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Ontario Mills has become a shopping destination for local Inland Empire residents and

shoppers from Orange County and even more distant locations

Ay a result, both the

mall proper and the land adjoining is being developed at a remarkable rate

The Inland Empire and Beyond
Benefit From Ontario Mills and
Environs Massive Growth Explosion

by Rod C. Jackson

Whirring

through plywood, pounding pneu

buzz-saws  slicing

matic hammers fastening sheets to
studs, Bobcats moving dirt from here
to there

Throughout the Inland Empire
those are sights and sounds that are
pretty hard to miss these days — but
never so much so as in the areas sur
rounding the Ontario Mills Mall

Anyone who has been through

the [-10/1-15 Freeway interchange,

and more specifically on nearby Mil
liken Avenue, can tell you of what

seems to be a literal “explosion™ in
building there
It's not a recent phenomenon, but

rather a steady and seemingly unstop-

pable expansion that has turned an
area once known for its vineyards into
one of the major economic engines of
the Inland Empire

“If you didn’t know that down
town Ontario was actually at “B” and

Euclid. several miles down the road to
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page 49 to 51

Calendar
page 53

Rep. Gary Miller Receives 2002
Thomas Jefferson Award.

U.S. Representative Gary G
Miller was recently honored at a cer-
emony hosted by Food Distributors
International, a trade group repre-
senting the food distribution indus-
try. Rep. Miller was presented with
the industry’s 2002 Thomas Jefter-
son Award, given to members of
Congress who have voted consis-
tently in support of sound fiscal pol-
icy, minimal government regulation,
and other free-market principles cru-
cial to the health of the food distri-
industry and the nation’s
economy as a whole.

Of the several hundred votes

bution

continued on page 17

ELIM%N‘ATE THE GUESSW@R IN HIRING

sl

TEM ORARY«STA

Homeland Security in an
Uncertain World

by Steve Fehr
KPMG Consulting

Managing Director,

As we sat in our living rooms
gripped by the tragic events and images
of Sept. 11th, it became all too obvious
that the nature of war had changed dras-
tically. We saw a new kind of warfare—
molded by globalization, interdependence
and the dispersion of knowledge and
power—in which the enemy is no longer
a nation, but an amorphous, dispersed
network of like-minded individuals bent
on undermining the social order. Sadly,
it also became evident that the strategic
advantage in war is no longer based just
on size and strength; in fact, amassed re-

sources create easy targets.

While the terronst attacks shattered
our assumptions of the very meaning of
war, they also pierced our sense of invul
nerability. Realizing that the United
States is not immune to homeland as-
saults, many have questioned where fu-
ture strikes might occur. As one of the
world’s economic and agribusiness lead-
ers. California is clearly an appealing tar-
get

The state has spent nearly $50 mul-
lion thus far in the name of homeland se-
curity—S$21 million of which went to the
Califormia Highway Patrol, for overtime
for officers activated during heightened
secunity alerts. Funds have also gone to
increasing bridge security and local health

continued on page 40
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The National Center for Miss-
ing & Exploited Children (Calif.
branch) wanted to reach an audi-
ence that could make a difference
During the recent Inland Empire
“Women &
Business Expo 2002."

Business Journal's
they met
just that audience

Terry BoyKins, events coordi-
nator for NCMEC stated, “This
venue has established a connec-
tion with the business community
we were needing desperately to
reach. By being able to present

continued on page 18
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'LETTER 10 THE EpITOR

The June 2002 article

Customized Incentives Bring Deals to Victorville
by Keith Metzler brings 1o light an interesting situation regarding business de
velopment in the Inland F mpire

Victorville should be applauded for taking
advantage of its unique oy

portunities to bring commercial enterprises and jobs
into the city. However, Victorville's successes need to be examined from a more
region-wide perspective.

Expanding the urban fringe by paving over greenspace and abandoning
the urban core has been the American way for at least the past 50 years. In
the Inland Empire’s case, this means that businesses are making the correct
business choices and taking advantage of tax breaks, lax environmental con-

trol, and inexpensive land in Victorville while turning down more urbanized
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cities that cannot share in the same advantages.

This situation brings up some questions: Is it wise to urbanize the desert
in favor of strengthening established cities in the valley? Should the desert

communities be subject to the same environmental regulations as the basin

cities? Should greenspace be paved over when brownspace areas in cities like
Pomona, San Bernardino, Fontana, and Rialto sit vacant?

Again, the civic leaders of Victorville are obviously doing their best to es-

tablish good business sense in their city, but are these advancements good for

the region on the whole!

Alon Yaari
Hollywood

Medical Leaders Present California’s
Novel Programs for the Uninsured

Congressional, State Leaders Met
July 1 to Learn How 12 California
Programs Are Addressing a Crisis
in Health Care and Bringing
Health Insurance and Quality Care
to Millions of Hispanics

Congressional and state leaders
met at the Biltmore Hotel July 1 to
hear testimony on how California’s
innovative programs for Hispanics,
including those who lack health in-
surance, provide strategies that the
rest of the nation can follow.

Lack of insurance is one of the
most pressing health issues facing
Hispanics. Nationally, 40 percent of
Hispanic adults ages 19-64 and 27
percent of Hispanic children are
uninsured, often going without
needed care — even basic care such
as a seeing a doctor —because high
medical bills are a burden they can-
not bear. The problem is even more
acute in California, where one in
three residents is Hispanic.

“It’s alarming 'that Hispanics
have the highest uninsured rate of
any racial or ethnic group in the
country,” said Dr. Elena Rios, pres-
ident of NHMA, whose nonprofit
association represents hundreds of
physicians in the United States.
“That’s why they went to Los An-
geles, which has a high concentra-
tion of Hispanics.”

The symposium — “Lack of In-
surance and Quality Care: A Health
Crisis for Hispanics™ — was held at

the Biltmore Hotel. The media
briefing, sponsored by the National
Hispanic  Medical  Association
(NHMA) of Washington, DC, and
the Commonwealth Fund of New
York. presented real-life stories as
told by representatives of 12 local
programs that are helping to de-
crease the high rate of uninsured
and improve the quality of health
care for Hispanic Californians.

“California has always been a
trendsetter, and that is no different
in health care.” said Rep. Hilda So-
lis (D-CA). one of the event speak-
ers. “We hope to learn from Cali-
fornia’s example and take those so-
lutions back to Congress for action,
so millions of Americans every-
where can benefit from what Cali-
fornia spearheaded.”

Those innovative stories includ-
ed a health care facility where offi-
cials discovered that it was more
beneficial to patients and cost-ef-
fective to require mandatory Span-
ish language classes for doctors,
rather than hiring interpreters. Con-
gressional leaders will learn more
about how that program and others
help bring quality health care to mil-

continued on page 4

The Trees in Boxer’s Dream World

by Joe Lyons

Barbara Boxer (D-Calif.) needs
to check the batteries in her calcula-
tor. She has come out in opposition (o
the Bush administration’s plan to
open wilderness in California to log
ging and oil companies. Her excuse
is that there is more money to be
made by only giving such access to
hikers and campers

I personally don’t hike. I don’t
camp. | believe in hot showers and
room service. so | can be counted as
at least one person who will get more
use out of lumber and gas than a dirt
trail. There are. of course, many good
and noble reasons to protect the last
of the wilderness acreage in our state,
but the money that can be made on
hiking and camping is down at the
bottom of a very long list.

As with Alaska, the land needed
to exploit lumber and fuel is small

compared to the total available
acreage I,cglllln.ih' conservationists
understand this, but the radical ele-
ment, who would equate every lum-
berjack with Darth Vader, wants us to
behieve that the next tree we cut down
will throw the earth out of orbit and
bring about a biblical apocalypse.

Our population continues to ex-
pand. The Inland Empire has dou-
bled in size in just 20 years. Our re-
source demands are continuing to
grow. Cutting off the supply will ac-
tually make things better for the evil
corporate giants by making their sup-
plies more dear. Contrary to Boxer's
naive dreams, it is possible to cut a
few trees, pump some oil and still
walk through pristine California
woods,

Senator Boxer needs to climb
down off her horse. stop trying to
please her liberal constituency. and
learn the meaning of compromise.

My Old Man Was a Fireman

by J. Allen Leinberger

My father joined the Cleveland
Fire Department shortly after he
conquered Hitler’s Army in World
War I1. Back then, firchouses were
two- story brick structures with brass
poles for the men to slide down if
the alarm went off at night. When
they weren't out fighting fires, they
sat in high-back oak chairs and
drank coffee from green porcelain
cups.

They were called “fire-laddies™
or, occasionally *“smoke-eaters.”
They were seen as a less glamorous
and less dangerous version of the po-
lice.

As is still traditional, dad
worked 24 hours on and 48 hours
off. T was only aware of his work
when he came home in the morning
with that distinctive smell of wet
ashes. He spent three days on the
great Forest City Lumber Yard fire
back in the *50s. He survived the
Hough District riots of 1968 when
protesters started a blaze and then
targeted the firefighters with rifles
from the tops of buildings across the
street. :

For a while, he steered the back

of the long hook-and-ladder, out in
the open air like Kramer did on “Se-
infeld,” not in the covered air-condi-
tioned comfort that they have today.

During the down times he
learned how to cook firehouse style.
After all, if the alarm goes off just as
you're about to sit down for dinner,
you have to have something ready
that will still be good eight hours lat-
er. This is what gave birth to the fire-
man'’s chili cookoffs.

Meanwhile, younger men began
to use their down time for free
weights. Thus it was that through
most of the *80s and *90s, firemen
were known for cookbooks and cal-
endars.

By the time dad had moved to
Arizona, the job demands had begun
to change. Better architecture and
fireproofing cut down the number of
fires. Rescue became a larger part of
the job. Firefighters became para-
medics, HAZ MAT teams and bomb
disposal experts.

Then came 9/11. Suddenly, the
firemen stood at least as tall as the
police. They became the new heroes
of the 21st century. TV specials

continued on page 17
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Toxic Mold Litigation Trends in the Inland Empire

by John R. Blakely, Esq.

With national news coverage,
huge jury verdicts, and celebrity ac-
tivism, mold has become the new
buzzword in toxic tort litigation.
Molds with names such as: Stachy-
boros, Aspergillus, and Penicillim
tend to strike fear at their mere men-
tion. The reach and costs associated
with the mold litigation and remedi-
ation threatens to rival the likes of
asbestos, latex gloves, MTBE, and
lead paint.

Unlike these other environmen-
tal toxins, however, mold is natural-
ly occurring and we are all exposed
to a certain level of mold spores in
our everyday lives. To grow, mold
requires only the presence of water
and a food source. In terms of build-
ings, the food source can be carpet
padding, drywall, wood framing, or
wallpaper.

The majority of the population
is not noticeably affected by the
everyday exposure to mold. Certain
individuals with acute sensitivities,
however, can suffer symptoms in-
cluding runny noses, irritated and
itchy eyes, and respiratory conges-
tion. These allergic type reactions
can intensify when exposure levels
are increased in confined areas, such
as homes and office buildings.

Litigation associated with new
residential construction has steadily
increased over the last 10 years. Un-
til recently, these cases were pre-
dominately driven by property dam-
age to the housing structures. To-
day’s mass produced housing tracts,
however, are susceptible to roof,
window, and plumbing leaks that
may ultimately result in mold
growth. If mold is found, a person
al injury element may be added to
the traditional property damages
The personal injury claims tend to
dramatically increase the costs as
sociated with construction defect lit-
igation that will ultimately be passed

on to the consumer in the form of

higher costs for the building and
purchase of new homes.

In addition, mold has been
found in commercial buildings and
apartment complexes. The presence
of mold increases the potential lia-
bility for landlords and owners of
the buildings. Prolonged exposure to
elevated mold spore levels by ten-
ants and employees in confined
spaces such as apartments or offices
can increase the risk for adverse re-
actions. The exposure may trigger
lawsuits for negligence in failing to
identify and remedy the mold
growth or for constructive discharge,
if an employee is unable to contin-

ue to work in the building.

Failure to remedy the water in-
trusion and to properly remove the
mold could result in costly litigation
for building owners. The best course
of action is to immediately investi-
gate in an effort to determine the
source of any water intrusion. The
source of the water intrusion should
then be repaired as soon as possible
Abatement of the water source
should halt the growth of any exist-
ing mold. It is prudent to consult
with a contractor familiar with mold
remediation to assess the nature and
extent of the mold growth and repair
recommendations. Steps must be
taken to confine any mold to the lo-
cation where it is found, to prevent
it from spreading throughout the
structure.

With the growing rise of mold
litigation, insurers are increasingly
seeking to exclude mold coverage
from property and liability policies.
The policies will typically exclude
bodily injury arising out of the dis-
charge or spread of mold or mold
spores. Additionally, the policies
will exclude losses or costs associ-
ated with mold testing or mold re-
mediation. Building and business
owners should carefully examine
their current property and liability
policies to determine their coverage

for bodily injury and remediation of
mold. In addition, they should care-
fully consult with their insurance
agent or broker, regarding mold cov-
erage at the time of policy renewal,
as many new exclusions and provi-
sions may be added to the policy.
How do you protect yourself
from costly toxic mold litigation?
The following are some general tips
for current or prospective property
owners and managers to head off
problems before they arise:
» Regularly and routinely check for
plumbing leaks: for leaks/stains
around windows, and roof leaks (es
pecially after a rain).
» Check for proper drainage away
from the exterior of the building or
structure. (Check after rain or when
sprinklers have been on.)
« Immediately investigate any com-
plaints of water intrusion or damp-
ness and remedy or repair the
source ASAP.
+ Consult with your insurance advi-
sor to assess your individual risk and
purchase appropriate coverage.

John R. Blakely, Esq. heads the In-
land Empire office of the full-serv-
ice law firm of Kring & Chung, LLP.
He can be reached at (909) 941-
3050 or jblakely@kringandchung.

com.

Novel Programs

continued from page 3 0

lions of adults and children.
Invited speakers and honorary
co-chairs of the event included
Rep. Solis, Rep. Xavier Becerra
(D-CA), Rep. Lucille Roybal-Al-
lard (D-CA), and Rep. Grace
Napolitano, (D-CA). Los Angeles
County Supervisor Gloria Molina,
State Senator Deborah Ortiz, State
Secretary of Health and Human
Services Grantland Johnson and
Diana Bonta, director of California
State Department of Health Ser-
- vices also were invited to speak
about California’s strategies to in-
crease the number of insured His-

panics.
There is cause for concern.

The Commonwealth Fund found

that in the last two years, 57 per-
cent of uninsured Hispanics in Cal-
ifornia did not have a routine med-
ical checkup, making them the
highest percentage of people na-
tionally not getting health care.

“When they don’t get regular
checkups, it’s less likely that a se-
rious illness will be detected early,
and when they finally do get care,
they often have worse outcomes,”
said Dr. Dora Hughes, senior pro-
gram officer at the Commonwealth
Fund, a private foundation that sup-
ports independent research on
health care and projects that im-
prove health care practice and pol-
icy.

A lack of health insurance also
affects the quality of care patients
receive. According to recent Com-
monwealth Fund national surveys,
lacking health insurance limits ac-

cess to health care, influences the
quality of care patients receive and
may lead to serious financial con-
sequences for those with medical
problems. Today, more than 11 mil-
lion Hispanics are uninsured, up
from seven million in 1990.

National surveys show that at
least one-third of all Hispanics lack
health insurance — twice the rate
of the overall population. Among
the working-age populations, the
uninsured rates are even higher —
two in five working age Hispanics
are uninsured. These are troubling
trends as the Hispanic population
mushrooms. Hispanics also have
the greatest problems communicat-
ing with their doctors.

According to The Common-
wealth Fund 2001 Health Care
Quality Survey, almost half of the
uninsured Hispanics, 47 percent,

say they often don’t understand
their doctor; they feel their doctor
isn't listening to them, or they left
the doctor’s office with unanswered
questions.

“Part of the problem is that
many Hispanics who lack access to
health care have limited proficien-
cy in English and are poor. As a re-
sult, they are foregoing regular
health care checkups and vital med-
ical care,” Dr. Rios added. “This is
a tragedy in the Hispanic commu-
nity and in a nation that boasts to
have the best health care system in
the world. Hispanics deserve bet-
ter from the American Dream.”

Founded in 1994, the National His-
panic Medical Association's mis-
sion is to improve the health care
of Hispanics and the underserved
in the United States.
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GETTING ORGANIZED

Sluggish Sales? 4 Ways to Get Past the Excuses and Increase Profits

by William Blades

Many organizations blame the
economy when sales start to stagnate.
What a timely crutch they have
found! However, blaming the econo-
my for sluggish sales makes about as
much sense as thanking the economy
when revenues rise. Neither option
has much business merit.

All sales activity (or lack there
of) is a result of the salesperson’s ef-
forts. Whether the economy is up or
down is irrelevant. What matters is
what your sales team does different-
ly to grow their sales by 25 percent.

Unfortunately, when most or-
ganizations encounter a sales slow-
down, the top executives refuse to
change their game plan. They simply
encourage their sales department to
do more of whatever activity is obvi-
ously not working, and they refuse to
spend the money required to get out
of the mess they are in. In the midst
of their dilemma, they cannot com-
prehend that they need to change their
approach faster than their industry
changes, in order to avoid a more se-
vere downturn—possibly even ex-
tinction. Only after it’s too late do
they realize that sales practices and
diapers have one thing in common:
they both need to be changed regu-
larly, and for the same reason.

While there’s no way to com-
pletely guarantee your organization
will never face a sales slump, there
are things you can do to ensure your
team has the mindset for continued
sales success. To keep sluggish sales
from continually plaguing your or-
ganization, make the following prac-
tices a regular part of your sales de-
partment’s culture.

Embrace and prepare for change.

Change is difficult for most peo-
ple. Nevertheless, your sales team
must learn to embrace change and
prepare for it. Consider this: there is
more change represented in the
events described in today’s newspa-
per than took place during the entire
16th century. The business world is
no different. For example, construc-
tion industry knowledge completely
changes every six years. For the tech-
nology industry, the timeframe is
even shorter. Those who are most

comfortable with change view it as an
opportunity to try something new and
1o adapt new lessons to the current
circumstance, They have the philoso
phy that in two days, tomorrow will
be yesterday

To encourage change, challenge
everyone in your organization to put
a creative spin on every sales tech-
nique they use. Then, challenge them
to do 10 new things for 10 prospects
Reward those who come up with the
most creative ideas. If something
bombs, don’t reprimand them. Com
pliment them for the effort and en-
courage them to keep trying new
things. Remember, new things rarely
are without bugs. Don’t stifle your
team'’s attempts at innovation
Take risks.

If you want your team to sell
with gusto, you must encourage risk
taking. The fact is that most sales-
people are creatures of habit. They
make sales calls the same way they
drive to work every day—without ex-
citement and almost unconsciously.
When it comes to sales, taking risks
means having the courage to be zany.
It is the ability to do unusual and even
silly things by design in order to win
loyalty and repeat business. Why is
this so important? Because people en-
joy working with those who are fun
to be with.

Some examples of risk taking in-
clude setting up a hot air balloon ride
and breakfast instead of the standard
business lunch, sending a telegram
rather than an e-mail or standard let-
ter, or offering to baby-sit a client’s
kids so the parents can have a peace-
ful night out. While none of these
suggestions are outrageous, they are
unusual enough to make you more
memorable than the average sales-
person. Remember, when you're av-
erage, you're just as close to the bot-
tom as you are to the top. Whether
your team sells doors, chickens,
trucks, or aircraft engines, being “off

the wall” and taking an occasional
risk beats the dull routine any day!
Encourage training and education.

Everyone on your team must
have a passion for learning. Even
though everyone shows up with raw
talent, that’s just the entrance price.
To create an unstoppable sales force,

you must invest in learning and fully
expect individual growth. Unfortu

nately, most companies simply invest
in equipment and ignore their em-
ployees’ training needs. However, ex-
perience has shown that when your
people have continued access to self-
improvement opportunities, they sim-
ply become more talented than their
competition.

As you plan training and educa-
tion opportunities, realize that not
everyone needs the same information
reinforced at the same time. That's
why targeted, self-education is always
more effective than classroom learn-
ing. Talk with each of your salespeo-
ple one-on-one to uncover where
their weaknesses are. For example, if
someone has difficulty writing sales
letters, send the individual to a writ-
ing class. If someone needs to polish
his or her speaking skills, pay for the
person to attend the local Toastmas-
ter’s Club. Gear the training to the
specific aspects each salesperson
needs. Such focused and individual-
ized training eliminates boredom and
makes the best use of your education
dollars.

Lead by example.

For an organization to be suc-
cessful, it must have an unconven-
tional person at or near the top rung.
Such a leader must have a passion for

the company and must be innovative
in his or her approach. Since your
sales team will copy whatever you as
the leader do, you have an obligation
to continually demonstrate the kind
of sales behavior, attitude, and phi-
losophy you want your team (o em-
ploy
The fact is that there are only
two components 1n business: your
own people and your clients. A com-
petent leader will spearhead the love
affair for both groups. After all, there
can’t be great external service unless
there is first great internal service.
When leaders demonstrate the princi-
ples of creativity and respect, and en-
courage an open and fun work envi-
ronment, the employees’ morale and
enthusiasm for the company will
shine during every client interaction.
The result will be more sales, more
referrals, and more profits—regard-
less of the economic conditions.

It’s not the economy that deter-
mines your company’s sales success.
What matters is your commitment to
initiating change, your tolerance for
taking risks, your dedication to em-
ployee training, and your ability to
lead smart. When all these factors be-
come daily practices, you'll have a
world-class sales team that thrives
even in the harshest economic cli-
mate.
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THE INTEREST OF WOMEN

New Network Formed for Women in the Inland Empire

FOR YOU, The Ultimate Net-
work for Women with Heart, was re-
cently formed in the Inland Empire.
The ‘local connection meetings’
kicked off the first week in July at
various locations throughout the In-
land Empire, Northern San Didgo
County, and Eastern Los Angeles
County.

FOR YOU network is a NAFE
(National Association for Female Ex-
ecutives) affiliated network. With
200,000 members, NAFE is the
largest business women's organization
in the world. Within the Inland Em-
pire there are several NAFE affiliate
networks, and the variety of these net-
works afford women the opportunity
to find the right meeting, day and time
that best fits their needs. FOR YOU
nonprofit status has been filed and is
pending.

FOR YOU, with its many local
connections, was formed by eight dy-
namic business women, all of whom
serve as volunteer directors, says Rob-
bie Motter, NAFE Western Regional
Director. These women are: Fran

Boytos. director, Pomona Valley: Lin-
da Cassidy, director, High Desert; Ja-
calyn Flax, director, Desert Cities;
Cathryn Ramirez, director, Rancho
Cucamonga; Gisella Thomas, direc-
tor, Rancho Bemardo: Sandy
Stephens, director, Redlands/Loma
Linda; Jonnetta Chambers, director,
San Bemardino. Additional local con-
nections will also be available in
Corona, Murrieta, Mountain Resorts
Areas, North Orange County and
Oceanside.

The organization’s mission is,
“To enrich the personal and profes-
sional lives of women by helping
them succeed.” The network will also
offer mentorship programs for per-
sonal and professional growth, educa-
tional workshops, networking events,
conferences, networking tools, speak-
ers and writers bureau, job bank, pro-
motional opportunities and the oppor-
tunity to build solid ‘relationships of
the heart’ with other dynamic women.
In addition, many fun and relaxing ac-
tivities are offered.

Just recently, members of various

local connections spent a fun day en-
joying the water and sun and all the
wonderful amenities of the Glen Ivy
Spa, and all are looking forward to
other great activities, including a
mountain weekend, a charter boat
cruises, and theater night.

Building relationships means tak-
ing time to relax, having fun, and get-
ting to know each other better, FOR
YOU network feels that in today’s
world this is very important—as we
become increasingly disconnected
and impersonal as technology ad-
vances and relationships are confined
to technical, i.e., computer communi-
cation.

FOR YOU, The Ultimate Net-
work For Women With Heart is about
enhancing relationships, educating
others, helping and serving as a men-
tor, and making a difference daily in
the lives of others.

The group is very excited about
its partnership and collaboration with
For You magazine and its publisher,
Cherie Amold. For You is a magazine
for women and its circulation of more

than 38,000 covers all the areas where
these local connections are located.
Cherie Amold pledged her complete
support to the newly-founded net-
work, and the For You magazine will
become For You Network’s quarterly
magazine, featuring members and
their successes. It will also afford the
opportunity for members to submit ar
ticles that are of interest to women
and further help them grow personal-
ly and professionally.

The members of the For You™
Network have very diverse back-
grounds, ranging from corporate
America, to entrepreneurs, small busi-
ness owners and those who are retired.
Their common goal: “No matter what
age or diversity, they realize building
relationships and helping others is
most important!™

For more information on the local
connections, meeting locations and
times, check out the Web site at
www.foryounetwork.org.or call mem-
bership chairperson Shirley Kerr at
(909) 688-8046.

Wanted...A Few Good Women

At last count, there were more
than 8,000,000 women-owned busi-
nesses in the U.S. Many of them are
on the cutting edge, overcoming
unique hurdles and facing exciting
challenges.

SCORE, ‘America’s Counselors
to Small Business’ wants more
women to become counselors and
mentors. By becoming a member of
SCORE, you can use your expertise
as a successful businesswoman to
benefit others.

You don’t have to be retired to
join SCORE. A number of SCORE
members own businesses, manage
corporations, or own consulting firms.
These working professionals con-
tribute to the organization as coun-

For Insight on Inland

Empire Business ...

selors and workshop presenters, just
as SCORE's retired professionals do.
Both retired and working profession-
als are welcome.

For more information about vol-
unteering for SCORE, contact the
chapter nearest you: Inland Empire
—  (909) 652-4390; Palm
Springs/Coachella Valley — (760)
320-6682; Orange County — (714)
550-7369, or visit the Web site at:
www.scorel 14.0rg.

For more information regarding the
Small - Business Administration’s
(SBA) programs benefiting small
busi call the desk at -
800-U-ASK-SBA or visit
www.sha.gov.

Former Model and Mother of Four
Is Her Own Best Advertisement for
Her New Business Venture

by Georgine Loveland

Diane Francine Abrams worked
in the cosmetics industry for many
years in the Montclair Plaza selling
Lancome and Esteé Lauder products.
It was a natural professional segue for
Abrams, who worked as a model
while her military dad was stationed
in Germany.

She learned the importance of
healthy skin and was enamored with
“the magic of makeup” from an early
age. While modeling, Abrams recog-
nized the dramatic effects and changes

continued on page 47
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CES IN BUSINESS

Elliot Light Named B.J. Justice Award Winner
at Laurels Ceremony

Elliot Light,
president of L&A Mar-
keting and Advertising,
Inc. of Newport Beach,
has been honored with
the B.J. Justice Award,
presented at the Inland
Empire Sales and Mar-
keting Council'$ Annu-
al Laurel Awards Gala
The award, in recogni-
tion of outstanding vol-

Elliot Light

unteer service to the or-
ganization, was estab-
lished in memory of long-time SMC member, B.J
Justice.

Light is on the boards of directors of the Inland
Empire SMC, Southern California SMC and Home-
Aid-Inland Empire, and is president of the Nation-
al Marketing Resources Network and a member of
the American Marketing Association. In 2000,
Light was named the Inland Empire SMC’s Asso-
ciate of the Year.

Established in 1989, L&A Marketing and Ad-
vertising is a full-service marketing firm known for
providing intelligently designed, integrated ap-
proaches to marketing based on research-driven ad-
vertising and public relations. The agency offers
complete in-house capabilities for marketing re-
search, advertising design and production, copy
writing, public relations, media planning and place-
ment, as well as comprehensive Web design and
maintenance.

L&A has been recognized for marketing and
advertising excellence with numerous awards for
MAME, Laurels, SAM, Fair Housing and The Na-
tionals. For information, call (949) 660-1180 or vis-
it www.lightassoc.com.

Local Allstate Agent Doug Moore Honored Na-
tionally

Allstate Insurance
Company has recog-
nized agent Doug
Moore for superior
standards in profitabili-
ty, customer satisfaction
and customer retention.
He has also won the
prestigious Honor Ring,
Life Leader, California
Golden Eagles and Cal-
ifornia  Professional
Agency awards for be-
ing a top producer of
sales in auto, property, commercial and life insur-
ance.

Moore has achieved the designation of “Na-
tional Conference” qualifier. This title symbolizes
the dedication he demonstrates in serving and pro-
tecting customers. Moore is one of only 10 percent
of Allstate agents and exclusive financial specialists

Doug Moore

across the country to reach this level of achiev-
ement

“It’s a tremendous honor to earn the National
Conference designation, as well as the Honor Ring.
gles and Califor-
1ys Moore. “We
work hard to make sure we take care of the needs

Life Leader, California Golden Ez

nia Professional Agency awards.”

of our customers. We provide protection when
they're in their automobiles on the road. We pro
tect their homes, their businesses and their lives. We
are there when they suffer a loss. The awards sym
bolize our agency’s commitment to providing the
best customer service available.”

Moore's Allstate agency is located at 7270 Vie-
toria Park Ln. #3C in Rancho Cucamonga. He can
be reached at (909) 463-6716 or by e-mail at:
4099029 @allstate.com
The Allstate Corporation (NYSE:All) is the nation’s
largest publicly held personal lines insurer. Cus-
tomers can access Allstate products and services
through Allstate agents, or in select states at all-
state.com and 1-800-Allstate

Business Bank of California Hires Tyrone Mc-
Cree

Alan J. Lane, president of Business Bank of
California, a division of Business Bancorp (BZBC),
announced that they have hired Tyrone McCree as
assistant vice president, business relationship offi-
cer, at the Riverside office of Business Bank of Cal-
ifornia.

McCree was most recently affiliated with Union
Bank in the city of Santa Ana as a branch manager
and business relationship officer. His primary goal
is the development of relationships in the locat busi-
ness community by evaluating their needs and mak-
ing recommendations for practical business solu-
tions. He will be working closely with manager,
Jim Bookhout, to assist in the development of build-
ing the bank’s presence in the Riverside area.

McCree has a strong background in commer-
cial credit and uses that knowledge to form a part-
nership with customers that supports growth and
profitability in their business. “Business Bank of
California has the customer’s best interest in mind,”
is the reason he stated for joining the bank.

Business Bank of California has served Cali-
fornia businesses since 1984. The bank operates 16
branches in the Southern California cities of Coro-
na, Hemet, Hesperia, Ontario, Phelan, Riverside,
Redlands, Upland and San Bernardino, and in the

Northern California cities of San Rafael, Petaluma, -

San Francisco, South San Francisco and Hayward.
They are strongly focused on providing high qual-
ity, personalized services to small businesses, pro-
fessionals and consumers.

James Bookhout Named Vice President, Branch
Manager

Alan J. Lane, president of Business Bank of
California, a division of Business Bancorp (BZBC),
announced the appointment of James Bookhout as
vice president/branch manager of the bank’s River-
side office. v
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Bookhout, a 45-year resident of the Inland Em-
pire. was previously associated with Provident Bank
in the capacity of vice president/business banking
manager. He has an impressive community bank-
ing background that spans almost 30 years and has
significant experience in the areas of commercial
and real estate lending, and business development.

Bookhout’s strong connection to the Riverside
business community gives him an added edge to as-
sist with building the customer base for the River-
side office, which opened in August of 2001. His
ties to the community include membership in the
Crossroads Rotary Club and membership in the
Riverside Chamber of Commerce. He was former-
ly chairman of the Chino Planning Commission and
a member of the Rancho Cucamonga Advisory
Commission. Bookhout has provided leadership to
many local community organizations in the devel-
opment and betterment of the Inland Empire. When
asked what brought him to Business Bank of Cali-
fornia, Bookhout said, “Business Bank of Califor-
nia has targeted the market that I am comfortable
with, the local business community.”

Business Bank of California has affirmed its
commitment to the city of Riverside by purchasing
property located at Vine Street and Mission Inn Av-
enue across from the Spaghetti Factory. Design
plans are in the process for the two-story building
that will be the new home of Business Bank of Cal-
ifornia’s Riverside office, as well as providing ad-
ditional business space for lease to the community.

Barbara Conroy Joins the Jones Agency as Pub-
lic Relations Director

Barbara Conroy
has been named public
relations director for
The Jones Agency, in
an announcement
made by Barbara Sten-
ning, vice president
and general manager
of the Palm Springs-
based, full service ad-

vertising  marketing
and publie relations Barbara Conroy
agency.

Conroy will work on a variety of accounts at
the agency. She is a marketing and communica-
tions professional specializing in strategic plan-
ning, media relations, crisis management, public *
affairs, and event planning and promotion. She
gained extensive experience in media relations
while working for the NBC affiliate, Channel 4, in
San Francisco.

Stenning commented, “The rapid growth of
our agency requires the experience and communi-
cations acumen that Barbara brings to us from a
major market. She will also play an important role
in our new business development activities.”

Conroy recently moved to Palm Desert from
Ordina. She hold a M.S. degree in educational
psychology and studied marketing at the Univer-
sity of California, Berkeley.
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Environmental Companies Serving the Inland Empire

coninued on page 19
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the project just recently opened its
first of many branches at Toronto’s

from Dr. Tom Sherwin, who is the
chief of the emergency room at Loma

Q: How does your work as a hos-
pital chaplain, and dealing with

to 10 years from now, is going to
be something like Ronald Mc-

sick Children’s Hospital in Canada. | jnda University Children’s Hospital children and families of many Donald House, or any of the na-

- P Plans are in place for Orange and LS ;nd served as the original chairman  faiths impact your own sense of tional organizations that are there
WwWW e =

W. opList.com Angeles counties in 2003. of the board of the Unforgettables.  faith? continued on page 11
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The Peripherals of the New Millennium

by J. Allen Leinberger be a 6 by the holidays. People are
learning everyday about the conven-

Just about five years ago, I
wrote of the things that I had at-
tached to my computer. They may
not be the same things you had, but
they were close. As I look around
me today, I realize that things I have
now didn’t even-exist back then. My
HP printer then cost about $300.
Today, companies that you hadn’t
heard of at the time, like Lexmark.
make much better printers for one-
third the cost. Many, like Epson’s
latest, are what are called “photo-
quality.” You will have to be the

ience of these cameras. Digital cam-
eras plug into the home computer
and show your shots on the screen.
They
tos if you don’t like them.

2. A digital camcorder. The
video recorder get smaller every

e-mail easily and delete pho-

year and has better quality every
time. Today’s video camera plugs
directly into your computer, just like
the still camera, and you can edit
your scenes to your own liking. You
can even watch your kids playing
soccer right there on your desk. Ap-

judge of that. ple’s iMovies and other comparable
Plugged into my new computer  programs allow you to become your
are: own Speilberg. Your dad’s Super 8

1. A digital camera. Mine is the
Canon PowerShot 40, which has a 4
pixel picture. By the time you read
this, a5 pixel camera should be on
the market and there will probably

film camera is now a museum piece.

3. An iPod. The success of the
iPod has generated at least a dozen
other MP3 music players. Music
collected from the Internet can be

Lakes Golf Club in Fontana. You can support
¥ the Foundation’s many worthwhile programs by
participating.
In its 25" year, the ARMC Foundation helps
to fund the medical educational needs of
physicians, residents and other allied
healthcare professionals which, in turn, helps
us maintain the high level of care you’ve
come to expect from the experts at ARMC.

For sponsorship or other information about the

¢ ARMC Foundation Golf Tournament, please call
(909) 580-6109.

downloaded to these players and in
doing so has revolutionized portable
music as much as the original Sony
Walkman did. Shortly after my first
review of the iPod, Apple doubled
the size from 1000 songs on a 5 GB
disk to 2000 songs on a 10 GB disk
At the most recent MacWorld con-
ference in New York, Steve Jobs in-
troduced a 4000 songs iPod.

A cottage industry has grown
from the popularity of these devices
Companies such as J.R. Hill and Dr.
Bott have developed chargers and
leather belt holders for these ma-
chines. Dr. Bott even has a sports
pack that lets you velcro the unit to
your arm.

4. The PDA. I still use a Palm
(the Illc) but, like MP3 players,
many companies have jumped on
the wagon. The Handspring Visor,
the Ciao, the Casio. One thing is
consistent, they download to the
computer. You need to download at
least once every day, just to protect
your data.

5. The CD/DVD burner. New-
er computers are having these de-
vices built in, but a PC from as little
as one year ago may require a plug-
in.

