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CHAPTER |

INTRODUCTION

Food rules are part of a usually unscrutinized cultural ideology that continleslys
to the reinforcement of life as it is. ...Yet because they [fded]rreflect and re-
create the gender, race, and class hierarchies so prevalent in éanesociety,
deconstructing food rules is part of the process of dismantling the higearthat
limit the potential and life chances of subordinate groups.

Counihan, 1999, p. 114-115

In this dissertation, | strive to address Counihan’s (1968¢&rn by scrutinizing
the “unscrutinized” and in this process explore the reiatiof power constructed and
reproduced through the inanimate, although animating, mediudood. Food—at once
social and physical, personal and political—is at th@ereof this research which serves
to both reveal and dismantle hierarchies by disrupting tlaenml conditions of
community settings characterized as “food deserts” @asangth limited or no access to
healthy food options. The “disruption” — a performancéhe theater of space — includes
the establishment of farmers’ markets at three Boyd @irls Clubs in Nashville,
Tennessee. The thesis of this research is developagjthtevo steps. First, | posit the
need for a new theory-methods package for examining ttial gwoduction of health.
Second, based on an analysis of data collected throughnéw methodological
approach, | reveal relations of power influencing food sseé@thin a specific time-space

context.



In this chapter, | provide a brief overview of reseatudt thighlights the social
relations of power reflected and recreated through foddf@d practices and illustrate
the ways that power is manifested through two food-rldtealth conditions: food
insecurity and obesity. Next, | situate this researchiwthe broader realm of population
health, a theoretical perspective that views healthilimess as social productions rather
than products of individual factors. Following these oversiew introduce a new
research methodology, “materialist praxis”, for studyihg folitics of food access
through ongoing cycles of research, reflection, ancdadhatbegin by addressing the
material conditions in a community. In this processestablish the relevance of
materialist praxis for both examining and addressing tlaioas of power influencing
public health in general and food (in)securignd obesity in particular. Finally, the

chapter concludes with an outline of the remaining diasen chapters.

Food Politics

This research is focused on food because it is “a prochettnarror of the
organization of society on both the broadest and nmbishate levels” (Counihan, 1999,
p. 6). Thus, seemingly mundane questions such as, “Whaldsiwe have for dinner?”,
and the answers these questions inspire, are in faceyenrsvof meaning, reflecting and
producing one’s location in the social hierarchy. In aasitto the views of bestselling
author and food critic Michael Pollan (2006), “What sklowle have for dinner?” has

always been and continues to be one of the most czated and revealing questions to

Y In this research | use the terms “hunger” and “food instgtinterchangeably. The U.S. Department of
Agriculture defines food insecurity as a state when adimid’s ‘access to adequate food is limited by a
lack of money and other resources” (Nord, Andrew§;atlson, 2006).



answer. Although Pollan and his writings admittedly broadiscussions related to food
production and consumption, his social position as a whadacated, and financially
stable man living in the United States (U.S) seems sowk his vision and perspective
as only one with privilege would have the audacity to badgmook by stating that “What
should we have for dinner?” was ever a “simple” ques(R006, p. 1). Indeed, food
labor including planting, harvesting, preserving, procuramy] preparing has long been
and remains concerning for many. The American historyawksy, the very system that
permitted whites to freely answer the question, “Wiatugd we have for dinner?”, also
served to constrain responses from enslaved Africaceddsnts laboring in the fields
without pay, without ownership, without value. For a nembf women, “What should
we have for dinner?” is a question whose answer isylileelield violence or abuse. For
persons living in poverty, “What should we have for dinhés‘a recurrent reminder of
insecurity—insecurity in food, shelter, income, and otheaidbaeeds. Indeed, the food
and food practicésthat allow one to answer the question, “What shouldhaee for
dinner?”, are reflective of and reproduce social retatiof power.

In addition to focusing on the question, “Wtstould we have for dinner?”, a
growing number of researchers are interested in ansyvéte question, “Whatid you
have for dinner?” In the U.S., food-related healthdiions such as obesity and food
insecurity are largely understood on a population level bgsoméng just one individual
behavior—food consumption or lack thereof. Open thestaissue of a health-related

academic journal or even the local newspaper and you widklyudiscover that we as

2| use the term “food practices” to represent behawnrsbeliefs related to food production, distribution,
procurement, and preparation. | use the term “food prattiagher than “foodways” or “food rules”, terms
introduced by Counihan (1999), because of my overarching emphasisd on the work of Giddens
(1984), onsocial practicess tools for producing and reproducing both structureagedcy.



health scientists are quite interested in knowing “Whdt ybu have for dinner?”
Measurement of food consumption is becoming quite an indwsith specialized
guestionnaires emerging to more accurately assess, ambeg things, cruciferous
vegetable intake (Thomson et al., 2007), dietary d-limongake (Hakim, McClureb, &
Lieblerb, 2000), and fat intake (Coates et al, 1995). In sogddhese measures
contribute to the production and reproduction of healthteel discourses focused on
compliance and adherence. Despite the developmanbid precise tools for measuring
food consumption patterns, a paucity of research isstmtwon measuring the social
relations of power influencing patterns of food consumptiarfact, | have yet to see a
survey dedicated to understanding how the history of slaveype U.S. influences
peoples’ access to fruits and vegetables; how peoplg®riexces with physical,
emotional, or sexual abuse influence food consumptioenpatthow income is procured
so that people can purchase foods within the paramettre miffamous food pyramid; or
how one navigates the local transit system to adoeskstores.

We as a society are obsessed with the questions: “Winatlds we have for
dinner?” and “What did you have for dinner?” Mundane ay tre, these questions and
the answers they inspire reveal a great deal aboutragors and respondents alike
(Bourdieu & Passeron, 2000). These questions are entréesthatanultifaceted

relationship between food and power.

Food and Power

On the one hand, foad power in the sense that it is a necessity for &fed on

the other hand, foodevealspower by demarcating roles and identities and, in turn,



legitimizing nations (Sokolov, 1991), faiths (Roof, 2001; Sa2R0Q1), and bodies
(Kilbourne, 1994; Witt, 1999), among other things. Food is exgjuingested among all
peoples regardless of age, race, class, gender, geogrationpsexuality, and so on.
No human is free from the need for food. Food has besaoribed as “power in its most
basic, tangible and inescapable form” because oflasae to survival (Arnold, 1988, p.
3, quoted in Counihan, 1999). Lack of stable access to food or ifsedurity is
considered to be an “absolute sign of powerlessness.tkarstiication that one lacks the
ability to satisfy one’s most basic subsistence nedétufihan, 1999, p. 7). The
centrality of food to the production of the body poliscexemplified in the following
statement from the President's Task Force on FoodtAsse (1984, p. 2): “It has long
been an article of faith among the American peopdé b one in a land so blessed with

plenty should go hungry. ...Hunger is simply not acceptabdeir [American] society.”

Food Insecurity in the United States

Despite strong anti-hunger sentiments such as thode byathe President’s Task
Force on Food Assistance over two decades ago, foodunitye has existed and
continues to exist in the U.S. The prevalence of houdefood insecurity, measured
through the Food Security Supplement of the Current Popul&urvey, has remained
relatively unchanged since it was first measured in 198%d, Andrews, & Carlson,
2005). The prevalence of household food insecurity was 10.3%9% (Bickel, Carlson,

& Nord, 1999) and 10.9% in 2006 (Nord, Andrews, & Carlson, 260®ese findings

3 Differences in rates of food insecurity between 1995 hedptesent are largely due to changes in the
timing of survey implementation (seasonal effects awdfsecurity) rather than to the prevalence of food



reveal that the U.S. is making little headway in teohschieving its goal of reducing
food insecurity by half or more by 20%0Static measures in food insecurity rates are
alarming considering that a surplus of food exists in the Wd.8007, for instance, more
than one billion poundsof surplus food was donated by food retailers to Aragsic
Second Harvest Food Bank (2008). Therefore, the existerdoedainsecurity in the U.S.
is less about scarcity than about the maldistriloubdibresources (Lappé & Lappé, 2003).
Further examination of food insecurity rates in the.Wl@ninate patterns in food
(in)access such that persons living substantially elibe federal poverty line (5.3%
experience food insecurity), those with white Sk{i#.8%), as well as those living in
households with a married couple (10.1%) experience muchr loates of food
insecurity compared to persons living below the federal ppvere (36.3%), those
representing minority racial and ethnic backgrounds (black-Hismanic, 21.8%;
Hispanic, 19.5%), and families headed by single, femaled%30(Nord, Andrews, &
Carlson, 2007) (see Figure 1). Thus, if hunger representsigm ‘@f absolute
powerlessness” (Counihan, 1999, p. 7) then these data suggéspettsons with
disproportionately less powerinclude those marginalized because of social
characteristics related to class, race, gender, anthtttrsections of these social factors.

Patterns in food insecurity rates reveal the existehsgstemic and systematic processes

insecurity (Andrews, Nord, Bickel, & Carlson, 2000; CohMord, Lerner, Parry, & Yang, 2002; Ohls,
Radbill, & Schirm, 2001).

* Healthy People 201(U.S. Department of Health and Human Services, 2000), anttt that provides
public health goals and objectives for the U.S., includemal to increase food security among U.S.
households from 88% in 2000 to 94% in 2010 and, in so doing, r&édmcger. “Food security” is defined
by the U.S. Department of Agriculture as “access atiraks to enough food for healthy, active living”
(Nord, Andrews, & Carlson, 2007).

> | will argue later in the chapter that the colorooe’s skin is meaningless unless it is situated within a
political context in which value and privilege are asaitie?ough skin color.

® | assume that all peoples have power; no one is pasefTée ability to assert power and take action,
however, is controlled by a variety of social forces.



or “structural violences” through which social structusmed social relations harm people

by constraining or denying access to basic subsistence (eaitisng, 1969).

Single, female-headed fami

Married couple

Hispanic |

Black |

White, non-Hispanic

Below federal poverty lin

Above federal poverty lin

0 10 20 30 40
% Food Insecure, 2006

Figure 1. Food insecurity rates by household characteristics edritates, 2006
Source: Nord, Andrews, & Carlson, 2007

Food Insecurity-Obesity Paradox

Paradoxically, among both adults (Adams, Grummer-Str&v@havez, 2003)
and children (Casey et al., 2006), food insecurity is stroomyelated with obesity. In
other words, populations with the highest rates of fow@aurity are the populations
most likely to be obese. This is due in part to the tlaat some of the social relations of

power that place one at risk for food insecurity alsaease one’s risk for obesity.

" Obesity is defined as having a very high amount of botlin feelation to lean body mass, or body mass
index (BMI) of>30.



According to self-reported data collected via the BehaVi®isk Factor Surveillance
System (Centers for Disease Control and Prevention, 2@b@sity rates—Ilike food
insecurity rates—are higher among racial and ethnic me®r(black, non-Hispanic,
36.8%; Hispanic, 25.5%) compared to whites (24.2%) and among pe¥aareg less
than $15,000 per year (30.8%) compared to those earning $50,000 of2814fé) (see

Figure 2).

Hispanic

Black

White, non-Hispanic

Annual Income, <$15,00

Annual Income2$50,000 |

0 10 20 30 40
% Obese, 2006

Figure 2. Obesity rates by socio-demographic characteridtioged States, 2006.
Source: Centers for Disease Control and Prevention, 2006

The paradoxical relationship between food insecurity and tgbiessomplex and, like all
issues related to food and food practices, is imbued witrepd®ome scholars purport
that food insecurity and obesity are correlated becheathier food options cost more
than unhealthy food items (Alaimo, Briefel, Frongil&,Olson, 1998; Drewnowski &
Specter, 2004; Jetter & Cassady, 2006). Others suggest thaggi@odgactors such as

the presence or absence of grocery stores within coityrgettings explain the paradox



(Alwitt & Donley, 1997; Baker, Schootman, Barnidge, & KelB006; Chung & Myers,
1999; Jetter & Cassady, 2006; Moore & Diez Roux, 2006; MorlandgVDiez Roux, &
Poole, 2002; Zenk et al., 2005). Regardless of the explanpttteyns in food insecurity
and obesity rates exist such that those representingrmabzgd social positions and/or
residing in marginalized social contexts experienc@rdgrtionately higher rates of

these health conditions compared to their more privilggeers.

Politics of Research

While patterns in food insecurity and obesity ratesteth® two health issues are
often interpreted through different lenses. The Ameribagtetic Association, in its
recent position statement on food insecurity and humgére U.S., acknowledged that
food insecurity is a “preventable threat” (p. 446) and reubthat the causes of food
insecurity include unemployment and other employmentaelgiroblems, poverty or
lack of income, high housing costs, high utility costs, w&dor health costs, high
childcare costs, reduced public benefits, substance abesg¢alnhealth problems, and
homelessness (Holben, 2006). The National Institutes aliHéNIH), however, reports
that the primary cause of obesity is individual ratlemtsocial: people are simply not
achieving the proper balance between energy intake andyep&penditure (2006).
Other factors identified by the NIH as causes of obesitlude the environment,
genetics, and certain health conditions. Under the rwfrithe environment”, risk for
obesity is described as being related to the fast-pacesfridan lifestyle, which makes
people reliant on quick, high-fat, and high-calorie foous leaves limited extra time for

exercise or leisure. Poverty is also described askdar obesity, although the report by



the NIH indicates that thdifik between low socio-economic status and obesityniaas
been conclusively established” (NIH, 2006, p. 3) despitedbethat national-level data
collected by the U.S. governmeobnsistentlyreveal gradients in obesity prevalence

between persons with high, middle, and low income stsit{se® Figure 3).
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Figure 3. Self-reported obesity rates by annual income statussdJgtates, 1995-2006.
Source: Centers for Disease Control and Prevention, Bavioral Risk Factor Surveillance System

Caption Figure 3. Obesity = Body mass index (BMI) ct30

These variations in causal explanations further retlealpolitics of food by
highlighting the politics of research. The frames regdess construct to understand the
causes of and solutions to health problems are undeniablyftart unwittingly a
statement of power, exposing the worldviews and biaselsiending particular
understandings of phenomena (McFague, 2001). In the ndxinséattempt to explain
why disparate conceptualizations of food insecurity andgipbexist even though these

health conditions are frequently co-morbid.
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Framing Health

According to framing theorists, frames serve as “dmrpietive schemata that
simplifies and condenses the ‘world out there’ by seleftipunctuating and encoding
objects, situations, events, experiences, and sequehaesoms within one’s present or
past environment” (Snow & Benford, 1992, p. 137). Frames aredlpjective; rather,
they are constructed by people to facilitate specificewstdndings of phenomena
(Rochon, 1998). As noted in the previous section, framesrapdoyed by researchers to
simplify and condense information into discrete “probfemmsch as obesity or food
insecurity with well-defined “causes” and “solutions”. Theer are codified
representations of these frames. In the health sagenice “biomedical model” is the
dominant theory underpinning research and practice while “paqulaealth” represents
an emergefitand divergent theoretical perspective. Both of thdsmries will be
introduced in this section by way of exploring how populatiealth diverges from the

biomedical model.

8 Despite the increased uptake of population health persgective definition of population health remains
somewhat contested (Cohen, 2006; Kindig & Stoddart, 2003). Heviaw of various definitions of
population health, Kindig and Stoddart (2003) propose a refie@dition by stating, “...we propose that
population health as a concept of healib defined as ‘the health outcomes of a group of individuals
including the distribution of such outcomes within a groyp’”381, emphasis in original). This definition
purports a focus on the health of aggregates, including grbapaded by context (i.e., nations,
communities, neighborhoods), by social positionalite.(i.race, ethnicity, gender, class), and/or by
experiential similarities (i.e., prisoners, mothelisabled).
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Biomedical Model

Health = No Disease

Figure 4. Diagram of biomedical model.

The biomedical model represents the dominant theoreticamework
underpinning health sciences research and practice (EBaner, & Marmor, 1994,
Institute of Medicine, 2003; Shi & Singh, 2005; Weber, 2006). Gibenedical model
purports that health, defined as the absence of dissaaefunction of individual-level
factors including biology, genetic composition, and beha\(gee Figure 4).

Informed by the biomedical model, the topic of obesityrha addressed in the
following manner. “Health” would be defined as “notirlge obese” and this health
problem may be solved if individuals engaged in the followimdyvidually-oriented
obesity prevention recommendations drafted by the NIH (2008,

» Learn to choose sensible portions of nutritious mémlsdre lower in fat.
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» Learn to recognize and control environmental cues (like mygmells or a
package of cookies on the counter) that make you want tehes you are not
hungry.

* Engage in at least 30 minutes of moderate intensity physitiaity (like brisk
walking) on most, preferably all, days of the week.

» Take a walk instead of watching television.

* Eat meals and snacks at a table, not in front of the TV

» Keep records of your food intake and physical activity.

These recommendations are congruent with the biomedicalel. They situate the
causes of and solutions to obesity within individuals arddaroid of the socio-political

context in which eating patterns take place.

Population Health

Population health represents an alternative theorgimaipective developed by
public health, medical, and social science scholars prattitioners seeking to
understand how and why health is socially produced. Basedgoowing body of public
health research that suggests social conditions anal pogitions matter (e.g., Cassel &
Tyroler, 1961; Haan, Kaplan, & Camacho, 1987; Kawachi & Benk, 2003b; LaVeist,
2002; Marmot & Syme, 1976; A. J. Schulz & Mullings, 2006) and grodimi¢he notion
that all diseases have two causes—one pathologidathenother political, population

health attempts to move beyond conventional explanabdnmsorbidity and mortality

° Physician-activist, Rudolf Virchow (1821-1902), avowed thht diseases have two cases, one
pathological the other political.

13



that view health as the absence of disease anduagi@oh of individual factors (Evans,
Barer, & Marmor, 1994; Institute of Medicine, 2003; Shi & Singb05; Weber, 2006).

In contrast to the biomedical model and informed by twas justice imperative
of public health (Beauchamp, 1976; Foege, 1987; Levy & Sidel, 2p6p)lation health
asserts a holistic view of health by taking into actdb@ myriad ways in which health is
socially produced. Figure 5 illustrates the range of sosslieis considered to be
important to the production of health including socio-cultarad economic conditions,
living and working conditions, social networks, and individbehaviors, among other

things.

®

Age, Sex &
Hereditary Factors

Figure 5. Diagram of population health perspective.
Source: Centre for Enabling Health Improvement (2007),
modification of Dahlgren & Whitehead (1991).
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In its movement toward the social production of hegltdgulation health serves
as a call for research and action that examines @dhetsses heterogeneities (often called
“disparities”) in health status among peoples experiencihiferent and often
marginalized social contexts, social conditions, andiasgpositions. Thus, scholars
informed by a population health perspective may respondhé¢o aforementioned
recommendations for obesity prevention made by the (R086) by asking the following
guestions:

* Why are foods that are high in fat and low in nutritonaffordable and
prevalent, especially in low-income communities?

* Why can’t people access food when taeg hungry?

* Why do some people need to work more than one job, leadwemg without free
time for exercise?

* Why are grocery stores or farmers’ markets missing waitain communities?

Another tenet of population health is its critique oé thealthcare system.
Population health challenges the hegemonic view amongthhesdientists and
practitioners that access to and receipt of high quladéigithcare is the best predictor of
population-levels of health status (Evans, Barer, & Marm®94). As the following
excerpt highlights, enhancements to the healthcare symemot necessarily related to
substantial enhancements in health status:

A highly developed, expensive, labor and capital intensivéicakcare system is

not, however, necessary to [produce] the great redudtioshsath rates. ...[M]ost

countries experience most of the possible death ratmedigdfore they develop a

large medical system, and many very poor countries hakieeved almost the
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whole of this decline simply by better distribution odsting food, mass public
health campaigns, and immunization, without even masstiantibiotics (Eyer,
1984, p. 25).
Eyer (1984) highlights that insofar as health promotidores are disproportionately
based on improvements to the healthcare system, tieeachievement of population-

level health goals will be unlikef.

Critiques of Population Health

Despite its laudable movement to expand the concept @hteanclude social,
political, and economic factors and conditions, populatiealth, like most theoretical
perspectives, has a few shortcomings. In an effort teeldpva critical approach to
population health research, Labonte and his colleagues (B0&fgred four substantive
weaknesses of existing population health perspectives.

First, there appears to be a reliance on empirical studiereate meaning and
understandings about population health with less emphagiseageneration and use of
theory. When theory is utilized, it is often oversiifd and limited (Coburn et al.,
2003; Hayes, 1994). Lack of theoretical astuteness may ba ghaztito the educational
curricula used to train medical, nursing, and public healfearchers and practitioners.
These training programs tend to emphasize individual-leatkler than societal-level
causes of morbidity and mortality as a result of tegelmony of both the biomedical

model and individualism (Krieger, 1994; Powles, 1974). Accwl¢i even when

19 There is strong evidence that addressing social aniicpblssues, such as women'’s rights, rather than
facets of the healthcare system is a profoundly effectipproach for improving population health,
particularly with respect to infant mortality and légpectancy (Hertzman, Frank, & Evans, 1994).
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societal-level causes of morbidity and mortality amwknawledged, corresponding
intervention strategies often revert to the magdementation of lifestyle and behavior
change programs—individually-oriented interventions—adtef addressing relations of
power associated with poor health outcomes (Ciliskal.e2000; Wallack & Lawrence,
2005).

A second shortcoming of population health is related tehod®logy. The
overwhelming majority of health research is quantitatdevoid of the subjectivity and
contextual nature of health issues (Labonte, Polanyhdywine, Mcintosh, & Williams,
2005). While mixed methods research approaches are increastilglgd, there still
remains a dearth of studies that rely wholly or mostyqualitative research methods. As
a result, social determinants of health are neattggoaized and measured, and the
complexity, nuances, intersections, and contextualityheélth is blurred or lost
altogether.

The third critique of population health is its tendetwygnore or hide the human
actor behind health outcomes; this may be a functionggfegated data wherein the
faces of ‘respondents’ or ‘subjects’ are unintentignalbst (Labonte, Polanyi,
Muhajarine, Mclntosh, & Williams, 2005). By ignoring humagpency, population health
scholars have overlooked the role of human actorb@asge agents prepared to confront
and address health disparities observed at the populatield* Labonte and colleagues
(2005, p. 9) highlight this weakness by stating, “[I]n efféog, study of population health

determinants was largely segregated from the study ofdomv determinants might be

" The relentless efforts of collective action groupsuted on the health of women and persons of color
exemplify the “power of the people” to create change anch@® health (Morgen, 2002; White, 1990).
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changed.” Moreover, deemphasizing human agency revealsinderstanding of
individuals and social structures as separate entitilbsrréhan interactive units.

The final critique presented by Labonte et al. (2005) focasese potential for
co-optation of population health concepts. As a resolcepts developed by population
health scholars, such as the notion that accessatthtare is not the best predictor of
health outcomes, may then serve as evidence toyjystiicies and practices such as cuts
to state-supported health insurance. While population healtblass maintain that
healthcare systenaonewill result in limited changes in health status ampagulations
and purport that changes to the healthcare system wiédolittle to address disparities
in health, they nevertheless support many of the prewentedicine options provided by
the healthcare system, especially if these serviezs wrovided more equitably (Evans,
Barer, & Marmor, 1994).

Each of these criticisms of population health is waed. However, | will
organize a response to these critiques by focusing omitdebecause | believe a focus
on action facilitates opportunities for also addressing theoretical methodological
concerns. In the next section, | propose severdksgiiess foractivatingpopulation health

perspectives.

Activating Population Health

Michael Marmot, a prominent population health scholacently stated: “It is,
still, an unusual idea that diseases have social cansatm that the remedies for social
causation might be social in nature. ...If the remediethe social causes of health

should be social, what should we do?” (2005, p. 3). As Mapouwits out, a gaping hole
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exists between processes of understanding the social pioda€ health and processes
of taking action to create change (Cohen, 2006; Labontany, Muhajarine, Mcintosh,
& Williams, 2005; Syme, 2005). To be sure, results froneeemt qualitative study
conducted by Benita Cohen (2006) with public health practitiomezanada revealed
that despite widespread training in population health, pra@stitioners were ill-prepared
to take action to address pressing social determinantsibtihe
Although virtually all public health nurses identifiddw incomeas the key
determinant of health affecting the people whom theyt @ath in their practice,
these same nurses stated that low income was thentledet of health that they
wereleastlikely to influence. (Cohen, 2006, p. 1575, emphasis added)
Cohen also found that:
[R]elatively few participants defined population healthaasapproach to health
promotion that emphasizésking actionon the determinants of health. The need
to reduce social and economic inequalities in health statas barely
acknowledged as a key element of a population health pasE&006, p. 1575,
emphasis in original).
These findings highlight that population health in practickmged not only because it
deemphasizes action, but also because it is has andemd®ped conceptualization of
how change processes ought to occur. If we considerojustsocial determinant of
health, low-income, many questions regarding change pexesserge. Does change
involve the allocation of fair wages to employees andams it include a reevaluation of
wage systems developed through capitalism? The answehgde fuestions are less

important than the fact that population health resesscand practitioners have ignored
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the importance of making the connection between thearfepopulation health and
corresponding action.

Moreover, | purport that a theory of population heattbnstructed without
complementary action is substantively deficient. Irshmy argument is that an
examination of the social relations of power influencireplth in the absence of a
process of learning through practice is an insufficienhogfor both understanding and
addressing social determinants of health. This is an em&igiwal concern and therefore
represents an argument regarding knowledge creatimow ehat a theory of population
health or any theory that addresses the social ouginckade an iterative process of
learning by doing or praxis.

In addition, | contend that a robust understanding afdns as agents of change and of
social structures as malleable forces is essentialutiher the theoretical base of
population health as it moves towards activation. Althopgpulation health takes into
account the relationship between an array of sociaéfoon health outcomes (see Figure
5), and thus challenges the biomedical model, it is nlestess limited because it does
not provide a rigorous understanding of how social strustemeerge or how they may be
changed. Consequently, | suggest that population healthasslmonsider the theory of
structuration to address this concern. The theory afctration (Giddens, 1984)
purports that human agents and social structures are mutaa8itutive (see Figure 6).
Gidden’s (1984) argues that human agents create social stsucturigh social
practices as well as through discourse which, in turnyenfie the social practices and
discourses of agents. Thus, what one does (e.g., Wihatodi eat for dinner?) and the

language one uses to describe his/her actions (e.g., What ske eat for dinner?) are
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always already involved in the formation of social struesuiThese social structures are
understood as “the structuring properties allowing the ‘birndafigime-space in social
systems, the properties which make it possible for didagrsimilar social practices to
exist across varying spans of time and space and whichthemd ‘systemic’ form”
(Giddens, 1984, p. 17). The recursive and dynamic reciprociyebethuman agents and
social structures is bound by space and time and is perpettiarough the most

mundane, regularized, and routinized of activities.

. ‘ !
Social Practices !
!
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Agents U Structures

Time

Figure 6. Diagram of structuration theory.

To illustrate this concept, let us briefly consider tb&ationship between food
practices and social structures. Human agents—through ftfwalr practices including
food production, distribution, procurement, and preparatod through discourses
related to food—engage in an ongoing process of productiorregandduction of the

social structures that make food (in)accessible to peogbcially, spatially, and
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temporally. Likewise, social structures related to foodshiding food systems, food
products, and food venues—foster “discernibly similar alopractices to exist across
varying spans of time and space” (Giddens, 1984, p. 17) and,ctiease and recreate
human agents as well as food-related health conditibngill be returning to and

expanding on this point later in the chapter as wellhasughout the entirety of this
dissertation as it is central to my overall analysis.

Finally, I avow that a movement toward action withinppkation health
scholarship necessarily involves a shift in research edeibgy. No longer can one
justifiably examine the social production of health frambird’s eye view. A transition
from the biomedical model and its individual focus t@uation health and its social
focus requires new methodologies. These methodologigktdo be participatory and
interactive, situated and localized, reflective anerdgite to power and privilege, and
take into account the role of human agents as wedbaml structures in the production

and reproduction of social phenomena.

Constructing a New Theory-Methods Package

In this section | return to and attempt to answer Marsn(2005, p. 3) question,
“If the remedies of the social causes of health should be social, whad stedob?” by
introducing a new theory-methods pack&ghat responds to my concerns regarding the
activation of population health. This new theory-methpdskage, “materialist praxis”,

challenges the dichotomy betwekmowingabout various determinants of health (social

12 |n accordance with other scholars (e.g., Clarke, 2005; $tar, 1989), | use the term “theory-methods
package” to emphasize the intersection of these con€@ptsnethods convey our theories of knowledge
production and social transformation and vice versa.

22



or otherwise) andloing something about them by asserting that both are itghyca
connected—one cannot know without doing and vice versaerfast praxis also
emphasizes the reciprocity between social strucamdshuman agents through a process
of research thabegins by addressing the material conditions of specific timespa
contexts. | develop materialist praxis by elaboratingh@oty and methods underpinning
praxis-oriented research, and therefore introduce migermaxis by first reviewing
praxis-oriented research. Next, praxis-oriented reseaschdifferentiated from a
materialist praxis approach. Concepts related to thagsotif food access are integrated
into this section since this is the substantive topdoged in this dissertation; however, |
envision materialist praxis to be a generalized metlggyothat may be used to study

other topics.

Praxis-oriented Research

The relationship between knowing and doing or theory andtipgats often
described apraxis. Praxis represents an ongoing commitment to knowledge ajener
through experience in and with the world; an approach dsearch employed
transdisciplinarily by critical, feminist, liberatidheology, Marxist, participatory action,
and popular education scholars. Openly emancipatory intjrpeaxis-oriented processes
strive to understand, deconstruct, and redress sociaticgsis(Freire, 2005; Lather,
1991). Patti Lather suggests that “[T]he requirements of peari theory both relevant to
the world and nurtured by actions in it, and an action cowapin its own theorizing
process that grows out of practical political grounding” (19§1,11-12). Thus, praxis-

oriented researchers develop theory through a reciprodalexative process of research,
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reflection, and action that is participatory, situatad¢d action-oriented (Lather, 1991)

(see Figure 7).

Action Research

Praxis

Reflection

Participatory

Figure 7. Model of research as praxis.

Praxis-oriented Research is Participatory

As a participatory approach to research, praxis builds nm@thodologies
developed by participatory and feminisms-informed re$easc In this dissertation, | use
the term “participatory research” as an umbrella forcdemg a variety of research
approaches that aim to increase participant involvemenknowledge generation
processe$® | use the term “feminisminformed researcH® to describe research

approaches that are underpinned by a commitment to end diomiaad oppression

13 Examples of participatory research approaches ingadipatory action research (Cornwall & Jewkes,
1995; Fals-Borda, 1991; Kemmis & McTaggart, 2000), communityebaseticipatory research (Israel,
Schulz, Parker, & Becker, 1998; Minkler & Wallerstein, 20@8)d cooperative inquiry (Heron, 1996).

14| use the term “feminisms” (the plural form of ferism) to emphasize the plurality and fluidity of
feminist theory and practice. Feminisserves as a rhetorical reminder of the multivocalityeskarch and
action focused on interpreting and transforming unjuatiogls of power (Dietz, 2003; hooks, 2000).
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(Dietz, 2003; hooks, 20065.As | reveal in the following section, there are sale
similarities between participatory and feminisms-infied approaches to reseatéh.

Democratize research processddoth participatory and feminisms-informed
approaches to research attempt to democratize reggadsses by including the people
most affected by the issues under study as active patisi in all stages of the research
process including problem formation, project design, dataegath data interpretation,
and dissemination of the results (Israel, Schulzkéta& Becker, 1998; Wallerstein &
Duran, 2003). In this dissertation, individuals with lirditaccess to healthy foods,
including children and adults, are the primary informershefknowledge generation and
social transformation process. In the next chaptedgskcribe the range of strategies
employed to enhance opportunities for participants to nmfibhvre research process—from
problem generation to data dissemination.

Promote social justice and social chandée primary goals of participatory and
feminisms-informed research approaches are to promoia gastice and social change
rather than to develop knowledge for the sake of knowl¢@genwall & Jewkes, 1995;
Dietz, 2003). Both approaches seek to model equity and justid@eir research
processess well as theioutcomesand assert that the goals of justice cannot be achieve
through unjust means. Goals of social justice and satiahge are related to the
emancipatory intent of praxis, a goal that must be rshoed within the context of
existing oppression and power imbalances such as unequakdocfesh and healthy

foods among persons representing different and diffigreatued positions in the social

15 Examples of feminisms-informed methodologies include dedtily methodologies (Smith, 1999),
feminist approaches to participatory action resealMag(ire, 1987), and qualitative methods (Olesen,
2005; Sprague, 2005).

8 There are also differences between participatory anunfsms-informed research approaches (e.g.,
Parpart, 2002); however, these will not be addressee ioathtext of this research.
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hierarchy. Feminisms-informed scholars, in particuldrives to uncover the use of
socially constructed categories such as race, class, addrges tools for creating social
hierarchies through which some positions are privileged wdihers are subordinated
(Baca Zinn & Thornton Dill, 1996). Accordingly, the relatghip between social
constructions such as “class” and food insecurity orce'taand obesity may be
understood as social injustices associated with the staltdition of power and privilege
rather than as individual problems related to the bigla@gnetics, and behaviors of
individuals representing various class and race backgrounds.

Engage in co-learningn both participatory and feminisms-informed approaches,
researchers are viewed as “facilitators” or “co-lea’her research processes rather than
“teachers” or “experts” (Ansley & Gaventa, 1997; Witha & Brydon-Miller, 2004).
Information exchange between researchers and partisipantinteractive and bi-
directional. In praxis, researchers are transforngednach or more than participants
engaged in research efforts, and this is facilitated inlpathe employment of reflective
strategies (Freire, 2005; Williams & Brydon-Miller, 2004).

llluminate and attend to power and privileg&inally, participatory and
feminisms-informed approaches to research strive tmillate power and privilege in
processes of knowledge development (Chavez, Duran, Bakda, & Wallerstein,
2003; Dietz, 2003; Spivak, 1988). Research is understood to be iegb@itdeavor; no
one arrives at the research table as an objectivervays Both researchers (Chavez,
Duran, Baker, Avila, & Wallerstein, 2003; Mclntosh, 1989) andigipants (Wallerstein
& Duran, 2003; Williams & Brydon-Miller, 2004) are considgéréo be bearers of

privilege and thus have the ability to contour knowledgation processes. Accordingly,
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participatory and feminisms-informed research approach&sigmnatize for whom, by
whom, and how research is conducted by continually askiegtions such as:
Who was (dis)engaged in the creation of the researcidage
Who defined research questions, goals, and intended baneBoof the research?
What counts as knowledge? Whose knowledge counts?
How is power acknowledged and shared during the research ptocess
How will different and differently positioned voicesdaperspectives be heard?

These questions are explored throughout the entiretydlissertation.

Praxis-oriented Research is Situated

Praxis-oriented researchers assert that knowledge is madund consumed by
individuals and groups representing specific social conteatsal conditions, and social
positions (e.g., Collins, 2000; Haraway, 1988; e.g., Narayan, 20@B3)thus, call for the
development of numerous and perhaps even divergentigbethiat are situated and
localized. This is in contrast to research paradigmes &is positivism, which purport the
existence of one, true, external reality (Guba & bing 2005). This reality is assumed to
be governed by “universal laws that can be known (destribxplained, predicted and
controlled)” (Nelson & Prilleltensky, 2005, p. 241). Undempasitivist paradigm, the
purpose of science is to uncover this universal realitpugin research processes
conducted by “disinterested” or “value-free” research@sba & Lincoln, 2005}’

Praxis-oriented scholars, in addition to many postmosehnlars (e.g., feminist, critical,

' Taking the stand that one is “value-free” or “disinterds is in fact an assertion of both values and
interests. No one arrives at a research table rfgrtable for that matter) as a blank slate, free from
particular values and interests (McFague, 2001). Acknowledgidge-acknowledging one’s interests and
values is an important part of the research endeavor.
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participatory), openly challenge concepts of knowledge anavlailge creation avowed

by positivism and assert that “[C]laims of universalitg aonsidered naive at best and
much more commonly as hegemonic strategies seeking &mcalerase other

perspectives” (Clarke, 2005, p. xxv). Consequently, praxisdadescholars support the

development of situated, localized, and contested ¢hieal models for understanding

the social world. These models may combine to offer aengeneralizable albeit

dialectical explanation of social concerns.

