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Abstract

With a dramatic increase in the number of foreign visitors, Japan is no
exception to appreciating cultural diversity. This study intends to explore the
possibility of developing cultural understanding in Japan, precisely focused on
international visitors® discovery of the relationship between “the self” and “the
other.” To achieve this aim, a location-based audio guide system was designed
and implemented. The system provides three types of contents: tips for tourists
extracted from a popular guidebook, stories or opinions of local people, and
feedback and cultural implications from other users who have already listened to
the previous two types of contents.

Fieldwork experiment with 25 international and 5 Japanese participants
was conducted in Tokyo to observe cultural exchange. Qualitative data collection
and detailed behavioral analysis revealed that the system contributes to
participants’ enhancement of cultural awareness. Although the depth of
understanding may vary, it may help them recognize: 1) difference or similarity of
their own culture vs. Japanese culture, 2) the personal history or knowledge of
their own country, 3) a particular culture itself (in this context Japanese culture),
and 4) sometimes particularly nothing. This indicates the system could work with
all users regardless of nationalities.

This study discovered that recognition of oneself is fundamentally
universal in any circumstance where cultural exchange would happens, and in a
way, cultural, intercultural, and cross-cultural understandings are not very
different when the focus is on self-awareness.

Keywords:
Cultural Understanding, System, Audio Guide, Location-Based, Japan
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Chapter 1

Introduction

1.1 Introduction

Statistics of Japan National Tourism Organization shows the number of
foreign visitor to Japan in 2016 is approximately 24 million, an increase of 21%
from 2015 (Figure 1.1). Currently, visitors from Asian countries are on the rise,
and as Japan is going to host the Tokyo Olympics in 2020, the trend of visitors to

Japan has accelerated.

Figure 1.1 Number of Foreign Visitors to Japan (Data by JNTO)
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As for intake of foreign students, the Japanese government is promoting
the *“300,000 international student plan,” which aims to accept 300,000
international students by the year 2020. The Ministry of Foreign Affairs (MOFA)
in partnership with The Ministry of Education, Culture, Sports, Science and
Technology (MEXT), the governing body for education in Japan, intends to
provide wide-ranging services for international students™®. This policy seems to be
going well so far: according to JNTO, the number of study-abroad students from
various countries is increasing just like the number of foreign visitors, especially

from Asian countries (Figure 1.2).

3%

& China

& Vietnam
& Nepal

4 Korea

& Taiwan
“Sri Lanka

K Indonesia

& Myanmar

Figure 1.2 Nationality of International Students in Japan

In the setting of higher education, attracting foreign students is
becoming a national trend too. For instance, Keio University introduced the
Global Information and Governance Academic (GIGA) Program 2 in 2011,
intending to train international students to identify and resolve complex issues in
modern society by offering an education that integrates technology, science,
design, and governance. This program is completely taught in English, and it

prepares students with the knowledge and skills necessary for this era of rapid
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progress, thus positioning them for preeminent careers in global enterprises.

General knowledge about and attitudes toward the host culture, such as
its language or values, and its members have been consistently posited to play an
important role in influencing effective communication across cultures (Wiseman
et al., 1989). Scholars in social sciences, cultural anthropology, and many other
related academic fields have attempted to conceptualize their understanding of
culture. Japan is now in the transition of a social paradigm shift in a way, to break
out of its conventional image of closed, isolated island country (Nishihara, 2015).

Although historically Japan has been regarded as monolingual and
mono-cultural country (Heinrich, 2012), the exponential growth of international
visitors 2 has led Japan to appreciate cultural diversity. The figures above are
testimony to this. Nevertheless, despite this cultural exchange happening
everywhere in Japan, short to middle term sojourners such as study-abroad
students seem to be missing out on this exchange. Although they come to the
country with great ambition and enthusiasm, frequently things do not work as they
expect. Sometimes they experience severe culture shock because of food,
language barrier, difference of mindset, and many other factors. Some
international students cannot get along with others very well because they are
surrounded by supposedly “reserved” Japanese people who do not interact very
much, and as a result, they feel isolated. If such experiences of sojourners shape
negative impressions of Japan, it would be absolutely a lost opportunity for both
foreign students and Japanese to cultivate mutual understanding.

From personal experience, when | was also a study-abroad student in
Australia, the United States, and England, all English-speaking countries, |
recognized myself as a “minority,” a non-native English speaker and a person
from a different cultural background. Being surrounded by “others” of different
nationalities, however, never meant isolation to me. Studying abroad certainly

made me realize my “Japaneseness,” but these countries seemed quite successful
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in supporting international students in my opinion. There was a specific
department of the university or faculty staff available for international students,
and they were always ready to answer your questions about life overseas such as
career design, visa issues, language problem, and cultural adjustment. The
universities | studied were located in cosmopolitan cities, and the fact that all of
them were multicultural countries was not irrelevant.

On returning home, | started to realize Japan might not be very
confortable country to live in for a foreigner compared to the countries | studied
abroad. As a Japanese, | never felt inconvenient to live in Japan, and that is
because Japanese society is so well structured and organized for Japanese people,
and hence | did not notice it until |1 looked at it from the perspective of
“foreigners.” Observing some of my international friends who try to adjust to life
in Japan made me realize that they seem to encounter several problems they
would never experience if they were Japanese. For them, opening a bank account,
getting a contract for a mobile phone, finding a part-time job are all very difficult,
whereas for Japanese they are all relatively easy. Sometimes this is due to visa
issues and language barriers, and occasionally because of their nationalities.

In general, the “foreign other” refers not only to different nationalities,
but to any group of people perceived as different, in terms of so-called ethnicity,
religion, political alignment, class or caste, or gender (Holliday et al., 2010).
However, we have to be aware that all foreigners are unique individuals, and we
should not generalize them by these aspects mentioned above. Foreigners visit
Japan for several purposes, such as sightseeing, studying, or working. Likewise,
depending on their cultural backgrounds, problems they encounter as well as their
interests to explore greatly vary, and there will never be a solution applicable to
everyone. It is rather obvious that proposing a general-purpose answer for all
problems is almost impossible if these problems are caused by social structure in

Japan. In such cases, there is not much an individual can do. However, in some
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cases, problems foreigners face are derived more or less from unconscious
cultural assumptions or stereotypes. If so, a way to support foreign individuals in
Japan can be achieved by minimizing these miscommunications in the cultural
context. More specifically, creating new media to provide foreigners opportunities
to know Japanese culture at a deeper level is meaningful from a cross-cultural

viewpoint.

1.2 Objective of the Study

Several aspects of culture, such as goods, feelings, actions, and words
can be very specific to a particular region. They are difficult to grasp from
guidebooks or simply by browsing the Internet because in many cases these
contents are provided based on visible (and generally superficial) information. It
IS quite easy to acquire stereotypical ideas about Japan sitting in front of the
laptop, but there will never be a better experience than seeing it in reality or
having direct interaction with local people. This provides foreigners
well-grounded cultural ideas, and more importantly, helps them have a channel to
boost such communication.

Understanding cross-cultural representation entails not only historical
awareness of the academic mode of production, but also an analysis of the ways in
which self-reflection and thus conflicting “others” have been translated and
subverted in related discourses (Hallam and Street, 2000). Constructing an image
or awareness of “the self” is always accomplished by simultaneous realization of
“the other.” The point Hallam and Street make is persuasive enough for me to
understand my previous experience of studying abroad when | became aware of
my cultural identity as a Japanese surrounded by other nationality students.
Holliday (1999) supports the idea that individuals tend to comprehend their own
identity when they confront with differentiation from others. According to him, in

an environment of predominant ethnic or cultural homogeneity, this
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conceptualization hardly occurs. These assumptions are made either in academic
or in an entirely empirical context and not well tested in a practical setting
nonetheless.

Texting pedestrians, or “smartphone zombies,” are becoming a major
modern social problem in many countries including Japan *. Since these
pedestrians walk slowly without paying attention to their surroundings because
they are focused on their smartphones, this is now a significant safety threat as
distracted pedestrians cause accidents. Whereas too much focus on smartphone
display can be hazardous, with audio contents the same is not the case. Listening
to the radio through smartphones is widely accepted nowadays. The spread of
smart speakers such as Google Home ° or Amazon Echo® shows the possibility of
audio technology reevaluated more than ever. Audio technology would help solve
international visitors’ problems introduced above to some extent.

The objective of the study, therefore, is 1) to propose and implement
new media (exclusively audio guide system, hereafter “the system”), 2) to
investigate the effectiveness of the system, and 3) to find the clues to fill the gap
of communicative barriers that international users would experience in cultural
exchange. To evaluate the system’s effectiveness, detailed behavioral analysis
will be conducted to ascertain its contribution to users. Significance of system
implementation and conducting analysis is to place users in a fixed position to
make a solid comparison. Additionally, this study aims to examine the prospect of
cultural understanding in Japan, precisely focusing on the relationship between
“the self” and “the other” of international individuals.

Related to the objective of the study, the following three major research
questions will be addressed: 1) To what extent can the system contribute to
international users’ cultural awareness? 2) What is the key factor of cultural

understanding in Japan? 3) Is the factor fundamentally applicable in other

circumstances too: for instance, in a different place, or with people of other
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nationalities?

1.3 Organization of Chapters

The remaining chapters will be organized as follows. Chapter 2 will
widely cover the related literature such as culture, communication, intercultural /
cross-cultural discussion. Previous works will be mentioned from the perspective
of tourism and information technology and several models and measurement of
cultural understandings suggested by scholars will be examined. In examining
previous literature, | find that a study of the humanities and the social sciences
crossover from a viewpoint of cultural understanding has not been conducted yet,
and proposing an audio guide system as a tangible method to enhance cultural
understanding in Japan specifically is thoroughly original.

In Chapter 3, I will present the concept of the system | propose as new
media, reviewing relevant literature when needed. In doing so, | mention the
target users of the system. Chapter 4 describes concrete system configuration,
including three specific types of location-based audio guide contents. System
implementation is also mentioned here, such as its web application design,
interface design, and the foundation of the website.

Chapter 5 discusses the experimental method of the study, which
includes demographic information regarding the participants and experimental
procedures. This chapter will also include an explanation of a set of fieldwork
conducted in Tokyo. As a qualitative study, after the fieldwork was completed,
participants’ behaviors were analyzed focusing on the actual remarks that
appeared on fieldwork script transcribed. Additionally, | suggested a measurement
of ten dimensions based on several empirical studies to evaluate the result. This
measurement was designed to provide appropriate perspectives of the analysis in
Chapter 6 and hence used as a supplement methodology.

Chapters 6 will present the results of the experiments in detail. The
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former part of Chapter 6 focuses on the difference in contents to investigate
whether they are effective or not. Some of the participants’ behaviors are picked
and discussed further, by examining the scores of the measurement | proposed in
Chapter 5. The latter half of Chapter 6 is a comparative study of international and
Japanese participants. The results will be shown using the same scheme, yet they
are analyzed focusing on the script of the fieldwork and using the measurement as
a supplement.

Chapter 7 discusses the result of the experiment as well as examines the
effectiveness of the system. Some barriers to hinder successful intercultural
communication are presented initially, followed by a further assessment of the
system’s effectiveness for users. Through the discussion, | will theorize the
findings and suggest a model of cultural understanding, which might be
applicable in similar settings.

Last, | conclude the study in Chapter 8 by summarizing the findings.

Implications and possibility of future works will be mentioned too.




Chapter 2

Related Works

2.1 Discussion about Culture

Because of the great diversity in the modern world and its continuous
change, defining the term “culture” nowadays is an extremely difficult activity. In
the 19" century, culture was commonly used as a synonym for “Western
civilization.” Tylor (1871) popularized the idea that all societies pass through
development stages, beginning with “savagery,” progressing to “barbarism,” and
culminating in Western “civilization.” It is easy to see that such a definition
assumes that Western cultures were considered superior. Both Western cultures,
beginning with ancient Greece, and Eastern cultures, most notably imperial China,
believed that their way of life was superior. The study of multiple cultures without
imposing the belief that Western culture was the ultimate goal was slow to
develop.

Jandt (2011) claimed that nowadays it is not about how superior or
inferior a certain culture is. Culture refers to a community or population
sufficiently large enough to be self-sustaining, that is, large enough to produce
new generations of members without relying on outside people. Culture also
refers to the process of social transmission of certain thoughts and behaviors from

birth through the family and the school over the course of generations.
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Furthermore, it is defined as the totality of that group’s thought, experiences, and
patterns of behavior and its concepts, values, and assumptions about life that
guide behavior and how those evolve on contact with other cultures.

Collier and Thomas (1988) described members who consciously
identify themselves with a certain culture as having a “cultural identity,” or the
identification with and perceived acceptance into a group that has a shared system
of symbols and meanings as well as norms for conduct. Just knowing another’s
cultural identity does not provide complete or reliable information about that
person. Knowing another’s cultural identity does, however, help us understand the
opportunities and challenges that each individual in that culture had to deal with.

Since after Hofstede (1980)’s research about “national culture” or
“organizational culture” in cross-cultural communication setting caused great
controversy, many scholars have been attempting to conceptualize their
implications. Even though Hofstede’s theory attracts many subsequent positivist
researchers and became a foundation for their approaches to cultural studies, there
is still strong criticism toward it and no sole definitions are established. Some
radical critiques are given by Japanese researchers, such as Ide et al. (1992) and
Ishii and Kume (2005), mainly claiming that Hofstede’s theory leans heavily
toward the conventional “Western individualism and Oriental collectivism”
conflict.

Bennett (1991) defined culture as “learned and shared patterns of
beliefs, behaviors and values of groups of interacting people.” He also suggested
the concept of “Big C (objective culture)” and “Small ¢ (subjective culture).”
According to Bennett, objective culture is what human beings make, and what
they consciously transmit from generation to generation. This includes the
economic system, social customs, political structures and processes, arts, crafts,
and literature. The other aspect is subjective culture — the psychological features

of culture, including assumptions, values, and patterns of thinking. Objective
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culture can be treated as an externalization of subjective culture, which usually
becomes reified; that is, those institutions, which are properly seen as extensions
of human activity, attain an independent status as external entities.

Some of the concise definitions of culture are provided by Damasio
(2010) saying, “culture is a regulator of human life and identity.” In business
settings, Meyer (2016) explained how a businessperson could build mutual
understanding in multinational corporations in the context of cultural diversity. As
she has noted, when considering the impact of cultural differences on a person’s
dealings with other people, what matters is not so much the absolute positioning
of a person’s culture on a particular scale, but rather the relative positioning in
comparison to the others.

According to Hall (1959), the idea of looking at culture as
communication has been profitable in that it has raised problems that had not been
thought of before and provided solutions that might not otherwise have been
possible. The fruitfulness of the approach can be traced to the clear distinction
made between the formal, informal, and the technical, as well as the realization
that culture can be analyzed into sets, isolates, and patterns. Hall pointed out that
for anthropologists culture has long stood for the way of life of a people, for the
sum of their learned behavior patterns, attitudes, and material things. Though they
subscribe to this general view, most anthropologists tend to disagree on what the
precise substance of culture is. In practice, their work often leads some of them to
be fascinated by a single category of events among the many that make up human
life, and they tend to think of this as the essence of all culture. In sum, though the
concept of culture was first defined in print by Tylor (ibid), after all these years it
still lacks the rigorous specificity that characterizes many less revolutionary and
useful ideas.

In summary, numerous scholars have been trying to define the concept

of culture in spite of this difficulty. Table 2.1 shows a brief review of major
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scholars’ standpoints introduced. So far, several definitions of culture have been
presented, and | take a standpoint similar to that of Bennett or Jandt. Especially
Jandt’s definition of culture is persuasive when it comes to his behavior-focus
perspective, as well as his certain warning to over-generalization of people
depending on their nationality or regional matters. This study defines culture as
“the behavioral norm or background that defines one’s lifestyle or habit.” One’s
cultural behavior is influenced by many factors such as tradition, local
community, or socially appropriate standard. Culture can be understood in the
context of both visible (something you can see, touch, or feel) and invisible

(unconsciously shared by the community such as values) features.

Table 2.1 Major Scholars’ Definitions of Culture

Western culture or “civilization” is superior

Tylor 1871 )
y Context of savagery and barbarism
Itur “communication” = Intr tion of
Hall 1973 Culture as “commu |c_a |o_ oduction o
Intercultural Communication
Introduction of “National culture” and
Hofstede 1980

“Organizational culture”

Members who consciously identify themselves with

ier/Thom 1 : i i i
Collier/Thomas | 1988 | .o\ tain culture have their “cultural identity”

Introduction of Big C (Objective Culture) and Small
c (Subjective Culture).

“Learned and shared patterns of beliefs, behaviors,
and values of groups of interacting people”

Bennett 1998

“Totality of one group’s thought, experiences, and
Jandt 2011 patterns of behavior and its concepts, values, and
assumptions about life that guide behavior”

“Behavioral norm or background that defines one’s

Ito 2017 Jifestyle or habit”

2.2 Discussion about Communication

As an academic discipline, communication studies deals with processes
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of human communication. According to Bauer and Erdogan (2009), there are
three types of communication: verbal, involving listening to a person to
understand the meaning of a message; written, in which a message is read;
and nonverbal communication involving observing a person and inferring
meaning. The discipline encompasses a range of topics, from face-to-face
conversation to mass media outlets such as television broadcasting.
Communication studies also examine how messages are interpreted through the
political, cultural, economic, semiotic, hermeneutic, and social dimensions of
their contexts. Statistics as a quantitative approach to communication science has
also been incorporated into research on communication science in order to help
substantiate claims (Hayes, 2005).

Communication studies cannot be separated from the context of
sociology. Historically, Cooley (1909) claimed, “by communication is here meant
the mechanism through which human relations exist and develop - all the symbols
of the mind, together with the means of conveying them through space and
preserving them in time. It includes the expression on the face, attitude and
gesture, the tone of the voice, words, writing, printing, railways, telegraphs,
telephones, and whatever else may be the latest achievement in the conquest of
space and time.”

The tradition of critical theories, commonly associated with the
Frankfurt School, ’ has always been influential in many scholars’ academic
practice, especially in the social scientific context. In an increasingly postmodern
era, the work of Habermas (1984) has remained a defender of modernity. While
the reason of the enlightenment has come under general attack, he continued to
endorse its emancipatory potential, although in the altered form of a “post-
metaphysical” reason that is always situated in the context of interaction.
Habermas located the roots of rationality in the structures of everyday

communication in ordinary language from the beginning. After Luhmann (1985)
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reported his work in a conference and Habermas’s following critique, the two
scholars’ academic debate has become widely known. Luhmann is an advocate of
“grand theory,” although neither in the sense of philosophical foundationalism nor
in the sense of “meta-narrative” as often invoked in the critical works of post-
modernist writers. The core element of Luhmann’s theory pivots around the
problem of the contingency of meaning, and thereby it becomes a theory
of communication. As he claims, social systems are systems of communication,
and society is the most encompassing social system (1995). The debate between
Habermas and Luhmann on “the program of a theory of society” has stimulated
much concern among sociologists because of its intention to grasp society in its
totality against the main trend in sociology to work without society. Luhmann’s
notion of subject is convincing and supported by paradigms of contemporary
philosophical studies (Yamaguchi, 1984).

The first major model for communication was introduced by Shannon
and Weaver (1949). The original model was designed to mirror the functioning of
radio and telephone technologies. Their initial model consisted of three primary
parts: sender, channel, and receiver. The sender was the part of a telephone a
person spoke into, the channel was the telephone itself, and the receiver was the
part of the phone where one could hear the other person. They also recognized
that often static interferes with one listening to a telephone conversation, which
they deemed noise. They argued that there were three levels of problems for
communication within this theory. First is the technical problem: how accurately
can the message be transmitted? Second is the semantic problem: how precisely is
the meaning conveyed? And third is the effectiveness problem: how effectively
does the received meaning affect behavior?

Berlo (1960) expanded on Shannon and Weaver’s linear model of
communication and created the “SMCR Model of Communication (the Sender-

Message-Channel-Receiver Model of Communication).” It separated the model
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into clear parts and has been expanded upon by other scholars. Communication is
usually described along a few major dimensions: Message (what type of things
are communicated), Source / Sender / Encoder (by whom), Form (in which form),
Channel (through which medium), Destination / Target / Decoder (to whom), and
Receiver. Schramm (1954) indicated that the impact of a message (both desired
and undesired) on the target of the message should also be examined. Between
parties, communication includes acts that confer knowledge and experiences, give
advice and commands, and ask questions. These acts may take many forms, in one
of the various modes of communication. The form depends on the abilities of the
group communicating. Together, communication content and form create
messages that are sent toward a destination. The target can be oneself,

another person or being, another entity such as a corporation, or group of beings.

2.3 Importance of Cross-Cultural Understanding
2.3.1 Intercultural or Cross-Cultural?

Intercultural communication is a relatively new area of research in the
communication discipline, but it has made tremendous progress in recent years.
One of Hall’s achievements is that he clarified that both culture and
communication are intertwined concepts and thus it is important to discuss them
together (ibid). This is partially the reason Hall is called “the father of
Intercultural Communication.” Now we find plenty of comparative studies about
cross-cultural and intercultural communication. Some scholars say intercultural
communication is one form of cross-cultural communication and thus is included
in it, but others think they are two completely different concepts.

Gudykunst  (ibid.) claims that understanding cross-cultural
communication is a prerequisite to understanding intercultural communication. He
defines cross-cultural communication as the comparison of communication across

cultures and intercultural communication as the communication between people
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from different cultures. According to Ma (2004), intercultural communication is
presented in the relevant literature almost unanimously as necessarily more
difficult than cross-cultural communication. Through her thought experiment that
extends Wittgenstein (2001)’s language-game of the builders, she wraps her work
up such that *“so-labeled intercultural communication and cross-cultural
communication are not far from each other radically as is commonly assumed.”
On the other hand, Lustig and Koester (2006) argued that from a communication
perspective, terms such as “inter” cultural communication, “intra” cultural
communication, and “cross” cultural communication do not represent the same
concepts. Although they all might be underneath a similar roof, they describe
entirely different spheres. They defined intercultural communication as follows:
the term intercultural used to describe one endpoint of the continuum, denotes the
presence of at least two individuals who are culturally different from each other
on such important attributes as their value orientations, preferred communication

codes, role expectations, and perceived rules of social relationships.

2.3.2 Values

Differences in interpersonal communication patterns both cause and
result from cultural differences. Cultures differ not only in their beliefs but also in
what they value. What are values? There are a variety of views that are expressed
by various authors coming from different disciplines in the way they interpret the
meaning of values. Hopkins (2009) claimed that values involve what a culture
regards as good or bad, right or wrong, fair or unfair, just or unjust, beautiful or
ugly, valuable or worthless, appropriate or inappropriate. Because values are the
desired characteristics or goals of a culture, a culture’s values do not necessarily
describe its actual behaviors and characteristics. However, values are often offered
as the explanation for the way in which people communicate.

For social psychologists, values are perceived as a central core
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construct, which relates to moral concepts and specific attitudes as peripheral
elements (Thomas, 1997). Perhaps one of the most well-known authors in the
field is Rokeach (1973), whose seminal work on the nature and understanding of
human values has provided us with a classification that distinguishes between
terminal and instrumental values. From the perspective of how we develop our
perception has been a hallmark of the theories of Dewey (1933), Piaget (1932),
and Kohlberg (1976). All these theorists occupy similar ground concerning the
nature of human development. The work of McPhail (1982) focuses on moral
values in the context of other persons and how they interact. McPhail sees moral

education solely in terms of consideration for others.

2.3.3 Face/Politeness Theory

The question of human psychological identity is a complex issue that
goes beyond the study of communication into psychology, sociology, and
philosophy. Nevertheless, there is an important aspect of identity that has been
recognized as an essential element in all communication. Scollon and Scollon
(1994) said there are three key aspects to participation that need to be considered:
who the participants are, what roles they perform, and the interpersonal identity of
the individuals in communication.

The concept of face is not new to Asians, who recognize the term
mianzi in Mandarin (minji in Cantonese, mentsu in Japanese, chae myon in
Korean), where it carries a range of meanings based on the core concept of
“honor,” but the way it is used in contemporary sociolinguistics and sociology is
somewhat different. The concept was first introduced by Hu (1944), though the
term had been used in English for at least several centuries before. Goffman
(1967) based much of his work on interpersonal relationships on the concept of
face. He claimed one of the most important ways in which we reduce the

ambiguity of communication is by making assumptions about the people we are
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talking to. As the simplest example, when we begin talking to someone, we try to
speak to them in a language we know they will understand. In a monolingual
speech community that is rarely a problem, but in the increasingly multilingual
international community it is a major issue that needs to be resolved right at the
outset of communications.

Within sociological and sociolinguistic studies, face is usually given the
following general definition: “Face is the negotiated public image, mutually
granted each other by participants in a communicative event.” Scollon and
Scollon believe that while there is much negotiation of the face in any form of
communicative action (interpersonal/intercultural/cross-cultural), participants
must also make assumptions about face before they begin any communication.
Such general and persistent regularities in face relationships can be described as
the politeness system. Brown and Levinson (1978) explained the three main
factors that bring such a politeness (or face) system into being: power, distance,

and the weight of the imposition.

2.4 Models of Cultural Understanding
2.4.1 U-Shaped Curve and W-Shaped Curve

Although substantial amount of empirical research has been done over
the past decades on the experience of cross-cultural transition and the predictors
of sojourner adjustment, unresolved arguments remain about the process of
adapting to a new culture and the patterns of adjustment over time. The most
popular and well-known stage theory of cross-cultural adaptation was originally
advanced by Lysgaard (1955). He stated that adjustment as a process over time
seems to follow a U-shaped curve: adjustment is initially easy and successful;
then follows a “crisis” in which one feels less well-adjusted, somewhat lonely and
unhappy; finally one begins to feel better adjusted again, becoming more

integrated into the foreign community (Figure 2.1).
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State of Mind

Good Honeymoon Adjustment

Normal

Bad

Crisis (culture shock)

Duration

Figure 2.1 Lysgaard’s U-Shaped Curve

Gullahorn and Gullahorn (1963) extended the graphic representation of
the “U-curve” to a “W-curve” incorporating the re-entry phenomenon into the
overall framework (Figure 2.2). They explained Lysgaard’s original U-curve as a
combination of “honeymoon period,” “culture shock,” and “initial adjustment.”
The authors argued that after sojourners come back to their home countries they
might experience a similar readjustment process, which makes the “U-curve” into
a “W-curve.” The popularity of the model persists today even though

the Lysgaard’s theory was based on retrospective, cross-sectional data.

Arrival " Reintegration

Adaptation Return Home

Recovery Recovery

Reverse Culture Shock

Culture Shock

Figure 2.2 Gullahorn and Gullahorn’s W-Shaped Curve
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2.4.2 Cultural Iceberg

“Cultural iceberg” is a term used from the organizational culture
perspective and frequently mentioned in business contexts including international
marketing; however, tracing its origin in academic literature is challenging.
Several scholars have been attempting to provide plausible explanations.
According to Triandis (1972), when we see an iceberg, the portion that is visible
above water is only a small piece of a much larger whole. Similarly, people often
think of culture as the numerous observable characteristics of a group that we can
see with our eyes such as food, architecture, fine arts, cultural events or greeting

rituals (Figure 2.3).

Figure 2.3 Triandis’s Cultural Iceberg

The reality, however, is that these are merely an external manifestation
of the deeper and broader components of culture: the complex ideas and deeply

held preferences and priorities known as attitudes and values. Deep below the
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“water line” are culture’s core values. These are primarily learned ideas of what is
good, right, desirable, and acceptable as well as what is bad, wrong, undesirable,
and unacceptable. In many cases, different cultural groups share similar core
values such as “honesty,” or “respect,” or “family,” but these are often interpreted
differently in different situations and incorporated in unique ways into our daily
lives. Ultimately, our interpretations of core values become visible to the casual
observer in the form of observable behaviors, such as the words we use, the way
we act, the laws we enact, and the ways we communicate with each other.

Weaver (1998) pointed out it is important to note that the core values of
a culture do not change quickly or easily. They are passed on from generation to
generation by numerous factors that surround us and influence us. The things our
educators and parents teach us, the opinions and ideas we see and hear in the
media, and the way our laws and social norms structure our world mold us and
our cultural values. Cultural change continuously impacts our way of seeing the
world and deciding what matters to us (our core values), what that means in our
personal and professional lives (our interpretations), and how we ultimately act

(our observable behaviors).

2.4.3 High Context or Low Context?
Meyer (ibid.) illustrated that culture can be more understood when it is
interpreted “context-based,” more specifically whether it is high/low context

culture (Figure 2.4).

US  Netherlands Finland Spain Italy Singapore Iran China Japan
Australia Germany Denmark Poland Brazil Mexico France India Kenya Korea
Canada UK Argentina  Russia Saudi Arabia Indonesia

Low Context High Context

Figure 2.4 High Context and Low Context in Communicating

21



Chapter 2. Related Works

As said, in low context country, good communication is precise, simple
and clear. Messages are expressed and understood in as straightforward a manner
as possible, and repetition of remarks is appreciated if it helps clarify the
communication. On the contrary, in high context country, good communication is
sophisticated, nuanced, and layered. Messages are both spoken and read between
the lines, or often implied but not plainly expressed. Usually, this classification is
related to geography and ethnicity, for instance, each country’s language use. She
points out that all Anglo-Saxon cultures are classified as low context, many
countries that speak Romance languages including European and Latin countries
are placed rather in the middle, and most of African and Asian countries fall far
right. According to her, Japan has the distinction of being the highest-context
culture in the world.

Meyer also puts countries’ business style on the trusting scale, which is
rated from high task-based to high relationship-based. In a task-based country,
trust is built through business-related activities. Work relationships are built and
dropped easily, based on the practicality of the situation. As long as someone is
doing good work consistently, he/she is reliable. While in a relationship-based
country, trust is built through sharing meals and evening drinks and making
frequent visits to the boss/colleagues’ seats. Work relationships build up slowly
over the long term after getting know someone well by sharing personal time.
Once a good relationship is established, the business trust is sturdy regardless of

its practicality (Figure 2.5).

Saudi
US Denmark Germany UK Poland France Italy Mexico Brazil  Arabia
Netherlands Finland Spain Russia ThailandIndia
Australia Japan Turkey  China Nigeria
Task-based Relationship-based

Figure 2.5 Task-Based and Relationship-Based Trust
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2.4.4 Cultural Onion
Hofstede (ibid.) defined culture as “the collective programming of the
mind that distinguishes the members of one group or category of people from
others.” There are many ways to visualize the concept of culture, but one of the
most popular models introduced by Hofstede is called “Cultural Onion”, which
shows how culture has a number of layers. There are a number of interpretations

of this model but the simplest one consists of four key layers (Figure 2.6).

Figure 2.6 Hofstede’s Cultural Onion

The outer layers represent cultural artifacts or visible symbols such as
national flags, architecture or traditional clothing. Heroes make up the next layer,
such as popular figures, sometimes celebrities and politicians, who tend to
represent many of the culture’s values and beliefs. The next layer is composed of
common rituals and traditions. This could include how people greet each other,
eat meals, get married, or practice their religion. In the center of the onion are the
underlying values and cultural assumptions, which influence all of the other

layers. These beliefs, norms, and attitudes are much harder to recognize without a
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deeper analysis and thorough understanding of each of these layers and how they
interact. Symbols, heroes, and rituals are fairly visible and easily recognized;
hence they are categorized as “practices.” Values, however, is located in the core
and thus invisible, which is the most important aspect of cultural understanding in
reality. Hofstede also pointed out several dimensions of national cultures in the
context of organizational culture. He conducted a set of large survey studies
regarding differences in national values across the worldwide subsidiaries of the
multinational corporation IBM. The theory established based on the study result
was one of the first quantifiable theories that could be used to explain observed
differences between cultures. After an identification of rationalized experimental
result, he suggested six dimensions in his published work, which are: Power
Distance Index (PDI), Individualism vs. Collectivism (IDV), Uncertainty
Avoidance Index (UAI), Masculinity vs. Femininity (MAS), Long-term

Orientation vs. Short-term Orientation (LTO), and Indulgence vs. Restraint (IND).

2.4.5 Deep Culture Model

Shaules (2007) used the terms resistance, acceptance, and adaptation as
labels describing whether an intercultural experience provokes change within a
sojourner. Resistance describes a conscious or unconscious unwillingness or
inability to allow for an internal change in response to the patterns or expectations
of a new environment. Resistance is considered to involve denigration or being
dismissive of difference as a way to uphold the primacy of one’s internal cultural
patterns. Acceptance implies a willingness to perceive as valid the cultural
differences encountered, without necessarily implying a change in order to better
align one’s internal patterns with those of the environment. Adaptation implies a
willingness to allow for an internal change in response to adaptive demands in the
environment. These terms were developed in part to be able to describe reactions

to intercultural experiences in a neutral way.
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Shaules interviewed sojourners for his experimental work and found an
alternative to Bennett’s (ibid.) discrete-stage linear view of cultural learning. Not
only do cultural learners develop views of reality that are progressively more
capable of conceptualizing difference (cultural sensitivity), but also this process
entails an increasingly deep sensitivity, that which corresponds to the more hidden
elements of intercultural experience. For instance, a tourist may accept the
cultural difference they find in a certain country, but this does not mean they
would continue to accept the deeper elements of cultural difference if they stayed
longer. Seen this way, Shaules claimed that intercultural sensitivity, rather than
developing along a single axis, develops both in terms of the degree to which
difference is accepted and adapted to, and the depth of the experiences (Figure

2.7).

Figure 2.7 Shaules’s Deep Culture Model

He quotes one interviewee’s remark: “I love France. It is just the French
| can’t stand.” Presumably, “France” for this person is the food, the wine, the
monuments etc., all highly explicit; and the “French” refers to attitudes, values,
communication styles etc., more implicit. This person, therefore, has achieved
only a shallow acceptance of cultural difference and this statement represents a
mixed state of cultural empathy. Shaules concludes that this way of describing

intercultural learning allows us to distinguish between the intercultural experience
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of a tourist from that of a long-term resident abroad. The tourist may accept or
adapt to cultural difference, but only at explicit levels such as enjoying the food or
appreciating architecture. This also gives us a tool to view the relative depth of the

experiences of different sojourners.

2.4.6 Measurement of Cultural Understanding

In terms of measurement design for cultural understanding, some
researchers point out the importance of clarification of dimensions. For instance,
previous studies have found that effective cross-cultural adaptation is dependent
on such factors as fluency in the host country’s language, understanding the host
culture, flexibility, and technical skills. The intercultural experience of sojourners
has been studied using various approaches such as psychological adjustment
(Brein and David, 1971), communication competence (Koester and Olebe, 1986),
and behavioral assessment (Ruben, 1976). Focused on suitable dimensions for
measurement design, Cui and Awa (1992) explained the concept of intercultural
effectiveness, which integrates five dimensions: language and interpersonal skills,
social interaction, cultural empathy, personality traits, and managerial ability.
Yellen (1975) demonstrated the development of overseas criterion measures and
items that differentiate between successful and unsuccessful adjusters. Templer et
al. (2006) explored the relationship of the motivational factor of cultural
intelligence and realistic previews to cross-cultural adjustment of global

professionals.

2.5 Previous Research — Tourism

Research about travel motivation among tourists, especially revisits to
certain places has been conducted widely. In terms of the characteristics of the
place, Lynch (1960) illustrated how observers take in information of the city, and

use it to make mental maps. His experimental result of a five-year study of
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Boston, Jersey City, and Los Angeles led to the conclusion that people formed
mental maps of their surroundings consisting of five basic elements, which are
paths (the streets, sidewalks, trails, canals, railroads, and other channels in which
people travel), edges (boundaries, walls buildings, and shorelines, curbstone,
streets, overpasses, etc.), districts (medium to large areas that are two-
dimensional), nodes (large areas you can enter, serve as the focus of the city,
neighborhood, district, etc.), and landmarks (buildings, signs, stores, mountains,
public art. Mobile points such as the Sun can be used too).

Yoon and Uysal (2005) offered an integrated approach to understanding
tourist motivation and attempted to extend the theoretical and empirical evidence
on the causal relationships among the push and pull motivations, satisfaction, and
destination loyalty. The research model investigated the relevant relationships
among the constructs by using a structural equation modeling approach.
Consequently, they found that destination managers tend to establish a higher
tourist satisfaction level to create positive post-purchase tourist behavior in order
to improve and sustain destination competitiveness. Osti et al. (2012) and Pike et
al. (2011) also pointed out the eagerness of tourists’ revisiting in relation to the
characteristics of specific places, such as sporting event destinations.

Alegre and Cladera (2006) pointed out that one of the main
characteristics of travel destinations such as European sun and sand holiday
destinations that emerged in the Mediterranean in the 1960s is the phenomenon of
repeat visitation. They analyzed the effects that repeat visitation rates have on the
intention to revisit the destination and on tourists’ level of satisfaction. The results
show first that despite the fact that repeat visitors are more likely to make a
further visit to a destination, its main determinant is a high level of satisfaction.
Second, the repeat visitation rate has only a limited effect on overall satisfaction.
The study’s conclusions also point to a tourists’ continued interest in sun and sand

products, as well as highlight a need for the product’s basic components to offer
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high-quality levels to maintain client loyalty.

Weiermair (2000) developed a comprehensive cultural construct to
explain and forecast tourists’ behaviors and quality judgments. A destination value
chain is depicted to capture the possible influence of culture and cultural values
on tourism behavior. Cultural norms have an impact on both tourists’ expectations
and their perceptions of received service quality for any of the service elements
frequently employed in tourism analyses. Tourism service encounters take place in
the context of a tourism culture comprising three components: the
national/regional settings of the tourist and the host region, the tourists’ various
subcultures, and the organizational culture of tourism enterprises in the tourism
receiving region. A differentiated approach was developed by Weiermair

distinguishing between global, national, and sub-national cultural constructs.

2.6 Previous Research — Information Technology
2.6.1 Reuvisiting the Place

As attracting the tourists is crucial at sightseeing spots, Masuda et al.
(2012) indicated two reasons people visit sightseeing spots again; they are
particularly interested in the place or something interesting was overlooked. They
found that the latter is based on a “feeling of regret,” which may actually change
people’s behavior. The feeling of regret involves the difference between the ideal
and reality, and the difference between the effort they put in and the result they
derived. In psychology, the “Zeigarnik effect” (Zeigarnik, 1938) states that people
remember “unfinished or interrupted” tasks better than those that have been
completed. While sightseeing they considered the effect to be related to something
a person wished to view or visit but could not. They predicted that this effect
would induce people into taking another chance, that is, tourists would wish to
visit the relevant sightseeing spot again. The system proposed by Masuda et al.

provides pictures and information in a gradual manner, and suggests how to get
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people to visit sightseeing spots again by creating a feeling of “their sightseeing
having been incomplete.”