6. A Zip Drive. lomega’s Zip is
now dominant in the market, but
even though they have tried to up-
grade their disks to 250 MGs, the
100 MG disk remains standard. The
3.5 inch floppy is last century’s tech-
nology and many people are up for
burning CDs, but the Zip remains
the best way to back up your files
and transport them between com-
puters. The latest has a new molded
shape and draws its power from the
firewire link to your PC, rather that
one more plug and transformer run-
ning to your powerbar.

7. Speakers. Today, a $50 set of
speakers probably comes from a

brand name company like Bose,
Yamaha or Altec and with the sub-
woofer under your desk you can
crack plaster with just a “You've Got
Mail "
used for gaming devices, like PS2 or

These speakers can also be

Nintendo

If you really want to impress the
neighbors down the block, you
could plug in your MP3 player
(Aerosmith works wonders but I get
my best results with the “1812 Over-
ture.”)

8. The Printer. As I mentioned,
today’s printers are better and cheap-
er then ever. Some are even combo
units that print, copy. scan and fax
The price of ink cartridges, though,
remains ridiculously high

Is this the end? Is this as far as
we can go?

Certainly not!

Efforts continue to make a
workable PDA/phone instrument
Broadband Internet connections will
very soon make my prediction come
true—that you can watch the Super-
bowl on your computer. As | indi-
cated, you can already watch your
kid's soccer game. In fact, since my
last article on computer screens, new
developments in flat plasma screens
have made the PC pictures better
than what you see on most TVs.

Even more, Microsoft has just
announced a $1 billion development
to move directly into your livingroom.
Steve Guggenheimer, a Microsoft
senior director has stated that, “The
day of the PC, TV and phone as
stand-alone appliances is coming to
an end. Software is the glue or mag-
ic that holds them together.”

Microsoft has not been happy
with its Xbox and has disbanded its
UltimateTV division. Still, who
knows what I'll have attached to my
computer five years from now?

Complams... Praise! Suggestions? E-Mail us @
iebj @busjournal.com
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Unforgettables...

conninued from page 9

as part of the safety net for fami

lies. I'm honored that it is Inland

Tim Evans is joined by three local representatives of the
Vietnam Veterans of America (Inland Empire Chapter 47)
to accept the 2002 Good Samaritan of the Year Award. lim and

Empire people who have helped
my wife and 1 get this off the
ground. All the communities of
Riverside and San Bernardino
counties will be able
to look back and say
that we have given a
gift to this entire na
tion and continent
But we are a brand-
new. neophyte
group. and we real-
ize that there is a lot
of work to do. It’s
not about creating
some mega-indus-
try, it’s about help-
ing families.
Family Information
Tim Evans often
must console parents
grieving the loss of a child. When he
saw that heartache compounded for
low-income families by the struggle
to provide a dignified burial for their

BOOK OF LISTS

Get a jump on your competition by securing your space in Inland Empire’s
premier reference tool TODAY.
Sponsorship Packages. ..$5,650
Full Page...$3,050 - Half Page...$2.250
For details, contact your account manager at
(909) 989-4733

one covers the Inland Empire Business like the Business Jowrnal™

The Unforgetables Foundation founding group (1 to r):
Sonya and Tim Evans, Claire Sheridan, MD, Meredith
Sherwin and Tom Sherwin, MD.

child, Tim decided that there should
be a way to help. The Unforettables
Foundation, co-founded by Tim and
his wife. Sonya, is that way. Sup
ported entirely by philanthropic gifts
and associated with Service Corp
International. a fu
neral services
company, the Un
forgettables Foun
dations has, in its
first year, assisted
more than 70 fam
ihies in the Inland
Empire. For more
information , call
(909) 799-2828 or
visit the founda-
Website,

theunfor

tion’s
Www
gettables.com
Sonya
Evans live in
Highland. They
have been married for 15 years

Michael J. Medley of Cherry Valley is

a photographer and writer and a reg

ular contributor to Inland Empire
Family Magazine, where this sto-
ry was published in March of this
vear.
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Ultimate Internet Access (UIA) to
Relocate to City of Ontario Bring-
ing 25 High-Tech Jobs to Ontario

Ultimate Internet Access (UIA), the
Inland Empire’s largest regional Internet
Service Provider (ISP), will relocate in
August from Claremont to new head
quarters and corporate offices on Jurupa
Avenue in Ontario. The move will bring
25 high-tech jobs to the city of Ontario.

“UIA's move to Ontario is an exam
ple of the high-tech jobs we like to see
moving to the city.” explained Ontario
Mayor Gary Ovitt. “The company’s re
location is also an example of the success
of our economic development efforts and
demonstrates that Ontanio is an ideal lo
cation for all types of businesses: from
distribution, warchousing and manufac
turing to commercial offices as well as
retail and support services.”

“Ontanio is the economic engine of
the Inland Empire.” said Ray Mouton,
president of UIA. “With the city’s lead-
ership in the region’s economy and On
tario’s prime location, it is definitely the

place for UTA to be. We are looking for

ward to our move to Ontano.”

Founded in 1996, UIA is the lead
ing, locally-owned ISP serving business
s and consumers in the Inland Empire
the Coachella Valley. the High Desert.
Los Angeles County and Orange Coun
ty. In addition to serving thousands of
home users, UIA provides a broad vari
ety of Internet solutions to businesses, in
cluding high-speed frame relay access.
e-commerce, Web design and hosting,
monitored firewall security systems
highspeed wirgless connectivity in se
lected areas and co-location services

[ustrating the latest advances in
technology. UIA provides wireless Inter-
net service in Ontario, Claremont, La
Verne. Mira Loma, Montclair, Pomona,
Rancho Cucamonga. San Dimas and

Upland

Additional information aboutr UIA is
available on the company's Web site at

WwWW.iia.ner.

Bring A Henalthy Balance Into Your Life

A Duay
Just fo

8:00am to 4:00pm
DoubleTree Hotel - Ontario

$45 Registration Fee
Call today (909) 865-9858

Women

Friday, September 27, 2002

The Sixth Annual Women’s Conference
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Keynote Address
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Keep Your Employees Today for Higher Profits Tomorrow

by John Di Frances

Pick up any newspaper or listen to any busi-
ness news broadcast and you're sure to hear
about another massive corporate layoff or cut-
back. As soon as the economy stalls or turns
sour, pink slips begin to fly. Unfortunately, we
have come to accept this as the inevitable em-
ployment cycle. Is it any wonder that employees
feel so little loyalty toward their employers?

On the other hand, corporations seem to
have no alternative. With the squeeze on profits,
and stockholders and analysts anxiously watch-
ing, company leaders feel they must act quickly
or bear the wrath of Wall Street. They understand
that their response may be a little shortsighted,
but investors have short fuses when it comes to
waiting patiently for the earnings statements to
turn around.

In the short term, some cuts may be essen-
tial and unavoidable, but it is far better to keep
as many people as possible rather than making
your staff so lean as to show an immediate prof-
it. Because your organization’s long-term future
may well be on the line and decided by how you
respond to the present economic downturn, you
need to understand the consequences of layoffs
and find new ways to make a profit in today’s
economy.

Will layoffs hurt your future employment
needs?

Just a few quarters ago, most businesses
were in a very different predicament. The prob-
lem was that we were all fighting over the labor
pool, especially for experienced, stable, well-bal-
anced employees who could add value to our
company.

Prepare yourself, because those days are
likely to return with a vengeance later this year
or early next. It is unlikely that the present eco-
nomic woes will plague us much longer than a
few more quarters. And if you thought the mar-
ket for qualified workers was tight before, it is
likely to become much more so in the near fu-
ture.
Between early retirements resulting from the
present shakeout (both forced and voluntary), the
large number of laid-off and terminated workers
who have opted for entrepreneurship, and the
shortage of new workers available to enter the
workforce in the next few years, virtually all em-
ployers may be singing the employee blues.

What does this have to do with your actions

\

Complaints... Praise! Suggestions? E-Mail us @
iebj@busjournal.com

today? Plenty! Those people losing their jobs to-
day are as likely to be well trained and highly
paid individuals with years of experience in the
organization, as they are to be low skilled entry
level workers. Cutting them makes a large and
immediate difference in the bottom line once the
charge-off for their severance has been taken.
However, will they once again be needed before
their termination cost has been absorbed? Will
they soon return as independent contractors at
yet higher costs?

Worse yet, when they are again needed, will
they be available at all? Those companies that
are shedding their people wholesale today may
find themselves at an extreme competitive dis-
advantage tomorrow.

What message are you sending to younger
employees?

Today's “right-sizing” is heavily targeting
older, more senior employees. They obviously
cost more in salary and in benefits, thus cutting
them makes a larger impact on the bottom line.
Do not forget, however, that the younger work-
ers are anxiously watching and taking careful
note. They are also asking themselves, “Will this
be my fate in 10 or 15 years when I am 45 or 55
and the economy slows?”

Many corporations are sending a very clear
message to younger employees by their treat-
ment of the more senior people. They are learn-
ing the clear lesson that regardless of how well
they perform, they cannot depend on job securi-
ty. This message creates a serious strain on
morale.

What, besides laying off people, could you
do to show a profit during a slow economy?

The way for any organization to beat this
“traditional” employment cycle, especially in
an economy that may well in this decade ex-
perience several see-saw periods of growth
and contraction, is to adopt synergistic inno-
vation as its model for continuous expansion,

despite short term economic declines. Most
corporate leaders know that productivity in-
creases provide the best way to boost profits
quickly without negatively affecting the labor
pool.

What is less well understood, however, is
that continuous innovation is the most effec-
tive means to improving productivity and
profits over the long term. Internally generat-
ed innovation in prodiicts, services, process-
es, and methods provides an endless series of

new opportunities to make rapid productivity in
creases for both the organization and its cus
tomers an on-going reality.

As a leader, what can you do to ensure syner-
gistic outcomes?

In today's slow economy, think of your or-
ganization as a campfire that periodically burns
down until only embers remain. Yet when out
camping and the fire burns down, the first thing
we do is stoke the existing fire and mound up the
glowing embers. Almost immediately the flame
erupts again without adding new fuel. All we
needed to do to go from dying embers to a rag-
ing campfire was to integrate the existing embers
so that rather than each burning alone, they
burned synergistically, combining their individ-
ual heat.

In the end, any organization can cut its way
to profitability by laying off workers, but the
only way to gain long-term growth is to keep
your existing staff and lead them down the path
of innovative thinking. The synergy this creates
will keep you strong during any economic slow-
down and will propel your organization to new
heights once the economy recovers.

John Di Frances is the managing partner of DI
FRANCES & ASSOCIATES, LLC founded in
1983. His paradigm, “Radical Leadership:
Leaders Creating Synergistic Innovation,” is
also the name of his forthcoming book. He ad-
vises senior executives globally and is a featured
professional speaker.
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Family Business in Temecula Produces Pressure Reduction
Mattresses to Alleviate Discomfort for the Bedridden

by Rod C. Jackson

It's a typical Monday morning
and Mark Rogers is fielding tele-
phone calls from nursing home di
rectors, long-term care nurses, sup
pliers, distributors and yes, the occa

sional journalist

Mark Rogers

“When you oftentimes find
yourself competing against your own
product.” he tells the Inland Empire
Business Jowrnal, “you find your day
can sometimes get very hectic.”

At 44 years old, Rogers is presi-
dent and CEO of “Next Generation
Company™ (NGC), a family-owned
business that has been around, in one
form or another, for two generations
now.

“My dad ran the company in the
1960s,” says Rogers. I worked for
him when I got old enough, until he
sold the business. The new owners
basically drove it to near bankruptcy,
however, so in 1988 we bought it
back. This time, I asked dad if he
wanted to work for me and he said
‘Sure.” He continued to work for me
until his retirement.”

So just what is it that Next Gen-
eration Company sells that would at-
tract that much interest over two gen-
erations? The answer is — pressure
reduction mattresses.

Pressure reduction mattresses are
specially designed mattresses used by
hospitals, nursing homes and in pri-
vate homes for people who are con-
fined to bed. NGC’s mattresses are
designed to prevent decubitus ulcers

or what's more commonly called
“bedsores.”

Rogers says that, as far back as
the mid-1960s, hospitals were aware
that bedsores could be almost as de
bilitating to patients as outright dis
ease or injury. But, he says, it wasn't
until the mid-80s that they began to
senously seek solutions to the prob
lem

“Say. for example,” he says,
“you've got a person confined to a
bed because of an automobile acci
dent or hip-replacement surgery
Bedsores can begin to develop in as
little time as a few hours once the pa
tient is confined to bed, and you can
just imagine the problems for a per
son kept on their backs for weeks or
even months at a time.”

So NGC developed a mattress
specifically targeted at people suffer
ing from spinal cord problems. A
company called “Baxter” saw the de
sign and proposed using its distribu
tion system to sell Next Generation's
product. The rest, as they say. is his-
tory.

Next Generation Company now
markets some 15 products under a
variety of labels. In some cases, they
make mattresses for other companies
who market the product under their
house label. In other instances, NGC
is marketing the mattresses under its
own label, “Life Plus.” That's where
Mark Rogers finds he is competing
with himself — he’s trying to sell a
mattress to a nursing home, while a
competitor is using his product under
its own label to do the same thing!

The company does all this from
its Temecula headquarters. NGC has
20 full-time employees and works
closely with a fabricator who uses its
people but NGC’s equipment to turn
out the finished product.

This year, Next Generation will
produce up to 40,000 mattresses
which will be sold, primarily, in the
Midwest and Southeast to long-term
nursing facilities.

“What we found,” he explains,
“is that the hospital market, especial-
ly in Southern California, was tied up
with lots of long-term contracts.
However, the nursing home industry

was much more flexible and was
highly receptive to the type of prod
uct we were offering

“I've got 15 salesmen working in
the Midwest region these days, and
one of the reasons is that you find
many of the large nursing home
chains have their headquarters in the
Midwest and Southeast.”

One of the company’s major
clients is Beverly Manor, a long-term
care nursing home chain that oper
ates nearly 1,000 facilities in the U.S

including some right here in Cal
iforma

“It is kind of ironic,” he chuckles
“that we can’t get a contract with a
facility here in California, and yet we
do sell mattresses here because the
facility's corporate parent in the Mid-
west has bought our products for the

“Whether it’s an emotional deci-
sion or an economical one, people
are deciding to keep family members
near,” says Rogers “but in order to do
50 they have to have access to the
right equipment.”

T'he niche Rogers’ company has
found is in providing a specialty mat-
tress that satisfies the needs of the
customer, and yet is economical
enough to afford

“Unfortunately, Medicare and
Medicaid don’t want to reimburse the
full cost of a good product,” says
Rogers. “What we've managed to do
is to come up with a product which,
while it may not be the top of the
line, does the job and falls into the
range of affordability for the average
consumer.”

That, says Rogers, is one of the

An” employee of Next Generation Company, a maker of pressure reduction mattress-
es in Temecula, operates specialized equipment in the company's factory. NGC will
produce up to 40,000 mattresses this year, primarily for long-term nursing facilities.

entire chain!”

As with any good businesses,
Rogers and Next Generation haven’t
put all their eggs in a single basket.
The company has also begun mar-
keting, in recent years, to the home
health care market.

“What we find is that more and
more people don’t want to see mom
or dad in a long-term nursing home;
they want mom or dad at home with
them.

strengths of Next Generation.

“I worked for a while for some
of the larger companies based in the
East and Midwest early on in my ca-
reer. | saw the big business way of
doing things and I always thought
that if I had my own business, I could
do things better. I had sort of a repu-
tation then as a loose cannon,” he
says “and now I've taken a lot of that
and applied it to my own company

continued on page 20
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Creating a Winning A tmosphere in Your Company

by Scott Hunter

Everyone wants to work in a
thriving and nurturing environment,
yet few organizations are successful
in creating such a workplace. As a re-
sult, significant numbers of people
don’t like being at work. While most
employees desperately want a re-
warding and productive work envi-
ronment, they have come to accept
the usual drudgery and tolerate the
prevailing gossip. petty jealousy. per-
sonal undermining, and adversarial
communication styles day in and day
out...because they don't realize there
is a better way.

No one should tolerate working
in an environment where the most
they have to look forward to is Friday
afternoon. Fortunately, there are spe-
cific steps every employee can take
to reclaim some of the enthusiasm,
celebration, and mutual respect that
thrive within flourishing business or-
ganizations.

1. Don’t take things personally.

Most adults have never learned
how to communicate effectively. As
a result, emotions such as repressed
anger and insecurity are frequently
brewing within, and these emotions
often surface in the forms of angry
and offensive outbursts that have lit-
tle or nothing to do with any occur-
rence in the present moment.

Knowing that people suppress
their stress and routinely lash out at
innocent parties, does it make sense
to take such outbursts personally?

Logically, the answer is no. Taking
someone else’s anger personally is in-
sane because it simply never is a per-
sonal phenomenon. This is not to say,
however, that it is easy to remain
calm in the face of another person’s
anger. even when you know it is not
personal. But armed with this insight,
you can begin to develop the ability
to stand firmly in the face of anoth-
er’s upset without taking it as a per-
sonal attack.
2. Listen with compassion.
Listening is a vital part of com-
munication. Unfortunately, too many
people are so focused on themselves
that they never really hear what oth-
ers are saying to them. Their own
overwhelming concerns, survival

strategies, or painful circumstances
block out any messages others are
telling them. Yet, similar concerns,
similar survival strategies, and simi-
lar painful circumstances are com-
mon experiences we all share. To one
extent or another. no one is free from
the difficulties of day-to-day living.

Rather than reacting to some-
one's anger or upset, we all need to
intently listen and deeply appreciate
the other person’s feelings and expe-
rience. Only by demonstrating empa-
thy and working together to resolve a
situation can people accomplish their
personal and professional goals.

3. Just hear the communication.

In order to reduce tension within
the workplace, we need to nurture an
environment of open and honest
communication. To do this, encour-
age people to talk about their present
experience, and then just listen. Don’t
respond. Don’t offer advice. Don't try
to console. Just listen with compas-
sion and understanding.

People are not interested in an in-
telligent response, nor do they want
your well-intentioned advice or sin-
cere consolation. What they want
most is simply to be heard, and in the
vast number of cases, quiet and at-
tentive listening will allow the per-
son’s anger to disappear. What makes
this step most difficult is that the un-
resolved issue from the past, which is
the actual source of another’s anger,
remains invisible, and the upset indi-
vidual will erroneously direct his or
her anger at whomever triggered this
repressed emotion. The natural ten-
dency under these circumstances is
for us to defend or counterattack, and
unfortunately, this negates any possi-
bility of producing an environment
conducive to real happiness and sat-
isfaction.

4. Give up the need to be right.

For most people, the necessity to
be right—to win at all costs—is vital.
They express this inner drive with
clients, co-workers, and even family.
They reduce individuals to objects,
and they sacrifice friends simply to
preserve an egocentric point of view.
Such people would rather be right
and “win" the argument than coexist
happily. But being right and being
happy are mutually exclusive.

When someone confronts us
with his or her dearly held position,
charging forward in denial or coun-
terattack in an attempt to prove a
counterpoint only adds fuel to the
fire. Before you speak, ask yourself,
“Can there be any peaceful resolution
under such circumstances?” The
challenge here is for us to listen with
compassion and understanding and
allow the other person to communi-
cate fully. even if it is tinged with ac-
cusation.

5. Don’t tolerate abusive behavior.

Listening with compassion and
demonstrating empathy for another’s
circumstances does not mean be-
coming the whipping post for anoth-
er’s inappropriate behavior. Do not
tolerate abuse. Insist on being treated
with dignity and respect, and estab-
lish and maintain appropriate bound-
aries with others.

Should an angry co-worker per-
sist in an attack. express concern for

his or her upset and state clearly your |

unwillingness to tolerate abusive be-
havior. Leave the present situation if
necessary. Buy time by walking away
until cooler heads prevail. Later, re-
turn to the *
give the person an opportunity to
communicate. It may be wise to re-
quest the presence of an intermediary
to facilitate both parties’ communi-
cation.

6. Don’t sell out.

In today’s competitive business
environment, people frequently use
fear and intimidation to control and
manipulate others. We all know when
we have failed to stand up for our-
selves, which inevitably results in
negative self-evaluation. The truth is
that we either behave consistent with

scene of the crime™ and

our own standards of behavior and
produce the results we intend, or we
are left with the justifications, excus-
es. and reasons for failing to produce
those results. Selling out always pre-
cludes the possibility of satisfactory
results, perpetuates the mechanism of
dysfunctional communication, and
diminishes our self-esteem.

7. Look for the best in people.

In most organizations, competi-
tion among team members prevails.
Instead of working together to create
results, people would rather set them-
selves up to be the “star” player. Such
people allow their sense of insuffi-
ciency to drive them into competition
with others, which ultimately creates
bias and critical analysis of people’s
performance. They then always look
for the worst in others in an attempt
to conceal or dilute their own self-
perceived shortcomings.

In order to counter this tendency,
learn to look for and expect the best
in all co-workers and become every-
one else’s greatest fan. What is it
about each individual that makes him
or her a valuable contribution to the
company? Who are these people re-
ally, and what are their best attributes
and strengths? Establishing mean-
ingful relationships with co-workers
and clients makes this kind of posi-
tive assessment possible.

8. Acknowledge people.
Everyone craves positive atten-

tion to counter personal feelings of

insufficiency. Look for opportunities
to acknowledge co-workers so you
can build morale and a team environ-
ment. What positive impact are peo-
ple making on the company? Ac-

continued on page 16

Citizens Business Bank
Announces Appointments

D. Linn Wiley, president and chief
executive officer of Citizens Business
Bank, has announced the appointment
of Anthony Fabelo to the position of
vice president and business develop-
ment officer for the Colton Business
Financial Center. Fabelo’s profes-
sional career incorporates approxi-
mately 20 years of banking experience
in commercial lending, as well as busi-

ness development and management.
Nicole Giauque has been ap-
pointed to the position of vice presi-
dent/business development officer in
the wealth management division. Gi-
auque’s professional career incorpo-
rates more than seven years of finan-
cial planning and trust services expe-
rience, as well as business develop-
‘continued on page 28
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organizations that strengthen the communities they're in We're looking toward

the future, That’s why we support the Inland Empire Women & Business Expo

2002 held earlier this year. Community Development Banking has the products

and services to help bring your vision to life and take you higher

Bank of America, N.A. Member FDIC

Bankof America. __

S

v

2002 Bank of America Corporation

CDB-10-4P-10000725-AD

call 1.800.263.2055 / visit bankofamerica.com/community

Mary H. Helmich

Senior Vice President/Market Manager. Inland Empire, Bank of America, California

Mary H. Helmich is our senior vice president and market manager for Bank of
America’s Premier Banking Division. As a market manager, Mary has responsibility
for managing a team of 19 client managers who represent more than 7,000 clients
throughout San Bemnardino and Riverside counties.

Mary and her team of client managers consult with their clients daily on financial
matters such as
« Assisting clients in setting long- and short-term financial goals.

+ Evaluating and strategizing around clients’ current financial strategies.

« Identifying specific services and products appropriate for clients to help meet their
financial objectives.

« Helping clients resolve banking-related concerns.

Mary is an 18-year Bank of America associate, having held a wide range of posi-
tions. Joining the bank as a proof operator, Mary shortly moved into the retail bank-
ing environment where she held multiple positions, ranging from a teller to customer
services manager. In 1996, Mary joined the Premier Banking Division as a client man-
ager and now holds responsibility as a market manager for the Greater Inland Empire
Premier Banking Team.

A native of Armenia, Mary has lived in Southern California nearly all of her life.
She eared her bachelor’s degree in business management from California State Uni-
versity. Mary, her husband Erwin, and their two boys enjoy the great outdoors and all
the activities that it has to offer.

o .
Vicki Lynes

Senior Vice President and Consumer Market Executive

Inland Empire Region, Bank of America, California

Vicki Lynes is senior vice president and consumer market executive for the Inland
Empire region at Bank of America. She is responsible for overseeing more than 45
banking centers in Riverside and San Bernardino counties.

Lynes joined Bank of America in 1980 as a teller and held various positions in op-
erations until she was named vice president and banking center manager in Colton in
1995. From 1996 to 1998, she was vice president and sales manager for the Inland Em-
pire region. In 1998, she became vice president and division service manager for the
Southeastern Division. Prior to her current assignment, Lynes was senior vice president
and consumer market executive in San Diego.

Lynes holds a bachelor’s degree in business from the University of Phoenix. She

also attended the Graduate School of Retail Bank Management at the University of Vir-
ginia

An Inland Empire native, Vicki is active in her community and serves on the fi-
nance committee of the Mayor’s Housing Task Force for the city of Riverside. She also
serves on the Mayor's Educational Committee for the city of Riverside.

Barbara Robinson
Market President, Inland Empire, Bank of America, California

Barbara Robinson is market president for Bank of America in the Inland Empire
region of Southern California. She serves as the senior bank executive in the market
and is responsible for revenue generation and delivering the full resources of Bank of
America to the Inland Empire region. She also manages all community relations ac-
tivities and oversees 360 banking centers in San Bernardino and Riverside counties. In
addition to her duties as market president, Robinson serves as consumer executive for
the Greater California Division of Bank of America.

Robinson joined the bank in 1973 and served in a variety of capacities, including
teller and customer service manager. She was promoted to human resource manager for
the bank’s consumer operations in the Inland Empire in 1978. Subsequently, she was in
charge of human resources for retail operations in California from 1992 to 1995. In
1995, Robinson was promoted to senior vice president, California retail service and sales
group—providing sales tracking and incentives, customer service and retention, event
and project management, and operations support to nearly 1,000 banking centers.

In this capacity, Robinson also was responsible for developing and impl ing
strategic plans for the California consumer bank and its delivery channels, including
the banking center network, Bankers On Call telephone sales and service, and the fi-
nancial relationship management program. In 1997, she was named consumer execu-
tive for the Greater Los Angeles Division. She has been in her current position since
2000.

Robinson graduated from Riverside City College, where she majored in business.
She also attended California State University-San Bemardino, and eamed a certificate
in management from the University of Michigan Graduate School in 1982.

Active in the Inland Empire community, Robinson serves as co-chair of the city
of Riverside's Arts Summit. She also is a member of the University of California River-
side Board of Trustees and a UCR Anderson Graduate School of Manags 1999-
2000 Fellow. Robinson is a member of the Loma Linda University Children’s Hospi-
tal Foundation Board. She is a past president of the Riverside County Philharmonic.
Robinson also is a member of the Retail Financial Services C ission of the Bank
Administration Institute.
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The Planning Center Is Presented
With the American Planning Award

The Planning Center of Costa
Mesa has been honored by the Cali-
fornia Chapter of the American Plan-
ning Association for its work in up-
dating the City of Rancho Cuca-
monga’s General Plan. Several oth-
er consultants that worked on the
city's General Plan were also hon-
ored.

The City of Rancho Cucamonga
General Plan and the consultant team
are recipients of a major award pre-
sented by the Inland Empire Section
of the American Planning Associa-
tion (APA). This section of the Cal-
ifornia APA represents more than
300 members in Riverside and San
Bernardino counties.

The award was given in the cat-
egory of Outstanding Planning for a
Comprehensive Planning Award,
Large Junisdiction.

The annual awards program
honors innovative plans and projects,
and professional and non-profes-
sional contributions to planning in
the Inland Empire. A panel of five
members was appointed by the
awards committee to judge the en-
tries

To achieve overall balance on
the panel, judges are chosen to rep-
resent different areas of expertise,
geographic locations and profes-
sional experience in private and pub-
lic sectors, according to Section Di-
rector James Ragsdale. Entries were

judged by several criteria. including
originality, transferability, quality,
implementation, and comprehen-
siveness, which are all major com-
ponents of the Rancho Cucamonga
General Plan, according to Ragsdale.

Debra Meier, a senior planner
with Strategic Planning & Environ-
mental Services, said she supported
the nomination for the City of Ran-
cho Cucamonga’s General Plan for
several reasons. “It accurately and
thoroughly captures the values of
this community, especially in the vi-

sion chapter of the plan,” she ex
plained

“The technical foundation for
the plan is very sound, and that is
manifested in the quality, GIS-based
graphics that support the text. 1 be
lieve 1t will be easy to work with this
document in explaining the rationale
for policies that shape development
in Rancho Cucamonga. The clarity it
provides and the documentation it
offers will serve the public well,
whether at the individual property
owner level or at the city-wide lev-
el

This 1s not the first ime The

Planning Center has been recognized
for its work in updating the city's
General Plan. Last December, the
firm was presented a special award
from the city of Rancho Cucamon-
ga. Larry Henderson, the city’s prin-
cipal planner, said the award was es
tablished especially for The Planning
Center and that it was the first ime
a private company had ever been
honored by the city

“The Planning Center was hon
ored for its outstanding contribution
in providing guidance and direction
on the city’s growth over the next 20
years,” Henderson said

The Planning Center was initial-
ly chosen by the city to update the
General Plan because of the firm’s
leadership and teamwork abilities,
according to Rancho Cucamonga
City Planner Brad Buller.

Rancho Cucamonga is project-
ed to see huge population increases
over the next two decades, and the
purpose of the city’s General Plan
— as with all general plans — 1s to
guide the long-term growth and
physical development of communi-
ty, resulting in a safe, attractive, and
economically strong living environ-
ment, Buller noted. California law
requires each city and county to
adopt comprehensive, long-term
general plans.

Winning Atmosphere...

continued from page 14

knowledge others for doing a good
job. for making a deadline, for keep-
ing their promises, for the way they
manage their workload, or for the
way they treat others.

Not only is it important (o ac-
knowledge people for their actions
and behaviors, but it is also impor-
tant for you to thank individuals for
the intangible contributions they
make, for their sincerity, for their
commitment, and for their enthusi-
asm. Thank people for who they are
and what they bring to the mix. Ac-
knowledge them for caring, for their
smile, and for their devotion and loy-
alty.

9. Forgive others.

True forgiveness requires giving
up resentment and the desire to pun-
ish; it necessitates pardon, the cessa-
tion of anger, and the ability to over-
look. Given people’s unconscious
desire to win at all costs and their ne-
cessity to be right, we often tend to
hold on to every injustice, every
wrong, every resentment. and every
regret. What we fail to realize is that
when we suppress unforgiven re-
sentments, they arise again and again
whenever we are under stress.

For your own sanity, you must
learn to forgive others. Forgiveness
is a gift you give yourself and to an-
other. Forgiveness does not deny the
inappropriate nature of another’s act,
nor does it condone or tolerate future
abuse. But in forgiveness. in giving
up the resentment and the right to
punish, you gain serenity. freedom,
and peace of mind.

Forgiveness necessitates a com-
mitment to something greater than
your desire to win the argument or to
be night at any cost. While this would
seem like a simple requirement, in

practice it is not. However, by con-
fronting the price paid for an unwill-
ingness to forgive, you can develop
your ability to let go of past harms.
10. Communicate upsets.
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Many people mistakenly believe
that unexpressed anger, upset, and
disappointment will simply disap
pear over time. Nothing could be fur
ther from the truth. Like resentments,
unn'\prc“ml upsets inevitably arise
again and again. They divert your at
More

expectations,

tention and sap your ene

over, unfulfilled
thwarted intentions, and undelivered
communications—the stuff of which
upsets are made—provide the evi-
dence we desire to punish other in
dividuals.

The best way to communicate an
upset is to verbalize your feelings
and emotional state rather than focus
on the upsetting behavior. For exam
ple, the statement, “When you.... 1
7 1s an effective model of this

fee
kind of communication. It takes the
emphasis off the individual’s behay

ior and puts it squarely where it be

longs: on your feelings about the be-
havior.

None of these specific steps are
particularly easy. They all require
clear awareness of your own emo
tional state and behavioral patterns, a
rigorous commitment to the possibil
ity of real dignity and satisfaction in
human interaction, and a practical
discipline in their implementation
With practice though, these steps do
offer the real possibility of a work en
vironment characterized by genuine
satisfaction, smooth productivity, and
authentic enthusiasm

The choice is yours. You can con
tinue to spend your workdays in anger
and frustration, or you can dedicate
yourself to creating an environment of
partnership and peace. Commit to
these 10 steps today so your organi
zation can flourish for years to come
Scott Hunter is a professional speak-
er, workshop leader, consultant and
coach. He speaks on creating mean-
ingful, quality relationships in the
workplace to increase productivity,
creativity, teamwork and profitabili-
ty. He can be reached at: scott@re-
lationshipisthekey.com Or visit his
Web  site:
thekey.com.”

www. relationshipis-

Subscribe Now! Call Today
Inland Empire Business Journal

(909) 989-4733
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Hemet Bancorp Announces
Promotion of Kevin R. Farrenkopf

Hemet Bancorp has announced
the promotion of Kevin R. Farrenkopt
from executive vice president and
chief operating officer to president and
chief operating officer of its wholly
owned subsidiary, The Bank of Hemet
(bank), effective immediately. In re-
lated moves, John J. McDonough,
chairman of the board of the bank for
the past 18 years, became chairman-
emeritus, and James B. Jaqua, previ-
ously president of the bank, became
chairman of the board and continues
as the bank’s chief executive officer.

Farrenkopf. who joined the bank
in April 2001, will continue to super-
vise loan production and loan admin-
istration, branch customer service, op-
erations management, marketing, and
human resources. McDonough, now
on a part-time basis with the bank, will

continue to serve as a director of both
the bank and Hemet Bancorp, plus
serve the bank’s key customer rela-
tionships and represent the bank in
community affairs. Jaqua will coordi-
nate the financial and operating func-
tions and direct the planning and cor-
porate finance activities of Hemet
Bancorp as its president and chief ex
ecutive officer

The bank, which opened for busi-
ness in June 1974, operates five bank-
ing offices in Riverside County, which
specialize in providing both consumer
and business banking services.

The Bank of Hemet, which opened for
business in June, 1974, operates five
banking offices in Riverside County,
which specialize in providing both

consumer and business banking.

At deadline...

continued from page 1

cast during the 107th Congress in
2001-2002, Food Distributors Inter-
national selected 16 that it considered
critical to the interests of the indus-
try, as well as to the economic well-
being of the nation. Recipients of the
2002 Thomas Jefferson Award voted
favorably on at least 70 percent of
these votes. Given the importance to
the industry, the vote to overturn
OSHA’s ergonomics regulation was
given additional weight.

“The 211 recipients of the
Thomas Jefferson Awards have tak-
en the tough votes in Congress. With
their help over the past two years, the
107th Congress has been perhaps the

TOLL PR2Z

=
>
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most successful for our industry in
more than a decade.” said John R
Block, FDI president.

San Manuel Band of Mission Indi-
ans Donates $1,000,000 to the Fire-
ravaged White Mountain Apache
Nation

The San Manuel Band of Mis-
sion Indians has announced a dona-
tion of $1,000,000 to the White
Mountain Apache Nation of Arizona,
in an effort to provide aid for the
massive destruction caused by the
largest wildfire in Arizona history.
Known as the Rodeo Chediski fire, it
has damaged 468,638 acres in the
Apache Sitgreaves National Forest
and Fort Apache reservation, de-
stroying 60 percent of the Apache

continued on page 36
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Old Man...

continued from page 3

about firehouses draw large ratings
every time they are shown. NBC
even has a reality series this summer.

And, lest we forget, the brush
fires of the San Bernardino moun-
tains this year have proven the hero-
ism and nobility of the forces right
here in Southern California

My father passed away about
two years ago, so he missed the writ-
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ing on the side of a car last month in
the Ontario Mills parking lot. Some-
one who had seen the work the local
smoke-eaters had done up n our
mountains— had written on their car
window, “Thank you, Firemen.”
From New York to the San
Bernardino mountains, today’s fire-
men are heroes. Dad would have
been proud to see the respect that the
“laddies™ now get
J. Allen Leinberger writes the com-
puter column for the Inland Empire
Business Journal

“I’d Rather Die Than Give a Speech”

by Carter Henderson

Most speakers are after one
thing—exposure. Time to shape an
audience’s way of thinking to hope-
fully parallel their own—on anything
from flower arranging to financial
planning.

It's the rare expert on how to
give a great speech that doesn’t have
a set of rules, usually 10 or 12, that
tend to be remarkably alike. What's

-,

missing is that spark, that something
extra that sets really good speakers
apart. It’s a mixture of presence, en-
thusiasm, and mastery of the subject
under discussion, all wrapped up in
an engaging voice and sense of the-
atrics.

