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Abstract 

My thesis consists of a creative work plus an exegesis. This exegesis uses case study 
research to investigate three Brisbane-based media organisations and the role they 
play in encouraging social inclusion and other positive social change for specific 
disadvantaged and stigmatised minority groups.  

Bailey, Cammaerts and Carpentier’s theoretical approach to alternative media 
forms the basis of this research. Bailey et al. (2008, p. 156) view alternative media 
organisations as having four important roles, two media-centred and two society-
centred, which must all be considered to best understand them:  

 serving their communities 

 acting as an alternative to mainstream media discourses 

 promoting and advocating democratisation in the media and through the 
media in society 

 functioning as a crossroads in civil society.  
 

The first case study, about community radio station 4RPH (Radio for the Print 
Handicapped), centres on promoting social inclusion for people with a print 
disability through access to printed materials (primarily mainstream print media) in 
an audio format. The station also provides important opportunities for members of 
this group to produce media and, to a lesser extent, provides disability-specific 
information and discussions.  

The second case study, about gay print and online magazine Queensland Pride, 
focuses on promoting social inclusion and combating the discrimination and 
repression of people who identify as lesbian, gay, bisexual or transgender. Central 
issues include the representation (including sexualised representation) of a 
subculture and niche target market, and the impact of commercialisation on this 
free publication.  

The third case study, about community radio station 98.9FM, explores the 
promotion of social inclusion for peoples whose identity, cultures, issues, politics 
and contributions are often absent or misrepresented in the mainstream media. 
This radio station provides “a first level of service” (Meadows & van Vuuren, 1998, 
p. 104) to these people, but also informs and entertains those in the majority 
society.  

The findings of this research suggest that there are two key mechanisms that help 
these media organisations to effect social change: first, strengthening the minority 
community and serving its needs, and second, fostering connections with the 
broader society.
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Chapter 1:  Introduction 

1.1 Introduction  

Societal groups that are represented one-sidedly, disadvantaged, stigmatized, or 
even repressed can especially benefit from using the channels of communication 
opened by alternative media, to strengthen their internal identity, manifest this 
identity to the outside world, and thus enable social change and/or 
development. (Bailey, Cammaerts, & Carpentier, 2008, pp. 14-15) 

 

In our society, people with a print disability, people who identify as lesbian, gay, 

bisexual or transgender, and Aboriginal and Torres Strait Islander peoples, are among 

the minority groups that face social exclusion and have problematic relationships with 

the mainstream media. Their struggles for respect, equality and accurate representation 

are assisted by ‗alternative‘ media outlets that serve their needs, provide forums for self-

representation, increase their visibility, and forge connections with the majority society. 

This research affirms the need for media diversity and explores the role of alternative 

media organisations and their networks in pursuing social change. 

 My thesis consists of an exegesis and an accompanying creative work. This 

exegesis brings together existing academic literature, primary interviews and other 

documentation that focuses on three Brisbane media outlets: Radio 4RPH, 

Queensland Pride and 98.9FM. It complements the creative work, a collection of 

journalism-style feature articles that draws on interviewees‘ personal stories, their 

experiences of working for or with the three media outlets, and examples of media 

content they have produced. This introductory chapter outlines the study‘s 

objectives, significance, background and context. It also describes the theoretical 

basis and research methods used, and summarises the following chapters.  



  

Page 2 

1.2 Objectives and significance  

The central aim of this project overall is to produce research that outlines practical 

information about how the three case study media outlets and their networks foster 

social inclusion and progressive change for the relevant minority groups. Through 

the distribution of this research, the project also aims to: 

 contribute to an understanding of the value of media diversity, and how 

particular media practices can help to serve the needs of specific communities 

 share valuable knowledge about minority group media based in the Brisbane 

geographical context and innovative examples from these settings 

 raise awareness of the organisations involved and the social-change ambitions 

of the related minority groups.  

 

 This practice-led research was ‗led‘ by the practice of print journalism, but it 

is also an academic project. My research is divided into two publications that have 

different types of content and target different audiences: one is an example of print 

journalism and the other is an academic document. The academic document, the 

exegesis (23,500 words), contains a list of practical examples of ways that these 

organisations foster positive change. This was achieved primarily by drawing from 

existing academic literature about the three case study organisations and related 

issues to find evidence of such change and the methods used to achieve it. This 

document is aimed primarily at a research audience. The creative work (16,000 

words) is a digital magazine that builds on the findings of the exegesis research. It 

aims to reveal some of the alternative media practices used, and to illuminate the 

personal stories of some of the individuals who are the lifeblood of the three media 

outlets or who represent connected organisations. These aims are achieved through 

feature stories and images that describe and explain the roles that each of the case 

study media outlets exemplify. 
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 The magazine addresses the lack of research available about the people who 

work for these three media organisations, and how they work. These important topics 

are discussed by researchers in the alternative media field. For example, James 

Curran argues that the aims of groups served by alternative media have been 

advanced by the range of practices used in the alternative journalism traditions, and 

emphasises that ―[m]edia pluralism is best secured when the objectivity tradition is 

accompanied by advocacy and interpretative and subjective styles of journalism‖ 

(Curran, 2007, p. xvi). Chris Atton argues that most research about alternative media 

lacks investigation of work practices and he highlights some of the questions that 

need to be examined: 

How do they learn to become journalists or editors? How do they identify and 

choose their stories? How do they select and represent their sources? Are 

alternative journalists truly independent, or are their working methods 

influenced by the practices of mainstream journalists? (Atton, 2008, p. 213) 

 

In Understanding Alternative Media, Olga Guedes Bailey, Bart Cammaerts and Nico 

Carpentier are also concerned with alternative media practices. They ―make a case 

for a reimagining of the alternative media canon, for a new grammar that includes 

practices overlooked by the current discourses defining what constitutes ‗alternative 

media‘‖ (Bailey et al., 2008, p. xi). 

 My magazine presents the research findings in journalistic style and 

highlights the stories and commitment of some of the people who work for 

organisations that serve disadvantaged and stigmatised minority groups. Through 

distribution, the magazine aims to promote the exchange of ideas among the 

interviewees and people like them, but also to reach a wider audience, which 

includes academics, industry practitioners, policy-makers and others interested in the 

alternative media. Because this publication lends itself to use by a broad audience, it 
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will be the main way that my research is distributed. The magazine also provides a 

brief conclusion that encourages people in government, the media and society to 

consider the stories they have read, and the implications for the future and continued 

relevance of such alternative media organisations.  

1.3 Defining alternative media 

The three media organisations that are analysed in this exegesis have important 

similarities. For example, they have aspects that distinguish them from mainstream 

media; they were established, and predominantly still exist, as traditional print or 

radio media; and they try to encourage positive social change for the minority groups 

they serve. However, there are also significant differences between the three 

organisations. It may be easy to imagine distinctions between commercial magazines 

and community radio stations, but the two community radio stations studied here also 

have little similarity between them.  

