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 APPENDIX F 

BEIJING, Jan 17 (Reuters) - Car sales in China climbed 5.2 percent in 2011, the slowest 

pace since the nation's car culture took off at the turn of the century, as consumers 

shunned local brands after Beijing scrapped tax incentives for small cars.  

    A total of 14.5 million sedans, sport utility vehicles and multi-purpose vehicles were 

shipped to dealers last year, the China Association of Automobile Manufacturers 

(CAAM) said.  

Table F China 2011 car sales up 5.2 pct 

---------------------------------------------------------------   

                         Dec    pct change      y-t-d       pct   

---------------------------------------------------------------   

  NATIONAL TOTAL BY CAAM      

Cars                  1,368,900    4.6      14,472,400      5.2   

Vehicles              1,689,600    1.4      18,505,100      2.5   

---------------------------------------------------------------   

   The following table shows passenger car and vehicle sales in 

December and year-to-date by manufacturers (units; percent  

changes are from a year earlier).   

---------------------------------------------------------------   

                          Dec      pct change   y-t-d      pct   

---------------------------------------------------------------   

   *BMW                    NA       NA        232,586     37.6  

     BMW brands            NA       NA        217,068     37.0   

   

     7 Series              NA       NA         33,500     26.2   

     5 Series              NA       NA         70,850     68.4   

     3 Series              NA       NA         46,871     34.0   

     MINI                  NA       NA         15,518     47.7   

    Chery                  NA       NA         641,700 

   -5.9   

    Geely                 47,755  -15.8       421,385  

    1.3   

     Emgrand              10,941    NA            NA        NA   

     Englon               16,083    NA            NA        NA  

     GLEagle              20,731    NA            NA        NA  

    Mercedes-Benz         23,230    30        198,520      35.0  

     S-Class               3,700    NA         31,050       NA  

     SUV                   NA       NA         54,335       85  

      GLK                  NA       NA         23,805       NA  

      M-Class              NA       NA         15,860       NA  

   * Dongfeng             204,338   18.1     2,172,723  

   11.7  

     PV                  163,324   24.0     1,646,410     16.1   

     CV                   41,014   -0.5       526,313     -0.3   

     DF Nissan JV        132,392   20.3     1,477,289     15.8   

      PV                  92,957   34.0       960,775     27.0   

      CV                  39,435   -3.0       516,514     -0.4   
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     DF PSA JV            42,095    5.2       404,139      8.2   