We all have something of inter-
est to say to an audience. If you're a
specialist in just about anything, you

continued on page 28
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Real Estate Notes

Sperry Van Ness is pleased to announce the lease of a 12,000-sq.-ft.
space at Chino Spectrum Marketplace to Petco. The property is a re-
cently developed retail center located at the intersection of Grand Av-
enue and Roswell St. in Chino. Petco anticipates being open for busi-
ness in early 2003. Brad Umansky of Sperry Van Ness represented
Petco and Tony Archer of CB Richard Ellis represented the Chino
pectrum Marketplace... American Products Co.. represented by
Kevin Chapin of NAI Capital Commercial, has leased a 72,092 Sq.-
ft. industrial building at 252 Granite Street to Worr Game Products,
Inc. The value of the five-year lease is $1.765.000. Worr Game Prod-

ucts is a leading manufacturer and distributor of paintball equipment
The company will be relocating from Santa Fe Springs and will use its
new, larger facility in Corona for the manufacture and distribution of
paintball equipment... The commercial real estate brokerage firm Wil-
son Johnson reports the sale of a 9-unit apartment building located at
43-965 Towne Street, Indio. Stalwart Corporation sold the property.
which consists of nine two-bedroom, one-bath apartments, to the Gos-
selins for $370.000. Scott R. Wilson, a Palm Desert resident and Mil-
burn Stevens. a La Quinta resident, both apartment specialists with Wil-
son Johnson, represented the buyer and seller in this transaction. .. The
Patio Place has relocated its County Club Store (o the space previously
occupied by Palm Desert Merchandise Mart. In doing so, it went from
a showroom that was 3,200 square feet to one that is 7,124 square feet,
making it the largest patio furniture store in the Coachella Valley. It also
has another 5,000-square-foot showroom (the other “Patio Place™) across
from the Elephant Bar Restaurant in Palm Desert. The new address
is 77-622 Country Club Drive, just west of Washington... The sale of a
47-unit apartment complex was announced by Kevin Assef, regional
manager for the Ontario office of Marcus & Millichap Real Estate In-
vestment Brokerage Company. The property sold for $2.500.000. The
principals were represented by Alex Mogharebi of Marcus & Mil-
lichap’s Ontario office. The property is a 47-unit apartment complex lo-
cated at 23145 Ironwood Avenue, Moreno Valley...The sale of a 106-
unit apartment complex was announced today by Kevin Assef, region-
al manager for the Ontario office of Marcus & Millichap Real Estate
Investment Brokerage Company. The property sold for $6,150.000
The principals were represented by Cray Carlson of Marcus & Mil-
lichap’s Ontario office. The property is located at 1904 East Lynwood
Drive, San Bernardino...Ability Counts, Inc., represented by Chris
Hauso and John Boyer of NAI Capital Commercial, has leased two
locations in the Inland Empire for a total value in excess of $2,190,000.
Ability Counts relocated within Corona and has leased 37,800 sq. ft. of
industrial space at 775 Trademark Circle. 45 Magnolia Partnership,
LLP represented by Brian Bargeman of Investment Building Group,
leased the building for seven years. .. Colliers Seeley International com-
pleted a six-year lease agreement in a transaction valued at approximately
$3.2 million for 101,847 square feet of industrial space, announced Steve
Bellitti, a senior vice president with Colliers Seeley’s Diamond Bar of-
fice. Raytheon, one of the nation’s largest defense and aerospace con-
tractors, will be occupying the facility which is located at 2855 Reser-
voir Street in the city of Pomona. Colliers Seeley’s Steve Bellitti and
Mike McCrary represented the property owner, Northwestern Mutu-
al Life Insurance Company, in the transaction. Raytheon was repre-

NCMEC...

continued from page 1

our plan to a very attentive and di-
verse audience of business women
here in the Inland Empire and ex-
plain the various sponsorship sup-
port we need to promote prevention
and child safety, was reassurance
that our plan is headed in the right
direction.”

Over the past year, NCMEC,
along with an Inland Empire col-
laborative, 4Positive Knowledge * A
Better World, has been gearing up
for a major campaign (Operation
SAF-N-SND) to create awareness
in preventing crimes against chil-
dren. The effort will involve school
assemblies, prevention and safety
literature on abduction, sexual ex-
ploitation, Internet safety, and child
pornography. as well as the promo-
tion of a free child safety music CD
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to teach Kids the 8 Rules of Safe
ty.”

Boykins further stated, “We are
very confident that those business-
es partnering with us on a local, re-
gional, or national basis will gain
great benefit—both socially and
pmnmnnnull_\ based on the plan
we have in place. Not only are
companies interested in promoting
their products and services, but also
the public is interested in how they
are promoting their products and
services. And, to take an approach
of educating parents and children on
the positive benefits of prevention
makes way for a win-win scenario
for all parties involved, including
communities, businesses, NCMEC,
parents, and most importantly...our
children!™

For more information on “Opera
tion SAF-N-SND"' call (909) 370
2805. Or; visit www.timelygift.com

Leighton and Associates

* GEOTECHNICAL EN¢

“ERING * GEOLOGICAL EVALUATIONS

* SEISMIC STUDIES * SLOPE STABILITY * FOUNDATION DESIGN
* SUBSURFACE INVESTIGATIONS * ENVIRONMENTAL ASSESSMENTS

RESIDENTIAL & COMMERCIAL SITE DEVELOPMENT, HIGHWAY DESIGN AND
CONSTRUCTION, WATER FACILITIES, PORTS AND HARBOR FACILITIES

1.800.253.4567

IRVINE | SAX DI£GO | TEMFCULA | CHINO | SANTA CLARITA | WESTLAKE VILLAGE

sented by Tom Cherry and Jeff Sharp of Cushman & Wakefield.

Complaints... Praise! Suggestions? E-Mail us @
iebj@busjournal.com
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. Environmental Companies Serving the Inland Empire

continued from Page 8

Company Name
Address
City/State

ENSR Consulting and Engineering
2850 S. Redhill Ave., Ste. 110
Santa Ana, CA 9705

$150

MicroCool a Division of Noetech Industries, Inc. $3

1229 S. Gene Autry Trail
Palm Springs, CA §

E.S. Babcock & Sons, Inc.
6100 Quail Valley Count
Riverside, CA 92507

Foster Wheeler Environmental Corp.
1940 E. Deere Ave., Ste. 200
Santa Ang, CA 92705

Geo-Cal, Inc.
4370 Hallmark Dr., Ste. 101
San Bemardino, CA 92407

Geo Sec, Inc.
237 S. Waterman Ave

San Bemardino, CA 91763

Gradient Engineering, Inc
17781 Cowan, Ste. 140
Irvine, CA 92614

Hazpak, Inc
9980 Cherry Ave
Fontana, CA 92335

Inland Foundation Engineering, Inc.
1310 S. Santa Fe Ave.
San Jacinto, CA 92583

Ipec Global, Inc.
1047 E. Acacia
Ontario, CA 91761

Jorgensen Environmental
10374 Trademark St.
Rancho Cucamonga, CA 91730

Keith Companies, The
22690 Cactus Ave., Ste. 300
Moreno Valley, CA 92553

Kleinfelder, Inc.
43218 Business Park Dr., Ste. 201
Temecula, CA 9259

L & L Environmental Inc.
1269 Pomona Rd., #102
Corona, CA 91720

11001 Etiwanda Ave.
Fontana, CA 92337

$36

§7

WND

WND

$1266

$1

% or $ (millions)

Billings (Smillions) Regional Breakdown
2001

LAJO.CALE

$3

na

20% S.Cal

50

30% US

& Overseas

10%
10%
80%

25%

Listed Alphabetically

Yr. Founded
Headquarters

No. Employees

1964
Acton, MA
1150

981
**Palm Springs

1906
**Riverside
o0

1891
New Jersey

1,800

1992
**San Bernardino
6

1985
**San Bernardino
20

Specialties

Environmental Mgmat., Haz. Waste Mgmnt.
Remediation Sys. Dsgn. & Installation
Auditing Permitting

Industrial Cooling and Humidification
Odor & Dust Control
A/C Pre-Cooling

Drinking Water Analysis
Waste Water Analysis
Ground Water Analysis
Hazardous Waste Analysis
Site Investigation, Remedial Design
Remedial Construction

Risk Assessment

Environmental Engincening
(Phase 1. Phase [1, Remediation),
Geotechnical & Civil Engineering

Environmental Engineering
Remediation, Phase | & 11 Site
Assessments, Environmental &

Geotechnical Dnlling Services

1996 Environmental Engineering &
Irvine Construction Services,
o) Remediation Technologies
1991 24-Hour Emergency Response, Transportation,
**Fontana Lab Packing, General A Haz-Substance
30 Removal Contractor
1978 Ge ical
**San Jacinto Assessment, Soils & Materials
18 Testing
-
na Phase | & 11
**Ontario Site Assessments,
9 Permitting
1988 Regulatory Compliance, New Facilities,
**Rancho C: Risk Siite
35+ Permitting, Power Plants,
Tndoor Air Quality
1983 Civil Engineering, Environmental
Costa Mesa Surveying, Mapping, Water Resources
500
1961 Remediation, Risk Assessments,
1,400 Air Quality, Const. Matrls. Testing,
Const. Magmt., Water Quality
1993 CEQA/NEPA 404/401/1603
**Corona Permitting Section 7 & 10,
13 Const. Mitigation, Reveg.,
Monitoring, Archeo, Paleo, Biology
v G ploration Soil &
Mission Woods, KS Remediation, Well Field Design,
¥~ ] Aquifer Analysis
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continued on Page 20

Clientele

Law Firms
Financial Institutions
Manufucturing, Aerospace

Major National
& International
Manufactunng
Corporations
Industries
City Departments
Municipalities
Waste Water Treatment Plants
Industnial/Commercial, Legal
U.S. Navy, DOD, JPL. Acrospace

Petro-Chemical, Utilities

Local Govenments, Public Agencies,
Legal Firms, Financial Institutions,
Private Businesses

All Local, Municipal.
County & State Agencies,

Private & Corporate Sectors

Private Developers
Public
Oil-Mfg. Industries

Private Industry,
Government

Municipal
Private Sector,
Local, Municipal &
County Agencies.

Financial Institutions,
Commercial Real Estate

Power Plants,
Law Firms

Public

‘Water Districts, Municipalities,
Attomeys,
Industrial Firms

** = Headquartered in the Inland Empire N/A = Not Applicable WND = Would Not Disclose na = not available. The information in the above list was obtained from the companies listed. To the best of our
accurate as of press time. While every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire
Business Journal, lwﬂmw Suite BS, Rancho Cucamonga, CA 91730. Researched by Sondra Olvera Copyright 2002 Inland Empire Business Journal.
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Top Local Exec.
Title

Phone/Fax

E-Mail Address

Jerome R. Zimmerle, P.E.
Dept. Manager

(949) 756-2667/756-8460

Mike Lemche
CEO

(760) 322-1111/322-4341
info@microcool.com
Allison Mackenzie

V.PJ General Manager
(909) 653-3351/653- 1662

Victor Velasquez
$. Cal. Operations Mgr
(949) 756-7500/756-7560

Lieana Viscal
President
(909) 880-1146/880-1557

Donald R. Chance
Principal
(909) 885-707/885-7037

geosccine @0l com

Kris R. Lutton, RG

President

(949) 477-0555/157-7230
Kiution@ gradientengineers.com
Francis Passarelly

CEO

(800) 326-1011/%09) 822-7552

Lawrence Strahm
President

(909) 654-1555/654-0551
larry @pe.net

Ken Emilio

President

(909) 930-0999/930-0900

Daren Jorgensen

(909) 483-3300483-3306

Richard T. Robotta
President
(909) 653-0234/653-5308

Mike Kesler
Vice President

(909) 506-1488/506-149)
‘mkesler@Kleinfelder.com
Leslie Irish

Principal in Charge

(909) 279-9608/279-9609

Tony Morgan
Mgz.-Westcoast Operations.

(909) 390-2833/390-6097
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Environmental Companies Serving the Inland Empire

continued from Page 19

Listed Alphabetically
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continued on Page 22

Company Name
Address 2001
City/State

Lilburn Corporation $1.5
1905 Business Center Dr.

San Bemardino, CA 92408

Lockman & Associates $3
Inland Empire Regional Office

3200 E. Inland Empire Blvd., Ste. 130

Ontano, CA 91764-5513

Marcor Remediation, Inc. $55
16027 Carminita Rd.

Cerritos, CA 90703

McLaren/Hart Jones $455

2850 S. Red Hill Ave., Ste. 110
Santa Ana, CA 92705

Medtox, Inc. $4.1
550 N. Park Center, Ste. 102
Santa Ana, CA 92705

Michael Brandman Associates $21

621 E. Camegie Dr., Ste. 100
San Bernardino, CA 92408

Nolte Associates, Inc. $1
710 Rimpau Ave., Ste. 208
Corona, CA 91719

Billings (Smillions)Regional Breakdown

Clientele

Top Local Exec.

Yr. Founded Specialties
% or § (millions) Headquarters Title
LAJO.C/LE. No. Employees Phone/Fax
E-Mail Address
0% 1989 Mine Reclamation Planning, Land Use Public Agency, Private Steve Lilburn
% **San I Landfill A & Landowner, Utiities, President
100% 12 Permits, EIRs Waste Management Companies (909) 890-1818/890-1809
lilsb@gte. net
50% 1964 Solid Waste Management State/Local Government C.W. Lockman, P.E.
20% Monterey Park Planning and Design Private Industry President
0% 18 Services Institutions (909) 944-6988/948-8508
30% 1980 Asbestos, Mold & Lead Ci dustrial Properties ~ Matthew Westrup
10% Baltimore, MD Facility Decontamination, Acrospace, Utilities Vice President
8% 500 Environmental Remediation (562) 921-2733/921-2383
50% 1977 Remedial Investigation/FeasibilityStudy Private Industry. Department of Energy, Hassan Amini
40% Charlotte, NC Engineering Remediation/ Department of Defense, State & V.P/Regional Manager
10% 120 Risk Assessment/Brown Fields Local Government (949) 752-32087756-8460
hamini @jajsg.com
50% 1982 Toxicology/Risk Assessment, Industrial City of San Bemardino John H. Daly
20% SantaAna  Hygiene & Safety, Env. Engin., Env. Health IVDA, Riverside Waste President
30% 10 Ser., Training. Asbestos, Geotechnical, Management, ARCO, Fleur (714) 480-0111/480-0222
Lead-Based Paint Mgmnt. ecolog @ix.netcom.com
5% 1982 CEQA/ NEPA Documentation, Biological City/County Governments, Thomas J. McGill
0% Tustin Assessments, Wetlands/Endangered Species, School/Water Districts, Regional Manager
45% 40 Construction Monitoring. Cultural Services Building Industry (909) 884-2255/884-2113
tmegill@brandman.com
45% 1949 Solid Waste Management, Private Waste Paul Hacunda
10% Sacramento Sanitary Sewer & Water Resources Management Firms, Associate
45% 12 Engineers Municipalties (909) 372-2760/739-7510
paul.hacunda@nolte.com

** = Headquartered in the Inland Empire N/A = Not Applicable WND = Would Not Disciose na = not available. The information in the above list was obiained from the companies listed. To the best of our knowledge the information supplied

is accurate as of press time. While every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire

Business Journal. 10532 Acacia Street, Suite BS, Rancho Cucamonga, CA 91730, Researched by Sondra Olvera Copyright 2002 Inland Empire Business Journal,

Pressure Reduction...

continued from page 13

— and it seems to be working.

“We have a different sort of busi-
ness model than others in the indus-
try,” he explains. “I push my distrib-
utors hard and constantly stay on my
supplier. As a result, I keep a very
low inventory and what I have I move
very quickly. That keeps my over-
head low — much lower than my
competition, and that in turn lets me
work a tighter, quicker product de-
livery process.”

All of that combines, he says, to
allow Next Generation to market a
product that has great qualities and a
lower-than-average cost per unit. Ad-

ditionally, Rogers’ “loose cannon” at-
titude keeps him open to new ideas

The Book of Lists available on Disk, Call 909-98Y

and potential markets.

Rogers, his wife (who also man-
ages the company’s books) and their
two children are involved in compet-
itive riding as well as raising horses
as a hobby. Not long ago, the family
bought a large horse trailer that has a
central compartment, including a bed
for people.

“The mattress in the thing was
horrible,” he recalls. “I decided,
heck, I'm in the mattress business so
there must be a way to make some-
thing that’s more comfortable to
sleep on.”

That's how Mark Rogers
launched the “Days End” Mattress
Company, which markets custom
mattresses designed for horse trailers.
On the Web at www.daysend.org, the
company is making its first big mar-
keting splash at the National Cutting

Horse competition in Texas this sum-
mer.

“Is this a major accomplishment
in my life? Probably not,” he says.
“But it's another step along the road,
and at least I sleep better when we're
in the trailer on the road.”

When asked where the Next
Generation Company is headed,
Rogers isn't certain.

“The question is, how much
larger do I want to get? We can con-
tinue doing business as we do it to-
day, or we could try and aggressive-
ly expand our markets and grow. Or
we could simply sell the company
off to one of our competitors, who
would probably love to add our lines
to theirs in order to supplement their
inventory.

“We're not a large company,”
says Rogers, “but we’re a good one

33 or Download Now from wy

and like any company CEO, I spend
a lot of time trying to decide what
we're going to do next and where
we're going to go.”

Perhaps looking to the future, it’s
not unwise to consider the present —
a solid, mid-sized, family-owned
business that's taken a large chunk of
a huge national market.

Seems that Next Generation
Company and Mark Rogers has man-
aged to do something that much of
corporate America has forgotten how
to do these days.

Editors note: While “Next Genera-
tion Company” is not on the Web,
you can learn more by writing the
corporate offices at 41740 Enterprise
Circle N., Suite 108; Temecula, CA
92590. They can also be reached via
telephone at (800) 598-4303.
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CalSTRS swiftly approves Trea-
surer Angelides’ proposed reforms

The California State Teachers
Retirement System (CalSTRS) re
cently gave swift approval to re-
forms proposed by California State
I'reasurer Philip Angelides, a Cal
STRS board member, which are
intended to root out conflicts of in
terest by money managers and in-
vestment banks working for the
$100 billion fund.

CalSTRS’ action was taken at
the request of Angelides who an-
nounced that he would apply a
new set of “Investment Principles”
to investment banks doing busi-
ness with the treasurer’s office.
T'he treasurer manages the state’s
$50 billion Pooled Money Invest-
ment account, comprised of state
and local taxpayer funds, and se-
lects investment banks to handle
state bond sales—projected to ex-
ceed $25 billion this year alone.

In the first coordinated action
of its kind by major institutional
investors, Angelides, New York
Comptroller Carl McCall and
North Carolina Treasurer Richard
Moore called upon investment
banks and money managers to
comply with the reforms contained
in the recent agreement between
New York Attorney General Eliot
Spitzer and Merrill Lynch & Co.,,
or risk losing the right to do busi-
ness with their respective states.
The three officials are directly re-
sponsible for more than $200 bil-
lion in investments.

“Our first, second, and third
priorities are to protect pensioner
and taxpayer dollars. CalSTRS
sent a strong signal that we will
demand the highest standards of
integrity and ethical conduct from
the firms that handle our invest-
ments,” Angelides said. Angelides
is chairman of the CalSTRS Cor-
porate Governance Subcommittee,
which voted to impose the “In-
vestment Protection Principles” on
money managers and investment
banks used by the fund. Upon the
recommendation of the subcom-
mittee, the full CalSTRS Invest-
ment Committee approved the pol-

icy.

The treasurer, noting that Cal-
STRS and the California Public
Employees’ Retirement System
(CalPERS) together lost $850 mil-
lion on failed WorldCom invest
ments alone, voiced the need for
mstitutional investors to take di
rect, decisive action against corpo-

rate misconduct. “Congress has to
date failed to enact significant re-
forms, and the Securities and Ex-
change Commission has failed to
prevent abuses that have cost fam-
ilies, pensioners and taxpayers bil-
lions of dollars already. The pro-

posals presented by President

BUS
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$100 Billion Teachers’ Pension Fund Acts Against Corporate Misconduct

Bush fell short of what is needed
to restore integrity to the financial
markets. That is why we, as insti-
tutional investors, must wield our
consumer power in the market-
place to clean up the abuses that
Angelides

have cost dearly,”

added.

Don Imus
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PAGE 22 + BUSINESS JOURNAL

Environmental Companies Serving the Inland Empire

continued from Page 20 Listed Alphabetically

AUGUST, 2002

Company Name Billings (Smillions)Regional Breakdown  Yr. Founded Specialties Clientele Top Local Exec.
Address 2001 % or§ (millions)  Headquarters Title
City/State LAJO.CALE. No. Employees Phone/Fax
E-Mail Address
Onyx Environmental Services $66.2 65% 1973 Collection Acrospace Marc Hunter
5202 Oceanus Dr. 20% Oakbrook, IL Transportation Public Utilities Area Operations Mgr.
Huntington Beach, CA 92649 15% 4,400 Treatment & Disposal Private Business (714) 379-6000/379-6010
PBS & J $310 1% 1960 Civil, Water, Waste Water, Public John “Rusty” Powell
18022 Cowan, #100A 2% Miami, Fl Environmental, Transportation Private
Irvine, CA 92614 26 2.800 Surveying (760) 753-1120/753-0730
PCR Services Corp. WND 80% 1974 E | Planning and D Universal Studios, United Airlines,  Gregory J. Broughton
233 Wilshire Blvd., Ste. 103 15% Santa Monica Biological Sves., DreamWorks/SKG, City of LA, President
Santa Monica, CA 90401 5% 75 Air Quality/Air Toxics, Cultural Getty Trust, O'Hare Int’l., (310) 451-4488/451-5279
Resources Mgmnt., Noise, Vibration and Acoustics Walt Disney Imagineening info@pcret.com
PSI $180 60% 1964 Phase LILII Site Assess., Enviro. Audits Aerospace, Mjr. Oil Cos. Local, Michael M. Mooradian
3960 Gilman Street 30% Oakbrook Terrace, [L Hazardous Waste Investigations State & Federal Governments, Senior Vice President
Long Beach, CA 90815 10% 2,500 Risk Assessments, NEPA/LEQA Studies Banking & Legal, Manufactuning (562) 597-3977/597-8459
Remedi Syst. Design & Install Transp Legal
Ralph Stone & Co., Inc. WBE $1 0% 1953 Eavir. Ph. I, I, [1T Property Assessmeats, Soil Banks, Insurance Rick Kahle
10954 Santa Monica Blvd. 15% Los Angeles Gmdwir, Asbestos, Leadpaint, Haz. Waste Mgmt. Companies President
Los Angeles, CA 90025 15% 2 Stormwater Pollution Mgmt., Govemments (310) 478-1501/478-7359
RES Environmental, Inc.' WND 0% 1986 Regulatory Compliance Monitoring, Landfills, Testing Betty Roberts
865 Via Lata 5% **Colton  Air Toxics Testing, PM-10 Particular Monitoring, Oil Refineries, Industry President
Colton, CA 92324 5% 10 Air Quality Instrument Repair, Weather Forecasting Government & Regulatory Agencies  (909) 422-1001/422-0707
Tetra Tech, Inc. $580 $16 1966 | Science & Engineeri DOE Javier Weckmann
348 W. Hospitality Lane, Ste. 300 $25 Pasadena Hazardous Waste Mngmnt. & Remed. US. Air Force Director
San Bemardino, CA 92408 . s12 6,000 Groundwater Mngmat. & Remed. CAL EPA (909) 381-1674/889-1391
Landfill Mngmnt. County of San di Javierweck hoom
TRC $100 $3 1970 Air Permitting, Transportation, Richard Ellison
21 Technology Drive 4 Windsor, CT Solid/Hazardous Waste Management & Industrial/Manufacturing, President/CEO
Irvine, CA 92618-3811 $10 900 Remediation, Air Measurement Private Industry, Infrastruture (949) 727-9336/727-7399
Ultrasystems Environmental WBE/DBE ~ $4.2 0% 1994  CEQA/NEPA Documentation, Project Planning/ Cities, Counties, State, Betsy A. Lindsay
100 Pacifica, Ste. 250 . 15% Irvine Technical Studies, Mitigation Monitoring & Federal Agencies, President/CEO
Trvine, CA 92618-7443 15% 30  Impl ion, Air/Noise/Biological/Arch/Pal Legal Firms, Developers, (949) 788-4900/788-4901
‘www.ultrasystems.com 0y el Solid Waste Planning School Districts, Public Utilities blindsay @ultrasystems.com
United States Filter Corporation $4,200 8% 1953 Water & Wastewater Municipal/Industrial Andrew Seidel
40-004 Cook St. (Region) **Palm Desert Treatment/Services CEO/President
Palm Desert, CA 92211 15,000 Filtration (760) 340-0098
5 Comp. Environmental Sves., Multi Disciplinary Eng. Federal Government Brian E. Wynne
Francisco Construction Mgmt., Waer & Waste City/County & State Agencies V.P/Office Manager
‘Water Eng., Solid Waste Mgmt. Private Sector (909) 980-4000/980-2643
Vector Three Environmental $i2 30% 1985 Underground Tank Removal & Installation Local/State/Fed. Governments Donald L. Hollenbeck
-PO. Box 867 30% **Chino Environmental Clean-up Military Posts President
Chino, CA 91708-0867 40% 4 Hazardous Waste Removal Banks & Private Industry (909) 627-0627/627-4464
dlhviii@aol.com
Municipal J. Alex Braicovich
(909) 280-5400/272-0438
wminlandempire.com

** = Headquartered in the Inland Empire N/A = Not Applicable WND = Would Not Disclose na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied
is accurate as of press time. While every effort is made 1o ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire
Business Journal, 8560 Vineyard Ave., Suite 306, Rancho Cucamonga, CA 917304352. Researched by Sondra Oivera Copyright 2002 Inland Empire Business Journal.
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THE GAINERS

Top five, by

Company Curren

Close
Business Bancorp 14.400
National RV Holdings Inc 9.500
Provident Financial Hldgs 21.250
Foothill Independent Bancorp 13.160
PFF Bancorp Inc 32.200

American States Water Co. (L)
Business Bancorp (H)
Channell Commercial Corp
CVB Financial Corp
Fleetwood Enterprises Inc. (L)
Foothill Independent Bancorp
HOT Topic Inc

Keystone Automotive Inds. Inc
Life Financial Corp

Modtech Holdings Inc
National RV Holdings Inc.
PFF Bancorp Inc. (H)
Provident Financial Holdings (H)

Watson Pharmaceuticals Inc. (L)

percentage

t  Beg. of Point % Change
Month  Change
13.800 0.600 .3
10.000 0.500 5.0
22,400 1.150 5.1
14.600 1.440 9.9
38.400 -6.200 16.1
Ticker 7/24/02 6/28/02
Close Price  Open Price
AWR 21.300 26.500
BZB( 14.400 13.800
CHNI 4502 7.000
CVBI 17.610 22.710
FLE 4220 8.700
FOOT 13.160 14.600
HOTT 21.940 26.710
KEYS 14.000 19.030
LFCO 2.640 3.500
MODT 10.360 12.590
NVH 9.500 10.000
PFB 32.200 38.400
PROV 21.250 22,400
WPI 18.800 25.270
PTCH 4.100 5450

Pacer Technology

Five Most Active Stoc

Stock

Watson Pharmaceutical Inc.

HOT Topic

Fleetwood Enterprises Inc.
Keystone Automotive Industries Inc.
CVB Financial Corp.

D&P/IEBI Total Volume Month

Month Volume
20,039,000
12,199,411

6.604.000
1,320,225
1,125,965
44,566,359

| \

THE LOSERS
Top five, by percentage

Company Current  Beg. of Point % Change
Close Month Change

Fleetwood Enterprises Inc 4220 8.700 4,480 51.5

Channell Commercial Corp. 4.502 7.000 2.499 35.7

Keystone Automotive Industries Inc.14.000 19.030 5.030 -26.4

Watson Pharmaceuticals Inc 18.800 25.270 6.470 -25.6

Life Financial Corp 2.640 3.500 0.860 246

% Chg. 52 Week 52 Week
Month High |
19.6 2001 2025
43 16.45 10.24
35.7 8.60 2.20
22.5 2438 13.99
515 17.25 4.04
9.9 17.28 11.72
-17.9 28.20 14.34
264 2225 11.00
24.6 3.98 0.80
17.7 1290 6.80
5.0 14.10 7.80
-16.1 38.50 2250
5.1 23.30 14.20
-25.6 66.39 17.95
248 5.99 254

Notes: (H)-Stock hit 52-week high during the month, (L)-Stock hit 52-week low during the month, (S)-Stock split during the month, NM - Not Meaningful

Exchange

Current
P/E Ratio

154 NYSE
119 NASDAQ
90.0 NASDAQ
14.4 NASDAQ
NM NYSE
10.4 NASDAQ
25.0 NASDAQ
18.9 NASDAQ
NM AMEX
12.5 NASDAQ
NM NYSE
11.8 NYSE
12.6 NASDAQ
119 NYSE’
NM NASDAQ

Advances
Declines
Unchanged
New Highs
New Lows

B S L i

Duff & Phelps, LLC

One of the nation’s leading invest-
ment banking and financial advisory
organizations. All stock data on this
page is provided by Duff & Phelps,
LLC from sources deemed reliable.
No recommendation is intended or
implied. (310) 284-8008.

CVB Financial Corp. (NAS-
DAQ:CVBF) announced a 14 cent
(80.14) per share dividend for the
second quarter of 2002. The divi-
dend was approved at the regular-
ly scheduled board of directors
meeting on June 19, payable on
July 18, to shareholders of record
as of July 3.

“We are pleased that the suc-
cess of CVB Financial Corp. al-
lows us to reward our sharehold-
ers for their support and confi-

dence,” said D. Linn Wiley, presi-
dent and chief executive officer.
“This is our 51st consecutive quar-
terly cash dividend, and it reflects
the continued superior perform-
ance of CVB Financial Corp.”
CVB Financial Corp., with
$2.6 billion in assets, operates Cit-
izens Business Bank, the largest
bank headquartered in the South-
ern California Inland Empire re-
gion. The bank’s Wealth Manage-
ment Group, based in Pasadena,

has more than $1 billion in assets
under administration.

Citizens Business Bank re-
cently announced the acquisition
of Western Security Bank in Bur-
bank. Western Security Bank is a
single-unit bank with $137.2 mil-
lion in deposits and $96.9 million
in loans as of March 31, 2002. The
transaction is expected to close
during the month of July.

Citizens Business Bank spe-
cializes in serving business and

CVB Financial Corp. Announces S1st Consecutive Cash Dividend

professional clientele through 31
business financial centers in 24
cities in the Inland Empire, Or-
ange County, the San Gabriel Val-
ley, and the Southern Central Val-
ley regions of California.

Shares of CVB Financial
Corp. common stock are listed on
the NASDAQ under the ticker
symbol of CVBE.

For more information, visit the
Web site at: www.cbbank.com.

i
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Company Name # Employees (IE)
Address # Employees (Nationwide)
City, State, Zip Yr. Est. IE
C_y of San Bernardino 16,642
385 North Arrowhead Ave. N/A
San Bemardino, CA 92415

County of Riverside
4080 Lemon Street
Riverside, CA 92501

Stater Bros. Markets
21700 Barton Road
Colton, CA 92324

Fort Irwin

P.O. Box 105067

Fu Irwin, CA 92310-5000

‘Wal-Mart Stores, Inc.
762 SW 8th St.
Bentonville, AR 72716
United Parcel Service
2930 Inland Empire Blvd.
Ontario, CA 91764

University of California Riverside

900 University Ave.
Riverside, CA 92521

Ontario International
Ontario, CA 91761

Inland Empire's Largest Employers

7,400
330,000
1907

7250
N/A
1918

6,737
N/A
1954

6,200
6,200
1923

Loma Linda University Medical Center 6,147

11234 Anderson Street

Loma Linda, CA 92354
&Ulﬂndsdndnh.

777 North "F" Street

San Bernardino, CA 92410

Pomona Unified School District

800 S. Garey Ave.

Porhona, CA 91766

lGTE
Thousand Oaks, CA 91361

Corona/Norco Unified School District

2820 Clark Ave.
Norco, CA 92860

&uh—uww 4.2(1)(88 Cnly)

MCAM

Fairplex
1101 McKinley Ave.
Pomona, CA 91768

1964
4.569
N/A

4519
82,000
1953

4,464
N/A

l943

3,800 1Fa|mmc)
3,800

1922
3,741
NA

1871

3,700

N/A
1905

3,500
N/A

3,033
1916

(Ranked by Number of Inland Empire Employees)

Nature of Business  Employee Services:
+ Van or Carpool
+ Health Club on Site

+ Daycare on Site
Local Government Yes
No
Yes
Local Government Yes
No
No
Supermarkets Yes
No
No
Military Yes
Yes
Yes

Retail, No
General No
Merchandise No
Package Delivery Yes
No

No

Military Reserve Base, No
Department of Defense No
No

Higher Education Yes
Yes

Yes

Airport Yes
No
No

Medical/Health Care Yes
Yes (Close By)
Yes (Close By)

Education No

No

No

Education No

No

No

Telecommunications Yes
No

No

Education Yes

No

No

Health Care Yes
No
. No

No
No
Yes
£ No

No
Yes (Close By)

Higher Education Yes
in Health Related Yes
Professions No
Education No
No

No

Higher Education Yes
Yes

Yes

K-12 Education No

Marketing Contact
Title

Tom Laurin
Dir., Econ. & Comm. Dev.
Bob Howdyshell

Director, Purchasing &
Material Services

Dennis Mclntyre
Marketing

Maj. Rob Ali

Public Affairs Officer
N/A

Randy Bennett

District Marketing Mgr.

Capt. Don Traud
Chuef of Public Affairs
Jack R. Chappell

Dir. of University Relations

Dennis Watson
Public Affairs Director
’

Tammy Veach
Administrative Director

Barbara J. Kidd
Dir. of Communications

Bill Stelzner
Public Relations Director

Dave Sorg

Regional Marketing Director
Maggie Little

Assist. to Superintendent

James Travis
Dir. Sales & Marketing, LE.

Scott Kelly
Marketing Manager
N/A

Cyril Connelly
Director of Marketing

Mike Bemont
Director, Media & PR.

Jim Parsons

Director Marketing
Debbie Lenz

Public Information Office

Mardi Linane
Communications Manager

NA

Kevin Palmer
Economic Dev. Manager
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coninued on page 26

Top Local Executive
Title
Phone/Fax
E-Mail Address
John D. Mikels
Chairman Board of Supervisors
(909) 387-4811/386-8940
Larry Parrish
County Executive Officer
(909) 955-1100/955-1105
Dennis Mclntyre
Sr. V.P. Marketing
(909) 783-5000
Brg. Gen. James D. Thurman
Commanding General
(760) 380-4511/380-3078
robert.ali @irwin.army.mil
Jon Sims
Regional Vice President
(501) 273-4000
Phil Thomison
District Sales Manager
(909) 948-8200/948-8225
Col. Peter T. Bentley
452 AMW Commander
(909) 655-4137/655-4113
Raymond L. Orbach
Chancellor
(909) 787-5201/787-3866
jack.chappell @ucr.edu
Jens Rivera
Airport Manager
(909) 937-2700937-2702
lawa.org
B. Lyn Behrens, MB, BS
President/CEO
(909) 558-4000/558-4308
Dr. Arturo Deludo
Su rintendent

) 381-1240/885-6392
Pnlruk Leier
Superintendent
(909) 397-4800-3882/397-488 1
bill stelzner@ pusd.org
Tim Medle;
Area Mgr/Cust.Ops.
(760) 327-8600/327-4105
Pedro Garcia
Superintendent
(909) 736-5010/736-5015
cnusd kiz.ca.us

Jerry McCall, Srv. Area Mgr.

PS. Carney, Med. Dir.
(909) 427-5269/427-7193
Jennifer.a.resch-silvestr/@kp.org
James Henwood

President/CEO
(909) 623-3111/865-3602

SuanJRnlnql'Zd.D.

strict Superintendent
(909) 788-7130/788-7110
Richard Hart, MD, MPH
Chancellor
(909) 558-4544/558-0444

( ) 357-5000

Dr. Salvatore G. Rotella

President

(909) 222-8800/222-8670

jparsons@rced. Lus

Anita L. Suazo, Ph.D.

tendent of Schools

485-5600-2704/485-5537

Dennis Byas

S

rintendent
) 876—12’7/876—6395
Geup Bloch
%) 628-1201

Ronald Loveridge
Mayor
(909) 826-5551/826-5470

The Inland Empire Business Journal, 10532
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CORNER ON THE MARKE

by T. Scott Gross

The jeans you wear are branded.
The company you run or work for is
branded. And you, yes you, are brand-
ed. In fact, you are multiple-branded
That’s the good news. The bad news is
that your multiple brands may not be
working together. They may even be
working against you!