Food justice and feminisms-informed scholar, Anne Bedloargues for the
generation of situated and contextualized theories forrstadeling “food violences”, a
term she uses to describe “periodic or chronic phygisg;hological, and political harm
associated with food availability and food-related work” (2003251). Accordingly,
existing theories related to food and/or the social prooludf health may be broadened
if our research processes sought to uncover and everegeiihe perspectives of people
shopping at supermarkets with little or no fresh andthgdbods, people attempting to
prepare nutritious meals when the month lasted longerthiggmpaycheck, and/or people
frequenting convenience stores as a primary source offéwdatle family. In so doing, a
situated perspective on the politics of food access mayngevered based on the
experiences of peoples most keenly aware of and reguavigating the materiality of

food injustices.
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Praxis-oriented Research is Action-oriented

Freire (2005) defines praxis as “action and reflection upentbrid in order to
transform it” (p. 51). He emphasizes thaflectionin the absence dadction is merely
“verbalism,” words “changed into idle chatter...into die@ated and alienating ‘blah™
(Freire, 2005, p. 87). At the same time, Freire suggestsathiemn in the absence of
reflectionis merely “activism” or “action for the sake of ict’ (Freire, 2005, p. 88).

The compartmentalization of reflection and actiorcasnmon among scholars.
For instance, scholars working within the traditiorfs community psychology and
critical theory both have a commitment to deconsimgctand transforming social
concerns. However, Davidson and her colleagues (2006) fourtd ctramunity
psychologists and critical theorists tend to place greapmphasis oneither
deconstructiomr transformation to the detriment of the other:

Whereas community psychology is more action oriertbad tritical scholarship,

its actions fall short of challenging institutionalizpdwer structures and the

status quo; and whereas critical scholarship is moreecigatig of the status quo

than community psychology in theory, it has failed todoice viable actions that

challenge the status quo. (Davidson et al., 2006, p. 35)
Exemplary of Freire’s (2005) notion of “verbalism” and tieism,” Davidson’s et. al's
(2006) analysis challenges praxis-oriented scholars togengathe trifecta of research,
reflection, and action in efforts for social transf@ation.

“Action” within praxis-oriented research is often based the concept of
“‘concientization”, a term Freire uses to describe ogimhl processes wherein

“oppressed” and “oppressors” both deconstruct situationcame to understand social
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structures as malleable rather than fixed. Concientizatfiows humankind toémerge
from their submersiomand acquire the ability totervenein reality as it is unveiled”
(Freire, 2005, p. 109, emphasis in original). This form oibaetaction as a dialogical
process—is employed by many praxis-oriented researcheniudtrate the key features
of a dialogical approach to praxis | will review the lwmf Patricia Maguire (1987), a
feminisms-informed participatory action researcher, becdues approach is similar to

that of many praxis-oriented scholars.

Example of Praxis-oriented Research: A Dialogical Approach to Praxis

Maguire’s (1987) research was underpinned by the notion iagde can be a
catalyst for change, and thus began with a series ofidhudil interviews with fourteen
formerly abused or battered women. Each intervievedhabout one to one and one-half
hours. Following each interview, Maguire transcribeddbalitative data and provided a
copy of the transcript to the female participants, n@rwhom reported that they dibt
have time to review their transcript in preparation teeir second interview. In fact,
Maguire indicated that the majority of the women did @een contact her for a second
interview; only eight of the fourteen participants costedl a second interview after
Maguire made an attempt to be in touch with them (1987, pp. 168-t6f)e latter
stages of her project, Maguire and the female partigpacted upon information
unveiled during earlier stages of the project by creatingcalssupport group for the
women, which eventually led to the development of recendations and policy

changes for a local social service agency focusedeongéds of battered woman.
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This process of conversation and reflection through winidividuals purportedly
experience heightened awareness of injustices and pgseren develop a deeper
understanding of the political aspects of personal cosceapresents the prominent
change strategy employed by praxis-oriented scholars fggre, 2005; Lather, 1991,
Maguire, 1987). Although raising awareness about injustices beayan important
ingredient for change, the awareness of an injustioe, bbth oppressors and the
oppressed, does not necessarily translate into thebiGgpaf agents to do things
differently, to change their day-to-day social practiegated to particular phenometfa.
In fact, heightened awareness or concientizatieguently doesot lead to action, and
“IW]e would be naive if we asserted the idea, totaliygupported by experience, that
people only have ‘to know’ in order to mobilize” (Vio Geosited in Maguire, 1987, p.
p. 55). Furthermore, the salience of dialogue as the usdet change neglects to take
into account the materiality of phenomena. Returning @gaen to Maguire’s (1987)
work, it is evident that her research approach wasalteative to the materiality of the
women’s experiences, including their material need fardfoshelter, and clothing,
perhaps because of the financial costs associated vatiprtyvision of these goods.
Nevertheless, many of the women indicated that lackref was a key barrier to taking
part in the research process, presumably because thr iias needed for other
activities such as labor in the public and private sprerdbkat their material needs could

be abated.

8 | am basing my concept of agency in the work of Giddehe imdicates “agency refers not to the
intentions people have in doing things but to their capgkoi doing those things in the first place”
(Giddens, 1984, p. 9). This conceptualization of agencynmdlasi to concepts proffered by Nussbaum
(2000) and Sen (1999).
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It would be interesting to examine how the female ppdnts in Maguire’s
research might have engaged in the research procés=uly if the first stage of the
project entailed the provision of a living wage, housingl frod for each of the female
participants? How might this material intervention uethce the ways in which the
women re-imagined both themselves and opportunities faralsehange? These
guestions, which emphasize the materiality of phenomare,precisely the focus of

materialist praxis.

Materialist Praxis: A New Theory-Methods Package

In this section, | introduce “materialist praxia8 an alternative to the dialogical
process guiding most praxis-oriented research. The remaofddris dissertation is
focused on the application of this new theory-methods pgacka a research endeavor
that is focused on understanding and addressing the pdatiésod access in food
insecure communities. Materialist praxis builds on th&idbalements of praxis-oriented
research, and thus involves an iterative process adnadsereflection, and action that is
guided by methods that are participatory, situated, and eamtiented. The key
distinction between these approaches is related to dliering levels of emphasis on
addressing the materiality of phenomena as a part obtbader process of social
transformation. | use the term “materiality” to remmaisthe physicality and sociality of
concrete objects. Materialist praaeginsby addressing the material, and through this
process a dialogical component may emerge (see Figurey8jirsB addressing the
material, physical needs are attended to. Moreovescasfon material realities allows

for further exploration of broader sociological phevema since the material is also a
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conveyor of the social. The following propositions expd on these topics. | situate
these propositions in relationship to food and food a;desvever, the propositions may
be extrapolated to understand and address the relationshgebetother material

realities and the health of the pubilic.

Action Research

Materialist

& Praxis l
Materlal & Reflection /
Condltlons \

Time

Space

Figure 8. Model of materialist praxis.

Three Propositions for the Employment of Materialist Praxis

Proposition 1
First, | propose the use of materialist praxis becaumsexploration of material
dimensions facilitates opportunities for exploring the social relations potver

influencing population healtih.ack of access to a material good such as food (dteshe
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or clothing and so on) is not merely the physical absefcuch goods. Instead, lack of
access to food must be considered within the contéxhe social, economic, and
political requisites for food access (Bellows, 2003). €fme, a focus on the physical
invokes a focus on the social. In the case of foodexamination of access to this
physical object may facilitate an examination of theiady of food including but not
limited to opportunities to earn fair wages in order ty f@ food, the presence or
absence of “free time” to purchase and prepare mealsthendquality and quantity of
grocery stores and supermarkets located within communitingset In addition, the
social messages conveyed through food may be explorede Thyics are examined in
greater detail throughout this dissertation.

In contrast to emphasizing material needs and realithess,dialogical model
employed by many praxis-oriented scholars emphasizgssiahological and cognitive
requisites for social transformation, and in this procglsfts the burden of change on to
individuals with less emphasis on the broader array amiak forces influencing
phenomena (Parpart, 2002)Moreover, material deprivation such as being withootf
or shelter often truncates one’s ability to engage gnitive, psychological, and/or social

transformation processes (hooks, 2000).

Proposition 2

Second, | propose the use of materialist praxis be¢hasmaterial conditions of
communities (e.g., presence of sidewalks, supermarkets, brakgows] vacant lots) are
vectors through which health is transmitte@d/ith respect to food-related health

conditions, there is growing evidence that the mataspkcts of communities contribute

¥ The large body of research focused on “empowermengeisiplary of this phenomenon.
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to the health of community members. Living in a “high ptyweicommunity, for
instance, is related to decreased access to healthy foodpufchase within the
neighborhood (Morland, Wing, Diez Roux, & Poole, 2002) andeged rates of diet-
related health conditions such as coronary heart @ig€asz-Roux et al., 1997). Family-
level poverty is the best predictor of food insecunitythe U.S. (see Figure 1) (Nord,
Andrews, & Carlson, 2006), and practices of racial, ettand, class-based segregation
result in family-level poverty aggregating in specific coumity contexts (Kawachi &
Berkman, 2003a).

Community conditions are increasingly examined as keyigoed of health
outcomes. Accordingly, research methods and approachmesxémining the unique
effects of social contexts have been developed. Hieical linear modeling (HLM)
represents one of these methodological tools. This gatwveitapproach allows for the
examination of individual-level factors, such as behavéord choices, as a function of
the settings in which individuals reside (Raudenbush &kBrg002). Geographic
information systems (GIS) represent another tookt@mining the relationship between
social contexts and health. GIS is an approach foeaalg, organizing, and analyzing
data and associated attributes that are spatiallyerefed to the Earth resulting in the
creation of a graphic image or map that provides a vigmksentation of phenomena
under study.

HLM and GIS hold much promise for scholars interestedhin relationship
between the material aspects of social contexts headth outcomes; however, it is
important to highlight that quantitative measures alore iasufficient strategies for

understanding the relationship between social conteth@alth outcomes because they
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ignore the historical, political, and social aspectscohtext (Kawachi & Berkman,

2003a) as well as the complexity, nuances, and intersectbnspatial locations

(Labonte, Polanyi, Muhajarine, Mclntosh, & Williams, 2008loreover, an examination
of social contexts divorced from a process of actiofearning by doing is, as | argued
earlier, epistemologically inadequate. Therefore, nmaliglr praxis expands methods for
understanding context by integrating these tools into oggpnocesses of research,
reflection, and action that not only attempt to undedstdhe material conditions of a

specific time-space context but that also attempt tesfoam them.

Proposition 3

Finally, | argue for the use of materialist praxis becaasel introduced in an
earlier section of this chaptehe material is implicated in the creation and recreation of
social structures and social practices related to healtherefore, the act of taking a bite
out of a particular food item (e.g., an apple) is farenthan a physiological moment in
time; this routinized and regularized food practice alsoesspts the expression of
agency in the production and reproduction of the sociaémilkood practices contribute
to the recapitulation of spatially, temporally, andkwocially defined boundaries, a
process of differentiating people through the diffeeiin of foods. Through this
process of classification and categorization, foods haea described as “foods for us”
and “foods for them”, “foods for wives” and “foods for husta”, “foods for breakfast”

and “foods for dinner” (Lewin, 1997).
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Figure 9. Visual representation of the interconnectedness betwsean agents and social structures
through food and food practices.

Therefore, questioning and/or transgressing these boundayege®rates
opportunities for not only resisting social categoraadibut for also recreating the social
systems and structures intricately connected to matebg@cts and related social
practices. The social systems and structures relateddoand food practices include but
are not limited to systems of domestic labor (whgares food?), wage labor systems
(i.e., how does one pay for the food?), neighborhaagtegjation (i.e., where is food
located?), healthcare systems (i.e., what are dimsegjuences of food consumption?),
industrialization (i.e., how is food produced?), and glaaibn (i.e., where does food
come from?) (see Figure 10). One starting point for quasty and resisting these
boundaries of difference is by challenging and then chgrm material conditions in a
specific time-space context. This is precisely the fadukis dissertation research, which

begins by developing farmers’ markets in communities whaeeis more likely to find

37



tobacco and alcohol or Cheetos and Doritos than ampldsbananas or lettuce and

tomatoes.

Dissertation Chapters

In this dissertation, materialist praxis guided a procésgsearch that began by
addressing the material conditions related to food acaeshree communities in
Nashville, Tennessee, by establishing farmers’ marketsemsahat had limited or no
access to fresh and healthy foods. Through this proceassreésing access to fresh fruits
and vegetables and through the corresponding researdctief] and action strategies
described in Chapter 2, the politics of food access in fasdcure communities were
explored.

In Chapter 2, | provide an overview of the research atkilogy guiding this
dissertation. The genesis of this research is outlinetlding a description of the
primary research question explored. A detailed accoutiteofesearch, reflection, and
action components included in this research is articuldfbd. chapter concludes by
reviewing the methods used to collect and analyze the afisaditand quantitative data
examined in this study.

In Chapter 3, “Politics of Space”, | present an analgsidata collected via the
food store audits. Through a systematic process of cguatml auditing food stores
located within a one mile radius of the three Boys @mls Clubs, a picture of food
(in)access is created. Interview data corroborate dloel fstore audits and therefore
provide additional perspectives regarding the spatial distbeteeen “good food” and

the communities in which the Boys and Girls Clubs apatled. This chapter is also
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focused on the topic of intersectionality, a concept tinghlights the overlapping,
entangled, and oftentimes unnoticeable ways that vatiges of oppressions combine
to heighten injustices. | explore the complex andrgdnnected ways in which food and
food access is always already “raced” and “classed”“geddered” and “spaced”, and
examine how these intersections make many “healthy” feodslly inaccessible.

Chapter 4, “Producing Produce”, provides an in-depth and thickiplgsirof the
process through which the Boys and Girls Clubs transidrimeen being youth-serving
organizations to produce stands during the summer of 2007 ciidader examines the
human and nonhuman, material, and symbolic elementssgbrocess through a detailed
description of routinized elements of the farmers’ markptoduce procurement, market
set-up, selling food, and market closure. Rather than diating” the communities with
farmers’ markets—a passive method of change, through erialst praxis research
approach the farmers markets were dynamic and intezactigations and performances
in space. This facilitated opportunities for the commubaged effort to become
“‘owned” by the Boys and Girls Clubs, albeit in slighdlifferent ways for each site.

In Chapter 5, “Real, Fresh, and Good”, | differentiadeds into two broad
categories — “real, fresh, and good” versus “bad, rottesh junk” — because an analysis
of the ethnographic data revealed that this distinctionesasntial for understanding the
politics of food access. In this chapter, | explore #aluation of “real”, “fresh”, and
“good” food, foods considered to be healthier, superioarnd, far more costly than foods
described as “bad”, “rotten”, and/or “junk”. These theroembine to make real, fresh,
and good foods prized or treasured possessions, foods witficsigt value and worth.

At the same time, these foods are considered toaoeassible because of the high price
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tags of healthy foods and the limited or empty pocketbooksanfy participants. In
addition, the time costs associated with procuring andpapieg healthy foods
exacerbated the inaccessibility of real, fresh, andidoods. | introduce and elaborate on
each of these themes by providing direct quotations frengtfalitative data as well as
corresponding commentary.

The final chapter, Chapter 6, summarizes the majorribatibns made in this
dissertation including a review of “materialist praxishet research methodology
introduced and then used in this research. Following thissieverl explore the ways in
which the introduction of farmers’ markets at three 8and Girls Clubs in Nashville,
Tennessee, served as a tool for recreating relationsbtpgeen food and food practices,
for changing social structures and human agents. | jogg attention to the ways that
this performance in and to space also facilitated thelaj@vent of an experientially and
materially-based pedagogical strategy for teaching hesdtication, illuminated the
possibility of farmers’ markets to serve as alternatite traditional health clinics, and
created a community-based laboratory for exploring imatgredetail the social relations
of power influencing food access. Lastly, | recapitulgeeral of the emergent themes
regarding the relations of power influencing food acces@pgmphasizing the recursive
and responsive relationship between peoples and plageevéaling and dismantling
hierarchies produced and reproduced through food and food practoés (c)
highlighting the economy of food access. Following gusamary, the limitations and
strengths of this dissertation are highlighted, and thepter concludes by offering

several ideas for future research.
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CHAPTER I

METHODOLOGY

| really want to say this...I'm excited that you all are doing thi®aech because it's so
important that it happens. | know that research is important... The rehabit's
important, what's most important in our research is that in everythingwhato, that we
really listen to the voice of the culture...the hope of the cultarel then find ways to
infuse that in what we’re doing and then use the information to reallyibdreepeople.
African American woman, Hopeto#h

In this chapter | introduce how and why this dissertatesearch emerged and
then provide a detailed description of the researcheat#h, and action processes
employed. Through these processes, my objective wasaiti a research methodology
that aligned with the goals of research proffered byAfmean American woman from
Hopetown quoted at the beginning of this chapter. Although edement of the
materialist praxis research approach is described selyatate various elements of this
project blended together more often than not. The defsitare intended to provide
common language for describing this research projecy; &he not intended to create
definitive categories for the various elements of niist praxis. For the sake of clarity,
| first describe the “action” component of this projsaice this is a key feature of the

corresponding “research” and “reflection” processes [sgure 10).

20 Hopetown, Lincoln Court, and Ridgetop are pseudonymghéothree research sites.
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Action Research Reflection
Farmers’ Markets Participant Semi-structured Focus
Observations Groups
Nutrition Education In-depth Interviews Journaling
Food Store Audits Photovoice
Surveys

Figure 10. Overview of research, reflection, and action comeots of the materialist praxis research
approach.

Genesis of Research Approach

This research was conducted from March to December 2007evieowthe
research question and materialist praxis approach borefonearly three years of
conversations and research experiences with commueitybers in the urban center of
Nashville, Tennessee. In 2004-2005, | engaged in formal (focus groessiews,
photovoice) and informal discussions with parents anffl fetan Head Start preschools
to learn more about their perspectives on childhooditybddroughout this process, |
found that food access or rather the lack thereof wasajor concern for these
individuals. During a photovoice session (Wang, 2003), &taice, one parent reported
that her photograph of a red ripe tomato was equivaterthat dress you see in the
window, something | always wanted but never could affondtérestingly, parents and

staff from the preschools rarely described food-relatettthbahaviors (e.g., diet, food
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consumption patterns) and health outcomes (e.g. dialuetemary heart disease) as the
chief community health concerns to be addressed.

In 2005-2006, | collaborated with a community development catjpm in
Hopetown? an area in north Nashville, to facilitate a pilot stuigyolving the
development and implementation of a neighborhood-basadefs’ market (Colley,
2006; Freedman, 2007). This community-based participatory odseadeavor (Israel,
Schulz, Parker, & Becker, 1998; Minkler & Wallerstein, 2003)egged first and
foremost as a community and economic development prajedt secondarily as a
community health initiative. The pilot farmers’ mark@bject was the impetus for my
dissertation research, which expands the concept ahib@ihood-based farmers’
markets from one site to three and from being organizeddoyadl group of community
members to operating out of Boys and Girls Clubs. This resipa was based on
community feedback related to the pilot project. Commyumiembers emphasized that
future efforts focused on increasing access to healthy faadarmers’ markets ought to
connect with community-based institutions because camtgnmembers believed these
institutions would have greater capacity to sustain tmendes’ markets. Moreover,
participants acknowledged that moving away from having a ggnallp of community
members plan and implement the farmers’ mafkets having the farmers’ markets
organized and operated by community institutions may enhaneaeoity ownership of

the project.

L Hopetown is a pseudonym. Hopetown is also one of tiee tiesearch sites included in this dissertation
research.

2 Between 8 and 14 community members attended eack f¥¢hplanning meetings for the pilot farmers’
market project, and a core group of seven communitylreesrattended at least half of the meetings
(Freedman, 2007).
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The program of research | was developing during my graduatercavas
primarily focused on two broad topics: community-basedigigatory methodologies
and the social production of health. My substantive foonsfood access emerged
through community engagement. Accordingly, | had limitectkground knowledge
about the topic of food and food access prior to myaihitivolvement with parents and
staff from the Head Start preschools as most of mavipus research focused on
HIV/AIDS and teen pregnancy prevention (Freedman et2806; Freedman, Salazar,
Crosby, & DiClemente, 2005). Beginning in 2005 and hencefortbpk advantage of
many opportunities to get to know a range of individuals intedes the issue of food
access including farmers, gardeners, grocery store owendtishunger activists, health
professionals, teachers, students, and community menhlz@tsnded over 150 meetings
and events related to food systems issues (e.g., comyngardening, farm-to-school,
nutrition education) and offered to provide assistanddé warious efforts by taking
minutes at meetings, developing programming materials, aftthgvigrants. These
interactions facilitated a process of co-learning betwme as the researcher and various
participants (Ansley & Gaventa, 1997; Williams & Brydon-lgli| 2004). This resulted
in the exchange of ideas and theories about the reagbysaccess to food is not
equitable, with several of these inchoate theories &t what many stakeholders
referred to as the “root causes” of unequal access tohyealods including racism,
unfair wage systems, sexism, poverty, globalization,irehaistrialization.

Through these interactions and experiences, stakeholddris the local food
system reported that they were disconnected; many grougsng/cn similar food-

related projects were unfamiliar with one another'sorg$f This occurred, in part,
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because there were no formal linkages between theusafarets of the local food
system, from food production to consumption. Consequeimti2Z006 | facilitated the
development of a food security coalition—Food Securdstiers of Middle Tennessee,
which attempts to connect the dots between all partsedbtal food system, from “farm
to fork.” The goal of the Food Security Partners ibitiog people together to create and
sustain a secure and healthy food system for the middieesee region so that all
community residents may obtain a safe, culturally acbépmtautritionally adequate diet
through a sustainable food system that maximizes commasaeifyreliance and social
justice (Food Security Partners of Middle Tennessee, nd).

It was through the food security coalition that thigssdrtation research
materialized. At the January 2007 coalition meeting,viesged the results of the pilot
farmers’ market project and emphasized the importancemiecting the neighborhood-
based farmers’ markets with community-based institutidngepresentative from the
local children’s hospital heard this announcement and agipedane after the meeting to
learn more about the pilot project. She informed im&t the children’s hospital in
collaboration with the local Boys and Girls Clubgihast received a childhood obesity
prevention grant, and this collaboration was interestedtegrating the farmers’ market
concept into their efforts. After a series of convieoss between the children’s hospital,
the Boys and Girls Clubs, and the funding agency, itadezsded that some of the funds
from the childhood obesity grant would be redirected uppsrt the development of
onsite farmers’ markets at the Boys and Girls Clursbbth years of the grant cycle

(2007-2008). The scope of this research is based on theefinsbf/the farmers’ markets.
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Thus, the genesis of this dissertation research octuhm®ugh an extended
process of research and action. Each of the proleating up to this dissertation was
participatory and interactive, involving many opportunities the topic of food
(in)access to be named and framed by hundreds of commueitybens in Nashville.
Although different populations were included in each reteandeavor, there was
overlap across the various projects with people in ooegroften getting involved with
another. This is in contrast to some participatory areste approaches that attempt to
include the same people in the research process—fromeprobéneration to data
dissemination. While | am not arguing against that typapproach, there are a number
of factors that impede participation in a multi-yease@ch endeavor, and many are
related to issues of power and privilege (Maguire, 1987; Vé&dlm & Duran, 2003;
Williams & Brydon-Miller, 2004). Who has the time to eggain a multi-year project?
Who “owns” processes of knowledge production and sociasfvemation if the same
population informs each stage of the process?

By acknowledging the influence of power and privilege in @@search
processes—including those designed to be participatory—soomemunity-based
participatory researchers strive to engage different peaipldifferent points and in
different ways throughout the research process (Sdtwdt, 2003) resulting in a “fluid”
rather than a constant process of participation. Theeqat of fluid participation is not
simply about who has the time to engage in reseaoch éme year to the next. Instead,
fluid participation may enhance community ownership and angé of power, two key
aspects of participatory research, because it allows meople to get involved in the

research process. My experiences with the three psoeading up to this dissertation
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revealed that many community members were quite inegt@stbeing involved with one
project with the explicit goal of passing it on to othiershe next year. For instance, in
the pilot farmers’ market project, community membersrewstrongly interested in
continuing the neighborhood-based farmers’ market but lthdyequally strong opinions
that future research efforts should focus on finding waysonnect the neighborhood-
based farmers’ markets with preexisting community inftestires such as the local
Boys and Girls Clubs. This fluid process of participatiesulted in different types of

people getting involved at different phases of this dissentaesearch process.

Research Question

The overarching research question for this dissertatiatess What are the
politics of food access in food insecure communiti&sis research question was
developed through a community-engaged process of researchagweriod of three
years. Throughout this time, the topic of food access ewatinually problematized and
understood to be more than a dichotomous variable. Indfgaa¢omplexities, nuances,
and intersectionality as well as the sociality afdaccess became increasingly apparent.

By focusing on the “politics” of food access, this reskattempts to uncover the
social relations of power related to gaining access tibhysgflaods within a specific time-
space context. This research is specifically focusedhenways that food access is
embedded in social relations of power manifested in angey@d through the socially
constructed categories of race, class, gender, andstheial and spatial intersections.
The politics of food access were examined through a ne@sgaocess that began by

changing the material conditions of a community—farmemarkets were established in

a7



three communities with limited or no access to oufietpurchasing fresh and healthy
foods. Thus, by addressing the material aspects of aisp@ui-space context in which
food was essentially inaccessible, the topic of fomxkss was further explored.

The politics of food access is examined by analyzing quaétaind quantitative
data collected via a materialist praxis research approHod. qualitative data were
analyzed using grounded theory and situational analysis,henduiantitative data were

analyzed using descriptive statistics and GIS mapping.

Action Component

The development of onsite farmers’ markets at thregsBmd Girls Clubs in
Nashville constituted the “action” element of this reskaThe three Boys and Girls
Clubs involved in the project were Hopetown, Lincoln Couamgd Ridgeto® The
farmers’ markets were designed to change, for a gfeibd of time, the volume and
variety of fresh fruits and vegetables available inheaommunity. In addition to the
farmers’ markets, this research also entailed theigiom of weekly nutrition education

classes to students at each of the research sites.

Farmers' Markets

The farmers’ markets operated one day per week pdositgne weeks (June 11-

August 10, 2007) from 3:30pm to 5:30pm, the time when most paregtsardians were

% The names of the Boys and Girls Clubs have been chaagedtect the confidentiality of the research
sites and participants. In several instances througheuartalysis, when location was less important than
the concept being articulated, | changed the locatiorciated with a particular respondent. This was done
to protect the confidentiality of the interviewee aslvas to ensure that the location he or she was
referencing could not be identified.
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picking up their children from the Boys and Girls Cldb4 total of 26 farmers’ markets
were operated as a part of this study. A local nonpr&iistain Nashvillé® was
responsible for procuring fresh fruits and vegetablestdoksthe farmers’ markets. A
Sustain Nashville representative purchased the produce dcahfarmers (farms within
a 90 mile radius of Nashville) at wholesale prices andidgintbthe food to the Boys and
Girls Clubs. Once the food arrived at each site, apprately five children and youth
from each of the Boys and Girls Clubs took part in an Hong experientially and
materially-based educational session during which (a) ypest of produce available
were reviewed through an interactive conversation (eane each fruit and vegetable,
describe where and how it is grown, review what the ftasdes like, etc.), (b) the
volume of produce available was measured, and (c) the &nd vegetables were priced.
After the educational session, the children and youtlstasswith the operation of the
farmers’ market. | was present and actively involvechvatl aspects of the farmers’
markets; two or three research assistants were asengrand involved.

Several strategies were used to advertise the ongmeerfst markets to parents or
guardians that had children attending the Boys and GirlssCkirst, children and youth
attending the Boys and Girls Clubs made advertisensmsit the farmers’ markets,
including posters, invitations, commercials, pictures, aaodest Advertisements served
as a tool for introducing the farmers’ markets to thedeéii and youth as well as to their
parents or guardians. Second, a large and colorful baratggstFresh and Tasty Fruits
and Vegetables Sold Here” was created (see Figure 12). deebowas on display

during all hours of operation of the farmers’ marketsramdained on display at the Boys

24 At the Hopetown site, the farmers’ market operatedefght weeks instead of nine because the site
closed one week earlier than the other two sites.
% Sustain Nashville is a pseudonym.

49



and Girls Clubs during non-market times. Finally, a weealdywsletter was created to
remind families about the farmers’ markets, provide updaigsrding the types of foods
available at the market, and offer seasonally appropeaipes (see Appendix A for an
example of the weekly newsletter). The newsletteese sent home with children and

youth from the Boys and Girls Clubs and were also availat the farmers’ markets.

Figure 11. Banner advertising the Boys and Girls Club farmerakets.

In addition to these advertising mechanisms, eacheaditbs developed their own
strategies to recruit customers. One site, for instatiseibuted flyers about the farmers’
markets to individuals living within walking distance of tB®ys and Girls Club,
including residents at a public housing apartment complexedcadjacent to the site.
Another site advertised the farmers’ market via anteda listserv run by the local
neighborhood association. Finally, all of the sitegag®ed in grassroots advertising
methods that were primarily organized by the children anghyat the sites. These

approaches varied by site and by week and included door-to-divertiaing after
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children returned home from the Boys and Girls Clubweatas cheerleading, singing,
and performances during the hours of market operation. & whetailed description of

these approaches is included in Chapter 4.

Nutrition Education

A total of 23 nutrition education classes were conducted gmrt of this
researci® The nutrition education classes were administered waeek throughout the
duration of the project to age-specific cohorts of aboutcHiiren and youth. Each
student at the sites had an opportunity to take up to thregiamuteducation classes
during the summer project resulting in approximately 500 stu@grite Boys and Girls
Clubs participating in one to three nutrition educaticessés. Two or three research
assistants taught the nutrition education classes, wiech based on preexisting health
education curriculd’ | helped coordinate the nutrition education classes bug onl
attended a limited number of the sessions. The nutritthrcagion classes wengot
focused on increasing access to fresh fruits and vegetdblgtead, they focused on
individual-level factors related to fruit and vegetablestomption such as knowledge,
attitudes, and skills related to the food pyramid, propetign sizes, and increased
consumption of fruits and vegetables. The nutrition edoigatiasses served as an
opportunity to get to know the children and youth at thgsBand Girls Clubs and proved

to be effective tools for recruiting youth to assist i ¢tiperation of the farmers’ markets.

%5 On three occasions, the nutrition education classescaeelled because the children were on a field
trip or were engaged in another activity.

27 Curricula guiding the nutrition education classes includeselli! Go for the Red, White, and Blue”
developed by the Monroe Carrell Jr., Children’s Hospita¥/anderbilt University and "Triple Play” a
program developed by the Coca Cola Company and Kraft FbodsTriple Play was specifically
developed for the Boys and Girls Clubs of America.
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Research Component

A mixed methods research approach guides this dissertett@use, as Guba and
Lincoln purport, there is not a single method or proc¢kas leads to the “royal road of
ultimate knowledge” (2005, p. 205). Although this dissertatianpleyed both
guantitative and qualitative methods, the paradigms guidimg tesearch have
commensurate epistemologies and methodologies (Gubadlhi 2005). This applied

and exploratory study included ethnographic methods, food atatits, and surveys.

Ethnographic Methods

Geertz (2001) argues that the goal of ethnography is to untwvdine details,
nuances, and complexities of social life. By identifyihg intricacies of a particular
group or context, ethnography adds depth to our understandihg sitiation at hand.
The microscopic focus of ethnographers allows themxtelen settings with distinct
parameters. Rather than studying the masses to deterntiempand consistencies, the
ethnographic researcher values people and context-spatdipretations of phenomena.
In this process “thick descriptions” of people, settings,aust ideas, and/or rituals are
developed through systematic processes of listening,wagerecording, reflecting, and
interviewing (Geertz, 2001). In this research, several gtaphic methods were used
including participant observations, in-depth interviews, @amdisstructured focus groups.
The semi-structured focus groups served as a tool for tiefieand will therefore be

described in the “reflection” section.
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Participant Observations

Participant observations were conducted during each efotisite farmers’
markets. These served as a tool for exploring the salabf power influencing access to
healthy foods. Participant observations were recordedlllhgsearch staff (me and the
three research assistants) within 48 hours of each @bgervesulting in a total of 43
observations (see Table 1). The observation time waseen two and four hours per
farmers’ market. Participant observations focused erfdtowing questions (Bogdewic,
1992):

Who is present?

What is happening?

When does this activity occur?

Where is this happening?

Why is this happening?

How is this activity organized?
Observations were recorded in a covert manner, and thypicaluded notes recorded on
scraps of paper at important moments during the farmenats.

In addition to these open-ended field notes, we recordelede information
about the operation of each farmers’ market. This includéormation related to the
volume and diversity of food brought to the farmers’ kets, the number of customers,

the volume of food sold, and the cash fibat the market.

% Though the farmers’ markets were not designed for felit-bearing potential, it was important to try
and maintain a “break even” financial system at thekatar(e.g., the full cost of the foods was recouped
from sales). All profits made at the farmers’ marke¢se returned to the respective sites at the enckof th
project.
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Table 1. Participant observations recorded at farmers' market€)720

Pl RA-1 RA-2 RA-3 Total

Site
Hopetown 8 1 0 6 15
Lincoln Court 6 6 0 1 13
Ridgetop 8 2 5 0 15
Total 22 9 5 7 43

Caption Table 1. PI = principal investigator, Darcgétiman; RA = Research Assistant

In-depth Interviews

Interviews with farmers’ market custometa-depth, open-ended interviewing
was used to explore the politics of food access intgresetail without the constraints
associated with close-ended surveys (Schensul, SchelsuéCompte, 1999). The
interviews were semi-structured, open-ended, one-on-om#, f@acused on eliciting
participants’ perspectives on the relationship among Isoci@exts, social conditions,
social positions, and access to healthy foods. Theviateiguide used in this study was a
dynamic document, and new questions were added to the gumeavathemes emerged
(Weiss, 1994). The interview guide is available in Appendix B.

The source population for the in-depth interviews was amghopping at one of
the three farmers’ markets and included staff from theysBand Girls Clubs,
parents/guardians of children enrolled at the Clubs, anancmity members shopping at
the farmers’ markets. Purposeful and maximum variasempling was used to select

different types of interviewees (e.g., black, white, mdiemale, older, younger,
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community members, parent, etc.) (Glaser & Strauss, 198&s M Huberman, 1994;

Weiss, 1994), and facilitated representativeness in theytdeselopment process (Miles

& Huberman, 1994). The interviews continued until interviewesponses related to the

emergent themes became redundant; this point is offerd ¢aaturation” (Glaser &

Strauss, 1967).

Table 2. Demographic characteristics of interview participgnby site and overall.

Hopetown  Lincoln Ridgetop Total
Court
n=4 n=7 n=9 N=20

Type of Interviewee, n (%)

Parent/Guardian 3 (75.0) 5(71.4) 3(33.3) 11 (55.0)

Community Member 1 (25.0) 2 (28.6) 6 (66.7) 9 (45.0)
Age, years

Mean 38.3 43.0 35.8 39.0

Range 23.0-47.0 31.0-61.0 20.0-54.0 20.0-61.0
Race, n (%)

Black or African American 4 (100.0) 6 (85.7) 8 (88.9) 18 (P0.0

White or Caucasian 0 (0.0) 1(14.3) 1(11.1) 2 (10.0)
Gender, n (%)

Male 1 (25.0) 3(42.9) 2(22.2) 6 (30.0)

Female 3 (75.0) 4(57.1) 7 (77.8) 14 (70.0)
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Table 2. Demographic characteristics of interview participgnby site and overall. (Continued)

Hopetown  Lincoln Ridgetop Total
Court
n=4 n=7 n=9 N=20

Education, n (%)

Less than high school 0 (0.0) 0 (0.0) 3(33.3) 3 (15.0)

High school graduate/GED 0 (0.0) 0 (0.0) 1(11.1) 1(5.0)

Some college 0 (0.0) 3(42.9) 3(33.3) 6 (30.0)

College graduate 2 (50.0) 1(14.3) 1(11.1) 4 (20.0)

Advanced degree 2 (50.0) 3(42.9) 1(11.2) 6 (30.0)
Household Size, mean (range)

Total size 38(2-7) 3.3(2-5) 2.8(1-8) 3.2(1-8)

# Children <18 years 1.5 (0-3) 1.4 (0-3) 1.0 (0-6) 1.3 (0-6)
Receive Food Assistance, n (%)

Food Stamps or WIC 0 (0.0) 1(14.3) 2 (22.2) 3 (15.0)

Free/reduced priced lunchés 0 (0.0) 1(14.3)  4(80.0) 5 (25.0)
Annual Household Income, n (%)

Less than $19,999 0 (0.0) 0 (0.0) 6 (66.7) 6 (30.0)

$20,000-39,999 1 (25.0) 2 (28.6) 2 (22.2) 5 (25.0)

$40,000-59,999 2 (50.0) 1(14.3) 0 (0.0) 3(15.0)

$60,000-79,999 0 (0.0) 2 (28.6) 0 (0.0) 2 (10.0)

$80,000 or more 1 (25.0) 2 (28.6) 1(11.1) 4 (20.0)

2 Denominator only includes participants reporting thaeyt have children (n=15) and excludes
participants who reported they do not have children (n=5).
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Recruitment of interview participants took place atfdreners’ markets through
posters and oral communication that described the purdgode onterviews, the time
commitment, and the reimbursement amount ($20.00/interviéadh participant was
interviewed one time; the interview lasted between 45 regaind two and one-half
hours, including the time necessary to review and sigrceimsent form. The interviews
were conducted at a location that was convenient fopanicipants including fast food
restaurants, participants’ homes, the Boys and Gitb<land over the telephone. All
interviews were conducted by me and were tape recordecifctiption.

