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Key Organizational Resources and the Sustainable Competitive
Advantage of Cornell University’s School of Hotel Administration:
Suggestions for Tourism & Educational Programs in China

Abstract

Tourism and hospitality scholars and educational institutions in developing countries can benefit from
systematic analysis of their counterparts in developed countries. Using the framework of sustainable
competitive advantage, this paper explores the key organizational resources of the School of Hotel
Administration at Cornell University that have assured its position as the leading hospitality program
worldwide. The paper analyses key resources Cornell Hotel School uses to leverage and sustain its competitive
advantage. Suggestions for positioning and enhancing future Chinese tourism and hospitality programs are
provided.
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Sustainable Development of Tourism Industry
and the Reform of Tourist Higher Learning
LI Shu-yan
( Hisarical Culture and Tourism College,
Weifang 261061, China)

Weifang University,

Abstract Sustainable Development of tounsm industry is the best
choice for the future development. The realization of sustainable
development requires high caliber tourism talents. The cultivation of
high quality tourism talents must rely on tourism education. Reform
must be camied on to really foster the wle of tournsn education,
such as comecting educational thought detemmining the concept of
“ teaching for the sustainable development of students”, adjusting the
course contents and course stucture and revamping teaching
methods.
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Key Organizational Resources and the Sustainable
Competitive Advantage of School of Hotel
Administration, Cornell University:
Suggestions for Tourism
Hospitality Education in China
LIU Zhao-ping Cathy A Enz
(School of Hotel Adminisitration of Comell Universitys Ithaca New

Yok 14850)

Abstract Tourism and hospitality scholars and educational
institutions in developing counties can benefit from systematic
analysis of their counterparts in developed countries. Using the
framework of sustainable competitive advantage, this paper explores
the key organizational resources of the School of Hotel A dministration
at Cornell University that have assured its position as the leading
hospitality program worldwide. The paper analyses key resources
Comell Hotel School uses to leverage and sustain its competitive
advantage. Suggestions for positioning and enhancing future Chinese
tourism and hospitality programs are provided.
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