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BEY, EEYE—REIRATEHERUMIE
FOHE SR “BE ARLHEIRENSHEREET
WARRKISR, £EEETE “BE” X EHF
BRI, CFEFICP, EHANCIERRIEA R HHF
BEEEN, EAEOMEHRABRAUE, S E8E
R—FMEXLNEREAE, A EREE. Bk
Bic. XBEANERHESREE, LEE, @M. K
BHEFXENER, BFFEE—FR. §—KEA
EWBESH, HNEXL - GREFVENME “ZE”
WEE. oA, EFEFRXPRETRAFEZHN &8
BWEN, BCAH KA FEEIEEE RN, XN E
BT AT AR F B B IE I R IR A 2h B - Ui
ML, ©

R G ESURN, BHE R RERSEAE T
REABITSEMAS, BESTEXERERFILINGE,
BEHUMBRILBCR, MAEESRRMAF K, #X
REBLTEX, RESHEUAXNE, EXNE. K
WX E, EXEAMMEE, BLXEE, —6E, &
LHEEHMAIFURRIFIEL, SHENREIFEEE
BARHLR, EFLERM KBRS EBIFLRG—1
BE, RILEENHEFNBATRITHEFE SRR S
RISHERR UL T L WK, UTHAREE “8
L XI-ERAREREEN—ISEER, NEFEETEL
—RIUBAHAT. EEKTES 558 L SR
E—NRCAERMMR, REMLRMEIEAESN, XU
WRHEREMERUMNZ T —EEM T & 8T R
(approach/strategy) [, AR AR EMEHF
FEW(principle) fEdt— iR, Wik, }FEMTHE,

ERDTRAKRE . B TEBE— AN LFEREFE
NE—EREEMRMS, XEREFES, AENELR
METE AR BRERTEARMNS I, KBS
METEXRELERAEXTH, RAEHEEL P, B
U, BEF\BKESRE SRR, BRO—BREANE
B BRUET S8R, FXRREI, PR EL, B
TSI R LR, FR3, MEA SR
FIRSHF UG, MEEA LR TR MBI N EW
TEERCRE T XEME, REABERETH,

=, IrERER AR RERE
M BT X—REERREL R, RIOTURE

KRS ERE. 2004-02-24

HiRER A E AN RN — R AR SRR
TUEE4 LKA, ME—FERLE ELAEHRE—
PR A B R R,

% Hi%(Literal Translation)/ & Y §§i®(Semantic
Translation)/ %4\, Bi¥(Foreignisation Translation),

BEGE - dORMEX, HRSEUSEHEFRR
FEIKRIEMS S, BERFERN LT XHHEALT, HE
FRA>EEAR. EFERNE “EREESHIEEENE
BB OES PEROIEUBIM N M, (B NAKR——%t
#F, AHEBLETX, OmiEXHER “REHMERF
NHERE (ATRIEBMELER), WENEEY
FIZ -+ - X0 AT BEHE R K T W) SUALIRE AU b P ¥ B T
BB EXTF R ENE RSN, " O AR B - 48R
HT A E RN, XN EE (AR
#) BITHEXEEERIRY, SEERFERANERNE
BARKES., *MERNE-THEXRL. HLBEEN
— 85, EAXEFE. BEF - M ENIAR,

RACRERAMM T T XHA B3R — N R
& ERMIFREBHARATHXWARERMRLFT K,
ROZBRERZANARIRAMEREI R, SEJBHE
EMEFREEAKEHE., UTHARETUESERD
ERAXEMRAFENBEEREIIEN XA LNER.