George and George (2004) presented their work from the empirically
established positive relationship between the measures of past purchases of a
destination and those of the intention to repurchase in the future. It posited that
this relationship is mediated by the development of place attachment. It also
examined the moderating effect of novelty seeking at two distinct levels: novelty
seeking as moderating the relationship between past purchases and place
attachment and also between place attachment and future purchase intention.
Buhalis and Amaranggana (2015) pointed out that bringing smartness into tourism
destinations requires dynamically interconnecting stakeholders through a
technological platform on which information relating to tourism activities could
be exchanged instantly. Instant information exchange has also created extremely
large data sets known as Big Data, which may be analyzed computationally to
reveal patterns and trends. They proposed the system called “Smart Tourism
Destinations,” which makes an optimal use of Big Data by offering right services
that suit users’ preference at the right time. They aimed at contributing to the
understanding on how the system could potentially enhance tourism experience
through offering products/services that are more personalized to meet each of
visitor’s unique needs and preferences.

Although there are plenty of works introduced (and these system
proposals often overlap with tourism study), they often restrict their scope to
museums, galleries or sightseeing spots, to provide tourism information. Up to
now, a research using information technology specifically aiming to fill the gap of
intercultural barriers in Japan has not been conducted, thus revealing this study’s

originality.
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2.6.2 Preliminary Experiments

The global spread of modern technology, including information and
communication technology (ICT), is commonly regarded both as an indicator of
the postmodern era of globalization and as the very precondition for intensive
worldwide interactions of people and exchanges of goods, services, information,
and capital. With respect to digital ICT products, initial research on cultural
influences on global Internet usage, interface design, and usability has been
undertaken by practitioners of human computer interaction (HCI) and localization
in recent years (Hermeking, 2006). In terms of designing media such as an audio
guide system especially focused on cross-cultural understanding in the context of
daily lives, however, there is not much research conducted yet in Japan.

To understand the general problems international visitors to Japan face
during their stay, I1to conducted a “Cross-Cultural Understanding Workshop” (see
Appendix Al) in 2014. A facilitator (native Japanese speaker), several
international visitors who are fluent in Japanese, and native Japanese speakers
participated in it to discuss a) the ideal state of interaction between Japanese and
internationals in 2020 (which is set as the tentative goal, when Japan is hosting
Summer Olympics in Tokyo), b) barriers they experience currently, and c) any
available resources at the moment to overcome the hardship. Results of the
brainstorming were gathered and analyzed using Grounded Theory Approach
(Glaser and Strauss, 1967).

Based on the findings of the workshop concerned, Ito and Ogawa
(2014) proposed creating an Internet radio called “Oneself Radio,” which is
targeted at single international visitors to Japan (see Appendix A2). This
research’s intention is to demonstrate how a participant can create empathy
toward a place via customized audio contents. Fieldwork experiment was
conducted twice for one participant. First was to design radio contents from the

recorded conversation, and second was an evaluation experiment so the
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participant could listen to the actual contents specially created for the individual.
Ito and Ogawa (2015) then introduced the revised version of Internet
radio called “Re:Radio” further developing on the concept of “Oneself Radio”
(see Appendix A3). Related to the research concerned, the name “Re:Radio”
includes various kinds of “Re,” such as reflection, recall, remember, realization,
recognition, and most importantly, re-entry to the place. Target users were set as
the same (international visitors to Japan), however Re:Radio intended to broaden
the fieldwork location to create empathy toward the place. Locations were
selected based on where participants live or simply their favorite places. The
evaluation experiment, however, illustrated that with regard to becoming
immersed in the place, a tourist site would be better and participants preferred to
hear contents about places that are sort of “well-known,” rather than about their
neighborhoods. The mission in the long run is to lead participants to these truly
local places so they begin to understand Japanese culture at a deeper level.
Nevertheless, in terms of initial location setting, a tourist site was decided
preferable as a trigger to listen to the location-based contents to motivate them.
Hence, Asakusa, one of the most famous and popular tourist spots in Tokyo, was
selected. Asakusa has a rich cultural heritage, including Japanese traditional
temples and shrines, as well as dining venues and souvenir shops that attract many
international tourists. Further explanation about selecting the location is provided

in Chapter 5.
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Concept of the System

3.1 Audio Guide System as Media

McLuhan (1964) widely investigated the theory and practice of “media.”
He claimed that media themselves, not the content they carry, should be the focus
of study: popularly quoted as “the medium is the message.” McLuhan’s insight
was that a medium affects the society in which it plays a role not by the content
delivered over the medium, but by the characteristics of the medium itself. If
McLuhan’s statement is correct, clarifying what kind of information media should
provide is arguably important when it comes to proposing new media.

Visual information found on Internet websites and books is undoubtedly
helpful to promote understanding of a certain place to some extent. Nevertheless,
auditory information is far superior to visual information to induce listeners’
flexibility, by allowing them to stretch their imagination regarding what they have
heard. Furthermore, when auditory information is appropriately provided, it offers
listeners direct interaction with the place, including local people’s stories or
comments from other visitors. This may also be a trigger to increase international
listeners’ understanding of Japanese culture.

One of the most well known audio media is radio, which is broadcasted

depending on its frequency. On the contrary, Internet radio is defined as the media
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that demand user’s voluntary action such as accessing the website or clicking the
link button for audio data (Ito, 2015). Rabiner (1995) claims audio contents that
are comfortable to listen to is a combination of real-voice and voice synthesis.
This study proposes an audio guide system as the new media to provide users
auditory contents include both real-voice and synthesized-voice using software

that is available mainly on the smartphone.

3.2 Place-Oriented Dialogue

Conventionally, audio contents such as radio programs have been
arranged one-way from personality to mass listeners, and interactive programs
like accepting song requests or talking with listeners directly via phone are not
dominant among radio contents. Besides, audio contents that include the cultural
context of the location are not widely presented yet. The aim of the system is to
offer opportunities for international listeners to get a holistic or comprehensive
idea of Japan by listening closely to contents connected to a place. The important
keyword here is “dialogue” between users, which enables content listeners to
reveal what they really think, through the conversation with a personality. In order
to enhance mutual understanding, it is essential for the personality to interact with
listeners and try to direct as constructive a discussion as possible.

The dialogue should be place-oriented, which means their talk varies
depending on the place they are at. The listeners freely converse about the place
(or landmark) where the contents are connected, with the personality after
listening. The conversation is completely random and spontaneous, and thus
possesses the potential to create an unexpected interaction between the listener,
the personality, and the local community. This kind of interaction can be a trigger
for international listeners’ further understanding of culture, the place, and

themselves through self-reflection.
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3.3 Concept

Although the contents of the system originally have been customized
for an individual (see 2.7 Preliminary Experiments, or more precisely Appendix
a2 “Oneself Radio” and a3 “Re: Radio”), since they are connected to the specific
place where they were recorded, anyone who goes there can listen to the contents
once they are played. By repeating this process, a pile of self-reflection is created,
and eventually, it forms the character of the place. It is drawn by many different

realizations and recognition from listeners, which illustrates the place’s dynamics.

Figure 3.1 Concept of the System (Design Phase)

The detailed concept of the system is shown in Figure 3.1. The system
works in three steps. The first step consists of the personality’s content design for
listeners. The second step is the listening process engaged in by various
international listeners who are not yet familiar with Japanese culture. The third
step is obtaining feedback from listeners, plus revision of the content by the

personality. Three types of content are available for international visitors: contents

34



Chapter 3. Concept of the System

from a) “Guidebooks” (audio clips from famous guidebooks such as Lonely

Planet), b) from “Locals” (stories or tips from local people), and c) from “Visitors”
(feedback from listeners shared with other listeners). Further explanation of each

type of contents is given in Chapter 4.

Following the cycle above is fundamentally human-centered activity.
Human-centered design builds upon participatory action research by moving
beyond participants’ involvement and producing solutions to problems, rather
than solely documenting them (Buxton, 2007). Initial stages usually revolve
around immersion, observing, and contextual framing in which innovators
immerse themselves in the problem and community. Consequent stages may then
focus on community brainstorming, modeling and prototyping, and

implementation in community spaces (Abras et al., 2004).

3.4 Target Users

Many international individuals visit Japan for several purposes, such as
sightseeing, studying, or business. Also, the length of their stay greatly varies. The
target users of the system are international visitors who are staying in Japan for
the middle to long-term, specifically a range of few months to years.
Study-abroad students or researchers would fit into the range rather than
short-term tourists. These people usually come to Japan as a preferred
study/research destinations, hence it is reasonable to assume that they tend to be
interested in knowing its culture at a deeper level than temporary tourists or
businesspersons who stay in Japan only a few days.

Another rationalization is that mid-length visitors are the most
susceptible to the problems derived from cultural difference. As Lysgaard,
Gullahorn and Gullahorn discussed, short-term visitors feel excitement for most
of cultural encounter (known as “honeymoon period”) before they start to feel

nervous. On the other hand, long-term visitors (or almost permanent residents)
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have already passed the initial stage of cultural anxiety and might be in the
acceptance and adaptation phase. Compared to these visitors, mid-term visitors
are more likely to realize culture-oriented problems and hence the system would
be more helpful. Moreover, previous literature about cultural understanding often
dealt with long-term study-abroad students (Carlson and Widaman, 1988) and not
much research has been conducted for mid-term students yet.

The ideal user activity of the system is that international listeners enrich
further understanding toward Japan through the contents listening experience,
more specifically by recognizing either difference or similarity of their lifestyle,

language, and any other related cultural aspects.

3.5 System Usage

Figure 3.1 shows the entire stage of the system design. In Chapter 4 first
the “contents design” process is explained in detail. Once the contents are
prepared, the second process of “listening” can be repeatedly used and applied by
other personalities and users. In the stage of system implementation, this study
exclusively deals with its second process, which will be examined as a set of
fieldwork experiments in Chapter 6. As a practical research, this study emphasizes
the actual operation of experiments as second listening phase. This is because
observing users’ behavior while using the system is essential to determine how

the system concept would work in a real setting.

36



Chapter 4

System Configuration

4.1 Location-Based Contents
411  Contents Architecture

Previous research has shown how to find the appropriate length of audio
contents. For instance, Hatala and Wakkary (2005) have pointed out
ontology-based user modeling in an augmented audio reality system for museums.
Bodker (1990) suggested a human activity approach to user interface design and
claimed that an acceptable duration of content should be approximately 1 to 1 and
half minutes, no longer than 2 minutes. Dean (1994) also supports the delivery of
such contents from the perspective of a museum exhibition focused on both
theory and practice. Hummels and Helm (2004) illustrated the importance of
resonant tangible interaction from the viewpoint of personal ubiquitous computing.
As several companies that produce audio guide players for museums also support
the length of contents described above, the length is determined to be within the
range of 1 minute to 2 minutes.

For a general explanation and translation of the Japanese part given in
English, the voice synthesis software “Acapela-Box,” which is widely known and
has a clientele of over 1000 enterprises, was used °. For the rest of the contents,

the real voice of local people and other international users are used. Once the
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combination of real and synthesized voices is determined, the audio clips are
edited using the music editing software “Audacity” (Figure 4.1) and extracted in

the range of 1 to 2 minutes in mp3 format.

Figure 4.1 Audio Clips Edited Using Audacity

As already mentioned in Chapter 3, three types of contents are
available: from Guidebook, Locals, and Visitors. From 4.1.2 to 4.1.4, each type of
content will be explained in detail. This forms the “contents design” articulated as

the first process in Figure 3.1.

4.1.2  Contents from Guidebook
In the contents from Guidebook, tips about accommodation,
recommendation of restaurants, and explanation of famous architecture were
selected from Lonely Planet Tokyo ° and recorded using voice synthesis software
(Figure 4.2). The information provided is not much different from conventional

material such as guidebooks and the Internet sources.
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“Harikuyou (Needle Funeral)”

In Senso-ji’s western garden stands Awashimado Hall, home to an
unusual ceremony: the needle funeral. Annually on 8 February, dozens of
kimono women gather with monks to perform last rites for broken or old
sewing needles. Kimono makers and seamstresses express their thanks to the
needles by sticking them in a block of soft tofu. Needle funeral reflects ancient

animistic Shintoism beliefs, and also marks the end of New Year celebrations.

Figure 4.2

4.1.3

Contents from Locals

Example of Contents from the Guidebook

As local contents, several interviews of locals were conducted in

Japanese and stories related to their daily lives or any insightful remarks

connected to the place were chosen. The interview detail is provided in Table 4.1.

Table 4.1 Interview Detail for Contents from Locals
Interview | Interview |1 Interview 111
Date May 8", 2015 May 23", 2015 May 23", 2015
Time 19:30 - 20:30 19:30 - 20:30 19:30~20:30
Asakusa Asakusa Hanayashiki
Place Nakamise Chamber | Nakamise Chamber
of Commerce of Commerce Theme Park
Interviewees’ Attributes
Sex M M F
The Chair, Marketing Promotion Staff,
Position Asakusa Nakamise Officer, Hanavashiki
Chamber of Asakusa Nakamise y
Commerce Shopping Street Theme Park
. ownerofa | i oshi (Portable
Occupation | Traditional Japanese . . -
. Shrine) Carrier
Fabric Shop
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Each interviewee’s consent was sought for taking pictures and recording
the conversation, and they were told that this would be used in published work,
only for academic purpose. Interviews were all conducted in Asakusa, one of the
most popular tourist destinations in Tokyo (more explanation about the selection
of place is given in Chapter 5), and each normally lasted an hour. General
questions about their daily lives as residents of Asakusa and some further
questions focused more on their personal experience were asked. After the
interview, each story was translated into English and supplementary explanation

of cultural activities was added if necessary (Figure 4.3).

“Ninja Dojo”

Not many people know there is a small-size amusement park called
Hanayashiki in the heart of Tokyo. Here is the story from locals who work in
Hanayashiki as a promotion staff.

“We opened Ninja Dojo, where visitors can experience being a ninja
for about an hour. The entrance is separate from the amusement park, so you
don’t have to purchase a park ticket to get in. Around 30% of visitors here are
foreigners, and ninja is very popular among them. Since it’s just an hour, it is
even possible to schedule it into a small group tour.” (Translated into English,
original in Japanese)

Hanayashiki recently started Ninja Dojo, where you can meet real
ninja and experience their principles, as well as view their special martial arts
techniques. The interactive tour takes about an hour, and hence among groups
of international tourists, this cultural activity is becoming popular in a tour

package.

Figure 4.3  Example of Contents from Locals
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414  Contents from Visitors
Design of contents from Visitors is slightly different from the other two

types of contents (Figure 4.4).

“Asakusa Jinja”

The proximity of the Shintd shrine Asakusa Jinja, behind Senso-ji
temple to the northeast, testifies to the coexistence of Japan’s two major
religions. Asakusa Jinja was built in honor of the brothers who discovered the
Kannon statue, and is renowned for its fine architectural style. It’s also the
epicenter of one of Tokyo’s most important festivals, May’s San-ja Matsuri, a
three-day extravaganza of costumed parades, 100 or so lurching portable
shrines, what we call Mikoshi, and stripped to the waist Yakuza, a kind of
Japanese mafia sporting remarkable tattoos.

How did other tourists feel about the story? Listen to them, they are
from England and the United States.

(Male) ““I was just wondering if there are monks there, because monks
usually try to live in some kind of solitude. Well, this is very
busy.”

(Female) “We really don't have a specific religion, and even though it's
Buddhism, or Buddhist, not many people practice it, as people
like in the States, as they are like Christianity or specific
religion, right?”

(Male) “Hmm.”

(Interviewer) ““Japanese are very spiritual, but they are not that religious, if

that makes sense.”

Figure 4.4  Example of Visitors’ Contents

41



Chapter 4. System Configuration

After the listeners listened to Guidebook contents or Locals’ contents,
they had free discussions in comparison with their own culture. Listeners’
conversation is recorded and certain parts including their opinion or impression of
the place are selected, and then added to the previous two types of contents.
Therefore, this type of content encloses the real voice of listeners, both spoken in
English or Japanese (if the conversation is spoken in Japanese it is translated into

English).

4.2 System Implementation
4.2.1 Web Application Design

A native web application taht provides location-based audio contents
has been proposed by some practitioners, such as Suda (2013) and Miyasaka
(2016). Two of the key factors required to employ web application are
sustainability of system development and simplicity of contents update. As for
sustainability, web application can deal with APl updates seamlessly and is
accessible from any devices without updating the web-package. Therefore, to
revise the system based on the frequent API updates, web application would be
the best option. In terms of simplicity, compared to its counterparts, web
application has the easiest flow to read audio files into the system. This ease

enables system developers to create a clear and well-organized webpage.

4.2.2 Interface Design
The core module of user interface was designed based on the web
guideline released by Google in 2014, which is called Material Design.'° Material
design signifies interface design that makes users capable of performing intuitive
operation by adopting the regulations of the real world into the web interface.
The system employed material design for the creation of font, button,

and text box. The difference between material design and conventional flat design
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is the material design’s three-dimensional representation. By using non-flat
texture for the button instead of the flat two-dimensional button, the user
experience was improved. The guidelines for material design and its source code
are open to public, and developers can download the package for free. In this
system, | used open source code provided by Google (For the other excerpts of
source code, see Appendix C). After the basic website structure was designed and
the URL opened, the interface was applied for smartphone display and ready for

users to access via QR code (Figure 4.5).

Figure 4.5 Website Interface Accessible via QR Code

4.2.3 Foundation of the Website
Utsumi (2015) proposed a web-browser-based system by which a user
can post short sentences with location information, similar to a mini blog. The
system | propose appropriates Utsumi’s system, specifically when it comes to the
data conservation with location information using Google Maps API **. To check
the posts, a developer can choose either timeline or map interface; the former
shows posts on the list like Twitter and the latter shows each post on Google

Maps with speech bubble icons.
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As for web development techniques, the system uses JavaScript and
JQuery Ajax communication. PHP files on the server are transferred through the
database using MySQL. Concretely, there is a couple of web pages available and
a developer can transit each page by clicking a single button such as “TimeLine”
(Figure 4.6a) and “Map” (Figure 4.6b), which enables users to post new sentences
with location information or to check previous posts. In map.html, users can put

maximum 500 posts on the map simultaneously.

Figure 4.6a Timeline.html Figure 4.6b  Map.html

Once the contents using the system are prepared, the audio clips
connected to the place are stored on the website and linked to speech bubble icons
on the map. When the user clicks on an icon, the associated audio clip is played.

The website can be accessed by URL (http://web.sfc.keio.ac.jp/~ayk/ccr/map.php)

or by using the QR code shown in Figure 4.5.
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Experimental Method

5.1 Experimental Setting

The aim of this study is revisited: 1) to propose and implement the
audio guide system, 2) to investigate the effectiveness of the system, and 3) to
find clues to fill the gap of communicative barriers that international users would
experience in cultural exchange. This chapter specifically tries to fulfill the
second objective of using the system by explaining the experimental method of

fieldwork conducted.

5.1.1  Selecting Location

As the system is mainly designed for international visitors to Japan, the
selection of a place for content mapping is essential. In Ito and Ogawa’s pilot
studies (see Appendix A2 and A3), originally several locations were tested to see
how the system works. Some were famous sites for international tourists, but most
places were chosen based on participants’ residential neighborhood. The result of
the pilot studies revealed that some of these places did not intrigue participants’
interest well in terms of cultural recognition. The hypothesis is that excessively
local places such as ordinary residential areas lack visible cultural symbols

compared to touristy sites, which Shaules (ibid.) explained as “explicit” and
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therefore are not very attractive when it comes to listening to location-based
contents. Hence, to keep users motivated and involved in the experiment, it is
preferable to set the location as a tourist spot at the beginning. However, it is
important to lead users to local places in the long run.

In this study, Asakusa, one of the most famous and popular tourist spots
in Tokyo, was selected because it has a rich cultural heritage, including Japanese
traditional temples and shrines, as well as dining venues and souvenir shops that
attract many international tourists (Figure 5.1). In addition, Asakusa is located at
the heart of Tokyo and has great accessibility, which enabled conducting

fieldwork effortlessly.

Figure 5.1 Asakusa’s Kaminarimon (Thunder Gate)

51.2 Fieldwork Route
In the experiment, two fieldwork routes were prepared for participants
and they were allowed to choose whichever they preferred. The routes were
determined by the reference of Asakusa’s rickshaw company Jidaiya %, because
their rickshaw tours are recognized as a popular activity in Asakusa and in general
they are successful at suggesting appropriate sightseeing routes. Figures 5.2 and
5.3 illustrate how each route has 10 mapped contents, shown as numbered speech

bubble icons. Random contents from several sources such as guidebooks, original
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conversation extracted from interviews with local people, and comments from

other users. We placed them at as equal a distance apart as possible on the map.

Figure 5.2 Fieldwork Route 1

Route 1 (Figure 5.2) goes through Asakusa’s most touristy district, a
major temple called Senso-ji in the green area on top. As illustrated in the blue
line, walking along the main street named Nakamise-dori is the so-called golden

route of Asakusa sightseeing.

Figure 5.3 Fieldwork Route 2
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On the other hand, route 2 (Figure 5.3) was set in a rather local district,
including places of daily living of the community. For most of the 20th century,
Asakusa remained a major entertainment district in Tokyo. Route 2 includes the
Rokku or “Sixth District,” which is particularly famous as a theater district,
featuring famed cinemas such as Denkikan and Asakusa Rock-Za. Compared to
route 1, route 2 is less crowded with tourists and may be similar to other towns,

but it still holds the flavor of historic Tokyo downtown.

5.2 Selecting Participants

As is already mentioned, the target users of the system are mid-term
international visitors such as study-abroad students. As mentioned earlier, three
types of contents are available: Guidebook contents (information from widely
known guidebooks such as Lonely Planet), Locals’ contents (stories told by local
residents) and Visitors’ contents (other international users’ comments and
opinions after they listened to Guidebook and Locals’ contents). The fieldwork
experiment was conducted on international and Japanese participants, to see how
the system works and to analyze participants’ behavior. Most of the international
and all Japanese participants were students of Keio University, whereas some
temporary international visitors were added to see if there is any contrasting result.
First, we explained the concept of the system and an outline of the fieldwork
experiment to participants. We also got permission to take pictures and to record
the conversation during the fieldwork, and to publish the work accordingly.
Subsequently, we asked participants to fill the CCUS form, which will be
explained later, to see their current level of cultural understanding. Then we
distributed a sheet of instruction paper, on which the route and QR code of the
website is printed. Each participant walked the route of their choices and listened
to the contents.

To conduct the experiment using the contents design efficiently, first,
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the contents from Guidebook and Locals were prepared and tested by
international participants. Fieldwork conversations were recorded and used as
Visitors contents afterward. Table 5.1 represents the attributes of the first set of

fieldwork participants (who listened to Guidebook and Locals’ contents only).

Table 5.1 International Participants (Guidebook / Locals)

Nationality Age | Sex Date / Time Route | Language
Code (XX)
'”d(‘l’lr\'gs'a 23 | F | 5/15/2015 13:00-15:00 1 | English
USA .
2 F | 5252015 10:00-13:00 1 | English
(US1) > gl
China
28 F 10/31/2015 11:00-13:00 1 Japanese
(CH1) P
Malaysia | o) | £ | 10/31/2005 14:00-16:00 | 1 | English
(ML)
Taiwan .
11/1/2015 11:00 — 13: 1 | English
W 20 | F /1/2015 11:00 — 13:00 nglis
England 1 o0 | M| 11712015 14:00 - 16:00 1 | English
(UK)
USA .
2 F | 11/1/2015 14:00 - 16:00 1 | English
(US2) 0 gl
Korea 19 | F | 11/7/2015 11:15-13:00 2 | English
(KR)
India i
D) 20 | M | 11/7/2015 15:00-16:30 | 2 | English
Uz?fgta” 21 | M | 11/16/2015 11:00-13:00 | 1 | English
China 24 | F | 11/18/2015 10:00-12:00 | 1 | Japanese
(CH2) ' ' P
China
2 F 11/18/2015 10:00 - 12:00 1 Japanese
(CH3) > P
Vietnam o) | g | 11/18/2015 15:30-17:30 | 2 | English
(VN1)
Russia ;
11/28/2015 15:00 — 16 1 | English
RUD 28 | M /28/2015  15:00 — 16:30 nglis
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Fieldwork was conducted with 14 international participants using the
same scheme to explore how the cycle of the system works. International visitors
from diverse cultural backgrounds and depending on their length of stay in Japan
were selected (as far as it matched the range of target users’ credit).

After the first set of fieldwork was over and Visitors’ contents were
prepared, the second set of fieldwork for a total number of 11 international
participants was conducted. Previous fieldwork offered Guidebook and Locals’
contents only, but now, Visitors’ contents too were added to the same fieldwork

route. Fieldwork details and participants’ attributes are shown in Table 5.2.

Table 5.2 International Participants (Guidebook / Locals / Visitors)

Nationality Age | Sex Date / Time Route | Language
Code (XX)
Uzbekistan | ) | 2/1/2016 14:00 — 16:00 2 | English
(U2)
China
24 F 2/1/2016 16:00 - 18:00 2 Japanese
(CH2)
China
25 F 2/1/2016 16:00 - 18:00 2 Japanese
(CH3)
China ) )
(CH1) 28 F 3/14/2016 13:00 — 15:00 2 Japanese
China . . i
(CH4) 27 F 3/14/2016 13:00 - 15:00 2 English
Russia . . i
(RU1) 28 M 3/19/2016 13:00 - 15:00 2 English
Taiwan . .
(TW1) 20 F 3/19/2016 16:00-17:00 2 Japanese
Malaysia | ;| 3/20/2016 14:00 — 15:00 2 | English
(ML)
Russia . . i
(RU2) 26 F 6/11/2016 15:00-17:00 1 English
Taiwan ) )
(TW2) 27 M 6/26/2016 16:00 —18:00 2 Japanese
Vietnam ) ) .
(VN2) 21 M 8/5/2016 14:00 — 16:00 2 English
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Again, to observe various cultural exchanges, we tried to select
participants from diverse cultural backgrounds and based on their length of stay in
Japan. However, as for internationals, the nationality distribution leans toward
Asian countries such as China, Vietnam, and Taiwan, which appropriately reflects
recent international visitors arrival ratio in Japan.

To see if there is a difference in cultural implications when they listen to
location-based contents depending on participants’ nationalities, 5 Japanese
participants as “home-residents” attended the fieldwork too. Table 5.3 represents
the attributes of Japanese participants. In sum, 5 Japanese (Figure 5.4) and 25
International (Figure 5.5), amounting to a total of 30 participants attended the

fieldwork experiment.

Table 5.3  Japanese Participants (Guidebook / Locals / Visitors)

Ncit;gr('fgg/ Age | Sex Date / Time Route | Language
J(j‘gi;‘ 22 | M | 10/15/2016 12:00-14:00 | 1 | Japanese
J(j‘gg;‘ 20 | M | 10/15/2016 12:00-14:00 | 1 | Japanese
J(j‘gg;‘ 22 | F | 10/22/2016 10:00-12:00 | 2 | Japanese
J(j‘gz;‘ 20 | F | 10/24/2016 16:00 - 18:00 1 | Japanese
J(j‘gg;‘ 23 | F | 10/24/2016 16:00-18:00 | 1 | Japanese

Figure 5.4  Japanese Participants of Fieldwork
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Figure 5.5 International Participants of Fieldwork

For international participants, we instructed that the fieldwork’s purpose
is to see if there are any differences or similarities between Japanese culture and
their culture, by having a cross-cultural conversation about the location-based
contents they listened to. For Japanese participants we gave the same instructions;
however, we anticipated that comments and opinions would bring forth the
similarities rather than differences as contents are based on Japanese cultural
norms.

After the fieldwork, we asked all participants to fill the CCUS form
again and analyzed if there are any score differences. Fieldwork was done either
in English or Japanese, depending on participants’ language ability. Participants
were allowed to stop by certain tourist attractions freely if they are interested, as
far as they do not make a massive detour of the set routes. We observed

participants’ behavior and took pictures if needed.

5.3 Measurement CCUS
5.3.1 Determining Measurement Dimensions

To validate the credibility of the system, an evaluation process with
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appropriate criteria is essential. Literature from the area of cultural studies,
psychology, and anthropology were reviewed to find out the key factors of
cultural understanding in Chapter 2. After the relevant literature was examined,
ten dimensions of cross-cultural understanding were determined: mobility,
food/diet, flexibility, knowledge, language skills, interaction, awareness of
cultural difference, nonverbal communication, respect, and relationship. Each
dimension will be discussed in detail from 5.3.2 to 5.3.11. After the dimensions
mentioned below were rationalized, these new criteria were named CCUS
(Cross-Cultural Understanding Scale). In the evaluation phase, we measured users’
scores on each dimension from 1 to 10 (See Appendix D), using the
self-evaluation method. This evaluation was conducted twice, before and after the

fieldwork. Afterward, the two score results were compared and discussed.

5.3.2 Mobility

According to Benson (1978), an individual’s ability to find his/her way
around in a foreign place is one of the most important dimensions of
cross-cultural understanding. Knowing the local geography and usage of public
transportation systems are two potential items for this dimension. It also includes
the ability to ask for directions when one is uncertain, as well as the use of
appropriate tools, such as map applications on a smartphone. When mobility is
improved, an individual feels more confident of exploring new places and shows

enthusiasm in finding cultural aspects in unfamiliar venues.

5.3.3 Food/Diet
Although food allergies are not addressed here, this dimension involves
being open-minded about trying new foods. Accepting foreign food and culinary
manners cannot be omitted when understanding a certain culture, and for many

people eating food is a major aspect of cultural exchange (Cui and Awa, ibid.). In
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relation to the contents, information such as recommendation of restaurants or
grocery stores might affect this dimension, and ideally, an individual would
express an appetite for certain food, connected to either his/her own or host

culture.

5.3.4 Flexibility
As Hofstede (1991) defined “uncertainty avoidance” in his prominent
work, more or less people from all cultural backgrounds may face culture shock
and attempt to escape from that anxiety. Being flexible and patient with such
uncertain activity or unexpected cultural norm is one dimension. Listening to
local people’s stories that sound exotic to his/her own culture or interacting with
them will cultivate a tolerance of general matters and help them have a positive

image of the foreign culture.

5.3.5 Knowledge

Whether one accepts it or not, acknowledgment of the host culture is an
essential aspect of cross-cultural understanding (Kinginger, 2015). In terms of
socially appropriate behaviors, host country nationals have certain expectations as
to how foreigners in their country should behave, and this includes avoiding
offensive actions toward locals. Webb et al. (1966) pointed out that an
“unobtrusive measure” could be useful in this regard, including the shared notion
of common sense. Compared to other dimensions, cultural knowledge is visible
and recognizable information, which is easily gained from the Guidebook

contents.

5.3.6 Language Skills
This dimension appears consistently in the literature as a core criterion

of mutual understanding (Ting-Toomey and Chung, 2005). However, we should
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be aware that when cultural adaptation or acculturation occurs, an adapted
individual will learn the language, but an individual who learns the language may
or may not adapt (Yao and Zuckermann, 2016). It is worth clarifying that this
dimension is not about calculating an individual’s language proficiency like
speaking or listening, but it is rather about how open he/she is to learn host
language regardless of the level. For instance, in Japan visitors who use only
English manage to survive but those that try to learn Japanese will make life

easier.

5.3.7 Interaction
The nature and frequency of interactions with host country individuals
is an indication of an individual’s level of cross-cultural understanding (Hwang,
2014). This involves one’s ability to initiate interaction, as well as the extent of
one’s eagerness to communicate with Japanese people, regardless of language
ability. This dimension is closely connected to mobility, because when individuals
feel comfortable to start interaction with locals (mainly conversational greetings

such as “excuse me” or “thank you”), their mobility will surely be enhanced.

5.3.8 Awareness of Cultural Difference

A question such as “to what extent are you aware that Japanese
culture/society is different from yours?” is asked in this dimension. Recognition
of cultural difference from one’s own culture is a starting point to build mutual
understanding in any circumstance (Caganova, et al., 2015). The bigger the
difference the more obvious the awareness, and an individual experienced in
traveling to foreign countries tends to improve this dimension. However, not only
differences between one’s home culture and a foreign culture but also similarities

can contribute to its change.

55



Chapter 5. Experimental Method

5.3.9 Nonverbal Communication

In addition to language, there are a variety of ways to communicate
nonverbally. Understanding visible gestures and appreciating personal space are
some of them (Remland, 2016). Also, having a reasonable repertoire of
“communicative currency” may be useful as a criterion dimension. As an example,
in a communicative setting Japanese use euphemism often. For foreign
individuals sometimes it is hard to “read between the lines,” but at least
demonstrating an attitude to accept these context differences can boost this

dimension.

5.3.10 Respect
Being interested in the host country citizens and showing casual
friendliness toward them should be part of cross-cultural understanding (Banks,
2015). For instance, willingness to participate in activities distinctive to the host
country will increase fundamental respect for others and might lead to an
appreciation of one’s current state. It is likely that the system listeners will have
more respect toward locals after they recognize the cultural difference. It is also

greatly connected to the self-reflection process.

5.3.11 Relationship
The inclination to establish and maintain relationships regardless of
skills is one crucial dimension. Although this can be influenced by an individual’s
personal character, such as extroversion or introversion, we should be aware that
every individual has his/her own pace for building relationships (Matzler et al.,
2016). For instance, not all introverts are weaker at relationship building than

extroverts; they often establish deeper and more stable relationships with others.
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5.4 Script Analysis
5.4.1 Interview as Communication

After the fieldwork, | transcribed the recorded conversation of each
participant and prepared fieldwork scripts for analysis. Although Labov (1972)
points out the importance of keeping certain distance between researcher as an
observer and participants in the discussion of “observer’s paradox,” in qualitative
research, Suwa and Shimizu (2014) demonstrated various interview studies such
as oral history method, focused on interactive communication between
researchers and participants. Similarly, in this study, | conceive conversation with
participants as two-way communication that supports active interaction, rather
than as a one-way interview from the interviewer to the interviewee.

To conduct a successful interview, it is crucial to establish a good
rapport with participants. Rapport is the idea advocated in fields such as cultural
anthropology and ethnomethodology and regarded as a prerequisite for the
interviewee to tell what they really intend to say. Furthermore, in recent years
studies proposing communicative “co-creation,” which includes diverse utterance
such as nodding, nonverbal interaction, and indirect questioning are emerging

(Higuchi, 2008).

5.4.2 Preparation of Script

Based on the previous discussion of qualitative research, building a
good rapport with participants during the fieldwork was prioritized, rather than
focusing on conventional interview methodologies. | took extra cares to ensure
that the topic flow was smooth and tried to maintain a pleasant atmosphere
throughout. The script was transcribed as precisely as possible based on the
conversation recorded. For fieldwork conducted in English, the transcription was
written as it is, whereas fieldwork conducted in Japanese was initially transcribed

in Japanese and then translated into English. As for language accuracy and
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credibility, other native speakers of both Japanese and English have transcribed
scripts as well as the primary transcriber. The results reached interrater reliability
with Cohen’s Kappa = 0.78, indicating “substantial” agreement between the
transcribers (Landis and Koch, 1977). The volume of Japanese script was 24549
letters and English was 17907 words. Next, at the beginning of each sentence, line
number and country ID (e.g. China: CH, the interviewer: I) were added, and the
script was finalized (Figure 5.6, and see Appendix E for excerpts of fieldwork

scripts).

Figure 5.6  Fieldwork Script

In Chapter 6, script analysis as the main methodology and the result of
CCUS score as a supplement measurement will be handled to see the quantitative
change of participants’ behavior. In other words, CCUS will be used to conduct
behavioral analysis efficiently and to grasp which dimension should be focused on

during the analysis.
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6.1 Using Contents Guidebook / Locals
6.1.1  Evaluation of Contents

This evaluation experiment’s partial intention is to clarify which type of
contents (Guidebook of Locals) the users prefer to listen. After the fieldwork each
participant was asked to fill in a questionnaire along with the CCUS form to
evaluate their interest in both types of content on a 1 to 5 Likert scale (Likert,
1932): 1) Very boring, 2) Boring, 3) Normal, 4) Interesting, and 5) Very
interesting. The average scale of Guidebook contents was 3.2pt, and that of Locals
was 4.1pt. The result shows that for the most part, Local contents were more

enjoyable to listen for the users.

6.1.2  Behavioral Analysis of Participants
Each participant self-evaluated their level of cultural understanding
based on the ten dimensions of CCUS in the range of 1 to 10, as explained in
Chapter 5. Figure 6.1 shows the average scores of 14 international participants for
each dimension. The blue line shows the results prior to the fieldwork; the red line
shows the result after the fieldwork has finished and participants had listened to

the Guidebook and Locals contents. Each dimension is abbreviated as follows.
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Mobility: Mbl, Food/Diet: F/D, Flexibility: Fle, Knowledge: Kno, Language
Skills: LS, Interaction: Int, Awareness of Cultural Differences: ACD, Nonverbal

Communication: NC, Respect: Res, and Relationship: Rel.

Mbl

Res Fle

NC Kno

ACD LS === Before

Int e After G/ L

Figure 6.1 CCUS Score (G/L Average)

According to Figure 6.1, most dimensions slightly increased after the
fieldwork. Specifically, “flexibility,” “knowledge,” and “interaction” improved
more than other dimensions, while “language skills” declined a bit. However,
these scores are solely based on 14 international visitors’ experiment results and
are therefore highly dependent on participants’ individual characteristics, such as
cultural backgrounds, attitudes, and personalities. It is rather important to conduct

further behavioral analysis for individual participants to understand it in detail.

Participant ML (Figure 6.2)
ML is a senior university student who has been in Japan for a few years.
Although she speaks fluent Japanese, she preferred to conduct the fieldwork in

English, as it is still a better language of communication for her.
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Rel 8.0 F/D

Res Fle

Kno

Int

Figure 6.2 CCUS Score (ML) a

After listening to the Locals’ content about when the Tohoku
earthquake hit Japan in March 2011 (titled “Tohoku Earthquake and Tsunami in
2011,” see Appendix B for details henceforth), she related her experience of
university enrollment a few years ago. As the Japanese university semester starts
in April, she had a family discussion to persuade her mother, who was worried
about radioactive contamination after the quake. Luckily, she was passionate
enough about her new endeavor in Japan and her father was very supportive. She
commented as follows, “You have to overcome the scare, or you just never learn
anything.”

She admitted that her mindset helped her to decide to study abroad in
Japan. Looking at her CCUS score result, she improved in terms of “awareness of
cultural differences.” Presumably, listening to the contents and having a
conversation reminded her of her initial motivation to study in Japan. Having
listened to the story of the local might have developed sympathy in her toward

Japan. It is notable that ML dropped in terms of “language skills.”

Participant UK (Figure 6.3)
UK is a friend of US2 and they participated in the fieldwork together.
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UK has arrived in Japan approximately two months before the fieldwork and had
just started learning Japanese language and culture. According to his feedback,
Locals contents were more enjoyable than Guidebook contents although he had
never visited Asakusa before. UK and US2 are taking the same university courses
and have already established a good rapport. UK is researching theories of
traditional Japanese music for his master’s degree, so it is reasonable to assume
that he is more interested in Japanese culture than most of the other international

visitors.

