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Abstract  

Purpose: The purpose of this paper is to identify the role intermediaries can play in an SME’s pursuit 
for corporate sustainability with a focus on eco-efficiency innovation. The research identifies drivers 
and barriers for eco-efficiency innovation, and highlights effects induced through collaboration 
between SMEs and local authorities, on the one hand, and consultancies, on the other.  
Design/methodology/approach: This paper is based on an exploratory qualitative interview study 
among German SMEs of the metal and mechanical engineering industry that have participated in 
“Ecoprofit”, an intermediary based program that aims at introducing organizations to the concept of 
sustainable development through implementation of eco-efficiency innovations.  

Findings:  Our key findings are that first, the proactive approach by a public intermediary (here local 
authority) is one essential push factor to trigger eco-efficiency innovations in SMEs with low 
absorptive capacity. Second, we find that SMEs may need facilitation for eco-efficiency innovation 
from different types of intermediaries (public and private) with different levels of support, which can 
range from customized and individual to more loosely held support, such as networks. 
Originality/value: Our study discusses the challenges of corporate sustainability with a focus on eco-
efficiency innovations for SMEs and proposes a ‘complex intermediary’ consisting of a local authority 
and consultancies as one means to engage SMEs in sustainability. Moreover, it focuses on SMEs in 
the B2B context, organizations that are often overlooked despite their vast impact.  Furthermore, by 
using a single industry approach, in-depth findings for the metal and mechanical engineering industry 
are presented.  
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Intermediaries driving eco-innovation in SMEs: A 
qualitative investigation 

1. Introduction 

Small and medium-sized enterprises (SMEs) are increasingly challenged to contribute to sustainable 

development (Jamali et al., 2009; LePoutre and Heene, 2006; Luetkenhorst, 2004), that is, to be 

involved in alleviating social grievance as well as environmental degradation. On the one hand, SMEs 

can benefit from dealing with sustainability-related issues, for example, through cost saving (e.g. 

increased energy efficiency) or by realizing competitive advantage (e.g. successful new products). On 

the other hand, handling sustainability issues can become a very insolent and complex endeavor for 

some SMEs. In the context of sustainability, SMEs are faced with challenges such as resource 

constraints in terms of time, knowledge, financial and human capital (EUC, 2007; Lee, 2009; Perez-

Sanchez et al., 2003) as well as factors related to managerial and organizational structure such as no or 

few personnel dedicated to sustainability management or an ad-hoc, informal management of 

sustainability issues (Jenkins, 2004; Spence, 1999). Yet, even though dealing with such issues may, at 

first, present a complex endeavor for some SMEs, they may collaborate with parties outside their 

organizational boundaries such as universities, governmental bodies, or consultancies to gain access to 

knowledge and to direct assistance to better deal with sustainability issues (Jenkins, 2009; LePoutre 

and Heene, 2006; Valliere, 2006). For the purpose of this paper, we refer to these external 

organizations as intermediaries (Howells, 2006). 

Against this background, we are interested in the role of intermediaries in an SME’s effort to 

implement eco-efficiency innovation. To this end, we focused our research on Ecoprofit®1 as it is a 

program that aims to introduce organizations to the concept of sustainable development by use of a 

‘complex’ intermediary (i.e. composed of more than one party, as will be explained later) in which a 

local governmental body and an environmental consultancy provide direct and indirect forms of 

assistance to SMEs. This program emphasizes eco-efficiency, that is, the combination of economic 

and environmental performance to create economic gain while reducing negative environmental 

impact (Schaltegger and Synnestvedt, 2002). Such innovations fall into the category of environmental 

innovations which include enhanced processes, products, and organizational practices that reduce or 

avoid negative environmental impacts (van Hemel and Cramer, 2002; Rennings, 2006; Rennings et 

al., 2006; Beise-Zee and Rennings, 2005). As eco-efficiency innovations are often linked to financial 

                                                        
1 Ecoprofit is a registered trademark. However, for reasons of readability, we will restrain from using the 

registered trademark sign ® each time we mention Ecoprofit. Moreover, Ecoprofit is a program that is executed 

through a partnership between consultancies and local authorities. For reasons of readability, we will henceforth 

refer to this partnership as “Ecoprofit”.  
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benefits (e.g. cost saving), they can constitute a feasible first step for SMEs with limited resources 

(financial, time, knowledge) to initiate a more sustainable mode of business operations.  

Based on an interview study among German SMEs from the metal and mechanical engineering 

industry, we explore the role of a complex intermediary in the pursuit of more sustainable business 

operations of these SMEs. In particular, we focus on the question if and if so, how the model of 

Ecoprofit has helped SMEs to implement changes. However, in order to have a long-lasting positive 

impact on the environment, it is essential that these activities are also a trigger for continuous change 

in the future. Therefore, we aim at exploring how lasting these changes are.  

We will attend to the central questions of this paper in five steps. First, we will outline the current 

literature on sustainability in the context of SMEs. Here, we will place particular emphasis on eco-

efficiency innovation and the role of intermediaries. On this basis, we will analyze Ecoprofit as a 

complex intermediary constellation. In a second step, we will provide information on our qualitative 

interview study to then, in a third step, lay out the central findings. In a fourth step, we will discuss 

our findings, elaborating on potential reasons why SMEs are willing to interact with intermediaries 

arguing from an absorptive capacity perspective. Additionally, we will examine the long-term effects 

of the interaction with intermediaries. The purpose of this step is to derive propositions for future 

research. Following, this paper concludes with some final remarks regarding limitations and further 

research avenues.  

2. Literature Review  

The integration of sustainability-related aspects and innovation can be beneficial for business: they can 

reduce costs (e.g. through an energy management system), reduce risks (e.g. through enhanced safety 

features), increase sales and profit margins (e.g. through the introduction of premium organic brands), 

increase reputation and brand value, become more attractive as an employer (e.g. through better 

alignment between personal and company values), and build up innovation capabilities (Schaltegger, 

2011). Despite these potential benefits, dealing with sustainability-related issues constitutes a 

challenge to most organizations. As a consequence, many instruments, concepts, and tools have been 

developed to assist businesses in their effort to alleviate environmental and social issues (e.g. 

Schaltegger et al., 2007). However, most of these tools were designed for or are used by larger 

corporations (Graafland et al., 2003). As SMEs are not simply smaller versions of their larger 

counterparts (Tilley, 2000; Welsh and White, 1981), they might require different tools or a different 

approach to dealing with social and environmental issues than those offered to large corporations. 

Therefore, this section of the paper will first explore the challenges SMEs face when wishing to 

implement changes towards sustainability and will then go on to discussing the potential role of 

intermediaries in this process. In a third and final step of the literature review, we will introduce 

Ecoprofit as a complex innovation intermediary.  
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2.1 SME characteristics and Eco-efficiency Innovation  

SME literature in general places much emphasis on identifying those aspects of SMEs that 

differentiate them from large corporations. These differences are often referred to as “characteristics” 

or “peculiarities”2 (del Brio and Junquera, 2003; Spence, 1999; Vyakarnam et al., 1997). In recent 

years, many scholars have explicitly addressed the question of such characteristics in the context of 

corporate sustainability, i.e. the integration of sustainability issues into core business (examples are: 

Jenkins, 2004; Moore and Spence, 2006; Preuss and Perschke, 2010; Perrini, 2006; Spence, 1999; 

Spence and Lozano, 2000; Spence and Rutherford, 2001; Schaper and Savery, 2004).  

In summary, this body of literature puts forward a range of both disadvantageous and advantageous 

characteristics that may influence the integration of sustainability into business activities. 

Advantageous SME characteristics, such as informal ways of communication, flexible and lean 

organization structures (Bos-Brouwers, 2009) may lead to a less bureaucratic management of 

environmental and societal issues. The dominant and entrepreneurial role of the owner-manager, for 

instance, may affect the reaction to changing markets and can, hence, facilitate behavior towards 

product innovation to conquer market niches (Jenkins, 2006). The peculiarities, i.e. the potential 

disadvantages, faced by SMEs imply certain challenges for innovation in the context of corporate 

sustainability (del Brio and Junquera, 2003) and its implementation in SMEs (Jenkins, 2006, 2009; 

Luetkenhorst, 2004; Russo and Tencati, 2009; Sweeney, 2007). Resource constraints, for example, 

lack of time, personnel, knowledge, and financial capital (Azzone and Noci, 1998; Bos-Brouwers, 

2009; del Brío and Junquera, 2003; Spence, 1999) may result in fewer investments in and 

implementation of eco-efficiency innovations (Noci and Verganti, 1999). Overall, eco-innovation 

indeed occurs in SMEs, but to a varying degree, that is SMEs may follow a reactive, anticipatory, or 

innovation-based strategy (Noci and Verganti, 1999).  