No matter whether your brand is
Wal-Mart; Fred Smith, CEO; Juanita
Gomez, director of training; “Honey™
or Mom, you have a brand. And not
only do you have a brand, as we'll see,
you have multiple brands! So you
might as well learn how to make your
brands work for you

Most people confuse logos with
brands. Let’s set the record straight
the logo is what you see, the brand is
what you think. When you see the Nike
‘swoosh,’ the logo. you think sports for
the masses, the brand. When you see a
Lexus trunk ornament, the logo, you
think luxury cars for the lucky few, the
brand. When you see red and white on
a soup can, you suddenly begin to think
that soup is good food

Got the idea? A brand is mental
real estate that someone owns in the
mind of the target market.

Brands serve as mental shortcuts
that help consumers make their buying
decisions. Brands tell you whom you
are dealing with, what they may be
selling, and p’l’cdlsp\)\c your thoughts
about the quality and price you should
expect. The brand idea fills in all the
blanks and allows the message to focus
on new information. Strong brands are
much more efficient when it comes to
using the media because premium mes-
sage time doesn’t have to be spent on
introductions!

MicroSoft can flash its logo and
get right down to business. With any
other software company, by the time
you have figured out who they are and
what they do, the MicroSoft boys
would have packed up and headed back
to the office!

What you may not realize is that
most of the time there are smaller
brands sitting on top of global brands.
We call these little brands, micro-
brands.

Microbranding made simple
Try these definitions on for size:

* Any message communicated by any
means that creates an expectation 1s an
act of branding.

* Any brand intended to dominate a
micro-market is a microbrand

* A micro-market can be as small as a
one-on-one personal relationship.

* Everything you do impacts the value
of your brand. If you are managing a
company or even a department, you
need to be thinking about how the in-
dividual microbrands of the players im-
pact the overall brand. It’s a surprise to
discover that in many instances a mi-
crobrand is stronger than big name in-
ternational brands

For example. think about your lo-
cal auto dealer. Outside you'll see the
global brand of Ford or Toyota. Un-
derneath the logo you are likely to see
the name of the dealer principal. But
what brand carries the most weight
when you are deciding where to go for
service? Probably the microbrand of
the service writer who is your initial
point of contact.

In the restaurant business, in a bow
to the power of microbrands, there is a
saying: there are no low volume
restaurants —only low volume man-
agers. It looks like the concept applies
elsewhere ... When the manager of a
new Home Depot was interviewed. he
showed a keen understanding of the
power of a microbrand. “What is it like
to work for a huge company like Home
Depot?” he was asked.

“Home Depot?” The manager act-
ed as if he had never heard the name of
the company that wrote his paycheck.
The reporter continued to press on
while the manager continued to play,
before finally saying, “Oh, that Home
Depot! That's their sign, but the store
is mine. It's mine to turn into a miser-
able failure or a runaway success!”

Over the door of a Subway sand-
wich shop hung a banner that is an an-
them to the fdea of a microbrand. It
said simply, “Open under old manage-
ment."” Someone had figured out that
the microbrand of @ popular local man-
ager was more powerful than the inter-
nationally known brand that is Subway.

On an even smaller scale, think
about your brand as a professional at
work or even as a partner at home. Your
appearance, your language, everything
about you serves as your logo and in-

Brand Yourself for Success!

fluences your microbrand in the mind
of those you want to influence. Do you
own the mental real estate you want to
own in the mind of your boss, your
spouse, your children?

It’s All About You!

Powerful microbrands are usually
not built by slick marketing with high-
dollar graphics. Microbrands are more
likely built with strategic networking,
clever public relations, and sometimes
event marketing. We'll save the details
for another time. For now, to put the
power of microbranding to work for
you, take these three steps:

First, take an inventory of all the
brands that may be associated with
you. In addition to your brand as a pro-
fessional at work. don't forget the
brand you own as husband or wife, a
mom or a dad.

Second, decide if your brands are
in harmony with one another and who

you want to be

Third, stop letting your brands
manage themselves and start being
proactive about the mental real estate
you want to own in the minds of the
people you know and love

In an over-messaged, under-com-
municated world—it’s getting more
than more difficult to stand out. The
good news is that you don’t have to
conquer the world to succeed. All you
need to do is own the micro-market that
is your market. And that’s why it’s crit-
ical that you understand the power of
your brand, your very own microbrand!

T. Scott Gross is more than the creator
of microbranding, he’s a living testa-
ment to the power of the microbrand!
His best-known microbrand, *Positive-
Iy Outrageous Service,” puts him in
front of nearly 100 business audiences
each year. For the latest tips, news and
worksheets on microbranding, visit

WWW.ISCOIIZross. com.
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Inland Empire's Largest Employers coninued on page 31

coninued from page 24

(Ranked by Number of Inland Empire Employees)

Company Name # Employees (IE) Nature of Business E mPImW Services: Marketing Contact Top Local Executive
Address # hnplowh ( Nauonwidc + Van or Carpool Title Title
City, State, Zip YrE « Health Club on Site Phone/Fax
* Daycare on Site E-Mail Address
Ontario-Montclair School District 2,583 Education No N/A bhnmn P. McGehee, Ph.D.
25. 950 W. D St N/A No u erintendent
Ontario, CA 91762 1884 No ) 459-2500
mfu@om~d k12.ca.us
Cal Poly Pomona 2,550 University Yes Ron Fremont Dr. Bob H. Suzuki
26. 3801 W. Temple Ave. N/A § No Exec. Dir. Univ. Communication  President
Pomona, CA 917684019 1938 Yes (909) 869-3342/869-3343
publicaffair@csupomona.cdu
A Safeway O-Olw 2493 Grocery/Retail Yes Gary Rocheleau Tom Keller
27. 6!8 Michillinda Ave. 190,000 Yes Vice President President
Arcadia, CA 91007 1906 X No (626) 821-7000/821-7934
Pomona Valley Hospital Med. Ctr. 2461 Health Care Yes Kathy Roche Richard E. Yochum
28. 1798 N. Garey Avenue N/A Yes Director, Mkig/PR. Presiden/CEO
Pomona, CA 91767 1904 Yes (not on site) (909) 865-9500/865-9753
‘The Claremont Colleges 2,400 Education No Marilyn Thomsen Steadman Upham
29. Claremont, CA N/A No - Dir., Mkting. & Comm. President.Claremont Grad. Univ.
1887 No Claremont Univ. (909) 621-8000
Mervyn's Dep‘rtmull Store 2,300 Retail No Karen Schnebeck Karen Schnebeck
30. 25001 Industnal Blvd. 45,000 No District Manager District Manager
Hayward, CA 94545 1978 No (909) 354- K&()ﬂﬂ% 8800
2,300 Acute Care Hospital Yes Dominic Nigro Mark Uffer
2,300 No Dir., Bus. Dev/Mkting. Interim Director
1862 No (909) 580-6150/580-6196
2,270 Public No Dr. Stephen C. Teele Dr. Stephen C. Teele
N/A School No Superintendent Superintendent
1966 District No (909) 765-5100/7765-5115
steele @husdk-12.ca.us
7'.!1,@? School District ﬁ N/A gnln
€ : 1963 No ('E) 360-4168/360-4194
: jusd k12.caus
Fleetwood Em;prheu. Inc 2,100 Recreational Vehicles No John Ables, R.V. Grou Glenn F. Kummer
34. 3125 Myers St, PO. Box 7638 14,000 Manufactured Homes Yes Bob Jordan, Housing Group Chairman
Ri CA 92513-7638 1950 No (909) 351-3500
Bank of America > 2,100 Banking No Tom Lyford Barbara Robinson
13650 14th St., #201 - 144,000 No Marketing Manager Marketing President
i MCA”SM - 1921 No (909) 781-3254/781-3251
Hesperia Unified School District 2,049 Education No N/A Richard Bray
36. 9144 3rd Ave. N/A No Superintendent
Hesperia, CA 92345 1987 No (760) 244-4411/244-2806
~ California State U n Higher Education Yes ia Pri Albert K. Karnig, Ph.D.
Yes m-hh% President
o (909) 880-5002/880-5901
Retail Mall No Najla Tabbah Norene Bowen
No Mkting. & Cust. Sve. Coondinator General Mana%cf
No (760) 346-2121/341-7979
. Media C ications Speciali =
Yes Rt (;9‘&) 696-1600/304-1540
info@murrietak12.ca.us
No Barbara Beeskow John Lauri .
No Director of Communication CEO
Yes (909) 652-2811/925-6323
Yes Bob Jensen
No :%; 3076719
Yes Mary Kay Plock Andrew W. Deems
Yes Director, Marketing & PR. President/CEO
(760) 340-3911/773-1850
- William L. Summers
- (909) 425-7000
Ronald G. Bennett

Superintendent
(9‘&‘;‘509-507()/35 1-9386

09) 941-21 10/466-2875
Arun Parmar
General Manay
(909) 884- 81-0448

4 2811
ls)lvld_B.Allmm
) 676-2661/695-7121
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PFF Bank & Trust Adds

Leasing, Location and Your

New Business:

Don’t Let the

Cash Flow Restrict Your
Business Growth

by Cheryl Butler Rolf, First VP, Mar
keting Director; Temecula Valley Bank

Now that you've decided to take
the plunge and turn your entrepre
neurial dream into reality. how do you
choose where to put your plans into
action to launch your business? Re
member the phrase, “location, loca
tion. location”” If you underestimate
the importance of location—having a
great concept, exceptional service and
competitive pricing may not be
enough to help your business survive
If customers have difficulty locating
your business, your success could be
short-lived. Performing due diligence
by researching your business site al
lows for an assessment of the sur
rounding area, business, traffic and
growth patterns, and will ultimately
lead to securing the optimal location.

Once you have found a suitable
location, the next step will be to ne-
gotiate your lease. Since landlords de-
sire. more extended time commit-
ments, the longer your lease contract,
the more favorable the lease terms
can be. A 10-year lease will usually
yield a better rate than a three- to five-
year lease. Once again, location is
important, because there is a direct
correlation between selecting your lo-
cation and committing to a long-term
lease. If your location is marginal but
you were able to obtain a bargain
lease, the old adage is, “You get what
you pay for.” For example, what if the
location you've selected has had sev-
eral previous business owners and the
lease looks like a great deal, because
the landlord has too many vacancies
in the building or area? Exercise cau-
tion in this situation, because some
things really are too good to be true!
By taking the time and effort to re-
search your areas and negotiate your
lease, you will obtain a favorable deal
for the location and operation for
your new business.

Once you have secured financing
for your business, selected a location
and committed to your lease, you will
need to make a choice to either pur-

chase or lease the equipment for the
new business. As with everything
else, you will want to weigh the ad
vantages and disadvantages of pur
chasing vs. leasing equipment, eval
uate what will be best for your par
ticular business, and choose accord
ingly. The majority of new small
business owners elect to lease their

equipment—nhere’s why

Advantages for leasing equipment
for your new business include:
* Improves cash flow—since leasing
does not require a large initial cash
outlay. your working capital is not
tied up.
* Allows you to better manage your
cash flow by locking you into one
fixed monthly payment.
* Preserves lines of credit— allows
you to use your existing lines of cred
it for other needs
* 100 percent financing—even costs
such as training, installation, shipping
and maintenance agreements can usu-
ally be included in your lease.
« Tax advantages—depending on the
type of lease you select, 100 percent
of your payments may be tax de-
ductible as an operating expense.
« Pay for equipment as it produces
income.
* Minimize inflation risk by paying
tomorrow’s cost with current dol-
lars—allows you to simplify equip-
ment changes and stay ahead of the
competition by acquiring the latest
technology.
« Improves your ratio; leasing helps
keep your balance sheet clean.
« Eliminates time-consuming depre-
ciation scheduling.

Finding a lender who wants to be
a partner in your success will make
all the difference throughout the
process of making your business
dream become a reality.

Cheryl Butler Rolf can be reached at
(909) 694-9940 or visit the bank's
Web site: www.temvalbank.com.

Two New Branches

Larry M. Rinehart, president/CEO
of PFF Bank & Trust (PFF), has an
nounced the opening of new branches
in Fontana and Chino during summer
2002

According to Rinchart, “Fontana
and Chino are considered two of the
fastest-growing communities in the In
land Empire. Consumers and business
owners in these areas merit a full-size
banking facility and the broad selec
tion of financial products and services
PFF will provide.”

I'he Fontana branch. located on
the southwest corner of Cherry and
Baseline (7400 Cherry). opened the
week of July 15. Francia Schwantz.
with almost 30 years of financial ex
perience, is the new branch manager

Concurrently, PFF is building a
new branch in Chino. Adjacent to the
Spectrum at 4061 Grand Avenue, the
bank’s full-service facility will open in

August. The manager, Diane Bour
geois, joins PFF's Chino Spectrum
branch with more than two decades of
banking experience. Adds Rinehart
“PFF Bank & Trust established its first
branch in the downtown area of Chi
no (12801 Central Ave.) in 1962. Over
the years. the branch on Central has
grown tremendously, as well as the
outlying areas. Our customers will
have-—not just one—but two branch
es in this thriving community.”

I'he branches in Fontana and Chi
no Spectrum will provide merchant
teller services, ATM facilities and con

venient Saturday hours.

PFF is the largest community bank
headquartered in the Inland Empire.
With the Fontana and Chino Spectrum
branches. PFF’s network will include
26 full-service facilities in the Inland

Empire and surrounding communities.

CVB Financial Receives
High National Rating

CVB Financial Corp., the par-
ent company for Citizens Business
Bank, was rated the second highest
performing mid-size bank in the
United States by U.S. Banker Mag-
azine in the June 2002 issue. The
performance rankings include all
banks in the nation with assests be-
tween $1.8 billion and $5.0 billion.
The source of the data is Sheshunoff
Information Services.

“Naturally, we are pleased with
these results,” commented Linn Wi-
ley. president and chief executive of-
ficer of CVB Financial Corp. and
Citizens Business Bank. “I believe
it reflects the diligence of our board
of directors, and the execution of
our plans by our leadership team
and the dedicated staff of our com-
pany.”

The criterion for the ranking
was based on return on equity, the
equity-to-assets ration, earnings
growth and the change in stock
price. CVB Financial Corp. had a
return on average equity of 19.77
percent, an equity-to-assets ratio of
8.78 percent, earnings growth of

15.50 percent and a 51.41 percent
increase in stock price for 2001.

“Mid-sized banks are perform-
ing very well,” the U.S. Banker re-
ported. “The better the market, of
course, the more likely it is that a
bank will be a great long-term earn-
er. But it still takes good manage-
ment because not all banks in top-
notch markets are stars, while some
banks in less-than-perfect markets
do a superb job. The best banks un-
derstand their markets, produce ef-
fective strategies and implement
them well.”

Citizens Business Bank is a
$2.6 billion community bank head-
quartered in the Inland Empire Re-
gion of Southern California. The
Bank’s Wealth Management Group
has approximately $1.0 billion un-
der administration. Citizens serves
25 cities with 32 business financial
centers in Los Angeles, Orange,
Riverside, San Bernardino and Kern
counties. Shares of CVB Financial
Corp. common stock are listed on
the NASDAQ under the ticker sym-
bol of CVBE.



PAGE 28 « BUSINESS JOURNAL

Pilot Air Freight Names Regional National Account Directors

Pilot Air Freight, a leading
provider of transportation and lo-
gistics services, has recently an-
nounced the promotions of John
Hagi, Jay Howard and Mike lan-
nacchione to regional national ac-
count director positions.

In their new roles, they will be
responsible for the overall manage-
ment of national account sales in
their respective regions. They will
oversee the region's national ac-
count managers, as well as sales de-
velopment for the region’s national
accounts.

Hagi has been named regional
national account director, Eastern
Region. He previously held the po-
sition of national account manager,
northeast region. Prior to joining Pi-
lot two years ago, Hagi was a field
manager for AMR Combs, the cor-
porate aviation division of the par-
ent company of American Airlines.

Howard has been appointed re-
gional national account director,

western region. Prior to this posi-
tion, he served as regional sales
manager, western region. He also
held the position of district sales
manager, Los Angeles and Ontario.
His previous experience includes
serving as a sales manager with All-
states Air Cargo and Cargo Inc., air
freight forwarders, and Viking
Freight, Inc., an LTL trucking com-
pany. Howard holds a B.A. in busi-
ness management from Lewis Col-
lege. He resides in Brea.
Iannacchione has been appoint-
ed regional national account direc-
tor, midwest region. He joined Pi-
lot three years ago, most recently
serving as director, national ac-
counts. He has more than 23 years
of experience in the freight for-
warding industry, including eight
years with Seko Worldwide.
“These appointments are a
milestone for Pilot,” said Richard
G. Phillips, chairman, president and
chief executive officer, Pilot Air

Freight. Previously, we had just one
national account director in the U.S.
Due to our tremendous growth, we
now require three. I am confident
that Mike, Jay and John will be in-
strumental to Pilot’s continued suc-
cess in 2002 and beyond.”

Pilot Air Freight is a full service
transportation and logistics compa-
ny with 65 offices throughout North
America and a worldwide network
of overseas agents, offering global
coverage 24 hours a day. 7 days a
week. Pilot services are all encom-
passing—from customized logistics
programs and online shipment
tracking, to international services
and a complete line of Time-Defi-
nite Services offered throughout
North America, including Platinum
Guarantee®. For more information
about Pilot Air Freight, call Renee
Rozniatoski at (610) 642-8253 or e-
mail her at renee @ gregoryfca.com.

Citizens Business Bank...
continued from page 14

ment in the financial services indus
ry

Wiley would also like to an
nounce the promotion of Gregory G
Smyser to senior vice president.
Smyser joined Citizens Business
Bank in1998 and is currently manag
er of the bank’s Tri City Business Fi-
nancial Center located in San
Bemardino. His professional career
incorporates more than 25 years of
banking experience, with a strong
background in bank management as
well as commercial lending.
Citizens Business Bank is the largest
bank headquartered in the Inland
Empire area of California. It is wide-
Iy recognized for its commitment to its
customers and communities, as well
as its strong financial performance.
Citizens Business Bank serves busi-
nesses, professionals and individuals
through 31 conveniently located of-
fices in San Bernardino, Riverside,
Orange County, Los Angeles and
Kern counties.

an MBA costs too much?

Accelerated

MBA
Program

Here’s a great
investment tip:
Cal Baptist.

. An MBA is sup
Emphases in: to pay dividends for a
lifetime—but not all
» Management graduate paograsme s
9 created equal. At Cal Bagoﬁst, you can count on
personalized attention from
* Management talented faculty, widely recognized
Information aduate programs, and an ethical focus that
Systems istingui you from the crowd.

So don’t think of your Cal Baptist MBA

degree as money out of pocket. It's more like
money in the bank.

8432 Magnolia Avenue
Riverside, California 92504
1.877.228.8877 toll free
1.909.343.4249
www.calbaptist.edu- Apply Online

Give a Speech...
continued from page 17

can be a sought-after speaker booked
weeks, if not months, in advance. The
reason is simple: groups of every
kind need speakers, and they need
them without letup.

Most people are terrified at the
thought of giving a speech. This is
understandable, since it’s one of the
few times in our lives when we're
naked and alone—flying solo—so
much so that McGraw-Hill has actu-
ally published a book titled, “I'd
Rather Die Than Give a Speech.”

Yet, anyone interesting enough to
be asked to speak, can easily learn to
do it. The secret is to confine your re-
marks to something you know more
about than most people, and write
down key ideas so they move from
beginning to end with interest and
hopefully, a touch of humor.

The great thing about business is
that something new is always hap-
pening that can be turned into a
speech: bankers about online finan-
cial institutions; construction foremen
grouse about the increase of women
in the building trades and the fear of
terrorists, etc.

Also, thanks to the Internet, what-

ever you need to know is available in
mind-boggling profusion. Jokes are
readily accessible on Google.com—
3,670,000 sites devoted to whatever
brand of humor you wish. Recently, it
listed 1,500 jokes about heart trans-
plants; 5,970 about psychiatrists:
9,950 about accountants; 23,700 about
Adolph Hitler, and an astonishing
89,300 regarding angels!

Speakers can keep updating their
remarks so they’ll always be in de-
mand. Bankers may expound on the
increase in home loans; coaches on
rebuilding their teams, and authors
can focus on how a governor's tar-
nished image will encourage other
politicians to challenge him in the up-
coming election.

This brings to mind the work that
can go into writing a memorable
speech of the kind Winston Churchill
routinely delivered during World War
II and the Battle of Britain. Churchill
believed in doing whatever it took to
think through and give a great speech,
and with good reason.

As he put it, “When eagles are
silent, the parrots begin to jabber.”
Economist, journalist, author, speech-
writer and accomplished speaker,
Carter Henderson is a member of
Pennsylvania’s Wharton School
Alumni Board of Directors.
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Devin Holiday Is Honored Guest at 13th Annual

Montclair Chamber Golf Tournament

Devin Holiday

The Montclair Chamber of Com-
merce will sponsor its 13th Annual
Golf Tournament on Aug. 28, at the
Sierra Lakes Golf Club in Fontana
Check-in will be at 6:30 a.m.; putting
and chipping contests at 7 a.m., and
shot gun at 8 a.m. There will be an
awards luncheon following the tour-
nament, and fabulous door prizes.

This year, 1l-year-old Devin
Holiday of Alta Loma, will be a spe-
cial guest at the event. The young
man loves golf with a passion. He be-
gan playing golf after he was released
from the hospital, following a terrible
accident. When he was seven years
old, he was the victim of a hit-and-run
accident caused by a drunk driver.
The little boy lapsed into a coma and
was close to death.

Most of the bones in his face
were broken, as were his left arm and

left leg. The leg became gangrenous
and doctors performed a procedure
known as a disarticulation amputa-
tion—separation at the joints—he has
no knee. Devin also sustained massive
trauma to his brain from which he ful-
ly recovered. However, this is not a
story of tragedy, but of healing,
courage and inspiration.

He has suffered no brain dama,

walked off on his prosthesis the first
day it was put on, without crutches:;
and amazed the doctors and staff at
Loma Linda University Medical Cen-
ter, which used Devin’s case as a
teaching tool

There will be challenges in the
future probably, as the doctors ob-
serve the effect the seven plates that
support his face have on the growth
process, but the fact that he suffered
such massive trauma. and not only
lived, but thrived and inspired every-
one around him is a miracle. And...we
all need miracles, and hope

Devin began playing golf after
his release from the hospital; has the
help of a coach to help him adjust his
game due to his accident, and plays in
golf tournaments!

He wrote the winning summer
essay contest sponsored by the Clare-
mont Golf Course when he was eight
years old. In his own words
Why I Love Golf
by Devin Holiday

“T love golf because it gives me a
happy feeling. 1 look forward to
Wednesday because that is when |
have my lesson. I also love golf be-
cause I can hit the ball far. Golf is
something I can play since my acci-
dent. I have two favorite clubs. They

New Director of Spa Services Hired
at Hot Springs Spa

The historic Glen Ivy Hot
Springs Spa, located near Corona, is
pleased to announce the hiring of
Michelle Schlekewey, as director of
spa services.

A professional cosmetologist
for 18 years, Schlekewey brings
years of experience in the salon
field. “1 owned my own salon for
seven years and then took a position
with the JC Penney company,” states

Schlekewey. She opened two new
salons/day spas for JC Penney in
Paso Robles and Temecula, before
becoming the salon manager at Pen-
ney's Fashion Valley Salon & Day
Spa in San Diego, where she was re-
sponsible for the day-to-day opera-
tion of a salon with 42 service areas.

At Glen Ivy Hot Springs Spa,

continued on page 47

are number three and number five. |
like the number three club because |
can hit it far. I like the number five
club because it feels good in my
hands.

Putting is a challenge because
you are not supposed to hit it at the
hole. You have to know which way it
has to fall. I like clubs depending
whether or not the ball is in the sand
or on the grass.

Ilove golf because it is an outside
sport and I like being outside. I real-
ly like playing on a real golf course. 1
like zipping around in the golf cart. |
love golf so much that I want to be a
golfer when I grow up.”

For more information, reservations
for this popular event, or sponsor
packages, please call the Montclair
Chamber office at (909) 624-4569.

ARYV Assisted Living Honors Vera
McConnell on Her 102nd Birthday!

ARV Assisted Living, Inc. was
pleased to honor Vera McConnell on
the occasion of her 102nd birthday on
July 20. A party was held in her hon-
or which included proclamations by
local dignitanies, well wishes from the
community, and a birthday cake. A
check for $102 and a certificate high-
lighting her accomplishments were
presented to Mrs. McConnell.  She
resides at ARV’s Villa Del Rey As-
sisted Living Community in Rancho
Cucamonga.

Born on July 20, 1900, Mrs. Mc-
Connell began her life’s journey in
Knoxville, lowa. She lived on a
chicken farm with her parents and
three siblings. She often reminisces
with her family about her memories
of childhood on the farm, including
horse-drawn buggies and door-to-
door ice delivery. She is the mother
of two sons— Rodney and Thomas
McConnell. Her family has grown to
include eight grandchildren, 13 great
grandchildren and eight great, great
grandchildren.

Mrs. McConnell moved to Cali-
fornia in 1945 and worked for a
downtown Los Angeles certified pub-
lic accountant as a secretary. She re-
tired in 1968. In 1971, she relocated
to San Luis Obispo, to be closer to
one of her sisters. She volunteered at
the San Luis General Hospital Auxil-
iary gift shop and clocked more that
8,000 volunteer hours. She was also
auxiliary president in 1979 and 1980.
She was well-known in the commu-
nity for the quilts that she made for
all of the new babies born at the hos-
pital. The busy lady retired from the

hospital in 1991 at age 91. Mrs. Mc-
Connell lived on her own in San Luis
Obispo until she was 100 years old.
She then relocated to Villa Del Rey in

Vera McConnell

Rancho Cucamonga.

Alice Cannon, Villa Del Rey’s
executive director, said, “I think it is
an amazing achievement. Mrs. Mc-
Connell has attained so much knowl-
edge and wisdom in her 102 years.
She certainly is an American treasure.
Everyone here at Villa Del Rey, and
all of ARV's 3,000 employees na-
tionwide, congratulate Mrs. Mc-
Connell and are proud she is a mem-
ber of our family
Founded in 1980, ARV Assisted Liv-
ing is one of the nation’s largest
providers of assisted living services
in the nation, operating 61 communi-
ties containing approximately 7,100
units in 11 states. More information
about the company and its locations
is available at www.arvi.com.
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coninued from page-26 Inland Empil'e's Largest Employers coninued on page :

(Ranked by Number of Inland Empire Employees)
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High-tech Entrepreneurs Get Boost From UCR Connect

Entrepreneurs Diego Guillen taken advantage of this global or His product, a medical device and it helps to further refine your « Daycare on Site E-Mail Address
R ‘P. = = ¥ e e S e i MTuadditon o) Jerry L. Pettis Memorial 1.608 Health Care Yes Annie Tuttle Dean R. Stordahl
and Ron Pitt were among nearly  ganization’s unique business pro that measures the progress of peo- SAsE) ¥ ; 0 as 50. Vet Affairs (VA) Med. Ctr. 215468 No Public Affairs Director CEO
200 attendees at the recent UCR  grams for entrepreneurs. They are  ple who are being treated with  sistance with his business plan, Piu 11201 Benton Street 1977 No Executive Office (909) 825-7084/422-3107
g f = e S i . Loma Linda, CA 92357 tuttle.annie @med.va.gov
Connect director’s luncheon in  both seeking to bring new products  physical or drug therapy, helps said he had the opportunity to net- California Institute for Men 1,600 State Prison No Kevin Peters Larry Witek
Riverside, who have a strong inter-  to market and create new business-  speed up recovery. Guillen said he  work and get valuable feedback on 51. PO.Box 128 N/A No Public Info. Officer Warden
2 ; 7 g L TR Chino, CA 91710 1941 No (909) 597-1821/393-8699
est in high-tech business opportuni- > > Inla : > that ¢ 3 red in 1990 to create the his company’s strategies. I also
e i ot es o e fuand Bmpite Matoould oS nspiced s s e e B Lake Elsinore Unified School District 1,600 Public School District No Roy Southwick Sharon Lindsay, ED.D.
ties in the Inland Empire. one day become significant local  device for his mother, who was suf-  got good information on alterna- 52. 545 Chaney St. N/A No Media & Information Superintendent
Luncheon keynote speaker Joe  employers fering from a brain tumor. He left  tive methods of financing,” Pitt Lake Elsinore, CA 92530 1989 No Officer 809\{;:»?;—773:/2450!84
iy g e < usd.k12.ca.u
Raguso, California’s deputy secre- Ed Sternagle, executive direc his full-time career as a computer Jddcdi : Marriott's Desert Springs Resort & Spa 1,600 Resort Hotel & Spa No Ken Broam Tim Sullivan
tary for the Division of Science,  tor, said the organization provides  mainframe installer to pursue his “Ed (Sternagle) really helped 53. 74855 Country Club Drive N/A Yes Director of Sales General Manager
TC‘:h"“l""‘ and Innovation, spoke  perfect opportunities for people t Iream my company to develop a presenta Palm Desert, CA 92260 1987 No (760) 341-2211/341-1872
Yy d o s C Cricecl ¢ {8 ¢S IC C( ¢ o dream. i ¥ < -
o X 3 < Redlands Unified School District 1,600 Education No N/A Robert Hodges
on “Creating Technology Assets in  connect. “UCR Connect works to Since then, his mother has re-  tion for potential investors,” said an- 54. 20 W. Lugonia Ave. N/A No Superintendent
the Inland Empire.” He also con- enable entrepreneurs to network  covered and Guillen has secured  other Connect alumni, Donald K. Redlands, CA 92373 na No (909) 307-5300/307-5312
= 2 < = 2 p: Riverside County Office of Education 1,592 Education No Personnel Jobline Dr. David Long
gratulated the region on the forma- with senior executives, investors, two patents on his product. He ex Dougherty, president, CEO and 55. 3939 Thirteenth St.. PO. Box 868 N/A No (909) 276-7826 Riv. Co. Superintendent of Schs.
tion of the Regional Technology Al-  service providers and continuously  pects the device to be placed in the  founder of BotanaMedica Inc. of Riverside, CA 92502 1893 No 'R‘”':"“ “‘:‘I‘/"’f**’l‘”
liance A), whic vh-quality and gr ¢ audience > allar +h: ati Carlsbad, a manufacturer of < diong Girdgektzica s
iance »(RT\) \\huhv will offer  high-qu 11.11} l‘ndl_m\\mt wdiences  Robert H. B.xllud Rehabilitation wrlsbad acturer of a topi Desert Sands Unified School Distri 1,568 Biscation No Ny Doris L. Wilson, Ed. D,
grants for the commercialization of and, coming from that. growing re- Hospital in San Bernardino for test cal analgesic comfort cream 56. 47-950 Dune Palms Rd. N/A No Director of Purchasing Superintendent
technology within the counties of lationships.” ing on the patients there by year- Dougherty said he received IE Qg CINIZ2S0 1965 No e L
R : e i 1 i ot e California Dept. of Transportation 1,500 Design, Build & Maintain State Yes Deborah Harris Anne Mayer
iverside, San Bernardino and Im- Guillen, president of Reflex end enough guidance to assemble a 57. 464 W. 4th St 22,000 Highway System No Chief, Public & Leg. Affairs District Director
perial, under the auspices of the In-  Development and Testing in West “UCR Connect helped me meet  Powerpoint presentation suitable to San Bemardino, CA 92401 1923 No ‘””iﬁ‘“””“"’xn
4 2 - ¥ ) www.dot.ca.gov
land Empire Economic Partnership. ~ Covina, utilized the resources of  the right people that could help me  show potential investors. “And it USS. Postal Service Proc. & Dist. Ctr. 1,495 Malliing Secvice Yes N/A Bqlmh:'l:nu
Guillen and Pitt were both in- UCR Connect to move his idea  do the things [ needed to do.” ex-  didn’t cost me anything,” Dougher- 58. 1900 West Redlands Bivd. 797,195 No Plant Manager
terested in the new RTA. As mem-  from a creative concept to a tangi-  plained Guillen. He created an ex-  ty added. S,m E“n‘m'"“'?" 92_403'999? ’ 1493 - N,° _ (9033545013
K i i = ines " San Manuel Indian Bingo & Casino 1,462 Bingo & Casino No Jill Eaton Ron Mastandrea
bers of UCR Connect, they have  ble marketplace product. ecutive summary to present to po- The next step for Dougherty is 59. 5797 N. Victoria Ave N/A No Marketing Manager General Manager
tential investors and now is ready to  to refine his company’s business Kighland, C, 92346 2 Mo (A1) 808 Ulioos s
: 7 < sanmanuel @ sanmanuel.com
take his company to the next level ~ model and work with potential in- U.S. Marine Corps Logistic Base 1461 Marine Corps Yes William M. Bokholt Ingrid E. Bergman
and hire management personnel vestors through the due diligence 60. Command (BI130), Box 110100 N/A Logistics Yes Public Affairs Officer Officer
o e e e e Barstow, CA 92311 1942 Yes (760) 577-6061/577-6350
UCR Connect is a powerful tool stage of funding. ‘e are very ex- bokholtwm @ barstow.ucme.mil
e, that is staffed by people who are  cited about the opportunities these California Rehabilitation Center 1,400+ Department Yes Curtis L. Brown JoAnn Gordon
N willing to help. You get objective  communities here in the Inland Em- X m‘;‘fg"&‘x‘;‘l'-&;mmm\ R T‘T S tions mx (h;;:::;:?uy S mﬁy-‘_j%-‘nml“g
- feedback, always in a helpful man-  pire have to offer.” said Dougherty. ESRI 1,400 Geographic Information Yes Karen Hurlbut e 3
=_ I her helsaid) Administered by UCR Exten- 62. 380Nc\v/YCurAkgs;..373 ’lg System Software :g Marketing Communications Mgr. Dn?““zMﬁ
A dev clppcr of cncrg.\-su\ipg sion, the professional education Caroasd Mall 1,400 Boclosed No Linda Griffith Sain Cidtaliato
and alternative energy systems for  and community development arm 03 e Capiel Mall - N/A Regional Mall No Marketing Manager General Manager .
: : g San Bernardino, CA 92 9 884-0106/88: 3
both home and businesses, entre-  of the main campus, UCR Connect San Bemrtie, £0 80! AL - A A3 A it
; i f S City of San Bernardino 1,400 Municipal Yes June Durr Fred Wilson
preneur Ron Pitt, president and  offers multi-faceted programs that 64. 300N.“D" St N/A Govemnment No % City Administrator
CEO of Environmental Power include Springboard — a volunteer San Becnardino, CA, 92418 1810 No Pl Office (909) 384-5122/384-5703
Products of Cardiff, said he is a  panel of experts who critique and Community Hospital of San Bernardino 1,300 Acute Care Hospital Yes Kimberly Hillhouse Bruce Satzger
strong advocate of UCR Connect. assist entrepreneurs with their 65. 1805 Medical Center Drive N/A No Admin. Dir, Mkting & Comm. President
~ s 8 A San Bernardino, CA 92411 1908 No (909) 887-6333/887-6468
Gaining a more targeted and  business plans, Links -— a monthly St B dine Medical C 1,300 & Tertiary Health C. Yes Kimberly Hillhouse St Barni
concise presentation of his busi-  lunch presentation linking thought 66. 2101 North Waterman Avenue A Yes Admh{)in.Mhing.&Cmn President
ness was just one of the benefits  leadership presentations and solu- o . CA”,B 1551 " 5 D AR ARG ES0A
Pi RinEds UCR C e N . A Riverside County Regional Med. Ctr. 1,250 Hospital Yes Ellic Bennett Donna
itt gained from onnect. tions to corporate business issues, 67. 26520 Cactus Ave. 1,250 No Chief Program Director Hospital Director
“The Springboard Program gives  and the bi-annual director’s lunch- Moreno Valley, CA 92555 1893 No (909) 486-4470/486-4475
ird-p2 3 ati The Press-Enterprise Co. 1,230 Newspapers, Printing, Yes Joe Frederickson Marcia McQuern
you good third-party information  eon. 68. 3512 hmm Street N/A No V.P/Marketing President =
Riverside, CA 92501 1878 No (909) 782-7557/782-6034
—_— — ————— Regional Med. Ctr. 1,200 Health Care Yes Kathi Sankey-Robinson Truman Gates
A BOOK OF I I : I 3 69. 1150 North Indian Canyon Dr. 1200 Yes Bus. Dev. Director CEO
([': ‘[ “‘h* . ‘m‘ sow 1830 Palm Springs, CA 92262 1951 No (760) 323-6T74/864-9577
TEIOPOET NOHE, 02 8Y, L0 ; wvagumwm 1200 Public Education No N/A Colleen K.
70. 87-225 Church NA 3 No M
“Had laws not been, we never had been blam ‘d; for Get a jump on your competition by securing your space in Inland Empire’s Thermal, CA 92274 1973 ” No : _ = ) 399-5137/399-1052
: €d sa s » < 5 Epic Management LP 1,200 Physicians Yes Marianne Baldwin John Goodman
not to know we sinn ‘d is innocence premier reference tool TODAY. 71. 10393 Enterprise Dr. 1.200 Practice No Director of Marketing CEO
Sir William Davenant Sponsorship Packages. ..$5,650 Redlands, CA 92374 1994 Management No (909) 799-1818/796-0417
-1 Full Page...$3 A - %) KSL Resorts 1,200 Resorts, No Sarah Suggs ‘ M&h
1606-1668 age $3,050 - Half Page...$2,250 72. 55-880 PGA Bivd. i 8.000 Hospitality No Dir. Corp. Communications - Manager
9333 BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 91730 For details, contact your account manager at La Quinta, CA 92253 ' 1992 No a@)m.w
(909) 9801100 * FTAX (909) 941-8610 (909) 989-4733 e
N/A = Not Applicable WND = u&uuivmam na = not available. mmwdxnrhﬂnmdmmd]nmew;MTndzhmdww information supplied is accurate as of press time. While
every effort is made 10 ensure the accuracy. of the list, omissions and typographical errors sometimes occur. Mmmmk\kﬂwdh The Inland Empire Business Journal, 10532
Acacia Street, Suite BS, RmdnCummm hmnuhkm&mcwmmmdwmmwmkw
Nerv omve covers the Inland 1 mpire Business like the Business Jowrnal

