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[Abstract]

We examined the impact of direct marketing business activities on brand value
according to local direct marketing businesses and regional brands. We extracted brand
associations from free descriptive answer text on regional brands by text mining and
compare differences in appearance rate depending on whether they know the local
direct business or not. We also analyzed how the knowledge level of the brand
association and the local direct business influence the evaluation to the region. Based on
the results, recognition of the local direct business and improvement of the knowledge
level will transform the brand knowledge of the region in the consumer's mind.It
seemed that the brand association of the region which became to be remembered may
increase the evaluation of the regional brand.

Regional brand, Local direct marketing business, Brand Associations, Text

mining
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