According to del Brio and Junquera (2003), SMEs tend to follow a more reactive approach towards 

management of sustainability as well as to innovation (both sustainability and non-sustainability-

related) (Scozzi et al., 2005). As a result of this more reactive approach, SMEs seem to innovate more 

incrementally than radically (del Brio and Junquera, 2003). On top, the majority of SMEs are micro-

businesses with less than ten employees (Census, 2011; Klees, 2008). To implement highly 

sophisticated tools such as sustainability accounting (Bennett et al., 2011), advanced employee training 

schemes (Kotey & Volker, 2007), or an elaborate stakeholder management may present an enormous 

and probably not accomplishable endeavor for such small organizations. Dealing with all potentially 

important stakeholders (e.g. customers, suppliers, regional organizations, NGOs) would consume a 

substantial amount of time that is one of the scarcest resources of SMEs. Advanced employee training 

schemes usually require large financial investments by the employer which is often unfeasible for a 

                                                        
2 The term “peculiarities” is often used when referring to disadvantageous SME characteristics such as inherent 

resource constraints.  
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micro enterprise. Similar arguments may also be found to apply to the remainder of the SME 

spectrum, thus organizations with up to 250 employees (EUC, 2007).  

Based on the outlined resource constraints and entailed difficulties in pursuing a corporate 

sustainability scheme, it could be argued that SMEs with a more reactive stance might be more drawn 

towards those solutions that have a clear and direct impact on their financial performance (Sub et al., 

2005). Therefore, actions that improve the financial performance (or are not diminishing it) while 

improving the environmental performance might be best suited for SMEs with an initially reactive 

approach towards sustainability to start their respective engagement. This ratio of economic value 

created to environmental impact added (Callens and Tyteca, 1999; Figge and Hahn, 2002) is often 

referred to as eco-efficiency (Dyllick and Hockerts, 2002; Schaltegger and Sturm, 1998). It is either 

improved by reducing environmental impact whilst keeping the same economic value, or by 

expanding economic value whilst remaining at a constant level of environmental impact (Schaltegger 

and Sturm, 1990; Schmidheiny, 1992). Eco-efficiency measures can be taken in various dimensions; 

these include energy, water, resource efficiency, material, waste, and pollution intensity (Verfaille and 

Bidwell, 2000; von Weizsaecker et al., 1997).  

Eco-efficiency innovation can be applied to all types of innovation: process (production of goods and 

services with less input), product (more efficient products), and organizational (reorganization of 

structures or implementation of new management tools) (Rennings, 2000; Rennings et al., 2006). 

Whilst improved eco-efficiency can be achieved through all innovation types (Ar & Baki, 2011), this 

paper focuses on process innovations as it is the more common form of innovation in the 

manufacturing industry (Bigliardi et al., 2011) which lies at the center of attention in this paper. Eco-

efficiency process innovations enable the production of goods or services with less input of resources 

(e.g. energy) and encompass innovations in end-of-pipe and cleaner production technologies 

(Rennings et al., 2006).  

In summary, eco-efficiency innovation might be a feasible starting point for SMEs to begin the 

process of corporate sustainability. However, the question remains how SMEs which struggle with a 

lack of time and personnel and which are not equipped with the necessary knowledge to implement 

eco-efficiency innovation are to be engaged in the process. Against this background, the next section 

of this paper will discuss how SMEs can access to and make use of essential external knowledge 

through collaboration with innovation intermediaries.  

2.2 Role of Intermediaries in Eco-Efficiency Innovation 

One possible solution for SMEs is to use collaborative initiatives to acquire knowledge outside their 

own organizational boundaries (Clarke and Roome, 1999). By doing so, SMEs gain access to and 

exchange relevant sustainability information (Spence et al., 2003). Moreover, SMEs can collaborate or 

seek network contacts to reduce time and knowledge constraints and increase their absorptive capacity 
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(LePoutre and Heenem, 2006). Absorptive capacity is of particular importance to the innovation 

performance of an organization and refers to an organization’s ability to take in new impulses from 

outside and translate these into innovations (Cohen and Levinthal, 1990). It encompasses the process 

of recognizing and understanding external knowledge, assimilating it to the firm context, and 

continuing to create new knowledge (Lane et al., 2006). Thus, collaborative approaches are crucial as 

they diffuse practices and policies (Battaglia et al., 2010) and can, hence, support the implementation 

of sustainability-oriented innovations.  

Collaboration with external organizations can take different forms e.g. networking or cooperating 

(Biondi et al., 2002; Bos-Brouwers, 2009; Clarke and Roome, 1999; de Bruijn and Hofman, 2000; 

Hartmann et al., 2002; LePoutre and Heene, 2006; Murillo and Lozano, 2009; Torri, 2010). Networks 

are more loose forms of engagement as it is easier to leave them than cancel contractual agreements 

and thus, might be a potential option for SMEs wishing to engage in environmental innovation 

processes. However, as manufacturing SMEs are considered to have low networking skills (Bigliardi 

et al., 2011), we will focus on a different form of collaboration, namely collaboration with 

intermediaries as this is considered “good innovation practice” (Vermuelen, 2006).  

Intermediaries are commonly understood as third-party organizations that help to achieve desired 

objectives (Perset, 2010) which may provide a necessary external impulse, motivation and advice to 

initiate or continue with, for example, environmental protection (Gombault and Versteege, 1999). 

Literature recognizes various types: governments and local authorities, NGOs, universities, 

consultancies – to name but a few (del Brio and Junquera, 2003; Howells, 2006; Massa and Testa, 

2008; Zeng et al., 2010). These can be clustered into three distinct groups: public, non-profit, and 

private (Kolk et al., 2008). Public intermediaries are governments and (publicly funded) science 

partners or universities, as well as other publicly funded bodies. NGOs belong to the non-profit group 

whereas consultancies and industry associations fall into the private group. More specifically, in the 

context of innovation, an intermediary that assists in the innovation process – “innovation 

intermediary”- is “an organization or body that acts as an agent or broker in any aspect of the 

innovation process between two or more parties” (Howells, 2006, p. 172).  

To make the potential role of such innovation intermediaries more tangible, we will briefly outline 

various levels of intermediation as identified by Howells (2006). 

•  Foresight, diagnostic and scanning / information processing: At this level of intermediation 

SMEs are able to gain a more comprehensive view of environmental challenges, what 

sustainability entails, access external expertise and benefit from resource exchanges (see also 

de Bruijn and Hofman, 2000; de Bruijn and Tukker, 2002; Hartman et al., 2002; Hartman et 

al., 1999; Roome, 2001). For example, CERAM assists businesses in identifying the latest 

technological changes and assists them in choosing the one most suitable for them.  
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• Knowledge processing, gathering and combination: Intermediaries at this level assist in 

combining knowledge from two or more parties. This knowledge can stem from different 

internal parties or from two distinct organizations. 

• Gatekeeping and Brokering: At this level, intermediaries can act as negotiators or support 

others in understanding and translating contractual agreements.  

• Testing, validating and training: Here, intermediation involves actions such as prototyping, 

inspection or scaling of innovations undertaken by a business.  

• Accreditation and standards: Innovation intermediaries can also assist in selecting, 

implementing or certifying various standards, e.g. ISO 14001. 

• Regulation and arbitration: This level of intermediation does not only refer to policy 

regulation but also to informal arbitration, for example between consumers and producers.  

• Intellectual property: Intermediaries can help SMEs to protect their intellectual property 

through patents or other regulations.  

• Commercialization: Another level of intermediation aims at exploiting the innovation by 

identifying potential markets and consequent strategies for serving these markets. 

• Assessment and evaluation: Some of the intermediation activity also emphasizes the 

assessment of respective technologies in terms of performance.  