To kill two birds with one stone: “—&#& &>; “—
LT,

Faf A £ KZ . “Even a clever housewife can-
not make bread without flour.”; “Even a clever housewife
cannot cook a meal without rice.” ®

MERIERREM S, FET BRIk E R A
—AWET RARKMRAEE, WANERETBE
BBE “—8NR” %5 “B—HAXTFPHRY”
WEREBERHA “—XHWA” NEERER, WERLE
B, RZ, TUEEIERH AT EERE, AXE
Z#9 “Even a clever housewife cannot cook a meal without
rice” MBRBMYBBFE, 8§ “rice” B “flour”
EEEFABONE A F M2 HLEE, 8,
sy B AR R E X 54k B AR o2 LAY ) TR ORI TR AR
LR, BEUHREELEABDLERELY, BB
W, HF, BEXHFIREEE, AERNECHEL
', RAMNFEEER. ATHE, BROFALEX=/MES
ERAHMENMEH EYUERK, FEABIEEEN.
—X, GHAEF, EFEARLHE - BFETELKH
W, AGEHREE, 28, EYAERHERSERE
R RAA) FHEEREBMREREMN S NS S8 .




W AR

A#H

Challenge the Limits. 3tk # k. (SAMSUNG)

Winning the hearts of the world #&J X T (Air France
HEMZE A )

Hand in Hand, Future in Your Hand 4k B 4 - FiE K
% (The Tai Ping Life Insurance Co. Ltd. KFA#)

The Relentless Pursuit of Perfection. £z %, £, #&-F
F & (Lexus —automobile)

HiR A%k, BIFA AL Striving today for all your tomor-
rows (H4HREHR)

BEH—K, #F4 kL Nurture the Young, Create
the Future. (FiE/PERKS)

B4

What can be imagined, can be realized. 224 #4&, %
FTRAE (FHBEIMR)

We’'re Siemens. We can do that. &£ &1-F, KM
7% (Siemens Fi|]F)

Life is a journey. Travel it well. A% doskA2, RAHH#
5 (United Airlines BESLT)

£ 2% % 5 # AS When you come, you are a guest
of ours, when you leave, we are the friends of yours. (Central
Hotel $.0 K JE)

BEREEBFEUFH “BEL” BR—1MEE#HEK.
MRS, BN R AR AR, B IE @ B E
KEPMNEREFOATERFELZ S FEAREELT
X —R AR R, R MRS RSB
AMK, NHERSUEXEE R LB PR T RNE
X, BEEREE, AREERTEAEAHERLH
XAEREG, BRFESNER (BERENRER
B) REEBBN, AENE—-£FX, LA did
BB A, HHAEHER DL, AMEAELBIFRAK
EXEE, MARAIEFEMOREAELN., RE
®, UEFBTSRANEXRXREEHOSE, &2
EEHMFEEEREALA -, HENAAEEMERE
W, AEFEZEEREA, BHAXK, IERAEEMR
B, g b BB, ML B ARNFEXES
A2 —FhplWr. AFEK., AL, FCAEEE
EY R RELSEE, HE, DEIBREMREF
X, HSERGRHEMEH (B HEE MK PR
LERMY), A FHEREEKETLREK, JFH
RS2 TR,

# =, “&i%” (Free Translation)sy “RIEXE",
“FNEXE”, “MEEXT%”  (Flexible, Dynamic, or Func-
tional Equivalence) Bi%. = “/4E#i¥"(Communicative
Translation) 8 )34k Bi¥ (Domestication Translation),

TR, B IF AR ERAEME LA —E
£5, BLFEELBRBKEAMNR. “BF B— X
F UHEER MBS, EFEREXAEMEFREX,
E-MA2AHEKER “ERERE, AFFEEE - EN
A, AEXHELAERNZRAE. © “REMNE",
“HEMET. K UMENE”, BTFLE  HEH

FHEMEOBRE, BRENESENIIXAKERETAR
PHET X & H AWM ERIFENER, EABEEX
EZEMRME L, M “EEHEEF NWEHSE 43 %
ARMANT “EXHIE M5 -BEFxBE, HHAE
FHEXHHUNEERE L, RRMEREMESHAES B
Ew. HE, CHAMBRCE LTS RABBEHX
KPR TRSMER, BMEZ, FERFEREXNZE
BAREHRRFMAR, FLEBAE—MERA, IH
BEEFEHERIAH. RIE, BRIEPTEEZERT
FXEGEEE AT ENREMER ENER, W™
BIIR UM RS AR LRHE, TR, HMFEX
MEBLBRERESE LN —%. AHTEREN,
XWMEHNHFARRENRE, ERZH “BF".
FEEEBPNFEIGE &ED, BAGHBEFERUNT
HEHBERRESN. BT ESM.