The Book of L

ts available on Disk, Call 909-989-4733 o

Jownload Now

ym www. TopList.com



AUGUST, 2002
Y SNV

T, 2002 BUSINESS JOURNAL - PAGE 33

EDUCATION

PAGE 32 + BUSINESS JOURNAL AUG

Inland Empire's Largest Employers

coninued from page 31

(Ranked by Number of Inland Empire Employees)

Company Name # Employees (IE Nature of Business Employee Services: Marketing Contact Top Local Executive d F . 39 000 . S l .
R “mployees (IE) ature Fmployee 5 - Title
e T oy i Arrowhead Foundation Awards : in Scholarships
b Stae, T-Ea b z a E-Mail Address
* Daycare on Site . —— :‘ Thr 4 LA ih eal o . B % T o X sople”
’ 1104 Acvic Care H 24-hr. Matemity. Yes I);li:.‘:l - il wree-year-old Arrowhead Founda out. She said she plans to attend Whit Foundation Board of Trustees re young people
n “”Mwa-kml R/:l ER/Tranma, M.tT('U. :Z 3 (909) 788-3000/788-3201 tion inc reases s holarship awards by tier College and major in political sci viewed m‘nrc than 99 .q‘\pllulwn\ for The Arrowhead Foundation
OP and Acute Rehab, Home Pairicia Bren Duigecy more than 50 percent and sets sights ~ ence. From there, she sees herself this year’s awards. Students were  scholarship program increased its
nified School District 5 No N/A . ) / £
74 PO, Box ll‘lN ‘\”‘\ :‘::‘,] No “T:”»“;*':[:;"”‘;‘f‘:“\ on four-year scholarship program transferring to a college on the East evaluated based on their application donations by more than 50 per-
Twentymne Palms, CA 92277 1914 No = Y artie: P . - o . p P P P
2 Gerald McCall Coast to participate in a summer in- essay, community activities and grade cent this year and has a goal of
Kaiser Foundation Hospital - Riverside 1,000 Acute Care Hospital Yes James Travis - g y 4 ¥ k 3
7. 10800 Magnokia Ave. 30,000 No Area Marketing Director %iﬁm:mu Natalie Medellin wants to be the  ternship for a local member of Con-  point average eventually establishing a four-
ey o 53 : : ' ‘
City of Corona ,l:: M ) :: Beth Groves George Guayante first Hispanic woman to serve on the  gress in Washington, D.C “We know that the future pros year scholarship program. It is
v elein 2 - g City Manag Her o . = ’ B 3
76. 815 W. Sixth St NA Government No Deputy City Manager ‘u'(‘;‘-;, ‘.‘,r\‘-i.wm 2493 U.S. Supreme Court “I want to be part of that atmos serity of the Inland Empire, the State also pursuing additional funding
Corona, CA 92882 159 No f I e I I g g
B ot Arrowhead  Credit  Union,  phere.” Medellin says. “I want to give  of California and the nation will de- sources to boost the scholarship
SR, M. O 1603 Acuse Caee Hewp¥al g : Mkting & Comm. Rel. CEO through its three-year-old scholarship back to my country and I believe that pend on the ability of our youth to as program and will work with some
R - 100 et - (909) 736-6240736-6310 ) ¢ i S 7 ; - ¥
CA 1992 No — Alies Chee, PuD). program, the Arrowhead Foundation, is the best way sume leadership roles in society.” said of its corporate partners, includ-
Watson Pharmaccuticals, Inc. 1,000 Phanmaccuticals Yes Sara Swee. s -D. E w : ¢ k i :
78 311 Bonnie Circle 3100 No Director, Corporate gaa et o 1s helping her take the first step to The Arrowhead Foundation Non Marie Alonzo, chairperson of the Ar- ing the San Bernardino Stam-
o Co cati (909)2 270-142 s
Cumoua. CA 91720 1945 o e watsonpharm com ward that dream. Medellin, a recent  Profit Trust was established in 1999 rowhead Foundation Board of  pede, on fund-raising activities
California Steel Industries, Inc. 955 Stecl Yes Jim Wilson Cmofm graduate of Gorgonio High School is  to assist Inland Empire students with  Trustees. “This is Arrowhead's way this year, foundation officials
79. 14000 San Bemandino Ave. 955 Manufacturing Yes VP, Sales 3 8] s y y = at e ;. .
Fontana, CA 92335 1984 No (909) g;?:thm«w_J one of 24 high school seniors in the college expenses. The Arrowhead of providing that critical support for said
kschulty @ califomiasteel com
Amtrak 950.. Transportation Yes N/A lF,ugnk Price Inland Empire to receive scholarships = = =
80. 7920 Lindbergh Dr. 24,000 (Reservation Office) Yes N T from the Arrowhead Foundation, CR I d | C D t f I f St d tS
Riverside, CA 92508 1993 No J999) PRI TR 756 : U ea S mn lverSl y 0 rans er u en
Victor Valley Union High School District 941 School District No NA Dr. Patricia A. Mark which awarded a total of $39.000 this
S(W\ ntenden N ¥ . . .
8 16N NhewDy. NA sy R o0 i S10x vear. Six of Medellin’s San Goronio
Vickorsle CA 92392 wis No o s rom cLambiornia community Coueges
Consolidated Freightways 850 Trucking/Transportation Yes I[:mkl;lh v ﬁh:-:rjfiiﬁ::wtn High School classmates were also
82 11888 Mission Bivd 22,000 No vision Sales Manager gion Meoager. . sdish o R .
N Loma CA 91752 awarded scholurships by the Arow- | 2002 Marks Fourth Straight Year of Such Growth
Mountain High Resort 850 Ski Resort No John McCony Kathee Tuylor head Foundation
8. PO. Box 3010, 24510 Hwy. 2 Scasonal No Marketing Director Human Resources Dircctor — ] oo
Wrightwood, CA 92397 NA No el I'm glad so many of our stu At the University of California,  have historically added to this trend,  to assist their progress in efforts such
taylor @ mthigh com . s e 3
St Mary Medical Center 850 Actte Care Hospital No Randy Bevilacqua Catherine Pelley dents took advantage of the scholar Riverside, traditionally underrepre officials said Suuh» groups have  as , s
84 mm:{jm‘é‘ s NA Not-For-Profit No A VP Marketing D ik 0150 ship offered by the Arrowhead Foun sented ethnic groups such as African  grown in representation, from 20.6 * Transfer Admission Guaran-
Apple Valley. CA 92307 19 o ) 242-23117242 ; & : ” - - : ; ;
Alta Loma Elementary School District %06 % Education No NA sl?r‘shr:m\iflldhnd l’jl““”- said I-HTdd Vk'.fkldd“- a San | Americans, Chicanos, Latinos and percent of the freshman class of 1977  tee, which guarantees eligible stu-
-, molldi&.:im.mx ,'f’n"s m ;mw._qsum. Gorgonio High School’s scholarship American Indians accounted for 23.4 to an expected 26 percent of next dents who have completed at least 30
:““'ictl“'l counselor who helped seven students | percent of transfer students from Cal-  fall's freshmen. Today, nearly 70 per-  UC-transferable units, entry to UC
Redlands Community Haspital 0 Acute Care Hospital Yes Marcia Williams james R. Holmes = < ‘ i 2 "
i e N T No Director Public Relations PresidentCEO take advantage of the Arrowhead | ifornia community colleges in the fall  cent of the campus’ 14,429 students  Riverside as a junior in the College
86. 350 Terracina Bivd. 800 ISR e ) 2 : p J g
Radh g £ (909) 135-5505/335-649 ! ot g = i e :
v CA RIS ;:; _— ;‘ 3 ’ e Foundation scholarship opportunity of 2002, according to figures released  are members of minority groups. of Humanities, Arts and Social Sci-
#7. 5825 Jasmine SL 5,000 No Executive Assistant ‘/qizl-:":gl":‘l«mw In this day and age, with the cost of | by the UC office of the president re- Truly, UC Riverside is adiverse ~ ences. e The Transfer Link Men-
Parkview Comm. Hosp. Med. Ctr. 750 Hospital Medical Center Yes Deborah Novellino Norm Martin higher education on ‘h& rise, scholar cently. UCLA came in second with  community, in -lhe very bn@dcsl tor Prqgmm, whlch malgh.m. a
S8 Dk A S N Ma g Dot o e Ftaner) ships such as these offered by the Ar- | 21.2 percent of its community college  sense, and we pride ourselves in that  prospective student with an existing
> = 3 - J ) . 1 5 S . . . = . . o
marketing @pchme. org rowhead Credit Union can really transfer students from those groups. and embrace the richness that it brings UC Riverside transfer student.
750 Telecommunications No NA Richard Porras ake > difference i > y - N rat o hs g o T ’ 4 Z Y Riverside” o ancf ink o o answ
P :::"" s b ks N T make th.dl“LTl.nkk in hu}.pmg. stu UC Riverside has led the other seven  to all of us.” said UC Rl\nrane s Act- Tmnﬂer link mentors can answer
Riverside, CA 92506 1876 No (m)ﬁ?xyrmm dents achieve their dreams. campuses in this category since 1997,  ing Chancellor David H. Warren to  questions about campus life, academ-
Yellow Freight Systems 750 Freight No Mike Mooney Mike Mooney Medellin has her dream mapped | one year after the passage of Propo-  the graduating class of 2002 during  ic opportunities, available services,
Leawood N N DC M D.C Manag 3 = - Eobae Moyl o Eas : = " . .
P %”._;,quﬁ ,q/_% Ne Tl (760) 253 20377253-6233 sition 209 banned affirmative action commencement ceremonies. and provide peer support to incoming
Goodrich Carporation 750 Aircraft Components No e;n-h:n—a 3. Perez admissions practices in the UC sys- With a total of 664 community  students.
Aerostructures Group 23,000 No >, Bus. Acquisition General Manager . ¥ g
o 8200 Arfington Ave. 1952 No (909) 351-5400/351-5031 Y tem. college transfer students from under- * Academic Development Pro-
SRinag CA 285, < anding co ity college represented minorities in the fall of rams for community coll stu-
o s okl o o Before Kottt S E_xpandmb L‘( l}uhuml) c ll.q_g represented n.un >r.|ue in e g c y' ege stu
92. 505 S. Garey Ave. N/A No Assist. City Manager City Administrator - transfers to the UC was a goal ina 2002, UC Riverside outperformed  dents such as mathematics engineer-
~ g
Pomona, CA 91769 1888 No (909) 620-2314/620-3707 > - = g 5 .
Instruments 700 Manufacturer of Yes NA Milis = 1997 agreement between the univer- ~ many of the larger UC campuses,  ing science achievement and Puente,
: 2 1,700 Electric Guitars No St. V.P. Operations [SS) ali ac sol-  such as Berkeley. Davi which give s s intensive instruc-
s s No (90 898 40007344250 < sity and California u)mmumlj\‘u | .\<ugh .1§ Berkeley, Davis, Irvine and .hl(.h give slf]denL xnlgn. ive instruc
700 Motor Freight No Jim Ferguson T.J. 0'Connor = leges, and again between the UC and ~ San Diego. Only Los Angeles and  tion, academic counseling and men-
o= : :
sy 3 Stox Massp etk ) the office of Governor Gray Davis. Santa Barbara attracted more transfer  torship.
na No (909) 868-5210 = J
685 Conections No Michelle Loe Xavier Ruiz = UC admitted 13,627 transfer stu-  students from those groups. The University of California,
NA No Administrative Asst. Superintendent €3] , : 5 ; 3 ? g
] 1959 No (909) 606-5000/606-5001 __: dents from California community col- “Working with the community  Riverside, established in 1954, offers
. s = leges for fall of 2002, a 3.8-percent in- - colleges, we are making good  undergraduate and uate education
North American Med. Mgt.-California 650 Physician No David Mellenhine Rene Moret ~ 8 pe - : . Sl e Fo .
96. 3281 E Guasti Rd., Ste. 700 NA Practice No Director of External Affairs onal VP. -~ crease over 2001, and the fourth con-  progress in expanding the access to  to nearly 15,000 students. It is a
Ontario, CA 91761 . 1983 Management No (909) 605-8000/605-8031 = 5 5 R i A
dmell@nammsocal.com oo secutive year for system-wide growth  the University of California for trans-  member of the 10-campus UC sys-
-~ b Ca: Jeffrey Taylor Cdr. Walter Wright = for community college transfers.  fer students,” said UC President  tem, which is the largest public re-
07 US. Navy Yos Exccutive Officer Commanding Officer 3 B B . . g - s gest p
: = . e (909) 273-5123/273-4205 UC’s historic transfer rate is three  Richard C. Atkinson. “The communi-  search university system in the world.
 Corona g =01 = e e LS . . .
The Westin Mission Hill Resort oo Resort Yos Richard Harper i3 percent. ty colleges are a wonderful place for ~ The picturesque 1,200-acre UC River-
98. 71333 Dinah Shore Dr 1 No Director of Sales/Marketing General Manager - iverside has aleader AT S 210 bom cateetlol side cams i
Rancho Mirage, CA 92270 1991 No (760) 328-5955/77G:2173 Z 'L'JC RIVEBI(‘k F\as be?n aleaderin  many s ludt’im.\ 10 beg_m aUC career. side campus is located at th.e foot of
ranch@westin.com —~ traditional admissions of underrepre- Part of the credit for UC River-  the Box Springs Mountains near
aNA= - ;: T RPN Nihe ol M 4"_ o To the best of our knowledge the in Lk e e m o sented minorities, such as Latinos, side’s performance goes to its support  downtown Riverside. For more infor-
: oromgliness i 4 nkorsd Epire Bushoess Jowriisd =
a9lmmummwmwmmm 5 e i African Americans and American In- of programs to help transfer students ~ mation about UC Riverside, visit
on Disk all 909-989 33 or dians. Community college transfers ~ make the jump to UC and, once there, ~ www.ucr.edu.
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Long Awaited Vegas-Style Casino Sets Opening Date

Harrah’s Rincon Casino and Resort
to Celebrate Grand Opening Aug.8

Southern California’s first Las Ve-
gas-style casino, Harrah’s Rincon
Casino and Resort. has announced that
it will open its doors Aug. 8. 2002.
The property, which broke ground in
July, 2001, will move operations from
its temporary facility to the new $125
million facilities this summer. Includ-
ing a 200-room luxury resort, 45,000
square- foot casino and six diverse
restaurants, California’s first Harrah's
branded casino offers a unique gaming
experience unrivaled in southem Cal-

ifornia, according to Tom Dingman,
general manager.

“From the day we broke ground
last summer on the Rincon reserva-
uon, our aim was 1o raise the bar for
the area’s gaming industry,” said
Dingman. “We are proud to intro-
duce this authentic Las Vegas-style
gaming experience to Southern Cali-
fornia” Several surprises planned
throughout the area will kick off the
week-long celebration. Many festiv-
ities will be held during the days pre-
ceding the public grand opening,
which will be marked by an official
ribbon-cutting ceremony in the after-

noon: continue on through the night
and include Vegas-style performers,
Elvis sightings and genuine Las Ve-
gas showgirls.

Founded more than 60 years ago,
Harrah's Entertainment, Inc. is the
most recognized and respected name
in the casino entertainment industry,
operating 25 casinos in the United
States, primarily under the Harrah's
brand name. Harrah’s Entertainment
is focused on building loyalty and val-
ue with its customers through a
unique combination of great service.
excellent products, unsurpassed dis-
tribution, operational excellence and

Messenger/Courier Services Serving the Inland Empire

Ranked by Infand Empire Staff

Company Name Staff: Headquarters
Address Inland Empire Yr. Est.
City/State/Zip Co. Wide
United Parcel Service 7,400 Atlanta, GA
1. 2930 Inland Empire Bivd. 330,000 1907
Ontario, CA 91764
US. Postal Service 476 Washington DC
2. 4150 Chicago Ave. 797.795 1853
Riverside, CA 92507-9998
US. Postal Service 355 Washington, DC
3. 390W.5th St 797,795 1853
San Bernardino, CA 92401-9998
Air & Surface Couriers 88 Tustin, CA
4. 2900 Adams 110 1983
Riverside, CA 92607
- Emery Worldwide 65 Palo Alto, CA
5. 1590 Aschibald Ave. 7.800 1946
Ontario. CA 91761
Airborne Express (Sky Courier) 36 Seattle, WA
6. 1500 Archibald Ave. 20,680 1946
Ontario, CA 91761
35 Ontario, CA
38 1983
25 Santa Ana, CA
100 1984
10 Ontario, CA
10 1994
Quick Silver Messenger Service 5 Ontario, CA
10. PO. Box 4456 5 1990
Ontario, CA 91761
Ontario, CA
1984
Corond, CA
1998
Corona, CA
199
Express Memphis, TN
14. PO. Box 727, Dept. 1841 98,000 1973

Memphis, TN 38194-1841

e WND = uam n-u“mmnmhdndmliu

ilable

accuracy and thoroughness of the

technological leadership

Rincon San
Luiseno Band of Mission Indians and

Owned by the

managed by Harrah's Entertainmeng,
Inc., the new Harrah's Rincon Casing
and Resort will have a significant eco-
nomic impact on the local market,
Expected to create approximately
1,100 jobs and an identity as a top re-
sort-gaming destination, the casing
will generate an estimated $31 mil-
lion in annual payroll, including ben-
efits. It will offer state-of-the-art
amenities and the unparalleled cus-

tomer service that has made Harrah’s
a nationally recognized brand.

# of Vehicles: Intnl. Delivery? 24 Hr.? Top Exec.
Inland Empire Parcel Delivery? Overnight? Title
Co. Wide Rush? Phone/Fax
E-Mail Address
1,100 Yes Yes Tom Campbell
150,00 Yes Yes CEO
Yes (909) 948-8200/948-7855
1,074 Yes Yes James E. Owens
192,900 Yes Yes Postmaster/Riverside
Yes (800) 275-8777
716 Yes Yes Garry L. Miller
192,900 Yes Yes Postimaster/San Bernardino
Yes (800) 275-8777
65 Yes Yes Paige Cotcamp
79 Yes Yes CEO
Yes (909) 358-0405/(714) 832-0095
info@ mirandsurface.com
75 Yes Yes Joe Snedeker
na Yes Yes General Manager
Yes (800) 443-6379/909) 390-6363
103 Yes Yes Dan O’Rourke
13.265 Yes Yes District Field Service Manager
Yes (SOO)AIRBORNE/(909) 605-2033
35 Yes Yes Lynette Pasley
38 Yes Yes Owner
Yes (909) 923-1000/947-0507
85 No Yes Jill Allen
165 . Yes Yes Branch Manager
Yes (909) 784-1600/684-9970
9 Yes Yes ‘Tom Delaney
9 Yes Yes Owner
Yes (909) 476-7126/476-7127
aairexp@aol.com
5 N/A N/A Susan Jolley
5 (Process Server) Owner
(909) 947-3525/947-6199
quicksilver@gsms com
49 Yes Yes o
52 Yes Yes
Yes (909) 923-1000/947-0507
3 No No Steve L. Palfi
3 Yes No President
Yes (909) 735-7978/340-9810
g No No Steve L Palfi
Yes No President ‘
Yes (909) 735-2199/340-9810 2
““(ﬂm Yes Yes Fredrick W. Smith
ELL Yes Yes Chairman/CEO
No (800) 238-5355
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Multi-Modal Complex at Southern
California Logistics Airport is the So-
lution to Southern California’s Grow-
ing Distribution Needs

he Pasha Group, a leader in pro
viding transportation and logistics sery
ices, and Southern California Logistics
Airport Authority (SCLLAA) have an
nounced plans to develop a 700-acre
multi-modal logistics and distribution
complex worth $50 million at the 5,000
acre Southern California Logistics Air
port (SCLA)

The distribution complex is a solu-
tion for the growing distribution needs
and supply chain congestion of South-
emn California. With 65 percent of all
imported goods being transported
through Victorville to the Eastern Unit-
ed States already, SCLA will benefit the
regional transportation system by offer-
ing rail, ground and air freight distribu-
tion, limiting congestion at the ports and
Southern California’s freeway system.

The 700 acre full-service logistics
complex will handle operations for au-
tomotive, container, air freight for-
warding and rail industries. An esti-
mated 35-40 percent of the land at the
Ports of Long Beach and Los Angeles
is currently occupied by container and
automotive storage.

The Pasha logistics complex will
free valuable space at the ports, moving
container and automotive processing
and storage facilities to SCLA, allow-
ing the ports to grow with the import in-
dustry’s projected seven percent annu-
al growth without significantly impact-
ing the region. Pasha expects to employ
roughly 200 people at SCLA, equating
to $50 million in salaries over the next
10 years.

The Pasha logistics complex will
handle storage, maintenance and repair
of containers, chassis and other trans-
port equipment, such as rail freight cars
and/or locomotives. Links to the Long
Beach and Los Angeles ports will be
provided via the Alameda Corridor, the
new 20-mile rail cargo expressway.
SCLA and Pasha plan to develop the
project in phases on a schedule that
aligns with the expected growth of
commerce in the Los Angeles Basin
and as Southern California’s distribu-

DISTRIBUTIOIN

The Pasha Group Announces Plans to Develop 700-Acre Distribution
Complex at Southern California Logistics Airport in Victorville

tion infrastructure reaches saturation
T'he first containers are expected to re
locate to SCLA in the third quarter of
2002

“We believe that population pres
sures in the Los Angeles basin will
continue to draw industry to cities like
said Don McKnight, pres

Automotive Services for The

Victorville,”
ident,
Pasha Group. “We fully expect the
SCLA distribution complex to take on
far greater economic significance and
viability, not only for the Los Angeles
basin’s distribution requirements, but
also for a much wider geographic
area.”

The logistics facility will provide
multi-functional services for container
loading and unloading activities associ-
ated with freight station operations
Pasha also plans to operate warehous-
ing distribution and processing facilities
that will served auto manufacturer’s re
quirements for consolidation of new ve-
hicles and parts distribution

“Combined with SCLA's trans-
portation infrastructure and outstanding
growth, we are seeing significant inter-
est from world-class distribution com-
panies like The Pasha Group.” said
Dougall Agan, principal of Stirling, the
master developer for SCLA. “Pasha
brings both outstanding leadership in
the logistics and distribution industries
together with an outstanding commit-
ment to work together with SCLA and
the city of Victorville on this project.”
Victorville: All the Ingredients for
Business Success

“We are excited that The Pasha
Group has decided to become part of
the SCLA family, which is more than

100 companies strong,” said Terry
Caldwell, chair, SCLAA. “The city of
Victorville enjoys all the ingredients for
business success—abundant land, avail-
able labor, reliable power and a busi-
ness-friendly environment.”

The city of Victorville is a pro-busi-
ness community offering many incen-
tives, such as permit fast-tracking, em-
ployee home purchasing assistance,
training and tax credits and a less-re-
strictive regulatory environment.

Southern California Logistics Air-
port, the former George Air Force Base,
is a 5,00-acre multi-modal business

complex that integrates manufacturing,
industrial and office facilities with a
dedicated international airport. SCLA
offers 24-hour, seven-day-a-week oper:

ations with on-site U.S. Customs. It has
been designated a Foreign Trade Zone
and a Local Agency Military Base Re-
covery Act Zone by the federal govern

ment. The airport can accommodate all
current-flying commercial and military
aircraft with 24-hour per day tower op-
eration and emergency response capa-
bilities comparable to that of the world’s
largest airports.

For more than 50 years, The Pasha
Group has been a leader in providing
innovative transportation and logistics
services, both nationwide and around
the globe, with an unwavering commit-
ment to customer service. The compa-
ny serves a diverse range of clients
spanning the automotive, industrial,
maritime and overland transportation
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sectors

Under the leadership of the third
Pasha generation, The Pasha Group
continues its mission to provide the best
possible service from a single source to
meet the needs of clients. This vision
is the basis of the Pasha heritage and the
road map for the future

Southern California Logistics Air-
port (SCLA) is jointly managed by the
Southern California Logistics Airport
Authority (SCLAA) and Stirling Air-
ports International, a Laguna Hills-
based full-service airport development
company specializing in master-plan-
ning and major land redevelopment.
Stirling Airports International is led by
partners Dougall Agan and Chris
Downey, who have been responsible for
more than $2 billion in development ac-
tivity on large-scale land development
projects in Orange, Los Angeles, San
Bemardino and San Diego counties.

s ntertor plant
specialists  for
over ien years
we can acheve a lusn
armosphere for you. using
top quality green and col
orfully blooming plants
We have a fully stocked
greenhouse facility with a
large nventory of plants
We are fully vained to
and design plant
material that will enhance
yow facility. Our highly
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Interier Plantscaping
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@ Guaranteed Quality

.

OUR QUALITY IS EXCELLENT
OUR SERVICE IS SPECTACULAR
OUR PRICES ARE COMPETITIVE

CREATIVE PLANT RENTALS

Senving the countes of Orange. Los Angeles. San Bemardino. Rivetside and San Diego
PHONE (714) 898-2636/(619) 9414610 FAX (714) 894-7938
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Karin Pace, sales and marketing manager for Young Homes, has been
honored by the Mt. Baldy chapter of the Building Industry Association
of Southern California at its first-ever associate and Builder Employ-
ee (ABE) Awards event. Pace received her award as support staff win-
ner in the builder category for excellence in her area of expertise and for
her support of the chapter...Corona native Mark W. Costa recently
signed with the City Club on Bunker Hill as the Director of Member
Relations. In this capacity, Costa, will oversee the clubs event planning,
marketing, concierge, reception and public relations effort... Winder-
mere Real Estate is pleased to announce the addition of the following
sales associates to its Palm Spring-Coachella Valley office: Sales asso-
ciate Luc Bal was previously a realtor with Fred Sands in Palm Springs.
Sales associate Jack Kendal was previously a realtor with Fred Sands
in Palm Springs. He has 20 years experience consulting in information
technology. Sales associate Gary Pisula was previously a sales associ-
ate with Prudential in Palm Springs. He holds a degree in architecture.
And sales associate Randy Steele previously worked in corporate real-
ty services with Citibank in San Francisco...John Jopes, long-time
newspaper editor and columnist has joined Uber Advertising & Public
Relations, it was announced today by Carolyn Hayes Uber, president
of the 25-year-old agency. Jopes is a retired editor and columnist for The
Daily Report and its successor, the Inland Valley Daily Bulletin. He was
associated with those newspapers for nearly 39 years before his retire-
ment...Bob Leinhard has been named general sales manager of the new
Palm Springs CBS affiliate, KPSP/CBS-2, it was announced today by
Bill Evans, vice president/general manager. Leinhard has spent the past
16 years living and working in the Coachaella Valley and Riverside Coun-
ty. Most recently he was with Desert Television where he served as chief
operating officers of U-Dub Productions, the company’s outside pro-
duction facility...Nearly 200 physicians and their guests filled the ban-
quet room at the Redlands County Club to celebrate the installation of
J. Frank Randolph, M.D. as the 100th president of the San Bernardi-
no County Medical Society. Dr. Randolph is a family practice and geri-
atrics specialist at the Arrowhead Regional Medical Center and the
Inland Faculty Medical Group in Colton...John H. Fong has been se-
lected for the position of project manager at Young Homes, the promi-
nent Inland Empire new home builder. Fong holds a civil engineering
degree from California State Polytechnic University, Pomona. Prior to
joining Young Homes, he served as a project manager for the Inland
Empire division. of Centex Homes. ..Desert AIDS Project is proud to
announce the addition of Jack Newby to the Department of Public Pol-
icy. Newby’s duties as Director of Public Policy will include public re-
lations and media for the organization as a whole— empowering the lo-
cal community and leaders to become more aware of issues that effect
* HIV/AIDS—and public policy development and advocacy. .. Louie Nor-
wood, CSP, MIRM and president of Temps Plus, Inc., has been hon-
ored with the Hall of Fame Award, one of the most prestigious awards
bestowed by the Inland Empire Sales and Marketing Council of the
Southern California Building Industry Association. As the 21st re-
cipient of this coveted award, Norwood joins a distinguished list of in-
dustry icons whose ongoing contributions to the work of the Inland Em-
pire SMC has eamned them the lasting respect of their colleagues in the

At deadline...

continued from page 17

reservation.

In response to a press release is-
sued by the National Indian Gaming
Association (NIGA) urging Native
American tribes to help the White
Mountain Apache nation, the San
Manuel Band of Mission Indians
immediately recognized the impor-
tance of helping another tribe, and
felt compelled to make this generous
donation.

“We feel it is our responsibility
as American Indians to help out fel-

low tribal nations in their time of

need, and the decision by our entire
tribe to make this donation to the
Apache Nation was made quickly
and with 100 percent support,” said
Deron Marquez, chairman of the San
Manuel Band of Mission Indians.
“We can only hope that by making
this donation, other tribes will follow
suit to join us in the important mis-
sion of rebuilding the lives of the
Apache people of Arizona.”

As a result of the blaze, the
White Mountain Apache Nation has
lost most of its timber, and has been
forced to close its casino—depriving
the tribe of crucial revenues used to
fund essential government functions
and programs.

The lost pine forests that sup-
ported the timber industry represent-
ed the second biggest capital invest-
ment and the second largest source
of jobs for the White Mountain
Apache Nation. Their land is an in-
tegral and critical part of their cul-
ture, history and future survival. Hav-
ing the reservation devastated also
forced the casino, hotel and restau-
rant to close. Overall, this tragic
event has lost the Apache Nation ma-
jor revenue that has resulted in a
large number of unmet needs.

The $1,000,000 donation will be
utilized to refurbish the White Moun-
tain Apache reservation and rebuild
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the tribe’s economy and way of life,

Rep. Joe Baca Introduces Stream.
lined Immigration Bill

Rep. Joe Baca has introduced
legislation that would help cure ma-
jor security lapses at the Immigra-
tion and Naturalization Service
(INS) and streamline an immigra-
tion process plagued by inefficien-
cy, out-dated technology, and ex-
ploitation.

“Restructuring the organization
of the INS was an important step in
improving the service’s procedures,”
Baca said. “But, the same people are
still processing applications using
the same amnqu;ncd processes, and
using the same technologies. This
process must be streamlined. The
INS is the gatekeeper to the securi-
ty and justice that our nation pro-
vides to its citizens.”

H.R. 5073, the Immigration Se-
curity and Efficiency Act, would re-
quire the INS to create a process for
the electronic submission of immi-
gration applications through third
party intermediaries, similar to the
process taxpayers can use to file
their tax returns electronically, using
tax preparation companies such as
H & R Block.

It also requires the Attorney
General to determine a process for
certifying non-profit and for-profit
organizations to become eligible in-
termediaries.

Finally, the bill instructs the Na-
tional Records Center to create and
maintain an electronic database of
all closed immigration files.

Under the current system, there
is a five-million applicant backlog at
the INS. INS officers must manual-
ly verify applications to see that they
are correctly filled out—or if an ap-
plicant moves—applications are sent
back to the applicant who must then
begin the process all over. Often ap-
plicants wait inside the U.S. under
temporary status during this process
for months and even years.
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WINE REVIEW

Paso Robles Wine Tour

If you're one of those folks who
thinks California wine country begins
and ends in the Napa Valley, let me
tell you how much you're missing

Virtually the entire state, from
just north of the Mexican border to
Just south of Oregon’s, is wine coun-
try.

One chunk of wine country lies
both east and west of Highway 101,
just about halfway between San Fran-
cisco and Los Angeles, in and around
Paso Robles.

Most of the wineries are small.
the kind where there's a very good
chance that the person behind the tast-
ing room counter is the winemaker or
someone related to him or her.

That’s both good and bad for
wine lovers. Small wineries are great
for visiting, but frustrating when
you're trying to find the wines after
you get home, They're tough on wine
writers, too, who want to review the
wines but know that readers want to

be able to track the wines down at the
corner \llp\'l’l]l‘ll'kl'l

Space won't permit the usual pol-
icy of listing addresses and phone
numbers of several wineries. For
more information, write or call for a
free color brochure called “*Wine Tast-
ing in Paso Robles.” with complete
information on more than 25 winer-
ies. Contact: Paso Robles Vintners,
1225 Park St., Paso Robles, CA
93446 (805) 238-0506.

September and October are good
times to visit, by the way, because
harvest is in full swing. You can ob-
serve the winemaking and smell fer-
menting juice everywhere

Eberle Winery is on Hwy. 46, just
east of the 101 and is one of the best
known of the smaller producers. The
wines are available in many states,
and there’s a warm and practical tast-
ing room which permits you to look
into the winery without getting in the
way.

nice bottle wine

unique
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GALLEANO WINERY
(’)mv of the gifts that many people enjoy is a

After it is gone however, they
seem to forget who gave it to them. We at
Galleano will help you rtake that special gift one
step further and turn thar bottle into something
This is accomplished by adding a
personalized label that can be displayed even after
the wine is long gone. Then you too can turn your
gift into something they will always remember.

Labels are just $12.50 per case plus the price of the Wine!

Personalized Wine Labels
for Any Occasion!

Weddings * Anniversaries * Birthdays
Special Events ¢ Graduations * Holiday Gitts
We can custom design a
label just for you using:

Photos * Logos * Colors
Invitations * Themes

Call Cara at (909) 685-5376 for more details!

4231 WINEVILLE ROAD, MIRA LOMA, CA. 91752
PHONE (909) 6855376 - (909) 3609180

www.galleanowinery.com

The wines won't be easy to find,
but win lots of awards and are worth
the search. The 1992 Barbera is one
of the medal-winningest wines. A
1993 Viognier ($16) just received 96
points and a platinum medal at the
American Wine Competition. The
Wine Spectator gave the same wine
only 78! Go figure. It’s really an 89.

Arciero is one of the larger
wineries in the area and it's just

down the road. It has one of the
most impressive tasting rooms, in-
cluding a deli and outside picnic
benches.

Meridian is another of the
large wineries and probably has
the best national distribution of
any of the Paso Robles-based
wineries. It is owned by the same
folks who own Beringer, Chateau
Souverain and Napa Ridge.