Res Fle

Kno

Int

Figure 6.3 CCUS Score (UK)

After listening to a Local content about subsidy policy to promote the
movement of newlyweds into Asakusa city due to the population decline
(“Subsidy for Asakusa Residents”), particularly of the young generation, he
commented as follows.

“Actually, someone told me the other day about how genuinely there is
worry in Japan about that how many young people are as older people. And |
wasn’t even aware that was an issue at all. | said to them ‘well Tokyo is packed I
think this place needs the One-Child Policy,” and they said ‘no no, it really
doesn’t. It needs the opposite.” And | asked them why, and they answered that

there aren’t enough young people to keep the infrastructure of the country going.
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As for Britain, | really don’t know. | occasionally hear talks about how they are
worried about the cut in their pensions.”

He may have felt sympathy with the local people talking about the
city’s problem and a possible solution, which might have influenced his
“relationship,” “awareness of cultural differences,” and *“interaction.” The

listening experience gave him recognition of Japanese culture to certain extent.

Participant US2 (Figure 6.4)
The fieldwork for US2 and UK was conducted in English since we
wanted to encourage casual conversation between two peers, which enabled us to

observe frequent cultural exchange.

Fle

Kno

Int

Figure 6.4 CCUS Score (US2)

Although born in Japan and having dual citizenship of Japan and the
United States, she has an international background. She is half Korean and was
raised in Hawaii. After listening to Locals contents about the founding story of
Nakamise-dori and a kindergarten nearby (“Senso-ji Kindergarten”), she
remembered learning phonetics during her childhood in Hawaii. As she looks
Asian, some of her peers automatically assumed that she did not understand any

English; hence, she had a difficult time building close friendships with them. Now,
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English is her native language and a similar circumstance occurs when she
encounters Japanese people who think she understands Japanese perfectly while,
in fact, she does not. US2 admits ““that awkward and annoying moment”
frequently occurs whenever she recognizes disappointment on their faces. US2’s
biggest decline in “language skills” is not unrelated to her story. On the other
hand, she improved in “mobility,” as explained in her comment ““now | feel more

confident walking in Asakusa without GoogleMaps.”

Participant ID (Figure 6.5)

ID is a university freshman and quite new in Japan, as he arrived in
Tokyo approximately a month before the fieldwork. His family has been working
in Japan for a while, and he came to live with them to pursue his academic career.
He had never been in Asakusa before, and since his Japanese is still at beginner

level, his fieldwork was conducted in English.

Mbl

Res Fle

Kno

Int

Figure 6.5 CCUS Score (ID)

After listening to a Guidebook content about Asakusa Engei-hall, he
was asked if he would be interested in watching a Japanese traditional comedy
performance if it was available in a more understandable language (not only in

Japanese, but with an English audio guide for instance). He answered,
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“Honestly, I’m not interested, | mean never wanted to. Because |
wouldn’t even understand, as it’s connected to the very localized humor. That’s
why | never really had the motivation (to go to Japanese comedy performance).”

When we meet international visitors to Japan, they normally have some
type of positive motivation, such as interest in Japanese language or culture, and
many are open to know new things. ID’s straightforward remark is noteworthy
because what differentiates him from other internationals is that he is being honest
in his attitude toward Japanese culture. His initial motivation for visiting Japan,
which is that he simply followed his family, may be relevant. This gives us the
insight that the system might not contribute to those who already have a fixed
impression of Japanese culture, and the contents will not be sufficiently strong to
change their attitudes. ID’s decrease in certain dimensions, particularly

“awareness of cultural differences,” seems to prove this hypothesis.

Participant UZ (Figure 6.6)

UZ is a university student who has been studying Japanese for two
years, and shows a great enthusiasm for understanding local cultures. He was
particularly interested in the concept of the system and was cooperative about

participating in the evaluation experiment.

Mbl

Res Fle

NC Kno

Int

Figure 6.6 CCUS Score (UZ) a
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He walked the main street of Asakusa called Nakamise-dori, and after
listening to Locals’ content in which a local shop owner discussed the future of
Asakusa, he mentioned his hometown Samarkand. He said that although he
genuinely loves his hometown, for financial reasons, many residents are leaving
the city and flowing into Tashkent, the capital of Uzbekistan; he feels sad about
this. He wishes the people in Samarkand would love their city just as Asakusa
locals do. Obviously, he felt some kinship with the Japanese people and had
cultivated an affinity toward Japanese culture. He commented, ““it was fun and |
learned some internal/external factors of Japan, especially Asakusa city’s culture
and society.” What he implies to be internal and external factors are relevant to
the context of both types of content, the Guidebook and the Locals. Internal
factors are invisible cultural aspects such as Asakusa locals’ attitudes or value for
the place, in relation to his radical improvement on “awareness of cultural
differences.” In contrast, external factors are attainable by information input,
corresponding to “knowledge.” The synthesis of these noticeable two dimensions

appeared as improvement of “flexibility.”

Participant CH2 (Figure 6.7)

CH2 is a close friend of CH3 and they participated in the evaluation
experiment together. As she has never been in Asakusa before, she was a beginner
tourist in a way. After listening to a Guidebook content about small museum
shows and offering of Japanese traditional handcrafts, she seemed interested in
the place mentioned and took a number of pictures in front of it. She had a
conversation with CH3 in Chinese and invited CH3 to go into the museum. CH2
told us they were talking about the elaborate work of Japanese craftspeople and its
comparison with Chinese merchandise, including price. They mentioned that the
handicrafts sold in the museum were very expensive and unfortunately they were

unable to purchase any; nevertheless, they were surprised by their high quality.

66



Chapter 6. Experimental Result

Mbl

Res Fle

Kno

ACD LS
Int

Figure 6.7 CCUS Score (CH2) a

Talking with a peer participant in her native language raised her
satisfaction levels with “flexibility” and “nonverbal communication,” which
represents the acculturation process (Berry, 2005) (Graves, 1968) including
elimination of uncertainty about Japanese culture. It is assumed that CH2
encountered the kodawari, usually translated as “determination” of Japanese
craftspeople through their works at the museum as a tangible experience, and the

content acted as a trigger for this cultural encounter.

6.1.3  Other Participants’ CCUS Score Distribution

Figure 6.8 to Figure 6.15 are the other participants’ CCUS score
distribution. As the result shows, it is reasonable to say that the system has
contributed to their understanding of culture to some extent. A closer look at each
participant’s score provides an appropriate perspective for further analysis. As
already explained, the objective of observing CCUS score distribution is to make
sure which perspective should be focused on while conducting detailed behavioral
analysis. A closer look at the dimensions that have been improved helps us find

related individual participants’ behavioral episodes.

67



Chapter 6. Experimental Result

Int Int

Int Int

Int Int

Figure 6.12 CCUS Score (KR) Figure 6.13 CCUS Score (CH3) a
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Int

Figure 6.14 CCUS Score (VN1) Figure 6.15 CCUS Score (RU1) a

6.2 Using Contents of Guidebook / Locals / Visitors
6.2.1 Behavioral Analysis of Participants

Figure 6.16 shows the average scores of 11 international participants for
each dimension. The blue line shows the results prior to the fieldwork; the orange
line shows the result after the fieldwork (they had listened to the combination of
contents from the Guidebook, Locals, and Visitors).

After G/L/V

Figure 6.16 CCUS Score (GL/V Average)

The result illustrates that the system has contributed to increasing some
aspects of cultural dimensions. Further behavioral analysis of participants is
conducted, focusing on Visitors’ contents, referring comparative study by Ito and
Ogawa (2016), particularly dealt with the contents from Guidebook and Locals.
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Participant UZ (Figure 6.17)

In 1to’s previous study focused on contents Locals, after UZ listened to
the local person’s interview about the future of Asakusa, he mentioned his
hometown Samarkand and its residents leaving the city and flowing into Tashkent,
the capital of Uzbekistan out of financial compulsions and how he feels about it.
He felt something in common with Japanese people and cultivated affinity toward
the host culture, which has appeared as the improvement in “awareness of cultural
difference.” After the fieldwork, he commented, ““I had a great time with you, and
I think this is a unique chance to learn Japanese culture and compare it to Uzbek

culture.”

Mbl

F/D

Fle

Kno

ACD LS
Int

Figure 6.17 CCUS Score (UZ) b

On the other hand, after he listened to the Visitors’ content about
religion in Japan (Figure 6.18), he observed Japanese visitors throwing coins into
the offertory box of Senso-ji. He said he is respectful of Japanese religious style,
yet as a Muslim, he wants to stick to his belief and not offer coins. This
experience might have improved his “interaction” and “respect” by raising
awareness of how people in different cultural backgrounds connect their religious
beliefs to their daily lives.

He commented, “I do like Japanese religion and | respect that, but that
doesn’t mean | can be a Buddhist. I’'m Muslim and I’'m happy about it. | like this
place (Senso-ji) though.”
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“Asakusa Shrine”

(UK) ““(Japanese) monks usually try to be in solitude, but this (Senso-ji)
is very busy.” [...]

(US2) “We really don’t have a specific religion even though it’s
Buddhism, people don’t practice it.”

(Interviewer) “We Japanese are spiritual, but not that religious.”

(UK) “Hmm.”

Figure 6.18 Excerpts of Visitors’ contents UZ listened to

Participant CH2 (Figure 6.19)

Figure 5.2 in Chapter 5 indicates the most touristy district in Asakusa, a
major temple called Senso-ji and its premises shown as a green area on top, and
the main street there called Nakamise-dori. As illustrated by the blue line in
Figure 5.2, walking along Nakamise-dori and going through Senso-ji premises is
the most popular route of Asakusa sightseeing. Since CH2 had never been in
Asakusa until the first fieldwork, she is a beginner tourist in a way. It is
reasonable to assume that she was delighted with the route recommendation on
her first visit and had a positive impression about the fieldwork.

Mbl
10.0

3 F/D

Rel

Res Fle

NC Kno

ACD LS
Int

Figure 6.19 CCUS Score (CH2) b

At Senso-ji she listened to the Visitors contents about the paper fortune
(Figure 6.20), a previous fieldwork participant buying one influenced by the
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Guidebook content. CH2 thought she might try it too, and purchased her own
paper fortune. The front of the fortune slip was written in both Japanese and
English, but on the back it was written in Chinese, saying “all flowers bloom
when spring is approaching, if you are having something bad, it’s time to be
patient until the spring.” She seemed quite surprised and said, ““it’s comfortable to
know the meaning of the fortune exactly in my language.”

“Omikuji (Paper Fortune)”
(After the explanation of paper fortune in Senso-ji)
(Interviewer)  “Yeah, you can try.”

(TW1) “Okay.”
(Interviewer)  “What did you get?”
(TW1) “I think this is the second best.”

(Interviewer)  ““Oh! Daikichi (best luck), kichi (good luck), chukichi
(average good luck) syokichi (small luck), suekichi (least
luck).”

(TW1) “Oh this is kichi?”

(Interviewer)  “Yes.”

Figure 6.20 Excerpts of Visitors’ contents CH2 listened to

For her, understanding the essence of Japanese culture in her own
language must have been an event to promote “nonverbal communication” and
“awareness of cultural difference” between China and Japan, as well as a trigger
to interact with the host culture, which is illustrated as improvement in Figure
6.19. Besides, from the guidebook tips, she learned Senso-ji has a lot of bad (or
worse) paper fortunes while she actually got the second best. Hypothetically, a
fun moment when she got lucky carried on until the end of the fieldwork and
affected the overall positive evaluation after the fieldwork.

Participant CH3 (Figure 6.21)
CH2 and CH3 are friends who participated in the fieldwork together.
They are both study-abroad students and CH3 had arrived in Japan a year before
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CHZ2, so she knows more about Japanese society, lifestyle and culture than CH2.
Although Figure 6.21 shows a decline in some dimensions after listening to the
Visitors contents compared to Guidebook and Locals, CH3 improved on
“interaction,” “nonverbal communication,” and “relationship” among the ten
dimensions.

Mbl
10.0

Rel 8.0 F/D

Res Fle
2.0
NC Kno
\Vana

ACD LS
Int

Figure 6.21 CCUS Score (CH3) b

She did not purchase any paper fortune like CH2 did but was watching
her buying one, talked about the result in Chinese. Knowing Japanese culture
through the conversation with CH2 counts as indirect cultural exchange and
affected her relative improvement of dimensions. At the same time, interaction
with CH2 in her own language actually worked as a homogeneity booster rather
than as a difference between Japanese culture, which explains a drop in
“awareness of cultural difference.” After the fieldwork, she commented, “This
time the explanation in English (Visitors) is more interesting than last time
(Guidebook and Locals) because we could know what other foreign tourists think
about Japanese culture,” and remarked that the fieldwork experience was
enjoyable.

Participant RU1 (Figure 6.22)
RUL is a visiting fellow researcher who has been in Japan for around 2

months and is supposed to stay a few years more. He chose Route 2 and the
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fieldwork was conducted in English, as he still is a beginner level Japanese
learner. In the middle of Route 2 there is a striptease building called “Asakusa
Rock-Za,” and he listened to the Locals content that the local Mikoshi (portable
shrine) carrier talks about the history of Asakusa. According to the local, the
image of the city comprises not only the main sightseeing spot such as
Nakamise-dori, but also these “unofficial” or “underground” cultural venues. He
said the local communities of Asakusa want to embrace these different types of

cultural heritage to create a dynamic image of Asakusa.

Mbl

Res Fle

NC Kno

ACD LS
Int

Figure 6.22 CCUS Score (RU1) b

RU1 “Is it prohibited?”

I “No it’s not. As far as they have a licensure to operate, it’s totally fine
to do this.”

RU1 “l was real surprised, it’s prohibited in my country.”

I ““So, many things are prohibited in Russia, like Pachinko (Japanese
pinball)?”

RU1 “Yes. And this kind of strip theatre. It’s kind of red district. But this
area looks like a normal place.”

I “Yea during daytime. [...] but if you go a little bit inside it will be.”

RU1 “Yea they cannot avoid it because it’s a part of history. How about
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Shinjuku?”

I “Shinjuku? In Kabukicho yes they have such a place™.

RU1 “Because one day | was excited to visit the Samurai Museum and was a
total surprise that | found that area.”

I “l see, also Shinjuku Ni-Chome is a famous place for LGBT
community.”

RU1 “Yes | remember, that was a surprise too. In Russia it’s not that open.
[...] I think we have to keep all part of culture, but in my opinion, it’s
related to my family and I’m not openly supportive of these red districts

thing.”

RUL seems to be surprised that the striptease theatre is allowed to
operate legally in Asakusa and has been accepted naturally by the locals. He
stated that any kind of gambling and related business category is prohibited in his
country and recognizes difference between Russia and Japan. He tries to accept
Japanese locals’ mindset though, saying, “They cannot avoid it because it’s a part
of history.” He associated his surprise with a previous experience he had in
another city, Shinjuku, and revealed he actually does not like the image of red
district city. Through the conversation with the interviewer, he realized his
antipathy of these things might be related to his upbringing. The contents listening
experience contributed to RU1’s recognition of difference between his own
country and Japan, as well as created in him self-awareness about his

surroundings.

Participant ML (Figure 6.23)
ML is a full-time university student (her attribution is already given in
6.1.2). After she listened to the local’s talk about the history of the theme park

Hanayashiki (“Ninja Dojo”), she found a statue of a panda close to the entrance
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gate. She took a brochure there, read its founding story, and learned that it was

initially established as a botanical garden (Hanayashiki literally means

“flower-mansion”) then re-opened as a zoo before World War II.
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Figure 6.23 CCUS Score (ML) b

“Oh is that why there is a panda here?”

“I think so.”

“You know there is one in Ueno Zoo.”

““Have you ever been in Ueno Zoo?”’

“No I haven’t.”

“Oh you should. It’s nice.”

“I know it’s rare to have panda here.”

“Yeah in Japanese z00.”

“I’ve been planning to go, and then think, “‘Well | can go there anytime’

and end up not going.”

She said even though she is interested in watching panda, so far she

never had a chance to see one. Presumably, her 3-year stay in Japan made her to

feel like a proper resident rather than a temporary visitor, and she probably had a

mindset similar to that of the locals more than before. She commented, ““I think an
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audio guide is a lot more interesting than a book, and | also think the local’s
opinions are more valuable than a tourist’s.”

It is noteworthy that ML has mentioned that Local contents are more
enjoyable than that of Visitors’. In general fieldwork, participants rated Visitors
content as more enjoyable to listen than Guidebook or Local contents and none of
the participants mentioned that they preferred Local talk than other participants’
talk except her. By listening to the locals’ story, she cultivated respect and
sympathy toward locals, which is demonstrated as an improvement of the

dimension of “respect” as shown in Figure 6.23.

Participant RU2 (Figure 6.24)

RU2 was a temporary expatriate researcher, but now she intends to
enroll university in Japan as a full-time study-abroad student. This stay is not her
first time though: she once visited Japan about a decade ago for an exchange
program, when she was a high school student. After she listened to the visitor’s
comment about the range of tourists who gather in front of Senso-ji temple, she
recalled her first visit and explained her current stay in Japan.
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Figure 6.24 CCUS Score (RU2)

RU2 “Compared to my previous stay, it (current stay) is totally changed. |

can see their normal life like other Japanese people because I visit not
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only tourist attractions (but also local places). For me it’s much more

interesting than visiting touristy places like Asakusa. | want to see the

way of people living here, and compare it to the life in my country.”

As she said she is rather interested in knowing the daily life setting of
Japan not from a temporary tourists’, but from the local’s viewpoint. Her mindset
certainly has changed compared to her first stay, and now she considers herself a
Japan resident, not a temporary visitor. To make sure whether the contents
listening experience has directly contributed to her self-recognition needs more
exploration; however, her comment above would not be irrelevant to her score on
improvement in “relationship” (with local people in this context), “nonverbal

communication,” and “awareness of cultural difference.”

Participant TW2 (Figure 6.25)

TW?2 is a full-time study-abroad student doing his MA and has been in
Japan for almost two years. The fieldwork was conducted in Japanese, as it is his
primary language of communication rather than English. He chose Route 2 and
listened to the Visitors content (“Asakusa Engei-Hall), in which a visitor says he
has not experienced Japanese comedy performance but he is not interested in it

very much, as he would not understand Japanese humor anyway.
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Figure 6.25 CCUS Score (TW2)
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TW2

TW2

TW2

TW2

TW2

TW2

TW2

TW2

TW2

“We see comedians here. Old guys.”

““Have you seen Yose or Rakugo?”

“I’ve seen one performed sitting alone...”

“Rakugo?”

“Yes Rakugo. | saw a drama about Rakugo. But I didn’t get it very
much.”

“Do you have something like this in Taiwan?”

“In Taiwan we don’t have many comedy performances.”

“You don’t?”

“We don’t differentiate comedians with idols much. Comedians
sometimes call themselves idols.”

“In Japan idol culture is a big thing.”

“In Taiwan the word “idol’ can be used for any person appears on TV.”
“Interesting. So these Taiwanese ‘idols’ do some comedy things.”
“Absolutely. They do.”

“l see. [...] Do you want to see these Yose performances if you
understand the language?”’

“I kind of want to.”

“The guy in the content was saying ‘I won't understand anyway.’”

“Yeah but | want to, I might get it.”

Although TW2 has once seen Japanese drama dealt with Rakugo, he did

not quite understand it either, Just like the visitor was speaking about Japanese

comedy performance in Visitor’s content. He was asked if there is a similar type

of performance in his country and he pointed out actually there are not many

performances specifically focused on comedy and there is a clear difference

between Japan and Taiwan in this regard. He also said that Taiwanese do not
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differentiate “comedians” from “idols” as TV celebrities very much. According to
him the acts of Japanese comedians would be included in Taiwanese equivalent of
idols. It is clear that TW2 is paying close attention to his own country’s culture in
relation to the difference between Japanese culture unlike the visitor in the
Visitor’s content. We can see that he is also interested in Japanese culture itself,
by showing enthusiasm for studying Japanese language or understanding Japanese

comedy performance.

6.2.2 Other Participants’ CCUS Score Distribution

Figure 6.26 to Figure 6.29 are each participant’s CCUS score.

Int Int

Figure 6.28 CCUS Score (TW1) b Figure 6.29 CCUS Score (VN2)
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As the result shows, it is reasonable to say that the system has
contributed to their understanding of culture to some extent. A closer look at each
participant’s score reveals that it is possible to obtain an appropriate perspective

for further analysis.

6.3 Comparison of International / Japanese Participants
6.3.1 Behavioral Analysis of Participants

Target users of the system were originally set as international visitors to
Japan for a relatively long-term: however checking to what extent the system can
be effective (or not effective) in other groups of participants may prove beneficial.
After the contents based analysis, the next step is to conduct a comparative
analysis between international and Japanese participants. How do Japanese
participants listen to the contents or act based on their cultural knowledge? Are
there any cultural implications toward location-based contents even if they are in
a relatively homogeneous cultural setting? To answer these questions, fieldwork
was conducted for 5 Japanese visitors as system listeners, using the same scheme
as 6.1 and 6.2.

Since this is a comparative study, some dimensions hold different
implications depending on the participants. For instance, to internationals
“interaction” means the frequency of interactions with host country (Japanese)
individuals, whereas to Japanese participants, it involves one’s ability to initiate
interaction toward any other nationality, as well as the extent of one’s eagerness
to communicate with international people, regardless of their language ability.
Figure 6.30 shows the average score of 5 Japanese participants for each dimension.
The blue line shows the results prior to the test and the orange line shows the
results after the fieldwork and they after have listened to the combination of

Guidebook, Local, and Visitors contents. As the type of location-based contents’
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effectiveness is already discussed in 6.1.1, the focus is now on the Visitors’
contents that include real voices of other participants who attended the
preliminary experiments.

As shown in Figure 6.16, the system has enriched most aspects of
dimensions for the 11 international participants. On the other hand, Figure 6.30
shows that the score improvement of the 5 Japanese participants does not seem as
much as that of internationals. In addition, Japanese participants recorded much
lower score for “interaction” overall, compared to internationals. By calculating
the area surrounded by green and orange lines, international participants have

improved 26% for overall scores. Japanese participants have improved 9%.
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Figure 6.30 CCUS Score (Jpn. Average)

Brislin (1976) points out that the general approach applicable to all
comparative studies is the plausible rival hypothesis analysis that forces the
research to examine each and every potential explanation for any data set. In
terms of the system evaluation experiment, the number of Japanese participants is
only 5, therefore conducting additional analysis focused on participants’ behavior
IS more important than discussing their average performance. | chose 3
participants specifically (JP1, JP2, and JP4) as comparative study samples. As

already mentioned in Chapter 5, analysis will be conducted based on the script of
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fieldwork from the in excerpts of participants’ remarks that show their insights.

Participant JP1 (Figure 6.31)

JP1 was born and raised in Tokyo. Since he went to high school in

Asakusa, the area has always been a familiar place to him. After he listened to the

content about the statues beside Senso-ji’s entrance gate, he pointed out there are

two signboards there written in English to explain the gate specifically.
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Figure 6.31 CCUS Score (JP1)

“There are two signs, one from Senso-ji temple as a religious
organization, and the other from Taito ward. The tones are different.”
“Oh are there two signs?”

“Yes, about history and information. Taito ward one is focusing on
basic information, and religious one is dealing more with history in
detail.”

“That’s true. Size, width and height of the gate and such.”

“Maybe foreigners don’t get what’s the point of having two signs. It is
shame that the location isn’t very good. Not many people are looking at

it.”
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He noticed the tone of writing was slightly different, one signboard
focused on general information such as size, materials, and contributors of
establishment, while the other explained its history in detail, including the
interaction with locals. He found that the former was built by ward office,
therefore only official information was provided. On the other hand, the latter was
built by Senso-ji, which shows they care about its founding story focused on
people. Looking at the crowd around the gate taking pictures, he said he is a bit
sorry that not so many international visitors seem to pay attention to the signboard
for they have a chance to know its deeper history right there. His impression of

the fieldwork was that it was ““a good experience.”

JP1 ““| came to Asakusa countless times since high school, maybe that’s why
I can look over the surroundings and therefore pay attention to
something else from myself, like other internationals’ behavior, or just

simply other cultures.”

According to Zarate (2004), the notion of culture occupies a central
position within the field of human and social sciences as a whole. Culture is
simultaneous action and a state of being, while the representation of “otherness”
forms part of the development of individuality. What JP1 implies here is about the
encounter with “other” internationals, and his self-awareness was brought about

by his experience as a Tokyo local who is already familiar to Asakusa.

Participant JP2 (Figure 6.32)

JP2 is a friend of JP1 and they attended the fieldwork together. JP2
listened to the Locals content (“People Who Visit Senso-ji”) and had a
conversation with JP1 in front of the area where visitors enjoy many kinds of

street foods.
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Figure 6.32 CCUS Score (JP2)

After the interviewer has introduced a croquette stand popular among
tourists, JP2 noticed that the seller was a foreigner. Both JP1 and JP2 thought that
was rare, which was because their previous impressions (or predictions) that
“Japanese style food is supposedly sold only by Japanese seller” is actually not
the case. Subsequently, JP2 stretched their conversation topic into matcha
(Japanese traditional green tea powder). When the interviewer said that some
foreigners do not know the difference between matcha and sencha (traditional
Japanese green tea leaves) *°, JP2 said that some Japanese might not be able to tell
the difference either. The conversation after JP2 listened to the contents became a

trigger of awareness toward himself.

Participant JP4 (Figure 6.33)

JP4 has spent her life mostly in the western area of Japan (Tokyo is in
the eastern area), and came to Tokyo as a university student. She is in Tokyo for 2
years now but had few opportunities of visiting Asakusa so far. Through the
fieldwork, her overall impression of Asakusa stroll was “very enjoyable”
according to her comment. She is from Himeji city, a mid-sized city in the west

that is known for its Himeji Castle*®, regarded as the most visited and the finest
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surviving Japanese castle. She has lived at walking distance from the UNESCO
World Heritage ' registered site and knows how it is being a local surrounded by
tourists from all over the world. She continuously compared the city of Himeji to

Asakusa, and explained that she feels something in common with Asakusa locals.
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Figure 6.33 CCUS Score (JP4)

JP4 “Asakusa has Senso-ji, Himeji has Himeji Castle. It must be something
memorable for tourists, but for me, it is nothing special. It is always there, and |
can see it even from my house window. But it doesn’t mean Himeji locals
underestimate the Castle, it just resides in our daily life and we do not

particularly pay attention to it.”

As a local person in a touristy place, her self-evaluated “interaction”
score was quite low compared to other dimensions. However, this might be a
reflection of her reserved personality (she described herself as very shy and
nervous when she encounters foreigners). On the contrary, as shown in Figure
6.33, she enhanced “relationship” well, possibly because she identified with the

local mindset of Asakusa local’s talk, and felt sympathy.

86



Chapter 6. Experimental Result

6.3.2 Other Participants’ CCUS Score Distribution
Figure 6.34 and Figure 6.35 are other Japanese participants’ individual
results of CCUS scores. It is reasonable to say their score distribution greatly
varies depending on participants’ personality, and further behavioral analysis

focused on individual episodes are needed.
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Figure 6.34 CCUS Score (JP3) Figure 6.35 CCUS Score (JP5)

6.4 Result

This chapter explained the experimental result of the fieldwork
conducted in Asakusa for 25 international and 5 Japanese participants, using the
system providing location-based contents. First, 14 internationals listened to the
contents from the Guidebook and Locals exclusively (6.1). The result of CCUS
scores showed the increase of some dimensions, such as “flexibility,”
“knowledge,” and “interaction.” Feedback from the participants after the
fieldwork illustrated that Locals’ contents were more enjoyable than Guidebook
contents.

After these recorded fieldwork conversations were redesigned into
Visitors contents, 11 internationals attended the fieldwork and listened to all three
types of contents (6.2). They improved on all CCUS score dimensions in a fairly
well-balanced way. Feedback and detailed behavioral analysis showed that
contents from Locals and Visitors were almost equally interesting to listen to.
Furthermore, each individual participant’s episodes based on script analysis
showed that the system has contributed to their cultural awareness.
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To see if there is any difference in cultural understanding depending on
participant’s nationality on using the system, a comparative study between
internationals and Japanese was also conducted (6.3). When it comes to the CCUS
score distribution, the 5 Japanese participants recorded much smaller
improvement than internationals. However, comprehensive behavioral analysis
has shown that the system can be effective for Japanese participants too because
several personal anecdotes have been found including self-recognition and
cultural awareness after they listened to the contents.

Scrutinizing individual episodes in behavioral analysis revealed that
participants’ perceptions of culture can be classified into 4 patterns: 1) recognition
of difference or similarity of their own culture and Japanese culture, 2)
recognition of oneself such as their personal history, cultural background, or
knowledge about their own country, etc. 3) recognition of certain culture itself
(Japanese culture in this context), and 4) not recognizing any of these three.
Further discussion about each classification is done in Chapter 7.
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Discussion

7.1 Barriers to Intercultural Communication

For successful cultural understanding, recognizing and avoiding
breakdowns in intercultural communication is necessary. Every culture and
subgroup provides its members with rules specifying appropriate and
inappropriate behavior. Approaching intercultural communication from the
perspective of attempting to learn the norms of all cultures would be an
impossible task. There is always a possibility of doing something wrong or
offending someone. In reality, we would not even know if we were expected to
conform to the other’s norms of if we were expected to behave according to our
own culture’s norms while respecting the others (Jandt and Tanno, 2001).

A Dbetter approach is to examine on a general level the barriers to
intercultural communication. Barna (1997) has developed a list of six such
barriers: anxiety, assuming similarities instead of difference, ethnocentrism,
stereotypes and prejudice, nonverbal misinterpretations, and language. Jandt
pointed out that taking these common mistakes into account might help us
improve intercultural communication skills.

The first barrier is high anxiety. When someone is anxious because of

not knowing what he/she is expected to do, it is only natural that the person will
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focus on that feeling and not be totally present in the communication transaction.
The concepts of “the stranger” and “social distances” by Simmel (1950) were the
precursor to Berger and Calabrese’s (1975) uncertainty reduction theory (Rogers,
1999). This theory assumes that during the initial phase of interaction with
another person, one’s primary communication goal is to reduce uncertainty about
the person. Thus, they are attempting to discover information about the other
person and to share information about themselves.

Gudykunst (1985) applied this theory to intercultural communication by
further developing the concept of the “stranger.” Strangers are people who are
members of other groups who act in ways different from one’s own culture. When
encountering strangers, one experiences uncertainty and anxiety and is unsure of
how to behave. Anxiety arises when a person is apprehended about initial
interactions, and when anxiety is high, he/she tends to avoid interactions, and
when it is too low, he/she tends not to care what happens in the interaction.
Needless to say, Hofstede (ibid.) discussed in relation to this theory and
developed dimensions of cultural understanding including “uncertainty
avoidance.”

When it comes to the experiment conducted using the system, some
participants’ individual episodes might be associated with anxiety. For example,
CH2 listened to the Visitors’ content that a previous fieldwork participant bought
a fortune slip, and was pleasantly surprised when one side of the slip she got was
written in her native language Chinese. Her statement shows that the contents
worked to lessen her anxiety: “It’s comfortable to know the meaning of the
fortune exactly right in my language.” Maclntyre and Gardner (1991) indicated
that language anxiety is significantly correlated with one’s second language
acquisition, which means that when someone does not understand a certain
language, he/she feels anxiety regardless of what the information is about.

Likewise, this means information provided in one’s native language would lessen
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his/her anxiety. CH2 understands Japanese relatively well, but still, the
information she gets in Chinese cannot be comparable.

The second barrier is assuming similarity instead of difference. When
someone has no information about a new culture, it might make sense to assume
there are no differences, to behave as he/she would in home culture. Nevertheless,
making that assumption could result in miscommunication. Each culture is
different and unique to some degree. Boucher (1974) has shown how cultures
differ with regard to whom it is appropriate to display emotions. If someone
assumes that display of emotion is similar to his/her culture, he/she might see
people of different cultures in certain circumstances as lacking emotion and others
in other circumstances as displaying emotions inappropriately. The inverse can be
a barrier as well: assuming difference instead of similarity can lead to someones’
not recognizing important things that cultures share in common. Hamilton and
Harwood (1997) noted that while cultural differences may be the most visible
among people, that might not be the difference most likely to cause conflict. They
warned against treating people as members of a cultural group without
recognizing their individuality and other identities that might be important to
them.

Several participants’ episodes of fieldwork experiment can be pointed
out as examples of reducing this barrier. For instance, finding unexpected
similarities when they listened to the contents is one of them. UZ noticed his
affinity toward his own country after he listened to the Locals content when an
Asakusa shop owner talks about the future of the city. UZ learnt that the emotion
for one’s hometown is something universal and applicable to anyone, no matter
which country they are from. Swift (1999) has discussed the relationship between
cultural closeness and cultural affinity. According to him, a correlation exists
between the level of affinity that an individual feels for a foreign culture, and the

extent to which they feel psychologically close to that culture. Through the
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self-recognition after he listened to the contents, UZ’s sympathy toward the
Asakusa local was a natural reaction.

The third barrier to effecting intercultural communication is
ethnocentrism or negatively judging aspects of another culture by the standards of
one’s own culture. To be ethnocentric is to believe in the superiority of one’s own
culture. Another name for ethnocentrism is the anthropological concept of cultural
relativism. It does not mean that everything is equal, but does mean that we must
try to understand other people’s behavior in the context of their culture before we
judge it. It also means that we recognize the arbitrary nature of our own cultural
behaviors and are willing to reexamine them by learning about behaviors in other
cultures (Cohen, 1998). A less extreme form of ethnocentrism can be labeled
cultural nearsightedness, or taking one’s own culture for granted and neglecting
other cultures. In the fieldwork experiment, individual episodes related to this
barrier were not found. This factor is strongly related to one’s core value and
seems to be too deep-rooted to appear on the surface.

Stereotype is a major block of intercultural communication. The term
stereotype is the broader term commonly used to refer to negative or positive
judgments made about individuals based on any observable or believed group
membership. The terms are related in that they both refer to making judgments
about individuals based on group membership. Psychologists have attempted to
explain stereotyping as mistakes our brains make in the perception of visual
illusions (Nisbett, 1980). Allport (1954) showed stereotypes are harmful because
they impede communication in at least four ways: first, they cause us to assume
that a widely held belief is true when it may not be. Second, continued use of the
stereotype reinforces the belief. Third, stereotypes also impede communication
when they cause us to regard that a widely held belief is true of any one individual.
For instance, if a group is stereotyped as dishonest, that does not mean any one

individual in that group is dishonest. Fourth, the stereotype can become a
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“self-fulfilling prophecy” for the person stereotyped. Steele and Aronson (1995)
showed that a negative stereotype creates a threat that can distract the individual
stereotyped and lower performance.

Fieldwork experiment illustrated that this barrier can be recognized by
listening to the contents to some extent. For example, while listening to the
Visitors contents about the range of customers visiting shops out there, JP1 and

JP2 noticed that one foreign staff was selling a typical Japanese food.

JP2 “Hey, the staff is a foreigner.”
JP1 “That’s quite rare, | didn’t notice that.”

JP2 “It is funny that not-typically-Asakusa-like guy is selling a croquette.”

This is a manifestation of stereotype: Japanese staff normally sell
Japanese foods. Having a conversation afterward, they discussed why they felt
like this. The conceptualization of unexpectedness can be the starting point for
minimizing stereotype (Yeung and Kashima, 2011).

Whereas stereotypes can be positive or negative, prejudice refers to
irrational dislike, suspicion, or hatred of a particular group, race, religion, or
sexual orientation (Rothenberg, 1992). Persons within the group are viewed not in
terms of their individual merit but according to the superficial characteristics that
make them part of the group. Scholars have identified the highly prejudiced
individual as having an authoritarian personality (Adorno et al., 1950). Such
persons tend to overgeneralize and think in bipolar terms; they are highly
conventional, moralistic, and uncritical of higher authority. Highly prejudiced
people are unlikely to change their attitudes even when presented with new and
conflicting information. Similar to stereotyping, anyone can be prejudiced and
anyone can experience prejudice.

During the fieldwork experiment, an insightful contrast was found: in

93



Chapter 7. Discussion

front of the Asakusa Engei-Hall, in which traditional Japanese comedy is
performed, ID gave a straight opinion about his motivation about seeing these

performances.

ID “Honestly, I’'m not interested, 1 mean never wanted to. Because |
wouldn’t even understand, as it’s connected to the very localized humor.
That’s why I never really had the motivation (to go to Japanese comedy

performance).”

On the contrary, after listening to the Visitors content redesigned using

this conversation, TW2’s standpoint was different.

I “Do you want to see these Yose performances if you understand the
language?”
TW2 “I kind of want to.”

I “The guy in the content was saying ‘I won't understand anyway.

TW2 “Yeah but | want to, I might get it.”

In ID’s previous remark, he showed some kind of prejudice about his
own understanding of culture (not necessarily Japanese culture but rather general
culture). TW is motivated to gain cultural understanding instead, but this is highly
dependent on individual’s character. Kruger (2007) points out although
intercultural differences in the content domain of humor are reported,
cross-cultural humor commonalities exist in genetic, biological, and social
dynamics.

In summary, the system and its location-based contents can be effective
for diminishing some barriers of intercultural communication such as anxiety,

assuming similarities instead of difference, stereotypes, and prejudice, however,
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in some cases the system does not contribute well and depends on the user’s

personality.

7.2 Effectiveness of the Contents

As reviewed in previous literature, there are several ways to hinder
successful intercultural communication. In terms of supporting cultural
understanding, the intention of the location-based audio guide system proposed is
essentially to lower these cultural barriers, by providing users (no matter where
they come from) triggers to grasp certain aspects of culture. Sometimes this
attempt would be achieved by having a casual conversation with fellow users or a
personality, and at other times achieved simply by listening to the contents and
having time for profound self-reflection.

As for the effectiveness of location-based contents, in each participant’s
approximately two-hour fieldwork one outstanding episode was taken and was
discussed in Chapter 6 based on either CCUS scores or script transcribed.
Behavioral analysis of 13 international participants out of 25 was conducted.
Feedback elicited in the follow-up questionnaire after the fieldwork showed that
Locals contents were more enjoyable than Guidebook contents for participants to
listen to. Although preferences of contents are highly dependent on individuals, it
may be rationalized that Locals contribute more than Guidebook for cultural
understanding in this specific setting.

The middle part of Chapter 6 examined the result of comparison
between Locals and Visitors contents. According to CCUS score distribution
(from Figure 6.16 to Figure 6.29), the overall improvement was apparent. The
assumption is that both contents are almost equally effective and participants’
levels of awareness are truly based on their personal experiences and cultural
backgrounds. This explains the reason for mixing all three types of contents

during the fieldwork as evaluation experiment. The uniqueness of this audio guide
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system is rather in the framework of providing location-based contents with the
actual voice of the locals and other users. Besides, as far as previous literature was
reviewed, there is hardly any research that dealt with an audio guide system in a
cross-cultural or intercultural context, especially as a tool to promote cultural
understanding. It is noteworthy that the proposal of the system from scratch
including concept design resulted in participants’ observable behavioral change or

concrete remarks focused on awareness of culture.

