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ABSTRACT 

 

The aim of this research is to observe the effect of self-efficacy, earning expectation and 

endorser credibility on the entrepreneurial interest and entrepreneurial readiness. This 

research was done in Undiknas Graduate School. The research design was quantitative 

research, which was a causality relationship between the variables. The technique of 

collecting data was done using questionnaire to 102 students. The technique of analyzing 

data was done using structural equation modeling (SEM) with AMOS version 22 program. 

The result of this research showed self-efficacy had a positive and significant effect of 0,429 

on the entrepreneurial interest and 0,416 on the entrepreneurial readiness. Earning 

expectation had a positive and significant effect of 0,454 on the entrepreneurial interest 

and 0,198 on the entrepreneurial readiness. Social media had a positive and significant 

effect of 0,363 on the entrepreneurial interest and 0,440 on the entrepreneurial readiness. 

Advertisement effectiveness had a positive and significant effect on the entrepreneurial 

readiness of 0,595.   

  

Keywords:  self-efficacy, earning expectation, social media, entrepreneurial interest, 

and1  entrepreneurial readiness 
 

 

 

INTRODUCTION 

 

 The Fourth Industrial Revolution (Industry 4.0) is marked by the union of 

some technology, therefore we may see a new area which consists of three 

independent fields of knowledge, which are physics, digital and biology 

(Tjandrawinata, 2016). The new technology such as the internet, becomes a 

strategic point in the fourth industrial revolution process, especially in this current 

entrepreneurship (often called as an electronic-business) (Irsyada, etal., 2018). 

Therefore, the fourth industrial revolution brings an incorporation concept between 

the digital technology and the internet with the conventional industry which in the 

end, aims to increase the productivity, efficiency and customer service significantly 

(Prasetyo, 2017).  

 The economic field during this fourth industrial revolution currently is in the 

big change on the technology advances which may lead to the automation in almost 
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every field. Among the challenges which are currently faced, the combination of 

technology and physical, digital word fundamentally changes the people. So far, 

this transformation has a positive impact.   

 The transformation has a positive impact, where the roles of business world 

and social organization are rated very strategic in strengthening the independence 

of national economy. Therefore, the economic growth encourages the development 

to be higher to attain the economic growth of 5%. The increase of economic 

independence may encourage and strengthen the entrepreneurial orientation in 

order to grow better and attain the welfare of the citizen equally (Hamdan, 2018).  

 In this current digitalization era, the citizens who have high innovation and 

creativity will be able to channel their talent easier through digital entrepreneurship. 

With the great amount of citizens who do entrepreneurship, it may depress the 

number of unemployment. The problem of unemployment has been a big challenge 

for the government and citizen of Indonesia. Over the past few years, the number 

of unemployment has always increased (Hamdan, 2019). 

 The phenomenon of the lack of Indonesian teenager’s interest and motivation 

in entrepreneurship becomes a serious thought for some sides, such as the 

government, educational field, industrial field, as well as the citizen. (Wedayanti & 

Giantari, 2016) state that the data from Statistics Indonesia (Badan Pusat Statistik) 

shows that some of the unemployment in Indonesia are graduated from university. 

Therefore, the entrepreneurship learning program is one of the strategies which is 

important to do in order to change the tendency of someone as a jobseeker to 

become a job creator in the future. As the global business environment changes into 

digital era or fourth industrial revolution, the company and non-profit organization 

in Indonesia need to adapt and align their strategy with the human capital of the 

organization (Dora, 2019). According to Niode and Mopangga in (Irsyada et al., 

2018), the weakness of mental and personality of young generation cause them to 

be not able to get achievement, get a courage to take risk, to be clever, to fight, to 

have an entrepreneurial self-interest and to be creative as well as innovative. These 

things have become a challenge for university as an education intuition. 

 University holds an important role in increasing the entrepreneurship spirit on 

the young generation. Education has a big impact in growing the interest of young 

generation to do entrepreneurship. As the result of research which was done by 

Pamungkas and Mustikawati (2017), they find education has a positive and 

significant impact on the entrepreneurial interest. Other than that, their result of 

research also finds that self-efficacy and earning expectation also have a positive 

and significant impact to the entrepreneurial interest.  