Hence, collaboration between an SME and innovation intermediaries can lead to an enhancement of an 

SME’s innovation capacity, and more specifically, result in building up absorptive capacity for eco-

efficiency innovation. First, the innovation intermediary can support recognizing and understanding 

new external knowledge through knowledge processing; gathering and combination; as well as 

accreditation and standards. Second, the assimilation of external knowledge to the firm context can 

be facilitated at intermediation levels of assessment and evaluation; regulation and arbitration; 

testing, validating and training; as well as gatekeeping and brokering. Finally, the process of enabling 

the firm to continue to create new knowledge can be facilitated at the level of commercialization and 

intellectual property rights. We thus argue that through collaboration with intermediaries, SMEs are, 

on the one hand, able to locate, acquire, and utilize knowledge necessary for eco-efficiency 

innovation, and, on the other, have access to direct assistance and can consequently supplement their 

scarce resources (e.g. time, financial, human). In the following subsection, we will now describe the 

Ecoprofit initiative as one possible form of a complex intermediary. 

2.3 An Introduction to Ecoprofit 
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The core idea of Ecoprofit (“ECOlogical PROject For Integrated Environmental Technology”), which 

originated in Austria in 1991 (Martinuzzi et al., 2000), is to facilitate eco-efficiency innovation. It 

introduces organizations from various industries to eco-efficiency innovation through means of 

education as well as through the usage of customized problem solving. More specifically, it aims to 

improve the eco-efficiency of processes, products, practices, and services in organizations (Krenn and 

Fresner, 2009). In this collaborative scheme, local authorities, companies with headquarters based in 

that local area, and professional consultants work together to involve SMEs in learning networks and 

to transfer sustainability-specific knowledge into the companies.  

In his definition of an innovation intermediary, Howells (2006) refers to a single organization. 

However, in the case of Ecoprofit, the participating SMEs are facilitated by both consultancies, whose 

foremost role it is to provide the SME with direct assistance, and local authorities, whose primary role 

it is to facilitate learning networks and collaboration with other companies or organizations. Due to 

this intertwined facilitation by local authorities and consultancies, we consider the Ecoprofit initiative 

as a ‘complex intermediary’ and we thus, consider it as one single actor. 

The main objectives of Ecoprofit are strengthening the company economically, improving 

competitiveness, reducing industrial emissions, and extending internal company know-how (CPC, 

2010; Ecoprofit, 2008a; Martinuzzi et al., 2000). The improvement of competitiveness and the 

reduction of environmental impact are achieved through the implementation of eco-efficiency 

innovations in the respective companies.  

In Germany, Ecoprofit has been implemented in around 80 locations with currently over 2000 

participating organizations. At present, Ecoprofit has three modules: the beginner program (module 1), 

the Ecoprofit club (module 2), and “from Ecoprofit to EMAS/ISO” (module 3). During the second 

module, companies that have completed the first module can interact in a peer-learning and peer-

coaching process, that is, a learning network is established. In this paper we will discuss the beginner 

program in detail, as it introduces companies to eco-efficiency innovation and touch upon the learning 

network in the discussion of our findings, as it is one attempt of Ecoprofit to establish lasting learning 

structures for sustainability.  

Before introducing the beginner program in companies, the region or city, during the preparation and 

license agreement phase (phase 1), has to acquire the license from the Cleaner Production Centre 

(CPC) Austria. The idea and complete structure of the program are then presented during a kick-off 

event (phase 2) to interested companies. The costs of the beginner program are usually covered by a 

mixture of public grants and company contributions of about €10,000 (CPC, 2010). The beginner 

program consists of five phases (see Figure 1):  

--------------- PLEASE INSERT FIGURE 1 HERE -------------- 
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In the workshop-series (phase 3), the first knowledge transfer process with the participating companies 

takes place. Here, the employees of the companies are trained in the central aspects of an integrative 

environmental management system. Parallel to phase three runs the operational implementation in 

which the companies receive individual consultations and are analyzed externally (phase 4). At the 

end of this phase, a firm-specific program is developed and implemented collaboratively. Phases three 

and four represent a learning network which is, however, not formalized in the sense of the Ecoprofit 

club, an extra module after the completion of the beginner program. The implementation of the 

processes is evaluated by an independent commission (phase 5). After successful completion of the 

program, the companies receive a certificate, which they can use for marketing purposes. On the 

whole, it is the aim to strengthen both local authorities and local companies to contribute to 

sustainable regional development (Krenn & Fresner, 2009).  

When relating the activities of Ecoprofit back to Howells’ (2006) levels of intermediation, we propose 

that Ecoprofit serves for “scanning and information processing”, “knowledge processing”, 

“accreditation and standards”, and “regulation and arbitration” in that:  

• Ecoprofit offers support in identifying the best suitable eco-efficiency innovation to 

implement; it thus scans the information for the SME.  

• This can alleviate restraints related to lack of time and personnel.  

• Through the workshops and individual consultancies, knowledge is transferred to the 

participating SME and thus a lack of knowledge is counterfeited.  

• Moreover, Ecoprofit also serves as informant for legal and other regulatory enquiries that the 

SMEs might have that reduces risks related to environmental challenges.  

Therefore, we consider Ecoprofit a complex innovation intermediary that pays particular attention to 

information and knowledge transfer as well as direct assistance in implementing innovation so as to 

improve eco-efficiency in SMEs. In order to gain greater insights into Ecoprofit and its role in the 

achievement of more sustainable business practices in SMEs, we conducted an exploratory interview 

study which will be presented in the following section.  

3. Methodology 

This paper is based on qualitative exploratory research and is of interpretative nature (Silverman, 

2008). We chose a qualitative approach to gain greater understanding of the field of study (i.e. the role 

of intermediaries in an eco-efficiency innovation process) as this approach leaves space for insights 

that were not anticipated by the researcher (Stebbins, 2001; Wolcott, 2009). More specific, an 

interview study was undertaken. The following subsections outline the research sample, data 

collection, and method of analysis of the undertaken empirical work.  

3.1 Research Sample 

The selection criteria of the sample was five-fold: All potential interview partners needed to (1) be an 

SME (2) have participated in the Ecoprofit scheme, and (3) have completed it at least five years prior 
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to the interviews, (4) operate in the metal and mechanical engineering industry and (5) had to be 

located in Germany. In the following paragraphs, we will elaborate on these five criteria. 

(1) Small and Medium-Sized Enterprises 

The SMEs in our sample were required to be in line with the EU definition that classifies companies 

with less than 250 employees as such (TCEC, 2003). 

(2) Ecoprofit  

As discussed under subsection 2.3, Ecoprofit can be considered a complex innovation intermediary. 

Therefore, it constitutes an appropriate program to investigate the effects of collaboration between 

SMEs and intermediaries to achieve more sustainable business operations.  

Moreover, we chose Ecoprofit as it is recognized as Best-Practice example by the European Union 

(ECE, 2011; EUCOM, 2004) and has received various international rewards, such as the “Dubai 

International Award for Best Practices to improve the Living Environment 2002” (Ecoprofit 2008). 

Furthermore, it has already spread internationally to countries such as Germany, the Netherlands, 

Hungary, Slovenia, Russia, Italy, and China (Balcázar, 2010). 

As the beginner program, regardless of the regional setting, follows the same structure, a comparison 

between the participating SMEs is feasible. This would not have been the case if the SMEs 

participated in different programs i.e. interacted with altogether different types of intermediaries.  

The sample for this exploratory study was selected from a privately owned, yet publically accessible 

database (http://www.arqum.de/datenbank/) related to Ecoprofit.  

(3) Participation before 2005 

One part of our research question is to investigate if sustaining change was reached through the 

collaboration with an innovation intermediary. For this purpose, it is essential that there is a time lag 

between participation and interview as significant changes in an SME’s environmental behavior 

should be expected with a delay between three and five years after program participation (Altham, 

2007; Hennicke, 2000; Rosenfeld, 1996). With this time lag in our sample, we are able to better 

investigate the long-term effectiveness of such programs, as several years of project duration, post 

project experience, and network establishment can be accounted for.  

(4)  Metal and mechanical engineering industry 

To ensure better comparability of the findings, this paper presents a one-sector focus (Jenkins, 2006). 

