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[ Environmentally
Safe: The Eagle Moun-
tain Landfill and Re-

Creating an

Environmentally

Superior Solution

cycling Center is a
non-hazardous municipal solid waste
landfill project. It is located at an
environmentally superior site, 87 miles
east of Palm Springs in the old,
abandoned Kaiser iron mine. Eagle
Mountain will be among the most
technologically advanced disposal facili-
ties anywhere, complete with advanced
ground water protection and gas
monitoring systems.

Good Public Policy: Eagle Mountain

not only gives Riverside County the |

¢/ The Facts

opportunity to close down the leaking
landfills currently in operation but also
promotes recycling since it can only
accept waste that has been processed at a
recycling center. The many environ-
mental and economic benefits include:
1,140 new jobs, $2.2 billion in new
economic activity in the first 20 years and
a separate fund for preservation of desert
lands.

Public Support: Eagle Mountain has
earned the endorsement and support of
thousands of local individuals and dozens
of community organizations including
business, minority, civic and environ-

mental groups.

EAGLE, RJOUNTAIN

LANDFILL AND RECYCLING CENTER
MINE RECLAMATION CORPORATION
960 E. Tahquitz Canyon Way, Suite 204, Palm Springs, CA 92262 B (619) 778-5131

If you would like more information about Eagle Mountain Landfill and Recycling Center or are interesied in a tour of the site, please call 619/ 778-5131
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ing firm of Kenneth Leventhal &
Company are correct, the Inland
Empire could be poised for an eco-
nomic boom rivaling that experi-
enced by the area in the 1980s.
Walter Hahn, director of real
estate planning for the firm’s New-
port Beach office, said recently that
the Inland Empire region should
begin to pull out of the recession
within the next year, and this could
translate to the addition of 50,000
new jobs to the area annually.
According to Hahn, this recovery
will be spurred on by the housing
industry which he predicts will begin
to flower in the Inland Empire
toward the middle to latter half of

Il' the predictions of the account-

Please See Page 62

The Fight Continues Over SB-450

Ithough it may sound some-
what ridiculous, right now,
one of the most hotly con-

tested issues before the state
Congress involves defining what
exactly goes into making up trash,
While most individuals only con-
sider trash on Wednesdays, when it
has to be hauled to the curb; for some
companies, trash is a multi-million
dollar business and a current piece of

legislation is
threatening to
shake-up this
sizeable
industry.

Senate Bill
450 which
was  intro-
duced by State
Senator Ralph
Dills (D-Gar-
dena), and
recently
passed the
Senate by a
narrow mar-
gin, would in
effect redefine the term “solid waste,”
to encompass all waste except that
which is hazardous, medical or nucle-
ar.

By doing this, the bill would give
rubbish haulers who have exclusive
city rights to transport and dispose of
all solid waste, the power to claim
ownership of any discarded recy-
clable materials.

Political Storm Clouds Over Rancho Mirage |

By Edie Boudreau

here’s a shadow over Rancho

I Mirage, the beautiful desert

playground of presidents.

And most of it secems to be hanging

over the city hall and some of its
council members.

Although Rancho Mirage is one of

At Press Time—According to a reliable
IER] source, the Fair Political Prac-
tices Comemission, on the basis of their
investigation, is ready io proceed with
charges on at least two of the four alle-
gations facing Rancho Mirage City
Council-member Sybil Jaffy. The four

allegations Jaffy is facing stem from
reports to the FFPC by members of her

own campaign staff intimating thal she
had mishandled campaign funds,
accepted cash over the $99 legal limit
and contributed to her own fund during
the last election. Details on the FPPC
investigation will be forthcoming in the
next issue of the [EBI. A
the wealthiest cities in the
country, it is currently a
hotbed of dissension,
political intrigue, maneu-
vering to bypass voter
mandates, recall attlemplts,
allegations of financial mismanage-
ment and the site of an on-going
investigation of one council member
by the State of California Fair Politi-
cal Practices Commission.
The shadow darkening the city
seems to be composed of several lay-
ers, but, as the testimonies of scores

of citizens would indicate, one that is
of particular interest is the local gov-
emment’s handling of their money.
In Rancho Mirage, the council is
expected to finalize the city's budget
for FY '93-'94 tomorrow, July 1.
Soon they will have to publish the
annual budget, with the records of
how they spent the city’s money dur-
ing the past year, along with an out-
line of how they plan to spend it next
year.

City Council Wants
Complete Change
One item from last year’s budget
they might have difficulty explaining
is the astronomical sum of money the
city spent on outside legal counsel.
The purposes? One legal expense
was o look into the contracts of for-
mer City Attorney, Jean Harris, as
well as those of the city manager and
city clerk. The council used this
advice to determine how. (o legally
Please See Page 22

This right to recyclables could
spell disaster for both area recycling
companies and businesses who eam
revenue from recycling their materi-
als, according to Pam Acosta of
Ontario Recycling.

“For businesses like ours and for
companies that rely on the money
they are receiving from recycling
their materials to literally survive, it
could mean serious trouble,” said
Acosta.

Supporters of SB-450, however,
feel that the bill’s passage would help
cities to raise revenue and also meet
the deadlines on reducing non-recy-
cled wasie that were mandated by
another piece of legislation, SB-939.

Please See Page 56

Ir— Closeup: Carl Ross IJ

[ At Deadline Il

AQMD’s Effort to
“RECLAIM” the Air
Dealt Serious Blow
As the ongoing battle over the air

versus jobs is being fought, the
South Coast Air Quality Manage-
ment District announced recently
that one of its main weapons in the
war may not be as effective as they
had originally planned.

Project RECLAIM, designed by
the AQMD to help regulate facilities
that emit pollutants into the air, will
not include companies which pro-
duce hydrocarbons, about half of the
2,000 initially listed,

The reason for the exclusion of
the hydrocarbon producing facilities
according to James Lents, executive
officer of the SCAQMD, is to allow

Please See Page 62
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This Month in the Inland Empire Business Journal

L About the Cover Il

he cover of this month’s issue of IEBJ, having an

environmental theme, is representative of the beauty

of nature. Painted by award-winning artist Joyce
Brookens, the image captures all of the natural splendors that
abound in the Big Bear Lake area.

As the U.S. pushes for new ways to allow nature and
progress 1o peacefully co-exist, artists like Brookens seek 1o
highlight the wonders of the environment.

Brookens, who resides in Big Bear Lake, also travels
extensively throughout the Sierras and Rockies in order to
experience the scenes she portrays.

Though her primary influence comes from the creation
itself, her fine ant skills were developed by mentors in her
field including Richard A. Heichberger, Leslic B. DeMille
and Robert Pummill among others.

Brookens has received numerous awards for her art and
has taught a number of art classes.

Her work can be seen in public and private collections
around the world including: Harold Schoetiger Gallery of
Fine An, Big Bear Lake; Unique Art Gallery, Las Vegas,

Economist Predicts
Housing, Job Boom
for Inland Empire
Growing cycle for Inland
Empire employment, con-
struction

Riverside County
Welfare Program
“GAINIng"” National
Respect

System geared towards job
ficld entry has really paid
off

Getting a Bank Loan:
A Real “Catch 22"
Despite rough economy,
loans are still attainable

Ontarlo Metal Recycling
Profits from “Junk

No Lack of Water

But Lack of

Wisdom 17
No need for more dams,
canals, but for new outlook
on water consumption

Engineering the
Environment of the
Inland Empire

Job opportunities in air,
waler and land quality man-
agement

Business and
Education Forming
Partnerships for the
Future

Intemships, teaching part-
nerships and educational
research centers helping
prepare students for

After One Year,
Orbach and Suzuki
Still Face Tough

Times 26
College heads work to run
colleges despite budget cuts
and tuition hikes

Woman-Owned
Businesses on

Rise 38
Woman-owned businesses
are increasing income and
numbers

Agriculture is One
Business That is

Here to Stay in
California 43
State still provides half
nation’s fruits, nuts, vegeta-
bles

Nevada; Renoir Gallery, Scottsdale, Arizona; and Dodge  Business” employment
Gallery in Carmel-by-the-Sea, California. A Also
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BARTER EXCHANGE

(The Personal Touch)

Additional | MEMBERS INCLUDE:
- « Auto Maintena - Gift Sh
Business  Mamiets’ =4 Prink Shond®
+ Legal Services - Accounting
Throu g h : 2":::'1 acraation - Veterinary
BARTERING :TV&::pII':nr;: e s
|+ Flower Shops « Construction

- Jewelers

[ - Fitness Club

Why lay out your hard earned cash for your business needs when you can be
bartering for them with the additional business we send you?

Conserve your cash outlay and reduce your overhead by banering with Barier
membaers for your business, personal and family bexpenses.

Example...Pay a $200 cash equivalent credits for your mechanical and printing
needs from your accumulated credits,

Using your wholesale barter credits (equivalent dollars) you are purchasing at
your cost (wholesale). Doesn't that sound great? PLUS YOU STILL HAVE THAT
$200 CASH IN YOUR POCKET - SOUND INTERESTING?

BARTER EXCHANGE
1678 North “E” Street
San Bernardino, CA 92405

SIGN-UP MEMBERSHIP COUNT NOW OVER 360
Founded l’Locany Owned by Family for Over 9 Years

(714) 881-6130-34 - (FAX) 881-6135
Ask for Joseph, Julie, Maryann or Tony

Castle Amusement Park
25 Acres of Family Fun !

GOOD GRADES
CAN BE FUN!!!
Receive for every A or O
3 Ride Park Tickets, or
3 Arcade Tokens

Receive for every Bor S
2 Ride Park Tickets, or

2 Arcade Tokens

JUNE 18 - SEPT. 6, 1993
Bring your current

report card to Castle
Amusement Park during
normal operating hours

Maximum 22 tokens or
ride tickets per student

(on academic basic
subjects only)

3500 Polk Street « Riverside « (909) 785-4141
(Off 91 freeway between La Sierra and Tyler)
SUMMER HOURS:
Miniature Golf and Arcade open daily 10 em: 10pm, Friday & Saturday to Midnight,

Ride Park open Tuesday through Thursday épm - 11 pm, Friday épm - Nidnight,
Saturday noon - Midnight, Sunday noon - 10 pm. Closed Mondays

Picture of San
Bernardino’s
Empire Bay
Debacle
Becoming Clearer

fter one and a half years,
and ncarly $1.5 million,
the property located

between 6th and 7th streets in San
Bernardino still sits undeveloped
And now, with the departure of the
city's mayor, the details of what
went wrong and exactly how much
it will cost, are becoming painfully
clear.

While the city may not lose its
entire investment of $1.4 million,
San Bemardino officials are appar-
ently writing off their failed
attempt to build 68 new homes
along a one-mile blighted stretch
of downtown property. Revised
cstimates put the cost to taxpayers
as high as hall a million dollars.

Please See Page 58

r Quote of the Month JJ

Wild animals never kill for sport.
Man is the only one to whom the
torture and death of his fellow-

creatures is amusing in itself.

—James Anthony Froude
(1881-1894)

Riverside County Welfare Program
“GAINing” National Respect

1's no secret that wel-
fare reform is on the top
ol most every political

agenda in the United States.
The nation's welfare system
has grown to represent just
about everything negative
m gov emment t“\lﬁh!llt'l\!ﬁ_\‘
and there are few who feel
that the current system is
eliective

I'he way the welfare sys-
tem operates in most areas
is simply based on an indi-
vidual or family’s income
level. If the family or individual
falls within a centain income brack-
et, and is unemployed, then they are
eligible to receive a certain amount
of money every month based on the
number of their dependents.

Opponents of the current system
feel that the system promotes the
‘something, for nothing" ethic and
by giving more money for more
dependents, encourages individuals
to have more children.

“Where else can someone make
money for having kids.,” said
Lawrence Townsend, director of the
department of public and social ser-
vices in Riverside County. “There
aren’t too many jobs oul there
where they'll give you a raise for
every baby you have. It just isn’t
practical.”

“There aren’t too
many jobs out
there where
they’ll give you a

raise for every

baby you have.”

The impracticality of the current
welfare system is precisely what has
driven Townsend’s county to devel-
op a very different attitude about
welfare. With this new attitude
came an entirely new perception of
the nature of government income
assistance.

As the number of welfare recipi-
ents in the state of California began
to reach staggering proportions,
state lawmakers devised a plan
seven ycars ago called Greater
Avenues for Independence or
GAIN.

Through the GAIN program, an
acronym for Greater Avenues for
Independence, welfare recipients
would be required to attend semi-
nars and take part in programs
specifically geared toward getting

them into jobs and,
according to a recent fed-
eral study on welfare, the
system has paid off

Since its inception
in 1986, the GAIN pro-
gram has been effective
statewide; however, by
far, the most tangible
results have been seen in
Riverside County where
the department of social
services has taken the pro-
gram to heart

Figures indicate that
the single-parent welfare recipients
who take part in the county’s GAIN
program earn an average of 55%
more than the individuals who don’t
participate. The county also boasts
that while in 1992, 3.5% of Califor-
nia’s total number of welfare recipi-
ents lived in Riverside County,
19.5% of the welfare recipients who
found work were also from River-
side County.

The reason behind the success of
the system in Riverside County is
simple, according to Townsend.

“We just try to use some basic
common sense and business princi-
ples as well as tangible positive
feedback to clients in every way, and
we actually use the number of job

Please See Page 41

Chapman University
Economists More Pessimistic
About IE Recovery

Please see related story
“Housing, Job Boom" on Page 3

he economy in the Inland
Empire is going to remain
pretty much the same

throughout the remainder of 1993
according to economists from
Chapman University.

Updating their earlier predic-
tions, Chapman economists James
Doti and Esmael Adibi, indicate
that their original forecast for 1993
was perhaps a bit too optimistic.

“Because of the lack of growth
during the first quarter of the Gross
Domestic Product, and the lack of
construction related jobs, our new
forecast is a little bit more pes-
simistic,” said Adibi.

Originally, the university had
predicted that employment would
rise 10 +1.4% from -0.4% in 1992;
now, however, the revised forecast

shows a much smaller jump to just
0.3%.

Adibi stressed that while the
Inland Empire may not be quite
ready to pull out of the recession
just yet, the region, along with the
rest of California, seems to be lev-
eling off and possibly even on the
verge of an upward swing.

Adibi added that the Inland
Empire, despite its current bleak
situation has fared much better than
both Orange and Los Angeles
Counties. The reason for this,
according to Adibi, is that the
Inland Empire did not have such a
heavy reliance on space and aero-
nautical employment.

“All three regions got hit by
slowdowns in construction but,
Orange County and L.A. both got
hit by strong reductions in defense.
The Inland Empire did not have this
same effect,” said Adibi. A

From Ashes—to Landfills and Racetracks: Kaiser
Changes Name to Reflect Corporate Redirection

ike the fabled phoenix, Kaiser
LStcc] Resources Inc. umed into

ashes, immediately re-emerging
as Kaiser Resources Inc., as of its
annual stockholder’s meeting in June,

This particular phoenix began rising
from the ashes some time ago, in fact.
In the 1930s, founder Henry J. Kaiser
initiated payroll deductions for his
employees “...the first HMO,” says
President Daniel Larson, while
Kaiser’s firn was one of six construct-
ing Hoover Dam.

The Fontana Kaiser Steel enterprise
was established in 1942 to support
Kaiser's WWII shipbuilding opera-
tions. The foundry produced its last
steel in 1983,

A $40 million, 70,000-seat motor
sports complex on the former steel mill
site is planned by the firm, as a joint
venture with Agajanian Prime Ven-
tures of Los Angeles. The major hur-
dles to the project are likely to be
potential traffic congestion and noise,
according to Larson. Conversely, “the
ancillary benefits of having a major

spectator site are enormous...every-
thing from NASCAR and Indy cars to
Friday and Saturday night club races,”
he says.

Another of the former steel-making
giant’s non-ferrous ventures is the
Eagle Mountain landfill in Riverside
County. The project intends 10 use a
former Kaiser Steel iron ore mine, in a
remote area 87 miles east of Palm
Springs, as a waste-by-rail disposal
site. After the permitting process is
complete, the facility is expected to
create 1,140 new jobs and add $2.2 bil-
lion in economic activity in its first two
decades of operation. Referring to the
project, Larson has said, “...1'd love to
have it permitted by now, but it’s
amazing the number of studies
required.”

Other Kaiser-related firns and ven-
tures include a 102-year lease of the
former steclmaking water supply to the
Cucamonga Water District and a waste
poration of Fontana, for which Larson
says permits are now being sought. A
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|___Health Care Waiting Game No Deal for Businesses Jl

So ffn'. trying 1o figure out exactly what President Clinton is planning to fold into his
national health care reform package has been a lot like playing ‘Let’s Make a Deal.” As
S00n as someone guesses what's behind door number one, we're offered another door and
then, yet another.

'nlcfadm.mmcm)wsexxuymwlhzhmhhmpa.kagcnsgougmcmcmm
while this may seem like an inleresting guessing game 1o some, 1o businesses it’s a little more
akin 1o a time bomb.

Companies that provide their workers with health care are on the edge of their seats;
spending all of their time following, preparing and waiting 1o see which scenario they will
have to deal with.

For many small- 10 medium-sized businesses in California which are already plagued
Mmmeasuuunmlmssofboasmg.pouuummg\mmpuwmuammsmcs
cost of living, a costly health care plan could push them over the brink and right into closure.
While no one knows exactly what President Clinton is going to reveal this month, the waiting
game is becoming a little 100 much for some businesses who can't afford 10 make a deal. A

Independence Day Thoughts: Govemment is the Greatest Threat to Our Liberty I

Wmmkwmuy'sfmmﬁgwdnnbecmmdhﬂ:mmcmxmlulym.
1776, they knew that people have unalienable rights and “that 1o secure these rights,
govermments are instituted.” Yet loday, as Roger Pilon of the Cato Institute explains, most
people believe “that the purpose of govemnment is to solve our private problems, from
unemployment 1o health care, economic competition, child care, education and on and on.”

This view is far removed from the Declaration’s higher moral law which says we have
ownership of our rights and may exercise them as we see fit, with respect 10 the rights of
others. This is critical because, as G. Warren Nutter explains, “A free society differs from a
controlled one to the extent that the individual is protected against arbitrary seizure of his
property by govemment.”

Unfortunately, we take property ownership and its link to freedom for granied. Govern-
ment makes such a claim on our property through high taxes that it seems as if govemment
has a right to our property. Nutier explains, “a government that collects income taxes
amounting 10 say, half of the income eamed by private individuals, quickly begins 10 argue
that it must control what individuals do with their property because govemment has a high
stake in the outcome.” This is what has happened with government today: high taxes and
regulation. Nutter, notes, “What our forbears rebelled against in the way of taxation looks
almost trivial compared with the burden of taxes today.”

Spend Independence Day contemplating Nutter's comments and reminding yourself that
the purpose of government is to secure our rights; government does not exist 10 solve our
personal problems, primarily because it cannot. No amount of taxes, no institutional design,
no “new politics of meaning” can solve your personal problems. Only you can do that when
your rights are guaranieed by a just government. But as long as govemment is more con-
cerned with itself than our rights, it will be, as Nutter says, the single greatest threat o our
liberty.

This guest editorial was writien for the IEBJ by State Senator Bill Leonard (R-31). A

INLAND EMPIRE
ness journal

“No one covers Inland Empire business like the Business Journal™

PUBLISHED BY BOARD CHAIRMA
Daily Planet Publishing, Inc. William Anthony "

MANAGING EDITOR EXECUTIVE_VICE-PRESID!
Ingrid Anthony Douglas W. Tucker el

PUBLISHER'S ADVISORY BOARD
Julian Nava, Ph.D., Former U.S. Ambassador to
Porter, Ph.D. Dean School of Business, Cd.Sh:eUdeﬂtySnlu-urdho
CEO, Chino Valley Bank
Sheraton Riverside Hotel
Barbara L. Crouch, Director, Inland ElwlﬂMa'dnnu& Manufacturers Association
Ann Harris, Executive Director, San Bernardino Main Street, Inc.
Sheila Brown
Inter Valley Health Plan

AmBrbbnh&Bhgrd,A t La
ofllni-u:.Cal.Sm: Mmq,‘;omm

‘William " Bill ™ .!‘m ice President/Regional Administrator, Eldorado Bank

E

Joan Cashia
M.

Norton Transition; The Case for
Aggressive Privatization Support

By Supervisor Jerry Eaves

n December of 1988, the announcement of the closure of Norton AFB was a

shock to the community, both in terms of the economy and the loss of a long-

ime neighbor (the Air Force). The reaction by the local leaders was to form a
committee that would combat the long-term effects on the region. This commiuge
was called the “Norton Economic Expansion Committee™ and was comprised of
approximately 40 local politicians, business leaders and educational people. In
February of 1990, the Inland Valley Development Agency (IVDA) was formed as
a result of special legislation that would allow the agency 10 have broad redevelop-
ment powers. The IVDA has a nine-member board, made up of the city of San
Bemardino, the county of San Bemardino and the citics of Colton and Loma
Linda. Each member agency is represented by two elected officials to serve on the
IVDA with the exception of the city of San Bemardino, which has three members
on the board, and therefore that entity will be responsible for all planning and zon-
ing decisions concerning Norton. The goal of IVDA is 1o create jobs to replace
the 10,000 jobs lost by Norton's closure, and promote economic “wellness™ in the
Inland Valley. In June of 1992, the San Bemardino Intemational Airpont Authority
was formed as a result of a lawsuit settlement between the IVDA and the citics of
Highland and Redlands. The SBIAA is made up of six-member agencics: the city
of San Bemardino, the county of San Bemardino and the citics of Highland, Red-
lands, Colton and Loma Linda. Each member has one vote with the exception of
the city of San Bemardino which has two voting members, for the same reason as
does the IVDA.

Norton is located on the eastemn edge of the Los Angeles basin with a freeway
system that is like no other in Califomnia, with access to the base from all four
sides. There is I-10 to the south that runs east and west, 1-215 to the west running
north and south and SR-30 topping the north and cast boundaries of the base. As
the frecway system circles the base, there is never more than two and one-half
miles 10 any on/off ramp, This enables all ground transportation excellent access
to the major airport facilities with lite or no freeway congestion. This frecway
configuration and the close proximity to Long Beach Harbor, as well as the city of
Los Angeles, has created a great deal of interest by cargo carriers around the
nation.

Over the forty-plus years that the federal govemment occupicd Norton as an
Air Force Base, there were many excellent facilitics constructed to support the
mission of the base. These facilities will be converted to be used in the establish-
ment of a civilian operation. The centerpiece of the base would be the main run-
way, which is 10,100 feet long and 200 feet wide. This represents a capacity that
will accommodate the world's largest aircraft for takeoffs and landings with maxi-
mum payloads reaching any destination in the world on a non-stop basis. Along
with the runway, there is a modem tower and instrument landing system that will
take little or no modification to convert to civilian use,

In addition to these facilities, there are three hangers, an air passenger terminal
and a wash rack that will be used in support of the main runway. The largest facil-
ity is the 1,000,000-square-foot hanger that will accommodate four Boeing 747s
for maintenance or retrofitting as well as support shops and administrative offices.
The second facility is a 300,000-square-foot hanger that will accommodate 727s
with support offices. The third facility, and most important to the economics of
the airfield, is the passenger terminal, which has the capacity to handle approxi-
mately one million passengers annually and can accommodate seven passenger
loading bridges.

If you combine all of the current facilities the taxiways and runway, the capaci-
ty for air operations should exceed the current of the military standards, which will
lend eredence in the design of cargo, passenger and general activities.

If you were 1o compare Norton to several other closing bases in the Southem
Califomia area, you will not find the ingredients to create the varied use possible at
Norton. Most of the closing bases have been used by the Air Force for one specif-
ic use, such as George Air Force Base in the high desert: the Flying Mission there
was F14 fighter jets; the support buildings would serve only a very limited civilian

use, without major modifications, El’romcou!dbehmhedlo@aadmm‘

ofopen:ions.dnewwmmdumy
down to allow a joint civili
accommodate the needs of the Air Force. R
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|.LE.B.J. Close-Up: Carl Ross

hoever said “It’s a
Jungle Out There”
may have been looking

out at the courtyard of Safari
Business Center. This month,
IEB] interviews entrepreneur/
golfer/hunter/developer Carl
Ross, who says the unusual
office complex is a dream com-
ing true for him. The complex
features life-sized bronze
giraffes and a life-sized bronze
elephant which roars. For a
“safari tour” for school children
or other groups, contact Donna
White, general manager, at (909)
947-5896.

IEBJ: What properties do you own
in the Inland Empire?

Ross: I have Safari Business Center
on Vineyard Ave., Safari Executive
Office Building on Inland Empire
Blvd. across the street from the
Hilton Hotel and Airport Commerce
Center South which is located on
Archibald just north of Cedar.

1EBJ: How long were you in the
golf business?

Ross: About 26 years, I guess. I was
Amold Palmer’s first employee in
1960 and 1 worked for him for 10
years. In 1970, I founded Lynx Golf
Company and was president for 16
years until my retirement in 1986.

1IEBJ: What kind of man is Amold
Palmer?

Ross: He is a very interesting per-
son, very honorable, sincere and
honest. He's a hard-working, regular
guy who grew up in Latrobe, Penn-
sylvania on a golf course where his
father was the pro. I have never
heard one person say a bad word
about Arnold Palmer. He is the
greatest person I have ever known.

IEBJ: Are you happy to be out of
the golf business?

Ross: Not really. The golf business
is in my blood, and it never leaves
you. I lost my left thumb in a hunt-
ing accident two years ago, and
don't play as well as I used to, but 1
still love the game. Golf has been
very good to me over the years,

IEBJ: When'did you buy your first
piece of property in the Inland
Empire?

Ross: In 1985 I purchased 56 acres
of ground from Bunker Hunt and

A closer look...

Name: Carl Ross
Age: 57

Family: Wife, Angie; daugh-
ter, Safari Natalie, 4-1/2; son,
Remington Carl, 11 months.
Hobbies: Golf, hunting, fish-
ing and trekking,

Affiliations: Vice president,
Safari Club International;
member, La Quinta Golf Club
and Red Hill Country Club.

Safari Business Center is a dream coming true. I
dreamt of a building, the finest industrial park in the
state of California, and I have done just that. My park

has a theme and a personality.

decided to develop the finest indus-
trial park in Califomnia there, and I
named it SAFARL

IEBJ: What changes have you seen
in Ontario since you came here in
19857

Ross: The biggest change has been
in the Ontario Airport. I have
watched the construction for several
years now and understand that the
construction of the new terminal will
start this fall. This will really
strengthen the city of Ontario and
enhance the industrial growth within
the Inland Empire.

done just that. My park has a theme
and a personality. From the height of
the buildings, which is 35 feet, to the
reflective glass offices, to the coin-
engraved animal ribbon around all of
the buildings, we have a better
mouse-trap.

IEBJ: What is your occupancy rate?
Ross: 91%.

IEBJ: Can you explain your high
occupancy rate in a very soft real

estate market?

Ross: I'm convinced it has 1o be the

1IEBJ: Tell me about Safari Business
Center.

Ross: Safari Business Center is a
dream coming true. I dreamt of a
building: the finest industrial park in
the state of California, and 1 have

location. We're 300 yards north of
the 60 freeway with near access (0
the 10 and 15 freeways The quality
and care of the business center is
mirrored in the overall appearance of
the building's impeccable landscape
and in the bronze sculptures located

within the center. The fact that we
have on-sile property management
and maintenance is also of value to
any prospective client,

IEBJ: What can be done to further
increase your occupancy rate and
also the general occupancy within
the Inland Empire?

Ross: In my opinion, the environ-
mentalists and the politicians are
chasing the corporations and many
businesses out of the state. We need
to relax the policies of OSHA, the
AQMD and the EPA 1o encourage
businesses to come to California.
Nevada and Arizona are in boom
times right now, while Califomia is
in the worst depression since the
‘30s. Until this happens, we will
continue 1o suffer here in the Golden
State.

IEBJ: Who are some of your current
tenants?

Ross: We have companies like Bell
& Howell, K-man, Valvoline Motor
Oil, Westinghouse, General Electric,
Sumitomo Machinery, Unisys, Oak
Distributors and many other lesser-
known companies that we treal like
Fortune 500 companies,

IEBJ: Are you under construction
now?

Ross: Yes, we have about 140,000
square feet under construction now,
and that will total about 1,100,000
square feet available by next year.

TEBJ: I'm sure you have been asked
many times why you have put so
much money into your park. Can
you explain this to me?

Ross: Most developers build indus-
trial buildings, get them leased, sell
them to an investment group or an
insurance company and then go
down the road and build another
park. I built Safari Business Center
1o own, not to sell. My children will
own Safari Business Center some
day and I'm very proud of what I
have, and this is reflected in the
overall condition of the business
center.

1EBJ: What are your plans for the
future?

Ross: At this time I have no future
plans. I have one more building to
complete at Safari, and I probably
won't build after that. A
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Getting a Bank Loan: A Real “Catch-22”

o

By Bill Cramer

ay’s business person finds it
very difficult and cumber-
some, if not impossible, to

obtain a bank loan. They must supply
increasingly more documentation and
are subjected to extremely rigid credit
standards. Most feel that only those
who don’t need the money can get it.
With the current downturn in our
cconomy and the ever increasing
demands of government regulation
along with skyrocketing taxation,
where can the small business person
tum for financial assistance when they
really need it?

In order 1o address the answer, |
think we should first look at the past.
When | started in banking some 20
plus years ago, the banking environ-
ment seemed more stable. Then
dercgulation came along. It allowed
savings and loans to become banks
and interest rates to become more
competitive.

It also was an era where bank regu-
lators relaxed their standards. New
opportunities in banking arose. Large
chain banks expanded their markets
by opening new branches and many
new community oriented independent
banks were formed.

Business financing was readily
available and consequently many
individuals started their own compa-
nics. Many experienced exploding
growth in sales and profits, Rarely did
a business fail for lack of sales. The
failures could usually be traced to
poor management. Many times suc-
cessful business people decided 1o
take on very large contracts without
the required capital to keep the cash
flow going, or that same business per-
son may have expanded into a whole

new product line that they really had
no expertise in. Invariably, there had
been no real business plan, just “shoot
from the hip and take it as it comes.”

Our personal standard of living
period. The vast majority of all Amer-
icans were able to share the dream of
home ownership and a comfortable
lifestyle. Our economy soared, espe-
cially in Califonia. Even while the
rest of the country was in a recession,
we Californians just kept surging
ahead. Real estate values continued to
escalate very rapidly. Many forwnes
were made, not from business profits,
but from real estate investments.

‘Today we see a much different pic-
ture. Califomia has really been hit by
valued commodity) has taken a 30%
plus drop on average. Business after
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business is filing bankruptcy. Large
companies are closing plants and con-
solidating operations. Regulation and
taxation appears to have no way 1o go,
but up, up, up! Other states are offer-
ing fantastic incentives for our com-
panies 1o move 1o their beautiful
cities.

Well, I believe that even with all
the downturn, there is still a very
strong economy alive in California.
Many of my customers are still in
business today, recording good prof-
its. These business owners are sharp,
knowledgeable entrepreneurs who
have developed solid business plans.
They utilize financial information as a
tool 1o understand and guide their
business. Conversely, most of the
companies that have failed in recent
years have not structured themselves
1o prepare for a potential downturn
and have never even realized what
happened until it was too late. They
have ridden the crest of our economic
good times with the belief that there
would always be another sale to pay
the bills.

I do not lay the blame for business
failures solely on the business owners.
Our business community needs to be
more informed on how to nun a suc-
cessful business. Although there are
many sources of financial assistance
readily available to the business per-
son today, historically they are not uti-
lized. One way of ensuring this is to
maintain the high credit and business
standards of the entire financial com-
munity to include banks, savings and
loans, thrift and loans as well as mort-
gage lenders. By doing this, any busi-
ness that wanted 1o borrow would
have to provide acceptable financial
information prior to obtaining financ-
ing.

My experience is that a business
person can find financing for their
company if they have a modestly cap-
italized business, collateral with a lig-
uidation value sufficient to cover the
loan and have sufficient verifiable
resources to repay the debt. I don't
think that is too much to ask for on
any loan request. Banks should not be
risk takers! Leave that to the venture
capitalists. Those banks that have
failed were the institutions that

allowed businesses to have loans
without good documentation and
ty in the business.

I have had the pleasure of being
involved in making govemment guar-
anteed loans through the U.S. Small
Business Administration (SBA) for
the last six years. These loans requirc
wo to three times the amount of doc-
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umentation and considerably more
underwriting standards of most regu-
lar bank direct loans. However, the
SBA allows businesses (0 borrow at a
higher loan-10-value ratio, as well as
longer terms. Even startup businesses
can get a loan when the principals
demonstrate a strong management
background in the same field, have
prepared a well documented business
plan, have collateral with a liquidation
value sufficient to cover the loan and
have a one-third capital injection of
their own funds. These extended risk
factors have not created a significant-
ly larger increase in defaults and loss-
es to the SBA lenders. A well docu-
mented credit rarely goes to default.
All SBA loans require a minimum
of a two-year projection of the busi-
ness’ income and expense. Virtually
all my customers, whether direct or
SBA, have NEVER completed a pro-
jection for their company. Shouldn't a

business person have a solid plan for
their business? Shouldn't they be able
to demonstrate 1o a lender that they
understand what will happen 1o thejr
cash flow if their sales increase or
decreases? If they don't understang
these areas, they should seck adviee
from their accountant, their banker, or
a financial consultant. Addi[ionally,
the SBA has numerous programs,
seminars and the Service Corp of
Retired Executives (SCORE) that can
assist at minimal or no cost.

As the old saying goes, “The best
defense is a good offense.” BE PRE-
PARED. I can assure you that if you
do regular business planning, you will
find that loans will be much easier 1o
obtain—and possibly that you don't
have to borrow at all . A

Cramer is SBA loan manager of DeAnza
National Bank, based in Riverside.

Credit Problem May Be More
Than Just a Crunch

espite recent national head-
lines insisting that the credit
crunch is waning, the Inland

Empire and the rest of Califoria are
still stuck dead in the middle of a
much deeper problem than stingy
lenders.

As businesses sil back and wait for
the rebirth of the economy, banking
officials are trying to send a message
1o entrepreneurs that, despite their
eager anticipation, the economy might
not be getting any better. And
because of this grim forecast, banks
are simply not in a position to make
venture loans.

“I think companies have to realize
that this is what the business environ-
ment is going to be like, in the *90s at
least,” said Bill Powers, president and
CEO of Eldorado Bank. *T hear all the
time ‘when is this economy going to
tum around,” well, it’s done tuming
around, and this is what we have to
work with.”

During the last year, the banking
industry has begun to right itself,
securing its loans and keeping a very
watchful eye over investments in the
wake of the banking debacles that
rocked the industry in the last few
years.

This increased prudence by banks
toward lending has created a problem
for some businesses looking for finan-
cial assistance.

Ross and Susan Cutshaw experi-
enced first-hand the heightened scruti-

ny of banks when it comes (o lending

venture capital. The Cutshaws spent
over three years trying to obtain
financing for the construction of a car-
pet and tile store in Cathedral City.

The Cutshaws were just about at
the end of their rope, they had
exhausted nearly every avenue and no
one seemed willing to lend money for
a new business, according to Ross.

Powers insists, however, that banks
are not being stingy, but rather they
are simply not willing to take any
risks when it comes to their investors'
money, and this, according 10 Powers,
is simply realistic.

“It is not that we are not willing to
lend money,” said Powers. “And it's
not that we're more selective, A com-
pany’s balance sheet simply dictates
whether or not we can give them a
loan. We can’t spend good money
chasing bad, and we can't make a
loan unless we are confident it will be
paid back.”

This type of attitude may force
companies to look at their own
expenses and services and adjust them
to meet the new, less forgiving finan-
cial climate.

“I know some companies that have
seen their sales drop 20% to 30% but
they are making the same amount of
money,” said Powers, “They are
doing this because they reacted to the
new market, they countered their drop
in sales with spending cuts and
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Education Vouchers: Can We Afford Status Quo? |

By Mark Vander Ploeg

¢ debate over school choice is
heating up sooner than expected.
The Parental Choice in Education

Amendment, which was to appear on the
ballot in June of "94, will now be on the
ballot in November.
Just what is this amendment all about
and who should be concerned with it?
First of all, everyone should be concerned
with the education system. In the U.S.,
education spending has gone from $1,600
to $4,700 per student from 1960 10 1990
(in constant '88 dollars). While this was
happening, SAT scores fell from 975 1o
900. U.S. businesses are spending bil-
lions of dollars to teach basic skills 10
entry-level employees while colleges
are devoting increasing resources Lo
remedial education. The state of Cali-
fornia currently spends more than half
of its budget on education, but in 1992
the state ranked 34th in SAT scores. In
recent years, many businesses have
been down-sizing, but in California the
education bureaucracy has grown (o the
point where there are now 127 non-
teachers for every 100 teachers, Cali-
fornia expects a 40% increase in enroll-
ment by the year 2000. According to
the Governor s office, it currently takes
the taxes of 22 employed citizens (o
pay for one classroom. Thus, our econ-
omy will have to grow by 40% in the
next seven years just to pay for the
additional new students. Can we afford
the status quo?

The Parental Choice in Education
Amendment will finally bring market
forces 1o public education. Just the
threat of this amendment being on the
ballot has caused various school dis-
tricts 1o make limited changes in the
right direction. While this is welcomed,
what will motivate these schools to
change if the amendment fails? The
amendment encourages the privale sec-
tor 10 become a partner in educating
our children. Private schools would
absorb some of the two million new
students and reduce the need for new
tax dollars by decreasing the number of
new schools to be built, as well as edu-
cating students at a lower overall cost.

This amendment gives parents the
freedom to choose the best public or
private school for their children. Par-
enis are given a voucher equal to half
the amount normally spent per student
in the public schools. The voucher
would be worth about $2,600 per year.
A parent can choose any public school
or any private school which chooses o

participate in the voucher system.
Some critics argue that $2,600 is not
cnough to pay for tuition at a private
school. They charge that the only peo-
ple who will benefit are those who

already can afford to send their children
to expensive private schools. However,
there are more than 2,000 Catholic and
Protestant schools in California that
charge tuition that would be covered or
nearly covered by the voucher. In the
U.S., 95% of Catholic schools and 88%
of Protestant schools charge less than
$2,500 per year, with some charging less
than $500. Any amount of the $2,600
voucher that is not spent will carry over

and can be used at any participating

school or college up to age 26
Other critics bring up the issue of state
funds being used at religious schools

That would not be a problem with this

amendment because the voucher is a
grant-in-aid to the parents of the stu-
dent—not to the school. In a similar fash-
ion, the G.I. Bill provides funding to pub-
lic and private college students, including
those attending seminary.

Businesses know there is no more
powerful motivator for improving a prod-
uct or service than stiff competition. With
the current system of “free” public educa-
tion, most parents don't have a choice,
especially in the inner city. Inadequate
schools cause some parents 10 move (o
another part of town for the sake of their
child's education, leaving the inner city (o

those who can't afford to move. This

amendment has the polential 1o have pos-
itive effects far beyond the school system.
Financially, the taxpayers of Califonia
can’t afford the status quo, especially
with the new student projection. Aca-
demically, we aren't going to get the
desired improvements withoul major
reform. Unless we can break the monop-
olistic hold the education establishment
has on students, real improvement will be
an unrealistic dream. The only thing on
the horizon that will force the public
schools 0 compete in a [rec-market sys
tem is the Parental Choice in Education
Amendment. It is a change whose time

has come, A

Mechanics National Bank

The Business and Real Estate Lending Specialists

The only thing standing between you and the money you need could be this

form!!!

I need a loan for the following:

Working capital
Commercial Real Estate
Machinery and Equipment
Leasehold Improvements
Construction

Purchase Business

Debt Repayment

Inventory

Total Loan Needed $

Company Name:
Business Address:

Contact Name:

“a B8 A A B Bl B e

Phone #:

IT'S SIMPLE! COMPLETE THE FORM AND FORWARD TO:

Mechanics National Bank
8225 Alondra Blvd.

Paramount, California 90723

Attn: SBA Loans

NO COST TO YOU UNTIL YOUR LOAN IS APPROVED

=

SR

Or, Call Our Hotline For Further Information: 1-800-662-4722
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A Trip For 2 to Hawaii ‘
Listen to the G. Gordon Liddy Show

WEEKDAYS 10 A.M.-2 P.M.

| m NEWS AM 1350

ZRCIKC

|
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1 QN Headline News . . . 24 hours a day ‘

|

|

'r------—-—-----—-——-——-—

Masd or deliver your opmwon 10. 740 W. 4th Street. San Bernarding, CA 92410 !
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KCKC AM Radio
1350

Inland Empire's CNIN Station

“Southern California
Business Focus”

From 7:00 pm - 7:30 pm
Monday Thru Friday

Features Discussions on a Variety of Business Issues
Recent Guests Include . . .

Jim Taylor, Inter Valley Health Plan + Joan Earhart, Orange National Bank + Rick Daniels,
Mine Reclaimation + John LeCompte, Rancho Cucamonga Quakes + Candace Smith, Inland
Empire National Bank + Jim Deskus, Radisson Hotel, San Bemardino » Sonya Marchand,
College of the Desert + Supervisor Jon Mikels » Sherry Case, Ontario Vistors & Convention
Bureau + Ray Remy, Los Angeles Area Chamber of Commerce « Bob Leo, Palm Desert
Chamber of Commerce * Ann Harris, Main Street, Inc. + Harry Cohen, Ontario Metal
Recycling « Dan Stark, San Bemnardino Visitors & Convertion Bureau »

Jack Kyser, Los Angeles Economic Development Corporation

For Information call Rebecca Gordon (909) 391-1015 Ext. 21

If you are reading this, then so are your customers.

(909) 391-1015 ext. 26, to reserve your ad space!

| Financial News

]

Chino Valley Bank
‘ Appoints Service Manager
I

for Colton Office

hino Valley Bank has
announced the appointment
[ of Peggy Parker as service
manager of the bank’s Colton office.
| Her most recent assignment was with
| Riverside National Bank.
| Parker is active in community
affairs and is a board member of the
Family Services of Riverside and a
member of the Chamber of Com-
merce. A

B Carolyn Phillips New Asst.
VP at Chino Valley Bank in

Covina

hino Valley Bank has

announced the appointment

of Carolyn Phillips as assis-
tant vice president and banking offi-
cer of the bank’s Covina office.
Phillips was formerly an assistant
vice president and loan officer with
City National Bank. A

Free Guide to Managing
Troubled Loans Now

Available

ess Kent & Company, a Los

Angeles-based financial consult-

ing firm, has published “Seven
Tips for Managing a Troubled Loan,”
a concise guide to dealing with banks
and other sources of capital.

teve Arriaga, recently arrived
S at Orange National Bank, has
been in banking since 1971.
He left banking for a while 10 work

with a small business, then realized

Inland Empire People

I'he leaflet is one of a series of

[,‘Ul‘[IL anons on cormc

develop-
ment, capital markets and capital
research topics. For a free copy, call
Jess Kent & Company at 213/489.
6820 or write 445 S. Figueroa St.,
Ste. 2600, Los Angeles, CA 90071.
1630. A

Sharon Santibanez of
Chino Valley Bank Moves

to Ontario Branch

hino Valley Bank hag
announced the appointment
of Sharon Santibanez to the

position of assistant vice president
and service manager of the bank’s
Ontario office.

Santibanez was formerly assistant
vice president and service manager
of the Colton office. Santibanez
joined Chino Valley Bank in 1986, A

Chino Valley Bank
Appoints Asst. VP &

Treasurer

hino Valley Bank has
announced the appointment
of Ludy Siongco to the posi-

tion of assistant vice president and
assistant treasurer in the bank's
finance and operations division.

Siongco has held positions with
United Mizrhi Bank LTD, Credit
Agricole, Kellogg & Andelson
Accountancy Corp. and Pacific
Union Bank. A

Arriaga has lived in the West End
of the Inland Empire since 1981, as
do his children. Exercise, traveling
and family barbecues fill most of his
spare time, along with his attendance

that the SBA loan pro-
gram was a good direction
for his personal goals. He
enjoys serving others and
says, “the bonus of this for
me is that I leam a great
deal about my clients and
their businesses.”

Arriaga is assistant vice
president/SBA loan offi-
cer and business develop-
ment officer in the Rancho Cuca-
monga office. He believes the
Inland Empire has the potential for
continued growth. He cites the suc-
cesses of airports, labor forces and
land as examples of such growth,

Arriaga’s management style dele-
gates authority and responsibility to
a trained staff. He believes in a
hands-on type management and that
“people are your assets.”

at Our Lady of the

Assumption
Church.

Arriaga says that the
death of his father has had
the greatest impact in his
life.

Catholic

*“You don’t seem to
realize what life’s values
are until you have experi-
enced personal loss,”
Arriaga says. “I believe through this
experience, I became more aware of
the honor of being of value, to serve
and to provide for others. My father
lived by these philosophies, and was
an excellent role model for me.”

Arriaga’s goal in life is “to be of
service in the most sincere meaning
of the word. To have an epitaph that
reads: There goes a good man." A
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Creative Financing Strategies

By Mary Ann Quay, CPA

ash flow is the lifeline of any busi
ness, and most successful compa
nies rely on some form of borrow

ing to maintain smooth sailing through the
urbulence of our rocky economy. Getting
and keeping a good source of credit may be
the difference between keeping your head
above waler and sinking into oblivion. The
challenge is especially tough due 1o the
unusually tight lending policies we've seen
in recent years.

If yours is a small business, the potential
lending sources you have to choose from
are slim. Loans made by commercial and
industrial lenders in California have
decreased 16% over the last five years and
venture capital loans in the U.S. have gone
down by 65% in the same period. Even if
you already have a good banking relation-
ship that has provided you working capital
and other loans, you'll probably find the
lender looking you over with a keener eye
the next time your loan is up for renewal.
You may be asked for more collateral, more
personal guarantees, lower credit limits or
other restrictions.

What can you do to make sure
you get the credit you need?

To maintain good standing with your
current lender, keep the lines of communi-
cation open. Inform your lender of changes
in projections or results that differ from
what you thought they would be. Keep on
top of your financial activity, prepare cur-
rent balance sheets and income statements,
and analyze important financial ratios and
key figures such as inventory, accounts
receivable, elc. Anticipale the questions
your lender will ask and prepare explana-
tions of unusual items.