In-depth interviews were conducted with 20 individuals (Hopataw4, Lincoln
n=7, Ridgetop n=9). Eleven were conducted with parents ordgus of children
attending the Boys and Girls Clubs and nine with commumigmbers shopping at the
farmers’ markets. Most interviewees were Black or &dn American (90.0%), female
(70.0%), had some college education or more (80.0%), and rhashraual income of
$39,999 or less (55%). See Table 2 for a complete descripfidtheodemographic
characteristics of the interviewees.

Interviews with food producerdn addition to the interviews with customers
frequenting the farmers’ markets, two interviews weredagted with farmers involved
with this research. The farmers both provided food fer farmers’ markets. These
interviews followed a similar pattern as the intemge with the farmers’ market
customers; however, additional time was spent on theefa’ perspectives regarding
their involvement with the Boys and Girls Club farmemsarkets. Both of these

interviewees were female and white. Due to confidentiatiincerns related to the small
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sample size, additional information about the demographmracteristics of these

farmers is not provided.

Food Store Audits

Food store audits were conducted to provide another descrgdtiood access in
the areas near the Boys and Girls Clubs, and thusedseaw a tool for triangulating our
understanding of the politics of food access. The foo@ stodits were conducted in two
phases. First, student researchers enrolled in a Magnessirse at Vanderbilt University
were trained to conduct audits of all food stores (N=33 sydoeated within a one mile
radius of each of the three Boys and Girls ClubshEsedent team traversed all of the
streets within the one mile radius to record the presehsupermarkets, local markets,
and convenience stores in the neighborhd®d=r each store, students conducted an
audit of the types of foods sold in the store (see Appe@ili The food store audit used
in this research was based on an inventory developed by therkity of Missouri-
Kansas City Health Research Grdipn addition to conducting the food store audits, a
photograph of each food store was taken to capture a insagé of the store.

The second stage of the food store audit process enthdeconversion of the
audit data into attribute files that could be mapped muwwtion with other spatial data
such as U.S. Census information. Census tract daatedeto the socio-demographic

characteristics of the contexts surrounding the Boyd @mls Clubs (e.g., median

30 “supermarkets” were defined as chain food stores that seitlavariety of items including food,
medicine, toiletries, alcohol, etc; “local marketstliuded non-chain food store that sellside variety of
items including food, medicine, toiletries, alcohok.etind “convenience stores” included chain or non-
chain store that soldlamited variety of items including food, pharmaceuticals, tais, alcohol, etc.

31| received a copy of this survey from Paul Speer, myedistion advisor. The lead investigators of the
UM-KC research project including Walker C. PostonKe€ith Haddock, and Joseph Hughey.
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household income, racial composition) were gathered ance weed to further
contextualize the environments in which this research teatepFood audit and census

data were then analyzed using GIS software (ArcGISjue.2).

Surveys

Surveys were administered at the beginning of this progettetter understand
fruit and vegetable purchasing and consumption patterns lassveerceptions of food
access among parents/guardians with children attendir@ptfeeand Girls Clubs.

The survey included four categories of questions, althouglalhoategories are
analyzed in this dissertatidAThe first category focused on recent purchasing pattern
fresh fruits and vegetables. These questions assesselhsthtime fresh fruits and
vegetables were purchased, where they were purchased, ahdvag purchased. The
second category of questions examined how easy orullifiicwas for participants to
purchase fresh fruits and vegetables within their comnasndr neighborhoods during a
one month time frame. Six questions were included insesion and all were scored on
a four-point Likert scale (very easy, somewhat easyesvhat difficult, very difficult,
and don’'t know). The first two categories of questions waoalified from questions
developed by the National Research Center (2006). The ¢htehory included two
guestions, both focused on self-reported fruit and vegetalplsumption within the past
seven days. One question asked about fruit consumptionhendther asked about
vegetable consumption. The questions are similar to qanesticluded in the Youth Risk

Behavioral Surveillance Survey (Eaton et al., 2006). Tl fisection assessed

%2 In this dissertation, | only focus on a few data relate fruit and vegetable consumption and health
status.
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demographic characteristics of the participants includingnmétion about race, gender,
age, level of education, family size, level of incomexeipt of food assistance, and zip
code. The survey is available in Appendix D.

The source population for the surveys was parents and gusuafizhildren and
youth attending the three Boys and Girls Clubs. Pstgudrdians were selected as the
target population because they are typically the pginparchasers of food for their
families. Convenience sampling was used to recruit pdgeisislians to complete the
surveys (Babbie, 2001). Participants were recruited to takteimpéhe surveys through
posters and oral communication that described the purpadise surveys and the amount
of time required to complete the surveys. Eligible ipgrants were also informed that
they would be entered into a drawing to win a $25.00acgiftl to a local grocery store
after completion of the survé§.All surveys were administered at the Boys and Girls
Clubs. Paper copies of the surveys were available &ithand participants had a chance
to complete the survey on their own or with the ass@s of a research team member. It
took about ten minutes or less to complete the surmejuding review of the consent
form prior to data collection.

A total of 133 surveys were completed (Hopetown n=36, Linog8, Ridgetop
n=29) (see Table 3). As noted in Table 3, there is missirggfdata small proportion of
the survey questions; the percentages recorded in theédkblento account missing data.
Most of the survey participants were Black or Africamékican (80.9%), female
(82.2%), had some college education or more (72.3%), and rhashraual income of

$39,999 or less (75.2%).

33 A total of five gift cards were awarded per site.
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Table 3. Demographic characteristics of survey participantsshg and overall.

Hopetown Lincoln Ridgetop Total
Court
n=36 n=68 n=29 N=133
Age, years
Mean 36.3 35.8 35.8 36.0
Range 24-54 19-61 21-75 19-75
Race, n (%)
Black or African American 31(86.1) #q74.2) 26 (89.7) 108 (80.9)
White or Caucasian 2 (5.6) 10 (15.2) 2 (6.9) 14 (10.7)
Hispanic or Latino 0 (0.0) 4(6.1) 0 (0.0) 4(3.1)
Bi-racial/Multi-racial 2 (5.6) 2 (3.0) 0 (0.0) 4(3.1)
Asian or Pacific Islander 0 (0.0) 0 (0.0) 1(3.4) 1)0.8
American Indian, Eskimo or 0 (0.0) 1(1.5 0 (0.0) 1(0.8)
Aleut
Gender, n (%)
Male 8(22.2) 1¥(18.8) 3(10.3) 237 (17.8)
Female 28 (77.8) 52(81.3) 26(89.7) 106 (82.2)

34 Denominator is 66 due to missing data for two respondents
% Denominator is 131 due to missing data for two resposdent
3% Denominator is 64 due to missing data from four respondents
3" Denominator is 129 due to missing data from four respoadent
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Table 3. Demographic characteristics of survey participantsshg and overall. (Continued)

Hopetown Lincoln Ridgetop Total
Court
n=36 n=68 n=29 N=133

Education, n (%)

Less than high school 1(2.8) 3#1.5) 0 (0.0 ¥ (1.5)

High school graduate/GED 12 (33.3) 10 (14.9) 12 (41.4) 34 (25.8)

Some college 10 (27.8) 28 (41.8) 13 (44.8) 51 (38.6)

College graduate 10 (27.8) 22 (32.8) 4 (13.8) 36 (27.3)

Advanced degree 3(8.3) 6 (9.0) 0 (0.0) 9 (6.8)
Household Size, mean (range)

Total size 4.3 (2-7) 3.4 (1-6) 3.3 (1-8) 3.6 (1-8)

# Children <18 years 2.5 (1-5) 1.6 (0-3) 1.7 (0-5) 1.9 (0-5)
Receive Food Assistance, n (%)

Food Stamps or WIC 7 (19.4) “°46.0) 4 (13.8) 18 (11.4)

Free/reduced priced lunches 20 (55.6) *p81.8) 16" (57.1) 64*(48.9)

38 Denominator is 67 due to missing data for one respondent.

39 Denominator is 132 due to missing data for one respondent.
“0 Denominator is 67 due to missing data from one respandent
1 Denominator is 132 due to missing data from one respandent
“2 Denominator is 67 due to missing data from one respandent
“3 Denominator is 28 due to missing data from one respandent
“4 Denominator is 131 due to missing data from two respoadent
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Table 3. Demographic characteristics of survey participantsshg and overall. (Continued)

Hopetown Lincoln Ridgetop Total
Court
n=36 n=68 n=29 N=133
Annual Household Income, n (%)

Less than $19,999 “B(25.0) 6%°(9.5) 67(27.3) 26°(@17.1)
$20,000-39,999 18 (56.3) 38 (60.3) 12 (54.5) 68 (58.1)
$40,000-59,999 5(15.6) 11 (17.5) 1 (4.5) 17 (14.5)
$60,000-79,999 1(3.1) 4 (6.3) 3(13.6) 8 (6.8)
$80,000 or more 0 (0.0) 4 (6.3) 0 (0.0) 4 (3.4)

Human Subjects Research

This research was reviewed and approved by the Vanderbilvetdity
Institutional Review Board (IRB #070427). Informed consent wasained from
interview, focus group, and survey participants prior to datéection. The consent
forms for the interviews, focus groups, and surveys awmadian Appendix E and F.
Informed consent was not obtained during the participarserghtions since all
observations were collected in a public space (at tineefa’ markets) and were collected

anonymously. Informed consent was not obtained for thd &tore audits because the

“5 Denominator is 32 due to missing data from four respondents
“6 Denominator is 63 due to missing data from five respdsden

" Denominator is 22 due to missing data from seven resptside
“8 Denominator is 117 due to missing data from 16 respondents.
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data collection did not involve human subjects; howewermission was sought from all

store owners or managers before food audits were cowducte

Reflection Component

The reflection portion of this project included journaliagd semi-structured
focus groups. Journaling was conducted by each member of dbarck team as a
method for recording reactions, reflections, and memgarding the research process.
Journals were personal documents and thus remained puiMass someone wanted to
share his or her thoughts and perspectives. Informatiomegle&rom the journals,
however, was frequently shared with the research teamgdire semi-structured focus

groups.

Semi-structured Focus Groups

A total of 15 semi-structured focus groups were conductedi-Samtured focus
groups were conducted one to two times per week during all weewksich a farmers’
market was operated. Participants included researchfstafiers’ market customers, and
project stakeholders. The sample size for the senntsited focus groups ranged from
four to thirteen participants. Due to the informal and spoedus nature of the focus

groups, the participants’ demographic information was nigated.
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Focus Groups with Research staff

The research staff (N=4) engaged in nine semi-structured fyrougs; all of
which were tape recorded for transcription. The focus gradpsessed various topics
related to the social relations of power influencing axtesealthy foods (see Appendix
G for a list of topics). For each focus group, one n@pic served as the theme for the
discussion, and research staff were encouraged to explertopic (e.g., race and food
access, class and food access) from the perspectithenffield notes, participant
observations, and personal experiences.

In addition to the topic-specific sessions, the dtaftis groups were also used to
analyze our field notes. In these instances, eaclopeavas assigned one or two sets of
field notes to review in greater detail and was then daskedescribe what he or she
learned from the field notes to the rest of the neteeam. This provided an opportunity
for the person who authored the field notes to give mahdit information about his or her
field notes and at the same time it served as a to@xamining the ways that our own
social locations and perspectives influenced our understandinghienomena. This
process of “reading in-between the lines” and “adding liwethe text” allowed for a
more nuanced understanding of the politics of food access.

A final reflection technique was used during the staff focusigs. Over the
course of this research, a variety of photographs waken; therefore, we spent some
time reviewing a selection of the photographs using thHOBED” technique developed
by Caroline Wang (2003). The SHOWED technique is a systemmegihod for critically
analyzing photographs and involves the following five questwinsh are asked over

and over to gain a deeper understanding of phenomena:
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What do you se here?

What's really lappening here?

How does this relate tauo lives?

Why does this problem, concern, or strengtist@

What can we d about it?

This process allowed us to uncover important themesetkla the relations of power
influencing food access that were not unveiled through gitoeresses.

Throughout each of these reflection processes, walfthat information gained
during the sessions often informed both the researdtaetion elements of this project.
The recursive relationship between reflection and resemndhbetween reflection and
action allowed us to make changes to the project as nsmation emerged. The
reflection sessions also served as a formative daligsas process through which themes

were noted and explored in recurrent sessions.

Focus Groups with Farmers’ Market Customers

Customers at the farmers’ markets took part in five seractured focus groups,
all of which were conducted at the farmers’ marketes€hprovided an opportunity for
customers to share their perspectives on food accedsinaihis sense the customers
became “co-researchers” in this project by offering ndeas or challenging extant
assumptions about the politics of food access (McQuisRarrado, Olmos-Muiiz, &
Bustillo Martinez, 2005). Each focus group was tape recordettdoscription. These
focus groups were designed to explore the topic of fooelsaas well as other topics that

emerged throughout the duration of the study. The focus group#ed conversations
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while people were shopping at the market and frequentlynblegasking one person a
guestion about food access and then letting other shomsgend to his/her comments
or to the original question. Due to the short periotdmé during which shoppers were at
the farmers’ markets, a revolving conversation emerged whamermation gained

during the first moments of the farmers’ market wetegrated into questions asked to

the last customers of the day.

Focus Group with Project Stakeholders

One semi-structured focus group was conducted with projetelsilers
including leadership from the Boys and Girls Clubs and thdreim’'s hospital as well as
from other collaborators and supporters of this projedbtal of 13 people attended this
session which took place during the last week of the projdas focus group began by
reviewing one photograph from the summer project using tHOWED technique
(Wang, 2003). Each person had an opportunity to respond to tHeH@evED questions
and to offer additional feedback about their thoughts amdppetives regarding the

summer project. This session lasted about one and dnashas.

Data Analysis

Qualitative Analysis

The qualitative data analysis approach used in this rése@s based on the

notion that emergent theories regarding the politice@dl access would be grounded in
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the thoughts, perspectives, experiences, and observatdasted during the research,
reflection, and action stages of this project. The @datzlysis process was focused on
creating a “grounded theory” of the politics of food accesal therefore my analytic
categories were derived directly from the data rathen from predefined concepts or
hypotheses (Charmaz, 2001). Kathy Charmaz describes thissprasean “interaction
between the observer and observed”, thereby highlightimgnfluence of the observer’s
worldviews, disciplinary assumptions, theoretical preies, and research interests on
data analysis (Charmaz, 2001, p. 337). Thus, my transdisciplbakground in the
fields of public health, community psychology, commurdgvelopment, and women’s
and gender studies; my theoretical grounding in populatiaitheerspectives and
praxis-oriented research; and my personal and socidig@sity as a white middle class
woman living in Nashville all combine to inform the lengpplied to the qualitative data
analysis process. | make no claims of being an “objgttar “neutral” observer.
However, to keep my biases and perspectives in checkeldraployed numerous data
collection processes as well as a robust processlettiehn that includes feedback and
responses from other “co-researchers” to facilita@nfirmability, dependability,
credibility, transferability, and actionability—formsf ovalidity frequently used by
gualitative researchers—with respect to the resultinglyais (Miles & Huberman,

1994)%°

*9 These forms of validity are different than but may be icemed in complement to forms of validity

underpinning positivist research (see Miles & Huberman, 1994)s,Téonfirmability may be related to

objectivity, dependability to reliability, credibilityotinternal validity, and transferability to external
validity(see Miles & Huberman, 1994). Actionability is an adial form of validity that is not necessarily

commensurate with measures of validity within thedmeof positivism. However, one way to consider this
measure of validity is to compare “actionability” withaditional measures of “goodness of fit". This
expands notions of “goodness of fit” to address the usabilitgsearch findings to promote action and
change.
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Data analysis was a recursive process that began imelgdiafter data
collection. For instance, after recording field notegould make notes and comments
and even form loose theories about the politicootifaccess and would then share these
ideas with the research assistants during the refleséssions. | would also test some of
these new ideas during another data collection event.widgssa back and forth process
of collecting and analyzing, reviewing and discussing, as&imre-asking questions to
participants as well as to my data. Once data wersdréed, | began listening to and
reading the data in an effort to find regularities, grat, and topics that may or may not
have been related to regularities, patterns, and topicsvered during the inchoate data
analysis process. Words and phrases that represented @ patterns became the
coding categories. Once preliminary coding categorieg @evised, they were assigned
to the units of data (e.g., word, sentence, or paragrdplg.was an iterative process in
which the data were read through again, old categoriesmaiédied and new categories
were developed. This process was facilitated through théNogaMind 4 Platinum, an
electronic tool for brainstorming and organizing informataswell as through Atlasti
version 5.2, a qualitative data analysis software progiEamergent themes and sub-
themes developed through this coding process are highlighieable 4, many of which

are elaborated upon in the next chapters.
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Table 4. Emergent themes and sub-themes related to theiggbf food access.

Theme

Sub-theme

Economy of food access

Spatiality of food access

Temporality of food access

Access to what

Expensive
Time consuming
(de)Investment in self

(de)Investment in community

Good food far away
Segregated access

Perceived rurality of fresh food

Time without access/survival
Generational differences
Racial/ethnic heritage

Short shelf life of healthy food
Short “belly life” of healthy food

Slow food versus fast food

Taste of food
Variety
Choice/options

Food stores
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Quiality of food and food stores
Healthy versus unhealthy

Sociality of food access
Eating to convey identity
Eating to resist social categorization
Intersections of race, class, gender

Differentiation of food goods

After themes were more or less solidified, | looked“Extreme cases”, cases that
did not align with emergent themes. These cases eK@dpthe complexity of the
emergent theory (Clarke, 2005); they were not viewednagdtive evidence”, a term
Miles and Huberman (1994) use to define outlier data. | gexhséhe coding and data
interpretation process; however, throughout the protesst with the three research
assistants as well as with several members of ngedation committee to review the
coding categories and emergent themes.

As the data were coded using a grounded theory approachios@liamaps were
also developed using a methodology developed by Adele Cl&ksituational map
should include all the analytically pertinent human andhhooan, material, and
symbolic/discursive elements of a situatmsframed by those in it and by the andlyst
(Clarke, 2005, p. 87, emphasis in original). Situational argalgssimilar in many ways
to grounded theory; however, it has an explicit focusighlighting the complexity of

data rather than distilling concepts into finite theif@arke, 2005).
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The situational maps were created in several procemsédsach stage of analysis
became increasingly focused on the human and nonhumangiamasgmbolic, and
discursive elements of the research sites. The fnstions of the situational maps were,
in accordance with Clarke’s (2005) methodology, purposefaftyrimal and even messy
and were developed in tandem with data collection anddhg stages of analysis. This
map was used to document nonhuman (blue), human (red)gemdateas and concepts
(green), organizational structures (orange), key eventkpl emergent discourses

(brown), spatial (purple) and temporal (pink) elementhefsituation (see Figure 13).

Food labor
Sidewalk Y-S Farm Bil Food safety problems Photographs
. ardie Funds for research
Flies on tomatoes b ‘ Social Justice  Running Markets
Food as material good “Bad” apples
Food subsidy Food traditions LaWh' pessareh Team

Resistance vs. compliance Politics of research
Sustainability

Sustain Nashville “Eaters” and “Feeders” )
| Survival Mode

Car Boys and Girls Clubs Gasfoi Quality of food
“White” food Farmers Peaches from CA
Money “Givers” and “Receivers” | astover food
Bus stops Calculating Profit/Loss American Food System “Locavor”
Children/Youth Food Security Partners

Two tier food system Tables/chairs - :
Ownership of change Participants’ Homes

Food as CUITeNcy agicle in Tennessean Compliance
Tent  LocalFood Food economies

Dependency/Charity
= Food stores real” food, “good” food, “fresh” food

Children’'s Hospital

" Food desert “Fair’ prices  Parents Drought
Waiting for customers i . il .
Bus diver Farmers’ Markets Community Health Clinic
. Tasting testing ~ Customers: new and repeat
You Tube video Staff at Club Public health messengers/messages

Figure 12. Messy situational map.
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Next, | reviewed field note, interview, and focus group datexplore in greater
detail the various elements of the research sites. gioicess began by recording codes
and themes found in the data on to sticky notes. Thisawaterative and fluid process.
The informal maps were retained for further examimaéis the themes and patterns were
developed (see Figure 14 for example of informal map).idarg 14, | highlighted one
aspect of the situational map to provide more detail raggtte analytic process. Here |
am focusing on the element “silent actors” and indicéatl some of the silent actors in
this research were people preparing foods—people frequerfelyed to by customers at
the farmers’ markets but oftentimes unseen (unless wkeahe preparer was also the
shopper, which was also a common phenomenon). Food prepar&ieeders” were
often gendered as women. Men shopping at the farmem¥etsaoften made a point of
highlighting that they were purchasing food for wivestimos, and/or grandmas. | also
noted that people not at the farmers’ markets weratsdletors. Through the situational
map, these actors were named and subsequently includeddatthanalysis process.

Following this process, data from the informal maps weraltned and ordered
into twelve categories: (1) individual human actoryn@human actants, (3) collective
human actors, (4) implicated/silent actors, (5) discarsoanstructions of human actors,
(6) discursive construction of nonhuman actafispolitical and economic elements, (8)
symbolic elements, (9) temporal elements, (10) spalgahents, (11) major issues or
debates, and (12) related discourse (historical, narratmeor visual) (Clarke, 2005, p.
90). This ordering process, like the process used to creatméssier” versions of the
situational maps, was iterative with new ideas added datkdeas the analytic method

continued. An example of an ordered situational map igighed in Table 5. Throughout
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the development of the “messy” and “ordered” situationaps, analytic memos were
recorded (Charmaz, 2001). Memos were used to highlight reeghts and to capture

shifts in emphasis and/or direction of the analyticcpss (Clarke, 2005).

Quantitative Analysis

Two types of quantitative data were collected: survegsfaod store audits. The
survey data were analyzed using descriptive statisticB88Ssersion 15.0. This allowed
for the mean, median, range, and frequency to be comfute@rious characteristics.
The food store audits were analyzed using descriptivastgtat They were also
converted into attribute files and imported into ArcGE3sion 9.2 for analysis. Census
data from the census tracts surrounding the Boys arld Giubs were also converted

into attribute files and included in the mapping analysisgss.
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Figure 13. Ordered situational map, version October 11, 2007c(infal).
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Table 5. Ordered situational map, version November 1, 2007 (formal).

Individual Human Actors Nonhuman Actants
* Youth who don’t come to markets » City bus
» Students at street advertising markets * Signs, banners, posters advertising markets
» People driving by accepting flyers about markets (some Flat screen TV inside Club
don’t accept) e Tent
» Student S — asked to take home flyers about marketto TV news, Channel 5 —focused on project
pass out in neighborhood « My car (full of baskets, smells like rotten food, kac
» Directors of site — differing levels of engagement with seat down all summer, only could carry 2
project passengers, not reimbursed for gas) — privilege
* Bus driver of city bus * Local food
* Busriders * Excessive amounts of food — too much to sell at
* Repeat students at the market market
» Colleagues from Vanderbilt shopping at markets (peqple Rhubarb
| don’t normally see outside of school) * Wilted, limp celery and carrots — why did this come
 Community members to the market?

* Haitian customer at Hopetown

» Sustain Nashville staff

* Research assistants

« Me

» Reporters from TV, radio, newspaper

Collective Human Actors Implicated/Silent Actors

* Volunteers at the Clubs — church groups, other groupss Cooks, preparers of food — feeders — often descr(bed
from VU (we don’t know that we’re both involved with as woman (wife, mother, grandma)

the Club) * People not at markets

» Kids cheerleading for the market — same group of yoysg Food and Drug Administration
woman from Ridgetop * Global trade policy

- Staff shopping at the end of market after we close anfde  Agricultural policy
food is free
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Discursive Constructions of Human Actors

Dare you to try certain foods at markets — common
among kids

Conversation about how you cook with certain foods
how one’s family cooks with the foods (e.g., my
granddaddy does this with green tomatoes)

Discursive Construction of Nonhuman Actants
 Bad apple

* Food as conveyor of value, meaning, worth

D¢ Cheers about the food (Fruits, veggies, farm fres

Busyness — people say they don't have time to stop and

shop at market

Dieting practices (raw foods, low-fat, vegetarian)
Financial solvency of farmers’ market

Getting “monies worth” at market

Fair prices for food

“l only cook because | don’'t have a wife”

Why am | at the market (discussions with customers)
Healthy foods, nutritious foods, food pyramid

People don't eat healthy foods

How much do | get paid if | get X customers?
Portion sizes of food

Charity and dependency — feels good

People calling out from cars to find out prices of food
what we were selling

Eating for the future, not for present (moving out of
“survival mode”)

Political and Economic Elements

Vouchers for kids to shop at markets, value $2.00
Money/cash to buy food

Counting money

Paying (not paying student assistants with cash)
Calculating profit

Pricing food

Symbolic Elements

 CA peaches

» Sheets used as table cloths at markets

* Food lures people to them (power full tool) —
especially peaches

Farmers giving food to the Boys and Girls Club markg

ptS
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— is this a good thing? Will it sustain?

Real costs of food, how do you calculate this?
Director from Ridgetop saying that his staff cannot
afford to shop at the farmers’ markets

Who manages monies from the markets?

Time to cook/prepare food

Negotiations between kids and research team regard
compensation for work at market

Getting paid in fruit

Haggling

Customers asking staff to pick out their food from the
market vs. customers who insisted on getting their ov
food

ing

n

Temporal Elements

Timing of farmers’ market process (when people conj
and go)

Students S and R talked about working at RiverWest
market last summer — asked about getting paid with &
watermelon

City bus passes Hopetown about once every 40 minu
Sequence of events involved with the research: day t
day, within a day, research timeline, timeline of Clubs
many “clocks” involved with project

As soon as food arrives at Ridgetop people come to §
Research assistants eating more fruits/veggies with
extended time on project

Taking food to homeless and drug rehab centers

Cut prices of food during last hour of market

Spatial Elements
e Steep stairs in front of Club — have to carry tableg
and down, kids running up and down for
exercise/punishment, social space
Sections inside Clubs — sports, arts, crafts,
snacks/meals, TV/entertainment
Bus stop
Location of Clubs: near public housing projects, g
streets with lots of passersby (except Lincoln Col
because of hill)
shopRidgetop Club is housed in building with daycare

and public health clinic
» Classrooms at Clubs for teaching nutrition educa

5 up

n
urt

tion
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Major Issues or Debates

Staff shopping at the end of the markets for “free”
Money at markets — who sets prices (in general and 4
market), who collects money, who keeps money, how
money shared

Do we sell food to local restaurant owner? -- ourgqwi
are much lower than he might have to pay if he
purchased from grower or other food retailer

Article in Tennessee — “Poor Kids Get Peachy about
Produce”

Hopetown kids wanting to get paid to work at market
with fruit

Local foods

You Tube video

Related discourse (historical, narrative, and/or visua

» Capturing attention of children (TV)

Assumptions about children and youth from Club

Getting and maintaining buy-in for project from

director, staff, kids, community

» Self-fulfilled prophecy- child having hard time
calculating food costs and stops once another kig
makes fun of him

* “Simon Says” game — tool for getting kids to do
what you say — Why?

career plans

Conversations with kids about their personal lives

D
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CHAPTER 1l

POLITICS OF SPACE

Far as fruit, there ain’t no fruit there [at the local convenient®ey. | don’t remember
seeing no kind of, you know, like oranges, bananas, apples, tangerines, pedonds:
see none of that down there.
African American man, Ridgetop

“How much for your turnip greens?” yelled the bus driver asssbygped the city
bus about twenty feet from the Hopetown farmers’ mar®ete of the youth responded
by saying that the turnip greens sold for one dollar per pours.biil driver shouted
across the lawn and said, “Give me seven pounds. Itidak in about 45 minutes when
my route cycles again past the market.” As promised, usedbver returned within the
hour to pick up her turnip greens. In addition, she let hesepgers take advantage of the
farmers’ market, including one elderly man with a hos$fitacelet on his wrist. Perhaps
he was on his ride home from an outpatient medical duoreeor an inpatient stay. The
passengers, like the bus driver, used this unexpected spagktap some fresh fruits and
vegetables (see Figure 14). However, their time at ttreefa’ market was quite brief
because they needed to stay on schedule with the metrac ralisit system. The bus
driver hurried each of the passengers to return to skais, calling passengers by their
first name indicating a level of intimacy and commuratnongst these individuals. The
passengers returned to their seats—filled with bags of kBgaad tomatoes and

peppers—as quickly as possible to ensure that the bus rehaairsehedule.
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Figure 14. Customers shopping at the Hopetown farmers’ market.

Why did this bus driver stop at the Hopetown farmerstket? Indeed, stopping
the bus was a risky decision. The bus driver could potngat fired or suffer other
penalties for taking a break during working hours or fagrinipting the time schedule of
the public transportation system. Despite the riskbtieedriver stopped and shopped at
the Hopetown farmers’ market nearly every week ofstmamer. In this chapter, my aim
is to explore why the bus driver decided (needed) to stadpeaHopetown farmers’

market. This question is examined through an analysisodff &odit and interview data.
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Food Maps

Since the material object of food—something that carebe and touched—was
of central import to this dissertation, | began theeaesh process with the goal of
developing an objective measure of the types of foods soldhe communities
surrounding the Boys and Girls Clubs. | was interestathderstanding the number and
types of food stores located within a one mile raliothe three Boys and Girls Clubs
as well as the range of foods available for sale enstbres. | was particularly interested
in examining the presence of healthy foods in the stines the farmers’ markets would
be aimed at increasing access to one category ofhfiefdbds—ifresh fruits and
vegetables. Thus, the food store audits focused on the peeskrelect fresh fruits and
vegetables in the communities. The sale of various typeslio (e.g., skim, whole) was
also examined to provide another marker regarding the biigylaf healthy foods in the
communities. Finally, | explored the presence of tobatd alcohol products for sale in

the stores to gauge levels of accessibility to “unhealtieyhs.

Availability of Food Stores near Boys and Girls Clubs

We attempted to conduct auditsit all food stores including supermarkets, local
markets, and convenience stores located within a oneradlas of the three Boys and
Girls Clubs (see Figure 15). After driving up and down theess$rin the vicinity of the

Boys and Girls Clubs, a total of 33 food stores were ifiett Almost two-thirds of the

*% One mile radius was used as the parameter for the forel audits because it seemed plausible that a
person could walk to a food store within this distanceauthelying on other forms of transportation.

*1 Data collection was organized and managed by Darcy Freedinaergraduate students in Dr. Sharon
Shield’s course at Vanderbilt University assisted witadollection.
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food stores were convenience stores (n=21). Only two supeteavere located in the
three communities, both of which were Kroger food stofes local markets were found
within a one mile radius of the three Boys and Gillgb8.

The distribution of food stores varied across sites (Eable 6). Two of the Boys
and Girls Clubs had a supermarket available within a aleradius indicating physical
access to a wide variety of food items. Hopetown di@wever, did not have a
supermarket within close proximity. This was unexpected sme@opulation density of
the census trattin which the Hopetown site is located is substantigikater than the
population density of the census tracts that include theoltin€ourt and Ridgetop sites.
The supermarket to resident ratio was 1:2,383 for LincodurCand 1:1,974 for
Ridgetop. Based these trends, | would expect that thenaegahe Hopetown Club would
have between two and three supermarkets, however, thereuget to population ratio

near Hopetown was 0:6,850.

2 Census tract data are from the 2000 decennial censusCé&hSus Bureau, Census 2000 Summary File
3.
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Type of Food Definition Example
Store (n)

Supermarket (2) Chain food store that
sells a wide variety of
items including food,
medicine, toiletries,
alcohol, etc.

Local Market (10) Non-chain food store tha
sells a wide variety of
items including food,
medicine, toiletries,

alcohol, etc.
Convenience Chain or non-chain store
Store (21) that sells limited variety
of items including food,
pharmaceuticals,

toiletries, alcohol, etc.

Figure 15. Definitions, number, and examples of the food st®tocated within one mile of the Boys and
Girls Clubs, May 2007.
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Table 6. Distribution of food stores across the Boys and GidgbGsites, May 2007.

Population

Supermarket, n (%)

Local Market, n (%)
Convenience Store, n (%)

Total

Hopetown Lincoln  Ridgetop Total

Court

6,850 2,383 7,974 17,207
0(0.0)0 1(83) 1(10.0) 2(6.1)
1(9.1) 4(333) 5(50.00 10 (30.3)
10(90.9) 7(58.3) 4(40.0) 21 (63.6)

11 12 10 33

Supermarkets are not the only source for purchasing a wiagdywaf food items.

Local markets represent food stores that also seltla wariety of foods; one difference

between these stores is that supermarkets represamtatainains. Interviewees reported

other differences (e.g., quality, variety, cleanliness)wbeh local markets and

supermarkets; these topics are reviewed later in thisehdgte distribution of the local

markets further highlights disparities in food storeeascbetween the Hopetown site and

the two other sites. Ridgetop had five local markets wighone mile radius and Lincoln

Court had four whereas Hopetown only had one.

Limited access to supermarkets or local markets in tha mear Hopetown was

alarming since almost 10% of the people living in the cetrsas in which Hopetown is

located rely on public transportation as their primaramseof transportation (see Table

7). Thus, walkable access to a food store is potentialhg ingportant for residents living

near Hopetown since these individuals would otherwise teeskcure transportation

(e.g., bus, ride with a friend, taxi) to reach a foodestor
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Avalilability of Healthy and Unhealthy Products

In addition to examining the types of food stores latatethe areas surrounding
the three Boys and Girls Clubs, the auditors also deated the availability of healthy
and unhealthy products for purchase in the stores. These38efood stores surrounding
the Boys and Girls Clubs, however, three store owmnefissed to have their stores
audited. Thus, the next analyses are limited to a tétad dood stores located within a

one mile radius of the three Boys and Girls Clubs.

“Healthy” Food Products

First, we examined the types of fresh fruits and vegesadlailable for sale at the
food stores (see Table 7). Fresh fruits were only availabla limited basis in all three of
the communities with 30% of the food stores selling astlea fresh fruit. The most
common fresh fruits for sale in the food stores weranges (23.3% of stores sold
oranges), bananas (20.0%), and apples (20.0%); at leastfoode store in each
community sold these items. The least common fruitewgeapes (6.0%) and grapefruit
(6.0%). Fresh fruits were most abundant, though certaimiyoverwhelmingly available,
in the area surrounding Lincoln Court with multiple stselling fresh bananas, apples,
oranges, and peaches. One food store near Ridgetop (Ksolgkg wide variety of fresh
fruits. Access to fresh fruits was limited in the gétown area; the only fresh fruits sold

in the community were bananas, apples, and oranges.
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Table 7. Number and percentage of food stores near Boys ant$ Giubs selling select fruits and
vegetables, May 2007.

Hopetown  Lincoln Court  Ridgetop Total
(n=8) (n=12) (n=10) (N=30)
Fruit, n (%)
Banana 1 (12.5) 3 (25.0) 2 (20.0) 6 (20.0)
Apple 1 (12.5) 4 (33.3) 1(10.0) 6 (20.0)
Orange 2 (25.0) 3 (25.0) 2 (20.0) 7 (23.3)
Grapefruit 0 (0.0) 1(8.3) 1 (10.0) 2 (6.7)
Grapes 0 (0.0) 1(8.3) 1 (10.0) 2 (6.7)
Peach 0 (0.0) 3 (25.0) 1 (10.0) 4 (13.3)
Vegetables, n (%)
Lettuce 0 (0.0) 3 (25.0) 1 (10.0) 4 (13.3)
Potato 0 (0.0) 2 (16.7) 1 (10.0) 3 (10.0)
Carrot 0 (0.0) 1(8.3) 1 (10.0) 2 (6.7)
Tomato 1(12.5) 2 (16.7) 1 (10.0) 4 (13.3)
Broccoll 0 (0.0) 2 (16.7) 1 (10.0) 3 (10.0)
Spinach 0(0.0) 1(8.3) 1 (10.0) 2 (6.7)
Greens 0 (0.0) 1(8.3) 1 (10.0) 2 (6.7)

Fresh vegetables were found less often than fredis fmith only 17% of the food
stores selling at least one fresh vegetable. The prestalent vegetables sold in the
communities were lettuce and tomatoes (see Table 7)e @gain, food stores near

Lincoln Court sold the greatest amount of fresh vegetatiele the Hopetown site had
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the least access to fresh vegetables for sale inaimenanity. Tomatoes were the only
fresh vegetabf& available within a one mile radius of Hopetown.