     DF Honda             26,797   36.7       255,468     -2.0   

     DF Own brand car      1,475  -46.9        26,028     -6.0  

    Dongfeng Yueda Kia     NA       NA        432,518     29.0  

   *Changan                NA       NA       2,008,500 

  -15.6  

     Chongqing Changan   146,250  -10.2      1,663,841   -10.1  

     CFM                  41,623   -3.1        418,600     1.7   

    FAW                    NA       NA       2,601,400     1.7   

    Nissan               119,000   26.7     1,247,700  

   21.9   

   *Volkswagen             NA       NA      2,260,000  

   17.7   

     VW brand              NA       NA      1,720,000     13.8   

     Audi brand            NA       NA        313,036     37.0  

      Imported             NA       NA         57,900     89.0  

     Skoda                 NA       NA        220,100     21.9   

     Bentley               NA       NA          1,780     97.6   

     Lamborghini           NA       NA            403     63.2   

    SAIC                 327,091   13.2     4,008,967  

   12.0   

     Shanghai VW         104,928   12.3     1,165,827     16.4   

     Shanghai GM          80,529  -10.1     1,231,539     18.5   

     Own brand cars       16,888   20.2       162,004      1.0   

     SAIC-GM-Wuling      114,570   36.0     1,301,118      5.4   

   *Ford Motor            49,238    10        519,390      7.0   

      CFM (Ford brands)   30,788    4.0       320,658      5.0   

      Jiangling           17,509   17.0       194,588      9.0   

    Great Wall Motor       NA      NA         494,800     22.5  

     Export                NA      NA          85,000     50.0   

    Honda Motor           78,319   35.8       617,764     -4.5   

     Guangqi Honda        51,522   35.3       362,294     -6.1   

     Dongfeng Honda       26,797   36.7       255,470     -2.0   

    Mazda Motor           23,456  -33.0       214,799    -10.0   

   *Toyota Motor           NA      NA         883,000     -4.4   

   *General Motors       196,797    9.8     2,547,171      8.3   

     Shanghai GM          77,699   10.8     1,200,355     16.2   

      Buick                                   645,537     17.4   

      Chevrolet                               595,068      9.4   

          Cruze                               221,196       NA   

          Sail                                166,693       NA   

      Cadillac                                 30,008     72.8   

     SAIC-GM-Wuling      113,491   35.7     1,285,820      4.8   

             

      Wuling                                1,193,708      3.9   

       Sunshing minivan                       572.980       NA   

       Baojun                                  21,854       NA  

     FAW-GM                5,268    NA         56,132       NA   

   *BYD                   52,009    1.4       448,484    -13.7   

    BAIC Group             NA       NA      1,526,300  

    2.4   

----------------------------------------------------------------  

     

* Ford's China car sales, including CFMA, excluded Mazda's sales in 2011.  
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    * Toyota's 4.4 percent sales decline in 2010 is calculated based on its 2010 figure.  

    * Sales of GM's Sunshine van, which accounts for 48 percent of SGMW's sales, were 

calculated based on GM data. Baojun was launched in August of 2011. Shanghai GM and 

SGMW's sales include domestic sales only.  

    * BYD's sales include domestic passenger car sales only.  

    * VW's sales including models sold in Mainland China and Hong Kong. Year-on-year 

growth rate of Skoda, Bentley and Lamborghini are calculated based on 2010 figures. 

Imported Audi sales are for Mainland China only.  

    * BMW sales include BMW and Mini only.  

    * Dongfeng's sales include the Hong Kong listed company only, which holds most of 

its state parents auto assets.   

    * BAIC, FAW and Changan's data are provided by CAAM.  

     NOTE: General Motors Co operates a 49-51 car-manufacturing venture with top 

Chinese automaker SAIC Motor Corp in Shanghai. It also makes mini-vans and pick-up 

trucks in a three-way tie-up with SAIC and Liuzhou Wuling Automobile in southern 

China. It has another venture with FAW Group, making light commercial vehicles.   

    Toyota Motor Corp operates car ventures with Guangzhou Automobile Group Co Ltd 

and FAW Group in China.   

    Hyundai Motor Co has a car venture with BAIC Group. Kia Motors Corp makes cars 

in China in a tie-up with Dongfeng Motor Group, Jiangsu Yueda Investment Co Ltd.   

    Ford Motor makes Fiesta, Focus, Mondeo and other sedans in China in a three-way tie-

up with Chongqing Changan Automobile Co Ltd and Japan's Mazda Motor Corp. It also 

holds 30 percent of Jiangling Motors Corp, which makes Ford's Transit vans.   

    Volkswagon makes cars in partnership with SAIC and FAW.   

    Honda Motor makes cars in tie-ups with Dongfeng Motor Group and Guangzhou 

Automobile Group Co.   

    Dongfeng Motor also makes vehicles in tie-ups with Honda Motor, Nissan Motor Co 

Ltd and PSA Peugeot-Citroen. The Dongfeng Nissan venture makes both cars and light 

commercial vehicles.   

    Daimler AG makes Mercedes-Benz models in China in partnership with Beijing 

Automotive Industry Holding Corp.   
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    SAIC operates car ventures with GM and Volkswagen AG. It also makes mini-vehicles 

in southern China with GM and subsidiary Liuzhou Wuling Automobile.   

    BYD Co Ltd is 10 percent owned by U.S. billionaire investor Warren Buffett's 

Berkshire Hathaway.   

    Great Wall Motor Company is China's largest SUV maker.   