If your business is experiencing a drop
in sales, show your lender what you are
doing 1o maintain cash flow. Are you cul
ting expenses? Are you keeping your
inventory levels to a minimum? Are you
aggressively marketing? Are you on top of
your accounts receivable collections? Do
you have a plan for the future, both short-
term and long-term? Is your company well-
run, organized and staffed with knowledge-
able people? Do you have a good CPA that
helps provide financial advice? Positive
answers 10 these and similar questions can
help your lender put together a financing
agreement you can both live with.

What if you are looking for a loan
for the first time?

With credit conditions being the tightest
they’ve been in many years, you may find it
difficult 1o interest someone in lending to
your company. One bright spot in the lend-
ing arena is the Small Business Administra-
tion. SBA loans have actually increased by
more than 100% over the last five years.

SBA lo: > by conventional banks
but g ¢ U.S. government and
they are designed to help businesses that
have trouble getting regular financing.

Demand for these loans has been so great
that this year's SBA funds are almost dried
up, but more funds should become avail-
able when the new year starts on October 1.

If your income statement is weak, but
you do have unencumbered assets, you
probably can obtain a loan using the assets
as collateral. “Factoring” your accounts
receivable is another option, if you are will-
ing to turn your receivables over to the
finance company. While generally more
expensive and somelimes a nuisance (0
cope with, factoring can be very helpful if

no other sources of cash

liC

> available, par

I you are ex ng your sales

rapidly

Another possible source of funds is a
private loan from a friend, relative or busi-
ness associate. Some business owners have
even used credit cards, personal loans or
borrowing against their homes to provide
working capital. The important thing is 10
make sure you have developed a plan for
paying off the loan and that borrowing the
money makes sense for your company. If
your business is declining and realistic fore-
casts show the future only looks dimmer,
don’t go further into debt only to delay the
inevitable. It may be wiser to get out before
you've lost everything.

What if you don't need a loan

right now?

Even if you don't see a need for borrow-
ing right this minute, you should consider
establishing a banking relationship and a
business line-of-credit for use in the future.
It’s frequently easier to get a loan when you
don’t need it, and establishing a history of
good use of credit will pay off later when
you need extra cash for an opportunity that
arises 10 expand or improve your business.
Current low interest rates make a line-of-
credit a relatively inexpensive “insurance
policy” for future cash flow needs. A

Mary Ann Quay is a partner of Vicenti, Lloyd &
Stutzman, CPAs and Business Advisors, located
in La Verne.

RCR PLumBING NEEDED
A BUSINESS TERMLOANTO

RCR Plumbing in River-
side is one of the largest
and most experienced
plumbing contractors in
the area, with a fleet of
more than 150 trucks.
But trucks do wear out,
and when Bob Richey

adds new trucks, he banks on a business
term loan from Chino Valley Bank.

For nearly twenty years, forward-
thinking businesses in the San Gabriel
Valley and Inland Empire have relied
Arcadia » Chino » Colton » Corona» Covina

Fontana * Ontario * Pomona = Riverside
San Bernardino » San Gabriel » Upland

on Chino Valley Bank for
a wide range of business
banking services, from
bankers who know
business.

Give usacall and we’ll
send an experienced
business banker to your

place of business for a free on-site analysis.
Bank on us to show you new ways to
improve your business.

Chino

Valley Bank

The Bank Business Banks On.
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Union Bank Backs Dental Practice

Special to: Inland Empire
Business Journal

l ike many young professionals,
Jerry Middleton’s dream was
to run his own business. In his

case, the business happened to be a

dentistry practice.

“After graduating from college and
serving my residency, 1 went to work
for other dentists,” says Middleton,

invaluable, I soon realized 1 wanted 1o
be my own boss."

Middleton and his wife, Denise, an
accountant, began researching his
options. They soon discovered that
the business environment had changed
significantly from a few years before.

“It used to be that a dentist could
staff his office, hang out a shingle and
the practice would steadily build from
referrals alone,” says Middleton.

There's much more competition. And,
the many changes in health care cover-
age alone raise many obstacles. The
decision to start a practice is a much
more challenging and complex issue
today.”

After further research, Middleton
decided it was most prudent to pur-
chase an existing dentist’s practice.

“I looked for a top professional
with a strong reputation in the commu-

D.D.S. “While the experience was  wpp;g simply isn't true anymore.  nity,” Middleton explains. “I found
THE TOP 20: U.S. INTERNATIONAL SERVICE BANKS
Ranked by Commercial Letter of Credit Dollar Volume
Bank Phone Letter of Credit  Total Assets Letter of Credit Executive Contact
($ in Thousands) (S in Thousands) Opening Fee!
1. Citibank NA® 212) 559-6788 4,675,000 5 We AV.P
New York N.Y. ( . 675,000 159,858,000 N/A KarenWestgaard, A.V.P.
2. Chase Manhattan Bank NA*  (212) 6763508 2 3 2 : :Coy, V
New York N.Y. (212) 389,630 76,215,556 $70 Scout McCoy, V.P.
3. Bank of America (510) 675-8289 2,315,000 97,074,000 $100-8250 Jim Keesey, V.P.
National Trust & S.A.*
San Francisco, CA
4, %ﬂl;:lféagt:wm Hanover (212) 623-3982 2,204,000 55,926,000 Negotiable Jeff Plotkin, V.P.
New Yak-, N.Y.
5. Bank of New York 914) 684-5402  1,601379 38,264,079 imi i
New Yo MY (914) 6013 38,264,07 $100  Dimitry Schatiloff, V.P.
6. l(":l';'st Nauonnl Bank of Chicago* (312)407-2709 899,808 32,221,205 $80 Walter Baker,V.P.
icago, I
7. Chemical Bank* 212) 820-3398 844,000 49 i Vi inacci
Ny Yo MY (212) y 405,000 Negotiable Victor Marinaccio, A.V.P
8. girsslto National Bank of Boston*  (617) 434-5312 787,932 25,220,456 Negotiable Ben Moyer, Division Exec.
Qston, 8
9, Security Pacific National Bank* (213) 345-2922 730,099 54,961,196 i arte
LosAngeles P (213) | 961, $65 Maria Elena Ugarte, A.V.P
10. First Interstate Bank (213) 239-2654 653,715 20,242,960 $95 Radcliffe Forbes, V.P.
of California d
Los Angeles, Calif.
11. Corestates Bank NA* (215)973-2964 574,521 15,306,256 S50 R
Philateinhi, P i s obert Walton,V.P.
12. Reﬁublic National Bank (212) 525-6245 551,433 23,366,019 $95  Judalsracl, V.P,
of New York*
New York, N.Y.
13. Bankers Trust? 12)250-4765 516,000 53,186,000 Negotiable Joh
s Tow (212) ! cgotiable John Ladany, V.P.
14. NCNB Texas National Bank* (214) 508-3093 498,008 34,181,458 $100 Pamela F Y.P
Dallas, Texas kY .
15. Norwest Bank* (612) 667-9704 374,874 11,750,971 N/A Bernie Rooney, Officer
Minneapolis, Minn.
16. Continental Bank* (312) 923-5951 342,000 24,929,000 $75 Barbara Payne, Coordinator
Chicago, Ill.
17. UnionBank* (415) 4450616 315,552 16,610,807 $80 Mol v
e oy olly Casey, V.P.
(404) 607-2204 310,304 12,466,741 $100 Doug Parker, V.P.
(212) 602-1361 293,267 15,361,183 $60 Andrew de Soiza, V.P.
; (415) 765-2792 259,965 8,393,677 Negotiable Beth McClellan, V.P.
1 Minimum Fee Letters of Credit  *Services Middle-Market Sources: Sheshunoff Information Servi
2 Annual LC Vol. Min. of $15 Million  All Figures as of June 30, 1991 mhmnﬂmmkms:vw

what 1 was seeking with Dr. Kclson-.
who began his Riverside practice 35
years ago. By joining him at this stage
in his career, I have an opportunity 1o
leam from him, establish my clientele
and assume the practice as he gradual-
ly enters retirement.”

With this opportunity in mind, the
couple started talking to banks abour
business loans.

“I had a hard time getting any
response until we spoke to Chris

McCullough at Union Bank,” says

Middleton. “We were particularly

impressed by the quick attention

and service we received from Chris,

He retumed our call promptly and

found the time to sit down and talk

with us.

“Although we unexpectedly
received private financing to pur-
chase the business, we had other
banking needs. I wanted to replace
the serviceable yet well-wom chairs
and technical equipment with
updated furnishings. We chose
Union Bank for securing a new
equipment loan and, again, we were
pleased with the quick and courte-
ous service.”

McCullough, vice president and
manager of Union Bank's Tyler-
Magnolia office, secs the Middle-
tons quite often these days. Not
only have they secured a new
equipment loan with Union Bank
but also maintain other business
accounts, such as checking and
credit cards, with his office.

“We're really committed to see-
ing businesses in our community
thrive and grow,” adds McCul-
lough, who has worked for Union
Bank for six years, ““The Middle-
tons are a good example of a couple
who came 1o us, eager 10 Start a new
business, and now we're supporting
their efforts.

“Unlike some banks, we can
make loan decisions at the local
level, speeding the approval pro-
cess,” notes McCullough. “Union
Bank is small enough to offer its
customers personal attention but
large enough to offer a wide range
of financial services.”

Union Bank is the fourth largest
commercial bank in California with
$16.5 billion in total assets. It has
more than 200 banking offices
statewide and five overseas facili-
ties.

“In these uncertain economic
times, it's reassuring to know we're
working with a stable institution,”
Middleton says. “The dental prac-
tice is keeping me very busy and it’s
comforting to know I have a bank I

can rely on as the need arises.” A

R
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Mary Tucker Added to

Radisson SB Staff

he Radisson Hotel-San
Bemardino Convention Cen-
ter has added Mary Tucker

to its marketing department, Gener-
al Manager Jim Deskus has ann-
ounced. Tucker will handle the
association and government
accounts for the hotel.

Tucker most recently was
employed at the Doubletree Club
Hotel in Ontario. She is a mem-
ber of the California Society of
Association Executives and the
Society of Government Meeting
Planners. A

UCR Scientist Elected
American Physical Socie

Fellow

enjamin C. Shen, profes-
sor and chair in the
Department of Physics at

the University of California,
Riverside, has been elected a fel-
low of the American Physical
Society in recognition of his
research in high energy physics.

Shen, a UCR faculty member
since 1969, was one of 164 scien-
tists throughout the world elected
fellows for 1992. Formed in
1899, the 43,000-member Ameri-
can Physical Society is dedicated
to the advancement of physics and
dissemination of new knowledge
in the discipline.

Part of a large scientific collab-
oration at CERN, the European
Organization for Nuclear
Research in Switzerland, Shen
and his UCR colleagues are test-
ing an aspect of the so-called
“Standard Model.” The theory
has been developed by physicists
over the last 25 years to describe
the fragments and forces that
shape nature,

It holds that the four forces —
gravity, electromagnetism, the
strong force and weak force —
were part of a single force during
the theoretical Big Bang advanced
as an explanation for the creation
of the universe. Specifically,
Shen’s group is attempting to con-
firm the unification of the electro-
magnetic force and the weak force
that causes radioactivity. They
are studying the debris and energy

caused by high-speed collisions of
electrons and positrons, the antipar-
ticles of electrons, in a huge under-
ground collider at CERN.

Shen, science advisor to Con-
gressman George E. Brown, Jr. (D-
Riverside), eamed his bachelor’s
degree in 1959 and Ph.D. degree in
1965, both in physics at UC Berke-
ley. A

Valley Detroit Diesel Allison

Purchases Mira Loma
Building for $1.6 Million

alley Detroit Diesel Alli-
son, a Detroit diesel corpo-
ration and General Motors

Corporation, distributor of engines
and related parts, has acquired a
50,688-square-foot industrial build-
ing on 5.79 acres in Mira Loma,
according to Grubb & Ellis Com-
mercial Real Estate Services. The
$1.6 million acquisition is the City
of Industry-based firm's first Inland
Empire location.

The building is located at 11300
in Empire Business

Inland Ave
Center. The building is slated for

occupancy in July 1993, The firm
will initially employ 50 workers at
the new facility and as many as 125

by October 1996. A

Radisson Names Riddle
Director of Sales &
Marketing

adisson Hotel San
Bernardino Convention
Center has hired Verlene

Riddle as its director of sales and
marketing

Riddle most recently was
employed at Quality Suites in San
Diego. She is a member of the
Meeting Planners International,
Hotel Sales Marketing Assn. and
the San Diego Business Travel
Assn. A

Coporate Video . ..

“Our company 18
too small/big.”

Excuse #4 For Not Doing A

Video Sells

Because when it comes to effectively selling a product or service, nothing beats the
impact of a well-produced video. And the best part, our “award winning” creative
staff will guarentee you the best value in town. Regardless of your budget.

Call Art Kemp
391-1015 Ext. 37

Daily Planet

Productions, Inc.

So stop making excuses

305 Sacramento Place = Ontario - CA + 91764
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Ontario Firm Finds Gold in Trash

Company Name Billings (million) 1992 Reglonal Yr. Founded Specialties Clientele Top Local Exec.
Address 1992 Breakdown (S or %)  Headquarters 1,'“‘ -] y . ¥ " .
City/State L.AJO.C/LE. No. Employees Phone/Fax nce known simply as the  cling's business is a major part of  price intown current as well as the future needs
AeroYironment, Inc. 16 10% 1970 Air Quality Local Industry Tim Conver “junk business,” recycling their operation, the general pub- With AB939 in effect, the bill of the Inland Empire's growing
?Eﬂmhgmbn've_sunczm 10% Mosirovia Soil & Groundwater Local Govemments CEO/President has evolved into an inte lic's business also plays a substan- that dictates that a 25% reduction  population
. o IR1RY 3157 T NE i '
jonrovia, CA 91016 0% 180 Energy Eficiency SpemEak Mokcs (818)357-9983/359-9628 gral part of today’s society, and for  tial role in the success of the recy-  of the wastestream be met by 1995 If you are not currently utilizing
e many businesses, has become a  cling center. Well known for its and a 50% reduction by the year the services of Ontario Metal
Geosclence ineeri h ; 4 : : ; : ¢ w5 .
msmcon,,gegﬁ'?'si;u 3 ég;’ Full?gfm ;ﬁ?‘:ﬂd‘;‘ﬁ]&:\fxﬂﬁ gf;:,"‘f,’ﬁf:, f,'m?k.f" = definite factor in their profitability,  reputation of “We’ll beat any price 2000, recycling is certainly an  Recycling, please contact them at
Fullerton, CA 92631 5% 12 Matenials Testing F(-:;“!f:l-ilﬂff& (T14) 773-1232/773-0485 Companies that generate scrap in town,” the motlo is evident by issue not to be overlooked by the (909) 983-0655 1o have an account
gl metals as part of their manufactur- the number of customers who  general public or by industry in  executive conduct a free analysis
g!:nTGmlmch’ $17.1 25 1981 Residual System Design S’ajm oil :{HIIi-_\.{p‘IZHu_m ing processes realize the impor- stand in line with competitor California. Ontario Metal Recy- of your company’s recycling
Irvine, c;\qyifs.zjm ?(SJ [’l";’z'c Eﬁ"."’d“"":‘ﬂc‘g‘;aﬁﬂﬁg i (_—;“ff"\7.;_?‘7{;]—](')},?’3%4'3’” tance of recycling their remnant  coupons in hand, knowing that  cling has positioned itself to be  needs. A
product to add to their bottom-line  they will truly receive “the best fully prepared to accommodate the
mg;- Inc. = n/a 80% 1980 Asbestos Removal Commel/Industrial Firms Leslie A. Mattias profit picture
lamar Flace 15% S Fe S Lead & PCB R al Propenty Management Firms President/CEQ ario Meta scyeling is
Santa Fe Springs, CA 90670 5% i ICSOFmg‘ Danohlj(;mov Biﬂdmggownen I_IIU)*JEJ 00789442057 X Ontario Metal RVLL'H“'}?“ 138
full-service recycling company
that has been servicing the Inland
Camp Dresser & McKee, Inc. $5.0 (Ontario Only) 10% 1947/1981 LE.  Waler, Waste Water, Solid Waste Govemment Agencies Richard W. Corneille : AR e o
430 N. Vineyard Ave., Ste. 310 25% Cambridge, Mass. Hazardous Waste Management Utilities, Industries. Vica Precident Empire for 30 years. Because of
Ontario, CA 91764 65% 220030 1E Storm Water (909) 986-6811/984.9328 the tremendous volume of scrap
metals that flow through their
CH2M Hill $35 75% 1946 Water/Wastewater PL & Engr. Private Industry Jerry D. Boyle facility on a daily basis, they
2510 Red Hill Avenue 10% Denver Transportation, Solid & Utilities/Caltrans Vice President/Reg, Mgr, 1
Santa Ana, CA 92705 15% 5,000 Hazardous Waste Mgmnt. Federal Gowt, 0[4)25[1,55(,,,3}0_55% have established markets both
Geosciences. CM County/Local Gowt. foreign and domestic that are vir-
m?mw“f‘mm n/a 65% 1973 Site Remediation Aerospace Anneline Osterberg tually out of reach of many of
tman Ave. 20% Oakbrook, IL Site Investigati Public Utiliti Sales Manage: T stitors.  The a0
Stanton, CA 90860 15% 81,000 RE VR I ZNCoR Lpact ol (;l?) 32?:1&;;(1(826-2051 their competitors. Their many
years of experience, along with l E E
Dames & Moore a 0% 1938 Planning/Design Public Sectors Brian Wynne iRty Sompainzed OpeTe: LET Us NCR As
O;Mlnhgggm_ﬂgmvd..Sm.C-llO 30% Los Angeles Waste Management City/County Agencies Managing Pnnnsnl tion, allows them the ability to
53 s lO‘l(Slg\%Dwgo) i Pssomseial Engmencing Private Sector (909) 980-4000/580-1399 customize a facilities scrap han- YOUR BOTTOM LlNE.
s En dling system to maximize the L
Earth ems Environmental, Inc. $30 10% 1989 Soil & Groundwater Remediation 0il Companies David Bramwell . = G > Oroanizs
793',:5‘:“’ CubiDuthe 1% San Luis Obispo  Soil & Groundwater Assessment Commercia, ndusiria Senior Geologist €S officiendy HT [ee OGEANIEA:
Bermuda Dunes, 1 30% 23 Property Transfer Assessment Local Govemment (619) 345.9772345-7315 tion. As most companies r_C'-th/r. WE SPECIALIZE IN INDUSTRIAL SCRAP HANDUNG
the timely movement of their
mgmw& % $125 63: 1905 Waste Management Industrial Govemmental Hal Schneider scrap melals is crucial to their
San\-Am.CA9270:r k 7l_5q, NC\EJ)O& o mg;’c ¥ G oy (\713;%:’31:17?(;?3049 ultimate success and profitability. * TOP PRICING ON ALL SCRAP METALS
After a comprehensive survey of
Ecologies Emvironmental Consuling Co's  NIA na 198 ToxicologyRisk Assessment, Industria Industry Brian Hunt § Customel/pibecds, Ontario * QUICK & EFFICIENT SCRAP PICKUPS
4125 E u&wum :/la An;lacun Hyglccnc_}l&fcty. Env. Engin., Env. Health Public Agencies Chicf Operating Officer Metal Recycling provides all of
Anaheim, a % &ﬂ%&mﬁﬁmnl Financial Institutions (714) 528-0000/528-3300 the equipment necessary to
N , implement the most efficient sys- * CUSTOM EQUIPMENT AVAILABLE
EMCO! mu . S50 $9.1 1971 Env. Consulting & Engineering 0il Companies Martin T. Czerniak, P.E. ssible fi heir ind ial
é‘:‘magx‘:;%g“"-s““ 100 g-l San “Zglbo Solid Waste Management & Minimization Cities & Counties Branch Manager teIn POSSIDIE IONINELL SRUUSIEA
ton, 4 1,0 Hydrogeologic Invest., Hazardous Waste Aerospace, Mfg. 909) 824-9855/824-5078 accounts. They maintain a fleet
Rismodiation & Clous Uy, Undetyrid. Taks,  Fodeal Govermmnios o e “ S5 : * PAYMENT TERMS TO FIT YOUR NEEDS
of trucks whose drivers are dedi-
oy e By 12 N/A 1964 Air Toxics, Modeling; Permittng, Law Fims, Chemical Bruce S. Beatti cated to the expedient servicing
4340 Von Karman Avenue, Ste. 200 N/A Acton, MA Auditing; Compliance; Des. Eng.; Haz. Financial Instituti A\ g : . i ) .
Newport Beach, CA 92660 NA 0D Wane R Commenitiogs sl |+ Uil (18 B0 68738 of all industrial customers. * FULLY COMPUTERIZED INVOICING
Sci.; Health & Safety; Litigation Support Trade Associations Customer service is an intri-
g?okm $5.5 60% 1984 Phase LILII Site Assess., Enviro. Audits  Aerospace, Mir. Oil Cos, Michael M. Mooradian cate part of the philosophy of rF VOU AEE NDT OURRENTLV UT"JZ!NC
Gilman Street 30% Long Beach Water De Local, Suate & Federal SRR : ; s
Long Beach, CA 90815 10% 80 Hazard ‘aste Manag th\::::afu ?373;1;317.3971/597.3459 tario Myl Recyc'lmg_ it ds OUR EEGVGUNG SERV’CES
Remediation Syst. Design & Installation Banking & Legal not an uncommon sight to see CALL TODAV FOE A FREE QUOTE
loyees, as well as the owner
GeoTest 2 0% 1985 CA Stste Certified Mobile Labs. Aerospece, Mir. O] Cos. s Y e :
3960 Glman, S 908,P 0. Box 11 0% LongBeach A Staic Certfied In-House Labs, Loca, Sste & Federal B himself, Harric Cohen, circulat- Conserving the futune by recycling the past
it ol o s Pl Hench Govemments, Bakng/Legal (310)498-9515/597-0786 { ing amongst customers, shaking
P ™3 of) their hands and thanking them for
Harding Lawson Assoclates . 1 Hazardous/Solid Waste Management  Petroleum & Petrochemi 5 5 L
3 Hutton Centre Drive, Ste. 300 30% Novato, CA Geotechnical and Environmental M.mufacnni:gmd Tmemmlul s mv;:'mm tiggie Busings> itiough Ot -
Santa Ana, CA 92707 10% 960 _ Engineeri Commercial and 7 3297 Metal Recycling has grown to be 3
i y 3 (714) 556-7992/662
: P e Govemmental one of the largest, most advanced
e pa 52: o Sﬂ’*M"“i'.l’TghsEvhmj Military-Federal Agencies Donald Rothenbaum scrap handling facilities in the — METAL
Sacramento, CA 95827 2% 650 M“LWWm g. Air Quality, Mcw&wmm o -I:':_-Igtlwgemn valley, they have never lost sight ONTARIO RECYchG
Private & Public Sector ‘ of the personalized touch that RECYCLING g
| . N
Law/Crandall Inc. $350 0% 1948 RemedistionDes. & Man: Regulai-  Local,Sute & Federsl Gov-  Barry J, Meyer - s oungnaLio s fond v
IME:EH%&&HI 55: m wyCém mmaww.mmmu emments; Major Investment Principal Engineer | the late Isaac Cohen, whose
' ' Vg esrelpOmlsin )66193se33 8| motto was “the customer is 717 SOUTH TAYLOR AVENUE
|
1

king."
Although the industrial seg-
ment of Ontario Metal Recy-

(909) 983-0655

listed. To the best of our knowl-

nma‘umwm = Not Applicable WND = Would Not Disclose na = not available. The information in the above list was obtai

[ s Y :
the ndoaat Jied is accurne a5 of press time mmﬂmhuﬁlﬁhmwmmgmdmmdm' issions and typographical errors sometimes occur. Please send commections
mumu-udnmuﬁ;nmmm Sacramento Place, Ontario, CA 91764. mehznm%gmimjmwwmuww. i y
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Environmental Companies Serving the Inland Empire W e .
Listed Alphabetically No LaCK O ate r u | A '%
| . 4
. : - ] . | | - o
Company Name Billings (million) 1992 Reglonal Yr. Founded Specialties Clientele pl;‘: Local Exec. [ La C k Of W l Sd 0 m [ 7 \’
Address 1992 Breakdown (Sor %)  Headquarters - | |
City/State L.AJO.CJ/LE. No. Employees Phone/Fax | /- /4 4
Leighton and Associates, Inc. $21 33% 1961 Environmental Services City Agencies Houman Makarechi, P.E, By David A Bainbridge water used by each household !F b
1737 Atlanta Avenue, Suite 1 18% Trvine Geotechnical Engineering Stale Agencies V.P.Managing Principal : ) \
Riverside, CA 92507 13% 207 Construction Mats Testing Transportation Agencies (909) 788-5800/788-0831 (believe it or not, some still don’t).
16% (San Diego) Land Developers espite spring rains the  Water use is often cut in half, even R v Clil] ,u]d RAI[ .CYCI I :
Lockman & Associates- $45 63% 1964 Solid Waste Management 5“‘;["1"‘“ ]G“;"f'“m"“‘ W, ‘A"flk“\'-ln, P.E, drought is still with us in  though the rates paid for water eLy g i 4 “es
Inland Empire Regional Office 21% Monterey Park Planning and Design vale Industry Principal/Director of . . s ta g ' vipnis dlnifing ' "
2930 Inland Empire Blvd., Suite 10] 10% 45 Co. Wide Services Institutions Inland Empire Reg. Office Southern California, and don't increase significantly, But the W k]'I y H: I ‘
Ontario, CA 91764-4804 5 Inland Empire (909) 944-6988/948-8508 we will be fortunate if we don't water meters we now have are r ]
p
Marcor of CA, Inc. $11 (CA) 70% 1980 Asbestos Abatement Industrial Matthew Westrup have a real drought. (There have buried in the lawn and noted only
10355 Vacco Street $38 (Nation) 10% Baltimore Lead Abatement Facilities VP/Gen. Manager been six bi ot SinG ol - N R . at comes , It's no coincidence that our name bears a strong rest nce to one of
38 ) It ! 4 e 8el six big ones since the Euro in a remote bill that comes long i CoInc ¢ L ans 2 B AIC 1
South E1 Monte, CA 91733-1407 20% 500 USTS, Heavy Metals Fasunercial Smpiaius B O1-0722400 Ak e feroass noars 1 b ) of sl o the most important environmental activities of our time...recycling
Facility Decontamination Acrospace,Utilities pean invasion began in the 1600s.) after use. To become serious about &
McLaren/Hart Environ. Engineering Corp. 590 50% 1977 Remedial Investigation/Cleanup 0il & Gas Industry Michael Kinworthy There wouldn’t be a real short-  water conservation we need to Pecycling is at the heart of RAILeCYCLE's comprehensive waste
flsm N";‘h&“glssgﬁ"‘- Suile #210 40% Rancho Cordova Regulatory Compliance Audits C':‘;"“"'?] Industry RFI}!“';-;IV.\:J:\.;[?.' age of water if we used what we know how much water we use and manaj nt system; a system that places a high priority on reducing the
urbank, 502 7 Risk / ) fact (818) 841-0606/841-0 ¥ - L e = nount of 3 s soing to our landhlls
10% w0 Rk ivrscemaitey e e have wisely. Facilities in Southern  what it costs. Every house and amount of waste going to our landfll
Miad Rrandats Asmciotes $14.0 5% 1982 Environmental Compliance (NEPA/CEQA) City of Lake Blsicore Michael Brandman, Ph.D, California now use about 450 gal-  apartment should include an easy to Before waste is taken to our state-of-the-art landfill, it will first 40
2530 Red Hill Avenue 35% Santa Ana Natural Resources Management Disney Development Corp, (;E‘f’ lons per day with about half that in read water meter inside the house through a series of recycling centers called “Material Recovery Facilities” or
~ 705 2 5 R p 4) 250-55557250-55 < 2 A ° MR for <hort
ewiasm, CA 3203 2% 20 Flinaing Services Lengia b VAL ENSIS VI the house—showers, cooking flush-  This should clearly display current IRFs" for short
ing—and half for landscaping. use in gallons per minute, total gal- Glass, alum tin, metal, plastic, paper, and many other recyclables
Nolte and Assoclates na 2% 1949 Acoustics RCTC Lee Saage & : ping SELLL \.‘ i & e 55 o . '1 r: ‘ i",‘b, = KL TR
120 Columbsia, Suite #600 94% San Jose Geo-Environmental OCEMA V.P./Managing Principal Saving half can be remarkably  lons used this day, week, month, witl be recovered from e trasn of recycling
Aliso Viejo, CA 92656 1% 400 Water Resources CalTrans (714) 837-5001/380-1207 easy. The Casa del Agua demon-  and year as well as the cost. Does this mean you stop recycling at home? Of course not. But what it
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The importance of this reorienta-
tion has been made clear in studies
of communities that install water
meters to measure the amount of

Agriculture for California: A Guide to
Information, recently issued by the
University of California.
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Engineering the Environment of the Inland Empire I

By David Grosse

nvironmental engineering
Emay be the Works Progress
Administration of the 1990s.
As the worst recession since the
Great Depression rumbles slowly
into history, and the Cold War with
Russia becomes a figment of past
arms races, businesses in the Inland
Empire are tuming 1o a new prob-
lem and a new opportunity: envi-
ronmental engineering.
Concern for the environment is

certainly not new. Air quality regu-
lation and management goes back
over three decades on a national
scale of concern. Stationary source
emissions, mobile source emissions,
and the California Environmental
Quality Act have been recognized
vocabulary for businesses in the
development sector for many years.
New events and legislation, howev-
er, have broadened this into the cre-
ation of environmental engineering.

Environmental engineering cov-
ers a multitude of professional ser-

Conservation
Partnership
Awards

Would You Like To Have Your Organization
Recognized For Their Conservation Efforts?

Nominations are now being accepted for the

1993 Conservation Partnership Awards to recognize
businesses, community organizations, non-profits,
government agencies, or individuals who have ex-
hibited outstanding environmental accomplishments
in:

water quality protection;

community outreach;

conservation leadership;

media coverage;

technological innovations; or

employee awareness training,

For nomination forms and more information,
call the Inland Empire West Resource Conservation
District at (909) 987-0622. The deadline for entries
is 5 p.m. on Friday, August 6th, 1993,

The Award Winners will be announced at the

Conservation Partnership Awards Ceremony
Friday, Sept. 17th at 6:00 p.m.

The Gas Company Auditorium, Redlands.
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vices whose objective is the protec-

tion of our environmental resources

for the safe enjoyment of today’s
population and its children and chil-
dren’s children.

Included are typical air and
water quality engincering services,
recycling, and sustainable resource
recovery (composting), habitat and
hazardous waste remediation and
others. It is important for the busi-
ness community that safe, efficient
and cost-effective environmental
processes be developed to allow
continued operation of existing
businesses, and development of
new land-use areas for residential
and business developments. It is
perhaps even more important in
California, and the Inland Empire,
that environmental regulations be
administered constructively to pro-
vide for job growth and to facilitate
the economic recovery that is just
beginning to happen.

As an example of environmental
regulations facing today's govern-
ments and businesses, Assembly
Bill 939, also known as “‘Califor-
nia's Integrated Waste Management
Act,” attempts to protect the envi-
ronment and the future through
source reduction, recycling and
composting and environmentally
safe transformation of land disposal
of solid waste. This legislation sets
standards for reduced waste produc-
tion by cities and counties of nearly
50% by the year 2000,

Through preparation of Source
Reduction and Recycling Elements
(SRRE’s), these regulations, in turn,
are crealing new economic opportu-
nities through composting and recy-
cling of products that were previ-
ously not economically viable,
They also create the need for sub-
stantial city-by-city interaction,
such as has occurred in the
Coachella Valley in preparation of
integrated waste management plans
for cities and counties, and the need

for environmental engineers.

The National Pollution Discharge
Elimination System (NPDES) legis-
lation similarly attempted to curtail
storm water run-off and other pollu-
tion, such as wind-blown dirt from

construction sites. NPDES permits
are required to be filed on any con-
struction activity over five acres or
any portion of property over five
acres. Projects in this category
require preparation of a Storm

Water Pollution Protection Plap
(SWPPP) 1o reduce or eliminate
pollution from the construction
acuvities.

On a larger scale, hazardoug
material remediation costs can be
staggering, even for small uses such
as a repair shop or gas stations. For
larger projects, such as clean up of
military bases being closed in Calj-
fornia, costs have been estimated 1o
run in the billions of dollars. If
funding is established for these
cleanups, the need for environmen-
tal engineers will most likely

Stationary source
emissions, mobile source
emissions, and the
California Environmental
Quality Act have been rec-
ognized vocabulary for
businesses in the

development sector for
many years. New events
and legislation, however,
have broadened this into
the creation of
environmental engineering.

exceed the availability to provide
those services,

Today's professional services
firms have tended to either special-
ize in one discipline (such as a
major transportation design firm) or
to provide broad-based discipline
coverage akin to a “one-stop” shop-
ping.

At J. F. Davidson Associates,
Inc., the company has taken the lat-
ter approach to provide full profes-
sional services as a design firm.
With the advent of environmental
engineering, JFD will be pulling
together human resources from var-
ious disciplines to support the needs
of the business and development
community, as well as cities and
counties in responding to regula-
tions such as Assembly Bill 939
and the NPDES. By providing a
one-stop shop for these services,
business and local governments
within the Inland Empire can focus
on the services they provide best to
their clients and constituents.

David Grosse is the president and CEQ
of J.F. Davidson Associates, Inc.
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Company Dedicated to Disposing Waste With the

Environment in Mind
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ine Reclamation Corpora-
tion (MRC) has brought
over 100 years of com-

bined experience in management of
waste disposal and landfill opera-
tions together to develop a model
non-hazardous, waste-by-rail region-
al landfill,

Located in the remote desert of
eastern Riverside County, the Eagle
Mountain Landfill and Recycling
Center is more than a technological-
ly sound means of dealing with the
growing waste management crisis of
Southern Califomia; it is an environ-
mentally sound project that promises
to be an economic boon for the
Inland Empire as well.

A 1991 study done by the Big Six
Accounting firm of KPMG Peat
Marwick estimates that the project
will generate $2.2 billion in new
economic activily in the region dur-
ing its first 20 years of operation,
while contributing $24 million a
year to the county of Riverside.

Eagle Mountain will also create
the equivalent of 1,140 permanent
employment opportunities during the
initial 20 years of operation in sup-
port services such as banking, insur-
ance, contracting and advertising.

In addition to the economic bene-
fits, there are ecological advantages
as well. A special fund for the
preservation of the desert tortoise
habitat will be created and $57 mil-
lion will be generated for the protec-
tion of natural desert lands, includ-
ing significant portions for endan-
gered desert species.

One of the most significant
aspects of the Eagle Mountain Land-
fill and Recycling Center is that it
will create a new disposal operation,

while also allowing outdated unlined
leaking landfills throughout South-
em California to close.

The recycling waste-by-rail pro-
cess at the site will also promote the
best use of natural resources by
recovering recyclable items and dis-
posing of the remaining waste in the
most environmentally safe and eco-
nomically prudent manner possible.

Located in the remote
desert of eastern
Riverside County, the Eagle
Mountain Landfill and Recy-
cling Center is more than a
technologically sound
means of dealing with the
growing waste
management crisis of
Southern California; it is an
environmentally sound pro-
ject that promises to be an
economic boon for the
Inland Empire as well.

The integrated waste-by-rail
transportation system, which will be
part of the Eagle Mountain Landfill
and Recycling Center, will use
locked and sealed containers to
transfer waste on specially engi-
neered rail cars to Eagle Mountain.
This will represent a new standard in
safe, environmentally sensitive han-
dling of municipal solid waste.

The practice of delivering waste
to landfills by rail has already been
tested and proven in other communi-
ties. Shipping waste by rail to Eagle
Mountain will replace a minimum of

800 trucks, bringing air quality bene-
fits and reducing traffic on the
region’s roads.

Each train will carry approximate-
ly 150 sealed and locked containers
loaded on 75 custom-designed cars
and will travel primarily at night and
carly moming hours 1o minimize any
inconvenience to existing rail sched-
ules.

Al the height of its operation, it
will receive 20,000 tons of non-haz-
ardous, solid waste each day,
approximately 90 percent of which
would arrive in the sealed rail con-
tainers. The landfill itself will cover
about 2,226 acres at its maximum
extent.

World-class engineering is incor-
porated into the project’s design to
safeguard the region's environment,
from air quality to ground water. The
facility will meet or exceed all feder-
al, state, county, and regional regula-
tions and incorporate a multi-compo-
nent liner and monitoring system for
unprecedented ground water protec-

World-class engineering is
incorporated into the pro-
ject’s design to safeguard

the region’s environment,
from air quality to ground
water.

tion.

Mine Reclamation Corporation’s
corporate partners in the develop-
ment of the Eagle Mountain Landfill
and Recycling Center include
Browning-Ferris Industries, Inc., an
international leader in waste collec-
tion, recycling transportation, pro-
cessing and disposal services; ITEL
Container Ventures, Kaiser Steel
Resources, owner and lessor of the
Eagle Mountain site and the private
rail line that connects it to the South-
em Pacific Railroad main rail line;
and EDCO Disposal Corporation,
specialists in waste disposal, materi-
al recovery facilities and curbside
recycling. A

Environmental Benefits

The Eagle Mountain Landfill and Recycling Center Will:
+ Provide environmentally-superior disposal of non-hazardous municipal
solid waste
+ Play a key role in solving Southern California’s solid waste disposal crisis.
+ Assist Southemn California communities in reaching AB 939 mandated
reduction/recycling goals.
« Allow communities to close outdated, poorly designed, poorly sited, envi-
ronmentally unsound landfills.
« Employ unprecedented environmental protection mechanisms including a
sophisticated, multi-layer ground water protection system, a liquid detec-
tion/recovery/collection and a gas monitoring/extraction system.
+ Utilize a previously devastated area and reclaim a four-mile-long scar left
on the carth as a result of 35 years of iron ore mining.
» Utilize an abandoned iron ore open-pit mine with an existing infrastructure
of roads and utilities; an existing 52-mile rail line and an existing truck road
which bypasses locally used highways. Additionally, clay left over from the
mining operation will be used during the construction and operational phases
of the project.
+ Be located in the remote and sparsely populated Chuckwalla Valley.
+ Be located in arid desert climate ideal for minimal leachate and methane
gas generation,
» Have extreme depth to ground water (more than 300 feet) below the land-
fill’s composite liner and barrier system.
« Establish an Environmental Mitigation Trust Fund which will provide up to
$57 million in the first 10 years of operation for acquisition of key open
space areas in the desert.
+ Establish a $1 million fund to clean up air in the Coachella Valley.
« Retumn thousands of acres of prime desert tortoise (a threatened species)
habitat to public stewardship through land exchange.
+ Reduce regional and local truck traffic with its waste-by-rail transport.




PAGE 20 - INLAND EMPIRE BUSINESS JOURNAL

JULY 1993

Rhodium 2001: Environment-Friendly Concept With Inland E
By Harriet Gibson irrefutable facts, flow charts, opera-  metals. The desired L3 - ™
tional charts, and time lines that would  product is mixed in "

e solid bronze gates with a
sculpted Indian on horseback,
lance poised and a life-size run-

ning buffalo on the matching gate
should have given me fair waming
about the sort of man [ was assigned 1o
interview. Melvin Francis Pervais, a
full-blooded Chippewa Indian, CEO
and president of RHODIUM 2001,
Inc., a company whose concept started
in the Inland Empire is now in produc-
tion at Mr. Pervais’ 1200-acre “Chief
Joseph Ranch” in the Bitterroot Valley
of Southwestem Montana.

Over the years [ have found that the
only way to get a successful interview
with a busy executive is be thorough in
one’s homework. Leam as much about
the subject as possible. Find out from
friends and former business associates
what kind of person he or she is and

have made Ross Perot envious. A brief-
ing by General Schwarzkopf could not
have been more enlightening. Afier
briefings, it is usual 1o have a question
and answer session for more clarifica-
tion, but no, a tour of the plant was next
on the agenda.

Upon entering the massive, remod-
eled barn where the converters are
crushed and separating of components
begins is, well, unnerving. Conveyor
belts carry crushed ceramic sand and
metals (except the already separated
stainless steel) toward a huge, tank
where sand and metals are further iso-
lated from one another through power-
ful magnets. From there, the particles
move on Lo the grinding circuit where
the whole extraction process becomes
fully automated. The heart of the whole
operation is the reactor, a very complex

With proper sleuthing behind, a man

of considerable perseverance, talent

and honor began to reveal himself

through interviews and innumerable

nhone calls. One interview with recent-

ly retired COB and President Edward

Redlhammer of Multi-Amp, a Dallas-

based corporation stood out from the

rest. According to Redlhammer, Per-

vais applied for a job with his company
many years ago. “He said all the right
things and answered all my questions
correctly, but I did not think this Indian
was quile right for the position. | place
my not hiring Mel as one of my biggest
mistakes. Although my company was
one of the most profitable and largest in
the field of servicing and supplying
nuclear power plants, Mel went on 0
start his own company in competition
with us. In a relatively short time, he
was operating a fifty-million dollar cor-

poration. And you ask if I know Mel
Pervais?”

1 no sooner stepped inio Mr. Pervais’

main office when I was taken in hand
by him, set down and educated by

Separating platinum from other metals, an intricate science.

piece of equipment, assembled solely
S = by Rhodium 2001,
Inc., since there is
no one in the
world, according to
Pervais, from
whom it could be
purchased.

From the reactor
the resulting mate-
rial is deposited
into vats and from
the vats comes this

‘solution,” a rather
blackish muck that is taken into the lab-
oratory for analysis of the levels of
PGMs (platinum group metals). The
final product looks like fine charcoal
sand. I didn't expect to see platinum
bars, so there was no disappointment
involved. The tour was complete so
now questions were allowed? Alas, not
yet. Pervais and I hopped into his Land
Rover and headed up the mountain to
Chief Joseph Lodge, a historic, massive
log building built in the early 1900s by
the Ford family. Once settled in the sur-
prisingly cozy atmosphere of the thirty-
seven fool high, 60'x 30" great room,
we (at last) had the moments to con-
clude the interview.

IEBJ: ‘Environmentally friendly’ is
a prominent buzzword these days. You
claim 1o have a process that fits well in
today’s concem for clean manufactur-
ing. How does your system compare to
recovering Platinum Group Metals
(PGMs) versus the smelter process?

PERVAIS: The two processes are
completely different. Smelters utilize
large, fumace-buming fuels for melting

with huge amount
of (typically) cop-
per. The copper
acts as a collector
and is eventually
poured into bars
that are used in an
electrolysis process
many times 10 puri-
fy the copper. The

resulting residual
muds are where the
platinum and other metals collect.
These muds are then sent on (o a refin-
ery for their specific purification. The
environmental impacts of smelters in
the U.S. are economically prohibitive
in today’s environmental concems. We
now have many former smelter sites as
EPA Super Fund projects as their lega-
cy—our Rhodium 2001 process, is
completely recyclable. First the con-
verter is totally recycled. Then the
chemicals—all the reagents and chemi-
cals are thoroughly reclaimed. We have
no smoke stacks and no drains. Period.

1IEBJ: Currently, 95% of all plat-
inum supplies come from South Africa
and Russia. How dependent is the Unit-
ed States on these sources?

PERVAIS: Practically all PGMs do
originate from mines in South Africa
and secondarily the former Soviet
union (specifically, Siberia), Japan, the
U.S. and the European Economic Com-
munity are utterly at their mercy. We
se¢ Rhodium 2001, Inc. as a major con-
tributor by recycling the PGMs from
used converters. We will not replace
either country for its supply but rather
assist in the overall equation.

IEBJ: To date, is most recycling of
PGMs done in foreign smeliers?

PERVAIS: Yes. Which means we
are constantly buying PGMs from for-
cign sources.

IEBJ: With new anti-pollution leg-
islation requiring greater amounts of
platinum to be used in each car along
with the European demand for plat-
inum-based auto catalysts soaring, yet a
finite amount of the metal available,
what do you foresee as an answer 10
increasing need versus current supply?

PERVAIS: There are enough plat-
inum supplies to accomplish the air
quality cleanup legislated over the next
10 years. Since there are no known
replacements for platinum as a catalyst,
it brings the art of recycling into play—
not only PGMs but other minerals as

Chief Joseph Ranch

IEBJ: Let’s go back to the smelter
process. How long does it take a
smelter to process and produce PGMs
and what percentages do they recover?

PERVAIS: It takes about one-hun-
dred days for the smelter to produce the
precious melals. Because the smelter
process is inefficient, they yield 79 1o
87% and lose 21 to 13%. That means
those metals are lost forever in the slag
and in the atmosphere. By contrast, our
process yields up to 97% of PGMs, and
our goal is to reclaim 100% which is
theoretically possible. Our tumaround
time is only three days.

IEBJ: Bottom line?

PERVAIS: Rhodium 2001 Inc., will
be 25 10 50% more profitable than con-
ventional smelters that are processing
converters today. We have no waste.
All the converter components are recy-
cled. There is absolutely no pollution of
the environment or in the recycling
plant. As I see it, we are a 21st century
manufacturing company in the continu-
ing quest for a safe, healthy environ-
menl today and in the future,

While leaving the ranch after the
interview, I noticed a variety of catalyt-
ic converters being unloaded from a
large, stakebodied truck. I could not
help but wonder if my old ‘83 Buick
was among them. As Mel had said
(with that big smile on his face):
“Never forget, what is one man’s junk
is another man’s fortune.” Rhodium
2001, Inc., looks like a product of ils
time. A
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A Water Strategy for California in the 1990s

By Gary M. Cusumano

ecveral months ago,
California’s seven-
year drought offi- §

cially ended, and not a j§

moment too soon. In

1992 alone, California’s
farming, forestry, fish-
eries, and tourism industnes laid off
numerous employees and lost mil
lions of dollars because of the

drought, thereby impairing the
state’s ability to recover from its
current eConOmic recession.

The environmental damage was
equally severe. Millions of drought-
weakened trees died in the Sierra
Nevada, and salmon were signifi-
cantly affected in the Sacramento
Delta. Throughout the Inland
Empire, agriculture businesses suf-
fered and dry, brittle grass sparked
countless brush fires

Although this winter's storms
filled the state’s reservoirs and
replenished the Sierra snowpack,
waler shortages could become a
permanent fact of life in California
and especially throughout the
Inland Empire.

Available water supplies are
actually declining, due to
newly enacted environmental

| regulations which dictate how
Bl much water can be designated
for what use, and when

At the same time, demand
for water is still nsing due 0
the state’s rapid population

growith—an estimated 650,000 new
residents in 1992, bringing Califor-

nia's population to 32 million.

Given this gap between supply
and demand, how can Californians
not only provide sufficient water for
the state's residents, agriculture,
and industry but also assure ade-
quate protection for the environ-
ment?