 The first case, community radio station 4RPH (Radio for the Print 

Handicapped), predominantly aims to broaden access to mainstream print media for 

people with a print disability. 4RPH volunteers transform printed texts into audio by 

reading them aloud. The second case, Queensland Pride, is a commercial gay print 

and online magazine that produces targeted political and cultural content, mainly for 

a gay male audience. The third case, community radio station 98.9FM, has combined 

a country music format with content that serves Aboriginal and Torres Strait Islander 

peoples and informs a broad audience about Indigenous affairs. Despite their 

different models of organisation, funding, staffing, audience interaction, content 

generation and distribution, and levels of community access and participation, the 

aim of this study was to look at all three media organisations using the same lens.  
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 The problem of defining ‗alternative media‘ and their relationship with 

‗mainstream media‘ has been noted by key researchers in the field. Writers such as 

John Downing, Clemencia Rodriguez and Chris Atton all identified problems with 

the existing definitions of media that differ from the mainstream in some significant 

way, and tried to loosen or reframe them. 

 In Radical media: rebellious communication and social movements, Downing 

(2001, p. ix) admits to previously defining radical media ―more tightly, in strict 

opposition to mainstream media‖ and points out that the term ‗alternative media‘ is 

problematic in that ―[e]verything, at some point, is alternative to something else‖. 

Downing‘s ‗radical‘ media, a subset of alternative media, is described as ―generally 

small-scale and in many different forms, that express an alternative vision to 

hegemonic policies, priorities, and perspectives‖ (2001, p. v). He writes that if 

radical alternative media ―have one thing in common, it is that they break 

somebody‘s rules, although rarely all of them in every respect‖, but he also 

acknowledges the enormous diversity within such a grouping (Downing, 2001, p. xi).  

 In Fissures in the mediascape: an international study of citizens’ media, 

Rodriguez (2001) uses the term ‗citizens‘ media‘ to avoid the binary delineations of 

mainstream/alternative. She emphasises the diversity of forms that citizens‘ media 

can take: for example, some ―welcome advertising‖ while others ―strongly reject it‖; 

some programs display ―a professional quality, while in others it remains at an 

amateur level‖ (Rodriguez, 2001, pp. 164-65). She writes that the ‗drive‘ of citizens 

in citizens‘ media is important: they are ―attempting to break into the established 

mediascape‖ and are ―elbowing their way into a fissure where their own voices—and 

whatever they have to say [—] can have a presence in the public realm‖ (Rodriguez, 

2001, p. 165). 
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 In Alternative Media, Atton (2002, p. 3) argues that the ‗process‘ is an 

important part of alternative media, not just the content. He emphasises the role of 

alternative media in ―offering the means for democratic communication to people 

who are normally excluded from media production‖ (Atton, 2002, p. 4). He proposes 

a theory of alternative media that is not ―limited to political and ‗resistance‘ media‖ 

and includes ―artistic and literary media‖ such as video and ―newer cultural forms‖ 

such as zines (2002, p. 8).  

 More recently, Bailey et al. (2008, p. xii) began their study ―from the premise 

that the existing genealogy of alternative media relies on an unsustainable set of 

distinctions such as that between non-commercial and commercial or radical and 

non-radical alternative media‖. The meaning of ‗alternative‘ media, they argue, 

―should be amplified to include a wider spectrum of media generally working to 

democratize information/communication‖ (Bailey et al., 2008, p. xi).  

 The work of writers such as Downing (2001), Rodriguez (2001) and Atton 

(2002), and others, such as Ellie Rennie (2006) on ‗community media‘, is relevant to 

this research and aspects of the three chosen case studies. However, the case studies 

did not fit as comfortably within the parameters used by these writers as they did 

within the flexible definition of ‗alternative media‘ used by Bailey et al. This 

definition can be applied to the three case studies in this research, allowing for their 

diversity, while recognising their similarity. Bailey et al. broadly describe alternative 

media as having at least one of the following characteristics, which oppose general 

characteristics of mainstream media (2008, p. 18):  

 small-scale and oriented towards specific communities, possibly 

disadvantaged groups, respecting their diversity 

 

 independent of state and market 
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 horizontally (or non-hierarchically) structured, allowing for the 

facilitation of audience access and participation within the frame of 

democratization and multiplicity 

 

 carriers of non-dominant (possibly counter-hegemonic) discourses and 

representations, stressing the importance of self-representation.  

 

 

 The three case study media outlets discussed in this exegesis can all be 

characterised primarily within the first and final points on the list. None can be 

described as ―independent of state and market‖ or as having a horizontal structure; 

however, all are involved in encouraging audience access and participation to some 

extent. 

1.4 Methodology 

This research is connected with, and led by, my practice as a print journalist who is 

primarily interested in producing ‗alternative‘ media. The methods employed were, 

to a large extent, similar to those I would have used as a journalist. However, unlike 

the relatively short feature articles that I was used to writing, this research allowed 

me to delve more deeply into a topic that was related to my work. It also allowed me 

to connect the stories of a larger number of interviewees together in a more 

substantial body of work as three case studies that illustrate the diversity within the 

Brisbane mediascape. 

 Case studies are common in academic research about alternative media, 

although there is substantial variation in: the theories and methods used; the focus of 

the data collection; and the types of media chosen to be cases. Often the cases 

illustrate forms of media generated in a particular country or region, or focus on 

individual media organisations that illustrate a particular type of content or a 

particular way of producing media.  
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 In Making Our Media (2009) Kidd and Rodriguez outline the wide range of 

methods used by the authors in that book to research media produced in various parts 

of the world. Kidd and Rodriguez characterise the general approach as 

―anthropological‖ (2009, p. 13); however, the diverse methods used include 

qualitative participation, observation and in-depth interviews, institutional policy 

research, textual analysis, audience research through focus groups, and quantitative 

surveys (p. 11). Atton‘s case studies focus on print-based and internet-based media 

from the US and UK, and the cases ―at times approach ethnography and at others 

offer close textual and organizational readings‖ (2002, p. 3). Rodriguez studied cases 

from different contexts, including Catalonia, Columbia, and the United States, and 

used qualitative data collected through fieldwork (2001, p. xi). All of her cases were 

similar in that they displayed situations ―in which ordinary people have gained 

control over an electronic medium‖ (Rodriguez, 2001, p. xi). However, her overall 

aim was to focus on diversity; she emphasises that each case study ―allows for an 

amplified version of a particular aspect of the complex articulation between media, 

communication, culture and social change‖ (Rodriguez, 2001, p. xii). The cases used 

by Bailey et al. (2008) are diverse in the media type (including a commercial 

magazine, a radio-exchange project and war-related blogs), geographical context 

(including Brazil, Britain, and examples that are global), and the research methods 

used (including interviewing and content analysis).  

