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Librarianship Again, Would You?
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What did the court say, in Burral v State,
about a defendant’s right to present
hypnotically enhanced testimony?

Before you spend hours reading and analyzing the entire case....

BEFORE YOU READ AND ANALYZE an entire case, @ West Group ‘West Group headnotes are written exclusively by West Group
headnote lets you determine — usually in a minute or less — attorney-editors.

whether the case is worth more of your time. - . . .
Y And youll find them only in a West® Case: in West Group print

In: one concise paragraph, you'll find a point of law, reporters, CD-ROM products and on Westlaw”.
any relevant facts supporting the point of law, and ®

AT ) Y bout i 1 nd other tir i
any relevant statutes cited by the court. To learn more about headnctes and other timesaving advantages

of West Cases, call 1-800-262-0620.

That's information you wouid ctherwise have to dig up from

scattered parts of the text. y N WEST
Along with Topic and Key Numbers, a West Group headnote GROUP
is part of the greatest time-saving system ever invented to help ’

you find cases Worthy of further 3Haly3i5- Trodemerks sbown wikin cre wad under lcerle, © 1999 Wedt Grop 299093/559 05925



‘Now there’s a NEW address for
EVERYONE and EVERYTHING
in the book pubhshmg busmess'

About BookWirs Semreh Navigater]

owker's
Ezi@r@sy Market Place
i

Trade Services

Check here for Edtoriat Services,
Advertising, Marketing, & Pubiciy
Services, Beok Manuiacturing,
Seles & Distrivuion, Services &
Suppliers, and Consuarts

Literary Agents Trade Resources

Shsdration Aneids Waords, Terms, & FAQs

kestwe Agents 1SB formation
Assosistions

]
e Sbout { Mp Gourscs

Publicstions for the Trade

sbhregiations & Arromyme b Awards § Other Awerds %
= 14
Subseribe to LiAP -. .\k
itist on LIAP k

Feedback, Contacts & DR BOWRLR.
tedits el QIS el LYY AL

Internationsl ou hmg resourcas.

[Boos¥ice Romse About SoukWire Scareh Novigatos

Uterry market Piace Copyright © 1308 R.R. Bouker

Raves for the LMP Weite.;

66

... ant excellent use of Web technology
for an established reference source ...

This internet version of Bowker’s directory of the pub-
lishing trade provides ease of access not available in the
printed counterpart. The directory takes advantage of the
strengths of the Web by including links to Web sites and
cross-references. The latter are particularly useful in
tracing a company’s parent/child organizations and in
locating imprints. Updates are ongoing ... and search
resuits foad rapidly. ”

—CHOICE (February 1899)

| **EXCELLENT WEB SITE!”’
— Lisa Anne Madden
LMP Online User

ntroducmg wwwhterarymarketpiace com — the most com-
pmhensnve online database of book pubi shers, services, |
suppliers, and resources ever made available on the Web‘

;Log onfo LMP Onlme and the world of book pubizshmg Is at

your ﬁngertxps With keyword searching, browsabie i

_and power search features that {et you key in speoi x-'nsearch - 5

- criteria, LMP Online makes it easier than ever to track down
anyone or anvthmg in the book publishing industry. '

~ This accia;med Web Site also inc iudes a fink to lntemaﬁoﬁai

LMP Online (wwwmterarymarkecpface com) — the premiere
Web guide to book publishing worldwide — which is avail

 able by subscription with LMP Online or separately.

“Take a good look around - for FREE

Many sect:ons of LMP Online are browsab le free of charge 5

. You can log on anytime, for exampie to locate services and £
suppliers in the book business. Access to the entire LMP

Online database mciud ing the detai led publi sher stmgs

s avax!abie thh a low-cost annuai subscription.

: Why mt stop by now? If the bock bus ness s your busmess .

this is one opportumty you don t want to miss. Log onto
WHW, /terarymafketpiaoe com today, and see how easy
making contact can be :

To get more mformatzon v;srt WIWW, literarymarketplace com -

or call toll-free 1-888-BOWKER2.

RRB OWKER’ e o Chan on Road « New Providence, NJ 07974 |

: ;? A Lmt of Cahners Busmess Infermauon
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_BIOSIS.

Publisher of Biological Abstracts
and Zoological Record

Bioiogl

Now Available with Web Access

O pen the world of tife science to all your searchers with the
compact disc or Web versions of Biological Abstracts - the pub-
lication that has served the life science community for over 70 years.

Now, your searchers can benefit from the convenience of CD-
ROM or Web access as they use the worlds most comprehensive life
science database. BIOSIS monitors nearly 5,300 journals, represeniing
virtually every biclogical and biomedical discipline.

Available on your choice of Ovid or SilverPlatter® search software,
Biological Abstracts offers user-friendly search features, and allows
for free-text, field

Hmited, and multiple database searches.

Biological Abstracts now contains enhancements fo its indexing
designed to make searching easier and the retrieval of records more
accurate. In 1999, BIOSIS will also introduce new information to the
file, such as Mediine’s MeSH (Medical Subject Headings) disease
terminology from the National Library of Medicine. These terms have
been added to facilitate multi-file searches.

Call BIOSIS todaz for a free irial subscription or more information.
Mention code IO7S9BA.
1-800-523-48086, press 1 (USA and Canada) 215-587-4847 (Worldwide)

info@mail bicsis.org www.biosis.org/btmis/ads/ba html
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i8¢ SLA Timeline: A Glance Back into Our Past

Ninety years ago, standing on the veranda of Mt. Washington Hotel in Bretton
Woods, New Hampshire, John Cotton Dana and a group of twenty-six librarians
decided there was a need for specialized librarianship. We've come a long way since
then, and the future looks bright!

What Were You Thinking?

If You Could Choose Librarianship Over Again Would You?

The answer to this attention-getting question? A resounding yes! A majority of over
500 degreed librarians responding to this survey seem to be quite satisfied with their
career choice. Read on to see what they had to say...

The New Age of Information Professionalism

Worried for your future? Learn the new skills and applications in demand, and to
which you are inclined, and let them be your guide. Taodhg Burns and Shahida
Rashid explain.

31 Shop Around: Web-based Resources for the Retail industry
Want to find information on the retail industry? Fortunately, the field of web-based
sources for U.S. retail industry research is growing as more associations, trade
publications, and government agencies publish data releases online. Jean Keleher
shares some useful sites to aid in your research.

- § Executive OQutlook
Pack Your Bags. It's Time o Roll!

& Making News
¥2  Members Only

14  On the Net
Make Your Web Site Sing with Push Technology

36 Communications Outlook
Great Strides Made by SLA, But We've Got a Long Way to Go

38 IRC Notes

Two and Three Quarters Millennia of Libraries 1909 - 1999

42 Copyright Corner i}
Using Copyrighted Works for Meetings, Seminars, and Conferences ;

YCTIEY] 46 Coming Events
AUAMMAAAGE 55 Index to Advertisers

: 47 In Summary
www.sla.org a8

33
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Pack Your Bags. Its Time to Roll

Come on a journey with me toward the new millennium with our Philadelphia 2000 Annual Confer-
‘ence theme, “From Independence to Interdependence: The Next Phase in the Information Revolution.”
This is indeed an era of interdependence, among individua! information professionals, types of librar-
ies, countries of the world, etc. Focusing on that interdependence can almost certainly strengthen us.

Those of you who heard Eugenie Prime at the Seattle Annual Conference in 1997 may remember
that she quoted George Bernard Shaw who said, “You see things ané you say, ‘Why?' But I dream
things that never were and ! say, ‘Why not?”” I'm inviting you tc join me this year in asking “why
not.” For one year, let’s erase “why” from our vocabulary. Whenever something occurs where we
would have asked “Why?” in the past, let's make a concerted effort to turn the quandary into a new
challenge and declare, “Why not?”

Too often we hear of colleagues faced by a questioner with some version of the tired and erroneous
view, “Now that we all have PCs with access to the Internet, where we know we can find everything we

e

need for free, why do we need librarians?” In frustration, we ask “Why?” Together, as interdependent

Whenever somethin individuals and as an asscciation, we can educate these misguided folks! Why not? As part of my pro-
gram for 1999-2000, with the help of SLA’s staff and lots of willing volunteers, we will create a pro-
occurs whers we would gram to give all of you the tocls and encouragement you need to mount a vigorous campaign within

your organization to advocate for the value of special libraries.

Special libraries are being closed without careful analysis of the bottom line implications—without a
clear understanding of the value that these libraries bring to their organizations. Again, we wring our
hands and ask “Why?" In spite of the fact that we all work hard, with the good of the parent organiza-
tion in mind, bringing into play “Competencies for the Special Librarians of 21st Century,” we are miss-
ing the mark—not reaching those who need to be taught, or not delivering the messdge in terms that
are meaningful to them, not in the right places, or often encugh. It's time to revise our methods. SLA’s
staff and Board of Directors are looking at the association’s governance structure, adapting revisions
with a view to making it a leaner, more responsive, more viable, valuable, virtual organization as we
move into the twenty-first century. Both SLA and its members should enter the Year 2000 having re-
thought and revised what they do and how they do it. Part of the process of rethinking is to consider
what pieces of the past to bring forward into the future. In this, SLA's ninetieth anniversary vear, the
tried and true slogan that has been with us since the beginning, “Putting Knowledge to Work®,” is back
in favor and ia the limelight. As an association, and as individual members, cur challenge is to empha-
size the valuable pieces of our traditions while reinventing ourselves for a secure future.

Over the years since they were issued, there has been a great deal of emphasis on the “Competen-
cies for Special Librarians of the 21st Century.” The document has been an impetus for information
professionals to look at themselves and the work they do with a new sense of accomplishment and
pride. The competencies document has become a valuable “C” word in our coliective lexicon. A public
statement of our competencies, and our adherence to them, will not alone ensure success. I have select-
ed a list of additicnal “C” words, mastery of which I believe is essential to our success as a profession
and as individuals. They form a second journey, taken alongside our journey to interdependence. 1 call
it the journey “From ‘C’ to Shining ‘C.”"  will be sharing these “C” words, and the concepts behind
them, with you over the next few months. They include Communication, Competitive edge, Correlation,
Culture, Cheering, Courage, and Chutzpah! They are ingredients in our campaign to educate those who
need to understand the value of special librarians.

Get ready for the journey, and prepare to celebrate yourself and cheer each other along the way.

Susan DiMattia, President

have askegd "Why?" in the

affort 1o tirn the guandary
into a new cnalienge and

el L ot
declare, "Why not?
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y MEMBER NEWS 4
Fortney Receives Prize

Lyan Fortney, vice presi-
dent and director of EBSCO In-
formation Services Biomedical
division, recently received the
Medical Library Association's
(MLA) first ever Daniel T. Rich-
ards Prize given in recognition
for excellence in writing about
collecting in the health sciences
fleld. Fortney was recognized
for work on the publication /n-
dex Medicus Price Study, 1994-
1998, designed to provide med-
ical and health sciences fbrari-
ans with information about in-
flationary trends within specific
biomedical disciplines. Fortney
is an active member of the Ala-
bama Chapter, as well as the
Biomedical & Life Sciences and
Pharmaceutical & Health Tech-
nology Divisions.
Marta Lange/CQ
Award

Laura Gasaway, director of

the law library and professor of
law at the University of North
Carolina, Chapel Hill, received
the third annual Marta Lange/
€Q Award. Gasaway was rec-
ognized for her work at mas-
tering complex law-related
subjects and engaging a wide
variety of audiences locally and
nationwide with her demystify-
ing presentations. She was also
noted for testifying before con-
gressional committees and par-
ticipating in drafting briefs for

important legislation. In 1987
she was given the distinguished
John Cotton Dana Award and in
1988 she was named an SLA
eliow. Gasaway is a member of
the North Carolina Chapter and
the Legal and Museum, Arts &
Humanities Divisions.

Theo S. Jones-Quartey, in-
formation center manager at
W.R. Grace in Columbia, Mary-
land, was the main presenter at
the fourth diversity program of
the College of Library and Infor-
mation Studies, University of
Maryiand, College Park, this
past April. Her speech, titled
“Mentoring: Personal Reflec-
tions of a Special Librarian,”
stressed the need for mentoring
for special Hibrarians, particular-
ly ethnic minorities, as well as
the need for mentoring in
America’s corporate workplace.
jones-Quartey is & member of
the Maryland Chapter as well as
the Science-Technology, Chem-
istry, Solo Librarians, and Li-
brary Management Divisions.

by OCUFA

" Marlene Cummins, Astron-
omy Library, University of Tor-
cnto, has been honored by the
Ontario Confederation of Uni-
versity Facully Associations
(OCUFA} for her contributions
made to librarianship by aca-
demic librarians. The academic
Hbrarianship award is presented

0 the librarian who has dem-
onsirated exceptional dedica-
tion in their work, and a signif-
icant contribution fo scholarly
achievement in the academic
community. Awards were pre-
sented this past May in Toron-
to, ON. Cummins is an active
member of the Toronto Chapter
and the Physics, Astrenomy,
Mathematics Division.

Hart Elected to
of Directors at SCH

Clare Hart, executive direc-
tor of enterprise progucts, Dow
jones interactive, Princeton, Nj,
was elected to the board of di-
rectors of the Society of Com-
petitive intelligence Profession-
als (SCIP). She will be one of
five directors serving on the
board for a three year term.
Hart has spoken at numerous
conferences including SLAS
Annual  Conference, Online
World, SCiP, and Pubiic Rela-
tions Society of America. She is
also the president of SCIP's
New Jersey Chapter, as weil as
an active member of SLAS
Business & Finance Division
and New jersey Chapter.

inducted
eliow

joAnne Boorkman, head
librarian, Carson Health Sci-
ences Library, University of
California at Davis was recent-
by chosen as z Fellow of the
Medical Library Association
(MLA). She has served on
MLA’s Board of Directors and

on more than fifteen commit-
tees, chapters, and task forces.
Boorkman, a distinguished
member of MLA’s Academy of
Health Information  Profes-
sionals (AHIP), was instru-
mental in the development of
the academy's credentialing
program. She has also co-edit-
ed multiple editions of the
book, Introduction to Refer-
ence Sources in Health Scienc-
es with SLA/MLA member
Fred Roper. Boorkman is &
member of the Sierra Nevada
Chapter, and the Biomedical &
Life Sciences Division.

of Transportation library video
titled “Transportation Librari-
ans: Partners in Technoiogy
Transfer” was chosen as one of

the sixteen best Minnesots
State documents of 1998, Win-
ners were chosen from a fieid of
fifty formal submissions and
more than 1,000 documents re-
viewed by the Minnesota Legis-
iative Reference Library. A pan-
¢t of four udges from the Min-
nesota Library Association Gov-
ernment Roundiable selected
which documents to be placed
on the sixteen best Hst Jerry
Baldwin, the Lbrary director, is
a member of SLA. He is & mem-
ber of the Minnesota Chapter as
well as the Business & Finance,
Library Management and Trans-
portation Divisions.