Let me recommend a three-pan
strategy, based on water conserva-
tion and reclamation, voluntary
transfers of supplies, and develop-
ment of additional sources. This
program will strike a fair balance
between the needs of all users, and
all Californians will share the sacri-
fice and benefits of securing water
resources for the future.

First, Californians must continue
to support water conservation and

Al the State
Capitol, Governor Wilson dramati

reclamation measures

cally emphasized this approach
when he officially announced the

end of the drought. Climbing a step

In a typical year, our
state’s rivers and streams
receive approximately 75
million acre feet of water.
Of that amount, one third

goes to metropolitan

users, agriculture, and
industry. One third is
devoted to environmental
purposes. And one third
flows directly into the
ocean.

ladder, he removed the sign over
the door of the State Drought Infor-
mation Center and installed a new
one: State Water Conservation Cen-
ter.

Across the state, agricultural
users have boosted their water effi-
ciency by planting less thirsty plant
varieties, leveling their land more

precisely with lasers, installing drip
irrigation systems, using soil probes
to measure ground moisture more
accurately, and implementing a
varicty of water recycling pro

grams

Many businesses have looked
beyond familiar water-conserving
measures like the installation of

timed faucets or low-flow loilets,
and they have instituted innovative
strategies. High-tech firms have
installed water recycling systems
for manufacturing of electronics
components and metal finishes,
Other firms have used treated waste
water in their air conditioning sys-
tems and air scrubbers.

Most residential users remain
commitied to conservation. A year
ago, the city of Los Angeles can-
celled its mandatory rationing pro-
gram. Today, local residents still
use 15% to 20% less water than
they did before that program and
throughout Riverside and San
Bernardino Counties, the same
rings true.

As a second step in a water strat-
egy, Californians must encourage

Please See Page 45

Riverside Medical Clinic Finds Ecology to be Profitable I

By: Roger A. Olney, Director of Mate-
rials Management/Purchasing, River-
side Medical Clinic

hen we think of ecologi-
cal issues, we are
inclined to think first of

costs involved. We hear of regulat-
ed or restricted use of landfill and
automatically begin mentally calcu-
lating our increased trash removal
costs which continues to escalate
annually at an alarming raie

Everyone realizes that recycling
is good for ecology but when recy-
cling is mentioned, our first
thoughts are of cost of manpower
and equipment required for recy-
cling.

Researchers tell us that each
office employee generates one-half
pound of recyclable paper per day.
They also say that manufacturing
one ton of new paper requires 127
trees and 380 gallons of oil.
Through Riverside Medical Clinic's
Materials and Standardization Com-
mittee, quick calculations revealed
that Riverside Medical Clinic could

save 561 trees and 12,548 gallons
of oil annually by recycling.

What will this conservation
effort cost? Nothing! In fact, it
pays. Recyclers will provide bins
free of charge for recyclable materi-
als. What little time that is required
to separate trash from recyclables at
the generation source is more than
recompensed by revenues derived
from sale of recycled goods.

This brings us to the real source
of revenue, trash removal. All busi-
nesses have at least one, three-yard
trash bin—many have three or four.
Riverside Medical Clinic had 13.
Taking a hard look at your trash tip-
ping fees will evoke mixed emo-
tions. You will be appalled by what
you are spending, surprised at what
you can do about it, and amazed by
the savings.

With natural resources dwindling
and landfills burgeoning, and facing
a mandated fifty percent reduction
in landfill usage by 1995, Riverside
Medical Clinic decided to do some-
thing about it.

Riverside Medical Clinic recent-
ly instituted a recycling and trash
reduction program. RMC was able
1o eliminate 11 of the 13 trash bins.
More importantly, two recycling
bins and two trash compactors were
added. In the case of Riverside
Medical Clinic, savings from tip-
ping fees will pay for necessary
equipment in less than nine months.
Money from the sale of recyclables,
plus a portion of tipping fee sav-

ings, is returned to the employees in
the form of supporting events such
as company picnics, Christmas par-
ties, etc.

This proves 1o be a nice incentive
for RMC employees to vigorously
support the program. Best of all,
Riverside Medical Clinic employ-
ees are saving 561 trees, 12,548
gallons of oil, and are putting 90%
less volume in landfills each year. A

LEIGHTON AND ASSOCIATES

Contact Mr. Houman Makarechi,
Dr. Hedy Abedi, Director of Remediation Services
1737 Atlanta Avenue, Suite 1, Riverside, CA 92507
Tek (909) 788-5800

Complete Geoenvironmental Services
Site Assessment

to

Remediation

Committed people
working together with you

to develop

cost-effective solutions.

Managing Principal or
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Political Storm Clouds Over Rancho Mirage

and quickly terminate Harris, who
had been a thom in the sides of sev-
eral of its new members after he kept
telling them that they couldn't legal-
ly take the political actions they
wanted to. Harris was particularly

adamant about the legality of council
actions in relation to Measure V.

“It was my obligation to see that
(the citizens') rights were protected
and the public trust was preserved.

Continued From Page 3

The council’s perception that I
worked for them was incorrect,” said
Harris

The council spent a large portion
of public funds 10 investigate Mea-
sure V which was written to protect
the mountain areas from develop-
ment. The measure was designed to
stop any developer from getting new
approvals or changing existing
approvals without a two-thirds

majority vote by the citizens of Ran-
cho Mirage.

“I drafted Measure V for the citi-
zens. 1 didn’t draft it for the lawyer
of Charles Hurwitz or for any
judge," said Harris, "I drafted it so
that a layperson could understand it.
There are no magical lawyer words,
only simple English, and if you can't
read it and understand it, then you
can't understand English. It was a
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cutting edge document.”

Th‘.’ measure was Ipp

roved by
70% of the voters in July, 1992, by
was rescinded by a 3-10-2 vore of the
council shortly after. Harris, who
drafted Measure V, wamed the coun-
cil that they were acting illegally,
and that he was prepared 1o fight for
the measure.
“I was working for my client, the
city of Rancho Mirage, and if | felt
that the council was violating the
trust and obligations of the city, it
was my obligation to wamn ang
stop them,” said Harris.

The council then hired outside
lawyers to fight the city’s own
attorney and terminated Harrig
weeks before he was 10 speak on
the Measure V issue in court.

“Even though I felt (Harris)
was loo dominating about telling
the council what they could and
couldn't do, nine times out of 10
he was right,” said Gene Mueller,
(District 2 resident) president of
RAMPAC, former VP of finance

for Chrysler Corporation.

A third financial issue facing
the city is the $230,000 settlement
that the city council had to pay
Jean Harris for terminating him.
The city council was unable 1o
break his contract or those of the
city manager and city clerk.

The Eye of the Storm
According to most Rancho
Mirage observers, Sybil Jaffy, one
Please See Page 52

Tire Recycling
Firm Launched

nvironmental Recycling

Technologies Corporation,

a new firm, intends to
locally transform an environmen-
tal nightmare—used tires—into
crumb rubber in Riverside's
Enterprise/Recycling Zone, then
sell the components for commer-
cial and industrial uses,

The firm projects recycling at
least one million tires per year,
after all zoning/permit and finan-
cial arrangements are finalized.

Founders Jerry D. Irion and
Joseph Peter Myers say the fim is
expected to create 15 to 25 jobs,
using state-of-the-art technology
and pollution-free equipmem A

g
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Environmental
Resources

Federal
Executive branch: Natural Resources and Envi-
ronment Department (202) 720-7173
14th St and Independence Ave. N.W., Washington,
DC 20250
Formulates environmental and natural resource poli-
Qcs.
Agricultural Research Service  (202) 720-3636
14th St. and Independence Ave. N.W., Wushxngym_
DC 20250
Provides information on pesticide regulations.
Environmental Protection Agency (202) 260-4700
401 M St S.W., Washington, DC 20460
Federal agency charged with implementing and
enforcing environmental legislation.

+ Office of Enforcement
Civil: (202) 260-4540
Criminal: (202) 260-9660

+ Land Disposal Restrictions:
(202) 2604770

+ National Appropriate Technology

Assistance Service: (800) 428-2525
* Transportation of Hazardous
Materials: (800) 752-6367
+ Solid Waste Information
Clearinghouse: (800) 667-9424
* Chemical Referral Center:
(800) 262-8200
EPA Hotlines:
+ Solid and Hazardous Waste and Superfund:
(B00) 424-9346
« Chemlcal Emergency Preparedness Program:
(80O) 535-0202
* Toxlc Substances Control Act & Asbestos
Information/Referral: (202) 554-1404
* Asbestos in Schools:
(800) 835.6700
+ Safe Drinking Water:
(800) 426-4791
+ Storm Water NPDES
Permitting Hotline: (703) §21-4660
« Wetlands Info: (800) 832-7828

» National Pesticide Telecommunications

Network: (800) 858-7378
+ Hazardous Waste Materials
Division: (415) 744-1730
« Superfund Amendments and
Reauthorization Act: (800) 424-9346
Environmental Protection Agency
Region 9 (Covers Califomia)
75 Hawthome St., San Francisco 94105
» Public Inquiry: (415) 744-1500
« EPA Library: (415) 744-1510
« Office of Health and Emergency
Planning (415)744-2100
* National Response Center: (800) 424-8802
+ Spill Phone: (415) 744-2000
+ Emergency Response Section:

(415) 744-2293
+ Office of Small Business Ombuds
person: (800) 368-5888
+ Office of Health and Emergency
Planning: (415) 744-2100
+ Waste Management Division:

(415) 744-1730
National Oceanic and Atmospheric
Administration (202) 673-5122

1825 Connecticut Ave. N.W., Washington, DC
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Occupational Safety and Health Administration

(202) 523-8148

United States Department of Labor, 200 Constitution

Ave. N.W,, Washington, DC 20210. Formulates and

enforces workplace safety regulations.

* San Diego District Office, 5675 Ruffin Road, Ste.

330, San Diego 92123 (619) 5699071

Small Business

Administration (202) 205-6532

Assistant Chiel Counsel for Environment, 409 Third

St. SW, Washington, DC 20416. Advises small

businesses on environmental issues.

Legistative branch: Senate

Energy and Natural Resources

(202) 2244971
Washington, DC 20510

Committes

304 Dirksen, U.S. Senate,
Senate Committee on Environment and

Public Works, Subcommittee on

Environmental Protection (202) 2246176
458 Durksen, U.S. Senate, Washington, DC 20510
House Energy and Commerce Committee,
Subcommittee on Health/

Environment (202) 2254952
2415 Raybum, U.S. House of Representatives,
Washington, DC 20515
Environmental & Energy Study
Conference

US. Congress

H2-515 Ford House Office Building
Washington, DC 20515

(202) 226-3300

State of California
Executive branch: California Environmental
Protection Agency (Cal-EPA)
555 Capitol Mall, Ste, 235
Sacoamento 95814 (916) 445-3846
Newly formed state agency that oversees environ-
mental protection and environmental health and safe
Ly 1ssues.
Alr Resources Board
1102Q. 5t
Sacramento 95814
Sets state policy and guidelines for air quality
Water Resources Control Board (916) 6570941
901 P Su
Sacramento 95814
Mailing address:
P.0. Box 100
Sacramento 95801
Sets water quality control policy and standards.
Integrated Waste Management
Board
8800 Cal Center Dr.
Sacramento 95826
Regulates disposal of non-hazardous
wasies,
California Occupational Safety and Health
Administration (Cal-OSHA) (415) 7034721
455 Golden Gate Ave., B Floor
San Francisco 94102
Enforces Califomia Safety and Health Code
* Asbestos and Carcinogen
Unit: (415) 703-5501
* Publications: (415)737-2731
* Regulations: (415) 244 6611
Cal-OSHA Consultation
Office 213) 861-9993
8535 E. Laurence Rd., Ste. 200, Downey 90240
Provides free, onsite information on latest workplace
safety regulations.
Cal-OSHA Enforcement
Office (714) 9390145
2100 E Katella Ave., Ste. 140, Anaheim 92806
Handles all local complaints, inspections and
enforcement.
Department of Toxic Substances Control Division
(916) 323-2913
P.0. Box 806, Sacramento 95812
Agency charged with enforcing many of the toxic

(916) 4454383

(916) 255-2200

substance regulations in the state.
+ Public information:

016) 320476
* Alternative Technology
Division: (916) 324-1807
Publishes information booklets on hazardous waste
regulations and control technologies.
Department of Water
Resources (916) 445-9248
P.O. Box 942836, Sacramento 94236

Manages the state's water resources and ensures

drinking water safety.

California Coastal

Commission (415) 904-5200
45 Fremont St Ste. 2000, San Francisco 94105
Responsible for protection of the coasiline.
Hazardous Waste Reduction Loan

Program (916) 456753
Office of Small Business, Department of Commerce,
BO1 K S, Ste. 1600, Sacramento 95814. Adminis-
ters funds for local programs aimed at technologies
and plans to reduce hazardous waste in the work-

Office of Environmental Health Hazard Assess-
ment

601 N. Tth St, P.O. Box 942732, Sacramento 94234
7320. Assesses hurnan health risk of chemicals in the
environment.

State Lands Commission (916) 3227717
1807 13th St, Sacramento 95814, Administers navi
gable waierways, tidelands and vacant school sites.
Underground Storage Tank
Loan Program (916) 324.9325
or (916) 3249879
1121 L St., Sacramento 95814. Administers loan pro-
gram for owners of underground fuel Storage tanks.
State Legislature:

The following listings are located at: State Capitol,
Sacramento 95814

+ Senate Toxics and Public Safety Management
Committee, Room 2080 (916) 3240894

* Assembly Natural Resources Commitlee,

Room 2136 (916) 445.9367

* Assembly Environmental Safety and Toxic
Materials Committee, Room 4146 (916) 4450091

Local
City of Ontario
* Recycling Division (909) 3912507
City of Riverside

* Public Utilities

Water and Energy Conservation  (909) 782-5485

City of Fontana
* Household Hazardous Waste (909) 350-7600
* Recycling (909) 350-7600
County of Los Angeles
+ Agnoultural Commissioner's Office:
Pest Prevention (B18) 575-5471
Noxious Weeds/Pests (818) 575-5461
+ Health Services Dept.
Environmental Management (909) 620-3461
San Bernardino County
* Agniculural Commissioner's Office:
Pesticide Enforcement (Toxics,
pollution) (909) 590.5230
» Air Pollution Control District
(High Desen) (619) 243-8920
* Agnaultural Cooperative Extension

(909) 387.2171
+ Environmental Health Services

Insect and Rodent Vector Control  (909) 391.7570
Water-Waste Water-Ground Water Pollution

(%09) 387-1666
Environmental Health Foundation  (909) 3874639
Hazardous Material Emergency Response
(909) 3874631
Household Waste Collection Center
(909) 3874629
» Forestry and Fire Warden Dept.
Fire Prevention (909) 8816920
Natural Resource Management  (%09) 881-6956
+ Solid Waste Management Department
Recycling Division (909) 3868722
Education (909) 3868713
County of Riverside
+ Agrcultural Commissioner’s Office
(909) 275.3000
» Fish and Game Commission (909) 2754310
+ Health Depantment
Insect and Rodent Control (909) 358-5172
Hazardous Materials (909) 358.5055
» Waste Management Dept.

i (909) 785-6081°
(Nanral Resource Management and Education)
Inland Empire West (909) 987-0622
East Valley (909) 7923762
Mojave Desert (619) 2422906
Riverside/Corona (909) 683-7691
Coachella Valley (619) 347-7658

(909) 6779182
San Jacanto Basin (909) 683-7691
South Coast Air Quality Management District
Information (800) 2424666
San Bemnardino County Solid Waste Task
Force Delegates
City of Adelanto

P.O. Box 10, Adelanto, CA 92301 (619) 246-8421

Town of Apple Valley

I Davis, Mayor

Century Plant Rd., Apple

Valley, CA 92307

City of Barstow

Jim Warren, Councilmember

220 East Mountain View, Barstow, CA 92311
(619) 2563531

(619) 240-0780

City of Big Bear Lake
Bonnie Robents, Councilmember
P.O. Box 2800, Big Bear Lake, CA 92315
(909) 866-5831
City of Chino
Duane Erwin, Councilmember
P.0. Box 667, Chino, CA 91708-0667
(©09) 591-9802
City of Chino Hills
James Thalman, Mayor
2001 Grand Ave., Chano Hills, CA 91709
(909) 590-1511
City of Colton
Beuy L. Cook, Councilmember
650 North LaCadena Dr., Colton, CA 92324
(909) 370-5051
City of Fontana
David Eshleman, Councilmember
P.O. Box 518, Fontana, CA 92335 (909) 350-7601
City of Grand Terrace
Byron Mateson, Mayor
22796 Barton Rd., Grand Temmce, CA 92324
(909) 827-6621
City of Hesperia
M. Val Shearer, Councilmember
P.O. Bax 407000, Hesperia, CA 92340-7000

(619) 947-1000
City of Highland
Launie Tully-Payne, Councilmember
26985 Baseline, Ste. A, Highland, CA 92346
(909) 864.6861
City of Loma Linda
Floyd Petersen, Councilmember
25541 Barton Rd., Loma Linda, CA 92354
(909) 796-2531
City of Montclair

Larry Rhinehart, Mayor
P.O. Box 2308, Moniclair, CA 91763
(909) 6268571
City of Needles
Chnis Christensen, Councilmember
P.O. Box 887, Needles, CA 92363 (619)326-2113

City of Ontario
Gus J. Skropos, Mayor Pro Tem
303 East “B" St Ontario, CA 91764
(509) 467-2711
City of Rialto
Sam V. Cuntis, Councilmember
150 South Palm, Rialto, CA 92376 (909) 820-2525
City of San Bernardino
Narine Miller, Councilmember
300 North “D" St., San Bemartino, CA 92418
(909) 384-5068
City of Twentynine Palms
Lester Krushat, Mayor
P.O. Box 995, Twentynine Palms, CA 92277
(619) 367-679
City of Upland

P.0. Box 460, Upland, CA 91785 (909) 982-1352
City of Victorville

Temry E. Caldwell, Councilmember

14343 Civic Dr., Victorville, CA 92392

(619) 955-5000

City of Yucaipa
Gary R. Pins, Councilmember (SWAT Vice Chair-
person)
34272 Yucaipa Bivd., Yucaipa, CA 92399

: (909) 797-2489
Town of Yucca Valley
Marge Crouter, Councilmember
57090 Twentynine Palms Hghwy., Yucea Valley,
CAI2284 (619) 369-7207

The Inland Empire West Resource
Conservation District Contributed to the
Compilation of the list
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Local Government Recycling
Contacts

Helping the College
Graduate Find a Job

City of Adelanto (619) 246-2300
Town of Apple Valley
Jim Sophy (619) 240-7513
City of Barstow
John Brand (619) 256-3531
x277
City of Big Bear Lake
Don Veith (909) 866-5831
City of Chino
Marcia Godwin (909) 627-7577
x402
City of Chino Hills
Nancy Ried (909) 590-1511
x232
City of Colton
Helen Cortez (909) 370-6132
City of Fontana
Ken Jeske (909) 350-6631
City of Grand Terrace
Randy Anstine (909) 824-6621
City of Hesperia
Ken Hubler (619) 947-1000
City of Highland
Larry Williams (909) 864-6861
City of Loma Linda
Greta Mendoza (909) 799-2816

City of Montclair
Antoinette Foti (909) 626-8571
City of Needles
Harry Harvey (619) 326-2113
City of Ontario
Mark Sorenson (909) 391-2507
City of Rancho Cucamonga

(909) 989-1851
City of Redlands
Michael Huffstutler (909) 798-7529
City of Rialto

Elaine Newman (909) 421-7221
City of San Bernardino

Kevin Bames (909) 384-5053
City of Twentynine Palms

City Hall (619) 367-6799
City of Upland

Howard Morris (909) 982-1352
City of Victorville

Public Works (619) 955-5000
City of Yucaipa

John McMains (909) 797-2489
Town of Yucca Valley
Sue Tsuda (619) 369-7207
San Bernardino County
Rex Richardson  (909) 386-8710

and Solutions to Regulatory Compliance Problems

————

UCR Extension Offers Environmental Education Programs I

By Doreen Delk

en I think of college

graduates breaking into

the job market, wide-eyed

and excited, I can't help to reflect

back (o the things that I looked for in

a company and why I choose to work
for AppleOne Employment Services.

In their brochure “Planning Your
Future,” there was a quotation that
drew me to them like a magnet, “The
most important element in achieving
our growth goal is to provide equally
goal-oriented individuals with the
opportunity to become professionally
trained in all aspects of their work
and to achieve a highly successful
career.

“The most important element in
achieving our growth goal is to pro-
vide equally goal-oriented individuals
with the opportunity...,"” this is the
key! No matter what field of employ-
ment you are desiring, if you do not
work with a company that will pro-
vide you the growth to succeed, you
will fail.

In today’s job market, it is very
important to make goals and 1o stay
focused on these goals. You have 1o
be a cut-above all the rest 1o pe
noticed and considered for full-time
hire. Hiring costs have skyrocketed
over the last 10 years. Many compg.
nies have turned to temporary
employment agencies such ag
AppleOne for this reason alone,
Today for you to get considered for a
job, you first have to show them what
you have to offer and what benefit
they will receive by hiring you,
Believe me when I tell you that you
have a lot of competition out there!

Your diploma is very important,
but just as important is the sacrifices
that you made to receive your diplo-
ma. Companies want to know what
you are made of and what I mean by
sacrifices are ... Did you hold-down a
full-time job while going to
school?...Did you seek employment
in the field of industry you wish to
work in?..and if not, did you leam

something from each job that you
Please See Page 25

le go into business to stay in
business. Regulatory burdens and
the increasing amount of paper work

and business expense that it requires makes
it incumbent upon business to make both
sound environmental decisions and wise
selection of environmental companies. For
almost 10 years, University Extension, Uni-
versity of California, Riverside, has been
the regional leader in environmental educa-
tion to govemnment and industry throughout
the Inland Empire. UCR Extension has
served more than 12,500 stdents in com-
pliance classes, requiring training, and
career development programs such as the
Certificates in Hazardous Materials Man-
agement, Air Quality Management, and
Workplace Health and Safety Management.
Ignorance can be costly as it leads to ill-
conceived solutions and poor choices.
UCR Exiension’s Programs in Environ-
mental Management (PEM) seek 1o pro-
vide businesses, agency personnel, and
individuals with a broad and integrated
understanding of environmental issues and
the problems facing the citizens of the
Inland Empire, Environmental problems
are almost always complex technically and
often involve the political and social arenas.
In its longer courses of study, Extension
attempts to develop the management skills
and environmental decision-making poten-
tial of individuals. In this sense, most PEM

courses will not merely offer training or a

knowledge of how 1o comply with the most
recent set of regulations, but also will
atiempt lo integrate understanding of regu-
lations, science and technology and politi-
cal and social dynamics.

As business looks for cost-effective and
convenient ways to manage the delivery of
environmental education (o employees, on-
sile training becomes more and more attrac-
tive. UCR Extension works with individual
businesses 1o creale customized programs
1o meet specific needs. Exension can pro-
vide certificate programs, a planned,
sequential series of courses that focus on a
particular topic, as well as emergency
response training, hazardous waste handler
training, hazardous materials/waste trans-
portation training and other state and feder-
ally mandated training entirely at the busi-

John W. Kindschy, UCR Extension Director of

Natural Sciences and Environmental Manage-

ment is available at (909) 787-5804, ex. 1618,

to discuss how Extension’s PEM programs can
best meet the needs of business.

Environmental

Compliance Solutions!

UCR EXTENSION

THE REGIONAL LEADER IN BUSINESS EDUCATION AND TRAINING

-~ offers environmental education and training at the UCR Extension
Center, convenient off-site locations or at your place of business.

"y *Compliance Seminars *Health and Safety Required Training
S *Certificate in Hazardous Materials Management
*Certificate in Air Quality Management *Short Courses
*Certificate in Workplace Health and Safety Management
Cost effective, convenient and customized pro-
grams to suit the needs of individual businesses.
Find out how we can help you meet the
environmental challenges of the future.
To discuss UCR Extension's Programs in : 3
Environmental Management, call Jon W. Kindschy,
(909) 787-5804, ext. 1618.
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Business and Education Forming Partnerships for the

Future

worst of times. When Charles
Dickens wrote this phrase, he
wasn't referring to business and edu-
cation, but it certainly does tell the

It was the best of times, it was the

story for these two entities in the
1990s.

While both business and educa-
tion are suffering the slings and
arrows Of the outrageous fortune of
the state's economy, they are both
learning to adapt to the changing
financial climate and, in a lot of
respects, becoming better for it.

What the tough economy has
forced these two bodies to do is
come together in a partnership where
they can both lend their respective
resources to each other and mutually
benefit from them.

As it became clear that the current
economic crisis would effect both
businesses and state-funded organi-
zations like colleges and universities
well into the latter half of the *90s,
educational partnerships were some-
what of an inspiration born out of
desperation,

“We're going to need to identify
ways that businesses and schools can
get together on a long-term basis,”
said Jonathan Palmer, director of
corporate relations with the Peter F.
Drucker Management School at
Claremont University.

Business and educational partner-
ships work as a two-way street with
a number of different ways that the
two entities can benefit.

Internships

One method that has proven suc-
cessful for businesses for a number
of years can be particularly helpful
in today’s economy.

Internships traditionally provide a
company or corporation with a
trained, well-educated individual to
use at their disposal. In tumn, the
company provides this individual,
usually a student, with the experi-
ence and training necessary to fur-
ther their career goals.

The company benefits by receiv-
ing a worker without having 1o pay
much salary, if any at all, and the
individual benefits by gaining educa-
tional credits and experience.

Some schools like the University
of California at Riverside, have
developed very detailed internship
programs and worked with corpora-

tions like General Motors.

Currently, UCR has established a
partnership with GM whereby 30
graduate and undergraduate students
are placed as intemns for the corpora-
tion in a completely student-run
advertising agency

The students are provided with a
budget for gathering research, con
ducting surveys and developing an
advertising strategy for a print and
radio advertising campaign.

“This type of experiential leaming
is really important to back up what
everyone has learned in the class
room,” said Walter Henry, program
supervisor with the UCR Graduate
School of Management. “This is
supplementary to what they leam in
the classroom. This adds real world,
hands-on get your hands dirty type
of learning.”

In the past, UCR has worked with
other large firms like Apple Com-
puter on similar projects.

Teaching Partnerships

Another particularly successful
means through which colleges and
universities have benefited from
business involvement is through
teaching partnerships.

Teaching partnerships work by
having local business individuals
and community leaders donate their
time to teach one class a semester or
10 give seminars or lectures on their
areas of expertise.

This saves universities from
stretching their already overbur-
dened faculty and allows students to
benefit from first-hand business
experience.

Businesses have recognized high-
er education’s need for assistance
and have tried to help the schools in
ways that cost no money but give
invaluable services.

Educational Research
Centers

In return for the experience and
time commitments given by profes-
sionals to colleges, the schools have
contributed a number of things to
the business community.

The main commodity offered by
schools, other than educated individ-
uals, is research and expertise. Some
universities have hamessed these
resources and made them available

to the business community at mini-
mal costs.

Chaffey College established its
Center for Economic Development
in Ontario for just such a reason.

The center provides businesses
with a wide range of services,
according to Bob Pile, the center’s
director

“Our whole purpose is to reach
out into the business community,

from the college and provide help to
them in whatever area they need it,”
said Pile

Among the services provided by

the center arc low-cost worker
assessment and training recommen-
dations, business models and plans
for economic development.

According to Pile, the center’s list
of clients runs the gamut from manu-
facturing to developing.

“We're out there teaching Total
Quality Management, supervision
and so on—things that are valuable
to any business,” said Pile. “And all
we charge is enough to recover our
expenses and keep the Center

going.”

By providing business with valu-
able services, keeping university
personnel employed and being com-
pletely self-sufficient, operations
like the one run at Chaffey College
are able to give back to the business
community while strengthening the
image of the college,

While business and educational
cooperation has always existed, now
it is becoming a necessity. Both par-
ties in this relationship are leaming
to adjust to the new, less friendly
economic outlook.

Unfortunately, however, dccord-
ing to Palmer, schools and business-
es still are not reaching the full
potential of forming partnerships.
“I'm really not sure that business has
taken advantage of what is available
to them to the full extent ... educa-
tion can provide a new, fresh outlook
on business situations that they
(businesses) might be overlooking,”
said Palmer. “There is tremendous
potential synergy for business and

education.” A

Helping The College
Graduate Find A Job

Continued From Page 24

were employed? Bottom-line, were
you determined, self-motivated,
enthusiastic, willing to leam and ded-
icated to excel!

Employers are looking for people
with 1) The right attitude. 2) A will-
ingness to learn. 3) An inquiring
mind. 4) Genuine enthusiasm. 5) A
buming desire to achieve.

The president/owner of AppleOne,
Bernie Howroyd, gives us this
thought, “To reach a career goal, ask
yourself these questions: 1. Where
am I now? 2. Where do 1 want 1o be?
3. What must 1 do to get there? 1
would like 1o add one more question:
Whom do I ask for help?”

AppleOne publishes an annual
wage, salary and benefit survey that
incorporates over 500,000 companies
throughout Califonia. This employ-
ment tool can benefit you by helping
you to focus on the types of indus-
tries that could assist you in your
choice of a job career. The survey is

composed by geographical regions.
Salaries and benefits are often effect-
ed by the geographical location of the

company. To receive more informa-
tion regarding this survey, contact
any of our Inland Empire AppleOne
branches.

Stay sharp, stay busy and don't get
lazy. When you are reading the want
ads, make sure that you take the time
to read all of the newspaper. There
are many leads throughout the paper
that will direct you to companies that
are secking highly qualified employ-
ces.

Do an in-depth study on compa-
nies where you have an employment
interest. Go to the library, talk with
people who are employed at the com-
pany, or talk with their competition.

I interview hundreds of people a
year. The applicant that has taken the
time to find out about AppleOne,
prior to the interview, has already
shown me that they are a truly moti-
vated individual and that they want to
excel. This is the type of employee
that I want 1o hire.

Doreen Delk is the Inland Empire's

regional vice president for AppleOne
Employment Service.
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TQM in Education: A Great Old Idea

e

, By Sonja Marchand
Director, Regional Business Assistance
Center, College of the Desert

TL&I Quality Management—it is
the best of systems, it is the worst
of systems (apologies o Dickens).
The TQM landscape is ablaze with bril-
liant successes, abject failures, and orga-
nizations experiencing either TQM gas-
tric distress or growing pains. Organiza-
tions in the private sector which have a
deep, abiding top management commit-
ment 1o TQM and which have incorporat-
ed their business and strategic plans into
their TQM framework generally have
experienced greater implementation suc-
cess and remain focused on sustaining
process improvement. However, firms
which have not had the necessary on-
going executive commitment and which
have not incorporated planning into their
TQM initiatives have had much less suc-
cess. In fact, these failures are so glaring
as 10 cause many companies [0 dismiss
TQM out of hand as another management
“flavor of the month” program.

Given the time-consuming, strenuous
ciforts needed to implement and sustain
continuous improvement in private sector
organizations, one can imagine the diffi-
culty of implementing change of such
major proportions in public education,
There are, however, a few noteworthy
success stories of TQM being implement-
ed in public education. Two of these suc-
cesses are Fox Valley Technical College
in Abelton, Wisconsin and Rio Salado
Community College in Phoenix, Arizona.
The transformational process at Fox Val-

ley took nearly seven years. Rio Salado
went through an equally trying and diffi-
cult process for three years. Both of these
institutions were successful because of the
dedication, commitment, and continuous-
ly active participation of their chief exec-
utives, without which it is highly unlikely
either institution would have prevailed.
Public education, especially in Califor-
nia, can best be descnbed as burcaucracy
driven, regulation infatuated, microman-
aged, and over-controlled. Thus, it isn’t
surprising that our public educational
institutions (K-12 and post-secondary) are
stultified, inefficient, and mired in an
atmosphere of pervasive ennui. There
seems 1o be no sun-setting of federal, stale
and local regulations imposed upon pub-
lic educational institutions. Rather, the
patchwork quilt of regulation, control, and
strangling bureaucracy continues 1o grow
unchecked, untamed, and unreviewed.
Top management in education (principals,
campus presidents and chancellors) are
treated as if they are incompetents at
worst or docile children at best. For
example, the fact that institutions have lit-
tle flexibility to change allocated budgel
line items to meet emerging needs and
changing times is glaring testimony to the
abiding faith by governing boards, legis-
latures, and regulators in “The Moses
Syndrome.” This syndrome, simply stat-
ed, says “If it is written, it must be true,”
Put anything in black and white on paper
and very few people will challenge it, no
matter how illogical, inane, idiotic,
untruthful, fallacious, irrclevant, or out-
of-date. The antidote 1o “The Moses Syn-
drome" is “challenge the assumptions—

just because it is written il isn’t necessari-
ly so—ascertain the facts.” Today we give
lip service to this key educational idea by
calling it critical thinking, but we don’t
practice it. Earlier in America, we called it
common sense. TQM is nothing more or
less than common sense. In a simplistic
way, TQM states that those most famihiar
with the work 1o be done are those
accomplishing the task. The current
phrase, “employee empowerment,” sim-
ply means letting employees use their
own minds, skills, and talents to solve
problems in their own workplace environ-
ment. This unfettered, trusting approach 1s
frightening 1o over-regulating education-
alists, legislators, and bureaucrals. Fur-
ther, the assumptions on formula finding
need 1o be challenged as these are anti-
quated and no longer relevant. These old
funding formulas as well as current regu-
lations simply measure input, not outpul,
or quality of instruction, or achievement
of learning objectives by the students.
Somehow, student retention and measur-
able leaming performance have been lost
in the bureaucracy. TQM requires perfor-
mance measurement as a key principle for
continuous improvement of processes.
Assessment of student leamning outcomes
as measured against leaming objectives
should provide educational institutions
with a similar guiding principle. TQM
focuses also on “customer satisfaction™ or
15 “customer-driven” for both external and
internal customers. Only a very few edu-
cational institutions can define their *‘cus-
tomers.” TQM tools and techniques,
when understood and applicd comrectly,
can help educational institutions define

—

their “customers.” Clearly, their most
important customer is their students, How
institutions identify the remainder of their
“‘customers” represents a good practical
exercise in the application of TQM theory
and concepts. The resulls will illuminae,
trouble, challenge, and evoke the need for
a change of framework (called a
paradigm shill in TQM jargon) as a first
Step in continuous process improvement.

As long as public schools (K-12) and
post-secondary institutions must comply
with a confusing welter of needlessly
complex regulations, which are not
reviewed for contemporary imeliness and
applicability, public educational systems
will continue 1o founder, students will be
ill-served, and public 1ax dollars will con-
tinue to buy “substandard education."

Peter Drucker said that most people in
organizations are focused on “doing
things right”"—not “doing the right
things.” Administrators hide behind all of
the regulations to make sure that their fac-
ulty and staff do things right. Let us focus,
rather, on doing the right things. Let us
treat our educational administrators and
faculty as if they are adult human beings,
who are able to find solutions, and let us
get on with the cnitical mussions of teach-
ing and leaming. If we could begin (o
treat our educators as thoughtful adulis,
implementing TQM or any other continu-
ous process improvement philosophy
would be relatively easy. However, TQM
in contemporary public education is more
akin (o Sisyphus in the inferno. Can TQM
be implemented successfully in public
education? The jury is out. A

After One Year, Orbach and Suzuki Still Facing

Tough Times |

—_—
head up these campuses do not have a
very enviable position.

The men at the helm of two of the
state run universities in the Inland
Empire, Cal Poly Pomona and UC

Riverside, walked into their positions
> within the past year right at the begin-
ning of the storm.
aymond L. Orbach  Dr. Roberi Sumuki  For UCR Chancellor Raymond
past three years have not been  Orbach, who became the university’s
particularly kind to state run uni-  sixth chancellor last year, the last 12
versities in California. In fact, it’s  months have proven 10 be difficult, yet,
probably safe to say that the *90s have  he believes that things can only get better.
been among the worst decades for the “I am an incurable optimist, I believe
stale’s higher education system since it~ we've bottomed out, it (budgets) can’t
was eslablished. get any worse,” said Orbach. “The uni-
With budget cuts and tuition hikes  versity budgels have already been cut to
chipping away at the stability of the Uni-  the point that we are seriously in jeop-
versity of Califomia and California State  ardy. [ believe that we are in an area of
University systems, the individuals who  stability.”

Thus far, Orbach’s key to helping his
university survive the budget crunch has
of the school’s mission and its goals.

“I see this as a time of defining very
specifically what future programs we'd
like 1o see flourish in the future, We will
then nurture the programs we see going
toward the future,” said Orbach.

UCR is in a period of transition and
the most difficult thing to do will be 1o
hold the students, faculty, staff and
administration together during this time,
added Orbach.

The fiber that Orbach is looking to
hold his school together is community
spirit, something that appears to be more
difficult to hold on to for Robert Suzuki,
Cal Poly Pomona’s president.

When Suzuki was inaugurated in

April of 1992, he inherited a number of
fiscal problems thanks (o the recession;
however, since then, Suzuki has been fac-
ing problems of a more direct nature.

Within the past month, allegations
have surfaced that Suzuki has misman-
aged the university's already strained
budget and used his influence to obiain
high paying jobs on campus for his per-
sonal friends.

These allegations have prompted
Suzuki to call for an outside investigation
of his actions from the Cal State Chancel-
lor’s office.

Although Suzuki denied o be inter-
viewed, officials from the college have
been quoted as indicating that they wish
to gel the investigation over, clear Suzuki
and get on with the business of running
the university. A
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Glut of MBAs Creates New Field of Candidates with

“Designer” Business Degrees

ong ago, an individual could
rely on a number of things
to get their start in business,

among them were savvy, fresh
ideas, a good personality and a
masters of business administration.
Now, with colleges purging scores
of MBAs into the field, companies
are looking for more than just a
smile and a degree.

Ten years ago as it became
obvious that the science of busi-
ness was a fairly intricate one,
more and more corporations were
asking that prospective managers
have an advanced degree, gener-
ally an MBA. In response to these
demands, individuals began Lo
flock back to college in order to
make themselves more mar-
ketable. The only problem is that,
as any Business 101 course would
teach, the law of supply and
demand also applies to degrees,
and with the supply of MBAs far
exceeding the demand, the value
of the degree began to wane.

Recognizing this, colleges and
universities are beginning to tai-
lor their MBA and graduate level
business programs to fit a wide
variety of particular corporate
needs, ranging from city manage-
ment to manufacturing opera-
tions. By trying to suit their
degrees to fit the demands of
business, the universities and
their students are hoping to once
again boost the value of a gradu-
ate degree in business.

These types of uniquely
designed programs are cropping
up throughout the U.S. and, as
word of their successes are
spreading, more students are
being drawn in from businesses
everywhere. Students pursuing
the degrees are just about as
diverse as the degrees them-
selves, with pupils having back-
grounds in everything from upper
level corporate management 1o
individuals fresh from undergrad-
uate degrees. And, according to
graduate school directors, more
and more business degree candi-
dates are coming from foreign
countries.

“I see letters coming in for
information every day from over-
seas,” said Jay Varzandeh, direc-
tor of California State, San

Bernardino's business graduate
studies department. “I see letters
from as far away as France and
Germany and all over Europe. Peo-
ple are interested in the types of
programs offered around the U.S.”
The Inland Empire itself boasts
some of the most highly regarded
graduate programs in the U.S.
While each university has a specif-

ic area of specialty, the programs
being offered by them all reflect a
trend in business as well as educa-
tion. As California and other parts
of the country began to push manu-
facturing, technology and civic
management, the universities are
responding with a number of spe-
cialized degrees in these areas.
Claremont University's MBA

program concentrates on providing
its students with practical experi-
ence by way of internships and
partnerships with local, as well as
national businesses, according to
Jonathan Palmer, director of corpo-
rate communications with Clare-
mont's Peter F. Drucker graduate
school of management.

Please See Page 28

“Since that free IBM seminar,
I've spent less time managing
my practice and more time

practicing medicine.”

“I've always maintained a healthy medical practice. Its processing the

paperwork that was

getting impatient. |

giving me headaches. So. when my patients started
got in touch with IBM.

“At a free IBM Solution Seminar. IBM and IBM Business Partners who
understand the medical field diagnosed my lmnlrlvm‘ and prescribed a cure
for what ailed me. Now my practice is thriving and my headaches have

1“‘ulll['l“;ll'l“l."

Seminars for your kind of business

Wednesday, August 11+ 1-3pm

HOME HEALTHCARE SOLUTIONS

Thursday. July 29 1-3pm

Thursday. August 26 *9-Noon

At the IBM Customer Center
3403 Tenth Street. Riverside
For reservations call (909)369-54-70

DENTAL MANAGEMENT SOLUTIONS

LONG TERM HEALTHCARE SOLUTIONS

MEDICAL MANAGEMENT - PHYSICIAN/CLINICS SOLUTIONS
Wednesday, July 21 1-3pm
Wednesday, August 25+ 1-3pm
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Glut of MBAs Creates New Field of Candidates

The Drucker school’s education-
al philosophy revolves around giv-
ing its students practical experience
and sound advice from business
professionals, said Palmer.

The University of Redlands also
caters its traditional MBA program
to fit, not just the needs of industry
but also the needs of the student.
Redlands offers a two-year acceler-
ated MBA program so individuals
can gain practical full-time work

experience and also earn their
degree. The program is offered
through a number of satellite cam-
puses throughout the Inland Empire
and is held one night a week for
two years,

The University of California at
Riverside also subscribes to this
theory.

“A successful business program
on either a graduate or undergradu-
ate level should definitely provide

a certain amount of experiential
learning,” said Walter Henry, a pro-
gram director with the UCR Gradu-
ate School of Management.

UCR has had a highly successful
program for its business students,
in which they enlist the help of
large corporations and form a stu-
dent run marketing and advertising
firm, The firm handles an ad cam-
paign for the corporation from
every aspect, giving the students

When you move into an office complex
with SmartPark Services,
there won’t be any hidden costs.

~ Just hidden cables, fiber optics and
a high-capacity telecommunications network.

That's the big advantage of relocating to an office complex
with GTE SmartPark Services: your telecommunications
services are there ready and waiting in the ground. With
services already in the park, it’s easier and more economical

for your own system to be installed.

And GTE SmartPark Services offer you more: opportun-
ity for growth, quicker installations, whatever capacity your
business needs. Plus the flexibility to upgrade or switch to
new features/applications and access to the latest technology.

SmartPark Services

CALIFORNIA Camarillo: Koll/Leonard

Camarillo Center. Cerritos: Cerritos Towne Center. Chj
Center. Ontario; Centrelake Business Park,

MTMWMA%

bor Pointe, Seaway Center. North Richland: Tn-Cmn Science & Technology Park. SmartPark*i

SmartPark Services are located in office complexes
around the country in some of the fastest-growing business
areas, These are first-class complexes in convenient loca-
tions with freeway and airport access. They offer pleasant

surroundings with all the amenities, such as security and

maintenance.

For further information on how SmartPark Services can
be the smart, simple move when you’re relocating to an
office complex, call 1-800-828-7280.

GTE

ino: Majestic Spectrum. City of Industry: C
The Ontario Center, O:nar,:i Channclrym::;:

Centre. West Covina: The Lakes at West Covina, WASHINGTON Everett: Har-

is a registered service mark of GTE Corporation,

—
hands-on experience.

But, as times change, Studentg
are seeking degrees which g0
beyond the traditional MBA even
with unique flair.

One of the most popular of
these types of “'designer” degrees is
an MBA or a master of sciences
with an emphasis on productiop
and operations management. This
degree is specifically geareq
toward preparing managers to han-

dle the operations and production

of manufacturing facilities. “The
master of sciences in operationg
management covers the actual
operations of a firm,” said a rep-
resentative from the University
of La Verne's graduate school.

“The degree covers the actual

nitty gritty of production.”

The University of La Verne
also offers degrees in public
administration and leadership
and management. The MS in
leadership and public manage-
ment is even further specialized
with three different fields of spe-
cialization: corporate communi-
cations, strategic resources man-
agement and human resources
management. “What we have
done is add to our MS by allow-
ing students to focus on the spe-
cific area of expertise they want
to study.”

A degree in operations and
production is rapidly becoming
the hot ticket, according to
Varzandeh. Cal State San
Bernardino will be offering an
MBA with an emphasis in pro-
duction and operations manage-
ment beginning this fall. “We are
starting our program this fall, and
we have estimated that it will be
one of our fastest growing pro-
grams as it is one of the fastest
growing areas in the communi-
ty,"” said Varzandeh.

Cal Poly Pomona's graduate
business program includes such
specialties as entrepreneurship,
which is geared to help individu-
als who are interested in starting
and running their own business,
international business, and their
newest specialty, contract man-
agement.

Cal Poly’s degree in contract
management gives students
insight into dealing specifically

with government organizations
Please See Page 44
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PRO AND CON

NAFTA Ratification the Right
Choice for U.S. Business

All Agreement Will
Accomplish is a Loss of Jobs

By Jeffrey R, Orenstein

he North American Free
Trade Agreement is coming.
Despite opposition, it will be

ratified by all three North American
nations. It will change the effective
location of your company from the
United States to North America
Luckily, if you prepare for it, NAFTA
will help you in the long run

NAFTA is a free trade :

between the U.S., Canada and \I\\«
co modeled after the existing U.S.-
Canadian Free Trade Agreement (and
less extensive than the European
Community), it effectively lowers
tariffs and abolishes North American
borders on most products and ser-
vices. It basically allows you to sell
goods and services in Canada and
Mexico just as in the United States.
Of course, it also gives Canadian and
Mexican firms the same opportuni-
ties.

NAFTA has generated opposition
in the U.S. and Canada by environ-
mental groups who fear continued
lax Mexican pollution enforcement
(laws already exist—they’'re not
enforced vigorously) and by labor
groups who fear continuing flight of
jobs from the U.S. and Canada to
low-wage Mexico. This drove the
recent opening of Washington talks
between the U.S., Canada and Mexi-
co on side agreements to satisfy crit-
ics and rescue the free trade pact.
This will put NAFTA back on the
fast track. Most environmental and
labor groups will soften their NAFTA
opposition, though they will not be
completely happy. The treaty will be
ratified and the needed implementa-
tion legislation will sneak through
both Houses of Congress after tough,
time-consuming debate.