Ask for more! 8% LM (Pepsi-cola—F ZA] 5R)

For next generation. #f—& #9144 (Pepsi-cola—HHE
k)

The COLOR OF SUCCESS! itfkti b F A& &%
{Minolta — copier machine)

Whatever makes you happy. & it BB & L& de
# (Credit Suisse)

UPS. On time, every time. UPS —# i # 1 56.(UPS —H
i)

Every time a good time #54) 4 4 3k X 3k ¥ (McDonald’
s — &%)

We care to provide service above and beyond the call of
duty. A m K@ (UPS —HRi#)

Begin your own tradition. KX &Aatt @ik 744 (Patek
Philippe Geneve B iL35H— Watch)

BAU ERE—ABFT UL PHXBRERAL LS
Bx——E, MaFREuEIERGRTE, BAR
FAKRE, FEAMEERREREENREFTPHEIN
{158 . Bt “We care to provide service above and beyond the
call of duty” X—&Mm, “KIERRHEHTREHL T
ERRES REX L. AL EEEAR EYRBE.
SMEMBiE, K, HF-RRLAWNE, "REF
m REAR” EEAERE ‘BT HE D THERK R
%" WERW? X “On time, every time,” HEX LR
“EWRHERT, B “BRER" RERT “HERKR
W Bz, ENLIE2TRERE, BREX
BB EERY TS, WN3E (Every time a good time) %,
KEEFER P AR R ER, RIEXHULERERA
(NFHh) 16T @& MR AMEAL TR, AT SR A B
«FAEZFHEMEX., FTEBRFREN "BE". “H
mMEiET. ER, BAFERBAEHN "REX
%" ‘HENET K CHEEHE R CHLRET
ERE, BRESX - EHUHEHB UM,

B= FEHREF/ i (Creative Translation),

B, MERY, CEEARBHEHNR, REN
fl%E. XEZFURZ HECRBERAE, BRI
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-G EA TR MBS P X B XA, HPXUR
x, BREFRIXAEXRERERLBLOAHEMUZA,
ERREAARRER XAV, S, AKX
R XAKEE, PHA —E0EENHE, AR
aim e, flwm.

Connecting People 4144 ¥AA % A (Nokia)

The Way Ahead /ugk 3 /1 468740 3% (KCRC fLI 4kBE)

Music makes us £ A& - £ £ F (2000/01 (kE—fF
ARXHUFEFE)

Quality Services for Quality Life % X # /) S AR # &
(REERXAFEFE)

MaBelleis Diamond 2 B % 4 £ # #-{8.(Ma Belle-jewelry)

Good to the last drop! W@ #%, EHAR! (&
5L 00 )

A great way to fly #3 M7, CAFTE, BA—
W , (Singapore Airlines —§7MIFATZS)

It happens at the Hilton # 4 #1178 & £+ A (Hilton)

It’s all within your reach. B4R & A A(AT&T HH)

BEALRIGEXF, ELBERD R CH% 2 0%
T, BMEREILSEE “BL (paraphrase) b3, #
MR E— BRI, EFXPREEE “BENE
KEBER, “Quality Services for Quality Life” 5 “¥§
BEahh XREFHE, BXEBEARRG4AHE,
RMENMNEFBBRBI— X NHIGE S H %,
REETERAMNDP X EHH “BEUANRE" WE, 8
fE1L 100 (i BIR R LEFETREIEL, HERFEE
A& “Connecting People”, 4, “The Way
Ahead”, WM, MASIWHER “h&zh T
S, BEATR, ERPEECEAREHRE
R, BTEHCUEN K, HPHPXcEMBREL
HRELXBMRHIKE, HTEREEEMNTTEESA
HIEXE, MEXHWERGETLEXELRE,