The metal- and mechanical engineering industry was chosen for various reasons. First, this industry is 

one of the five major industries in Germany (Kritikos and Schiersch, 2010; VDMA, 2010). 

Furthermore, the industry is a key supplier to many other industries such as automobile, electronics, 
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and construction and therefore faces pressures to implement sustainability (Steiert, 2009). Finally, it is 

an under-researched sector for two reasons: first, many studies of sustainability deal with industries 

operating in business-to-consumer markets. Second, sustainability-related issues and particularly 

corporate sustainability is primarily investigated in large companies to which more than 80% of metal- 

and mechanical engineering companies do not belong (Kritikos and Schiersch, 2010).  

------- PLEASE INSERT TABLE 1 HERE ----------- 

(5) Germany 

The single country focus was chosen in order to further enhance comparability. Sustainability-related 

issues are regulated and incentivized differently – both from a governmental and from a consumer 

perspective – between countries. Thus, we decided to focus on Germany and the German Ecoprofit 

initiative.  

 

3.2 Data Collection 

During the conducted research, various types of data including information from the private database, 

interviews, company websites, and corporate reports were collected. The latter were incorporated to 

supplement the database and interview data (Eisenhardt, 1989). The following paragraphs will outline 

which information was derived from which source.  

Database: The private database was consulted to obtain data about eco-efficiency innovations 

implemented in the sample firms. The information is sector-specific and presents innovative eco-

efficiency measures accomplished by companies who took part in the one-year Ecoprofit scheme 

between 1998 and 2010. The data is structured according to the following dimensions: a) eco-

efficiency measures taken in the companies (for example in the field of hazardous materials or energy 

consumption); b) achieved benefits (for example monetary); c) the year of implementation; d) contact 

information of the company; and e) the manager responsible for the program. 

Interviews: Based on the information provided in the database, we conducted telephone interviews 

with seven SMEs from the metal and mechanical engineering industry (see Table 1 for company 

characteristics). This paper followed Weaver et al.’s (1999) suggestion that a high level executive is 

the best source to acquire accurate data. Accordingly, the interviews were conducted with three owner-

managers and four non-owner-managers. They took place between June and August 2010.  

This research capitalized on semi-structured interviews to gain insight into the interviewee’s 

perception by giving them the opportunity to answer freely within predefined topics (Silverman, 

2008). The interview guideline comprised three sections: company structure, corporate sustainability 

with a focus on eco-efficiency, and the role of intermediaries. 
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All interviews were held by the same two authors. The interviews were digitally recorded and 

transcribed. For the preparation of the present article, all data used (codes, quotes) was translated from 

German into English by the first author and carefully crossed-checked by the second and third author.  

Archival data: Information that could be found on company websites or in newspaper cuttings were 

used to supplement the data collected during the interviews. This data was obtained via a Google 

search of the respective company names.  

3.3 Method of Analysis 

The purpose of an interview study is to identify commonalities and differences between responses of 

people in equal positions or situations. Therefore, in order to analyze the collected data, a thematic 

approach was chosen (Stebbins, 2001; Wolcott, 2009). In this process, researchers follow an iterative 

process in which they look for emerging patterns and themes in the data. This process was 

simultaneously done by the first and second author and cross-checked with the third author, thereby 

achieving greater objectivity in the identified themes (codes). Following, the qualitative data was 

quantified in that it was counted how often which code was mentioned to thereby determine its 

potential significance (Stebins, 2001).  

4. Research Findings  

The research findings are structured as follows: First, the eco-efficiency innovations achieved by the 

sample companies are presented. Subsequently, drivers and barriers encountered are shown. Finally, 

the effects and relevance of collaboration with intermediaries are laid out.  

4.1 Eco-efficiency Innovations Achieved by the Studied SMEs 

Based on the Ecoprofit database, the eco-efficiency innovations accomplished and the benefits 

perceived by the SMEs were analyzed (see Table 2). All measures were taken in a one-year period 

between the years 2000 and 2003.  

The studied companies engaged most strongly in the categories waste/waste disposal, energy and 

hazardous materials. According to the database, the companies derived both environmental and 

economic benefits from eco-efficiency innovation, whereby monetary benefits prevail. 

---------- PLEASE INSERT TABLE 2 HERE -------------- 

Based on the initial findings on the nature of eco-efficiency innovation accomplished in the SMEs, the 

paper now turns to the qualitative data from interviews and corporate documents for a more in-depth 

analysis of drivers and barriers as well as on the role of the complex intermediary constellation. 

4.2 Drivers and Barriers of Eco-Efficiency Innovations  

The identified drivers for eco-efficiency innovation in our sample were clustered according to the 

business case for sustainability drivers as identified by Schaltegger (2011), namely: profit and sales 
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margin; reputation and brand image: attractiveness for employees; risk management as well as cost 

and cost reduction. As shown in Table 3, the studied companies most frequently related to cost-

efficiency, proactive contact by external initiatives, and a desire for continuous improvement as 

central driving factors, hence, cost and cost reductions as well as risk management are the primary 

drivers.  

---------- PLEASE INSERT TABLE 3 HERE ------- 

The studied SMEs perceived (see Table 4) the lack of resources (such as personnel and time) as a 

central barrier to deal with sustainability and eco-efficiency.  

Surprising was that a significant number of interviewees considered sustainability as irrelevant to their 

sector. The following statement serves as an example of this attitude: 

„There are only few environmentally harmful measures that are relevant here [referring 
to the sector]. That’s more relevant in the chemical sector or pharmaceutical, that’s 
where it makes sense. But here with us […] in the sector are only few things damaging the 
environment.” (Owner-manager, C6) 
 

----------------- PLEASE INSERT TABLE 4 HERE --------- 

4.3 Intermediaries and Collaboration for Eco-efficiency Innovation 

Part three of the interview picked up on the theme of collaboration with intermediaries during the 

Ecoprofit-scheme (see Table 5). All of the studied companies deem the capacity to capitalize on 

external support mechanisms in the form of innovation intermediaries as relevant. Further, in 

comparison to conventional networks (such as industry networks), innovation intermediaries were 

considered important by almost double as many SMEs. This is even more astonishing in that all 

studied companies are active members in at least one regional or industry network.  

The interviewees also stated, in general, that it is crucial to acquire knowledge externally and receive 

support during the implementation phase (see Table 5). For some interviewees, it was particularly 

important that the external initiative goes beyond mere consulting to truly engaging in actual 

implementation (see Table 5).  

---------------- PLEASE INSERT TABLE 5 HERE ------- 

4.4 Effects beyond Ecoprofit 

The findings suggest that intermediaries can facilitate eco-efficiency innovation in SMEs. Yet, the 

question remains whether these remain to be a one-off activity, or are a trigger for continuous 

innovation efforts. Therefore, the interviews also addressed sustainability measures taken after the 

one-year program (i.e. the Ecoprofit beginner module) had terminated.  
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The studied companies generally showed that a range of process and organizational innovations (e.g. 

ecological water management; ISO 9001) and, to a far lesser extent, product innovations were 

achieved after the participation in the Ecoprofit-scheme (see Table 6).  

 

--------------- PLEASE INSERT TABLE 6 HERE -------------- 

 

Despite the fact that the studied companies completed the Ecoprofit-program at least seven years prior 

to the interviews, the overall number of eco-innovations undertaken remains low. Moreover, if 

considering that the studied companies received individual consulting phases and were accompanied 

in the implementation processes, it is surprising that although most companies did take further specific 

environmental measures, these remained of ad-hoc nature and were limited in scope. Overarching 

organizational innovations in the sense of management instruments and tools, have not received broad 

attention. Only one of the companies introduced an ISO system with eco-indicators integrated in core 

business monitoring (see Table 6).  

In the following section, we will now go onto to further discussing our findings.  

5. Discussion 

We will discuss the previously presented findings in three steps. First, we will argue that a complex 

intermediary may strengthen an SME’s absorptive capacity for eco-efficiency innovation. Second, we 

will elaborate on the role of the local authority as an external stimulus to change towards more 

sustainable business operations by also highlighting the reasons for SMEs to participate in a support 

program like Ecoprofit. In a third and final step, we will discuss the potential to induce long-term 

effects through a program like Ecoprofit.  