SLA is officially established

Articies in Spedial Libraries offered for sale

Membership sount is 354

Hodel T car introduced
Titanic sinks
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: Vieksite: I bt/ diinkeractive.com

Front Pages

e Hig

by Meegsstarnd

This service is backed by thousands
of reporters, hundreds of news bureaus
and 1 commitment.

Only Dow Jones proves  to help information profession-  Learn more about the InfoPro
its dedication to the als work more effectively. Alliance and the Leadership
world-wide information Award at ip.dowjones.com

The Leadership Award is
presented annually to the SLA
member who best exemplifies
the personal and professional
competencies highlighted in

hie InfoPro Alliance is a SLAs “Competencies for Special  Dow Jones Interactive’

coliection of programs designed  Librarians of the 21st Century.”  Everything You Really Need To Know.

professional community

' with the InfoPro
Alliance and the Dow Jones
Leadership award.

or by calling 888-609-2397.

AsinfPacinic EuropPE/MiDDLE EAST/AFRICA Larin AMERiCA UNITED STATES/NORTH AMERICA E-MAIL
852.2832.2323 44.171.842.9400 525.282.0560 800.369.7466 djiinfo@wsj.dowjones.com
DWNES\ ©1999 Dow Jones & Company, Inc. Al rights reserved. 5.99 Dli-602
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SCHOLARLY RESEARCH REPORTS

Valu SoacelLbmriss

Finsi Repant

Specisf Libralies A3sooin

Seadying Vabue of information Services in Special Libraries ang
information Centers ($27, SLA members 822)
by Paul B Kanfor

Results of this study, examining users’ perception and description of

the value of special ibraries and information services in the corporate
setting, are exhaustively documented in this 110-page technical report.

Ten libraries were studied, through a total of 218 telephone interviews,
resulting in more than 2,000 coded user utterances. The users’ percep-

tions conformed fairly well to the taxonomy developed by the researchers in an earlier study,
with a few additional coding groups introduced to deal with corporate issues.

g;/'/ Sprs oo s

Users’ Choice of Filtering Methods foy Blectronic Text
by Dr. Reyz Pidel and Michael Crandall (827, SLA mermbers 5323

This technical report describes results from the 1994 Goldspiel re-
search project focusing on considerations used by managers and engi-
neers to filter fuli-text electronic technical periodicais. The project exam-
ines whether there is a relationship between users’ online searching
methods, their profession and their job responsibilities. Both the relevant
and non relevant factors dealt with subject matter, as well as form, con-
tent, and writing style. In addition, subjective and situational factors

were important to users in determining relevance. The results of the study indicate the complex-
ity involved in establishing profile criteria that provide useful fiitering mechanisms.

AMOUNT IN BILLIONS (U3 DOLLARS)

1200
1100 +
1060 +

490 4

For more information on these and other SLA publications,

visit the Virtual Bookstore at www.slapublishing.org

123;‘.:;
INTERNET GENERATED REVENUE
1994 -2002
- 2 | )
1985 7 ‘.;;6 1997 1998 1899 2000 20¢1 2002

Source: Activhledia

e

The National Technical infor-
mation Service (NTIS) in the US.
Department of Commerce recent-
ly announced it will be offering a
free one-week trial for World
News Connection (WNC) via the
Internet. The WNC is the online
version of the previous Foreign
Broadcast Information  Service
(FBIS) daily reports. The WNC
aiso includes articles coiiected by
the FBIS. The FBIS identifies, se-
lects, and {ransiates artices from
indigencus sources outside of the
U.S. The NTIS receives a divect
feed of these articles from the
FRIS for inclusion in the WNC
and mekes them accessibie fo
subscribers. To participate in the
free one-week trial, visit the
WNC  web  site at hitp/

wrc.fedworld.gov and complete
the application. For further assis-
tance, call 1-703-605-6506

Dow Jones & Company and
Reuters Group PLC have an-
nounced 2 jolnt venture nvolv-
ing thelr Interactive business ser-
vices which are mostly Internet
based. Dow jones Reuters Busi-
ness Interactive LIC combined
will develop a new web-based

service to provide corporate
news, information and research

data for many categories of busi-
ness professionals. The new ven-
ture will offer giobal proprictary
and third party business infor-
mation via the Internet to the
deskiops of corporate and infor-
mation professionals worldwide.

“Butting Knowledge to Work®” coined by John A. Lapp
First (onference held completely independent of ALA
First Female President elected—PMaude A, (arabin Mans

Einstein postulates his "Gener
Short wave radie introduced

8 Information Gutiosk « July 1392

ai Theory of Belativity ™

19th Amendment ratified {Women's right 1o vois)
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CHAPTER & DIVISION NEWS

“?"u hern California Chapter

f \,.\/”

isney Wor kshop
Members of
the  Southern
California Chap-
ter recently at-
tended a work-

in Angheim, CA, on Essential Technologies
for Going Digital. The workshop also includ-
ed a tour of the Disney archive where mem-
bers were allowed to see an authentic Oscar.

In the picture: SLA member Debbie
Hartzman from Disney’s New Technologies
department and coordinator of facilities for
the workshop jokingly presents SLA mem-
ber Richard Hulser with an Academy Award
for best chapter member.

Texas Chapter
Celebrates Fiftieth Anniversary

The Texas Chapter recently celebrated its |

fiftieth anniversary with & reception honor-
ing ali of their past presidents at the Lady
Bird johnson Wildflower Research Center in
Austin, Texas, this past April. SLA Presi-
dent Susan DiMattia and Texas Chapter
President Mike C. Zimmerman offered con-
gratulations to the past presidents in atten-
dance. Each was presented with a plaque
containing a cextificate of appreciation for

their service and contributions to the chap- |

ter. Those unable toc attend will receive
their certificates in the mail.

Guests of bonor at the 50th Anniver-
sary party April 11, 1999 include Past
Presidents: (top row) Marilyn Redmond
(94-95), Carclyn Meanley (77-78), Ann
M. Robertson (76-77), Gail Wilson (95-
96), Lou Pazris (72-73}, Claudia Bird (84-
85), Julie Hallmark (75-76), (bottom row)
Denise Chochrek {93-54) , Janice Ander-
son (90-91), Peggy Shaw (87-88), Jean
Martin {74-75).

i infermaiicneutisek.com

shop at Walt§
Disney facilities |

Get the power ool for
business news that

Join the growing rumber of successiul businesses that have come to rely on
NewsCast by Wavo, the most powerlul, webbased business information service.
Fach doy NewsCast accurately fillers more than 100,000 news siories against
more than 1,500,000 custom search terms. To accomplish this, NewsCast was
built around the same xevoiuﬁoncry pattern maiching technology used by government
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Ninety years ago, standing on the veranda of Mt. Washington
Hotel in Bretton Woods, New Hampshire, John Cotton Dana and a
group of twenty-six Hbrarians decided there was a need for spe-
cialized librarfanship. The ideas they discussed at the “Veranda
Conference” laid the foundation for the creation of an organization
that could serve the special interests of corporate, government, and
academic libraries. As a result, the Special Libraries Association
was formed. At the time, the notion of a group of librarians creat-
ing their own organization based sclely on specialized needs
seemed far feiched,
however, ninefy years
later, SLA’s achieve-
ments stand as a tes-
tament to john Cotton
Dana’s original idea.

As the ninetieth
anpiversary  celebra-
tion begins, i would
be appropriate o lock
back and reflect upon some of the significant events that have played
a pivotal role in the association’s history since its inception. This is-
sue of Information Outlook features an SLA timeline of chronological
events running concurrently with a world event timeline. You will
have an opportunity to appreciate the history of the association and
put into perspective the events, the people, and the places that un-
doubtedly shaped the fisture of the association as well as the world.

Here are a few of the SLA events that are featured on the timeline,
many run parafie! with world events that have changed the face and
conscienice of humankind. In 1920, the 19th Amendment allowed
women in this country the right to vote, however, a year before SLA
elected Maude A. Carabin Mangn,
as its first female president. In
1942, during the first stages of
World War H, the association took
the initiative to extend all of its
services to public and private §i-
braries engaged in national de-
fense and the war effort. In the
1970's, the association played a
role in denouncing the policies of
apartheid in South Africa by pro-
testing South Africa’s membership in FID and the SLA membership
also approved a resolution not to select conferences and meeting sites
in states that have not ratified the Equal Rights Amendment.

One of SLA’s most shining moments happened in 1985, when
the association moved to the mansion at Dupont Circle in Washing-
ton, DC, after nearly fifty-five years in New York City. Coincidental-

ly, SLA's rnew head-

guarters was otiginally =

built in 1909—the year
SLA was founded—by
& special librarian,
Arthur jeffrey Parsons.
in Washington, SLA
now had the opportuni

ty to plan for future ex-

pansion, build stronger ties with irade associations, and enhance
government relations with its close proximity to Capitol Hill, thus

establishing itself as an international organization.

And here we are in 1999—

moves at the speed of
ight and we're all ex-
pected to keep up. Tech-
nology has given way
a multitude of career
options and a bright fu-
ture for &l information
professionals. Take ad-
vantage of what the
miilennfum  has  in
store—it's certain to be
exciting for SLA and the
profession as a whole!
Looking back on the
ninety years of events
that have placed the as-
sociation as a world
leader in the advance-
ment of special lbrad-
anship, it is safe 10 say,
this is what john Cotton
Dang and a group of
twenty-six  librarians
standing on the veranda
of the Mt Washington
Hotel in Brettorn Woods,
NH, had in mind. X
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~and why? Let us know! Go o
; yww.mformanonouﬂook com

and post your respense

Special Libraries Directory published
Publicity methods exhibited at annual conference
Membership count 1129

BB Founded

10 information 2utiook ¢ July 1953

{nsulin first given to diabetics
First scheduled TV broadeast
FERMMELEINE

of telecommuting, videocon-
ferencing, online shopping, and virtugl everything! Business

. anmversarv of the
: Speczal Libraries Assocxatwn



- Asavalued member of the association, you will benefit from a broad range of
~ products, programs, and services especially designed to meet the needs of
 special librarians. |

~ Visit SLA’s World Wide Web site at http://www.sla.org today for complete
 information on the member benefits you can’t afford to be without! Or contact the
* membership staff at 1-202-234-4700, ext. 671 or at membership@sla.org fora

complete membership packet.
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ince its inception in 1996, SLA’s web site has
enabied our members to access association information
around the clock. The addition of this Members
Only section is designed to add to the vaiue of your SLA
membership and increase your access to the association.
Features include:

v

A AN

Howr Do | Access the Section?

Enter the Members Only section by typing
g and clicking on the Members Only link.
This link will take you to the SLA Member Login
screen. Once at the Login screen, type your last name and
your personal identification number (PIN). This PIN is
located on your SLA membership card, at the bottom cen-
ter. After entering your name and PIN, click “Login.”

VW,

DK Vm . What Now?

After entering the section, you will see s weicome mes-
sage and links connecting to the varicus member services.
Among these wilf be:

What is the View/Change Festure?

This feature aliows you to visw personal membership
information, such as contact information, last dues pay-
ment, unit affiliations, and committee assignments.

This screen displays your contact information as it ap-
pears in SLA’s database. To edit your contact information,
simply change the information directly on the screen. After
confirming that your information is correct, click “Sub-
mit.” If you make a mistake while editing, click “Reset”
and begin again.

Once you have submitted your edits, the Confirm
Member profile screen will appear. Please check yeour in-
formation for accuracy and click “Confirm.” If you wish to
re-edit your record, you may do sc by clicking “Re-Edit.”
Please note that your changes will not be stored in SLA’s
database unless you click “Confirm.” This will complete

the editing session and your information wiil be updated in
SLA’s database.

Unit, dues, and committee assignment information may
be viewed by clicking the appropriate battons. This infor-
mation is specified as view only and may not be edited.

What is the Who's Who Feature?

The Who's Who is SLA’s online version: of our printed
annual membership directory. The information here is
linked directly to our database, so that address changes
processed in the database will be reflected almost immedi-
ately in the oniine Who's Who.

You may use a number of search criteria to locate mem-
bers in the directory. The searchable fields appear at the
top of the screen. Simply enter your criteria and click
“Search for Members.” If you make a mistake, or wish to
conduct another search, click “Reset.” The resuits of your
search will appear on the lower half of the screen. You may
also search for members alphabeticaily by clicking on the
letters above the words “Who's Who” When a search is
complete, you may click or a specific member’s name to
see contact information as it would appear in the print ver-
sion of the directory.

e

How Do | Navigate Behween Featuras?

To navigate between various features of the Members
Only section, click “Member Home” in the left margin of
the page. This will return you to the weicome screen, From
the welcome screen, click on the feature of your choice.

Why Bust ! Enter a PINY

The Members Only section is password protected for
your security. Becanse your membership ID number ap-
pears on mailing iabels sent from SLA, 3 new, secure and
unigue PIN has been created for you. This measure of se-
curity is designed to prevent anyone other than yourself
from seeing and/or changing your personal infermation.

What # | Misplace My PINT

Please keep your membership card in a secure but
handy location to avoid misplacing your PIN. In the event
you lose your card and forget your PIN, you may e-mail
membership@sia.org for this information.

Who Should § Contact With Questions?

We welcome your feedback on this new benefit. If you
have any guestions or comments regarding the section, please
feel free to e-mail them 1o ; ;

More efficient methods of handling membership established
SLA fist of members published
SLA moves to the Stecher-Halner Building, New York, NY

1.5. stock market crashes
Photo flash bulb deveioped
World War H begins in Europe
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Now the information you're looking for
is looking for you.

Introducing InSite 2, for Business and Information Professionals

Sudderly, things are looking up when it comes to delivers timely, relevant information in easy-to-use
helping business professionals find the answers reports. InSite 2 for Business Professionals is an
they need. Because with InSite 27 the answers effective tool everybody can use right now. Which
come lcoking for them. Its user-friendly frees you to spend more time on sophisticated

sw

ALERTS are included in the budget-friendly ¥y research. And if you subscribe to InSite 2 for
true flat-fee pricing. In an exciting departure lnstge Information Professionals, you'll have just the
from basic database presentation, we've organized T tool for that. We've put a solution in your hands - and
content around popular business issues: companies, the rest of your company as well. Try out InSite 2
industries, and people. This solutions approach today, call 1-800-419-0313 ext. 2030

., 7
the Gale Groy,
362 Lakeside Drive, Foster Ciry, CA 94404 U.5.A.© 1958 Information Access Company. Gk RESEARCH
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All rights reserved. All other trademarks are the property of their respective owners. FRIAMARY SOLIRCE MEDIA
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Make a Web Site Sing with Free Push Technology

4

in the November 1998 issue of Information Outlook,
Robyn E. Stanley and Christy Confetti Higgins wrote an
article titled “So Much Push, So Little Time.” As a follow-
up, this piece will focus on how free “push” technology
available on the World Wide Web can belp anyone create
a site that keeps people abreast of current events,

About three years ago, I built a web page essentially
amounting to a list of my favorite research sites on the
Internet. Basically, I use it as a glorified set of hook-

marks, allowing me to easily access those sites, regard-
less of where T am, or what computer I'm using.