    Geely Automobile Holdings Ltd is a private-sector carmaker. Its parent Zhejiang Geely 

in August took over Ford Motor's Volvo car unit, marking the biggest acquisition in 

Chinese auto industry.   

    BMW AG makes cars in partnership with parent of Brilliance China Automotive 

Holdings Ltd. 
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APPENDIX G 

Current and Future Trends in the Automotive Industry 

The effects of the global economy were on the agenda at the annual Original 

Equipment Suppliers Association (OESA) meeting 

by Sasha Banks, November 2010 

At the annual meeting of the Original Equipment Suppliers Association (OESA) 

on November 8 in Detroit, Michigan, executives from leading automotive original 

equipment manufacturers and suppliers provided an economic and operational analysis of 

the global automotive industry. Here are some highlights.  

How the Recession is Affecting Automakers 

Overall, panelists expressed strong confidence in the economic recovery, although 

all agreed the turnaround is slow. Key future strategies for the automotive industry were 

to boost productivity and competitiveness (especially in Southern Europe), rein in 

healthcare and pensions costs, clean up the housing wreckage, and help the chronically 

unemployed. 

In the United States, intensifying pressures for the domestic automotive industry 

are affecting the price of raw materials — up almost 50 percent — and the declining U.S. 

dollar. While U.S. exports have become very appealing, other countries are waging a 

currency war to prevent their currencies from dropping. Another factor affecting domestic 

automakers is the growing demand for high-tech equipment –boosting growth in 

production and exports by 10 to 30 percent. The rates of interest, currency, growth (less 

than 2 percent) and inflation, which remain low, are inhibiting a more accelerated 

recovery. Exacerbating this slow growth is deleveraging, where consumers increase 
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personal savings and reduce their debt; a 9 percent unemployment rate; and uncertainty 

over the future of government policies such as the Bush administration’s tax cuts and the 

Obama administration’s healthcare bill. 

In Europe, the global recession continues to thwart economic recovery as it is 

plagued by high unemployment, weak wage gains, and a tight credit market. These 

factors put tremendous restraint on consumer spending and business investment—the 

latter of which is limited by substantial excess capacity and concerns about the strength 

and sustainability of recovery. Yet while Germany has benefitted from exports to China, 

Italy and Spain continue to struggle, and Greece has become virtually insolvent. In fact, 

according to the panelists, all holders of Greek bonds will have to take a 30 percent 

“haircut” on their investments. 

Among emerging economies, the economic condition includes low debt, strong 

growth of six to eight percent, rising threats of inflation, interest and pressure on 

exchange rates, and increasing risks of an overheated asset bubble. China has an 

accumulated US$2.2 trillion in reserves, speculated to mask its hidden debt, and the 

Asia/Pacific region is counting on exports to strengthen its domestic economy. Consumer 

spending accounts for only 35 percent of China’s economy versus India’s, whose 

consumer spending accounts for over 60 percent. While India’s economy is behind China, 

be prepared for the surge. In Latin America, debt levels are low and sustained growth 

levels are estimated to be between five to six percent.  

The Future of the Automotive Industry 

Analysts predict a V-shaped growth pattern for the automotive sector globally. 

Yet, despite market-imposed capacity constraints, anticipated production is expected to 
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increase from 11 million units in 2010 to 15.5 million units by 2011. While the U.S. 

vehicle sales forecast is encouraging, healthcare and pension costs threaten margins for 

U.S. automakers. This year, the U.S. vehicle sales recovery has been driven by fleet sales 

— sales of a large number of vehicles to companies such as rental car agencies and 

commercial truck operators. This demand is defined by the miles driven per year, the 

average age of the fleet (9 years), population growth rates, and the age of drivers. 

Slowing the demand for new vehicles domestically is the growing rate of the retired 

population, who will drive their vehicles 40 percent less and make fewer new vehicle 

purchases.  