7.3 Comparison of Users

While the system was originally designed for international users, as |
conducted fieldwork for participants from various countries another guestion
arose: to what extent can this system be effective (or not effective) on Japanese
participants? Are there any differences between them in the level of cultural
awareness, or what they talk, how they act, and how they feel pretty similar
regardless of nationality? To answer the question, the latter part of Chapter 6
examined the fieldwork result of 5 Japanese participants. The comparison of
Figure 6.16 and Figure 6.30 showed the clear difference of CCUS score
distribution in all ten dimensions. Among Japanese participants, smaller
improvement of dimensions such as “knowledge” or “language skills” was
somewhat predictable since location-based contents were made based on cultural
knowledge of Japan (which it is assumed most Japanese already know).
International participants, however, showed an increase in all dimensions
compared to Japanese participants. Does this mean the system is more effective
for international users and there is not strong point in offering the service to
Japanese users? From the result of the CCUS score distribution, it is the likely
conclusion. From the perspective of qualitative result focused on participants’
behavioral analysis, this is not necessarily the case nonetheless.

The initial aim of a comparative study in 6.3 was putting all participants

96



Chapter 7. Discussion

into the same experimental setting regardless of the nationality to make a solid
comparison. Although Japanese participants recorded a smaller improvement on

the CCUS score than internationals, | got some positive feedback from them.

JP1 “It was an informative and enjoyable experience, and although | have
come here (Asakusa) countless times | learnt something new. We usually don’t

have an opportunity to hear what other tourists say, so it was interesting.”

JP4 “Listening to the audio guide made me think that | am a Japanese, it
was kind of surprising. I enjoyed it. 1 wish | could interact with foreigners more,
but | can’t speak English very well. But listening to other people’s opinion can be

one way to do that.”

These remarks indicate the system contributed some bit to Japanese
participants’ cultural awareness. JP1 evaluated fieldwork experience as
“informative” and “enjoyable,” focusing on the point that he found some new
things about Asakusa he did not know before. By listening to the contents JP4 felt
that she is a Japanese, which shows that the location-based contents helped her to
recognize her own national identity. Moreover, she referred to her personality and
admitted that using the system can be one way of interaction with others. As the
feedback illustrate, qualitative script analysis may uncover participants’ real
thought, in which analysis using CCUS score is not detectable. In short, the
system can be useful for both internationals and Japanese users, though the degree

of effectiveness may vary.

7.4 Classification of Cultural Understanding
The total number of participants eventually came to 25 internationals

and 5 Japanese, and the fieldwork in Asakusa was conducted 27 times altogether
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(some participants took part in pair). Each participant’s interaction with the users,
with the locals, and with the personality were observed. Additionally, their
specific remarks that might be relevant to cultural implications were discussed.
By carrying out behavioral analysis focused on individual episodes, their cultural
recognition after listening to the location-based contents can be roughly

categorized into four patterns (Figure 7.1):

1) Recognize difference (or similarity about their own culture vs. Japanese
culture)

2) Recognize oneself (their personal history including family surroundings,
cultural background, knowledge about their own country, etc.)

3) Recognize culture itself (host country’s culture for internationals, in this
context Japanese culture)

4) Not applicable to any of these three (do not particularly recognize anything)

Figure 7.1 Classification of Participants’ Recognition

As Shaules’s Deep Culture Model (Figure 7.2) is revisited, cultural
understanding has three linear stages, which are resistance, acceptance, and
adaptation. Furthermore, Shaules pointed out there are explicit/implicit levels and
implicit awareness is crucial for the achievement of thorough -cultural

understanding. Explicit awareness would be represented in something visible,
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such as cultural objects, architecture, food, or traditional outfits. On the other
hand, implicit awareness such as values, cultural norms, and mindset are usually

invisible and thus deeply rooted.

Figure 7.2 Shaules’s Deep Culture Model (Reproduced)

In accordance with previously observed four patterns of recognition and

Shaules’s model, I propose a Model of Cultural Understanding (Figure 7.3).

Figure 7.3 Model of Cultural Understanding

Participant’s cultural experience can be related to the recognition of

difference or similarity between Japan and their home country, oneself, or
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Japanese culture itself. For instance, RU1 noticed that the local community
accepts the old red district as cultural heritage and recognized the difference in
viewpoints between Japan and his own country Russia. UZ listened to the locals
talking about their hometown Asakusa and associated the feelings of affinity with
his own hometown Samarkand. UK realized that even if Asakusa seems to be
packed with tourists, they are actually facing population decrease as a result of an
aging society with a low birthrate, which he thought was not even an issue until
he had a conversation with his friend. Meanwhile, some participants did not
necessarily recognize or show a motivation for cultural understanding. After
listening to the explanation of comedy theater, ID says he is not particularly
interested in Japanese traditional comedy performance, as it deals with specific
humor, and this is one of the hardest things for foreigners to understand.

Based on Shaules’s model, these individual episodes categorized into
four recognition patterns might roughly overlap the first two stages of cultural
understanding: resistance and acceptance. The rationalization is that cultural
adaptation of a sojourner in host country takes a relatively long time (Pitts, 2009),
and the final “adaptation” stage of Shaules’s model does not practically fit into the
system’s original target users (international visitors who stay in Japan from few
months to years). Besides, the location-based contents would help users to
recognize some cultural aspects of Japan, but they are certainly not something to
force these users to adapt to Japanese culture. The diagonal black arrow in the
middle of Figure 7.3 shows users’ transition from resistance to acceptance
including explicit/implicit comprehension and vice versa. Additionally, we should
be aware of a possibility of going back to resistance from acceptance depending
on several factors, namely, national characteristics, religion, economy, social
systems, and so on.

Thinking about the type of location-based contents, Guidebook contents

are something to offer explicit knowledge of Japan, such as an explanation of
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cultural objects or tips about restaurants and accommodations. Locals and Visitors
contents, conversely, would provide users implicit ideas like the local’s cultural
values and other users’ opinion. This is the reason these contents were more
effective for users and also important for deeper cultural understanding.

The significance of creating a model in general is a capability for
application in other similar settings. In this case, the users of the system had
something in common regardless of nationalities: the realization of oneself.
Although the fieldwork was conducted in Asakusa, the model suggests this
realization might happen in any place where cultural interaction can occur, as far
as the same system is used. Shaules’s Deep Culture Model has specifically dealt
with linear and vertical change of one’s mindset. Other conventional models lean
on cultural difference (some refer to the similarity too), and there has almost
never been one specifically focusing on the aspect of recognition of oneself in
cross-cultural or intercultural understanding. Fundamentally, when we focus on
self-awareness, cultural, intercultural, and cross-cultural understandings are not

very different.
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Conclusion

8.1 Significance of the Study

This study intended to explore the possibility of cultural understanding
in Japan, precisely focusing on the relationship between “the self” and “the other”
of international visitors using an audio guide system specifically designed for this
purpose. Despite the numerous literature from the perspective of psychology,
cultural anthropology, and sociology, in many cases these are written as academic
principles and therefore lacking practicality. In addition, there are several models
of cultural understanding presented by the practitioners of the humanities; these
are also created based on scholars’ experience, and its applicability to other
disciplines is questionable. In terms of social sciences focused on information
technology, some works have proposed new systems with practical evaluation
experiments, however, sometimes these systems are presented with insufficient
well-grounded empirical research. Suggesting the academic crossover in these
two different areas is not well defined yet, and thus shows this study’s unigqueness.

To accomplish this attempt a location-based audio guide system was
proposed and implemented. The system provided three types of contents from
Guidebook (tips for tourists extracted from a popular guidebook), Locals (stories

or opinions of local people), and Visitors (feedback and cultural implication from
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other users who have already listened to the previous two types of contents). The
significance of the system is in putting users in a fixed condition to make a firm
analysis and comparison. The system was originally designed for internationals to
visit Japan to observe various cultural exchanges. However, to make a clear
contrast and to examine the effectiveness of the system depending on users’
nationalities, some Japanese users were invited later.

Now three major research questions of the study are revisited: 1) to
what extent can the system contribute to international users’ cultural awareness?
2) What is the key factor of cultural understanding in Japan? And 3) is the factor
fundamentally applicable in other circumstances too: for instance in different
place, or with people of other nationalities?

In order to answer these research questions, several approaches were
taken. To investigate the effectiveness of the system, first | suggested a
measurement called CCUS (Cross-Cultural Understanding Scale) as new criteria
to evaluate participants’ level of cross-cultural understandings. Dimensions of
criteria are acquired and revised mainly by previous literature in psychology and
cultural anthropology. According to the result of the fieldwork conducted in
Tokyo (Asakusa specifically) for 25 international and 5 Japanese participants, it is
reasonable to conclude that the system has contributed to the enhancement of
cultural awareness among the participants in several dimensions. This answers the
first research question about the effectiveness of the system for the users. As for
CCUS score distribution, international participants increased in all dimensions
compared to Japanese participants. Hence, in this specific experimental setting,
the system might be effective for international participants than Japanese
participants.

The result of CCUS score distribution has shown some limitations
though, since possibly the system could have been concluded as not suitable for

Japanese participants, which | highly doubt. The CCUS score distribution should
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rather be used to obtain appropriate perspective in terms of analysis. For a
thorough investigation of the system’s effectiveness, |1 conducted behavioral
analysis of participants as a qualitative research. Actual conversation during
fieldwork was recorded and transcribed as a collection of the script, and then
some participants’ individual episodes including the cultural implication were
examined in detail. The result illustrated that a certain listening experience of
location-based contents can be triggers of participants’ voluntary action or
contemplation of themselves, which helps them to gain new cultural perspectives.
Although the depth of understanding may vary depending on individuals,
participant’s recognition can be more or less classified into four patterns: 1)
recognition of difference or similarity about their own culture vs. Japanese culture,
2) recognition of oneself such as their personal history, cultural background, or
knowledge about their own country, etc. 3) recognition of a certain culture itself
(Japanese culture in this context), and 4) not applicable to any of these three,
which means some do not particularly recognize anything.

Although Japanese participants share plenty of cultural norms, language,
and knowledge about Japan that frequently appeared in the contents, plentiful
examples could still be seen of the clues for cultural understanding, by their
conceptualization fit into these four types of recognition. This indicates that the
system could work with any users regardless of nationality, which partially
answers the third research question. These findings resulted in a proposed model
of cultural understandings (Figure 7.3), which exclusively focuses on the
recognition patterns. In contrast with conventional cultural models dealt with
differences between cultures, this model’s originality is a detection of the
importance of self-awareness in cultural context. This finding answers the second
research question: recognition of oneself is fundamentally universal in any
circumstances where cultural exchange happens, and in a way, cultural,

intercultural, and cross-cultural understandings are not very different if we focus
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on self-awareness. This is rather a radical hypothesis and needs more profound

verification for future works nonetheless.

8.2 Future Works

This study was carried out with a relatively small number of participants,
mainly due to practical limitations such as scheduling, financing, and time
management. Careful scrutiny was attempted in terms of behavioral analysis:
however, implementation of fieldwork has always been a somewhat challenging
activity, as it had to be an elicitation of participant’s cultural implication, not just
having a random conversation. Recruiting more participants for the evaluation
experiment is crucial to make the system a more solid and reliable media. By
adding participants, I will be able to find more clues focused on individual context,
which can explain the contribution of location-based contents at a deeper level.

Although in this study it was used as an adjunct tool to investigate in
which dimension the analytical focus should be put to find triggers of cultural
understanding, CCUS as an evaluation measurement has shown another prospect
of academic collaboration. For instance, Trovato et al. (2013) conducted
cross-cultural study on human-robot greeting interaction focused on acceptance
and discomfort by individuals of different nationalities. CCUS might be helpful to
scrutinize which cultural dimensions are contributing particularly to such greeting
interaction. Rau et al. (2009) examined the effects of communication style and
culture on people’s accepting recommendations from robot. When it comes to
culturally adaptive robot design, an analytical process using CCUS dimensions
might be applicable by proposing which aspect of culture is influential and to
what extent the robot can be *“culturally educated” (Kiyoki, personal
communication, February 5, 2018).

Within the framework of a practical approach, this study could answer

the research questions overall. Some questions are yet to be answered: Can the
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system be applied in different places or countries? An attempt to answer the
question was partially fulfilled by suggesting a model of cultural understanding;
nevertheless, due to the limitation of time and resources | could not expand the
same experimental scheme to cities other than Asakusa. To test the system’s
validity in other places (or countries), another effort for the future should be made.
As shown in experimental feedback from some participants, bringing the system
into more local area rather than tourist sites would be one possibility.
Location-based contents designed in such places might provide some new and
unexpected cultural insights to the system users, what Bennett (ibid.) discussed as
“Small ¢” or “subjective” culture that matters.

This assumption above brings the significance of wider coverage in
design and development of location-based contents, which might be helpful to
stretch the possibility of the system too. As far as an effectiveness of Locals and
Visitors contents was supported in the evaluation experiment, contents design
should take the next step to cover a wider range of locals’ stories and users’
cultural implications. The more the contents accumulated into the system, the
more the clues for cultural exchange would be available for users. Although this
study has examined the effectiveness of the system by using the experimental
method, extending the scheme into the real-life setting such as the upcoming
Tokyo Olympics in 2020 and letting international users engage in the system is
one prospect.

Finally, extramural collaboration in academic research activities is
increasing as a result of various factors. This study has suggested a new approach
of academic crossover between the humanities based on empirical research and
social science based on practical research using evaluation experiment. For future
works, applying these kinds of collaboration into more diverse academic fields is
desirable, for instance, suggesting feasible channels between intercultural

communication and human-computer interaction at a feasible level.
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Notes for Chapter 1
! “Student Exchange Program by Japanese Government.” Ministry of
Foreign Affairs of Japan, Retrieved on January 5" 2018 from:

http://www.mofa.go.jp/policy/culture/people/student/index.html

2 “Global Information and Governance Academic (GIGA) Program.”

Keio University, Retrieved on January 6™ 2018 from: http://ic.sfc.keio.ac.jp/

 “Visitor Arrivals, Japanese Overseas Travelers.” Japan National
Tourism  Organization, Retrieved on  January 2" 2018 from:

https://www.jnto.go.jp/jpn/statistics/marketingdata outbound.pdf

* A Smartphone zombie is a pedestrian who walks slowly and without
attention to their surroundings because they are focused upon their smartphone.
This is now a significant safety hazard as distracted pedestrians cause accidents.
The term was originally introduced by German as “Smombie.”

The Local, Retrieved on January 8" 2018 from:

https://www.thelocal.de/20151114/are-you-a-smombie-german-youth-word-2016

% Google Home by Google, Retrieved on January 2" 2018 from:

https://store.google.com/product/google home

® Amazon Echo by Amazon, Retrieved on January 2" 2018 from:

https://www.amazon.com/Amazon-Echo-And-Alexa-Devices/

Notes for Chapter 2

" The Frankfurt School is a school of social theory and philosophy
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associated in part with the Institute for Social Research at the Goethe University
Frankfurt. Founded during the interwar period, the School consisted of
neo-Marxist dissidents who felt at home in none of the existent capitalist fascist or
communist systems of the time. Critical of both capitalism and Soviet socialism
their writings pointed to the possibility of an alternative path to social

development (Held, 1980).

Notes for Chapter 4
8 Acapela Box by Acapela Group, Retrieved on January 2™ 2018 from:

https://acapela-box.com/AcaBox/index.php

® Hornyak, T. and Milner, R. (2012). “Lonely Planet Tokyo (Travel
Guide) 9th Edition.”” New York, Lonely Planet.
19 Google Material Design Guideline by Google, Retrieved on January

2" 2018 from: https://material.io/guidelines

1 Google Maps API by Google, Retrieved on January 2" 2018 from:

https://developers.google.com/maps/documentation/javascript/

Notes for Chapter 5

2 Asakusa Jidaiya, Retrieved on January 2" 2018 from:

http://www.jidaiya.biz/kanko-j-eng.html

Notes for Chapter 7

¥ Himeji Castle, Retrieved on January 2" 2018 from:

http://www.himejicastle.jp/en/

1 UNESCO World Heritage Centre — World Heritage List, Retrieved on

January 2" 2018 from: http://whc.unesco.org/en/list/
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> Sencha and Matcha are both “Camellia Sinensis” and green tea, a
non-fermented tea. (Black tea and Oolong tea are also “Camellia Sinensis.” Black
tea is completely fermented and Oolong tea is partially fermented.) However, the
nutrition in Sencha and Matcha is not the same. Nutritional differences in Sencha
and Matcha come from their growing environments. Information retrieved from
World Green Tea Association on January 2" 2018 from:

https://www.groundgreentea.com/content/matcha-and-sencha
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Appendix A) Preliminary Experiments

A1) Cross-Cultural Understanding Workshop

Location:
Date / Time:
Schedule:

Keio University’s Campus Premises. Fujisawa, Japan.

August 7", 2014 10:00 — 13:00

Introduction 10:00 - 10:15

Icebreaking 10:15-10:30

Brainstorming x 3 10:30 — 11:45 (25 min each)

1. Ideal state of interaction between internationals and
Japanese in 2020 (Ideal)

2. Barriers that internationals are experiencing currently, or
related hardships to prevent the achievement of ideal
state above (Barriers)

3. Any available resources at the moment to overcome the
barriers (Resources)

GTA Sessionx 3 11:45 —12:45 (20 min each)

Feedback 12:45 - 13:00
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Appx. Table 1 Workshop Member’s Attribution

Nationality Age | Sex Role
Japan 30 F Facilitator
France 26 M Participant

Saudi Arabia 32 M Participant
Japan 23 F Participant
Japan 28 F Participant
Japan 62 M Participant

Appx. Figure 1 Cross-Cultural Understanding Workshop Conducted

Instruction about brainstorming:

Quantity of ideas rather than quality

Constructive discussion as possible

No criticizing others

Borrowing / revising other’s idea is welcomed
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Result:

Ideal

Good eating and drinking (delicious, safe)
Tourists friendly society
Accessible (lifestyle, infrastructure) society

Well prepared social welfare

Respect for multiculturalism (language, mindset)

Barriers

Mindset of Japanese

What Japanese values

Language problems

Transportation

Cultural problems

Lifestyle difference

Social / Political problems

Poor knowledge/understanding about religions

Working situation (Workaholic Japanese etc.)

Resources

Good eating and drinking (delicious, safe)
Infrastructure (transportation, public hygiene)
Culture (traditional, subculture)

Preparation of natural disaster

Mindset of Japanese

Social welfare (security, education, law including the

Constitution)
Natural resources

Technology
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A2) Pilot Study I — “Oneself Radio”

Appx. Table 2  Fieldwork Details (UK1)

Meiji Shrine Premises to Shibuya Station.

Location
Tokyo, Japan.
1(Contents September 8", 2014
gathering) 16:00 - 18:00
Date/Time N
2(Evaluation October 11", 2014
experiment) 15:00 - 17:00
Nationality England
(Nation ID) (UK1)
Participant
Age 21
Sex F
Fieldwork language English
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Location A: Japanese Sake and wine casks dedicated to Meiji Shrine
Location B: Entrance gate of Meiji Shrine
Location C: Tower Records, Shibuya branch
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Location A: Japanese Sake and wine casks dedicated to Meiji Shrine

Appx. Figure 2 Fieldwork | (A) Appx. Figure 3 Fieldwork 11 (A)

(UK) “I wonder if anyone would come here at night and draw the
hole in it and stole the wine. | bet that happened.

0] “Yeah, they can say ‘well I’m not a Shintoist | don’t care’ as
Shinto God doesn’t care what they’ve done.”

(UK) “l bet someone has done it.”

Appx. Figure 4 Example of contents A

Conversation notes:
Comments about religion (Christianity and Shintoism)
Ethnic identity about self
Comparison of politics between England and Japan
Self-reflection about daily life contrast to extraordinary
place such as a shrine

Feedback:

“The music really added to the atmosphere of the place and made it
more fun! I thought about the conversation we’d had before (still think someone’s
stole the wine) but also the commentary you added helped me to build upon what |
already knew. Also realized when | got home that 1’d seen this place before when
using a photo for an article but didn't realize until | was thinking about it later!”
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Location B: Entrance gate of Meiji Shrine

Appx. Figure 5 Fieldwork | (B) Appx. Figure 6  Fieldwork I1 (B)

(UK) “The gate is locked up.”

0] “Ahh!”
(UK) “Wahh doushiyo (what should we do?)”
M “Wait, can we go? We are locked, we are locked.”

(UK) “I think we are trapped here. No! Hahaha.”
(Staff)  ““You can get out from here. Thank you for coming.”

Appx. Figure 7 Example of contents B

Conversation notes:
History of Meiji Shrine
Comments about Torii (Shrine entrance gate)
Participant’s life as study abroad student
Participant’s university (in Japan)
Comparison of education system in England and Japan
Living in Japan as a foreigner / ethnic minority
Feedback:

“| felt happy that as well as the things we spoke about in the recording
I’d learnt more about my university since that time. It helped to show that | have
been slowly learning things about the area, but you don't think about it until you
look back on it using things like the recording.”

134



Appendix

Location C: Tower Records, Shibuya branch

Appx. Figure 8 Fieldwork I (C) Appx. Figure 9  Fieldwork Il (C)

(UK) “They have really amazing live, they do all the dancing live as
well. It’s really big and powerful dancing.”

Q) “Wow.”

(UK) “Like, yeah, I’ll be trained to be dancing and it’s so much fun. |

can’t believe that | can do it.”

Appx. Figure 10 Example of contents C

Conversation notes:
Excitement of visiting one of the most cutting-edge music
spots in Tokyo
Interest in Japanese and Korean pop music
Studying Japanese as a second language
Behavioral change (buying CD voluntarily)
Feedback:

“I think Shibuya hasn't really changed but I'm getting used to the way
things work here, so | was less surprised when | saw the SHINee (Korean pop
band) advert where the BAP (Korean pop band) one had been.”

“It’s also nice to be able to look around and realize | had been to these

places before and | was starting to create a mental map of the area, makes you
feel like less of a tourist and more like a person who really is living here.”
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A3) Pilot Study Il — “Re:Radio”

Appx. Table 3 Fieldwork Details (FR)

Keio University’s campus premises.
Location
Fujisawa, Japan.
th . .
Date/Time 1 December 127, 2014  14:30 — 15:00
2 February 12", 2015  14:00 — 15:00
Country / ID France (FR)
Participant Age 27
Sex M
Fieldwork language Japanese
Route / T
Fieldwork image v

Feedback:

“It was interesting to have some additional and cultural information
about conversation. It wasn’t too long, just good. Background music was also
good idea and made the content more pleasant to listen to.”

“You actually took time to edit the conversation and put background

music to make content only for me? That’s great.”
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Appx. Table 4 Fieldwork Details (UZ)

Shonandai station and its vicinity.

Location
Fujisawa, Japan.
1 January 24™ 2015  12:00 - 14:00
Date/Time "
2 February 6", 2015  16:00 — 17:00
Country /1D Uzbekistan (UZ)
Participant Age 22
Sex M
Fieldwork language English

Route /

Fieldwork image

Feedback:

“It was clear when we talked last time | realized that the topic was

beneficial and clear for all of us | think.”

“This is good project which is needed to understand and exchange idea

among foreigners and local Japanese people.”
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Appx. Table 5 Fieldwork Details (US1)

Sakuragicho station and its vicinity.

Location
Yokohama, Japan.
1 January 28" 2015  12:00 — 14:00
Date/Time "
2 February 9", 2015  16:30 — 18:00
Country / ID United States (US1)
Participant Age 20
Sex F

Fieldwork language

English / Japanese

Route /

Fieldwork image

Feedback:

“Walking the same route twice, made me realize that my perspective is

different, even though | have partially Japanese cultural background. I also

realized | should go out and be more adventurous, since | tend to stay home,

especially during the winter.”

“The listening experience would be more interesting if pictures of what

the person is actually talking about is added. Also deciding whether you are going

to conduct fieldwork in English or Japanese is better, because depending on your

listener, the way you broadcast certain information will be different.”
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Appx. Table 6 Fieldwork Details (SG)

Sagamiono station and its vicinity.
Location
Sagamihara, Japan.
1 January 29", 2015  10:30 — 14:30
Date/Time
2 February 11", 2015  10:45 - 11:30
Country / ID Singapore (SG)
Participant Age 22
Sex M
Fieldwork language English
Route /
Fieldwork image

Feedback:

“l recalled almost the full conversation. Immersion might be better
done in famous locations such as Akihabara.”

“Foreigners think of Japan, usually stuff like anime, shrines,
memorable places. Why would anyone be specifically, interested in Sagamiono? If
| were a foreigner visiting the website, the first place | would click would be in

order of ‘well-known.”””
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Appx. Table 7 Fieldwork Details (US2 / DE)
Minamisenju station and its vicinity.
Location
Tokyo, Japan.
1 July 5™ 2015  13:00 — 15:00
Date/Time
2 July 11" 2015  14:00 - 15:30
Country / ID United States / Germany (US2 / DE)
Participant Age 26 /27
Sex FIM
Fieldwork language English

Route /

Fieldwork image

Feedback:

“This is a really good idea but think it should be focusing on stories for

locals. For tourist information, users can just use a website, app or guidebook.”

“I think it would be really interesting as more of a guided walking tour

where locals describe their neighborhood.”

“Radio and having the information plus conclusion in every sound clip

IS unnecessary. Also, | think it would be better to use real voices instead of voice

synthesis. But very good concept!”
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Appendix B) List of Location-Based Contents
Contents Guidebook

“Kaminarimon of Senso-ji Temple”

The Senso-ji temple precinct begins at the majestic Kaminarimon,
means “Thunder Gate”, which houses a pair of ferocious protective deities.
Fajin, the god of wind on the right, and Raijin, the god of thunder on the left.
Straight on through the gate is the bustling shopping street Nakamise-dori.
With over 80 stalls, everything is sold here from purses made with kimono
sash fabric to Edo-style crafts and wigs to be worn with kimono. Also along
this route are stands specializing in salty, crunchy flavored rice crackers what

we call senbei, and deep-fried red bean paste buns.

“Harikuyou (Needle Funeral)”

In Senso-ji’s western garden stands Awashimado Hall, home to an
unusual ceremony: the needle funeral. Annually on 8 February, dozens of
kimono women gather with monks to perform last rites for broken or old
sewing needles. Kimono makers and seamstresses express their thanks to the
needles by sticking them in a block of soft tofu. Needle funeral reflects ancient

animistic Shintoism beliefs, and also marks the end of New Year celebrations.

“Sometaro”

Sometaro is a funky place to try okonomiyaki, savory Japanese-style
pancakes filled with meat, seafood, and vegetables that you can cook yourself.
This historic, vine-covered house is a friendly spot where the menu includes a
how-to guide for even the most culinary challenged. Main meal is available

from ¥390 to ¥880, few minutes walk from Tawaramachi station in Ginza-line.
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“Daikokuya”

Daikokuya’s long queue around the building should give you
something of a clue about this much-loved tempura place, even before you
catch the unmistakable fragrance wafting from within. Sneak off to the other
branch around the corner, if the line seems to be putting too much distance

between you and your a-bi-ten-don, tempura prawns over rice.

“Demboin”

Holy though it may be, Senso-ji and its precincts are often very busy
and distinctly not Zen-like, resounding with camera clicks and voices featuring
accents from across the country and around the world. To escape the fray, just
south of the pagoda is Demboin, a sub temple of Senso-ji that adjoins the
residence of the chief priest. The garden here is said to have been designed in
the late 18th century after Katsura-Rikyu, the sprawling imperial villa in
Kyoto. The pond in the center of the garden is in the shape of the kanji
character for ‘heart’, and other elements of classic temple garden design
include a stone representing a dock and flowering trees that cascade over the

shore, which represents the place of enlightenment.

“Komagata Dojo”

Komagata dojo is a marvelous restaurant, ran by sixth-generation
chef. They are continuing the tradition of transforming the humble river fish
called dojo, which is Japanese loach, looks something like a miniature eel, into
various incarnations, from grilled to miso simmered, to stewed on your own
private hibachi. The open seating around wide, wooden planks heightens the

traditional flavor.
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“Asakusa Imahan”

Fitting the original branch of Imahan, the city’s most famous chain
of shabushabu, sautéed beef restaurants, is located at the edge of Shitamachi
(downtown) as the eating style here reflects the unpretentious nature of the
neighborhood. Sitting at low tables on tatami, you can get happy on Japanese
sa-ke as your meat and seasonal vegetables simmer. Although the prices rise
with the quality of the meat you ordered, a meal at Imahan is the most

dignified way to enjoy this revered culinary treat.

“Kappabashi Street”

In a 10-minute walk west of Senso-ji, Kappabashi street is the
country’s largest wholesale restaurant supply and kitchenware district.
Gourmet accessories include colorful, patterned Noren which is doorway
curtains, pots and pans, restaurant signage, tableware and a number of bizarre
Japanese kitchen gadgets. The drawcard for overseas visitors is the plastic
models of food, such as you see in restaurant windows throughout Tokyo.
Whether you want steak and chips, a lurid pizza, a bowl of Ramen or a plate of

spaghetti bolognaise complete with an upright fork, you’ll find it here.

“Sukeroku no Yado Sadachiyo”

Sukeroku no Yado Sadachiyo. This stunning Ryokan hotel virtually
transports its guests to old Edo period. Gorgeously maintained tatami rooms
are spacious for two people, and all come with modern, Western-style
bathrooms. Splurge on an exquisite meal here, and make time for the ofuro,
one made of fragrant Japanese cypress and the other of black granite. Look for

the rickshaw parked outside.

143



Appendix

“Edo Shitamachi Traditional Crafts Museum”

Gallery Takumi, or traditional crafts museum as this small hall is
also known, is a great place to view dozens of handmade crafts that still
flourish in the heart of Shitamachi. The gallery on the 2nd floor is crammed
with a rotating selection of works by neighborhood artists: fans, lanterns,
knives, brushes, gold leaf, precision wood-working and glass, just for starters.
Craft demonstrations take place most Saturdays and Sundays around noon. If
anything you see strikes your interest, staff can direct you to artisans or shops

selling their work.

“Otafuku”

Celebrating its centenary year in 2015, Otafuku feels like the
Japanese grandmother you never had. It specializes in Oden, which is a mixed
stew of ingredients such as fish cakes, Daikon radish, Konnyaku tuber, and
gingko nuts. There’s a useful picture menu, but you can also order an o-den
course starts from ¥5250 as well as each small items such as Yakibuta, grilled
pork starts from ¥1300. Seating is mostly on tatami mats. Search for a shack

like entrance and lantern on the northern side of Kototoi-street.

“Anne Hostel”

Need a reasonable value for money accommodation? Located in a
former corporate space, laid-back Anne hostel has standard wooden bunk beds,
modern toilets and showers, and a homey, cosy atmosphere. To find it,
search for the traditional wooden lantern on the street outside. From the east
exit, cross the street, turn left and walk two blocks until the Chinese restaurant
with red signs. Turn right just before the restaurant, and then left at the second
corner. Turn right at the first corner, and look for Anne Hostel on the left. Bed

for one available from ¥1900 per night.
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Contents Locals

“People Who Visit Senso-ji”

“There are various kinds of people. | really cannot say what
generation of people is visiting the most. Some come here to make a proper
visit to Senso-ji, others just come for sightseeing, and decide to make a money
offering too. Other visitors who have different religions from Buddhism
sometimes choose not to get into the main building.”” (Translated in English,
original talk is spoken in Japanese)

He is talking about the range of tourists, and according to him, it is
impossible to generalize. Nakamise, the main street has been developed as a
surrounding area of Senso-ji, originally they started for those who visit
Senso-ji from religious reason. Nowadays many people visit Senso-ji for
wishing a good luck like people did a century ago, and stop by Nakamise to
buy some souvenirs, while others initial destination is special shop or
restaurant located in Nakamise, and Senso-ji comes after. But still the things in
all Nakamise shops are opening in the authority of Senso-ji.

“Senso-ji Kindergarten”

““Senso-ji has an kindergarten, where | graduated too. Local kids do
mamemaki in demon outfit every year. They make their own clothes such as
Happi or Kamishimo (traditional Japanese outfit).”” (Translated in English,
original talk is spoken in Japanese)

Japan has a cultural event called “mamemaki,” means bean
throwing. In the beginning of every February, we throw soy beans both into
and outside of the house, wishing bad lucks to go away and good lucks to
come. Senso-ji, the landmark temple of Asakusa, operates a kindergarten too,
and every year small kids take part in mamemaki, wearing self-made special
festival clothes. Just imagine a bunch of infants wearing kimono are throwing

beans. How cute is that? | bet their parents will be so proud.
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“Asakusa Visitors About a Half Century Ago”

“I have an impression that in 1964 Olympics, there were many
foreigners. At that time we had a lot of international visitors, especially from
Communist bloc such as Soviet Union and Eastern Europe. At the moment they
didn’t have many chemical synthetic fibers, and our shop dealt with them like
scarfs. Some of them were sold out because they liked the quality.”
(Translated in English, original talk is spoken in Japanese)

Nowadays Asakusa is world famous destination for tourists, so the
personality asked him, as a shop owner of handicraft fabric, born and raised in
Asakusa, how he feels about the recent rise of tourists. He said in his
impression, the first boom of international tourists was Tokyo Olympic, held
in 1964. Actually Tokyo Olympic in 2020 will be the second. At that time lots
of tourists came from Communist bloc including Soviet Union and Eastern
Europe, and they really liked the quality of Asakusa merchandise. He sells
scarf and neat traditional Japanese fabric in his shop, and recalls most of the
products were sold out thanks to them.

“Ninja Dojo”

Not so many people know there is a small size amusement park
called Hanayashiki in the heart of Tokyo. Here is the story from locals, who
works in Hanayashiki as a promoter.

“We opened Ninja Dojo, where visitors can experience to be a ninja
about 1 hour. The entrance is separated from the amusement park, so you
don’t have to purchase a park ticket to get in. Around 30% of visitors here are
foreigners, and ninja is very popular amongst them. Since it’s just an hour, it
is even possible to put into small group tour.” (Translated in English, original
talk is spoken in Japanese)

Hanayashiki started Ninja Dojo, where you can meet real ninja and
experience their principles and special martial arts techniques. The interactive
tour takes about an hour is available, hence amongst group of international
tourists this cultural activity is becoming popular options for tour package.
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“Asakusa Rock-Za”

The building in front of you is Rock-Za. Here is story from locals.

“People were saying from old days, that Asakusa has been formed
from both sacred and worldly side. We have Yoshiwara (famous red-district),
we have Rock-Za. These things also have made this place what it is now.”
(Translated in English, original talk is spoken in Japanese)

According to him, Asakusa has two sides, sacred and secular. sacred
side is symbolized in Senso-ji temple or shrines in daytime, and secular side
appears at late night, something a bit more focused on human desires. Asakusa
was historically known for the appearance of red-district, and Yoshiwara area
not so far from here is very famous. This building has a long history of
striptease theatre, but nowadays it works rather than a leisure complex such as
Karaoke. People live here are aware of these facilities in town, and accepting
these as local heritage.

“Future of Asakusa”

“At that time, Asakusa was the most cutting-edge city like Harajuku
and Shinjuku, where are enjoying the reputation now. Therefore, compared to
those days there are a whole lot more people than the present. Unfortunately,
Asakusa has been declining as these other cities, like Shinjuku, Ikebukuro and
Roppongi are getting developing. Of course | want to make Asakusa come to
life again, with a collaborative work with local community. Currently a
change of generation is happening. There are many independent shop owners
who are in 70s or 80s. Although they are still very active, their sons and
grandsons’ generations are using Internet and SNS.”” (Translated in English,
original talk is spoken in Japanese)

Before World War 11, Asakusa has been one of the most energetic,
cutting edge cities in Japan. But unfortunately nowadays it's taken over by
other big cities like Roppongi, Shinjuku or Ikebukuro. She feels to revitalize
Asakusa as a vivid city, active collaboration with local community is
important, not only bringing lots of tourists from outside. Using social
networking service can be one of them; young generation helps the elderly to
introduce these up-to-date technologies into traditional Japanese shops.
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Contents Visitors

“Asakusa Shrine”

The proximity of Shinto shrine Asakusa Jinja, behind Senso-ji
temple to the northeast, testifies to the coexistence of Japan’s two major
religions. Asakusa Jinja was built in honor of the brothers who discovered the
Kannon statue, and is renowned as a fine example of an architectural style. It’s
also the epicenter of one of Tokyo’s most important festivals, May’s Sanja
Matsuri, a three-day extravaganza of costumed parades, 100 or so lurching
portable shrines what we call Mikoshi, and stripped to the waist Yakuza, kind
of Japanese mafia sporting remarkable tattoos.

How did other tourists feel about the story? Listen to them; they are
from England and the United States.

(Male) ““I was just wondering if there are monks there, because monks
usually try to be in some kind of solitude. Well, this is very
busy.”

(Female) “We really don't have a specific religion, even though it's
Buddhism, or Buddhist, not many people practice it, as people
like in the States, as they are like Christianity or specific
religion, right?”

(Male) “Hmm.”

(Interviewer) ““Japanese are very spiritual, but they are not that religious, if

that makes sense.”
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“Omikuji (Paper Fortune)”

Before the main hall of Senso-ji, try your hand at finding your
omikuji, paper fortune. Drop ¥100 into the slots by the wooden drawers at side
of the approach to the hall, then grab a silver canister and shake it. Extract a
stick and note its number in kanji, Chinese character. Replace the stick, find
the matching drawer and withdraw a paper fortune. Celebrate if you got
Dai-kichi, Great Blessing. If you pull out Great Curse, never fear. Just tie the
paper on the nearby rack, ask the gods for better luck, and try again.

(After the explanation of paper fortune in Senso-ji)
(Interviewer)  “Yeah, you can try.”

(TW1) “Okay.”
(Interviewer)  “What did you get?”
(TW1) “I think this is the second best.”

(Interviewer)  ““Oh! Daikichi (best luck), kichi (good luck), chukichi
(average good luck) syokichi (small luck), suekichi (least
luck).”

(TW1) ““Oh this is kichi?”

(Interviewer)  “Yes.”
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“Tohoku Earthquake and Tsunami in 2011

11" of March, that was Friday. Then next Monday, 14™. | opened the
shutter of the shop, and nobody was there. | was terrified. | don’t think it is a
good idea to save electricity too much, especially in train stations or the
airports. | agree with saving electricity itself, but the atmosphere was kind of
too much. In reality, people are started to come back in Asakusa around April
and May, during Golden Week (Japanese national holidays) | have an
impression like that. Maybe only in Asakusa though. (Translated in English,
original talk is spoken in Japanese)

He is an owner of a handicraft fabric shop, talking about the few
days after the earthquake hit Japan in 2011. When he opened the shutter of the
shop in the morning, literally no tourist was there. Everybody was gone
because they thought Tokyo was no exception of earthquake aftershock. But
he also talks especially stations or airport, or even shops or restaurants should
not be closed or power saving too long, because these shops represent town's
atmosphere, and if they are very gloomy, tourists will get that too. He says he
wanted to recover as quickly as possible so they can welcome tourists again,
Very soon.