5.1 Complex Intermediary to Strengthen an SME’s Absorptive Capacity 

Businesses in our sample highlighted that being directly assisted by external consultants, actively 

supported and approached by local authorities and then linked to other SMEs during the one-year 

Ecoprofit program were the major benefits of participation. Hence, in our sample, the complex 

intermediary provided different levels of support through different types of intermediaries which 

successfully pushed incremental eco-efficiency innovations. This resonates with very recent literature 

on innovation that stresses the importance of the involvement of intermediaries, particularly 

knowledge institutions (Ar & Baki, 2011), and the importance to assist SMEs in change processes in 

terms of different levels of support, that is, handholding mechanisms (Friedman and Miles, 2002). A 

possible explanation for this could be found in interviewees’ statement that the transfer of network and 

personal knowledge was perceived to be beneficial to overcome day-to-day problems in the change 



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 15 

management process towards more sustainable business operations. This is also in line with the 

findings of Bigliardi & Dormio (2009) who found that information from knowledge institutions is 

much more relevant for fostering innovation than that of networks (industry or regional). This could 

be further supported by the insight that through the direct assistance provided by the private 

intermediary (consultancy) in the form of e.g. on site-consultation, SMEs in our sample, found it 

easier to translate abstract sustainability goals into actual business practice.  

More important, though, is the notion that handbooks or similar information sources were considered 

less helpful by our sample SMEs. Referring back to the literature, a possible explanation for these 

perceptions might be related to the concept of absorptive capacity by Cohen and Levinthal (1990). 

Absorptive capacity is considered to be a function of prior related knowledge of the area of innovation 

at hand. Therefore, handbooks might be considered to be of less use for those organisations that have 

no or little prior knowledge on eco-efficiency innovation. Thus, the knowledge that is supposed to be 

transmitted via the handbook (in terms of explicit knowledge) cannot be linked to any existing 

knowledge. There have been many studies testing the original concept by Cohen and Levinthal (e.g. 

Ar & Baki, 2011; Jentunen, 2005; Zhara and Georg, 2002) most of which have found a strong linkage 

between prior knowledge and the assimilation of new innovation. One of the few exemptions is Varis 

and Littunen (2010) who found no linkage. None withstanding, many studies also show that intra-

organizational collaboration helps to overcome problems of knowledge deficiencies and thereby 

enhancing absorptive capacity (Ferlie et al., 2001).  

Nevertheless, there are other factors despite tacit or explicit prior knowledge that have a strong 

influence on the adoption of innovation. Some of these include strong leadership, a clear strategic 

mission, creative and innovative staff and a tolerance for failure (Greenhalgh et al., 2004). These are 

required to create a receptive context for change (Greenhalgh et al., 2004). In the case of the 

interviewed SMEs, there was no clearly recognizable environmental or sustainability strategy which 

again resonates with literature on SME characteristics discussed earlier. In contrast, some of the 

actions taken were rather spontaneous and not linked to the core business. However, this seems to hold 

true for many SMEs, particularly in the context of sustainability (e.g. Russo and Tencati, 2009).  

Therefore, we propose the following statements for further research: 

P1: Innovation intermediaries can strengthen an SME’s absorptive capacity through 

providing direct support at the level of information and knowledge gathering as well as 

processing, testing,  validation and training, and also at the level of evaluating the 

effectiveness of eco-efficiency innovations.  

5.2 Activation of SMEs: the Intermediary as External Stimulus 

Cost and cost reduction as well as risk management are primary motives to engage in eco-efficiency 

innovation in our sample. Particularly for SMEs, whose resource constraints are a major threshold to 
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overcome, the cost saving potential of eco-efficiency innovations makes even incremental 

improvements in production processes or a reduction in emissions attractive. Interviewees agreed that 

Ecoprofit was able to pull this monetary trigger to begin revising business processes more 

comprehensively. Overall, the sample SMEs have not yet started to view sustainability as an 

opportunity – with the exception of one company which is engaged in sustainability-oriented product 

innovation – but tend to take a reactive or anticipatory approach (see e.g. Noci and Verganti, 1999) to 

sustainability. Thus, for these types of SMEs an initial external stimulus, in terms of proactive 

approach through the public intermediary (local authority), is an important trigger for SMEs to engage 

in sustainability. 

The reasons for this could be manifold. One potential explanation could be that the formal invitation 

by officials of the local authority created the need to respond. The SMEs in our sample were all family 

owned and mostly running operations in their local constituencies. Therefore, an invitation by the 

local authority might weigh in much heavier than it would for a large corporation with subsidiaries 

spread across the globe (Koschatzky and Zenker, 1999). Another aspect might be that the approach of 

a local authority is perceived as more legitimate or trustworthy than that of a consultancy. Thirdly, 

another possibility could be that until the proactive approach, the SME had not considered any actions. 

This is partially indicated in one interviewee’s statement that they simply participated to get an 

understanding of what is possible and what others do. Yet another explanation is the fact that some of 

the interviewees considered their own environmental impact negligible. Their perception had never 

been challenged as some of them operate in very small business-to-business niche markets, thus could 

be considered to be located in a ‘blind spot’ of public awareness. As a consequence, the proactive 

external approach and invitation to participate in the one-year program might have been the initial 

impulse for reflecting this unchallenged position. Thus, we propose the following: 

P2a: Innovation intermediaries are especially successful in activating reactive SMEs when 

they are perceived as legitimate intermediaries without self-interest or hidden agenda, as may 

be the case for local authorities with their public nature and their responsibility for the 

development of the local economy in which the  SME’s are embedded.  

P2b: The external stimulus (e.g. direct invitation to participate in the initiative) can trigger a 

 reflection process that can then result in an increased willingness to adopt eco-efficiency 

 innovation.  

P2c: A successful implementation of eco-efficiency innovations in SMEs with low levels of 

 absorptive capacity is maybe best achieved by a combination of a public (local authority) and 

 private intermediary (consultancy) as they provide complementary services: awareness 

 raising (public partner) and facilitation of the implementation process through direct 

 assistance (private partner). 
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5.3 Long-term Effectiveness Requires Long-Term Support 

The one-year beginner program has been found to be an initial starting point for change. The measures 

businesses have realized afterwards were diverse: Some have followed the track outlined by the 

program with (though to a varying degree) and some have even gone back to business-as-usual with 

no further measures taken at all. These results indicate that Ecoprofit will be able to trigger long-term 

effects if businesses are involved in concrete follow-up programs. Within the Ecoprofit-scheme such a 

follow-up program is the Ecoprofit-club. These clubs act on a regional base and serve as a central 

point for networking amongst SMEs subsequent to the beginner program. Despite the existence of the 

club, only one sample company (C6) participated in it and uses it as a source of further learning about 

sustainability. The other six companies attribute this club no specific relevance. The reasons for this 

might be that those enterprises operating in manufacturing have low networking skills (Bigliardi et al., 

2011). Therefore, in order to foster sustained change towards sustainability, it seems important for 

most of the SMEs to offer more direct and customized ‘hand-holding’ (Friedman and Miles, 2002) 

during a longer period of time (i.e. a one year timeframe for the beginner program is not enough). 

P3: To achieve continuous sustainability-oriented change in SMEs with a particularly low 

 absorptive capacity in this area, rather than broader club offers it is necessary to provide 

 strongly customized handholding means (such as continuous on-site and individual support) 

 in the long-term.  

Despite the relatively low level of implemented sustainability measures, it was surprising that even 

SMEs in the blind spot of public awareness and scrutiny have decided to learn about and to start 

implementing sustainability management at least to some degree. Given the business-to-business 

context of the sample firms, cost, risk, and intrinsic aspects seem to be another key for long-term 

commitment to sustainable development. More specifically, as all organisations interviewed were 

family businesses, the intrinsic motivation of the owner might have a significant influence on the 

overall approach of the business towards issues related to sustainability. This resonates with literature 

that argues that the values and beliefs of the family often very strongly influence the decisions made 

and actions taken in a business context (Sharma, 2004).  