 Unlike other researchers in this field, Bailey et al. (2008) draw on a range of 

theories and use them together to help improve the understanding of alternative 

media. Bailey et al. outline four important roles that alternative media organisations 

have, which can be simplified as (2008, p. 156):  

 serving their communities 
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 acting as an alternative to mainstream media discourses 

 

 promoting and advocating democratisation in the media and through the 

media in society 

 

 functioning as a crossroads in civil society. 

 

For example, alternative media organisations may serve a particular community by 

providing opportunities for its members to communicate about topics of interest, and 

act as an alternative source of information by including voices and stories from the 

target community usually absent in the mainstream media. In addition, they may 

promote democratisation by encouraging broader participation in public debate, and 

function as a crossroads by fostering collaboration between groups with shared goals 

(Bailey et al., 2008, p. 31).  

Two of the roles are media-centred and two are society-centred, but Bailey et 

al. emphasise that all four must be considered to best understand media 

organisations. Bailey et al. argue that these four perspectives ―form a panoptic and 

encompassing view … [that] facilitates an appreciation of the diversity and 

multiplicity of alternative media initiatives‖ (2008, p. xv). But they also highlight the 

importance of the fourth approach, which is based on the metaphor of the ‗rhizome‘ 

(Bailey et al., 2008, p. 30). When applied to alternative media, rhizomatic qualities 

include ―their role at the crossroads of civil society, their elusiveness, and their 

interconnections and linkages with market and state‖ (Bailey et al., 2008, p. 27). 

Bailey et al. (2008, pp. 155-6) argue that the survival of alternative media is linked to 

the strength and density of their interconnections, alliances and networks in society.  

The conglomerate theoretical approach to alternative media used by Bailey et 

al. (2008) was selected as the basis for this research because of the way that the four-

role framework assists in positioning media outlets within society and understanding 



  

Page 10 

their capacity to encourage social change. The focus that Bailey et al. put on the 

importance of creating supportive networks placed a significant value on capturing 

data from some of those connected with the three case study organisations.  

 The accompanying creative work also reflects these four roles in the topics 

covered in its content, and to some extent, in its production (see discussion in 

Chapter 5). The collection of feature articles, written in a journalistic (rather than 

academic) style, has been designed to make the information accessible to a broad 

audience and to encourage the exchange of ideas, particularly among media workers 

and staff of other organisations that serve minority groups.    

 The primary version of the creative work was produced in a digital text 

format that can be enlarged for viewing as large print and has a small enough file 

size to distribute by email. This PDF file resembles a printed colour digital magazine 

with static photographs and text, and is navigable using the bookmarks and 

hyperlinks, as well as the standard Adobe Reader arrow keys and thumbnail images.  

 I designed the digital magazine and laid out all the stories and images with 

some professional design assistance. I photographed most of the images, and 

photographs from other sources have been acknowledged and used with permission. 

The aim of the magazine‘s design is to ensure that the visual communication of the 

publication complements and strengthens the ideas and themes that appear in the 

written text. 

  The digital magazine will also be produced in text-only and audio formats. 

First, two text-only versions with a small file size will be created: a read-only Word 

document for use with text-to-speech programs, and an EPUB for e-book readers. 

EPUB documents contain text that flows to fit two variables: the size of the screen it 
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is viewed on and the particular font size selected by the reader. The EPUB document 

is primarily designed to be read on small-screened e-book readers, but it can also be 

viewed on a computer using an add-on for the Mozilla Firefox web browser. Second, 

the material will be produced in two audio formats with the help of QUT journalism 

student volunteers who will be recruited to read and record the text. The Queensland 

Narrating Service, an organisation whose main role is transforming printed material 

into audio for people with a print disability, will produce the audio content as a 

DAISY publication. DAISY is a navigable digital format that aims to provide a 

reading experience similar to that of reading a printed book. The audio will also be 

put on the internet as MP3 files. 

 Two main data collection methods were employed to gain information for the 

creative work. First, the media content of the relevant organisations was monitored in 

an informal manner; that is, the researcher regularly read Queensland Pride and 

listened to 4RPH and 98.9FM during the project. Sections of content that were 

identified through this process were discussed in the creative work to illustrate the 

type of content produced by the media organisations, particular aspects of production 

and work practices, and messages contained in the content, some of which were 

generated by audiences. Data collected through the informal media monitoring was 

also used as another source of evidence to back up the data collected through the 

second method.  

 The second method was semi-structured, one-to-one interviews. This is a 

central method of print journalism and was selected because my creative work was 

designed as research that was to be performed primarily through the journalistic 

practice of reporting. There are significant limitations to interviewing as a data 
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collection method, for example, the reliance on interviewees to provide accurate 

information and a balanced representation of themselves.  

 According to Iorio, focused interviews can ―elicit in-depth responses and 

identify commonalities among the replies that people give‖ and ―uncover accurately 

how a group of interviewees understand a problem or what they believe about a 

certain topic‖ (Iorio, 2004, p. 109). Although this style of interviewing is valuable for 

capturing individuals‘ personal experience within each case study group, especially 

for little-researched case studies such as 4RPH, its products cannot be considered 

simply as a collection of ‗truth‘. Many factors can affect the quality and accuracy of 

the information provided by interviewees, including the process of interviewing 

itself. For example, Weerakkody points out that research interviews can often be 

―contaminated‖ by bias from interviewers that is evident in what they say or how 

they act, and by the ―social desirability effect‖, which may lead to interviewees 

―trying to make themselves sound good or trying to give opinions they think the 

researcher wants to hear‖ (Weerakkody, 2009, p. 177). Attempts were made to 

minimise these types of problems and to identify affected information. 

 Collecting data from a small number of people can also be problematic; 

however, this research is practice-led, and draws its methods from the way this type 

of journalistic practice is usually performed. Collecting the stories of a small, select 

group of individuals has other merits. The aim of the interviews was not to provide 

enough data to generalise and gain validity that way, although one person‘s story 

may illustrate common experiences and stand for the stories of many others. The real 

aim was to provide a richer source of data from individuals and to display 

particularity in their stories, which hints at the diversity that exists within a larger 

group of media workers and others who work for connected organisations.  
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 The interviews, conducted between July and November 2009 (see Tables 1.1, 

1.2 and 1.3), were transcribed. They provided the core data for the accompanying 

creative work, as noted above, but also provided supplementary information for the 

exegesis chapters to go with the other sources, such as academic literature and policy 

documents.  

 Approval to conduct this research was granted by the QUT Human Research 

Ethics Committee. In compliance with ethical principles, I respected the privacy of 

potential interviewees. After I requested an interview with the editor or station 

manager at each media outlet, other staff or volunteers agreed to be interviewed, 

either after being provided information about my project by the editor or station 

manager, or after speaking with me about my project at their workplace. Participants 

chose whether to be photographed and named in the research. One interviewee chose 

to remain anonymous and that was because he writes for Queensland Pride under a 

pseudonym. Of those located in Brisbane, almost all agreed to be photographed or 

provided photographs for inclusion in my creative work. 

