
 Procedia - Social and Behavioral Sciences   211  ( 2015 )  411 – 420 

Available online at www.sciencedirect.com

ScienceDirect

1877-0428 © 2015 The Authors. Published by Elsevier Ltd. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Peer-review under responsibility of the Organizing Committee of the 2nd GCBSS-2015
doi: 10.1016/j.sbspro.2015.11.054 

Faculty of Economics, Universitas Jember, Jalan Kalimantan 37, 68121, Jember, Indonesia 

Keywords:

E-mail address:

© 2015 The Authors. Published by Elsevier Ltd. This is an open access article under the CC BY-NC-ND license 
(http://creativecommons.org/licenses/by-nc-nd/4.0/).
Peer-review under responsibility of the Organizing Committee of the 2nd GCBSS-2015

http://crossmark.crossref.org/dialog/?doi=10.1016/j.sbspro.2015.11.054&domain=pdf
http://crossmark.crossref.org/dialog/?doi=10.1016/j.sbspro.2015.11.054&domain=pdf


412   Yosefa Sayekti  /  Procedia - Social and Behavioral Sciences   211  ( 2015 )  411 – 420 

3.1. Strategic CSR  
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4.1. The Effect of Strategic CSR and Non-strategic CSR on Financial Performance  

et al

4.2. The Effect of Strategic CSR on Earning Response Coefficient (ERC) 

et al., et al., 

et al.,

5.1. Empirical Models 
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5.2. The Measurement of Strategic CSR and Non-strategic CSR 
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7.1. Descriptive Statistic  

7.2. The Empirical Results: The Effect of Strategic CSR And Non-strategic CSR On Companies’ Financial 
Performance 
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7.3. The Empirical Results: The Effect of Strategic CSR On Earnings Response Coefficient (ERC) 
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8.1. Conclusion and Implication 
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8.2. Limitations and Suggestions for Further Research 
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