In Canada, job flow to the U.S.
resulting from the earlier U.S.-Cana-
dian Free Trade Agreement was part-
ly to blame for the falling popularity
of the ruling Conservatives and the
resignation of Prime Minister Mul-
roney. Now that Kim Campbell of
British Columbia has emerged as a
successor, conservative fortunes are
rising and NAFTA opposition is
falling. Mulroney will take the heat,
sparing his party and Campbell.
NAFTA will squeak through Ottawa.

In Mexico, the stakes are very
high. Mexico has made it clear that it

has already complied with unpopular
U.S.-dictated Intemational Monetary
Fund restraints and expects the
agreed-upon boost from NAFTA as
payoff. Even with the hard to swal-
low environmental and labor restric-
tions that the side agreements will

impose on Mexico, that nation will
20 along

International commissions on
environmental and labor issues will
be created. Tough negotiations lie
ahead on rules of origin issues 1o

determine where products originate
and are treated, (Ohio Hondas, for
example). National sovereignty will
not be overthrown by these commis-
sions. North America is learning
from the EC and will preserve it as a
selling point. In essence, NAFTA
will not be renegotiated. But the side
agreements will amount 1o the same
thing.

What will it mean for you? To
begin with, it will give you a local
advantage over Asian and European
competition. Asia is threatened by
NAFTA. The ASEAN nations
(Brunei, Maylasia, Indonesia, the
Philippines, Singapore, and Thai-
land) have already formed AFTA
(Asian Free Trade Agreement) to
counter it. They fear that NAFTA
means protectionism and a U.S.-
Canadian obsession with Mexico will
lock their products out and dry up
capital flow from North America—
U.S. denials are not believed. China
is afraid that U.S. reliance on Mexi-
can trade will make Clinton tougher
on trade and human rights. Europe is
afraid of the same thing that Asia
fears. They are partially right. This
gives you an advantage that you
should take by expanding your mar-
keting North and South.

A Feb. 4 Intemational Trade Com-
mission study of NAFTA's impact
predicted it will mildly boost the U.S.
political economy, creating a net gain
of 35,000-93,500 jobs by 1995 (tak-
ing into account up to 170,000 jobs
lost initially). States bordering on
Mexico will gain most, with the Mid-
west and South possibly having a net
loss. In the next decade or so, though
NAFTA's rising tide will raise all
ships, even the Midwestern Manufac-
turing one.

NAFTA will only slightly acceler-
ate the existing job flight South in the

Please See Page 49

By Jeff Zucker

few months ago, Ross Perot
used the television airwaves
to educate millions of Amer-

icans on the North American Free
Trade Agreement now pending on
Capitol Hill.

As an indicator of what NAFTA

could mean for working Americans,
Ross cited the poorly negotiated
trade agreements of the 1980s as key

1o the loss of two million U.S. manu-

facturing jobs to Asia alone. “The
people who lost their jobs were mak-
ing $440 a week. If they have a job
today, they're now making about
$270 a week,” he said. “This type of
gross mismanagement of our country
caused four out of five families...dur-
ing the 1980s...to reduce their stan-
dard of living, and this means a
reduction in their ability to pay laxes
when we are adding trillions of dol-
lars to our debt. Washington may not
get it, but I'm sure you do.”

As a businessman who under-
stands the pride of successful job cre-
ation, Ross described the devastation
caused by job loss, *You can relate o
the worker who said, ‘I did not quit
my job. My job quit me.""

His objection to NAFTA centers
on the need for the U.S. to be a man-
ufacturing superpower in order to
have enough taxpaying workers 10
generate the revenue needed to pay
off our existing four trillion dollar
debt.

He went on to criticize the behind-
the-scenes process that created
NAFTA and wamed Americans to be
wary when such government pro-
grams are negotiated in secret. “This
is not a new atomic bomb being cre-
ated,” Ross stated as he contrasted
NAFTA's secrecy with what might
be necessary for military matters.

“Qur country went to extraordi-
nary lengths to keep the details of the
NAFTA negotiations from the Amer-
ican people,” he said. “Members of
Congress had to go to a secret room

to read the agreement as it was being
negotiated. Meanwhile, the Mexican
government, the Mexican business
community and the U.S. lobbyists
representing Mexico knew all the
details and provided day-to-day input
1o make sure that the agreement was
optimized in Mexico's favor. Two-
thirds of the American people oppose

this agreement, but the lobbyists
want it—and they pay for the cam-
paigns—so, there is a tremendous
momentum 1o ram it through,” Ross
stated.

Ross reminded viewers that the
agreement, which was signed just
before the 1992 Republican Conven-
tion, was released only in summary
form prior to the presidential elec-
tion. The American people did not
receive the complete agreement until
Jan. 20, 1993. It is now available at a
cost of $41 a copy. Though the 2,000
page, two volume document is com-
plex and difficult for the untrained
reader to understand, “it will deter-
mine the fate of millions of working
Americans,” Ross affirmed.

He noted that 600,000 U.S. manu-
facturing jobs have already gone to
Mexico. In particular, is a New Jer-
sey manufacturing company that was
sold in a 1986 “junk bond™ deal and
whose operations were moved to
Mexico in 1989. With lower labor
costs, "the company's profits went
through the roof. The stockholders
cashed in...the U.S. chairman now
lives in a California mansion while
the New Jersey employees are still
out of work. If this is capitalism for
the 21st century, I don’t want any
part of it and I don’t think you do
cither...this is pure greed.”

The difficult challenge facing
American businesses, says Perot, is
to compete with Mexican labor at 58
cents an hour where there are no
govemnment-mandated programs, and
requirements, no health care expens-
es, no retirement expenditures and no
environmental protection costs. In

addition, Mexican labor laws are
timid and not enforced. He refers 1o a
1990 strike in Mexico in which
dozens of workers were shot and
injured by the state police. “The
plant was shut down. Two thousand
workers were fired. Those who
remained had to take a 45% pay
cut...At another factory, 14,000
workers were fired. The union was
dissolved. The union leaders signed a
new contract without consulting the
workers. That wouldn't happen
here.”

Billions of dollars in scarce U.S.
investment capital will move 0 Mex-
ico 100, Ross predicted. Of the $1.68
billion invested in Mexico in January

Please See Page 49
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Catch 30 minutes of the best
Inland Empire restaurant reviews
two times a week on KVCR TV 24,
the Inland Empire's PBS station.
Table for Two Is the only restau-
rant review show of Its kind on
television. The show airs. ..

6:30 p.m. on Tuesdays
and 6:30 p.m. Saturdays.

IFFINDING
MISSING
CHILDREN
WERE
THIS EASY,
WEWOULDN'T

INLAND EMPIRE I

Fiess [ourT

RESTAURANT

Restawrant Row

By Allan Borgen

Frangipani’s Fine Dining Room

This column is written for the
business person who finds travel a
necessity, as well as for those who
believe that eating a fine meal with a
very pleasant wine is a reward of
travel and even life.

uring these hard economic
times, finding a restaurant
that serves quality food at

reasonable prices can be a difficult
task. Frangipani's restaurant, which
has been open for four years, has
had a rough time of making believ-
ers of Moreno Valley residents, but
like a fine bottle of wine, it appears
to have finally come of age.

Frangipani's is unique since it
houses, under one roof, two com-
pletely separate restaurants, The
“Front™ restaurant features gourmet
Italian and continental cuisine while
the “Spaghetti House,” which is
located on the east side of the
restaurant, serves a cornucopia of
items from steaks and ribs to pasta
at unbelievable low prices,

1 have had the opportunity to
dine in the fine dining room many
limes, and on each occasion, I
found it to be very enjoyable. The-

menu offers a wide selection of
fresh pastas, veal, poultry, beef,
seafood and fresh fish entrees as
well as eight daily specials. The
decor is romantic yet casual, and I
found the service to be attentive and
professional. Dim lighting and soft
romantic [talian melodies, which
fill the air, makes Frangipani's one
of the most upscale restaurants in
Moreno Valley.

Choosing an appetizer is not an
easy choice. The calamari fritti,
$5.50, and the trilogy of fried Moz-
zarella cheeses, $5.50, are the best
of the bunch. The large order of
lightly breaded squid was tender
and the breading was light and not
at all greasy, and was without a
doubt one of the better versions that
I have ever had. The breaded and
deep fried fresh, smoked and pesto
sticks of cheese with a fresh basil
and tomato marinara sauce was
equally as impressive.

All of the dinners are served with
a large mixed dinner salad which
was served crisp and cold, along
with two to three fresh vegetables,
herb potatoes and terrific rolls and

- F -
butter. All of the items on the mepy

are made fresh on the premises and
only fresh herbs are used in the
preparation of the food.

Some of the entrees, which |
really recommend, include the rich
and creamy spinach and cheese
tortelloni with a delicate creamy
$7.95:;
chicken Sorrentino, $13.50, which

cheese and ham sauce,

consists of sauteed chicken breast
layered with fried eggplant, prosci-
utto ham, mozzarella cheese with
sherry mushroom sauce; veal
Boursin, $16.50, medallions of veal
with garlic and herbed cheese with
a creamy wild mushroom, madeira
and fresh thyme sauce.

If you like Jambalaya, you’ll
love the Italian version of seafood
risotto, $19.50, which features an
impressive array of clams, green
mussels, scallops and shrimp
cooked with garlic butter, leeks,
white wine, herbs and a robust
marinara sauce on Italian rice. The
peppered filet mignon, rack of lamb
and chicken marsala or any of their
fresh pasta dishes are also excel-
lent! If you still have room for
dessert, the giant almond cookie
tulip with French vanilla ice cream,
fresh strawberries and raspberries
and melba sauce ranks high on my
list of “forget my diet"” favoriles.

The wine list features both
domestic and imported wines with
most priced between $12 and $22.

NEED YOUR
HELP.

Missing children don’t advertise
themselves. In fact, since the majority
of them are abducted by a parent,
they might not realize they're
“mussing” at all. That's what makes
our job tougher, and why we're
asking for your help.

In your professional capacity, you
might be able to identify an abducted
child, or a parent who may have
abducted a child. If so, please contact
Child Find of America. Or ask the
parent to call us for confidential
mediation. Our toll-free hotline is
1-800-A-WAY-OUT. It could just
be the way out they're looking for.

Inland Fm

Stevart Robe
The 1993-1994 Season

mpire dymphony Orchestra

Music Di

Boeth

Saturday, October 23, 1993; 8:15 p.m.

Mozart: Symphony

VlolmV i il

: Handel: Messiah
Soloists and Chorale 10 be announced,

Saturday, January 29, 1994; 8:15 p.m.

Rachmaninoff: Symphony No. 2; Mozart: Masonic F
uneral March
WEST COAST PREMIEIE ofMl.-kO Consor's Concerto for Violin and Orchestra.

O Coanor, internationally known country star.
Saturday, February 26, 1994; 8: 15 p.m.
No. 41 Pu-u Lalo: Symphonie Espagnole;

: LaMer
Guest Artist: Flyl Grubert, Violinist

- -P%Aﬁd” 1994; 8:15 p.m.
neg: Peer t, le
)‘;‘ oanz: Piano Concerto in E-flat;

lﬂﬂl?nmmhm

dingle Tickets: $25. §20, $15, $10

Concmo “Tnple Concerto*
Guest Artists: Andres \a
th:u Vlohmn. Anne |llums Cellist; David Devoe, Pianist

Saturday, December 11, 1993; 8:15 p.m.

Tive Concert 8crics: $125. 875, §50. $25 Three Concert $cnca: §75. $50. $35. $20

m To request a brochure or order tickets, phone: (714) 3815388
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If you are looking for a first-class
restaurant with third-class prices,
then Frangipani's is the place. Over
the years, I have heard a lot of
grumblings from folks who com-
plain that Moreno Valley does not
have any quality restaurants. It is
my belief that if the residents of
Moreno Valley don't support this
restaurant, then maybe Moreno Val-
ley will continue to be the fast food
and chain restaurant capital of the
world.

Frangipani's is located at 23580
Sunnymead Blvd. in Moreno Val-
ley. Their phone number is (909)
242-8023. Frangipani's is closed
on Mondays. A

Allan Borgen is a member of the South-
ern California Restaurant Writers
Assoc., and is the co-host of TABLE
FOR TWO, a restaurant review pro-
gram which airs on Tuesday and Satur-
day nights at 6:30 pm on KVCR Ch.24
PBS

“The “Wine Cellar

Mead on Wine
by Jerry D. Mead

EO-BORDEAUX?—Twen-
ty-five years ago it was
possible 1o be a person of

vision, and with a lot of hard work,
a little money and perhaps a few
family members as investors 1o start
a vineyard and winery operation.
The seventies were full of examples
of “regular people” starting winer-
ies and succeeding.

By the mid-eighties, wine had
become strictly a rich man’s game,
and we're not talking moderately
wealthy here, we're talking individ-
uals of real means.

It's not just a matter of every-
thing costing more these days, the
govermnment has eliminated agricul-
tural tax breaks, raised taxes and
increased red tape. To get into the
wine business today, you've got 1o
really have a passion for it and not
be real concerned about immediate
return on investment.

First off, it takes several years
(three to seven) for vines to give
proper crops, and if you’re making
serious wines intended to age and

become L()mplx‘( we're ld”\l!lL
another couple of years before
white wines can be released and
two to five years before the first red
can go to market after being made.
It is not all that unusual for a new
vineyard/winery to be 10 years
away from serious cash flow from
the time the first vine is rooted to
the soil.

In the meantime, viticulturists
(vineyard managers) and oenolo-
gists (winemakers) have to be paid
whether there’s anything to sell yet
or not.

And don’t forget marketing peo-
ple, purchasing barrels (about $500
each for 55 gallons), glass and
labels, all needed before there’s
anything to sell. None of which
takes into consideration the jillions
of dollars in capital investment for
land, vineyards, winery structure
and little pieces of machinery and
technology which can cost more
than a middle-class home.

BERNARDUS Bemardus Mari-
nus Pon is no man of ordinary
means. He has the vision, the pas-
sion, and today’'s other major
requircment to be in the wine busi-
ness, the wherewithal.

A citizen of the world sort of
guy, he has homes in Holland, Eng-
land and Carmel Valley where
Bernardus Vineyards & Winery are
located.

Pon’s company owns the oldest
wine distribution company in Hol-
land, and he was a former race car
driver at Le Mans and an Olympic
Skeet Shooter. There's a business
heritage, t00...Pon's father imported
the first Volkswagen “Beetle™ to the
U.S. and designed the VW bus.

Pon's wine love in life is Bor-
deaux style red wines, and that is
what he is determined to make in
“world class” fashion in Carmel
Valley with the help of a team of
experts.

The rolling vineyards of Caber-
net Sauvignon, Merlot, Cabernet
Franc and Petit Verdot have been
planted in consultation with famous
Ventana Vineyards (Ventana is also
a source for grapes for Bernardus’
Chardonnay wine), and the first
mature crop should be harvested in
fall 1993. French-trained winemak-
¢r Don Blackbum and winery presi-
dent, former winery owner, busi-
ness professor and consultant Jim
Clark are other key players.

We'll all haye to wait a few years
1o see if Pon can join the likes of
other successful vintners with 4

dream like Don Carano of Ferrari-
Carano, Donald Hess of The Hess
Collection and Tom Jordan of Jor-
dan Winery and “J" champagne.
Like these other entreprencurs, Pon
is pruvldin" the vision and all the

.\'ow it's up to the soil .md L]umlu
of upper Carmel Valley

Bernardus 1991 “California”
Chardonnay ($12.50) is a worthy
premiere release and a quite good
value as well. So many new brands,
especially ones with big plans like
Bernardus, overprice their first
wines. It's refreshing 10 see that pit-
fall avoided. The label and packag-
ing is tasteful, and so traditional it’s
a little boring. It certainly isn’t
going to jump off the shelf at you.
The wine is pleasantly middle of
the road. You are aware of the bar-
rel-fermented portion and the aging
in one, two and three-year-old
French oak barriques, because the
toasty wood aromas and flavors are
there, bul they do not totally domi-
nate the fruit. Yet there is far more
than simple fruit, with rich pineap-
ple notes and implied sweetness.
It's a Chardonnay for serious
seafood, like salmon, swordfish,
soft shell crab or lobster. Rating:
87/87

Bernardus wines are available
throughout California and are
beginning to be available through-
out the U.S. They are also available
in Holland and Britain. For infor-
mation on nearest retail outlet:
Bemardus, Box 222240, Carmel,
CA 93922 (408) 626-1900.

CHARDONNAY MEDALISTS
As promised, here are some of the
gold medalists from the New World
International Wine Competition, the
only judging to take price into con-
sideration and then pit the winners
from the various price ranges
against each other to determine
overall best wine of type.

I'd love to tell you a bargain
Chardonnay won it all, but it just
didn't happen that way. The champ
actually came from the most expen-
sive class, $17.51 and up.

The Beringer/Myron Nightingale
Memorial Trophy for Best New
World Chardonnay went to
Kendall-Jackson 1991 “Proprietor’s
Grand Reserve” ($22.50). Other
golds in the same price range were:
Cale Cellars 1991 “Sangiacomo”
($18); Cambria 1989 “Santa Maria
Reserve” ($25) and Stonestreet
1990 “Sonoma County" ($20). A

4231 Wineville Road
Mira Loma, California 91752
(714) 685-5376

Wine Selections and
Best Values

By Bill Anthony

Preston Viognier
1992, Dry Creek
Valley About $18
Chalk Hill Suavignon
Blanc 1991, Chalk Hill,
Sonoma
County About $10
Joseph Phelps
Sauvignon Blanc
1991, Napa
Valley About $10
Clos du Bois Early

Harvest Gewurztraminer
1991, Alexander

Valley About $9

Clos Du Bois 1992,
Sauvignon Blanc
Alexander Valley $7

Carmen 1990, Cabernet
Sauvignon Maipo Valley $6

Rombauer 1990, Cabernet
Franc Napa Valley $16

Beringer 1989,
Cabernet Sauvignon
Napa Valley, Private

Reserve $40

Harrison 1990
Cabernet Sauvignon

Napa Valley $30
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Orpa

ow many Inland Empire

manufacturers can lay

claim to producing the

number one product line in their

industry nationwide? This onc
can,

The company is Cast Arl
Industries, a Corona-based man-
ufacturer of collectible figurines
for the gift industry. Cast Art’s

Kristin designed a
group of adorable
cherubs and storybook
animals which she cast
in cement and sold at
street fairs and local art

shows. They became so
popular that she
couldn’t keep up with
demand, and she began
searching for a manufac-
turer to produce them in
quantity.

line known as DREAMSI-
CLES™ has become the hottest
seller in gift stores across the
country. Just two years after
introduction, it has already
gained recognition as a true “col-

2o

afte

Prof

animals which she cast in cement
and sold at street fairs and local
art shows. They became so popu-
lar that she couldn’t keep up with
demand, and she began searching
for a manufacturer to produce
them in quantity.

After being turned down by

several large
Kristin’s own guardian angel
may have led her to Cast Art
Industries. A starl-up company,
Cast Art had been formed by a
handful of former employees of a
defunct Corona giftware manu-
facturer known as Design Gifts
International. The new company
was looking for new product
ideas, and decided to take a

chance on Kristin's designs.
Scott Sherman, Cast Art's
young president, determined that
the company's reproductions
must stay true to the “look” of
the originals. Together with part-
ner Gary Barsellotti, an Italian
born and trained mold-maker,
Sherman began an exhaustive
search to find the right natural
gypsum materials and methods
to accomplish volume produc-
tion. After much trial and error,
Cast Art made some sample fig-
urines and Sherman ndamed the

line DREAMSICLES™,

Then the third member of

the Cast Ar triumverate made
his contribution. Frank Colap-
into, a sales executive with
over 20 years of experience
and contacts in the gift indus-
try, took his samples on the
road. He began showing them
to gift shop buyers and sales
reps at industry shows, and
orders started coming in.

That was in March of
{1991, and it was the begin-
{ning of a phenomenon.
DREAMSICLES™ were
named as the Best Selling
New Category of 1991 by Gift
Creations Concepts, the
nation’s largest retail buying

were the creation of an artist
named Kristin Haynes. While
living in the San Diego area,
Kristin designed a group of
adorable cherubs and storybook

lectible™ among fans.

For those who haven’t
shopped in a gift store lately, a
brief history: DREAMSICLES™

cooperative. By the end of

1992, DREAMSICLES™ were
consistently ranked as America’s
number one gift line in monthly
surveys of gift store owners,
according to the New Jersey-
based Giftbeat industry newslet-
ter.

The original line of 31 fig-

urines has been expanded to

rofile

Cast Art Industries

companics,

more than 200 and is presently

retailed by some 17,000 gift

stores. Its popularity with retail-
ers and their customers has pro-
pelled the line and its creator to

Stardom.

It also has helped establish
Cast Art, now in just its third
year of operations, as one of the
fastest growing companics in the
gift business. While many manu-
facturers were
struggling
through a diffi-
cult 1992, Cast
Art announced
last.July that
its entire pro-
duction capaci-
ty had been
sold out for the
year. Capacity
has been dou-
bled this year,
but indications
are that pro-
duction again
will sell out
before autumn.

Cast Art's manufacturing
operation is an example of true
“hands across the border” coop-
cration. All of its DREAMSI-
CLES™ figurines are produced
al the company's maquiladora
facility in Tijuana, Mexico. Cast-
ing, finishing and painting are
done entirely by hand by a
skilled Mexican work force of
over 600 employees trained by
Cast Art.

Completed products are then
delivered by truck to Cast Art's
headquarters facility in Corona,
where another 100 employees
arc located. Here they are pack-

The original line of 31
figurines has been

expanded to more than Ul
200 and is presently

retailed by some 17,000

gift stores. Its popularity
with retailers and their In

customers has propelled
the line and its creator
to stardom,

aged for shipment to customers
in all 50 states and Canada. Both
facilities work double shifts, and
the company ships an average of
more than 20,000 units per day.
The success of the DREAMSI-
CLES™ line has allowed Cast
Art to expand rapidly. New prod-
ucts including picture frames,
ceramic mugs and magnets are
now being manufactured in
China. The trade-
mark and designs
being
licensed to lead-

also are

ing manufacturers
plush
pewter figurines,
T-shirts, chil-
dren’s clothing
and accessories.
addi-
tion, Cast Art this
year introduced
three new product
lines which have
received enthusi-
astic response.
Two more are being developed
for introduction next January.
Cast Art’s reputation for quality
workmanship and marketing
muscle has drawn the attention
of artists as far away as Europe,
and the company can be highly
selective in choosing new talent.

Cast Art is a company which
takes pride in producing prod-
ucts that all have one common
goal: to make customers smile.
With a booming business and
prospects for continued future
growth, the people at Cast Art
have much to smile about, them-
selves. A

Loys,

JULY 1993

INLAND EMPIRE BUSINESS JOURNAL - PAGE 33

Inlane Empire People

aving the ability to influence

and cause posilive changes

in the health care environ-
ment is what Timothy McGlew says
he loves about being chief operating
officer at Doctors” Hospital of Mont-
clair and Ontario Community Hospi-
tal.

“My desire to help people brought
me into the health care business,” he
claims. “From the time I first worked
at the University of Massachusetts
Hospital while attending the Univer-
sity of Massachusetts at Amherst, |
was fascinated with the business
aspect of hospitals, in addition to real-
izing as an administrator I could ben-
efit people.”

Born in Washington, D.C., and
raised in Chelmsford, MA, McGlew
received his bachelor of science
degree in public health from the Uni-
versity of Massachusetts and master's
degree in health services administra-
tion from Arizona State University.
He is currently affiliated with the
American Hospital Association, Cali-
fornia Association of Hospitals and
Health Systems, and the Hospital
Council of Southem California.

McGlew says he enjoys working
in the Inland Empire because the
community “offers challenges in
meeting the needs of so many diversi-
fied cultures.” He believes the Inland
Empire will continue to grow as it has

nol even begun 1o reach its potential,

Although concerned that the
Inland Empire has been hit hard eco-
nomically with so many cuts in the
job market (especially in the
aerospace and military fields),
McGlew visions a promising future
“People are without jobs (and there-
fore without health insurance) and
businesses are struggling to outlast
the recession. But despite the bleak
picture, I feel the Inland Empire will
recover due to the diversity and
tenacity of its people. Our ability to
adapt 1o the challenging times will
lead to new growth and prosperity.”

McGlew says his goal in life is “'to
effect positive change in the health
care provided to citizens of this com-
munity, irrespective of financial abili-
ty and age.”

As for his personal management
style, McGlew says it is, “Participa-
tive. I enjoy involving people in the
decision making process. Utilization
of collective talent leads to more
informed decisions and thereby better
solutions to complex problems.”

McGlew has been married 13
years to his wife, Joyce. The couple
have one son, Chris, and resides in
Chino Hills. In his spare time,
McGlew enjoys playing golf and rac-
quetball, watching hockey (*I'm a
real Kings fan!"), and participating in
church activities. A

| ﬂi Inlancd Empire E’%-@@ﬂ@

strong desire 10 be part of the
health care service industry
is what brought Terry
Rosson, a native of Victorville, to
FHP Health Care in Riverside.
Rosson currently serves as FHP's
Inland Region marketing manager for
both its commercial and senior prod-
ucts. What Rosson likes most about
working for one of the

now because of its growth polential
and wide-open opportunities. This
belief, combined with his manage-
ment style of consensus building with
heavy doses of communication and
getting down to the “real” issues, is
what makes Rosson and FHP so suc-

cessful.
One of the most important events
in Rosson’s life was the

nation's largest health
maintenance organiza-
tions is providing con-
sumers with valuable

information about FHP's ’-'r‘;
great health care plans B
and helping brokers' and <
employers’ groups with L
their health care needs.

When he’s not design-

day he graduated from col-
lege. “I pursued my degree
of marketing courses for
over a decade during the
evenings, while working
in the field during the day.
" This ‘double concentra-
tion' provided a great
leaming experience so the
day was special having it

ing new ad campaigns or
conducting market research, Rosson
enjoys designing model cars, garden-
ing and biking. One of his latest hob-
bies has been trying to leam country-
westem dancing!

The Inland Empire, according to
Rosson, is a great place to be right

finally all come together. "

Rosson's goal in life is to create
the perfect balance between profes-
sional, personal and spiritual aspects
of life. He feels that when this stabili-
ly exists, the result is a desire to leam
and engage with the entire spectrum
of life. A

QUALITY

'QUTCOMES

FOR A

LIFETIME |

Robert R. Herrick, CEO

Al Robert H. Ballard Rehabilita-
Nl tion Hospital we are proud to provide
the highest quality specialty pro-
grams and services to individuals
who have experienced a disabling
illness or injury. As the only free-
I standing, comprehensive physical
rehabilitation hospital in the Inland
Empire, we are dedicated to return-
ing children to their playgrounds,
I teenagers to their schools, and adults

to their work at their highest level of
functional independence.

Our experienced team of rehabili-
tation professionals works together
to ensure that each patient receives
the most approprniate treatment to

enhance their daily lives.

Every inpatient and outpatient reha-
bilitation program is designed for

individuals who have experienced:

* Traumatic Brain Injury

+ Spinal Cord Injury

* Stroke/Neurologic Disorders
* Multiple Traumas

* Amputation

» Back and Neck Injuries

* Orthopedic Disorders

= Arthntis

* Chronic Pain

* Pulmonary Disorders

=<

REHABILITATION HOSPITAL

s amed Sam
. itet] Paarwervhip

1760 West 16th Street
San Bernardino, CA 92411
(909) 473-1200

Robert H. Ballard Rehabilitation Hospital

Our \;umprchz!nxnu services include |

* Physical Therapy
» Occupational Therapy ‘

» Speech Therapy

= Therapeutic Recreation

= Resprratory Therapy

* Pharmacy/Laboratory Services
* Dietary

« Rchabilitation Nursing

« Radiology

* Psychology

* Social Services

* Case Management

For Admission information or to
make a referral, please call the
Admissions Office at
(909) 473-1200.
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Watson Medical Labs
Building New Facility

onstruction is now under way

for Watson Medical Laborato-

ries’ new building in the State
College Business Park of San
Bernardino. The new Lwo-story
20,000-square-foot facility will consol-
idate the functions of their two existing
locations under one roof, It will com-
bine their corporate offices with a
state-of-the-art medical laboratory and
testing facility. The building exterior is
sandblasted concrete with reflective
blue glazing. It was designed by the
architectural firm of Paul N. Larson.
The general contractor is J.D. Diffen-
baugh, Inc.

The project will accommodate a
variety of laboratory functions includ-
ing microbiology, serology, hematolo-
gY. special chemistry, and has the
potential to accommodate a pathology
lab in the future. The office area will
house all of the business, marketing,
and data entry employees, with a spa-
cious lunchroom and outdoor patio
being provided. The main lobby will
be finished with a slate floor and
mahogany wall panels at the open stair.
The mahogany accent is carried
throughout in the custom reception
desk and office fumiture. A

1993 Outstanding
Physicians Awards

e San Bernardino County
Medical Society presented the
eleventh annual Outstanding

Physician Awards 1o four San
Bemandino physicians.
Doctors 1. Hunter Crittenden, Bruce

Health Care News

M. Shepard, James R. Savage and
Wendell L. Moseley were honored at a
recent general membership meeting of
the physician organization.

Crittenden founded San Bernardi-
no’s Inland Hean Institute and was a
member of the first group of United
States physicians to received accredita-
tion as pediatric cardiclogy specialists.
Crittenden was one of two recipients of
the 1993 Oustanding Contribution to
Medicine awards.

Shepard, also awarded for his Out-
standing Contribution to Medicine,
served as medical director of the Respi-
ratory Care Department and Pul-
monary Laboratory at St. Bemardine
Medical Center for 28 years. He orga-
nized one of the first cardiopulmonary
resuscitation (CPR) teaching programs
in San Bemardino County and has
been instrumental in the development
and success of the Respiratory Therapy
Education programs at San Bemardino
Valley College, Crafton Hills College
and Victor Valley College.

Savage was honored with the 1993
Outstanding Contribution 1o the Com-
munity award for more than 50 years
of service 1o the community. He has
served as a board member for the
Lighthouse of the Blind, the Civic
Light Opera, YM.C.A., Rotary and
Elks clubs. For 18 years, he was a
member of the San Bemardino City
Unified School District Board of Edu-
cation.

He has been an Advisory Board
Member for the School of Natural Sci-
ences, Califomia State University, San

Bemardino, as well as the director of
the Student Health Center. He was also
a co-founder of San Bemardino Medi-
cal Group, and he worked as a practi-
tioner for the Family Planning Unit of
the San Bemardino County Health
Department.

A long-time San Benardino family
practitioner, Moseley won the award
for Outstanding Contribution to the
Medical Society for his many years of
assistance and dedication to the orga-
nization. Retired from practice in
1992, he continues to sit on the Board
of Govemors for the Southem Califor-
nia Physicians Insurance Exchange, a
professional liability insurance compa-
ny.

Physicians are chosen for the
awards each year from a slate nomi-
nated by their peers. A

e Califomia Public Employ-

I ees’ Retirement System began

offering a new preferred
provider organization (PPO) health
plan option to its 887,000 members in
May.

Called "PERS Choice,” the plan
offers access to a broad range of
physician and preventive care ser-
vices, as well as hospital and medical
benefits through the state’s largest
managed care network—at monthly
rates lower than the PERS-CARE
PPO already available to retirees,

employees and their dependents.

The new PERS Choice plan fea.
tures $2 million in maximum lifetime
protection and pays 80% of covered
services for members using PPO ney.
work health care providers, once an
annual deductible of $250 has been
met (3500 for families).

PERS members may obtain more
information on the new PERS Choice
program by calling Blue Shield to]]-
free at 1-800-882-PERS. A

New HMO Announced
MO California, a new health
care service plan, has been
ormed. The new plan repre-

sents an expansion of Greater South
Bay Health Plan, founded in 1988,
HMO California is a Knox-Keene
licensed health care plan owned by a
consortium in Southern Califomia.
Coverage extends throughout Los
Angeles and Orange Counties and into
Riverside and San Bemadino Coun-
ties.

Greater South Bay Health Plan has
served individuals and groups of from
two 1o 50 employees. HMO Califomia
will continue to serve that market.

HMO Califomia is one of 18 health
care providers selected 10 participate in
the state sponsored Health Insurance
Plan of Califomnia which will be mar-
keted beginning July 1. The HIPC is
part of the health insurance reform
package passed recently as AB 1672,

For more information, contact HMO
California at telephone (714) 756-
5555. A

Health Reform Bill Fails |

'Robert Ballard

Moves to New Facility

Rehabilitation

-

Robert H. Ballard Center for
Rehabilitation, formerly housed
at San Bemardino Community

Hospital, recently announced that it
will be relocating its facilities to an
upgraded, “‘state-of-the-ant” center on
the hospital grounds.

The move is a joint effort between
Bernardino Community Hospital
designed to upgrade their rehabilitation
staff and services.

Along with the change in the cen-
ter’s location, will also come the addi-
tion of Robert R. Herrick as the new
chief executive officer. Herrick has
been involved in rehabilatory care for
the past 15 years and is looking for-
ward 1o heading up the Ballard Center.

and long-term experience of the Bal-
lard Center along with Continental
Medical Systems' experience in medi-
cal rehabilitation programs and ser-

vices. This gives us the resources need-
ed 1o develop new services to further
meet the rehabilitation needs of our
community,” said Herrick.

Another new addition will be Mary
Miles Hunt who will join the Ballard
Rehabilitation Center as its chief oper-
ating officer. Hunt has worked with the
center previously and brings 23 years
of rehab experience to her position and
is extremely motivated when it comes
1o assisting patients in their rehabilita-
tion. “The tenacity of the human spirit
is always incredible. To be part of help-
ing people regain an independent
lifestyle is always incredible,” said
Hunt.

The new facility will offer patients
comprehensive in-and-outpatient medi-
cal rehabilitation services for brain
onders. A

enator Bill Leonard's (R-Upland)

Senate Bill 93 that would have

created Medisave Accounts for
individuals to plan for their own health
care needs failed passage in the Senate
Revenue and Taxation Committee on
March of 1993,

“This measure would have been the
first step in gelting control of escalating
health care costs,” Leonard recognized,
“Individuals could have put money
aside specifically for health care needs
and then made decisions about the type
of care they received.”

The bill was annexed on a partisan 2
10 5 vole. “This would have restored
integrily to the health care industry,”
Leonard’s disappointment obvious,
“because consumers, rather than insur-
ance companies, would have been in
the driver’s seat. Virtually every mem-
ber of the commiltee agreed that Medi-
save Accounts are a great idea, but they
voted against SB 93 anyway with the
excuse that they would wail 1o see what
gets done on the federal level,”

According to Leonard, the members

of the commitiee also argued that if

such a bill was enacted as an example
for the nation, it would simply be dis-
missed at the federal level because it
came from California,

“1 am sincerely distressed that the
clected representatives of the people of
this state are using such poor excuses (o
avoid enacting badly needed reforms,”
Leonard said, unhappy with his con-
finement in limbo. *“The message the
volers sent to elected officials last
November was that we need change. It
seems my esteemed colleagues have
found a unique way to get around their
promises of change and maintain the
status quo. They call it A.B.C.: Any-
place But California.”

Leonard’s perception of California is
quite the opposite. *'1 believe California
can, and should be a leader in finding
solutions to the problems facing this
nation, Medisave Accounts were a
good idea whose time has come.” He
concluded, “‘But there is a lack of politi-
cal courage in Sacramento, and because
of that, the people of this state will not
time soon,” A
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here are two issues on the
minds of voters today; the
sagging economy and the

continued rising costs of health care
One company, here in the Inland
Empire, is doing something to
improve upon both 1ssues.

HCI is a health care consulting
and management firm headquartered
in Colton. Since its establishment in
1985, HCI has been instrumental in
the development, organization, and
management of several Independent
Practice Associations (IPAs). Today,
these IPAs represent hundreds of
physicians and provide managed
health care services 1o thousands of
HMO and PPO members. Many
consumers have swilched from tra-
ditional Fee-For-Service coverage
to managed care options. These
managed care oplions represeni a
very altractive choice 1o con-
sumers. In addition to lower premi-
ums, HMOs provide their members
with preventative health care mea-
sures and cover many pre-existing
medical conditions, and provide
quality care and utilization review
services.

Presently, most health care
providers (physicians, hospitals,
and ancillary providers) are having
to contract with a multitude of
HMOs, PPOs and other managed
care organizations. Such contractu-
al relationships require a new and
refined type of service in the areas
of:

« Contracts Negotiation

+ Contracts Administration

+ Reimbursements Audits

+ Management Information

Systems (MIS)

« Operation Implementation and

« Educational Services

HCI specializes in providing
these services not only to IPAs, but
also to hospitals, medical groups,
and individual physicians who
have negotiated or intend to negoti-
ate contracts with HMOs, PPOs,
and other managed health care
organizations,

Earlier this year HCI opened ils
first Managed Care Training Cen-
ter in Colton. Today HCI holds
contracts with Private Industry
Council/Job Training Program Act
(PIC/JITPA) of the city of River-
side, Riverside County, the city of
San Bemardino, San Bernardino
County, and a multitude of work-
ers' compensation referral organi-
zations. The 400 hour-12.5 week
training course provides extensive
training in the areas of claims pro-
cessing, claims billing and HMO

Care Innovations. Inc

- g
1017

coordinating, The training is free to
government program candidates
Hence, IPAs,
HMOs, and PPOs may recruit these

medical groups,
qualified candidates at no cost to the
employer. Through this service, HCI
1§ serving the best interests of
employers and employees of man-
aged health care organizations. Qual-
ified employees are prepared to enter
an expanding job market at no cost to
employers.

In the coming months, HCI antici-
pates opening training centers in Los
Angeles and San Diego Counties,
and will be looking 1o joint venture

210
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A_iﬁfompany for the 1990s

e

or cooperate with established man-
aged care organizations in the Los
Angeles area to assist in rebuilding
post-riot L.A.

In addition to the Training Center,
HCI operates a billing service agen-
cy. specializing in providing billing
for radiology, oncology, and radia-
ton therapy services.

HCl's president and founder is
Ms. Zaka Azar. Ms. Azar, a graduate
of the University of the Pacific, holds
a bachelor's degree in biochemistry
and managed health care certificate
from UCLA. She currently lives with
her husband, Dr. Naser Azar, in Red-

lands, and has gained her experience
through working for major HMOs,
such as PacifiCare, Cigna, and Inland
Health Plan, known today as Aetna
Health Plan
As the Inland Empire continues to
experience growth in managed care,
HCI and similar organizations will be
an important contributor to our
health care system, in particular, and
the health of our economy in general.
If you have any interests regarding
HCI and its growing services in the
health care arena, you may contact
Ms. Azar, or HCI's administrator,
Ms. J.D. Davis at (909) 824-1565. A

A
BEAVER

MEDICAL CLINIC, INC.

time for our patients.

(909) 370-2778.

Beaver Medical Clinic Announces
Some New Changes At Our Cooley Ranch
(Colton) Location

Quality primary care and ancillary services under one roof with minimal waiting time. This is what
you want from your family doctor's office. This is what we offer at our Cooley Ranch location,

As of July 1st, Beaver Medical Clinic, in association with Dr."s Robert Bourne, Dennis Flynn,
Jonathan Horstmann, and Douglas Hay will welcome Dr. Robert K. Yamada to our staff. The addition of
another Board Certified physician at our Colton office will mean greater physician availability and less wait

Also, we have recently added a new mammography unit to our Cooley Ranch location. This, along
with our other radiology, laboratory, and optical services means a full range of ancillary services al one
convenient location. Which saves you time and money with fewer hassles and less frustration. !

All of our physicians are participaling providers in most area health plans and care for patients with
traditional service. And if you need additional specialty care, each of our Beaver Medical physicians are
supported by a network of more than 90 physicians covering over 20 specialties.

To learn more about our services, please call (909) 370-4100. Appointments can be scheduled by calling
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San Antonio Community Hospital
Heart Program Eyes Bright Future

IBM Considers Internal
Costs of Health Care Reform

an Antonio Community Hospital's

Heant Center recently announced the

signing of a new contract with
Michael Wood, MLD., one of the region's
leading heart surgeons. Dr. Wood received
his training at Loma Linda University Med-
ical Center and is a nationally recognized
surgeon with numerous published papers
on various aspects of open heart surgery.

“Beginning with public education and

preventive medicine, we will continue to
provide a comprehensive program for the
communities we serve,” noted Dr. Wood.
"“From our state-of-the-art equipment 1o our
experienced staff and various support
groups, our goal is 1 get every patient back
10 & normal, healthy lifestyle.”

Candiac catheterization, coronary angio-
plasty, and cardiac surgery are all currently
performed at the Heart Center, which ranks
nationally in the top 25% of heart programs
based on statistical analysis of perfor-
mance.

Other cardiovascular services provided
at SACH include clectrocardiography,
nuclear stress testing, and Holter Monitor-
ing, which can detect even the most com-

plex arrhythmias of the heart, helping the
cardiologist determine the appropriate
course of treatment.

SACH recently completed a second
open heart surgery room and plans are
underway to open an additional cardiac

catheterization laboratory by August of this
year.

“We have developed a strong team con-
cept here at the hospital with our cardiolo-
gists, nursing staff and support groups all
focused on providing quality patient care,”
according to Dr. Wood.

The hospital's cardiac rehabilitation pro-
gram remains one of the busiest and most
successful in the region, while the Caring
Heants Support Group provides necessary
encouragement Lo patients and their fami-
lies.

Through a variety of fund-raising activi-
ties, including the 1993 SKAOK Run and
SK Walk, the Cardiac Care Club has pur-
chased sophisticated equipment for the
Heant Center.

“We are fortunale 1o have a surgeon of
Dr. Wood's caliber at our facility. The Heant
Center will continue to move ahead and
meet the needs of the community in this

critical area,” stated SACH President
Ronald Sackett.

San Antonio Community Hospital in
Upland is the leading health care facility in
Westem San Bemardino County with 318
beds and a 500-member medical staff. Ser-
vices include 24-hour emergency care,
medical/surgical and critical care, mater-
nal/child care, and cancer treatment.

For more information, call (909) 985-
2811. A
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7O BUSINESS
COURIER SERVICE

TWO WEEKS

LP

et a1

SAME DAY

e
?

Your Intra-County business mail will be picked up by courier
TWICE a day and hand delivered on our next route for
as low as 60¢ per letter!
Services Available Include:

o Same Day Delivery * Parcel Delivery

= [CBM 60¢ Program * Special Messenger

o Couriers * Bag Exchanges

* Tailored Delivery Systems = Overnight Letter Service

For Service in the Inland Empire call:

909 787 - 4000

Serving all of Southern California

n 1992, expenditures on health care in
Il‘h: United States exceeded $835 billion
d accounted for more than 14% of
the Gross National Product. Rising costs,
accountability for quality, and universal
access 10 health care have become major
political issues and are at the cenier stage of
President Bill Clinton’s reform plan.

The Department of Health and Human
Services (DHHS) projects that, unless
major reforms take place, health care costs
will rise 10 16% of the GNP by the end of
the decade. Corporate America now pays
the equivalent of its after-tax net income 1o
provide health care for its employces. U.S.
aulo makers spend more each year for
employee health care benefits than for all
of the steel used in production. In order for
U.S. companies (o remain competitive with
their foreign counlerparts, and o ensure the
success of any economic recovery plan, it
is crucial (o significanily reduce the cost of
health care.

As the nation addresses health care
delivery reform, industry experts sec a
common requirement emerging for more
accurate, accessible and compiete informa-
tion across the health care financing and
delivery system. Experts estimate that
paper work costs alone account for 25% or
more of the dollars spent on health care.
The Health Care Financing Administration
has estimated that $10 billion a year can be
saved simply by eliminating the paper
work and implementing electronic claims
processing.

The pursuit of providing cost-effective,
quality care to all Americans will generate
a significant increase in the demand for

information repositorics, community-wide
networks, and clinical information syslems
which capture all patient data, giving care
givers the information they need across a
network of institutions.  As an entire com-
munity of payors, providers, t'mPIO,\'CI’S.
and consumers awail the specifics of the
Clinton administration's health care reform
plan, one thing is certain: a key ingredien
to reform will be information technology,

IBM, as a provider of information tech-
nology and services, faces the challenges of
understanding the dynamics of this rapidly
changing marketplace and providing the
products, solutions and services health care
inshtutions require to achieve their strategie
goals.

Beyond providing information technol-
0gy lo 11s customers, as a nationwide
employer, IBM is keenly interested in
health care reform. The company provides
benefits Lo approximatcly 750,000 employ-
ees, retirees, spouses, and dependents
throughout the country.

In 1991, IBM’s cost for these benefits
was roughly S1 billion, rising al an annual
rate of around nine percent. This cost
growth rate, well below national averages,
can be credited 1o the company’s own use
of information technology, plan design and
management, and strong partnerships with
employees, providers and insurers.

Health care institutions, employers and
insurers in the Inland Empire and through-
out the country are positioning themselves
1o respond to health care reform legislation.
IBM has a vesied interest in their success.
A

tisn’t all numbers for Karl Carrier,
senior vice president and chief finan-

ial officer for Riverside Community
Hospital. His management approach is
much different than many of his contem-
poraries. He manages best by wandering
around. “I attempt to know
what makes my employees
tick, both at work and outside
of work,” he says. “That way |
can maximize their contribu-
tions 1o Riverside Community
Hospital.” He enjoys the peo-
ple and the potential he sees
for Riverside Community Hos-
pital to dominate its market.
Carrier joined the 369-bed
acule care hospital in Decem-
ber 1992. He was previously regional
chief financial officer for Summit Health
Ltd. in Garden Grove. A strong desire to
serve and help other individuals prompted
Carrier 1o select a career in health care. 1
realize the crucial role hospitals play in

their community and how important the
support of the community is to the hospi-
tal. I feel the local economy will continue
10 be soft in the foreseeable future. For
the hospital this means we must continue
to expand our outstanding slate of ser-
vices to provide a safety net for the com-
munity’s health care needs.”

Carrier holds a mas-
ter's of business administra-
tion with specialization in
finance from the University
of Oregon and a bachelor of
arts degree in economics and
American studies from the
University of California at
Santa Cruz.

Carrier and his wife,
Nancy, have been married for six years
and have two daughters, Hannah—age
four—and Abigail—age two. His hob-
bies include gardening, wood working,

in ‘,,I: V": ki ling
and assorted family activities, A
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Continuous Reorganization: “New Balancing Act” for
21st Century Companies and Managers

ntrepreneurial companies all want to
Eh‘cume more professionally man-

aged while larger, apparently more
professionally managed companies all want
to become more entrepreneurial, but you
only maximize performance when both
conditions co-exist, according to organiza-
tional consultant Lou Adler.