As time has passed, I have supplemented my page
with several free “tickers” available on the web. So
now not only do I have a Hst of useful research sites,
but also a means to keep myself and others updated on
the Iatest news.

It should be noted that there are hundreds of propri-
etary news tickers on the web that appear on specific

sites, or that can be displayed as separate windows on a
computer deskiop. Unlike those tickers, the ones to be
listed in this article may all be placed on personal web
pages without cost.
Ticker

The first free ticker I discovered comes from the Total
News web site. Total News is a site that indexes—and
allows for the searching of—current news stories from a
variety of maior web sites, such as MSNBC,
ABC News, Fox News, USA Tbdgy, and Yahoo.
Additionally, Total News makes 3 free Java tick-
er available to anyone wanting to put t on 2
web page.

The Total News ticker includes six news cate-
gories—news, business, world, sports, sci-tech,
and fe. It is customizable for the viewer of the
ticker. The viewer may choose to make the ticker
display none, ali, or a specific number of the
headlines for any news category. The viewer
may also scroll back and forth between head-
tines using two arrow buttons. When the viewer
dicks on any headline, a new browser opens,
containing the full text of the story from the cor-
responding web site.

The Total News

The 7am News Ticker

Offering a similar java news ticker is the 7am
News site. 7am offers a range of free news ser-
vices to other web sites in exchange for the opporiunity
to display advertising messages. The 7am ticker is one of
these services.

The 7am News ticker is similar to the Total News tick-
er in that if provides links to stories from a variety of ma-
jor web sites, such as (NN, the BBC, The Washington
Post, Yahoo/Reuters, CBS Sportsline, and 7he Sporting
News. 7am also supplies some of its own stoties, as well
as the aforementioned advertising messages. The major

by Jack Styczynski. Styczynski is a researcher in the NBC Information Resource Center, New York, NY. He also main-
tains “The Sports Hot Sheet,” which is now at @ new address (hitp.//members.xoom.com/hotsheet/sports.himij. He

can be reached via e-mail at Jack.Styczynski@nbc.cont.

Salary Survey conducted and published in Speciaf Libraries

Bues waived for ali members drafted in the military
SLA becomes a member of IFLA
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Pear! Harbor bombed
ENAIC introduced (first fully electronic computer}
Transistor invented
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difference from the Totai News ticker is that the 7am ticker is cus-
tomizable only by the webmaster of the site displaying it. The web-
master chooses which of ten news categories will be displayed,
such as USA news, world news, sports news, Christian news, of
even Australia or New Zealand news. The webmaster may also adé
local headlines or messages with links. The viewer has no control
of this ticker. There is no determining which or how many head-
fines he or she will see, nor is there any scroffing back and forth
between headlines. Clicking on a headline takes the viewer to the
full text of the story, but uniike the Total News ticker, a new brows-
er does not open.

Web Ticker
Rather than offering one ticker with a choice of categories like
7am, Web Ticker offers a variety of opeC'ahzed Java tickers. This
takes the customization option away from the webmaster, who is
now forced to display multiple tickers if multiple categories are de-
sired. Of course, that also means the viewer has no control over
these categories either. At present, eleven categories are available,
including news, sports, business, technology, entertainment, and
health. Headlines link to the full text of stories from a somewhat
wider array of major sources, including CNN, Yahoo, USA Todgy,
The Washington Post, ESPN, The Sporting News, Wired, ZDNet,
MTV, E! Online, The Hollywood Reporter, and Rolling Stone. As
with the Total News ticker, clicking on & Web Ticker headline opens

a new browser.

lee Web Ticker, e.Tel offers a variety of specialized Java tickers
that cannot be customized by either the viewer or the webmaster of
the site displaying them. The specialty of e.Te} is sports, with its
free tickers offering updated scores and links to the full text of ma-
jor sports stoties, courtesy of ESPN. The e.Tel tickers include three
seneral sports tickers, as well as specific tickers for basebali, foot-
bail, hockey, and basketball. The company alse offers a stock mar-
ket ticker, a general news ticker, and a radio ticker with links to live
Internet broadcasts. Like the tickers from Total News and Web Tick-
er, clicking on a headline or score on an e.Tel ticker opens up a new
browser.

Aga.n, like Web Ticker and e.Tel, selfPage offers a variety of
specialized Java tickers that, for the most part, cannot be custom-
ized by either the viewer or the webmaster of the site displaying
them. These inctude tickers for the stock market, general news, and
sports, as well as a Java clock. The webmaster can customize the
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market ticker to display specific stock gquotes, and the clock to dis-
play a specific time zone. The biggest drawback of the selfPage
tickers ig that clicking on quotes, headlines, or scores rarely pro-
vides the viewer with much additional information, such as the full
text of a story. The selfPage tickers are free for personal web sites,
but cormercial web sites are asked to pay $49.99 per year to use
them. The company requests that personal web site operators dis-
play 3 large banner advertising seifPage’s Internet directory regis-
tration services.

Artigen aiso offers specialized Java tickers that cannot be custom-
ized by the viewer or webmaster, except—iike 7am—the webmaster
may add local headlines or messages with links. The webmaster may
also decide whether or not clicking on a headline wili open & new
browser. Other than that, each available news category requires the
webmaster to display a separate ticker, as is the case with Web Ticker
and some of the others. Artigen categories focus mainly on science
and technology, with science, health, and info-tech tickers supple-
mented by a general news ticker. Primary sources for fuli-text stories
include CNN, the BBC, Reuters, ABC, and cinet.

Ra er than Java, the MS\I Investor ticker uses ActiveX technoi-

ogy, which can be viewed on Microsoft’s Internet Explorer browser,
but not ail others. This ticker is fully and easily customizabie by the
viewer, using the “custom” button. The top line of the ticker pro-
vides market indices and any stock guotes & viewer desires on a
brief delay basis. The bottom line provides news beadliines courtesy
of MSNBC in a variety of viewer-defined news categoties. These in-
clude commerce, health, investor headlines, living, news, on-ai,
opinion, sports, technology, and weather. Clicking on a guote pro-
vides the viewer with more information about the stock from MSN
MoneyCentral. Clicking on a news headline provides the full-text
story from MSNBC. Neither click opens up a new browser. Webmas-
ters are required to dispiay a brief disclaimer below this ticker.

i i.—un
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The Weather24 ticker is a basic Java appiet that provides current
weather conditions and temperatures for major cities nationwide,
There is no additional information avafiable. In other words, ne
“clicking.” The ticker is not customizable for either the webmaster or
the viewer, except that the viewer may change its scroliing speed.
The Weather Underground calls its service a “sticker,” rather
than a “ticker.” Regardiess, its basic GIF graphics are updated hotr-
ly and display the temperature and weather conditions of any city



or cities the webmaster selects. Clicking on the sticker takes the
viewer directly to a Weather Underground page featuring a forecast
and additional weather information for the city specified, without
openirig a new browser. Adding one of these stickers to a web site is
as simple as going to the Weather Underground front page and typ-
ing in the name of the city desired, then clicking on the “Add this
sticker to your homepage” link, and following the directions listed.

The Weather Channel offers two similar products called a
“weather magnet” and a “weather viewer.” Again, the webmaster
selects a specific city for which to display weather conditions. The
“magret” is almost identical to the Weather Underground’s sticker,
with only basic information provided on the graphic. Conversely,
the “viewer” is much more detailed—including features such as ra-
dar and satellite photos—but is also much larger, and has a tenden-
¢y o dominate any page displaying it.

Other Tickers

There are more sites that offer free Java tickers for web sites,
among them News Index and Pointcast. News Index is a site similar
to Total News. The basic News Index ticker takes viewers who click
on a headiine to a list of stories from various sites. Webmasters
may also customize News Index tickers to search on key words in
stories from a host of sources, and display headlines of specific sto-
ries containing those words. However, News Index tickers are a bit
confusing. And although Pointcast was one of the originators of
push technology on the web, its free news ticker is also somewhat
disappointing.

On the other hand, there are some very good tickers targeted to
specific audiences. UniSci offers a free ticker linking to its science
news stories. StatMarket offers a ticker focusing on Internet trends
and statistics, and includes stock quotes and comparisons for major
Internet companies. Mearwhile, Exploring Faith and iRESiST offer
free Christian-oriented tickers—Exploring Faith linking to stories
from mainstream media, and iRESIiST linking to a wide variety of
sites, including public message boards.

Lastly, for those who would like to create a new Java news tickey
for others to put on their web sites, there’s a free service from Tick-
erland. Not only do Tickerland tickers allow news providers to pro-
gram in their own headlines, but webmasters using the tickers may
also add local headlines or messages, as is the case with the 7am
and Artigen tickers.

H -~ ; .
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installing any of the tickers on a web site is as easy as adding a
few lines of HTML code. Once done, simply sit back and enjoy.
With the exception of the tickers that allow for the changing of local
headlines or messages, there’s no further work involved. Go to the
Bahamas for a week, and the tickers continue to be updated. Your
patrons wiil think you're hard-working, and a genius! %

Membership count 5,443; SLA disaffifiated from ALA
Retired membership estahfished with dues of $5
First presentation of SLA Hall of Fame Award

1.5.5.R. detonates first atomic bomb
End of hndochina War

Robert Noyce makes first microchip
TEMELENE
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“If only serials
management were
easier.”

In the serials acquisition world, a lot of things can go wrong. Knowing how
to fix them-—quickiy—is paramount. RoweCom’s services can streamiine your
content acquisition, providing direct access to your serials records and a
minimum of involvement in routine ordering and claim processing. You <an

maintain a complete subscription management system, as you see fit.

Choose from more than 45,000 magazines, journals, and newspapers from

over 15,000 publishers, plus 8 million books. Choose RoweCom.

www.rowe.com

Call 1-800-ROWECOM, x286. Or email info.outlock@rowe.com
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Mara Houdyshell,
Patricia A, Robles,
and Hua Yi

“hat was the attention getting question we asked fibrarians via an e-mail survey in
the summer of 1997. And the response? A resounding, YES! And we were
concerned that anyone would bother to return the survey atall . . .

What Were We Thinking?

As three Tibrarians who had come up through the ranks (i.e., as student assistants and
support staff), we wondered how many others had segued into brarianship in much the
same way and, if pre-M.L.S. library work experience significantly influenced an individual’s
overall job satisfaction. The central question we posed: If you could do it all over again,
would you? (Become a librarian, that is). Regardless of the daily grind, lack of respect for
librarians and their work, and the sometimes “unreasonable” demands of library users, a
majority of the over 500 degreed librarians responding to our survey seem to be quite sat-
isfied with their career choice.

Mara L. Houdyshell is a senior assistant librarian in the Reference and Instruction Department
at California State University, Northridge, Bibliographic Instruction Lecturer, Subject Specialist
in the areas of Education and Degf Studies. She may be reached at mara.houdyshell@csun.edu
Patricia A. Robles is a senior assistant librarian at Caljfornia State University, Bakersfield,
Circulation & Multicultural Librarian. She maqy be reached at probles@csubak.edu
Hua Yi is an assistant librarian at California State University, Bakersfield, Electronic Infor-
mation Librarian. She mqy be reached at hyi@csubak.edy.

: Publications departisent established
News and Notes quarterly publication replaces the Bulfetin
Subscription to Speciof Libraries and Technical Book Review, $10 sach

1.5, develops laser device
Atlas.computey installed at Harwell
Valentina Tereshkova—Hrst woman -in space
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Of the 500 tallied surveys, 288 librarians said they would defi-
nitely choose librarianship as a profession again, while an addi-
tional 182 librarians said they would probably choose a library ca-
reer again. These two groups account for nearly eighty-seven per-
cent of the respondents. Not a bad vote of confidence for a career
perceived by the public-at-iarge to be aiternately dufl and fascinat-
ing. The number of responses received in less than a one month pe-
riod, both by e-mafl and traditional mail, was impressive {close to
600) and enlightening. Librarians from multiple sectors of the feld
were more than enthusiastic to “talk” about their chosen career, the
questionnaire itself proving to be its own best publicity. It seemed
as if librarians everywhere were eager to respond to our query. The
survey {consisting of twenty-one questions) stimulated such an in-
terest, that it could not be contained within the confines of any of
our ten pre-selected electronic Hbrary listing services. While we re-
quested formal posting permission of these sites, the relative con-
venience of e-mail led to the survey being readily passed among
friends. Not only did librarians respond to the survey, but magy
also added notes of encouragement, a few even expressing appreci-
ation that someone was taking the time to conduct such an inguizy
(eliipses indicate separate comments):

1 would

)'ymcd {1\15 jagh
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in, we became convinced that we

As the surveys literafly poured
had made the right decision to chance our survey i an electronic
format. In fact, the ease of responding electronically no doubt aided
in insuring that a willing recipient would return a form. In seeking
to gain insight into an individual’s degree of job satisfaction, we

correlated two key factors, 1) Would you do it all over again?, and
2) Did previous work experience in a Hbrary environment (ptior to
obtaining their M.L.S./M.L.L.S degree result in 2 higher level of job
satisfaction? Well, yes . . . and no.

I Tust Wanted to Be a Libravian

Three hundred eight librarians had worked in a library enviren-
ment before cbtaining their library degree (293 of those for one te
ten years) while 190 had spent one year or less working in a -
brary {including those with no Iibrary background at alij. How does
this correlate with the likelihood of choosing the same career path
again? One hundred fifty-five individuals (out of 190} of those
with litfle or no prior library experience would choose the profes-
sion again, compared to 271 {out of 308} with some lbrary work
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experience stated that they would once again choose the profession
{see Table 4). Statistically speaking, the numbers represent an
eighty-two percent vote of confidence for their career choice by the
first group and eighty-six percent for the latier.

The bottom Hne seerss to be that most pecple who chose to en-
ter the profession did so primarily because of a genuine apprecia-
tion for the pursuit of knowledge and information—and for helping
others pursue the same, Regardiess of employment background—in
or outside—of a library environment prior to obtaining an M.L.S./
M.L.LS., most Hbrarians enjoy their work and chose it with very lit-
tle cutside influence.

WY LY %:m ! JTIE
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The surveys returned o us (seventy-eight by U.S. mail} came
from all over the United States and a few from other countries. We
heard from academic Hprarians, public lbrarians, and special ffvrar-
ians: corporate, law, medical, and freelancers.

Much to our surprise, the bulk of responses came from special
librarians (221}, followed by academic librarians (152), and public
librarians (823, The remaining forty-five can be classified as mis-
cellaneous categories or missing responses on returned survey
forms. Based on the number of responses by type of library cur-
rently employed, we learned a valuable and hurmorous lesson, a va-
cation month, such as August, is perhaps not the best time to con-
duct a survey if the goal is a balanced response pool.