4 Wine Selection
I& Best Rated

by Bill Anthony

RAYMOND

1999 Cabemet Sauvignon  $40.00
Napa Valley, California, Reserve
1997 Cabemet Sauvignon ~ $80.00
Napa Valley, California

Generations

2000 Chardonnay $13.00
Monterey, California

1998 Pinot Noir $21.00

Napa Valley, California Reserve
1999 Zinfandel $21.00
Napa Valley, California Reserve

MONTPELLIER

1999 Chardonnay $6.99
California

1999 Cabemet Sauvignon  $6.99
California

1999 Sangiovese/Merlot $6.99
California

1999 Semillon/ $6.99
Chardonnay Blend

California

2000 Syrah $6.99
California

2000 Viognier $6.99
California

2000 White Zinfandel ~ $5.99
California

1999 Zinfandel $6.99
California

1998 Cabernet/Merlot ~ $6.99
California

CONCANNON

2000 Mentage White ~ $12.95
San Francisco Bay, California
Assemblage White, Reserve, Dry
White Dinner Wine

1998 Petite Sirah $11.95
Central Coast, California Selected
Vineyard

1998 Petite Sirah $23.95
San Francisco Bay, California
Reserve, Prestigious Red Table
Wine

1998 Rhone Blend $16.95
Contra Costa County, California
1999 Rhone Blend White  $15.95
San Francisco Bay, California
1998 Syrah $16.95
San Francisco Bay, California
Serious Table Wine

NAVARRO

2000 Riesling $25.00
Anderson Valley, Mendocino
County, California Vineyard select
2000 Chardonnay $14.00
Mendocino County, California
2000 Gewurztraminer ~ $25.00
Anderson Valley, Mendocino
County, California

BIGHORN RANCH
1998 Cabemet Sauvignon  $29.00
Soda Canyon Vineyards, Napa

Valley, California

BERINGER

2000 Johannisberg Riesling $7.00
California

2000 Pinot Noir $12.00

California Beringer Founder’s
Estate

1998 Zinfandel $12.00
California Beringer Founder’s
Estate

DEERFIELD RANCH

2000 Sauvignon Blanc  $18.00
Peterson Vineyard, Sonoma County,
California Barrel Fermented
1999 Riesling $99.99
Gold Orion Vineyard, Napa Valley,
California Late Harvest

2000 Sangiovese $28.00
Windsor Oaks Vineyard, Sonoma
County, California
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California’s Business Leaders Announce Proposal
to Stimulate California’s Economy for the Future

Proposal to Increase State Revenue
and Create Jobs

Leaders from California’s top
business associations gathered re-
cently at the state capital to announce
an economic stimulus plan that will
increase tax revenues and create
thousands of new jobs for Californi-
ans.

The proposal is based on a de-
tailed economic analysis just re-
leased by the Santa Monica-based
Milken Institute and calls for reduc-
ing the sales tax on purchases of ma-
chinery and equipment used in man-
ufacturing, research and develop-
ment and telecommunications, by
five cents. The report determines that
through this tax reduction, Califor-
nia will not only gain thousands of

high-skill, high-wage jobs, but that
the state will also see a substantial
increase in tax revenue resulting
from the increased economic activi-
ty.

According to the report, Califor-
nia is increasingly at risk of losing
manufacturing jobs to other states—
as well as international competi-
tors—due to new and existing Cali-
fornia-only cost burdens. In fact,
California lost a higher percentage of
manufacturing jobs in the 1990s than
any other major manufacturing state,
because California is among the
highest cost-of-doing-business states
in the country. (Cost-of-doing-busi-
ness is calculated using many ele-
ments, including: wage cost, tax
burden, electricity and space costs.)

“This proposal will help turn

around California’s economy while
providing a strong base for sustained
economic growth and job creation.”
said Jack Stewart, president of the
California Manufacturing and Tech-
nology Association. “While state
leaders work to balance this year's
budget with program cuts, increased
taxes and borrowing, none of these
short-term solutions will improve
California’s long-term economic Vi-
ability. Without a stimulus plan, we
will continue to see budget deficits
and job losses as an ongoing prob-
lem in California.”

Studies show that for every new
manufacturing job, an additional 3.5
jobs are created in other job sectors.
By implementing this proposal, Cal-
ifornia would create 120,000 new
jobs by 2006, with an additional

MBA/Executive Programs in the Inland Empire

Listed Alphabetically

Pomona, CA 9 ngwn) 30
Professional MBA program contact: Andrew Truong (909) 869-3551/869-4559

50,000 jobs in each of the hvllu\\'mg
siX years.

Allan Zaremberg, president of
the California Chamber of Com-
merce, stated, “California’s position
as a major manufacturing region
continues to deteriorate. Because of
the added burden we place on busi-
nesses in California, we see jobs
from every industrial sector flee our
state along with the tax revenues
these jobs and businesses contribute,
It’s time to reverse this trend and
start improving California’s compet-
itive environment.”

Understanding the current budg-
et deficit problems for the 2002-03
budget. manufacturers would quali-
fy for this tax reduction beginning on
Jan. 1, 2003, but would not claim the
refund until future tax years.

Faculty to Student of Institution On! Rm. & Board. Ax. Grad. Starfing Selary: Local Executive
# Full Time Faculty Founded MBA Prog: CA Res/Non-CA Res. #Yrs Wk Exp. Req. for MBA Program }R
# Part Time F; Prog: Admittance Executive Phone/Fax
E-Mail Address
18 Christian 42 Units - $15,28%/Same NA NA
Liberal Arts NA of
5 1950 (909) 343-4249/343-5095
112 State University $1.920 per Year/$7.168 per Year N/A NA * Dr. Eric J. McLaughlin
110 1938 $5.200 per wmem.Mlﬁ 2 Years Dd\)fGl!.aiSnxk:\
isory (909) 869-2363/869-4559
pmba@csupomonaedu
Sue Greenfeld, DBA.

mgm?m
(760) 750-4267/750-4263
mba@csusm.edu

‘Human Resource Director
(800) 874-5587/909) 785-2901
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Ontario Mills

continued from page 17
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the west” says Bob Traister, “you
might look at the Ontario Mills com
plex and think ‘well, that must be
downtown Ontano.™

[raister is president and CEO of

dent Traister's words

T'he mall, owned by The Mills
Corporation, now has a real estate val
ue of more than $400 million and rev
enues in excess of $300 million

Couple that, however, with the an
cillary growth nearby and what's on
the planning boards and you begin to

see why a single freeway intersection

Fabrics and Crafts.”

Traister then points to a newly
opened strip mall to the west, across
Milliken, that specializes in home fur
nishings, including Arizona Leather
and Thomasville

“And now,” he continues “you've
got some new restaurants and shops
under construction on the western

edge of the Mills property

the Ontario Chamber of SR =
Commerce, and has ;
waltched Ontario Mills
grow into the role of
one of the most signifi-
cant driving economic
forces in the region
It's not just the
city of Ontario that's
benefiting  from the
growth of the Mills.” he
tells the Inland Empire

Business Jowrnal, “Ran
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Fontana are direct ben

eficiaries as well. On
tario Mills has become
one of the primary an-
chors of retail growth
and sales for the entire
region.”

In point of fact, the three largest
sales tax producers for the city of On
tario are the Ontario Mills mall, the
Ontario Airport and the Ontario Auto

Center

“We built it and they came.”
jokes mall general manager, Jim
\‘.IIIL'L'

“Back in 1985, we saw some po-
tential in a large chunk of land occu
pied by vineyards and annex parking
to the California Speedway.” he re
flects more seriously. “It took 10 years
of planning before we could break
ground in 1995, but once we opened
we've never looked back — only for-
ward.”

Mance says the property, which
sits on its original 159-acres— plus
additional lands acquired since from
the city—is carefully managed and
constantly analyzed for what's work-

ing...and what isn’t.

He's also in constant communi-
cation with property owners and de-
velopers on adjacent lands, working in
coalition to develop and protect what's
become the “downtown annex” as he
describes it.

The mall itself occupies nearly
2,000,000 square feet, but it’s the ad-
jacent 17 outlying parcels which have
turned a regional mall into a “retail
megalopolis,” to use chamber Presi-

Gas Station\Convenience Store
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area of newly-constructed stores and restaurants

has helped propel the Inland Empire
into the sixth fastest-growing retail
sector in the United States

Conservative estimates put rey
enue for that single intersection well
in excess of $750 million

“Our primary market is people
living within 20 miles of us.” notes
Mance. “Our secondary market is the
people living within 60 miles: Orange,
Los Angeles and River-
side counties. Our third

market is the tourist
passing through: those
large buses you often
see unloading outside
the mall. That’s about 10
percent of our business.”

In 2001, all that
translated into a record
21.5 million visitors (up
from 20 million the
year before) who

o

where an Olive Garden and
Red Lobster are supposed to go
in

“It is no wonder Costco,
Sam’s Club and Kohl's have et
ther relocated to properties sur
rounding the mall or are in the
process of doing so.” concludes
Traister. “It's not just a mall, or
even a regional mall i's

more like a small city!

A city within a city which is

NA‘ stll growing, according to

Mance
“We look at what we have

and where we are, and then we

An example of the many opportunities waiting for entrepreneurs, this - look 10 years down the road
} d 50 ,
business is well-located south of the mall near Interstate 10, inan  3nd ask ourselves where we

want to be,” Mance explains
“With restaurants, for example, that’s
pretty easy. You can track trends, see
what’s working in other cities and oth-
er regions and then decide whether
you want to do that here.”
That's easier for Mance than
some others, perhaps, because as vice

president/regional manager for The

Mills Corporation, he also manages

T'he Block at Orange in Orange Coun
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up.” he says. “According to some me-
dia accounts, when it opened patrons
were waiting up o two hours to get a
table and now, although it's not even
been open a year, they're talking about
expanding

“We've got two hotels surround-
ing us,” he says “and now we're talk-
ing to a third. Why? Because when
ever the Califorma Speedway is in op-
eration you can’t get a room for miles
around. Another hotel also helps boost
the region’s attraction as a visitor and
convention destination.”

Mance won't say who the opera
tor of that hotel might be, or when it
might open. but says discussions are
“active” about the possibility. Perhaps
that's why there is still a large chunk
of undeveloped land at the intersection
of Fourth and Milliken. So just how
much bigger can Ontario Mills mall
get?

There are two factors in play. says
Mance, how much land remains avail
able around the property and parking
“Generally, you need five parking
spaces for every 1,000 square feet of
retail space. At the rate we're going,
and with all the expansion going on
around us, our lots are going to be
reaching capacity sometime in the not
100 distant future.”

Then the mall must decide
whether to look for adjacent land and
consider satellite parking — or simply
build up with a multi-level parking
structure. “It’s been done successful-
ly elsewhere.” he says “and it could be
done here” As for acquiring
more land for development. the
options may not be as flexible.

“They ve become such a fix-
ture, such a draw,” says Bob
Traister at the chamber, “that
everyone seems o be moving
in to rub shoulders — hoping
some of the good luck will rub
off.”

So where does that leave The
Mills Corporation?
“Well.”

muses  Mance,

walked through the
mall’s doors to buy

clothing, see a movie, Visitors to Ontario Mills are aided by helpful signage strate-

or simply
through one of the 260 retailers who
call Ontario Mills home.

“You've got the mall, a score of
restaurants and two hotels,” says Trais-
ter. “Then you've got a large strip mall
that's been built to the south, between
the mall and I-10, which includes Par-
ty America, Toys R Us and Jo-Ann

“there’s this huge commdor

Photos by Georgine Loveland we've found with lots of resi-

browse gically placed throughout.

ty and Arizona Mills near Phoenix,
Arnizona.

Mance points to one of his newest
tenants at the mall as an example of
this cross-pollination. “The Market
Broiler was doing a good business at
The Block and we thought it would
work well here, so we invited them

dential growth either in the
planning stages or now under-
way., and where the dirt is still real
cheap and where there’s lots of land
still available.”

When pressed as to the location
of the possible bonanza, Mance
says simply, “Oh, somewhere along
the I-15 corridor down near Temec-

ula.
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Homeland Security. ..
continued from page |

department preparedness and to evaluat-
ing the threat to food and agriculture

While warranted. such security

measures are largely reactive and will do
little to anticipate, prevent or mitigate fur-
ther disasters. To tackle the challenges of
a new environment that demands quick,
decisive action, state and local govern-
ment officials must boldly look to trans-
form the way things have always been
done. A new level of cooperation and col-
laboration between the public and private
sectors is needed and a new mindset that
stresses information sharing and trust
must be adopted.

Defending California is a huge un-
dertaking, involving everything from air-
port security to public health wamings
and infrastructure protection. As we
leamed from Sept. 11th, in order to detect
patterns and prevent further tragedies
from occurring, those authorized to de-
fend and protect us in the state must find
a way to pull together such disparate
pieces of information as: intelligence,
border-crossing data, visa applications,
motor vehicle records, and financial trans-
actions.

Much of this information needed to
combat terronism currently resides in data-
bases and computer systems operated by
different state agencies and departments.
What's lacking is the capacity to tie the
pieces together to serve a common pur-
pose. Based on the number and com-
plexity of systems involved, disparity in

PORTER'S

platforms, and different levels of technol-
ogy resources within each state agency
and department, crossing the barriers of
the past surely will not be without its chal-
lenges.

Such challenges do not mean, how-
ever, that an integrated network is not
plausible. The Justice Network (JNET),

an integrated criminal justice system cre-

ated by the Commonwealth of Pennsyl-
vania, allows agencies to communicate—
despite significant differences in hard-
ware, software and technical sophistica-
ton—in a seamless network to fight
crime. The system provides immediate
notification of significant events and al-
lows case-file information to be trans-
ferred rapidly and has already been used
by the FBI and other local law enforce-
ment agencies to successfully solve cas-
es. While JNET is designed to link crim-
inal justice agencies, nearly all of the un-
derlying solution architecture and systems
design can be migrated quickly and effi-
ciently to any government or agency.
While increasing security at airports
and bridges may help temporarily to ease
the fears of Califomians, the central issue
1o protecting the state from future cyber-
or bio-terrorism is getting the right infor-
mation to the right people at the right
time. Information integration will allow
people to better do their jobs. Govern-
ment officials have before them a rare op-
portunity to build bridges among agen-
cies, local government and communi-
ties. They must overcome the practical,
technical, organizational and cultural lim-
itations of the past and “seize the mo-
ment!”
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New York Grill.,

909 / 987-1928

950 Ontario Mills Drive, Ontario

Mon / Thur 11:30 a.m. - 9:30 p.m.
Fri 11:30 a.m. - 10:30 p.m. ® Sat 4:30 p.m. - 10:30 p.m.
Sun 4:00 p.m. - 9:30 p.m. ® Reservations Recommended

[t's New York without the attitude! This award-winning restau-
rant is where famous fare is finely defined. Our menu features
prime steaks, Australian lobster tail, garlic roasted chicken,
rack of lamb, prime rib and fresh seafood specialties. Join
us for jazz in our Manhattan Room where acclaimed artists
have made us the Inland Empire’s most intimate jazz experi-
ence! We take care of every detail with innovative menu
items, specialty dishes, dramatic desserts, outstanding wine se-
lection and entertainment to complement your dining expe-
rience - and discover our magnificent banquet rooms, perfect

for hosting your next event.

Porter’s is proud to feature
USDA Prime Midwestern Beef,
the highest quality and most fla-
vorful steaks available along
with exceptional Fresh Seafood
and Chops. Experience Porter’s
specialty martinis and extensive
wine list. After dinner enjoy
your favorite cognac, port or a
selection from our tantalizing
dessert menu. Semi-private din-

PRIME STEAK HOUSE

ing room available. Reserva-

222 NORTH VINEYARD AVE., ONTARIO

RESERVATIONS

DOUBLETREE
HOTEL

ONTARIO

(909) 418-4808

tions required. Serving lunch
Tuesday through Friday. Sun-
day brunch, and dinner seven
nights a week.

Nty

LivVE ENTERTAINMENT
7 NiGHTS A WEEK

DUANE'S PRIME STEAKS AND SEAFOOD

)
Duanes [Hme Steaks

the Inland Empires only AAA

I | |
four I ‘\ mnond awarn staurant. s

ntation and

|
renowned lor its atmosphere. pre

uncompromise

(Mission Inn
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RESTAURANT REVIEW

Dinner at 30,000 Feet, Aloha

Lyons

‘1 am partial to peanuts and a
smile.” According to Ontario Mayor
Gary Ovitt, this would be an excuse
to NOT fly Hawaiian Airlines to
Honolulu. Hawaiian, you see, boasts
of award-winning cuisine and it fell
1o me to see if that was so, by for
ing myself to take a first-class seat
to our 50th state

Of course, there are those who
believe that first-class travel is not
what it used to be. Its golden age has
suffered from the airline industry
blues. Actually, the only such prob
lems I noticed in Hawaiian Air's
first-class cabin were the plastic
knives, an obvious nod to 9/11

Other than that, as anyone who
has ever flown first-class already
knows, it makes you believe that air
travel can be done to human stan
dards. You get on board before the
unwashed masses; you have a seat
that you can feel comfortable in; you
have room for your bag under the
seat, and you can take off your shoes
and relax. Your knees and elbows do
not find themselves in your jaw or
the ribs of the guy next to you

As is customary in first-class, 1
sat down with a welcome from the
crew and an offer of coffee or cham
pagne. On Hawaiian, I was also of
fered guava juice. No flowered lei,
though. The airline, it appears, gives
priority to island products including
coffee, macadamia nuts, bottled wa
ter and even iced tea.

For reading material, I had more
than just the airline’s magazine. |
have a choice of the Inland Valley
Daily Bulletin, USA Today or the
Wall Street Journal. 1 kick off my
shoes and begin to relax.

The second round of drinks
comes as soon as we get to cruising
altitude. Then comes the food. The
items on the menu were selected by
Chef Beverly Gannon of the Hali'i-
maile General Store and Joe's Bar
and Grill on the island of Maui. (Joe
is not related to your reviewer.)

Since we left Ontario in the
middle of the morning, we will be
having a brunch service, beginning
with a warm bear claw and fresh
strawberries in honey yogurt with

i ]

Breakfast treat aboard Hawaiian Airlines First-Class out of Ontario.

granola topping. We have a choice
of entrées. 1 go with the crab cake
Benedict with scrambled eggs,
lemongrass ginger hollandaise and
grilled zucchini

I am a little disappointed in the
crab cake because it is drier than |

like. but the e are very good. |

also tried the herb-rubbed roasted
chicken, which, like the crab cakes,
is a little too dry. but pleasant none
the less

We conclude the repast with a
cup of tropical sorbets, tasting of
passion fruit and coconut

Afterwords, we are treated to a
cheesy video about the islands and
then a movie. By the time the film is
over, we have sighted land and are
slowly descending over Pearl Har
bor on our way to the Honolulu In
ternational Airport

The afternoon was spent shop-
ping and the next morning walking
along the beach at Waikiki.

Back on the plane to head home
we were ready for an early dinner. It
began with a really great stuffed
snow crab and vegetable stuffed
mushroom with green papaya salad
and wasabi cocktail sauce. The sal-
ad was mesclun greens with
edamame and kiaware sprouts with
my choice of Maui onion vinai-
grette.

For the entrée we had a chicken
and vegetable curry with chutney
rice that was tasty but not as hot as
it could have been. The tomato beef

stir-fry with lemongrass ginger rice
was wonderful
The finale was a mango mousse

As 1 indicated earlier, it has

THE HISTORIC MISSION INN

T.[.ms Cnmpmms, Rf‘simlranl & (‘dnhﬂé

been said that first-class airline
flights are just not what they used to
be. Besides, the back of the plane ar
rives at the same time as the front

So is the extra few hundred dol
lars worth 1t?

Yes

This is a five-hour flight. It is
great to have flights going out of
Ontario, but five hours in the cramp
of coach 1s what causes hardening
of the arteries. Up front, in first, the
names of the menu items may
sound pretentious but the creature
comforts makes it all worth it. Even
today

Nuts to dry roasted peanuts
First-class on Hawaiian Air is the

only way to fly

Thanks for assistance from Hawai-
ian Air, Hotel Hawaiian Prince and

the Wilkin Group.

IS PROUD TO ANNOUNCE

¥

(Come experience our authentic mexican cuisine made with only

the freshest ingredients and served in an outdoor garden setting!

OpeniMonday throngh Saurday for lunch &iinnes

for information call 909.341.6767

&&g cAMPA Md

Restaurant & Cantina
3649 Mission Inn Ave. Riverside, CA 92501 + (909) 784-0300 « (800) 344-4225
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Inland Empire—First Quarter 2002

The Inland Empire remains a
growth leader for California and the
nation. For the one-year period end
ing March 2002, the local economy
added 33,600 jobs. equating to a
3.3% increase. which was down
from the 4.0% gain recorded a year
prior. A robust single-family home
market, spurred by low mortgage
rates and the area’s comparative af
fordability to the rest of Southern
California, is weakening apartment
demand. The Inland Empire ac
counted for more than 40% of
Southern California new home sales
in 2001, with single-family permits
increasing 21.5% over 2000. How-
ever, strong housing demand 1s push-
ing prices up and beginning to damp-
en the area’s affordability, boding
well for apartment properties over
the long term. The median home
price for the region increased 13.3%,
to $170.670 over the one-year peri-
od ending March 2002, while the
percentage of households able to
purchase a median-priced home de-
clined to 47% in March 2002 from
49% a year prior.

The strong single-family market
held down demand for apartments in
the first quarter of 2002, with ab-
sorption negative by 468 units. Dur-
ing the same period in 2001, net
move-outs totaled 219 units. No new

units reached completion in the first
quarter of 2002, as was the case a
vear prior. Completions scheduled

for the rest of 2002 include over

line in Rancho Cucamonga, along
with 700 units in Loma Linda and
over 500 in Southwest Riverside

County. Multifamily permits in

the Inland Empire also noted the
strongest overall average rent gain
for the one-year period ending

March 2002, as its average rent in

rent growth and vacancy rate

8%

18%

5844

1.000 units in Southwest Riverside
County, with tinder 300 units each in
Rancho Cucamonga and Chino
Hills. For 2003, nearly 2,200 addi-
tional units are expected to come on-

creased to 532 units in the first quar-
ter of 2002 from 193 units one year
earlier.

While remaining the most af-
fordable Southern California market,

first quarter vacancy and rent

50+ units
15+ wnits vacanc avg rent increase  average rent
e e __rents vaconcies 2002 T 2002 2000 2007 2001
. Moreno Valley Banaing s 5% % A% 88w | §I sen
| Perris/Hemet $642 3% 28% 3% 114y %56 s63l
| 'SW Riverside County W 3% % AR 1% 07 su6s
| Chino/Chino Hills $13%6  33% 8% 6% s4% SIAB 983
| Upland/Montdlair ST 34% 23%  BS% 10% S
' Ontario/Rancho (ucamonga 927 39% 3% '%’ 19%
fontana Rislto $963  30% 5.0% % 12.6%
Colton/Grand Terroce/Loma Linde  $813  2.2% 35% 9%
Coachella Valley S8 34% 1.9% 18%
Riverside S702  24% 8.6%
(Corona/Corona Hills 1 25%
Sen Bernardino/Highland $642  56%

All 2002 figures ore through the yeor ending March 31, 2002 Rent growth figures reflect the last 12 months ending Morch 31, 2002
Employment growth figures are annuol overeges

creased 6.9%, down from 8.6% a
year prior. The average market rent
rose from $790 to $844 over this pe-
riod. Although most submarkets not-
ed slower growth in the wake of the
slowing economy and higher vacan-
cies, the Upland/Montclair, Coachel-
la Valley, and Victorville submarkets
achieved noticeably stronger average
rent gains.

Sales activity is trending up,
with 22 closed transactions for the
first three months of 2002, up from
18 sales during the same period in
2001. Strong price appreciation was
evident as the average price per
square foot rose from $58.95 to
$77.25, including an increase from
$45.90 to $61.73 in the 1974 and
older segment.

Plans continue to take shape for
the former Norton Air Force Base.
The site is now intended to serve as
a $300-million, 10-million- square -
foot industrial park and internation-
al cargo center, supporting up to
6,000 jobs upon build-out. In addi-
tion, a new $150-million business
park with three million square feet of
commercial space will be built in
Redlands (Colton/Grand Terrace
Loma Linda submarket).
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Two Desert Cities’ Marketing Communication Firms to Merge

Shepherd Public Relations, Publicity Un-
limited Join Forces to Form $4 Million

Agency

Fast-growing Shepherd Public Re
lations and award-winning advertising
and PR firm Publicity Unlimited, a re
spected regional agency for nearly nine
years, merged on Aug. 1. The newly-

formed company, The Shepherd Group,

maintains offices in Indian Wells and
Century City.

Michael Shepherd, president &
CEQO. announced the merger. a signifi-
cant advance in the company’s evolution
as an end-to-end provider of marketing
communications services. Financial de-
tails were not disclosed.

The move creates an agency able to

offer clients an unprecedented level of

Desert Orthopedic Center Places
Memorial to Founding Partner,

Drf Ronald B. Lamb

Marjean Lamb, wife of the late Dr: Ronald B. Lamb and

her son, Christopher, at left,

and Dr. Lamb’s mother; Ellamae Tennison, are seated on a bench dedicated to the mem-
ory of Dr. Lamb, at the entrance of the Desert Orthopedic Center:

This spring, the Desert Orthopedic
Center planted a Mediterranean fan palm
tree at the entrance to its three-story
building on the Eisenhower Medical
Center campus in Rancho Mirage, in
memory of Ronald B. Lamb, M.D., a
founding partner of Desert Orthopedic
Center who passed away last year.

A bronze plaque was placed on the
adjacent bench in front of the tree planter.
The tree was planted during a staff meet-
ing attended by Dr. Lamb’s widow, Mar-
jean Lamb, her son, Christopher, and Dr.

For Insight on Inland

Empire Business ...

Lamb's mother, Ellamae Tennison.
“This tree serves as a silent greeter
to our patients and a fond remembrance
to those who knew Dr. Lamb.” com-
mented Desert Orthopedic Center Chair-
man Robert W. Murphy, M.D., M.PH.

- The Desert Orthopedic Center was
founded in 1976 by Robert W. Murphy,
M.D. Dr. Lamb joined Dr. Murphy in
1978 as his first partner and helped to
shape the direction for the regional cen-
ter which now is staffed with 15 physi-
cians and specialists.

communications support in virtually
every branding discipline—f{rom adver-
tising and design. to media placement
and promotion—as well as corporate
communications and public relations
work.

Under the terms of the merger, Eni-
ka Z. Byrd, APR, founder and president
of Publicity Unlimited, joins The Shep-
herd Group as senior vice president/di-
rector of client services.

Shepherd Public Relations, the re-
gion’s largest stand-alone PR firm,
opened its Coachella Valley office in
spring, 1999, following seven successful

years in Seattle.

“I've admired Publicity Unlimit-
ed’s work ever since we opened an
office here.” noted Michael Shepherd.
“Erika Byrd is a consummate profes-
sional, with that rare blend of strate-
gic and creative talent that marks the
truly gifted people in our business.
I'm thrilled we're going to have the
opportunity to meld our unique skills
and competencies in a model that of-
fers clients a clear-cut difference for
their marketing communications

needs.”

To reach The Shepherd Group, please
call (760) 340-9300.

VALLEY Foam Roofing Inc.

A division of Valley Painting & Urethane Roof Coating Inc.
State Lic., #671610

Reduce Your Energy Costs!
With
Reflective Aluminum Coating (RAC)

A Brilliant Silver Shield Process to Reflect the Sun’s Rays

Recommended Especially for
* Commercial & Light Industrial Buildings
* Hotels / Motels

Also Specializing in Foam Roofing & Coating*

For a Complimen
Call Toll Free 1.8
Or e-mail us at valleyfoam@aol.com

Consultation
.500.0830

“Since 1983
35688 Cathedral Canyon Dr., Ste. 121
Cathedral City, CA 92234

INLAND EMPIRE

usiness journal

Subscribe Now.
(909) 989-4733




PAGE 44 « BUSINESS JOURNAL

EMPLOYMENT/CAREER SERVICES

AUGUST, 2002

In Today’s Uncertain World, Personal Resilience Is a Key Work/Lite Skill

Lee Hecht Harrison Offers Tips for
Developing the Capacity to Bounce
Back

With the world of work and the
world at large increasingly uncertain,
having the capacity to remain flexible
and strong in the midst of ambiguity
and change has never been more im-
portant, according to executives at
leading career services company Lee
Hecht Harrison.

“While the ability to confront con-
siderable change and stay productive
comes naturally to some people, re-
silience is a strength others must de-
velop,” says Robert Kuehn. vice pres-
ident and general manager in the firm’s
Riverside office. “The good news is
that with some effort, it can be done.”

Kuehn observes that after the
events of Sept. 11, more employers
recognize the value of personal re-

employees to bounce back immedi-
ately from such a catastrophe, but
they’re now more aware how impera-
tive it is that employees have the tools
to remain effective in the face of stress,
upheaval and uncertainty. Whether
employees are dealing with global is-
sues like terrorist threats or rising un-
employment, or more personal matters
like surviving a downsizing or report-
ing to a new supervisor, there’s the
same need to adjust to the disruptions,
recover from the stress, and maintain
high levels of productivity.”
Individuals who don’t have a nat-
ural ability to cope well through stress-
ful times, says Kuehn, should take the
following steps to develop the skill:
® Learn from those who are natu-
rally resilient. Think of three or four
people whom you admire for the way
they handled difficult situations in their
lives. Note some of their personal

fy those you think are most essential
t‘;vr hundl'ing stressful situations effec-
tively.

o Learn from your own experience.
In the midst of crisis, you may forget
previous experiences W hen you've
been resilient. Take a minute to recall
a specific stressful situation that you
handled effectively. What characteris-
tics, behaviors or actions did you use
to get through it? What were some of
your characteristics or behaviors that
were unhelpful? What did you learn?
» Understand yourself. Why do you
think you react the way you do? What
is your sense of purpose? By know-
ing what your motivations are, you can
work to build on your strengths and
compensate for your weaknesses.

« Know the territory. Understand the
forces shaping the changes and identi-
fy what, if any, role your play in them.
Awareness of trends having an impact

recognize and acquire the know ledge
and skills you need to prosper in tough
times.

» Connect to resources. Sustain pos-
itive personal and professional rela-
tionships. Develop a personal support
network you can rely on and identify
organizational and community n.
SOUrces you can access in times of
stress.

» Take care of yourself. Maintain an
optimistic, receptive and flexible atti-
tude and a sense of humor. Attend to
your health, fitness and peace of mind.
Focusing on your overall well being
will give you strength to overcome ex-
ternal stress.

“Throughout life, all of us learn
strategies that help us through chal-
lenging times,” says Kuehn. “Those
who choose to continue to develop and
employ a variety of strategies can be-
come masters at dealing with ambigu-

“Making Horses Drink: How to
Lead and Succeed in Business,” by
Tom Hiam; Entrepreneur Press,
Irvine, C
$19.95.

“alifornia; 2002; 288 pages;

There's only one thing wrong
with stepping into a torrent of creative
congcepts on business leadership. You
can be swept into a confusing
whirlpool of good advice and wind up
doing all the wrong things for all the
right reasons.

Author Tom Hiam has managed
to eliminate most of the deeper eddies
and backwaters, but you'll have to ne-
gotiate the rapids of each idea-
crammed page.

Although the book’s basic organ-
ization is fairly commonplace, the au-
thor decorates at least one facing page
(and sometimes both facing pages)
with bold-faced maxims, slogans, and
concept statements from notable busi-
ness people and philosophers that are
designed to enhance the text. Some-

Here’s an example from the chapter
titled *“Transitions”:

“If you are overseeing a change, it
might be wisest to step on the gas
PricewaterhouseCoopers surveyed lead-
ers who had been in charge of an ac
quisition for their company, and leamed
that 89 percent of them said that in hind
sight they would do it faster. Time spent
in transition is wasted time during
which employees are unsure of their
footing, making it hard to focus on
work. Everybody wants to find out what
is going to happen. Don’t keep them
waiting. Get it over with and get every-
one back to work as soon as possible.”

There's another interesting exam-
ple called “Spirit Booster” from the
chapter titled “Encouragement™:

At a residential ward of a veteran’s
hospital, one of the nurses started the
practice of sharing a joke with everyone
in the daily group meeting. The practice
became something like a ritual, with

staff and patients insisting on a new joke
every day. Now employees scour joke
books and collect good jokes they hear
from others to make sure there is always
something new to use for their daily
joke.”

At the end of each chapter, Hiam
adds a bref series of “Parting
Thoughts™ and a checklist. On those
pages you won't find more than a sin-
gle bold-faced reminder acting as a
printed sound bite.

One aspect of modem business life
isn’t addressed directly. It's the “con-
sulting” or “temporary” employee.
These workers (often highly skilled and
highly-trained technicians) may work at
an employer’s place of business for
many months on a single project or re-
lated series of projects. They are paid
very well for their work, but receive no
corporate benefits or statutory benefits
from the company that uses their talents.

Consulting workers have become
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an important part of the workforce in
the United States. Despite their impor-
tance to business, Hiam doesn’t say
much about motivating them. It’s not
clear whether he intends them to be in-
cluded in his general comments. If they
are, Hiam may want to take another
look at motivating our consulting co-
workers.

They may be motivated by only a
few of the same factors that are more
appropriate as leadership tools for per-
manent employees.

Despite some visual and organiza-
tional drawbacks, “Making Horses
Drink™ is packed with ideas that help
people become business leaders who
are valuable to their industry and their
community. It's an absolute smorgas-
bord of creative motivational approach-
es and techniques that leaders can begin
to use immediately.