Second, we examined the availability of milk products inftoal stores. Across
the three sites, over two-thirds of the food storesl snik. Whole milk was most
commonly found in the food stores whereas low-fat milkomst (skim or 1% milk fat)
were found substantially less often (see Figure 16). @kith1% milk were not available

for purchase in the area near Hopetown.

16 O Skim
0 1%

0 2%

B Whole

Number of Stores

o IENE EN

Hopetown Lincoln Court Ridgetop Total

Figure 16. Number of food stores near Boys and Girls Clubs thahile products, May 2007.

“Unhealthy” Products
Finally, we examined the availability of tobacco andhtd products in the food
stores. These products were by far the most commors ifensale in the community.

Tobacco products (e.g., cigarettes, chewing tobacco stigare available in 90.0% of

*3 Even though tomatoes are technically fruits, theycaremonly referred to as vegetables. Thus, in this
research, tomatoes were categorized as “vegetables.”
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the food stores while alcohol products (e.g., beer, Wwigeor) were available in 80.0%
of the stores (see Table 8). In the areas surrounden@®dlys and Girls Clubs, tobacco
and alcohol products were more prevalent than all vesietf milk, fresh fruits, or fresh
vegetables.

Tobacco and alcohol products were most prevalent inrd@ersear the Hopetown
Club with 100% of the stores selling tobacco products and 8%&éling alcohol
products. This is in contrast to the dearth of food stowmar Hopetown selling healthy

food items such as fresh fruits, vegetables, and &wnflk options.

Table 8. Number and percentage of food stores near Boys ant$ Giubs that sell tobacco and alcohol
products, May 2007.

Hopetown Lincoln Court  Ridgetop Total
(n=8) (n=12) (n=10) (N=30)
Tobacco, n (%) 8 (100.0) 10 (83.3) 9 (90.0) 27 (90.0)
Alcohol, n (%) 7 (87.5) 9 (75.0) 8 (80.0) 24 (80.0)

Segregated Stores

The availability of healthy foods in the areas surrongdhe three Boys and Girls
Clubs was related to several social factors. Gradiarftsod access were identified with
respect to the racial composition and median househotirie of the people residing in
the census tracts in which the Boys and Girls Clubsoaeted. Before highlighting these
patterns, it is important to note that the censusgractvhich the three Boys and Girls

Clubs are located have higher rates of racial minsriiad people living below the
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federal poverty level compared to Davidson County as a whwdecounty in which the
three Boys and Girls Clubs are located (see Table l)s,Tthe areas surrounding the
Boys and Girls Clubs appear to be social contextsafgatinique from the county overall.
Across the three sites, however, there are alsordyseeities (U.S. Census
Bureau, 2000). These differences are related to the deai@graphic characteristics of
the census tracts in which the Boys and Girls Clubl@sated. A gradient in median
annual household income is evident across the three Siesensus tract in which
Lincoln Court is located has the highest median income %%3),(see Figure 17). The
median household income in the area near Lincoln Coaftasit one-third greater than
the median household income for the area near Ridg®&ip936) and more than twice
as high as the median household income for resideirig hear Hopetown ($14,714).
The racial composition of the three sites also vgses Figure 18). The majority
of the population residing in the census tract in whitttdln Court is located identified
their race as white (70.6%) whereas the majority of résidents near Hopetown
identified their race as black or African American (95.3%)e area near Ridgetop is the
most racially diverse of the three sites with 48.4%hefresidents identifying their race

as white and 42.7% identifying as black or African American.
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Table 9. Demographic characteristics of census tracts inaklitthe three Boys and Girls Clubs are
located compared to Davidson County, TN.

Hopetown Lincoln Ridgetop Davidson

Court County
Population of Census Tract, n 6,850 2,383 1,974 545,524
Racial/Ethnic Composition, %

Black/African American 95.3 10.2 42.7 26.8

White 2.9 70.6 48.4 65.9

Hispanic/Latino 11 12.9 7.6 4.7
Educational Level, person5 years, %

High school graduate or higher 61.8 70.2 56.7 81.1

College graduate or higher 16.1 11.0 9.3 29.7
Employment status, person$6 years, %

Unemployed 8.0 5.2 8.8 3.6
Reliance on public transport, % 9.3 0.0 4.6 1.8
Single, female-headed families, % 24.9 7.3 13.1 8.4
Median income in 1999, $

Household 14,714 30,517 21,936 39,232

Male full-time, year round 23,871 26,867 27,244 33,114

Female full-time, year round 18,938 21,128 24,236 27,659
Living below poverty level in 1999, %

All families 37.9 12.4 14.9 10.2

Single, female-headed families 52.1 45.8 20.9 27.4

Source: U.S. Census Bureau, Census 2000 Summary File 3
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* ¥ouif-serving Croantzaiions
*Meglan Hougahold Incems, 12358
Less than 520,000
[ eaoan- 25539
£30000-355535
547,003 cr mone

Davidson County Focus on census tracts in which the Boys and Girls
Clubs are located.

Figure 17. Median household income by county and by site, meagim U.S. dollars in 1999, Davidson
County, TN.

Caption Figure 17. Median income categories (measured in,1@p8¢sented from

lightest to darkest shades of green, include less than $20,00&28#00-$29,999/year,
$30,000-$39,999, and $40,000 or more/year.
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Davidson County Focus on census tracts in which the Boys and Girls

Clubs are located.

Figure 18. Racial composition (percent African American) of pdation living in census tracts by
county and by sites, Davidson County, TN.

Caption Figure 18. Percentage categories, representedidiasst to darkest shades of brown, include less
than 26.8%, 26.81-50.0%, 50.01-75.0%, and more than 75% African dameri

Although the ensuing analysis and maps do not focus oatieas in household
structure, it is worth noting that a gradient in thenber of households headed by single
females exists across the three sites. The areaHwmgmtown has the highest percentage
of households headed by single females (24.9%) while tleerea@ Lincoln Court has
the lowest percentage (7.3%). The number of singlmale-headed households is
directly related to the percentage of the populatiorhédensus tracts identifying their

race as black or African American and is indirecthated to median household income.

93
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*African American Race, %
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Figure 19. Access to supermarkets, local markets, and convemiestores by site and racial composition
(percent African American) of census tracts, May 2007.

Figures 19-21 depict access to food stores and select héadtthytems against
the backdrop of the racial composition of the commusitiear the Boys and Girls Clubs.
Access to two fruits and two vegetables is illustratedhe maps; these foods were
selected because they represent a range in accessifyjanio low (high: apples, low:
grapes; high: tomatoes, low: carrots). Figure 19 displa/$ocation of the three different
types of food stores examined against the backdrop ofaitial composition of the
census tracts (supermarkets = large purple dots, local markeedium sized blue dots,
convenience stores = small green dots). Figures 20 and ditafacour ability to
visualize the indirect relationship between access adtthefoods and the proportion of

the population in the census tracts identifying their radelack or African American.
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Figure 20. Access to fresh oranges and grapes by site and raorabosition (percent African
American) of census tracts, May 2007.

Therefore, areas with higher rates of black or Afriéanerican residents had the least

access to healthy foods. However, a direct relationdlefpveen access to tobacco

products and African American race was found (see Figure 25).
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Figure 21. Access to fresh tomatoes and carrots by site andat@omposition (percent African
American) of census tracts, May 2007.
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Figure 22. Access to supermarkets, local markets, and convex@estores by site and median household
income of census tracts, May 2007.

Figures 22-24 depict access to food stores and select héadithytems against
the backdrop of the median income of the population resitirifpe census tracts in
which the three Boys and Girls Clubs are located. Bagts and Girls Club is located in
a different median income range as evidenced by the vasyiades of green on the
maps. Median income was determined from census 2000 datia nefiect income levels
in 1999 (U.S. Census Bureau, 2000). Figure 22 displays the locdtibe three different
types of food stores examined against the backdrop ofattial composition of the
census tracts. There is a direct relationship betweellamé&ousehold income levels and
access to healthy foods in the communities surroundindgddlys and Girls Clubs (see
Figures 23-24). Higher median household income levels a@ciased with increased

access to fresh fruits and vegetables. Even though atcetdbacco products was
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generally high across the three sites, tobacco prodwats most accessible in the area

with the lowest median income (i.e., Hopetown) (seeife 25).
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Figure 23. Access to fresh oranges and grapes by site and mediaadihold income of census tracts,
May 2007.
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Figure 24. Access to fresh tomatoes and carrots by site andandtbusehold income of census tracts,
May 2007.
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Figure 25. Access to tobacco products by site and by racaiosition (percent African American) and
median household income of census tracts, May 2007.

Although all three of the communities in which the Boysl &irls Clubs are
located had relatively low levels of access to fabd,area near the Hopetown Boys and

Girls Clubs, the community with the lowest medianome, the highest number of
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people identifying their race as black or African Americand the highest number of
single female-headed families — intersections of spadeckass and race and gender --
had the least access to healthy foods but the mostsatwamhealthy products (see
Figure 26). The Hopetown community also had the most atzessvenience stores but

did not have a supermarket within a one mile radius.

100%
80% T
60% 1 — |d Hopetown
B Ridgetop
40% 1 — |0 Lincol Court
20% —
00.—':] T h T T T 1

Convenience Supermarket Fruit Tobacco Alcohol
Stores

Figure 26. Gradients in food access by site.

Good Food is Far Away

The food store audits provided one perspective on thel se@sions of power
manifested in the social contexts surrounding the Boyk Ginls Clubs. Through a
systematic process of counting and examining the foorksstestablished in close
proximity to the three Clubs, several key points emergegadrding the spatial distance

between “good food” and the communities in which the Bagd Girls Clubs are
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located. In this section, | incorporate qualitative datéurther expound on the spatiality

of food access.

Convenience Stores: Convenient for Whom and for What?

More convenience stores were found in these commurtiizesdll other types of
food stores. There was approximately one supermarketcal foarket for every two
convenience stores in the areas near the Boys and@us. This ratio is lower than
that found in a national study of food store access whiehtiiied a 1:1 ratio between
supermarkets/local markétsand convenience stores in low wealtttcommunities
(Morland, Wing, Diez Roux, & Poole, 2002).

When | asked interviewees to describe the types of #boeks available in the
areas near the Boys and Girls Clubs, two types qforeses emerged. First, several
participants indicated that there were food stores in their community, thus revealing
that the interviewees did not consider the local mar&etonvenience stores to be “real”
food stores. After some prodding, however, many particgpatitl refer to the
convenience stores or “corner stores” in the neighlmth@he following excerpt from
an interview with an African American woman from Hapen focuses on her views of
the convenience stores in the neighborhood:

| mean, you're not fixing to find any foods or anything in &h¢convenience

store]. It's a horrible thing, you know, for those who ndohave it

[transportation], because they are forced to go toobeose convenience stores

>*|n this study, the term “grocery store” was used irmstédocal market.
5 Moreland et al. (2002) determined wealth by calculatingrtdian value of homes in the census tracts
included in the study.
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[in Hopetown]. ...They [the stores] don’'t have realdowver there. You know, |
mean, most of the time, it's [the food] going to detdated. So none of it [the
food] would be good.
This participant indicated that if she had to rely on ldwal convenience stores to
purchase foods for her and her family then her “dietild/@robably be dead”. She went
on to say, “You're probably looking at about twenty pourndse of me” if she did not
have private transportation to travel to food storeatixt in other parts of the city.

An African American woman from Ridgetop reported tha slould not shop at
the local “corner store” even though it was spatiatiypvenient. She indicated that she
doesn’t support the “extracurricular” activities taking plat the corner store including
the sale and exchange of illegal drugs inside and outsitteeddtore. Even though this
participant indicated that shopping at a local venue was way to “uplift the
community” she was nevertheless unwilling to patroniee donvenience store because
of its involvement in the local drug scene. She statgohatically, “I've never stepped
foot in there [corner store]. Never.”

The products available in the local stores were alsoribescas being more
expensive than the same product at a supermarket outsidee afotnmunity. One
participant stated that the “convenient” part of a “conuvaceestore” simply means that
“everything is a dollar more” than the same product ifiaconvenient” location. An
African American man from Ridgetop summarized the eowo® of convenience by
stating:

They [the corner store] stuff is kind of high. The bam$2.99 for just a pack of

bacon. You know, | could probably go to [name of chain supétet] and get a
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pack of bacon for $1.99, and that’ll save me a dollarpsb,down here [at the

corner store], it's just kind of, it’s a little bit hidin price].

“You can’t even go buy an onion out of there...”

Access to “healthy” foods was quite limited in the comitias near the Boys and
Girls Clubs. Fewer than 20% of the food stores soléadtlone fresh vegetable and less
than one-third sold at least one fresh fruit. The comitias were saturated, however, in
“unhealthy” products such as tobacco and alcohol. Tobacoducts were available
almost seven times more than tomatoes across the tammunities. We were four
times more likely to find alcohol than apples in theas near the Boys and Girls Clubs.

Feedback from interview participants corroborated toel fmapping data. There
was consensus amongst the interviewees that the floodl stores sold limited or no
healthy products. Several participants, as the followkugmpt reveals, indicated that if
you had to rely on the food stores in the community §yeu could not maintain a “fruit
diet” or a “vegetable diet”:

Far as fruit, there ain’t no fruit there [at the dbconvenience store]. | don't

remember seeing no kind of, you know, like oranges, bapapptes, tangerines,

peaches: | don’'t see none of that down there. Fayoasknow, someone has a

fruit diet or something, they can go down there? No.yTdia’'t got no fruits or

nothing. They got to go all the way to [name of chain smpeket outside of

community] to get fruit.

Instead of selling fruits or other types of healthy fodls,local food stores were

described as being stocked with a wide variety of beeriqmarland an endless selection
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of cigarettes and other tobacco products. The followingmgt from an interview with an

African American woman from Ridgetop is focused on tipe$ of products available in

the local convenience store:
The little corner store [in the Ridgetop neighborhoodg been in there a couple
of times and it's smelly in that store. He has nothmgfter for me in the corner
store. That’s the nearest place and then he doesm@tahdt to offer in that store.
Cigarettes and beer | think are his two biggest sellingistdecause you see
people coming out of there with beers in a sack and cigardtte has no fresh
vegetables in there that | know anything about. And, this ¥ou can’t even go
buy an onion out of there. You can'’t go there to getraoroor a head of lettuce.
So really and truly, he [store owner] could improve thatkeat.

The sentiments expressed by this participant resonatédmany others. There was

overwhelming consensus among the interviewees thab¢héfood stores had a limited

selection of healthy food items but a wide variety of aithg products.

Intersections

The food audits revealed that access to healthy food prodastassociated with
a variety of intersections. In the spatial sense,iritexsections of streets and crossroads
influenced food access. Some streets had food stords e@thers did not. The people
residing on various streets, at various intersectionsg,we turn, vessels comprised of a

range of social intersections, intersections of @@ class and gender and age and so
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on>® Spatial intersections were related to socio-politiGatersections and both
intersected to influence access to food such that thencmity (Hopetown) with the
highest number of blacks or African Americans and the sowedian household income
(intersections of social relations of power relategpace, race, and class as well as to
gender) had the least access to fresh fruits and vegetaliléhe most access to tobacco
and alcohol.

The intersectionality of food access was a salig@®me among responses
provided by the interview participants. The following excdrpm an interview with an
African American man from Lincoln Court reveals theensonnectedness of race, class,
space, and food access:

Interviewer: So then, do you think that people’s racial or ethnicképeound

influences the types of foods that are available smthn their community?

Respondent:Of course.

Interviewer: And how do you think that?

Respondent:Well, because, god, this is going to sound bad. If | linelthe

names the wealthiest community in Nashville]...

Interviewer: Right....

%% |Intersectionality is a concept used by many feminist lachato explore the ways that multiple
oppressions such as racism, sexism, and heterosexisnmgistinelly rather than additively influence
marginality and oppression (Crenshaw, 1989; A. J. Séallings, 2006).
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Respondent: Okay....I'll be eating all the gourmet foods becausen a#ord
it....the caviar, you know, the different types of cheesé¢san afford it so I'm
going to eat it. These people out here [living in the LinaBburt community]
can't afford caviar. They just can't...economically...they taiYou usually, if
you have a family and you have an income you try to rtiagteincome go as far
as possible to take care of your family. Fresh vegetaptas ,know, eating at
home, not eating the fancy foods all the time...those what these people
[people living in the Lincoln Court community] see as impott And | guess |
said [the name of wealthiest community in Nashville] bseait’s straight down
the street and | apologize if you live there. But thaiy know, that's the
difference. You know, if you look, even in the black comityisomebody who'’s
been raised in a black community all their life will,centhey get up to that
economic standard and move out, that style of food tiegt ate before...they
don't do it because they don’t want to be associateul this type of food because
it's a stigma of like a certain economic level. lup here [higher socioeconomic
class] now...l can eat the prime rib every night. | ddwae to eat pork chops or |
don't have to eat, you know, turnip greens, you know, | ea lthe nice steamed
vegetables or whatever. It's just, that's just the was/

For this participant, race and class and space are myu@istitutive and
interconnected. In his effort to describe the relatignbetween race and access to food,
he conflates a particular space (the wealthiest neigbbadr of Nashville) with a
particular race (white) with a particular class (wWegltwith a particular way of eating

(gourmet). Knowing very little about me except that | arwhite woman, he assumes
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that | fit into the “raced” and “classed” space thatiheeferencing and perhaps even
makes assumptions about my eating patterns. He continoesaddress the
intersectionality of race and class by describing ttlasSed” eating patterns of people
from the “black community”. He indicates that as anigsin American person climbs the
socioeconomic ladder, eating practices need to mimefsonew social location, one’s
new status as middle or upper class African Americamthigprocess, pork chops and
turnip greens, foods associated with a lower socioecmnoass, are replaced with prime
rib and steamed vegetables, foods associated with a rsgb@&economic class. This
participant reveals that through the most mundane aflspcactices such as eating
patterns, one engages in the performance and re-perfanodrane’s location in the
social hierarchy.

The topics introduced by this participant corroborate wamments made by
others. For instance, many participants subversively ceaviheir social class by taking
time during their interview to tell me that they refred from eating pork chops or that
they only ate the leanest meats rather than thegbanis that are essentially “little shreds
of fat”. Another participant highlighted the racial aggesf food access by saying that
many African Americans resist public health messagestedtito “healthy eating”
because these messages are raced as being “white”. lldwing excerpt from an
interview with an African American woman from Hopetowighlights this concern:

| think that a lot of times, as a race we [African émoans] are afraid to make

changes because we don’t want to appear trying to be arhite’re trying to eat

white. But when there is an understanding of what Afrjgaople throughout the

diaspora ate, the kinds of foods that they ate, thdrees people up to make
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different choices and understand that they're really eating white, they're
eating the way they originally ate and so it ties thi® history. But | think that’s
something that in a lot of food campaigns, as welhealth campaigns, that’s
missing. Because for African Americans, so often, &pkople have come into
the community to tell us what to eat and what we’re sspgpdo do and what
we’re not supposed to do, so there’s just a huge resistanaca large amount of
mistrust so, you know, people really aren’t trying to hbat.

These excerpts combine to shed light on to the relabdpower circumscribing
foods into the categories of “foods for us” and “fooaisthem” (Lewin, 1997). This is an
important concept for public health researchers and pometits to take into account as
we engage in health promotion efforts focused on the oguison of specific kinds of
foods. What does it mean when we as public health rds¥ar@and/or practitioners
encourage people to eat foods that are “raced” or “clagsetdjendered” or “spaced” to
a social category to which one is not located? How doesaccess this food product?
What does it mean for one’s identity if a particulaod product is consumed? What does
it mean to one’s health status if the product is notseored because it is socially
inaccessible?

For another participant, an African American womabonir Ridgetop, the
intersections of space and race and access to food &exngn more evident as she was
answering questions during the interview. The following excheigitlights the thinking
process of this participant as she reflects on thatioeship between individual and

community measures of race and ethnicity and theirigakttip to food access:
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Interviewer: So do you think that people’s race or ethnicity influsngeu know,
individuals or communities in terms of their accessésH and healthy foods. So,
if you're ah, African American...if you're Latino...ijou’re whatever....ah, does
that influence your access to fresh and healthy foods? you happen to live in

a community that's mostly, you know, a certain kind atea or ethnicity?

Respondent:Ah, I've only been here [Nashville, TN] three yearsl I'm trying
to picture in my mind a community....I mean, thinking abowdgetop...I mean,
they have one [corner store]....they don't have anythingimiwalking distance
here, again, grocery store wise. There’s nothing in mgldistance. I'm thinking
of the communities around here....[she names several erefiff
communities]....you don't...there’s nothing, there’s no [naofhehree different
chain supermarkets] in walking distance of those comnashitand those are
predominately African American and minority neighborhoottsu have to go on
to the main streets which you do need a vehicle or a bss@get to. So, you see
what | mean? If you don’'t have a car or you're on agass, you've got to think
about all the different obstacles you have to go thrqusgthto get to a store that
would even sell fresh fruit and fresh vegetables. Sgudss on a minority
community level, minority communities, yes, | think itesohave an influence
because those communities don’t have access [to food}.easy access.

As this interviewee imagined various communities in Naghvshe began to notice

patterns such that “minority communities” tended to bar@as with little or no access to

food stores selling healthy food products. People locateteiset communities would
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need to transgress the boundaries of community, crosgatgl and social intersections,
to locate fresh fruits and fresh vegetables.

For other participants, the connections between ragdelass and eating patterns
were understood to be about relations of power. In tmstances, differences in food
access between areas with high and low rates of pebptdor were understood to be a
function of racism rather than socio-cultural diffezes. An African American woman
from Lincoln Court reflected on this by stating:

I’'m sure that a predominantly black neighborhood might Hawd that's not as

healthy or you know, as fresh as somebody else’soltldm’t shock me. You

know? | mean, you know, things are better but racismtisi@ad. That's just life.
As this participant highlights, “racism is not dead”. Th&ations of power that facilitate
and constrain opportunity are illuminated by an exploratidnfood access. The
availability of food stores and the contents thereirnvegmmessages about one’s identity
and social location. The types of food stores in amanity serve as a tool for evaluating
quality, value, and worth. As a white woman from Linc@lourt stated, the same store
may be found in three different locations “but it's retbcked the same, they're all
stocked differently.” What happens when the shelves andsaid a food store vary
across intersections? What messages are conveyedsidres are raced, classed, and

spaced into hierarchies of quality and goodness?
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Conclusion

This analysis provides one answer for why the city busy drstepped and
shopped at the Hopetown farmers’ market. It also illutesmahe stage upon which the
farmers’ markets were established. Cultural geographegdognihe metaphors of
“theater,” “stage,” or “set” to emphasize spatial andia contexts as sites “within and
upon which the spectacle of life plays out” (Mitchell, 2000,124). Spaces and places
are not neutral territories but rather act as “physioakretizations of power” (Mitchell,
2000, p. 125). Spaces and places as physical concretizafipasver circumscribe in
advance relationships, expectations, and interpretatiossad the stage fétomeo and
Juliet allows for a particular storyline to emerge, so toosdibe context of Hopetown,
Lincoln Court, and Ridgetop. In the case Rbmeo and Juliethe stage helps us
understand the historical and geographic context of théuption. Likewise, the food
store audits and interview data provide a preliminary canyass which the story of this
research project emerges.

Through a materialist praxis research approach, the pugidbes research was
to disrupt the dominant storyline in the areas near thes Bag Girls Clubs with respect
to food. The *“disruption” — a performance in the theatérspace — includes the
establishment of farmers’ markets at three Boys ainld Glubs. As the food auditing
process revealed, the areas near the three Boys idsdCibs had limited access to
fresh fruits and vegetables prior to the formation of fdreners’ markets. None of the
communities had a farmers’ market within a one mileusdif the Boys and Girls Clubs.
This was not surprising considering trends among farmerskenaevelopment across

the U.S. Farmers’ markets tend to be located in contreamwith high concentrations of
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middle to upper class whites or Caucasians, not in argaslaw median household
income levels or high concentrations of people of cqBrown, 2002; Eastwood,
Brooker, & Gray, 1999; Govindasamy, Italia, & Adelaja, 2002).

In Chapter 4, | provide an in-depth analysis of the east crew, props, and
timeline of the farmers’ markets. Though each farmenarket operated differently,
running the farmers’ markets at all three sites followmilar patterns. The ensuing
description is based primarily on analyses of the pp#mtiobservation, field note, semi-

structured focus group, and interview data.
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CHAPTER IV

PRODUCING PRODUCE

Fruits! Veggies! ...Farm fresh!
Fruits! Veggies! ...Farm fresh!
Cheer developed by youth at the Hopetown Club

In this chapter, the day-to-day and step-by-step procesgrdaiucing produce
through the establishment of farmers’ markets at thoges Bnd Girls Clubs in Nashville,
Tennessee is reviewed. While the details may at timea seundane, | am committed to
this analytic process because “[A]ll social systenws,matter how grand or far-flung,
both express and are expressed in the routines of daily”l (Giddens, 1984, p. 36).
Therefore, my purpose in providing an in-depth and thick geguon of this process is to
explore the social practices and social relationshspe@ated with the production of the
farmers’ markets. It was through the enactment and peaiace of this process—
through interactions between human agents and sociadtwtes—that the material
conditions of the communities and the social practcebsdiscourses of people shifted.

The operation of the farmers’ markets for nine weeksnduhie summer of 2007
included four stages: produce procurement, market set-upgstelbd, and market clean-
up. In this chapter, | describe each stage of the farmeasket process including a
description of the key actors involved with each stegséhdescriptions are focused on

the human and nonhuman, material, and symbolic elentdrthe farmers’ markets as
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revealed in the participant observation, field note, strmetured focus group, and

interview data.

Produce Procurement

As the cheer developed by youth from the Hopetown Clgblights, almost all
of the fruits and vegetables procured for the farmergketa were “farm fresh”. The
fruits and vegetables were purchased from farmers locatéthva 90 mile radius of
Nashville. The farmers’ markets could have operated by Imgnfjuits and vegetables
from a grocery store to the sites; however, in thiggat we focused on finding ways to
get locally grown fruits and vegetables into the commyurhA focus on local foods
emerged for several reasons, including an interest inlajeng a project that was
sustainable—socially and environmentally—as well as darast in critiquing the
industrialized and globalized system through which foquesiuced and made available
to Americans®’ Sourcing with local foods decreased the geographic distzeteeeen
food production and food consumption, a distance thatnsawerage, approximately
1,500 miles (Frumkin, Hess, & Vindigni, 2007; Pirog & Benjan#005). By focusing
on foods grown within 90 miles of the Boys and Girls Clule, would significantly

reduce this travel time as well as the carbon “foodpraneated in the process. In

" Over the past half century, the U.S. food system hagdhaway from a small-scale family farm model
to a globalized and industrialized “agri-business” moéelllén, 2006). Infrastructures associated with a
localized food system, including local food distributionwaeks, are nearly nonexistent. Instead, food is
sourced globally and travels long distances on plan&ss, and automobiles to reach consumers. The
“‘community food security movement” represents one of meimgilengers to the contemporary food
system. This movement “includes organic and familynfagroups, food banks, community gardeners,
nutritionists, environmentalists, and community depmlent organizations. Squarely within the anti-
globalization community, these groups are developing canekernatives that promote locally grown
foods instead of globally sourced ones and encourage comnseifineliance rather than dependence”
(Fisher, 2002, p. 5).
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addition, sourcing with locally grown foods would resulttihe sale of the freshest and
highest quality produce at the farmers’ markets, with sofrie fruits and vegetables
arriving at the markets within hours of being picked. In retuwwe expected that

customers would be satisfied with the quality of thégrand vegetables and would thus
frequent the markets more often.

Sourcing with local foods, however, represented a ainili value systems
between several actors in this project. Conflict isommmon theme in any endeavor
involving human interaction; however, the topic of foodynexacerbate conflict because
food is a vehicle through which value and meaning are convetyesl.personal and
political (e.g., Counihan, 1999; Kilbourne, 1994; Roof, 2001; Sakdl®91). Sustain
Nashville had a strong commitment to sourcing the farnmeaskets entirely with foods
grown by local farmers, a value that aligned with tbegrall mission to build local food
system infrastructure. Shoppers, however, had a strogigsttin procuring their favorite
fruits and vegetables from the farmers’ markets, manyhoch were not grown in the
middle Tennessee region. Popular items such as apples ranbbavere not for sale at
the farmers’ markets resulting in many disgruntled shopgdeus. instance, several
shoppers came to the farmers’ markets excited to purehlaseappeared to be apples
and bananas and were quite disappointed as they nearedhtket and realized that
these “apples” and “bananas” were in fact tomatoes gndst. One shopper even
commented under her breath that “this market wasworth coming to” after she
realized that we were not selling apples, bananas, andesa

This conflict served as an important pedagogical tool throutgthe duration of

the summer. By sourcing with local product, the distdmeteveen food production and
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consumption diminished, and as a result we were aljitt@a face and history onto the
products sold at the markets. This, in turn, shifted the eduehtaspects of the project
because we were continually reminded of the process thnbgihn food is produced.
When teaching the youth at the Boys and Girls Clubs alteutlifference between a
local and global food system—an abstract concept farynahildrenand adults—the
research assistants developed a telephone game where@gssage about food was
passed from one end of a line of students to the otheexpected, the original message
was jumbled as it passed from one person to the nekingna only tangentially related
to the original message. We then used this experiesica t®ol for discussing what
happens when the means of food production are elongated asiil@wvhich facilitated
conversations about decreasing the distance between predaicd consumers in an
effort to transfer “clearer” and “cleaner” food. Thaudents articulated that the most
secure pathway of transfer would be from one persgectly to the next. This would
allow consumers and producers to interact with one anoth relational rather than
disconnected or commoditized method of exchange.

Nevertheless, the topic of locality and seasonadityained salient throughout the
duration of the project and came to a head about midivaygh, on a date when the
peaches for the market had stickers on them indicatmigthey were from California, a
state that is certainly not “local’ to Tennessee. €rsikers were more than markers of
locality. The bright yellow “Grown in California” stkers were symbolic of growing
tensions related to conflicting values regarding localityl seasonality and to broader
tensions regarding processes of social change. Thisotenscited a series of

conversations and reflections during which we discussed &oav by whom food
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distribution networks are controlled as well as the smiat these networks (intentionally
or unintentionally) serve to transfer and transmitugal from one person to the next.
What does it mean when someone from the outside naakesision that a certain kind
of food or way of eating is better for you, for the eomment, and so on? How do
statements such as “local foods are better” or “stdafoed is better” inadvertently

produce and reproduce differences? How do these seeminglgumus messages
become points of resistance?

While sourcing with local foods does indeed have many pesénvironmental
and social benefits, unfortunately, in this researchd#dwsion to source with local foods
was not made in conversation with the community. laktéhe decision was made
primarily by the research team and Sustain Nashville. @égsion was based on my
experiences with the pilot farmers’ market project nthected in the Hopetown
community the year before) wherein local foods werecynred to stock the farmers’
markets and feedback from that project revealed that rmessowere strongly interested
in purchasing Tennessee grown fruits and vegetables. Acclydingssumed that the
three communities involved in this research would havellgggteong interests in locally
grown foods. Rather than reflecting on my assumptidmsutathe food preferences
among people frequenting the Boys and Girls Club farnmeaskets, | simply translated
this prior finding to the new community setting. Moreoverdid not challenge the
commensurability of the value system of Sustain Nashiatlehis research endeavor, in
part because the staff from Sustain Nashville becan@vied with this project a few
days before the first market. This occurred becauserganization originally contracted

to source the fruits and vegetables withdrew one weekdé¢ie start of the project. In
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the haste of the final days of farmers’ market prepamatifor better or for worse — | was
more interested in ensuring that each Boys and Girlb @huld have food at their first
farmers’ market than in discussing the value orientat@ingll parties involved in the
research effort. In retrospect, this project would hbgrefited by engaging potential
customers in conversations and discussions about tloelrpgeeferences and interests in
the farmers’ marketprior to the first farmers’ market. It would have also beteefiby
fostering dialogue with Sustain Nashville about their valsgstem and its
commensurability with this process of change.

Despite these missed opportunities, the topic of “lowati§” was ever-present in
the research process because customers as well a@utie operating the farmers’
markets regularly asked, “Why don’t you have oranges or g@apasples?”’ — foods that
are not locally grown. These questions inspired a seffiéBalogues about systems of
food production, which resulted in many shoppers indicating they were quite
interested in locally grown foods because these produerts eonsidered to be “fresher”,
“tastier”, and “better” than foods procured through Atmeerican food system. | expound
on this topic in the next chapter.

In the end, 11 local farmers participated in this progaad became involved
through several recruitment strategies. In the beginritigggsummer, Sustain Nashville
sent emails to farmers for whom email was an affectool for communication. This
introductory email served to review the concept of thgsBand Girls Club farmers’
markets and to invite farmers to become involved withpfagect. An announcement
about the project was also posted on a food securisetistin the Middle Tennessee

region, which resulted in a small number of farmers ggiréntrée to the project. For
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instance, after seeing the announcement on the food gdaiserv, a local farmer who
happened to have a surplus of tomatoes became awaeembject and eventually found
a way to connect his food with the Boys and GirlsbClarmers’ markets. The project
was also advertised through informal social networks gimedocal farming community
is relatively small but very well connected.

Although many efforts were made to increase the numbéarofers engaged in
this project, two farmers—one organic and one conventiosaived as the primary
sources for the Boys and Girls Club farmers’ markigtgéh of these farmers grow a wide
variety of fruits and vegetables in a large enough quatbitgontinually stock the
farmers’ markets. These farmers were also willingeth their food at wholesale prices,
an important factor for maintaining financial sustailigbfor the project. Overall, the
local farmers reported that they were very interegteaeing involved with the project
even though their involvement did not translate intmifcant financial gains. When |
asked one local organic farmer why she participated irptbject she stated:

| want to share my bounty. Being part of the process gleés fresh organic

veggies to underserved communities is one of the redsgrew. It's not all

about the money. | am still trying to be sustainablénwity income...like make
enough to live on... Really, it's my core belief. Evemgodeserves good
wholesome fresh food. | was glad to be in a positiohetip out last year. | truly
believe the more one gives, the more one receivesll ivays.

This comment reveals a broader commitment to sociéicgsa sentiment shared by

many of the farmers involved with the farmers’ marlatthe Boys and Girls Clubs.
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Market Set-up

The farmers’ markets were established on the lawimdewslk near the entrance
of the three Boys and Girls Clubs. Prior to ourvairon the date of each market, these
spaces were simply grassy areas or concrete blockseThots of land had little identity
beyond that of green space or sidewalk and were certamlgonceived of as sites for
purchasing fresh fruits and vegetables. Moreover, the Bogs Girls Clubs did not
operate as farmers’ markets at any other time poinfpéxtteing the short period of time
allotted for them throughout the summer. Thus, thatdéishment of the farmers’ markets

represented a significant transformation to theseadpatiations.

Entrée into the Boys and Girls Clubs

Farmers’ market set-up began once a research staff mambved at one of the

Boys and Girls Clubs. Donned in light blue t-shirts with sponsoring agency’s logo on
the front, our presence signified the impending transdtion of the Boys and Girls
Clubs from youth center to produce stand. Our first mosnainthe Boys and Girls Clubs
served as a weathervane for the energy and moréale aite. There were days when we
arrived to a mass of children engaged in a cross traixggiee workout. On these days,
under the leadership of the site director, the youth f{gnasen) were outside in the
ninety-plus degree heat engaged in a running exercise with ¢ements of intermission
between each fitness cycle. | was never sure ifwais sport or punishment. On other
days we walked into a gymnasium filled with youth dancimggisg, jumping rope, or
playing basketball all to the sound of music blasting ovespleaker system. In contrast,

there were days when we entered to the greeting afestd| children and youth glued to
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a large television screen captivated by the action andadod a movie. On these days the
sites were abnormally quiet and the typical frenatergy expounding from them was at
a momentary stand still.