809, M B Bi%(Supplementary Translation/Over
Translation),

X—RBEFRHLOERHEL, —MEXE X%
BEAK I LHETER. 519K %, FEXMNEREER
MRS, AEXSBEENE., U, EZEER
T, HHEXHEHERYFE Y, RAKMKMEHN
F. o

Elegance is an attitude k38 &5 & K A#4# (Longines
—RBX)

Beyond your imagination &8 R ## £ % (Korean
Air —RKEALT)

Be good to yourself. Fly emirates. A& 42 SMFE
(Emirates —[iBERERLZS)

Any shape and size to Europe 7R kX & MHE, X
23 ¥EkM, (Federal Express —E:3SHid)

You’re at 35,000 feet. Your head is in New York. Your heart
is in Paris. Your Rolex can be in both places at once. £ & 35,000
RGBUH LR, CROGBRBRDAS T RIRHF I+
THEAE, (Rolex —3Fh+)

ERTEFEXHUNER T BREXHAFENFEEL.
i ERBE—ATH “Your heart is in Paris” %N “E
RYRBMALF, MEHEE “CRER™, 8%
BESAKRE, FXUEME L. EXREREEX
FRIZRKY, EEI—-BHEHKA, FTHELEH
ITEAR “RERLT. MERFGRBRENIAAK S, —
BERRASEFREE N EHREGNRFINZE
. BHIIER, BRI ABEIZRHKEZARFARE
MERK, FIFERERNERFEMEK, UEE
BHEEZHZMES, ZREN, AFXPMA B
B, HEEENRE. NEENKY, T EREMKR
W, BRXMEEX FMEEELT S/,

FMEAETERE THXREIREMEE, UE
BRNFHEE, SHEYR, BREEK, SENI FEE
BEREEENERL., NHTHPEXAAE E5ERH
B LR KB AR 0 B E 1 A Tk DA R B ORI
RRXE. #PFERET, RAEEAERZREXLE
ZEEEEXHNFELEARABLAE (YREHERE
EMEARE), WM—NNFERE, #2080 ERRY
MaK, AFTAEFEEMQNIE.

Trust us for life B # ## 125 —4 (American Inter-
national Assurance)

straight talk smart deals # 3%£-F, o5 % (East
Asia Heller Ltd. —R EX AR ATE])

Your Future Is Our Future 58 # A - if#&eA X (HSBC
—CFHT)

Taking the lead in a Digital World 4R % %45, AgH %
& (SAMSUNG)

Prepare to want one KZ P, ¥MH W4 (Hyundai
KE)

We race, you win. Ml X8 %, A {k—%4maT
(Ford)

Anytime FERiM, RH L&, (Global Express,
Logistics & Mail TNT HiEiRE)

Live with focus 4% % “A47, 1 AKX L
(ford focus K%E)

Focus on Life A# % A&, K& ¢pie(Olympus
L)

Continuing study is the key to reaching new heights | i#
RTTHES #YXLBEKF (The Open Univer-
sity of Hong Kong FH#AFFK2¥)

EMBR, FABRARIRELFELNBEHE,
BRMEX LW, HZRid, BERMZBLEGAR, fM
AR, REEENwEMBO LD,

Bz, BEHE (URHAMAE) £HiE L5
BLAFEMEEREFRRERAMRN, B 48
BAAFERR “BI&™ B (Specialized Translation),
RANBIFER R OWED C TR H E AR T 88
##%¥: “In brief, I think the translator of advertising or tourist
material will always try to make the text better than the original,
though transferring all the facts, and this is frequently possible.
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It is likely that a brilliant writer will instinctively improve the
quality of the translation of any kind of information text...if the
target language has greater lexical or grammatical resources
than the source language.” ®7iBEH A KBHSEH TE,
HEIXT O R 5 E N BUE L, X ABEEE AR
BEELTEXRWAFREETEA ., XLEEMBERET
DAL 786 e 8 5 SR W 7E SE B P OR AT AN IRAT .