— Henry Holtzman
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3‘.‘1 .ZWth&m 500+ Specialty Yes g(“”';’;"‘g;}j”mnw of good advice you're getting is stag- | rent decade.
; . : - gering. ;
3 rs';o*m‘s? e s 1PA 5 1985 100% No o o For example, the chapter titled, | 6- “Jack: Straight From the Gut,” by Jack Welch and John A. Byme (Wamer Bros... $29.95) (5) A kinder Jack Welch
Riverside, CA 92501 (909) 778-1360/778-1363 “Leader’s Personal Perspective;” has at | T€veals why he was so driven as GE’s CEO.
o e et Y R R - M T ne '_“2:‘_' i ree the 17, “Character Counts,” by John Bogle (McGraw-Hill...$24.95) (8) Founder of Vanguard tells why principles matter
‘Medical Care (909) 4274270/ 427-7193 subject. The chapter covering “Innova- | jn business.
. tion” offers 34 ideas within 20 pages.
Medical School %00+ No . M.D.
o N 2 o = 2 Rope s e 8. “Fish! A Remarkable Way to Boost Morale and Improve Results,” by S. Lundin, J. Christiansen and H. Pan](Hy-
(909) 558-2315/558-2446 perion...$19.95) (6) Putting fun and games back into daily work.
n Muli-Specialty 551 1935 0% Yo Y Steve Larson, Complaints...
%9 Medical Group . = % Judy Carpenter/Presi p 9. ﬂrs(,BmkAﬂﬂleRules”byMamsBuchnghmandCunCoﬁmm(Sunm&Schustu .$25.00) (8)*** Great
; : 909) 782-3744/782-3834 . . break nventi
o Praise! Suggestions? g teos). the cduvmmol (IIRIEC B
0 IPA 3 1984 80% Yes and Yes Charles Stewart IV
300+ Individual Physician Yes CEO g 10. “Execution: The Disdpline of Getﬂng Things Done,” by Lany Bossldy and Ran Charan (Crown, Publish-
Call Service (909) 788-9800/788-0098 E-Mail us @ ing...$27.50)** Why executing a plan well is the true core of every business.
www.rpndocs.com
"* . s Y Yes . . m Daniel Bouland 11. “Mars and Venus in the Workplace,” byJohnGmy,(Hmpe:Colhns...S%SS)@)Howmandwomenmdo
£ (909) 778-1355/778-1363 | bl@h ' l better together in the workplace,
'3 Indi 4 3 yy : g
WND = Would Not Disclose na = not available. The i ormnlwn in| liznbave list was Dblauwdﬁnm the gmups listed. To the best of our knowledge the information supplied is accurate as of press le ] "sjo“ma lcom (1)— = a N, S previous position on d‘ list. : 557
fort is made 10 ensure the and th hness of mland Em- ** __ Indicates a book’s first on the list.
time. While every eﬂ accuracy cur. Please send corrections or additions on company letterhead to:  The I 2 3 T G
Journal, 10532 Acacia &ru!.&&wRadbamumamlnhmMzdbyMOMmComngMZMlMﬂnmmBmmnlomd *** — Indicates a book previously on the list is back on it. : M i e
yok of ailable on Disk, Call 909-989-4733 or Download Now ‘ -

from www.TopList
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’IO Health C do a7 . .
Ll 20D I are Medical Clinics/Groups in The Inland Empire
Ranked by Total Number of Physicians E d/ te i F M : : :
‘ ( y Total Number of Physicians Employed/Contrac ted continued on Page 52 Ormer (1] el. .o l;\;nh they all had in common, on their skin and some of these thing:
Address o Irganization: Total Nat. Accredited: SE Abrams soon realized. “The : 25
< 1 Employed . at. Accredited: Top Local Executive ealized. “They, models  can fight w k
City, State. Zip (‘uu‘}:d (IPA/Grp. Pract.) Employees Surg. Centers Title G continued from page 6 and stars alike, all had good skin!™ ] O R D en vy. i
ol . ™ e . l‘ good skin!” The what will work for each individual ”
ikt ath was now clear for her: he 4 continue: » D
- : | 50 K Lirese i Appieriio Mk ip dnndie gl {5 er; help Abrams received her esthetician’s ontinued from page 29
10. 3410 La Sierra Ave., F369 IPA 50 1986 2% Yes N ! e A0 Bt e tonk ey
™ ' Ay 250 4 S No Barbara Bolivar of the ca - o £ Sias (\I“d) of modem skin care : >
e , : e i i e v " ) in care products) .
Riverside, 3 A No CEO if her everyday more importantly, understand the fac- license from Citrus Coll I Sei o e
2 909) T85- 19527785 e ¢ ¢ s College T wante P )
Kaiser Permanente Medical Center, Riverside 245 . (909) 785-1952/785-9660 tors that determine the health of o gyl wanied of 100 with 50 service areas fi
el 3 D o e . ; A fascing g our  something to really help the individuz areas for
T e ; sl e -5 5 Y \m o 2 ation with the glamorous largest organ and learn ways to im- he ; v i massages, facials, manicures, pedi
N Medical Care i movie stars of the 40s and 50s, an age ~ Prove and heal it have better skin today...beautiful skin |~ cures, and other ther : ? £
e SR st ].‘ iy tomorrow. No sugar coating. [ need to SrVic apeutic body
[+3 77-011" Medical Group, Inc. 18 Multi-Specialt beauty in such fil i plgeleatin 8 e Visgave sl I ot with e
. Waterman -Specialty 121 1954 73% e . auty n such films as ™ > »d e At : . VULl Y Spraw fi
S sz ) 200+ Practice Group M Yes 1“: '(':ll!:‘;\yl"hhhn RemenBer® eLs An Affair to overlooked part of a healthy body and customers. You should look the be y LTI
% ) EO/Adminis .’ one T g B Jear. . 4 C > be M
Bemardino, = x:;.\:(.. e : one of her all-time fa- clear, luminous skin,” she emphasized Vou are e best vegetation, palm trees, citrus trees
y 883-8611/881-5707 vorite movies, CHow: do/actresses Tike “Live fi S s you are right now; looking younger is bonRinv : S,
3 ProMed Health Network of San Antonio 0 1PA administration @sbmed.com Audrey Hepbu h ] o _ive food—raw fruits and vegeta-  over-rated.” g ugainvillea, and birds of paradise;
1154 N. Mountain A A 100 3 ’ y Hepburn achieve the ’C S g : b i e 5 1
! CI:‘,FN",\" L 0 1994 100% m\.\.m \\/\ Jeereadi Prasad, M. Presiden o C L ¢ their special  bles—from sources as pure as possible ABrams dbes nor treat-di nestled in a secluded canyon of the
pland, 7 hysician on o Vi Dupre/Reg, Administrate adid e wondered. “It was are so important. Ni o R ed seases Santa Anz - RS
S ; ok W \“’U‘”'n‘r\‘l“g Ll‘w beautiful makeup, but still approach i um‘ : A L No smoking! Smok- and refers clients to dermatologists for et ‘S na M:unmln\_ lies Glen Ivy
; s E g harms the N oL a. B
14. 830 Magnolia Ave. 200+ Riin Cxen % 199 90% Express Care No Ghassan Hadi able—details in movement.” E fore e skin. | didn’t realize be-  various conditions. She also plans to i o e
Corona, CA 92879 NA Medical Director Her cur =2 ore just how detrimental it can be to  continue her studies at the Interna ; home of a tribe the Spaniards later
(909) T30-TTT8/340-9665 =L CY riosity led her to research  the skin. It removes oxygen, makes it | De i R called Luisefos, to today's mecc:
t ; Ty e LR b, h Ve 2 al Derma Institute and Citrus College - X i
3 %1..2: acalty Medtical Groop, Iac. 7 - - ) cs used to trans thinner, and often results in a yellow “The for stressed-out urbanites, the his-
A (‘(mm”z‘l;\\;mnumr” Sie B 20 MS()‘P: 0P 1994 100% Yes NA TN form and enhance the actresses’ natu cast.” 2 he older stars were more allur- PG , ;
232 MSO Provided) N/A i A h i) e iy 3 ing and pre : y Hot Springs Spa has
; : S i A 5 g and pretty, with a little mystery-
(909) 433-9111/433.9199 bered |' \A“mk cases, she remem- Exercise is necessary, also, to keep they had character.” Ab; & U—'} Cejivensing o ek o e il
McKinley Medical Group Inc. 181 ek @sits-oaline.com red, the stars were all but unrecog-  blood flowing and the motor running o e T its precious natural hot mineral wz
T A ey PA d T o 5 : nizable without putting Sicfans ’ £ o pedoonEs i TSI e ; ; i
e 3 zA i : 1 putting on their faces,  As time goes on, many women devel-  ent—more ot § ters for hundreds of years
Riverside, CA 92503 A CEO and some were not very pre! G -more obvious sex, instant gratifi- ? 2 ;
retty at g p sk S > = - N g
7. d HealthCare Group, Inc. 10 Multi-Special ot gl This indeed, was m nui ll th o ey Plﬂ"\lum from the aging  cation. “But they still want to have T \;'[“J A N
17. clo Inland Health Organi: ulti-Specialty 10 (MSO Provides all 1993 75 2 = T agic to the young process and too much “S > ey ;i y raveler Magazine ¢ 3 2
1980 Orange Tree La.. 165 IPA and Prime Care ~ Non-Physician/ 2 Ec No Rajiv Dhabuwala, M.D. model. ! ch sun. “Skin goes  good skin; they're showing enough of ; e
Rediands, CA i e Group Practice  PA Employees) s NA President 0 all the way down to the nails,” Abrams ~ it!” i 2 Best Spas in America,” Glen Ivy’s
909) 335-7171 ne of the most important ele- said. “People put the wrong produc main attraction is the ce -
s 0 g products Abrams was recently introduced tural b o
2 : 2 natural ho > S
s e 175 A 10 1989 5% Yes (OFf Site) No Dr- M. Ahluwalia A] | leric {08 peoduct SHel s St hahosl - |, i : KI'I'“mLm] A,
Victorville, 24 No Presides M t N = ¢ e use of can enjoy 17 pools and spas, includ-
Hemet Community Medical Grou) l"r:(\)lv Z‘.“ﬁ 474772454868 an Or gage e works sl ()h‘l'IL these of which hasbe- ing the bubbly Champ: p- 0 : l{d
19. 41885 E Flonda Ave. S ,11 IPA 176 1985 NA Y i EX an S 4 * SRl \pCL‘m]I\_ d 5 R ; R P“"l»\ %
Florda Ave. ¢ 1985 N/ os NA K3k 7 Chaidi p p t . 2 oor Roman baths, & & b
o R - erations in Ontario s kit b
"> B0 ‘ S Al o é 1uons: the vista spa d
3 ﬁm"‘ . & & ' (909)791-11 1177911120 American Mortgage Network Cal ¥ Diane Francine Skin Care has found a e covaed Bl pa and
vy. 18, Ste. 105 137 1993 NA Yes NA M ’ e e S alifornia Association of Realtors®. professional home in the new e Al walerSpa
s oo A T (AmNe), a taxable REIT subsidiary ~ New | build ithe new affices of A complete list of
Apple Valley, CA 92307 N President . L =) New home building continues to Pomona  Surgic " Y ¢ ) e i
: e < < Surgical Center, Second
Oasis [PA (909) 7911111791112 of American Residential Investme 2t ] el and prices, etc. are fe:
0 2 ent flourish in the are: Floor-221 N' San Di prices, ete. are featured on the
21 275N.ElCiclo 1PA WND 1992 NA Trust, Inc. (NYSE:INV e area, offering numer- oor; 221 N. San Dimas Ave. in S o on the
- - . . ot. Inc. (NYSE:I - < > g as Ave. in San 2 g .
TR 80 es :~: ik‘lﬂ:ﬁ‘l‘\’lllr ke 4 E ]g\l\ ), announced  ous affordable choices for potential Dimas, and may be reached ar (909) spa’s Web site, www.glenivy.com,
c ice Pr s expanding S srn Califor- =iy o § - 24 -4 T ==y
prings. : X i A R 5 Opﬂu[iptl ;:‘ :ulhcm Califor- homebuyers. Working with mortgage 599.224] or call 1-888-CLUB-MUD.
L ; . - 238674 2 ons with the opening of iy X : =
885 E. Forda Ave. 2 1993 NA NA NA Michasl Foutz DR reEion: peppte. © ke wilGile aRdrRiasaER
i s i ew regional center in Ontario to -al real estate fi
Hemet, CA 92544 CEO i y cal real estate finance community, we
High Desert IPA Medical Group (909) 791-11117191-1120 serve mortgage brokers i i "
23. 18270 Siskiyou Rd., Ste. A 2‘ 1PA 60 1993 NA Y = David Pil b Spectmnpg prowition S s
Apple Valley, CA 92307 g - = 2 Mt Fout vi 'd‘ otte has been appointed  Center.”
N ¢to /ice president region: anz io C
s : . < AP o al manager. The Ontario Center expects to
1520 Barton Rd. 50 2 i 0% Yes No Sandee Derryberry in mortgage | nd‘ MPAT experience  employ an operations staff of 19
e gage lending, Pilotte St re- z ks e
No - mtions et ot g tte fno.\l re mortgage banking professionals. It is
E Im"_' . s %; o o e " (909) 798-7766/792-8627 i s branch manager for Fleet  located at 4141 Inland Empire Boule-
mmolm hms:,r\c“ Yes :(5 Darla Marino i g:ge_ He has also worked for  vard, #250 in Ontario. The telephone
R0 Medical Care es Account E ¢ aza Fundi i 8 i :
- o ICA M Fih e g e x(;(ym,_éxq?le ki
28-20 110 -0 On . e
Health, Industrial 2 it Do, Yo No ki Lo s : number is (909) 944-4945.
d = MAMM = King has been appointed
ot G o oy (909)923 1‘80930 0704 assistant vice president/ regional op-  AmNet also has regional centers i
NA Yes ; etations mang ; ; . centers in
: ;n R4 Bomg 30! S mand_gen She has more than Sacramento, San Diego, New Haven,
s Medical Director 19 years experience in mortgage lend- Al .
Family Practice 120 995 (760) 320-8814/320-6477 ing. Before joining A i A e Lorli, Ors, AWl
1 4% Yes o & - 'rmio J (‘jnmg mh"e't- King was  satellite offices in Mission Viejo, and
Yo S 0{""# pef Fnls an, Munderwrmng manag-  Kirkland, Wash. For the first quarter ng ;;;mump:ny e e e s
: Director of Operations eritor Hieet o 3 on-hold’ can seem hkeane(
24 Hr/7 Day Occupational " 0 o (909) 774-2800/774-2925 rigage/Washington  of 2002, AmNet funded $368.9 million provide them with y | ‘;:;ugn t;‘nllessm you
Industrial Yes No Eileen Mutual. She has also worked fi make informed di P e
. Yo ; Yo s £ orked for  in home loans. By the end of 2002, company, o i e 5
Medicine e ianget onument Mortgage, Victori ’ ; e
5 aMort-  AmNet's cl
(909) 781-2200/781-2220 ; : Suse canln disch L l B E
., Oooupational s - ” : gagelnand Plaza Funding. ticipated to be $500 million per ltt 5 car nterprlses
i Angle Carataches 3 commenti openi -
NA=Not it . s sk ol the Ontari (t;m 0. gpeniig of - manth. AmiNec isioorent apppsed
- by 0 (el i i 3 ; 2
»;Nosuuub Nawmdme na= mmm The - m:heabovehnwabuwdﬁmlbxmwhmd To the best ok i s cno;-m:ter Pilotte 'sald, to do business in 25 states either by 1 -562-592-9210
' o our know L ;i us opportunity to i : ¥
pire Business Journal, 10532 Acacia %Omm CA9I730. Raawdledb,w,, Olm Copyn mw@ﬁmwmm.':{" spplied s geouie m quickly establish i i . o R e i C
he Book of Lists flable on Disk 005 000 g 200 nand Epire Business ol company letterhead to: The I o S sh a presence in the In- - approved to do business in 40 states “Helpi ontact Teddy
- and Em Y ;
33 or Download Now | expensi pire, ,m'e‘,i tl;e second least by license or exemption by the end of elplng pecp le create a better future "
sive region in the state by the  2002. g
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Coming
Soon™ |

Coming
in the
September
Issue

EDITORIAL
FOCUS
FINANCIAL
INSTITUTIONS
(2ND QTR. ‘02)
MORTGAGE BANKING
SBA LENDING
INDEPENDENT LIVING
CENTERS

SUPPLEMENTS
HEALTH CARE
AIRPORTS
GOLF GUIDE TO SO CAL

THE LISTS
for SEPTEMBER
SUBSTANCE ABUSE
PROGRAMS
LARGEST BANKS
LARGEST HOTELS
GOLF COURSES

Agricultural Export Program (AEP), Calit. Dept. of Food and Agricuiture
Best Bets of Things to do.com .

KRLA..SpartTalk

- The Dennis Prager Show

The Mike Gallagher Show 8 pm to 9 pm

MasM in the Morning 6 am to 9 am
Larry Marino

with Mark Larson

The Larry Marino Show

12 noon to 1 pm and 3 pm to 4 pm

The Inland Empire’s only daily live issue

talk show. Great guests! Great topics! Listen to
the radio show that listens to you and find out
what is really going on in the Inland Empire!

9 am to 12 noon and 7 pm to 8 pm

The Michael Medved Show
1pmto3pm

The Hugh Hewitt Show 4 pm to 7 pm

smarttalk590KRLA.com

RUST g B R n Ca  lw S R e www.iesbde.org
Marriage & Family Therapist . . . .www.claremontcounseling.com
Small Business Developm. Center ......................................www.iesbdc.og
N O X N M T e, o o rmin 253 W ool www.whitehouse.gov
E-MAIL ADDRESSES

I ool e T e s senator.leonard @sen.ca.gov. *
California Center for Health Improvement ... ......................... cchimail @aol.com
Inland Empire International Business Association ..................... ieibatrade @aol.com
US. Government Printing Office, GPO ACCESS ...............0.0.0.. . gpoaccess@gpo.gov

president@whitehouse.gov

CIRCLE TRACK PERFOR-
MANCE, 18730 ROBERTS
RD., MELVIN MURPHY
RIVERSIDE, CA 92508
"84

MOBIL, 31720 MISSION TRI
EXXONMOBILE OI1
CORP., LAKE ELSINORE
CA 925304532

VIP VALET DRY CLEAN-
ING, 15174 GRAND AV
APT. 3, MARK GUNTER
LAKE ELSINORE, CA
92530-5465

MOBIL, 29300 CENTRAI
AVE., EXXONMOBILF
OIL CORP, LAKE ELSI
NORE, CA 92532-2210

GUARANTY MORTGAGE
SVC.,, PO. BOX 391370,
CHAPARRAL MORTGAGE
CORP., ANZA, CA 92539
1370

JOANS RESTAURANT &
BAR, PO. BOX 3472, BET
T'Y LACKEY, IDYLLWILD,
CA 92549-3472

MOBIL, 12625 FREDERICK
ST., EXXONMOBILE OII
CORP,, MORENO VALLEY
CA 92553-5216

ACTION SURFACE CLEAN-

\ MPBELL
AVE., THOMAS HOLT,
MORENO VALLEY, CA
92555-7200

DISTINCTIVELY YOURS,
21055 PENUNURI PL.,
WILLIAM DAVISON,
MORENO VALLEY, CA
92557-8308

NOTARY EN ROUTE, 25476
KNOLLWOOD DR., SHER
RY MENA, MURRIETA,
CA 92563-5394

S8PERRIS TOBACCO, 75 W.
NUEVORD., # 1, ISMAEI
ABDEL-HAD PERRIS. CA
92571-0801

MOBIL, 3995 N.. PERRIS
BLVD., EXXONMOBILE
OIL CORP, PERRIS, CA
92571-3152

LA LA LAND, 2560 N.. PER-
RIS BLVD. #C-7, GO!
LO ROMERO, PERRIS,
92571-3254

MOBIL, 1675 N, PERRIS
BLVD., C, EXXONMO-
BILE OIL CORP,, PERRIS,
CA 92571-4726

DOLPHIN CONSTRUCTION,
1722 E RIDER ST., WAR-
REN BARRY, PERRIS, CA
92571-7743

DEPENDABLE MEDICAL
INSURANCE BILLERS,
27250 MURRIETA RD.,
SPC. 358, BOB VARDON,
SUN CITY, CA 92586-3719

BUILDERS MORTGAGE,
41690 ENTERPRISE CIR.,
N. #100, NATIONAL CITY
MORTGAGE CO., TEMEC-
ULA, CA 92590-5653

MOBIL, 29500 RANCHO
CALIFORNIA RD.,
EXXONMOBILE OIL
CORP,, TEMECULA, CA
92591-5294

MOBIL, 44520 BEDFORD CT.,
EXXONMOBILE OIL
CORP.,, TEMECULA, CA
92592-2541

HOLMES HOT SPRINGS
MOBILE HOME PARK,

NE

695 TOWN CENTER DR
STE. 400, MICHAEL JAN
OT, COSTA MESA, CA
92626-7189

NEW HORIZONS, P.O. BOX

576, JAEDA COOPER

CORONA, CA 92877-0119

BAKER & REIS CONSTRUC-
TTON INC., P.O. BOX 1583
CORONA, CA 92878-1583

MOBIL, 431 N. MCKINLEY
ST., EXXONMOBILE OIl1
CORP. CORONA, CA
92879-1205

I'HE GRUMER, 3636 Al
LEGHENY ST., KIMBER
LY CAREY, CORONA, CA
92881-0987

MOBIL, 1204 MAGNOLIA
AVE., EXXONMOBILE
OIL CORP, CORONA, CA
92881-3226

ADVANTAGE POINT ME-
DIA, 2763 VISTA COLINA
CIR., JAIME LUSTER
SPARKS, CORONA, CA
92882-3637

MILLENNIUM SATE
2163 N. EUCLID AVE.,
TTM MULUS JR., UP-

LAAND, 91784-1475

UNO SPOR 83155 INDIO
BLVD., GERARDO, MEL-
GOZA, INDIO, CA 92201-

4715
CLEARLY THE BEST WIN-
DOW CL NG

WASHINGT

A 92201-8167

EXPRESSIONS IN WOOD,
76550 NEW YORK AVE.,
DEAN POUNDRIS, PALM

“A 92211-0977

LEOPARD ST. A,
WILLARD LAWSON,
PALM DESERT, CA 92211
1149

C & RSVCS,, 1294 EDGAR
/E.. CHARLES RIGSBY,

A 92223-

. CATHE-
DRAL CITY, CA 92234-
7009

GLH INSURANCE AGENCY,
11924 PALM DR., #1, GUY
L HANN, DESERT HOT
SPRINGS, CA 92240-3610

AZER DATE RANCH, 66250
20TH AVE., SPHINX IN-
VESTMENT, MANAGE-
MENT INC., DESERT HOT
SPRINGS, CA 92240-7479

PALM DESERT ELECTRIC,
44312 SAN PABLO AVE.,
#3, DANIEL SUMMERS,
PALM DESERT, CA 92260~
2824

DISADVANTAGE AMERI-
CANS PROGRAM, 100 S.
SUNRISE WAY, #308,
JOSE MONTENEGRO,
PALM SPRINGS, CA
92262-6737

SPA TIME, 900 E .SATURNI-
NORD., APT. 140,
WILLIAM WATERS, PALM
SPRINGS, CA 92262-7572

ALL STAR CLEANERS, 4741
E. PALM CANYON DR.,
STE. A, STEINER GROUP,

PALM SPRINGS, CA

92264-5275

LIFE STYLES HEALTH SCI-
ENCE CENTER, 41590 IN
DIAN TRL., DESERT
MEDICAL GROUP INC
RANCHO MIRAGE, CA
92270-4462

C & M ELECTRIC, 13638
SAN LEANDRO AVE
MARK GABORKO, Y1
CAIPA, CA 92399-5430

DRAGON MARSH, 3744
MAIN ST.. LINDA
SHRODE, RIVERSIDE, CA
92501-3317

MISSION TOBACCO
LOUNGE, 3630 UNIVER
SITY AVE., KIT M(C
MULLIN, RIVERSIDE, CA
92501-3331

C & A TRUCKING, 16725
BLOCKER DR., GEORGE
ALVAREZ, RIVERSIDE
CA 92504-6270

ULTIMATE CLEANING
SVC., 5734 BROCKTON
AVE., HAROLD BENNETT
RIVERSIDE, CA 92506
1845

COMFAC, 5981 WINDEMERE
WAY, DIANN JOHNSTON,
RIVERSIDE, CA 92506-
3773

BLVD,, J HILL,
RIVERSIDE, CA 92509-
2539

sINEERING &
UCTION, 9035

63RD ST., WENDELL
SMITH, RIVERSIDE, CA
92509-5053

21190
OLIVE ST., CHARLES LIP-
PINCOTT Il LAKE ELSI-
NORE, CA 925304617

FREAK ACCESSORIES, 250
S.LYON AVE.,, #520D, JA
COB DIAZ, HEMET, CA
92543-

MAIN LINE TRAINS, 222 E
FLORIDA AVE., MILTON
FRYMIRE, HEMET, CA
92543-4206

A LADYS INDU
44345 HILLCR!
SHERRY CANNC
HEMET, CA 92544-5441

T & T BOXES, 25214 JUT-

REN, HEMET, CA 92544-
9143

ONLINE MARKETING USA,
44252 GALICIA DR., CON-
STANCE PETERS, HEMET,
CA 92544-9147

H & R LANDSCAPING, 523
STOCKHOLM CT., RIGOB-
ERTO LARIOS, HEMET,
CA 92545-2378

AFM & ASSOC.,, PO. BOX
2056, MICHAEL TRACY,
IDYLLWILD, CA 92549-
2056

J & S FINE GIFTS, P.O. BOX
2201, STEPHEN LOMAX,
IDYLLWILD, CA 92549-
2201

DIGITAL CONSULTING
SVC,, 11663 VIA COLINA,
DONALD KRASNIAK,
MORENO VALLEY, CA
92555-5308

BEST WESTERN IMAGE
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INN & SUITES, 24840 El
DER AVE., SHREEJ] KRL
PA INC., MORENO VAL
LEY. CA 92557-7300
SUGAR LOAF REALTY,
70111 STATE HIGHWAY
74, #100, JANET REID,
MOUNTAIN CENTER, CA
92561-3903
GENTLE DRY CLEANERS,
25060 HANCOCK AVE
STE. 101, SUNG IM, MUR
RIETA, CA 92562-5959
I'TTAN WATER TREAT-
MENT, 28914 JOANN LN
PABLO BARRIGA, MUR
RIETA, CA 92563-6725
WATTS ELECTRIC, PO. BOX
1001, RONALD WATTS
MURRIETA, CA 92564
1001
MAIN STREET REALTY, 322
E. MAIN ST., SARAH TOR
RES. SAN JACINTO, CA
92583-4232
EXPERT NAILS, 2025 RIVER
RD., MY-HANH NGUYEN,
NORCO, CA 92860-3307
HE-BREWS COFFEE &
BOOKSTORE, P.O. BOX
2348, CALVARY CHAPEL.,
CORONA, CA 92878-2348
DEL SOL GROUP, 2360
MOUNT HUMPHRIES
CIR., APT. 104, RODRIGO
- “ON, CORO-
92879-7930
CRESCENT AUTO SALES,
951 HEMINGWAY DR.,
TAREK YAMAK. CORO
CA 92880-5403
INDEPENDENT MEDIA, 226
N.MAPLE ST., DO!
MAEDA, CORONA, CA
92880-6913
DATA GRAFIX, 1328 LONG-
WOOD PINES LN,
GREGG Hi Y. CORONA
CA 928814065
RTH CONSTRUCTION, 1748
3 OWAY LN.,
T HINOTE, CORO-
I A 92881-4516
INLAND EMPIRE WIND-
SHIELD REPAIR, 3465
SUMMITPOINTE (IR,
JUAN HERRERA, CORO-
NA, CA 92881-8354,
DIAMOND LIGHTING, 1371
BROCKTON DR., JASON
ERIKSEN, CORONA, CA
92882-4541
PROFESSIONAL WINDOW
COVERING INSTALLA-
TION, 2627 VIA PACIFICA
VICKIE FERRITOR,
CORONA, CA 92882-6004
RUBEN SANCHEZ ASSOC.,
45902 OASIS ST., STE. A,

RUBEN SANCHEZ, INDIO,

CA 92201-4592

HERITAGE WEALTH RE-
SOURCES, 45230 CLUB
DR., HELEN WHELCHEL,
INDIAN WELLS, CA
92210-8860

LORELLEN UNLIMITED,
77410 MISSOURI DR., EL-
LEGANCE INC., PALM
DESERT, CA 92211-7858

RAMSEY BURGER #2, 1677
E. 6TH ST, NANCY
HOANG, BEAUMONT, CA
92223-2509

AAA AUTO BUYERS, 28371
HORIZON RD., CATHE-

DRAL CITY. CA 92234
3792

OVERLAND CONSTRUC-
TTON UNLIMITED, 68660
MORONGO RD.,
RICHARD ALANIZ,
CATHEDRAL CITY, CA
92234-4630

J K PROPERTY MANAGE-
MENT, 685 E. VISTA CHI
NO, APT. 7, IMMIE
KLUCK, PALM SPRINGS
CA 92262-3268

MADNET ENTERPRISES
INC,, 930 W. EDGEHILI
RD.. SAN BERNARDINO
CA 92405-2019

RIKREATIONS, 4524
SUWANNEE ST., RICAR
DO MORENO, RIVER
SIDE, CA 92501-1586

MAKING IT RIGHT, 10135
JAMAICA CIR., RAUL
DURON, RIVERSIDE, CA
92503-1024

H20 WATERSPORTS, 12122

S N WAY, MIKE

EY, RIVERSIDE,
CA 925034804

SPECTRUM REAL ESTATE,
11860 MAGNOLIA AVE.,
STE. J, WILLIAM KATH,
RIVERSIDE, CA 92503-
4911

WILLIAMS FAMILY CHILD
CARE, 3262 GLENBROOK
ST., PATRICIA WILLIAMS,
RIVERSIDE, CA 92503-
5464

ALL IMPROVEMENTS &
CONSTRUCTION, 5739
CENTRAL AVE., JEFFREY
SCOTT, RIVERSIDE, CA
92504-2053

INSURANCE RESTORATION

TWORK, 8787 CONTI-
NENTAL DR., ISAAC
MOISE, RIVERSIDE, CA
925044235

R & R POOLS, 1335 CAD-
WELL CT., JOSEPH DE-
BRICK, RIVERSIDE, CA
92506-4010

LAW OFFICES OF GEOF-
FREY H HOPPER & AS-
SOC., P.O. BOX 51960,
GEOFFREY HOPPER,
RIVERSIDE, CA 92517-
2960

ROSE VALLEY MANAGE-
MENT CO., 603 E LATH-
AM AVE,, #1, TSU LEE,
HEMET, CA 92543-4342

GOOD NEWS STREET
PAINTING & CORING,
P.O. BOX 5411, FREDER-
ICK HARVEY, HEMET, CA
92544-0411

KIMSY, 27465 SOBOBA ST,
ROBERT WALKER,
HEMET, CA 92544-8430

HEMET WEST REALTY, 155
N. CAWSTON AVE,, STE.
255, HUELAN FIELDS,
HEMET, CA 92545-5256

UNIQUE PLEX, 3823 SYD-
NEY ST., NORMAN MIL-
NER, HEMET, CA 92545-
6338

J C TRUCKING, 15209
BLACK SHADOW DR.,
JORGE SUAREZ,
MORENO VALLEY, CA
92551-4005

LATTE DAH EXPRESSO,
12220 PIGEON PASS RD.,
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STE. H, JOHN SPEAR.
MORENO VALLEY, CA
92557-6995
D D DOES IT. 38124 MURRI-
. ETA CREEK DR., MARY
QUILLEN, MURRIETA, CA
92562-3402
BLUE MOON LIMOUSINE,
24051 FIVE TRIBES TRL..
ENRIQUE NAJERA, MUR-
RIETA, CA 92562-4629
DIAMOND VALLEY POOLS,
38110 CLEAR CREEK ST,
DOUGLAS BROUWER,
MURRIETA, CA 92562-
9352
ENCHANTING WOODS,
17650 HOLDEN DR., TIM-
OTHY HARGUS, PERRIS,
CA 92570-8099
INVESTIGATIVE RE-
SEARCH RECOVERY
SVCS.,, 19691 SEATON
AVE., RENEE RUIZ, PER-
RIS, CA 92570-9270
AMERICAN MULTISERVE,
398 GREENVILLE RD.,
STEPHEN ENDSHADLER,
SAN JACINTO, CA 92582-
6900
VETERANS VIEW, 31566
RAILROAD CANYON RD.,
#114, ORIN ALLEN JR.,
CANYON LAKE, CA
92587-9446
ADVANCE SCHOOL OF DRI-
VING NORTH COUNTY,
PO. BOX 892082, AD-
VANCE CUSTOM COACH-
ES INC., TEMECULA, CA
92589-2082
RUSTY ENTERPRISES,
42970 CORTE ABANILLA,
JOHN FERGUSON., -
TEMECULA, CA 92592-
3623
BRIAR ROSE VINEYARDS,
41720 CALLE CABRILLO,
DORIAN LINKOGLE,
TEMECULA, CA 92592-
9201
BLUE TOP DIRT EX-
CHANGE, PO. BOX 1788,
THOMAS STANKO, ~
TEMECULA, CA 92593-
1788
MOON GLOW JEWELRY
ACCESSORIES & GIFTS,
12762 BROOKHURST ST.,

CORONA, CA 92881-3506
6TH ST., DIVERSIFIED

CRESCENTA, CA 91214-
2635, .

JULIANS AUTO REPAIR,

82375 MARKET ST, STE 4,

JOSE REYES JIMENEZ,
INDIO, CA 92201-2211
CURIEL FASHIONS, 81723
TECOMA AVE., JUAN
CURIEL, INDIO, CA
92201-3081
EL SOL FURNITURE, 82719
MILES AVE., ELSA
NAVARO, INDIO, CA
92201-4229
PLACID MIND INCENSE
CO., 1548 E. JACINTO
VIEW RD., JOHN DAVIS,
BANNING, CA 92220-5837
WEST COAST RENT A CAR,
69200 E. PALM CANYON
DR., PALM SPRINGS MO-
TORS INC.. CATHEDRAL
CITY, CA 92234-1419
THE PARKING CO,, 33635
CATHEDRAL CANYON
DR., ROBERT
MCWHIRTER, CATHE-
DRAL CITY, CA 92234-
4522
SUMMIT SALES, PO. BOX
719, THOMAS HILL, LA
QUINTA, CA 92253-0719
INSIGHT INSURANCE
SVCS., 78820 SANITA DR.,
SUNNIE HOPPE, LA
QUINTA, CA 92253-3888
LOUISE HAIR STUDIO, 116
LA PLZ., RAFI ENTER-
PRISES INC., PALM
SPRINGS, CA 92262-6380
SOLAR ENERGY CENTER,
2508 S. CALLE PALO
FIERRO, DON MCFALL,
PALM SPRINGS. CA
92264-4012
DESIGNER DECK, 5300 E.
WAVERLY DR., NEAL
BRATT, PALM SPRINGS,
CA 92264-6121
ARLINGTON FAMILY CHI-
ROPRACTIC CNTR,, 8151
ARLINGTON AVE., #N,
TRINGALI PORTNIER,
CHIROPRACTIC INC.,
RIVERSIDE, CA 92503-
0436
YAN HEALING CENTER,
3700 VAN BUREN BLVD.,
#3107, YAN LIU, RIVER-
SIDE, CA 92503-4250
ALS FLOORING, 10162 INDI-
ANA AVE., ABDULLAH
MOZAIN, RIVERSIDE, CA
92503-5302
CARTRIDGE EXPRESS,
14197 FOUR WINDS DR.,
RONALD POWE, RIVER-

SULTING, 8185 MAGNO-
LIA AVE,, #328, MALIA
VINCENT-FINNEY,
RIVERSIDE, CA 92504-

3409
CHUQUIMIAS ADULT FAMI-
LY HOME, 16465 PICK

92508-6249
ADVANCED SPECTRUM
PHOTOGRAPHY, 6531
AVENIDA MICHAEI
DA, HENRY FLORES,
RIVERSIDE, CA 92509~
7217
2 ('S 2 CLEAN, 18029
BROOMAL AVE.. NINA
COBLENZ, LAKE ELSI-
NORE, CA 92530-6005
TO DYE FOR, 18 DEL BRIEN-
ZA, ROXIE DEROSIER,
LAKE ELSINORE, CA
92532-0221
CUSTOM TILE BY MIKE,
PO. BOX 2923, MICHAEL
VILARD HEMET, CA
92546-2923
IDULLTHUME CREATIONS,
P.O. BOX 778, JULIE
MCHAM, IDYLLWILD, CA
92549-0778
DHP, 25948 PARSLEY AVE.,
NATHAN LOPEZ,
MORENO VALLEY, CA
92553-5041
THE BEHAVIORAL
HEALTH CORP, 23025
ATLANTIC CIR., STE. F,
MORENO VALLEY, CA
92553-5909
HANCOCKS DESSERT CO.,
23726 BALLESTROS RD..
TAMMY HANCOCK.
MURRIETA, CA 92562-
2138
GROOM ENGINEERING,
24720 SHOSHONE DR.,
BRIAN GROOM. MURRI-
ETA, CA 92562-5880
ALMOND GROVE REALTY,
42772 ALMOND GROVE
CIR., JULI JOHNSON,
MURRIETA, CA 92562-
8208
TEMECULA ACOUSTICS,
38261 IRIS WAY, JEFFREY
SECHLER, MURRIETA,
CA 92563-6361
JODEES BAKERY, 27464
COMMERCE CENTER
DR., STE. A, MALINDA
BURTON, TEMECULA, CA
92590-2523
VARIETY BOX, 28837 PUJOL
ST, APT. 83, SANDRA
GREAVES, TEMECULA,
CA 92590-2833
EZ REACH TOOL CO., 27488
ENTERPRISE CIR., ACE
SINGER, TEMECULA, CA
92590-4823
GOMEZ TIRES, 28093 JEF-
FERSON AVE., JOSE
ADAME, TEMECULA, CA
92590-6610
QUALITY CUSTODIAL
CARE, 29610 VAIL
BROOK DR., TERI SAFE,
TEMECULA, CA 92591-
1856
KEKTECH COMPUTER
SVC., 27528 ROSEBAY

SEXY SAN DIEGO PRODUC-
TION, 31539 CALLE LOS
PADRES, JAMES
STOOKINS II, TEMECU-
LA, CA 92592 th

SOS CPR, 23051 1 ¢
RD., MONIQUE FR/
WILDOMAR, CA 07595.
7904

ICV CO., 1894 PALI DR.,
RICHARD SAGERDAHL,
NORCO, CA 92860-1246

EJS AUTO SALES, 2841

HAMNER AVE., EDMUN-
DO CABRERA, NORCO,
CA 92860-1931

VIP FUNDING, 903 FULLER-
TON AVE., MAURICE
JONES, CORONA, CA
92879-2516

D & R GIFTS, 1240 E ON-
TARIO AVE,, STE.102,
DENNIS MOTT JR., CORO-
NA, CA 92881-8671

SPEEDY TURTLE CAR
WASH, 2311 SAINT
JOSEPH AVE., ERIC
SACKRISON, LONG
BEACH. CA 90815-1832

RICARDOS NU VISION, 2533
S MALCOLM AVE.. RI-
CARDO ARIAS, ONTARIO,
CA 91761-6068

SECTION SEVEN SIXTY,
81106 U.S. HIGHWAY 111
#4H-169, ADAM, SANTIA-
GO, INDIO, CA 92201-6600

SHELTERING WINGS
THRIFT STORE, PO.
BOX 1095, BONNIE
MULLEN, BLYTHE, CA
92226-1095

VINCENT G. RUIZ SUPPLY,
85216 CAIRO ST, VIN-
CENT RUIZ, COACHEL-
LA, CA 92236-2510

FARLEYS WEB DESIGN,
9551 SANTA CRUZ RD.,
SUSAN ORTIZ, DESERT
HOT SPRINGS, CA 92240-
1735

PASQUALE MOTORS
DESERT HOT SPRINGS,
65090 172 SAN JACINTO
LN.. SERGIO VALDEZ,
DESERT HOT SPRINGS,
CA 92240-5011

ACME MOVING, 13875 KAY
RD., WILLIAM VINSON,
DESERT HOT SPRINGS,
CA 92240-5361

DR. GOLF USA, PO. BOX
13490, GOLF USA INC.,
PALM DESERT, CA 92255-
3490

LA SPIGA RISTORANTE
ITALIANA, 73405 EL
PASEO, #330, CV FOOD
SVCS. INC., PALM
DESERT, CA 92260-4214

AMCO JAX PLUS, 1572 N.
PALM CANYON DR., JAX
PLUS LL PALM SPRINGS,
CA 92262-4410

E Z STORAGE OF PALM
SPRINGS LL, 160 S. SAT-
URMINO DR, #5, PALM
SPRINGS, CA 92262-7170

MTB PRODUCTION CO., 962
E. MURRAY CANYON
DR., KAREN MARMOR,
PALM SPRINGS, CA
922644014

BEDROCK RESORT BUN-
GALOWS & SPA, 68950
US. HWY 111, #250, JEF-
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FREY GOOLST. RANCHO

MIRAGE, C

ARCADE BUILDING
NERSHIP, 3602 UNIVER-
SITY AVE., #201. ROBERT
KRIEGER. RIVERSIDE,
CA 92501-3331

MAIN STREET BUILDING
PARTNERSHIP, PO. BOX
570, IAN DAVIDSON,
RIVERSIDE, CA 92502-
0570

YC CLOTHING, 5700 VAN
BUREN BLVD., YON CON-
DEN. RIVERSIDE, CA
92503-2087

A ‘712’( -

\I’T ‘(» Rl\l RSIDE, CA
92503-3715

MARISCOS ESPINOZA
RIVERSIDE, 10330 AR-
LINGTON AVE,, STE. 1,
IREN

RONALD ST., JON J()NFS.
RIVERSIDE, CA 92506-
4244

CHIARLE, 2775 E. LA CADE-
NA DR., MACFA
RIVERSIDE, CA 92507-
2625 e

CRAFTY BUGS, 8364 OR-
CHARD PARK DR,
THERESA NIEHOFF,
RIVERSIDE, CA 92508-
2976

DRIVE YOU CRAZY, 805
LANGHOLM WAY, KATH-
LEEN PHILLIPS, RIVER-
SIDE, CA 92508-6075

ACD INTERIORS, 4980 POIN-
SETTIA PL., CAROLYN
RUELAS, RIVERSIDE, CA
92509-3533

ORION STUDIOS, 210 SIL-
VER ST., MARK BEVINS,
LAKE ELSINORE, CA
92530-3325

B GRAPHICS & FINE ARTS
INC., 22620 GOLDEN-
CREST DR, STE. 117,
MORENO VALLEY, CA
92553-9033

OMNI TECH & MEDIA
SVCS,, 39520 BONAIRE
WAY, MONT SEWARD,
MURRIETA, CA 92563-
2549

OASIS POOL & SPA SVC,,
PO. BOX 717, DAVID DE~
MARCO, NUEVO, CA
92567-0717

CTR TRANSPORT, PO. BOX
220, ROBERT BLAIR, PER-
RIS, CA 92572-0220

SO CAL CONTRACTING
INC., 22124 DROVER WAY,
CANYON LAKE, CA
92587-7608

RODE HARD, 41860 SKY-
WOOD DR., JOHN LIND-
SEY, TEMECULA, CA
92591-1861

E PERCEPTION, 27555 YNEZ
RD., STE. 203, PERCEP-
TTON TECHNOLOGIES
INC.. TEMECULA, CA
025914677

TIMELINE DESIGN, 20621
CASHEW ST., KRISTI
HECKMAN, WILDOMAR.
CA 92595-8981

HOME ACHIEVERS REAL-
TY, 2879 LA VISTA AVE.,
RONALD INOUYE, CORO
NA. CA 92879-5883

STREET MAN UNDER-
GROUND, 907 S. SMITH
AVE., APT. 102, JUAN
RUIZ, CORONA, CA

$2-7836

RY CLUB AUTO

COLLISION & REFIN-

ISHING, 61761 OLEAN

DER AVE., INDIO, CA

92201
MAYTORENA GARDEN
CLEAN UP SVC.,, 81110

DURANGO DR.. MANUEIL
MAYTORENA, INDIO, CA
92201-5369

DANIELAS BRIDAL FASH-
10! 2227 US. H -

WAY 111, STE. B10, IRMA
CHAVARRIA, INDIO. CA
92201-5667

MOA CONSULTING, 43376
COOK ST, APT. 149,

ARMSTRONG.