How did other tourists feel about the story? Listen to her, she is from
Malaysia.

“In my case, my mother didn’t want me to come to Japan. So it was
more direct. She was like... it happened in 2011 right? And then | came April
22. So it was pretty close. And my mother didn’t want me to come. And we had

a family discussion, saying ‘you are going to die no matter where you are.’

She was like it’s not a good time to visit.”
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“Asakusa Engei-Hall”

Have you ever seen standup comedy in your country? If you want to
experience Japanese traditional comedy performance, here is the place. This is
called Asakusa Engei-Hall, provides humorous Yose by classic Rakugo
speakers. Audiences also enjoy stage arts unique to the Yose Theater,
including the paper cutout and funny music played by carpenters tool of saw.

How did other tourists feel about the story? Listen to him, he is from
India.

(Male) “I mean, | never wanted to see Rakugo. Because | would not
even understand it. Way too fast. Kabuki is the same.”

(Interviewer) “It’s sometimes fast for Japanese even.”

(Male) “That’s why | really never have a motivation to listen,
especially these things are based deeply on cultural
knowledge. Sometimes | understand what they are saying, but

don’t know why they’re saying that.”

“Don Quijote”

The shop in front of you is Don Quijote, one of the biggest Japanese
discount store franchises. They opened the shop based on three concepts,
locally friendly, tourists friendly, and pursuit of entertainment. They deal with
a lot of different types of product such as health care product, medicines,
cosmetics, daily food, traditional Japanese souvenirs, clothes and electronic
devices and so on. On the 2nd floor, for the elderly people there is a bench so
they can sit and take a rest.

How did other tourists feel about the story? Listen to her, she is from
Vietnam.

“Can | go inside? | want to buy something here.”*It’s cheap,
compared to my country. | was kind of surprised. | thought stuff in Vietnam is

cheaper. Maybe because now I’m specifically looking for Japanese sweets.”
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“Subsidy for Asakusa Residents”

About a decade ago, Taito-ward in Tokyo, where Asakusa is located,
was experiencing serious decrease of population, especially young generation.
Ironically there were lots of tourists, but there weren't enough residents to pay
tax to maintain the city as a touristy place. Ward office decided to subsidize to
newly-weds who are buying real estate so they can establish a new family at a
low cost. Thanks to the policy, now the population has been gradually
recovering, and we are ready to welcome more tourists.

How did other tourists feel about the story? Listen to him, he is from
England.

“Actually, someone told me the other day about how genuinely in
Japan they are worried about that how many young people are as older
people. And | wasn’t even aware of that was an issue at all, because | only had
a conversation with them that in China has ended the One-Child Policy, and |
said to them ‘well Tokyo is packed | think this place needs the One-Child
Policy,” and they said ‘no no, it really doesn’t. It needs an opposite.” And |
asked them why, and they answered that there aren’t enough young people to
keep the infrastructure of the country going. So I didn’t know that and was
very surprised to find it out. But it does make sense to me. As for Britain, |
really don’t know. | occasionally hear the talks about how they are worried

about their pensions are cut.”
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Appendix C) Source Code

Function of Location Information Acquisition : initialize()

function initialize(data) {

directionsDisplay = new google.maps.DirectionsRenderer();

if (navigator.geolocation)
{ navigator.geolocation.getCurrentPosition(successCallback1,errorCallback);
} else {
document.getElementByld("geo").innerHTML = "Geolocation is now

unavailable.";

}

function successCallback1 (position) {

mylating = new

google.maps.LatLng(position.cords.latitude,position.coords.longitude);

map = new google.maps.Map(document.getElementByld("map"), {
gestureHandling: 'greedy’,
center: mylating,
zoom: 16,

mapTypeld: 'roadmap'

mymarker = new google.maps.Marker({
map: map,
position: mylating,

icon:'http://maps.google.co.jp/mapfiles/ms/icons/red.png’,
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google.maps.event.addListener(map, 'click’, function(e){
mymarker.position = e.latLng;

mymarker.setMap(map);

)

for (var j in data.Marker) {
var circle = new google.maps.Circle({
strokeColor: data.Marker([j].col,
strokeOpacity: 0.8,
strokeWeight: 2,
fillColor: data.Marker[j].col,
fillOpacity: 0.35,
map: map,
center: data.Markerf(j].lating,
radius: 7.31*Math.log10(data.Marker[j].road_x)+5,
tag: data.Marker[j].tag,
channel: data.Marker([jl.channel,
place: data.Marker[jl.place
D
//Click event
google.maps.event.addListener(circle, 'click’, function(evt){
mymarker.position = evt.latLng;
mymarker.setMap(map);
for(var i = 1;ik=load_chan;i++){
document.getElementByld(i).pause();
}
document.getElementByld("info").innerHTML = "Location : "+ this.place
Number of the contents : " + this.channel + "<p>" + this.tag + "</p>";
var channelld = this.channel;

document.getElementByld(channelld).play();
D;
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Design of the Map : style_map.css

[

{
“featureType": "water",
"elementType": "geometry",
"stylers": [
{
"color": "#e9e9e9"
},
{
"lightness": 17
}
]
},
{
“featureType": "landscape”,
"elementType": "geometry",
"stylers": [
{
"color": "#f5f5f5"
3
{
“lightness": 20
}
]
},
{
"featureType": "road.highway",
"elementType": "geometry fill",
"stylers": [
{

[
{
"featureType": "poi.park”,
"elementType": "geometry",
"stylers": [
{
"color": "#dedede"
},
{
"lightness": 21
}
]
}
{

"elementType":

"labels.text.stroke",

"stylers": [
{
"visibility": "on"
3
{
"color": "#ffffff"
},
{
"lightness": 16
}
]
3,
{

"elementType": "labels.text.fill",
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"color"; "#ffffff"

}
{
"lightness": 17
}
]
},
{

"elementType":

"geometry.stroke",

"stylers": [
{
"color": "#ffffff"
3
{
“lightness": 29
}
{
"weight": 0.2
}
]
3,
{

"featureType": "road.arterial",

"elementType": "geometry",

"stylers": [
{
"color": "#ffffff"
3
{

“lightness": 18

“featureType": "road.highway",

"stylers": [
{
"saturation": 36
}
{
"color": "#333333"
}
{
"lightness": 40
}
]
},
{
"elementType": "labels.icon”,
"stylers": [
{
"visibility": "off"
}
]
},
{
"featureType": "transit”,
"elementType": "geometry",
"stylers": [
{
"color": "#f2f2f2"
3
{
“lightness": 19
}
]
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“featureType": "road.local",

"elementType": "geometry",

"stylers": [
{
"color"; "#ffffff"
}
{
“lightness": 16
}

“featureType": "poi",

[Tl 1

"elementType": "geometry",

"stylers": [
{
"color": "#f5f5f5"
},
{
“lightness": 21
}

"featureType": "administrative”,

"elementType": "geometry fill",

"stylers": [
{
"color": "#fefefe"
}
{
"lightness": 20
}

“featureType": "administrative”,

"elementType":

"geometry.stroke”,

"stylers": [
{

"color": "#fefefe"

"lightness": 17

"weight": 1.2
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Timeline Interface of the System : index.php

<IDOCTYPE html>
<html lang="en">

<head>

<meta charset="utf-8">

<meta http-equiv="X-UA-Compatible" content="IE=edge">

<meta name="viewport" content="width=device-width, initial-scale=T,
user-scalable=yes">

<title>CCR</title>

<script type="text/javascript"
src="http://maps.google.com/maps/api/js?sensor=true">

</script>

<script type="text/javascript"
src="http://raw.github.com/HPNeo/gmaps/master/gmaps.js">

</script>

<l-- Bootstrap -->

<link href="css/bootstrap.min.css" rel="stylesheet">

<l-- HTML5 Shim and Respond.js IE8 support of HTML5 elements and
media queries -->
<l-- WARNING: Respond.js doesn't work if you view the page via file:// -->
<I--[if It IE 9]>
<script
src="https://oss.maxcdn.com/html5shiv/3.7.2/html|5shiv.min.js"></script>
<script
src="https://oss.maxcdn.com/respond/1.4.2/respond.min.js"></script>

<![endif]-—>
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</head>
<body>
<div class="container"> <a href="index.php">
<h1>CCR</h1>
</a> </div>
<nav class="navbar navbar-default" role="navigation">
<l-- Brand and toggle get grouped for better mobile display -->
<div class="container">
<div class="navbar-header">
<button type="button" class="navbar-toggle" data-toggle="collapse"
data-target="#bs-example-navbar-collapse-1"> <span class="sr-only">Toggle
navigation</span> <span class="icon-bar"></span> <span
class="icon-bar"></span> <span class="icon-bar"></span> </button>
<a class="navbar-brand" href="index.php">TimeLine</a>
<a class="navbar-brand" href="map.php">Map</a>
<a class="navbar-brand" href="about.ntml">About</a>
</div>

</nav>

<!-- jQuery (necessary for Bootstrap's JavaScript plugins) -->

<script
src="https://ajax.googleapis.com/ajax/libs/jquery/1.11.1/jquery.min.js"></script
>

<l-- Include all compiled plugins (below), or include individual files as needed >
<script src="js/bootstrap.min.js"></script>

<script type="text/javascript">

function put_url(url){

159




Appendix

//URL formation
var url2 = "http://web.sfc.keio.ac.jp/~ayk/reradio/ongen/" +
url + ".mp3";
document.getElementByld("url").value = url2;
}
</script>
</div>
<div class="container">
<p><font color ="red">currently GoogleChrome cannot take location information.
</font></p>
<div class="row">
<div class="col-lg-3" style="background-color: lightcyan;">
<form action="regist.php" method="post">
Title : <br>
<input type="text" id = name name="name" size="20" value=""
/><br/>
File names (e.g. ".wav") : <br>
<input type="text" id = name name="file" size="20" value=""
onkeyup="put_url(value)"/>
<br />
Current Location :
<input type="button" value="Acquire current location
" onclick="button_click()"/>
<br/>
Latitude

<input type="text" id="latitude" name="latitude" size="25" value=

/>
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<br>

Longitude

<input type="text" id="longitude" name="longitude"
value="" />

<br />

URL :

<input type="text" id="url" name="url"
value="http://web.sfc.keio.ac.jp/~ayk/reradio/ongen/title. mp3" />

<br />

<br />

<input type="submit" value="POST" />

</form>

<script type="text/javascript">

//Map settings
var mapOption = {
el: '#map’,
lat: 35.387184,

Ing: 139.428727

//Form map and display

var map = new GMaps(mapQOption);

function button_click(){
//Geolocate optional settings

var geolocateOption = {

size="25"

size="25"
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SuUuccess: geolocate_success,
error: geolocate_error,

not_supported: geolocate_notsupport

GMaps.geolocate(geolocateOption); //Retrieve current location

}

function geolocate_success(position){
var latitude = position.coords.latitude;

var longitude = position.coords.longitude;

document.getElementByld("latitude").value
latitude;

document.getElementByld("longitude").value

longitude;

function geolocate_error(error){

window.alert('Geolocation failed : ' + error.message);

function geolocate_notsupport(){
window.alert('The browser you are using does not support
Geolocation');
}
</script>
</div>
<div class="col-lg-9">

<?php
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$con = mysqgl_connect('webdb.sfc.keio.ac.jp’, 'ayk’, 'sfvOS6xXxW");
if (1$con) {

exit('Couldn’t connect to the server.");

$result = mysql_select_db(‘ayk’, $con);
if (1$result) {

exit('Couldn’t specify the database’);

$result = mysqgl_query('SELECT * FROM reradio ORDER BY id DESC', $con);

while ($data = mysql_fetch_array($result)) {

if($i % 2 == 0){
$n = $data['id];
$nam = htmlspecialchars($data['name'], ENT_QUOTES, 'UTF-8");
$file = htmlispecialchars($data['file'], ENT_QUOTES, 'UTF-8");

$lating = $data["latitude"] . "," . $data["longitude"];

print ("<div style='border-style: solid ; border-width: 1px;><p>\n");

print ("[No.$n] ");

echo $data['created_at] . "<br />\n";

echo "<br />\n";

print ($nam);

print ("<a href =" . nl2br(htmlispecialchars($data['url’], ENT_QUOTES,

'UTF-8)) . ™" . nl2br(htmlispecialchars($data['url], ENT_QUOTES, 'UTF-8)) .
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"</a>");
print("<a href = https://www.google.co.jp/maps/place/" .
$lating . ">Location</a><br>");
print("Latitude".$data["latitude"].", Longitude”"
$data["longitude"]);
echo "</p></div>\n";
$i=%i+1;
lelse{
$n = $data['idT;
$nam = htmlspecialchars($data['name'], ENT_QUOTES, 'UTF-8");
$file = htmlispecialchars($data['file'], ENT_QUOTES, 'UTF-8");

$lating = $data["latitude"] . "," . $data["longitude"];

print  ("<div  style='border-style: solid ; border-width: T1px;
background-color: whitesmoke;'><p>\n");
print ("[No.$n] ");
echo $data['created_at] . "<br />\n";
echo "<br />\n";
print ($nam);
print ("<a href =" . nl2br(htmlispecialchars($data['url’], ENT_QUOTES,
'UTF-8)) . ™" . nl2br(htmlspecialchars($data['url], ENT_QUOTES, 'UTF-8') .
"</a>");
print("<a href = https://www.google.co.jp/maps/place/" .
$lating . ">Location</a><br>");
print("Latitude".$data["latitude"].", Longitude"
$data["longitude"]);

echo "</p></div>\n";
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$i=%i+1;

$con = mysql_close($con);
if (1$con) {

exit('Couldn’t set up the connection to the server.");

7>
</div>
</div>
</body>
</html>

<l---made by Ayaka lto--->
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Appendix D) CCUS Form

Dimensions of Cross-Cultural Understanding Scale (CCUS)

Terms and Conditions
Ayaka Ito (Keio University) explains how I collect, use, share and protect information in relation
to my research and service, and your choices about the collection and use of your information.
<Collection of information>
With your explicit consent, I will collect your personal information.
<Usage of information>
All information you provide will be used for research purpose only, and your name will be
anonymous in my public work.
<Restriction to the third party>
I will not provide your personal information to any other third party without your permission,
unless the law asks it.
[ Iread the whole statement and agree with terms and conditions above.

Date Signature

Name

Nationality

Age
Sex M/F

° Mobility

Ability to find a way around in the foreign place. Usage of public transportation is included.

low - high

° Food/Diet

How open are you to try new food or foreign food?

low -> high
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° Flexibility

Patience or tolerance of uncertain cultural activity or norms.

low - high

[ Knowledge

Understanding of your host culture. To what extent you think you know Japanese culture/society?

low - high

° Language skills

How much do you know Japanese language? And how open are you to learn new Japanese words

or sentences?

1 2 3 4 5 6 7 8 9 10
low -> high
° Interaction

Ability to initiate interaction. How much do you want to communicate to Japanese people,

regardless to your language ability? Think about your personality too, are you introvert/extrovert?

low - high

° Awareness of cultural difference

How much do you understand that we are culturally different?

low - high

167



Appendix

° Nonverbal communication

Understanding gestures, personal space and unspoken implications.

low - high

° Respect
Friendliness to others. This includes respect and socially approved behaviours, such as not becoming

drunk or physically aggressive, public intoxication or arrest from host country police and so on.

low - high

° Relationship
Willingness to establish/maintain relationship regardless to your skills. I'm not asking how “good”

you are, but how “motivated” you are.

low - high

Thank you for taking your time.

Any questions and comments will be appreciated!

Contact :
Ayaka Ito
s04063ai@gmail.com
+818049456095
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Appendix E) Fieldwork Scripts

ML1

Line ID Script (English, original)

Asakusa Engei-Hall

1 | You okay?

2 ML1 Yea I'm good. How about you?

3 | I don’t know, maybe recently I'm very busy, and I'm clumsy as hell.

4 ML1 You forget something?

5 I Kind of. Haha. So how about the comedy performance in your country, it doesn’t have to
be traditional.

6 ML1  We have like, reality show of comedians.

7 I Isiton TV?

8 ML1 On TV. It's competition, but specifically for comedians.

9 | Oh okay.

10 ML1 Butit's not like traditional type of joke told in Malay or anything, it's just telling really
stupid jokes in Malay.

11 | Hahaha.

12 ML1 And if you don’t understand Malay, you really don’t understand anything. But yeah it's
quite popular. But we don’t have things like rakugo, traditionally.

13 1 Do you watch that reality show often on TV?

14 ML1 Yeait'son TV quite a lot. Because they don’t have online and I'm not in Indonesia a lot, so
| can't watch recently. But my aunties and uncles there watch it quite a bit.

15 1 What do they talk about? Is it like sitcom?

16  ML1 Obviously there's a lot of contestants, play music and all kinds of stuff.

17 | Is it like real setting, | mean somewhere like this physical theatre that they are doing
performance, or it's only available in TV show, or in the radio?

18 ML1 Well you can see it in the theatre if you're holding it, but it's like American ldol style, like
there is a stage and you skills to bring it out. And there is always one, the funniest person
out there.

19 1 Ah, so they are competing to decide who is the funniest guy.

20 ML1 Yes.

21 | Ah okay. Yeah this kind of humor thing is so hard to catch, especially for foreigners. And
this yose, | think sometimes it deals with international topic, but still some says it's not
quite understandable.

22  ML1 Yeah.

23 1 It seems to be funny, but audiences are laughing and | can tell something is going on, but
still hard to get.

24  ML1 It's hard to understand.

Don Quijote (Shopping Center)

25 I So, have you ever been in Donki in other area?

26 ML1 Yeah.

27 | Where did you go?

28  ML1 [Ithink.. I lived in Ikebukuro for couple of years and been in Donki near there.

29 | Ah. Was it bigger than that?

30 ML1 Itwas like this big. There is one in Shinjuku station as well, my friend went there. Don
Quijote is nice.

31 1 How about the price compared to your country, do they have this kind of discount shop in
Malaysia?

32  ML1 Erm, even if you go to the regular shop, it's usually not that expensive to get stuff in
general.

33 1 Right.
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Line 1D Script (English, original)

34 ML1 So, there is no discount store like this, but in general we don’t think it as expensive
anyway. So they don’t really need this kind of stores.

36 | Ah,

37 ML1 Well we have Daiso, Daiso is like super popular.

38 | Ah okay. Wow.

39 ML1 Because we like gadgets are made in Japan, like Japanese design, and it's so weird for
Malaysians to see such things.

40 |1 And they end up spending a lot of money anyway.

41  ML1 Yeah. There is Daiso near my house.

42 | Cool. In walking distance?

43 ML1 No, ot's like 4 km away, we need cars to get there.

Asakusa Rock-Za

44 I | see. The next one is here. You see Rock-Za? This area or district is called "Rokku", like
"6th district".

45 ML1 Okay I getit.

46 | So it's a wordplay of rock, like music genre, and also like this "6th™. I don’t know where
exactly other district 1 to 5, but here is 6th.

47  ML1 Alright.

48 | So this is relatively old area.

49  ML1 Okay. But that’s bizarre that they have "Za" there.

50 I "Za" means, erm, this is hard to explain, but technically it means "to sit".

51 ML1 Oh. Okay.

52 1 Like, for example, you know "Zabuton (Japanese sitting cushion)" or "Zaseki (a seat)".
That "Za".

53 ML1 Ahgotit.

54 | But I think in this context this means group member, so if there is a kind of meeting group
or theatrical group, they put "Za" on the bottom, such as something "Za".

55 ML1 Ahokay.

56 | Also we use it for star signs, called "Seiza (constellation)".

57  ML1 | see. So it depends on the context.

58 | Right.

Hanayashiki

59 ML1 So actually Hanayashiki and Ninja experience are separated, using different entrance.

60 | Yes. They decided to open another tourist attraction later.

61 ML1 Didyou know they are here?

62 I No, before | started this fieldwork, I didn’t even know there is a themepark like this in the
heart of Tokyo.

63 ML1 Hahaha yeah. Itis surreal, it's here like 100 years and no one is noticing.

64 | The thing is, the people visit here are mostly local people in Asakusa, because tourists
don’t know about this.

65 ML1 Makes sense. And this is not like big, fancy themepark.

66 | Like Tokyo Disneyland.

67 ML1 Exactly.

68 | They are using pay per ride system.

69 ML1 | see.

70 1 So if they pay just 1000 yen entrance fee, they can enjoy whatever they want by paying
small amount.

71  ML1 Yeah think about Disneyland, the entrance fee is like 7000 yen.

72 | Yes, so local people such as young mothers are coming for their kids.

73  ML1 Ah | see. So they use this place as normal park, but with attractions. That’s cool.

74 | That’s how it works.

75 ML1 Do they have some seasonal eatery?

76 I Erm, I don’t know, maybe. During winter time?

77  ML1 |Isee. Why is it called Hanayashiki?

78 [ Well it has started as a botanical garden first.
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79 ML1 Ohokay, in 100 years ago?

80 | Yes, it's in the brochure.

81 ML1 Rightright.

82 | Yeah, they have rare flowers and plants to show.

83 ML1 It says Japanese Emperor came in private.

84 | I didn’t know that. And they are shut down during WWII, then re-opened. They once were
a zoo even.

85 ML1 Azoo?

86 | Yes but now they are not.

87 ML1 Whoa.

88 | You know, during a war we cannot keep many animals, so most of them had to be killed.

89 ML1 That’s so sad.

0 I I know.

91 ML1 Ohisthat why there is a panda here?

92 | I think so.

93 ML1 You know there is one in Ueno Zoo.

94 | Have you ever been in Ueno Zoo?

95 ML1 Nolhaven't.

9% | Oh you should. It's nice.

97 ML1 Iknow it's rare to have panda here.

98 | Yeah in Japanese z0o.

99 ML1 [I've been planning to go, and then think "well I can go there anytime" and end up not
going.

100 |1 Hahaha. Especially when you are in Shonandai.

101 ML1 Exactly. It's quite far.

102 |1 Ah, actually there is one contents here. You can't get inside but can look from here.

103 ML1 This one?

104 1 Yes.

Omikuji (Fortune slip)

105 ML1 It's like people are feeling spring has come.

106 | Yeah it seems there is some kind of event.

107 ML1 Isit traditional that they feel like spring has come?

108 | It's not traditonal | think, it's like just a general feeling about being cheerful.

109 ML1 Ah okay. Quite nice.

110 1 Today it's supposed to be closed, but maybe they are open?

111  ML1 You must be an expert of Asakusa since you are doing a research.

112 | Well I'm not, there are a lot of things | don’t know yet, like cultural ceremonies.

113 ML1 Have you drawn your omikuji this year?

114 | Yes.

115 ML1 What did you get?

116 | Well, I.. Not in here, in different temple. I think | got a pretty normal one, like chu-kichi
(middle blessing) or something.

117 ML1 Well not so bad.

118 | Have you?

119 ML1 1didinatemple in Kyoto with my sister, then she pulled the one I did, then we both got
Kyo (the worst luck).

120 | Really?

121 ML1 Yeah.

122 1 Sorry for that.

123 ML1 That’s fine, we were all laughing, it was our first time that we got Kyo.

124 | Hahaha.

125 ML1 So we were like "oh well, it's gonna be a rough year."”

126 | Yeah.

127 ML1 We can be optimistic though.

128 | Yeah like "we got the worst one, it's getting better anyway."
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129 ML1 Yes | tied it up anyway.

130 |1 Oh you know that.

131 ML1 Yup, when you got a bad one, you tied it up and they'll take care of it.

132 | Well done.

133 ML1 It was like my first time in Japan and | got it, so | was like "aww."

134 | Yeah.

135 ML1 Suekichi (least blessing) was fine even. Or just Kichi (normal blessing).

136 | Kichi is totally fine.

137 ML1 Then I got Kyo. Ugh.

138 | Hahaha.

139 ML1 | heard Senso-ji holds a lot of Kyo though.

140 |1 I know it too, compared to other temples.

141 ML1 So | convinced myself like, "well it's quite normal to get this one.”

142 | That’s okay. No worries. Have you ever taken Daikichi, the best one?

143 ML1 I guess | got it two years ago.

144 | Ah cool.

145 ML1 Two years ago | got into Keio (university).

146 | Ah. Then it got real.

147 ML1 Indeed. It tells a truth. Have you ever had Daikichi?

148 | I think yeah, a couple of times. But still I normally tie them up.

149 ML1 Okay.

150 | Because the first time I took Daikichi | kept it, but eventually I got many Daikichi and |
thought they compete each other.

151 ML1 Ahlsee.

152 1 I thnk it's not good.

153 ML1 You thought "well I don’t need Daikichi anymore™?

154 | Well kind of.

155 ML1 Hahaha. Lucky one.

156 | Maybe.

157 ML1 You know, when you get Daikichi, you tend to get Daikichi in a row.

158 | It might be true, now | have two or three Daikichi.

159 ML1 See? Butit's hard to throw it away right?

160 | I know! That’s why | prefer to tie them up.

161 ML1 Ah makes sense. It feels good when you tie up.

162 | Yeah.

163 ML1 It feels cool, and cannot be bad anyway.

164 | True.

165 ML1 So that’s a fun part of taking omikuji. But it's so hard to understand omikuji.

166 | Mhmm. It's written in English sometimes.

167 ML1 The one once | got was in old Japanese, not even in current Japanese.

168 | Oh.

169 ML1 So it was like impossible to get.

170 |1 Haha | feel it.

171 ML1 My Japanese friend told me there is an omikuji vending machine.

172 | Ah | know it! It's in Kamakura.

173 ML1 I was laughing, that is crazy. Which one is that?

174 | Kamakura? It's Tsuruoka-Hachimangu.

175 ML1 So we skip all these procedures, put money and shake this container thing and draw a
stick. All of that.

176 | Yup, just putting 100yen to the machine and they'll give you one.

177 ML1 You know, what if you and your friend were in line and you guys replace your turns, and
your luck also changes. It's that easy.

178 | Hahaha true!

179 ML1 That happens.

180 | That definitely happens.
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181 ML1 1 like this shaking thing. I think including this whole experience is drawing omikuiji.

182 | Yeah including shaking stuff.

183 ML1 Cultural experience.

184 | Mhmm.

185 ML1 Daikichi, Kichi, Sue.

186 | Chukichi, it's a middle.

187 ML1 Ah.

188 | Then Shokichi.

189 ML1 Suekichi?

190 | There is a debate actually, which is better of Shokichi or Suekichi.

191 ML1 Alright.

192 | I think Suekichi is slightly better.

193 ML1 That’s what | thought. Then Shokichi is the second last.

194 | Right. Then Kyo. Sometimes they have Daikyo (Very bad).

195 ML1 Yep, | heard of that.

196 | Daikyo sounds scary.

197 ML1 It's like, winning the lottery of bad luck.

198 | Hahaha it's quite rare | think.

199 ML1 Soif you pull it out you feel it's kind of okay.

200 |1 Right, it's other way around.

201 ML1 Sometimes the luck doesn’t match with what it's written.

202 | | see.

203 ML1 Like, sometimes it says Kichi or Chukichi or something, but written stuff about whatever,
like studying or moving, is pretty bad.

204 | Yes that happens I think.

205 ML1 But this time when got Kyo, everything was really Kyo.

206 | Hahaha.

207 ML1 People are not coming, study is gonna be bad, relationship is bad, you don’t get money.

208 | Ahh. So it was pretty much right.

209 ML1 They were, all of them. And it says you have to hang in there for this year and it will be
okay.

210 |1 Right. Was it this year's luck?

211 ML1 Yes this year's one.

212 | Oh.

213 ML1 Wedid it in January.

214 | But it's already March so 1/4 is over already.

215 ML1 True. We were scared at that time though.

216 | That’s the thing about omikuji or fortune in general, when it is good you want to believe
it, and when it's not good..

217 ML1 Youdon’t want to believe it and just leave it.

218 | Exactly. Forget about that.

219 ML1 We forget the luck at the end of the year anyway.

220 | Mhmm.

221 ML1 Inthe New Year's Eve, we are like "wait what was it all about?"

222 | Good stuff. Do you have any plan after this?

223 ML1 I'm gonna meet my friend and have a dinner.

224 | Cool.

225 ML1 Some of them are living in Tokyo but we are expecting other friends visiting here.

226 | Ah nice.

(End of the Script)
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1 | Last time | came here with other participant, it was pouring again.

2 TW1 Ah that was unfortunate. | am living in Taipei, the rainy season in Taipei is similar like
this.

3 I Dang my umbrella is broken. So we go straight, and same as the last time, if you want to
buy anything, please do.

4 TW1 Alright.

5 | I remember last time you had Agemaniju (fried dumpling).

6 TW1 Yeah I really like Agemanju!

7 | Hahaha did you try any other new flavor?

8 TW1 | tried pumpkin flavor.

9 | Really? How was that?

10  TW1 Itwas really good. I like pumpkin.

11 | I like pumpkin snacks too.

12 TW1 Wedon’t have many pumpkin flavor food in Taiwan.

13 1 But you have pumpkin in Taiwan.

14  TW1 We have pumpkin, just we don’t use them to snack’s flavor.

15 1 Ah | see. We have something similar like squash I think.

16 TWI1 You have sweet potatoes.

17 | Yes we have. Last time we walked through the main street of Asakusa, but this time we go
to somewhere less touristy.

18 TW1 Sounds good.

19 | And you will listen to the similar kind of contents. The architecture of the fieldwork is the
same.

20 TwW1 Okay.

21 | Did you go to Tohoku for studying?

22  TW1 Yeah it was like a study trip.

23 | What did you do exactly?

24  TW1 Like the first day, we joined in memorial ceremony of the earthquake in 2011. We arrived
in around 11o'clock and had lunch, then back to the hotel. That was the first day.

25 | Okay.

26 TW1 And the mayor of Ofunato city made some speech, and Sunday we went to the other city
like Kesennuma. We looked around the seawall there.

27 | To block the tsunami wave right?

28  TW1 Yeah yeah. And third day we also went down to Onagawa. | think this is it.

29 | Right. Here we are, there is a stage. You see the Asakusa Rox? Because this area is called
"the 6th district" as know as "rokku".

30 TW1 Ohthenit's like a pun.

31 I Yes essentially. And Nakamise-dori is the main street, but here is a bit smaller.

32 TW1 Ah because all tourists go to that way.

33 | Yes you can feel it compared to that area.

34  TW1 Mhmm Nakamise area. It feels like here is more local.

35 | Yup, we will be at the starting point in a minute.

36 TW1 Isthatashopping mall?

37 | Yeah, or a supermarket. So you access to the website using QR code.

38 TW1 Okay.

Asakusa Engei Hall

39 | So you heard the connected content, in this theatre, for stand-up comedy?

40 TW1 Yes.

41 | Do you have similar traditional performance in Taiwan? Well, it doesn’t have to be
traditional though.

42  TW1 Hmm, well in some area in Taiwan we have a car which shows these performance.

43 [ A car? It should be a big car really, to put props and stages and those.
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44  TW1 Yes, it's almost like a bus size.

45 | But they have tires and can drive?

46 TW1 Yes. And there is also one like using handtoys.

47 | Ah, like puppets?

48 TWwW1 Kind of. But they are not the cute ones, looks more realistic face and such. It's kind of
scary.

49 | Haha okay. Is it comedy?

50 TW1 Not comedy, it's more like serious and dramatic ones. And most of the play is played in
Taiwanese language.

51 | Have you ever been there, or anyone you know went there?

52  TW1 We don’t need to go there, they come to the public space and we just sit there and watch.
We basically pass by it, watch it and go when it's finished.

53 | Is it free? Or you have to pay?

54  TW1 Ithink it's free.

5, 1 Cool. In Japan we have this kind of performance, you see the picture over there, this is
recognized as a starting point of young comedian’s career.

56 TW1 Are there any competition to get slots?

57 1 I don’t know, maybe or maybe not. But if they become famous here they'll go to the
bigger stage in other city of Tokyo.

58 TW1 Ah. So this theatre must be pretty old.

59 | Yes | think this is one of the oldest.

60 TW1 Rakugo and yose. Are they popular in all generation?

61 | I guess it's rather famous in older generation.

Don Quijote (Shopping Center)

62 TW1 She decided to get inside.

63 | It's up to you, it's raining today. Last time was raining too actually.

64 TW1 So she went in to compare the price?

65 | Yeah yeah to compare with her country.

66 TW1 Did she find stuff she wanted to buy? What was she looking for?

67 | She was trying to find typical Japanese sweets which is famous in her country.

68 TW1 And did she buy it?

69 | She found it but it was a bit more expensive than she expected, so | think she decided not
to buy.

70  TW1 I've been in Donki but this one is huge.

71 |1 I think it's one of the biggest in Tokyo.

72  TW1 | hope there is one in Shonandai.

73 | What did you buy when you went to?

74  TW1 Last time it was in Hokkaido. It was so cold so | decided to buy a new jacket.

7% Haha that’s kind of rare, to buy clothes in Donki. Do you have Donki or anything close in
Taiwan? How about the price?

76 TW1 Yes we have this kind of very cheap shops, but not as big as Donki.

77 Are they like department stores?

78 TW1 No they are discount shops. They deal with similar things, like medicines and food, but
I've never seen like this back in Taiwan, a whole building is Donki only.

79 I How about in Taiwan, it's like one floor?

80 TW1 Yeaone or two floors at most.

81 I Okay. And here is the third one, called Rock-Za.

Asakusa Rock-Za

82 | Did you get the idea?

83 TW1 Yeah yeah. It's a performance theatre for adults right?

84 | Right.

85 TW1 Do they have student discount?

86 | Apparently. | don’t know how does it works though.

87 TW1 Butit's connected to the history of the city.

88 [ Yes, because like Asakusa-Engei Hall, it's a flagship theatre for these young performers.
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89 TW1 I see. But now it's not only the theatre.

90 | Yeah now they have karaoke and other function. It's a multi-purpose building.

91 TW1 Ididn’t know that. What is that building?

92 | Ah that is for horseracing. You know horseracing?

93 TW1 Yeah | know, are there real horses there?

94 | I don’t think so, | guess they can buy race ticket there.

95 TW1 And maybe check the race result?

% | Yeah.

97 TW1 ™"You cannot get in if you're underage".

98 | Yeah. So in a sense, this place is famous for leisure for adult. Today is raining, but in
sunny day there are so many guys around here, getting together to check the newspaper
and magazines.

99 TW1 Hahaha. Their bet for the horserace.

100 | Yes.

101 TW1 Soitdoesn’t look like that always. Why do they just watch here?

102 | I don’t know, | think they are not just selling tickets. They would be broadcasted on the
display.

103 TW1 Ah. So while they are doing pachinko they can check the race results.

104 1 Maybe. Ah I hate rain!

105 |1 I've heard in China these kind of theatre is illegal. But they are open anyway.

106 TW1 Maybe. How about in Japan?

107 1 As far as they have a license they can open legally.

Hanayashiki

108 |1 This street is called Hanayashiki-dori. It's a themepark, you see over there.

109 TW1 Ah.

110 |1 And there is one content here.

111  TW1 This place is tiny compared to other themeparks.

112 | Haha yea like Tokyo Disneyland?

113 TW1 Yes. Oh it starts from here?

114 | Well entrance is over there, the entrance fee is about 1000yen.

115 TW1 So cheap!

116 | I know. You see the tower there, that’s the landmark.

117 TW1 Ahyeah. | see Japanese anime, and the flier is here.

118 | Ah cool | didn’t know that. See, this is the place that you can experience being ninja.

119 TwW1l Oh.

120 |1 Let's get into the shade.

121 TW1 How does this work? Ninja experience?

122 | There are time slots like 30 minutes, so group tourists can put the experience time to their
day-tour and such.

123 TW1 Ahl see.

124 | For example, if you go to the themepark you have to stay there all day long.

125 TW1 Yeah we don’t want to waste the expensive entrance fee.

126 | But this is so small, maybe 1 or 2 hours would be enough to see all of them. Since it's
located in the heart of Tokyo, you can see Asakusa before noon and still can have some
fun in the afternoon.

127 TW1 Yeah that is cool to have small themepark like this.

128 | This is the entrance.

129 TW1 Whoa.

130 | This place isn't known much by international tourists yet.

131 TW1 | understand, it's not in the main area.

132 1 So usually local people come here, like young mothers and children.

133 TW1 Isit pay per ride type?

134 | Yes.

135 TW1 Itdoesn’t look very fancy but maybe good for local kids.

136 | Yea | think so.
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137 TW1 This looks very old.

138 | This themepark started as a botanical garden, that’s why it's called "Hanayashiki".

139 TW1 | see. Like how long?

140 |1 About 100 years ago.

141 TW1 \Veryold.

142 | And there isn't any content here, but we have very old spa here.

143 TW1 What? Oh, this looks creepy.

144 | It's around 700 yen entrance fee.

145 TW1 Old, creepy, and not very cheap to get in. Haha. But it looks cool.

146 | I think because in winter, it's not like this. During summertime, they're all covered in ivy.

147 TW1 Ah yeah, nice. And no tourist around here.

148 | Yes, because they don’t know here. This kind of place doesn’t appear on guidebook.

149 TW1 That’s true.

150 | So next time if you have a chance to bring your friends, show here around.
Harikuyou (Needle Funeral)

151 | Did you get that?

152 TW1 It said needle funeral.

153 | Yes, people who involved in the sewing industry brings broken needles here.

154 TW1 Ahyes | heard it. Broken needle and thread. So these needles are taken care of?

155 | Yes, to show the gratitude to the needle worked hard.

156 TW1 Interesting! So this is like the graveyard of the needle.

157 |1 Exactly.

158 TW1  Are they only hand sewn stuff?

159 | Nowadays | think they are accepting sewing machine's needle too.

160 TW1 Oh yeah like western style needle.

161 | I don’t know what exactly they are doing, like praying and so, but I assume some kind of

ceremony is happening here.

162 TW1 What are these names?

163 | These are contributors of the ceremony. You understand kanji right?

164 TW1 Yeah.

165 | This kanji is "harikuyou (needle funeral)".

166 TW1 Okay. Quite rare to have these kind of place I guess.

167 | It is. From all over Japan, broken needles are getting together.

168 TW1 So they put money here?

169 | Yeah, and the staff collect them to use for the actual ceremony.

170 TW1 And literally no tourists here.

171 1 Now they are fixing the building, under renovation maybe.

172 TW1 Yeah it's covered in the sheet.

173 |1 This is just a small branch of the temple premises.

174 TW1 So especially for the needle thing, this place is reserved for it.

175 |1 I guess so. Okay let's go back to Senso-ji.

176 TW1 Do you have anything else?

177 | No this is the end of the fieldwork, because the contents we have here are the same as

what you heard last time.
178 TW1 Okay.

(End of the Script)
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Asakusa Engei Hall

1 | Oh that’s so hot. Do you know the concept of Kabuki?

2 RU2  All of them are guys.

3 I Yes, no women. Sometimes they act like women, but that one is opposite, everyone is
woman. Sometimes they act like a guy. And in Osaka area, there is one famous group
called Takarazuka.