As automakers gear for the next-generation industry transformation, panelists 

cited a number of factors that will be affecting the resurgence of original equipment 

manufacturers and suppliers alike. These include increasingly rigorous legislative 

mandates on emissions, safety and quality; intense pressure to scale, particularly for the 

emerging markets; new or evolving joint-venture business models due to all the recent 

mergers and acquisitions in the industry; and narrowing product portfolios. All of this 

must also be tied to a myopic focus on taking the number-one or number-two market 

positions and delivering best-in-class project margins. 

Speaking about the future of the American automotive industry, Retired Vice 

Chairman of General Motors Company Bob Lutz delivered a riveting, sharp-tongued 

criticism of automakers. Lutz proclaimed that graduates of U.S. Ivy League business 

schools — including himself — have contributed to the demise of economic growth and 

product excellence in the United States. According to Lutz, MBAs don’t understand the 

power of image, style or fashion trends on vehicle sales and the driver experience. 
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Instead, he said, MBA-produced analysis and profit optimization models focus only on 

short-term internal targets, and are not driven by the consumer market. In a plea for 

corrective action, Lutz demanded renewed focus on long-term product, service and 

customer experience excellence. He said General Motors’ management should be less 

concerned with cost and more concerned with whether the vehicle is selling in the 

market. Lutz concluded with a mandate for the industry to correct its numbers-driven 

myopia with a broader perspective and corporate culture based on a long-term vision of 

consumer-driven product excellence.  

Technology and Automobiles 

Meeting speakers emphasized the influence of technological advances in the 

future of automotive companies. High-tech equipment will become more and more 

prevalent — for example, in-vehicle telematics, which provide drivers with instant safety, 

security and communications services. Practical applications include voice assisted 

driving directions, parking, acceleration and vehicle failure detection. Telematics-driven 

infotainment services include Bluetooth wireless and satellite radio. Future applications 

will include vehicle-to-vehicle communications to ensure vehicles keep a safe distance 

from each other to avoid and perhaps eliminate collisions. Automakers will be pressured 

to develop a global platform, upon which vehicles are designed, engineered and 

produced, to leverage the most capital-intensive equipment and resources initially, and 

then customize and accessorize later for regional preferences. Perhaps most critically, car 

manufacturers and suppliers will need to embrace a long-term consumer vision to 

succeed, in the same way in which Apple has done with its iPod, iPhone and iPad 

products. 
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APPENDIX H 

 

Table H-1  Automotive Industry and Economy 

 

 

(in € million) Turnover Investments Public Revenue 

Argentina 3,519   

Australia 18,929  887 

Austria 13,900 580 8,315 

Belgium 18,225 302 7,155 

Brazil 26,997 1,141  

Canada 77469* 2496** 9,701 

China 86,984 5,330  

Croatia 205 20 1 

Czech Rep. 12,091 663 1,032 

Denmark 1,165 46 5,867 

Egypt 2,901 1,661 1,911 

Finland 1,076 36 3,807 

France 111,901 4,196 34,000 

Germany 227,666 11,900 44,314 

Greece 162 17 3,200 

Hungary 8,144 432  

India 16,893 1,014 11,122 

Indonesia 3,858 1,071  

Italy 54,135 3,450 40,954 

Japan 435,610 6,450 66,444 

Korea 62,993 2,239 16,615 

Malaysia 6,084 1,263  

Mexico 3,348   

Netherlands 7,876 81 10,837 

Poland 16,202 893  

Portugal 4,457 176 6,897 

Romania 1,836 308  

Russia 7,019 223 654 

Slovakia 8,711 1,056  

Slovenia 1,544 40  

South Africa 20,602 277 3,459 

Spain 75,104 2,740 23,212 

Sweden 24,784 861 5,590 

Switzerland 4,252  4,689 
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Thailand 11655* 443 2,871 

Turkey 28,196 502 10,127 

UK 58,238 1,590 46,099 

USA 425,106 30,416 64,289 

Total 1,889,840 84,801 433,160 

                    *Gross production value **gross fixed capital formation 
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E M P L O Y M E N T  