SERT, CA 92211

3119

K & B ENTERPRISES, 5060
SPRING VIEW DR.. KKE
CORP,, BANNING, CA
92220-3364

NDS SVCS., 67179
SAN GABRIEL CIR.,
RICHARD HAMMOND,
CATHEDRAL CITY, CA
92234-5025

OGS AUTO ACCESSORIES,
36770 CATHEDRAL
CANYON DR.. STE. 14B.
ALVARO VILLA, CATHE-
DRAL CITY, CA 92234-
7280

EVENT ARCHITECTS, 53755
AVENIDA RUBIO, s
NIE VANDER VORSTE, LA
QUINTA, CA 92253-5517

KC DEVELOPMENT INC.,
47750 ADAMS ST, #311,
LA QUINTA, CA 92253-
7100

TOTAL PROPERTY MAN-
AGEMENT, PO. BOX
2247. CAROL BRANDEL,
PALM DESERT, CA 92261-
2247

THE HENRY FOSTER
HOME, 1370 E. VIA ES-
CUELA, ADA HENRY,
PALM SPRINGS, CA
92262-3366

TIMESHARE RESALE AL-
LIANCE, 2700 S. PALM
CANYON DR., TECHNI-
CAL FINANCIAL CORP,,
PALM SPRINGS, CA
92264-9335

ALPHA PACKAGING CON-
SULTANTS, 70100 MI-
RAGE DR., #60, WILLIAM
PHILLIPS, RANCHO MI-
RAGE, CA 92270

JR OSO CONSTRUCTION,
14600 SCENIC RD., JUAN
RODRIGUEZ, WHITE WA-

TER, CA 92282-2816

COASTAL IMPACT, PO. BOX
222, DANIEL SCHEIL
LENGER, RIVERSIDE, CA
92502-0222

PM COMMUNICATIONS,
4350 SAINT GEORGE P1
DAVID SANTOS, RIVER
SIDE, CA 92504-2433

ABRACADABRA, 14212
CAMINO DEL ORO,
VANDY LAVELLE, RIVER
SIDE, CA 92508-2428

PREMIER COINS & JEWEL-
RY, 231 E. FLORIDA AVE
ALITA HENRY. HEMET
CA 92543-4205

C & € KIDS KIMPANY INC.,
24735 MORNING MIST
DR.. MORENO VALLEY,
CA 92557-3203

THE AFFORDABLE BRIDE,
12125 DAY ST., DEBORAH
LEWIS, MORENO VAL
LEY. CA 92557-6702

CAPITAL REAL ESTATE,
40960 CALIFORNIA OAKS
RD., #103, DAVID DUDEK.
MURRIETA, CA 92562
5747

S REPORTING SVC.,
25050 CORTE ANCHA,
KRISTINE JONES, MUR-
RIE] A 92563-5250

SEND ME GOSPEL PRO-
DUCTION, 26214 MAN-
ZANITA ST., CHARLES
JOHNSON, MURRIETA.
CA 92563-6321

RECONDITIONING

, PO. BOX 194,

NETT, MURRI-

JO!

OLAGO \ SVC., 165 RA-
MONA EXPY.. FRANCIS
CA RIVAS, PERRIS, CA
92571-7458

FINNEY TECHNOLOGIES,
25890 ROLLING HILLS

"IN FINNEY,

CA 92584-9052

ROANOAKE ST.. CHERYL
BENFORD, TEMECULA,
CA 92591-

27536 YNEZ

DIAB
BARAKAT, TEMECULA,
CA 92591-4665

RANCHO DONUTS, 29588
RANCHO CALIFORNIA
RD., STE. K3, VUTHA
EAR, TEMECULA, CA
92591-5296

KAHALA KATERING, 39566
SARAH DR, CHERYL
MARTIN, TEMECULA. CA
92591-7330

TYLERS AMUSEMENTS,
39220 GRAY SQUIRREL
RD., THOMAS DAVIES,
TEMECULA, CA 92592-
8462

COVERALL OF TEMECU-
LA, 32390 SHRIMP LN,,
JOSEPH BUBBICO, WIN-
CHESTER, CA 92596-9790

RAMON CASTILLOS LAND-
SCAPE, 82367 MOUN-
TAIN VIEW AVE., RAMON
CASTILLO, INDIO, CA
92201-2185

REAL ESTATE LOAN NET-
WORK, 41665 BOARD-

WALK #210, JAMES P.
OCONNOR, PALM
DESERT, CA 92211
ELITE TIRE & AUTOMO-
TIVE, 68759 HST. # 111,
MARIA E, QUEVEDO
CATHEDRAL CITY, CA
92234-2023
TAKE EUROPEAN CARE,
31200 LANDAU BLVD.,
APT. 401, KATARZYNA
I’R()Slz\k CATHEDRAL
5165
NG, 67425
TAMARA RD., GILBERT
LUNA, CATHEDRAL
CITY, CA 92234-3499
MICHAELS HOT DOGS,
31210 AVENIDA MAR-
AVILLA, NORMA MAR-
QUEZ, CATHEDRAL CITY,
CA 92234-2790
VILLAGE DONUT, 13900
PALM DESER!
SARADY PEN
HOT SPRING
FLEMINGS PRIME STEAK-
HOUSE, 71800 HIGHWAY
111, #C101, FLEMINGS
WESTCOAST LLP, RAN
CHO MIRAGE, CA 92270
4425
FOXY NAILS, 74260 RAMON
RD. #111. ()/\\H TRAN,
THSND PAIL “A 92276
HUSBANDS 4 RENT, PO
BOX 236, LLOYD KOTAB.
CREST PARK. CA 92326-
0236
LOS ROBLES CARRIER
SVCS., 6560 VAN BUREN
BLVD.. STE. E, MARISE!
DE ROBLES, RIVERSIDE,
CA 92503-1542
RIVERSIDE DETECTIVE
AGENCY, 4344 BAGGETT
DR., BARIN COOKE,
RIVERSIDE, CA 92505-
1505
TKO ADVERTISING, 2086
LONGMONT ST, JERRY
BISSEGGER. RIVERSIDE,
CA 92506-3544
HELP U SELL MISSION RE-
ALTY, 7047 OROZCO DR.,
WILLIAM KOLLMYER.
RIVERSIDE, CA 92506~
5561
LEGAL PREPARATIONS ET
3230 MAUDE ST., VIR-
GINIA CORONA, RIVER-
SIDE, CA 92506-4400
GODOY CABINETS, 3598
CHICAGO AVE., OSVAL-
DO GODOY, RIVERSIDE,
CA 92507-4408
CUSTOM CURVES, 20465
AVENIDA HACIENDA,
JUAN ACEVES, RIVER-
SIDE, CA 92508-2415
ONE STOP MAILBOX, 8920
LIMONITE AVE., JANET
'WHITE, RIVERSIDE, CA
92509-5067
TORRES TRUCKING, 6604
30TH ST., ISRAEL TOR-
RES, RIVERSIDE, CA
92509-1469
PARAGON SECURITY SVC.,,
29333 MARITIME CIR .,
JAMES HALL, LAKE
ELSINORE, CA 92530-7311
WAY OF ADVENTURE, PO
BOX 918, JEFFREY SALZ,
IDYLLWILD, CA 92549-
0918
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MJP CORP., 25177 DANA LN,
MIJYP CORP. MORENO
VALLEY, CA 92551-4661

J B PROPERTIES MANAGE-
MENT, 371 WILKERSON
AVE., #H, YJJ CORP, PER
RIS, CA 92570-2241

NOMAD ENTERPRISES, P O
BOX 690605, DENNIS MC
NALL, TEMECULA, CA
92589

BILLING OPTIONS, 31652

CLE CHAMBERTIN,

A DE ANDA.

"ULA, CA 92591

MY RR()R EMAGES, PO
BOX 6121, KRISTINE
RAMIREZ, CORONA, CA
92878-6121

PREMIER PUBLISHING,
1020 LA TERRAZA CIR..
APT. 102, SMITH, CORO

NA, CA 92879-7943

TIFFANY COACH, 13445 ES
TELLE ST.. LIMOS BY
TIFFANY LL CORONA,
CA 92879-1877

FAMILY SOCKS, 20022 SOM-
MERVILLE CIR.. ROSA
KWON, YORBA LINDA,
CA 92886-6045

GOOD HEALTH THERAPY
CO.. 95 MAGNOLIA
AVE.. RANDOLPH CLY
ME] R RIVERSIDE, CA
925034820

CANYON COVE MANAGE-
MENT. 4772 AMBER-
WOOD AVE., RAY FLLAN-
DERS. LA PALMA, CA
90623-1909,

MLC EQUIPMENT REPAIR
INC., 6320 SMITH AVE.,
MIRA LOMA, CA 91752
2438

BEAUMONT TIRE, 655 E 5STH

ST. # B, DONALD KIKER

JR.. BEAUMONT, CA

YARD HOUSE, 71800 HIGH-
WAY 111, YARD HOUSE
RANCHO MIRAGE LL
RANCHO MIRAGE, CA
92270-4425

9TH STREET EATERY, 3530
9TH ST, YOUNG KWON,
RIVERSIDE, CA 92501~
3602

DISCOUNT GLASS & MIR-
ROR, 7207 ARLINGTON
AVE.,, STE. E, RUBEN VIC-
TORIO, RIVERSIDE. CA
92503-1550

EXT! E EXHIBITS &
LIGISTICS, 12155 MAG-
NOLIA AVE.. #110E,
CLIFTON SHANEYFELT,
RIVERSIDE, CA 92503-
4967

UNITED PRESS WORKS,
4076 REES ST., TRACI
LIGHT, RIVERSIDE, CA
92504-3017

EDEN SALON, 7366 BARN-
STABLE PL., KHANH
NGUYEN, RIVERSIDE, CA
92506-6175

CUSTOM COMMERCIAL
CONSTRUCTION, 6494
56TH ST., JAMES PEN-
NER, RIVERSIDE, CA
92509

SUBWAY #24399, 6509 30TH
ST., GERARDO BARBOZA
JR., RIVERSIDE, CA
92509-1426

SPEEDY XPRESS TRUCK-
ING, 4510 FELSPAR ST,
ANA URRUTIA, RIVER-
SIDE, CA 92509-3017

THE EDWARDS THEATRES,
6032 LIMONITE AVE.,
RIVERSIDE, CA 92509-
6571

THE STRATEGIST, 44450
TULE FIRE RD., #B,
ROBERT HOLDER, ANZA,
CA 92539-9552

CREATIVE INDULGENCE,
824 POLK CT.. GAIL
PAUL, HEMET, CA 92543
1739

CORAL LOGI, 24364 HERON
LN., WILLIAM HEIM II,
MURRIETA, CA 92562-
4055

RBB ENTERPRISES, 26475

SAINT MICHEL LN,
RUBEN BRIDNES JR..
MURRIETA, CA 92563-6092

DIAMOND UPHOLSTERY
SVCS,, PO. BOX 1116,

ARD DIX, MURRI-
ETA, CA 92564-1116

XTREME PERFORMANCE

& FABRICATION, 1231 S

BUENA VISTA ST, STE. K,

T KENYON, SAN
JACINTO, CA 92583-4663

™ ( 0., 27654 VIA REAL.

SA MENOCHKO,

S N CITY, CA 92585-3611

PROTEK, 26310 HOHOKAM
CT.. CHRISTOPHER TAY-
LOR, SUN CITY, CA
92586-3425

MBC TECHNOLOGY, 40067
HOLDEN CIR
MOSEMEDER, TE
LA, CA 92591-1612

DIRT SHIRTS INTL., 27475
YNEZ RD., #339. KURT
HENRICKSEN, TEMECU-
LA, CA 925914612

IMAGINE GRAPHICS, 42976
EL DOMINO PL., BRYAN
SCHNEIDEWIND,
TEMECULA, CA 92592-
2117

RWE ENTERPRISES, 31821
CORTE MONTECITO,
RICHARD EBBINK,
TEMECULA, CA 92592-
6488

CASILLAS ROLL OFF SVC.,,
219 S. VICTORIA AVE.,
CORONA, CA 92879-1428

WARLOCK PERFOR-
MANCE, 392 ELIZABETH
LN., THOMAS STOLARZ,
CORONA, CA 92880-2528

SAMSEN & ASSOC., 6743
PASO FINO ST.. SAMUEL
ESSIEN, CORONA, CA
92880-9271

CROWN INSPECTION
SVCS,, 1538 T EISLEY
DR.., ARMANDO GOR
CORONA, CA 92881-4030

NEW AGE ACCOUNTANTS,
13586 DALTON DR.,
MELINA FRONHEISER,
CORONA, CA 92883-8905

SURABIAN AG LABORATO-
RY & CONSULTANTS,
79607 COUNTRY CLUB
DR., STE. 7, JAMES SURA-
BIAN SOIL & PLANT , IN-
DIO, CA 92201-1207

LIPSHIN PAINTING, 82207
LUCE CT., JACK LIPSHIN,
INDIO, CA 92201-3124
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mf-m # of Physicians: Organization: Total Year Percentage of Urgent Nat. Accredited: Top Local Executive
e . yed (IPA/Grp. Pract.) Employees Founded Prepaid Care Surg. Centers Title
City, State, Zip Contracted 58 Patients Services Clinic/Group Phone/Fax
E-Mail Address
Orthopedic Medical Group of Riverside, Inc. 16 Orthopedics 103 1965 2% N No Donna Linsda) : 2
31 6800 Brockion Ave. Phy&'n!Thuwy 73 No CEO 4 Flavors of India Family “Powerful, Proven Tech agery techniques that became the ba Italian restaurant, 24960 Redlands
Riverside, CA 92506 Pain Management (909) 683-0650/683-0988 Festival at Pacific Asia niques to Get Anything sis of the book, “Back to Work Blvd. Loma Linda. RSVP prepaid
US. Health Works Medical Grouj 15 3 - 48 % e o in Yee, S 3 < Sl . ¢
2 51!1(‘5:{417\\c g ; lnl.xﬂl.l.t.|P\T:\x;,k‘,}.c : o - x o \\:(‘.Il:‘\.ﬂm\.{(“( : Museum. Families will You Want Fast.” topic for Fast,” to be published in July 2003,  Friday prior to meeting, call Sandy
ino, CA 91710 (909) 628-601 1/628-7801 enjoy this afternoon highlighting the Murrieta For You Network™ dinner by New Harbinger Publications, and Stephens at (909) 799-1849 or e-
& ‘cﬁ‘rm‘mu u Multi-Specialty % 1975 3% Yes :o l::hudMJ’nu.,F,\cnpﬁ cultural diversity of the Indian sub kick-off meeting, Tuesday, network the recording, “Bounce Back From mail: Sandy.Stephens2@verizon.net
444 Magnolia Ave. 2 o Administrator " N : = ' el . ik g
Riverside, CA 92501 10()‘))632—5;\(\1!_‘74 il continent from 1-4 p.m. at the Pacif ing- 5:30 p.m., dinner at 6 p.m.,, Job Loss in Six Days Guaranteed!™ Cost: members $20, guests $22 with
5 mﬁm Imaging Center 12 ~ MRL,CT, Fluoroscopy, 49 1987 0% No No oy Kppotin ic Asia Museum. Itis free to the pub place: “The Grill™ at Colony Country The Colony Country Club is located prepaid reservations. $25 at the door,
Riverside, CA 92501 ‘“ll!:{:f::.::ﬂé\‘:sf:lllx[-:;mrm 22 ,‘«::,',37,‘ 150012767543 lic. Visitors are invited to participate Club. Cost (with reservation) is $18 at 40603 Colony Dr.. Murrieta. For members and guests
marketing @rivrad.com in a henna body decoration work for members, $19 for non-members, more information contact Gisella “Gold in Asian Textiles,”
s W;&.&gl ] = LM'E"“""‘F it 1 0¥ o o CthLVKm shop. The public may participate in -~ $20 without reservation. As founder Thomas, at 909 677-9839 a lecture by Dale Car
Riverside, CA 92507 X-Ray p Y (909) 653-3654/656- 2048 a demonstration and discussion of the and president of Discovery Dynam “Creating Success To- u]\n(}llukt.mm at Pacif
. marketing @rivrad.com complicated art of wearing a san (tra ics Incorporated, speaker ’ | "» Lynn gether” : 1o be topic at ic Asia Museum. Textile enthusiasts
Computerized Diagnostic Imaging Center 12 X-Ray 4 1987 2% No No Jere Koppang Hirnalbwomeiis clotbins : b : " 3y ?
3% ;blelm:}i:l‘;:*Rmmm~mdg s 4 ditional women’s clothing of India) Joseph promotes—through her dy Redlands/LLoma Linda will enjoy this lecture exploring the
Jvers , CA 95 B ISILOIMC] 2 - > mn o { % ¢ ¥
verside. Bone Densitometry Children are invited to bring their namic, interactive presentations—the For You Network’s August dinner many ways in which textiles in Asia
o I e o - Open MRI 2 1987 15% No No ,\,H; lki.w“wm\\m”w”!\ wjoinin  development of visualization tech- ~ meeting. Amy Lynn Frost, MBA and  were, and often still are, embellished
. A @ b st » s = s . | r y >
i» o No 0 A 'l”r”:]:nl ‘!I)! lx{u:l\lllxl.lw u]n ..l'(“\IIIk nt p]u niques to achieve success of all kinds, \71 A in spiritual psychology will de with snl\l‘ leaf, thread and metal
mﬂmms@“mm'“f_m ance featuring the tabla. Also despite emotional setbacks. She also fine what Success Teams are and how strips, on Saturday. from 11 a.m.—-12
Diagnostic Breast Imaging 2 e - Sieroctic 7 1987 20% Ne Yes K featured is an Indian cooking demon facilitates workshops and coaches they work. Success Teams are a ¢ir y.m. Virtuz ¢ > p
38. 4500 Brockton Ave., Ste. 219 Brt‘l.\(“lql&)“[‘;:ﬁﬂlAK‘.‘Alllﬂlnm, i 3 '\Lu ge:)\ T stration. Indian tea and snacks will be lie v : 4 R |.‘ i et O B ”IUJ“) T
Riverside, CA 92501 Ukrasound (909) 276-7551/276-9883 . an tea and snacks will be clients through career transition. You cle of friends who support each oth used gold in at least one of these
marketing@rivrad com available for tasting. Pacific Asia don’t want to miss the great ti 2§ reating 2fi 4 3 i i
¥ ¢ ¢ 4 great tips that ~ er in creating and defining their ways on special textiles to indicate
s v R 12 Ophthalmology 0 1980 20% 24 Hour Yes Albert Milauskas, MD Museum is located at 46 N. Los Rot - Tose - : 3 Ty e
3. 39700 Bob Hope D, Ste, 109 i iy, 4 Hox e AREM ated a N. Los Rob- Dr. Joseph will be sharing with For dreams, developing strategies and as wealth and status, demarcate ritual
Rancho Minage, CA 92272 (760) 340-3937/340- 1940 les ./"\\cnuc in Pasadena. The muse You Network members and guests signing deadlines to make those space, or signify ceremonial func-
" Ophihalmology ss 1975 NA '}“ﬁ?'iﬂ‘(m Yes Chri + L. Blantoa, M.D. um is open Wednesday-Sunday 10 Speaker, Lynn Joseph, Ph.D., is a  dreams realities. Success Teams  tion. For those without the means or
“all 2 Yo Preside : 3
i a (909) §24-6090 am.-5 p.m. and U“‘_"_ 8 pm.on Fri-  psychologist and career transition ~ meet to help individuals in discover-  access to gold, clever methods were
w 10 Deotal “ 1980 Nove 24 Hour No T day. Admission is $5 for adults and coach in Riverside. She worked for ing what truly motivates them and used to simulate the light-reflexive
l“m&hu on Call No WW)KSS-MWNWMS’&) $3 tm‘ students and seniors. Parking many years with Fortune 100 com where their passions lie—in order to  qualities of gold—proving that all
San 92408 is available adjacent to the museum. panies in sales management, training focus attention, time. resources and  that glitters is not gold! For further
2 LM'MF mm&-ﬂm 2 Om?ﬂlm e A W 3:}(4“:17 :1:: (D;ﬁh:\:umw Family festivals are held once a and human resources, as well as ex- money on creating a “whole™ life information, please call the education
69-730 Hwy. ”,é:.;’,’% Children 0401 EaA4.9929 month. Please call (626) 449-2742 or ecutive search consulting. From there Teaming with others in a focused department at (626) 449-2742, ext.
 US. Health Works Medical Group ¥ o > o - = ” —— visit ll‘lc \\Qb\ »mi Lll‘\‘\\\\&_puutlcuxl she S‘MC'HPCd and tested a career  Wway .hclps”ln face .\”uur lc‘lr\,.lngclh- 131. Pacific Asia Museum is locat-
Qo w%‘m m e e amuseum.org for details, transition program using mental im- er with en"courage”ment, action, and ed at 46 N. Los Robles Avenue, in
Moreno (909) 653-5291/653-2440 celebration. Wednesday, the Napoli Pasadena.
Cal-Care Industrial Medical 2 Occupational 10 1998 0 Yes N Tom Bla,
4. S02S. Garey Ave. 3 Health o eneral M i
oy A No GV The Fourth Annual Arrowhead Region-
s calcare] @cariink e al Medical Center Foundation Golf Tour- i
a5 e : : Montclair Chamber of Commerce
Tira® i . e nament will be held on Friday, Oct. 18 at
Mmfa y, . a
(909) 359-4911/351-2013 h N .
: the Sierra Lakes Golf Club in Fontana 13thAnnual Golf Tournament
.
Family Practice 16 1983 10% Yes No Alan Cundari 1 1 1
i o i Gonin /s Proceeds from this worthwhile event will A t28. 2002
(909) 863-2565/ 865-2955 b fit the A . 4 ugus .
o & - - — - enefit the Arrowhead Regional Medical
Orthodontics on Cal No Office Manager : R 1 If
i Center (ARMC) Foundation, now in its Sierra Lakes Golf Club
. - - v - 25th year of existence. The non-profit 16600 Clubhouse Drive
Onthodontics ‘on Call No Mana i
Offce Mansger ARMC Foundation helps to fund the med- Fontana, CA
‘ . = = i <3 ” ical educgtl.onal needs of physicians, resi-
A rector - 1
""‘“'A“"‘"_ i Ni m"" o S dent physicians and other allied healthcare Call and Reserve
v v . . .
; e : ’ professionals through its sponsorship of
X -”é‘:]lll No Joanie James . . . . your Sp()t now or
Onbodonics o No Office Mana Continuing Medical Educational (CME)
(760) 360-7074/360-7003 st 5 for m
. . .
. = g = o activities. It has also assisted in procuring LAORE
Medical Al Vega . . . .
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! ) . . .
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- R For sponsorship or other information 9209
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REDUCE YOUR BOTTOM LINE!
SERVING THE INLAND EMPIRE

\7155 ‘./)iclz‘u/: & ‘l)e[iusw

Free Quote

TOLL FREE: 866.685.2088

Fax: 909.599.3198

£ Mail: pei.print@verizon.net

f !:hirh m Bmmng!

|etterheads - Brochures
Forms - Envelopes
Catalogues - Business Cards
EStrow Folders

RESOURCE DIRECTORY
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AmeriComp

[omsaging Soystems Group

The leader in On-Site Service, Repair & Supplies For
All Color & Laser Printers, Personal Copiers, and FAX

¥ On-Site Service & Repair vt Free Delivery on all Products
Y¢ Preventive Maintenance hx'e Buy & Sell New & Used Printers
¢ Annual Service Agreements Yt Toner Supplies

L.A. & Inland Empire
2125 Wright Ave., Suite C-8
La Veme, CA 91750
(909) 392-4707
FAX (909) 392-4712
800-794-7438

[ﬁﬁ HEWLETT

PACKARD

Orange County
PMB A292
417 Associated Road
Brea, CA 92821
(909) 596-3638
FAX (909) 596-3979

Canon

T p Systems & Repairs
m J SSRGS p

B1-RITE

COMPUTER
SERVICES

Upgrades Components On-site service and repair
Preventative maintenance Custom systems
Scanners Software Hardware Monitors

= S (909)787-7811

www.biritecomputers.com

Subscribe Now! Call Today
Inland Empire Business Journal

(909) 989-4733

Full Service Photographic Studio & Beauty Salon!

Studio Services
Corporate Events, Commercial Work, Weddings, Award Banquets,
Company Parties, Reunions, Special Occasions, Family Portraits,
Photographic Restorations, Portraits

Salon Services
Complete Makeovers, Hair Styling, Bridal Packages, Nails/Pedicures,
Complete Facials

9607 Business Center Dr., Ste. E
Rancho Cucamonga, CA 91730

(909) 989-1165 Fax (909) 989-2391
Nationwide: 1-888-477-7127
Web site: www.rophotography.com

Call for information--By appointment only!
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EXECUTIVE TIME OU

Puerto Rico—Something Old—Something New

by Camille Bounds, travel editor

A polished diamond

Less than a decade ago, Puerto
Rico was considered a diamond in the
rough. Today she is a well-cut, high-
ly-polished gem with many glittering
facades

Her logo claims she is, “The

growing city
The impregnable fort

El Morro, the great 200-acre
fortress constructed by the Spaniards
in 1540 and completed in 1771, is one
of the main tourist attractions of the
area. Rising 145 feet above the At
lantic, this is the best view of the har-
bor and San Juan

White House and Ancient Walls, San Juan, Puerto Rico

Shining Star of the Caribbean,” and
there is the tempo of success and the
flavor of old Spain that makes this lit-
tle country a great vacation wonder-
land. Rich in history, beautiful
scenery, wonderful food and a lush
countryside keeps travelers in a state
of serendipity throughout their stay
Easy to get the whole picture

The real plus of Puerto Rico is its
size. Approximately 100 miles long
and 35 miles wide, the island has an
area of 3,435 square miles, which is
smaller than the state of Connecticut.
This compactness makes it easy to cir-
cumvent the whole island in one va-
cation and see the diversity and beau-
ty it has to offer, at your leisure.
Old and new

San Juan is the oldest city in the
territorial United States. Here you will
find old and new blending together,
with the new moving ahead at an al-
most too fast pace. Glittering gam-
bling casinos, crowded freeways and
housing developments are a part of the
modern forward look of this fast-

Statues made of cannons

Close by the main entrance to El
Morro is San Jose Church, one of the
oldest Christian places of worship still
in use in the Western Hemisphere
Ponce de Ledn's remains were buried
here for more than three centuries be-
fore he was moved to the cathedral
His coat of arms still hangs beneath
the ceiling of the main altar. His stat-
ue stands just outside on the plaza,
made of the bronze cannons captured
from the British in 1797.
“Out on the island™

There is another part of Puerto
Rico that most Americans are not
aware of. Anyone who really wants to
see and get the real feel of Puerto Rico
should go “Out on the Island.” There
is much to see and do that is worth-
while and in some cases, adventurous
and exciting.
Beauty and nature

Start with El Yunque, the rain for-
est that boasts more than a billion gal-
lons of rainfall each year. This area
covers almost 30,000 acres and reach-

es an elevation of more than 3,500
feet. There are 250 different types of
trees, (only six of these 250 can be
found in the continental United
States). Colorful impatiens grow like
wild weeds in a garden
Heroes, museums, churches and
band concerts

At the center of the plaza in
Ponce is the Fountain of the Lions,
built in 1899 to commemorate eight
heroic townsfolk who, at the risk of
life and limb, extinguished a fire in the
munitions depot that might have elim-
inated Ponce from all future maps
The townspeople gather at the plaza
for free municipal band concerts every
Sunday evening

The Ponce Museum of Art is a
masterpiece designed by architect, Ed
ward Durell Stone. Natural light is
used to give the impression of space
to its hexagonal galleries. It is said to
contain the best collection of Euro-
pean art in the Caribbean

St. Germain, founded in 1573, is
an attractive little colonial town. It re-
tains the Mediterranean flavor and has
a relaxed feeling that is refreshing. It
was named for King Ferdinand of
Spain’s second wife, Germaine de
Foix. The local legend claims that the
swallows of Capistrano spend their
winters here

Beautiful churches and plazas are
open for discovery, including the
Church of Porta Coeli (“Gate of Heav-
en”), the most attended and pho-
tographed of all. It was constructed by
Dominican friars in 1606. Treasures
such as the Black Madonna and Child
are one of the many splendid displays.
Visit a stalactite

A visit to the Rio Camuy Cave
Park should be a prerequisite to being
allowed to leave the country. This fas-
cinating place is like nothing you've
ever seen before. The visit to the caves
is almost a spiritual experience. A 30-
minute film prepares the visitor for the
adventure. Then, little trolley cars
travel 200 feet down to the entrance of
the cave. A well-informed tour guide
instructs the guests not to touch any-
thing, not even the water! “Take noth-
ing and leave only your footprints,” all
are told.
Economically speaking

For the budget-minded, the

paradors (small hotels), are the place
to stay. Bring your own Kleenex and
washcloth and be prepared for a room
with just the essentials. But, consider-
ing the prices, ranging from $35 to
$75 plus tax a night. depending on the
property, they are the best values in
Puerto Rico. All have restaurants and
little bars that offer reasonably-priced
good food

Reservations are recommended,
because the native Puerto Ricans
know a good deal when they see it and
whole families descend on these gems
on weekends and holidays. Call the
Puerto Rico Tourism Co. at 1-800-
223-6530
The elegant side

On the other end of the scale, you
can feel the elegance and luxury from
the moment you enter the fabulous
lobby of the El San Juan Hotel and
Casino or the glamorous La Condado
Plaza Hotel and Casino. Beautifully
decorated rooms with glorious views
and every amenity imaginable, their
four-star restaurants and champagne
bars more than please the palate

Food is outstanding at the Veran-
da restaurant in the El San Juan Hotel,
and at L. K. Sweeneys and Son Ltd
in the La Condado Plaza Hotel. Each
hotel has a distinctive personality and
ambiance and each offers the best in
comfort and service in San Juan
For peace and tranquility

If seclusion and tranquility with a
charming European touch is to your
taste, than the Hormed Dorset Primav-
era Hotel (you read it right) is for you.
Only a half-hour plane ride from San
Juan, this 26- suite villa, built in the
traditional Mediterranean and Spanish
Colonial architecture, offers glorious
views of the Straits of Mona.
How to get there

San Juan is the hub for air traffic
to the Caribbean and is easy to reach
by connecting United, Delta and
American Airline flights from Los An-
geles. Connecting flights to “out is-
land™ airports to Ponce and Mayaguez
are offered daily by participating air-
lines.

Camille Bounds is the travel editor for
the Inland Empire Business Journal
and the travel editor for the western
division of Sunrise Publications.
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Put the whole world
in your hands

Recreation

Central to all southern California ,
tions—sail in the n s Airport

ski in the afternoon New

y expanded Ontario

International Airport «
Quality of Life s
One of the safest cities in
California, excellent schools
150 miles of trails. Did we
mention the golf?

Education

21 colleges and
universities within
1 30-minute drive

Available Sites
Space availability 12.6% in Employees

sites ranging 5,000 to
100,000+ s.1. :

63% ot workers

lors or

graduate

workforce

available at v

7-9% below
Los Angeles and

Median
home

')fl(l‘\ dare.
affordable]
at
$228,883

erved by 3 freeways: I-10, I-15, and 1-210. Twenty
minutes from regional BNSF intermodal facility
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