Summer vacation patterns may account for the somewhat lop-
sided respondent group numbers, leading us to the hypothesis that
many academic librarians are taking vacation time in August prior
1o the start of the academic year and that many public Hbrarians are
taking time off following the conclusion of their hectic summer
reading programs.
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Why So Many Special
On this aspect, we can only speculate. Special librarians proved
to be a very enthusiastic respondent group. Perhaps due {o the na-

ture of their work these librarians are not necessarily tied to & tra-
ditional vacation cycle, making them more readily available for
summer survey participation. These Hbrarians, working alone or in
smail numbers (and generally with fewer resources on hand}, con-
ceivably are more accustomed to the use of e-mail as a primary
communication tool. This, in part, might make special librarians
more likely to respond {than other Hbrarian groups) fo a survey
presented in this format.
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As expected, most hbra*xars responding to the survey and prob
ably the majority working in the trenches are white, by ethmc.ty
and female (see Table 1). Additionally, most survey participants
hold the M.L.S/M.L.LS. as their highest degree, A relatively small
number hold a Ph.D. {see Tabie 2.



But, Are They Happy in Thelr Work!

Are librarians, in general, happy with their choice of profes-
sion? if our sampling of 500 out of the fibrarian Iabor pool of an
estimated 154,000 librarian positions held is an accurate indicator,
then yes they are (employment number is based on 1996 esti-
mates published by the Bureau of Labor Statistics in 1998).
Across all returned surveys, across all areas of the profession, the
majority of librarians saié that they would definitely do it all over
again. In response to one of our primary questions, “[In regard to
your] Overal} satisfaction in attending library school and choosing
librarianship as a profession . . . would you definitely, probably,
possibly, probably not, definitely not, or [you're] not sure—would
you do it again? The decision was clear, 418 librarians gave their
career choice a thumbs up, indicating that they would definitely
cheose it again {see Table 3). An additional fifty-two individuals
would possibly make the same decision.

As was originafly hypothesized, most librarians had some type
of previous Hbrary experience before obtaining their M.L.S., al-
though not i the extent we had anticipated. Librarians simply
seem to enjoy their career choice regardiess of their prior work ex-
perience. This finding was a bit surprising, based on our initial as-
sumaption, but not unwelcome. Our third survey question specifi-
cally addressed library employment of those with library work ex-
perience prior to obtaining their M.L.S./M.L.LS by requesting, “the
number of years spent working in a library in some capacity
(OTHER than as a librarfan) PRIOR to obtaining a library degree”
(see Table 4). Those who did have some previcus library work ex-
perience were asked to comment on factors that influenced their
decision to pursue librarianship as a profession. Following are
some of their comments. (Note, minor typographical errors made
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by respondents have been corrected, individual responses are sepa-
rated by ellipses):
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The People in Thelr Lives
Part of our survey also focused on what influence other individ-

uals had on a librarian’s decision to enter the profession (as was
mentioned previously). Were respondents influenced to undertake a
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career in Hbrarianship by those around them? The question, “To what
extent did the following influence you to pursue library and informa-
tion science work?” revealed that public and academic librarians, more
than those in other categories, had the most influence in this area (al-
though not to an overwhelming extent)—significant influence by a
pubiic librarian tallied to a whopping twenty percent (close to the same
percentage were influenced by family members) while significant in-
fluence by an academic librarian came to twenty-nine percent.

Apother insightful finding in the survey results was ncting
which librarian groups have the most enthusiasm for definitely
choosing librarianship again. These two groups were those who
have been in the profession for twenty or more years (approximate-
Iy twenty-four percent}, followed closely by those who have been in
the professicn one to five years (approximately twenty-twe per-
cent). This might be explained, in part, by the investment in library
work belonging to those in the field twenty or more years and by
the “newness” and excitement of the profession feit by librarian
“young guns”, regardless of chronological age. Those with long-
term employment records could not have possibly foreseen the
amount of technological change that would occur, yet remain dedi-
cated to the profession or who, at the very least, are willing to work
in an increasingly technological environment. Those newer to ii-
brarianship, conversely, enter the profession knowing that technol-
ogy is changing—and constantly. This is perhaps part of their rea-
soning in choosing librarianship. These scenarios are decidedly hy-
pothetical and are certainly areas for further study.

So, You Wanna Be 2 Libray

Ultimately, what is it that makes an individual want to pursue i-
brarianship as a profession? ¥t is definitely not for the salary. Only
twenty-eight percent of the survey group indicated that this aspect
was an incentive. In fact, in regard to pay, several surveys came back
with brief comments such as, “Are you kidding?t”, “Hal”, and
“What money?” Nor was it for the status in society—a mere nineteen
percent indicated a strong incentive there. Indeed, the intellectual
challenge (eighty-two percent of respondents) and the opportunity to
be part of a service-oriented profession (ninety-five percent) seemed
to win out over all other motivations. While many librarians might
not cite service to the community immediately as one of their reasons
for their career choice, it is interesting to find that so many respon-
dents gave “service” such a high ranking in importance.

Other influential {or non-influential} factors of note were: as an
alternative to teaching (twenty-six percent) a good job market
(twenty-four percent} and to supplement ancther degree {iwenty-
two percent). Of greater influence was, enjoyment of the work/work-
ing environment (eighty-one percent) o earn a living (sixty-four
percent; which is not necessarily the same thing as for the “great sal-
ary”), and previous experience infor use of the library (sixty-two
percent}.

As noted above, it appears that the strongest reason survey 1e-
spondents chose the profession was for the work environment, and
second to that, to earn a kiving. One of the most variable categories
within this question {s that of a good job market. There is no doubt
that there is a correlation between the response to this question and
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the year that an individual entered the profession. For example,
those beginning thelr librarian careers in the 1970’s and in the ear-
ly 1990’s, may have found it more difficult to find the exact type of
position they had envisioned while they were still working on their
degree {cne of the three authors included).

v

The Good AND the Bad

In conjunction with the question of “reason for entering the pro-
fession” was the request for information about what librarians
liked best—and least about the profession. This seemed to cpen up
the floodgates for comments and opinions. What follows is a selec-
tion of actual respondent comments {again, minor typographical er-
rors made by respondents have been corrected, individual respons-
es are separated by ellipses):
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Because all of the individual responses were difficult to quantify,
we grouped related comments by category, singling out the top
three "enjoy most” and “enjoy least’.

First of all, the "likes" Helping patrons/challenge of a good
question {180}, daily challenges/intellectual challenge/continual
learning {1253, and diversity of work/variety (71). And the "dis-
itkes": Low status/low visibility/low pay (101), boring/repetitive
tasks (71}, and battling the bureaucracy/politics {64}

dbrarianship?

Ard finally, of particular interest to us was library use by future li-
brarians as they grew up. We wondered whether active usage of the §i-
brary by an individual and/or their family would somehow act as indi-
rect indicators to their chosen profession. Results showed that it was
library use by the individual, rather than the family that contributeé to
one's interest in working in the library environment. Personal use of
the Hbrary during this period was estimated by respondents to be--
Once 2 Week or More, fifty-three percent and at Least Once, thirty-five
percert. These percentages were significantly greater than an individu-
al's estimated family library usage on a weekly basis, but quite similar
in calculated monthly visits--Once a Week or More {twenty-nine per-
cent) and At Least Once a Month (thirty-six percent). 2

Ma
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A. Gender and Ethnicity of Response Pool

Gender .... .. Gender By Number . By Percentage
....................................... of Respondents ............. of Respondents

Male .o T8 e 15.6
Female ..o 413 ... e 82.6
Invalid or

Missing Responses ........ceecaee LS T 1.8
Total e SO0 e e 100.0

.... By Percentage
of Respondents

Asian SR 3.2
Hispanic 1.8
BIACK ..o ceeevcenrmrrcr v Bvsicinssmnsennie s 1.0
WHIE . ccrrcrensscerrererensccnnns 485 s 89.0
(65571 25NN . DOV SRR 1.6
{nvalid or

Missing Responses ..o 17 e 3.4
R Lo} 7Y VRN BOO e en et 100.0

Deagrees Held by Libravians

Degrees ..o By Numberof ........... By Percentage of
Held oo Respondents ........ccouoner Respondents
MLS. OnlY o

Two or More Master's
PRO. e
nvalid or

Missing Responses ...
L7t D

Would you do & sl over sgain?

OpINIoN ..o By Numberof ............ By Percentage of

U UORROR Respondents ..........ccc...... Respondents
Definitely .....ococevrrir e 288 il 57.6
Probably ..o 130 e 26.0
Possibly

Possibly Not .
Definitely Not ... B e easee s 1.0
Not Sure
invalid or
Missing Responses ...
R Lo -

Pravious Library Experienee

In library OTHER ............. By Number of............. By Percentage of
than as a librarian ... Respondents ... Respondents
Less Than 1 Year ... 180 e 38.0
1-10Years e 222 ¢ 58.6
More Than 10 Years .....occeeeve. R £ SRR 3.0
invalid or

Missing Responses ... O 0.4
Total e S, 100.0




24 Information Sutlosk » July 1999

It's computing

heaven.

The New Ei Computing Viilage:

The all-in-one information

place that illuminates the entire
computing industry.

You think the answer is out there,
somewhere, in the dense fog of comp
information that looms in cyberspace.

You could be iost for hours, Saivation is
now at hand from the creators of the awarc-
winning Engineering Information Village!
Only the most relevant and reliable sources
of information are allowed to pass into

£i Computing Viliage.

The Computing Village delivers the
specific abstracts, articles and papers you
need direct to your desktop. Tap into thou-
sands of the best Web sites and identify
trends. A network of experts resides in the
Computing Village to give you guidance and
to provide an opinion on special projects
you are working on.

Find the best sources of information, get
to the facts fast, interact online with peers~
ail at one integrated resource.

Visit www.el.org/computing or contact Ei
at 800-221-1044. In Eurocpe contact Ei Europe
headquarters at: fax +44 1727 834052, emai
europe@ei.org. In Asia: fax 612-0922-5611,
email austral@ei.org.

www.ei.org/computing

Computing. Ei has it covered.

RING INFORMATION INC. IS A REED ELSEVIER COMPANY



“Hi so [ hegrvou're g webmaster”
f@%ﬁﬁf “No

5395 ;t?p 7 ss,@

“No.” “A cvbrarian/

e,

i
e
0
s
cn
-

*CORNTINUOUS CHANGE TYPICRILY RENDEES INSTOIY
TICHALIZED ROLES AND POSTTIONS SOMEVWHEAET OBSOLETE

- guorEn 1w VWonmrs Ewoviepes

Y Tromes H. Devesvont 25p Raveewee Prosay’

Rory Chase’s recent article on changing
roles for library professionals? deliberately
flung down a challenge to a profession that
is “in danger of being marginalized in the
new knowledge era” or, worse, of being
“made irrelevant”. Are these rumors of im-
pending professional death exaggerated?
There is certainly a lot of debate, much of it
in the pages of Information Outlock. As 1
negotiated Chase’s arguments, I became un-
easy. It wasn't just that Chase was search-
ing for an identity that had not yet crystal-
lized. It was that the introspective debate at
the heart of the article seemed more and

more beside the point, 2 little like the much
mythologized (in Canada) Canadian preoc-
cupation with the Canadian identity. In this
respect the article was similar to many pub-
lished in this field over the past ten or more
years. Whatever their intent, and Chase’s is
admittedly alarmist, in order to be reform-
ist, they are all rather plaintive and/or de-
fensive. Typical is a piece in a recent issue
of a trade journal, which shall remain
nameless, which despite its aim— “to wel-
come the Internet as a new professional op-
portunity”—was really concerned with “jus-
tifying your role in an increasingly virtual

Taodhg Burns is project manager at Libra Information Services, Toronto. He can be reached
at libra@web.ret.” Shahida Rashid is director ¢f fibrary services at Sunnybrook and
Wormen's College Health Sciences Centre, Toronto. She may be reached at rashid@fin.net.
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Special Librories® registered as a trademark
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world of information resources.” In other
words, the intent was basically to conserve
an existing role. Articles like these are un-
derstandable, yes, but they are beside a lot
of points. In the larger world, outside the
covers of professional journals, things are
moving too quickly for the luxwy of in
principle role discussions. Such discussions
tend to take up a lot of time, which might
be Detter used creating new products and
services that satisfy needs. While there is
always a time and a place for professional
reflection, the moment at the eye of the cy-
cione (before the immediate changes have
shown durable characteristics} is uniikely
t0 yield stabie conclusions.

As 1 suspect many realize, in our person-
al fives the only practical resolution to an
identity debate is to “just do it”. The key to
determining what “information professicn-
als” should be doing and how o consider
their trade is to look at what there is a client
or user need for. Since users are probably
themselves unlikely to know what they want
until they see ¥, the obvious tactic of choice
must be opportunistic experiment. For sexr-
vice providers, self-questioning is likely to
be both vague and endless. Why? Beyond
the simple life truth that you can only know
what you're good at by doing &, there’s the
more concrete and up to the minute reason
cited recently by Doug Church®™—“the end-
user domain”. To summarize his argoment:
a number of technological developments,
particularly the Internet, have placed end-
users in the driver’s seat of the information
world. And all kinds of fraditicnal profes-
sionals, from doctors to lawyers, to, dare we
say it?, information systems managers, are
being forced to adjust. When I suggested a
coupie of years ago, to an IS professional,
that access to the Internet in a sizable orga-
nization should be broader than the half
dozen users their department had designat-
ed worthy, the response was a frustrated
“Oh, well, 1 suppose we'll be letiing every-
body have it now.”

Church reviews the roles that are most rel-
evant to the “information professicnal” in
this new world, where, he reports, “the desig-
vation ‘libradan’ {is often] meaningless™.
His list of relevant roles (consultant, analyst,
facilitator/trainer, Intranet content manager,
product planner and marketer, corporate
knowledge manager) bears many similarities

to Chase’s. Another list of “information pro-
fessional” [IP] skifls is provided in a recent
articie by Josh Duberman®, who has a very
upbeat take on the relevance of IP competen-
cies and laments the undermanagement of
information evident across the Internet. But
the key task for maintaining professional rel-
evance is not abstract consideration of these
generic roles and the appropriate terminoiogy
for them, which encourages an extension of
the discussion of professional identity; it is
what do the users who are funding services
wart done for themn. If we want darity in this
area, it’s better fo go from there, the end-user,
in, rather than the other way around.

When 1 first started working with com-
puters, | learned one thing quickly: Whatev-
er the producers and techies may think, or
want to think, many mainsiream users
make no real distinction between hardware
and software, let alone cients and servers.
Tust as a car is a cay for many people—it al-
fows them to get from A to B and if i
doesn’t, there’s a place they can go o get it
fixed—so for most a computer is a comput-
er, 2 tool that alows them to get some work
done. They may not even see the work as
an information process at all. For them i
doesn’t matter whether the people bekind
the scenes are cailed computer scientists,
cybrarians, informaticians, or, for that mat-
ter, publicists, or trainers, or researchers, or
administrative  assistants. When we've
found out what needs fo be done, we'll find
that those with the skills and inclination to
do it will find ways te do ¥ What is more,
in an era where teamwork is increasingly
recognized as the optimal way of conduct-
ing any process, rigid boundaries between
roles are being eroded. The most important
role erosion in the information industry, as
Church noted, has been that between end-
user and provider.