The hospitality displayed by the staff and youth at $ites toward me and the
three other research team members evolved over thmeurAs research team members,
we were indeed outsiders entering into the confines aldres of the Boys and Girls
Clubs. Our outsider status, however, varied for thesigfit research staff members. |
was the only non-black member of the research teawmti@eable marker of difference at
the Boys and Girls Clubs, which were predominantly congho$éfrican American and
Latino staff and youth. Table 10 highlights the demograph@racteristics of the
children and youth attending the Boys and Girls Clubsndutie summer of 2007 The
three research assistants identified their raceaakMifrican American and thus entered
the sites differently than me. Despite these diffees and similarities, each of us needed
to independently establish trust and rapport with th#, sttudents, and parents at the
Boys and Girls Clubs. This occurred through a range olsateractions including
casual conversations and greetings, the manner in whichongucted the nutrition

education sessions, and interactions at the farmer&etsar

*8 Demographic information provided by the Vice Presidér®perations for the Boys and Girls Clubs of
Middle Tennessee in August 2007.
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Table 10. Demographic characteristics of children and youth eredlin the three Boys and Girls Clubs,
summer 2007.

Hopetown Lincoln Ridgetop Total
Court
Number of Children 312 711 229 1252

Racial Composition of Children, n (%)

Black/African American 297 (95.2) 383 (53.9) 211(92.1) 891 (71.2)

Gender, n (%)

Female

Male

127 (40.7) 294 (41.4)

White/Caucasian 3(1.0) 59 (8.3) 7(3.1) 69 (5.5)
Hispanic/Latino 6 (1.9) 164 (23.1) 6 (2.6) 176 (14.1)
Other race 6 (1.9) 105 (14.8) 5(2.2) 116 (9.3)
Age of children, n (%)
6-7 years 72 (23.1) 197 (27.7) 41(17.9) 310(24.8)
8-9 years 66 (21.2) 205 (28.8) 54 (23.6) 325 (26.0)
10-12 years 99 (2.9) 200 (28.1) 65 (28.4) 364 (29.1)
13+ years 75 (24.0) 109 (15.3) 69 (30.1) 253(20.2)

107 (46.7) 528 (42.3)

185 (59.3) 417 (58.6) 122 (53.3) 724 (57.8)
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In the beginning of the summer, we were unfamiliar te #ites; however,
because the Boys and Girls Clubs had a steady flowtsiders (e.g., volunteers) we
were not “foreign” to the culture of the Boys and &illubs. The Ridgetop site, for
instance, had volunteers present each week of the summaay, of whom were with
church-related service groups. In addition, other groups asiatollege, medical, and
nursing students were frequently present at the sites.

In the early stages of the project, interactions betwesearch staff and staff
from the Boys and Girls Clubs were more formal afteéroincluded a review of our
names and a reminder regarding why we were at the sitestinde progressed,
relationships developed with both the staff and the studeess explanation about the
project and process was needed, as evidenced by this exoenpiir field notes (June
18, 2007):

After unloading my car | walked up the stairs and saidhellthe director of the

Club, a middle-aged African American man. He stuck osithand to shake mine

and pulled me in for a friendly hug, his greeting for welogmnfriends and

acquaintances to the Club. | asked him how the nutrtiass went earlier this
afternoon and he seemed pretty positive. He then saidfarence to the farmers’
market set-up, “You need three tables, right?” andd segs.” “How many chairs
do you need?” | responded by saying “three.” When | wendenghe main
entrance area of the Club, a few of the studentggreced me and then asked if

they should bring down the tables for the farmers’ market
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As this excerpt highlights, my presence and that of the o#isearch assistants served as
a marker of the impending change to the Boys and GirlesChom youth organization

to produce stand.

Children and Youth Assistants

| began the project with the assumption that a revolvingigmaf children and
youth would be involved with the operation of the farmenarkets and planned to offer
classes focused on the operation of the farmers’ nsdteging each week of the project
just as nutrition education classes were offered. Asrus with most participatory
research efforts, the theory-to-practice transfeultes in the farmers’ market classes
operating somewhat differently than how they werginally conceived. Accordingly,
the farmers’ market classes were more flexible andruetsired than the nutrition
education classes, which followed a predefined curriculume. firmers’ market classes
were, however, quite routinized involving similar processach week of the summer.
These processes are described throughout the remainties dfapter. Other differences
were related to the location of the farmers’ marKasses as well as to the group of
children and youth involved in the educational sessions. dahmefs’ market classes
operated outside at the farmers’ markets compared italaor classroom and involved a
self-selected and sustained group of children and youth varsogating age-specific
cohort of students.

The latter factor, self-selection, resulted in a colebrdbout seven youth at the
Hopetown Club and 12 at the Ridgetop Club who regularfyaged in the operation of

the farmers’ markets. About three youth at the Linddburt site provided assistance
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with the initial set-up of the farmers’ markets; howevene of the youth at the Lincoln
Court site participated in the full process. This maydbated to the fact that the Lincoln
Court site operated more like a school than a summepcand was therefore more
structured and regimented than the Hopetown and Ridgetspditeeover, the space at
the Lincoln Court site was regionalized (Giddens, 1984) swaththe area in front of the
Club, the site where the Lincoln Court farmers’ mankes established, represented a
territory that was “off limits” for the children anayth (see Figure 27). Interestingly, on
the few occasions when we moved the Lincoln Court fesihmearket inside the Club to a
countertop located in the entry way, this new locati@as \also regionalized but in a
different manner. The “front” of the countertop veasisidered to be a space for kids and
for customers while the “back” of the countertop (theaavhere people selling the food
were located) was considered to be off limits to the pufilhe regionalization of the
back of the countertop, an area defined as a spaceafbtcsstore their personal items,
was exacerbated by a belief among staff at the LincolmrtBoys and Girls Club that
children and youth from the Club were stealing money ansopaf items (e.g., food,
soda) from the staff. Thus, rules were established eestablished at the site to keep
children and youth attending the Lincoln Court Club frormgdehind the countertop.
These factors resulted in few and sometimes no childrehyouth from the Lincoln

Court Boys and Girls Club assisting with the operatibtheir farmers’ markets.
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Back Region (playground) Back Region

“Space for Kids” (behind counter)

“Space NOT for Kids”

Front Region

Front Region (entrance) (front of counter)
“Space NOT for Kids” “Space for Kids”
Outside the Club Inside the Club

Figure 27. Regionalization of Lincoln Court site.

In contrast, the Hopetown and Ridgetop sites, which openaibre like summer
camps than schools, facilitated the involvement atiokmn and youth in the operation of
the farmers’ markets. This was due in part to the flexg#ttucture of these sites which
permitted children and youth to roam outside to the fasmemarkets if they were
inclined to do so. Thus, the cohort of students assistitigthe Hopetown and Ridgetop
farmers’ markets were involved on their own volitiothex than because they were
forced or required to assist with the market. Consequetithse individuals had an
expressed interest in participating in the operatich@farmers’ markets.

| mention these phenomena because they representsfabat may influence
public health efforts more broadly. The use of structuesdth education curricula with
predefined and precise goals, objectives, learning actiatielsprocesses may in fact

deter educational efforts. In contrast, having a setio€iptes to guide health education
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processes such as a commitment to being flexible, exgdi and action-oriented may
facilitate learning, as was found in this research. @biss not mean that one enters an
educational setting or process without a plan or agendeathér shifts the definition of
what constitutes an “effective” health education curuoul Secondarily, I noted the
regionalization of space at the Lincoln Court site beeatiss imperative that one
examines the dynamics of space in a change process foonsgzhce. Although each
Boys and Girls Club designated the location of thespective farmers’ markets, this
research may have benefited by spending more time ibabmning as well as at later
stages of the project exploring why these locales wekgere not good fits for the goals
of the project. Based on experiences and events rdtatidas research, | generated the
following questions for groups to consider as they exarthee“‘goodness of fit” of a
spatially-based intervention:
* What spaces are available for the endeavor? For artatfor whom are these
spaces a good or bad fit?
» Isthe space visible? To whom?
» Isthe space easy to access by car, by bus, and by foot?
» Is the space “owned” by a certain group and/or person? Wwithwhis influence
access?
» What “turf’ issues are related to this space? How dbiesirtfluence the use of

this space?
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Arranging the Market

The first stage of market set-up entailed the remolvallanarket materials from
the trunk of my car or from the cars of the reseassistants. This included two large
plastic boxes containing the scale, markers, pens, atdes) newsletters, recipes, plastic
shopping bags, and table clothes; about 10 wicker baskethdw/casing the produce; a
10 foot by 10 foot portable tent; and one lawn chair. linigartant to note that most of
the supplies used to decorate the markets were purchasedatal Goodwill Store. The
tablecloths used at the farmers’ markets, for instanees wsed bed sheets. These items
were important symbols for the change process, convayegsages of simplicity and
“anti-elitism”. These messages facilitated a belieattthe farmers’ markets were
“homegrown” and “owned” by the children and youth fromBuwg/s and Girls Clubs.

After all of the supplies were unloaded from our cdrs,dhildren and youth were
asked to bring down the tables and chairs for the martt inside the Boys and Girls
Clubs and assisted with the set-up of the tent. An exawipthis process is detailed in
the following excerpt from my field notes (June 14, 2007):

Two adolescent African American men carried the tablgside to the area near

the street. | asked them where they thought we shotHdpsthe tables—right

next to the exit of the parking area or under a shadeldoa¢ed about 20 feet
away. They decided that the shady area was bettehapalso highlighted that it
was important to find level ground for the tables. We tbelbaded my car,
taking out the baskets, tent, and other supplies, and putdahdire ground. We
talked through the instructions related to opening the tentwwere some how

confused in this process because the tent was opened upsidelumiags in the
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air and the canvass top touching the ground. After some lingieke rearranged

the tent, moving it around a bit to figure out the besttioa to set-up the

farmers’ market.

This excerpt reveals the importance of taking timexplain and enact each step
of the farmer’'s market process with the children and lydudm the Boys and Girls
Clubs. As revealed in this scenario, this process atsnlted in mishaps—such as
opening the tent upside down—»but this was part of the pradedsfting ownership of
and responsibility for the farmers’ markets. One ofléissons learned in this process was
that ownership of the farmers’ markets would have bedhédted if each site had their
own set of supplies needed to run the markets instead/mightine supplies brought in,
used, and then taken away from the Clubs in accordanloehgi weekly markets.

In addition, this excerpt reveals the gendered pattefngnvmlvement and
participation at the farmers’ markets. Only a few yourgmen assisted with the labor
intensive process of market set-up. Instead, as | wdtrime later in this chapter, the
young women typically served as the “cheerleaders” aohekrtisers for the farmers’
markets, shouting and chanting near the street withgtta of recruiting potential
customers. With increasing age of the youth, the genderedrdation of roles at the
farmers’ markets was enhanced. Thus, some of the youbggs served as
“cheerleaders” of the market and the younger girls i®skiwith set-up but few of the
adolescent males or females exchanged roles. StafftreBoys and Girls Clubs never

assisted with the set-up of the farmers’ markets.
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Fruit and Vegetable Orientation

After setting up the infrastructure for the farmers’ keds, we patiently waited
for the Sustain Nashville representative to arrivetensith the produce. This period of
time was often filled with anticipation for the foodsoabto be delivered. It was also a
time for casual conversation and interaction betwbkemdsearch team and youth. During
this time | learned a lot about the personalities efyibuth as they used it to share stories
and talk about their immediate and long-term plans sadiheir desire to ask someone
out to the movie that night or their career goals anbitzons.

Since the farmers’ markets sold locally grown produce, tifpes of foods
available during each week of the project varied tremengolrsithe beginning of the
summer the markets were filled with cool weather csyzh as kale, collard greens, and
turnip greens and as the summer passed the array dd fdwmnged to include warm
weather crops such as tomatoes, corn, peaches, andnefater The transition in hue
from deep green to bright red, yellow, and orange wasojustmarker of change taking
place in and through the farmers’ markets (see Figure 28).

Once the food arrived, the children and youth unloaded tidupe and placed it
under the tent so we could engage in a conversation dabeutypes of fruits and
vegetables available for the week. This period of time gdealian opportunity for the
students to learn more about the products they would begséter that afternoon. It
was a rich educational opportunity, and significant gainawareness of and comfort
with the fruits and vegetables were noticeable through@utitiration of the project. The
next three excerpts provide a glimpse of the types ofersations that took place during

this process.
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Mid-June

Late-July

Figure 28. Seasonality of food at the farmers’ markets, sumr2eo?7.

Beginning of the project.took some time to tell one of the students from
Lincoln Court, an African American adolescent man, alve@tproject and about
the steps involved in setting up the farmers’ market. lde selected by the site

director to assist with the farmers’ market becauseiostrong leadership skills.
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Therefore, | assumed that if anyone would know ableeitftuits and vegetables
available at the market, this student would most cert&ielthe one. | asked the
student to name the various types of vegetables asleadilit the check-in form.
The first were green bell peppers and he did not know tiagne. The next were
green beans and he said they were peas. The next wehenzacel he said they
were cucumbers. It was clear that some of these alklgst were new to him.
(Field notes, June 15, 2007)

Middle of the projectWe spent quite a bit of time reviewing the produce
with three African American young men from Hopetowinowooked to be about
10 years old. They were engrossed in the process. | hagssed few other
activities taking place at the Boys and Girls Clubg dagptivated the attention of
the students as much as this process. Actually, the ohlgr ctctivity that
captivated their attention to the same degree waslehasien. We first asked the
youth what types of fruits and vegetables were in easihdd basket. The first
basket had cantaloupes, red tomatoes, and green tonEteeguth pointed out
the cantaloupes and tomatoes. We then asked them tastellhat kinds of
tomatoes were in the basket. “Cherry tomatoes” d¢all# one boy. The tomatoes
were not small. “Orange tomatoes” called out anotHerdon't know” said
another. We then asked, “What color are the tomat@ss& hint. Once the green
tomatoes were differentiated from the red ones, wedasleboys why they were
green. After asking the boys to feel the red and greemattes, the Sustain
Nashville representative asked, “What is the differeloegveen the green ones

and the red ones?” “One is harder” said one of the.Ddse then chatted with the
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boys about the ripening process for foods. Touching and tadlbogt the green

tomatoes caused one of the boys to spontaneously biuthat his granddaddy

likes to make fried green tomatoes. (Field notes, Jun2(®s,)

End of the projectFour adolescent women from Ridgetop, all of whom
were African American, helped set-up the market. This thasfirst time the
young women stayed with us while we were setting up. Weg very interested
in talking with the Sustain Nashville representative aboaifdlods at the market
and did a lot of taste testing this week. They tastsd corn, carrots, tomato,
cucumber, and okra. It was pretty impressive to see hbiwgrthey were to taste
the foods. In general they thought the foods tasted/rgatid and were excited to
get other people to buy it. In fact, after tasting thadto the girls came up with
the slogan “Got tomato?” as a way to advertise tbe.f@hey thought this was a
funny twist on the “Got milk?” campaign pervasive in thedma. (Field notes,
July 26, 2007)

These excerpts highlight that the more time the childmash youth spent at the
farmers’ markets the more comfortable they became thvéHruits and vegetables. While
in the beginning of the project the children and youth ofteecdane another to touch or
taste the foods at the farmers’ market by the enteoptoject, as evidenced by the third
except, many of the students were more than willingstetthe foods and became even
more creative and compelling in their efforts to adserthe products. These excerpts
also highlight the influence of having an experientiallg amaterially-based pedagogical
process. It was through interactions with the food—natugh abstract conversations

about food—that resulted in changes among the childrenaaritl.y

134



Selling Food

Figure 29. Measuring produce at the farmers’ market.

Volume and Cost of Produce Procured for the Farmers’ Markets

After reviewing the types of fruits and vegetables atieldor purchase at the
farmers’ market, we then took time to ascertain theiwel of produce available and
calculated the price of each food item. The childrenyandh assisted with this process,
which was essentially a hands-on math project involvinijsski measurement, addition,
multiplication, and division (see Figure 29). For manytted youth, this was their first
time using a dial scale, which required an understandirteometrics of the scale, as
well as the first time they were asked to calculbgegrice of a good. Most of the youth
were unfamiliar with the concept of price inflation anafjirgeneration, and thus the

pricing process became an opportunity for exploring othercgumnissues. While the
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farmers’ markets were not designed primarily to be praéiking ventures, it was our
goal to at least break even financially during each weethefproject. This goal was
derived because of a broader commitment to developing acptb@ had sustainability
beyond the terms of the grant-funded research project.

A wide variety of fresh fruits and vegetables were pred for the farmers’
markets including beets, bell peppers, broccoli, cabbag¢aloupe, collard greens, corn,
cucumbers, green beans, green tomatoes, hot peppers, kae,ookms, peaches,
potatoes, squash, Swiss chard, turnip greens, watermelozueciini. The fruits and
vegetables were measured in two formats: in pounds anditsrUFoods measured in
units included beets, cabbage, cantaloupe, collard greens,gceem, onions, kale, and
watermelon; all other items were measured in pounds. Adbig921.2 pounds and 763
units of produce were procured for the 26 farmers’ markeis.gidatest volume of food
was purchased for the Lincoln Court site (741.5 Ibs, 248 ufotewed by Ridgetop
(531.3 Ibs, 336 units) and Hopetown (648.4 Ibs, 179 units). The mostaoifnuits and
vegetables procured for the farmers’ market were comatimes, turnip greens, peaches,
squash, cucumbers, potatoes, bell peppers, cantaloupe, gaesndoed watermelon (see

Figure 30).

%9 Some foods were measured in units because the weigkttadtio was quite high and would therefore
lead to an exaggerated estimate of the volume of food proancedold at the farmers’ markets.
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Watermelon*
Green beal
*

Cantaloupe

Bell pepper

Potatoﬂ

Cucumberﬂ

Squashﬂ

Peaches

Turnip Green

Tomato

O
Corn* T—

Pounds or Units

O Hopetownd Lincoln Court®E Ridgetod

Figure 30. Most common fruits and vegetables purchased fer tifiree farmers’ markets, summer 2007.

Caption for Figure 29. * = Foods measured in units; akoiiems measured in pounds.

It cost $1,589.00 to purchase all of the food for the 26 fa'nmearkets with the
most money spent on the Lincoln Court site ($592.75) ankbése on the Hopetown site
($468.50). To stock the farmers’ markets each week, it awsiverage of $58.56 for
Hopetown, $65.86 for Lincoln Court, and $58.64 for Ridgetop whiahskaged into a
weekly average of 81.1 pounds and 22.4 units of produce for HapeB2.4 pounds and

27.6 units for Lincoln Court, and 59.0 pounds and 37 units for Rigdete Table 11).
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Table 11. Average weekly cost and volume of food purchased fothileee farmers’ markets, summer

2007.
Cost Pounds  Units
Hopetown $58.56 81.1 22.4

Lincoln Court $65.86 82.4 27.6

Ridgetop $58.64  59.0 37.0

Selling Fresh Fruits and Vegetables

Food was sold at the farmers’ markets from about 3:30-5:30penmarkets
operated on Tuesdays at Hopetown, on Thursdays at Ridgetbpn Fridays at Lincoln

Court.

Advertising

This research was premised on a recursive and responktienghip between
social structures and human agents. Thus, getting peoplopoat the farmers’ market
was central to the materialist praxis approach. Althomghketing the farmers’ market
was understood to be an important ingredient to theesscaf this project, the ways in
which the farmers’ markets were advertised was basefbamback and perspectives
from the three Boys and Girls Clubs.

Hopetown. The children and youth at the Hopetown site were the pyimar

marketers of their farmers’ market. On the first dayhe Hopetown farmers’ market,
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one of the youth from the site, a slender African Acariwoman who was about eight
years old, offered to pass out flyers about the farrmasket to her neighbors. She lived
in a public housing project that was within walking distantéhe Hopetown Boys and
Girls Club. | had a prior relationship with this young wanas she was involved with the
farmers’ market pilot project that was conducted the semefore. She and her sister
remembered me from last summer and within momentscohrecting they reminded
me that the last time they assisted with the farnmaesket (the summer before) they
were compensated for their time with a watermelocould tell from the moment we
began talking about the Hopetown farmers’ market thatythis\g woman was keen to
find out what it would take for her to get “paid” with ahet watermelon. | gave her a
stack of about 30 flyers and thanked her for her willisgrte assist with the advertising
campaign for the Hopetown farmers’ market. Her eagan-smile demonstrated her
willingness to assist.

In addition to passing out flyers, the students at Hapetwere actively involved
in recruiting passersby to stop at the farmers’ markké Hlopetown farmers’ market
was located at an intersection that had a relatitegdy flow of traffic. There was also a
city bus stop located within 40 feet of the farmers’ markdteers and chants about the
foods at the farmers’ markets were the primary adiagitools employed by the youth.
An example of the advertising campaign developed by the rdkidg Hopetown is
highlighted in this excerpt:

Around 5:00pm, the students returned to the street, lyertl publicize the

market. One of the older students, an African Amermaolescent female, tried

to pass out flyers about the farmers’ market to catheaspassed the intersection
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near the market. Most cars actually stopped at the cuntedsection, rolled
down their windows, and accepted a flyer. A few purposefdlied up their
windows as they passed by, indicating that they did @it ¥o be solicited by the
youth. As she passed out the flyers, the other studerited a chant about foods
available at the market with one student yelling “fruttg& yelling “veggies” and
the third yelling “farm fresh.” “Fruits! Veggies! ...Farmeth!, Fruits! Veggies!

...Farm fresh!” One of the students came up with this cheeitlze kids seemed

excited to recite it. (Field notes, June 19, 2007)

It was clear that most customers were impressed byathize involvement and

enthusiasm of the children and youth at the Hopetoten €ustomers frequently said,
“Y’all made me pull over so you better have something gandesponse to the kids
marketing schemes. If not for the children and youthg hdt believe as many people
would have shopped at the Hopetown farmers’ market.

The ownership of the Hopetown farmers’ market by thédem and youth was
derived in part by their high level of involvement in theextising process. When asked
to describe the “best” part about the farmers’ marketgung man stated, “The [best]
part is when you get to go out into the street and hplsigns to help people come and
get some get fresh fruits and veggies.” Another youtlicated that the “worst” part
about the project was when youth were not selectedstst agth the advertising process
because there were too many youth volunteering for theTdas young man said that
“Everyone [all children and youth] should have a chatwedvertise [the farmers’
markets].” While advertising, the youth often made beith wne another to see who

could get the next customer or the most customers wathgartain time frame. As the
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following excerpt highlights, getting a person to stophatfarmers’ market was only one
part of the market experience for the youth; assistieg tiespective customers at the
farmers’ market was an equally important aspect:

Three African American men who are about ten yeaasg@éwere near the
street, actively recruiting people to come to the markétthree of them had
signs in their hands about the farmers’ market and yéflegdh vegetables”,
“fresh cantaloupes”, “fresh fruit” as a means foraatting customers. They were
on the sidewalk near the street for at least ten nsniddore they attracted the
first customer but once someone decided to shop aatheefs’ market the boys
were elated and proud of their efforts. As the first @umsr approached the
market, the boys ran from the street to help this peskop all the while thanking
the customer for supporting the Hopetown Boys and Gind Gince all of the
funds raised through the farmers’ market would be donatéetsite. As more
and more customers were secured, the boys argued withnotieer about who
would get to help a customer if they all believed they vegngally responsible for
recruiting the person to the market.

After having some success with the recruitment of custgmbe boys
started negotiating with us to find out what they would igereturn for their
efforts at the market. “What would happen if we eachfigetcustomers?” asked
one of the boys. Since the boys really wanted aat@upe, we offered to buy one
for each of them as a reward if they achieved theit. gdger each one recruited

five customers, they received their melons. They weree)xxited about their
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reward. In response to receiving his melon, one of the baid, “I can't wait to

give this to my mom.” (Field notes, July 3, 2007)

This excerpt highlights several key themes relatetiéddarmers’ markets. First,
the children and youth were invested in the markets. Weeg proud to be involved with
the project as evidenced by their desire to recruit cusamad then interact with the
customers at the market. The youth demonstrated a leeaktomer service, a skill they
brought to but also enhanced through the project. Seconday ofathe children and
youth, especially those at the Hopetown site, concepaghliheir involvement at the
farmers’ markets as work more than play. While then&as’ markets remained places of
fun and excitement, the children and youth at Hopetowarbedncreasingly interested
in being compensated for their labor at the farmerg’keta Even though money was
exchanged at the farmers’ market on a regular basigotité never asked to be paid for
their time in cash. Instead, their currency of chewes fresh fruits and vegetables with
watermelon, cantaloupe, and peaches identified as thkfaten of pay.

Lincoln Court. The advertising tactics employed by the Lincoln Court \sitee
quite different than those employed by either HopetowrRidgetop. Given that the
children and youth were relatively uninvolved with the Linc@ourt farmers’ market,
we could not rely on them to recruit customers to fretjtie® market. Moreover, the
location of the farmers’ market at Lincoln Court veabarrier to the advertising strategy
since it was established near the entrance of the Bay$als Club, which was at the
end of a long driveway and thus invisible to cars passingntine busy street in front of
the Lincoln Court site. As a result, the only people wiould see the farmers’ market

were those already planning to come to the Lincoln CoaysBnd Girls Club.
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The marketing plan developed for Lincoln Court was sepstadis. In the early
days of the project | sent an email to many of my @gand colleagues to encourage
them to shop at one of the farmers’ markets operatitgeaBoys and Girls Clubs. In
response to this email, one of my colleagues passedtbisnation on to a community-
based organization located near the Lincoln Court shies message was then forwarded
to the city council representative for the districtwhich Lincoln Court is located and
this person forwarded the message to a district-wideetist?\s a result of these social
networks, the Lincoln Court site was frequented by a wideyasf community members
responding to the city council representative’s posts Bbcial networking approach to
advertising turned out to be an effective method for rengutustomers to the farmers’
market.

Ridgetop.The children, youth, staff, and parents from the Ridgettgp veere
involved with the advertising process for their farmengirket. Prior to our first day at
the site, the director assigned a group of youth from Rigigi® canvass the surrounding
neighborhood with flyers about the upcoming farmers’ markghis included two public
housing complexes, one composed of single family housirtg and the other a high
rise apartment building. The director of the Ridgetop \s#s the only director across the
three sites who regularly engaged in the promotion and tigped the farmers’ markets.

During almost every week of the summer, a group of adefgsvomen stood on
the corner near the Ridgetop farmers’ market, shoutingrsh® encourage people to
purchase fresh fruits and vegetables at the marketydumeg women came up with their
own cheers and made colorful posters highlighting thietygand cost of foods available

at the market. Although the young women regularly engage@heerleading and
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chanting activities, they rarely came inside the terassist with the sale of food at the
Ridgetop farmers’ market. About halfway through the sumraegroup of adolescent
men decided to make a commercial about the Ridgetop farmeaket. In the

commercial, the young men marketed the fruits and vblgstdy calling the peaches

“fergalicious™®

and by describing cantaloupes as “so good they make you evalapt
your mama”. This commercial was posted to You Tube,rdine open access database
that contains video and audio clips, which made the comahexvailable for use by the
students and by the director of the Ridgetop Boys and Gldb. This video became one
of the most useful outputs of the summer project aaptured the spirit of the farmers’
markets in a format that was easy to access. Agaf AL, 2008, this video has had 163
viewers®!

On one of the liveliest days at the Ridgetop farmergketaa grandparent from
the Boys and Girls Club recruited the children and yoaithssist her with an innovative
marketing campaign. Her involvement is described in thleviong excerpt from my
field notes:

The farmers’ market was relatively slow until an iédm American
woman whom people referred to as “Ms. Pefihgame to shop after picking up
several of her grandchildren from the Boys and GilldoCShe said that she had

just decided to become a vegetarian and was visiting theefa’ market to buy

some fruit. She purchased several peaches as an aftesnack for each of her

€0 “Fergalicious” is the title of a song on the album &TRutchess” by American pop singer Fergie, which
debuted in September 2006 achieving a number three rankingboa®dl 200 during its first week.

®1 The commercial is available onlinetatp://www.youtube.com/profile?user=raspberryseltzer

2 Ms. Penny is a pseudonym.
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grandchildren as well as a tomato for herself. Shetbaidshe did not want a bag
for her tomato because she was going to eat it righy.awa

| conducted an on-the-spot interview with Ms. Penny to findwdy she
was at the market and why others weren't, and perhapgshiquestion inspired
her next actions. She went to the street and staitegng about why people
should stop and shop at the market, why they should bioynato or corn or
cabbage. Her voice was beautiful and her energy radiietkids gravitated to
Ms. Penny and began to mimic her energy and enthusiasrthdé fruits and
vegetables at the farmers’ market.

Soon thereafter two of the young men decided to joithénrecruiting
game. They established a competition to see who amildhe next customer to
shop at the market. The kids were really into this laeidre you knew it we had
cars stopping for “drive thru” orders from the market. Shedents were running
up the street, to the parking area, moving in all direstkanrecruit customers.
Shoppers did not even have to get out of their carsotodbthe food and pick out
their favorite items; instead the students took ordedspaiapared bags of fresh
fruits and vegetables for them. (Field notes, June 28, 2007)

This excerpt does not convey the energy and enthusiasemittad from Ms. Penny to
all of us at the Ridgetop farmers’ market. Her spirgswike a lightening bolt to the
project and invigorated the children and youth to become ewer engaged with the
project. In return, passersby were eager to support theefe® market by purchasing

fruits and vegetables.
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This excerpt also highlights the dynamism of this ptojg¢hile each farmers’
market included similar steps and processes, the dynarh&sch market were directly
related to the children and youth assisting with the diperaf the market as well as to
the customers. The markets invited people to join in aedrbe an active part of this
process of community change. They facilitated all tygfaavolvement from all types of
people. For Ms. Penny, this meant that she would devel@s lgnd harmonies to invite
customers to purchase fresh produce from the market. Far atustomers, their
involvement was less theatrical but no less importahey shopped at the farmers’
markets but also left generous tips and donations tav stheir support for this

community-based endeavor.

Customers

A total of 463 customers shopped at the 26 farmers’ mark@®sat Hopetown,
216 at Lincoln Court, and 138 at Ridgetop. This does not inctbhdehandful of
individuals who came to the farmers’ markets but did nothase food because the
produce was too expensive or because we did not havgpie df fruits and vegetables
the individual was looking for. Although | only briefly addsethe economy of food
access in this chapter, | devote considerably more attetdiohis phenomenon in the
next chapter. Customers included parents, guardians, studashtsta#f from the Boys
and Girls Clubs and community members. At all of tiess approximately one-half of
the customers were from the Boys and Girls Clubs aadother half came from the

community. The flow of customers per week varied fohesie (see Figure 31).
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Figure 31. Number of customers frequenting the three farrs'emarkets, summer 2007.

Hopetown.The Hopetown site had an average of 14 customers pér(weegye:
9-23). The most popular shopping days for the Hopetown site duly &' (week 4), the
day before the Fourth of July holiday, and July" 3tveek 8), the last day of the
Hopetown farmers’ market. On July’ 3many of the 22 shoppers informed us that they
were purchasing fresh fruits and vegetables for picnics anidyfeeunions scheduled for
Independence Day, an American holiday known for includingsnéhat feature the
jewels of the summertime harvest. The last day of Hopetown farmers’ market
corresponded with the greatest volume of customerfiéosite (23 customers), including
many first-time customers:

We had several new shoppers today. In fact, | thinkest lealf of our shoppers

were new. Many people wanted to know if we’ll be a ite everyday of the

week. We were sorry to inform them that this was tse day of the Hopetown
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farmers’ market for this season. One of the new cus®m@as an African
American woman in her mid-twenties. She drove by the marmkettime to ask
what we were selling and someone responded by naming tlegywatfifruits and
vegetables present. She seemed interested but hesitahbgoat the farmers’
market. However, curiosity must have gotten to her ksaiter about fifteen
minutes or so, the woman came back to buy some peachegatarinelon. We
assured her that the food was very good and that she wotlterdisappointed
with her choices. As she was pulling away she said skt ibe back before we
close—a sign that she was indeed quite pleased with the &@dable at the
market. Within the hour this woman returned to the mai®eeé grinned with a
look of guilt and said that she ate one of her peaché®eicar on her way home
from the market. She said that it was so good that stidetkto come back. This
time she brought an elderly woman, perhaps her grandrharomeighbor. She
said that she wanted to give this woman an opportunity tohapse fresh foods
from the Hopetown market. (Field notes, July 31, 2007)
This excerpt highlights that the farmers’ markets wearenalous and perhaps even
considered to be foreign territories within the confinéshe communities surrounding
the Boys and Girls Clubs. Many shoppers reported thabsityiwas one of the primary
reasons why they eventually decided to frequent the fatnmearkets. Once people
decided to visit the markets, as revealed in the previgeerg, they found them to be
quite appealing resulting in many repeat shoppers at the tmarke
In addition to the adults frequenting the Hopetown fas'mmiarket, several of the

youth from Hopetown Boys and Girls Club shopped at tberfarket. The children and
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youth shopped using their own money or by using one of ahehers (worth $2.08)

awarded to a few students during the nutrition educatisseta The following excerpt

describes this experience:
One of the youth from Hopetown, an African Americanowwvas about 7 years
old, asked what he could buy with 50 cents. We told him hlsamoney would
allow him to buy a peach, the fruit he was eyeing. @ fhulled out two quarters
from his pocket, bought the peach, and ate it within mindtes. is the first time
that children from the Hopetown site purchased food fronmtagket. A few of
the children and youth received “free” food for assistiridy whe farmers’ market
and many accessed the fruits and vegetables becauspdteits shopped at the
market but, up until this point, | don't recall any of the@sing their own money
to buy food. Later that afternoon, another studentcagkeat he could purchase
with $2.00, the value of the voucher earned in the nutréurcation class. This
young man was very interested in getting a watermeWa. said that the
watermelons were $3.50 so he would need extra money tormiyAfter some
searching around, the young man decided to use his voucher tasmirche
cantaloupe for $1.50 and one peach for 50 cents. (Field,nhtly 31, 2007)

As this excerpt highlights, by the end of the summer dhigdren and youth from

Hopetown were quite interested in the foods availabléhatfarmers’ market. Their

willingness to use their own money to purchase fruits\ayetables was just one sign of

the changes that were occurring amongst the kids aitthe

8 As a reward for students involved with the nutrition edien sessions, approximately two $2.00
vouchers were awarded during each session. Most students hesaduchers to purchase fruit for
themselves while a few used their voucher to purchasexhers, potatoes, squash, and other vegetables
for their families.
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Lincoln Court.The Lincoln Court site had an average of 24 customers pek we
(range: 23-41). On June t?S{week 3), there was a surge in customers at the Lincoln
Court site (41 customers). This corresponded to the figsthdd the farmers’ market was
set-up inside the Lincoln Court Boys and Girls Club insteadlutdide near the entrance
to the site. The market was set-up inside the Boys arld Glub because there was a
90% chance of rain that afternoon and being inside protectédmsthe weather. The
Lincoln Court site has a long countertop located justiengine entrance which proved to
be an excellent infrastructure for setting up the farmexarket. Although we were
concerned that the indoor farmers’ market would rasudt decline in customers, since
many of the Lincoln Court farmers’ market customers wiesen the community and
would therefore have no reason for actually enteriegBblys and Girls Clubs, we found
that being inside the Club made the market more accegsildhildren and youth at the
site. At least one-third of the customers on Jufev@&re students enrolled in the Lincoln
Court Boys and Girls Club. Most purchased peaches (tragheefirst week we had fresh
peaches) using their own money while five used the voubbkgrreceived during one of
the nutrition education sessions to buy fruits and adxes. As the following excerpt
reveals, a few of the students had to wait until tharents arrived later that afternoon to
purchase foods from the market because they did not haveyro them:

An African American child, she is probably six years dagent a lot of time

today learning about the fruits and vegetables sold am#nket. She had braids

in her hair and she was wearing the green “I'm in theoCt-shirt that many of
the students enrolled in the summer camp wear. Shedtbaeound the peaches

for a long time lured by their sweet aroma. She askstéafcould have a peach
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and | told her that they cost 75 cents e¥cBhe said longingly that she didn’t
have any money and then asked if she could have one faraftbe. | told her
that it wouldn’t be fair to the other students if sheereed a peach at no charge.
She said we could lie and say that she paid for the petadd her that it wasn't a
good idea to lie. She said she’ll just trick people taebelthat she paid. In her
mind, there was a difference between a lie and a ffiok. girl stayed around the
peaches for at least ten minutes but maybe even for 28. @he was persistent
about wanting a peach and | was persistent that slhdkdwmave to pay. Since
many children and youth were paying for the food, it just digeém fair to give
food away to one student but not another. When her fattleed her up later that
afternoon, this young girl convinced him to buy her sevagathes.
It is important to note the tensions related to food castsaled in this excerpt.
The economy of food access was a salient theme quoegdtiand re-questioned
throughout this project (see Chapter 5). This tension ceasral to understanding and
addressing the politics of food access. At certain mombatgever, the centrality of the
economy of food access was overwhelming. For instawbde we were inside the
Lincoln Court Boys and Girls Club selling fresh fruitsdamegetables, the farmers’
market was located right next to the “snack stationtpaler that contained powdered
donuts and snack cakes, foods donated to the Boys andOtibs by a local charitable
organization. These snacks were available at no chargedbthe children and youth at
the Club whereas the fresh fruits and vegetables hatetpgy. Just like the young girl

portrayed in the previous excerpt, many students asked andegged for foods from

% The cost of peaches was high this year because tfteth@pril freeze in the southeastern region of the
u.s.
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the farmers’ markets while they waited in line at thac&nstation. Needless to say, they
did not access the fruits and vegetables because girite tags and their lack of a
pocketbook. While this tension was not nor could it havenbesolved through this
research endeavor, it nevertheless served as an inmpbeanstic for exploring the
broader relations and systems of power influencing theogoprof food access. One
small and not necessarily effective (and perhaps enaffective) response to this issue
was to sponsor a “Watermelon Week” as a part of phigect. During this week, we
provided free watermelons to each Boys and Girls Cindbtlae fruit was served as a part
of the Clubs’ snack time.