“Achieving this tricky balance is the real
role of management,” he says. *Companics
underperform when these two opposing
management philosophies are out of bal-
ance. On one extreme, 0o much control
yields bureaucracy. At the other end, too
much innovation can cause lack of control
and chaos. The true role of the 215t century
manager is to blend these contradictory
needs into high performing cohesive
groups,” said Adler.

Adler calls this new process, “Continu
ous Reorganization,” He says that as we
approach the 21st century, the manager’s
true task will be to make the transition from
entreprencurial 1o well-managed company
and back again an ongoing process.

“Al the basic level it involves how work
is structured, organized and assigned. Man-
agers who build their organizations to
address these changes will represent the
real leaders as we enter this era. As we've
seen, those that ignore these opportunities
can rapidly fall behind,” Adler wamns.

Six of Adler’s Findings

1. The innovative entreprencurial spirit
must coexist with the principles of total
quality and employee empowerment.

Adler says, “Creativity often is at odds
with efficiency and total quality, New man-
agement techniques must be established
allowing the competitive triarchy of cus-
tomer excellence, product innovation and
total quality to work together. Certain mar-
ket-driven firms have found this natural
balance and continue to excel despite eco-
nomic cycles. Using organizational bench-
marking techniques, companics of all sizes
and from all industries can adopt these
same principles to maximize their perfor-
mance.”

2. Responding to competitive pressures,
flatter, leaner organizations will demand the
skills of the virtual manager.

*“Economic and social conditions rapidly
forced the transition from the command
and control manager of the “60s 1o the *%0s
participative manager. Technology, eco-
nomic restructuring and global business
pressures are accelerating this trend. . Adler
contends.

3. Managers need Lo think backwards
and upside-down to overcome years of pre-
programming.

“Thinking backwards and upside-down
allows managers to think beyond their own
experiences and frames of reference. The

key difference between weak and strong
managers is how they manage time. Strong
managers anticipate events and manage the
future—they manage the calendar. Weak
managers manage the clock. They react o
daily events, controlled by procedures,
rules and past experiences. Anlicipated
results need to drive methods, not the other
way around...Adler suggests.

4, The marketplace determines strategy
This must drive staffing and structure in an
ongoing feedback process. This is the key
to continuous reorganization.

“Firms need 1o be organized and staffed
based on strategic or future needs, not his-
torical success. Typical reorganizations
only occur in crisis. Crisis can be prevented
and performance maximized when this
reorganization process becomes ongoing.
Crealivity, innovation and entreprencurial
spirit need 10 be combined with teamwork,
total quality and efficiency. While these
forces ofien are at odds, proper balance can
be achieved using new creative staffing
techniques.

5. Empowerment i$ not something you
give away, it's something you gel.

Adler says, “You can't empower
employees. Empowerment is a derived
result of proper delegation and job structur-
ing. Despite the inherent hierarchical struc-
ture of organizations, every manager cin
increase motivation and productivity and

create empowered departments, These
seeds will become benchmark departments
for other departments to model.” Adler
advocates delegation techniques which
allow individual line managers 10 begin the
process, “This way,” he says, “employees
fully own the strategic and tactical aspects
of their jobs. Through these techniques
each manager has the ability to bring the
concepts of continuous reorganization and
organizational balancing down Lo the
department level.”

6. Individual managers can develop
management game plans by preparing per-
formance-based objectives and job descrip-
bons.

“Employees frequently lose sight of the
company's objectives as these are translat-
ed down to the depantment level.... Perfor-
mance-based job descriptions require marn-
agers 1o quantify all major tasks and estab-
lish measurable benchmarks. These act as
guideposts and outlines as the group moves
toward its goals...performance follows
directly with the quality of these manage-
ment game plans—aone of the core skills of
effective managers. This process forces
managers to think backwards and truly
anticipate and manage the future,” Adler
concludes. A

For more information about continuous reorga-
nization, contact Adler at
(714) 731-0867.

When Does a

License Agreement Constitute a Franchise? |

By Bruce Holden, J.D.
This material is prepared and intended only as
a general summary of a complex area of law.
The reader should not consider this material

as inany way the rendering of legal advice,
nor should the reader rely on such material for
that purpose.
nder California law, a franchise is
l Icomract in which: “(1) A fran-
chisee is granted the right to
engage in the business of offering, selling
or distributing goods or services under a
marketing plan or system prescribed in
substantial part by a franchisor; and (2)
The operation of the franchisee’s business
pursuant to such plan or system is substan-
tially associated with the franchisor’s
trademark, service mark, trade name,
logotype, advertising or other commercial
symbol designating the franchisor or its
affiliate; and (3) The franchisee is required
1o pay, directly or indirectly, a franchisc
fee.”

In certain transactions, it is difficult to
tell the difference between a licensor-
licensee relationship and a franchisor/
franchisee relationship. If a franchisor-
franchisee relationship exists, the fran-
chisor must register with the California
Department of Corporations, which neces-
sarily means the expenditure of time and

money in the form of registration fees and
attorneys fees and must otherwise comply
with the California Franchise Investment
law.

The Kim v, Servosnax, Inc. (1992)
matter illustrates how an arrangement
thought by a licensor to be a straightfor-
ward license can constitule a franchise,
with attendant registration and disclosure

Servosnax, Inc. is a California corpora-
tion that contracts with owners and man-
agers of businesses (0 operate employee
cafeterias within their office complexes or
buildings. Servosnax builds out the space,
installs equipment, opens the cafeteria for
business, and then licenses the right 1o
manage the cafeteria and retain its profits
1o an independent operator. Servosnax
charges a license feg, usually payable by
cash and a promissory note, plus a fee of
10 percent of monthly sales. Servosnax
trains the owner/operator on site, controls
menu and pricing, and makes periodic
inspection visits to control quality.
Licensees are prohibited from using Ser-
vosnax's trade name (0 identify the cafete-
ria 1o patrons, and patrons accordingly do
not associale the cafeteria with the “Ser-
vosnax” trade name.

Servosnax did not register its license
agreement as a franchise with the Califor-
nia Department of Corporations or comply
with any of the disclosure provisions of
the Franchise Investment Law.

The plaintiff purchased her license
from the original owners near the end of
the third year of a five-year term, paying
$24,000 in cash and giving Servosnax a
$9,000 promissory note. Shortly afier the
plaintiffs began operating, sales declined
because the company which the plaintiff
was serving began laying off employees.
About six months after the license transfer,
the host company closed the cafeteria

The plaintifi’s license agreement with
Servosnax permitted Servosnax (o offer
the plaintiff a comparable replacement
facility. The parties entered into a supple-
mentary letier agreement under which Ser-
vosnax could provide a replacement facili-
ty that offered greater income in exchange
for an additional fee. However, neither the
license nor the lettier agreement specified
exactly how the sums paid for the original
license were 1o be credited in valuing a
replacement license, Servosnax offered
plaintiff several replacement coniracts at
other sites, but the plaintiff felt they were
wo far away from her home. The parties

negotiated over a location that was accept-
able to the plaintiff and offered greater
income, but could not agree on the price
because of a dispute over the amount that
would be credited for the remaining term
of plaintiff s onginal license agreement.

The plaintiff brought suit and alleged
several causes of action, including viola-
tion of the Franchise Investment Law. The
plaintiff alleged that the license agreement
constituted a franchise that was subject 10
the registration and disclosure require-
ments of the Franchise Investment Law.
The plaintiff maintained that if she had
received an offering circular that disclosed
how Servosnax would value her original
license and specified the conditions for ter-
mination or nonrenewal if there was a loss
of location, she would not have purchased
the license from the original licensee.

The jury awarded plaintiff $45,000,
finding that Servosnax had violated the

franchise law by failing to register the

agreement and to provide plaintiff with the
satutorily mandated disclosure document
under the Franchise Investment Law. The
court of appeal affirmed. A
Holden is a parter in the low firm Lewis,
D’ Amato, Brisbois & Bisgaard.
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Woman-Owned Businesses on Rise

gl

By Joan Cashia
AT&T Commercial Markets Sales
Direcior

ile the business strato-

sphere is filled, these

days, with deals that are

stretching our reach 10 new dimen-

sions, one area closer to home con-

tinues to grow, prosper and offer new

opportunities—the increasing num-
bers of women-owned businesses.

AT&T is not surprised that the

size and impact of businesses owned

by women continues to grow. For

example, consider these statistics

provided by the Small Business

PALMER DESIGNS SUCCESS

Name Development, Corporate Identity, Marketing Collateral, Packaging, Signage Systems and Advertising

Administration:
* Businesses operated by women

nursing, women are taking the next step and becoming physicians.
Instead of secretarial or clerical jobs, women are moving into

management.”

generated $4.5 million, double the
total 10 years ago; 2000;

MARK
PALMER
DESIGN

619.346.0772

= One-third of all small businesses
are owned by women, and thal num-

ber will increase to half by the year

= Women are starting businesses at

almost twice the rate of men:

» Women-owned businesses

“Women have always played an important role in I EICRCR-T T employ more people than the
omy, but we are now seeing more movement into non-traditional
industries for women, such as import/export, agriculture and
engineering. Even in the traditional areas, like health care and
service trades, women are moving in at higher levels. Instead of

Fortune 500 companies:

* Women in business gener-
ate close to $300 billion in
annual revenue. That total
was $174 billion 10 years
ago;

* The National Association
of Women Business Owners
reports that the number of
women-owned businesses

totaled 6.5 million last year. Califor-
nia leads the nation with more than

560,000 women-owned firms that
employ more than 300,000 work-
ers and generate about $31 billion.

It may be that what were dis-
missed as sexist generalitics of the
past, just might be successful busi-
ness practices of the future. For
example, the same SBA study
noted above showed women
entrepreneurs enjoying a higher
success rate because they typically
start their businesses in the home
and they tend 10 be personal com-
puter-based. They also keep start-
up costs and operating expenses
lower longer and they tend to be
more creative and adaptable.

“You can’t help but include
women-owned business,” said
Rosalie Zalis, senior policy advi-
sor to Governor Pete Wilson.
“Women have always played an
important role in our state's econo-
my, but we are now seeing more
movemenl! into non-traditional
industries for women, such as
import/export, agriculture and
engineering. Even in the tradition-
al areas, like health care and ser-
vice trades, women are moving in
at higher levels. Instead of nurs-
ing, women are taking the next
step and becoming physicians.
Instead of secretarial or clerical
jobs, women are moving into man-
agement.”

I expect that growth and
advancement to continue to be rec-
ognized by AT&T as women-
owned businesses become a larger
share of the economy. A
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“Where can costs be cut or eliminated to balance the city

budget without raising taxes?”

Gary Washburn,
Mayor
City of Lake Elsinore

he city of Lake Elsinore
has had several years of
budget challenges due to

the recession, water moratorium,
and the state of California bal-
ancing their budget at the cities’
and counties’ expense

We have reduced our cost of
operation by making our planning
and engineering departments
operate on a cost recovery basis
Also, by “privatization” by con-
tracting services like landscap-
ing, park maintenance, building
maintenance, computerized irri-
gation systems and turning over
our local bus system Lo Riverside
Transit Authority.

The city has tried Lo establish a
balance in delivery services cost
by contracting public safety from
the county of Riverside. This
gives us a professional service
level with all the major support
for major emergencices.

We have had an aggressive
Redevelopment Agency program
to enhance economic develop-
ment through the revitalization of
the downtown business district,
outlet center, shopping centers,
elc.

On July 1, 1993, the city will
take over Lake Elsinore, a 3,000-
acre lake, from the state of Cali-
fornia. This asset will allow us to
generale tourist and recreation
dollars that will enhance the
community’s revenues without
considering new tax sources.

However, the public has to be
aware that when the state is tak-
ing money from local govern-
ment faster than we can institute
new revenue sources, the future
of adequate revenue or new rev-
enue sources can be questioned.
We are attaining a more
entrepreneurial approach to local
government. A

Jim Busby,
Mayor
City of Victorville

believe government, just as
Iprivate industry, has to take a
look at the way the govern-
ment does business. Approxi-

mately 80% of our budget is
involved in personnel. We have

to really examine our manage-
ment structure

[ am a firm believer in the pro-
cess called Total Quality Man
agement. Through TQM you are
empowering workers at the low-
est level so they can make deci-
sions, We have to do this to
eliminate any duplication of ser
vices without going through a
management chain

Victorville is a no-tax city, one
of about 20 in California. We get
no property taxes directly

An example of streamlining is
in planning checks, which often
require multiple signatures.
TQM and our rule of thumb is to
train a person who's already
doing the work as a specialist
who handles the whole process.
The supervisor reviews the paper
work after-the-fact. This elimi-
nates layers of management—
guidelines and parameters pre-
vent mistakes. The real key is
empowering and training.

I know this sounds radical for
government but my experience in
private industry and government
says this is the way—the money
isn’t there to do things like they
have been done in the past. A

Frank Gonzales,
Mayor
City of Colton

n Colton we need to do
Isomcihing, but we’re in okay

shape now. We won’t be able
to give employees any raises.
The citly manager says we have a
budget surplus of $400,000 to
$500,000 now. We own and pro-
vide our own services—we don’'t
contract much out to private
firms.

To save money for the city, I
might first furlough employees
like San Bernardino County does
over the Christmas-New Year's
holiday week—(basically) close
for two weeks. The city employ-
ees would be eligible the second
week for state unemployment,
plus (city) holiday pay—our city
employees would still have
income and not be totally broke.

We could go from trash pickup
twice a week 1o once a week to
save money year around. I
would look at other services
being provided. I have trouble
culting services which are bene-
fiting people. A
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KVCR Channel 244 presenfs . . .

Highlights of the

Women & Business
Expo

First Run On Wednesdays at 10:30 PM

July 7th Stephanie Edwards
July 14th Barbara Walden
July 21st Gloria Molina

July 28th
August 4th
August 11th
August 18th

Pam Lontos
Mary Ellen Drummond
Rita Moreno/Stephanie Edwards

Kathleen Brown

Re-Run On Mondays at 6:30 PM

Mary Ellen Drummond
Rita Moreno/Stephanie Edwards

July 12th Stephanie Edwards
July 19th Barbara Walden
July 26th Gloria Molina

. August 2nd Pam Lontos
August 9th
August 16th
August 23rd Kathleen Brown

For total protection,
rely on the first name
in security.

4

o

Now, there's a better way to
meet your security needs
through integrated electronic
protective systems and service.
We're a leading national
security company with a
strong local commitment to
protect you through use of:
m Innovative security systems
m Skilled installation and
service representatives

A Division of Baker Protective

Intrusion Fire Access
Detection Alarm Monitoring Control
Systems Systems Systems Systems
» s _‘—I
2 n
|
~ L fa— =
Y =r=)
SZATANNN ey
rinkler Process Central
onitoring Monitoring Station
Systems Systems Monitoring

B A full range of capabilities
® Our own UL-listed central

stations for your ongoing

protection

S0, to cost-effectively
reduce your security risks,
look to The First Name in
Security™ for a FREE profes-
sional security appraisal.

(909) 460-0886

WELLS FARGO
ALARM SERVICES

603 S. Milliken Ave., Suite K

Ontario, CA 91761
Services, Inc.
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ity 1992 Population
Address of Hall 1992 Median Housing Price
Phone of City 1992 Taxable Sales (1st, 2nd, 3rd, Qtrs.)
Adelanto
11600 Air Base Road 518%26.081‘)
(619) 246- $20,112,000
Apple Valley 51,700
25’;: Shawnee Road $126,000
(619) 240-7000 $78,630,000
Bannl: 23,476
99 East Street $93,000
(909) 922-1 $89,515,000
Barstow 21,834
220 E. Mv. View Avenue $76,000
(619) 256-3531 $218,501,000
Beaumont 10,350
550 E. 6th Street $110,399
(909) 845-1171 $49,148,000
Bw Lake 5351 )
39707 Big Bear Blvd./P.O. Box 10000 $151,069
(909) 866-5831 $65,617,000
Calimesa 7,095
908 Park Avenue/P.O. Box 1190 §115,500
(909) 795-9801 $§25,000,000 (Est.)
Cathedral Clty 34,581
35-325 Date Palm Dr., Ste. 136 $129,524
(619) 770-0340 $272,958,000
Chino 61,336
13220 Central Avenue $161,357
(909) 627-7577 $348,904,000
Chino Hills 51,000
2001 Grand Avenue $185,209
(909) 590-1511 60,528,000
Claremont 32,7119
207 Harvard Avenue $238,888
(909) 399-5440 $134,113,000
Coachella 18,454
1515 6th Street $67,500
$60,574,000
42,107
$112.541
84
§172,750
$§568,912,000
sert Hot | s 13,275
(619) 329-6411 $32,923,000
F 87,535
8353 Sierra Avenue §117,133

City Manager
Phone

Patricia A. Chamberlaine

(619) 246-2300

E. Wayne Lamoreaux
(619) 240-7051

Ray Schweltzer
(909) 922-0300

Duane Greenfleld (Interim)

(619) 256-3531

Dayle Keller
(909) 8454321

Stephen L. Wright
) 866-5831

Dennis R. Halloway
(909) 795-9801

Bruce W. Liedstrand
(619) 770-0372

Richard D. Rowe
(909) 627-7577 x200

Robert L. Van Nort
(909) 590-1511 x202

Glenn D. Southard
(909) 399-5441

Manuel Rede
(619) 398-3502

Jerry Young
(90;;1 370-5051

Bill Garrett
(909) 736-2295
Robert Mack
(619) 251-5223
Jay M.

S0 3507654
Thomas Schwab
(909) 824-6621
Ji Guzzetta
) 765-2300

D.J. Collins
(619) 947-1000

Sam J. Racadlo
(909) 864-6861 x203

Watts

(1o See 2a
Frederick Diaz
(619) 342-6580
BT
_W)G‘M—Blg

Robert Hunt
(619) 564-2246

Redevelopment
Director
Phone

Patricia A. Chamberlaine

(619) 246-2300

N/A

Jon Dittmer
(909) 922-0361

Duane Greenfleld (Interim)

(619) 256-3531

Dayle Keller
(909) 8454321

Bruce Danlels
(909) 866-5831

N/A

Bruce W. Lledstrand
(619) 770-0372

Chuck Coe
(909) 627-7577 x811

N/A

Sharon Wood
(909) 399-5464

Manuel Rede
(619) 398-3502

Hani Gabrial

Guayante
) 13@2!2?6

Robert Mack
(619)251-5223

Gregory Devereaux
(909) 350-7654

Thomas Schwab
(909) 824-6621

h Guzzetta
) 765-2300

Jack Ratelle
(619) 947-1000

Sam J. Racadlo
(909) 864-6861 x203

{ Watts
(619) 346-2489

Bill
(619) 34

(909) 674-31

Robert Hunt
(619) 564-2246
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Community Development
Director
Phone

Mayor Mary L. Scarpa
(619) 246-2300 o

Brad Kilger
(619) 240-7900

Roger Derda
(909) 922-0451

Dennis Dahlem
(619) 256-3531

Urban Logic Consultants

Ed Johnson
(909) 866-5831

Gerald Buydos
(909) 795-9801

Bud Plender
(619) 770-0369

Earl Nelson
(909) 627-7577 x816

Ronald N, Short, AICP
(909) 590-1511 x279

Sharon Wood
(909) 399-5464

Darrell Cozen
(619) 398-3102

David Zamora
(909) 370-5079

Bill Ketteman
(909) 736-2267

John Criste
(619) 329-6411

Gregory Devereaux
(9;3 350-7654

Patrizia Materass|
(909) 824-6621

Mark Gold!
(909) 765-?;;;‘

Thomas H.
(619)947-1

Bruce Coleman
(909) 864-6861 x213

Thomas Coyle
(619) 346-2189

Henry Hohenstein, AICP
(619?342—6500 "

Kevin Shear
(909) 674-3124

Herman
'(,:;;),564—2346
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Riverside County Welfare Program “GAINing” National Respect |

placements as goals and incentives
for our employees,” said Townsend.

Aside from the business sense,
another reason for the county's suc-
cess with the GAIN program is the
aggressive nature with which it is
practiced. When an individual
applies for welfare in the county,
they are automatically enrolled in
the GAIN program unless they are:
under 18 or over 60 years old, preg-
nant beyond the first trimester, have
no means of child-care, have to care
for someone who is a disabled
dependent or live more than one
hour away from the GAIN centers.

If the applicant is qualified, the
county requires that they take par
in the GAIN ‘Job-Club’ a series of
20-hour-a-week classes and training
programs designed (o assist them in
their job search. Thanks to the fed-
eral Jobs Opportunities and Basic
Skills Training program, the county
is able 1o tell welfare recipients who
chose not to participate in GAIN, or
who fail to go to the “Job-Club’ or
other training classes, that they will
no longer receive their welfare
grant. The applicants will receive
federal assistance for their depen-
dents but not themselves.

Most of the time though, accord-
ing to Townsend, welfare applicants
genuinely want to find work and for
reasons beyond financial support.
“Most all of these people want
work. You know, there's a sterco-
type of a lazy welfare recipient and
so on. And there are some that may
be like that, but most of these peo-
ple are just down on their luck and
want 1o become self-supporting,”
said Townsend.

Once enrolled in the program,
participants are evaluated by social
services employees on what type of
work they can do, what kinds of
work they have done and what level
of education they have. Based on
these factors, the county will either
send them to the Job-Club to find
work or will allow them to concur-
rently enroll in school to bring their
basic skills up to a marketable level.

Townsend stresses, however, that
the GAIN program is not about
technical training or advanced edu-
cation. If an individual is lacking
the basic skills, like a high school
education or English, the county
will help bring them up to standard
in the quickest time possible.

In order to do this, the county
provides schools who take in GAIN
participants with $300 for every
grade level they are able to increase

Continued From Page 5

the participant's skills. According to
Townsend, this is an incentive o
move the candidate up as quickly as
possible and a benefit to the school

While all of the training and edu-
cation provided by the GAIN pro-
gram may seem costly, in the long
run for the county, it has saved mil-
lions of dollars. In 1992, the GAIN
program cost Riverside County a
total of nearly $8.5 million to oper-
ate, however, the number of GAIN
participants who became self-suffi
cient through GAIN saved the coun
ty more than $16.5 million in wel-
fare payments—translating to an $8
million savings overall

The financial benefits to the
county are obvious, but the program
also provides benefits on a human
level. Through the Job-Club, partic-
ipants have received valuable skills
for job-hunting and learned how o
work together to help each other.
Participants have received all sorts
of work ranging from entry-level,
minimum wage jobs to technical
and professional jobs paying as
much as $16 an hour.

In some cases, the jobs found
through GAIN will not allow an
individual to become totally self-
sufficient, but by finding a job, the
individual benefits on a greater
level. “What work gives people is
pride, dignity and a hope for a better
future, you simply don’t have much
hope living off of other pcople,”
said Townsend.

Another cog in making the pro-
gram a successful machine is the
participation of local arca business-
es. So far, Townsend says he has
received a great deal of cooperation
from the business community. “The
business sector has become our
partners for the GAIN program.
They've given us a good welcome,
and we've tried to provide them
with a good, motivated worker.
Some of the larger businesses that
have been particularly receptive are
the Mission Inn, Mobil Oil and the
Desert Sun Newspaper but we also
get a lot of cooperation from small
businesses,” said Townsend.

The receptiveness of companies
like the Mission Inn, which current-
ly employes about 12-15 GAIN par-
ticipants, have been chronicled in
the national spotlight and on pro-
grams like “Nightline” and “CNN.”
One of the success stories 1o come
out of the Mission Inn is that of Phil
Hudson, the executive steward for
the hotel. Hudson, began his career
with the Mission Inn as a GAIN

employee making $4.50 an hour and
after spending a few weeks showing
his value, the hotel’s general man
ager decided to promote Hudson 1o
executive steward

Now, Hudson earns a sizeable
salary and is in charge of hiring
employees, and he says he likes to
give GAIN employees the same
chance he had

“The benefits available through
the GAIN program are what got me
where 1 am today,” said Hudson
“What the GAIN program realizes
is that individuals who are on the
county programs (welfare) often
lack more than jobs, they lack self-
esteem. Probably the most impor-
tant thing the GAIN program does
is give you self-esteem and lets you
know that you are just as good as
everyone else. They make you wanl
10 succeed.”

Hudson also says that the GAIN
employces are every bit as dedicat-
ed and hard-working as any
employee.

*“These people are coming in and
knowing that they will do anything
to get off of the county. They want
to earn a living on their own and get

some self-respect,” said Hudson.

Some critics of the plan have
charged that welfare recipients are
receiving personalized training and
assistance in finding jobs that aren’t
available for non-welfare unem-
ployed

Townsend, however, says that
while the GAIN program does pro-
vide training and assistance for wel-
fare participants, “these individuals
have never had the opportunity Lo
gain much on-the-job experience or
training in finding a job. So through
GAIN they receive something they
may have never had.”

“The guy down the street has
probably had some experience hav-
ing and finding jobs, because he's
had a job. Trying to work recipients
into finding something is really
tough because they might not have
those skills or might have never
seen anyone with those skills. What
we are trying 1o do is help the next
gencration. Let them see their par-
ents working and not living off of
govemnment money, that's what will
help in the long-run,” said
Townsend. A

| ﬂi Inland Emplire People

atti Aguiar, marketing and
Pbusinms development director

al Chino Community Hospi-
tal, wears many hats in her life. She
is a businesswoman, wife, mother,
and student. She says,
“My fast-paced life has
become a standard for |
myself and family, and 1
enjoy each part of it!"

Bom in Oakdale, Cal-
ifornia, Patti moved into
the Chino Valley in 1964
and later married her
high school sweetheart, ™
Assemblyman Fred Aguiar, former
mayor of Chino. They have one
daughter, Amy Rose, age 18.
Together they are unofficially known
as “Mr. and Mrs. Chino,” as Patti
was selected 1986 City of Chino Cit-
izen of the Year.

In 1982, she became the first pub-
lic relations director for Chino Com-
munity Hospital. “I developed the
marketing/public relations plans for
the hospital and implemented and
developed all advertising and health
programs,” she notes. Patti left the
hospital for a short time 1o work as
field representative for State Senator
Ruben S. Ayala, and returned to

Chino Community Hospital in July
of 1988.

Patti believes that life's experi-
ence is the best education one can
receive: “The greatest teacher of all
is 1o just get involved. My
experiences in various
communily groups and
| working with the commu-
nity has been my finest
asset. If there is a way to
{ help, you can bet I'll be
there.” Recently, she has
decided to continue her
Hformal  education by
enrolling in University of LaVeme's
Health Care Management Program.

Other community groups Patti is
involved with include: Kiwanis Club
of Chino, incoming president; Chino
Community Center Corporation, for-
mer vice-president; Chino Valley
Women's Club, past president; Mt.
Baldy Region United Way, board
member; American Society for
Health Care Marketing and Public
Relations; Health Care Public Rela-
tions and Marketing Association of
Southemn Califomia; Hospital Coun-
cil of Southemn Califomia, legislative
deputy; and California Confedera-
tion of the Arts. A
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City Name 1992 Population
Address of City Hall 1992 Median Housing Price
Phone of City Hall 1992 Taxable Sales (1st, 2nd, 3rd, Qtrs.)
Loma Linda 20,000
25541 Barton Road $155,058
(909) 799-2800 $90,252,000
Montclalr 28,827
5111 Benito Street §127,845
(909) 626-8571 §505,484,000
Moreno Valley 132,000
23119 Coutonwood Avenue $140,000
(909) 243-3000 $332,978,000
Murrleta 31,000
26442 Beckman Court $143,500
(909) 698-1040 73,334,000
Norco 23,342
2870 Clark Avenue $203,400
(909) 735-3900 $99,334,000
Ontario 140,600
303 East B Street $134,442
(909) 986-1151 $1,118,451,000
Palm Desert 24,800
73510 Fred Waring Drive 177,083
(619) 346-0611 $371,161,000
Palm Springs 42,000 (pammt)
3200 E. Tahquitz Canyon Way $138,800
(619) 323-8299 $327,428 000
Perris 28,892
101 North D Street $120,000
(909) 943-6100 $150,286,000
Pomona (LA Co.) 137,000
505 South Garey Avenue §131,437
(909) 620-2051 $523,783,000
Rancho Cucamonga 112,592
10500 Civic Center Drive §$167,148
(909) 989-1851 $417,535,000
Rancho Mirage 10,614
69-825 Highway 111 $269,000
(619) 324-4511 or 328-2266 $117,479,000
Redlands 64,452
30 Cajon Street $180,000
(909) 798-7510 (City Manager's Office) $335,906,000
Rialto 75,700
150 S. Palm Avenue $121,646
(909) 820-2525 $233,887,000
Riverside 230,016
3900 Main Street $139,100
(909) 782-5312 §1,486,302,000
San Bernardino 175,813
300 North D Street $126,713
(909) 384-5211 $1,302,214,000
San Jacinto 22,000
201 E. Main Street $108,500
(909) 654-7337 $44,960,000
Temeculs 35,000
43174 Business Park Drive §155,750
(909) 694-1989 $386,945,000
12,895
$65,000
$38,774,000
65,000
$209,737
$374,324,000
52,000 (Est.)
$119,000
$486,813,000
35424
$138,000
§66,590,000
$73,640
- 5100,656,000

City Manager
Phone

Peter Hills
Interim
(909) 7992810

Lee. C. McDougal
(909) 626-8571 x202

Norman R. King
(909) 243-3020

Jack R. Smith
(909) 698-1040 x219

George Lambert
(909) 735-3900

G. Michael Milhiser
(909) 391-2510

Bruce A. Altman
(619) 346-0611

Rob Parkins
(619) 323-8201

Michael N. Napolitano
(909) 943-6100

Lloyd J. Wood
Interim
(909) 620-2053

Jack Lam
(909) 989-1851

Patrick M. Pratt
(619) 3244511

Jim Wheaton
(909) 798-7510

Gerald F. Johnson
(909) 820-2528

John E. Holmes
(909) 782-5771

Shauna Clark
(909) 384-5122

Pamela S. Easter
(909) 654-7337

David F. Dixon
(909) 694-1989

Jim Hart
(619)367-6799

Kevin Northcraft
(909) 985-1761

James L. Cox
(619) 955-5026

John Tooker
(909) 797-2489
ext. 223

Sue Tsuda
(619) 369-7207

Cities in San Bernardino and Riverside Counties

Redevelopment
Director
Phone

Peter Hills
Interim
(909) 799-2810

Lee C. McDougal
(909) 626-8571 x202

John C. Terell
(909) 243-3455

Jack R. Smith
(909) 698-1040 x219
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Community Development
Director
Phone

M. Danlel Smith
(909) 799-2830

Robert Clark
(909) 626-8571 x240

Paul Gill
(909) 243-3251

Steve Harding
Planning Director
(909) 698-1040 x204

Brian Oulman Jim Danlels
Econ. Dev. Coordinator (909) 735-3900
(909) 735-3900
Norm Priest Byron Ely
(909) 391-2515 (909) 391-2510
Carlos L. Ortega Ramon Diaz
(619) 346-0611 (619) 346-0611
John Tuite n/a
(619) 3238259
Mary McCarthy Olivia Gutlerrez
(909) 657-5257 (909) 943-5003
Hector Apodaca M. Margo Wheeler
(909) 620-2194 (909) 620-2173
Linda Danlels Rick Gomez
(909) 989-1851 (909) 989-1851
Patrick M. Pratt Robert Brockman
(619) 324-4511 (619) 328-2266
Jim Wheaton Jeff Shaw
(909) 798-7510 (909) 798-7555
Arthur Morgan Arthur Morgan
Economic Development Director (909) 820-2686
(909) 820-2686
Robert C. Wales Rosalle Sllverglate
(909) 782-5584 (909) 782-5736
Ken Henderson N/A
(909) 384-5081
Brian McNabb Brian McNabb
(909) 487-7330 (909) 487-7330
David F. Dixon Gary Thornhill
(909) 694-1989 Planning Dept. Director
(909) 694-6400
Jim Hart Bill Gutgesell
(619) 367-6799 (619) 367-6799
John Atwater Jeff Bloom
Senior Planner (909) 982-1352
(909) 982-1352
Kenneth Hobbs Kenneth Hobbs
Asst. R.D.A, Direclor (619) 955-5032
(619) 955-5032
John Tooker John McMains
(909) 797-2489 (909) 797-2489
ext. 223 ext. 224
Shane Stueckle Shane Stueckle
(619)369-7207 (6!9)-369-7”,1
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Agriculture is One Business That is Here to Stay in California

alifornia is not exactly the
hot place for business right
now, but there 1s still one

market that is growing in the Gold
en State —agriculture
California is still responsible for

producing nearly half of the fruits

nuts and \'L';‘\‘L:'!sia'\ consumed
throughout the U.S. and with this
type of market dominance, the
importance of the future ol .t‘»ci.u:‘.'

ture to the state is obvious

As manufacturing and retail busi-
nesses continue to look elsewhere
for locations, California still has a
hold on the agricultural business
and, according to leading area
growers, they are happy right where
they are.

“] think agriculture in California
and in the Inland Empire is definite-

said Tim Dayka,
public relations manager for Sun
World International, a Coachella-

ly here to stay,”

based grower. “The natural climate
just lends itself to producing the
premium produce like nowhere else
in the world.”

Last year's agricultural sales fig-
ures would tend to support Dayka's
claim as parts of the Inland Empire
boasted a jump in crop production,
bringing in as much as $325 mil-
lion.

However, in order for agriculture
1o stay on top in California, compa-
nies realize that technological and
environmental advances have o be
ongoing and creative marketing for
the industry must be a leading edge.

Technology
Al Dayka's company Sun World,
they have been pioneering technolo-
gies like drip irrigation and Integrat-
ed Pest Management, that are par-
ticularly catered to meet the specific
necds of Southern California grow-

Crs

“If you want to be successful,

you have Lo keep changing, and

there are a lot of regulatory and

environmental factors that are of

114 11 he ract 1 ¢
S and the rest of the

idapt to the water shortages

plagued the s

And, in response to the concern
over the usc of pesticides on fruits
and vegetables, Sun World has
begun to implement IPM.

IPM works by utilizing natural
methods of pest extermination in
licu of chemical pesticides. For
instance, through the release of
predator bugs, which are not harm-
ful to vegetation but devour produce
feeding
IPM can reduce the
use of pesticides.

insects,

In some cases,
according to Dayka,
simply by using
IPM, Sun World has
been able to reduce
its dependency on
chemical pesticides
by as much as 66%.

Sun World is not
the only organiza-
N tion lending its
resources to the
technological
advancement of agriculture; the
University of California at River-
side has been a leader in agricultural
rescarch for nearly 90 years.

UCR established its Citrus
Experimentation Center in Southemn
California in 1907 and, since then,
the university has been a leader in
farming and produce research and
development.

The university’s experiments and
research range from the breeding of
black-eyed peas for high yield and

that we can do something...” said
Steve Birdsall, Imperial County
agricultural commissioner, who is
assisting in the UCR silverleaf pro-
ject. “As we move into the future,

IPM works by utilizing natu-
ral methods of pest exter-
mination in lieu of chemical
pesticides. For instance,
through the release of
predator bugs, which are
not harmful to vegetation
but devour produce feeding
insects, IPM can reduce the
use of pesticides.

we're learning more about parasites
and predators and how they fit into
the (agricultural) picture.”

By eliminating the whitefly,
growers in the region could save
millions of dollars annually on
chemical and in crop losses.

Another facet of the university's
research can be found in Coachella.
In order to hamess and get practical
ficld experiment data, UCR is cur-

tolerance to heat, making
them more tolerant and easi-
er to grow in dry-arid regions
like Africa, to establishing a
farmer-to-farmer exchange
with other countrics.
Currently, more than a |
dozen UCR scientists are

bat the damagmg effects of ;
the silver-leaf whitefly, a |
vegetation predator indige- b
nous to California. ;
“We're always hopeful

rently working on establishing a
540-acre Coachella Valley Agricul-
tural Research Station. The station
will provide insight into desert
growing, an area of great concem to
Inland Empire produce manufactur-
ers.

Marketing

While technology may help crops
to survive more easily, it will take
creative, leading edge markeling to
ensure that the business of agricul-
ture thrives well into the 21st centu-
ry.

“We have to focus on developing
new and improved varieties of pro-
duce but we also have o focus on
merchandising and marketing,” said
Dayka.

With new markets sprouting up
across the U.S. and all over the
world, according to Dayka, it is
extremely important for growers
and exporters to realize the new
needs of these consumers.

Dayka says one example of new
marketing needs is the proliferation
of warehouse style markets where
customers are looking to buy fresh
fruits and vegetables in bulk.

“We have to adapt to these needs
and meet them,” said Dayka.

Another factor that could play
heavily into the future of the
region’s agricultural market is the
fate of the North American Free
Trade Agreement. NAFTA could
conceivably provide Inland Empire
and other Southern California grow-
ers with two entirely new markets

which they hope are eager to buy
fresh, American produce. A
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Glen Ivy Financial Breathes Last Gasp

n June 1, the ill-fated Glen
Ivy Financial Group
breathed its last gasp in

U.S. Bankrupicy Coun, filing for
complete liquidation under Chap-
ter 7.

Glen Ivy, the Corona-based
operator of numerous time-share
condominiums has been on its last
legs since county and state fraud
investigators raided the company's
headquarters in December of 1991.

The company has been operat-
ing under the guidance of the
courts ever since the raid and sub-
sequent criminal investigations.
The investigations stemmed from
allegations that the company was

defrauding its clients by double-

booking and over-booking its

time-share properties.

With the last of Glen Ivy Finan-
cial's subsidiaries filing for
bankruptcy in June, an Indianapo-

Ontario Airport Takes First
Steps in Becoming Ontario
International Airport

round was finally broken

on Ontario Airport's

34,000-square-foot inter-
national arrivals terminal on June
24,

The construction of the terminal
is the first capital step in the air-
port’s plan to service intemational
flights by November of this year,

“We are hoping that we will be
ready for international service
within about five to six months,”
said Dennis Watson, manager of
community and airport relations.

Once operational, the airport
will mainly service Mexico City
and Guadalajara with the interna-
tional carriers AeroMexico and
TAESA. According to Watson, the
airport’s service 1o these two citics
in Mexico will also act as a hub
for most all other South and Cen-
tral American destinations.

Projected costs for the new ter-
minal ring in at about $8 million
and will be completed by Rancho
Cucamonga-based PBS Building.

A
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of Glen Ivy Management's assets.

lis-based company has expressed
interest in purchasing some or all

According to a spokesman for
Indianapolis’ Resort Condomini-
um International, the purchase of
Glen Ivy Management, which ran
the company’s 24 resort time-share

outcome of the bankruptcy.

Glen Ivy customers are expecl-
ed to receive
through the bankruptey courts
final plan, however, as of yet, no
plan for reparation has been
released. A

New Field of Candidates

Continued From Page 28

and contractors. The program is
focused primarily on dealing with
large contractors like the Depart-
ment of Defense, and explains how
to get through govermment regula-

tions, limits and other red tape.

A program as specific as con-
tract management somewhat epito-
mizes the trend in designer degrees
in business; however, another trend

for business studies is the increased
focus on new theories like Total
Quality Management. With the
business community embracing
theories like TQM, which have
been used in other countries for
years, the universities that train
these individuals are beginning to

Inland Empire People

incorporate these ideas into their
curriculum. “TQM is one of the
major concepls that we are imple-
mentng as part of all of our MBA
programs,” said Varzandeh

Also, as concepts change and
new markets open up, there has
been a rise in the number of pro-
grams focusing solely on exccutive
leadership, intemational marketing,
corporate communications and
business practice and theory

So, as business begins (o
demand more of its applicants, pro-
fessionals and prospective profes-
sionals arc hoping that their spe-
cialized, tightly focused degrees
will pay off. A

Full Name: Paula Ruscigno

Occupation: Exccutive V.P. of
Seatec, a manufacturer of scuba
gear and medical equipment.

Short Biography: A native Texan:
happily married to Harry,
the genius who runs
Seatec. Loves the city of
Corona.

Family: Five grown chil-
dren and four grandchil-
dren

Hobbies: Photography,
teddy bear collecting

Prior career: Registered nurse

Afiliations: President-elect Corona
Chamber of Commerce; Immediate
past-president Soroptimist Interna-
tional of Corona; Colonel and
newsletter editor of Confederate
Air Force; Woman's Improvement
Club, Navy League.

Major Accomplishments: Juggle
career, community service, family,
clubs, etc. '

Personal Accomplishments: Do
all of the above and still includes
time for fun with Harry,

Best thing about the Inland
Empire: The people!!!

Your Greatest Concern:
The increasingly hostile
business environment in
California—workers’
compensation insurance,
taxes, fees, etc. The
increasing number of
people wanting “some-
| thing for nothing."

Last Vacation: To El Centro with

Navy League for weekend with the
Blue Angels,

Favorite Sport: Scuba diving and
flying

Favorite Restaurant: Villa Amal-
fi'in Corona

Last Movie Seen: “Incredible
Journey”

Residence: Corona. A

properties, was still pending the

compensation

e el
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Manager’s Bookshelf

Corporate Structure and Business Success
B

'y
Ray Maghroori, Ph.D., Associate Dean
Graduate School of Management
University of California, Riverside

uring the last two decades
there has been a debate in
corporalte America regard-

ing the best strategy for survival and
profitability in an extremely unstable
and competitive marketplace. The
debate has shaped discussions in
board rooms, MBA classes, and the
media. Analyzing these debates, it
seems that there are three general
aproaches or schools of thought.

One group of analysts look to
leadership and top management for
solutions to today's business prob-
lems. Vision and leadership is
viewed as the variable that can
account for the success and the fail-
ure of business organizations. The
Leadership Challenge: How to Get
Extraordinary Things Done in Orga-
nizations, by James M. Kouzes and
Barmry Z. Posner is one of the several
important books that look to leader-
ship as the variable that will deter-
mine the future of American busi-
ness.

Corporate Culture, the set of
ideas, beliefs, policies, and proce-
dures that guide business organiza-
tions is another variable that has
been receiving a great deal of atten-
tion recently. William Lareau, in one
of the most penetrating analysis of
main stream corporate culture in
America (American Samurai: A
Warrior for the Dark Ages of Ameri-
can Business), shows how the domi-
nant corporate culture in America
has undermined American produc-
tivity and the overall future of Amer-
ican business. Lareau and other peo-
ple who have been writing on quality
and customer service are usually
among those who can be best classi-
fied as the corporate culture group.

Jay R. Galbraith, Edward E.
Lawler III and their associates in
Organizing for the Future, propose
still a different perspective on what
is needed to revitalize the American
business organizations. They stress
the importance of business structures
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and forms as the crucial factor in
improving the survivability of Amer-
ican corporations. “In an era of
accelerating change in the work-
place, many organizational designs
and management practices—created
to work in a stable, predictable
world—have rapidly become out-
moded. And while in the past com-
panies pursued new competitive
advantages through initiatives in
productivity, quality, and customer
service, there is a growing belief
that, in the future, organization
design will be the basis for gaining
competitive advantage.”

Galbraith and Lawler are profes-
sors of management and organiza-
tion and research scientists at the
Center for Effective Organizations at
the University of Southern Califor-
nia. Dr. Lawler is the founding direc-
tor of the center. For Galbraith,
Lawler and their associates, the cur-
rent structure and the form of busi-
ness organizations are not suitable
for the challenges of today’s busi-
ness environment. **...most organiza-
tional designs and management prac-
tices were not created with the cur-
rent rate of change in mind. They
were created to work well in a more
stable, predictable world.” (p. 1.)

What the authors point out is that
the traditional corporate structure
was both hierarchical and functional-
ly driven. This form of business
organization is no longer suitable for
today’s business environment. They
advocate lateral organizational struc-
fures.

In a lateral organization, there are
horizontal cross-functional processes
that cross hierarchical lines. (p. 46.)

“The lateral processes can be infor-
mal, voluntary, and spontaneous, or
they can be formal and explicit, but
even the informal can and will be
designed and influenced by organi-
zational designers.” (p.47.) These
types of organizations are team driv-
en, and customer oriented. They are
more dynamic and haye a better
capacity for leaming and adapting to
change.

According to the authors, future
organizations must be decentralized.
Decision-making must be removed
from corporate headquarters and be
placed within business units and
teams with direct responsibility for
products and customer contact. It is
within a decentralized structure that
business can become responsive to
customers, remain competitive and
can implement total quality manage-
ment. Further, they point out, “sta-
tus, rank, and positional authority
must disappear in tomorrow’s fast-
moving, learning organizations;
Perquisites and other trappings of
status must disappear with them.” (p.
293)

Organizing for the Future is one
of the most useful and thoughtful
books on the subject of business
organizations. Its 10 chapters, writ-
ten by some of the leading experts,
deal with a wide range of topics
related 1o organizational forms, team
building, employee involvement,
organizational change and managing
human resources. This important
book should be read by all who are
serious about reforming American
business and improving corporate
performance. A

A Water Strategy for California in the

1990s I

the transfer of water from regions
with surplus surface supplies to
areas subject to chronic or periodic
shortages. Any state or federal
transfer program, however, must be
strictly voluntary, and it must pro-
tect the water rights of the sellers.
In addition, any program must also
safeguard fish and wildlife habitats,
avoid depletion of ground water
supplies, and require conservation
practices for all participants.

If a transfer program reallocates
agricultural water supplies and
requires the removal of farm land
from production, it must also
address third-party issues, such as
the impact of reallocation policies
on nearby communities and the pro-
tection of productive farm and
ranch lands.

Agriculture accounts for one out
of three jobs in California, and it
raises 50% of the nation’s fruits and

Continued From Page 21

vegetables. In addition, the use of
water on agricultural lands provides
many benefits to wildlife including,
but not limited 1o, habitat areas for
waterfowl migration and return
flows necessary for healthy wet-
lands.

As a final step, Califomians must
develop additional sources of water.
Our state suffers from a shortage of
available water, not a shortage of
waler.

In a typical year, our state's
rivers and streams receive approxi-
mately 75 million acre feet of water.
Of that amount, one third goes to
metropolitan users, agriculture, and
industry. One third is devoted to
environmental purposes. And one
third flows directly into the ocean.

To make better use of that now-
wasled water, Californians must
develop additional reservoirs, waier
banks, and pumping facilities in an

environmentally sensitive way,

For example, some existing dams
should be expanded in size—such
as the proposed enlargement of
Shasta Dam—because most of the
environmental damage associated
with these water projects occurred
during their construction decades
ago.

Califonians should also encour-
age the construction of offstream
reservoirs which have a lesser envi-
ronmental impact than new dams on
flowing streams, For example, the
Los Banos Grandes Reservoir,
whose plans are now under environ-
mental review, is proposed for a dry
canyon south of the Delta.