A further, and equally significant, evo-
sion of landmarks is that between data, or
information or knowledge, and function {or
application}. Church recognizes this when
he says that “the use of information will
become integrated with these [business}
processes [and}information as a distinct re-
source may no ionger exist” This is the or-
ganizational equivalent of the shift 1o ob-
ject-oriented computer programming. Data
and their appiications are joined. When it
accurs, information functions are embedded



in purposes and outcomes, recognizing and
producing immediate results for, strategic
organizational ends. The information pro-
fessional becomes a necessary part of an
organizational project team, or non infor-
mation staff adopt information roles. In ei-
ther cese, it is the organizational payoff
that matters more than the precise means
by which it is achieved.

The moral? Professionals of all kinds
have to lcosen up and improvise. Informa-
tion is power, yes, for those who have the
means to apply it. But, as important, infor-
mation is much more difficult to control
than other forms of “property”. it spills and
leaks and is everywhere. Spend your time
creating applications that provide a pay off
to your sponsors, wherever they may be.
Real world evidence of these uncircum-
scribed user needs is supplied by the many
workers with nos specific educational back-
grounds, including library science, who toil
in the fields of the “information revolu-
tion”. Recent catalogs of the Syracuse Uni-
versity Schocl of Information Studies offer
instructive  examples. Syracuse, North
America’s original “information” school
{founded in 1974) offers three Master’s lev-
el programs: information resources man-
agement, science in telecommunications
and network management, and library sci-
ence. The list of jobs found by graduates
indicate that though there are some differ-
ences, a number of them find similar work,
whatever their formal preparation. Exam-
ples are database managers and technical
support speciaists. It is flluminating that in
contrast tc the openings found by gradu-
ates of the other two programs, the library
science graduates’ employment record is
confined in the catalog to bar charts of the
kinds of libraries they were working in.
Even then, seventeen percent were not em-
ployed in libraries at all. And I suspect that
of the eighty-three percent working in L-
braries a sizable portion of them are per-
forming tasks that have no particular, let
alone unigue, connection to libraries. The
reality is that the Hbrary in general exists as
& historically grounded institution rather
than a particelar, or even useful, skill set. It
is, with the exception of a couple of core
tasks associated with the onsite collection,
where somebody works, not what they do,
for which the term library has relevance. Job
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profiles and their educational preparations
are migrating fast and dynamically, as new
applications and opportunities profiferate.

In the example that follows, we offer a
real life model of how this happens. We be-
Heve it offers lessons for all involved pro-
fessionally in information services work. No
disciplines are sacrosanct in the new world.

Women's Coflege Hospital (WCH) Medicat
Library is a small special library serving a
anique and prestigious institution focused
on women’s health. [Note: In late 1998,
Women's College was merged with the larger
Sunnybrook Health Science Centre to be-
come the Sunnybrock and Women’s College
Health Sciences Centre.] In 1994, profes-
sional conscicusness of the possibilities of
electronic networking had developed enough
to stimulate the idea of an electronic wom-
en’s health network that would link health-
care professionals in the specialty, and
would be available through the Internet. The
person chosen to create and maintain this

new information utility was the medical k-
brarian. Four years later, what was originally
the limited Electronic Women’s Health Direc-
tory had become the Women'’s College Hos-
pital web page, covering ali areas and de-
partments of the hospital, with links to relat-
ed utilities around the globe. It is a recog-
nized success with use tripling in the last
three years and hospital departments vying
to create more content for their own sec-
tions. The medical librarian, a web neophyte
in 1994, has become ar accomplished web-
master. She has since been asked to create
pages for cther organizations and now tu-
tors interested hospital staff on web page
development. How did this come about? It is
not a unigue story in the recent annals of i-
brary professionals, but it is still unusual
enough to provide useful lessons.

First, let us try to understand why the
medical librarian was chosen for this task.
The answer is a mixture of professional pos-
itives and negatives. On the positive side,
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management initiators of the electronic
Women's Health Directory project recognized
in the medical ibrarian a professional both
willing and able to assume responsibility.
Rather than assigning web task functions to
the IS department they recognized the task
before them matched the kinds of informa-
tion: organization and management skills of
the medical Hbrarian. On the professionally
negative, but practically fortunate side, the
medical librarian was both potentially
“cheaper” and actmally more enthusiastic
about the task, than the staff of IS, the other
department contender for web site responsi-
bility. Since no fimancial rescurces were
available at that time, willingness to work
cheerfully for nothing, except the satisfac-
tion: of learning new skills, won the day.
Once responsibifity had been assigned,
the key for solidification of respousibiiity
was successfui implementation. After the
Electronic Women's Health Directory was
launched in mid-1995, usage steadily grew.
Simultaneously, the special advantage of
web publishing for information topics be-
came increasingly apparent. With the hospi-
tal immersed, in 1995, in a political strug-
gle for its survival as an independent insti-
tution, a number of departments saw the
web site as an effective agent for communi-
ty support. Departments Hke public reia-
tions, engaged in the communications side
of the political struggle, used it to keep al-
lies updated on the campaign. As staff
tarnover increased in the wake of fiscally
induced layoffs and possibie institutional
extinction, human resources saw the bene-
fit of listing career opportunities on the
page. In quick succession, foliowed brie
descriptions of al! major prograrms and ser-
vices, dynaniic Hinks fo relevant sites, a io-
cal search engine and illustrative graphics.
By the end of 1996, the page had achieved
sufficient breadth and useful detail to be
selected for recognition by jim Carrcl, one
of Canada’s major Internet journalists at a
presentation for the Ontario Hospital Asso-
ciation. Most interestingly, in terms of pro-
fessional significance, he praised the practi-
cal utility of the page, the functional heart
of which was still the Electronic Women's
Health Directory. He compared it favorably
to other hospital pages, which, at that date,
were usually electronic versions of print
brochures with little or no interactivity. The

primary moral of this tale was that, uniike the
non-ibrary staff majority of site designers,
ar information professional with a Hbrary
background had made niche information util-
ity the primary purpose of the page. This had
been recognized as the right emphasie by
Carrolf and the growing body of users.

By the end of 1998, a WCH department
like the Neonaial Intensive Care Unit was
creating its own page, with instruction from
the medical library. The Hbrary had just in-
stailed its online catalog so WCH users
could search hospital resources wherever
they were located. The early idea of a Hmit-
ed directory of women’s health practitioners
had been substantially outgrown. The web
page was now recoguized as a utility for all
staff and departments. The medical Hbrary’s
page had become the whole hospital’s ac-
knowledged site.

To this point we have learned these
points: 1) being marginal or relatively un-
dervalued can sometimes (but not very of-
ten, or for long) be an advantage; 2) Hbrary
culture, or rather, its utilitarian base, is well
suited to some key features of the World
Wide Web; 3) there is no substitute for ea-
ger and consclenticus dedication to a task;
4y gbhor a vacuum if you think you can
learn something by filling #t.

So the story couid end. A firy tale, it
seems, with the chalienge to embrace the fu-
ture and adept to change successfully met.

But there is more. It is now that we en-
ter the real world that living by your cre-
ations unvells for you. If the air outside a
traditional professional closet is invigorat-
ing, it can aiso be unsetiling. The very
emergence of new application needs like
web sites, search engines, and intranets, for
which virtually nobody had been formally
trained until two or three years ago, pre-
vents them being yet the special preserve of
any one job classification, educational
background, or organizational area. After
three years the WCH web page had grown
in visibility and prestige and its vaiue had
been recognized within the healthcare com-
munity. General Internet awareness had
grown so exponentially the web (and any-
thing connected with if) had become “cool”.

The web page is only one example. We
use it here to stand for many other unprec-
edented applications and services. Such ap-
plications, from digital archives to expertise



databases, to extranets and intelligent
search engines, are appearing every day.
Which application is adopted by which or-
ganization and how is naturally dependent
on an organization’s distinct cultures and
values and the range of skills and financial
resources available to it. Common charac-
teristics of new “kpowledge management”
applications, such as these, inctude accessi-
bility, connectivity, informality, and speed.

But in an era of increasingly universal
computer literacy and quickly developing ap-
piications, there is no assurance that any
particutar skill, or for that matter, any partic-
ular skill set required for such applications,
will be found consistently in the same back-
ground. Still, rational accommodation must
be made and over time new organizational
and professional normalities will appear.

In the meantime, can or should any pro-
fessional turn their hand to anything?
There are significant voices suggesting
this’. It seems reckless. But when we re-
member that information is now every-
body’s business, it appears as much a mat-
ter of practicality. The critical factor is not
so much whe has the key, or who was
trained to use it, but it is who can use the
key best. Though those information profes-
siopals previously known as librarians can
argue that it is they who have the back-
ground most suited to the role of corporate
“knowiedge navigator” it is hard to find
conclusive evidence to support the claim
that an information professional with a
subject speciality will necessarily be any
better than, for example, a subject specialist
with information skills, Even though there
are yet few schools dedicated to producing
the hybrid professionals in demand in new
knowledge settings, there are many
“knowledge management” jobs available
and they are being filled by workers with
a variety of backgrounds. Since the early
1990’s Thomas Davenport has argued the
relevance of “librarians” to the new
knowledge empowered corporation. But
though he seems to doubt the applicabili-
ty of wraditional information systems or
computer science backgrounds to this new
area of occupational need, when he
makes a list of candidates for the emerg-
ing jobs, it is long, including everything
from converted line workers, to journal-
ists, reporters, editors, technical writers,
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as well as, yes, librarians—"The most in-
triguing new knowledge jobs, however, are
knowledge integrators, librarians, synthe-
sizers, reporters, and editors”t,

And it is here that we must confront the
down side of the potentially invigorating up
referred to by both Chase and Church. Not
long after the WCH web page became recog-
nized as an important corporate resource,
new actors began tc vie for its responsibili-
ty, from both within the institution and out-
side it. Pedigrees cannot play much of a role
when a breed is only six months old. We
have already seert a new breed of profes-
sional, the “webmaster” emerging, its ranks
filled by professionals from a wide variety
of backgrounds. In this case, the application
has generated the profession. Let this be a
lesson to any professional who hopes his or
her pedigree will survive the new world in-
tact. Worried for your future? Learn the
new skills and applications in demand and
to which you are inclined, wherever they
may be available to learn, and let them be
your guide. The strategic generalist, who
combines “soft”, cultural, skills and “hard”,
technical, ones may be the heir to the
throne in these changing times, wherever
he or she may be occupationally located at
the moment. But it is the strategic general-
ist with the practical streak who will seize

the moment. “Don’t stand on the brink,”
exhort Davepport and Prusak, “get your
toes into the water'”. As for the relevant
professional designations, these will be de-
termined by the economic contracts contin-
uously being forged between suppliers and
users. Defining their central tendencies will
be the task of another article,
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Web-based
Sources
for the
Retail
Industry

he retail sector touches on a vast array of businesses, from the manufacturers who produce the
actual goods sold through retail outlets, to those who provide distribution, administrative, and
marketing services to them. Information professionals in many types of research centers may be
called to find data on the retail industry. Fortunately, the field of web-based sources for U.S. retail in-
dustry research is growing, as more associations, trade publications, and government agencies publish studies, arti-
cles, and data releases online.

Br1 oN Asseciarion SiTES

Major associations are one of the best bets for finding good, current research materials in the retail industry.
The National Retafl Federation (hitp://www.nrf.com)—which publishes a number of studies and surveys of retail
finance, information technology, merchandising, pricing, and best practices, along with salary surveys and other
helpful pieces—now makes some documents available, for a fee, in downloadable format on its site. Also linked
from the NRF’s site is its STORES magazine (http://www.stores.org), @ monthly publication on retail operations.
The current issue is online in full-text; recent issues may be searched by keyword.

IMRA (http://www.irara.org), the International Mass Retail Association, publishes its press releases tracking holi-
day spending and other retail news on its site. Additionally, IMRA provides annotated lists of its research publica-
tions on consumer behavior, benchmarking, and compliance for retaflers. The site aiso features a listing, by product
category, of retailers sefling over the Internet, with links to their sites, and a storchouse of Y2K information and
links for retailers.

The International Council of Shopping Certers (nttp://www.icsc.org) publishes press releases and detafled write-ups
on retail activity by format in the U.S., and by region, state, and major metropolitan area. Data related to shopping cen-
ters can be found in the Scope USA and Scope Canada areas (http:.//www.icsc.org/rsrch/research. html), and more retail

Jean Keleher is a practice research speciaiist at A.T. Kearney, Chicago. She earned her M.IL.S. from The University of
Michigan. She can be reached at jean. keleher@atkearney.com.

Dues for members and associates is $40.00
Professional development department estahlished
David R. Bender, Ph.D. is appointed sxecative director

Apple | Computer introduced

First test-tube hahy horn in BK
Margaret Thatcher elected first-woman Prime Minister of Britain
TEIMELINE
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statistics, such as resuits and implications of the 1CSC's annual “Retait

Ownership  Scorecard,” reside under White Papers (http//
www.icsc.org/stch/rsrch/wp/index himi).  The EconStats  section

graphs major monthly economic indicators to the most currently avail-
able month, and also includes retail-specific indicators in a compara-

tive chart format  (http//www.icsc.org/sich/rsrch/econstats/
index.himi).

Industry conferences, events, and trade shows are listed at the
NRF (http:/rwww.nif.com/events) and IMRA (htip://www.imra.org/
confert.html) sites, and fashion and apparel trade shows can be
found at the Women's Wear Daily (WWD) site (http://
www.wwd.com/meetings.cfm).

Tranrs Hosy Bomr Onpine Bata Grems

Trade magazines are a rich source of information and insight on
the retail industry. Many sites upicad their current issues in full-
text and make archived issues available for searching, tco. Some
publications, like Chain Store Age (http://wwwi.chainstoreage.com),
enhance their web offerings with data, research write-ups, and use-
ful industry information. Chain Store Age’s research area contains
industry data by retail format, a glossary of retal terms, and an an-
nual “State of the Industry” financial report. Lists of the top 100
chain stores, top global retailers, and an industry calendar are also
helpfui, although some information is dated.

Discount Store News (DSN) at http://www.discountstorenews.com
also offers some good industry sales data by store type, including store
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- WWD, DNR (Daily News Record), and HEN
- News). Although the sites feature some articles from current issues
" of these titles, they unfortunately do not aliow for archive searching.
- The page alsc links o 2 Jong list of Fairchild’s monograph publica-
. tions, which can be subsequently ordered from the publisher.

. Trade,

. counts of retafiers and average store size. The site includes & growing
- Hst of retaflers online with their corresponding hyperlinks, current
- stock prices of leading retailers, and a calendar of industry events,
" along with DSN’s current issue online and a searchable archive.

The Fairchild Publications site (http//www.fairchildpub.com)
. links to Fairchild's several important industry publications, including

{Home Fymishings

- Fon Beraprn, iy Govennmient Sives

Every five years, the U.S. Census Bureau surveys domestic re-

- tail establishments for its resuitant Census of Retall Trade. In
. 1992, over 1.5 million establishments totaling nearly $1.5 trillion
" in sales were represented. This most comprehensive survey con-
- gists of a Geographic Area Series, a ZIP Code Statistics Series

(available only on CD-ROM at this time), 2 Nonemployer Statistics

- Beries, and Subject Series. The Census is “the only source of de-
. tailed industry and geographic data on sales, sales by merchan-
" dise line, and key industry-specific measures.” Data from the
- most recent Census is downloadable in PDF format af htip://
_ www.census.gov/prod/wwwi/titles html.