In addition to having many children and youth shop at theointiosmers’ market,
much to our surprise, the indoor market also experieacgdady flow of shoppers from
the community. This was an important moment for theeggtogince the indoor market
allowed community members to transgress the wallseBihys and Girls Club, a first
time experience for most of them. The director atltincoln Court site frequently noted
that this transgression was an unintended benefit ofatheers’ markets as it allowed a
broader array of people to connect with the Club, @esphat is often uninhabited by
people without children and youth enrolled in the program.

Ridgetop.The Ridgetop site had an average of 15 customers per vege(rl0-
25). The most popular shopping day for Ridgetop was Ju‘lhy (W2ek 5) with 25
customers present. This was due to the efforts of rsehber from the Ridgetop Boys
and Girls Club. He was a gregarious middle-aged Africaredgan man who was
running for city council. With the city council electiamsi weeks away, his involvement

with the farmers’ market was at least in part a sgiatpolitical move to get his face in
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front of community members. As he took to the streenoourage people to shop at the
farmers’ markets, he conveniently arranged to have yooth the Ridgetop site lined up
along the street with “vote for me” signs so passersbyld be reminded that he was
running for city council. Several people shopped at the maskatresult of his efforts.
The slowest day at the Ridgetop farmers’ market was Augjhsthe last day of
the market; we only had eight customers. This happenee tmd of the hottest days on
record for the summer with temperatures over 100 deg@eshis day, many people
waved at the children assisting with the farmers’ mabkietfew stopped. The thought of
getting out of one’s car or going home to prepare food@shnt kitchen seemed to deter

most customers.

Volume of Food Sold

Though the farmers’ markets were stocked with more fbad tve expected to
sell at the market, an important practice to maintieénsense of bounty and variety at the
market, 50% or more of the following fruits and vegetallese sold at the 26 farmers’
markets: beets, bell peppers, cabbage, cantaloupe, corm lgeaes, green onions,
squash, watermelon, and zucchini (see Table 12). Twemypercent or less of the
broccoli, green tomatoes, and hot peppers were sole@ datmers’ markets. In all, 49%
of the fruits and vegetables measured in pounds and 76%sef tl@asured in units were
sold at the farmers’ markets operating out of the tB@es and Girls Clubs.

The Lincoln Court site sold the greatest percentage afsfgurchased for the
market (60% of foods measured in Ibs, 93% of foods measuredts) tollowed by

Ridgetop (48% Ibs, 72% units), and Hopetown (37% Ibs, 61% units).
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The most and least popular foods purchased by customees e&ross the three
sites. At the Lincoln Court site, 50% or more of tladl Ipeppers, cabbage, cantaloupe,
collard greens, corn, cucumber, green beans, green tokealtn, peaches, squash,
tomatoes, and watermelon were sold at the farmerskenhavhile 25% of less of the
peppers and Swiss chard were sold. The most popular folodatsRidgetop were beets,
cabbage, cantaloupe, corn, green beans, green onions, e@rhatoes, watermelon,
and zucchini and the least popular were broccoli, greentt@siaand hot peppers.
Cantaloupe, corn, okra, peaches, and watermelon weradstepopular items sold at the
Hopetown site while cabbage, green beans, green tomaato@oivere the least popular.

The revenue associated with the sale of these fritsy@getables throughout the
duration of the summer project was $1,590.12 (Lincoln Court, $67&R&igetop,
$519.10; Hopetown, $392.35). On average customers spent $3.43aatrtbes’ markets
to purchase an average of 2.0 pounds and 1.3 units of frashand vegetables. The
average purchase at the Ridgetop site cost $3.76 compared tof@3H&ipetown and
$3.14 for Lincoln Court. Even though the Ridgetop and Hopetaotes $iad fewer
customers compared to Lincoln Court, the average custatméirese sites spent more
money at the farmers’ markets than customers atitienln Court site (see Figure 32).
The only site to make a profit through sales at the fes'nnearket was the Lincoln Court
site, which made $85.92 from the sale of fresh fruits agktables. The Ridgetop site
almost broke even; it only lost $8.65 at the market. Theektovn site was less profitable
losing $76.15 due to decreased sales. Collectively, the farewrs’ markets were
successful in achieving the goal of breaking even finagciptbducing a slight profit of

$1.12. All of the sites, even those that were not ptdétahrough their sales, received
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some funds as a result of the farmers’ markets. E&etbegan the project with $250 to
cover the cost of food purchases throughout the summaegsumed that this money
belonged to each site. Therefore, the final profitsefch site were calculated by adding
$250 to the profits made at the markets resulting in an tadjysofit of $335.92 for
Lincoln Court, $241.35 for Ridgetop, and $173.85 for Hopetown. €T liesds were
donated to the three Boys and Girls Clubs and their usedetasmined by staff at the
sites. The Hopetown site decided to use the funds to pagHool supplies for one of the
graduates of the Club who was beginning his first yeaotidge and the Ridgetop site
used the funds to support the teen club at the siteLifleeln Court site did not direct
the funds to a specific project per se but intended tahgstinds to support the children

and youth at the site.
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Table 12. Volume of produce purchased for and sold at the threméas’ markets, summer 2007.

Total pounds
Total units
Beets*

Bell peppers
Broccoli
Cabbage*
Cantaloupe*
Collard greens*
Corn*
Cucumber
Green beans
Green tomato

Hot peppers

Volume Purchased Volume Sold Percentage Sold (%)
Total HT LC RT Total HT LC RT Total HT LC RT
1,921.2648.4 7415 531.3| 938.9 237.8445.0 256.2 49 37 60 48
763.0 179.0 248.0336.0 580.0 110.0231.0 239.0| 76 61 93 71

4.0 0.0 0.0 4.0 3.0 0.0 0.0 3.p 75 -- -- 75
187.6 355 820 704 96.8 15.0 47.1 34.7 52 42 57 49
8.0 0.0 0.0 8.0 2.0 0.0 0.0 2.0 25 -- -- 25
16.0 6.0 5.0 8.0 14.0 1.0 5.0 80 88 17 100 100
150.0 34.0 69.0 47p 1370 280 68.0 41.0 91 82 99 87
28.0 0.0 2.0 26.0 13.0 0.0 1.0 1p.0 46 -- 50 46
431.0 117.0 130.0184.0| 320.0 62.0 126.0132.0 74 53 97 72
242.3 89.1 76.8 764 107.3 30.8 514 352 44 35 67 33
91.9 30.0 375 24{4 52.4 50 31.0 164 57 17 83 67
29.0 5.0 95 14p 6.5 0.0 65 Q.0 22 0 68 0
13.5 0.0 4.8 8.7 1.8 0.0 0.9 g.9 13 -- 19 10
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Table 12. Volume of produce purchased for and sold at the thremé&as’ markets, summer 2007. (Continued)

Kale*

Okra

Onions (green)
Peaches
Potatoes
Squash

Swiss chard*
Tomato

Turnip greens
Watermelon*

Zucchini

36.0

20.5

4.0

218.7

198.0

286.3

7.0

396.4

220.5

84.0

8.5

0.0

1.8

0.0

58.5

75.0

96.5

0.0

128.5 149.3118.6

128.5

22.0

0.0

4.0 32.0
9.8 8.9
0.0 4.Q
102.357.9
82.5  40.
95.0 94
7.0 0.0
92.0 0.
31.0 31.(
0.0 8.5

S}

8

15.0

9.3

3.0

166.7

63.1

142.0

2.0

209.9

75.5

73.0

5.8

0.0

1.8

0.0

55.0

16.0

28.8

0.0

37.0 101.771.3

48.5

19.0

0.0

4.0 11
4.8 2.
0.0 3
69.8 41.9
306 1
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Caption Table 10. * = Produce measured in units; all otheesured in pounds
HT = Hopetown, LC = Lincoln Court, RT = Ridgetop
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Hopetown Lincoln Court Ridgetop Total

Figure 32. Average purchase per customer at the three fashearkets, summer 2007.

Closing the Farmers’ Markets

The farmers’ markets ebbed and flowed in a similar patt€hey started at
3:30pm and a surge in customers occurred around 5:00pm, corregpomiin
heightened numbers of parents/guardians picking up thddren from the Boys and
Girls Clubs, and then there was a steady decline thatnpoint forward. This pattern was
reinforced by the penalties associated with “late pick-dghddren from the Clubs. The
penalty fee for late pick-up was $1.00 for each minute pasingidime, which meant
that most children and their families had vacated thesBog Girls Clubs by 5:30pm.

During the last half hour of the farmers’ markets (5:088%: we typically
lowered the prices of the remaining food items to fatditthe sale of as much food as

possible before close. We also made deals with cust@uebhsas “buy one get two free”
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to try and diminish the amount of leftover productspite these efforts, at the end of
each farmers’ market we had a decent supply of “leftdveits and vegetables. Thus, as
soon as the farmers’ markets closed their “normal’ imss hours, the fruits and
vegetables transformed once again. Instead of having a angmeist the products were
now free of charge to anyone interested in taking thitevef food. Many of the staff
from the Boys and Girls Clubs took advantage of the pwducts as this was the only
time that many of them could get away from inside tbgsBand Girls Clubs to frequent
the outdoor markets.

Even after staff from the Boys and Girls Clubs lmahance to shop (at no
charge) at the markets, a surplus of fresh fruits and akelgst remained. Thus, the final
volume of “leftover” produce was taken to two drug rehatittn centers and a publicly
funded apartment complex located near the Boys and Glulss. The process of food
donation became routinized over the course of the supanédrwith each passing week |
became more familiar to and with the residents atw#rious sites resulting in many
residents affectionately referring to me as the “vedady”. People often assumed that |
grew the fruits and vegetables in my garden but | alwaysnded them that the foods
were grown by farmers from the region. Much to my ssrthe redistribution of the
fruits and vegetables was often the highlight of my dagesthe people at the respective
community-based organizations made extra efforts to exphess gratitude for the
foods, often to a greater extent than customers afatheers’ markets. The following
excerpt details the redistribution process after theecbf the Ridgetop farmers’ market.

| took the leftover food to the public housing high rise tnex the

Ridgetop Club. As | pulled into the driveway | was greeted hyhite man in a
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wheel chair sitting outside of the entrance to the apart complex. He appeared
to be a resident at the site, and | told him that | leexesvegetables that | wanted
to give away. | was asking for his permission to leaeevdgetables at this site.
He responded in a slur since he did not have any teetinfamched me that |
needed to go inside the front entry doors and the guard Weduice in. | walked
in with the first basket of food and several residéoliswed me in. | told them
that | had lots of good, fresh vegetables that | was ngaand they seemed
excited. They followed me back to the recreation radwnplace where | was told
to leave the leftover food. | unloaded the basket andgsistoon as the food
reached the table the items were being picked up. One wpitkad up at least
five hot peppers and squash and zucchini. These are itenaé¢haard to sell at
the Boys and Girls Club farmers’ markets but are piakgedmmediately when
made available for free. | then went back to my cageb the boxes with the
collard greens. The man in the wheelchair then asks hteve tomatoes. | said
“yes” and point out that | have red and green tomatoesays that he would like
both kinds—he is going to fry the green ones tonighteh tlisked him if he wants
peppers or squash or collards and he said that he canthcss because he
doesn'’t have teeth.

In the trunk of my car, there were two more boxefofl and an African
American man said he would help me carry the remainiod foside. This was a
relief because | was tired and ready to be done fonite. We carried the food
to the back area and three people followed us in. &kkgd where the food came

from and how often | would be bringing it to the sitenc® again, as soon as the
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food was put on the table things were being picked up. Thetdemavere an

especially big hit, perhaps because tomatoes require tidg\plieparation and/or

because they are soft and easy eat if one has deoitddpis. After | unloaded my

arms, the people introduced themselves to me and shooknaylhald them that

| hoped to be back next week. (Field notes, June 28, 2007)

The process of taking the leftover foods to the varicosnmunity-based
organizations served as a capstone for each day, buadnsteproviding closure this
process typically invoked a practice of reflection alibetpolitics of food access, social

justice, social transformation, and the social prodaatibhealth.

Conclusion

As evidenced by this analysis, the process by which produe@reduced at the
three Boys and Girls Clubs was active and interactiMee farmers’ markets were
performances in and to space; however, they were rssiveaprocesses of change. We
did not “inoculate” the communities with farmers’ rkets. Instead, through a detailed
and routinized process, sidewalks and lawns were re-ajgexpiinto food oases. The
farmers’ markets became classrooms for experientiatiy materially-based health
education sessions, and in this process, shifted the ddcugrition education away from
individuals and individual change to systems and socialgehahhe farmers’ markets
also served as “health clinics”, making fruits and vegetavailable to hundreds of
children, parents, and community members. While the maikete never defined as
“health clinics”, participants in this research often régdithat they were interested in

the farmers’ markets because of the health benef#tscated with the consumption of
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fresh fruits and vegetables, a topic | explore in motaild@ the next chapter. Finally,
the farmers’ markets served as field research labaatdor uncovering the social
relations of power and privilege influencing one’s abilityaccess healthy foods. The
farmers’ markets enlivened more questions than answersrdating a space for
exploring and revealing the subtleties and nuancedgealgals and tensions related to the
politics of food access, several of which are examinedreater detail in the next

chapter.
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CHAPTER V

REAL, FRESH, AND GOOD

Man, this apple is so bad not even a bird would eat it.
African American woman, Hopetown

As a participatory research project, it was criticalttthe people and groups
intended to be the beneficiaries of the farmers’ markehildren, youth, parents, and
staff from the Boys and Clubs and community membdss) bad the chance to inform
the research process, from the develop of the imégdarch questions and design to data
collection, analysis, and dissemination (Israel, &;Haarker, & Becker, 1998; Minkler
& Wallerstein, 2003). Various strategies and technigues wexttosincrease participant
involvement in the research process. For instance, ibdgmning stages of the project,
children and youth from the Boys and Girls Clubs were éavito create advertising
campaigns to recruit shoppers to the farmers’ markets ranitdis process developed
innovative cheers, commercials, plays, posters, andtatioms. One commercial
developed by high school students at the Hopetown Club lvefaseveral youth sitting
on a park bench taking a break from the day’'s work. Thene using the time to grab a
snack before heading back to the grind. In the commeecimung woman pretended to
take a bite out of what was meant to be an applee@atity it was a piece of white

notebook paper colored with red crayon and then crunchettap ball). Just as quickly
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as she took a bite out of the apple, she spit it oditramarked under her breath, “Man,
this apple is so bad not even a bird would eat it.”

The words of this adolescent African American womaptwa much of what |
introduce in this chapter. Indeed, her words remind usftloat is not a neutral topic.
Instead, the inanimate is value-laden. It conveys wamb meaning, it creates, it
animates. With each meal and in each bite we are remibddd consciously and
unconsciously of exactly who we are and where we fihénworld. Who, as this student
so brilliantly highlights, is worth more than the birdg/hat does it mean to be a bad
apple?

In contrast to the mealy bad apple introduced in the stsideommercial, the
terms “real’, “fresh”, and “good” were used to describetaer kind of food, food that
was different than or even the opposite of the megayea As was revealed in Chapter 3,
the bad apple represented foods that were readily sibleesn the community, the
“other” to foods available at the Boys and Girls Cfabmers’ markets. “Real”, “fresh”,
and “good” were phrases invoked by research participantagfatr market customers,
and children and youth at the Boys and Clubs to diffeeniad evaluate foods into
categories of good and bad, healthy and unhealthy, accessibieaccessible, foods for
us and foods for them. The content of an interview offbifted when participants
narrowed their conversation to real, fresh, and good.féa African American woman
from Lincoln Court, for instance, indicated that “now we’going to have some
problems” as she changed the direction of our conversatvay from food in general to

fresh foods in particular.
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In Chapter 5, | unpack the definition of real, freshj good food based on an
analysis of the qualitative data. Using grounded theorys@ndtional analysis, two main
themes related to real, fresh, and good emerged. Faedt,fresh, and good foods were
described as healthier and superior forms of food. Secead, fresh, and good foods
were described as costly in terms of finances and flihese themes combine to make
real, fresh, and good foods prized or treasured posses&iods, with significant value
and worth. | introduce and elaborate on each of thheends by providing direct
guotations from the qualitative data as well as correfipgncommentary. In addition,

survey data are included to contextualize the analysis.

Healthier

Participants were quick to categorize foods as being gobddfor your health.
Foods such as fruits, vegetables (especially green leafgtables), yogurt, smoothies
and juices, granola, oatmeal, high fiber cereals, “darkad, and honey were described
as “healthy” food items whereas fast foods, fried foodd, meat, snack cakes, potato
chips, and candy were considered to be “unhealthy” fGimeer were typically described
as being “real”, “fresh”, and/or “good” foods while the¢téa were considered “horrible”,
“bad”, “rotten”, or “junk”. There were several condii® under which foods were defined
as “healthy”. First, quite simply, healthy foods werdeysed to make people feel good.
Foods in general and healthy foods in particular wereridbesicas antidotes to a variety
of health conditions ranging from diabetes to attentieficit hyperactivity disorder
(ADHD). Second, healthy foods were considered to be sup#si and substantively

different than unhealthy alternatives. Participanporeed that healthy foods taste better
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and are more natural than unhealthy options. Moreoeealtthy foods were considered to
be produced locally or even homegrown rather than throagibnal and international

food production systems.

Food as Antidote

On one extraordinarily hot afternoon in late July,aambulance went racing past
the Ridgetop farmers’ market. Several youth from the By Girls Club were at the
market as this happened. In response to the ambulanédsi@an American adolescent
shouted, “This is exactly why you need these fruits anckteddes!” Intrigued by his
response, | asked the young man what he meant by his exasiaind he responded by
saying that the ambulance would not have been needeaxlpktson had been eating their
fruits and vegetables. This adolescent, in his own was wrticulating one of the
mantras of public health: an ounce of prevention is wartiound of cure. Along the
same vein but on another day, a group of female adotsstem Ridgetop developed a
chant to convince customers to shop at the farmer&kenhatanding along side the road,
these young African American women shouted, “Peoplelyre everyday because they
don't have fruits and vegetables in their lives!” Ovad @ver they chanted this message
raising their voices and volume to lure potential custsrteethe farmers’ market.

In both of these instances, the message is cle#s &mnd vegetables are good for
your health. They prolong life. They prevent diseasait$tand vegetables as well as
other real, fresh, and good foods were described as astitiote plethora of health
conditions including diabetes, high blood pressure, varmunss of cancer, heart disease,

obesity, ADHD, indigestion, multiple sclerosis, ankm@ies. Many participants indicated
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that they preferred to prevent and even treat health grabthrough food rather than
through medication. An African American man from Lincd&ourt stated: “With the
right foods, you don’t have to worry about heart diseasln cancer and other types of
cancer.” The connection between the consumption of fiedh, and good foods and
health was a “no brainer” for many participants. Diespihese beliefs, self- reported
consumption of fruits and vegetables was quite low. lteasi 10% of the survey
participants (i.e., parents/guardians with children attendine Boys and Girls Clubs)
reported that they consumed the recommended five servirfgsitsfand vegetables per
day (see Table 13 and 14). This is in contrast to natiandl state estimates which
indicate that almost 25% of these populations consumefiveore servings of fruits and
vegetables per day (see Table 5.2) (Centers for DiseadeoCand Prevention, 2005).
Even though food was associated with health, a numhbgart€ipants indicated that not
all foods make you feel good. In fact, much of the foodeasible to participants was
considered to worsen rather than improve health statish may be one reason why
most of the interview and survey respondents reportedhibmthealth status was “good”,
“fair”, or “poor” rather than “excellent” or “very good(see Table 15). The following
excerpt from an interview with an African Americanman from Ridgetop is focused on
this concern. She stated:
It's [food] causing obesity which we can watch the neWgay long and hear
about the brand new studies that come up day after daydafye .we’re on the
path of more harm than we are good. You know, when f@eodbe linked to
different types of cancers, you know and tumors and tbasd you know, all

this kind of stuff, it's not good.
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As this participant highlights, food represented a corafgit and complicating topic for

many participants, both decreasing and increasing risk dobidity and mortality. The

nuances of healthy foods became more discernible asctérastcs related to taste,

composition, and food production practices were artiedlaln this process, gradations

of freshness, goodness, and healthiness were constructed.

Table 13. Self-reported consumption of fruits and vegetablesr dlre past week, survey participants.

Fruit, %
Total
Hopetown
Lincoln Court
Ridgetop

Vegetable, %
Total
Hopetown
Lincoln Court

Ridgetop

<1 serving/day

1 serving/day

2 servings/dayB servings/day

72.9

28.9

48.5

22.7

62.3

65.7

60.6

62.1

12.0

6.3

75.0

18.8

12.3

20.0

9.1

10.3

7.5

40.0

50.0

10.0

19.2

8.6

25.8

17.2

7.5

30.0

40.0

30.0

6.2

5.7

4.5

10.3
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Table 14. Combined fruit and vegetable consumption over the pastk among survey participants
compared to national and state averages reported in 2005.

<5 servings /day >5 servings/day

Survey Participants, %

Total 93.9 6.1
Hopetown 94.3 5.7
Lincoln Court 94.0 6.0
Ridgetop 93.1 6.9
Nationwide (States, DC, Territories), % 76.8 23.2
Tennessee, % 73.5 26.5

Source for national and state data: Centers for Dés€antrol and Prevention (2005).
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Table 15. Self-reported health status among interview andseyrparticipants compared to national and
state averages reported in 2006.

Excellent Very Good Good Fair Poor

Interview Participants, %

Total 10.0 20.0 60.0 10.0 0.0
Hopetown 25.0 25.0 50.0 0.0 0.0
Lincoln Court 14.3 28.6 57.1 0.0 0.0
Ridgetop 0.0 11.1 66.7 22.2 0.0

Survey Participants, %

Total 15.2 35.6 43.9 4.5 0.8
Hopetown 19.4 33.3 38.9 8.3 0.0
Lincoln Court 14.9 35.8 46.3 3.0 0.0
Ridgetop 10.3 37.9 44.8 3.4 3.4
Nationwide (States, DC, Territories), % 20.7 34.4 30.4 10.9 3.7
Tennessee, % 20.3 29.8 31.1 11.8 7.0

Source for national and state data: Centers for Dés€antrol and Prevention (2006).

Superior

Taste of Food

Taste was an important and accessible tool for disshing superiority among
food items because anyone could apply their sensedd¢aoriee quality. One does not

need to be a nutritionist or a health scientist tazetithe rubric of taste. Real, fresh, and
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good foods were deemed “sweeter”, “juicier’, “meatiemdér “better”. An African
American woman from Ridgetop described the taste afm fresh cantaloupe that she
recently purchased at the farmers’ market by statingy, iOwas delicious. That's what
I’'m telling you. It was so good and so juicy. You know hatven you bite something,
the juice drips from your lip, that let’s you know thigé ripe and good.” This woman’s
use of hyperbole serves as a tool for conveying value amthwbe superiority of her
cantaloupe. This cantaloupe was so special to the intergietvat she insisted on
stopping our interview, going into her kitchen, and showifigher prized possession.
She then spent some time telling me when, where, andtiie cantaloupe would be
consumed.

Another participant, an African American woman froragétown, used similar
levels of exaggeration to describe the foods she pumthats¢he Hopetown farmers’
market. She said, “l guess the first time | bought themit§f and vegetables from the
farmers’ market] and | cooked them, they were so goodeatdresh food, you know.
And it tasted so good. It tasted so different.” Thesengcents were made in a tone and
manner that mirrored the way one would talk about adawee; there was passion and
desire and longing as she spoke slowly and profoundly aébeftuits and vegetables she
purchased at the Hopetown farmers’ market.

The peaches for sale at the Boys and Girls Club f&'nmearkets were perhaps
the most recurrent reminder of the power of tastetasldor ascribing value and worth.
The sweet aroma of the peaches floated in the am@atime farmers’ markets, tempting
children and adults to find the means for accessing thém.children and youth at the

Hopetown farmers’ market were particularly clever is ffriocess. In the early part of the
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summer they realized that bruised or damaged peachesneemold at the farmers’
market and were thus available to the student voluntAsrgthe summer progressed we
had fewer and fewer “damaged” peaches and thus a smatiply of “free” peaches to
give away. This coincided with the peak season of thehgsaa time when their sweet
aroma was even more intense. Despite this lack of sufimystudents’ desire for the
peaches continued to rise. They needed to find an alierrEathway for accessing the
peaches and thus began to “damage” a few peaches withndb-thaped imprint.
Needless to say, the staff at the farmers’ marlaaigltt onto this scheme and found other
ways to ensure that the students could access the peattamut this same time, one
student began to use his own money to purchase peacheshetiekcribed as being “to
die for”. This young man said that he “loved” the peact® much that he wanted to turn
into a peach, to materialize as a peach. He saidill‘turn into a peach and eat myself.

After I die, | will put myself in the ground and grow.”

Composition of Food

Although participants reported that they did not haveldnguage or terms to
accurately describe the composition of food items, maaycated that foods were
nevertheless healthier if they did not have “all thetrae junk in it”. When asked to
describe the foods available through the “American fostesy’ many participants used
terms such as “unnatural’, “processed”, “filled with cheals”, “flavorless”, and “dirty”.
Most participants indicated that they were “scared*afmaid” of foods produced through
the American food system. The following excerpt fromiterview with an African

American man from Ridgetop captures this concern. atedt
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| prefer the all natural food. | mean, if you got foodtth been sprayed and
tampered with, and shot all up with stuff, | think that nsaikeu sick. | mean, it
makes you, far as, you know, you don’t know what kingefbéct it's going to
have on you when you eat it, or it gets inside your bbdi] think the food that’s
sprayed with all that stuff, it ain't good for you. It dahbe. | think that’s the
leading cause of us having high blood pressure, diabetes|lahdtastuff. The
food that we eat. The food that we eat is a causeroéthing that | think, | don’t
know for sure, now, but it causes something.
Although this man expressed a positive valuation of ‘alral” products, when | asked
him if he buys these types of foods he said: “Ain’t ease in me sitting here telling you
no fib. I don’t.” His response highlights the complexayd interconnectedness of food
access, a concept that not only includes complex and edaddbod production systems

but also includes complex and convoluted socio-econoystess.

Food Production

Participants indicated that the unknown and ambiguous enattufood could
become known or realized through food production procdabs¢swvere local in scale.
Many participants, however, reported that the Amerifceod system is anything but
local. Instead, a globalized food system was descrilvet participants were quite
concerned about the health effects of this system. ddmsern was particularly salient
because of recent food scares wherein various productsasuginach and meat were
found to be contaminated with life threatening bact@?ieeston & Davey, 2006; Wald,

2006). In addition, many participants were aware of and conedeabout the recent
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execution of the head of China’s Food and Drug AdminisméfidReflecting on these
issues, a white woman from Lincoln Court said: “We [Aicens] are at the mercy of
other parts of the world. One always assumes that doed is regulated by the
government, you know, inspection wise, and | don'’t thirdt'shtrue, so our food is not a
safe thing.”

Through relationships, however, food became more urselgble, safer and
better. Interactions with food producers such as farmera drmers’ market or
neighborhood gardeners inspired a sense of security andorto@ong many
participants. In contrast to “being at the mercy ofeotparts of the world”, the white
female participant from Lincoln Court took great comfarher neighbor’s produce. She
stated, “Unless | get it [my tomatoes] from [name of heighbor] down the street, |
really don't know what this food has done and where i€srband what country it's
seen.”

Although the use of local foods at the Boys and GirlsbClarmer’ markets
represented a tension in this project (see Chapter 4),\yiagalvn or homegrown food
were nevertheless described as the pinnacle of redi, fted good food. When asked if
he preferred food grown in Tennessee versus foods grommoither part of the world, an
African American man from Ridgetop stated:

| would choose the Tennessee food, because it's groven peu know, and |

would feel comfortable. | would feel comfortable abouirgatt, because | know

where it was grown at. | would prefer the vegetablesstiggown here. | would

prefer that than the grown vegetables way over in @niksustralia.

% The head of the Food and Drug Administration in China evauted because he accepted brides to
approve damaged and untested food and drug products (Cyr&0isKi,
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Locally grown foods were considered to be safer, frestwed healthier. In addition,
many participants indicated that the practice of purchasicaglly or homegrown foods
served as a way for expressing pride for one’s regiorcaonmunity. An African
American man from Lincoln Court equated buying locallywgrdoods to supporting the
local football team by stating:
You know, it’s just like me supporting the home footbalime You want to
support the local growers because they're here. Thew g@aat of this area and
this community so you want them to be able to survive hndet and actually
excel. Because if they're able to do good, then gwass....maybe more things
come, you know, prices come down, whatever but, yeahjnifhortant because
you want...l want to see the people around us doing as gooeyasai.

In short, real, fresh, and good foods were relatioHaty were more than a commodity.

Costly

Almost every participant indicated that real, fresimnd good foods have
considerable monetary worth. In fact, one African Acar man wanted “t0 go on
record” in this research as saying that the cost of fresh, and good food is the biggest
barrier to consuming these items. The expense of fesmdh, and good food was
associated with three factors. First, these itemsewmsrceived to cost more than
unhealthy alternatives. Real, fresh, and good foods wites described as thmost
expensive food items at the grocery store or restausacbnd, families living on a fixed

income or low-income indicated that the addition of r&a&sh, and good food to their

% In capitalist societies such as the United States, isa commaodity, “an object whose exchange creates
distance and differentiation” (Counihan, 1999, p. 113).
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grocery carts and dinner tables was constrained by thekefmooks. Providing real,
fresh, and good food seemed incommensurate with the ggabwiling one’s family
with a steady supply of food throughout the duration efrionth. Third, participants
indicated that the time costs associated with procuridgegparing real, fresh, and good
food were high. In contrast to “convenient” or “fastofls, real, fresh, and good foods

were often seen as requiring more time to locate, pseglaand prepare.

Price Tags

Parents and community members reported that the casabffresh, and good
food was “off the chain”, “outside the ballpark”, “expensivAtcording to national-level
data, calories from healthy food options such as fregtsfand vegetables come with a
hefty price tag. For every dollar spent on fresh carfotsnstance, consumers get about
250 kilocalories while that same dollar on potato chips dvpubvide a whopping 1,200
kilocalories, almost five times as many calories pelad (Drewnowski & Spector,
2004). Although parents and community members did not hauwedthaical skills (or at
least they did not reveal them during the interview)doduct the type of analysis that
Drewnowski and Spector (2004) conducted, respondents wesertimeless able to
articulate a similar understanding regarding the direletionship between the costs and
healthfulness of food. As eaters and feeders, parentsoamaunity members were quite
familiar with the prohibitively high price tag on reale$h, and good food. An African
American woman from Lincoln Court reported that costswa major barrier to
purchasing healthy foods by stating: “We try to get as mashffruits and vegetables as

we can. Sometimes when you go to [name of groceryejstdfs just, you know,
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sometimes it’s just totally priced out of the ballparkriee. Then, if that happens, | resort
to canned vegetables, but | prefer the fresh.” This sentirwas mirrored by many
participants including an African American woman frompdtown. She stated: “| have
to try and feed a lot of people with a little money #mat’s difficult doing all fresh fruits
and vegetables because it costs more than canned sarfffleugh it’'s [fresh fruits and
vegetables] healthier, it costs more.”

Price tags were often the central concern of custsrat the farmers’ markets.
People frequently drove by the markets, rolled down theidaws, and shouted across
the lawn or sidewalk to find out about the food pricétow much for the watermelon?”
“What are your greens going for?” “Do you have any speaaldeals?” These questions
were so frequent that the children and youth at the BogsGirls Clubs decided to make
a poster at the beginning of each market to list the gradethe fruits and vegetables
available for the day. In general, shoppers were sadisfiith the price tags at the
farmers’ markets describing them as “reasonable” and evkeap” and were often
surprised by the amount of food they could purchase witielihfunds. In reference to
the costs of foods at the farmers’ markets, an Afriéaerican customer at Hopetown
described how she used her spare change to shop forainditgegetables after picking
up her daughter from the Boys and Girls Club. She said:

| ain’t have a lot of money but | told my daughter | thawuighgo out here [to the

farmers’ market], to see whatever | can get for $2.0@'sthdat I’'m going to get.

| told her, “You know, I'll probably get one thing, though.b Svhen y’'all said

“two for a dollar,” I'm like, “Yeah!”
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This parent was amazed by the purchasing power of hennabiee Hopetown farmers’
market. She anticipated that her $2.00 could be used tqusugne item, however, her
money allowed her to purchase four items: two squash andueahini.

Even though foods at the farmers’ markets were pricadrate that was intended
to be a “fair price” for the communifif,a handful of customers were nevertheless unable
or unwilling to purchase foods from the farmers’ marketsase of the price. The
following excerpt from my field notes highlights theleaost played in the shopping
patterns of one customer at the Ridgetop farmers’ market

Within seconds of displaying the fresh fruits and vegleson the tables at the

market we had our first customer, an elderly white man kvies across the street

from the Ridgetop Boys and Girls Club. He is a repeappgér at the Ridgetop
farmers’ market and he follows a similar pattern watich visit: he wears the
same clothes (jeans and a white undershirt), engaglese same conversation (he
talks about his garden), and focuses on the same produdbedms his shopping
excursion with the hot peppers). As he mingled around taeken he quietly
asked “How much for the peaches?” and | responded “two f&0$1He said,

“That’s too high, | can’t afford that.” | knew the peievas high; however, the cost

of peaches went up this year because of the late free¢he southeastern region

of the U.S. that resulted in the loss of many farmersps of peaches. Plus, this
week’'s peaches were the first fruits of the seasorthey were a bit more
expensive than they will be within the next few week®layed this information

to the man and he seemed to understand, after all ha gaslener and knew the

67 On average, foods sold at the Boys and Girls Club FariMarkets were priced at a rate that was less
than or equal to food prices at surrounding grocery stare®k as the municipal farmers’ market.
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costs associated with growing food. He said, “I knowgbaches are worth the

price but | just don’t have the money to buy them.” IFotes, June 28, 2007)

“I know the peaches are worth the price but | just'tdbave the money to buy
them.” Comments like this were emotive to the stafthe farmers’ markets, causing
many of us to become aware of and upset by our involvememtsystem of injustice.
Interactions such as the one described in the previocsrmxfrom my field notes
illuminated the fact that while the farmers’ marketgevimtended to increase access to
fresh fruits and vegetables they nevertheless denied atzessme customers. One
research assistant reflected on this phenomenon lygaitie following question in his
field notes: “Are our prices fair?” He then followed bp writing, “I believe there is
really no such thing as a ‘fair price’ because every@agedifferent incomes.” The single
mother with six children, the director of the Boys &idls Club, community members
dressed in suits and driving high end cars, a pregnant womtangafar the bus after her
visit to the free health clinic—these were the custsna the farmers’ markets. They

were different in many ways, not the least of whi@swheir income.

Pocketbooks

Price tags were problematic, at least in part, becauseeotontents (or lack
thereof) of one’s pocketbook. Many respondents reportetl hbasehold income
constrained their ability and the ability of othergptachase real, fresh, and good foods.
The average household income among interview and survagipents varied with the
majority reporting that they earned less than $40,000 per(sea Tables 2 and 3). An

African American man from Hopetown described this refethip by stating:
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| think that there’s a direct correlation with teenaller the amount [of money]
that you have, or the smaller budget you have, the enadtess [to food], or the
lack thereof. And you have a parent with five kids, onentimy income, she’s
going to go and get all the things that will fill the cuptiband they may not be
the healthiest things, but they will eat every day fomanth, until the next
income comes in. So | think the lack of income [relatdshe lack of fresh and
healthy and nutritional food that you’re going to see firadicular home.
Rather than seeing lack of consumption of “fresh andthheand nutritional food” as
solely the function of individual choice, this participardsarying to argue that one’s
income constrained choice and thus consumption. He asisthmat parents were logical
actors trying to find a way to “fill the cupboard” and eresthat food would be on the
table three times a day, seven days a week, each dlag ofonth. This interviewee goes
on to say that people are “doing the best with whay tteese” even if this means that
cupboards are filled with “unhealthy” but “cheap” foodnesuch as bologna, hotdogs,
canned foods, and frozen dinners.