A potential explanation why some businesses terminated their path towards further sustainability-

oriented innovations could be, that most of the measures taken during the one-year scheme can be 

considered as “low-hanging fruits” (Dumphy et al., 2007). This term refers to actions taken that are 

simple, usually rather low in initial financial investments and that show quick results. Examples of 

these are light or water management systems that were some of the process and organizational 

innovations implemented by our interview partners during the Ecoprofit year. Thus, once these fruits 

have been harvested, additional innovations become more difficult to implement and might require 

more resources in terms of finance, personnel and time. Subsequently, the inherent resources 
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constraints of SMEs (for example Russo and Tencati, 2009) might again pose a hurdle for more 

advanced and integrated innovations. However, at the same time, SMEs are far more flexible and can, 

sometimes simultaneously, adopt to markets and create new niches (O’Reilly and Tushman, 2004). It 

would be important to identify how to help SMEs to deal with the ambidexterity.  

 P4: Eco-efficiency innovation may present a feasible first step for SMEs with a low absorptive

 capacity on sustainability challenges to build up some initial capabilities to then deal with

 more complex environmental or sustainability-oriented innovations.  

P5: SMEs that do not progress beyond picking the low-hanging fruits may need continuous 

 customized support.  

As the discussion of our findings from our exploratory interview study showed, collaboration with a 

complex intermediary consisting of public and private actors may lead to an increase in an SME’s 

absorptive capacity for sustainability-related issues through providing different levels of support, that 

is, direct assistance and more loosely held support. However, to continuously involve SMEs in the 

sustainability agenda that view sustainability from primarily a risk and cost reduction perspective as 

represented by incremental process innovations, programs such as Ecoprofit are challenged to develop 

an opportunity orientation in SMEs in order to spur more activities in the area of product and 

organizational innovation. 

6. Limitations and Concluding Remarks 

SMEs face particular challenges such as resource constraints in finance, personnel and time, yet are at 

the same time challenged to address societal demands to contribute to sustainable development. This 

paper took this situation as a starting point to investigate if innovation intermediaries in the form of a 

complex intermediary can help SMEs in this process and how lasting these changes are. In order to 

gain a more precise picture, we focused on eco-efficiency innovation. During our conducted interview 

study, we found that the initial approach by an external organisation was a trigger to become involved 

in more sustainable business operations. Moreover, interacting with intermediaries who provide on-

site support during the implementation was considered very helpful by our interviewees and indicates 

that particularly those SMEs that have limited prior knowledge are in need of more help than can be 

provided by handbooks or other forms of one-off information provision. Despite the eco-efficiency 

innovations implemented during the participation in the Ecoprofit program, some of the SMEs did not 

continue their change management towards corporate sustainability. We discussed this finding and 

proposed the importance of long-term support for those SMEs that require it.  

With these findings we can provide useful implications for future research as well as for practitioners 

despite the small sample size due to the focus on SMEs in one specific industry (metal and mechanical 

engineering) and their interaction with the same complex intermediary. Our sample indicated that 

some types of SMEs require ‘hand-holding’ during their pursuit of sustainability whereas others deal 
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with these issues by themselves once they have received initial help. Future large-scale studies should 

further investigate the reasons or these differences in order to determine a typology to be used by 

practitioners and scholars so as to develop tailor-made support schemes for the respective SME types. 

Moreover, research should be conducted cross-sector in order to gain greater understanding on the 

influences of industry norms and values as well as of the influence a direct contact to the end-

consumer might have. As Ecoprofit has a strong focus on eco-efficiency innovation, it would be 

interesting to analyze similar programs focusing on other aspects of broader sustainability-oriented 

innovation. Through such a comparison, one could gain better insight into which kind of program 

works for which type of sustainability challenge, or if overall more integrated programs are necessary 

that deal from the beginning with the challenge to take an integrative approach to sustainability-

oriented innovation management.  

 

 

 

  



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 20 

References 

Altham, W. (2007), “Benchmarking to trigger cleaner production in small businesses: dry cleaning case study,” 

Journal of Cleaner Production, Vol. 15, No. 8-9, pp. 798-813. 

Ar, I. and Baki, B. (2011), “Antecedents and performance impacts of product versus process innovation: Empirical 

evidence from SMEs located in Turkish science and technology parks”, European Journal of Innovation 

Management, Vol. 14, No. 2, pp. 172–206. 

Arqum (2010), “Database”, available at http://www.arqum.de/datenbank/ (accessed 1st June 2010). 

Azzone, G. and Noci, G. (1998), “Seeing ecology and ‘green’ innovations as a source of change”, Journal of 

Organizational Change Management, Vol. 11, No. 2, pp. 94-111. 

Balcázar, N. (2010), “Sustainability, climate protection and economy: three areas successfully combined through 

ECOPROFIT,” Reviews in Environmental Science and Biotechnology, Vol. 9, No. 1, pp. 29-33. 

Biondi, V., Iraldo, F. and Meredith, S. (2002), ”Achieving sustainability through environmental innovation: The 

role of SMEs”, International Journal of Technology Management, Vol. 24, No. 5/6, pp. 612-26. 

Battaglia, M., Bianchi, L., Frey, M. and Iraldo, E. (2010),“An innovative model to promote CSR among SMEs 

operating in industrial clusters: Evidence from an EU project”, Corporate Social Responsibility and 

Environmental Management, Vol. 17, pp. 133-141. 

Bagliardi, B, Colacino, P and Dormio, A. I. (2011), “Innovation characteristics of small and medium enterprises” 

Journal of Technology Management & Innovation, Vol. 6, No. 2, pp. 83-92. 

Bagliardi, B. and Dormio, A. (2009), “An empirical investigation of innovation determinants in food machinery 

enterprises”, European Journal of Innovation Management, Vol. 12, No. 2, pp. 223-242. 

Beise-Zee, M. and Rennings, K. (2005), “Lead markets and regulation: A framework for analyzing the 

international diffusion of environmental innovation“, Ecological Economics, Vol. 52, No. 1, pp.5-17. 

Bennett, M., Schaltegger, S. and Zvezdov, D. (2011), “Exploring the corporate practice of sustainability 

accounting“, in Csutora, M. and Kerekes, S. (Eds.), Accounting for climate change - What and how to 

measure, AULA, Budapest, pp. 94-100. 

Bos-Brouwers, H. (2009), “Corporate sustainability and innovation in SMEs: Evidence of themes and activities in 

practice”, Business Strategy and the Environment, Vol. 19, No. 7, pp. 417-435. 

Callens, T. and Tyteca, D. (1999), “Towards indicators of sustainable development for firms. A productive 

efficiency perspective”, Ecological Economics, Vol. 28, pp.  41-53. 

Census (2011), “Statistics about Business Size (including small business) from the U.S. Census Bureau“, available 

at: http://www.census.gov/econ/smallbus.html (accessed 15th August 2011). 

Clarke, S. and Roome, N. (1999), “Sustainable business: learning action networks as organizational assets”, 

Business Strategy and the Environment, Vol. 8, No. 5, pp. 296–310. 



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 21 

Cleaner Production Center Austria (CPC) (2010), “ÖKOPROFIT®. Sustainable economic development through 

eco-efficiency in Public-Private-Partnerships”, available at: Structure and Organisation, CPC (accessed 1st 

December 2010). 

Cohen, W. M., and Levinthal, D. A. (1990), “Absorptive capacity: A new perspective on learning and innovation“, 

Administrative Science Quarterly, Vol. 35, pp. 128-152. 

de Bruijn, T. and Tukker, A. (Ed.) (2002), Partnership and Leadership: building alliances for a sustainable future, 

Kluwer, Dordrecht. 

de Bruijn, T. and Hofman, P. (2000), “Pollution prevention in small and medium-sized enterprises: evoking 

structural changes through partnerships”, Greener Management International, Vol. 30, pp. 71-82. 

del Brio, J. and Junquera, B. (2003), “A review of the literature on environmental innovation management in 

SMEs: implications for public policies,” Technovation, Vo. 23, No. 12, pp. 939-948. 

Dumphy, D., Griffiths, A. and Benn, S. (2007), Organiyational Change for Corporate Sustainabilitz. A guide for 

leaders and change agents of the future, Routledge, London, UK, New York, USA. 

Dyllick, T. and Hockerts, K. (2002), “Beyond the business case for corporate sustainability”, Business Strategy 

and the Environment, Vol. 11, pp. 130-141. 