BEH, WwRHERBF (Condensed Translation),

TR R BE S, HRFE S RGN R,
WA AL H B E (over-translation) HMIREEHF
(under-translation) XEAFRER AR EANEFE
Ay HIET HEED, BEMFEDAE, WXBEE
BRFRBEN RSN, A, EAH—RHEIERE,
B/RERE LAY, LTHEMNSREERIXER/A
WH, ERARM AN, ATERARKILG:

Overseas. Time set free Overseas. B &3 3_ (Vacheron
Constantin —YLH¢FH )

Wherever you are. Whatever you do. The Allianz Group is
always on your side. RB £ H, K&kl (Allianz
Group ZH&EH)

Inspiration is the number one cause of greatness.
(Heading) If information is power, then inspiration must be
the power of our potential. The power that moves us from the
systematic to the spontaneous. From ideas to results. At
Compaq we believe technology is no longer simply a tool for
information. It’s a tool for inspiration. Redefining access.
From set time to any time. From one place to a million places.
With the touch of a button, we no longer fire-up just our
computers, but our imaginations. We’ re moving beyond the
limitations of Information Technology to a new technology.
Welcome to the new IT. Inspiration Technology from Compaq.
AE—HXAAZR. (HFH)WREEXNE, RER
2 — Rk AR IR EE A do KPR AF 2R
TEN, AHSELHRARRGHE, RighiE,
BAARARENELIE, RABARAHREN, #
Hie “BA” —HEHLL: RERHZHORMR, A
HRGTHA LS &, HOSEEX, B, &
NEHARERRATEN, THALFHBEN., LA,
AMAFERT G AARGRE, L 2HAHER.
¥ % R & #9444 — & 4 Inspiration Technology, ki i#
AR89 IT # & (Compaq — computer)

HULESE = AMAlA S, “Wherever you are. What-
ever you do.” FEXHFHELTF . HHEE—KBER
A, RATAMEAN: SHRE, XN
EX AN EETRXMEE, B2, P “BiEi
THOIEFE, FHEEER" SRARKERE
RIFENBELE, FUPRARAE “HOTENE, #
MeEER”, SR, TUED “AEANZEHNR
B” #2880 “From set time to any time. From one
place to a million places” kR 45 sy : “From set time

to any time” FiFH ‘ABAHEHFR". BHE

B, XR “REXE", A EX BTN, MW
“From one place to a million places” I & A JHHIYEZE N
= UET F, BEAR CAEANBRRR ©
MTERER ST FRMA CET F, XHKER, &
WA "REME", &R “HR” WERBEER, U
FE OCET ATk, BRESENIEHFRZIRKHHE
ERHISS, SLEMBNERNT EHIRRBRE, BRL
FARWMT TR ARZR, aELHMERRES X
(D=2 NN

BE, REMA2AETAME. F2aNETAE
@, FANAT AR BREEXANTE, BOAGE
— R FEER

— e A Bk ARR, LRAERKXI B UARSKH
Ao S10HETE, £H, XE, BEHEMEX, do
HERRZEL, RRABLLEBL. RBRBEA—
CBZREhER, AR—E-—ZREMBEIHE,

IDD hot wave is now coming to town. Call your favourite
spots: China, USA, UK, Australia and Canada at just $0.1 per
minute. It' s One.Tel Summer IDD fever that you never gonna miss.