In Riverside County, the
Metropolitan Water District is
preparing plans for the Domenigoni
Reservoir. Several agencies are dis-
cussing the possibility of storing
rain water runoff from the Los

Angeles River in a reservoir to be
built near the Port of Long Beach.

This winter's rainfalls have given
Californians a desperately needed—
but brief—respite to reach a con-
sensus about statewide water
resources and prepare a strategy for
the 1990s and beyond.

If we do not face this issue now,
California’s fast-growing popula-
tion or the inevitable next drought
will turn today’s shortage of avail-
able water into tomorrow’s water
crisis. Our state’s economy, resi-
dents, and environment will be the
unnecessary losers. A

Gary M. Cusumano is president of The
Newhall Land and Farming Company,
a publicly traded real estate and agri-
cultural partnership which is

ing the new town of Valencia, Califor-

nia. He is also vice chairman of the
Water Resources Committee at the Cal-
ifornia Chamber of Commerce.
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Business Exodus Continues
From California Promised Land

Quattro Pro for
Windows, Version 1.0

years ago, California was still

the promised land; business was

booming and the future of the

Golden State looked as bright as the
year-round sunshine.

Now, Califomia is in a state of disar-
ray and businesses that found hope on
the left coast are scrambling to stay
afloat. Rather than struggle though, a
growing number of California compa-
nies are choosing 10 become part of the
mass exodus out of the promised land
that was California.

One of the most recent businesses o
announce that it will be scaling down its
California operations is Anderson Desk
Inc. of Ontario.

The company, which also owns a
facility in Tijuana, Mexico, plans to
shift the majority of its manufacturing
operations south of the border.

The problems with state regulations
and laws make it very difficult for a
manufacturing driven company to oper-
ate within Califomia according to Dar-
ryl Anderson, president of Anderson
Desk. “If you're going to expand, it
only makes sense to expand out of
state,” Anderson said.

Companies like Anderson Desk, Inc.
claim that the state is just making it oo
costly to operate in California. The
combination of taxes, regulations and
the high cost of operations is simply 00
much for small companies 1o weather.

Fleetwood Enterprises Inc., a River-
side-based company, was forced to
close one of its manufacturing facilities
in San Bemardino last year, consolidat-
ing the site’s operations with its Oregon
factory.

“The costs of operating in California,
the costs of the regulations, things like
workers’ comp, they're-incredible,” said
Paul Bingham, financial vice president
of Fleetwood. “An average company
with average expenditures in California
will probably spend three to four times
more on operating expenses and regula-
tions than those in other states,”

The stark reality that it is just cheaper
for a company to operate outside of Cal-
ifornia, is beginning to outweigh the
benefits that the state at one time had o
offer.

In the past, companies would be will-
ing to locate in Califomia based on the
state’s higher standard of living and the
comfortable climate. But, in recent
years with the state’s economy in a
downward spiral, coupled with the
problems of overcrowding and pollu-
tion, what was once a positive for the
state, is rapidly beginning to change.

“We have 1o think of our workers too
and what the standard of living is like—
in the past few years, that has gone from
a positive 10 a negative,” said Bingham.

“The salaries have to be enough for
people to live on and that just keeps
going up and up.”

While Bingham says that his compa-
ny, which employs 2,000 people
throughout the Inland Empire, has no
immediate plans to relocate its opera-

tions out of state, the idea of relocation

is always looming.

*“For right now we are making it. We
are not planning on leaving the area,”
said Bingham. “But there may come a
time when we just can’t do it anymore,”
A
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By Erik Rolland, Ph.D.
Assistant Professor of Management
Informations Systems
Graduate School of Management
University of California, Riverside

Introduction

Tc spreadsheet is perhaps the
most popular analytical tool for
any microcomputer user. The
first PC spreadsheet, VisiCale, actually
drove the demand for microcomputers
in the late "70s and well into the *80s.
Lotus 1-2-3 took over the bulk of the
market share in the '80s, but later started
losing ground to Microsoft Excel. Bor-
land’s Quattro for DOS was introduced
in the '80s as a Lotus 1-2-3 “clone,”
offering primarily the same menu and
command structure as 1-2-3. This, of
course, offered users the ability to
swilch from Lotus to Quattro without
having to leam a new program. Lotus
initially sued Borland for infringements
on their 1-2-3 menu/command structure,
but later lost the case. After it became
apparent that Windows was taking over
for DOS, both Lotus and Borland decid-
ed to port their spreadsheets 1o Win-
dows, In this review we'll take a look at
the first version of Borland's Quattro
Pro for Windows.

The features of Quattro Pro for
Windows

It should be apparent by now that
successful products in the 1990s are not
successful only because of their func-
tionality, but mainly because they fit the
way humans work, This is true for
wrenches as well as for hardware and
software products, The better the soft-
ware (00l fits into the context of the
work environment, the more useful it
will be for the end-user. In other words,
the tool should fit the user’s mental
image of the task. Quattro Pro attempis
this by using a notebook metaphor to
organize related spreadsheets. The user
can move between different spread-
sheets by clicking on a visual notebook
index on the bottom of the screen. This
feature helps in organizing projects in a
way which is close to the manual “‘mani-
la folder” approach; a feature that is
more intuitive and easier (0 use than
Excel’s Workbook concept.

Quattro has always been strong in the
charting arena. The Windows version is
following this tradition. Charts can be
edited and drawn upon using the draw-
ing functions built into Quattro Pro. The
drawing functions provide the ability to
annotate and highlight your charts, Like
Excel, Quattro Pro can produce a slew
of charts, including 2 and 3-dimensional
pie, bar, column, lin¢ and surface plois.

That chart gallery is easily accessible
from a menu on the screen,

In a recent review of Microsoft’s
Excel for Windows, | mentioned that
Excel redefined the meaning of spread-
sheet, in the sense that a spreadsheet
now should be referred to as a multj-
purpose analysis tool. Quattro Pro has
for long had analysis and optimization
tools built in, and the Windows version
is no exception. Although somewhat
more limited in functionality than Excel,
Quattro Pro features linear regression,
optimization (linear and non-linear pro-
gramming), matrix operations (inversion
and multiplication) and what-if analysis,

Quattro Pro notably lacks a “drag and
drop” functionality, where cell contents
can be moved using the mouse as a
pointer, without using cut-and-paste
functions. Another important tool, a
spelling checker, is also missing. On the
other hand, Quattro Pro includes a
“Zoom" feature, where you can set the
zoom factor from 25% to 200%. This
enables you to see more of the spread-
sheet at a time, or view smaller parts of
the sheet in larger fonts, Also, the right
mouse button can be used o bring up all
formatting information about the current
cell(s).

Recommendation

Quattro Pro is a compelitive spread-
sheet package. Although its features are
more limited than those found in
Microsoft's Excel, it does provide a
more intuitive way of working with
multiple spreadsheets. However, the
most frustrating aspect of Quattro Pro is
its lack of speed. I installed Quattro Pro
on my notebook compuler, a 80386
machine with 3 Mb of memory. Clos-
ing an empty spreadsheet took 38 sec-
onds! The same operation in Excel took
less than one second! The conclusion:
unless you have a powerful computer
with much memory, do not consider
Quattro Pro for Windows. Hopefully,
most of Quattro Pro’s weaknesses are
eliminated in the soon-to-come Version
2 A

Manufacturer information:
Borland International, Inc.
1800 Green Hills Rd.
Scotts Valley, CA 95067-0001
Order phone: (408) 438-8400
List price: $495
Competitive upgrade from other spread-
sheets: $99.95
Hardware & software requirements:
IBM-PC or 100% compatible, 80386 or
higher processor recommended
DOS 33 or higher. Windows 3.0 or higher
A hard disk with 10Mb or more available
disk space
VIGA graphics card and adapter or higher
resolution

2 Mb memory or more

Women & Business Expo ‘93: Women Make it Happen |

ore than threce B
M}c‘n‘\‘ ago the

Inland Empire
Business Joumnal set out o
organize an event that
would address the issues,
concems and advancements
facing today’s women in
business.

With this task in mind,
the Journal began sponsor- §
ing its Women & Business
Expo in 1991, and since,
the WBE has grown to become
one of the most respected women's
conferences in the U.S

The Journal held its third
Women & Business Expo last
May. and as the preliminary
results roll in, they indicate that it

was a smashing success.

The latest Expo hosted more
than 1,400 women, an impressive
increase from the 450 who attend-
ed the first Expo two years ago

Attendees came from all over
California and from as far away as

Barbara Walden, a high
ly successful entre

preneur who was select

ed by Entreprencur mag-
azine as one of the 12
most powerful business

women in the nation,;
Rita Moreno, the only
performer to win a Tony,
Emmy and

California

Grammy,

Oscar and
State Treasurer Kathleen
Brown

“What we try to do when we
organize the speakers is to
look for individuals that can
address issues that are per-
tinent to women on both a
professional and personal
level.”

This year's Expo also included
a host of corporate sponsors and
booths including companies like
AT&T, FHP, United Parcel Service

1 and Wells Fargo
Bank as well as a
considerable num
ber of
Inland

companies that
cater Lo or work

local,
Empire

with women.

The event
boasted a number
of prominent
speakers ranging
from modeling
agency Lycoon
Nina Blanchard to

Colorado and Nebraska to visit the
hundreds of booths and 1o sit in on
the dozens of lectures and speech-

Attendees came from all
over California and from as
far away as Colorado and
Nebraska to visit the hun-

dreds of booths and to sit in
on the dozens of lectures
and speeches from a variety
of different speakers.

es from a variety of different
speakers.

“I had a great time... [ wouldn't
change a thing...I met a lot of good
pcople and got a great deal of
information, It was a great job by
all of the planners and staff,” said
Renee Sanchez of Women at Large
Fitness Club.

LA newswoman
Linda Alvarez and state assembly-
women Gloria Molina.

Keynote speakers at the ‘93
Expo included Stephanie Edwards,
the very recognizable spokesper-
son for Lucky Food Stores
throughout Southern California;

“What we try to do when we

organize the spcakers is (o look for

individuals that can address issues
that are pertinent to women on
both a professional and personal
level," said Rebecca Gordon, spe-
cial projects director for the Inland
Empire Business Journal and coor-
dinator of the WBE.

Topics discussed cover an array
of areas like dealing with success,
self-motivation, using and dealing
with the media and overcoming
procrastination

“We realize that these women
are many times juggling their
careers, personal lives and fami-
lies, so, we Lry to have topics that
will speak to them on all of thesc
levels.”

Perhaps one of the most tangi-

ble results of the Expo, according
to Gordon, is the networking and
interaction that takes place among
the women that attend.

“The seminars and booths are
tremendously important and help
ful but the interaction is invalu-
able,” said Gordon

Following the success of this
year’s event, plans are already in
the works for the 1994 Women &

Business Expo which will be held

at the National Orange Show Fair-

grounds in San Bernardino. For
booth rental or sponsorship infor-
mation, contact Petra Tucker at the
IEBJ office, (909) 391-1015 ext
27. A

A SNEAK PREVIEW
of the Inland Empire Business

L)
Journal’s Issues to Come
Editorial Focus-Ad Deadiine  Supplement/Events Lists
AUGUST-July 20
» Radio Marketing/Public Relations * Advertising Agencies
« Prnting Media Advertsing « Commeraial Printers
+ Small Business Guide » Radio Swations
SEPTEMBER-August 20
+ Financial Institutions Health Care * Health Medical Clinics
(2nd Quaner 1993) + Largest Banks Serving the L E
» Mortgage Banking * Largea Hotels
+ SBA Lending
OCTOBER Sepiember 20
» Economic Development Business-10-Business Expo » Computer Retailers
+ Interior Office Space Planning ~ Telecommumications » Copier/Fax/Business Equipment
» Lawyers/Accountants Office Technology/Computers  + Inter Connect Vendors
+ Long Distance Camiers
NOVEMBER-Ocrones 20
* Retail Sales Building & Development + Commercial R.E. Dev. Projects
» Industrial Real Estate “Time-Out” + Commercial Real Estate Brokers
« Commercial RE/Office Parks
« Intand Empire Golf Courses
DECEMBER -November 20 :
« Financial Institutions Health Care » Executive Get-A-Ways
(3rd Quarter 1993) + L E Chambers of Commerce
+ 48-hour Executive Get-A-Ways * Luxury Auto Dealers

For more information on any of these
issues, call Doug Tucker at

(909) 391-1015 X-28.
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NAFTA Ratification the Right
Choice for U.S. Business
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BRADCO Debuts New
Newsletter
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Inland Empire's Largest Employers

(Ranked by Number of Employees)
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Inland Empire's Largest Employers

Cﬂrp;asny Name e Em‘ Employees (IE)
City, State, ZIp plogees [V?%onwide)
Riverside General Hospltal
31. 4065 County Circle D?'l?c } %
Riverside, CA 92503 1893
St. Bernardine Medical Center 1,529
k 7 2!01 North Waterm
San Bernardino, CA.;‘ZQ{;?“ lloégolo
California Institut
R et T e KA
Chino, CA 91710 1941
Desert Hospital
34. 1150 North Indian Can yon Drive }Zg%
Palm Springs, CA 9. 1951
SnndsUllﬂedemoIth'ict 1419
3s. sz 879 Highway 111 N/A
o, CASD30] 1965
Redhnds Unifled School District 1414
36. 20 W. Lagonia/P. 0 B 3 r
Rod.lnn!s CA 923 bl #:
San Bernardino C.
an. 1ss Medical Coner “""'""" R S
San Bernardino, CA 92411 1908
The Press-Enterprise
38 3512 Fom'leenf.h?ﬂna ‘1?126
Riverside, CA 92501 1878
PmbM Veterans
». le% em. Center lﬁl
Lmda. CA 92357 1977
ALVORD Unifled School District
40. 10365 Keller 1112/20
Riverside, CA 92505 n/a
City of San Bernardino
41. MNM‘I& "D" Street 1;12/(:”
San Bernardino, CA 92418 1854
Parkview Community Hospital 1
a2, 3863 Tncksy ey Hosp KA
Riverside, CA 9?503 1958
ria Unified School District 1,100
43. 9144 3rd Avenue 2
Hesperia, CA 92345 1987
Riverside of Education 1,068
“ 393911mmn?n hSL PO Box 868 N/A
Riverside, C 1893
Cummunl!y Hospltal 1,054
45. 4445 Magnolia A 062
Riverside, CA 92501 1901
Snow Smit 865
46. PO Box 77 1165
Big Bear Lake, CA 92315 N/A
47, 300 U P =y 3?5
A niversi A A
SanBemcdmz % 2397 1960
Frew Systems 850
48 295! Lenwood Road n/a
Barstow, CA 92311 1930
Riverside Medical Clinic 675
49. 3660 Arlm&n Avenue 675
Riverside, 1935
Lockheed Commercial Alrcraft Ctr., Inc. 625
0. 70 Box 4156 “ 63
San Bemnardino, CA 92409-0156 1990
General Electric Co. Engine Malnt. 600
51. 1923 East Avion Street 200,000
Ontario, CA 91761 1956
Californla Institution for Women 570
52. P.O. Box 6000 N/A
&nlu.CA 9!713 1952
™ 550
54. & E. legh n/a
Palm Springs, CA 92262 1938

(Ranked by Number of Employees)

Nature of Business

Public Health Care

Health Care

State Prison

Health Care

Education

Education

Acute Care Hospital

Daily Newspaper

Health Care

Education

Municipal Entity

Community Hospital

School

Education

Hospital

Ski Resort

Higher Education

Freight

Medical Clinic

Aircraft Mainenance

Aircraft Engine Overhaul

State Prison

Community College

Local Government

55, SIDWICoromn M*ﬁh“‘. Do

Corona, CA 91720

Topeka and Santa Fe Rallway
56 7m-nq|ebm , 1 000

San Bernardino, CA 92408

%’WMI Co.

1868

Railroad Transportation

Real Estate Developers

Pharmaceutical Devices/Equip.

Surgical Products

Ervloyee Servkcs

+ Health Club on Slle
« Daycare on Site

No
No
No
Yes
Yes
No

No
No
No

No
No
No

Yes
No
No

No
No
No

Yes
No
No
Yes

No
No

Yes
No
No

Yes
n/a
n/a

Yes
No
No

No
No
No

No
No
No

No
No
No

Yes
No
No

No
No
Yes

Yes
Yes
Yes

No
No
No

Yes
No
No

Yes
No
No

Yes
Yu

hlyA

Yu
Yes
Yes

Yes
No
No

Yes
No
No

Marketing Contact
Title

Delores Tobin
Public Relations Director

Leslie Roundy Y
Public Relations Specialist

Ron Blakely
Admin. Assistant

Becky Swanson h
Dir. Mktg./Communications

N/A
N/A

Moarilyn Lake
Ad.rmn Secretary

Clifford Daniels
iwce President

Margaret Arbini
Director of Marketing

W.G. Robinson
Chief Acquisition & Mitrl,
Management Service

N/A
N/A

Shauna Clark
City Administrator

Karen Turner
V.P. Business Development

N/A
N/A

Personnel Hotline
(909) 369-6494
Irene Bourdon
Director, Marketing

Greg Ral
V. PgMarEeLing

Cynthia Pringle
Dir. Public Affairs

Rex Sommerville
Office Manager

Steven R. Schaerrer
Vice President, Operations

Fred Maurstad
V.P. Business Development

Steve Demoret

Manager, Marketing & Cust. Svc.

Lieutenant Hilar
Public Affairs Officer

P et on Officer

Julie Baumer
Director of Marketing & Tourism C

Jim

Macket: 1
Rick DeSambad
Marketing Manager

Alice Oakle
Marketing Manager

Don Barret
Dir. Corp. Mkig. Serv. & Com.

_m) “ﬁmm:

—

f Local Executive
Phune/l-u

Kenneth B. Cohen

Health Services Agenc Direcior

(909) 358-5030/358-4529

Gregory A. Adams
Administrator/CEQ
(909) 881-4300/881-4546

Michael Pickett
Warden
(909) 597-1821/393-8699

David A. Seetey
President/CEO
(619) 323-6370/323-6825

Dolores Ballesteros, Ph.D,
Superintendent
(619) 775-3500/775-3541

Dr. Ronald Franklin
9(gnmrn ent

) 793-2301/798-1621
C.E. Kraus

Administrator/CEQ
(909) 887-6333/887-6468

Huwnrd H. Hays, Jr.
(909) 684 1200/782-7572

Dean R. Stordahl
Medical Center Director
(909) 825-7084/422-3107

Dr Barbara Poling
rintendent
) 351-9325
Tom Minor
Mayor
(90;) 384-5122/384-5461
Kenneth W. Willes
ident/CEO
(909) 688-2211/689-9503
Dr. John Rud
(6? ?AA 9323
Dr. Dale S. Holmes

Riv. Co. Schools Superintendent

(909) 788-6666/682-5642

Peter E. Makowski
President/CEO
(909) 788-3100/788-3201

Richard Kin

General Manager/President

(909) 866-57 66-3201

mlhony H. Evans, Ph. D.

(909) 880-5002/880-5901

George Powell IT1

CEO

(619) 253-2937/253-3077

Geo:}e W. Kanaly, Ph.D.

President/COO

(909) 782-3737/782-3834

Richard F. Crall

President

(909) 386-1200/386-1203

G:ry Romohr

(909) 391-5355/391-5432

Susan Poole

Warden

(909) 597-1771/393-8061

Dr. Donald L. Singer

1dent Inge

(909) 888-6511/889-6849

Rob E‘arklns

(619) 323-83017323-7701
lll Garret

O T3855505/736.2295

w F. McGinn

(9(5) 335455i/3§ 034

thlnrd Lewls

(909) 946-75 10/949-6700
obert J Darretta

(909) 399 1301/399-1501

Ed Setur

(909) 21&36“2769763

Mkhnl le
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By E.J. (Ted) Grofer

e Coachella Valley Republican
Business and Professional Orga
nization invited Sandra R. Smo-

ley, Secretary of the State and Consumer

St:r\‘l\.l‘ﬁ Agency 1o speak at their Junc
Juncheon. Smoley was appointed Sec

retary of this agency by Govemor Pete
Wilson in November of 1992, As Sec

retary, Sandy manages an agency with
15,000 employees, a budget of almost
$700 million, and 14 departmenls
including the Departments of Consumer
Affairs, Fair Employment and Housing,
General Services and Velerans Affairs,

e S e e R . o s PN =

[ Meet Sandra R. gmow—y ,er‘«r?ary o tr:s\.’re arn'i (‘onqumer Servnces Agency |

cept of privatization. She said she gen

erally believes that the private sector car

Owl
‘the current ratio of private business
workers 10 stale agency workers is com
pletely turned around.”

In addition, she said that, “workers'
comp legislation must change and
change quickly. The way il is now,
workers’ comp can be as much as 50%
of a company's payroll costs.” She
pointed to Intel as a company that
moved oul of the state simply because
of workers' comp. She says that,

ones who gel

“meaningful legislation is on the way

vhile 1ay not go all the w 1Y

it S el ot
iCL thal [oday WOrkers ¢

most of the money from
workers' comp cases, that stress claims
must be limited, and that liability must
be decreased in fraudulent claims.”

As 1t relates to her concept of privati-
zation, Smoley said that the first thing
she did when she 100k office was 1o ask
for a state assets audit. She said, “at that
point, no one knew whal the state
owned, or where il was located.” Now,

she says, they have that information and

they are looking at privatizing where
r possible
Finally, Smoley said that, “the state
must find ways 1o put the consumer

back into consumer affairs. At this

point, the regulatory boards involved in
consumer affairs are industry driven and
this must change...the stale cannot con-

tinue to do things the way they have
done them in the past. It is time for
change and the only way that change
can occur is if the two political partics
come together and stop thwarting each
other at every tum purely for political
reasons.” A

The agency also includes the Public
Employees' Retirement Sysiem,
Office of the State Fire Marshal, Fran-
chise Tax Board, State Personnel
Board, State Teachers' Retirement
Sysiem, Building Standards Commis-
sion, California Museum of Science
and Industry, California Afro-Ameri-
can Museum, Office of the Insurance
Advisor, and Fair Employment and
Housing Commission.

Smoley also oversees 38 boards
and bureaus—these are the profes-
sional licensing entities for everything
from doctors, 1o CPASs, 10 contractors,
1o nurses, o cosmetologisis and bar-
bers—one third of the working popu-
lation of California either has a license
from Smoley's agency or works for
someone who has a license from her
agency. That gives her a special role
in our efforts to bring jobs back to our
state.,

Smoley brings some of the best
experience possible 1o this job. She
was the first woman elected to the
Sacramento County Board of Supervi-
sors. She began her first term in 1972
and served on the board for 20 years.
She has had long experience in trim-
ming govemnment budgets and in man-
aging assets 1o gel the most value and
efficiency for each taxpayer dollar.

In her address, Smoley was oulspo-
ken about what she believes must hap-
pen in California to bring jobs back to
the state. She said “partisan activity
has stymied our state. We must get
Republicans and Democrats working
together if we are going to improve
the economy...California’s economy
could not be worse, and, in fact, we
are becoming a third world economy.”
She went on to say, “the people have
clearly spoken as 1o the priorities in
our state, we don't need new taxes, we
do need new jobs, and we need 10
down-size government.” To help cre-
ate new jobs, Smoley has asked her
siaff 10 move forward only new regu-

THEY

Color
Scparations
Electronic

Imaging
and
Assembly

Scitex
Crosfield S
Macintosh

Fox Colour
800/400-1134
909/981-5050
Fax981-0315
Modem
900/981-3498

290 North
Benson Ave
Building 1
Upland, CA
91786-5652

lations that will have a positive impact
on jobs.
Smoley is a champion of the con-

IH['{ Sﬂll] 11

CouLon'1 BE

HERNT

Building a tandem

BoNE

Harley was no easy task.

The goal was to make it “believable.” Our
dedicated staff, using the latest Scitex retouch-
ing equipment, achieved the goal. And, we're
proud of the results. We take the same pride in
every project we handle. It doesn’t matter

whether it's simple or complex,

Give us a call,

and we'll help you achieve your goal too.
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Political Storm Clouds Over Rancho Mirage |

of the newer council members, is the
center of the storm currently batter-
ing the city. Jaffy opposed Mecasure
V, claiming that the former council’s
submission process was flawed and
that the measure was oo poorly writ-
ten 10 become law. In an interview
for the city’s publication, Jaffy said,
“l want to protect our natural
assets...the city must honor its past
commitmenis to developers. Would
we want to risk more costly law-
suits?"

One of the suits Jaffy was refer-
ring to was the $200 million lawsuit
filed against the city by Federated
Maxxam, Inc., owner of the Ritz-
Carlton Hotel and Mirada Project.
Ten years ago, this group owned
1,200 acres in the mountains on
which they wanted to build a hotel
and a number of million dollar
homes and townhouses.

Afier much negotiation, Federated
and the city agreed that Federated
would tum about 900 acres of land
for an open land reserve in exchange
for the zoning required for their
development. The city then tumed
the reserve over to the Big Hom
sheep that are indigenous to the arca
and which many people fear to be

smile. That quick wil. And,
above all, professionalism
a reasonable doubL.

Verlene Riddle knows the hospitality
industry from all sides.

Before joining the Radisson Hotel
San Bemardino Conven-
tion Center, Riddle
learned the requirements
of “good hospitality”
working for the Visitors
and Convention Bureau in
Seattle.
ments of organizations
they look for in a hotel,

*I was looking to retum 1o a full-ser-
vice hotel,” Riddle continued. ““When
this opportunity presenied itself, I was
clated.

“It's a great convention facility
(more than 19,000 square feet of
space), and I will be expanding our
efforts in attracting additional corporate
and association groups into our facili-
ties,” said Riddle. :
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endangered,

The Ritz-Carlton Hotel was built
and opened, and the Mirada Project,
with approximately 150 townhouses
and 50 homes worth more than $1
million, began the construction pro-
However, buyers were rarc
Federated decided that a golf course
might improve sales, and claimed
that a golf course could be consid-
ered “open space.” Federated decid-
ed that 200 of the 1,000 acres held
by the city would be used for the
golf course. When Measure V
stopped them, Federated filed the
lawsuit.

Palm Springs Superior Court
Judge H. Morgan Dougherty
declared the measure was legal;
however, he requested that minor
clarifications be added. The 1,000
acres are still currently held by the
city.

CESs.

Double the Money,
Double the Fun
Another financial issue facing city
council is the extensive increase in
the amount of money spent by the
current council on travel, restaurant
meals, entertainment and member-
ship dues. Though the FY'92-93

at Quality Suites in San Diego. Previ-

ously, she worked at the Doubletree

Club in Rancho Bemardo, the Disney-

land Grand and the Whittier Hilton
after transferring from Seattle.

“Whal's interesting to me is that the

requirements of a conven-

| tioneer are exactly the same

- | in Seautle as San Bemandi-

right hotel.
{  “From there, it’s up 0 the
hotel 1o make sure the cus-
tomers are satisfied, well
taken care of and any gliizes are
immediately corrected. But | suppose
we all wani that from any service orga-
Verlene is a member of Meeting
Planners Intemational, the Hotel Sales
Marketing Association and the San
Diego Business Travel Association.
The 12-story, 231-room Radisson
Hotel San Bemardino Convention Cen-
ter, which features compleie service to
the traveler and conventioneer, is locat-
ed in the center of San Bemardino, A

budget for those items was $10.600,
the council spent more than $17,000.
Jaffy alone spent almost $7,000; this
was the council member who, during
her campaign, attacked the council
for spending public funds on restau-
rant meals before meetings and
vowed not 1o take part in such waste
of public monies if she was elected

After her election, Jaffy then took
trips to Washington, San Francisco
and Monterey, where she stayed in
luxury hotels and ordered extensive
room service, ale expensive restau-
rant meals, went o several out-of-
town seminars, and charged several
club memberships to the city, in
addition to taking par in the regular
pre-meeting restaurant meals.

And, at the same time, the council
was looking to cut back on spending
by trimming library and fire protec-
tion budgets and contracting certain
city services, the council raised its
proposed entertainment and travel
budget for FY'93-94 to more that
$25,000. This allotment is 250%
more than the last budget and 77%
more than what they actually spent.
They have requested a 50% increase
of their total budget, from approxi-
mately $75,000 to about $114,000.

Campaign Clouds

Jaffy is currently under investiga-
tion by the Fair Political Pr;lcli;cg
Commission. She was denounced o
the commission by her own cam-
paign manager, Rick Hughes, and
her campaign treasurer, Ann Knight,
The two tumed in documents show-
ing that Jaffy allegedly mishandled
campaign funds, accepied cash over
the $99 limit, contributed to her own
fund and engaged in various other
improprieties. A decision from the
FPPC is still pending.

Another threatening shadow that
darkens the council’s chamber siems
from the allegation that Jaffy's cam-
paign as well as her fellow council
member, Jeanne Parrish, were pro-
moted and heavily financed by Fed-
crated Maxxam, owned by Charles
Hurwitz, a billionaire corporate
raider, notorious for his junk-bond
financed raid on Pacific Lumber Co.
After buying that company, which
owns stands of redwood trees in
Northemn California, Hurwitz drasti-
cally increased the cutting rate to
help pay for his junk bonds.

Just how close a watch is Hurwitz
keeping on Federated Maxxam? Is
that a shadow in the wings at the
Rancho Mirage City Hall? A

Inland Empire Peopls m

Stark Qualifies for
IACVB Certificate

aniel Stark, Jr.,
the executive
director of the

San Bemardino Conven-
tion and Visitors Bureau
recently qualified for an
education centificate from
the Intemational Association of Con-
vention and Visitor Bureaus.

The certificate was established by
IACVB in 1984 to provide convention
and visitor personnel with opportuni-

ties for continuing educa-
tion. Individuals can eam
the centificate by participat-
ing in workshops focused
on six different areas of
specialization: communica-
tions, convention market-
ing, convention services,

Y finance/administration,

membership and tourism
marketing.

The IACVB was established in 1914
to promote sound professional prac-
tices in travel and marketing and in the
solicitation of servicing meetings, con-
ventions and visitors. A

) CORRECTIONS
In last month's edition of the Inland Empire Business Jownal in a story titled “Coachella by
Covered Wagon,” due to an editorial error, we inadvertantly gave an incorrect phone number for

ion.
The paragraph should have listed “dining and lodging information is available from the Paim
Springs Desert Resorts Convention & Visitors Bureau, toll-free 800-967-3767."
We apologize for any inconvenience this may have caused. A

LEL LT AT

In last month's list of SBA Lenders Serving the Inland Empire, we omitted Golden Pacific

lmGaldeacﬁcBmkiaOmwlalamdd'ﬂﬂlﬂj in SBA funding to 23 applicants in

They qﬂ'a_m loans only and fund through the SBA's Smail Loan Program. Golden Pacific
has one office in the Inland Empire and the bank's top executive is Ronald De Napoli, vice presi-
ﬁ:gaﬂw of the SBA Departmens. The phone number is (909) 9834600 fax (909) 391-

We apologize for this aversight. A
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The Warmth & Pleasures
of Jamaica

By Christine Rolfe

amaica is well known for white
Jsandy beaches, lush green

mountains, spectacular water-
falls, as well as the warmth of the
Jamaican people. It is no surprise
that many couples and honeymoon-
ers are attracted to such a pic-
turesque and romantic country.

With a host of resorts to choose
from, Grand Lido offers the most
luxurious vacation experience.
Opened in carly 1990, Grand Lido is
the latest Jamaican Super-Inclusive
resort, located on the West Coast of
Jamaica in Negril. Negril is
unspoiled, untamed, and uninhibited.
People come to Negril to relax and
rediscover the simple pleasures of
life, and Grand Lido offers the ideal
surroundings and accommodations
to escape. The Super-Inclusive poli-
cy truly matches every need: All
accommodations—sports activities,
entertainment, unlimited meals and
drinks, hotel transfers, cigarettes,
island excursions, manicure/pedi-
cures, valet/laundry service and
hotel taxes are included for one
package price—with tipping simply
not permitied!

Upon arrival, guests feel the supe-
rior service of the resort as they are
welcomed with sparkling cham-
pagne while a hostess takes care of
all registration details. This personal
touch is carried throughout Grand
Lido Negril, where every desire has
already been anticipated. This is
clearly demonstrated through the
range of activities, social events and
dining choices.

Sports activities include tennis,
scuba diving, waterskiing, volley-
ball, Sunfish sailing, windsurfing,
kayaking, snorkeling, aerobics and a
fully-equipped Nautilus fitness cen-
ter. With all professional instruction

a great opportunity Lo try new activi-

ties. Beautiful, warm ocean waters

welcome snorkeling and scuba div-

ing excursions. Popular dive sites

are at Sand Club Reef, Commando

Training Dive, Coral Gardens, The

Arch, and Kingfish Point. A late

aftemoon breeze provides both new-

comers and experts the ideal condi-

tions to sail and windsurf right along
the beach of Grand Lido. And tennis
buffs can continue a competitive
match into the night with courts lit
for night play. For those less active,
the game room offers an array of
activities including pool, table ten-
nis, darts, video games and cards.
Even with so much going on at
Grand Lido, the favorite pastime is
relaxing. Guests can sun by either of
two swimming pools, five jacuzzis
or escape on a lounge chair lined
along the two-mile stretch of Grand
Lido's private beach. There is even
an “au natural” clothing optional
beach, complete with its own pool,
jacuzzi and bar.

Sightseeing and tours off the
resort can also be scheduled through
the concierge. Many guests make a
day trip to climb the 600-foot
Dunn's River Falls, a spectacular
cascading waterfall two miles from
Ocho Rios. Y.S. Falls (or Wyess
Falls) is another magnificant water-
fall worth exploring. Y.S. Falls is
located on the South Coast, closer 1o
Negril and less populated than
Dunn's River. Another popular
“must-do” activity is bamboo raft-
ing. Calypso Rafting on the White
River (near Ocho Rios) is a relaxing
45-minute ride through a tropical
rain forest. Or take a plantation tour
and leam the history of the Jamaican
people while seeing tropical plants—
banana, sugar cane, cocoa, coffee,
limes, pimento, pincapples, and
coconuts. Other activity includes a
trip to the local craft market, golfing,
horseback riding, safari tours, deep
sea fishing or a privaie picnic in a

tropical garden.

Later in the afternoon, guests may
board the M/Y Zein, the resort's
147-foot yacht, for the sunset cruise
and cocktail party. This is the mag-
nificant yacht shared by Prince
Rainier and Princess Grace of Mona-

co on their honeymoon, a wedding
gift from Aristotle Onassis. Now the
elegance is shared among Grand
Lido guests as couples enjoy the
opportunity to meet other couples
over tropical cocktails and famous
Negril sunsets.

Grand Lido's excellence includes
culinary pleasures guaraniced (o sat-
isfy every taste. Breakfast and lunch
buffets are served on the open Ter-
race, offering a variety of menu
choices including favorite Jamaican
dishes, Dinner is served at three
specialty restaurants. La Pasta is the
most casual of the three restaurants,
serving a variety of pasta dishes until
2 a.m. in the morning. Great for
those late night dinners! The Cafe
Lido offers international cuisine

-

Although the crowd at Grand
Lido tends to retire somewhat early,
there is a range of evening enteriain-
ment 1o match every guests’ mood.
A live band plays every evening on
the Terrace, offering dancing right
off the beach front. Special
evenings on the Terrace also provide
themed entertainment such as the
Grand Jamaican Gala including
Jamaican dancers, fire-eaters and
impressive limbo dancers. The
Piano Bar attracts guests later in the
night for after-dinner cocktails and a
chance to converse with guests
around the piano. The disco comes
to life around 11 p.m. for more danc-
ing and fun. Couples may also gath-
er at any of the three club houses for
24-hour food and drinks.

Filled with such tempting plea-
sures, it is hard to imagine any busi-

ness getting completed in Jamaica.
Yet, Grand Lido attracts top busi-
nesses around the world as a favorite
destination for conference and com-
pany meetings. Full conference
facilities are available with secretari-
al, fax and business services. All
services are top-rated, satisfying
even the most demanding business-
man and woman. What better way
exists to combine business with
pleasure.

Grand Lido Negril goes beyond
every expectation! People choose to
visit for the relaxing environment,
elegant staterooms, aqua blue ocean
beaches, superior service, gourmel
dining, the range of sports activi-
ties...the reasons go on and on. The
truth is that Grand Lido surpasses

offering a different menu of fish, every element that comprises a true
chicken and steak dishes every night.  pliday escape.

Piacere is the most elegant restau- For further information or reser-
rant, offering the finest French Nou-  yarions, contact your travel agent or
velle cuisine in all of Jamaica. Of  jyemarional Lifestyles at (800) 858-
course, 24-hour room service is also  g009 Toll Free U.S.A. A

available with full menu service.
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_WORLD CLASS

AT e

By James W
Casparie—
Managing
Director,
Cm’pm’ ie
Re:sources

The One Who Has the Best (and most
timely) Information, Wins

ave you ever stopped to think
how large a role INFORMA-
TION plays in the success of

your business? What does it cost 1o
not have the right information at hand
when you make a key decision or
promise something to your customer?
Today's technology is now affordable
10 even the smallest companies and
soon, those companies who are not
familiar with the possibilities, will be
left behind.

Perhaps you've seen the ad on TV
about the guy silting in a lawn chair
in front of a beautiful beach on a
tropical island writing a note to some-
one back home. Only he is not writ-
ing the note on a postcard—he's writ-
ing the note on a screen that looks
something like an Eich-a-Skeich. As
he writes, his scribbled words are
transformed, as if by magic, into a
perfect computer-generated font.
When the thought is finished, he aims
the instrument at a suitably chosen
scene that grasps the moment and
snaps a computer recorded, digitized
picture. Finally, he pulls up a
Rolodex-like icon on the screen, finds
the intended recipient and clicks on
their name. Instantly, the entire note
and picture is sent over a cellular net-
work and, within seconds, has been
received and logged in the electronic
mailbox of the addressee waiting to
be picked up at their next logon.

Once his message is senl, the same
system that sent his message, drops

several notes into his machine that
instantly declare their presence with a
flashing note. Sound too far fetched?
Don’t bet on it. That future is not as
far away as you may think, and some
companies are already using versions
of this vision to begin carving out
monstrous advantages for themselves
in the race 10 see who can capture and
disseminate critical information (not
Just data) faster than their competi-
tion. This is what we call Market
Sensing Systems in our World Class
Marketing Model and they are rapid-
ly becoming one of the keys, if not
THE key 1o gaining a compelitive
edge.

In the ultimate Market Sensing
System, TVs, phones, computers,
cameras, modems, calendars, alarm
clocks, notebooks, bar code readers
and faxes all melt into one machine
that does it all. The central focus is (o
enable people and companies Lo col-
lect, process and disseminate one
common set of all the information
available to all their people simulta-
neously. If you don't think that
advantage alone gives the concept an
unbeatable attraction, consider these
examples:

* Your company has just
announced a major new product
introduction. Anticipating a favorable
customer reaction, manufacturing has
been working overtime to build up
inventory. All the sales force has been
highly “incentived” 1o go out and

WE RESPOND SO FAST
YOU'LL THINK YOU CALLED 911.

COPYLINE

cCorroRrATION
081 Kt Coodey Dr. - Cubum, CA $T324

Ask yourself two questions.
Are you completely sausfied with
the performance of your copier?
Are you completely satisfied with
your service?

If the answer 1o either
question is no, ask yourself one
more question. Why haven't you
called CopyLine?

Free copler trial. Free service.
Free supplies.

Call for a free copier trial.
Ask how you can receive six
months free service including
supplies for free.

Call now for quick copyline

TEPOTSE (909) 824-8730

“sell their brains out.” But, customer
reaction far exceeds all expectations
By the time all the orders have been
received and counted, demand far
exceeds supply and the product
quickly goes on back-order. Cus-
tomer promises are broken and both
company and sales rep credibility is
stretched. Customers begin lo look
elsewhere 1o satisfy their needs. Yel,
this type of problem would never
occur at AST Research. Mr. Chet
Lakhani, president of Decision Tech
Systems, designed what he calls a
Decision Support System for AST
that is able to provide real-time
updates on product availability to all
its sales reps. Thus, when a rep books
an order for a customer, they can con-
firm—with total certainty—product
availability, price and applicable dis-
counts, customer credit worthiness
and shipping dates. Plus, if the cus-
tomer is interested, they can even link
them into a system that will instantly
alert them of any changes. Thus, not
only has the system saved millions by
reducing inefficiencies, it has also
added millions in incremental sales.
In just one example, this system
enabled the sales force to make 1.5 1o
2 additional sales calls per day!

* Many a consumer products com-
pany has tried to maintain a list of its
active customers. Unfortunately, no
malter how hard they try, and how
much money they spend, the list just
never scems to be right. Yet, pur-
chased lists never scem (o generate
the same results. No solution? Well,
don’t tell that to Gallery of History, a
company that sells authenticated his-
torical artifacts. Their customer list
numbers in the thousands and con-
tains extensive personal profiling that
is used to alert their customers when-
ever something that would maich
their interests is acquired. Thus, their
conltact data must be accurate al all
times, By using a data service that
updates all known addresses in the
United States and then corrects any
deficiencies in their data, Gallery of
History is assured of rarely losing a
customer.

* What about that huge decision
made by a well meaning manager that
cost the company millions because
the report containing data critical o a
proper perspective was lefl,

unopened, waiting for them on their
desk? The current state of Decision
Support Systems requires that all
documents created on any company
computer (whether PC, laptop, work-
station or mainframe) be coded by the
user for use and access by the entire

system. Then, because everyone must
link into the system to get the infor-
mation they need to do their jobs, the
computer requires that each user wait
until the system “grabs” all that is
new on your machine and “updates”
yours with everything specifically
addressed to you. The result is 10 pro-
vide uniform access, depending upon
password clearance, (o the full
knowledge base of the company

IT all this sounds too far-fetched
and expensive for your company o
consider, think again. In the first
place, the prices for this type of iech-
nology are coming down every day.
And, if you wait until “the price is
right” chances are you may be the
last one left to adapt. By that time,
your competition will have hopeless-
ly out-distanced you. Some of the
most outstanding examples of corpo-
rate growth over the last five 1o 10
years have come from the use of
some type of Decision Support Sys-
lem being applied to a young and
growing company. For example; Wal-
Mart with their sophisticated
sales/vendor order system, Federal
Express with their package
tracking/customer support system and
AST with their closed loop lead
tracking systecm. Each concept uti-
lized a creative application of exist-
ing technology to provide vital infor-
mation to key employces in a way
that enabled the company to respond
faster and more appropriately to
important customer needs.

Up to now, computers have been
touted as labor saving devices pri-
marily aimed at enhancing or replac-
ing the hourly worker. Early applica-
tions were designed to improve our
ability to manufacture, count and
deliver, but little was done 1o assist
management in their role of collect-
ing, processing and analyzing infor-
mation that is critical to the process
of directing a company. Decision
Support Systems offer a cost-effec-
live, customizable approach to sup-
port management by providing them
with the information they have
always wanted (but never had) to
make their most important decisions.
If you're still doing things the old
fashioned way, how long will you
wait before you investigate some of
these new and exciting ways 1o
improve the performance of your
company? A

Casparie is the managing director of
Casparie Re:sources, a consulting firm
specializing in, and catering to, the
unique needs of the CEO. For further
information, call him at (714) 921-1148.
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“Herd Mentality” in the
Newly Opened Foreign
Markets

"Ask the California Ventwre Forum” addresses
questions of interest to business owners and
entreprenewrs and is a project of faculty from
California State Polytechnic University, local
business leaders, and the Inland Empire Busi-
ness Jownal. Responses are prepared by
Forum members. The California Venture
Forum showcases entrepreneurs and businesses
every other month in an effort to help them
obtain financing. If you are interested in becom-
ing a presenter or would like more information
about the California Venture Forum, contact
Professor Deborah Brazeal at (714) 869-2368
This month’s coliwmn is by John Tulac and
Stewart Roberts.

Ask The California
% Venture Forum

Question: All my competitors
seem Lo be setting up operations in
Russia and Eastern Europe. I'm
concerned about missing out.
Should I be there?

Answer: There is a
demonstratable “herd
mentality” to American
business people when it
comes 1o newly opened
foreign markets. After
China implemented its
foreign investment
joint law in 1979, hun-
dreds of U.S. compa-
nies rushed to China.
The vision of a billion
Chinese purchasers
overshadowed the
almost complete
absence of any pur-
chasing power in
China. As a result,
many deals were made,
far fewer were ever
implemented, and
fewer still made money
or exist today. The
same phenomenon is
now afflicting thinking about
opportunities in the former Warsaw
Pact countries. By all means, if
you feel anxious, go there and see
for yourself. But hold onto your
wallet, don’t make any deals while
you're there, search carefully for a
responsible local counterpart (they
do exist), gather information and
more information about the market,
consider when and how you're
going to be paid, and learn to enjoy

The vision of a

purchasers over-
shadowed the

almost complete
absence of any

purchasing power

in China. As a
result, many deals
were made, far
fewer were ever
implemented, and
fewer still made
money or exist
today.

cabbage. There are many opportu-
nities for staggering success and
some races will be won by the
swift, but many more companies
will lose money than make money
in the first rush. Remember, the
first pioneers absorb the arrows;
the later farmers settle in for the
long-term harvest.

Question: ['ve heard about inter-
national financing techniques that
will let me borrow money at low
interest rates and purchase the col-
lateral to secure the loan out of the
proceeds of the loan, leaving me
with money left over 1o use for my
business. Can I use international
arbitrable or self-liquidating loans
to finance my business?

Answer: No. No no no no no no no

no no no no no nNo no no no no.

Although the tech-

niques are legitimate,

small- and even

good-sized business-

es are not given

access Lo programs

legitimately using

these techniques,

which are primarily

used by and among
major international
banks with extremely
large amounts of
money. There are
numerous “brokers”
who may be crooks,
flakes or naive neo-
phytes who purport
to arrange these
loans for you for a
small or not-so-small
fee. ' That's the last
you'll probably see
of the money and the
broker. If anyone reading this col-
umn has ever managed to arrange
such financing and can prove it to
us, we want to meet you! A

billion Chinese

John W, Tulac is an international
business attorney practicing in Dia-
mond Bar. W. Stewart Roberts, presi-
dent of Darach International, Fuller-
ton, is an international businessman.
Both are principals of the California
Venture Forum.

How and Why to Take Your
Business International

By Frits Rosenveldt

ot too long ago an acquain-
tance asked: “So you want
to go into the international

business (export/import), why?”

Well, this is the simplest ques-
tion 1o answer: “Because there are
about 100 times more people living
outside the boundaries of the
U.S.A. than within these borders
and thus, you'll be selling more
“stuff,” when you can meel the
price.”