For low-income or fixed income individuals, the act of pngha cart or buggy
down the aisles of the grocery store served as a regumander of what was and was not
available to individuals and their families. Foods wgu&kly organized into categories
of affordability resulting in entire sections of the ggpcstore as being “out of bounds”
or “off limits” to shoppers because of budgetary constsaiGrocery shopping was
described as a thoughtful and difficult process for mamjlies trying to balance desires
for purchasing real, fresh, and good food with the reafitheir pocketbook. An African

American woman from Ridgetop stated:
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I’'m on a limited income and ah, it [my income] determimdgether I'm gonna
buy apples. [Even though] we love apples, we like applgkis house, | may
buy one bag of apples for a month and | won’t go badké store because | don'’t
have money to pay five and six dollars to, you know, gaveagound bag of
apples or a three pound bag of apples.
Similarly, an African American woman from Lincoln @a indicated, “You know, when
you’re trying to make it, you just get what works”, evéfiwhat works” is potentially
harmful to your health, increasing risk for a numbehnexlth conditions.

Food shopping for low-income or fixed income peoples reptesl a recursive
process of sacrifice, the most notable of which wasstwifice of health. An African
American man from Lincoln Court described this type afifiae by stating:

Economics plays a great factor in it [shopping patteoeshuse if you don’'t have

the money you have to get what you can in order to sur@dee.you have to

sacrifice healthiness in regards to foods. So, | mean,oedos plays a great
influence, because you have to be able to get enoughuivesor to feed your
family.
Sacrifice is what you do to stay alive, to survive. Amiddn American woman from
Hopetown indicated that she made sacrifices that against her better judgment when
she and her family were in “survival mode”. She said:

Like, I know all this [information about nutrition] butt still doesn’t change the

fact that, because | was in a survival mode, that | dé @& canned goods, even

though | knew they were high in sodium. | ate a lot okpewren though | knew
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that it leads to high blood pressure and you know, | meamas eating a lot of

things that | knew were not good for me.

Survival mode and the sacrifices associated with it wesnamon theme among
the interview participants, it was understood as a tinteaokition. To use the words of
an African American woman from Hopetown, survival modpresented a period of
“crawling before you walk”. In many cases, however,dfgactices taken up during
times of sacrifice and survival included activities assieci with lack of life, lethargy,
deadness. It was therefore difficult to understand howt@amesitions from survival to
security when this transition is based on a diet thathorrible”, “bad”, “rotten”,
“‘damaged”, “unnatural”, “unhealthy”, “junk.” What exactlyowld you become through
the consumption of these food items? Would you triamsftom unnatural to real, rotten

to fresh, damaged to good?

Time Consuming

In addition to the financial costs associated withl, réash, and good food,
participants also discussed the time costs related tprdwirement and preparation of
these food items. In almost every interview, time wesitioned as a barrier to accessing
real, fresh, and good food, foods described as the opposifasbffoods”. Time costs
were intricately related to the spatiality of reaksh, and good food; access to private

transportation; and work schedules.
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Spatiality of Real, Fresh, and Good Food

Data from the food mapping project (presented in Chapter @elhas feedback
from interviewees combine to highlight that real, fremhd good food was hard to find
within the confines of the communities surrounding the Barnd Girls Clubs. As a
result, taking a trip to the grocery store required time tageof the community as well
as time to shop. To save time, about half of the irgarvespondents reported that they
go to the grocery store just one time per month, hewehey reported more frequent
trips to local convenience or corner stores. An Afrigamnerican woman from Ridgetop,
for example, reported that she only goes to the groderg ®ne time per month but
walks to the local corner store one time per day.

In addition to geographic distance, participants indicated time costs are
exacerbated by the slow service and longer checkout tiypésal in many of the food
stores located near the Boys and Girls Clubs (and iridoeme communities in
general). The following excerpt from an interview with African American man from
Lincoln Court highlights this pattern. He said:

I've had a couple of times that I've gone in to [nameladin grocery store] and

they would never seem to have enough employees thergu’ve got long lines

and you’re sitting with maybe three items and you haweaib 30 minutes before

you can get through the lines.
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Public versus Private Transportation

Food shopping was anything but convenient for people withoutdiei form of
private transportation. An African American womannfr&idgetop indicated that, in the
best case scenario, traveling to the grocery storeityisbus takes about one hour. The
trek would most certainly take longer if she inadvertedlses track of time while
shopping or if she ended up in a slow checkout lane, twoiplawdeterrents that would
cause her to miss the bus and would therefore add timertashopping excursion.
Sticking to a tight timeframe was a little easierwheer, because she could only
purchase a small quantity of food. Her shopping patterng wenstrained by her
carrying capacity as she would need to cart her gro@gy bn the bus and on her walk
home. This, in turn, increased the amount of time msrsathout private transportation
needed to expend on grocery shopping.

Figures 33 and 34 provide a visual representation of the tinoe-sspects of
food shopping for someone like the African Americaternmiewee from Ridgetop, a
person without private transportation. Using an approacblaeed by Giddens (1984),
these time-space maps provide a heuristic for examinirggdosts related to food access.
In both figures, viewers are looking down onto the m3je boxes represent various
“stations” in which food practices are embedded includireg hbme, three different
buses (bus 1, 2, 3), grocery store, and work. Box sizdagedeto the amount of time
spent in a specific station. In Figure 33, all of the dsoxare black representing an
‘obstacle free’ time-space pathway for one individualFigure 34, the boxes are shaded
in three different hues with black representing the paigiobstacle free’ path, grey

representing the new schedule due to missing the bus raiiehting the grocery store,
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and polka dots representing the time-space differencegedetthe original and new
path. The arrows represent paths of time-space moveandrarrow length is related to
the amount of time required to move from one statiothé next.

Both maps begin and end at the same station, the fanmdegepict travel to the
same locations. Three unique periods of time are spehorae: in the sleeping and
morning hours, returning from the grocery store (Stoagy after work. And eight
discrete periods of time are spent on the bus. Thivitheil must take two different
buses (Bus 1 and Bus 2) to travel to and from the gy@tere. As the African American
participant from Ridgetop noted, this time-space sequences,takethe best case
scenario, about one hour (home, bus 1, bus 2, grocerg, dbus 2, bus 1, home).
However, the probability of being delayed or deterredhat grocery store is, for a
number of reasons, quite high. If, for instance, thisviddal ends up in a long check out
line or if his or her food stamp reimbursement is questiptieen the accrual of time may
result in missing Bus 2 which in turn causes this individoamiss Bus 1, arriving at
home too late to catch Bus 1 again on the commute tk. Wtwe spiraling effect of the
long line at the grocery store puts the individual at rigkldeing late to work which
means he or she will be compensated one hour less pagodw, this event is filed in
the individual’'s employment record exasperating the chratene or she will be fired in
the upcoming job cut. After work, the time-space cydatimues as the individual

catches Bus 3, transfers to bus 1, and walks back home.
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Space

Work Bus 3 Home Bus 1 Bus 2 Store

Space

Figure 33. Spatiality and temporality of food shopping patterns f@rson without private

transportation.

Caption Figure 33. Box size = amount of time spent in dpdoifation; Arrows = paths of time-space

movement; Line length = amount of time required to mowmfplace to place.
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Space

Work Bus 3 Home Bus 1 Bus 2 Store

Space
Figure 34. Spatiality and temporality of food shopping patterns f@rson without private
transportation, missed the bus.

Caption Figure 34. Box size = amount of time spent in dpdoifation; Box shading: grey = new schedule
due to missing the bus, black = original schedule, polka=dtitse-space differences between the original
and new path; Arrows = paths of time-space movemene leingth = amount of time required to move

from place to place.

These maps illuminate the complexity of food accessegaling the myriad
social systems associated with mundane processes sutip do0 the grocery store.
Future explorations of the social relations and systhpmower influencing food access
may benefit by including the ways that each of theseesws individually, additively,
and/or synergistically combine to make food items adalesand inaccessible to people.
Moreover, by situating food access within many spherasfloence, food-related health
conditions such as obesity and food insecurity, may derstood and addressed through

social rather than individual change processes. Accdydingbesity prevention
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interventions would, for example, move away from k&ag people to choose sensible
portions of nutritious meals that are lower in fat, ofeseveral recommendations made
by the NIH (National Institutes of Health, 2006), to depaig better and more efficient
public transportation systems because systems of trangpertpart of the social

production of food-related health conditions.

Work Schedules

Participants overwhelmingly indicated that their worghedules negatively
influenced their ability to access real, fresh, anddgimods. In an effort to find “anything
quick” to feed themselves and their families, participaeisorted that they regularly
consumed meals that could be heated in the microwayau@hased at a fast food
restaurant. Although most participants avowed that tfeesds were “horrible” or “bad”
they were nevertheless ideal because they were rfasipartable, easy to access in
between the busyness of work and family life. An AfncAmerican woman from
Ridgetop described this phenomenon by stating:

People don’t have no time to sit down and smell the rdsexgther words, enjoy a

good meal with your family or friends or whatever. Eveiryg is so on the go.

For breakfast, you'll stop at [name of fast foodaesant] and pick up a biscuit, a

sausage biscuit and maybe a cup of coffee and then you gch, Lyou’re back

there for maybe a hamburger and some fries. Now, whdtddimeal is that? It's
not a meal. It's just some food to sustain you for dag. When evening time
comes, you may come home and put a TV dinner in your m&re and you're

gone again. You don’t take time to smell the roses,|l&&id. That's just what'’s
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happening with the way the food is today and they packagetkwvayyfor you.

Everything is so convenient and everything that’s packagest gaod for you.
The paradox of convenience is highlighted by this participarghe articulates the ways
in which conveniences in time translate imioonveniences related to one’s health and/or
financial status.

The only interviewee that did not mention time as aidato accessing real,
fresh, and good food was a retired African American wonfitom Ridgetop.
Interestingly, the food shopping patterns of this grantero were complex and
immensely time consuming yet her process of coupon ictippsale watching, and
bargain shopping was perhaps the thriftiest in termsnah¢ial costs. She knew about
every food sale in town—when they started and ended andspegial rules or
restrictions—and planned her weekly trips to the grocemedased on the sales, which
often included stops at three or four different food store

The relationship between work schedules and food acaesgpavticularly salient
for many of the female interviewees who reported tlespite working long hours and/or
more than one job, they still did not achieve pay gqoibmpared to their male
counterparts. When asked how gender influences accdsedpan African American
woman from Hopetown provided the following response:

| think that gender does affect our food choices... And imsesf access to food,

now [if you are] a single female...if you have childremguy finances are

different. For just a male that is single and oftend male who has children...it

just seems like there is an economic disparity basedeoder. So often, men

189



make more money than women anyway, which means thathhey greater
resources for food.
The economy of food access, according to this partigipargntwined in relations of
power created and recreated through the socially consirgetegories of gender and
class as well as through their intersections with owsial categories such as race,
nationality, disability, and so on. This perspectivera@borates with national-level data
revealing that about one in three single, female-headwilida in the U.S. are unable to

provide for their food needs on a regular basis (Nord, &mdr & Carlson, 2007).

Conclusion

Returning once again to the primary research question guhimgissertation—
What are the politics of food access in food insecomansunities?—the findings from
this analysis reveal a nuanced and complex depictiaineoeconomy of food access.
And, in turn, these findings also contribute to the expandody of research that
purports health is largely produced through socio-economiorfate.g., Evans, Barer, &
Marmor, 1994; Eyer, 1984; Feinstein, 1993; Haan, Kaplan, & Clamat987). This
analysis provides an in-depth examination regarding oneeoivays—through food and
food practices—qgradients in health across varying socioesuni levels are perpetuated.
Through day-to-day practices related to food production,iloiston, procurement, and
preparation, relations of power are created and recraated this process the health of
populations are produced and reproduced.

In this analysis | highlighted how real, fresh, and goodi$eefoods that were

understood to promote health and prolong life—were alsaribedcas foods with high
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price tags thus making these products relatively inaddesfir people trying to make

ends meet with limited funds inside their pocketbooks. édweer, the time costs

associated with accessing foods, particularly for thosengl in communities

characterized as having high rates of financial poventyedisas for those without private
transportation, exacerbated the financial aspects of &odss. These data combine to
illuminate a direct relationship between economicustaind food access such that those
with low-income have more access to foods that amsidered to be “damaged”,

“rotten”, and “junk” whereas those with higher incorhave more access to “real’,

“fresh”, and “good” foods (see Figure 35).

Real,
Fresh,
Good

ype

Bad,
Rotten
Junk

Food Access by Food Ty

Low High

Level of Income

Figure 35. Visual representation of gradations in food access by lewelarhe.

This analysis also sheds light onto the valuation whdn agents and human

bodies through food access. It allows us to deconstregihipsical, the concrete, and the
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material as being more than inanimate objects. Rathed, fand shelter and clothing and
so on) is always already a conveyer of the socia¢ iaterial is as much alive and
animated as the human agents for whom these objecttesigned to serve. The “bad
apple” referenced by the young African American wommamfHopetown must therefore
be understood as at once being human and nonhuman, physicsd@al, personal and
political. If, as the aphorism claims, “You are wlyatu eat”, then if you eat the “bad
apple” then you also risk becoming a “bad apple”. Thialymms highlights that for
persons living on a low-income, the economy of fooceasdncreases the chances that
one will consume (and perhaps become) the “bad”, “tbden”, or the “junk”. In
contrast, persons earning higher incomes experience gaeatss to “real’, “fresh”, and
“good” foods and therefore through food practices have increased oppeduto
materialize as real, fresh, and gqmebple Thus, the mechanisms that constrain, limit, or
deny access to food including the social, political, ecno@spects of food access are
also mechanisms for maintaining social hierarchies, ftieies related but not limited to
class, caste, race, and gender (Counihan, 1999). The mdiufesththese relations of
power perpetuated through food and food practices are revieatidparities in food-
related health conditions such as obesity and food insgdhat tend to affect peoples
representing marginalized social locations based on ctass, gender, and their social

and spatial intersections.
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CHAPTER VI

DISCUSSION

A major obstacle to achieving equality in health status is a belie$ impossibility,
based on a deeper belief that progressive social change is impossible.
It is not.
Hofricther, 2003, p. 38

Turn on the radio, open the newspaper, peruse theentand you will quickly
surmise that the public’'s health is in despair. Despitedipg more money than any
other nation in the world on healthcare, according ® World Health Organization
(2000), the performance of the U.S. healthcare system Banksit of 190 nations. This
ranking influences interpretations of the U.S. healéhcaystem, which is frequently
described as being “high on cost, unequal in access, andgaver outcome” (Shi &
Singh, 2005, p. 10). Of particular interest to my dissertas the “unequal in access”
aspect of this attribution, a concept that was instialiy recognized and publicized by
the U.S. government iRlealthy People 201QU.S. Department of Health and Human
Services, 2000). Even though multiple billions of doffamnd inordinate amounts of
time have been appropriated to address the health of Amgriceaningful changes in
health outcomes for marginalized populations have ybetachieved (Schroeder, 2007).
Accordingly, changing the status quo of health inequitthe U.S. may appear to be an

“impossibility”, as Hofrichter (2003, p. 38) points out.

% The National Institutes of Health invests over $28 hiltmnually to address the health of the American
public (Health, 2007).
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The purpose of this dissertation, however, was toi@iplchallenge this notion
of impossibility through a research process that wasrgled in the material realties of a
specific time-space context. And in this process, my g@al to create a “discourse of
resistance and possibility” (Hofrichter, 2003, p. 39), tha is not only grounded in the
material but that is also informed by and through collectiction. Through a research
process that was at times messy and convoluted—likgadkesses of social chafige-
this research strives to tell a new story regardingstiwal production of health. Just as
the research process was messy and convoluted, so tthe diredings. The results from
this study do not fit into discrete categories or diohoes. There is not a “yes” or “no”
answer to the question: What are the politics of foodess in food insecure
communities?

In this concluding chapter | briefly review three of thean@ontributions made
in this dissertation. | begin by reviewing materialist pgaxhe research methodology
introduced and then used in this research. Following tlasvaw, | explore the ways in
which the introduction of farmers’ markets at three 8and Girls Clubs in Nashville,
Tennessee, served as a tool for recreating relationsbtpsgeen food and food practices.
Lastly, | recapitulate several of the emergent tremegarding the relations of power
influencing food access. Following this summary, | highlide limitations and strengths

of this dissertation and conclude the chapter by offeséngral ideas for future research.

%9 Social changes resulting from the relentless effortltéctive action groups (e.g., Civil Rights,
Suffrage Movement, Women'’s Rights) did not occur becpasele followed “the protocol for change”
but rather happened because people responded quickly and by¢atorerent issues and events. In fact,
following “the protocol” may have interrupted or abortather than facilitated processes of
transformation.
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Introduction and Application of Materialist Praxis

In this dissertation | introduced a new theory-methpdskage, “materialist
praxis”, a research process th&tgyinsby addressing the material conditions of specific
time-space contexts through ongoing cycles of reseegftaction, and action. Although
| did not explicitly seek to develop a new methodologyagsart of this dissertation, |
began to realize that the two theoretical and methgamb perspectives informing my
research approach—population health perspectives and pr#sedr research—both
had shortcomings. Population health was limited becaug io&ttention to action while
praxis-oriented research was limited because of itdem@n to material realities.
Materialist praxis addresses these concernadbyating population health perspectives
and bymaterializing praxis-oriented research. In this dissertation, | appinderialist
praxis to address the topic of food and food access. Howesvision materialist praxis
as a generalized methodology that may be applied to egaamd address a range of
topics that are influenced by the physicality and sogialithe material. A few examples
of future research using a materialist praxis approach wiltbeduced at the end of the
chapter.

In Chapter 1, | articulated three propositions for gisan materialist praxis

approach for studying the social production of health. hteetpropositions stated:

Proposition 1 An exploration of material dimensionsacilitates

opportunities for exploring the social relations of pow

influencing population health.
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Proposition 2 The material conditions of communit{esy., presence of
sidewalks, supermarkets, broken windows, vacant lots) are
vectors through which health is transmitted.

Proposition 3 The material is implicated in the doratand recreation of

social structures and social practices related to health

Taken together, these propositions provide support for thefuseesearch approach that
focuses on the materiality of phenomena. Howevesedlpropositions are necessary but
insufficient for materialist praxis. They must be intégdainto recursive cycles of
research, reflection, and action that are particiyatnd interactive, situated and
localized, reflective and attentive to power, and thketinto account the role of human
agents as well as social structures in the productionrgmebduction of health. This
materialized and activated approach to research will niyt mrovide opportunities for
learning about the social relations of power influencinghdsalth of the public but will
also facilitate actions to redress injustices and iniegu

Materialist praxis facilitates opportunities for bothderstanding and addressing
social determinants of health because this researclegsag embedded within ongoing
cycles of reflection and action. This allows researsfand research participants—both of
whom are working as collaborators and “co-learnersh@&process—to respond to issues
and challenges as they arise and reformulate respeschsses to take into account the
dynamism of any context (research or otherwise). Eumbre, the iterative and
interactive process of research employed through ralseripraxis facilitates

opportunities for sustainability and transferability froesearch-to-practice. This is in

196



contrast to many evidenced-based models for health prematid disease prevention
that have a tumultuous relationship between theory andiqgeasince many of the
methods employed to develop these models (through randbromdrolled or quasi-
experimental trials) are not replicable in communityiisgs (Dzewaltowski, Estabrooks,
Klesge, Bull, & Glasgow, 2004; Glasgow, Lichtenstein, & e, 2003; Green, 2003).
In this research, however, the materialist praxis ame$e approach facilitated
opportunities for bridging the hyphen between theory aladtige and thus facilitated
opportunities for ensuring that the life expectancy of fhigject extends beyond the
research phase. It also promoted opportunities for a rahgeakeholders—from the
directors of the Boys and Girls Clubs to the childred gouth operating the farmers’
markets to the parents and community members shoppirge dartmers’ markets—to
take ownership of the research process and outcomese Turk, one of the most
important albeit unplanned outcomes of this researclthgasreation of a commercial by
the children and youth at the Ridgetop Boys and Girls Céale Chapter 4). In this
commercial the children and youth “market” their farrhemsarket to the broader
community. This video was subsequently uploaded onto You Tarbenline and free
source for sharing video and other digital media. The vidas proved to be an
accessible and effective method for sharing informatioout this research with the
public’® and is currently being taken around the U.S. as a parttiiring program
organized by the director of the Ridgetop Boys and Girls €idthis video will perhaps

have a greater impact on understanding and addressing tiespaflfood access in food

9 Upon watching this video, one individual made a donati@1.6f000 to the Ridgetop Boys and Girls
Club because he was impressed with the candor of the yoengn the video (Darnell, J., May 7, 2008).
" As of May 2007, the You Tube commercial has been used is &uy Girls Club training programs in
Georgia, Mississippi, New Mexico, South Dakota, and TéRasnell, J., personal communication, May
27, 2008).
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insecure communities than any report or publication thdt eome out of my
dissertation; not necessarily because of the cooffethie video but rather because of the

exchange of power and ownership it exemplifies.

Farmers’ Markets as Theaters for Change

In this research, my goal was to not only examine ttiggsoof food access but
to also find ways to change the material conditioh€anmunities as a part of this
broader process of understanding. Thus, it was througlpeéHermance of farmers’
markets at the three Boys and Girls Clubs that tpe tof food access in food insecure
communities was further explored. Space was centrdhit process of knowledge
production and social transformation. Through the devedmpnof farmers’ markets,
changes were first and foremost made to specific-Spaee contexts (three Boys and
Girls Clubs) rather than to people within those spacesshkffruits and vegetables were
made available in settings that had limited or no acaesisese items (see Chapter 3).
This is in contrast to many public health interventsbrategies that tend to intervene on
individuals through activities aimed at changing knowledgéudes, skills, beliefs, and
behaviors among specific groups of people (Wallack & Lasee 2005). Under this
(biomedical) paradigm, food-related health conditionshsas obesity are addressed
through interventions that aim to increase knowledgeitine food pyramid and serving
sizes, change attitudes and beliefs about the tasterammdé@ of fruits and vegetables,
and enhance cooking skills among individuals. In so doingptbenotion of health is
divorced from the socio-political context in which midiuals are located and health is

produced.

198



This dissertation, however, is premised on the growindybaf research that
suggests health is socially produced (e.g., Cassel & Tyrd861; Haan, Kaplan, &
Camacho, 1987; Kawachi & Berkman, 2003b; LaVeist, 2002; MG Madn&yme,
1976; A. J. Schulz & Mullings, 2006). While | concur that Heatproduced as much or
more so through social rather than individual factbiselieve it is important to steer
clear of inadvertently dichotomizing social from indwal determinants of health. To
address this concern, this dissertation was informed bythbeory of structuration
(Giddens, 1984), a theory that purports a recursive and regpar&itionship between
human agents and social structures. Human agents antstsngitures are considered to
be malleable rather than fixed, each influencing the otheani iterative process of
change. Hence, one of the assumptions guiding thisandsevas that changes to space
are always already implicated in the creation and réore@f human agents because
changes to social structures influence the social pescéind discourses of human agents
and these changes, in turn, influence social structures.

The establishment of farmers’ markets at the Hopetdvim;oln Court, and
Ridgetop Boys and Girls Clubs re-appropriated space, ogeathew theater “within and
upon which the spectacle of life plays out” (Mitchell, 20@0,124). In this process,
several lessons were learned regarding the use of spade@dor addressing the social

production of health.
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Farmers’ Markets as Classrooms

By transforming the Boys and Girls Clubs from youth-sggvorganizations to
produce stands, we also transformed health education peec&sen though traditional
nutrition education classes were offered as a part ofréissarch project, these classes
were not considered to be the primary pathways througbhwchanges would occur.
Rather, the nutrition education classes facilitated dppaies for developing trust and
rapport with the students and staff at the Boys and Gilgs so that more and more
children and youth could become involved with the farmengrkets. This was an
important part of the research process because thargrmode of education occurrad
the farmers’ markets rather than through the traditiamutrition education classes.
Through an experiential learning opportunity, the students al@eeto interact with the
fruits and vegetables. By seeing and touching and evengadbe foods, information
exchange shifted from focusing on the food pyramid to tel fsystem, from serving
sizes to food costs, from cooking demonstrations te t@sting, and from attitudes and
beliefs to advertising and marketing. Through an experignaad materially grounded
pedagogy, the students’ knowledge and awareness of as wadiragesires for the fruits

and vegetables available at the farmers’ markets transtbrm

Farmers’ Markets as Health Clinics

The farmers’ markets as performances in and to spacels@aye conceived of
as public health interventions, as many participantsiwed in this research reported that

fresh fruits and vegetables are antidotes to a vaniehealth conditions. Over 40 years
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ago, Jack Geiger and other physician activists involved WwéhCivil Rights Movement
provided medical prescriptions for food to children and fawibuffering from hunger
and malnutrition (e.g., RX, so much milk, so much meatmany vegetables, so many
eggs) (2005). As the following excerpt highlights, this unconweal method of
treatment was, to say the very least, not well-rezelwy the powers that be:

The state of Mississippi found out about this and eated that, clearly, Soviet

communism had arrived in the Delta. They complained tofooders in the

federal government, the Office of Economic Opportun®EQ)... And OEO
officials came down to see us—so upset they were paflgtibabbling, steam
coming out of their ears, saying, “What in God’s name didthwek we were
doing?” We said, “What's the matter?” They said, “Wethu can’'t give away
food and charge it to the pharmacy budget at the healtbrcewWe said, “Why
not?” They said, “Because the pharmacy at the healttec is for drugs for the
treatment of disease.” And we said, “Well, the kaste we looked in the book,

the specific therapy for malnutrition was food.” (Gejggd05, p. 7)

Just as prescriptions for food attended to the public hpadtblem of malnutrition
many years ago, findings from this research suggesthbag¢stablishment of farmers’
markets as health clinics may be an innovative strategyadidressing public health
problems such as food insecurity, obesity, and relatedhhealtditions (e.g., infant
mortality, diabetes, heart disease). The prescribedapiiefor nearly every health
condition is quite simple: eat more fruits and vebletaper day. In fact, the latest public
health campaign focused on fruit and vegetable consamgtas the slogan “more

matters” and thus shifts the focus from encouraging thamidbofeat five a day” to now
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eat as many fruits and vegetables per day as possibl€&i(gee 35). Accordingly, the

expansion of preexisting health clinics to include farmeratkets or the demarcation of
freestanding farmers’ markets as “health clinics” nragrease the public’s access to
fruits and vegetables and their many health benefits. Fuesearch focused on the

impacts of farmers’ markets on health outcomes is\atoanted.

[ ]
@ fruits &ve ggies

¥ MOore

matters

-

Former Logo Current Logo

Figure 36. Former and current logos for public health campaigrectised on increasing fruit and
vegetable consumption.

Source: Produce for Better Health Foundation (2007)

Farmers’ Markets as Laboratories

The farmers’ markets also served as laboratoriegxptoring the nuances and
complexities of food access. Data collected via padiai observations at the farmers’
markets allowed for an analysis of information thatldowt be gathered through the
structure of close-ended surveys or through open-ended evescvT his resulted, in part,
because | did not always have the questions and/or mspisndid not always have the
words to describe the complexities of food access. Mekyeéhrough interactions at the

farmers’ markets, people were more likely to reveal tloeiadly, politically,
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economically, and historically bounded relations of powdluencing one’s ability to
obtain “real, fresh, and good” food. For instance, thropaticipant observations at the
farmers’ markets we noticed that a proportion of the fadjmn was unable to access the
farmers’ markets even though they were spatially addesd-or some, the farmers’
markets remained inaccessible because of the contetitsiopocketbooks or rather the
lack thereof. For others, the farmers’ markets reptesea foreign territory, a space that
sold foods ascribed as being “not for me”.

One of the most profound theoretical moments in thresgarch was a reflection
session focused on a photograph taken at the Ridgetopréammarket (see Figure 36).
In this photo it is easy to focus on the mother amtt¢aking advantage of the produce
at the farmers’ market. While important, this would b@ayopic view of the situation at
hand. Indeed, the woman in the background of this photogegphksented the sizable
portion of people unable to take advantage of the fatrnmeaskets. If we relied on
surveys and interviews to develop an understanding of &modss, the analysis would
have fallen short because the perspectives of thegeofat the farmers’ markets would
have been ignored. In this example, participant obsengmtand the corresponding
processes of reflection added complexity to emergentrstaahelings of food access by

challenging the notion: if you build it, they will come
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Figure 37. People shopping and not shopping at the Ridgetop farfmaesket.

New Insights Regarding the Social Production of Health

American culinary artist James Beard (1903-1985) oncedstdt®@od is our
common ground, a universal experience.” The findings fronmsthidy support the notion
that food is indeed a universal experience; however,nbis‘our common ground”. In
fact, food as a universal experience may be one of tds powerful tools for creating
uncommon grounds, for establishing hierarchies in society, for producagl
reproducing valued and devalued bodies, and for perpetuating Hesdtrities among
socially marginalized populations. Thus, an examinatiothefpolitics of food access

may shed light on to myriad relations of power influagdhe health of the public.
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Power and Space

| began Chapter 3 by introducing one of the main chasadtethis research, a
city bus driver who regularly stopped her bus (and riskedadig to take advantage of
the fresh fruits and vegetables for sale at the Hopetammers’ market. She stopped the
bus because ten out of the eleven food stores locatié iHlopetown community are
convenience stores, food stores that were eight tingge ikely to sell tobacco than
tomatoes and four times more likely to sell alcohointlagples. Food mapping and
interview data from this research corroborate findimgsnfother studi€$ revealing that
whereone lives is strongly associated with one’s abilityatwess and consume healthy
foods. The notion that one’s environment influences behaand choices is not novel.
The reciprocal relationship between environments and hupehaviors is central to
scholarship informed by an ecological perspective (Broméemier, 1977; Kelly, 1966;
Lewin, 1935) and has led some scholars to argue: “It istm®thature of health
behaviours, but theontextsn which they take place (where, when, and with whahat
need to be analysed” (Morrow, 1999, p. 758, emphasis imaljg

Ecological perspectives shift the burden of social gmblonto places rather than
people in an effort to move beyond individually-oriented wsidedings of social
phenomena, and thus purport tiddereyou are in society has equal or greater influence
on behaviors, choices, and outcomes thhaoyou are. Data from this research, however,
reveal that this view of places and peoples is far &t and narrow. The politics of food

access are related to the intersectional relatiortstyweenwvhereandwho you are. The

"2 See for instance: Alwitt & Donley, 1997; Baker, Schoatptdarnidge, & Kelly, 2006; Chung & Myers,
1999; Jetter & Cassady, 2006; Moore & Diez Roux, 2006; Morland, Wieg Roux, & Poole, 2002;
Zenk et al., 2005.
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spatial, racial, class, and gender aspects of food aaessinterconnected and
interrelated, oftentimes in a manner that is diffidoltsee and/or untangle. One cannot
understand the spatial politics of food access withouattalsing into account the politics
of racial segregation, unfair and inadequate wage systemsiization of poverty and so
on. Likewise, a program of research focused on addrelsaith disparities, particularly
disparities related to obesity and food insecurity, otglihen be attentive to the systems
and relations of power and privilege related to these brosm®al phenomena. Thus,
results from this research suggest that obesity preveaind food security promotion
interventions as well as the methods used to evallmti® tshould pay as much or
perhaps even more attention to social policies thamdi@idual behaviors. In so doing, it
is important to focus on social policies that will rotly decrease the distance between
good food and food insecure communities but that will alsease the social, political,

and economic requisites for accessing food.

Revealing and Dismantling Hierarchies

| began this dissertation by stating that my aim wasctatinize what Counihan
calls the “unscrutinized” (1999, p. 114). By this | meant thstdissertation was focused
on food and food practices because they “reflect amdeate the gender, race, and class
hierarchies so prevalent in American society” and becédisconstructing food rules is
part of the process of dismantling the hierarchies timat the potential and life chances
of subordinate groups” (Counihan, 1999, pp. 114-115). In this protessutinizing the
unscrutinized, | found that participants distinguished foodsahchically, with “real”,

“fresh”, and “good” foods referred to as foods that a@ther, superior to, and far more
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costly than foods described as “bad”, “rotten”, and/onKju Nevertheless, participants
reported that “real”, “fresh”, and “good” foods were stigjaspatially, temporally, and
economically inaccessible for many people residingadfinsecure locales.

These findings suggest that eaters and feeders organizehieoalixhically in a
manner that has more to do with the social valuatibfoods than with their levels of
vitamins and nutrients. Based on this distinction, reteand action focused on the
politics of food access and the social production ofthemlght to pay more attention to
the socially ascribed stratification of food items.sTtyipe of research would focus on the
social relations and systems of power associated wibd ftems and would thus be
different than but could perhaps complement the extem&idg of research focused on
gradations in micro- and macro-nutrients found in speéifodd products (e.g., Hakim,
McClureb, & Lieblerb, 2000; Thomson et al., 2007). A shiftha way we as researchers
examine and address food and food-related issues is gnim sk process of revealing
and dismantling hierarchies, since processes of knowledge pydace instrumental to
the perpetuation of power relations (Foucault, 1978, 1980).

Moreover, as one works to detect and deconstruct hieestcl believe an in-
depth analysis of the animating aspects of food is wada This would include an
exploration into the complicated and complicating svéhat lead many of us to become
what we eat by examining the materialization of valueddsothrough food practices.
This type of analysis would investigate what the young flram Hopetown meant when
he stated that he wanted to “turn into a peach andimaelf”. It would also explore how

changes in practices related to food production, distoibut preparation, and
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consumption facilitate opportunities for transgressmliigwing one to transform from

bad to good, rotten to fresh, damaged to real.

Economy of Food Access

This research also provided new insights regarding the sgonb food access.
While it is widely accepted that healthy foods are @astihan unhealthy products
(Alaimo, Briefel, Frongillo, & Olson, 1998; Drewnowsk& Specter, 2004; Jetter &
Cassady, 2006), results from this research provide a mhaeseription of the economic
aspects of food access. On the one hand, the priceftagalthy foods were considered
to be “off the chain” and “outside the ballpark” for mgyarticipants. On the other hand,
the size of one’s pocket or lack thereof influenced facckss. The combination of high
costs and low wages resulted in the labeling of entireosecof the grocery store (e.g.,
produce section) and entire varieties of foods (e.garac products) as being outside the
realm of possibility for many participants. Accordingiygsh fruits and vegetables, lean
meats, and low-fat milk were just a few of the foodduds that were described as
special treats, food items purchased irregularly. Intmaidio price tags and pocketbooks,
the time costs associated with “real, fresh, and gomod falso inhibited food access. The
combination of cost, wages, and time were most profoungdosons reliant on public
transportation, another indicator of one’s low-in@status. Not only did time increase
because one needed to travel on several buses toadaold store but it also increased
because of the risk of being delayed while at the stow gnany food stores in low-

income communities were described as being understaffednhded-resourced.
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In addition to these costs, the economy of food &alss related to processes of
food production. Participants were uncomfortable with eodfused by the globalized,
industrialized, and centralized system through which foodbide available to Americans
and stated that the unknown and ambiguous compositimodfcould become known or
realized through food production processes that were incatale. Many participants
argued for the re-creation of the American food systamd, in so doing highlighted the
historical and thus changeable aspects of any systemludnog. Real, fresh, and good
foods were considered to be temporally distant, foodyesteryear, something for
grandparents and people who have time to “smell thetddewever, participants were
quite interested in recreating the American food system manner that was relational
rather than commoditized. Putting a face, name, araldoon food and food production
was considered to be one strategy for not only increabenguality of food but for also
increasing local economies. This conceptualizationhainge is “upstream?® in focus,
revealing a level of wisdom regarding the social prodaoadibhealth that many seasoned
and distinguished health scientists have been unabé=to s

To paraphrase Henry David Thoreau (1817-1862), rather than beangf amany
“hacking at the branches of evil”, results from thigdy reveal that we ought to begin
“striking at the root”. As we work to address disparitiemted to food insecurity and
obesity, we also need to examine the virulence andigmasmcy of capitalism,

globalization, sexism, and racism, the social retetiand systems of power they produce

3 Moving upstream is a metaphor used to highlight the adleleefit of assessing why people are falling
into a stream rather than pulling them out halfway downitlee. tUpstream efforts (also known as primary
prevention) aim to take action prior to the formatibprmblems or diseases rather than providing antidotes
after the fact (Cohen & Chehimi, 2007).
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and reproduce, and the manifestations of these systeatiffenent and differently valued

human bodies.