4 RU2  Yeal know!

5 | Do you know Takarazuka?

6 RU2  Yeah.

7 I Maybe they have green tea ice cream I guess? Yea they have. Kakigori, but that green one
is Matcha ice cream.

8 RU2 It looks like an interesting place here.

9 | This place is rather less packed place than Asakusa main street, Nakamise dori.

10 RU2 Yea Nakamise main street.

11 | That’s the most crowded place. This place is a bit off. This area is called "6th district",
Rokku.

12 RU2 YeaRokku.

13 I Roku means 6 in Japanese, and it's a wordplay, with Rock, like rock music's rock.

14 RU2 Ah.

15 I You see, there, Asakusa Rokku.

16 RU2 Yes haha.

17 | This place was used to be very famous area in Asakusa, but now trying to change the way.
You see Pachinko?

18 RU2 What? Pachinko is here?

19 1 Yeah. Actually Pachinko is everywhere.

20 RU2 But Pachinko is prohibited totally in Russia.

21 | Really?

22 RU2  Yes.

23 | Not in Japan. It's prohibited?

24  RU2  Yes.

25 | Wow.

26 RU2 There is awoman there.

27 | Yea probably if you are standing there she'll think you are gonna get a ticket

28 RU2  Are they all stand-up comedy?

29 | Technically it's not stand-up comedy as he is sitting in the stage. We have this kind of
stage, seats and audience.

30 RU2 So these guys are main comedians.

31 | Yea. And thes guys are only for today, so they are changing rotations.

32 RU2 These comedians are only men? Or Women?

3 1 Erm, yea traditionally all men. But now it's open to women as well. | didn’t know that
actually.

34 RU2 But they have less women. Are they.. can be couple?

3B | You mean duo?

36 RU2  Yes.

37 | I think so.

38 RU2 Andonly available in Japanese language.

39 1 Only Japanese. But sometimes Kabuki have audio-guide and other language interpretation
are available like English. But maybe not Russian.

40 RU2 But this comedy is only in Japanese.

41 | Yes.

42 RU2 Butyou can't understand this comedy in Russian properly anyway.

43 | Hahaha. Maybe. They deal with daily life in funny way, like bad marridge and such.

44 RU2 Oh my god. Are they popular?
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45 | Yes, for older generations, not sure about younger generations.

46 RU2 And they have to wear only traditioal clothes?

47 1 Not necessarily, some of them are wearing suits. This performance is called Rakugo or
Yose.

48 RU2 Rakugo and Yose. | see.
Don Quijote (Shopping Center)

49 | I'm not sure if there is any Don Quihote in Futamatagawa.
50 RU2 We have.

51 | Oh you have?

52 RU2 It's the only supermarket which we have in Futamatagawa, Don Quihote.
53 | It's everywhere.

54  RU2 I'mkinda good customer. I buy a lot there.

55 |1 Hahaha. What do you buy? Like food, or..

56 RU2  Just normal stuff.

57 |1 Because depending on the place they do localizations.

58 RU2 | see. And Tax Free stuff.

59 | Here they do some sales for Japanese souvenir.

60 RU2  Yea, we don’t have them in Futamatagawa.

61 | Nowadays we have Duty Free signs in many places.

62 RU2 Yes, when | was shopping, at first | was asked "Are you a tourist? Show me ID", so | was
like "No I'm not a tourist, I'm here to stud.y"

63 | Ah. Do they understand English?

64 RU2 Asmuch as | can communicate with, Japanese English. If they can't understand they can't
supply it.

65 | Right.

Asakusa Rock-Za

66 I The third one is this, Rokkuza. You see that Kaniji, "Za™"?

67 RU2  Yes.

68 | You got the idea?

69 RU2 Isit prohibited?

70 1 No it's not. As far as they have a licensure to operate, it's totally fine to do this.

71 RU2 1 was real surprised, it's prohibited in my country.

72 | So many things are prohibited in Russia, like Pachinko?

73  RU2  Yes.

74 | Any gambles?

75 RU2  Yes. And this kind of strip theatre. It's kind of red district.

76 I The thing is, this area itself was kinda red district in Asakusa.

77 RU2 But this looks like normal place.

78 | Yea during daytime.

79 RU2  Ahin night time it becomes more like red district?

80 | Erm this is a main street but if you go a little bit inside yea it will be.

81 RU2 Hmm.

82 | And this area is kind of first place, so..

83 RU2 It has a historical value.

84 | Exactly. But now they are trying to introduce other service like Karaoke, or shopping
mall.

85 RU2 | see Karaoke here.

86 | But they cannot delete the history anyway.

87 RU2 Yeathey cannot avoid it because it's part of a history. How about Shinjuku?

88 | Shinjuku? In Kabukicho yes they have such a place.

89 RU2 Because one day | was excited to visit the Samurai museum and was a total surprise that |
found that area.

90 | I see, also Shinjuku Ni-Chome is a famous place for LGBT community.
91 RU2 Yes | remember, that was a surprise too. In Russia it's not that open.
92 [ Also this place is for horseracing.
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93 RU2 Right. Leisure for adults.

94 | Exactly.

95 RU2 I think we have to keep all part of culture, but in my personal opinion, it's related to my
family and I'm not openly supportive for these red districts.

Future of Asakusa

9% | Also you can listen to the other one, connected to this place in general.

97 RU2 Okay. This place was famous before World War 11?

98 | Was. Well, what do you think famous place in Tokyo other than Asakusa as far as you
know? Can you name?

99 RU2 Shinjuku, Shibuya, Roppongi, Omotesando...

100 | Yea now Asakusa is getting famous again because of these tourist attractions, but Asakusa
is kind of in transition now. Also because of these kind of image, for example, young
mother cannot recommend this city for small kids, you know.

101 RU2 I understand. Maybe Nakamise area is fine, but not like this area. So they have some kind
of mixed feeling right?

102 1 Exactly.

103 RU2 They want to keep this cultural heritage of course because it's related to history of Japan,
but at the same time, as a tourist attraction, hmm, not so much.

104 1 Keeping good impression, and cultural heritage also.

105 RU2 Because they have to know the history. They are making the history.

106 | How do you feel about these red district is still remain here?

107 RU2 It's kinda very difficult question for me, | don't know what | have to say. | think we have
to keep all these kind of culture, but I'm not sure. Maybe it is related to my family issue.

Edo Shitamachi Traditional Crafts Museum

108 | It's kind of handicraft museum, and we can see the original production and special
products. When | come here on weekdays, we don’t see the craftsmen performing. So you
are lucky to have these actual craftsmen's works today.

109 RU2 Right. I go to many museums but sometimes | don’t see English explanations so here is
good.

110 | Here, there is a small statue. The actual size one is in Nara, Nara prefecture.

111 RU2  Mhmm. In shrine?

112 | Shrines or temples, yes. It says "it is built in 1730s", so yea 18th century.

113 RU2 Cool. Is it kind of traditional furniture?

114 | Yes.

115 RU2 What is this made of?

116 | Some kind of tree, I'm not sure how to translate it into English, but Japanese traditional
wood.

117 RU2 | see.

118 |1 It says "Kiri" in Japanese.

119 RU2 Kiri?

120 | Yea. Oh, do you remember this Kanji? The one you used to explain your name in
Japanese.

121 RU2 Ahyeait's related to my name, haha.

122 1 In Japan these kind of drawer is used for a bride's gift for the wedding.

123 RU2  For their family?

124 | Essentially. When marriage happens the bride is going to husband's house right? The bride
brought these shelves or drawers to their new family.

125 RU2 Interesting. We have similar cultures in Russia, for bringing gift. Is it expensive?

126 | Yea if it's a good one. My mom had one, once told me it was about $7000.

127 RU2 Gosh it's expensive.

128 | Yea that’s a good one. Here is an accessory section. Do you have similar or different kind
of accessory in your area?

129 RU2  Yes, accessory especially for women, or magnets. They are beautiful.

130 | What is it made of?

131 RU2 It depends, but the most popular one is made by silver.
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132 1 There is a feather pen.

133 RU2  What is this?

134 | This is for a sliding door, it's decorative handles.

135 RU2 Ah. Thisis cat?

136 | Called "Manekineko™, I forgot again, which hand is for money and which hand is for
customer.

137 RU2 Maybe right hand?

138 | Maybe. Hey, this is "Oshima-Tsumugi”, Japanese famous fabric used for kimono.

139 RU2 Nice, very neat. Let's go outside.

140 | Ah now that’s hot. It's already 2:30, but it's almost over.

141 RU2  Yes it's so hot, especially this time around of the day. I think this area is very local though,
compared to main area.

142 | Yea much less people than Nakamise dori.

143 RU2 | like here, similar to my place.

144 | Where do you live in now?

145 RU2 Futamatagawa.

146 | Hahaha Futamatagawa is very local.

147 RU2  Yes. And most of the residents are aging people.

148 | Okay.

149 RU2 Like my grandparents generation people.

150 | Yea Japan is super aging society, not only in Futamatagawa. Especially countryside, aging
is becoming a big social problem, struggling to attract young people.

151 RU2 Yeal heard about that. Especially local prefectures. How about making jobs in
countryside to bring young generation?

Hanayashiki

152 1 That would be one solution possibly. Without a job young people really wouldn’t settle in.

153 RU2 Ohwhat is this, is it some kind of park?

154 | It's Hanayashiki, a theme park. Pretty old.

155 RU2 Okay.

156 |
"Hana" means flower right? Look here is a brochure, the history of Hanayashiki is written.

157 RU2 Hmm, ah Hanayashiki. It's started as a botanical garden. That’s why "hana".

158 | Yes. They have all flowers and plants to show around in the park historically.

159 RU2 Cool, like 100 years ago? Very old.

160 | Yup.

161 RU2 They used to be a zoo? Is that why there is a panda here? This is cute.

162 | Hahaha | guess so!

163 RU2 Itisvery small though, like compared to Tokyo Disneyland.

164 | Well yea we can't build Disneyland-sized theme park in the middle of Tokyo..

165 RU2 Yeatrue. Very local. As it looks there's not so many foreigners here.

166 | Hanayashiki is for Asakusa locals, maybe foreign tourists don’t recognize this place
because it's kinda far from the central area.

167 RU2 But the clip said some kind of Ninja training is available for tourists.

168 | Ah yea that’s true, they want to attract new potential customers.

169 RU2 | see.

170 | See, the entrance is different, they are separated from normal Hanayashiki entrance.
Tourists who don’t have much time to look inside Hanayashiki can just stop by the Ninja
experience for fun.

171 RU2  Sounds cool. How much are they?

172 1 Let's see.. There is an instruction. Y2000 per hour. Not too expensive.

173 RU2 Yea.

174 | Do you want to try Ninja experience?

175 RU2 Nah I'm good.

176 | Haha okay.

177 RU2 There is also Japanese tea ceremony section. Tea ceremony in kimono.
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178 | Ah yea, so here is a set collection of Japanese culture experience thingy.

179 RU2 Right. Good to have these places for taking a rest, who are tired of walking.

180 | Yea, this is not so local, lots of tourist attractions.

181 RU2 Butthose who are making living for business here, this place is local.

182 | True.

Senso-ji

183 | Here, this is Senso-ji.

184 RU2  Ahh. We are back?

185 | Yes. Now we are back into Senso-ji premises.

186 RU2 How can Japanese students wear school uniform like this, like such short skirts?

187 | I don’t know, they are young.

188 RU2 Hahaha.

189 | Maybe I was like that when | was in high school.

190 RU2 Areyou?

191 | Maybe!

192 RU2 Are these people wearing kimono are doing for some reason?

193 | Not really, there are plenty of rental kimono services, and they want to be in the traditional
Japanese atmosphere | guess.

194 RU2 Goshitis hot. Is it hot for you?

195 | Oh yea definitely, and it's humid. Even for Japanese so | would imagine how hot it would
feel for a Russian.

196 RU2 Atsui!

197 | Haha | know. I definitely need an ice cream or something after this.

198 RU2 It's smoky. What is this?

199 | Oh yea because of that, all of that, ew.

200 RU2 | kind of like this smell.

201 | Really? Just a little bit is nice but maybe not too much.

202 RU2  Yes, not for a long time.

203 | We go straight, and then turn right, going back to the department store. We are a bit late
but should be fine.

204 RU2 As for yukata, is there a common color for women or for men?

205 | Not really, any color would be fine.

206 RUZ2 But not so many men wear a pink yukata.

207 | Yea you're right haha. It's just a common sense among Japanese | guess.

208 RU2  Okay.

209 | But if they want to, of course they can. But I don’t think | can find a good one, many pink
yukata are designed for women normally.

People live in Asakusa

210 | And there is a last one, the final one.

211 RU2  Asakusais like Futamatagawa?

212 | Why do you think so?

213 RU2 They are older people who are living. And the population. Most of people here are like
foreigners and tourists. And the Englishman said that one-child policy in China.

214 | Well the thing is, if you are in your area, Futamatagawa, if so many tourists come to
Futamatagawa, what would you think? Do you keep on living?

215 RU2 Asfar asit's convenient place, many tourists won't bother me.

216 | Okay. But in Asakusa it's becoming a problem, some tourists think as "well I'm visiting
here only today so | don’t care much about local rules".

217 RU2  Like stopping the tourist bus on side of the roads like that?

218 | Exactly.

219 RU2  Are the bus drivers would be in the trouble?

220 |1 Don’t know, maybe. If they are fined.

221 RU2 Just wondered, are Japanese people polite to others, even for friends?

222 | I guess same as other country's people, we get more casual when we are close friends.

223 RU2 | see.
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224 | Like I call you **-san, but if we get really close, probably I'll take off the "san" part.

225 RU2 Right.

226 | I'd rather be called by my family name than first name at the beginning, just to be polite.

227 RU2  Me too.

228 | Well 1 won't mind, but if a total stranger comes to me and just speak without "san" it's
weird you know.

229 RU2 Yeal learned that. Is "san" only for women?

230 | No it can be used both, for men and women. "Chan" is for girls, but "san" is for everyone.
"Kun" is for boys.

231 RU2 | was surprised when | was called "**chan" in the classroom, | thought "I'm not a school
child I'm an adult!"

232 | Right. But my older friends call me "chan™ sometimes.

233 RU2 Ah then the age matters, is it okay situation?

234 | Yes | think so. Also using "chan™ to older people is inappropriate.

235 RU2 Isit?

236 | Yes, and "kun" to older people is also inappropriate. Depending on the context though.

237 RU2 It's complicated.

238 | Yeah. Using "san" for everybody is the easiest way.

239 RU2 1 will do. Now I'm thirsty.

240 | We'll get something on the way.

241 RU2  Maybe beer or something?

242 | I don’t know, | don’t know maybe.

243 RU2 1think I prefer living in countryside.

244 | Because there are too many people?

245 RU2  Yes.

246 | Let's go through here, EKimise.

247 RU2  Okay.

(End of the Script)
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1 | It is very hot. How is the weather in Vietnam now?

2 VN1 It's hot as here and humid. Because right now it's rainy season.

3 I I see, but Japanese summer is humid as hell. This year is not that bad, but last year was
pretty hot and harsh. Today | think it's like 34 degrees or so.

4 VN1 | think so too. Because of this sunlight.

5 | We are going that way. If you want to take a picture or stop by somewhere, please do.

6 VN1 Okay. So we are gonna sightseeing. It will be around 1 hour?

7 | Something like that. So here is Kaminari-mon.

8 VN1 Let's get into the shade.

9 | If you access to the website, you'll see the contents here. Now, you are here.

10 VN1 Ahlsee.

11 | You tap here and the contens is played. Some are spoken in Japanese, in case English
translation follows.

Fujin and Raijin

12 VN1 Good. So it talks about the gate, Fujin and Raijin.

13 1 Okay. How about the religion in Vietnam, | suppose it's mainly Buddhism like Japan.

14 VN1 Yes, butitis a bit different from Japanese Buddhism, we celebrate lunar year.

15 1 Ah yes.

16 VN1 We have different temples, but the souvenir shops in front them are similar like this.

17 1 Oh totally.

18 VN1 We have omikuji (fortune slip) and such.

19 1 Ah you know omikuji?

20 VN1 And omamori (good luck charms). You have that right?

21 I Yes we have, just like the same one.

22 VN1 Yes. We use them depending on the season. Now it's summer. But around New Year the
shops are very crowded and we can't even go inside.

23 | Really?

24 VN1 Because everyone is going there.

25 | I get it. We also believe in Shintoism, and we have "first shrine visit" in the beginning of
the year.

26 VN1 | know that, they pick some shrine to visit which is in nearby or their favorite.

27 | Exactly. And we wish good luck for the whole year. When is the lunar new year exactly?

28 VN1 Depends, last year it was in February.

29 | Oh so they changes the date.

30 VN1 Yes.

31 | In Japan we have "moon watching™ in September. We call it Otsukimi, have you heard it?

32 VN1 Yes | have. So you basically watch full moon.

33 | Yea and we eat Japanese rice cake thing. That’s our cultural event during September.

34 VN1 Nice sound.

36 | Do you know what it is?

37 VN1 Ah.. Like, the wind and the bell.

38 | You got it right.

39 VN1 |forgotwhatitis called.

40 | It's called Furin.

41 VN1 Furin, yeah Furin | remember.

42 | The windbell. Many Japanese feel it's summertime when they hear the sound.

43 VN1 Can they tell what it's made by their sound?

44 I Yes, most of us | think, like metal, or glass and pottery.

45 VN1 Ah. We use this to decorate the house, but in any season in Vietnam.

46 | I see. We only use this in summer, because the sound is very chill for us. Japanese summer
is very hot, so we try to feel a bit cooler by the sound.

47 VN1 Makes sense.
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48 | The point of this research is you listen to the contents, and | collect your opinion and
comments about your culture to see if there are any differences, or even similarities.

49 VN1 Okay. I just came back from Hakone.

50 |1 Hakone? For what purpose?

51 VN1 | had study trip with my professor.

52 | Ah cool.

53 VN1 This place looks similar to where I live in Shonandai.

54 I I think because of the arcade, Shotengai.

55 VN1 Ahyes, Shotengai, the image of ceiling looks similar.

56 | True.

57 VN1 We have less people in here, compared to Nakamise-dori.

58 | This area is kinda old area.

59 VN1 | love this place. I think I prefer somewhere like this, not so many tourists.

60 | Yeah yeah.

61 VN1 |It's like more natural place of daily life.

62 | It's kind of my dilemma, because it is your first time to visit Asakusa | would like to take
you so-called touristy place first, then go to the place which has less people.

63 VN1 So usually you introduce the other route?

64 | No that’s okay, it's totally up to the experiment participants.

65 VN1 Good. Glad today is sunny, | would imagine if it's rain so bad!

66 | Well we had other participant who were hit by the severe rain. Unlucky.

67 VN1 Ahshame.

68 | Do you know that kanji?

69 VN1 Ah Atarashii right?

70 I Yes, so the bottom one is the same as Nakamise, so this reads "Shin-Nakamise".

71 VN1 Sothis areais called new Nakamise street.

72 I Yes, the main Nakamise-dori is in front of Kaminari-mon.

73 VN1 Yeah we passed it already.

74 | Yes. Nakamise-dori and Shin-Nakamise-dori is crossing.

75 VN1 Can | take pictures?

76 I Please, that’s the whole point of this research.

77 VN1 | see "Sushiya-dori". Sushi street?

78 | It was actually, but we don’t see many sushi places anymore. But | assume we used to
have a lot of them, that’s why it's called Sushiya-dori.

79 VN1 Yeathey changed them into curry shop and cafes.

80 | And this is the shopping center called Rox. This area is "6th district".

81 VN1 Ah.

82 | And we call this "Rokku™ which means 6th district. 6 is "Roku" in Japanese.

83 VN1 Soit'sawordplay.

84 | Essentially.

85 VN1 Andthey named the shopping mall as well.

86 | Yes. And this is kind of old and less touristy area.

87 VN1 Canl buy this tea?

88 | Of course of course, | know that tapioca bubble tea in Taiwan.

89 VN1 Everyone loves tapioca.

90 I I know, it's so good.

91 VN1 Ahwe have to buy ticket first. Interesting.

92 | Do you have any idea? Can you read katakana?

93 VN1 Yes I can read katakana. Tapioca drink, small, medium, large. I might get medium.

94 | Alright cool.

95 VN1 Can I have just tea, not tapioca?

9% | You don’t like tapioca? | love it.

97 VN1 Everyone loves tapioca, but it's not the case for me.

98 | Why don’t you like it? The texture?

99 VN1 |don’tlike the taste of tapioca.
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100 |1 Yea it's good season for shaved ice too.

101 VN1 Ilove ittoo.

102 |1 Do you have similar shaved ice in Vietnam?

103 VN1 Yeawe have shaved ice, but we put fruits a lot. Vietnam is a country of fruits. Like
strawberries. But still very cheap.

104 1 Alright.

105 VN1 Dragon fruits, mango and such.

106 | Oh I love that. Sounds amazing. | like these tropical fruits.

107 VN1 Yes, with many fruits and ice, and condensed milk altogether. It's really good.

108 | And pachinko. Haha. Do you know pachinko?

109 VN1 It's a pinball thing right? It's illegal in Vietnam.

110 | Ah is it?

111 VN1 Butnot in Cambodia. So many Vietnamese go to Cambodia to do casino and these
gambling.

112 | Right.

113 VN1 Because we are in ASEAN, so we can go there without a visa.

114 | You need a passport though?

115 VN1 Yes we need a passport, but just need to show it. No visa.

116 | So it works like EU.

117 VN1 Kind of yeah. We can go to many countries, like Singapore.

118 |1 That’s easy. And here is the second contents you'll see. So you go to the website again.

119 VN1 It's delicious.

120 | Good. Now we are here.

Asakusa Engei-Hall

121 VN1 So this is the place of stand-up comedy.

122 | Yes.

123 VN1 It's rather new one in Vietnam, there are some famous comedians, but I've never seen
before, so I couldn’t say how different they are.

124 | I see. But is it popular for younger generations?

125 VN1 Yesit's popular.

126 | Interesting, because in here, it's rather for older generations.

127 VN1 | see. But maybe some young people would like it.

128 |1 Yeah, and this is kind of a starting point for a new comedian.

129 VN1 Do you know we have "Vietham's got talent", like the US have "America's got talent™"?

130 | Ah right, oh you have that in Vietham?

131 VN1 Yes, but not only for comedy talent, but also singers and artists. In the show, candidates go
viral. Especially younger generations form their opinions about these things.

132 1 Interesting. Any kinds of talents right?

133 VN1 Absolutely. Comedy, acting, singing. But I'm not very interested in. I'm very busy, and
simply these things don’t attract me.

134 | Okay.

135 VN1 | happened to see them on TV, but they were not my taste anyway.

136 | Fair enough.

137 VN1 If I choose one, | would choose traditional comedy rather than these new styles.

138 | See this area has less people, the name of the building is Rock-Za.

139 VN1 Ohsoit's related too.

140 |1 We are kind of running out of time so I'm gonna skip it, but this is a striptease showroom.

141 VN1 Oh. So there are many dancers.

142 | Yes, like a burlesque type.

143 VN1 So this place is like, for adults?

144 | Exactly. It gets a lot louder and goes darker at night.

145 VN1 Very different from daytime now.

146 | Yes. If Nakamise-dori is "official" Asakusa, this area is kind of "unofficial" Asakusa.

147 VN1 | see.

148 | Yup, we are going that way.
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149 VN1 Ah, another arcade. There is a ramen place.

150 | Ramen is good.

151 VN1 | like soba the most, | like udon too.

152 1 Do you know somen? Somen is a lot thinner.

153 VN1 Tsukemen is good too. There is a place one minute walking from my dormitory, | always
go to that tsukemen restaurant.

154 | Nice. Where do you live?

155 VN1 Tsunashima. Close to Hiyoshi. Very busy but convenient area.

156 | Mhmm. It's a good place.

157 VN1 I've been in Shinjuku, Shibuya, Ikebukuro, Roppongi. In Roppongi everything is
expensive, so | just passed by.

158 | Haha. There is an owl café.

159 VN1 What's that, Edo Shitamachi Dento Kogei-kan.

Edo Shitamachi Traditional Crafts Museum

160 | Well done, you read kanji very well. That's the place where the next content is mapped.

161 VN1 It's free admission.

162 | And it's air-conditioned, so we are getting inside just a little bit.

163 VN1 Do they have that arcade decoration always?

164 | I think so, but the design is seasonal, now it's summertime, so that's fireworks.

165 VN1 Ahl see.

166 | Today we don’t have them but sometimes there are craftsmen showing their work here.

167 VN1 Right. Where are we?

168 | It's here.

169 VN1 These cups are nice, Japanese use them for tea ceremony right?

170 1 Yes.

171 VN1 We had cultural event, and the teacher taught us how to wear yukata, and we had Japanese
traditional green tea.

172 | Nice.

173 VN1 And they had Sado (tea ceremony) equipment like this.

174 | So did you try Japanese green tea? Was it bitter?

175 VN1 It was served with sweets. The teacher told us when we drink tea with sweets it's a very
good combination.

176 | Yes, that’s the point of Japanese green tea. Sweet and bitter combination.

177 VN1 Thisis free admission, so it's a good place that | bring my friends to show them around if
they are interested in Japanese culture.

178 | Yes it is a good idea.

179 VN1 Inour culture we have crafts using like, how to say, terra cotta.

180 | Yea yea | know terra cotta, the red one right?

181 VN1 Yes, Vietnam is famous for producing these things. My hometown makes them too.

182 | Do you use kanji in Vietnam?

183 VN1 Well, there is an interesting story to tell you about.

184 | Okay.

185 VN1 Back then, a thousand years ago, we used kanji, but the different version of Chinese and
Japanese.

186 | Ah,

187 VN1 Even in the Vietnamese, the kanji for Vietnam is "Etsu-Nan", you know Nan means south
in Japanese kanji. So the part of Viet-nam include the meaning of "south™.

188 | Ah | see.

189 VN1 My hometown is "Eiryu™, I'm gonna show you the kanji.

190 | Sounds like "eternity dragon”. That's cool name.

191 VN1 Also as of Ha Long Bay, which is a famous bay in Vietnam, the Ha part means "under”,
and Long means "dragon”.

192 | Cool, so that’s the original story of the meaning of the bay's name.

193 VN1  Yes.

194 | And | didn’t know that Vietnamese used the different form of kaniji.
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195 VN1 It's a kanji and Roma-ji combination, including meaning and appearance. We borrowed
kanji appearance by Chinese, and meaning by Western.

196 | Interesting.

197 VN1 Look at this picture, terra cotta in Vietnam.

198 | Ah it really is. Good to know. Thanks for sharing. So here we call this Hanayashiki.

Hanayashiki

199 VN1 Isit Hanaya, the florist?

200 |1 It's actually a themepark.

201 VN1 Oh.

202 | And there is anothre clip here.

203 VN1 Okay. Is it still operating? It said it was a botanical garden at first.

204 1 Yes, somewhere we can see flowers, so that’s why it's called "Hanayashiki (flower
mansion)".

205 VN1 Ahalright.

206 |1 And then they changed it into themepark after WWII. And between botanical garden and
the themepark, they had a small period of time operating as a zoo.

207 VN1 Azoo. Ah that’s why they have panda here?

208 | Indeed.

209 VN1 Soit's kind of a remainder of the history.

210 | Yes.

211 VN1 It looks very old.

212 | Actually this is one of the oldest themepark in Japan. Like 100 years old.

213 VN1 Whoa. It's a lot smaller than Tokyo Disneyland, but it looks more intimate.

214 | Yes, very local.

215 VN1 For local community, like young family.

216 | Yes, young mothers bring their kids here and use this place just as a normal park.

217 VN1 And in the content she said Asakusa is getting less lively, because there are a lot more
attractive cities in Tokyo.

218 | Definitely. Normally we can go there but today it seems to be under renovation, so we
have to go that way.

219 VN1 Okay. Soit's already Senso-ji premises?

220 |1 Yes. We can go through, yeah we should be able to.

221 VN1 I1didn’t know that the themepark is that close to Senso-ji.

222 | It is in the main area of the city.

223 VN1 | have the access to the guidebook but actually not so many chances to listen local
people’s talk.

224 | Yeah true, like the woman working in Hanayashiki.

225 VN1 | see. How did you find her?

226 | Well | was fortunate to interview her, and let me know the "real" situation of Asakusa.

227 VN1 Cool. You know, the information we can get in the guidebook is very superficial.

228 | Yea absolutely, maybe like Lonely Planet?

229 VN1 Yea. It's just general information, and always shows good things.

230 | Exactly.

231 VN1 Isthat Tokyo Tower?

232 | No that’s Tokyo Skytree.

233 VN1 Oh, I haven't been there yet.

234 | Haven't you? It's really good, please go there at least once.

235 VN1 Maybe tonight.

236 | Yeah why not?

237 VN1 Can I walk there from here?

238 | Maybe but I'm not sure, because it looks a lot closer but it's really big, so actually it might
not be that close.

239 VN1 Ahokay. It's a bit far. Hahaha.

240 | If you take trains it's like next station.

241 VN1 Cool.
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242 | You should go there if you haven't.

243 VN1 And now we are back at Senso-ji.

244 | This is the kind of official Asakusa. They have omikuji there.
245 VN1 | got two omikuji.

246 | Oh yea? How was that?

247 VN1 |think I got the best one.

248 | Nice. I've heard Senso-ji has a lot of bad fortunes.

249 VN1 Ohthen I got lucky.

250 | You did.

(End of the Script)
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1 I brotHEEIC A 2512729, SHIEL & - Let's get inside the shade a bit. Today is too
LBTELDT, hot.

2 TW2 3w, Zo! Yes, really hot!

3 I BB ORHIBV? HAL Eo 50380 ? Is Taiwan hot in this time of year too? Which

is hotter, Taiwan and Japan?

4 TW2 (A==t 74 vZELEHNG) 298725 T, (Looking at the smartphone) 29 degrees

celcius.

5 I 29D 5, 29 degrees.

6 TW2  ZoboiA032REwTTh, SHIEM?» b, Here is way hotter. Today might be rainy.

7 I B ON->THWTS, b, HM. Yea | heard it too. Here we are at Kaminari-

Mon.

8 TW2  BYTETEZ APV FnE T, There are many people in kimono.

9 I LY ZLVTELAR K, We can rent one.

10 TW2 zzZcdao, Can we?

11 |1 FHBOEELRDOT, BB, b LMPHGE Yea we are tourists here, too. If you want to
WHDRH 75 RRESTH 5> TWHLWLL, buy something please do, or you can take
BEfEoThb0LL, HFX%L I, pictures. Whatever you like.

12 TW2  i3wv—, Okay.

13 I WEICKEZZEH DAL X, HiZEZSANA You've been in Asakusa before, right? Where
BHND? did you walk last time?

14 TW2 §iddHORHCZ 2507 A Ry A¢EivC  Itwas in April, with my friends who works
WBBREL, at a hostel around here.

15 | =y ZORATVZREDZDLY 75D ? I see. In this area?

16 TW2 FEELwH, 2IH56800mKl 50k, Asakusa, but technically about 800m from

here.

17 1 %513, TH—EEVHUIERE? Okay. But the closest station is Asakusa?

18 TW2 &¥, Asakusa.

19 | FZHEDDE & - L, In the shade is a bit better.

20 TW2 A2fEvFETHh, Way better.

21 | IO ZDOMAMDTBAA LV OMBY e AT Compared to Nakamise-dori which is the
P ZobDHICKESEEL Eo EREIFARD R main street, here we have less people.

(B DH,

22 TW2 ARGl inRw? Is it better to have less people?

23 | I—ho FLAFEI-S ? I don’t know. What do you think?

24 TW2  FZ74 =LAV FI7—2ONEDFEL 067k Well 1 don’t know what you intend to do in
VDT, this fieldwork yet.

25 I FHIBEDEESVTHLE 2T, HBGATE You walk around Asakusa, then you listen to
. HEE/IOVTHHALTHZaryT Y several contents explain something. They are
DB oT, 2NN L HABA AT L, either in English or Japanese.

26 TW2 &—, U»dPlZ 38T >T, 2070 | see, like going to the bank and listen to the
EAEHEL explanation about it?

27 | ZIZ9%H. A—T 4 AL PNk, Zhz Yea, things like that. An audio guide.
BT,

28 TW2  GE? In English?

29 | EVREEE, All of them.

30 TW2  idw! Oh no!

31 1 Fi3iE, THL LA 6 R0k 6 HAETH Haha. But if you don’t understand I'll
HE 255, explain in Japanese.

32 TW2 EERD 7. I'll do my best.
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3 1 WIRD NDEEDBA->TEHERH > T, ZHiE Some include local's talk in Japanese though.
HAEZALZ T E, Z20%, EEL»OD SR In this case | put english translation after that
WADBIC R % H T 2 D, part for those who only understands English.

34  TW2 X&3izlE, | see.

3B 1 T, 2Nz TH 55T, HADETIHELEY Then you listen to them and talk about
DB ED. ZHIVIDEVEVBIELTH S difference or similarity, or just random
574 =LY —2 0T, comments related to your culture.

36 TW2 3w, Okay.

37 | T, 2ok, ) —EIFELC 7 +—4 Then after the fieldwork you'll fill the form
WZHALTH 55T, A EbohE I, & again and see if there is any difference of the
W) Dzl B, Scores.

38 TW2 CZoilAdHwTTia, We don’t see many people here.

39 | TIoT, BETRTEIAL W) XD ERICH | guess people in here are residents of
ATHEANDBL AL X, %57, Asakusa, rather than tourists.

40 TW2 29533k, Here is quiet.

41 | Zoh, REIEE) 23 Bvhrbh, b9 Yes, quieter than Nakamise-dori. Let's go to
— KAt ZOBIZTFEIZR D ? the next street. Do you have anything to do

after this?

42 TW2  Zwed, fH, Nope. Only homework.

43 | KREETZ 1., Good luck.

44 TW2 #EERETHESH S, | get homeworks every week in the class.

45 | PolEh o b DVHERS o, B We've got more shades in this route. Phew!

46

47
48
49

50
51
52
53
54
55

56

57
58
59
60
61
62
63

otz

Asakusa Rock-Za

TW2

TW2

TW2

TW2

TW2

TW2

TW2

TW2

TW2

I RD EREBACE T,

H#*FZHT, EHRoks> THEWTHBTL &,
2y 7,

ZZoTC, 6DOHDODXSTHEENTEZY 7% D
12

12256 TD?

Z9%9H, 6T HAZL W,

UsHdbZ IIF5X?

I—A ki, LIRS RWARITE,

Y 7O ATT R,
EhroBRoay 7T, BEny 75T
BEAZZD,

~—, MV, By 722 TWI)LHid 2 2
5HkT3?

ZI97r &,

NFvandh b,
HMLADTRFaeosl EHsD?

—[dl,

HBHAE HAT?

FT. V=D ERIDAZ DS,
EVR—NLVAZWRELZ X, dit, 70D
CEMi>TAPDT, K EXPEZTHTL &,
ZZWeRFrvatE AT, ZHMEL T, K
WWANE EY »—oTHT AR K1,

Compared to where we came we have more
people here.

Look over there. You see Asakusa-Roks?
Rock.

This area is called "6th district". ("Roku"
means 6 in Japanese)

From 1 to 67

Yes. 6th district.

If so, over there is 5th district?

Not necessarily.

This is the name of the area.

Yes, that’s why this place is called Asakusa
Rock. It's a wordplay, like rock music.
Interesting. The name "Roks" also comes
from this?

Yes.

There is a pachinko (Japanese pinball).
Have you tried pachinko before?

Only once.

You have! In Japan?

Well I don’t know the rule though.

It's just like a pinball. We have professional
men to adjust the nails of pachinko machine.
When we put the balls and hit the nails and if
you are lucky, you get lots of treats.

191



Appendix

Line ID Script (Japanese, original) Script (English, translated)

64 TW2 25295295, WHTKRKIZfT-> %2R, —ADA I know that. When | went to Osaka, one of
Yy 7 REEAT, BHP -T2, the staffs was a Korean and she said she was

playing it every day.

65 | NFvar, Pachinko?

66 TW2 ®HHP-> T/, 20 EATZES>TnT, Yes, every day. She told me she lost more

than 20N NNNwvan

67 | FEiEiE, Hahahaha.

68 TW2 zhacfiord, a1, fazdn<  Her boyfriend gave me 10,000yen and took
o, me to pachinko.

69 | T, 21U E) LD, $2o7D? Then what happened to that 10,000yen? You

lost them?

70 TW2  $-57%, Yup.

71 1 FrB28F v aTEezlvob ) T L You know the vocabulary? When you lose
% 1ot oTEIARTLE, all your money we say "suru”.

72 TW2 295%295%95, Fh509h5%, fAldl, Yea yea | got it. | lost them.

Asakusa Engei-Hall

73 I 2. BEHESER—ILEVI) OBRYD E T Here, we have the first content in Asakusa
DT, Engei-Hall.

74 TW2 #*v’r—7T7, Okay.

7B Tt P ME ST 50, Did you get what they are saying?

7% TW2  70%., 70%.

77 | H—THHMET > T, Not bad.

78 TW2 CZZicaxd4»BHRzA50»A, 20T, EA We see comedians here. Old guys.

D3,

79 | Zz9%9, Yeah.

80 TW2 ZI90IHIDERLILEBHBV-ST, EIHL He said he has never seen such
T2oTEo756. EFRLLALVDD S performances. When you asked why he said
<. "l won't get it anyway".

81 | Z9, MAVWEEST, HAFHTEDNTHS Exactly. For foreigners, specific words such
SEVE 0, as humours won't be understandable when it

is told in Japanese.

82 TW2 FRTIZT»6%H, F7ITvFA4H—>T Even | don’t get it. Do you know "Dragon
HoT22?2HED RS =, Tiger"? A Japanese drama.

83 1 Ao s, No I don’t.

84 TW2 HRZZibriFE, 2RAH» ok, I saw them and didn’t understand at all.

85 | A EVERE >, Wil EH D ? Have you seen Yose or Rakugo?

86 TW2 —ADME-TEHSD- - -, I've seen one performed sitting alone...

87 | TEED T2 ? Rakugo?

88 TW2 2925l | &l R 7=z, Yes Rakugo. | saw a drama about Rakugo.

89 | ~—, | see.

90 TW2 <Tb, BRBHAE N TH SR, But I didn’t get it very much.

91 | AW EEE E D, HEETA =T 4 A HA As for Kabuki, sometimes audio guide in
RMEAZD, THIIVIEEEDIFE D English is available. But not for Yose yet.
B BT SEHEEE L s 5 4, Humours are very difficult to get.

92 TW2 <7k, Very true.

93 | BETIIVI ART A RV D>THS? Do you have something like this in Taiwan?

94 TW2 HBE-S>TEZEOOBHAED 2, In Taiwan we don’t have many comedy

performances.

9% | 2D, You don’t?