 The aim was to interview three people from each of the case study 

organisations, but only two were recruited from Queensland Pride. The main 

underlying themes for the questions about the three case study organisations were: 

 the ways that the media outlet and its staff contribute to achieving social 

change and furthering the political aims of the relevant minority group 

 

 the roles that the media outlet has in the community, the society and the 

mediascape 

 

 the interconnectedness of the media outlet with the society, the market and 

the state, and how these networks contribute to social change. 
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In addition to covering ‗organisational‘ topics, such as how the media outlet was 

established, how it is funded, how staff are recruited and trained, and how it interacts 

with its audience, the interviewees were questioned about their personal experiences, 

which included their motivation for getting involved in the media and the practices 

they use in their work.   

 Based on information gained in these interviews, a second round of 

interviews was conducted with organisations connected to each of the media outlets. 

Spokespeople from one or two organisations were interviewed for each case study. 

These interviewees came from other media outlets, or community organisations that 

produce media content but whose primary work is to serve the minority groups in 

other ways. The questions posed in these interviews focused on each connected 

organisation‘s relationship with the relevant media outlet, and ways that the 

connected organisations try to improve the lives of the relevant minority group or 

assist in achieving the group‘s political aims.  

Table 1.1 Interviewees for Radio 4RPH case study 

Name Main positions  Organisation Date of 
interview 

Ed Richardson  Station manager 4RPH 27 July 2009 

Steve 
Richardson 

Technical producer, vice 
president of board, chairman 
of program committee, 
presenter of the Access All 
Areas program 

4RPH 3 August 2009 

Brian Paterson Announcer, reader and panel 
operator 

4RPH 10 August 2009 

Alison Banks One of the QNS coordinators 
and presenter of the From The 
Book Jacket program on 4RPH 

Queensland 
Narrating 
Service (QNS) 

30 October 
2009 
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Table 1.2 Interviewees for Queensland Pride case study 

Name Main positions  Organisation Date of 
interview 

Peter 
Hackney 

Editor Queensland Pride 9 September 
2009 

Alistair 
Sutton (pen 
name) 

Freelance writer Queensland Pride 9 October 2009 

Adrian Ogier Editor of 
Positive Living 
magazine 

National Association of People 
Living with HIV/AIDS (NAPWA) 

29 September 
2009 

Craig Lewis Campaigns and 
resource 
coordinator 

Queensland Association for 
Healthy Communities (QAHC) 

27 October 
2009 

 

 

Table 1.3 Interviewees for 98.9FM case study 

Name Main positions  Organisation Date of 
interview 

Tiga Bayles Manager of BIMA and 
98.9FM, and presenter 
of 98.9FM’s Let’s Talk 
program 

Brisbane 
Indigenous Media 
Association 
(BIMA) 

17 September 
2009 

Hayley Scott Administrative assistant 
and presenter of 
98.9FM’s All Australian 
Top 20 Country 
Countdown program 

BIMA 7 October 2009 

Archie Hamilton Projects officer BIMA 14 October 
2009 

Chris Graham Managing editor National 
Indigenous Times 
(NIT) 

28 September 
2009 

Matthew 
Leonard 

Manager and news 
director 

National 
Indigenous Radio 
Service (NIRS) 

24 November 
2009 
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1.4 Chapter summaries 

The next three chapters incorporate information about the development, role, content, 

staff, audience and networks of the three media outlets, and conclude with practical 

examples that illustrate some of the ways that they promote social inclusion for the 

minority groups they serve.  

 Chapter 2, examining 4RPH, centres on promoting social inclusion for people 

with a print disability through access to printed materials (primarily mainstream print 

media) in an audio format. However, the station also provides important 

opportunities for members of this group to produce media and, to a lesser extent, 

provides disability-specific information and discussions. Chapter 3 explores 

Queensland Pride, and focuses on promoting social inclusion and combating the 

discrimination and repression of people who identify as lesbian, gay, bisexual or 

transgender. Central issues include the representation (including sexualised 

representation) of a subculture and niche target market, and the impact of 

commercialisation on this free publication. Chapter 4, about 98.9FM, explores the 

promotion of social inclusion for peoples whose identity, cultures, issues, politics, 

and contributions are often absent or misrepresented in the mainstream media. This 

radio station provides ―a first level of service‖ (Meadows & van Vuuren, 1998, p. 

104) to these people, but also informs and entertains those in the majority society. 

Chapter 5 reflects on the connections between research and practice, and summarises 

the main findings from the creative work. Chapter 6 summarises the key mechanisms 

for fostering progressive social change and considers the future of the three media 

outlets in the face of pressures created by financial demands, new forms of 

technology, and other social forces. The concluding chapter also examines each 

media outlet‘s connectedness in society, which is a critical element in social change.   
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Chapter 2:  Radio 4RPH case study 

2.1 Introduction  

Quite often with the readers [at 4RPH] they don’t know how to panel and they 
are aware that having a disability is not relevant anymore in here, because I’m 
getting them to air and I’m making it all happen for them. My attitude is that 
they’re there to do their job too. They’re there to read and we’re very 
appreciative of the fact that they are there. (S. Richardson, pers. comm., 2009) 

 

This chapter aims to provide an overview of key information about 4RPH (Radio for 

the Print Handicapped), which serves to demonstrate its value in the local 

mediascape and how it promotes social inclusion for people with a print disability. 

There is some previous research about the station, but this chapter is based to a large 

extent on the 4RPH and RPH Australia websites, supplemented with information 

from interviews I conducted with Alison Banks from the Queensland Narrating 

Service (QNS), and three 4RPH volunteers: Ed Richardson, Steve Richardson (no 

relation to Ed) and Brian Paterson. As with the following two case studies, most of 

this research was completed before the interviews. The findings of this chapter, as 

with the next two, were included in the creative work and helped to structure that 

publication.  

 4RPH is a volunteer-run community station located in the suburb of Spring 

Hill, which broadcasts to the greater Brisbane area on 1296AM. This discussion 

looks first at the creation of the station, its role as a print alternative and the minority 

groups it serves. Second, it investigates volunteer recruitment and training, and the 

integration of sighted, blind and visually impaired volunteers. Third, regulations that 

affect the station‘s programming and the content itself are examined. Fourth, 4RPH‘s 
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relationships with organisations that fund the station or contribute on-air content are 

discussed, as is the technology used to create and broadcast this content. The 

concluding section addresses some of the ways that 4RPH encourages social 

inclusion for people with a print disability (predominantly those who are blind or 

have low vision) and the future of the station, particularly in light of technological 

changes that will likely broaden access to printed media by people with print 

disabilities.  

2.2 Origins, role and audience 

The development of RPH broadcasting in Australia was based on the recognition that 

a lack of access to printed information, such as mainstream newspapers, limits the 

extent to which citizens with a print disability can participate in society. RPH started 

on community radio in Melbourne, where, from 1975, regular weekly news and 

information programs were broadcast (RPH Australia, 2005b). From the early 1960s, 

readings of newspapers, books and other material that blind people could not access 

had been broadcast on American radio, but in Australia, RPH programming was 

targeted at a broader print-disabled audience, which includes elderly people (Moran, 

1995, p. 153).  