XR 2002 FERM—REATRNBRR &, SKEE
MRV EABARESAEEEAGRES, ALA
M AATIHERSE—HR, FTEHNEAEREHN
FE-BALEXZBEOARTE Y EXR, W&
ERBHEABBRAAT RGN, REHHT HEK
B, PXSERBALEESETHESIRREM
SRK . EXEEMN0 ZFHEF, BR, RE.
B gt . BRGER. RS REERLMN
SRALERAT LA, MREEHMBIFHEL, HE
TR A GRA BT, WALEXXEHATEE, FE
SR EIRY 4R ILT R FE S ME— 18 BB R
B, Hass. HAZBR? BRTHEFEE(hard
information), WMAFA. HE. M. KEHR, &
EIEEERSHRS. RLEEREEERERERN
WA, HEHMI AL, RMEFEATAEE, EEH
FHU LR, EAFRHRKARS, EFEGEXFREL

LREED.
EAN, AR,

“Fig” YREALBF, B ERETNHRE
BH CRE RS, —MEHCL. Fa. HT
REFMAHRREL L F=RRFINEHREERTER
%, MHBEEFCPEBFEINI AT, IART
AFFSHEE., EVHXEORS —KH “A&F7,
BIS-44%30h “RiE” AT, MAXTHKARER
MHEER.

Volvos have always forced other cars to be safer. This one
will force them to be better. (Slogan:) for life. Volvo &4 %,
REWLET, 4S80 —F, AAANLE! (O
£, ) for life (Volvo S80--automobile)

My way, this is what I create. (Slogan:) for life. %, B
£ 5 % & (o %) for life.(Volvo Cross Country)

Because ENERGY is essential and LIFE is precious.
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(Slogan) Doing what others dare not. $#£:& R R L4 4y, {2
£MNe 22X FxaRe14 4 (23 ) Doing what others
dare not. (Environmental Protection)

Use the American Express Card to reflect your classic
style. (Slogan:) do more. {# | £ HiZ:§F, RALEYE
(2 5. ) do more. (American Express £ E i& i§ )

Currently taking on all projects. Large. Small.
IMPOSSIBLE. (Slogan:) Never stop thinking. %44 %
B, BRARTH, &A1LAKE ) A4, (2%, ) Never
stop thinking. (Infineon Technologies)

NEC Multimedia welcomes you home. (Slogan:) just
imagine. X 2 F KGR EK! (25.) just imagine. (NEC
Multimedia)

Open your eyes to the world (Slogan:) The world’s news
leader. CNN B Fr#7 M RiL A RA R (25:) The
world’s news leader.(CNN International)

—HRR, YFAE-MNEEFERDSHEH
FHAPXE, BRTETH~ R (EFREH) 28HFY
AT OR B R SCRASE K B £ BT R R — 9 B R A P
X, &m.

How would you know which one handles better? (Slogan:)
The Ultimate Driving Machine 7 5 737? ¥ (0 %.)
By (BMW §£54)

KA S “The Ultimate Driving Machine” %%
WT “BEEER”., R, A LIRS EBRAEERE
WPRRA L, WA EPHTEREARRCERT
X, BEFH)EO0SMAESIERRET Tk, W
RXBETAHAK, ROTASE 4506, BELHEM
. BEAN, 4T ENSMEERNE/MEE (It
XHBMPEBEET: for life, do more), BHEMEF
BK, #R—MNTEF S RREDEY O Ear, 5
HESRBTRERNEN, iLH4%30)" &0 FEE R
HHAANFABRXR, HEXXAEAMRHYEBER,
EHENTRAESEUHRSAENTE, B ST 4EH
FE FLBT 13 9 SR AN W] 8 R B 2 4 A B 3830 4
W, B, IMEXLERARRFIRBANHSAREEA
R E 0K, NBEK E0ARERELEMIIALE
B, MFEETELTHENRE. Bk, AFERE
E, SHBEREXH “RE ERUSER—REAN
HHEBES AR I k— SRR RAMEA —R, RER
R 2 BT B S R P A — B 2 A R SR

FL, #WiF

BRX-RBEFEL BN EHFTRP LR
R, BHFEN-FHEERIRBEHETIRE, P83
BREFEPHREX—BEEBEIRE, R
EREE., ATHEREXN EHERBRERLEMNT
B, EEFIREE—BRAR) EHELH. ©

What’s in a name?

It sounds ordinary on paper. A white shirt with a blue
check. In fact, if you asked most men if they had a white shirt
with a blue check, they’d say yes.

