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Abgracts o Major Articles

Practical Thinking and Chinese Linguigtics in the 20" Century

by. Su Xinchun
Abstract : In the 20" century Chinese linnguigics has fully developed under the irfluence of practica
thinging. It has been adapted to the needsof ocid development and served the ociety with some practi-
ca activities. The main achievements include the building of the subject theories ,the making of Chinese
Phonetic Alphabet ,the egablishment of the comnon languace of the Han natioraity and! vhe invegtigations
o didects and ethnic languages. The gressdf practica thingng haslong been a traditicr in the higory of
Chinese linguidics. It d < resulted in the overs ght of and incitference to (e rational and abgtract research
into the nature of ianguags.
Key wor ds:rmodern Chineaz linguigtics practica thinking

The Devdopment o China’ s Advertising Theories in the 20" Century
by. Chen Peiai
Abgract : The gudy of advertisng is a relatively new subject in China. In the 1920s there were ome re
search and education in this fidd. However ,its development was hanpered by the social and economic
oonditions in old China and by the planning ecoromic sysem &ter the founding of new China. The reform
and openning up policy has brought new life to the sudy of advertisng. The succesful gudiesdf ome im
portant theoretica issues have not only set up afoundation for the further development of the indusry and
the education of professonas,but d greatly raised its genera dandard. Sarting anog from scratch ,
China s advertisng research has formed its own theoretica sygem. While keeping up with the geps of
intemetional advertisng, it will gve new inpetus to the growth of Chind s market ecoromy.
Key wor ds:advertiang theories ,beginning and development ,change of ideas

The Later Peigocene Fossl Mammals and the Palaeogeographical En-

vironment o the Taiwan Srait

By Cai Baoquan
Abstract : The lates study shows that the fosdl mammds living 26000 to 11000 years ago salvaged by
fishermen from both sdesd the Taiwan Sraits diplay great smilarities. The fosdl assemblage is amilar
to those discovered in the Hua river valey rather than in the same latitude of Fujian and Quangdong
provinces. This mug have resulted from the ice age when the sea level became < low that nog of the Tai-
wan Srait now was land and mammal sdf that time noved outh adong the Eag China Sea continental  shelf
with the cold wind. At that time people as well as mammd s were able to travel between Taiwan and the
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