 In a study of older blind and visually impaired people in Brisbane that began 

in 1978, reading newspapers and reading/writing letters was recorded as one of the 

main task areas that the respondents were unable to perform or had difficulty 

performing (Queensland Department of Welfare Services, 1981, p. 55). One 

interviewee who felt that he/she was ―stultifying mentally‖ expressed the desire for a 

―radio newspaper reading service in Brisbane, like in Sydney, Hobart, and 

Melbourne‖ (Queensland Department of Welfare Services, 1981, p. 57). This desire 
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was echoed by other study participants (Queensland Department of Welfare Services, 

1981, pp. 71-72).  

 A public meeting was held in Brisbane on October 17, 1978, to discuss the 

establishment of a local RPH service (4RPH, 2008a). Current 4RPH station manager, 

Ed Richardson, was not personally part of the creation of the station, but named 

Spero Dragona as its instigator (E. Richardson, pers. comm., 2009). Dragona was 

part of the committee that founded 4RPH in 1978, and in 1988 he received a Medal 

of the Order of Australia (OAM) for his services to people with vision impairment 

(Australian Hellenic Educational Progressive Association, 1992, p. 5). 

 The RPH service in Brisbane eventually began with pre-recorded one-hour 

newspaper readings aired each week day on 4MBS, (4RPH, 2008a), a ‗fine music‘ 

community radio station that started broadcasting in 1979 (4MBS, no date). The 

International Year of Disabled Persons in 1981 was a catalyst for a significant federal 

government funding commitment to assist in the development of RPH stations 

around the country (RPH Australia, 2005b). In 1984, 4RPH gained its own licence to 

broadcast on 1620AM and its content increased to three hours a day (4RPH, 2008a).  

 In 1985, a report was published about the needs and services of blind and 

visually impaired people in Queensland. The base survey for the research included a 

question about whether respondents listened to 4RPH. Of the 657 respondents living 

in Brisbane city and suburbs who replied to the survey, 138 said they listened to 

4RPH, 68 did not respond to the question and 451 said they did not listen to the 

station. According to the report, radio in general was an important source of 

information and recreation for survey respondents; however, comments were made 

that the limited broadcast hours of 4RPH were too short to be useful, and some 
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respondents simply did not like the programs that 4RPH offered. The report noted 

that ―a considerable number of respondents were not aware that 4RPH existed and 

consequently asked for specific instructions of where to find it on the dial‖ 

(Brownsey, 1985, pp. 101-102).  

 In 1989, 4RPH was the first RPH station in Australia to broadcast the BBC 

World Service as overnight programming, which continues today and allows 4RPH 

to provide a 24-hour service for its audience. In 1990, the Australian Broadcasting 

Tribunal granted Queensland Radio for the Print Handicapped Ltd (QRPH) a ‗special 

interest‘ category community broadcasting licence for Brisbane. Several months 

later, 4RPH‘s transmitter power was significantly increased when it took over the 

1296AM frequency from 4BK, which was relocated to the FM band as B105 (4RPH, 

2008a).  

 4RPH aims to provide a professional communication service that meets the 

information needs of people with a print disability and assists them to interact ―fully 

and effectively‖ within the community (4RPH, 2008c). Forde et al. argue that RPH 

programming can also ―ease the isolation and alienation‖ that these people may 

experience (Forde, Meadows, & Foxwell, 2002, p. 45). The response of a vision-

impaired focus group participant from the Community Media Matters study reflects 

this sentiment in relation to Perth‘s 6RPH: 

I can also go to work and something like at morning tea time when 

everyone‘s sitting around saying oh did you see in today‘s ‗Western 

Australian‘ where such and such happened to someone‘s report or whatever 

… For the first time, well for the last 10 years, I can actually join in. 

(Meadows, Forde, Ewart, & Foxwell, 2007, p. 36) 

 

 A 2002 study commissioned by RPH Australia estimated that almost 17.5 per 

cent of Australians, including more than 276, 000 people living in Brisbane, may be 
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considered to have a print disability, a figure derived from the numbers of people 

with vision, physical, literacy and learning impairments (RPH Australia, 2005a). Ed 

Richardson highlights a particular print-disabled group that 4RPH serves: older 

people who are used to reading books, magazines and newspapers, and have trouble 

adapting after suddenly losing their sight (E. Richardson, pers. comm., 2009). 

Although the term ‗print disability‘ can relate to blindness or low vision, it also refers 

to a range of disabilities, including quadriplegia, intellectual disabilities, dyslexia, 

cerebral palsy, multiple sclerosis, or paralysis as the result of a stroke. In addition, 

4RPH counts those who have never learnt to read, or who are learning English as a 

second language, as part of its potential audience (4RPH, 2008d).  

 RPH content is designed specifically to assist those who cannot access print, 

but anyone with an AM radio in the broadcast area can listen to the station. Rennie 

points out that the RPH audience includes people who do not have a print disability, 

but ―enjoy the pace and texture of having news and fiction read aloud‖ (2006, p. 

101). Ed Richardson believes that 4RPH‘s information-based programming attracts 

some sighted listeners looking for an alternative to the music-based format that 

dominates the airwaves (E. Richardson, pers. comm., 2009).  

 There is little audience research, particularly recent research, available about 

4RPH. The station has undertaken its own audience surveys, but the results are not 

publicly available. Ed Richardson said that the station attracts 30,000 listeners during 

its most popular time slot, between 6am and 8am (E. Richardson, pers. comm., 

August 3, 2010), which includes newspaper readings from The Courier-Mail and The 

Australian. 
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 Ed Richardson said that 4RPH, like other radio stations, does not have a great 

deal of personal contact with its listeners. Occasionally, the station receives positive 

feedback, such as people calling up to thank the volunteers for reading or to make a 

donation, but its listeners most often make contact when they want to complain about 

comments or programs they heard, or when prizes are offered (E. Richardson, pers. 

comm., 2009). 

2.3 Volunteer recruitment, training and integration 

As is the case with many community radio stations, volunteers who are willing to 

donate their time and effort are essential to 4RPH‘s operation. Some of the 

volunteers also do paid work elsewhere, but Steve Richardson, one of the station‘s 

technical producers and the vice president of the 4RPH board, characterises most as 

retirees and older people who do not work. He said that journalism students looking 

to gain on-air experience also volunteer (S. Richardson, pers. comm., 2009). In 

September 2009, 4RPH reported to the Australian Communications and Media 

Authority (ACMA) that it had one paid office manager and 122 registered 

volunteers. The pool of volunteers included one vision-impaired person who helps 

with office work and five blind panel operators who regularly do production or on-air 

shifts. There were several blind volunteers on the programming committee, including 

its chairman, and two directors on the 4RPH board who were blind (4RPH, 2009, 18 

September).  

