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An Extension Research on Marketing Guideline of
A Mattou Farmer’s Pomelo on Moon Festival
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reduction and profit increment. This kind of
Abstract

extension model is providing penetrating insight

From the viewpoint of systemic integration
and innovation, this study tried to using the
packaged counseling model to involve the entire
agricultural journey from the production to
marketing to carry on the agricultural extension
work.  Coordinating the goal of *“security
agriculture”, we instructed the case of farmer
produced safe and high quality shaddocks based
on the safe and high quality management model
of agricultural chemicals fertilizer decrement.
Simultaneously, the specialized counseling team
was formed to utilize an action research for
guiding and coordinating the case of farmer to
complete the practice of self-marketing. Some
findings of this study discovered the obvious
empowerment effect. At the same time, the case

of famer also obtained the benefit of cost

referring to the public agricultural units and the

institutes of agricultural extension.

Key words: safe agriculture, action research,

agricultural extension, marketing
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Table 1. The results of model for safety and high quality by the costs were reduced.

o B =
ERER

PRIESEE PRIEELEE PRIE®%E PRIEELEE
ABK 124,820 59.34% 52,285 65.41%
BEK 45,485 78.07% 11,680 63.79%
LEK 121,800 42.29% 111,130 64.65%
DEXR 35,550 39.36% 51,060 64.98%
EBR 98,287 84.69% 197,590 94.62%
FEK 19,000 47,020 95.96%
GEK 49,030 83.82% 91,500 81.33%
HEXR 46,356 84.25% 35,780 65.92%
(F=¥.2 43,100 26.12% 40,500 69.46%
JBR 23,245 35.57% 6,770 52.16%
KER 60,000 60.00% 20,000 20.00%
LEK 46,750 38.84% 20,440 28.77%
MEXR 72,850 45.33% 85,860 33.99%
NER 118,100 38.22% 36,850 35.35%
OBk 148,000 43.66% 52,380 25.63%
PEK 59,677 19,370 67.30%
¥ 69,503 55.69% 55,013 58.08%
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Table 2. The costs comparison Lee farmer adapted the model of safety and high quality.
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research.
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Fig. 1. The flow-chart of business information management.
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Fig. 3. The historical information of customers.
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Table 4. The cost classification of the extension

research.

BARNE ©%

EEmAA $1,755,000
R E $8,000
WMrREREE $84,000
BE $130,000
THEEER $55,330
AR $2,032,330
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