But the shirt illustrated on the opposite page is an adven-
turous white and blue shirt. Yet it would fit beautifully into your
wardrobe. And no one would accuse you of looking less than
a gentleman. Predictably, the different white and blue check
shirt has a different name. Viyella House. It’s tailored in crisp
cool cotton and perfectly cut out for city life. Remember our
name next time you are hunting for a shirt to give you more than
just a background for your tie.

On women and children’s wear as well as on men’s
shirts, our label says — quietly but persuasively — all there is
to say about our good quality and your good taste.

Our label is our promise.

JRT R IR R X

AFHA 27

BAKLECTRAFFEE, PEAKGOHY, F
RE, wRBREXEBFIARNIATHESEERSOH
#, AL,

X, TARTHHEREBAEGERGHAY.
CRNBHRERFRAR, FLECAHAALTERGRY
BEikk, TURE, IRALRGERGHBLT—A
FRARAHLTF: RIE, ©HARTLELRR RN
FHRmEl, T—kIRF MY KLERNGLF,
CHIRATRREARFGRE,

% fe JLE IR E o KA 3F AR K,
BATE SR AL, X B R T 6 R KA 4 LKA
A RN —f o ii,

B MR BN HFKE,

3 mFLRERE N SNREER, TEL23E.

LR E

ERAARARVARE R LER, it SieiLL
BIEARAY, CUMGHF D EH, dERRINED
ok, AEER, B4R, BRESRAER
ARig: BEHOA, ROLEITFHER, RAME, £
RERukrihok, FEBRIE, BARETF. FL
BEE, LEERE, ARBLAELEZANESNHE
*AILERE, BHXEH—RARIL, EHZTHAAE
i, O

X R AT ARRE LB P&, BEshe
AW, BAHEXKRES., RBELARR, H—R$
EZASEBI, WERRIEER, BBHAREL. »
BB, FEBBERE. BEXFEUP LD, BT
ERGEARERER S0, 0 0 REAE
Zd, HE-FWLRERH T ERBXEN 4,
AREZASEROFMEME—HEREOHE, 4%
MIFHEEZHE—F, HTERERRFFEE. 4
X FREE L, TR, RIEEREN S
B KERE, RETARTN S, ILXERRESAR
AT R B SRR, WERE R EN
RMREH, MSBERIPR &, KK, MEEREX
Fase i R R B R 0 R AL AR BT RIERY, A F
KB ERIHE, FARSHS A RATTHEE,
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BRI KBIE SR, BEER
JTEBRENRE TSR, BB EEFAERERA
MR EEAROAR (BLHFFERL). WR LA
FLWH. FERPWEFHA, U HEELBE
WEE, HE CELT SEANENLE, FZ2FF
B, MAXE, ERARE KM, URERER
Fik, EBF: FREXFEENHALEH, EEFEER
HERER, REAREERARERNEAEREEF
H, B2 5FEXRENFAHNENE, EEAARE=X
e, BHATRIEMRE, BRATRSLANMDHE, B R
R HEBUARE, EELTHGHN “RA™, £F
XEAEREXEANE, BERETEARMNEHE IR
R, B AR MRIEE, ERHARKEM, #Hh,
gRE. 5lE, EERE, MAARERLERE, K7
WF KBRS, IRE AR (BEEE) FH
SRR EH (EAEFERANEEXCRRM) : 3
TREF—TAMEE L IAh, X 57— EBE—E KB B
BEH, BHELTUREANLTE, BEATHH 6
BARE, THRERE, FEFCPREEIT. 2%,
MBS HRARBREREHREEREEREE, HF
NGB 45 B fes 08 SRR T 2 KB 4R B, i T DASE &R
XHy sk, RABELRMRIFRE, LENHEE. B
Bk, FRE. FER. FEHRBHER, BZ,
MEEMBFERERE ERTRTBRTTYH, £
HREEL T, BETMRERAGEL, RELE, B
HEfA . YR, RIVDIFHRERSE /M. BRI &
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