 Ed Richardson reported that word of mouth from other volunteers was 

probably the main way for new volunteers to hear about 4RPH. In addition to this, 

the station occasionally receives coverage in publications such as the local Quest 

community newspapers, and 4RPH broadcasts requests for volunteers on air and on 
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its website (E. Richardson, pers. comm., 2009). 4RPH also lists with Volunteering 

Queensland, takes on school students undertaking work experience, and holds 

regular reader auditions to recruit new volunteers (4RPH, 2009, 18 September). 

 Ed Richardson said that many volunteers have no radio experience. For those 

who do not want to learn to be a panel operator or an on-air announcer, the station 

has non-technical roles such as performing office tasks or reading printed material 

for live or pre-recorded programs. 4RPH, like some of the other RPH stations, is 

committed to training people who are blind or have low vision to operate the 

equipment, in addition to training people who are sighted. At 4RPH, the blind and 

vision-impaired volunteers receive a small amount of money for their production 

work, which Ed Richardson explains ―covers the cost of the cabs and things to get in 

here and lunch, and every now and again they might be able to buy a computer or 

something as well‖ (E. Richardson, pers. comm., 2009).  

 The sighted, blind and vision-impaired volunteers at 4RPH work together, 

and this type of social integration could benefit everyone, as John Smith and Krishna 

Kandath explain in their discussion about communicating with people who are blind 

or have a visual impairment. They report that sighted people are often uncomfortable 

when they meet visually impaired people, and react, for example, by not treating 

them as adults, or speaking very loudly, or avoiding using the word ‗see‘ (Smith & 

Kandath, 2000, p. 393). One would expect that the familiarity developed in a team 

working environment, such as at 4RPH, could potentially reduce the incidence of 

these types of reactions.  

 Ed Richardson described the workplace culture at 4RPH as one in which the 

tables are turned for people who are blind or have low vision. Instead of being 
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―treated as objects of pity, somebody to be helped‖ as they would often be in the 

broader society, at 4RPH, because of the technical expertise they usually have, ―they 

are actually expected to help others achieve what they want to achieve‖. He believes 

that through their experiences at 4RPH the sighted volunteers would be made aware 

that ―a blind person is not a person with a total disability‖ (E. Richardson, pers. 

comm., 2009). For example, Steve Richardson, who, in addition to his many other 

roles at 4RPH has been involved in the auditioning and training of new volunteers (S. 

Richardson, pers. comm., 2009), is described by Ed Richardson as ―fully engaged in 

the operation of the station‖ (E. Richardson, pers. comm., 2009).  

 Volunteer reader, announcer and panel operator, Brian Paterson, had a small 

amount of contact with people who were blind before coming to 4RPH when, during 

his work at commercial radio station 4MB in Maryborough, he was involved in the 

creation of a weekly cassette containing readings from the local newspaper. 

However, after spending a great deal of time with blind and vision-impaired people 

working at 4RPH he has clearly been affected by the experience: he reported that 

they ―are constantly amazing me with the things that they can do, and I‘ll tell 

anybody, and I do, ad infinitum‖ (Paterson, pers. comm., 2009).  

 Many people who are blind or have low vision find it difficult to gain 

employment. A Vision Australia telephone survey of 1864 people of working age (15 

to 64) from this group found that 69 per cent did not have paid employment, and up 

to 63 per cent of those who wanted a job were unemployed (Spriggs, 2007, April, p. 

5). The high unemployment rate is the result of many complex factors; however, 

4RPH‘s commitment to training blind and visually impaired people, and its provision 

of volunteer work opportunities that can help individuals to develop skills for 
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operating successfully among mostly sighted people in a work setting, could 

contribute to addressing this problem.  

2.4 Regulation and content 

4RPH reported in its licence renewal application that in a sample seven-day period in 

late August 2009, of its 168 hours on air, there was 164 hours and 40 minutes of talk-

based content and 3 hours and 20 minutes of music content. The talk-based content 

was divided up further into local (55 hours 25 minutes), national syndication (25 

hours 45 minutes) and international syndication (83 hours 30 minutes). The station 

also reported that its full program guide was available on the 4RPH website, in large 

print and on cassette (4RPH, 2009, 18 September). 

 4RPH‘s broadcasts are subject to a range of regulations, but two of the key 

guidelines that must be adhered to are the RPH content requirements and the 

Copyright Act 1968.  

 The RPH Protocol (RPH Australia, 2005, 27 September) defines RPH 

programming as: 

 [the] reading of news and feature articles from daily, and other general 

circulation newspapers 

 subject based programs that feature readings in an identified topic area from 

newspapers, magazines, and other publications 

 serialised book readings 

 interviews, presentations and other features that relate to subjects that are of 

particular relevance to an audience with a print disability. 

  

 The Protocol has various other stipulations, such as the requirement for at 

least 75 per cent of the material broadcast between 6am and midnight to be RPH 

programming. Strict rules apply to the delivery of the reading programs. For 
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example, the name of the publication, the edition, the publication date, the page 

number, and the author‘s name must be identified. All printed items used must be 

read in full, and no editorial comment can be made in relation to the material (RPH 

Australia, 2005, 27 September).  

 In addition to the regulatory need for 4RPH readers to refrain from editing the 

articles they read, Steve Richardson emphasised the importance of not short-

changing the audience. He illustrated this comment with the historical example of 

braille books transcribed by some Christian organisations that would simply omit 

sections that were sexually explicit or referred to contradictory beliefs, providing 

blind readers with an incomplete copy of the work (S. Richardson, pers. comm., 

2009). 

 Section 47a of the Copyright Act allows 4RPH, a print disability radio licence 

holder, to broadcast the reading of printed material without permission (Australasian 

Legal Information Institute, no date). However, the international reach of the internet 

means that the netcasting of this same audio material from the station‘s website 

would require the permission of each copyright holder. Because of the enormity and 

difficulty of the task, 4RPH has not attempted to do this, but 5RPH and Vision 

Australia Radio have successfully gained copyright permission to netcast some of 

their content (E. Richardson, pers. comm., 2009).  

 Forde et al. emphasise that by transforming print into audio, RPH stations 

provide in-depth news and information that is not available through the short updates 

of other broadcast media (Forde et al., 2002, p. 45). Each week, the 4RPH volunteers 

produce 16 hours of local programming (4RPH, 2008b) and this is supplemented 

with shared content from within the RPH network and programs from other sources, 
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including international broadcasters, Deutsche Welle and the BBC. The reading 

programs encompass local, national and international material, including the 

suburban Brisbane newspapers, The Courier-Mail and The Australian, magazines 

such as Choice, Women’s Weekly and New Scientist, and book and poetry readings 

(4RPH, 2009, April). Some content, such as the Christian programs, generates 

income for 4RPH, but may also have some relevance to people with a print disability 

who cannot access the Bible text. Ed Richardson said that the religious programs are 

downloaded from various websites, including some from the United States (E. 

Richardson, pers. comm., 2009), for example, Bible study show, Insight for Living 

(Insight for Living, 2009).       