The Census Bureaws Annual Benchmark Report for Retail
january 1988  through December 1997



www.census.gov/prod/3798pubs/br-97rv.pdf) aggregates data from its Monthly Retail Sales
& Inventories, a report providing estimates of sales and inventories by retail establishment
and kind-of-business. The Annual Benchmark Report is & handy source for ratios, mar-
¢gins, and sales data, including Internet sales. Historical Monthly Reports are also available
back to 1986 at hitp://www.census.gov/svsd/www/monret.html. Advance Monthly Retail
Sales reports, with data from 1988 to the present, downloadable into spreadsheet format,
reside at http://www.census.gov/mrts/www/mrts. html

The Bureau of Economic Analysis (BEA), an agency of the Commerce Department, hosts
& % % é{? Q% % éi‘g @ g@ g a site showcasing some of its key data and publications on the national, international and
o el RE R B W U.S. regional economies (hitp://www.bea.doc.gov). Of interest to retail industry researchers
will be BEA news releases and the site’s quick “Overview of the U.S. Economy,” as well as
national industry data, such as GDP estimates by industry, international trade, and invest-
ment data. State data here include state GDP by industry, state income and employment

statistics and projections, and facts about states and counties.

The BEA’s site includes full-text issues of its Survey of Current Business from 1998
through the present, plus subject guides of the publication back to 1995. STAT-USA/Internet
(http://www.stat-usa.gov), the Commerce Department’s online subscription service of its Eco-
nomics and Statistics Administration agency, is a multi-site source of trade, economic, and
market informatior. For a subscription fee of $150/year, a single searcher can access the Na-
tional Trade Data Bank’s trade leads, market and country research (including country com-
mercial guides), import and export data, and miscellaneous reports in the International Trade
Library. Site licenses are costlier, of course, with fees determined by size of the user base.

% gﬁ %';g %g g % % g % g} gg In its “State of the Nation” section, STAT-USA/Internet offers economic data, including
PR ‘ employment and monetary statistics, as well as indicators, Consumer Price Index, Producer
Price Index, productivity, housing and manufacturing, and industry data. Even without a
subscription, users can now purchase the service’s “most popular reports and releases” on-
\ 7 line, from STAT-USA/Internet’s home page.

g} g é% gj; ff‘ {ﬁg g%} % g @ g‘é: For import and export data on specific products, one good site is the U.S. International
' Trade Comumission’s ITC Trade Data Web (http://20.197.120.17}. Trade and tariff informa-

tion by product, as well as information on trading partner/country, is available.
Other helpful government sources are linked from FEDSTATS (http://www.fedstats.gov),
gﬁg% % %&; % gg ﬁ gg {} §§ zasri(tie organizing the statistical data g.roduced by more than :se\‘f‘enty federa} ager}Cieg. Stan-

: = : : government reference sources linked from FEDSTATS's “Fast Facts” section include

the Statistical Abstract and the State and Metropolitan Area Data Book.

- .. Most Synpicateps Lack Feer Inre
’g%’% % g‘%g% gg Some market research sites, such as Euromonitor (http://www.etzomonitor.com} and
) FindSVP (http://www.findsvp.com}, allow browsing of their reports’ tables of contents or
abstracts. Eurornornitor now prices reports on its web site by sections, so purchase decisions
can be easily made. The NPD Group (http://www.npd.com}, which fracks a range of retail
& ; o o e s purchases through both consumer panel and point-of-sale data, publishes press releases
% g& é% §§ ;‘%% %‘ %fi and data from some market studies on its site.

Information Resources, Inc. (http://www.infores.com) does not offer much besides its
product information. AC Nielsen (http://acnielsen.com/world/unitedst/), on the other hand,
publishes studies on frequent shoppers, category management, and channels for download-
ing from its site.

For both topline and more detailed information on U.S. retail, government sites provide
a number of strong data tools online. Associations and trade publications are also good
places to start research on the retail industry. Sites are becoming increasingly better orga-
nized, and at the ieast the government, association, and trade press sites mentioned here
provide lists of publications and contact telephone numbers for ordering and for further
questions. With the current interest in electronic commerce, researchers can expect more
coverage of this phenomenon on conventional retail sites, while expanding their searches
to include more specialized sources in “e-tailing.” Learning the strengths of a few good re-
tail sites can save time i researching this broad, important, and growing sector. 2
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The Third Annual
Dow Jones Leadership Award

Special Librarians

The Theme: “21* Century Competencies in Action”

The Dow Jones Leadership Award is presented annually to a member of the
Special Libraries Association who exemplifies leadership as a special librarian

through examples of personal and professional competencies.

The Leadership Award is based on the 1} professional competencies and 13
p i I
personal competencies essentdal for special Hibrarians, as highlighted in the SLA

“Competencies for Special Librarians of the 21st Century” executive summary.

The second winner of the Leadership Award is Lucy Lettis, Director of the
Business Information Center at Arthur Andersen. A profile of this ourstanding
information professional is avaiiable in the InfoPro Alliance section of Ask Dow
Jones in Dow Jones Interactve®. Click Ask Dow Fones in Dow Jones Interactive at
http://djinteractive.com. If you would fike to apply for the next award, complete

and return the attached applicaton.

Note: Copies of the SLA executive summary are available at
www.sla.org/professional/comp.html or by calling the Dow Jones InfoPro

Alliance at 888-609-2397.

Spectal Libraries Association

D?yQNES\
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The Dow jones Leadership Award
“21* Century Competencies in Action”

WName:

Organization:

Address:

City:

State/Province: Country:

Phone: Fax:

E-mail:

(Please submit your essay with this form.)

Official Rules: From the SLA executive summary “Competencies for Special Librarians of the 21st Century,”
select three professional competencies and three personal competencies. Then describe in essay form how you
have put each selected competency into action, providing practical examples from your work environment.
The essay should be approximately 500-600 words in length. For a copy of the SLA executive summary, call
the Dow Jones InfoPro Alliance at 888-609-2397 or go to www.sla.org/professional/comp.html.

Eligibility: All special librarians and information professionals who are SLA members in good standing are
eligible. You may enter a colleague in this competition by completing the application and essay in his or her
name and attaching your name to the application.

Deadline: December 3, 1999.

Judges: SLA Awards and Honors Committee.

To Apply: Send your application and essay electronically to aag101@wayne.edu, or mail them to Judy Field, Wayne
State University, Library & Information Science Program, 106 Kresge Library, Detroit, M1 48202.

Winner Announced: January 2000. Award will be presented by Dow Jones at SLA’s Annual Conference Awards
Bangquet in June 2000.

The award carries a $2,000 cash prize. In addidon, the winner may be profiled in a2 Dow Jones publication,
presented at an SLA-related function, featured in an advertisement for the award in a Dow Jones publication
and/or be profiled in SLA’s Information Outlook. The winner will be asked to sign a publicity release.

DOﬂQNES\ Dow Fones is proud to sponsor this award as part of an ongoing commitment to Special Libvarians.

©1999 Dow jones & Company, inc. All rights reserved. All other products menticned are marks of their respective owners. Dii-595 5.99
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Great Str

For more information,
contact John Croshy
(john-c@sla.org).
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The last ninety years on pianet Earth have revealed
one over-arching premise: Human beings can achieve un-
believable things, once potential is realized and un-
leashed. Back in 1997, SLA member Eugesie Prime of
Hewlett-Packard said it another way, when she quoted
William James during her speech at the SLA 88th Annual
Conference: “The greatest discovery of my generation is
human beings, by changing the inner attitudes of their
minds, change the outer aspects of their lives.” This con-
cept is easily lost in today’s world. Technology blinds us
today to the great developments by humankind over the
last century, and we are regularly caught up in what “we
have done lately.” The purpose of this column is to re-
member what SLA has accompiished since its beginning.

By virtue of its origin, the Speciai Libraries Associa-
tion signified a giant leap in the advancement of Horari-
anship. Though librarians were already working in or-
ganizational settings (corporate, government, non-prof-
it, or ctherwise), the creation of an association specifi-
cally intended to represent their interests marked the
beginning of a new era not only in librarianship, but
also in the way even non-lHbrarians view information
management. The procf comes from the fact that private
sector librarianship has evolved so rapidly to keep up
with the needs of conipanies and organizations. Busi-
nesses have always led the way in developing new and
better ideas that improve our quality of work and life. it
stands to reason that librarians who serve in workplace
environments are pushed to generate better ideas that
enhance information services.

SLA has always existed to serve the needs of the pro-
fession, and has come through in spades when the mem-
bership needed the help. We think only now of the oppor-
tunities for acguiring new skills and leamning about
trends and concerns through networking and SLA contin-
uous education courses and publications. But SLA has al-
ways been pushed by the membership to fill the breach
where necessary. It's a beautiful thing to see an organiza-
tion driven by the people it serves to deveiop products,
services, and programs that make the people it serves
better at what they do.

of a Long Wav o (o

e 4

Now, as we face the beginning of & new century
(Let’s stick with the next one-hundred hundred years.
The next millennium is g little too much o consideri),
where does SLA stand in the grand scheme of things?
The first step would be to look at the profession. From
where I stand, it seems to be in a constant state of
change, as individuals within the profession are re-
shaping it themseives by redefining the roles they play
as information professionals. This seems to be both the
great thing about SLA members AND the challenging
part in finding SLA’s role in serving your needs. But
the answer is guite simple: Look to the past. How did
changes in SLA’S service occur ten years ago? Twenty-
five years ago? Fifty vears ago? The answer is: YOU!
SLA will continue to be driven by members like you
constantly challenging conventions, taking risks, and
asking for what you need tc make your career more re-
warding and profitable.

So, as we reflect on the fact that SLA is ninety years
old, remember that it’s foiks like you who made the asso-
ciation what it is today. And, when our successors look
back in another ninety years, they will see that it was
you and your contemporaries who will have advanced the
profession to the next level. Make history repeat itself by
shaping your career and your profession simultaneously.
Make your association work for youl

Press Notes

SLA Executive Director David R. Bender was recently
featured on two radic shows. In early May, Dr. Bender
was interviewed by CI0 Radio. You can listen to the inter-
view at hitp://www.cio.com/radic. You need RealAudio to
Histen to the interview.

Di. Bender was aiso interviewed on May 24 by “To-
morrow’s Business,” a Washington, DC-based business
talk show. Dr. Bender discussed the future of the infor-
mation professional, and predicted that information over-
load is already overwhelming workers in many otganiza-
tions, thus increasing the need for special librarians in
workplace settings. The interview was aired live during
evening rush hour.

[scs
&2

Building in Washington, D€, is purchased as new home for SLA

Speciakist monthly newsletter begins publication
Assaciation celebrates its 75th anniversary

Personal Computer {PC} launched by IBM

Macintosh introduces computers using ~the mouse concept”
Kathryn Sullivan is the first U.S. woman astronaut to walk in space
FEAAELEINE
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You're a corporate librarian.
You can turn a nicke! into a dime.

It’s the corporate librarian’s dilemma: Budgets are being cut, yet information needs are increasing. What do they

think you are, a magician? Well maybe you are. With Northern Light, you can increase the number of full-text

sources you have access to while iowering the cost of your content usage by 70% or more. Dilemma solved.

Score one for the corporate librarian. Contact us at 800-419-4222 or visit our Web site at www.nisearch.com.

" Nosthera Ligit

www.aisearch.com
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Two and Three Quarters Miliennia of Libraries

For more information,
contact Jehn Latham
(fokn@sla.org).

By now you will have read that SLA is ninety years
old, but did you know that SLA's library is fifty-five years
old? A library at SLA’s executive office was established in
1943-44. The establishment of “a small professional lit-
erature Hbrary” was approved, and the summer months
were devoted to “building up a small well-rounded collec-
tion.” And what a year that was. The president autho-
rized the purchase of two additional chairs and a type-
writer chair, but not a typewriter, and the “entire building
at 31 East Tenth Street was burglarized.” ¥ was reported
that the complete loss to the association was two foun-
tain pens. How they missed the two new chairs and type-
writer chair remains one of those classic mysteries. Mz
Spieiberg, how about it?7?

The library, now known as the Information Resources
Center (IRC) has come a long way since then. ¥t is still
physically situated in SLA’s executive office, but the IRC
is becoming homeless, now being “situated” in the PCs of
every home, office, or Hbrary throughout the world. 1
have not researched the development of the IRC over its
fifty-five year history, but its greatest changes must have
come in the last two or three years with the virtualization
of its services, How have we amrived at this mind-bog-
gling scenario in the information industry?

The founding of the first lbrary is credited to the
Assyrian king Sargon I who reigned from 722 to 705
z.c.t. Settled agricultural life is thought to have begun
in Assyria in 6500 3.c. s¢ the establishment of a fibrary
dié¢ not happen “over night!l” Alexander the Great
(336-323 5.c.) defeated the heir to the Assyrian Em-
pire, Darius, King of Persia, (336-330 s.c.) on his way
to his conquest of Egypt and the building of Alexan-
dria. i was in Alexandria, the cultural and intellectual
capital of the western world, that the first major world
library was established during the reign of King Ptolemy
1 Philadelphus, probably in 284 s.c.2 This fibraty, said to
have contained 700,000 volumes was destroyed by the
caliph Omar in 640 a.o. Its successor as the major world
library was the Vatican Apostolic Library, probably
founded in the fourth century a.p., but not given promi-
nence until the reign of Pope Nicholas V {1447-1455).
Nicholas greatly enlarged the library by his purchase of

the remains of the imperial library of Constantinople, re-
cently conguered by the Ottoman Turks in 1453°. The
present beaurifil Vatican lbrary was comnissioned by
Pope Sixtus V {1585-1590) i 1585. By the late twentieth
century, the Hbrary possessed 65,000 manuscripts {mostly
in Latin or Greek) and more than 900,000 printed vol-
umes®. When Pope Leo Xii (1878-1903) opened the -
brary to the public he is alleged to have said, “we will open
this Library because God does not need our Hes.”

The Bibliotheque Nationale de France (BNF} was cre-
ated at a single site at Fontainebleau by King Francis 1
(1515-1547) in 1522. in 1537 the king decreed that all
orinters and booksellers should deposit copies of any
printed book put on sale in the kingdom at the library®.
Even a century later in 1622, the inventory Hsted only
4,712 manuscripts and printed works. Compare this with
the 700,000 volumes said to be housad in the Hbrary of
Alexandria at least a 1,000 years eatlier. What an amaz-
ing library that must have been. The BNF now houses on
its two sites in Paris over 30 million books, perfodicals,
maps, prints, photographs, manuscripts, coins, music,
sound archives and audiovisual material, and posters.® In
trie French tradition the new Hbrary extension at Tolbiac,
opened in 1996, is a masterpiece of architecture and mod-
ern  technology {(Attp./www. bnffi/institution/anglais/
tolgh.him;.