We, in the U.S.A., tend to look
down upon products bearing the
label: “Made in the U.S.A.” but,
outside our borders, products bear-
ing that label receive special atten-
tion and demand (sometimes ridicu-
lously) high, special prices.

Sure, you have to
know how and whal to
do to get into this fasci-
nating, frustrating busi-
ness.

To start in the
import/export business,
decide what you want
to get into: export
products from the U.S,
import foreign-made
products or both.
Remember, if you want
to do “both,” the frus-
tration will quadruple
rater than just double.

Next, the decision
should be what part of
the world to start with.
My suggestion is, go
with those countries
which you know. Why?
Because:

a) The people. Even
your present, foreign-
born neighbor or co-worker can and
may be of help introducing you to
the “folk back home.” They will
also hint as to what products and
services the “people over there” are
looking for.

b) The country’s customs: The
biggest mistakes made by newcom-
ers 1o the intemnational business is
that they are Americans and thus,
they think everybody should know
them. W-R-O-N-G!! When you
know the country’s customs, you
know what you can and cannot do
to stay within the “correct eti-
quette” and thus accomplish a lot

special

We, in the U.S.A.,
tend to look down

upon products

bearing the label:
“Made in the
U.S.A.” but, outside
our borders,
products bearing
that label receive

and demand
(sometimes
ridiculously) high,
special prices.

more. For instance, we Americans,
expect that anybody who comes
into this country should speak
English (American, big difference).
Now let's reverse that and ask:
“What language are you supposed
to speak when you go to a foreign
land? Would they expect you to
speak their language? Or would you
expect them to speak English?

¢) What products or services are
being looked for? My suggestion is
1o stay with the products and ser-
vices that you know best.

Needless 1o say, il is very impor-
tant to start with a “people base” in
the countries with which you'd like
to do business, because this base
will lead you to which products and
services to sell.

The hard way is to have a prod-
uct and then to star!
looking for a market
“somewhere in the
world.” Tt is far more
simpler to have a mar-
ket and then look for
the American product
or service to fill that
markeL.

If you do not know
how 1o start a “people
base,” join an intemna-
tional trade network
and, at first, sit and
listen. Then, after you
have joined the net-
works, keep talking (o
anybody who is will-

ing to listen about
what you are trying 10
get into, and, before
you know iL, your
telephone starts 1o
ring and the next
phase is starting: the
phase of what call to take seriously,
what products or services to hunt
for and which to dismiss.

Now, you're on your way Lo
intemnational business.

Good Luck. A

attention

Frits Rosenveldt is a “proud” natural-
ized U.S. citizen who arrived in this
country in 1958. After learning the lan-
guage and trying many business ven-
tures, he got into the importiexpori
field. He now exports scrap metal, new
cement factories and used rock crush-
ing equipment among other things.
He also started the International Trade
Network in this area. For more infor-
mation on international trade, call
(909) 983-8902.
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Inland Empire Design Institute Honors

Riverside County Projects

t do an affordable hous-
ing development, a 75-year
old office building, a

downtown revitalization plan, and a
child care center have in common? In
the judgment of a panel of distin-
guished design professionals drawn
from Northem and Southem Califor-
nia, they are each in a unique way
“Sharpening the Edge: Strengthening
Community Identity in an Empire,” the
theme for the first annual awards pro-
gram of the Inland Empire Design
Institute (IEDI).

The Design Institute, recently
formed by public officials and leading
representatives of architecture, plan-
ning, graphics and development firms
secking to improve the quality of the
building environment, determined that
one of the best ways to further their
cause was 1o recognize local efforis
that best reflected the mission of the
organization.

What the group did not want to
hold, however, was another architec-
tural beauty contest. “The field of

urban design™ notes Tom Merle,
IEDI's executive director, “*has expand-
ed far beyond the aesthetics of a struc-
ture or space, their strictly photogenic
attributes. In our view, the forms that
£0 to make up our neighborhoods and
work places have the power to expand
or reduce meaning in our lives. They
represent shared values; they provide
social definition and cohesiveness.
Style for its own sake is not enough.”
More specifically, IEDI holds that
buildings, parks, transportation sys-
tems, and related facilities can be
designed to counteract the growing
feudal (and futile) tendency of neigh-
bors 1o close themselves off from one
another, and of municipalities and
developers 1o let pressing fiscal con-
cems override admittedly elusive qual-
ity-of-life considerations, resulting in a
predictably drab and homogenized
environment.

The IEDI awards were presented in
two calegories; one consisted of entries
that had been implemented, the other
of projects or programs “on the

PAMCO Selected for Major Contract |

Tc Inland Empire Economic

Pannership (IEEP) has selected

Partnership Asset Management
Company (PAMCO) to manage a net of
their administrative and financial func-
tions.

Temecula-based PAMCO will pro-
vide contracted data processing,
accounting, financial reporting and
human resources functions for the
Riverside-based business and govem-
mental consortium.

“In selecting an independent contrac-
tor to service our third party accounting
and financial reporting requirements,
the IEEP board determined that
PAMCO was the most highly qualified
organization in the Inland Empire 1o do
the job,” said Steve Albright, chief
executive officer of the IEEP.

Under a six-month 10 one-year initial
contract, PAMCO will conduct a wide
variety of services for the Economic
Partnership, according to Albright.

PAMCO will establish membership and
contributor accounting sysiems, provide
daily operations and general ledger
accounting services and design and
implement financial reporting proce-
dures. In addition, PAMCO will coor-
and account for program grants and
oversee human resource outline and
reconcile external payroll reports.
“PAMCO has established the critical

intemnal controls that are required for an
organization as diverse as the Inland
Empire Economic Partnership,” said
Susan U. Dell, CPA, president and CEO
of PAMCO.

PAMCO's accounting manager, Jen-
nifer Payton, CPA, will provide consult-
ing services at the monthly IEEP
finance commitiee meetings.

*“This is an exciting opportunity for
everyone at PAMCO,” Payton said. “In
addition to the accounting and human
resources coniract activities, we are well
positioned to offer the companies strate-
gic planning, marketing and mailing
services, if the need arises.

The Inland Empire Economic Part-
nership is organized 1o altract new busi-
nesses 1o Riverside and San Bemardino
Counties 10 support existing companies,
to promote expanded use of the area’s
Telebusiness Workcenters and to spon-
sor special events boosting economic
activity in the region, such as the Inland
Empire of Southern California. The
IEEP fosters the economic vitality of

the Inland Empire of Southern Califor-
nia, which includes all of San Bemardi-
no and Riverside Counties and the east-
em portion of Los Angeles County.

Headquartered in Temecula, Partner-
ship Asset Management Company
(PAMCO) has provided services to a
variety of business entities since 1980.
A

boards” i.e., in the planning or proposal
stage. In the first category, the five-
member jury selected Canyon Run, a
recently completed 140-unit apartment
complex for low-income families in
Palm Springs, to receive the Institute’s
highest accolade: a Design Excellence
Award. The jury singled out the sensi-
tivity to the desert context of the site
plan and the choice of materials and
colors, as well as the emphasis on
opportunities for interaction without
sacrificing privacy and livability.

In a workshop following the awards
ceremony, the project architect Reuel
A. Young, AIA, cited the cooperation
and suppont of the project’s developer,
Coachella Valley Housing Coalition,
and the city of Palm Springs, as essen-
tial for successful design. “Good archi-
tecture comes when you have a good
client. The Coalition’s commitment 1o
providing dignified homes for low-
income people is the spirit that infused
the entire design process,” explained
Mr. Young.

“Our goal was to create settings
where people would want to be outside
with their neighbors, so we started our
design with courtyards. All kitchens
and eating areas have windows over-
looking shared play areas in the court-
yards. This allows parents to see their
own children as well as their neigh-
bor’s children,” Mr. Young said. “In
our view, the shared outdoor ‘room” is
the basis of community.”

The city of Temecula’s Old Town
Specific Plan received an Award of

Distinction for both the “visionary
exercise” that led to a broad but specif-
ic public consensus on the preferred
future of this historic district, and for
demonstrating how the amenities asso-
ciated with a comprehensive preserva-
tion program can provide significant
economic benefits.

An Award of Honor was presented
to Sigrid Miller Pollin, AIA for her
design to restore and renovate the Lor-
ing Building located across the pedes-
trian mall from Riverside's Mission
Inn. The jury extolled the building's
“recycling” for contributing to the
vitality of one of the region's most
important downtown rejuvenation
efforts.

The Grand Terrace Child Care Cen-
ter, developed by the city, received an
Award of Honor, for introducing into a
rehabilitated commercial setting a use
that will act as a catalyst for creating a
modest but much needed central focus
to the town.

The Keith Companies, located in
Moreno Valley, also garnered an
Award of Honor for its master plan of
Jess Ranch, a 1,400-acre seniors self-
contained community under construc-
tion in the Hesperia, Victorville, Apple
Valley triangle.

Eighteen of the entries from
throughout Riverside, San Bemardino
and the eastem portion of Los Angeles
Counties were honored as part of the
Inland Empire Design Institute’s first
annual awards program. A

One Man’s Trash is Another
Man’s Living: The Fight
Continues Over SB-450

- —
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SB-939 stated that cities must  al...” Opponents of SB-450 point out
reduce their flow of waste by 25% or  though that this passage says an enti-

face fines of up to $10,000 a day.  ty would have the right to “donate or
*Our cities and counties ; sell” recyclable waste
are just 18 months away EEREHEUEINEIZ:T/ZM but says nothing about
from the first of two YT Ry CEJYLTTR-1,] who can haul those
waste diversion deadlines, i materials

7 F e sell it’ but unless :
and this is no time to limit “All that basically
the alternatives available [RASCUIRERLIRERY (ocs is say ‘you can
to them in fulfilling their sell it" but unless you
planning requirements,” want to buy the trucks
said John Kelly Astor, and loaders to deliver
counsel for the California it to the recycler, you

trucks and loaders
to deliver it to the
recycler, you can’t

Refuse Removal Council. move it.” can't move it,” said
In order to remove the Acosta.

threat of lost revenue, the senate Currently, SB-450 is being

added a clause guaranteeing the  reviewed by committee and is expect-

ed to move on (o the assembly for a
vote by the end of this month. A

rights of an individual or business to
“donate or sell any recyclable materi-

Agape Automotive Leases
Space in Temecula
gape Aulomotive, an auto-
motive repair shop has
leased 5,905 square feet in

the Dos Picos Business Park in
Temecula for five years with a con-
sideration of $154,468 according to
CB Commercial Real Estate Group,
Inc. A

New Victorville Community
Opens

orecast Homes in May
announced the unveiling of
four new model homes of the

New Beginnings community in Vic-
torville. For more information, call
(619) 955-2787. A

BIA Baldy View Region
Appoints Frank Williams

Executive Director

ank Williams has been
appointed executive director of
the Building Industry Associa-

tion / Baldy View Region. Working
from the association’s Rancho Cuca-
monga office, Williams will plan,
direct, budget and coordinate all pro-
grams and administrative activities of
the region.

Williams, a former six-term mem-
ber of the Florida House of Represen-
tatives and alumnus of the University
of Florida has worked in key execu-
tive positions in city and county gov-
emment, serving in the positions of
public safety director and county
administrator. In addition to his pub-
lic service, Williams has owned and
operated successful mortgage, real
estate, and restaurant businesses.

He has been the director of gov-
emmental affairs for the Building
Industry Association/Baldy View
Region for the past two years. A

Catellus Corporation
Promotes Fucci to

Director, Asset
Management

Ca:cllus Development Corpo-
ration announced the recent
promotion of John Fucci 10
director of asset management.

Fucci, 33, will be responsible for
managing 4.5 million square feet of
properties located in Orange, River-
side, San Bemardino and San Diego
Counties.

Prior to joining Catellus, Fucci

was associate vice president for
Meyer Asset Management, Inc. in
Anaheim. A

Presley’s Matthew Hall is
Appointed as the Director

of Marketing

atthew Hall of The Presley
Companies, Southem Cali-
fornia Division, has been

appointed as the director of marke

er

for the Newport Beach-based builc
which is currently developing 17 new
home neighborhoods across the
Southland, including the master-
planned communities of Horsethief
Canyon Ranch south of Corona, Sum-
mit at Hidden Springs in Moreno Val-
ley and the community of Sun Lakes
Country Club in Banning for active
adults 55 and over. For additional
information, call (714) 640-6400. A

Four Seasons Sale
54-unit apartment building,
the Four Secasons, sale at 551
=. Laurel Ave., in Colton,

was announced in May by Mitchell R.
LaBar, regional manager for Marcus
& Millichap’s Ontario office. The
property sold for $1,150,000 to
Edward Harding. A

Chino Auto Center Sold

he Chief Auto Center, a retail
I center located at 885 East
Foothill Boulevard, Rialto was

recently sold for $790,000 1o Mr.
Moon Park.

Seller and buyer were represented
by Charles Shillington of Millichap’s
Ontario office. A

Rancon Reports Strong
Leasing Activity at Tri-City

Corporate Centre

ccording to Steve Palmer,
marketing vice president of
ancon Realty Funds head-

quartercd in Temecula, leasing at
Tri-City Corporate Centre and Ran-
con Centre Ontario reached 122,777
square feet during the first 90 days of
1993.

Topping Rancon's first quarter’s
leasing activity was a 75,000-square-
foot lease to United Pacific Mills at
Rancon Centre Ontario. The light
industrial facility on Inland Empire
Boulevard between I-15 and Etiwan-
da Avenue will house United Pacific
Mills" pet and animal food warchouse

and distribution services

At Tri-City Corporate Centre,
where almost 50,000-square-feet of
office space was leased in the first
three months, Aetna Health Plans
leased a total of 16,524 square feet in
both Two Vanderbilt Way and
Cammegie Business Centre I for its
administrative and print shop facili-
lies.

The Visiting Nurse Association
renewed and expanded their leased
area to a 6,940-square-foot second
in Two Vanderbilt Plaza
Two Camegie Plaza achieved 97%
occupancy with DataMedic Corpora-
tion, dba CNS Billing Service, leasing

3,400 square feel and the administra-

floor suite

tive offices of the Southem California
Organ Procurecment Center leasing
2,000 square feet

"Overall, Tri-City Corporate Cen-
tre's one million square feet of mixed-
use development is more than 90%
occupied,” said Robert H. S. Kirk-
patrick, Rancon Financial’s president
and CEO.

Other significant leasing transac-
tions at Tri-City during the first quar-
ter included 5,942 square feet for Cal-
ifornia Casualty at One Carnegie
Plaza; 5,313 square feet for the law
firm of Chase, Rotchford, Drucker &
Bogust in Lakeside Tower and 4,985
square feet for Capital Mortgage
Bankers, Inc.

In addition to Rancon’s leasing
success during the first quarter, the
company announced the construction
start on Phase II of the Tri-City Pro-
motional Retail Center. The 50,000-
square-foot second phase, which will
house CompUSA and PETSMART, is
scheduled to open in the fall. A

Upland Title Manager Earns
Sales Honors

orette Peruch of Fidelity
National Title Insurance Com-
pany in Upland, recently

received company-wide recognition
for her sales achievements. Based on
total amounts of closed title premi-
ums, Peruch exceeded established
sales goals to eam induction into two
company clubs—The President’'s
Club, a performance-based club with
closings measured on the corporate
level, and the Fidelity Inland Div.
Premier Club. Peruch's sales territory
covers the cities of Upland and Ran-
cho Cucamonga. She joined the firm
in 1989,

Also recognized was Sharon
Groff, of Fidelity National Title
Insurance Company in Upland. She
recently received company-wide
recognition for her sales achieve-
ments. Groff’s sales territory covers
the Lake Arrowhead, Running
Springs, and Crestline area. She
joined the firm in 1988. A

New Hearthside Neighbor-
hood Sells 12 Homes in 12

Days in Bridlevale

earthside, located in the
master-planned community
of Bridlevale in Temecula,

sold 12 homes in 12 days since its
opening in April.

Offered by Presley of San Diego,
the four-bedroom homes have views
of the Red Hawk golf course and the
surrounding mountains and are
priced from the $130,000s. A

TENANT IMPROVEMENT PROFESSIONALS
(909) 682-6225

FAX (909) 682-6406
“There are many truths of which the full meaning cannot be realized until
personal experience has brought it home.”

—John Stuart Mill
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Picture of San Bernardino’s Empire Bay Debacle

Becoming Clearer

Problems began developing with the project when it was originally approved in September of 1991.

This loss, according to city offi-
cials, could have been avoided if
the plan weren't so politically
motivated.

“We looked at an internal study
of the property and found the
remaining land acquisition would
cost the city an additional $2.1
million,” said Ken Henderson,
executive director for the city’s
development agency. “So, the
(redevelopment) commission
decided that it would be best to ter-
minate the project and not bid on

San Bernardino offi-
cials are apparently
writing off their failed
attempt to build 68 new

homes along a one-mile

blighted stretch of
downtown property.
Revised estimates put
the cost to taxpayers as
high as half a million
doliars.

the foreclosed property.”

Problems began developing with
the project when it was originally
approved in September of 1991. At
that time, there was some dissent
among city council members who
felt that the city was committing
too much money to the project, and
also putting too much faith in a
developer that had little experi-
ence.

“I didn’t support the decision
when it was made,"” said Ralph
Hernandez, councilman for the
Third Ward. “(The developers)
inexperience was one of the rea-
sons I felt I had to abstain,”

It was this apparent lack of
experience by the developer,
Empire Bay, according to city offi-
cials, that would cause the ultimate
demise of the project.

The first problem thal arose for
the city and Empire Bay came
when several of the money part-
ners in the venture decided that
they weren't willing to personally

guarantee the $6.4 million loan
needed for acquisition and con-

struction.

Continued From Page §

This prompted the prospective
lender, Wells Fargo Bank, to ques-

tion the prudence of the loan, “We » . =¥

want to work with developers that
are experienced at this kind of

7th [St.

development, and if that were 10 be
the case here, we would certainly
be interested in continuing,” said

6th |St.

Kathleen Shilkret, a Wells Fargo
spokesperson in an April 26 inter-
view with the San Bernardino Sun.

5th |St.

H| St.
G| St.

The next problem, according to
Henderson, arose when the Empire
Bay Development failed to list a

4th St.

number of costs in the original pro-
ject performa; costs which would

Carousel

have amounted to a significant
overrun.

“These costs would have taken
the total project well beyond the
$6.4 million originally identified
by the developer,” said Henderson.

The reason for the oversight,
according to Henderson, could be
directly attributed 10 Empire Bay's
inexperience in development pro-
Jects of this kind.

“It’s not so much a matter of
negligence as it seems like a lack
of experience and some degree of
naivete about today’s economy and
development climate,” said Hen-
derson.

As the problems mounted, it
became clear to the city that it
would be facing a fairly significant
loss, and the lenders who had
loaned Empire Bay the money for
the property acquisition began to
call in their loans and foreclose on
the property.

The question that still remains
unanswered, however, is, ‘why did
the city chose to sink
$0 much money into a
project with such an
inexperienced develop-

er?’ that the

According to Hen-
derson, “that’s a very
good question.

“As a director of the
agency (development),
I have to do whatever
is necessary for the
commission [0 make a
decision,” said Hender-
son. "I would have 10
say that this is a project that did
not receive the level of review
because it was apparently political-
ly driven.”

This political motivation is at

“I think that the

popular perception is EZANGE IR IEEES

former mayor had a
lot to do with the

decision, but to me it

seemed like exactly

the opposite.”
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While Housing Starts Are Shining on State, Inland Empire
Still in the Shadows

New Housing Units in Building Permits Issued
Riverside/San Bernardino—3-92 and 3-93

Not seasonally adjusted—Data courtesy of Construction Industry Research Board
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the heart of the scandal, and alle-
gations have surfaced that former
San Bemardino Mayor Bob Hol-
comb’s ties with Empire Bay part-
ner John Husing may have been a
mitigating factor in the city's deci-
sion 1o go with the developer.
Holcomb has gone on record
denying any involyement with the
selection of the developer saying,
“I purposely made every effort 1o
stay out of it because John and I
are good friends. He explained the
project to me but I
said that I couldn't
gel involved and 1

| dhi

Henderson con-
curs with the for-
mer-mayor and says
that while political
motivation may
have played a part
in selecting Empire
Bay, it was not Hol-
comb who was
applying the pres-
sure.

“I think that the popular percep-
tion is that the former mayor had a
lot to do with the decision, but to
me it seemed like exactly the
opposite,” said Henderson.

This political motivation is
at the heart of the scandal
and allegations have
surfaced that former San
Bernardino Mayor Bob
Holcomb’s ties with
Empire Bay partner John
Husing may have been a

mitigating factor in the

city’s decision to go with
the developer.

The city is currently exploring a
number of options to regain some
of its losses, including legal
avenues. San Bernardino still owns
two of the parcels of property in
the development area and officials
state that these may be used to
develop the area in the future, if a
new developer can be found. A

After repeated attempts, neither
Empire Bay Development or John
Husing could be reached for comment
for this article.

Bemardino counties are down by a
combined 20% from the first quarter
of 1992, while statewide construc-
tion permits are up by 3.7% from the
first half of last year.

The number of per-
mits issued for single- and
multi-family residential
homes during the first three

hile the rest of the state is

\" / seeing marginal increases
in housing starts, new

home construction in the Inland

Empire has slipped drastically since

Multi-family home construction
contributed the most to the Inland

Empire’s decline by plunging nearly FRSINRTRIN year fell to
65%. In dollars, this translates to a

2,838 from the 3,546 that
drop of nearly $14 million in were issued during the same
construction for multi-family

units in the two counties.

period last year.

Multi-family home con-
struction contributed the
most to the Inland Empire’s
decline by plunging nearly 65%. In
dollars, this translates to a drop of
nearly $14 million in construction
for multi-family units in the two
counties.

last year, according to a report
released by the Construction Indus-
try Research Board.

The report indicates that housing
starts in both Riverside and San

The report indicates that the slight
fluctuations in residential building
during the past few months can par-
tially be attributed to the “effects of
pending fee increases.”

To add insult to injury,

4.65%. San Bemardino boasted the
lowest average home price at
$134,231

The good news is that, according

The good news is that, according to

LB SR ERELRNE TRW REDI, there may be an increas-
ing market for affordable housing.
“...while demand seems to have

TRW REDI Data Service
indicates that although
housing demand nudged up
by .3% throughout Southern
California, the Inland
Empire did not reap the
same kind of luck.

San Bernardino County
experienced a 12.7% drop in home
sales and Riverside, while faring bet-
ter, still felt a minimal 1.9%
decrease.

Home prices in the two-county
region also fell by a combined

firmed up, there has been a notice-
able shift in activity in favor of

lower priced homes.”

to TRW REDI, there may be an
increasing market for affordable
housing. “...while demand seems to
have firmed up, there has been a
noticeable shift in activity in favor of
lower priced homes.” A

New Housing Units in Building Permits Issued

Riverside/San Bernardino—Year-to-date comparisons
Not seasonally adjusted—Data courtesy of Construction Industry Research Board
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Champion Publications Names New
General Manager

ruce M. Wood of Apple Val-
B ley was selected as the new
general manager of Champi-
on Publications which runs four
newspapers in the Chino area
Wood will be assisting Allen
McCombs, publisher and editor of the
papers.
Wood comes to Chino from North-
e California where he served as

general manager of Tri-County
Newspapers in Willows.

*Mr. Wood will help Champion
newspapers meet the needs of its
expanding market. His advertising
and marketing expertise will be
invaluable in allowing us to retain our
independence and in meeting the fast
growing competition being attracted
1o this area,” said McCombs. A

Ad deadline for August issue

is July 20th
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Courtyard Leasing Activity in Full Swing I

¢é e Courlyard” in Palm
Springs has added two new
tenants to its growing roster.
They are Independent Credit Card Asso-
ciation and The Coffee Station and Bean-
ery.

Independent Credit Card
Association
John R. Orr is the president and
founder of ICCA. In a nushell, ICCA
manages credit card portfolios for banks,
but there is much more 10 the story than
this simple explanation indicates. To
begin with Mellon Bank formed an
alliance with Orr 10 provide credit card

management services 10 banks and to
merchants in 1987. The resulting organi-
zation, ICCA, was incorporated in 1989.

Mellon had been recognized as a lead-
er in banking technology for more than 40
years, and therefore it was a natural evo-
lution for them to begin offering electron-
ic banking services 10 other banks. Orr
founded ICCA with the idea that a num-
ber of smaller independent banks would
like to offer their merchant clients a com-
plete bankcard processing service but
could not afford to do this because of the
high cost of technology and manpower
required.

In fact, even larger banks that have

only a small base of merchant accounts
would like to offer these same services
but do not find it cost effective. With
ICCA administering merchant bankcard
processing, banks benefit from a tumn-key
operation. They gain total control, remove
competition, require no additional
resources, staffing, or space, and they can
be competitive with the largest banks in
the services they offer their merchant cus-
lomers.

This idea has proven 1o be the basis for
an exciling and rapidly expanding busi-
ness. Al this point, ICCA is providing
their services to 150 banking locations in
eight states, and they are rapidly expand-

ing their capabilitics 10 provide service
throughout the country and indeed
throughout the world

Most recently, ICCA has invested
more than a million dollars in new com-
pulcr and communications equipment,
When a merchant account or a bankcard
customer in New Jersey or Florida calls
their bank's 800 number 1o request infor-
mation regarding their bankcard program,
the phone located in Palm Springs is
answered as though it was being
answered at the local bank. This kind of
customized service is only the tip of the
iceberg, but it gives an idea of the lengths
ICCA has gone to help their banking cus-

tomers achieve an independent

John R. Orr
President
and Founder of
Independent Credit Card
Association

the

UNDER NEW OWNERSHIP

NOW LOCATED AT
777 E. TAHQUITZ CANYON WAY

the best address
IN PALM SPRINGS

Co-owners Douglas Lobdell Monte Kock
& Fred (aka John Mulder) with manager
Dee Brodigan, Coffee
Station & Beanery

Space available
(619) 325-1262

On Site Leasing Office Suite 200

courtyard

bankcard service at a cost and ease that
can not be matched. Inland Empire
merchants or banks interested in know-
ing more about this service should call
1-800-841-0011 or 1-619-322-2828,

The Coffee Station and the
Beanery

Douglas Lobdell, Monie Koch and
John Mulder are co-owners of this
great new coffee house scheduled to
open July 15 in Palm Springs. Dee
Brodigan has been selected 10 manage
the establishment. The idea is 1o offer
the most unique coffee house experi-
ence available in the desert.

To begin with, the name and the
decor have been inspired by the rail-
road station eateries of the ‘20s, There
is.an overhead suspended railway sys-
lem, and the walls are covered with
railroad art and memorabilia.

America is infatuated with the old
railway systems that thrived in the ‘20s
and the specialty coffee market is surg-
ing all over the country, Put the combi-
nation together and you have The Cof-
fee Station and Beanery. Located at
707 Tahquitz Canyon Way, it is adja-
cent 10 The Courtyard Theater, Paim
Springs’ largest and most beautiful
molion picture house.

The Courtyard Theater houses 10
theaters and averages more than
30,000 patrons per month. As cus-
tomers wait in line o purchase tickets,
enier or leave the theater, they can’t
@s being attracted to The Coffee Sta-
tion and Beanery,

The combination of visual appeal
and fragrances are a temptation that
can not be denied. The menu includes
light sandwiches, salads and snacks, a
wide variety of coffee flavors and

brews. It also includes such specialty
items as Granita, a creamy Italian iced
beverage that can be flavored with
your favorite fruit or coffee flavor. The
Coffee Station and Beanery is a must
stop attraction in the downtown Palm

Springs area. A
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Desert Business Journal

Travel Age West Trade
Show Coming To Palm

Springs

alm Springs tourism, the
Palm Springs Desert Resorts
Convention and Visitors

Bureau and the Convention Center
are working together on the annual
Travel Age West Trade Show com
ing to Palm Springs in the fall.
More than 800 travel agents are set
to attend the annual Travel Age
West Trade Show here in October

State of the Valley: A
Metropolis-to-be in the Desert

he Coachella Valley is facing
the reality of becoming a
high-growth area, the 300-

plus attendees of the 1993 State of
the Valley conference leamed. The
population is mushrooming at a rate
commensurate to that of the whole
state; many are coming to the area
for its climate and quality of
lifestyle.

Until recently, the cities and unin-
corporated communi-
ties in the Palm
Springs arca were
engaged in virtual
competition for
tourism and other
dollars. Now, a com-
bined effort provides
cost-efficiencies with
the formation of the
Palm Springs Desen
Resorts Convention
and Visitor's Bureau,
with an annual bud-
get recently incr-
eased to almost $3
million, primarily
through a hotel bed-
1ax increase.

The Coachella
Valley Economic Development
Association, recently formed, has a
single goal: to promote the whole
Coachella Valley area as a region.
The recent trend of combining oper-
ations also extends into community
services, with cities exploring
options in combining police and fire
departments and governmental
offices, rather than each city sup-
porting its own full administrative
staff.

A few dark clouds on the desert
horizon resemble the shadows cast
over the entire state, including con-
tinuing unemployment concemns and
relative lack of industrial growth.
Recent reports by the Desert Sun of
an increase in violent crimes seemed
1o be more than balanced by the
desert cities’ clear success in clamp-
ing down on collegiate petty crimes
and public drunkenness over the
formerly-dreaded “Spring Break."

A few dark clouds on
the desert horizon
resemble the

shadows cast over IR

the entire state,

including continuing

unemployment con-

lack of industrial
growth.

Keynote speaker Lee Grissom,
Gov. Pete Wilson's senior advisor
for economic development,
addressed the group and acknowl-
edged the problems which are driv-
ing many businesses out of Califor-
nia. “There are 78 boards that do
nothing but get in the way,” he
asserted. “We're working with peo-
ple in Sacramento who act as if
they're navigating glaciers—we
need change and we
need it now,” he said.

Beyond tourism—
the mainstay of the
region until now, with
60% of the 3.5 mil-
lion 1992 visitors to
seeking
leisure—the region
has grown and no
longer can afford to
consider itself only a
seasonal tourism area,
said a consensus of

cerns and relative EETTEET ISR T S}

1991, the Coachella
Valley Enterprise
Zone (CVEZ) was
established and is
aggressively recruit-
ing businesses into the area. Espe-
cially targeted are those firms in the
Los Angeles and Orange County
areas which are leaving the state for
more business-friendly climates.
The CVEZ offers to businesses such
incentives as a hiring tax credit,
sales and use tax credits, 100% net
operating loss carry forward, a spe-
cial business expense deduction,
fast-track permitting, three-year
business license fee reductions and
an inventory of CVEZ propenty list-
ings available for review.

John Stiles, executive director of
CVEZ, said, "I think the message
we need to remember is that a lot of
businesses AREN'T leaving. There
are 29 Enterprise Zones in Califor-
nia—how do we compete? First,
help existing businesses 1o hire
more people—that's the quickest
way..." A

It will be headquartered at the Riv-
iera Resort and Racquet Club,
where the first event was held 20
years ago. A

Palm Springs District
Expands

mprovements are being made
Immnumn Palm Springs and a
number of new businesses are

coming into the business district
The Village Florist on Indian
Canyon Drive is expanding and
mo 2 into the French Provincial
Bui n the 400 block of North

Palm Canyon Drive. The Blue Coy-

ote Grill is expanding to the south,
which will provide the restaurant
with a horseshoe bar and more
frontage area.

Property owner Zachary Pitts will
be repainting all his buildings down-
town, and the tenants on Indian
Canyon Drive behind Las Casuelas
Terraza are getting together to give
their buildings a new coat of paint,
as well.

Richard’s of Sydney, an Aus-
tralian Pub and Steak and Seafood
Restaurant, is slated to open this
summer in the Vineyard on South
Palm Canyon Drive.

John Connell, of the Fabulous
Boutique, is enlarging his quarters
into the store to the north of his
existing spot, across the street from
the Hyalt Regency Suiles.

Designer James Callaghan and
developer Gary Biafore are working
10 create a supper club called Omni,
with entertainment and billiards on
North Palm Canyon Drive.

Barbara Foster, owner of Crafiers’
Cottage, is spearheading formation
of the uptown Palm Springs Associ-
ation, a group of businesses and
property owners from the Frances
Stevens School site to Vista Chino.
A

Palm Springs Harvest
Festival Gears Up for Event
he steering committee for the

I Palm Springs Harvest and

Wildflower Festival has been
meeting to plan the 1994 event.

The Events Committee is looking
for groups to host the event. The
committee chairperson is Marcia
Craig.

The Finance Committee is seek-
ing sponsors and other revenues and
is preparing the budget. The com-
mittee chairperson is Len Hickman.

The Celebrity Committee is
enlisting participation from stars and
local charities. The commitiee
chairperson is Nanci Brach.

The Marketing Committee is
looking for innovative and inexpen-
sive ways to publicize and advertise
the event. Its chairperson is Murrell
Foster.

The Merchandising and Theme
Committee, under the leadership of
Tim Parrott, is working on a theme
and decor along with a merchandis-
ing program for the festival

Sergeant Mike Hanavan of the
Palm Springs Police Department 1s
heading the Transportation and Park-

ing Committee in developing a traf-
fic plan and looking for suggestions
on signage and parking areas.

Hosts, sponsors and various other
participants are needed. For infor-
mation, call Peggy Goetz at City
Hall, (619) 323-8299. A

Ragan Named to
Controller Post

el Webb announced that
John Ragan has been named
to the position of controller

for the Sun City Palm Springs Com-
munity Association.

Ragan, a certified accountant, will
be responsible for supervising all
financial and accounting functions
for the community association and
its operations including the Moun-
tain View Recreation Center and
Billy Casper signature golf course.
A

McGillvray to Manage
Sanborn/Webb Beaumont

Engineering Office

ohn Sanborn, president of San-
Jborn/\\'cbb. Inc., of Palm
Springs has announced the
appointment of Jim McGillvray as
manager of the business’ new engi-
neering office in Beaumont.
McGillvray, a veteran of 38 years
with Sanborn/Webb, Inc., is vice
president of field operations for the
firm, and has more than 39 years of
experience in the surveying and
engineering field. A

Palm Desert
Prudential Office Posts $95

Million in Listings

he Prudential California

I Realty office on Fred Waring

Drive in Palm Desert listed

more than 260 properties with an

estimated market value in excess of
$95 million,

In addition, this office participat-
ed in sales totaling approximately
$65 million for that same time peri-
od.

Prudential California Realty's
phone number is (619) 773-4400. A
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Last Month's Inland Empire Business Heud[mes

Economic Spotlight

Industrial Building Valuation
in $1,000s
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The May IEBJ was inadvertently published withowt bylines
for articles written by Barbara Wright Sykes and Sally Cernie,
PhD.

Barbara Wright Sykes wrote the article “How to Become
Successful” and was a Women & Business Expo speaker. She
is author of the best-seller, “The Business of Sewing” and may
be contacted at (909) 590-2471.

Sally Cernie, Ph.D. wrote the article “Self-Esteem: The
Main Ingredient in Success” and is chairperson of the Riverside
County Empire Self-Esteem Task Force. She may be reached at
(909) 781-0282. A

At Deadline j |

Continued From Page 3

for a compromise between business and environmental interests.

According 1o Lents, the AQMD was receiving stiff opposition from environmentalists and
other members of the business community who did not want companies who produce hydrocar-
bons to be included in the program.

The AQMD states that, while the exclusion of hydrocarbon emitting facilities will reduce the
number of companies targeted by RECLAIM, a number of the companies that produce hydro-
carbons also produce sulfur-dioxide and nitrogen oxide making them eligible for the list. A

W Geoffrey Graves
Named BIA’s
Volunteer of the Year

he Building Industry
Association of South-
em California recent-

ly recognized Geoffrey
Graves, president of Graves
Adventising and Public Rela-
tions Inc., as Volunteer of the
Year.

Graves has been involved
for a number of years in giv-
ing personal and professional
support to the BIA. His firm
has donated the design work
for the BIA of Southem Cali-
fornia’s annual Industry
Guide cover. And this year,
his company donated the
design art for the BIA’s “*Call
an Expent” brochure,

Graves has been on the
board of the Riverside/San
Bemardino Sales and Mar-
keting Council for three
years and is currently serv-
ing as second vice president
of its Board of Directors. A

Kenneth Leventhal Economist
Predicts Housing, Job Boom for
Inland Empire

Continued From Page 3
the decade. The main catalyst for this hous-
ing explosion will be the increasing numbers
of newly employed workers throughout
Southern California looking for inexpensive
housing.

“In the 1996 to 1998 period, the number
of housing units built will probably be about
the average annual levels reached during
1984 1o 1989, or 40,000 to 50,000 units per
year,” said Hahn.

Hahn's report goes on to say that housing
construction in the region and throughout the
rest of the state should increase dramatically
because of the slow down in construction
caused by tight financial times.

There will be a natural nced for more
housing as the population increases and the
empty houses become rapidly absorbed by
individuals who can afford them.

This increase in construction should trans-
late into an increase in jobs as new commu-
nities crop up throughout the state, says
Hahn. The housing and jobs will act in sort
of a cyclical economic recovery with Hahn
predicting that the Inland Empire could see
marked decreases in its unemployment.

“The Inland Empire will have lost only
about 25,000 jobs to the recession compared
to 80,000 in Orange County and 450,000 in
LA County,” Hahn said. “The Inland Empire
lost fewer jobs primarily due to its lower
proportion of jobs related to the defense and
acrospace industries and the financial sector.

“All of the factors that caused rapid job
growth in the 1980s are still in place and we
could see up to 50,000 new jobs added year-
ly by the mid-1990s.” A

INLAND EMPIRE BUSINESS
=  CALENDAR

—©
July 8
The Secretary/Administrative Assistant is a dynamic program
designed for office workers who want 1o take charge of themselves
and maximize their career potential. The program will be held at
Mé&M's Inland Empire office in the Mission Financial Center from
9 am.<4 pm. Formore information, call (909) 784-9430. A

&

July 13

Altemate Methods of Dispute Resolution and Management will
focus on employment disputes resulting in jury trials and look at
Altemate Dispute Resolution (ADR). This program will be held
at M&M's Inland Empire office in the Mission Financial Center
from 8:30 am.-11 am. For more information, call (909) 784-
9430. A

&
July 15
Using Malcolm Baldridge National Quality Award Criteria, a
workshop that will show you how 1o use this criteria for
assessment and improvement. It will be held at Ontario Air-
port Hilton from 9 am.-4 p.m. For more information, call
(909) 784-9430. A

Inland Empire Profile
Samuel P. Crowe

Hobbies: Traveling and fine
dining

Best Aspect of the Inland
Empire: Managed growth

Greatest Concern: Overall
lack of managed growth

Last Book Read: Eliza-

Full Name: Samuel _P.

bethan Poetry
Crowe

Favorite Sports: Track and
Occupation: Attomey field

Short Biography: Born
Feb. 17, 1935 in Ashville,
Alabama; graduated 1953
from Chaffey High School;
graduated 1957 from
UCLA; graduated 1960

Favorite Drink: Red wine

Favorite Restaurant: La
Cheminee

Last Vacation Taken: To

from USC Law School;  canada
attoney from 1960 to pre-
sent; city attorney for the  Residence: Ontario

city of Ontario from 1975 to
present.

Inland Empire Business Chronicle

Chambers of

Commece

CORGMNA BUSINESS FESTIVAL

“A Hometown Investment”

Saturday, October 2, 1993
10:00 a.m. to 4:00 p.m.
Corona Civic Center
Food « Entertainment « Business Expo
Exhibit Space Available, Call (909) 737-3350
Co-Sponsored by Corona Chamber of Commerce
& City of Corona

RERLANRS CHAMBER OF COMERCE
& The Redlands Professional Firefighters Assoclation

Present ...
July 24
. atmety ' =
niversity o
Redlands Quad %H 111(001{ Off

Free Admission

Muster

Come

Join the Fun!

Anyday... Just Get Away!

Temecula Valley Chamber of Commerce

TEMECULA GET-AWAY TOUR SPECIAL
im(-y 1 guided walking tour of Historic Old Town, a wine-tasting

trip thr:_mgh scenic wine country, and receive a grapevine cutuing to plant at home!
Call now for our Special Two for One Temecula Get-Away Tour!

(714) 676-5090
TEMECULA VALLEY CHAMBER OF COMMERCE
27450 Ynez Road - Suite 104 - Temecula, CA 92591

| —

The Palm Desert
Chamber of Commerce

Serving the community for forty years.
For membership call

(619) 346-6111 or (800) 873-2428

PALA DESERT

CALIFORNIA

Always in Scason

Montclair Chamber of Commerce

BusiNnEss SHOWCASE

Thursday, September 23, 1993+ 4 -6 p.m.
at the
6th Annual Teacher’s Reception
at Doctor’s Hospital of Montclair
5000 San Bernardino Street
$25/Ck ber Members * $35 /Nonmembers

Exhibitors Tabl
For application call 624-4569

Upland Chamber of Commerce
Second Annual

Frank Abbott Golf Tournament
Wednesday, September 15, 1993

If you enjoyed last years wild and wacky golf tournament
you won’t want to miss this year *s!!
Entrance Fee: $95.00
(Includes Cart, Green Fees and Dinner)
Contact the Upland Chamber of Commerce at
(909) 982-8816 for more information.

d Business Builds a Better Community”

ﬂ Moreno Valley Chamber of Commerce

The Moreno Valley Chamber of Commerce exists to
Promote, Support, and Educate our Business Community.
Committees:

Governmental Affairs

Ambassadors Publicity
Ways & Means

Education Merchantis
Military Affairs

Membership Economic Development
Products & Services:
Referrals Monthly Newsletter Chamber Office:
Community Maps Economic Development 22620 Gokden Crest Dr.. Ste. 110
Business Directory Educational Seminars Moreno Valley, CA 92553
Netwarking Shop MV Campaign

U SCORE Counseling Trade Show (714) 697-4404

Loma Linda Chamber of Commerce

Invites you to take advantage of many
benefits of Chamber membership such as:
* New Business Contacts through Networking at weekly
Breakfast Club, Mixers, elc.

* Referrals
* Increased visibility through aflordable advertising in our

newsletter and sponsorship of our special events
For further information, call the Chamber office at

(909) 799-2828.
25541 Barton Rd.. Suite 4, Loma Linda, CA 92354

' Please join us for the Palm Springs Chamber of Commerce W

JULY MIXER 5. 250 7256 o om.

in the Ballroom of the beautiful
Palm Springs Riviera Resort & Racquet Club
1600 N. Indian Canyon Drive, Palm Springs

5pe°"* Table-Top Trade Show!

Promote your business while mixing with the Palm Springs Business Community
100 SIX-FOOT TABLES ONLY They are gomg fast!

[EETIaRG S $50ea. call 6193281577

Greater Riverside Chambers of Commerce
| Rusiness After [ours/Mixer
© Hosted by the Riverside Pilots at the Ballpark
: Tuesday July 13th

5:30-7:30 PM
g 1000 Blaine Street
11 Immediately following will be the Pilots vs.

San Bernardino Spirit game at 7:15 PM
For more information call (909) 683-7100
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Classifieds

Crest Lod

Quaint, cozy cabins and cottages,
nestled among tall trees.

6 and

Mounlain Resort

Kitchens  Fireplaces * Cable TV « Heated Pool
AARP Discounts * Honeymoon Packages
Midweek Bargain Break Rates

Call for Reservations and Information...

(800) 675-5848 « (714) 338-2418

23508 Lake Drive » Box 22 » Crestline, CA 92325

—

"HELLO.. ACE GU4RD

D0G SLRVICE 77 OF,
NO... 11 DO'T PUT
ME O HOLD !

Take the 'bite’ out of putting i m
your callers on-hold! 4 /////,,//,
Creative Audio 7,
MarKeting

(714) 550-9550

= ...When you want to express some
new ideas about your company (or) dispel some old ones!

‘Creating the image your company deserves’

INCORPORATE + 24 HOURS
WORKMANSHIP GUARANTEED

Complete California Corporations

You can enjoy the fast and easy way to obtain your new complete corporation
including legal forms, all initial filing and recording fees plus first years resident
agent. Youcanonly obtain this quality exclusive corporation package from Laughlin
Global fi your name stamped in gold on front and spine,

eaturing such exclusives as
gold foil corporate seal affixed with colorful silk ribbons, custom printed stock
certificates with gold seal and silk ribbons. Your stock certificates represent you.

) INLAND
LXPRESS
Airport Shuttle

DOOR TO DOOR SERVICE
HOTEL ECONOMY
SERVICE

10\ CORPORATE

=V/IDEOS

FOr ...
Sales & Marketing
Corporate Image
Trade Show
Direct Mail
Training

to/ffrom;

LOS ANGELES » ONTARIO
INTERNATIONAL AIRPORT
LOS ANGELES HARBORS
AMTRAK STATIONS

Da Q‘V.];{;'.':;' L i (714) 626-6599

Productions

(714) 391-1015
Ask For Art Kemp

) Coiner

Photography
Studio

If you are reading
this, then so are
your customers!
Ad deadline for

In Studio or On Location

August issue is
July 20th
391-1015 ext. 26

Color or Black & White

(T14) 7816959
6722 Brockion Ave.
In the Brockion Arcade
Riverside, CA 92506

New Building Permits
$500,000 or Larger

NEW
8 SFR 4@ $235,618/ 1@ $188,157/ 3@ $221,894
$1,796,311  OWNER: Pacific Scene 1916 Oran 3?:«; Ln 250 G Redlands
A CA 92374 PROJECT: 6561- 6579 Sunbeam Dr, RiversideCA 04/19/93
88,578 SF; ARCH: VALENTINER, OWNER: Smith's Food 8 Drug 1550
e RO B it L
alle Biw s Angeles C AS0025 (P T
e Inglewood Ave Redondo Beach GA 042603 i
$2,143,008 25 SFR 13@$93,870/ 7@3$84,278/ 3@$72,367/ 1@$60,918/ 1@

$54,803 OWNER: Century Homes 1535 South D St #20 S
CA 82408 PROJECT: 10311-10440 Bel AuruDr. Bsaumcm&CqABOoz‘gt;%%a

NEW 17SFR 6 @$187,600/ 5@$155,859/ 4@$ 136,756/ 2-131.562 OWNER
Warmington Homes 3090 Pullman St Costa Mesa CA 92626 X
$2711,043 oo el 31986 32007 Via Sabo Temeeiinicin S 922

NEW 6 SFR: $91,009/ $21,894/ 2@$74,452/ $97,984/ $84,268 OWNER:

$514,169 Forecast Corp 1067- Civic Center Dr Cucamonga CA 91730 PROJECT:
33290 44785 Calle Alam & 33298
i e o0sa & 33308 %aalle Alfredo Temecula
NEW 13 SFR: 6@$114,713/ 5@$91,707/ 2@370,464 OWNER: Van Daele
1,287,741  Development 2900 Adam St #C Riverside CA 92504 -
$1,287, 8654 Owl Ct Riverside CA 04/21/8 ki i 4
6 SFR: $126,242/ 2@%121 562/ $115,488/ $111,042/ $96 ¢
NEW AT ¢ ; J 431 OWNER
ng 617 Poplar Orange CA 92668 PRI T:
$692,327 Martindale Dr Riverside CA 34/1¢ 9/93 s
RESTAURANT & SERVICE STATION, Owner Pilot Corp 19955 Indi
;"455": ag0  AveN.Paim Springs, CA 92258 05/06/93 e
3
6,793 SF SENIOR CITIZEN MULTI PURPOSE ROOM:; Arch
PLAN CK Grulke, 1323 W. Colton, Redlands, CA 92373 Owner: City of Redlands
$475,510 PO Box 3005, Redlands, CA 92373 Project:111 W Lugonia Ave.