European Commission Environment (ECE) (2011), “Environmental compliance assistance program for smes. 

small, clean and competitive”, available at: http://ec.europa.eu/environment/sme/cases/cases12_en.htm, 

(accessed 1st September 2011). 

Ecoprofit (2008a), “ECOPROFIT – The idea”, available at: http://www.ECOPROFIT®.com/about/, (accessed 20th 

July 2010).  

Ecoprofit (2008b). “ECOPROFIT – Basis program”, available at:  http://www.Ecoprofit.com/about/program.php 

(accessed 7th December 2010).  

Ecoprofit (2008c), “ECOPROFIT – Awards”, available at: http://www.Ecoprofit.com/about/award.php (accessed 

7th December 2010). 

Eisenhardt, K. (1989), “Building theories from case study research,” Academy of Management Review, Vol. 14, 

No. 4, pp. 532- 550. 

European Commission (EUC) (Ed.) (2007), Commitment to society by small and medium-sized enterprises in 

Germany – Current situation and future development, GILDE GmbH, Detmold. 

European Commission (EUCOM) (2004), Public policy initiatives to promote the uptake of environmental 

management systems in small and medium-sized enterprises: Final report of the best project expert 

group, European Commission, Brussels. 

Ferlie, E., Gabbay, J, Fitzgerald, L., Locock, L., and Dopson, S. (2001), “Evidence-Based medicine and 

organisational change: An overview of some recent qualitative research“, in: Ashburner., L.,  



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 22 

Organisational Behaviour and Organisational Studies in Health Care: Reflections on the Future,: 

Palgrave, Basingstoke. 

Figge, F. and Hahn, T. (2002), “Sustainable Value Added – measuring corporate contributions to sustainability 

beyond eco-efficiency”, Ecological Economics, Vo. 48, pp. 173-187. 

Friedman, A. and Miles, S. (2002), “SMEs and the environment: evaluating dissemination routes and handholding 

levels”, Business Strategy and the Environment, Vol. 11, pp. 324-341.  

Graafland, J., Ven, B. W. van de and Stoffele, N. C. M. G. (2003), “Strategies and instruments for organising CSR 

by small and large businesses in the Netherlands”, Journal of Business Ethics, Vol. 47, No. 1, pp. 45-60. 

Greenhalgh, T., Robert, G., Macfarlane, F., Bate, P. and Kyriakidou, O. (2004), “Diffusion of Innovations in 

Service Organizations: Systematic Review and Recommendations”, The Milbank Quarterly, Vol. 82, No. 

4, pp. 581-629. 

Gombault, M. and Versteege, S. (1999), “Cleaner production in SMEs through a partnership with (local) 

authorities: successes from the Netherlands”, Journal of Cleaner Production, Vol. 7, pp. 249-261. 

Hartman, C., Hofman, P. and Stafford, E. (2002), “Environmental collaboration: potential and limits”, in: de 

Bruijn, T. and Tukker, A., Partnership and Leadership: Building Alliances for a Sustainable Future, 

Kluwer, Dordrecht, pp. 21-40. 

Hartman, C., Hofman, P. and Stafford, E. (1999), “Partnerships: a path to sustainability”, Business Strategy and 

the Environment, Vo. 8, pp. 255-266. 

Hennicke, P. and Ramesohl, S. (1998), Interdisciplinary analysis of successful implementation of energy efficiency 

in the industrial, commercial and service sector, The European Commission: Copenhagen, Karlsruhe, 

Kiel, Vienna, Wuppertal. 

Howells, J. (2006), “Intermediation and the role of intermediaries in innovation”, Research Policy, Vol. 35, pp. 

715-728.  

Jamali, D., Zanhour, M. and Keshishian, T. (2009), “Peculiar Strengths and Relational Attributes of SMEs in the 

Context of CSR”, Journal of Business Ethics, Vol. 87, pp. 355-377. 

Jenkins, H. (2004), “A critique of conventional CSR theory: An SME perspective. How can small and medium 

enterprises embrace corporate social responsibility?”, Journal of General Management, Vol. 29,  No. 4, 

pp. 37-57. 

Jenkins, H. (2006), “Small Business Champions for Corporate Social Responsibility”, Journal of Business Ethics, 

Vol. 67, pp. 241-256. 

Jenkins, H. (2009), “A 'business opportunity' model of corporate social responsibility for small- and medium-sized 

enterprises”, Business Ethics: A European Review, Vol. 18, No. 1, pp. 21-36. 



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 23 

Jantunen, A. (2005), “Knowledge-processing capabilities and innovative performance: an empirical study”, 

European Journal of Innovation Management, Vol. 8, No. 3, pp. 336-349. 

Klees, S. (2008), “Kleine und mittlere Unternehmen in Deutschland”, (Small and Medium Sized Enterprises in 

Germany) available at:   

http://www.destatis.de/jetspeed/portal/cms/Sites/destatis/Internet/DE/Navigation/Publikationen/STATma

gazin/2008/Unternehmen2008__8,templateId=renderPrint.psml__nnn=true (accessed 20th August 2011).  

Krenn, C. and Fresner, J. (2009), “Ecoprofit - model of preventive environmental management and sustainable 

development for companies and communities”, paper presented at the conference Joint Actions on 

Climate Change, Aalborg, Denmark, June.  

Kolk, A., van Tulder,, R. and Kostwinder, E. (2008), “Business and partnerships for development”, European 

Management Journal, Vol. 26, No. 4, pp. 262-273. 

Kotey, B. and Folker, C. (2007), “Employee training in SMEs: Effect of size and firm type—family and 

nonfamily”, Journal of Small Business Management, Vol. 45, No. 2, pp. 214-238. 

Kritikos, A. and Schiersch, A. (2010), “Mechanical engineering: medium sized companies with highest savings 

potential”, Weekly Report, Vol. 6, No. 16, DIW, Berlin. 

Lane, P.  Koka, B., and Pathak, S. (2006), “The Reification of absorptive capacity: a critical review and 

rejuventation of the construct”, Academy of Management Review, Vol. 51, No. 4, pp. 833-863. 

Lee, K. (2009), “Why and how to adopt green management into business organizations? The case study of Korean 

SMEs in manufacturing industry”,  Management Decision, Vol. 47, No. 7, pp. 101-1121.  

LePoutre, J. and Heene, A. (2006), “Investigating the impact of firm size on small business social responsibility: A 

critical review”, Journal of Business Ethics, Vol. 67, pp. 257-273.  

Luetkenhorst, W. (2004), “Corporate Social Responsibility and the Development Agenda. The case for involving 

small and medium enterprises”, Intereconomics,  May/June 2004, pp. 157-166. 

Martinuzzi, A., Huchler, E. and Obermayr, B. (2000), “Ecoprofit: promoting partnerships between small and 

medium sized enterprises and local authorities”, Greener Management International, Vol. 30, pp. 83-96. 

Massa, S. and Testa, S. (2008), “Innovation and SMEs: Misaligned perspectives and goals among entrepreneurs, 

academics, and policy makers”, Technovation, Vol. 28, pp. 393-407. 

Moore, G. and Spence, L. (2006), “Small and Medium-Sized Enterprises & Corporate Social Responsibility: 

Identifying the Knowledge Gaps. Editorial”, Journal of Business Ethics, Vol. 67, No. 3, pp. 219-226. 

Murillo, D. and Lozano, J. (2009), “Pushing forward SME CSR through a network: an account from the Catalan 

model”, Business Ethics: A European Review, Vol. 18, No. 1, pp. 7-20. 



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 24 

Noci G., and Verganti, R. (1999), “Managing 'green' product innovation in small firms”, R&D Management, Vol. 

29, No. 1, pp. 3-15. 

O'Reilly, C. and Tushman, M. (2004), “The Ambidextrous Organization”, Harvard Business Review, Vol. 82, No. 

4, pp. 74-81. 

Perez-Sanchez, D., Barton, J., and Bower, D. (2003), “Implementing Environmental Management in SMEs”, 

Corporate Social Responsibility and Environmental Management, Vol. 10, pp. 67-77. 