The Bodieian Library in the University of Oxford is one
of the oidest libraries in Furope, and in England is second
only to the British Library. The first real Hbrary at the uni-
versity was established in about 1320, but i had a che-
quered History until 1598 when Sir Thomas Bodley decided
to devote his time to restoring the old university brary. In
his own words, “... T coulde not busie myselfe to better pur-
pose, than by redusing the place {(which then in every part
laye ruined and wast) to the publique use of Students.””
The famous Raddliffe Camera, a large circular building with
a lofty dome, now housing two undergraduate reading
rooms, is connected to the Cid Library by a subway (A
www.bodley.ox.ac.uk/history/BODPAMO9. HTML). In the
ongoing tradition of wonderful Hbrary architecture the
main gateway to the Bodleian guadrangle is through the

continued, page 40

SLA Headquarters moves from New York to Washington, BC

SLA introduces first computer-assisted study program at annual conference

IRC implements online cataloging

Transputer invented in UK {parallel data processing)
Sir Clive Sinclair Jannches 188 portable computer
Internet virus jams 6,000 military computers
FTERAMARELINE
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All roads lead to InfoTrac® Web

InfoTrac Web s the fulfiliment of a promise we made even retrieve them from e-mail, Web sites or word
to our customers when Information Access processing applications.

Company merged its databases with the classic
reference content of Gale Research and the
massive documernit archive of Primary

SearchBank customers can call roday for an
immediate upgrade. Later this year, GaleNet

Source Media. subscribers will have an opportunity to
upgrade to InfoTrac Web, combining access
InfoTrac Wb builds upon the world’s best o to reference and full-text periodicals in a

reference search engine by allowing you to
customize its iook and functions to best serve
your library. Create a welcome screen, set search If you're on a journey to find the perfect online
modes, establish citation displays, add your own research tool, InfoTrac Web is the ultimate
onscreen: search hints and more. The buile-in reference destination.

single interface.

InfoMarks feature allows you to save searches —

To find out more about upgrading to infoTrac Web, call your Gale Group
Representative at 1-800-877-GALE or visit www.galegroup.com.

GALE GROUP




=1 PUBLISHING

For more information or to
place an order contact SLA’S
Publications department at
1.202.939.3673 or visit our
irtual Bookstore at
www.slapublishing.org

information.

Providing Data, Information, and Knowledge
to the Virtual Office:

Organizational Support for Remote Workers
by Claire R. Mclnerney, Ph.D.

As a information services manager, do you provide
adequate information access to your knowledge
employees who work out of the office?

Providing Data, Information, and Knowledge to the Virtual
Office: Organizational Support for Remote Workers is the
first book of its kind to examine how information is
provided to remote workers. This research study investi-
gates and describes exemplary practices of information
professionals in some of the largest and most successful
organizations in the world in providing remote access to

Price: $54.00, SLA members $45.00

©1999 ISBN (-87111-503-4

Special Libraries
Association
www.sla.org

IRC Notes, from page 38

fascinating seventeenth century Tower of the Five Crders of Archi-
tecture (Tuscan, Doric, Ionic, Corinthian, and Compositel. The
Bodleian Library now houses nearly 8.5 million vohimes, maps,
and microforms.®

The British Library, then the Departments of Manuscripts and of
Printed Books of the British Museum, dates back to 1753.5 As with
the French National Library, there is a law requiring the deposit of a
copy of every work published in the United Kingdom, although this
was not enforced effectively until the mid-nineteenth century. I
was in the famous Reading Room of the library that Karl Marx
(1818-1883) researched Das Rapital, the first volume of which was
published in 1867. This great circular reading room with its high
domed celling reminds one of the reading room in the Library of
Congress, which was completed in 1897.

The Library of Congress, America’s oldest nationa! cultural insti-
tution, was approved by an act of Congress in 1800.% In its bicen-
tennial year it is now the largest Hbrary in the world, and also, in
the words of the Librarian of Congress, “the largest repository of
recorded knowledge and a symbol of the vital connection between
knowiedge and democracy.”* In 1992 the 100 millionth item was
added to the iibrary’s collection. The iibrary’s web site is aiready at-
tracting more than 60 million hits a month.”?

Space does not permit me to discuss the many major libraries
throughout the world that have played a vital role in the storing
and dissemination of information. Somechow 1 could not end
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without referring to the National Library of China in Peking, which
amongst its vast collection, contains inscribed tortoise sheils and
bones.”® Informaticn has come a long way from being recorded on
tortoise shells and bones!

¢ Encarta® Online. Aftp.//encaria. msn. com/encarta

* Webster’s New World Encyclopedia, College Edition. New York,
NY: Prentice Hall, 1993.

Encyclopedia Britannica Online. Atip.//www.eb.com

* Encyclopedia Britannica Online. hrgp//www.eb.com

5 The Bibliotheque Naticnale de France. htip/www.brf fr/institu-

&

tior/anglais/history. fm
¢ The Biblictheque Naticnale de France. Attp/wwww.bnf fi/institu-
ton/angiais/chifigh. him

7 Bodleian Library, A Brief History. Atip//www.bodley.ox.ac.uk/
history/BODPAMOI HTML

8 Bodieian Library Statistical Factsheet no: 21, Atip/
www.bodley.ox.ac.uk/mh/facts/ facts2 1. htm

° History of the British Library. http//www.bl.uk/information/
bi-History. htm!

10 jefferson’s Legacy: A Brief History of the Library of Congress.
hetp.//leweb.loc gov/loc/ legacy/colls. htmi

1 Jefferson’s Legacy: A Brief History of the Library of Congress.
http:/rleweb.loc.gov/loc/ legacys/preface fimi

2 Library of Congress Bicentennial - A Message from the Librarian
of Congress. Atip.//lcweb.loc.gov/bicentennial/message. himd

s Encyclopedia Britannica Online. http.//www.eb.com
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SoluSource is an innovative online sourcing and specifying tool designed
specifically for you by other engineers. With an intimate
understanding of the work you do, SoluSource offers features no
other product can: the ability to search in your own words rather
than being constrained to a fixed, rigid hierarchy, and a unigue
functionality index that allows you to search by what a product does.
SoluSource: For Engineers By Engineers.
For You.

To find out how SoluSource can help you do more: please visit http://www.solusource.com
or e-mail us at info@sclusource.com, call toli-free at (888) 344-9066 or (212) 613-3491. :
Our postal address is: ScluSource, Attn: Director of Marketing, Five Penn Plaza, New York, NY 10001,

10002




nted Works for Meetings, |
S MYTIGER _ Fils,
Information technology has given professional meet-
ings and seminars & new look. Speakers now routinely
use laptop computers o project visual aids and incorpo-
rate into their presentations iarge portions of material lo-
ated on the Internet or digitized by optical scanners, Ac-
companying materials may be distributed in papey, in mi-
croform, on CD-ROM, or placed on the web. As the use of
these materials in presentations becomes more wide-
sprezd, the speakers and the sponsoring associations

must consider the copyright implications of such acts.
There are two primary uses made of copyrighted
works to support and enhance professional devel-
opment programs: {1} reproduction of copyright-
ed articles, chapters, graphs, and other materi-
als distributed as handouts or posted on the
web and {2) display and performance of
copyrighted works in the course of a meet-
ing or seminar. Each of these is grounded

in section 106 of the Copyright Act.
The reproduction of copyrighted
naterials as handouts and support-
ing materfals for conferences is
covered by section 106, subsection
(1) and (3. The rights of reproduction and disiribution
are among the gxclusive rights of the copyright holder.
There are limitations on these exclusive rights, but none
that absolutely exempts the reproduction of materiais
for conferences and seminars. There are guidelines for
reproducing multiple copies of materials in nonprofit ed-
ucational institutions, but these do not apply. Even
though the conference may be sponsored by 2 nonprofit
agency or association, the multiple copying guidelines
are available only to schools. The only exemption that
could offer some help is fair use. Fair use excuses uses
of copyrighted works if certain factors exist. These fac-
tors are: (1) purpose and character of the use, {2} na-
ture of the copyrighted work, (3) amount and substanti-

ality used, and (4) market effect.

While the purpose of the use is educati

onal, courts

e 4: ¥ J
Smingrs, and

LY

AV

have made # clear that educational purpose is no
enough. Even uses by nonprofit educational institutions
may not qualify as fair use. On the other hand, nonprofit
uses are favored over commercial ones. The works repro-
duced by assoclations for seminars and meetings are
likely to be scholarly articles, bock chapters, scientific
graphs, charts, and the like. While falr use certainly ap-
er’*s t0 these works, the third factor may be 3 pfnoiem
As the Tzxgco opinion indicated, reproduction of a scien-
tific article means that one-hundred percent of a work is
copied, and not a small portion. The same is true for a
chart or graph. For market effect, since multipie copies
are involved, a court likely would consider the existence
of licensing mechanisms such as the Copyright Clearance
Center, the availability of publishers’ reprints, efc, in
judging this factor.

On balance, & court likely wouid find that perraission
should be sought and royaities paid for the reproduction
of multiple copies to distribute at professional seminars
and meetings.

The second issue, performance and display at profes-
sional meetings and fraining sessions, is covered by sec-
tion 106, subsections {4) and (5) which provide that
copyright owners generailly may control the public perfor-
mance and public éicviay of their works. A seminar
speaker using a protected work without permission in 2
setting that gualifies as a public performance or public
dispiay would infringe copyright unless the use is ex-

cused by a defense, such as fair use.

The initial step in analyzing these situations is 1o deter-
mine whether a particular performance or display is “pub-
tic,” under the Copyright Act since oniy public performanc-
es and displays are subject to copyright protection. So, the
threshold guestion is whether a particalar performance or
display qualifies as “public” under the statute.

A performance or display is “public” if it satisfies one
of three criteria. First, performances and dispiays occurring
in places open to the public qualily, regardless of whether

confinued, page 44

pas

by J. Wesley Cochran, professor of law, Tex
Laura Gasaway (laura_gasawagy@unc.edu).

Tech University, For more information on Copyright Corner, contact

Information Servites department established
SLA is connected to the Internet: sla@capron.net
SLA creates Online Biscussion List for members
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Ricrasoft introduces Windows software
U.S. Government officially goes enline
Efommerte i introduced
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When Librarians at the Federal Reserve Bank of
San Francisco Needed to Extend Their Economic
Information Worldwide, They Chose Inmagic.

With Inmagic’s - Web publishing solutions,
special librarians at the Federal lziirgserve Bank of San Francisco are

empowering their patrons to

browser. The bottom'line? Since these librarians no Iongér need to fulfill

quests, they now have more time to

Call 1-800-229-8398,
Ext. 257, mention the ;
kovword “Fed Outlonk” Discover how our Web publishing solutions are

manage and maintain their information centers.

and we'll send you special librarians at leading organizations
the complete Inmagic

portfolio of customer
sucress stories § you could be realizing a substantial return on

save time and maximize productivity. Soon

Publishing, Managing, and Maintaining a World of I

Copyright © 1999 inmagic, Inc. Alf rights reserved. Unpublisheif rights reserved under U.S. co
All trademarks are property of their respective owners. wwwiinmagic.com
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Change Management in Action

The InfoManage inferviews
by Guy St. Clair

Learn how industry leaders manage change in :
this new bock with 60 case studies. |

Chonge Management in Action is the first book
of ifs kind o show information professionals how
to apply change management to their fleld. This
pubiication serves as an excelient rescurce for
senior information service managers {in both
private and non-profit organizations) as well as

For more informaotion or to
place an order contact SLA's
Publications Cepartiment atf
1.202.939.3673 or visii our
Virtuai Bookstore at

www siapublishing.org

iorary managers.

Price: $59.00, SLA membpers $49.0C

© 1999 iSBN C-87111-BC0-X

Special Livraries
Association

www.sla.org

Copyright Comer, from page 42

an admission fee is charged or whether the sponsoring association
is a nonprofit entity. Second, a performance or display qualifies as
“public” if it cccurs at any place where a substantial number of per-
sons beyond a normal circle of family and social acquaintances are
gathered. Third, any performance or display meets the definition of
public if it is transmitted to another location.

Works used it many, if not most, seminar and professional
programs will qualify as public performances or displays under
these criteria. Even if a performance of a work occurs in a place
not open to the public, such as a corporate conference room, it will
be “public” if enough people are present. No bright line rule exists
concerning the number of people present, although some courts
and attorneys general have suggested a twenty-person threshoid
for such performances.

Some performances will be public under the statute by virtue of
being transmitted to other locations. A performance of a work that
is transmitted to several branch offices of a business, for example,
falls within the statutory definition regardless of the number of
people viewing or where they are located.

A public performance not autherized by the copyright owner is

infringement unless a defense allows k. The defense that might ap-
ply to conferences and seminars is fair use. Among the fair use fac-
tors, the amount and substantiality of the portion used in refation
10 the whole work, is probably the most relevant for performances
and displays. The more guantitatively and the more gualitatively
that one takes, the less bkely that the use qualifies as 2 fair use.
Further, if the seminar speaker uses the portion of the work in sev-
eral presentations, the less Hkely the use will qualify. Displaying a
cartoon or other graphic involves using an entire work, and may
fail the guantitative portion of this test. Thus, in many instances
the performance or display of a protecied work in a program will in-
fringe the copyright. Further, the market effect factor may be prob-
lematic because public performances often are licensed.

Asking permission to perform or display works is one simpie
way tc avoid these problems. Many copyright owners give pernis-
sion for uses in nonprofit seminars for little or no cost. ¥ is often
better to ask permission before using & work. Courts have heid that
using a work within the bounds of fair use even if the copyright
owner has refused permission dees not indicate bad faith. To the
contrary, asking for permission demonstrates one's good faith in
respecting copyright. X

SLA faunches its own World Wide Web site {www.sla.org}
SLA introduces new logo//aformution Outfook is published
Seif-Paced Online courses begin

IBM computer “Deep Blus” oses chess match te Gary Kasparay
Russia and Belarus to form new union
Intel introduces the Pentium i chip
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You've got questions?
We've got answers.

Turn to these Bowker classics for all your
library and book trade information needs!

THE BOWKER ANNUAL LIBRARY
AND BOOK TRADE ALMANAC™ 1999

“The librarian’s best friend.”
— REFERENCE AND RESEARCH BOOK NEWS

Packed with the latest facts and figures ... reports ... forecasts ... legislative summaries ... ref-
erence lists ... funding sources ... directory listings ... and other must-have data covering a
vast range of library and book publishing activities. This ‘nstant answer’ guide will save you
time in 101 ways — from planning budgets to locating book trade organizations worldwide.
May 1696 » 0-8352-4222-6 + 863 pp. » $185.00

First-Time Standing Order Price: $166.50

AMERICAN LIBRARY DIRECTORY™
1998-2000

“ALD is as useful as ever.”
-— REFERENCE QUARTERLY

The most complete data available on over 37,500 pubtic, academic, special, and
government fibraries and library-related organizations in the U.S., Canada, and
Mexico. Plus, helpful indexes make it easy to reach networks; consortia; agencies;
Hbrary systems; iibrary schools; and libraries serving blind, deaf, and disabled
patrons across North America.