96 TW2 FLEDBEVLERAL, 74 FALOXFINH We don’t differentiate comedians with idols
AED IR, much.

97 | ADZIRAT, Oh really?
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98 TW2 EBREOEADPHZDOILZTA FLVEEALD Comedians sometimes call themselves idols.
LT,
99 | HARER7A FAXEd T ICREVH AR, In Japan idol culture is a big thing.
100 TW2 74 FUEHARBALZLZIFTL x5, SMAPH 7 Idols in Japan are always girls. How about
LA FEL2ELTA P2 SMAP (Japanese pop music group)? Are
they idols?
101 | EINEA59H, SMAPIZT A FLL » W0WaRdT I'm not sure, | don’t think SMAP is idol.
%,
102 TW2 AKBiZ74 KL ? How about AKB48?
I AKBIZ 74 FLuidha, HEE—=V I, & They are idols. And Morning-Musume and
D, such.
103 TW2 &BET. 74 FLOSEIEMOEEEAIEZ In Taiwan the word "idol" can be used for
BHh5, any person appears on TV.
I ZIRNTE, UeHZDTA FADABaR Interesting. So these Taiwanese "idols™ do
104 FuolFnI EERoRD, some comedy things.
105 TW2 2929295, z2ndb®5, Absolutely. They do.
106 | RADHARIZ, 74 FLVEEA, ZBEAL R In Japan, we have a clear differentiation
CTBEVEANRRY L o b FHhNnTT, 7 between idol and comedians. For example,
LT A ISR O B IC Ao T when there is a hot tub comedians are
B | | 5 CEoth., 250 DEDBD expected to jump into' it and shout "ouch!"
B Ao T T 2 These fun_ny and stupid stuff are supposed to
° be comedians' works.
107 TW2 74 FAbZH90)TezehEdn? Do idols do these things?
108 | 72FILRo%DTHITE, Polfh 2Tl Sometimes they do but still we draw a clear
Lo b LEXKS TS -, line between them.
109 TW2 &BEBIiEZ2oXa08%uTTa, In Taiwan we don’t.
110 | ~N— THLLBENTP 275629 ) I see. Do you want to see these Yose
L HTHREVLEES 2 performances if you understand the
language?
111 TW2 oo T, I kind of want to.
112 | IoZFDFIR TEIETPRSRVrS) 2T The guy in the content was saying "I won't
So5THITL, understand anyway".
113 TW2 HTawkKibdrd s, 750 Litkwy Yeah but | want to, | might get it.
5,
114 | Z9 b Okay.
115 TW2  THEIZA W & —fF, Bli23 2R R kA3 % I think it's same as a movie. | usually don’t
ST E. b LTEERIUL. Bar T vl understand what they are saying about
L e ot SR Z N w e - 572 wordplay and such, but if it's subtitled | find
e REMEDS ) £ 5 it interesting sometimes. It's worth trying.
116 | WADEZ722E, ¥v 7YY= NFiE Foreign dramas include audience's laughter,
) 5 TESEDTRALTE, FDHEHE GO but I don’t get what's so funny at all.
DERDP O BRI VE, RBIFERA,
117 TW2 2529, | agree.
Don Quijote (Shopping Center)
118 | T, FAEATFCATTIFE, 2 2IClME, We go through here, and there is a second
FyEadbb 9, content about Donki (Don Quijote).
119 TW2 #&bbFlL7, I finished listening.
120 | FEATEESICHSE ? Do you have Donki near where you live?
121 TW2  ZwoT, Nope.
122 | EZIWHEATEARSIT? Where do you live?
123 TW2  &EEA, NCREETidkhe, Koza-Shibuya. | don’t need it very much.
124 | EHLT? Why?
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125 TW2 v, HoWz T 203, A 4 v 3d 5, Well I have Aeon mall when | shop.
126 | H—7%51EE, FyXITA-ILEHNFET | see. Have you been in Donki before?
»n?
127 TW2 &%, RlEo, Yes, in Osaka.
128 | KB ! Osaka!
129 TW2 KBROFATFNVIZEEIRICIZ SADH D6, There are many hostels in Osaka, especially
EHERY X355, =, VUiTdH 5, near Dotonbori area. So as Donki. Three or
four of them.
130 | ZIBAE, INKH5VREVWEIA?2 DY Cool. Are they big like this one? This whole
VRIS RV % AT E, building is Donki.
131 TW2 ZolswnkEzweblFrxdbdsl, They are.
132 | ZITEIVCIBDOEHEH ? What do you buy there?
133 JP1 A, BOERED, E—N LD, BBIBT Like snacks or beer. They can be tax-freed,
X238, ADMATEDLOHAEIL SV 5, but there is always a long line and I can't be
AR bothered, so | don’t.
134 | HAEANTS ? Even though you are a foreigner?
135 TW2 SHEATH, R¥ v 7 DBARALBERAT O, K No. | don’t want to spare a time when other
A5 5Tl & 9, hostel staffs want to drink.
136 | Hufiio T, THHEATE A X X, Wait, but if you live here you can't use it.
137 TW2 ¥ X0F, ALEATEIDLF X, EFD, No, because I'm a resident of Japan. Visa
issue.
138 | BEZ SV X, Tourists will be fine.
139 TW2 8%#ifi% 7%, 8% consumption tax is a big deal.
140 | Z9., ERGERENSE Z LIk E, K Yes, it was supposed to be 10% from next
DS IEARMIZI0%IC R B 1E T o7 A7 & year actually, the government decided to put
. it off though.
141 TW2 29529, ThbFrrenicho7k? Okay. Do they cancel it?
142 | I—h W, SEDHATRORG, V»OR No, just to postpone. Someday they'll do, but
303 LI T E, BWIE3%E -7 A7 K, 3% notnow. It was 3% at first, then 5% and now
7 55%I2 7% 5T 8%IC T 5T, 8%.
143 TW2  3%ldw2< 50w ? When was it for 3%?
144 | b ) RLTADVNS W 6 304F & D I was a kid, so maybe three decades ago?
%2,
145 TW2  FE L2 RAAEABEE DS VLTT X, Asakusa really has a lot of foreign tourists.
146 | Z)%9, EPSHRIZOb D, 222957 Yeah. So there are many places for them to
FE. WAL YL, 2N T B D buy various Japanese local foods and
B v iAo~y L. T2 handicrafts for souvenirs.
EDZII) bDEHEZ LGN L O,
147 TW2 2 ZtHA, v—A74¥—varTii, This building's name is "Marugoto-Nippon
(Japan in a whole)"? It is a good localization.
148 | K CHI->T B4, Cool, you know that word.
149 TW2  SHEAIC L > TREIZERZD S, Well Asakusa is the place that foreiners
cannot miss.
150 | —BIRPNATELZVE-) L2 AIFED? Where do you think is the place that they
want to visit in Japan first?
151 TW2 HE#®dr b, Maybe Asakusa.
152 | ZA L ? Really?
153 TW2 Lo Hz2TEEMED. BELH2 L. SHEIAKC Yea they have Kaminari-Mon, temples, and

EOTIFHA ?2HOULATZ B RIEL,

other stuff. For foreigners it's Oriental
culture in the east.
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154 | 7205 3, WHEDPHESIXI VD 2T, Right. They are as exotic as Kyoto or
Kamakura.
155 TW2 29529, RIEEDHARDA A=V Z A %K Exactly. The image of Japan is like that. For
L. KD ADS HLF- 5. 3 & hfiie: & s, Westerners, it's temples and shrines.
156 | ARV ETL &9, FIk24HEA  You live in Hakone. How foreigners who
B, EIRSTHIBREMB AL S, visit Hakone would know about the place?
157 TW2  HRUSEZAZBD, BBICAD kot Well if somebody comes to Tokyo and wants
5. FilR2—FE L, to go to Onsen (spa), Hakone is the closest
place.
158 | %51EERz, RILFTE EDITH RGO Ah | see. Don’t they go to Oedo-Onsen?
%,
159 TW2  KRIIFRE? 77— =27 TL k9 ?%-1Eh Oedo-Onsen? That’s a spa theme park right?
Kz A D 7=\, We prefer an authentic one.
160 | 2R khz, TI2TT, FHMSH TS, Of course. This is Edo Shitamachi
Traditional Crafts Museum.
Edo Shitamachi Traditional Crafts Museum
161 TW2 A-7kZidhsik, I've been here already.
162 | A2l tHB? You have?
163 TW2 7727054k, Entrance for free.
164 | Z9%9, ¥{H->Tshz, Yes. You know well.
165 TW2 0 HxTA-THELE, Yea | was kind of interested in.
166 | BOCDOHNA BTy 71> THhD? Was it on tour guidebook?
167 TW2 w, BoTwis, 3k, mELL, No, | was just walking and found it by
accident. And it was free.
169 | ZNEREL?—ANT? Were you with friends? Or by yourself?
170 TW2  KiEr —ff, Ryfdolki, TERYEo7—2 | was with my friends. When | was
SavSELT, 2NT, SITBOELEL sophomore year, | attended a workshop held
7. by the university. So | did a tour around
here.
171 | 29Dk, HEADKZIFE, T ZRRMBHA I see. We have foreigners here but also have
ADAD HT 54, many Japanese.
172 TW2  SHIZHAADR %, Today we see Japanese more.
173 | I Ao HIEZRRZEED Wi o T, Yes, the last time | came here there was
nobody.
174 TW2 k7R IESHEIANE S 220 TTh, Only foreigners?
175 | IIh ZHZHLABHE D 0, Nope | didn’t see anybody at all.
176 TW2  &H%95 0, SHIZHIEHZZD 5075, Okay. Maybe because today is Sunday?
177 | W BEHIZBIRZ S AP VELAR L, ¥ Hmm, | think it isn’t the matter of days.
Bz, SHIEL L, There usually aren't many people. Today is
quite rare.
178 TW2 SHREBV»5E, Because today is hot?
179 | ZHE, BODSHEPICT —F =T BRI Yea maybe that is why, it's so hot and they
AD 7wy A, want to get in somewhere cool, well air-
conditioned.
180 TW2 Z—RHoAdELwerd, Probably upstairs is cooler.
181 | BEOEHTIERZM»H D T, Do you have some Taiwanese traditional
handicrafts?
182 TW2 filzi, BT Ld. HRER LI Hord For example, we have a folding fan. Just like
2, HEiF. B2 A ? Japanese one. Also we have blue dyed
fabric. Like Yusen?
183 | Rtho 7 2 EEge ? Maybe Yuzen? Ai-Zome (dye in indigo-
blue)?
184 TW2 207, Z25v9i0bbHhFET, That’s it. We have these kind of stuffs too.
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185 | i, MR AT E, This is called Tsumugi. A textile.
186 TW2 -SfEostidf? How do you write Tsumugi in Kanji
(Chinese character)?
187 | s, ZOREM>TOIREHAT, This one. Oshima-Tsumugi is very famous.
188 TW2 IHAHA, HaZltdhs, HEOLD? Yea | heard of it. From Tokyo?
189 | WL D TR E, LA IREI GO L DR No | think it's from somewhere else.
I s,
190 TW2 ZoZ2 AT ->TE LR, We saw people over there doing something.
191 | Z9 ., IBRLEOEM %2R > T2 A HAE TS Yes craftsmen with expertise show you their
nsri, skills.
192 TW2  HiiCREZDETERC s wikoknd, &% | guess it was 7 years ago when | came here
oo, last time. | completely forgot.
193 | Z ATEHTIR AT, That is a long time.
194 TW2 CZodEGETHOTH 322 HiE Ao, The sign here written in English wasn’t here
before.
195 | HEIANRTIC, 209 bHREFEETHEL I I For foreigners. It would be written in
nBh b, Chinese too someday.
196 TW2 ZoEW, This sign.
197 | AT, ZHHEREL 2800 ? "Fueki-Ryukou". This is Mandarin isn't it?
198 TW2 HEFEOE®RTIEHE )R BVLEKLD, It's not a good meaning in Mandarin.
199 | Z9%D? Is it?
200 TW2 Jif55. TL &9, It means getting popular right?
201 | by, MiTH. Yea, a trend.
202 TW2  §ifrhiclw, "Not" getting popular.
203 | %5FER, WATVHED B Rn-oTI L, | see. Not come and go.
204 TW2 29525, Yeah.
205 | HACIE, WATDBED 237505 TOIRR WK In Japan, "not come and go" is a good
BAOE X, PoT. BTRBTO Db 5 meaning. Because if something is a trend,
LD U oA it'll get obsolete when the trend is done.
206 TW2 &H—, %23, 2o, Oh I see. | got it.
207 | THT o Lo T2 b, B2 IZEIRDHAT But something remain longer means they
DEDREVFHEAL v oTwIDIE, 2N 2 have basic and universal design. They won't
LN, Peo L ELELN L R— be affected by a temporary trend.
Sy I BbDTTHTR),
208 TW2 K54 7hATTHR, BEEETIE. AF1EdH So it means positive. In Chinese Mandarin,
DL RNTT, the meaning of "Fueki" isn't good.
209 | ~N—, TOHHNHAFEL 2% R2 5, HAGE Interesting. It looks like something other
CHDOWTFIESTHEZ L, than Japanese letter though. I've never seen
that idiom in Japanese.
210 TW2 Ay a-2iTs Lo, Maybe they are just trying to look cool?
211 | 3R Z2) D% b, Hahaha! Might be.
212 TW2 ZZoW, BEFDDPE LA, Here we have many old people.
213 | EATE ANDFMEN L3> TETE b, Yea probably the generation of residents is
EOOTERED L. TF 4 v 2 EnIh. 29 getting older. There are many boutiques and
VI ERL D, clothes shops for the elderly.
214 TW2  77u7h0w3 Xk, Look there is an owl.
215 | BALTE, 720707 203H5AL B2 Oh there is. Maybe there is an owl café?
216 TW2 k< RZFT, $fiEbw3 L, I see them lots. There is one in Kamakura.
217 1 MERbH 2, ZZicbnkdk | Sfdrn | know one in Akihabara. And there he is! |
hot, E—Ea-uwiHER, didn’t realize it. He has eyes like marbles.
218 TW2 v —-ZE? Marbles?
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219 | E—FfoTans? Do you know marbles?
220 TW2 oAk, Nope.
221 1 FIILHD7 70y DHBIE, TTAD Just like that owl's eyes, it's a glass gem.
*,
222 TW2 %213k, | see.
223 | 77097 Ed, fMErA TP AT Have you ever been in these animal cafeés,
CEHB? like an owl café?
224 TW2 2R%BVTT, 1ol H D FTH? Never. Have you?
225 | 7709 h7 x, KERDIAT>7 I LDdH | went to an owl café in Akihabara once.
%,
226 TW2 JHHw? Was it good?
227 | HHD»> 7z, HBL 7 2 Ehvrs, 22, Yea | usually don’t go such places, so it was
VoD bIRATS, an interesting experience. By the way this
restaurant is always packed.
228 TW2 k? Shaved ice?
229 | N7 2 Ehhle, T IV— VI ELAD, Parfait and such. Full of girls who love
fruits.
230 TW2 Z-557TTh, Is that the way?
231 | Cobpl, TIH, EPLEMED 2DT, This way. This is Hanayashiki Street.
Hanayashiki
232 TW2 73a2—XXvFXR=7, There is an amusement park.
233 | Z9%9H, L&, SHEHE>T%4h, &, Yes, it's called "Hanayashiki". It seem to be
b 2 IEBERED A O, closed today. Wait, here is an entrance for
Ninja experience.
234 TW2  »—, thBEI AP - T, RARMNEAD % Ah, the staff in the content was speaking
v, about it. They don’t have many foreigners as
235 | Z9e 97D, Exactly. They don’t.
236 TW2 HAEADREAKT» o720, ZOI ZE2FAL Because foreigners don’t know that there is a
7RG & o 7, themepark here. | found it interesting last
time | saw it too.
237 | I, Bt menThwAR Xk, Yea actually not so many foreigners know
about this place.
238 TW2 b Zofiel iR, Atk wTL k9, But we can't get in here can we?
239 | A3 &, We can.
240 TW2 ANz ?2®ENHRV L, Really? There isn't any move there.
241 | SO ZHVTTER, TIr6ANS L, Well that was moving a couple of minutes
ago. See, you can get in from here.
242 TW2 b, A%, T3 v, Whoa, lots of people here! And kids.
243 | Z 9., EEHZE DS, Hmo TR ETE A Yes it's a themepark, attracts local kids.
2h.
244 TW2  Zwvn ! THAEANZERV R, Very much so! But no foreigners.
245 | b, Hopo, T4 RA=—7 Y Ffiofkl & They are popular also because it's cheap.
H2? Have you ever been in Tokyo Disneyland?
246 TW2 ZwTd, No.
247 | T4 R=—=7 v F, 6900 5T BAR K Now their entrance fee is like 6900yen.
. 7.
248 TW2  CHEIEEKE) U oA, Well because it it huge.
249 | 2R LR, o, T4 RA=—F Y FiEok Exactly. So when you go there you might
5—H2FTHLTL &, want to stay all day to make the most of the
fee.
250 TW2 <TbZok)eEEAR. ~HwLwRHZ, 200  True. Even though | don’t have enough time,

MAgoEnE o6, ENVHZTALILES,

I still want to get in if it's pay per ride, like
200ven for each or somethina
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251 | ZzH ki, Okay.
252 TW2 A loseiko, LV LOERA, If it's cheap | want to try. But they should
Th. ADOADSRAZLL-75. bol-uk show the actual attractions from the
v, B A0 E b 2T, entrance. It is a bit lame that we don’t have
opportunities to do that.
253 | BBHIEE, PIMRD 2N I EFTREES I see. We don’t know what's inside until we
o Rvb AR, get here.
254 TW2 295295, o ls Laliiivdr o, 2R Yeah. Looking from outside it seems to be
EAL LTHREBELZL W E. A7 oMHE pretty old, so that's not very attractive as a
v, HADO Tt b0 R A 256, [ foreign tourist. However once you get in, it
Elo 7 % looks very fun. Good to see Japanese kids
° are also having fun.
255 | HWITD NDB3% b A, Yes there are many local people.
256 TW2 /U4 T. ABRZ2D800ERWE I like seeing someone rather than something.
KD
257 | WEDHEDNC, RE K DESS DX H I get it. They have lots of playthings and
2L, 2272 ZDEBETANS, attractions more than normal parks do, in
rather cheap entrance fee.
258 TW2 fifcfE®RLE>TEIATT D, Why is this themepark called
"Hanayashiki"?
259 | LR 242 T MY ErBIEEHE 2 It was not a themepark but a botanical
LI oD, garden at first, to show plants and flowers.
260 TW2 HiE, 7206 L&, T, LIF6LTE A botanical garden, that’s why it's called
A —Fv L E LT, "Hana (flower) Yashiki (estate)". And they
reopened after a while.
261 | Z9%9, WHhiEeoTT, ML, Yes, they are closed during The World War
11, then opened again.
262 TW2 295»%90, THIDIV Y= ATV | see | see. | thought they are closed because
D, BRI NS . Do ThLhh—EEHo this landmark thing looks really old.
7
263 | ZIE oA, Alright.
264 TW2 z5H5HEADRZVERGE S, ThEER I think many foreigners would think like
LS, that. I think it's important.
265 | IR A Mhmm.
266 TW2 JHIOA X—YRHE, TIHT, $I<HM The first impression is important. Look, this
H3, tower really represents Showa-period-like
image.
267 | TR 724, There is a spa.
268 TW2 &H—. MiHw, HEL T2, Oh interesting. They are open.
269 | L2 biffE v, 2, BE2ho I uikicE And surprisingly, their entrance fee is
HNT3h, expensive. The building is completely
covered in green ivy.
270 TW2 &Rizk s EMink 3o, Avre they gone during winter?
271 1 BN X, © Hichb LIR30, Yes every year. Then they are back in
summer.
272 TW2 @b boidizI, This looks really old.
273 | BRIRZEE TH o) Tl-BA, Yea when | first saw this | thought "eww!"
274 TW2  TbH A3 AWK 2 AT, I wonder who would get in such places.
275 1 AT, Apparently many people do.
Harikuyou (Needle Funeral)
276 I INT, WEFOENICHE > TR bIT 7, And now we are back in Senso-ji's premises.
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277 TW2  Hho, Oh.
I bIY)ERESFL L, ZIIKRERDA YTV YRD Yes we are already in Senso-ji. There is last
278 R content here.
279 TW2 HExZ9, Okay I'm listening.
I TH™* L AFET DD % 0> 6 KD % X You know the meaning of this. You read
280 . Chinese character.
TW2 HHWTYT, HAED IV bo2HIELL It's interesting. We usually don’t
281 wWod ki, BT ? commemorate these things. Needles?
I Z29%H. TIRHOTH DD MEEE AL Yes, these lists are the contributors of this
2L, S ol LERLH 20N, monument such as sewing schools, asking
memorial services. | guess now they are
accepting contributions from Western style
282 sewing.
TW2  U»d5K>%oBWRI U AT, IvY Right, then not only kimonos but they are
283 DL H 2 ATTH, now having sewing machine needles?
284 | HoEiH k., I think so.
285 TW2 2E»SHEEF>TRTE TR, BLw, Are they coming from all over Japan? Rare.
I gtk 2 needle funeral> TRL ThH 2 D2 It is interesting that "Hari (needle) kuyou
Wi, (memorial service)" is translated as "needle
286 funeral”.
287 TW2  ghfibsg, (i ? Harikuyou. What does "kuyou" mean?
288 | ZDOSFHEH-TS? Do you know the word?
TW2 BB ) SEIRVLITE, BH22> We don’t have this vocabulary but I roughly
289 S get the meaning.
290 | N—Z )BT, Okay.
291 TW2 ZofiBEHoSERH D 7, I think we have similar meaning word.
292 | %513 E, WL BT 562, | see, we both use kanji.

(End of the Script)
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o Ul W

oo

10

11

12

13

14
15

16
17

18
19
20
21
22
23

24

25
26

27
28

Before experiment

JP1
I
JP1
I
JP2

JP2

JP1

JP1

JP2

JP2

JP2

JP1
JP2

JP1

JP1

JP2

JP1

22 R TES5ZDQRa— FiR->TH 55T,

H, ZnTIT?
ZDURLIZCCR-J T > T3 D,

%o T5,

B, o LR, JIFHAREZDT

Hib L2 HL D> THAE D RVT
Th—,

H—rbha—,
WOTHRENDE D5 Vo —o Tk THERFK
W E D,

HhHETHh—,

ZNTHBITOThwEZ 25 ?ENT,
WAL LELILITZ) | o THI U RA,

bIKNuhb Ll stikitTo Ll
EDESTEI) b,

R, NEANDOTPENEHAZZ Y af LT
=0,
SEHNMT-756 %29 w9 BT LiEEIF
7o

Vi,

b ALE &>, KT E T, INARBEAED S,
F—mP ERTEATT X

FE—E BT v
RO & ARSI TE L e 6

2P T?

BbELEZA?

SEfT o R ENIE > ) TT ., A7 —F
TBAT

H— 2 DR & fp R D B)E S IFHITZ2\DT
F9h, BHAIREE-> T3 E
ZL7oMEEE 2> DT 50T, A
FTobtBPo AT RIR)ET,
o724 b7y 7¥3NF T L, RE
¥,
bh—7h—, ZL71=6, ZOHXKERZNS,
V=R ES>TEOTEFHEICEHTWS T

TiRTT
TZOMTEED FT0T, H, HlickicEd
HTia,

IN—EICDEMIC 5VRATTD?
7071l v E2H50vwDdh H
3, 200D 2 DT, bALLHNTSE
KDz 62 5 WD,

Please read this QR code by your
smartphones.

Ah this one?

You see the part of URL is "CCR-J".

Itis.

Ah then it's fine, J stands for Japanese.

I usually don’t stroll around without a
purpose.

Yeah maybe.

Because when | think | can go somewhere
anytime, | end up not going there after all.
That happens.

Do you have any place in Japan you have
never been for that reason? If you are going
overseas you rather think "okay, let's go!"

I buy stuff and try many places when 1 think
I might not be able to visit there again.
True. Possibly foreigners are more enjoying
Japan than Japanese.

I will choose souvenirs like that way when |
visit overseas next time.

Good.

I've been Hokkaido too many times. Been
there more than once a year since I'm a 5th
grade.

That’s quite often.

When | was in high school, I've been there 3
times a year.

Seriously?

Same place?

Those were all in Tomakomai. | go skating.

Hey, shops in Nakamise are still open, the
temple premises are closed though.

Okay then I'll take pictures and such, you
two will walk with your smartphones.

Senso-ji will be lighted up during at night.

Oh yes. Guys, look at this map and walk
along with the route, then listen to the
contents in numerical order.

Okay.

Then I''ll take pictures of you. Please don't
care about me, just walk.

About how long is each contents?

Most of them are 1 and a half minutes but
some are about 2 minutes. There are 10 of
them, so if you walk slowly it'll take around
2 hours.
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29 JP1 ~—, TRTY, | see, okay.
People who visit Senso-ji temple
30 JP2 BULIADEPHEZIMD D50 - - - It was hard to get what the guy was saying...
31 1 H—TbZhh, HOALE->Th, bITHT Ah yea, actually other folks were saying the
WE2 D0 0272 ? same thing. Because he mumbles?
32 JP2 28y O IRC SHARE I Z 270, I thought it wasn’t Japanese that he was
speaking.
33 1 HIFAEIZ? Oh really?
34 JP2 EHRMENZIOANADICHIZ S, Or Northern Japanese dialect or something.
35 | HIFF N IREAEFIREFT DAL T £, Ha! He was born and raised in Asakusa.
36 JP1 ZONIBIEZR-TT, BEHOKZBIZOWT This guy is an owner of a shop and he talks
DIFETTh, about its customer range.
37 JP2 FfCE T, )T LA EHEAND TS Around here, there are so many foreigners.
ATTDR?
38 | I —hA BEITIEA EITHHEADNE 2 T 2K Hmm, | feel it really is a general trend.
filllx & %,
39 JPl  FHHEE-STZ2AD-L205I 005, So many people are taking selfies.
40 | DR D 72vb (s %) | want to take picture of them.
41 JP1 Fr T TR UC San Diego.
42 | B 7R ? Maybe they came for a college study trip?
43 JP1 L YT LTI, Easy enough to guess.
44  JP2 THR oD T ZREIIToTEE VA But seriously, this place must be the first hit
By FRALEDS %, for foreign visitors.
45 | znz 2L EH, Culture.
46  JP2 TR TOHRIZTI RS D 3 L4, Visible "Japanese-ness” is clearly here.
47 JP1 H—HEH» T, Yea true.
48 | ZLOHITEATY 5> T, JARERSH 5 Okay guys, go forward to the right, there is
LIt —obhh T, another content near Fujin and Raijin (wind
god and thunder god)
49 JP1 =1, Okay.
Kaminari-mon of Senso-ji temple
50 JP1 MM ESR Matsushita-Denki.
51 | &R, FIFHEHEAS 20 Ab w3, Matsushita-Denki. Not so many people
know about this.
52 JP1  SHEIAMEXAIS 2T kia, I'm absolutely sure most of foreigners don’t
know about this.
53 | NFEYV =y 7 TE) Ean5 0 R, They'll know if we say it's "Panasonic".
54 JP1 F»LI)MMERTE ) AR LTI LE Well the name of "Matsushita-Denki" doesn’
., t exist now anyway.
55 | LI DO RME S e A3 7w, Nakamise in the evening isn't bad actually,
we have less people.
56 JP2 kT, Easy to walk.
57 |1 SISk RIZRHCRA S Bip o e 64K Last time | came here was in daytime and
MR AT b, good weather, so it was crazy packed.
58 JP1 MM TRETT L Rainy days are hard too.
59  JP2  ApEEZ L. BRBBRVTT 5614, We have umbrellas and no shades.
60 | b LAEADKEICELHEZH>T>THIT S By the way if you buy souvenirs for your

ELZSMEE> TV ?

foreign friends what would you buy?
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61 JP1 FEaowvhicd HEF ) AP O2H» I would buy something with Kaniji, they
EFh. [EOTHE2DTPAEVE S RIRL might think it's cool looking because they
DI ZNT 2 5 G LT, don’t understand what is written.
62 | b—15I3E, | see.
63 JP2 ZOTH (LOY) § &b, bxoEilobh Like this, "Shinobi". Looking cheap but
3. HEFTE, somewhat attractive.
64 | ZDRDPOM\TIple, BEEDEEL THF Did you listen to the next contents? The one
2, that international student is talking.
65 JP2 cnEh, T, Like this, "Yoi".
66 | H—. Txwvy 2 TTv, 22, Ah, "Yoi" or "Sui".
67 JP2 EoTINKEICH T TTHA, | want to give this to my friend.
68 JP1 BHEE LD, BRED, Like sushi, or yukata.
69 | HDEB~ZIVIELDANVES A, We have this kind of bag shop around here.
Tohoku Earthquake in 2011
70 | 32D DPOM ? Did you listen to the third one?
71 JP2 HIBDPD, About the earthquake.
72 1 WEEIZ S 7T EME > TH o7 ? It was English, did you get it?
73 JP2 HAEDTIPA ST, Not really.
74 | ZDNIFHIBDEND & ) EAFET, She enrolled in the university in 2011.
75 JP2 H—. THEHIAPMEL VDL LTL > T, Ah, but her mother said you shouldn’t go to
Japan because it's dangerous.
76 1 Z9. HAIZ, Yes, to Japan.
77  JP2 THITRwE, HRDOULEZAID 720w s, But if she doesn’t go, she wouldn’t know
fFoTaHBEVESLSR VL, what's going on in Japan. And she wanted to
see how Japanese culture is like.
78 | Z9%9, Exactly.
79  JP2 IEZ9, They look delicious.
80 kg &Ir%—. Please come in.
81 JP1 b, L dbifE—>, I'll get one, plum flavour.
82 JP2 LeHITF—D, I'll get sesame.
83 kg 100MIcZAh Ed, HH2L)TIE—T, 100 yen please, thank you.
84 | HFIZHA ZBA->TEAER, Red bean curd inside.
85 JP1  BI@EIEHZHIFPOTTR, Fried dumbling right?
86 | EEORP LV ZIT?, What would you think about typical Asakusa
food?
87 JP1 FBZ L, Kaminari-okoshi.
88 | 7Zkh—, Yeah true.
89 JP1 THEKICR 2 FTRERLI LR ATYT But | haven't eaten those until | get into high
X1, school.
90 | H—FbDHAFENBXRNIZ LR STD b, Yea me neither.
91 JP1 Y BOEHO b D> TEU AL T, They look so touristy.
92 | ADBH->T2DHR % L a7 ks Lh, A When we see someone is buying something
TN T3 LR, we feel like we want to buy one, especially
when we look they are in lines.
93 JP2 VELRE Yum.
94 JP1 KDDL &k - EMFDKT 5, Taste of a plum, slightly.
9%5 | BH 1, Dough.
9% JP2 BB E S THDEHLIIZIZ L TIRL WA T T & Walking with food is good for a shop
B, H, BNEITRHLTHDHTNI, actually, that works as an advertisement.
97 1 H—THED IHED I, True.
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98 JP2  EBKICHTRTHW2H 2 L&), By looking and smell, that works well.
99 | THHIZIDIEFI VB ETFIVALTT Some shops don’t like it though, some make
X HAEDEREELZLTLEILARED an announcement that a customer shouldn’t
7. stay in front of the shop too long.
100 JP1 HBICAD T bAN, Yea but basically it works as an
advertisement.
101 JP2 N4 PLEFLALX, HMfTo RN EKIEST I once worked for these shops. When | went
T, RRKkD, 2o TEORITtYRY 0 L to Nikko, they sold shaved ice, using natural
102 | Z— U9 dHb)EMLBDIDIT? Whoa. Is it for selling?
103 JP2 T, EITHROTALRA— Lo THMBHEI Z Yea, and | was told that if | hear someone
76 T, HobTHRLTET —, > TAR saying "where can | get this?" | casually
CEE LT BT EbIE, answer “over there".
104 | EHY I TERNGND RGN, Well it's worth doing if you get free shaved
ice.
105 JP2 HERGEDBIEZ ST AT, Yea and it was my friend's shop.
106 | ZIIRED DA K e— A3 T3 il That happens, like at souvenir shops and
DANBASTL AR, TvFFeay 7 such, people are coming in when they see a
L, line.
107 JP2 HRAARAZRLSTEIERD N6, K That’s so typical for Japanese, they want to
ICHID DD STV ER DS 7, do something that others do. They won't do
it unless others give a first try.
108 | %G ANDBERTL2DHERERAICKR>TS Maybe now someone wants to try it, seeing
ANEpnz s, you two eating it.
109 JP2 HEI00MEZL, KL THwuhoTn, And it costs only 100yen, so there isn' much
to waste even if | fail.
110 | ZH R, Atk L, H, T-HT Yeah | can stand that too. Here it is.
KD
111 JP2 INTRELThZUEZznclvHICR 25 That would be something memorable at
BT2, Throbh, 7VETHok least, even if it's a fail. Like, "the one that |
g 2T, tried there was very bad!"
112 | FI3E3 L B TEVIRICR 3D 51, Hahaha! Yea we can laugh out that later.
113 JP2 INTIO000M EnFE o bkok + « = o If that was like 10000yen, then it's not the
THEIHIFE. 100M%s, 29VIE LAy case. We cannot waste that much. But
VLA L ET L, 100yen, I don’t mind. That is something that
we can have fun for.
114 JP1 AEARTTICET VT —RAVE2RERZS T I had a friend who constantly talks about
FEEF oL LTHEREROT L 5, very bad ramen she have had in Roppongi
before.
115 JP2 FTVLHDoT, DICEDLATT L, Bad food is memorable.
116 | MEDPIT s, BLOLBDEDPEKRLWHDIZZ That’s true, we tend to forget something fun
DO TRbob 27T 3, or tasty when it's done.
117 JP1 EAEAEFIN T 25, Because these will be updated.
118 JP2 LR@HEHINTHTE, TEHLIIE LA Something good will be updated, but we
WTTH AR, won't bother to update something bad.
119 | L kIR CHEFL L 2o ARZ0REDIZ That happens but that’s something we didn’t
HArb L wTFE, H. B, want to. Well, here is Shin-Nakamise.
120 JP1  HifhEEEP DRI E B x 5 & BIE DK Shops of Shin-Nakamise is a bit different
LEVET R, from Nakamise.
121 | GRS, AR, The atmosphere is different. Less touristy.
122 JP2 T=7—FBH 505 TY L, Because of the arcade | guess.
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123 | 2RSS T e - v uenrds, O Turn right here... there is a good smell, like
EiA 7, sesame oil.
124 JP2  #g1? Chinese dumpling?
125 JP1 TEMoENT 5, I can smell sesame oil.
126 | HZZORBBOEZIZ—HlaryFrynd s There is one content over there, beside
D, Daikokuya.
127 JP2 TobETHRD ERYADVR G, We don’t see many people around here.
128 JP1 P HEHZZD 6 LU, HIEE IR Not because that today is Monday or
THALRVATTRAIZ, anything, there aren't any people even it's
Sunday.
129 | bENEANZObZZTVBIEE S, iz Occasionally we see few foreigners stopping
2?1 57T, by, seems like "what is this place?"
130 JP2 WRTT L, HRKORRY —->T, Enka's posters are unique.
131 JP1 RARY— L0 PIEEE V) D, Posters or advertisements.
132 | KD RAY —>TTTLRED D 5, Enka's posters have strong features.
133 JP1 ENFLTH A & CFFA T L4, All of them have a big figure of singers and
captions.
134 JP2 H EH DL, And plain-colored backgrounds.
135 | HONBELZAL 2BV 2> TE, BLVLEKL Maybe because of what they sing. They only
VL oA, have sad songs.
136 JP1 WELE, T30 Z ) TT ki, Drinking alcohol and women. All these stuff.
137 1 BTonsd LiFRE, ZABAE>DD RATLE Being dumped or being cheated, things like
b, H, RERIZ—lH 20T, BWTLE that. By the way there is one in Daikokuya,
X0, please listen to it.
Daikokuya
138 JP1 S HIZ2AMA TR, Not a long line today.
139 | Z97h, Itis.
140 JP1 VOB IFTIVITA TSI E, Usually we see a very long line though.
141 JP2 AEAND WV E T, We see foreigners too.
142 | HARAD WD BT WIT L, Normally they are mostly Japanese.
143 JP2 TPAEDNFADIZL 29 TT ki, Well it seems a bit hard for foreigners to try
here.
144 JP1 o ERMBI AT ARCTT L, Difficult to guess for them which kind of
restaurant it is.
145 | ZH) R, WrR L, By IvdH oo Yeah, it's all Kanji. Was there food samples?
2 Bsdno o £, I didn’t see any.
146 JP1 2\, There isn't.
147 P2  EFICIIFEED» 2 LTT LA, Usually old restaurants with long history
don’t put them | guess.
148 | iy v 7OV o THHEL IS ISR IS 2D & Food samples are helpful for foreigners
1, actually.
149 JP2  JEESiEaa=fr—ravrTwuidr, It's nonverbal communication.
150 JP1 TFRITHRE7Z L IEb AR TT L, If restaurants are being stubborn too much
they won't communicate well.
151 JP2 Huo THOTH 2, Here is a fortune telling place.
152 | WOBIF I ZIDERFEAVFDL DT T 0IEA Usually we see a very long line next to it,
<5, Asakusa-Menchi croquette.
153 JP1  #wT2%, b, THEERL, I wonder if it's open. Ah it is open.
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154 | A TS XZw2b 22, SHEADS L, v Seriously, long line always. Many foreigners
HubT3L, brIoXnbnl onld too. With a good smell. Like what we just
YowuoblATEhS. fiinEostic e talked about, because of long line there are
B B A B I A AT B A L always many people attracted to get in.

155 JP1 Ml DRI CRNZ WX ) THZBEG L X There is a sign saying "please don’t eat in
T front of other shops".

156 | "ZOFEMPBS L2MAT TS, £ "Put Japanese mustard on it as you like".
<

157 JP1 BIEDANIHENTE - 72, Hey, the staff is a foreigner.

158 | BELw, That's quite rare.

159 JP2 ZLwTTh, [0k hrol, That’s rare, | didn’t notice that.

160 JP1 TLEICHBHTEATT R, BLEF VXV T They are on TV. Number 1 for a souvenir
EAlAE N ranking.

161 JP2 HWE > THOTBITIETHAALHEA L VD Easy tricks, if they write "matcha™ they'll
 oTwd, like it, no matter where they are from.

162 | H—HErIch, HRBREEIHEAC S ST Kind of true, matcha is getting popular
2 X9zkor=0b, Green Teal oiEwpysy  recently. Some say they don’t know the
DB TVL I A D2 HTe, difference between matcha and green tea

though.

163 JP2 FHESOTV Lo TEONL S ZARITH Well we don’t know much about the
AT, difference either.

164 JP1 WREHEDE L S W5 07%, Hizw We know the difference between matcha and
7. sencha.

165 | Ky RAHLEI PSR, THHIINS LT They have different look and different taste.
5 o5 b Green Tea?s L h->Tw 9, But for foreigners they are both "green tea".