Redlands, CA 05/06/93

Hundreds of construction projects available!

Picture the pride in your stockholders eyes, their proud smile and satisfaction as they
rub the gold seal and silk ribbons on their own stock certificates. -
Call for FREE information 1-800/348-9119.

Laughlin Global Corporate Services, Inc.
2533 N. Carson St
Carson City, NV 89706

Source: One Step Ahead
Telephone: (714) 725-0711
Fax: (714) 642-7610
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INTERNATIONAL TRADE LEADS

330499 Depilatory products
for women

33071 Shaving foam and gel
for men

340111 Soap for toilet use, for
babies and adults

Product Data: Quantity dependent on
offer, seeking a wholesale, long term,
regular supplier. U.S. Dollar value:
retail prices must not exceed US $10
per unit. Purchase needed by: ASAP.
Other information: Payment terms; let-
ter of credit; shipping terms: CIF; is a
service contract needed: NA; who is
end user: the general public; what is
end use: sale to the final consumer,
Response Data: Response language
English. Best way to respond: FAX.
From manufacturers only: No. Infor-
mation desired from U.S. firm: a)
range of products manufactured, dis-
tributed, or represented; b) net export
prices; c) pre-packed product quantites;
d) order preparation and delivery peri-
od; ) is the firm represented in Merco-
sur Countries (Argentina/Brazil/
Uruguay/Paraguay).

Other Information: El Sena is inter-
ested in a long term, regular supplier,
to initiate in purchases immediately.
Company Data: Type of business:
importer, agent, distributor, wholesaler.
Year established: 1978. Number of
employees: between 50-249. Annual
sales: over U.S. $1,000,000. Member
of business chambers: a) Paraguayan-
French Chamber of Commerce b)
Paraguayan-German Chamber of
Commerce; ¢) Paraguayan Importers’
Association. Bank names and address-
es: Citibank, N.A., Casilla Postal 1174,
Asuncion, Paraguay, FAX (595) (21)
444820, Citicorp, 153 E. 53rd St., New
York, Attn. Audrey Berg.

U.S. firms Represented: MEM Intema-
tional Ltd., Northvale, NJ 07647, Atn.
Louis Millan b) J. Bona Co., Inc., 110
W. 40th St., New York.

Other Information: a) Type of compa-
ny: Private; b) Sales territory: Merco-
sur Countries (Argentina/Brazil/
Uruguay/Paraguay); ¢) Number of
sales agents/salespeople: 25; d) brief
description of company and its main
business activity: El Sena acts as
importer/agent/distributor for major
foreign (French/German/Italian/U.S.)
manufacturers/supplicrs of quality toi-
letries, cosmetics, and fragrances.

Post Remarks: El Sena is a well
known and respected local corporation.
It regularly advertises its agencies in
the local media. Post considers it a suit-
able contact for U.S. suppliers,

Post Contact: Bschaerer. Approved

by: Leacosta

Contact: Roberto Chihan, Director
Phone: (595)(21) 495558

FAX: (595)(21) 448145

Please send a copy of your response
to: Commercial Section (TOP), Amer-
ican Embassy, Asuncion, Paraguay,
APO AA 34036-0001.

39231 Synthetic Load Carriers
and Boxes

Product Data: Detailed product
description: Synthetic load carriers and
boxes with a weight-bearing capacity
of more than 500 kg 1o be used for the
transporting motors and other kinds of
machinery. Product specification/tech.
data: Base (length x width) 800 x 1200
MM or 1000 x 1200MM. Quantity: 1o
be negotiated. U.S. dollar value: N/A.
Purchase needed by: 1993, starting
now. Other information: Products
should comply with European and
German Standards.

Response Data: Response language:
English. Best way to respond: FAX
From manufacturer only: No. Informa-
tion needed from U.S. firn: Company
background data; Price list; Product.
Primary Buying Factor: Distributor.
Other information: Customers are the
end-users.

Company Data: Type of Business:
The Fraunhofer Institut is a scientific
institute with several branch offices in
different pans of Germany, They focus
on applied sciences, consulting and
research. Eighty percent of the budget
is financed through orders from indus-
trics. Year established: 1981. Number
of employees: 160. Annual sales: DM
27 million in Dortmund) Member of
business chamber: NA. Bank name
and address: N/A. U.S. Firms repre-
sented: N/A. Other Infomation: N/A.
Post Remarks: Company is interested
in acting as a distributor of U.S. prod-
ucts (load carriers and boxes of syn-
thetic materials), Continuing relation-
ship with American supplier is desired.
Post Contact: Hagen

Contact: Mr. Dubiel, sales director,
Fraunhofer Instiutut Fuer Materialfluss
Und Logistik. Joseph-Von-Fraunhofer-
Str. 24 D-W4600 Dortmund 50
Phone: 011-49-231-97430

FAX: 011-49-231-9743-311

Please send a copy of your response
to: Commercial Section (FCS-TOP)
American Embassy Office, Berlin,
Germany, APO AE 09235.

96081 Pens

910111 Watches

420219 Leather Bags

Product Data: Detailed product

description: Agent, distributor and
importer of office products including
pens, watches, leather goods and lug-
gages. Product Specifications/techni-
cal data: N/A. Quantity: Large. U.S.
Dollar Value: N/A. Purchase nceded
by: ASAP. Other Information: Compa-
ny interested in promotional products
(such as gifts) intended for office use.
Response Data: Response language:
English or Italian. Best way to
Respond: FAX or letter. From manu-
facturers only: No. Information desired
from U.S. firm: Iustrated cataloges or
brochures, price lists. Priumary Buying
Factor: N/A

Company Data: Type of Business:
Agent, distributor, importer. Year
established: 1962. Number of employ-
ees: 7. Annual sales: 1992: 2 billion
lire (U.S. dollars equals 1.650). Mem-
ber of business chamber: UNK. Bank
name and address: Banca Poplare
Novara Ag. 7, Viale Europe 115 Rome.
U.S. firms represented: N/A. Other
Information: Firm sells throughout
Italy. It represents the Italian compa-
nies Pelletteric of Rome and Oggetti
Promozionali of Milan.

Post Remarks: The company is par-
ticularly interested in acting as a repre-
sentative and distributor of promotion-
al and complimentary office products.
Post Contact: Mr. Andrea Bianchi,
Caneuropa Sas di Mura Angela, Viale
Europa 96-98, 00144 Rome, Italy
Phone: 39/6/5919620

FAX: 39/6/5914560

Please send a copy of your response o:
Commercial Section (FCS-TOP),
American Embassy, Rome, Italy, PSC
59, APO AE 09624.

392113 Extruded

Polyurethane Wall Moldings
Product Data: Detailed Product
Description: Extruded Polyurethane
wall moldings, doors, and windows.
Product specifications/technical data:
N/A. Quantity: N/A. U.S. Dollar
Value: N/A. Purchase Needed By:
N/A. Other Information: N/A.
Response Data: Response Language:
Spanish. Best Way to Respond: FAX.
From Manufacturers Only: No. Infor-
mation desired from U.S. fimn: Tech-
nological capabilities. Primary buying
factor: N/A. Other information: N/A.
Company Data: Type of business:
Carsal is seeking contact with U.S.
firms that have the technology for
manufacturing extruded polyur-ethane
wall moldings for use in homes and
offices that could be used to make
complete door frames. They are inter-
ested in a joint venture. Carsals is a
small (30 employees) manufacturer of
wooden lacquered doors in the Basque
country of Spain. Year established:
1977. Number of Employees: 30.
Annual sales: USD 5 million. Member
of business chamber: Pamplona. Bank
name and address: N/Av/Other infor-
mation: N/A

Post contact: Rgriffin

Contact: Mr. Juan Antonio Saldise,
Manager, Industrias Carsal, SA, Cria.
Pamplona-Victoria, KM 22, 31868
Echarren-Araquil (Navarra)

Phone: 348/500276

FAX: 348/500932

Please send a copy of your response
to: Commercial Officer (TOP) Ameri-
can Consulate General, Barcelona,

International Trade Network
Provides Import/Export
Assistance

Intemational Trade Network

I met last month at the Shilo Hill-

top in Pomona to discuss differ-
ent ways American businesses could
get their feet wet in intemational mar-
kets.

Frits Rosenveldt, who formed ITN,
addressed the audience on ways in
which ITN can help businesses who
are looking to start business in interna-
tional trade.

The lecture covered topics includ-
ing; how to help getting started in
intemational trade, how a company can
deal with govemment rules and regula-

tions, intemational banking, exchanges
and referrals and how to find needed
services or products for fellow mem-
bers.

The goods being shopped for import
and export ranged from computers and
heavy construction equipment to diesel
engines and stuffed animals.

ITN's membership has more than
doubled in the two months since its
inception. ITN meets every second
Saturday of the month at 8:30 am. at
the Shilo Hilltop in Pomona. For more
information call Rosenveldt at (909)
983-8902, A
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Terry E. Rossman, tdba Uncle
Ron's Plumbing, 39780 Gibbel
Road, Hemet; debts: $240,620,
assels: $63,874; Chapter 7.

Frank W. Russell, fdba Designs of
Terry, 39780 Gibbel Road, Hemet;
debts: $240,620, assets: $123,550;
Chapter 7.

Dennis Turley, Karen Lee Turley,
dba Turley Electric, 3302 Washing-
ton St., San Bernardino, debis:
$212,662, assets: $204,000; Chapier
7.

Juanita Wilson, faw Alpha Connec-
tion Group Home, Inc., 20048
Shoshone, Apple Valley; debis:
$205,603, assets: $131,600; Chapter
!

Thomas S. Wisniewski, fdba Green
Thumb Gardening, 8442 Frankfon,
Fontana; debts: $212 217, assets:
$120,415; Chapter 7.

Wood Country, Inc., dba, Wood
Gallery, 12463 Mariposa Road, Vic-
torville, debts $622,945 assels:
$445,000; Chapter 11.

Charles Ray Johnson, aka Charles
R. Johnson, faw Inconen Corpora-
tion, a California Corporation,
Joniva Corporation, a California
Corporation, dba Furs by Don
Woolt, tdba Charles Johnson dba
Furs by Don Woolt, a Sole Propri-
etorship, 53 Pebble Beach Drive,

Rancho Mirage; debts: $883,582,
assets: $453,010, Chapter 7.

David Guy Joseph, aka Guy
Joseph, Allie Joseph, Joseph Con-
struction Group, 34105 Stage Road,
Temecula, debts: $652,719, assets:
$909,489, Chapter 7.

Certified Tank Manufacturing
Inc., 1344 South Bon View Avenue,
Ontario; debts: $3,618,627, assels
$712,839; Chapter 11.

Ronald L. Charlton, aka Tito Luy,
Cathrine Charlton, fdba Main Per-
formance Magazine USA (a Sole
Proprietorship), 5261 Bardell Ave.,
Riverside; debts: $438,025, assets:
$235,070; Chapter 7.

Jadomank Coomar, Shamratic
Coomar, dba Pam’s Cleaning Ser-
vice, 10403 Gala Avenue, Alia
Loma; debts: $284,719, asscts:
$310,270; Chapter 7.

Herbert H. Dearth, Sharon R.
Dearth, dba Dearth Machine &
Marine, fdba Performance Plaza
Auto Parts, Doc’s Muffler Service,
11415 Splendor Way, Moreno Valley;
debts: $1,001,650, assets: $232,000;
Chapter 7.

Walterio E. Fulps, aka Walter E.
Fulps, Debra A. Fulps, faw Fulps
Enterprises, fdba Boll Weevil, 2541
Villafranca Ave., Riverside; debts:
$410,575, assets: $375,319; Chapter

M@’B

* Bankruptcies
+ Construction Litigation
» Civil Litigation

+ Personal Injury

call (909)

erino & Bruguglio Law Offices

+ Criminal Law

Free consullation with this ad

9333 Baseline Rd., Suite

Quamy gazpresenfaﬁnn
Since 1947

+ Partnerships/Corporations
* Real Estate Development

+ Family Law

980-1100

110, Rancho Cucamonga

: BANKRUPTCIES

7.
James Dee Gilpin, Marleen Ann
Gilpin, fdba Bignell Golf Cars,
29976 Fort Cady Road, Newberry
Springs; debts $314,894, assets:
$180,550; chapter 7.
Richard Dean Grant, aka Dick
Grant Marianne (NMI) Grant,
fdba Dick’s LLL Bar Supply, 1630
N. Euclid Ave., Upland; debts
$250,382, assets: $291,050; Chapter
Terrance Lee La Valle, Terry Sue
La Vallee, dba Certified Auto Care,
6799 Inyo Place, Alta Loma; debts:
$432,097, assets: $221,840; Chapter
7
Evan R. Mathews, Vicki L. Math-
ews, fdba Mathews Trucking, 4088
Maple St., Chino; debis: $202,925,
assets: $232,925; Chapter 7.
Ranger One Security, Inc., 352
Sheridan #117, Corona; debts:
$233,605, assets: $43,826; Chapter 7.
James Robert Smith, Patricia
Moraglia Smith, fdba TeePee Tile
Co.-no longer in business as of
June, 1992, 10703 Eighth Ave., Hes-
peria; debts: $314,040, assets:
$158,300; Chapter 7.
Thomas Palms 90, Ltd. Ptnshp.,
31816 Robert Road, Thousand
Palms; debts: $836,843, assels:
$1,566,100; Chapter 11.
Manuel Anthony Gonzales, Eliza-
beth Wottring Gonzales, aka Eliza-
beth Wottring dba GMA Profes-
sional & Business Insurance Ser-
vices, 6816 Barkwood Road, River-
side; debts: $204,3184, assets:
$18,500; Chapter 7.
An Ngoc Ho Automotive, 9245 Big
Meadow Road, Pedley; debits:
$222,384, assets: $165,360; Chapter
T
Samuel H. Johnson, dba Samuel
Auto Works, 1582 West 16th St.,
San Bemnardino; debts: $500,015,
assels: $226,625; Chapter 11.
Francis Edward MacDonald
D.D.S., faw California Service
Group Inc., dba California Dental
Group, faw CDG Financial Ser-
vices, Inc., 11725 Vista De Cerros
Drive, Moreno Valley; debts:
$648,196, assets: $387,425; Chapter
3.
Apolonio Peter Padilla, Gloria
Chavez Padilla, dba Padilla Main-
tenance, 13033 Chukar Court,
Chino; debts: $242,460, assets:
$223,621; Chapter 7.
Paintit, a California Corporation,
39861 Teal Drive, Murrieta; debts:
$1,332,799, assets: $107,076; Chap-
ter 7.

R & H Properties, Rollnick,
Harkey & Partners, 34207 Coast
Highway, Suite 100, Dana Point;
debts: $445,900, assets: $4,162,235:
Chapter 11

Walter Albert Stuetz, fdba A.
Albert Allen Fine Art Gallery,
37656 Bankside Dr., Cathedral City;
debts: $256,667, assets: $116,820:
Chapter 7.

Helen Betty Szaniszio, aka Helen
Betty Howe, Back to the Quarter-
house, 41341 Dixon St., Hemel;
debts: $645,233, assets: $523,200;
Chapter 7.

Wayne Clifford Timm, aka Wayne
C. Timm, Ada Carolene Timm, aka
A. Carolene Timm, Carolene
Timm, dba ANI/Unicorn Drapery,
2180 Reservoir, Norco; debts:
$439,489, assets: $18,245; Chapter 7.
Anne Louise Unmacht, fka Anne
Louise Reardon, faw Amberwood,
Inc., dba West Coast Amberwood,
1849 Cindy Circle, Corona; debits:
$115,316, assets: $352,650; Chapter
7.

Max Leonard Alonso III, Diane
Eleanore Alonso, faw BAC Proper-
ties, a California Partnership, ABC
Properties, A California Partner-
ship, 4040 E. Piedmont, #339, High-
land: debts: $1,242,749, assets:
$79,732; Chapter 7.

Big America Inc., 84-096 Indio

Springs Drive, Indio; debts;
$4,134.384, assets: $4,530,962;
Chapter 11

John M. Borges, Diane M. Borges,
dba John Borges Dairy, 13580
Cloverdale Road, Corona: debts:
$1,319,484, assets: $1,543,330:
Chapter 12

Brenton Lee Carniello, dba B.C.
Landscaping, a Sole Proprietor-
ship, 7775 Leucite Avenue, Rancho
Cucamonga; debts: $165,218 assets:
$238,350; Chapter 13.

Sallie Jane Edmonds Glaser, dba
PS Servicing, faw Academy Escrow
East, Inc. 9305 B Mesa Verde, Mont-
clair: debts; $324,763,
$119,810: Chapter 7.
David Allen Albietz, Christine
Marie Alietz, fdba Round Table
Pizza of Sunnymead, 10877 Mom-
ing Ridge Drive, Moreno Valley;
debts: $306,156, assets: $284,030;
Chapter 7.

Thomas Balli, aka Tom Balli,
Thomas Leo Balli, Sandra Balli,
aka Sandi Balli, Sandra Lea Balli,
Sandi Wooley, 3100 Sonoma Road,
Palm Springs, debts: $8377,562,
assets: $284,334; Chapter 7.
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Notices of Default
» Quad—2176 N. McKinley
St., San Bemardino, CA

Assessed1991: $20,000
Land Value: $20,000
Loan Date: 3/8/88
Loan AmL.: $124,000
Delinquent Date:  12/15/92
Delinquent AmL:  $6,594

Owner: Joc Mendoza, 710 N,
Archibald #B, Ontario, CA
91764

Trustee: Coast Federal Ser-
vices, 18010 Chatsworth St.,
Granada Hills, CA 91344
AP #285-501-02-000

» Quad—896 N. H St., San

Bemardino, CA 92410

Assessed1991: $15,300
Land Value: $15,300
Transfer Value:  $54,000P
Loan Date: 6/9/88
Loan AmL.: $122,120
Delinquent Date: ~ 10/1/92
Delinquent Amt.:  $8,167

Owner: Lujan, Salvador,
12387 Ramona Ave., Chino,
CA 91710

Trustee: T.D. Service Co.,
3100 Oak Rd., #300, Walnut
Creck, CA 94596

AP #140-191-14-000

» Quad—379 W. Shamrock

St, Rialto, CA 92376

Assessed1991: $41,616
Land Value: $41,616
Loan Date: 2/26/90
Loan Amt.: $164,800
Delinquent Date: ~ 11/192
Delinquent Amt.: ~ $7,006

Owner: Medina, Jesus E.
Trustee: Standard T. D. Ser-
vice, P.O. Box 5070, Con-
cord, CA 94524

AP #127-351-38-000

* Quad—1552 N. Hope Ave.,
Ontario, CA 91764
Assessed1991:
Land Value:

Loan Date:
Delinquent Date:  10/15/92
Delinquent Amt.:  $7,629
Owner: Carreon, Amold M.,
1332 Princeton Dr., Walnut,
CA 91789

Trustee: California Recon-
yeyance Co., P.O. Box 6200,
Northridge, CA 91328

AP#: 1047-201-12-000

$83,265
$83,265
1/1250

« Quad—1334 N. Parkside
Dr., Ontario, C’Ig 91764
Assessed1991: $38,056

Land Value: $£38.,056
Transfer Value: $245,000F
Loan Date; 9/13/50
Loan Amt.: $196,000
Delinquent Date:  10/192
Delinquent Amt.:  $10,881

Owner: Alfaro, Albert L,
3710 Castle Rock Rd., Dia-
mond Bar, CA 91765
Trustee: Robert E. Weiss Inc.,
P.O. Box 3269, Covina, CA
91722

AP# 1047-441-16-000

» Quad—20970 Pahute Rd.,
Apple Valley, CA 92308

Assessed1991: $28,000
Land Value: $28,000
Loan Date: 1/18/01
Delinquent Date: 11/192
Delinquent Amt.:  $4,959

Owner: Yepez, Anita Farias,
27907 Thomton Ct., Hay-
ward, CA 94544

Trustee: California Recon-
veyance Co., P.O. Box 6200,
Northridge, CA 91328

AP#: 445-201-10-000

« Multi Plex—1129 E. Cen-
tral Ave., Redlands, CA

92374

Assessed1991: $81,183
Land Value: $81,183
Transfer Value: $174,000P
Loan Date: 1/26/88
Loan Amt.: $175,000
Delinquent Date: ~ 9/25/92

Delinquent Amt.: $218,026
Owner: Central Park Red-
lands Partners, 4010 Orange
Ave., Long Beach, CA 90807
Trustee: Richard C. Brizen-
dine, 5375 E. 2nd St., Long
Beach, CA 90803

AP #170-201-29-000

+ Multi Plex—7155 Victoria
Ave., Highland, CA 92346
Assessed1991: $18,837
Land Value: $18,837
Loan Date: 1023/79
Loan Amt.: $34,850
Delinquent Date:  10/1/92
Delinquent Amt.: ~ $2,797
Owner: Vanaken, Clarence E.
Jr, P.O. Box 909, Paonia, CO
81428

Trustee: TD Service Compa-
ny, 3100 Oak Rd. #300, Wal-
nut Creek, CA 94596

AP# 286-191-26-000

» Triplex—16688 Sequoia
Ave., Hesperia, CA 92345
Assessed1991: $44,571

Land Value: $44 571
Transfer Value: $109,750F
Loan Date; 10/28/88
Loan Amt.; $105,600
Delinquent Date:  10/10/92
Delinquent Amt.:  $5,779

Owner: Licon, Hector H.,
3155 Hermar Ct., Altadena,
CA 91001

Trustee: Serrano Recon-
veyance Company, 4900
Rivergrade Rd., #2870,
Irwindale, CA 91706
AP#415-051-12-000

* Quad— 890 N. Campus
Ave,, Upland, CA 91786

Assessed 1991 $50,677
Land Value: $50,677
Transfer Value:  $239,500
Loan Date: 9/15/89
Loan Amt.: $57,000
Minimum Bid: $59578
Sale Date: 312593

QOwner; Dapkewicz, John S.,
124 Coral Way, Upland, CA
91786

Trustee: Serrano Recon-
veyance Co., 4900 River-
grade Rd., Irwindale, CA
91706

AP#: 1046-102-08-000

« Service Station— 1194 E.
Holt Blvd., Ontario, CA

91761

Assessed 1991 $528,481
Land Value: $528,481
Loan Date: 8/6/91
Minimum Bid: $1,384,636
Sale Date: 3/9/93

Owner; While's Black Gold
0il Co., P.O. Box 3757,
Ontario, CA 91761

Trustee: Consolidated Recon-
veyance Co., 21031 Ventura
Blvd., Woodland Hills, CA
91364

AP#: 1049-141-24-000

« Retail—14377 Main St.,

Hesperia, CA 92345
Assessed 1991: $81,713
Land Value: $81,713
Transfer Value:  $155,000F
Loan Date: 8/16/88
Loan Amt.: $23,729
Minimum Bid: $25,868
Sale Date:

3/1193

Owner: Smedley, David B,
7826 Cottonwood Ave., Hes-
peria 92345

Trustee: Summit Foreclosure,

16925 E. Camegie Drive,
San Bemardino, CA 92345

NOTICES OF DEFAULT & TRUSTEE SALES

AP# 405-215-32-000
» Service Station—9142 Cit-
rus Ave., Fontana, CA 92335

Assessed 1991:  $120,000
Land Value $120,000
Transfer Value: $235,000F
Loan Date: 8/6/91
Minimum Bid;: $1,384,636
Sale Date: 3/1193

Owner; Amerix Oil Compa-
ny, 1194 E. Holt Blvd.,
Ontario, CA 91761

Trustee: Consolidated Recon-
veyance Co., 21031 Ventura
Blvd., Woodland Hills, CA
91364

AP#: 233-142-10-000

« General Office—582 W.
Valley Blvd., Colton, CA

92324

Assessed 1991: $49.279
Land Value: $49279
Loan Date: 11/17/87
Loan Amt.: $350,000
Minimum Bid:  $387,179
Sale Date: 4/15/93

Owner: Smith, Joe E., 707
Rocky Loop, Crestline, CA
92325

Trustee: Provident Financial
Corp., 6666 Brockton St., CA
92506

AP#: 162-132-08-000

Trustee Sales

« Agricultural—Unknown
Riverside County

Assessed 1991:  $1,084,185

Land Value : $676,085
Bldg Value : $408,100
Loan Date: 01./15/92
Minimum Bid: ~ $723,004

Sale Date

04/0193
Owner: Manning/Company
PO Box 1315, Wildomar, CA
92395

Trustee; Title Trust Deed Ser-
vice, 16638 Ventura Blvd.,
Encino, CA 91436
AP#932-030-005

« Agricultural—Situs
Unknown Riverside County
Assessed 1991: $2.571,622

Land Value : $2,564,450
Bldg Value : $7.172
Loan Date : 07/3190
Loan Amount : $1,000,000

Minimum Bid : $2,021,679
Sale Date : 0372493
Owner: VSL Enterpnises Inc.,
5225 Canyon Crest Dr. #357,
Riverside, CA 92507
Trustee: Ress Financial
Corp. 1800 N Broadway
#100 Santa Ana, CA 92706
AP #309-070-003

» Agricultural — Situs

Unknown Riverside County
Assessed 1991:  $100,000
Land Value : $100,000
Transfer Value : $100,000F
Loan Date : 08/3190
Loan Amount : $75,000
Minimum Bid : $82,638
Sale Date : 03/31/93
Owner: Rudolph Steiner
21545 Palomar St., Wildo-
mar, CA 92395

Trustee: Quality Trustee Ser-
vice, 3658 N. Ventura Ave.

Ventura , CA 93002 AP#580-

340012

+ FORECLOSURES *

Trustee Sales « Defaults -

Repossessions

Daily Subscription
Service Serving All

Inland Empire

& Other Counties

1+ 800 * 2 « REDLOC




PAGE 68 « INLAND EMPIRE BUSINESS JOURNAL

e b e H

i S S e S

JULY 1993

Inland Empire Business Chronicle

NEW BUSINESS LISTINGS

A & S Real Estate Appraisal Ser-
vice, 11079 W. Venus Ct., Mira
Loma 91752, Andrea Dodge

A & T Management Co., 891 W.
Foothill Blvd., Rialto 92376, Wasif
Alla

A 1S (Advanced Integrated Sys-
tems), 21516 Palm Ave., Grand Ter-
race 92324, William Coleman

A Tech P T & Rehab Equipment,
38939 Lewis Ct., Beaumont 92223-
4246, Bruce Adams

Academy Mortgage, 9647 Sierra

Ave., Fontana 92335, Virginia
Jimenez

Action Realty Assoc., 29673 Peb-
ble Beach Dr., Sun City 92586-
5130, Esther Rusch

Acts Communications, 280 N.
Benson Ave., Ste. 5, Upland 91786-
5652, Richard Innes

Advanced Construction, 47120
Monte Vista Dr., Big Bear City
92314, Michael Saderup

Advanced Real Estate Advertis-
ing, 975 W. Eliwanda Ave., Riallo

92376, Philip Tilden

Advanced Tech Computers, 1230
E. Washington St., Apt. 8, Colton
92324-6439, ], S. Advanced Corp.
Aegis Environmental, 8357 Sul-
tana Ave., #5, Fontana 92335-3238,
Michael Alsman

Aim Hi Therapy Center, 6848
Magnolia Ave., Riverside 92506-
2836, Orthopaedic Medical Group
Airport Business Plaza, 114 & 118
Airport Drive, San Bernardino
92408, Boyce Jones

when you're needed.

In other words, a home base when you
need it. or a place that takes care of you when
you're away on business. A prestige address to

reflect your company's image.

What you don't need is a big, fixed,
overhead. You pay for only what you need.

We realize that your needs can change.
We're flexible. We offer several plans ranging from
basic telephone and mailing service, to completely

staffed private office.

Safari Executive Offices were created to
offer busy executives and professionals an environ-
ment conducive to business. It is an ideal setting
for someone who need plush, professional environ-
ment, available 24-hours, seven days a week.
Located next to Ontario International Airport,
across the street from Hilton Hotel.

Services provided by Safari Executive

Offices include:

» 46 Furnished ground floor offices, with views.
Attractive lounge and court yard

« 2 Conference rooms with bars, large screen TV's,
overhead projectors and audio visual equipment

» Complete secretarial services, telephone, voice

- = - o .
How to Get More Office For Less Money?
What you really need is a great place to
conduct your business. To meet and entertain your
clients. Have your phone answered and messages
taken by a real person. Receive your mail and make

your telephone calls. Send and receive your faxes,
deliveries. and have someone reliable locate you

* Free parking

ments

mail, fax, and copier
= Word processing and printing

* Delivery services, UPS, Federal Express, etc.
* Concierge for travel and entertainment arrange-

To learn more about our facilites and services,

your office here.

please come over and discuss your business needs.
We'll be glad to show you around, and explain the
various services and options available at Safan
Executive Offices.

When you see what we have to offer, you'll under-
stand why it makes good business sense to have

ARCHI | BALD AVE |

3535 Inland Empire Blvd.,
Ontario, California 91764
Telephone (909) 941-0333
FAX (909) 941-2547

Allie Kat Communications, 6980
Indiana Ave., Riverside 92506, Alli-
son Decker
American Dream Realty Services,
20880 La Kendge Drive, Perris
92570, Pauline Hardgrave
American Eagle Mortgage, 1426
W. 6th St., Ste. 109, Corona 91720,
Terence Ahlgren
American Equity Finance Co., 916
N. Mountain Ave., #B3, Upland
91786-3658, Mohamed Sabry
American National Computer
Supplies, 14031 Lemon Ave.,
#D129, Alta Loma 91737, Tal
Winge Weatherspoon
American Relocation Proper-
ties, 22441 de Berry St., #41D,
Grand Terrace 92324-5420, Burra-
do Mortgage Inc.
Analyn Publishing, 8834 Lilford
Ave., Hesperia 92345, Diana
Francis
Arrow Graphics Computers
Services, 396 Angela Way, San
Jacinio 92583-3352, Anthur Shep-
pard
Associated Media, 777 E.
Tahquitz Way, #54, Palm Springs
92262-6784, Ananda Ruttcoff
Association Business Manage-
ment Co., 13560 Collie Ct.,
Moreno Valley 92555, Michael
Geller
B M S Computers, 15370
Cholame Rd., Victorville 92392-
2428, L. Byram Bates
Backeye Construction Co., 7241
Whiskey Creek Cir., Corona
91719, Timothy Grafstrom
Ball Publishing, 32610 Avenue E,
Yucaipa 92399, Marian Ball
Bassin Technology, 29911 Mira
Loma Dr., #53, Temecula 92592,
Robert Petroff
Behavioral Health Resources,
3752 Elizabeth St., Riverside
92506, Robert B. Summerour,
M.D.,
Big Wolf Builders, 29102 Lake-
brooke, Cedar Glen 94321,
Anthony Cuesta
Bokay Travel Service, 1303 W.
6th St., #101, Corona 91720-3196,
Robert Tangeman
Bourne Realty, 1105 Hamner
Ave., Norco 91760, Bourne
Development Inc.
Brewer and Assoc. Real Estate
and Fi, 202 N. Riverside Ave.,
Ste. H, Rialto 92376-5964, Clin-
ton Brewer
Bud Mac Properties, 18144
Hwy., 18 #210, Apple Valley

92307, Bud Mac Building Corp.
Please See Page 2
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Bulldog Attorney Services, 15000
7th St., #202, Victorville 92392-
3852, Ralph de Gutis

Business Network Communica-
tions, 3870 La Sierra Ave., #407,
Riverside 92505, Linda Bryan

C & J M Industries, 13166
Cozzens Ave., Chino 91710, James
Mc Alpin

C P Construction, 1125 W, Prince-
ton St., Apt. 13, Ontario 91762-
1776, Shean Phillipson

Calif. Finese Cellular of Palm
Springs, 170 E. Andreas Rd., Palm
Springs 92262-5502, Pinchas
Elalouf

California Action Builders, 3036
Mumford Ave., Riverside 92503,
Mark Jeffries

California Asset Management,
2550 Thunder Mountain Rd.,
Upland 91786-1189, Michacel Polley
California Construction Manage-
ment, 42946 El Domino Pl., Temec-
ula 92592, Christopher Caluya
California Sunset Construction,
14731 Rivers Edge, Helendale
92342, Roy Peterson

Career Opportunities, 1136 W.
Linden St., Apt. 101, Riverside
92507-3818, Simon Yoon

Castor Computers, 66671 Casa
Grande, Desent Hot Springs 92240,
Frank Castorani

Cellnet Communications, 1701 E.
D St., Apt. 1310, Ontario 91764,
Luis Gutierrez

Chow Environmental & Educa-
tional, 986 Bennington Cir., Corona
91720, Patti Chou

Citi Lites Mortgage & Realty Ser-
vice, 9007 Arrow Route, #210, Ran-
cho Cucamonga 91730-4400, Citi
Lites Mortgage Inc.

Commercial Realty Advisors,
3535 Inland Empire Blvd., Ontario
91764-4908, James Panting
Creative Imagery Publications,
29011 Old Wrangler Rd., Canyon
Lake 92587, Shawn Frederick

D P S Construction Co., 9637
Apricto St., Alta Loma 91701, Don-
ald Sheldahl

Daval Communications, 13824
Magnolia Ave., Chino 91710-7027,
Al Amaya

Daval Communications Group,
13824 Magnolia Ave., Chino 91710,
Belinda Pastran

Desert Empire Realty, 12380 Palm
Dr., #B, Desert Hot Springs 92240,
N & G Construction Co. Inc.
Designer Travel Services, 24240
Bay Ave., Moreno Valley 92553-
3304, Sondra Wells

Continued From Page |

Dreyfus Business Printing, 4200
Chino Ave., Pkwy. Chino 91710-
4938, Roybn Mancell
Dylan Mortgage & Realty, 41415
Calle Pino, Murrieta 92562, Pincalla
Management Corp.

Dynamic Physical Therapy
Assoc., 27699 Jefferson Ave., Ste
203, Temecula 92590-2696, Sebas-
tian Cerda, RPT

Dynasty Communication Net-
work, 1282 Coral Tree Rd., Colton
92324, Dellonzo Mc Adory

Eagle Const. Co & Sons, 12646
Ruiz Rd., Banning 92220-2945,
Norman Ruiz

Enciso Realty, 4795 Holt Blvd.,
#105, Montclair 91763, Juan Enciso
Environmental Systems Engineer-
ing, 4905 Mariposa Dr., San
Bemardino 92404, Miguel Gasca
Envirosystems, 1632 E. Caroline
St., Ontario 91764, Amold Harris
Fierro Construction, 3124 Lemon
St., Riverside 92501, Luis Fierro
Forword Type & Design, 68-521 B
Street, Cathedral City 92234, Robert
Rowell

Foundation For Computer Under-
standing, 1101 California St., Ste.
100, Corona 91719, John Avalos
French Construction, 2097 E.
Washington St., #1E-308, Colton
92324, Eric French

Gabriel Communications, 16223
Blossom Time Ct., Riverside 92503,
Steven Rode

Global Communications 10730
Church St., Apt. 11, Rancho Cuca-
monga 91730, Sid Reisner

Global Telecommunications, 1084
Woodlawn Ave., San Bemardino
92407, Jim Davari

Golden Land Real Estate, 22230
Ottawa Rd., Apple Valley 92308-
6538, Louis Vieira

Golden Springs Mortgage, 13819
Foothill Blvd., #J-218, Fontana
92335-2942, Maria Gonzalez

H & H Computers and Electron-
ics, 2351 Victoria St., San Bemardi-
no 92410-1150, James Henderson
High-Line Mortgage, 3800 N.
Orange St., Riverside 92501-3631,
Pigeon Blanche

Highway One Real Estate Ser-
vices, 1400 W. Edgehill Rd., ApL
41, San Bemardino 92405, Richard
Seeger

Inland Construction Services,
10078a Arrow Route, Rancho Cuca-
monga 91730, John Andrade

Int’l Communications Brokers,
1264 S. Waterman Ave., San
Bernardino 92408-2842, Gregory

Evans

Integrity Environmental, 6557
Fillmore St., Chino 91710-2876,
James Kordell
J D Construction, 10596 Gramercy
Pl., Riverside 92505, James Dickin-
son
J D Hilbe & Co., 3633 Inland
Empire Blvd., #280, Ontario 91764,
No Load Institute

J N L Construction, 33355 Lykins
Lane, Winchester 92596, Julie Lowe
Jim Bett Publishing, 403 W. Lath-
am Ave., Hemet 92543-4017, James
Rhoads

Jo Joe Construction, 998 Stone-
henge Cir., Corona 91719, Gary
Clesceri

Liberty Graphics & Design, 4391
Linwood PL., Riverside 92506-1704,
David Alexander

Logos Communictions, 25772
Casa Fantastico Dr., Moreno Valley
92553-7058, Douglas Malousis
Main Street Medical Center,
18031 Highway 18, Apple Valley
92307, Michael D. Gorman, M.D.
Moreno Valley Realty, 12246 Hea-
cock St., Moreno Valley 92557,
Beneficial Enterprises Inc.

Murray Mortgage, 22700 Alessan-
dro Blvd., Ste. G, Moreno Valley
02553-8560, Robert Murray Invest-
ments

Neil Michael Construction Co.,
24831 Oxley Ct., Murricta 92562,
Grant Hamel

Nelly Daniel Independent Distrib.,
1856 Buckeye Ct., Highland 92346-
4613, Nelly Daniel

Next Realty, 25497 Steffy Cir.,
Moreno Valley, 92553, Ju Lee

P & I Construction and Mfg.,
1344 E. 6th St., #107, Corona,

¢665-8.8-008-1

91719-1700, Michael Patton
P A N Environmental Services,
14388 Santa Ana Ave., Fontana
92335-7136, M R R Construction
Service
Parkinson Construction, 28067
Westshore, Lake Armowhead 92352,
Robert Parkinson
Peerless Environmental Products,
7124 Avenida Leon, Alta Loma
91701, Thomas Campbell
Phoenix Construction Services,
11651 Sterling Ave., Ste. F, River-
side 92503, Rosario Girard
Prime Construction Services, 21
Beattle Lane, Redlands 92374, Sieg
Weber
Quackenbush Realty, 15959
Heatherdale Rd., Victorville 92392,
Quackenbush Realty Inc.
Rancho Graphics, 28410 Front St
#112B, Temecula 92590, Geudiel
Alatrate
Real Estate Etcetera, 23723 Rocky
Dell Drive, Crestline 92325, Donnal
Foley
Real Estate Loan Center, The,
12987 Central Ave., Chino 91710,
Harry Krueger
Real Estate Marketing Systems,
8920 Vernon Ave., Ste. 134, Mont-
clair 91763, Robert Hartman
Real Estate Loan Center, The,
1520 W. 6th St., #101, Corona
91720, Harry Krueger
Realty World Mountain Resorts
Lake, 292 State Hwy., 173 Lake
Arrowhead 92352, John Decker
Redlands Construction & Door
Co., 12397 Bryant St., Yucaipa
92399, Guy Gerber
Repo Realty, 8048 Summerplace
St., Fontana 92336, Giuseppe Fusco
Please See Page 3
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Rex Video, 7887 Mission Grove
Pkwy., Riverside 92517, Mehrzad
Afifi

S & S Construction, 9416 Wilson
Ranch Rd., Phelan 92371, Scott
Smith

S J P Real Estate and Financial,
9353 A Eight St., Rancho Cucamon-
ga 91730, Steven Prihiszal

San II Publications, 16258 Sky-
wood Ct., Moreno Valley 92553,
Regina Scou

Continued From Page 2

Southern Calif. Mortgage Co.,
11681 Sterling Ave., Ste. I, River-
side 92503-4972, Leo Luke
Southland Mortgage Co., 155 E
‘C’ St, #A, Upland 91786, Pennies
To Millions Inc

Syncon Graphies, 10145 Tradepost
Rd., Luceme Valley 92356, Gregory
Louter

Team Real Estate, 14215 Quinnault
Rd., Apple Valley 92307, Carl Bar-
num

Tequesquite Avenue Building,
4260 Tequesquite Ave., Riverside
92501-4016, George Arzoo

Thor Construction Services, 1812
Mentone Blvd., Mentone 92359,
Dean Tharaldson

Threshold Technologies, 2161 E
Avion Ave., Ontario 91761-7770,
Douglas Jacobson

Tindel Construction, 26489 Ynez
Rd., #C106, Temecula 92591,
Steven Tindel

In association with

CN\I NEWS AM 1350

Business to Business Extravaganza

America’s Most Prestigious Business Event
is Coming to thc‘:/ Inland Empire!

Mark Your Calendars to Attend Future 2000.

Date: September 22, 1993, Time: 5:30 am. - 9:30 p.m Date: September 23, 1993, Time: 7:00 a.m. - 6:00 p.m
Location: National Orange Show, San Bernardino, California

BRIAN TRACY

Bran Trucy is-one of Amenica's
ieading suthonitics on the developr
ment of buman potentisl and ‘
personal effectivencss, He is - =
suthes/oarrsior of several best-aelling Nightingabe£ onant

utive teaining programs, inchading the “Fsychology of
Achievernent,” “The Pavchology of Selling ™ and
“The Pvchology of Success ™ Brkan has trained
key executives of more than 200 mujor .S, and
intemational corporations,

Lmguages. His first box he

Greatest Salesman in the Wocld

Idwide hest-selier for sales peaple

he Today Show marked his $00th
on the sabpect

wned talk show host on Kil

tionally on Entertainment Tomight
Savder Show and {SA Cable
mark of Dr. Laura

1 morous, and
ispoken perspective oo ,‘“R,K WCTOR HAJ\SE‘

Mark Victor Havsen Is recognized among lorune
A companies 25 “ America's Business
Motivater.” His latest hook, “Dare 10 Win." has
been highly-endorsed by Norman Vincent Peae and O Mandiaio
legends i the area of personal
e Mark Victor Hamsen
m Caliloemia on

d Mr. Hansen's
 their Angast 1991

* Sponsorship & Advertising Opportunities Available
* Over 150 Booth Displays
sy Experience the Corporate Time-Out Building
wirstame MAKE YOUR RESERVATIONS TODAY...SEATING IS LIMITED!!!
SEESS Call(909) 3911015, Ext. 21

R =Y
%JMr

Another Daily
Planet Event

Tony Communication Service, 421

Wellesley Dr., #201, Corona 91719,

Tadahiko Taniguchi

Trauma Center Service Program,

23921 Lakeview Drive, Crestline

92325, Ollie Bayliss

Travel Marketing Systems Co,,

107

91737, David Diewelt

Travelodge, 1201 W. Florida Ave.,

Hemet 92543, Stuart Chang

Tri Valley Construction, 22186
Standing Rock Ave., Apple Valley
92307-4046, John Griffin

57 Lemon Ave., Alta Loma

Trumpet Paging, 3824 Universi-
ty Ave., #210, Riverside 92501,
Timothy Williams

Tyson Construction, 2174 Blue
jay Ln., Corona 91719, Dennis

] yson

U B S Printing Group, 2420
Railroad St., Corona 91720-5418

United Calif. Business & Estate
Plan, 5041 Lamart Dr., Ste. 120,
MMZC

Riverside 92507-5933,
West Insurance Sery
Utility Constructors, 19345 N
Indian #J, North Palm Springs
92258, Jim Barmore

Victor Valley/Hesperia Cellular,
16455 Main St., Ste. 5, Hesperia
92345, Cary Walker

Vigilance Communications,
5109 Aspen Dr., Montclair 91763,
John Jesus

Vista Point Realty, 17755 Vista
Point, Victorville 92392, Loreita
Malonza

Visual Arts Professional Perma-
nent, 360 E. 7th St., #M Upland
91786, Diane Escalante

W. B Productions, 29500 Mira
Loma Dr., Apt. P204, Temecula
92592, Karen Bowen

Weston Energy, 6456 N. Brenda
Ln., San Bernardino 92407-4040,
Larry Whittaker

Wholesale Mortgage Brokers of
§/Cal, 869 E. Foothill Blvd.,
Upland 91786, Bill Campbell
Wikcham Thoroughbreds,
41380 Polly Butte Rd., Hemet
92544, Grace Wickham

Whizz Print 4651 Holt Blvd., # 1,
Montclair 91763-4730, Sterling
Bryson

Worldview Travel System, 2045
California St., #107, Corona
91719, Mariann Selph

Yucca Valley Building Maint.,
7762 Shawnee Trl., Yucca Valley
92284, Edward Kennedy

Yucca Valley Building Maint.,
7762 Shawnee Trl., Yucca Valley
92284, Jerry Day

fund raiser, trade show nti

expl Iny Kine special event
1aginable

Imagine vour business meeting...you ve
e, | n"t'\i al | VECKS | ¢

NATIONAL ORANGE SHOW

(714) 888-6788

magine your next fund raising event

You need a place in a convenient
location. with a room that's not so small
that the people knock elbows, nor so big

that they look like they're sitting in the

Grand Canvon. The National Orange

"
o National Ty
range Show

Orange
Show
has jusl
what you
nee J.
because
we know
that your company can't survive with just
fun and games. To us, your success Is

serious business. @

SAN BERNARDINO, CA

mx (714) 889-7666




Advanced Business Machmes will be offering
photocopier equipment at absolutelv no charge!

From small table tops...

[
|
|
\
|
|
!

to mid-sized units...

-
g, i e “

and large duplicators.

ABM will place a unit in your office
FREE OF CHARGE.
Customers will only pay for the
copies they produce,
at a savings of 30% to 50%

0.AC

BEFORE YOU BUY OR LEASE ANOTHER COPIER, CALL US FIRST

(714) 588-7526
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