June 1999 ¢ 0-8352-4118-1 » 2-vol. set « 4,166 pp. « $259.95
First-Time Standing Order Price: $233.95

AMERICAN BOOK TRADE DIRECTORY™
1999-2000

“No public or academic library should be
without this thorough and well-organized volume.”
—AMERICAN REFERENCE BOOKS ANNUAL

The only guide that puts the entire U.S. and Canadian bookselling industry at your
fingertips. You'll find over 31,000 bookseliers and 1,300 bock and magazine whole-
salers, along with foreign book dealers, book trade associations, book appraisers,
national chain headquarters, and more, listed and indexed in 19 convenient sections.
April 1999 « 0-8352-4221-8 » 1,774 pp. » $249.95

First-Time Standing Order Price: $224.95

To order call 1-888-BOWKER?2 or send your order to: R R BOWKER

R. R. Bowker, PO. Box 31, New Providence Nj 07974.
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American Chemical SOCIELY oovvvvvvvverenns i5
hittp://pubs.acs.org

BIOSIS 2
www.biosis.org

Chemical Abstract SErvICes .....vevieurenns 30
WWW.CAS.01g

The Dialog Corporation ... cover 4
www.dialog.com

DOW JORES .cvevrrennns
hitp://bis.dowjores.com

Engineering Iformation ... 24
WWW.ei.com
formation ACKESS .vrmeercermrmerons i3

www.informationaccess.com

IIREIC covvcvvrrvrverressirssrssirmseassarnssans 43
www.inmagic.com
The Gale GIOUD vvvvvrnrrrrirrersscnrsrsiserores 39

www.galegroup.com

LEXIS NEXIS .o cover 3
www.Jexis-nexis.com

Northernt LIZRE vooovevvvnievcrsssressrinnns 37
www.nlsearch.com
ROWECOM 1ovvvecvcremncreernismsissnasiesisiiens 18

WWW.rowe.com

RR. BOWKEL voovvrcreccecirmenenivnens 1,45
www.bowker.com

THOMASNEL 1vvoveresceirereereccrrsrenemessnnsenns 41
www.solusource.com

WEVG cuorrurersccemniciriiiresivmsesssesssssarasene 9
WWW.newscast.com

WESE GIOUD wovvrrinrvneenrsssrinissesncenees cover 2
WWW.WeStgroup.com

46 information Gutiook o July 1993

Ruqust

FLA *

http://www.ifla.org

International Federation of Library
Asscciations

August 19-28, 1999

Bangkok, Thatland

Asiz-Pacific Special,
Haalth and Law Librarlans
http:/fwww.alia.org.aun/
conferences/strait

ALIA

August 22-26, 1999

Hobart, Tasmania

Value Impact: Performance
Heasurement in Libraries and
information Services
hitp://film. unn.ac uk/pm3 htm
University of Northumbria
August 27-3%, 1999

Newcastie, England

Society of American Archivisy
http:/fwww.archivists.org/
annualmeeting/program. himi
SAA

August 31-September 6, 1999
Pittsburgh, FA

september

& LA Reabtime

Pegidop Courses

The Impact of Recent

Changes to U.S. Copyright Law
hitp:/fwww.sia.org/professional/
index html

September 21 & 23, 1999
Learn from any lecation in the
world!

Ocioher

KiRkierid Conference & Bxpo
http:/ fwww. kmexpo.com
KMWorid

Gctober 3-7, 1999

Chicago, IL

Bridging Traditions:

| Annual Education Lonfarence
o of Midwest Chapter/BLA

hitp:/ ferww.ib. msu.edu/mhsia/

| confog

Midwest Chapter/MLA
October 6-9, 1999
Grand Rapids, M1

Ethics of Elettronit

information in the 21st Century
http:/fwww.memphis.edu/ethics21/
index.hitmi

The University of Memphis

October 7-10, 1999

| Memphis, TN

£ 5L Fall Videoconference
FEffective Negotiating Technigues for
Licensing Content
hittp:/fwww.sla.org/professional/
ticense.shimi

October 14, 1999

Anywhere in the U.8., Canada, and
the GK.

ARMA

| ttp:/ rwww.arma.crgfha/home himl
- ARMA

Octobey 17-20, 1999
Memphis, TN

Onfine World ¥

hitp:/ fwww.onlineworld99.com
Online, Inc.

October 25-27, 1999

Chicago, IL

' November

A% Annus
hitp://www.asis.orgfconferences/
am99callhiml

ASIS

November 1-4, 1999
Washifigton, DC

LIANMZA Conferente
hitp:/ fwww.anuckland.ac.nz/lbr/
confoS/home hitm

| LIANZA

November 9-12, 1999
Auckland, New Zealand

WY
http:/orww tpl.com
TFPL

November 15-16, 1999
New York, NY

£ soute of the &t Institute
The Next Technology Revolution
htip://www.sla.org/professional/
index hitm!

November 18-19, 1998

{ Washington, DC

Looking Rhead

€ s1a vinter

Education Conderence
hitp:/fwww.sta.org/professional/
index html

january 23-25, 2000

St. Louis, MO

& Southwest Regional

5 {onference £

“Ahead of the Curve”
Apri 5-7, 2000
San Diego, CA

é; SLa% $iat Sl Conforence
httpi/ fwww.sia.org/professional/
index himi

June 18-15, 2008

Philadelphia, PA

£ Ginhal 2505

nttp:/ rvrwwi. slaglobat.org/
The Information Age:
Challenges -and Opportunities
October 16-19, 2000
Brighton, England

* Conferences at which SLA will be exhibiting




That was the attention getting question we
asked ibrarians via an e-mefl survey in the sum-
mer of 1997 Ancl the response? A resounding,
VES! As three Hbrarians who had come up
through the ranks /i.2., as student assistants and
support staff), we wondered how many others had
segued into Hbrarianship in much the same way
and if pre-b.L.S. library work experience signifi-
cantly influenced an individual’s overall job satis-
faction. The central question we posed: If you
could do it alt over again, would you? (Become a
librarian, that is}. Regardless of the daily grind,
lack of respect for librarians and their work, and
he sometimes “unreasonable” demands of library

e1s, a majority of the over 500 degreed librari-
ans respending i our survey seem o be quite
satisfied with their career choice.

“Hi, 80 F keay you're 4 wedi v,:ter "SR, A
éro"" azw wandger?” "N " A eybmr‘cm
“¥p,” "4 Bbrarigai?” “Ne.” *i give up!”

by Taodhg Bums

Are rumors of impending professional death
for information professionals exaggerated? There
is certainly a lot of debate. As I megotiated Rory
Chase’s arguments, I became uneasy. It wasn’t
just that Chase was searching for an identity that
'zad not yet crystaliized. It was that the introspec-
tive debate at the heart of the atticle seemed
more and more beside the point, a little like the
nuch mythologized (in Canada) Canadian preoc-
cupation with the Canadian identity. In this re-
spect the articie was similar to many published in
this field over the past ten or more years. As |
suspect many realize, in otir personal lives the
only practical resolution: to an identity debate is
o “just do it”. The key to determining what “in-
formation professionals” should be doing and
how to consider their trade 's to look at what
there is a clent or user need fo

The retaf
businesses, from the manufacturers who pro-
duce the actual goods sold through retail out-
lets, to those who provide distribution, adminis-
trative, and marketing services to them. Infor-
mation professionals in many types of research
centers may be calied to find data on the retail

sector touches on a vast array of

industry. Fortunately, the field of web-based
sources for U.S. retail industry research is grow-
ing, as more associations, trade publications,
and government agencies publish studies, arti-
cles and data re}easey online.

wing . informationsstisok.com

- venir bibliothécaire).

" que les « professicnne

. isent  les
. Tintermédiaire des détaillants jusqu'aux sociétés gqui
- fournissent aux producteurs les services de distribution,
d'administration et de coramercialisation. I se peut que

H U
i L\;GEF 'étre Dibliothécaire ¢

par Mara Houdyshell, Patricia Robles et Hua Yi

Voila la question destinée 4 attiter ['affention que

- nOUS avons posée aux bibliothécaires par le biais dun -
- t¢ de 1997. Leur réponse? Un -
- QU catégorique ! Comme nous étions (rois bibliothécaires -
- qui avaient grimpé les échelons {¢.-3-d. en tant que stagt-

sondage en Jgne durant P'és

aires et membres du personnel de soutien), nous nous
demandions combien d'autres staient devenus biblio-

thécaires d'une mariére semblable 2t si dans Pensemble -

Pexpérience professionnelle acquise pendant la prépara-
tion a la maitrise de bibliothéconomie avait eu une

- grande influence sur Ia satisfaction professionnelle. Voici

ia question fondamentale que nous avons posée : Si vous

- pouviez faire marche arriére, le feriez-vous? (c.-3-d. de- -
Malgré le boulot quotidien, le -
- manque de respect pour les bibliothécaires et leur travail,
- et malgré les r
- sateurs de la bibliotheque, fa majorité des pius de 500
- bibliothécaires diplémés qui ont répondu 4 notre sondage
- paraissent étre trés satisfaits d’avoir choisi cette carriére.

uétes parfois « déraisonnables » des utili-

: } : ormatio
“Salut, i ;za'mu gutg vouy fies vm& mesire.”
“Nen.” “Cestionnaire des connaissances 77
“Non,” “Cybérothécaire 77 ° Non”
“Bibliothécaie 77 ¢ | ‘¢ Je domie G

| langue qu chail”

par Tacdhg Burns

Est-ce que les rumeurs de la mort professionnelle

imminente des professionnels de Vinformation est ex-
agérée 7 Cest certainement une matiére trés débattue.
Comme je négociais les arguments de Rory Chase, je de-

" venais mal & Vaise. Ce w'#ait pas seulement gue Chase

cherchait une identité qui ne s'était pas encore cristal-
lisée. C'étalt qu'il semblait de plus en plus

ia questicn — comme C'est un peu le cas de Yobsession

trés mythologisée des Canadiens (au Canada) en ce qui
" concerne V'identité canadienne. A cet égard, V'article est
" comparable & de nombreux autres publiés dans ce do-
" maine ces dix dernifres années ou plus. Comme je sup-

pose que beaucoup d'entre nous le réalisent, ia seule

maniere pratique de résoudre le débat sur I'identité dans ~
notre vie personnelie est de « tout simplement faire ce -
© quil faut faive ». La cié, quand i s’agit de déterminer ce -
is de Vinformation » devralent

faire et comment i faut considérer leur métier, est de se
rendre compte des besoins des clients ou utifisatenss.

53

par Jean Keleher

Le secteur du marché de détail englobe un grand
éventail d'entreprises, depuis les fabricants qui produ-
marchandises-mémes  vendues  par

des professionnels de !'information dans des centres de

. recherche de toutes sortes soient appelés a trouver les .
données sur le marché de détail. Heureusement, fe .

champ des sources basées sur le Web dans le domaine

des recherches sur le marché de détail s'accrolt, tandis

que les associations, les pubiications commerciales et les

services administratifs postent des études, articles et .

communiqués en ligne.

ue le débar
introspectif au cceur de Varticle navait rien & voir avec

por Mara Houdyshell, Patricia Robles, y Hua Yi

Esa fue la pregunta destacada que le hicimos a los
bibliotecarios en un questionario por coireo electrdnico
et verano de 1997. ;Y ia respuesta? jUn enorme SI!
Como tres bibliotecarios que fuimos ascendiendo (es
decir, como alumnos ayudantes y personal de apoyo)
hasta un nivel mas aito, nos preguntamos cuantcs mas
han seguido [sic] hacia la bibliotecologia de una manera
similar y si ia experiencia de trabajo en bibliotecas, an-
tes de sacar la maestria en bibliotecologta, influencié de
manera significativa la satisfaccior general en el trabajo
de un individuo. La pregunia central que hicimos: isi
pudieras hacerle de nuevo, lo harfas? (O sea, hacerte
bibliotecario). A pesar de la rutina diaria, Ia falta de re-
speto a los biblictecarics y su trabajo, y a veces las exi-
gencias ‘excesivas’ de los usuarios de I2 biblioteca, una
mayoria de mas de 500 bibliotecarios licenciados que re-
spondieron a nuestrc qaestlonario parecen  estar
bastante satisfechos con su eleccion de carrera.

ola, me enieré gue eres /‘iéb,..ﬁwéi’.
‘f\'a » % Un adwministrador de conocimienios?”
“No." “cUn cibertecario?” Ko “iUn
biblivtecario?” “No.” “ibe rindo!”

por Taodhg Burns

¢Se exageran los rumores de ia inminente muerte de
la profesion para ios profesionales de ia informacién?

1 efecto hay mucho debate. A medida que “egocxaba
.sxc] el razonamientc de Rory Chase, empezé a inqui-
etarme. No era solo que Chase buscaba wna identidad
que ain no se habia cristalizado. Fra que el debate in-
trospectivo al fondo de! articulo parecia mas y mas que
no venfa al case. Es un poco como el mito (en el Ca-
nad) de la preocupacién con Is identidad Canadiensa.
En este respecto, el articulo era pa:ecldo a muchos pub—
ficados en este ambite pox los Gitimos 10 afios o mas.
Como me imagino que muchos reconocen, en nuestas
vidas personales la finica solucidn practica para un de-
bate de identidad es solo “hacerio”. La clave para deter-
minar lo que deben estar haciendo los “profesionales de
{a informacion” y como deben de considerar su oficio, es
ver por qué se necesita un cliente o un usuario.

3

U

El sector de {a venta 2l por menor impacta en un
grupe enorme de negocios, desde fabricantes que pro-
ducen los mistos bienes gue se venden por concesion-
arios, hasta aqueﬁos gue les proporcionan la dis-
tribucién, administracién y servicios de mercadeo. Se
puede Hamar a los profesionales de la informacién en
muchos tipos de centros de investigacién para buscar
datos sobre la industria de la venta al por menor
Afortunadamente, el campo de las fuentes basadas en
fa web para la industria de la investigacién de la venia
al por menor esta creciendo, a medida gue més asocia-
ciones, publicacidnes gremiales v agencias estatales
publican investigaciones, articuios y comunicados de
datos en linea.
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NEW YORK UNIVERSITY
LIBRARIES. Assistant Preser-
vation Librarian. Assists the
Head of Preservation in manag-
ing the Library’s preservation

program, including  defining
needs, establishing goals and
objectives; assigning, training,
supervising and evaluating ai-
iocated staff. Manages the de-
partment’s conumercial binding
and reformatting units {in-
chudes preservation microfilm-
ing, preservation photocopying
and digital imaging} and com-
municates with vendors. Partic-
ipates in planning and conduct-
ing condition and needs as-
sessment surveys, gathers and
analyzes statistics, designs and
manages databases and assists
in grant-writing. Collaborates

with biblographers and selec-
tors to identify and facfiitate
binding, reformatting and con-
servation treatment needs; or-
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the Library’s disaster plan and
in monitoring environmental
conditions within the Library.
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academic setting and knowl-
edge of emerging wends In
preservation and conservation
are essential. Demonstrated
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