166 JP1 BEREOHIIAL Y RS T T2 THEATY I went to Indonesia last summer. They have
Y. AEHOATT k. BEL, sweetened tea.

167 | H—Z ) AT, FAEDIH Y, Ah | see, sweetened green tea.

168 JP1 BAREGE O, bI)EBHATT L, 29 Tea itself is sweet, all of them. So | thought
WIHHEREVLELDL . THw, > TWw I matcha, like what we see now, won't be very
SRR T, BOODELDDD, attractive to foreigners if they don't have the

impression of "sweetness".

169 JP2 A—b =AWl LEATIZFLEVD Y, Maybe matcha wouldn’t be tasted by
A=t =BT S VIO B DTH I foreigners like they taste coffee. The
Wi, drinking manner of matcha is not so casual.

170 1 Lol LRI, (FEDRD 205614, There is a manner for proper matcha tea

ceremony.

171 JP1 o i) FulEEAaRT, TAYoHk Imagine foreigners who tried sweetened
EDBRAT ) 5 TE>THOLEESTZAR matcha product and thoutht that is how it
KUDHIEE AT BHEELTL & A, supposed to taste. When they tasted "real”

matcha, they would think that is really bitter.

172 JP2 EhroMAXa—t—2a—te—72LH->T% A Justlike who thinks MAX coffee (Japanese
IZa—kb—fRERSh->TNI, coffee product) is genuine coffee, drinks real

bitter coffee. They would die.

173 JP1 @b h T, Nice example.

174 | bhrheT v, MEPIC, 2 BAR K, KY It is really. They might not know the real
DHH > TRERBRIS b 7 5, matcha.

175 JP2 RA LD S0 2L ED0ND, o T Koi-cha would be even harder. They taste
VW kD, BLATT kR, really strong, rather than just bitter.

176 | Z9EH, Indeed.

177 P2 THERESIZBBADBRX Y F7>TEDMH It is funny that not-typically-Asakusa-like

Wb,

guy is selling a croquette.
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178 | b X HLDIZRID D57, I didn’t realize either, although | pass by
here quite often.
179 JP2 EVI LR LOHNESAENS, T The Japanese TV show would definitely take
RIBEL 20U DA, DT, this funny. Like "this isn't Asakusa like at
allt”
180 | ik s, | agree.
181 JP2 MNIRIZ9, He looks nice.
182 i THIEAD A Z DR & Ik TH KRB Foreigners will be a bit disappointed,
HEobooTah0 7L TR, because most of shops are closed by now.
183 | HMOSBVBTRELR—AR, > Thobp0% Yea they will be if they come here without
5, knowing it.
184 JP1 TbY v vy -3y vy ¥ —CERTTIIL But shutters don’t look that bad actually.
1,
185 JP2 Ty =l MR D B DIEHEE It is interesting that each of the shutters has
its uniqueness.
186 | EPic, 7727474 EDBATL—Awhk That’s true, graffiti with spray doesn’t look
DI EBRIZT L, good but these kind of art is nice.
187 JP1 CHOVIHIBRURERDBDH Y £ X, They have originality.
Demboin and its Garden
188 | COBIZHS>TRAZVALITE, 22— It's hard to see from here, but there is one
HBDOTENTLZEE W, content here.
189 JP1  %hffEkd, Kindergarten.
190 | Z9. MR B LD, beA L LA, Yes, there is a kindergarten. Private one. |
ZZICH Do TDIREIZIZERMS 2L T, didn’t know there is one here actually.
191 JP1 WA EI %> THATT 2, I wonder how they manage revenues and
such.
192 JP2 vy a VRO LR E . BENE Some Christian churches own private
LD LTET LA, schools or kindergartens.
193 | Hbrkh, TIFRBICHEERITE, They do. This one is completely private.
194 JP1 b LAEATRELTH I ZOKRXEL S AN Even residents in Asakusa might not get in,
25oTVIRTHRVALSI b, just because they are living here.
195 | RO Z L, WAT2?2HTD, Do you remember your days in
kindergarten?
196 JP1  fi, RATE T &, BHIO—FIEEFOLHER I do. I spent my first year in Japanese
ot i TT, temple's private kindergarten.
197 | BIROPHEE TS 2 D 2 {]3E ) D ? What they do? Are they different in some
way?
198 JP1 Wil L CRBGHLakwn - - - I only remember that | was playing in a
sandbox...
199 | MR CT, ECETEHRALD s, OO I wonder how much do they teach before
LB ? school started. Did you learn Hiragana
(Japanese alphabet)?
200 JP2 Hh—Pol®ot, Ah | did.
201 |1 bR HAH 2, I remember it too.
202 JP1 BETIERWITE, MER GEXRDS, That wasn’t mandatory, but | learned them
anyway while playing.
203 | WDOBRETFIETA P 7y 77INTTRPEP Senso-ji at night is cool, they are lighted up.
Vi,
204 JP1 ZHF A, BES TR LA WEZ - By the way, | remember that they were under
T IERH - T, renovation a while ago.
205 |1 2o TP o> T, By ARk EMD & Ah yes, when | came here a couple of

AW —DTELNTAELIZE>TT,

months ago | saw it was covered in grey.
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206 JP1 WA HTfEC L 721 £, It was kind of rare though.
207 JP2  AHEIAD S BL7 & EAMEM S PG L H E D For foreigners, Fujin and Raijin, or Statues
B\ DDE S, of A-un won't be any different | guess.
208 | EVELINR, THIW) EIAIHYDNDH % I don’t know. There is a sign here explaining
FE. ENFEFDOABRTE DD, what they are, but I'm not sure how many
people are actually paying attention.
209 JP1  EFETHHOVTHIALSIHITE, HAEFHIA It's written in English too, but not many
T3 ALRLSIFNTT ki, people are looking at it.
210 | il b > & HIOFHICEWEZ S R D9k 5, Maybe better to put somewhere easier to
ol L, find? I don’t know.
211 JP2 YA RE, Mo EHTH B, Size, and who built it.
212 | U % & HERBOHRZE T 5 A7, So just very basic information.
213 P2 ERESFOHRHEET~HRLVA I EPHOTH Something like "the gate is Senso-ji's
2, guardian, and.."
214 JP1  REFo THEBEAMESTEPDE, To5 There are two signs, one from Senso-ji
BAHERMES>TE DT, fild & {RLT 2K temple as a religious organization, and the
UASE L E T, other from Taito ward. The tones are
different.
215 | H—o ZOHDLDH, Oh are there two signs?
216 JP2 L ERE ., BERXOFIZERAA VT F Yes, about history and information. Taito
i ND T IFERRZEL BV TH B, ward one is focusing on basic information,
and religious one is dealing more with
history in detail.
217 | MEDNTHED T, BUTE DS, EEID, LD, That’s true. Size, width and height of the
ZA L7, gate and such.
218 JP2 AENITIE T OBERDBH 2 0ERHAED Maybe foreigners don’t get what is the point
A A ARY /S of having two signs.
219 | b, Maybe.
220 JP2 BB b ol kWAL K —, HDAFHHAT It is shame that the location isn't very good.
2 A0t ki, Not many people are looking at it.
221 | BALLDaAVyTvIn—25H5 Kk, There is one content about a fortune slip
here.
Omikuji
222 JP2 BHEIFOBAL L, THEEIRETT, As for Senso-ji's fortune slip, No.7 is great
blessing.
223 | Z9%D? Is it?
224 JP2  fELH LTHRINVIZATT K, I once took No.7.
225 | FCEATAR, How can you remember!
226 JP2 WRTFETRE>THEZAPT S BWLTT, Well No.7 with a best fortune is kinda easy
to remember, isn't it?
227 | iz, 7y ¥F—k 7, True. Lucky Seven.
228 JP2 THUZEDL->TErb LTI, But they might have changed the
combination by now.
229 JP1 VEICIRATVE AT D LT, Maybe they are doing it annually.
230 | EIYRAEALI R, H, ZZDhY I —HH I don’t know. Oh, it's my first time to see this
5 THDHDTHS, counter is closed.
231 JP1 COANFHEZLIVIZATT R, This person took middle blessing.
232 JP2 RS TOH, Rather bad.
233 | b2 s o TR LA 72 Lo TRARYT Really? | thought middle blessing is rather
L. good.
234 JP1 VR HDHTBEL 2R 0TS ? I guess blessing is better than middle

blessing.
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235 | Riis i, Hehw? Great blessing, middle blessing and blessing,
aren't they?
236 JP1 Ve FH, No, blessing, then middle blessing.
237 | H—U»bIHE> b, Ah then | got it wrong maybe.
238 JP2 TS, o T2 tdbhET X, I once took "Hira".
239 | 05 ? Hira?
240 JP2 7255 TELD, Yeah it writes "Taira".
241 | Ao IT? Really? In here?
242 JP2 ZZLl®BWTT, ok ArT, 20w Not here, in different temple. And | drew
T. T3b—ZUTTh VAL, >, this, and thought "oh, this is like nothing".
243 | Wi — | Hahaha! Lame!
244  JP2 BALLEVWTHE I LEHBL A LTATLA I read what is all about carefully, then still
TTIFE. oD TIb—fMb VAL, - thought "well, this is like nothing really".
T,
245 JP1 EARIEHOTHDZD? What was on it?
246 JP2 R ED, TLTHRWV, 2o, For example, as for "health™, "it is okay to be
unhealthy™.
247 | M7Z2zn, ekl tzoub, What? Never heard such a fortune before.
248 JP2 EoEFD LTSIV E, AR, Like "hey, please say something okay at

least",

(End of the Script)
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~N o o1 B~

oo

10
11

12

13
14

15
16
17
18
19

20

21
22
23

24
25

26
27
28

29

Before experiment

|
P4

JP5

JP4

JP5

JP4

b—bH (BEEZ) FoTR-> T, &%,
ZLTCZDEEZ*NRS L),

INDoE R Z 9121 LR ? isIc# 5
TJE CER?
KALKRTT,

ST v adnd o,

BE—, PFXTT,

T, ZLEoHIKZRTH 55T, 03t
2, 2ITY, BOT, TIn6 23D
T TH56-5T,

TRETY, WFEDOPDIE?

D5 RFIUL, HETIHHITZDT, Z20F
FHNTH 6 2 IFVWTT,

Zva, Android T3} ERSLRTT H,
AndroidTb 7 = 79 A MZT 7 ATEIURT
Rk, T, B2 E, BB EDR
HolofMThbaxy b LTLEZ Y,

People who visit Senso-ji temple

P4

P4

P4

JP5

P4

P4

P4

P4

JP4

P4

I ZOWES TR NIZMRMD A —F—D A%
ATT I,

Z9%Z9, bIToEIIITWVRBAT,
EENHELOERE, ZHIVIALSHRZD
L. BXE»PSRZD-TRVET L1,
Z9 . HERANELT, irdh 32,

VR WEIZZ DN E D, SHEAD G
o FEThR—o71T,

Ay TERo X AIRD T2AKE R, -,
X Bz,
ZIPbWE A X =R E LRI 5%
BT ki,
BABZIIDOAY—FTBHbAN, HiotE
. DADBMEATREIT, 2IVIELED
Ao2TH5?

NS

WS> TRIE E D E AR ?

H—., THIARKLTT, SED AR
BEH5IE6TTTE, BoARHIEBEUEA, T
. Ay TIVIABRGERNTT,

H—,

WRE VAT, AT ERICEZEL Y
1%

WRE 2 A2\ 7

HOANIARWEWTT,

DIz, VAR > TEANIZA LM Z 705
THEI,

BOGEIZ IO b I AV B4 7)E,

Please take pictures as you like.

And you are taking a picture of us taking
pictures.

You look so overjoyed. Are you okay with
that the pictures are on journals?

I'm good.

This will be published.

Whoa. No problem.

Okay. So look at the map. You are here now.
Please listen to each contents from here.

Got it. How about English one?

If you don’t understand please keep on
listening, I'll explain later.

Okay. Can I use Android phone?

As far as you can access the website it
should be fine. Please comment freely, or
whatever you felt about the contents.

The guy who was talking in the contents is
an owner of Nakamise's shop.

Yes. He lives in here for a while.

Born and raised in Asakusa. What he feels
and the tourists feel would be different.
Yes, as a Japanese. Do you have anything to
comment?

I think pretty much the same as him. There
are many foreigners.

I thought couples take selfies a lot.

Haha! | see.

This is so-called Asakusa when you search
images of this place.

Yes, everybody starts from here. Do you
have similar famous places like this in your
city?

Himeji Castle.

How about Himeji Castle's visitors?

Ah, similar like here. There is a wide range
of generations for foreigners, but most of
men are elderly. Well, we don’t have many
couples there.

Ah.

There isn't many places to have some fun
really. They only visit there for a Castle.
Like Castle freaks.

Not as many youngsters as here.

True. Recently I really think the number of
visitors with selfie sticks is getting bigger.
Most of tourists are retired generation.
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30 JP5 VAR > T 51, Yeah they are using selfie sticks.
31 JP4  EHEEEL U S0, fiv, They sometimes come and talk to me which
is terrifying.
I Lo nt ol fMThk, They talked to me. | wonder why.
32 P4 znExSEmh L%, | just got a picture of you.
33 JP5  HifToTET ki, FHEBE T LT IWRIRK Yukata is popular now. If you go to Kyoto
HETEZALSIFVNG, there are lots of people in Yukata.
34 | LYINLTEEDLH B AN, We can rent them too.
35 JP5 BBPEIEEDLRVAT, It's a good idea, we don't have many
opportunities to wear them.
36 | VWX —ZOEE, ik, I got a nice picture. | might use it.
37  JP4 LY LT EDIFHAN? Are they Japanese who rent them?
38 | EBIRS T, MEF VTS LHE L i, Not necessarily. When | walk around here |
B L ST AALS, bro iR E Y see many Chinese or Koreans. If you go
5 flHh =9, straight a bit you'll have next content.
39 JP5 =1, Okay.
40 JP4 B EPIBRIKED, o) HROHIR AR I think yukata and kimono are widely known
BoTOWRELTS->THVE T, as Japanese things.
41  JP5 FEE B IFP—EDO 77y aviihoTE In Kyoto, it's almost like a kind of fashion.
Trh, KELDLARALGZNETEHR L, Many friends are wearing those.
42 JP4 EFHTHRELIToROERS R T X4, Well, if we go there with friends we feel like
wearing one.
43 | ZzHrR kh—, | agree.
44 JPS  BHRITED VS, There are school trip students.
Fujin and Raijin
45 | JRMER, SoTBI LD ? Fujin and Raijin. Did you get what they're
saying?
46 JP4 i, Kind of.
47 | AV T rYBR=EMES D0, Wb LI ANA There are three types of contents. Guidebook
P 2B EDEFHLEDOL . HITED ADEE information, local people's talk and other
LTa0oL, 2REH o AsE-Ts  listeners’comments.
0,
48  JP5 b—7%5I3E, Oh | see.
49 JP4 TITWLATTRARYI, Here is completely packed.
50 |1 SFEFTTELS DD, The most crowded day I've ever been.
51 JP4 KL D5 T a0, Maybe because today is sunny?
52 PS5  HEEEASLEDL ko Eifive, I get a bit nervous listening to it with
walking.
53 | H—1Bo AT KR LR VDR, Right, Walking with looking at the
smartphone display at the same time.
54 JP4  ADBZVTTR 6, Because of this crowd.
55 JP5 W RBERDH LU B0 TTh, Also we have a small step right here.
56 | WDz, True.
57 PS5  BERWTHL ERIR, If we walk without looking it I'll fall over.
58 | ZIde RO Rdol, ZHVIHIT—FT7 Ah you are right. Please tell me these
FrDT4—FNw 7 8Ho-508%Th, feedbacks about the architecture of the
experiment.
59 JP4 =1, I will.
60 |1 CIoTEIANENS SV K HICHZS? What do you think of the percentage of
foreigners here?
61 JP4  8HEGEHZL bk, 85%.
62 JPS  T7EI{ 5w, 70%?
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63 | Zokhz, 7PTARLBRZTIC a6k Around that. Maybe more, Asians are hard to
LG, bokuahb Ltk i, distinguish.
64 JP5 B oHFOTRAESHHAAZ VRS> T | walked from the station and thought there
BoATFT e, are more Japanese than | expected.
65 | ZIlh, T IITKD EARYHEADHZ B X Yea from this point suddenly foreigners
B, bixoEHLT, ZZiIk—2bh T, appear. We walk here a bit, and you'll find
next content.
66 JP4  Tokyo! > THWTH 2, PiEw, Look at the hoodie, saying "TOKYO!"
67 | H—AKU7h, I ==Lt ThHs L, Haha yes, we see these things a lot, like ones
Py I Yo THENTH 20D, with "Brooklyn" and such.
68 JP4 Ay I AT H—F LD Like "Oxford".
69 | b—, FRREDRLD, N—r"—=F L, Ah yes, college hoodie. "Harvard".
Kaminari-mon of Senso-ji temple
70 |1 HIRIRIC R 2 7000 H 5, Biot There is something that | haven't seen last
fFoT, Lo tHEHERE>THLWL? time. Wait, can | take a picture?
71 JP4 NT =D TH B, Halal sticker on the wall.
72 JP5  BE—. Oh.
73 P4 THHERIC, M T—ATT kAl Zoy— It is, definitely Halal sticker.
IV,
74 | NG = NANTED G370 B ? Do you know what is Halal?
75 JP5 HNTT L, 4 A7 LEDADBBERNLE LD Yea, selling products which Muslims can
7o THoTWV»I, eat.
76 | ZI9Z)Z9H, Tk, 2li-TH 2, Yes. These are cool, stickers on all products.
77 JP4 T LiRZENZITZDOEDAND S > TI LT Which means the number of people from
T, BRARZ 3% AT, these area is increasing. | think I remember
they didn’t have it when | came here last
time.
78 | Bbfd THi->) TH-T, WORsTER Me too, | thought so. | wonder when they
IMED I, started this.
79 JP5 WHERF—u, brotKlli s, Matcha bolo snack. | kinda want to get it.
80 JP4 AEHE AT VDODH 2005, ZNEATE SHF Look, there is a qualification here. Some
<hhETh, information on it.
81 | WORS S, HoTH20144, Hir - T I wonder when, oh it's 2014. Did they have
Hot-Onlr s, Do, this before? | didn’t realize it.
82 JP5 Wi ROIONEERA T, HEZH % Maybe they started to put it recently,
WEANRT B, otherwise | would remember this.
83 JP4 TOHH > 72705565 > CD R BRI D> T2 D Or shop started to realize if they put sticker
2y L neti, on the product they'll sell more.
84 | E»rIict—, 29 b, True, that might be it.
85 JP4 Thwi, L0 —N%z2b 56> TTHHTHE Otherwise they would think they won't need
HuoTHobeW0nZ S, the stickers even though they have them.
86 | ZHR k0, HALZLEE DRV AR, Yea we don’t have them much in Japan yet.
87 JP4 LV, It's fun.
88 | Zih—, TOFHERUIPIED REZ L0, Agreed. | think this atomosphere is really
like Asakusa.
89 JPS  BEMITESD FT LN, It seems like a school trip.
90 |1 % CNRABP DR EL VAR L E S L, I guess it's fun because it's sunny.
91 JPS Menic, HELTHELTITVRETT L, True, if we all have umbrellas that would be
messy.
92 JP4 COANDBERTHEIINLZORERZ LI, Fh Yes, imagine all these people are using
LR RL D2, umbrellas. They won't care about being wet.
93 JP5 C 2 HNIEF g, FE, | always see this place. Ukiyoe.
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94 | ~—, Oh

95 JP4 WRICH A HA7? E— L TT 4, So-called Japan.

9% | fEDIZ, "X EDLL oL EEI DIC Indeed, that would be good for small
RXZ9H 72 %4, souvenirs such as postcards.

97 JP4 BBHENTZ > -T2, I would buy it if | were a foreigner.

98 | %513 E, | see.

99 JP4 FHHAATHLH->THVWLTTR, FAFED Well, even Japanese would buy it, because it
A—oT, looks authentic.

100 | IZA LR, NS OTTRRIMTY > THEHWT Oh yeah, it's written as a woodcut. It's nice,
H3, BLenFh, MELhicfioTho7- would be cool if it's on the wall of the
BEXZS. Japanese-style room.

101 JP4 Ibb LD, RMICBEFHNTLRI % A fan and such. We only recognize this place
WoThLHS, from a perspective of a tourist.

102 1 W, BRMO LG E, RGP0 B Oh no problem at all. This place really is a

JP4 T, ZIHFIIRDLBBATIEDLDH ST, Like this sword thing.

103 JP2 H5—! We have indeed!

104 JP5 HHETH, Yes we have.

105 JP4 T, LobLRLFLPPEI>TWVI, Bo And small kids buy these things. If | were a
Lo LFHETELL L, BOWMEZZ DL small kid, 1 wouldn’t buy anything unless |
PBAEILEEAVAT, MSLTEross  canactually use them. For small kids these
WS B ESEES . masks would be good.

106 JPS  BERITTHOV DS OB HDKRIITY 4, We tend to buy these wooden swords.

107 P4 HHvH, MELRBUCEYRH 5, KENE2D These stuff makes the atmosphere of tourist
ZARBEL2AT, BEED X, site. Dazaifu looks similar around the central

shrine.

108 JP5 TVETALIARART N, H, BIZEDIE- This says "premium rice ball". Oh that was
7. an onigiri.

109 | HoTHaBEHEILEA) >THOTH B X, It says Koshihikari from Uonuma area.

110 P4 GERICTVEIT AR, Then it is premium indeed.

111 JP5 RV OLBEELET L, L IT7LaTTR, They are fairly expensive. Premium.

112 JP4 9 ) A & D Like this wallet.

113 | H5Lh—, We definitely have these things.

114 JP5 BATENH>TZ IV 774 v 7 o1F0D | wonder why tourist sites always have these
HBATL LI R, kind of boutiques.

115 JP4 CHVIRbLPSAE L DTS v L, Like these strange T-shirts.

116 | H5H—! We have!

117 JP5 HEIIBIUE G EREREDIBK, And these cheap-looking thin yukata.

118 | 200 5 AR BOEHIT, B3P o STHIE W I think it would be interesting if someone
LEY AP LS, conduct a research about this in many tourist

sites.

119 JP5 COMBENBI T ATTITE, BiEb HdH v I went to Atami the other day, and they also
IRLDANVEEPH T, HOEZ—LIT had such a boutique. Like selling a purse in a
AoT2HEI ANy, plastic bag over there.

120 JP4 FEiEiE, Hahahaha.

121 | IR ISR, 2 TIkE 2Rk Ko Tk Here is Shin-Nakamise. Sorry for stopping
CRAETE, S2ic—lb3A7 X1, you, but we have one content here.

122 JP5 AP BET VX)) %, I kind of feel hungry.

123 | il ERTc v X ) BRD3T 5, BXRI»o756 I think I want to eat something. If you want

ARATEDHERTVLLRS R,

too please do so.
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124
125

126

127

128
129

130

131

132

133

134

135

136
137

138

139

140

141

142

Tohoku Earthquake in 2011

JP5
JP4

JP5

JP5

JP5

JP5

JP4

P4

JP5
P4

JP5

P4

HIFEDFE T 4,
ADEIRF T LT
7o

2, SHEAICED D EPLROAD VDA
R E, HRAZ S SMPEL % & A28
I oT, R THARITE, EA
B 725727

THHISEHTETT L, FAL MWL,
B2ERITORBDOHE 572 ATT ki,

FEEELZvw—oTWw

B2 fikeT ? R E KL 2,
DL PZEMNBATHDOEHEZITET, M
PHEDPHEFEZI NS 2> T, O DEIRL

CTo KRB EDITHR> TS 9 & LT,
THBEARITEr o HERICES ) L LA
X,

HEBRIERLRIZ o7 ATTITE, PHEMITEZ
TS COREE 5 - AT, THHHEDLS
EHZE LT RWL

{555 & ) ijﬁt#&to%’@bﬂko
WKRDEL I EVHEL?

T BHK

ZH 7, NCHFEE > 7D TRNAD L %
Polzl, DALY LEELEoATTIT
LT L E LR SHEERIE N LI
o Tho5TWwI,

FA DT EE I H WP T - T, Bl ik
THOTEBFHELII L6804 T,
H—EIL LI, THHFOTRENBEL, LS
Th- =B, #lic TFLERT!) »T, #
NTRT, T™d—b—, 2T,
ZN->T, b HAZECEIGEND
DD b,
H—TbMH», 2M< 5WVIFRKL £ L7,
ZI) AT, Z L oA IR T
A, TAKRTE RS, 500 135
OV E, FHHEELH-ATL LD ?

[N}

ik AT, BfRARVATT L,

b EbLAROTT, 7, HFNELELEES
ko7, EFIMORES %L, TY
BHN-FIC THELE T, o T ) Iici -
7,

2N 5T, ZENICHiEE
THHoHiELTEI) Ak,

—FiZ%-

ZARBLCTY, i
FELT,
ZIABRAT,

HHEL LT & b —

That was a story about the earthquake.
They don’t have customers at all after the
quake and was saying they want the

This story mlght not be very appealing to

some foreigners, but you two are Japanese
and | thought you have something in your
mind. How did you feel?

It's already like 5 years ago. | was in
Okinawa. It was the last day of the school
trip.

The school trip? | feel old now.

I remember that the airport was packed.
Haneda Airport was closed and returning
flight was canceled. Some were trying to fly
back to Osaka instead.

But you are in the school trip and tried to go
home in Nagoya right?

Yes Nagoya was alright. Folks in Haneda
were having hard times though. But we had
to leave Okinawa anyway.

I imagine how was the blackout and such.
Were they like "okay, let's go home no
matter what happens™?

Yeah, we didn’t feel shaking in Okinawa. We
were relatively calm, but once we watched
TV we found it's way worse than we
thought.

I was just shopping in somewhere outside,
and tried to call my mom to pick me up but
couldn’t call her. I thought "well, but I can
walk" and went home, then my mom yelled
"look at the TV!" Then, you know the rest of
the things.

I wonder if it is hard to make a phonecall all
over Japan.

Ah | failed twice.

| see. So apparently most places of Japan
were affected. As far as we see such crowd
in here it would be almost impossible to
imagine. We had planned blackout too right?
We live in the west, so we weren't affected.
Nothing has changed really. We sent relief
funds and donations of course, but except
that we had nothing inconvenient.
Occasionally we had trains saving electricity.

Just like those. We felt like we should save
electricity because the rest of us is all doing
S0 in Japan.

Exactly. We don’t need to but the
atmosphere was like we should.

| see.
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143 PS5  #HTELb-obL»H)ATT L, EHRDL Shizuoka prefecture is the borderline of

electricity supply.

144 | H—, WHlE LBIVET, Ah, Tepco and Kepco (both are electricity

company in Japan).

145 JP5 Al & ANV RICDDEEDH B DT, They change the hertz of something.

146 | & o JAPHEI», Oh, a frequency.

147 JP4 EHI)ATYT ko, HlT, b I oBicgl-lk They differ depending on the area. | had to
THHCEWZEZ R Z 20T R T, KED, change a contract of home electrical
KB 51 DREZTET, appliances. That was bothersome.

148 | 2 b, | understand.

149 JP4 KEZ ) mBHE ., WHICES S 5> T» Kanto area which is having a hard time,
FHEMTT k. whereas Kansai area which can have normal

150 JP5 ZAREUCTY, HEMAREC 20T Exactly like that. It was our business though.
g

151 | %51EERZ, Z2)VI)BRIZETHHRIEY Such perspectives are very interesting to
h, BIRZ L, FRCERF R AN L RKITEZ S hear. In Kanto area, especially city like
34, bbAARILEETIRALEEI T, Asakusa would be greatly affected. Not as

bad as Tohoku area of course though.

152 JP5 oL D2012MFEITF L EI> 72 AT 4, The number of visitors really decreased in

2012.
153 | THHRFLEL T, FALAMATS L, But they are back now, and actually growing
a lot.

154  JP5 AV vEy 7HRET LA, BOLROMA S We are having the Olympics too. We can
%95 L, expect lots of tourists are coming.

155 JP4 THIDARTVIZ, HBAFN A= ThZD But what he says is right, we shouldn’t be in
bhNTTrh, HATHHABL—FEE, kK gloomy atmosphere too much. If we are too
EAbA—vTHih 2T, depressed, visitors would feel the same.

156 | BEOAD T 2V AL T 2 VAh Lo TEL DS That is true, maybe the city would recover
NEHEET 20007 X, U e dbFfhiits sooner when the shop owners are in
LroLlilh T, welcoming mood. Okay guys, we are going

to go through Shin-Nakamise.

157 JPS5 P RIICZ2 % &b ko LRI, Shin-Nakamise seems to be a bit local.

158 JP4 B TELLIICK S, Now | can breathe.

159 JP5 ZOLLET I, ECIKbHE05, | feel relaxed, because we have similar

things in our city.

160 JP4 MR ->T2 AvE g, There are many people buying stuff.

161 JP5 Z29%9., EBHEPAEAD L 2200 Yes, like in Ueno we have a lot of foreigners.
F9bAh,

162 JP4 AR 7y JAFTTERED, 2 a—Ltdy I heard many people buy medicines in
FRXVDBEEPE I ARG o TRIZE L pharmacies, and watches of Seiko or Citizen.
7

163 | 225 bAAKTax Freeos THWTH S 1, Around here all shops are Tax-Free.

164 JP4 A—FHHAS L, MR ->76 29w We can use a credit card too. I'm absolutely
BT Th— P2 WP AR, sure that we cannot use it in Himeji (her

hometown).

165 | HIFIFVERIZ 76329 2 THHK LB Haha! Not in Himeji? But Himeji is also a
Yz AL oo ? tourist site isn't it?

166 JP4  #btHZZATTIIE, BUGHIEEIRVATT It is a tourist site and has a long history, but

ECDAFOABENCHIEL TRV L) %2, X
IR BOENIE L TERELTY,

that doesn’t mean they are ready for
foreigners. They are dealing with foreigners
guite recently to be honest.
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167 |1 EWNOBOEE D%\ ? So the tourists are mostly domestic?

168 JP4 I—ho BITRTH, WELAVEV) P X Hmm. Foreign tourists are coming, but their
IEL AT W, ks s ind 31 visits don’t seem to affect them much. They
Yolicabe kS LA Tk deal with foreign tourists anyway, but not
5 7. that voluntarily.

169 | b—., ZIBAER, HHEIE? | see. How about Nagoya?

170 PS5  #NREEH X D BOLOHEL 24 < T, S0k Nagoya isn't a city of tourism. We were
Lo IS T ATTIFE, A% ranked as the worst for "the city of charm™
W BB O TR T4 AT L, and it became viral recently.

171 | i 29D Hahaha! Seriously?

172 JPS  #AHREICEHFVBEDEE V) TR R v According to it apparently Nagoya is not
TWwI, ZiEEHMEDT & N THE 2 H - attractive in terms of tourism. Nagoya took
FATTITE, HEBELEZATT L. statistics compared to other cities and ended

up killing itself.

173 | A= PDOWVZ I, Oh. Pity.

174 JP5 Z O THALITMTH 2\ &) b, S NI Well it doesn’t have anything really, and they
L wdd, hicfEAT2EELTIE, © have kind of an atmosphere that is not
Lol befEant izt BoTtsicdiy  Wwelcoming to outsiders. From a perspective
P of a resident, this is a very comfortable city

’ to live in.

175 | A oo | see.

176 JP5 Aok AN L TiE, HEDMD v, For outsiders, they don’t have much.

177 | Ao B 78 2 Like Kyoto?

178 JPS iR L v kDix - - -, It's rather like...

179 JP2 WHDNFEZZEL v, People in Kyoto are even nicer.

180 | Zo?HERIZb o EHNHD? Really? People in Nagoya are not?

181 JP5 il RIS R VATT L, fMHiwviwn They really don’t have much. It's like they
A, FHELDITHEL 2 L v D, have nothing for sightseeing, but well

organized for living instead.

182 | 0o LBOEERE) AR, Well to live in and go sightseeing is

different.

183 JP5 Z9TYh, AdE-S TBDEIZU > DT3¢ Exactly. As for tourism, Nagoya really has
Suifd 70 ¢ To ESREAHERD AN D nothing. Even Nagoya Castle might be
25 %ACT k., closed in the near future.

184 | Z9%0° Is it?

185 JP5 I DINEHIE L T They have an earthquake-resistant problem.

186 | H—o HOBEDLREIZIDA X =, Ah. | have an impression of Gold

Shachihoko (an animal in Japanese folklore).

187 JP5 FAARXT 2 H DAY 5, Except that we have nothing to recommend.

188 | HHBABZIBTIALEDSEZ ) ROh b LN If Nagoya resident says so.

B\ b,

189 JP4 B ZICAD R TERY AN BN FT One step further and there is no people here.
1,

190 JP5 AL L £T, It feels strange.

191 | Z9Fh, bIRHTOL—FEE, §oL29 | agree. The other route is always like this
WU RARZT ER, T, hDSEAD AL though. And other foreign participant was
St b el b elnonTr, interested in this place so much.

192 JP5 BRATEWBZDO? 2213 ? o Twd, Like "why kimono? What is this place?"
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193 JP4  HEDC, AV YT VTVERRTT, £ True. When we are watching Japanese TV
ZH3VIDMBI LIV ASTL B ok show, these stuff is getting into the rankings.
T, HAEWZIED B BARETHRE O In Japan this is the original.

2,

194 JP5 L2b S RTABZED X 0B X WO And if we look carefully, there are some
FEHA->TETET LA, young Enka-singers.

195 | HFELNIFERAL R >TH) K, X Some really likes this genre. Next we have
3. ZZORBREARAFITE, Daikokuya over there.

Daikokuya

196 JP5 RESEI Ay WOGODT 5, Tempra restaurant. Good smell.

197 P4 HEAD OGS IEOWEDEE, B R Ty 7 e Maybe it's on a guidebook or something as
IC#H o TBATT N, we see many foreigners.

198 | ELIZ2EEDH AL E, 22 bfEMNEA T  There is a branch in this neighborhood, and
1LGT B, is also crowded all the time.

199 JP5 BRIRFTT L, It's lunch time too.

200 JP4 Zn7wnob TAREL TTh, Is here always like this?

201 | J A, FHTH N 50IEA TS, Yes, there is a line like this in weekdays.

202 JP5 oL TED, Is this the way?

203 | )b, BEFEED > THEIZNTT, 25503 Yes, here is called "Demboin Street", and
Rtz A 7200 L, over there is Nakamise.

204 JP4  IFRIEUC DT B, Edo period atmosphere.

205 JPS R I D HERBHTHITE, HifZ I We have a lot less people here than
EHLH D T h, Nakamise, but it really is like that

atmosphere.

206 JP4 CobDNBRRBR S EEBHD 7, It feels like we are in old times.

207 1 HOEL ? Retro style maybe?

208 JP4 H ot DOMHEED T3 - BUEH > TR U TF Nakamise over there is more like tourist
Ih, ZoblEERRSDE L) D, EHTY place. Here seems to be more “good-old-
EboHEBZEoTHI, times" type of place. | feel their attitude that

they will not change.

209 | DIz ha—, True.

210 JP4 LB EZAHD FT, BOERIETHRIC Himeji has similar atmosphere. For tourists,
Y372, oTEL O, they are like "do whatever you like".

211 | BBHIEE, BEXVFIEVoDbMATS K, I see. There is a long line in here Asakusa-

Menchi all the time.

212 PS5  SHWEZARIHEATHEWTTR, Th, 22 Not so much today. We have a lot of
HAADS \STT ki, Japanese here.

213 | Z97h, Yes.

214 JPS  HAEADBIIFEFTAS) EEOBVATTD | assume foreigners don’t think they want to
. get inside this far.

215 JP4  PHBHIZZEL &, Feels like closed.

216 JP5 DobL ) EADHVL EFEA? Don’t you smell udon?

217 JP4 H, TT0TIT0TIT0, BTy TV, Oh look, that's cool. Food samples.

218 JP5 Hob 2 THE, They are small and cute,

219 JP4  REMKREEFEDPICHEZONZH, FYHT I might be able to tell my friends when they

rz o, LWL Bmnik, come here. Like "this place is not bad" with
a smug face.
220 |1 Zhowni, That works.
221 JP4 TP EDL I 5L U2 VAT, Because most of my friends are not from

here.
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222 | PolF) AABMHEMIRITCTE, —HFASLE I know many people go to Nakamise, but
R, HZ 9 EDITTL EESICVRWVALT just one step inside and there is no people. If
r, you go there there are even less.
223 JPS AL AHRLIT, THTSAAL OB ICH RN This is a good place, we have less people but
2 L BOEATTT a, at the same time we can easily go back to the
main street.
224 JP4 YIFDIEOARY Py viioTh, H, T They are selling varsity jackets with Yakuza
V., ZoblibFEaE LR, GRS TS, (Japanese mafia) essence. Oh this is cool,
they sell short swords like Jitte (a short metal
nightstick in Edo-Period) here.
225 | LehlkLiPoRn, They are well made.
226 JP4 BFNVEFEERAT, THVIPORI D ET These things make an impression on me as |
1, like Naruto (Japanese Anime).
227 | TH, ©olEN T 7 AN S HADIZ Ao Many foreigners start to getting involved in
TERIABVEDS, Japanese culture from subculture.
228 JP4 ZIVH)I ANPGRS ZZKETL & ), For these people this place would be heaven.
229 | MIEER E DS Z )b LT &, Maybe Akihabara too.
230 JP5 B LABUEHER R WEZ I V) DoTHAED These stuff would be found rather in tourist
FoThuhbTTh, site than local place.
231 JP4 O -obLeH D FT L, WETIC, ol They have these things a lot in Himeji. Since
LD, SEnHh ET, we have a castle, they sell stuff like samurai
gear, such as Japaese helmet.
232 | DT, BB DOATB WS K, True. Recently we find actors pretending a
commander of samurai army around a castle.
233 JP4 WE T, BONERDD & ) EREHOSS L We do. My brother's elementary school is
2HoT, 75y R o KR H 2 2 kg close with Himeji Castle, and from the
BATTITE. Ao 2 L MEIC D 5 pIEL school ground we can see the castle. When |
P EIET. THIEDCTHN?, R, go outside from the school these actors come
and talk to me, saying "may | help you?"
234 | ~—, T, Wow. That's cool.
235 JP4 Mo, ez A Ty Tdh, RILLELA—) I say "I'm fine, | live here" and they are like
Ay, TEBRAEBS7 | > CTEIcES "oops sorry." | called my mom, like "I found
LELZ, a ninja in Himeji Castle!"
236 JP5 WICEDEHL L 2 20 E )0 IHIY->THWLD S Maybe we cannot buy these things if we are
Wt ki, not in tourist site.
237 | e, MMAEDA b—a—A F—12idh 2 | agree. They don’t have these things in
577, supermarkets in Shonandai.
238 JP4 BEORIEL D, ~ay 4 VREEEDPTHARA Japanese would wear Ninja costume like that
LETZ 9, for Halloween outfit.
239 | »bh—, They might.

(End of the Script)
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