Limitations and Strengths

Limitations. There are several limitations related to this resedfaist, like all
research that does not use random sampling, resultsgtisrstudy are not generalizable
to all populations (Babbie, 2001). In particular, since datee wellected at Boys and
Girls Clubs located in an urban setting in the soutkeasegion of the U.S., findings
may not be generalizable to populations that are notvadolith these types of youth-
serving organizations and/or that are located in otherrgpbig settings. Second, there is
the chance that researcher and/or participant biashanagy influenced the collection and
analysis of the qualitative data. The use of multipléhods for collecting data was one
strategy for addressing this concern. In addition, biases @eamined on a regular basis
through the reflective component of this research. Tind timitation is related to the
survey data. Survey data were self-reported, thus, thexechance that participants did
not provide accurate responses to the questions as aofesudtial desirability or because
participants did not understand the questions (Babbie, 2001)foUh#n limitation is
related to the measurement of change as a result ofrésearch. While there is
gualitative evidence that changes occurred throughout theep(ejg., changes to space,
changes among the children and youth, sale of food, #te. methodology employed in
this research was not designed to measure causaliiyaAlimitation is related to the
participatory nature of this research. A fluid model @ftgipation was employed

allowing different types of people to become involveithwhis research at different
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times and in different ways. Participants from the 8@nd Girls Clubs were less
involved with defining the research question and methautsesihese were developed
through several processes of research and action mgruwturing the three years
preceding this dissertation research. Participant® filee Boys and Girls Clubs were,
however, involved with the project implementation, dadlection, and analysis.
Strengths.Despite these limitations, there are several sthsngyp this study.
Ethnographic research allowed me to look closely atifipéme-space contexts with the
goal of uncovering ideographic (i.e., unique, separate, pecatid distinct) explanations
related to the politics of food access in food insecoremunities (Babbie, 2001). These
detailed descriptions, often called “thick descriptions” itnegraphy, facilitated
understandings of the phenomena under study and providedmewioak for the
development of a complex and interconnected concepttiatizaf the social relations
and systems of power influencing food access (Geertz, 20@d)ngs from this research
may then be used to inform hypotheses for future rese#&wtitionally, the openness of
the data collection process provided opportunities for paatits to inform many aspects
of this research (McQuiston, Parrado, Olmos-MuhiiBustillo Martinez, 2005). Finally,
in-depth, open-ended interviewing allowed for the explonatb the research topic in
greater detail without the constraints associated wliblse-ended interviews wherein
predetermined categories of knowledge limit the breadth @epth of information

gathered (Schensul, Schensul, & LeCompte, 1999).
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Future Research

Rather than containing or constraining thoughts and pergeectibout the
politics of food access and the social production ofthe#ilis research opens up many
new questions and pathways for future research. Whilel Inei explicate each and
every one of these possibilities, | will highlight fipathways that are most appealing to
me as | expound upon this program of research.

First, there is a need to explore in more detail theenges occurring among the
children and youth involved in this research. Although thepgestives of children and
youth were captured through participant observations aneughr informal
conversations, children and youth were not intervieweduvaoe they invited to complete
survey data as a part of this project. This was due intpddgistical and pragmatic
reasons related to consent of minors. In truth, hewel must also admit that |
underestimated the role of the youth as key actorsipitbicess of social transformation
enacted through this project. Accordingly, future rese&ateeded to explore how the
youth understand the relations of power influencing foodessc Based on this
realization, during the summer of 2008, this project wilelgpanded to include a much
more intensive youth component focused on food (in)jusfoed access, and food
systems change. As part of this project, the children aathywill maintain written, oral,
and visual journals (some of which will be published ontamg)diocused on the farmers’
markets as well as on their emergent thoughts and persgeotigarding the politics of
food access. The journals will then be analyzed indugtite explore how food

(in)access is conceived by the children and youth.
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A second line of research—also informed by the resgammtess and outcomes
described in this dissertation—may focus on addressingcthey of food access. For
instance, what would happen if vouchers for the farmerskets were provided to
potential customers to reduce the financial barriers d¢oessing fresh fruits and
vegetables? In the second phase of this research (sW206&), we are going to establish
a “Super Shopper Program” for parent/guardians, children aanth,yand community
members frequenting the Boys and Girls Club farmerskatar The “Super Shopper
Program” addresses some of the emergent factors rétatbd economy of food access
by providing up to $20.00 in vouchers for purchasing fresh fruitsvagétables from
one of the Boys and Girls Club farmers’ markets. Arotvay to address the economy of
food access may be through the examination of wagensystea region to determine
how far the local minimum wage will take a family imrtes of meeting their food needs.
This type of effort may also include a collective acttmmponent wherein community
members are co-researchers in the examination of waggdocal wage systems, the
calculation of a “living wage” for a particular time-ggacontext, and the mobilization of
communities and other stakeholders in an effort toea®e wages in sectors paying
below the living wage.

Another line of future research relates to the reficaof this methodology in
other locales. One strategy for future replication andpasison studies is to continue to
develop farmers’ markets through a materialist praxis approaconjunction with Boys
and Girls Clubs and children’s hospitals located in dsifiergeographic regions and
representing different levels of urbanicity and ruralifjhis may contribute to the

development of generalized theories related to both umdelisg and addressing the
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politics of food access. In this process, additionalaieteapproaches may be employed
to begin to assess the impact of this type of researgbess on outcomes related to
community ownership of change as well as to public healitomes.

A fourth line of research may explore the politicdadd access from a variety of
standpoints. My dissertation research focused on theicgobf food access among
people living in food insecure communities whereas future reseaay explore the
politics of food access among people living in “food secsmrdtings. This research may
also focus on gaining the perspectives of a more spaiberse audience including
people representing all levels of income, different racekethnicities, different genders,
people from different parts of the country or from otbeuntries, and people from rural
and urban settings. In addition, this line of researey examine the politics of food
access from people representing more parts of the fatdmnsyfrom food production to
food consumption.

Finally, there is a need for research and actiondpaties materialist praxis to
other topics. On the one hand, this may include the exgran$ipraxis-oriented research
to address the material. For instance, research fdcaeethe needs, interests, and
concerns of battered women (e.g., Maguire, 1987) may twgpmoviding living wages,
housing, shelter or other basic needs prior to or inucmhipn with a dialogical process
of concientization. On the other hand, research ftas the material may be expanded
by integrating these efforts into ongoing cycles otaesh, reflection, and action. For
example, research and action that begins by providingingpts homeless individuals
(e.g., Tsemberis, Gulcur, & Nakae, 2004) may be enhanceelsi teffort were integrated

into a process of research that is participatory, teitaeflective, and attentive to power
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and privilege influencing access to housing. In addition, fuesearch may focus on the
application of materialist praxis with research papacts representing different
backgrounds and experiences. These research opportunityesommine to create a
repertoire of research and action informed by a naigripraxis approach, and in so

doing, will fine tune and enhance the this new theory-ausipackage.

Conclusion

In summary, this research tells a new story regardiegsbcial production of
health by focusing on the relations of power influenciogdf access and related health
conditions. This new story began by challenging existowstused to understand the
public’s health and then offered a new theory-methods gacKenaterialist praxis”, as a
means for activating population health perspectives anth&berializing praxis-oriented
research. | then applied a materialist praxis reseapphoach to transform three Boys
and Girls Clubs in Nashville, Tennessee, from youth-sergnggnizations to farmers’
markets. This participatory, situated, reflective, andtemalized research process
provided an opportunity for children, youth, and adults living codf insecure
communities to author a discourse of resistance andbgdigsvith respect to pressing
health inequities such as obesity and food insecurityouidh performances in and to
space, this research also provided opportunities for uncovdengpatially, temporally,
and socially constructed boundaries influencing food accesseThoundaries combined
to make “real, fresh, and good” foods — foods considered hedihier than and superior
to foods described as “bad, rotten, and junk” — inaccesgibfeany people residing in

socially marginalized locations. Data analysis alepicted a nuanced understanding of
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food access by focusing on the financial and time codteemting access. The results of
this study reveal that the politics of food access ammplex and intersectional but

nevertheless discernable and most importantly changeable
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APPENDIX A

SAMPLE NEWSLETTER

Volume 1:
June 11-June 15, 2007

Recipe of the Week

Spicy Cucumber Salad
Refreshing and delicious!

2 cucumbers, peeled

2 cups cider vinegar

1/4 teaspoon dried red chili flakes
1 cup sweet onion, sliced thin

1/3 cup sugar

1/4 teaspoon salt

1/8 teaspoon black pepper

Peel and slice the cucumbers. Then toast
the chilies in a try pan just enough to bring
out the smell, don’t let them burn. Add all
ingredients into a large bowl and mix well.

Let mixture sit 2 hours or over night in
refrigerator before serving, Makes 4
servings.

The Veggie Project is a collaboration between Monroe Carell Jr.
Chilcren's Hospital at Vanderbilt, the Boys and Girls Club of Middle
Tennessee, Food Security Partners of Middle Tennessee, Vanderbilt
Center for Health Services, and Nashville Urban Harvest. The Veggie
Project is supported by a grant from the Baptist Healing Trust.

The Veggie Times

Breaking news...the Veggie Project is taking place at your Boys
and Girls Club this summer. This exciting project brings a farm-
ers’ market to the Boys and Girls Club one day per week from
June 11 to August 10. Nutrition education will also be provided
to the children and youth at the Clubs. Throughout the summer,
the farmers” markets will set-up in the parking lot of the Club
and fresh, locally grown fruits and vegetables will be for sale.
Fresh tomatoes, bell peppers, corn, collard greens and more will
be available all summer long! For more information about the

Veggie Project, please contact Darcy at 579-0783.

Meet the Vegeie Project Staff

Hi! I am Shavaun and I'm trom Louisville, KY. I
am a student at Vanderbilt University. [ am a part
of the Veggie Project because I love eating healthy,
and I want to make healthy foods available for
every person, no matter where they live. I love all
types of food, and I have even eaten fried grass-
hoppers and kangaroo stew!

Hello! I'm Shacora, a 2007 graduate of Tougaloo
College. I enjoy working with the Veggie Project
because | have a passion for teaching children
about the importance of healthy eating habits. My
tavorite dish is shrimp pasta.

Hola, I'm Darcy! I grew up in the cornfields of Illi-
nois but have lived in Nashville for 3 years. My ta-
vorite foods are blackberries and pizza! I can’t wait
to meet you at the farmers” markets.

Greetings, my name is Courtney! I'm from
Memphis, TN and I'm a student at Vanderbilt Uni-
versity. [ am thrilled to work with the Veggie
Project because I enjoy trying new foods and
learning more about them!
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APPENDIX B

INTERVIEW GUIDE

The purpose of this interview is to learn more about your thoughts and pérepect
related to food and food access. This information will be used to hekpttes
understand peoples’ experiences with food. It will also help us deweldpé¢lated
programs in Nashville.

1. What have you eaten over the past 24 hours: for breakfast, lunckjnner,
snacks?
a. Why did you eat these foods?

2. Tell me about your most recent trip to the grocery store.
a. Where did you go?
b. What did you buy?
c. What was the quality of the food?
d. Was the food affordable?

Was this a typical trip to the grocery store? If not, how didlifer from your
usual trip?

3. Tell me about food outlets in your neighborhood/community.

Where are they?

What types of food are sold at these outlets?

What is the quality of the food sold at these outlets?

Is the food affordable?

How do the food stores available in your neighborhood/conityycompared

to food stores in other parts of Nashville?
I. If there are differences, why do you think these diffees exist?

f.  What could be done to enhance the food outlets in your
neighborhood/community?

®op oW

4. Are you satisfied with the types of foods you have regular acseto? Why or why
not?

5. Peoples’ access to fresh, healthy foods is related to a lotdifferent things. Do
you think that your level of access to fresh, healthy foods has ything do with:
a. your race and/or the race of your community/neighborhétm so?
b. your social class and/or the social class of your conitylneighborhood?
How so?
c. your gender and/or the gender make-up of your community/neigbbd?
How so?
d. your age and/or the age make-up of your community/neighborhtéogd?so0?
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6. When | say the “American food system” what does that mean to youw¥hat are
the strengths and weaknesses of the American food system?

7. What other thoughts do you have about food and/or food access?
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Veggie Project
Brief Survey for Interviewees

Date: / / ID:

These questions are about you and your family. This information iV be used to
help us better understand the types of people involved viatthis study.

1. What is your age? years

2. What is the highest level of formal education you have congied?

O 1-Less than high school

O 2-High school graduate/ GED
0 3-Some college

O 4-College graduate

O 5-Advanced degree

3. What best describes your race/ ethnicity? (Please check tat apply.)

O 1-American Indian, Eskimo or Aleut
O 2-Black or African American

O 3-Hispanic or Latino

O 4-Asian or Pacific Islander

O 5-White or Caucasian

O 6-Bi-racial/Multi-racial

O 999-Other

4. What is your gender?

O 1-Male
O 2-Female

5. How many total people live in your household (please inclug®urself)
people

6. How many persons under the age of 18 live in your household?
children under 18

7. Do you receive food stamps or WIC?
O 1-Yes
O 2-No
O 998-Refused
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8. Do your children receive free or reduced priced lunobs?

O 1-Yes

O 2-No

O 3-I do not have children
O 998-Refused

9. Which category represents your TOTAL combined householgthcome from all
household members during the past 12 months?

O 1-Less than $10,000

O 2-$10,000-19,999

O 3-$20,000-29,999

O 4-$30,000-39,999

O 5-$40,000-49,999

O 6-$50,000-59,999

O 7-$60,000-69,999

O 8-$70,000-79,999

O 9-$80,000 or more

O 998-Refused

10. What is your home zip code?

11. How far do you live from the XX Boys and Girls Club?
blocks OR miles

The last question are about you and your health.

12. In general, would you say that your health is...
O 1-Excellent
O 2-Very Good
O 3-Good
O 4-Fair
O 5-Poor

13. How satisfied are you with your life?
O 1- Very Satisfied
O 2-Somewhat Satisfied
O 3-Somewhat Dissatisfied
O 4-Very Dissatisfied

Thanks!
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APPENDIX C

FOOD STORE SURVEY

Name of Store:

Address:

Researchers:

Codes:
X = Entrance to Store -, €&, v = General Flow

(Mark all that apply)

1 = Produce (Fruit Section and Vegetable Section)
2 = Dairy Section (milk, cheese, & butter)

3 = Meat Section

4= Bread Section

5= Tobacco Section

6= Alcohol/Liquor Section

*Be sure to mark store entrance location and flow direction
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Researchers: Date of Survey: / /
month, day, year

Time in: : am pm (circle one) Time out: : pm (circle one)

l. INITIAL OBSERVATIONS

Store Name:

Store Address (Intersection):

Type of Store: _ Convenience Store (food only-no gas pumps)

Convenience Store/Gas Station Number of gas pumps
Local Market

Supermarket

Other (describe)

(Mark ENTRANCE and TRAFFIC FLOW on GRID)

1. How many cash registers or checkout stands are indhe?s

I1. NUTRITION PRODUCT OBSERVATIONS

A. Fruit Section:

2. Does the store offdfRUITS (fresh, frozen, or canned)?
Yes ....complete the following table No ....go to question 5

3. Where is the fresh fruit sectiohthe store? (RECORD ON GRID)
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* Check all that apply

NOTE: DO NOT include baby food, fruit cocktail, or pie fillings

FRUITS Fresh Frozen Canned/In a Jar
Bananas ___Yes Not Applicable Not Applicable
Apples ___Yes ___Yes ___Yes
Oranges ___Yes Not Applicable ___Yes
Grapefruit ___Yes Not Applicable ___Yes
Grapes ___Yes Not Applicable Not Applicable
Peaches/Nectarines | Yes ___Yes ___Yes
4. Does the store offé00% natural Applesauce? Yes No
5. Does the store offer Red Delicious Apples? es Y No

A. Price of one Red Delicious Apple, if offered onlysasgle units $ N/A

B. Price of one pound of Red Delicious Apples, if offeby the pound $ N/A
Does the store offer organic fruit? Yes No

List all organic fruits sold at the store.

B. Vegetable Section:

6. Does the store offfEGETABLES ? Yes ....complete the following table

No ....go to question 9

7. Where is the vegetable (produce) seétion (RECORD ON GRID)

Check all that apply
NOTE: DO NOT include baby food, soup, or mixed vegetables or sweet potatoes

VEGETABLES Fresh Frozen Canned/Boxed
Lettuce ___Yes Not Applicable Not Applicable
Potatoes ___Yes ___Yes ___Yes
Carrots ___Yes ___Yes ___Yes
Tomatoes ___Yes Not Applicable ___Yes
Broccoli ___Yes ___Yes Not Applicable
Spinach ___Yes ___Yes ___Yes
Greens ___Yes ___Yes ___Yes

NOTE: If the answer to #6 is Yes and no items aeelobd in the vegetable table,
describe the vegetables.
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Does the store offer organic vegetables?

Yes No

List all organic vegetables sold at the store.

8.

C.

9.

10.

A. What is the price per bag of freshaiaf?
(record regular carrots if available)

reg. $ baby $ N/A

B. What is the weight of the bag? pound(sihces (circle one) N/A

Dairy Section:

If there is a dairy sectipwhere is the dairy secti@n

(RECORD all that apply of MILK, CHEESE, or BUTTER ON GRID)
Does the store off&fILK ? Yes ....complete the following table

No ....go to question 13

* Check all that apply

Type Half gallons Gallons

Skim ___Yes ___No ___Yes ___Na
%% ___Yes ___No ___Yes ~_Nag
1% ___Yes ___No ___Yes __No
2% ___Yes ___No ___Yes __No
Whole ___Yes ___No ___Yes __Na
Organic ___Yes ___No ___Yes ___No
11. What is the lowest price otagallonof 2% Milk ?  $ N/A

12. What is the lowest price ofjallon of 2% Milk ? $ N/A

13. Does the store offer aREDUCED FAT CHEESES? Yes No

14. Does the store offer any otlheduced-fat includingnonfat dairy products (cottage
cheese, yogurt, and cream cheese, etc.)

____Yes

~__No

15. Does the store offBUTTER or MARGARINE ?
Yes .... complete the following table
No .... go to question 18
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* Check all that apply

Regular Butter | Light Butter Regular Light Margarine
(at least 1/3 less | Margarine (at least 1/3 less
calories) calories)
____Yes
____No ___Yes ___ Yes __Yes ___ No
No No
16. A. What is the lowest price obae poundpackage of margarine? $ N/A

B. If a one pound container is not availaiMeat is the price of the next smaller
container?
Price: $ Size: ounces N/A

D. Juice Section:

17. Does the store offer aRRRUIT JUICES ?
Yes ....complete the following table No

* Check all that apply

Type 100% <100% None

Fresh Squeezed

Fresh From
Concentrate

Frozen

Canned

Boxed/Bottled

E. Meat Section:

18. Does the store offBMfEAT ? Yes No ....go to question 25
19. Ifthere is a meat sectjomhere is the meat sectiofhthe storePRECORD ON
GRID)

20. Does the store offprepackagedand/orfresh deli reduced-fat luncheon meats?
(The package must be clearly marked)
____Yes
~__No

21. Does the store offégan ground meats?

(The package must be clearly marked) Yes
No ....go to question 24
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22. Does the package label st8686 or greater leanness? Yes No

23. What is the cost of one poundefiuced fatground hamburggB6% or greater)?
(Record the least expensive)

% reduced fat $ b ____N/A
24. Does the store offekinlesspoultry? ____Yes _____No
25. Does the store offéresh fish? ____Yes ____No
(Do Notinclude Catfish)
F. Bread Section:
26. Does the store off @BREAD? _ Yes _____No ...go to question 29

27. Where is theommercial bread sectionf the store?(RECORD ON GRID)

28. Does the store havdérash bakedbread sectioh Yes No

29. Does the store off@00% whole grain breacommercial or fresh bakedy

(The package must be clearly marked)

Yes
No
1. OTHER PRODUCT OBSERVATIONS
G. Tobacco Section:
30. Does the store offdlOBACCO Products? _ Yes ___ No .... go to question 31

31. Ifthere is a tobacco section, where is thedodaectiorof the store? (loose,
cartons, and paraphernal@ECORD ON GRID)

H. Alcohol/Liquor Section:

32. Does the store off dLCOHOL/LIQUOR ? Yes No

33. Ifthere is an alcohol/liquor section, wherthes alcohol/liquor sectioaf the store?
(beer, wine, liquorsfRECORD ON GRID)

DID | REVIEW EVERY ITEM ON THE SURVEY?

Signature: Yes No
Signature: Yes No
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APPENDIX D

SURVEY

Interviewer: Participant ID:
Date:

Thank you for agreeing to complete this survey. The questions are all focused on
your experiences related to purchasing and eating fresh fruits and vegetables. It
should take about 10 minutes to complete this survey. A follow-up survey will
be completed in about 2 months, during the first week of August.

Recent Purchasing Patterns of Fresh Fruit and Vegetables

The first questions are about the last time you purchased fresh fruits and
vegetables.

1. When was the last time you purchased fresh fruits and/or vegetables?
O 1-During the past week
O 2-Within the past 2 weeks
O 3-Within the past month
O 4-More than a month ago
O 5-Never

2. The last time you purchased fresh fruits and/or vegetables, where did you
buy them?

(Record name)

2a. Coding Categories for Data Entry
O 1-Boys and Girls Club Farmers” Market
O 2-Convenience store

O 3-Dollar General

O 4-Harris Teeter

O 5-Kroger

O 6-Murphy’s Produce

O 7-Nashville Farmers” Market

O 8-Publix

O 9-Target

O 10-Turnip Truck
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O 11-Walmart
O 12-Wild Oats
O 999-Other:

2b. About how far do you live from that store?
blocks OR miles

2c. How did you travel to that store?

O 1-Car

O 2-Bus

O 3-Walking — about blocks
O 4-Bicycle

O 999-Other:

3. The last time you purchased fresh fruits and/or vegetables, what did you
buy?

Berries

O 1-Yes
O 2-No

Bell Peppers (Red, Green,
Orange, or Yellow)

O 1-Yes
O 2-No

Broccoli

O 1-Yes
O 2-No
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Cabbage

O 1-Yes
O 2-No

Carrot

O 1-Yes
O 2-No

Celery

O 1-Yes
O 2-No

Collard Greens

O 1-Yes
O 2-No

Corn

O 1-Yes
O 2-No

Cucumber

O 1-Yes
O 2-No
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Melon (cantaloupe, honeydew)

O 1-Yes
O 2-No

Green Beans

O 1-Yes
O 2-No

Potatoes (white)

O 1-Yes
O 2-No

Onion (white, green, yellow,
red)

O 1-Yes
O 2-No

Peaches or nectarines

O 1-Yes
O 2-No

Squash (Green and Yellow)

Ebin¥eh
O 2-No
O 1-Yes
O 2-No
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Sweet Potato or Yam

O 1-Yes
O 2-No

Tomato

O 1-Yes
O 2-No

Turnip Greens

O 1-Yes
O 2-No

Watermelon

O 1-Yes
O 2-No

3a. Did you purchase any other fruits and vegetables?
O 1-Yes
O 2-No

3a.1. If yes, what other types of fruits and vegetables did you
purchase?

Ease of Purchasing Fresh Fruits and Vegetables

The next questions are about purchasing fresh fruits and vegetables in your
neighborhood or community.

4. What is the name of your neighborhood or community?
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5. Over the past month, that would be since XX/XX/2007, how easy was it for
you to buy the following in your neighborhood/community?

5a.

5b.

5c.

5d.

5e.

5f.

Fruit and Vegetable Consumption, past 7 days

High quality fruits and
vegetables (i.e., not wilted or
bruised, fresh)?

A wide variety of fresh fruits
and vegetables?

Fresh fruits and vegetables
that are affordable?

Fresh fruits and vegetables
that are important to your
culture or traditions?
Fresh fruits and vegetables
that you like to eat?

Fresh fruits and vegetables
that are new to you?

Very
Easy
(1)
Very
Easy
(1)
Very
Easy
(1)
Very
Easy
(1)
Very
Easy
(1)
Very
Easy
(1)

The next questions are about the servings of fruits and vegetables that you ate over

the past week.

Somewhat
Easy (2)

Somewhat
Easy (2)

Somewhat
Easy (2)

Somewhat
Easy (2)

Somewhat
Easy (2)

Somewhat
Easy (2)

Somewhat
Difficult
(3)
Somewhat
Difficult
(3)
Somewhat
Difficult
(3)
Somewhat
Difficult
(3)
Somewhat
Difficult
(3)
Somewhat
Difficult
(3)

Very
Difficult
(4)
Very
Difficult
(4)
Very
Difficult
(4)
Very
Difficult
(4)
Very
Difficult
(4)
Very
Difficult
(4)

Don’t
Know
(997)
Don’t
Know
(997)
Don’t
Know
(997)
Don’t
Know
(997)
Don’t
Know
(997)
Don’t
Know
(997)

6. During the past 7 days, how many servings of fruit did you eat? DO NOT count

fruit juices.

O I did not eat fruit during the past 7 days (1) (Skip to Question 7)
O 1 to 3 servings during the past 7 days (2)
O 4 to 6 servings during the past 7 days (3)

O 1 serving per day (4)
O 2 servings per day (5)
O 3 or more servings per day (6)

6a. How much of the fruit that you ate was fresh (not canned or frozen)?
O None (it was all canned or frozen) (1)

O Some fresh (mostly canned or frozen) (2)
O Mostly fresh (some canned or frozen) (3)

O All (it was all fresh) (4)
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7. During the past 7 days, how many servings of vegetables did you eat? DO NOT
count French fries.

O I did not eat vegetables during the past 7 days (1) (Skip to Question 8)

O 1 to 3 servings during the past 7 days (2)

O 4 to 6 servings during the past 7 days (3)

O 1 serving per day (4)

O 2 servings per day (5)

O 3 or more servings per day (6)

7a. How much of the vegetables that you ate were fresh (not canned or frozen)?
O None (it was all canned or frozen) (1)

O Some fresh (mostly canned or frozen) (2)

O Mostly fresh (some canned or frozen) (3)

O All (it was all fresh) (4)

Demographics

The last questions are about you and your family. This information will be used
to help us better understand the types of people involved with this study.

8. In general, would you say that your health is...
O 1-Excellent
O 2-Very Good
O 3-Good
O 4-Fair
O 5-Poor

9. How satisfied are you with your life?
O 1- Very Satisfied
O 2-Somewhat Satisfied
O 3-Somewhat Dissatisfied
O 4-Very Dissatisfied

10. What is your age? years

11. What is the highest level of formal education you have completed?
O 1-Less than high school
O 2-High school graduate/ GED
O 3-Some college
O 4-College graduate
O 5-Advanced degree
12. What best describes your race/ ethnicity? (Please check all that apply.)

O 1-American Indian, Eskimo or Aleut
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O 2-Black or African American
O 3-Hispanic or Latino

O 4-Asian or Pacific Islander
O 5-White or Caucasian

O 6-Bi-racial /Multi-racial
O 999-Other, please specify:

13. What is your gender?

O 1-Male
O 2-Female

14. How many total people live in your household (please include yourself)
people

15. How many persons under the age of 18 live in your household?
children under 18

16. What is your relationship to the child that is attending the XX Boys and
Girls Club?

O 1-Mother /father

O 2-Grandparent

O 3-Aunt/Uncle

O 4-Sibling

O 5-Cousin

O 999-Other

17. Do you receive food stamps or WIC?
O 1-Yes
O 2-No
0O 998-Refused

18. Do your children receive free or reduced priced lunches?
O 1-Yes
O 2-No
0O 998-Refused
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19. Which category represents your TOTAL combined household income from
all household members during the past 12 months?

O 1-Less than $10,000

O 2-$10,000-19,999

O 3-$20,000-29,999

O 4-$30,000-39,999

O 5-$40,000-49,999

O 6-$50,000-59,999

O 7-$60,000-69,999

O 8-$70,000-79,999

[0 9-$80,000 or more

0O 998-Refused

20. What is your home zip code?

21. How far do you live from the XX Boys and Girls Club?
blocks OR miles
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APPENDIX E

CONSENT FOR INTERVIEWS AND FOCUS GROUPS

You are being asked to take part in a research studyrdgearch is a part of the degree
requirement for Darcy Freedman, the Principal Invesiigaf the study.

Purpose
The purpose of this research is to better understandothiepbrsonal, community, and

social factors influence the types of food that y&e Bnd that are available to you. You
are being asked to take part because you have been involved Batys and Girls Club
Farmers’ Market.

Procedures

You are being asked to take part in a one-time intereies focus group. The interview
will last 1 hour or less. During the interview you will Bsked questions about personal,
community, and social factors that influence the tyglefod that you like and that are
available to you. You do not have to answer any questiaaisyou do not want to
answer. You may leave the interview at any time. Therwew will be tape-recorded
and transcribed into a written document. Without tipetgecording of the conversation,
we would not be able to remember some of the importiaings said during the
interview.

The focus group is a group discussion with 6-8 people aboutathe tpics: how do
your personal, community, and social factors influeheetypes of food that you like and
that are available to you. The focus groups will be aliokhbur, you may attend more
than one focus group if you would like. During the focusugtoyou do not have to
answer any questions that you do not want to answer. Yayuleave the focus group at
any time. The focus group will be tape-recorded and trdestinto a written document.
Without the tape-recording of the conversation, we waooldbe able to remember some
of the important things said during the focus group.

Risks
There are no foreseeable risks or discomforts retatéus research other than the time it
takes for you to be at the interview.

Confidentiality

Your confidentiality will be protected during this reseawktier the interviews and focus
groups are transcribed into a written document, youmaake will be deleted and a code
name will be used in its place. The tape will be dgstitafter it has been transcribed.

All efforts, within reason, will be made to keep the peed information in your research
record private but total privacy cannot be promised. Youwrmdtion may be shared
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with Vanderbilt or the government, such as the Vandetbiiiversity Institutional
Review Board, Federal Government Office for Human ReseBRrotectionsif you or
someone else is in danger or if we are required to do Bwby

Compensation
Interviews: To compensate you for your time during therinéw you will receive a

$20.00 gift card to a local grocery store.

Focus Groups: To compensate you for your time during thes fgaup you will receive
$10.00 gift card to the Boys and Girls Club Farmers’ Market.

uestions

If you have any questions about this research study or if you wadilike to withdraw
from the study, please contact Darcy Freedman at 615-579-0783 or my bty
Advisory, Paul Speer, at 615-322-6881. For additional information about givg
consent or your rights as a participant in this study, contacthe Vanderbilt
University Institutional Review Board Office at (615) 322-2918 or tolfree at (866)
224-8273.

» Your patrticipation in this research is voluntary, and wollinot be penalized if you
refuse to take part or decide to stop.

» If you agree to participate, you will be given a signed copy of thdocument and,
if requested, a written summary of the research.

» Signing this document means that the research study has been described to you and
that you voluntarily agree to participate.

| agree to participate in an_interview Yes No

| agree to participate in one or more focus groups Yes No

| give you permission to contact me in the future aboutiaddl research studies related to this
topic. Yes No

Signature of Participant Date

Signature of Witness
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APPENDIX F

CONSENT FOR SURVEYS

You are being asked to take part in a research studyrdgearch is a part of the degree
requirement for Darcy Freedman, the Principal Invesiigaf the study.

Purpose
The purpose of this research is to better understand the dyfreiits and vegetables that are

available to you and that you eat. You are being asked tqptakéecause you have a child
attending a Boys an Girls Club in Nashville, TN.

Procedures

You are being asked to take part in tswoveys: the *Lis in the beginning of June and the
2"%is in the beginning of August 2007. The surveys will take abBuhinutes or less to
complete. They can be completed at the Boys and Gluls or over the telephone. The
surveys will ask you questions about the types of fruitsveegetables that are available
to you and that you eat. There will also be a few goestabout your personal
characteristics such as your gender and race. You do rbtacneaswer any question that
you do not want to.

Risks
There are no foreseeable risks or discomforts relatethis research. There is an
inconvenience of time related to completing the survey.

Confidentiality

Your confidentiality will be protected during this resear¢bur name will not be used in
the research. An ID number will be used instead. Adiref, within reason, will be made
to keep the personal information in your research recaovdtprbut total privacy cannot
be promised. Your information may be shared with Vantlesbithe government, such
as the Vanderbilt University Institutional Review Boardd€ral Government Office for
Human Research Protectiofsyou or someone else is in danger or if we are reduive
do so by law.

Compensation
All survey participants will be entered into a drawingdogift card to a local grocery.

After the £ survey, there will be 25 drawings for a $25.00 gift carderthe 2° survey,
there will be 25 drawings for a $50.00 gift card. Drawingstake place over the course
of a week. If you complete the survey on a Monday tleenwill have five chances to
win a gift card: Monday, Tuesday, Wednesday, ThursdayFaddy. If you complete
the survey on a Tuesday then you will have four chatocesn: Tuesday, Wednesday,
Thursday, and Friday, and so on. You do not need to be &adys and Girls Club to
win.
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Questions

If you have any questions about this research study or if you wdallike to withdraw
from the project, please contact Darcy Freedman at 615-579-0783 or rRgculty
Advisory, Paul Speer, at 615-322-6881. For additional information about givg
consent or your rights as a participant in this study, contacthe Vanderbilt
University Institutional Review Board Office at (615) 322-2918 or tolfree at (866)
224-8273.

» Your participation in this research is voluntary. Yol wot be penalized if you refuse to take
part or decide to stop.

» If you agree to participate, you will be given a signed copy of thdocument and, if
requested, a written summary of the research.

» Signing this document means that the research study has been described tothatr and
you voluntarily agree to participate.

| give you permission to contact me in the future aboutiaddil research studies related to
this topic. Yes No

Signature of Participant Date

Signature of Witness Date
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APPENDIX G

FOCUS GROUP TOPICS: RESEARCH STAFF

Week 1

Record a 24 hour food diary. Why did you eat and drink tfoeses? What
influenced your choices?

Week 2
Social Change

What is your theory for social change? What facilgaecial change? What
hinders it?

How is the Veggie Project a social change effort?

Week 3

Focus on gender in your participant observations andrlels. The following
guestions should guide your recording and reflections:

Who shops at the market? What are their genders? (regectfic numbers in
your field notes)

How do different genders interact with the food atrttagket, with you as an
intern, with other customers?

What types of dialogue is going on by people from diffegamtders?

How does your gender influence your experiences aroundrichuling the
foods that you eat and the foods that you prepare?

Week 4

Focus on race/ethnicity in your participant observatam field notes. The
following questions should guide your recording and reflections

Who shops at the market? What are their races/etlasieifrecord specific
numbers in your field notes)

How do different races/ethnicities interact with tbhed at the market, with you
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as an intern, with other customers?
What types of dialogue is going on by people from diffegamtders?

How does your race/ethnicity influence your experierecesnd food including
the foods that you eat and the foods that you prepare?

Week 5

Focus on social/leconomic class in your participantrebsens and field notes.
The following questions should guide your recording and rtadles:

Who shops at the market? What are their social/ecendasses? (record
specific numbers in your field notes)

How do different social/leconomic classes interachwie food at the market,
with you as an intern, with other customers?

What types of dialogue is going on by people from diffesaial/economic
classes?

How does your social/leconomic class influence yopeggnces around food
including the foods that you eat and the foods that you p@par

Week 6
Review of field notes.

Pick one set of field notes from the people you argasdi

Read designated field notes

Pick out 5 sections in each set of field notes thaiewwé interest to you
Why did you find this part interesting? What did this partheffield
notes tell you?

apop

Assignments:

SM: read field notes from CW and DF
CW: read field notes from DF and SE
DF: read field notes from SE and SM

SE: read field notes from SM and CW
Week 7
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Review of field notes.

Pick two sets of field notes that yauote.

Read designated field notes

Pick out 5 sections in each set of field notes thaiewwé interest to you
Why did you find this part interesting? What did this partheffield
notes tell you?

apop

Week 8

Photovoice Activity. We each pick two pictures to disausag the SHOWeD
technique.

What do you see here?

What is really going on here?

What does this tell us about selves or our community?
What strengths or weaknesses are revealed in this @icture

What are we going to do about this?

Week 9

Photovoice Activity. We each pick two pictures to disausag the SHOWeD
technique.

What do you see here?

What is really going on here?

What does this tell us about selves or our community?
What strengths or weaknesses are revealed in this @icture

What are we going to do about this?
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