 The highness of motivation of a person will be able to grow the 

entrepreneurial interest. Aidha (2016) in her research finds that the high motivation 

to become entrepreneur on student may increase the student’s entrepreneurial 

interest. It can be seen from the entrepreneurial planning which they will do after 

they graduated from university with their different interests too. Motivation from 

the ambition for freedom dimension is a factor which has the biggest impact on the 

entrepreneurial interest of student.   

 In this current digitalization era, other than self-efficacy and earning 

expectation factors, social media also holds an important role to increase the 

entrepreneurial interest. Rahayu and Laela (2018) in their research, find that social 
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media users have a positive and significant impact on the student’s entrepreneurial 

interest. But this result is not in accordance with the result of research which was 

done by Hartanti and Rohmad (2016) which stated that motivation had no 

significant impact on the entrepreneurial interest. This thing can explain that 

students actually have a quite high motivation, but they are less capable to accept 

failure. Whereas, an entrepreneur must has a risk-taking spirit (failure). 

 Either do Undiknas Graduate School, which has students with a quite well 

economic background. Other than quite well economy, most of the students of 

Undiknas Graduate School, especially the students of Master of Public 

Administration and Law Science study program, have already worked in 

government sector. The students with a quite well economic background tend to not 

want to fail in business, even though they have a high earning expectation and have 

a motivation to be entrepreneur.  

 

 

METHODOLOGY 

 

 This research was done on Magister Program in Undiknas Denpasar. The 

research design was a quantitative research, which was a causality relationship 

between the variables. The technique of collecting data was done using 

questionnaire to 102 magister students. The technique of analyzing data was done 

using structural equation modeling (SEM) with AMOS version 22 program. 

 

 

RESULT AND DISCUSSION 

 

Since the empiric data in this research used questionnaire, therefore before 

doing the data analysis using SEM, the research instrument test would be done first. 

The research instrument test was done by using validity test and reliability test. 

After the data were valid and reliable, the next step was normality test, CFA and 

SEM using AMOS version 22 program. The result of the data analysis was showed 

in the picture below. 



Journal of Business on Hospitality and Tourism   PISSN 2527-9092 

Vol 07 No 02, 2021: 224-234  EISSN 2527-6921 

https://dx.doi.org/10.22334/jbhost.v7i2 

 

 

227 

 
https://jbhost.org/  

https://creativecommons.org/licenses/by/4.0 

 
 

 

Picture 1:  The Full Model Analysis Result of Causality Relationship Impact 

between Self-Efficacy, Earning Expectation, Social Media, 

Entrepreneurial Interest and Entrepreneurial Readiness 

 

The testing model was conducted by using the regression weight for the self-

efficacy variable, earning expectation variable, social media variable, 

entrepreneurial interest variable and entrepreneurial readiness variable through the 

output table as written in table 1 below.  

 

Table 1:  Structural Measurement Model of Unstandardized and 

Standardized Regression Weight 

   Unstandarized 

Estimate 

Standarized 

Estimate 

S.E. C.R. P Note 

Y1 
<-

-- 
X1 .456 .429 .163 2.790 .005 

Significant 

Y1 
<-

-- 
X3 .387 .363 .200 3.433 *** 

Significant 

Y1 
<-

-- 
X2 .585 .454 .271 2.159 .031 

Significant 

Y2 
<-

-- 
X1 .699 .416 .099 3.002 *** 

Significant 

Y2 
<-

-- 
X2 .205 .198 .168 2.023 .041 

Significant 
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Y2 
<-

-- 
X3 .345 .440 .122 2.367 .018 

Significant 

Y2 
<-

-- 
Y1 .479 .595 .119 4.026 *** 

Significant 

Source: research data, 2020 

 

According to the analysis result above using path analysis, therefore, it can 

be explained that all variables have C.R. (critical ratio) value above 2,000 and sig 

value below 0,05. This means that all exogenous variables have a significant direct 

impact on the exogenous variables.  