Perrini, F. (2006), “SMEs and CSR Theory: Evidence and Implications from an Italian Perspective”, Journal of 

Business Ethics, Vol. 67, pp. 305-316. 

Perset, K. (2010), “The economic and social role of internet external organizations”, April 2010 OECD 

publication, pp. 1-49. 

Preuss, L. and Perschke, J. (2010), “Slipstreaming the Larger Boats: Social Responsibility in Medium-Sized 

Enterprises”, Journal of Business Ethics, Vol. 92, pp. 531-551.  

Rennings, K. (2000), “Redefining innovation – Eco-innovation research and the contribution from ecological 

economics”, Ecological Economics, Vol. 32, No. 2, pp.169-336. 

Rennings, K., Ziegler, A., Ankele, K. and Hoffmann, E. (2006), “The influence of different characteristics of the 

EU environmental management and auditing scheme on technical environmental innovations and 

economic performance”, Ecological Economics, Vol.  57, pp. 45-59. 

Roome, N. (2001), “Conceptualizing and studying the contribution of networks in environmental management and 

sustainable development”, Business Strategy and the Environment, Vol. 10, No. 2, pp. 69-76. 

Rosenfeld, S. (1996), “Does cooperation enhance competitiveness? Assessing the impacts of inter-firm 

collaboration”, Research Policy, Vol. 25, pp. 247-263. 

Russo, A. and Tencati, A. (2009), “Formal vs. Informal CSR Strategies: Evidence from Italian Micro, Small, 

Medium-sized, and Large Firms”, Journal of Business Ethics, Vol. 85, pp. 339-353. 

Schaltegger, S. (2011), “Sustainability as a Driver for Corporate Economic Success. Consequences for the 

Development of Sustainability Management Control“, Society and Economy, Vol. 33, No 1, pp. 15-28. 

Schaltegger, S. and Sturm, A. (1990). “Ökologische Rationalität – Ansatzpunkte zur Ausgestaltung von 

ökologieorientierten Managementinstrumenten“, (Ecological rationality – Environmentally oriented 

management instruments), Die Unternehmung, Vol.  4, pp. 273-290. 

Schaltegger, S., Herzig, C., Kleiber, O., Klinke, T. and Müller, J. (2007), “Nachhaltigkeitsmanagement in 

Unternehmen. Von der Idee zur Praxis: Managementansätze zur Umsetzung von Corporate Social 

Responsibility und Corporate Sustainability”, (Sustainability Management in Companies. From the idea 

to practice: Management concepts to realize Corporate Social Responsibility and Corporate 

Sustainability), BMU, econsense & CSM, Berlin/Lüneburg, 3rd. edition. 



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 25 

Schaltegger, S. and Synnestvedt, T. (2002), “The link between ‘green’ and economic success: environmental 

management as the crucial trigger between environmental and economic performance”, Journal of 

Environmental Management, Vol. 65, pp. 339-346.  

Schaper, M. and Savery, L. (2004), “Entrepreneurship and philanthropy: The case of small Australian firms”, 

Journal of Development Entrepreneurship, Vol. 9, No. 3, pp. 239-50. 

Schmidheiny, S. (1992), Changing course: A global business perspective on development and the environment. 

Business Council for Sustainable Development, MIT Press, Cambridge, MA 

Sharma, P. (2004), “An Overview of the Field of Family Business Studies: Current Status and Directions for the 

Future”, Family Business Review, Vol. 17, No. 1, pp. 1-36. 

Silverman, D. (2008), Interpreting qualitative data: Methods for analyzing talk, text and interaction, Sage, Los 

Angeles, CA, 3rd edition. 

Scozzi, B., Garavelli, C. and Crowston, K. (2005), “Methods for modeling and supporting innovation processes in 

SMEs”, European Journal of Innovation Management, Vol. 8, No. 1, pp. 120-137.  

Spence, L. (1999), “Does Size Matter? The State of the Art in Small Business Ethics”, Business Ethics: A 

European Review, Vol. 8, No. 3, pp. 163-174. 

Spence, L. and Lozano, J. (2000), “Communicating about ethics with small firms: experiences from the UK and 

Spain”, Journal of Business Ethics, Vol. 27, No. 1/2, pp. 43-53. 

Spence, L. and Rutherfoord, R. (2001), “Social responsibility, profit maximisation and the small firm owner-

manager”, Journal of Small Business and Enterprise Development, Vol. 8, No. 2, pp. 126-39. 

Spence, L., Schmidpeter, R. and Habisch, A. (2003), “Assessing Social Capital: Small and Medium Sized 

Enterprises in Germany”, Journal of Business Ethics, Vol. 47, pp. 17-29. 

Steier, R. (2009), “Mechanical engineering: Fundamental to most branches of industry”, Special Report, Metal 

World, pp. 19-22. 

Stebbins, R. A. (2001), Exploratory research in the social sciences, SAGE Publications, Thousand Oaks, Calif.  

Suh, S., Lee, K. and Sangsun, H. (2005). “Eco-efficiency for pollution prevention in small to medium-sized 

enterprises”, Journal of Industrial Ecology, Vol. 9, No. 4, pp. 223-240. 

Sweeney, L. (2007), “Corporate Social Responsibility in Ireland: barriers and opportunities experienced by SMEs 

when undertaking CSR”, Corporate Governance, Vol. 7, No. 4, pp. 516-523.  

The Commission of the European Communities (TCEC) (2003), Commission recommendation of 6 May 2003 

concerning the definition of micro, small and medium-sized enterprises, The Commission of the 

European Communities, n.p. . 

Tilley, F. (2000), “Small firm environmental ethics: How deep do they go?”, Business Ethics: A European Review, 

Vol. 9, No. 1, pp. 31-41.  



© Johanna Klewitz, Anica Zeyen & Erik G. Hansen 

 26 

Torri, M. (2010), “Community-based Enterprises: A promising basis towards an alternative entrepreneurial model 

for sustainability enhancing livelihoods and promoting socio-economic development in rural India”, 

Journal of Small Business and Entrepreneurship, Vol. 23, No. 2, pp. 237-248. 

van Hemel, C. and Cramer, J. (2002), “Barriers and stimuli for ecodesign in SMEs”, Journal of Cleaner 

Production, Vol. 10, No. 5, pp. 439-453. 

Valliere, D. (2006), “Perception of strategic uncertainty – A Structural exploration”, Journal of Small Business 

and Entrepreneurship, Vol. 19, No. 1, pp. 21-36. 

Varis, M. and Littunen, H. (2010), “Types of innovation, sources of information and performance in 

entrepreneurial SMEs”, European Journal of Innovation Management, Vol. 13, No. 2, pp. 128-154. 

Verband deutscher Maschinen- und Anlagebauer (VDMA) (2010). “The German mechanical engineering industry, 

VDMA Mechanical engineering: medium sized companies with highest savings potential”, accessed 17th 

November 2010.  

Verfaille, H. and Bidwell, R. (2000), Measuring eco-efficiency, a guide to reporting company performance, World 

Business Council for Sustainable Development, Geneva. 

von Weizsäcker, E., Lovins, A. and Lovins, H. (1997), Factor Four – Doubling Wealth, Halving Resource Use, 

Earthscan, London. 

Vyakarnam, S., Bailey, A., Myers, A. and Burnett, D. (1997), “Towards an understanding of ethical behaviour in 

small firms”, Journal of Business Ethics, Vol. 16, No. 15, pp. 1625-1636. 

Weaver, G., Treviño, L., and Cochran, P. (1999), “Corporate ethics programs as control systems: influences of 

executive commitment and environmental factors”, Academy of Management Journal, Vol. 42, No. 1, pp. 

41-57. 

Welsh, A. and White, J. (1981), “A small business is not a little big business”, Harvard Business Review, 

July/August,  pp. 18–32. 

Wolcott, H. (2009). Writing up qualitative research, Sage Publication, Thousands Oaks, 3rd edition. 

Zeng, S, Xie, X. and Tam, C. (2010), “Relationship between cooperation networks and innovation performance of 

SMEs”, Technovation, Vol. 30, No. 3, pp. 181-194. 

Zahra, S. and George, G. (2002), “Absorptive capacity: a review, reconceptualization, and extension”, Academy of 

Management Review, Vol. 27, No. 2, pp.185-203. 

 


