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1 TR TP
Moran” s 1 0.723 0.772 0.000
Lmsar 385.714 7.216 0.000
Lmerr 209.714 18.175 0.000
Lratios 181.025 6. 004 0.000
Walds 873.091 7.318 0.000
(2)
SIM SEM 4
( nonF) . (sF) . (tF) . (stF) o
Matlab7. 6 Spatial econometric 2
2
nonk sk tF stk
B 0.169" (6.2703)  0.188*(6.5127)  0.193" (6.0019)  0.275™*(5.3573)
A 0.693™ (4.7904)  0.819**(3.2709) 0.712(2.9973)  0.693" (3.0016)
(SLM) logL. 3.98 51.72 -100.54 -136.09
R 0.671 0.735 0.661 0. 662
B 0.152™%(8.0993) 0.173™(8.9731) 0.138™*(9.7251) 0.176" (9.0936)
p 0.302™(6.0804) 0.371™(6.3721)  0.403" (6.0947)  0.393 ™ (5.9075)
( SEM) logL. -22.94 -67.03 -194.37 -187.26
R 0.598 0.709 0.572 0.613
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On Tourism Innovation and Economic Growth:

Based on Spatial Panel Data Models

SONG Huilin'  SONG Haiyan®
1. Dongbei University of Finance and Economics Dalian 116025 China;

2. The Hong Kong Polytechnic University Hongkong SAR 999077 China)

This paper adopts spatial panel data model and the data collected from 1998 to 2009 to

analyse the relationships of tourism innovation and economic growth. The result shows that: tourism

innovation and economic growth show a distinct spatial dependence; tourism innovation not only

promotes the local tourism economy but also has a positive economic spill-over effect on neighbour

regions through the transmission mechanism. The result indicates that we should realize the role of

tourism innovation in promoting tourism economic growth and make full use of the spill-over effects to

expand the role of tourism innovation in promoting tourism economic growth.
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