Table H-2  Employment 

E M P L O Y M E N T  

Argentina 12,166   Korea 246,900 

Australia 43,000   Malaysia 47,000 

Austria 32,000   Mexico 137,000 

Belgium 45,600   Netherlands 24,500 

Brazil 289,082   Poland 94,000 

Canada 159,000   Portugal 22,800 

China 1,605,000   Romania 59,000 

Croatia 4,861   Russia 755,000 

Czech Rep. 101,500   Serbia 14,454 

Denmark 6,300   Slovakia 57,376 

Egypt 73,200   Slovenia 7,900 

Finland 6,530   South Africa 112,300 

France 304,000   Spain 330,000 

Germany 773,217   Sweden 140,000 

Greece 2,219   Switzerland 15,500 

Hungary 40,800   Thailand 182,300 

India 270,000   Turkey 230,736 

Indonesia 64,000   UK 213,000 

Italy 196,000   USA 954,210 

Japan 725,000     
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Table H-3  2011 Production Statistics 

2 0 1 1  P R O D U C T I O N  S TAT I S T I C S  

 

Country Cars 

Commerc

ial 

vehicles 

Total 
% 

change 

Argentina 577,233 252,925 830,158 15.9% 

Australia 189,503 34,690 224,193 -8.1% 

Austria 130,343 22,162 152,505 45.2% 

Belgium 560,779 34,305 595,084 7.2% 

Brazil 2,534,534 871,616 3,406,150 0.7% 

Canada 990,483 1,144,410 2,134,893 3.2% 

China 
14,485,32

6 
3,933,550 

18,418,87

6 
0.8% 

Czech Rep. 1,191,968 7,866 1,199,834 11.5% 

Egypt 53,072 28,659 81,731 -30.0% 

Finland 2,540 0 2,540 -61.9% 

France 1,931,030 311,898 2,242,928 0.6% 

Germany 5,871,918 439,400 6,311,318 6.9% 

Hungary 211,218 2,313 213,531 1.0% 

India 3,038,332 888,185 3,926,517 10.4% 

Indonesia 561,863 276,085 837,948 19.3% 

Iran 1,413,276 235,229 1,648,505 3.1% 

Italy 485,606 304,742 790,348 -5.7% 

Japan 7,158,525 1,240,129 8,398,654 -12.8% 

Malaysia 488,441 45,254 533,695 -6.0% 

Mexico 1,657,080 1,022,957 2,680,037 14.4% 

Netherland

s 
40,772 N.A. 40,772 -56.7% 

Poland 722,285 108,346 830,631 -4.5% 

Portugal 141,779 50,463 192,242 21.1% 

Romania 310,243 24,989 335,232 -4.5% 

Russia 1,738,163 249,873 1,988,036 41.7% 

Serbia 25,494 740 26,234 45.5% 

Slovakia 639,763 0 639,763 13.9% 

Slovenia 168,955 5,164 174,119 -17.6% 

South 

Africa 
312,265 220,280 532,545 12.8% 

South 

Korea 
4,221,617 435,477 4,657,094 9.0% 

Spain 1,819,453 534,229 2,353,682 -1.4% 

Sweden 188,969 N.A. 188,969 -13.0% 

Taiwan 288,523 54,773 343,296 13.1% 



 139

Thailand 537,987 919,811 1,457,798 -11.4% 

Turkey 639,734 549,397 1,189,131 8.6% 

Ukraine 97,585 5,492 103,077 24% 

UK 1,343,810 120,189 1,463,999 5.1% 

USA 2,966,133 5,687,427 8,653,560 11.5% 

Uzbekistan 146,300 33,260 179,560 14.5% 

Others 367,138 128,009 495,147 2.0% 

Total 
59,870,83

8 

20,163,82

4 

79,989,15

5 
3.1% 

 

Man-made CO2 Emission 

Globally, road transport is responsible for about 16% of man-made CO2 

emissions.  It is a common misconception that global warming is mainly caused by cars 

and trucks. It is important to understand that there are other, larger, contributors and ALL 

sources of CO2 emission must be addressed if the problem is to be solved. 
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Figure H  Man-made CO2 Emission 

 