 4RPH also broadcasts a range of disability-focused programs, many of which 

feature presenters, producers and guests who have a disability. These programs 

include some interview-based shows, such as those by Blind Citizens Australia and 

Vision Australia, which are aimed specifically at blind and vision-impaired listeners 

(4RPH, 2009). Unlike 4RPH, Blind Citizens Australia (Blind Citizens Australia, no 

date) and Vision Australia (Vision Australia, 2009) have their weekly programs 

archived and available for download or streaming from their websites.  

 Access All Areas, 4RPH‘s own disability issues program, has always been 

created by the station‘s blind and vision-impaired volunteers. It has been produced 

and presented by Steve Richardson since March 2008. Access All Areas usually takes 

the form of a 15-minute interview that discusses information relevant to the disability 

community; however, Steve Richardson would also like the program to raise broader 

awareness of disability issues and connect with people in the mainstream 

community. He said that he values the program because, unlike those who work in 

the mainstream media, he has the time to focus on people with disabilities and to 
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explore the relevant issues in a way that is not ―really patronising or demeaning‖ (S. 

Richardson, pers. comm., 2009). Without audience research, however, it is not clear 

whether the program reaches mainstream listeners and what value is placed on it by 

its audience.  

 Access All Areas was previously a weekly, national program broadcast 

through the RPH network and sponsored by Disability Services Queensland (DSQ). 

When I interviewed Steve Richardson, he expressed disappointment that DSQ had 

not funded the program for the 2009–10 financial year; however, 4RPH was funding 

him to produce a monthly, Queensland-focused program, which he pointed out 

would be more difficult for the other RPH stations to fit into their schedule (S. 

Richardson, pers. comm., 2009). DSQ had sponsored the program for a few years 

through a Building Supportive Communities grant, which was used to cover a range 

of costs, including Steve Richardson‘s time, phone calls, internet charges, electricity, 

taxi fares and portable recording equipment. Ed Richardson confirmed that the 

funding was not deliberately withdrawn; rather, it was just a matter of how much 

money was available and which projects from the pool of grant applicants were given 

priority in that funding round (E. Richardson, pers. comm., March 1, 2009). 

2.5 Funding, networks and technology  

Sponsorships account for 65 per cent of 4RPH‘s funding, and this is supplemented 

by memberships, donations, and support from the federal government through the 

Community Broadcasting Foundation and state government organisation, Disability 

Services Queensland (4RPH, 2008a). The federal government funding is primarily 

focused on the significant cost of maintaining the transmitters. The state government 

funding targets 4RPH‘s operations costs and, in the past, the Access All Areas 
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program. In addition, the Brisbane City Council provides a small amount of funding 

for its program about public events in Brisbane to be broadcast on the station (E. 

Richardson, pers. comm., 2009). Steve Richardson said that a ―major part‖ of the 

4RPH funding comes from Christian organisations, such as the Christian Science 

Sentinel, which pay 4RPH to broadcast evangelical religious programs (S. 

Richardson, pers. comm., 2009). 

 Because 4RPH targets an audience whose members are often not wealthy, Ed 

Richardson said that the station has always found it difficult to source business 

sponsors to support it financially; however, there have been some regular program 

sponsors, including Alex Gow Funerals and G. James Glass and Aluminium. 4RPH 

also has relationships with other local businesses, such as Dendy Cinemas, which 

offers movie tickets to be given away as prizes (E. Richardson, pers. comm., 2009). 

 4RPH is a member of the Brisbane Vision Impairment Agencies umbrella 

group, and 13 organisations that serve people who are blind or have low vision hold 

lifetime membership at 4RPH (4RPH, 2009, 18 September). Some of these 

organisations, such as Blind Citizens Australia, Vision Australia and the Queensland 

Narrating Service (QNS), connect with their client groups through regular programs 

broadcast on 4RPH. Because they are allied organisations with similar goals to 

4RPH, they do not pay for this service (E. Richardson, pers. comm., 2009). 

 QNS is a Brisbane-based organisation that produces audio versions of print 

material for people with a print disability. One of the QNS coordinators, Alison 

Banks, goes to 4RPH to record her monthly program From the Book Jacket, which is 

produced by 4RPH technical producers who have a print disability. The program 

content primarily includes updates about the new audio books that QNS has 
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available; however, Banks said that QNS uses the program to raise awareness of its 

services among its target audience, many of whom do not know that QNS exists. On 

occasions, QNS and 4RPH have collaborated in other ways, for example, producing 

audio books together, which have been broadcast on 4RPH and made available to 

QNS clients (Banks, pers. comm., 2009). 

 4RPH uses a wide range of technology, including cassettes, CDs and 

minidiscs, and some of its programs are also downloaded and broadcast on a 

computer that is equipped with screen-reading software. Ed Richardson aims to 

increase the use of computers at the station for recording and broadcasting in the near 

future, but does not foresee offering any online downloadable content because of the 

copyright problems noted earlier. He commented that audio books are now much 

more available at Brisbane City Council Libraries than they were when he started 

volunteering at 4RPH in 1991. Because of the inflexible scheduling model of its 

programs, which means people have to listen at a particular time, he believes that 

eventually, as technology improves and more people are computer-savvy, listeners 

will have more flexible options for accessing media content (E. Richardson, pers. 

comm., 2009). Steve Richardson, for example, already subscribes to an online 

service through Vision Australia to receive The Courier-Mail in full each day in a 

text-based format that he can access at any time and as many times as he likes, as 

would be the case with sighted readers‘ access to a printed newspaper. He has more 

flexible and broader access to the content than he could gain from a 4RPH radio 

reading program, which has limited time and features only those articles that the 

reader selects (S. Richardson, pers. comm., 2009).  

 Alternatives to standard printed material and radio reading programs, such as 

braille, large print and analogue audio recordings, have existed for some time, but 
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have never been available for all of the specific material that print-disabled people 

require. Several computer-based options now exist, for example, refreshable braille 

readers, voice-synthesis screen-reading software, e-books and tagged digital audio 

files. However, they also do not provide universal access to print. These types of 

technology do not work for every task and format, may not be financially available to 

many, and may be unsuitable, particularly for those who lose their sight in old age 

(Dakin, McDonald, & Wijesena, 2006, pp. 5-7). So, for the time being at least, 4RPH 

still has an important role to play in serving its core audience, particularly those who 

do not use computer-based assistive technology.  

2.6 Conclusion  

There is very little publicly available research about 4RPH. This chapter relies 

heavily on information provided by the interviewees to illuminate aspects of the 

station not available elsewhere, and therefore, provides a significant contribution to 

public knowledge about the station. This includes personal perspectives from the 

three 4RPH interviewees, particularly about their experience of the integrated 

workplace and the future of their organisation, and information about the 

collaborative relationship between QNS and 4RPH from Alison Banks. 