Meanwhile, the testing of indirect impact of self-efficacy, earning 

expectation and social media to the entrepreneurial readiness through the 

entrepreneurial interest, is written in the table below. 

 

Table 2. Indirect Impact 

 Social 

Media 

Earning 

Expectat

ion 

Self-

Efficacy 

Entrepreneur

ial Interest 

Entrepreneuri

al Readiness 

Entrepreneuri

al Interest 
.000 .000 .000 .000 .000 

Entrepreneuri

al Readiness 
.216 .271 .255 .000 .000 

Source: research data, 2020 

 

Table 2 above shows the indirect impact of social media on the 

entrepreneurial readiness through entrepreneurial interest is 0,216. The indirect 

impact of earning expectation on entrepreneurial readiness through entrepreneurial 

interest is 0,271. And, the indirect impact of self-efficacy on the entrepreneurial 

readiness through entrepreneurial interest is 0,255. 

 

1. The Effect of Self Efficacy on Entrepreneurial Interest  

 Based on the analysis result, it can be concluded that the direct effect of self-

efficacy variable to entrepreneurial interest has a C.R. value of 2,790 > 2,000 and 

probability = 0,005 < 0,05. It means, the self-efficacy effect on the entrepreneurial 

interest was positive and significant. Therefore, it can be said that the higher self-

efficacy, the higher also the entrepreneurial interest. This analysis result is 

consistent with the argument by Hendro (2018:225) which states that in choosing a 

profession, it certainly cannot be separated from self-efficacy factor. Self-efficacy 

is a confidence in self to be able to run and organize something in order to get a 

maximum result. The confidence in self will be very important when running a 

profession, since to become an entrepreneur, a confidence is needed in running and 

organizing the business. A person, who chooses to become an entrepreneur, must 

have a high self-efficacy in entrepreneurship. Therefore, self-efficacy or confidence 

in self will influence the entrepreneurial interest. (Pamungkas, 2017) in his 

research, finds that self-efficacy has a positive and significant impact to the 

entrepreneurial interest which is showed with the significant value which lower than 

level of significant which is 0,050 or (0,000 < 0,050) and t calculated value of 
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11,678 is bigger than t table of 1,656. This shows that self-efficacy has a positive 

and significant effect on entrepreneurial interest. It means, the higher the self-

efficacy, the higher also the entrepreneurial interest.  

 

2. The Effect of Earning Expectation on Entrepreneurial Interest 

 Based on the result of research, it can be known that the direct effect of 

earning expectation value on entrepreneurial interest has a C.R. value of 2,159 > 

2,000 and probability = 0,031 < 0,05. This means, the effect of earning expectation 

on entrepreneurial interest was positive and significant. Therefore, it can be said 

that the higher the earning expectation, the higher also the entrepreneurial interest. 

This result is consistent with the argument by Hendro (2018:301) which states that 

in choosing a profession or job, the salary or earning factor becomes an important 

consideration. The salary or earning is used to fulfill the daily needs such as primary 

needs, secondary needs and tertiary needs. Therefore, a person will choose a 

profession with high salary or earning in order to fulfill his daily needs. Earning 

expectation is a wish of someone to receive exchange in the form of material which 

is produced from the work. As an entrepreneur, a person certainly wishes to get a 

higher earning. The entrepreneur’s earning is unlimited, therefore it becomes one 

of the factors of someone to choose to become an entrepreneur. With the hope to 

get a high unlimited income, it will influence the entrepreneurial interest.  

 Besides, this result of research is consistent with the result of research which 

was conducted by (Pamungkas, 2017). In his research, he finds that partial test 

(statistic t test) of earning expectation variable is attained a t calculated value of 

8,535 bigger than t table of 1,656. Meanwhile, the significant value of 0,000 is 

lower than 0,05. This shows that the earning expectation has a positive and 

significant effect on entrepreneurial interest. It means, the higher the earning 

expectation, the higher also the entrepreneurial interest.  

 

3. The Effect of Social Media on the Entrepreneurial Interest 

 Based on the result of research, it can be known that the direct effect of 

social media variable on entrepreneurial interest has a C.R. value of 3,433 > 2,000 

and probability = *** < 0,05. This means that the effect of social media on 

entrepreneurial interest was positive and significant. Therefore, it can be said that 

the higher the social media usage, the higher the entrepreneurial interest. This result 

of research is consistent with the research which was done by (Mulyandi & 

Puspitasari, 2018). They find that social media has a quite strong and significant 

effect on the growth of entrepreneurial interest among young generation. As the 

implication, it is very important for university to consider again the curriculum, 

especially related to the entrepreneurship development. The existence of 

entrepreneurship subject, not only as an obligation without the effort of soul 

development in students, but also as a needs inside the students. Growing the 

entrepreneurship spirit in every student can be done by giving a better space to the 

practical activity. (Asmawan, 2017) through his research, states that by doing the 

practice of entrepreneurship, the students will have courage and confidence to start 

a business. Effectively, students show their happiness while doing a business and 

connotatively show their motivation to keep doing business. 
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4. The Effect of Self-Efficacy on Entrepreneurial Readiness  

 Based on the research result, it can be known that the direct effect of self-

efficacy variable on entrepreneurial readiness has C.R. value of 3,002 > 2,000 and 

probability = *** < 0,05. This means, the effect of self-efficacy on entrepreneurial 

readiness was positive and significant. Therefore, it can be said that the higher the 

self-efficacy, the higher the entrepreneurial readiness. This result of research is 

consistent with the research which was conducted by (Irsyada et al., 2018). They 

find that self-efficacy is a confidence of an individual in the self-ability to organize 

and perform a task effectively and efficiently. Therefore, the individual can reach 

the aim where he feels confident to face any difficulty and able to predict how big 

the effort will be needed to reach the aim. Other explanation about self-efficacy 

states that it is a confidence of people in their ability to train some control measures 

of the function of their selves from the accidents in their environment. The self-

confidence holds an important role in growing someone’s interest (Farida and 

Nurkhin, 2016). Self-efficacy is a self-perception about how good ourselves can 

function in a certain situation. Self-efficacy related to the confidence that ourselves 

have an ability to do wished action.   

 

5. The Effect of Earning Expectation on Entrepreneurial Readiness 

Based on the result of research, it can be known that the direct effect of 

earning expectation variable on entrepreneurial readiness has a C.R. value of 2,023 

> 2,000 and probability = 0,041 < 0,05. This means the effect of earning expectation 

on entrepreneurial readiness was positive and significant. Therefore, it can be said 

that the higher the earning expectation, the higher the entrepreneurial readiness. 

This research is consistent with the argument by (Zimmerer, Thomas W., 2018), 

which state that earning expectation is a wish of someone to receive an exchange in 

a material form which is created by the effort that he had done. Furthermore, it is 

said that if someone become an entrepreneur, he will receive a fantastic earning. An 

aggressive entrepreneur has a high earning expectation of his business in order to 

fulfill his daily needs and to develop his business. 

This research is also consistent with the result of research which was done 

by (Davinci & Maryati, 2011), which the result shows that there is a positive and 

significant effect from earning expectation on entrepreneurial readiness. It shows 

that during this time, as an entrepreneur, there is a wish to get a high earning from 

the activity that they should do.  

 

6. The Effect of Social Media on Entrepreneurial Readiness 

 Based on the result of research, it is known that the direct effect of social 

media variable on the entrepreneurial readiness has a C.R. value of 2,367 > 2,000 

and probability = 0,018 < 0,05. The C.R. value = 2,367 > 2,000 and probability = 

0,018 < 0,05. This means, the effect of social media on the entrepreneurial readiness 

was positive and significant. Therefore, it can be said that the higher the social 

media usage, the higher the entrepreneurial readiness. This research is consistent 

with the argument from (Keller, 2012). He says that social media is a tool for the 

consumer to share information, text, picture, audio and video to others or company 

and vice versa. The role of social media has been more recognized in encouraging 

the business performance. Social media has make it possible for the small business 
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to change their way of communicating with the customer, marketing the product 

and service and also interacting with customer with the purpose to build a good 

relationship.  

 Other than that, this result of research is consistent with the research which 

was done by (Rahayu & Laela, 2018) which show the significant effect of social 

media usage variable on the entrepreneurship of STIE IPWI Jakarta students. It is 

proven with the sig value result of 0.014 > 0.05 which means Ho is rejected and Ha 

is received. The higher the social media usage, the higher the entrepreneurial 

readiness of the students too. Otherwise, the lower the social media usage, the lower 

also the entrepreneurial readiness of the students. This happens since social media 

has a communication role. According to (Morrisan, 2017), social media is an effort 

to make all marketing and promoting activities creating an image which is 

consistent for the students. On the other hand, according to (Setiadi in Nugroho, 

2013), on the basic level, communication can give information and make the 

potential consumer realizes the product which is being promoted. Communication 

can try to persuade the current consumer and the potential consumer to have a desire 

into the exchange relationship.  

 

7. The Effect of Entrepreneurial Interest on Entrepreneurial Readiness  

 Based on the result of research it can be known that the direct effect of 

entrepreneurial interest variable on entrepreneurial readiness has a C.R. value of 

4,026 > 2,000 and1 probability = *** < 0,05. This means, the effect of 

entrepreneurial interest on entrepreneurial readiness was positive and significant. 

Therefore, it can be said that the higher the entrepreneurial interest, the higher the 

entrepreneurial readiness. This result of research is based on the entrepreneurial 

interest theory which is assumed that, the higher the entrepreneurial interest of 

student, the higher their entrepreneurial readiness. Even though, similar with the 

statement of the assumption, the entrepreneurial interest of student still needs to be 

increase. Therefore, their entrepreneurial readiness will grow and develop better. 

The result of research is also supported by a previous research which was conducted 

by (Syaifullah, 2016) which states that the entrepreneurial interest consists of two 

which are spirit or internal, where the interest gives feeling and assumption that the 

individual is in a very great condition. The other is physical or external, which is a 

person’s nature of belief of everything on himself that relates with the physical 

being.  

 The entrepreneurial interest that is carried by the students, gives them 

positive contribution to their entrepreneurial readiness. Besides that theory, this 

research is also consistent with the previous research which was done by (Bustan, 

2014). He shows the positive relationship between the student’s entrepreneurial 

interest and their entrepreneurial readiness. The increasing of student’s 

entrepreneurial interest gives courage on the development of entrepreneurial 

readiness. The entrepreneurial readiness will develop better along with the increase 

of student’s entrepreneurial interest.  

 

 

 

 



Journal of Business on Hospitality and Tourism   PISSN 2527-9092 

Vol 07 No 02, 2021: 224-234  EISSN 2527-6921 

https://dx.doi.org/10.22334/jbhost.v7i2 

 

 

232 

 
https://jbhost.org/  

https://creativecommons.org/licenses/by/4.0 

CONCLUSION 

 

 The result of the research showed that self-efficacy had a positive and 

significant effect on entrepreneurial interest. This means, the higher the self-

efficacy, the higher also the entrepreneurial interest. Earning expectation had a 

positive and significant effect on entrepreneurial interest. This means, the higher 

the earning expectation, the higher also the entrepreneurial interest. Social media 

had a positive and significant effect on entrepreneurial interest. This means, the 

higher the social media usage, the higher also the entrepreneurial interest. Self-

efficacy had a positive and significant effect on entrepreneurial readiness. This 

means, the higher the self-efficacy, the higher also the entrepreneurial readiness. 

Earning expectation had a positive and significant effect on entrepreneurial 

readiness. This means, the higher the earning expectation, the higher also the 

entrepreneurial readiness. Social media had a positive and significant effect on 

entrepreneurial readiness. This means, the higher the social media usage, the higher 

also the entrepreneurial readiness. Entrepreneurial interest had a positive and 

significant effect on entrepreneurial readiness. This means, the higher the 

entrepreneurial interest, the higher also the entrepreneurial readiness. 
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