 Using the four approaches of Bailey et al. (2008) and the data presented in 

this chapter, I conclude that in addition to providing entertaining programs for its 

listeners, 4RPH has a strong community service role, particularly for blind and 

vision-impaired people. This includes the provision of accessible news and 

information to this group as consumers, as well as opportunities to participate in the 

process of producing media. In a small number of programs, 4RPH provides an 

alternative forum for the public discussion of disability issues by people with a 
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disability. 4RPH demonstrates that unpaid workers can successfully provide a 

government-supported community service. The station has always had difficulty 

sourcing income and the volunteer-based organisational model would substantially 

reduce the funds required. 4RPH can be seen as a physical or virtual ―crossroads‖ in 

civil society: a site at which the station‘s volunteers, listeners, government and 

business sponsors, community organisations and other program providers intersect. 

Although the primary focus of some of the 4RPH disability programs is on vision-

related disability, discussions of other disabilities are included in programs such as 

Access All Areas, which helps to link the shared struggles of various disability 

groups.  

 Through the examination of 4RPH in this chapter, six practical examples of 

ways that the station is promoting social inclusion for people with a print disability 

have been identified. The photographs and feature-style stories in the creative work 

that accompanies this exegesis attempt to illustrate these six levels of service.  

 4RPH provides access to local, national and international print media content 

and other information by transforming it into audio format. This particularly 

benefits those who do not use computers and other associated technology. 

 

 It creates and broadcasts alternatives to mainstream media content, mainly in 

the disability-focused programs. These programs offer a range of stories and 

voices not included by other media outlets. They also represent issues from 

the perspectives of people with a disability and create forums that normalise 

disability.  

 

 It provides access to media production for people who are blind or have low 

vision, which includes producing and presenting the station‘s own disability 

issues program Access All Areas.  

 

 It is committed to training and employing people who are blind or who have 

low vision. This group has a very high unemployment rate, making this an 

important avenue for skill development. Broadcasting roles at 4RPH include 

technical producers, panel operators and announcers.  

 

 It has a co-operative workplace that integrates people who are blind or have 

low vision with sighted people, to the benefit of all groups.  
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 It maintains relationships with organisations that serve people who have a 

print disability. The station broadcasts, and sometimes produces, programs 

from these organisations, providing another way for them to connect with 

their target audience.  

 
 

 In addition to considering the above activities that promote social inclusion, it 

is important to address the future of 4RPH in the context of changes in media 

formats, including online newspapers‘ inclusion of large print / high contrast viewing 

options, and general technological advancements in print alternatives. As access to 

information by print-disabled people improves in the future, the relevance of 4RPH‘s 

current content and distribution method will likely reduce.  

 Ed Richardson expects 4RPH to become obsolete within about 15 years, 

perhaps with an interim period in which the government funds just one of the RPH 

services to cover the whole country. He believes that the station has proven its 

adaptability by existing for more than 30 years, and can adjust to the introduction of 

digital radio and any other changes that arise in the near future. However, he does not 

view the prospect of the eventual demise of 4RPH as a problem that needs to be 

solved. He points out that 4RPH is ―a service that looks after a need in the 

community‖ and at some time in the future the need for the service will not be there 

(E. Richardson, pers. comm., 2009). Steve Richardson agrees that significant change 

at 4RPH is likely within about 10 to 15 years, but he can foresee at least the 

possibility of the station transforming into ―information delivery‖ of another kind: 

―What form it will take, well, I guess, we‘ll just have to wait and see‖ (S. 

Richardson, pers. comm., 2009). 
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Chapter 3:  Queensland Pride case study 

3.1 Introduction  

The casual or first-time reader of either Queensland Pride or QNews would be 
exposed to a world where same-sex attraction is accepted as the norm and where 
the GLTBIQ [gay, lesbian, transgender, bisexual, intersex, queer] community is no 
longer constructed as deviant or as the ‘other’. The importance of such an 
environment to young and ‘coming out’ GLTBIQ individuals cannot be overstated. 
(Robinson, 2007, p. 76) 

 

Chapter 3 aims to provide an overview of key information about Queensland Pride, 

which serves to demonstrate its value in the local mediascape and how it promotes 

social inclusion for members of its target audience. Queensland Pride is a gay print 

and online publication based in Fortitude Valley in Brisbane that is owned by the 

Evolution Publishing group and operates as a commercial alternative media 

organisation. In recent years, there have been two key academic studies published in 

Queensland Review that looked at the two main Brisbane-based gay publications, the 

monthly Queensland Pride and fortnightly QNews. Felicity Grace‘s study (2004) 

focused on advertising and commercialisation. Shirleene Robinson (2007) conducted 

a much broader investigation that also included discussions of other facets of these 

publications‘ content, and their relationships with their audience and the mainstream 

society. Information from these and other academic studies is supported in this 

chapter by details drawn from interviews with Queensland Pride editor, Peter 

Hackney, freelance writer, Alistair Sutton (pen name), Adrian Ogier from the 

National Association of People Living with HIV/AIDS, and Craig Lewis from the 

Queensland Association for Healthy Communities. 
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 This chapter begins by examining the political and media context in which 

Queensland Pride was established, as well as the role it plays and the audience it 

serves. The discussion then moves to the content of the magazine, and the 

relationships Queensland Pride has with two organisations in its network that 

provide advertising and editorial content. Finally, ways that Queensland Pride 

promotes social inclusion for members of its target audience are outlined. 

3.2 Origins, role and audience 

At the same time as the gay liberation movement was established in Australia during 

the 1970s, the gay press began in New South Wales and Victoria. The movement‘s 

political activities, including the struggle for law reforms and against discrimination, 

were reflected in these publications (Robinson, 2008, pp. 196-197). Printed items 

such as newsletters were produced in Brisbane from the 1970s (Robinson, 2007, pp. 

60-61). Gay publications from other states were also distributed in Queensland and 

Robinson argues that in the 1980s, when Queensland was controlled by the 

conservative Bjelke-Petersen government, this state ―made the greatest effort to ban 

various editions of queer periodicals‖ (Robinson, 2008, p. 208).  

 In Brisbane, gay radio developed prior to the gay press, and has existed 

predominantly on community station, 4ZZZ. The station says that it has ―continually 

presented programs in support of the gay/lesbian/bisexual/transgender community‖ 

from 1978 (4ZZZ, no date). 4ZZZ‘s weekly Gaywaves program began in 1986, 

coinciding with two key factors: the emergence of HIV/AIDS and the ongoing 

attempts by the Bjelke-Petersen state government to repress homosexual activity 

(van Amsterdam, 2007, p. 57). In late 1990, just prior to the release of the first issue 

of Queensland‘s first gay newspaper, Queensland Pride, Queensland was the second-
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last of Australia‘s states and territories to decriminalise sexual activity between men. 

To Robinson, this strongly suggests ―a link between the previous lack of printed 

culture [in Queensland] and this repressive legislation‖ (Robinson, 2007, pp. 60-61).  

 The first edition of Queensland Pride was the January/February 1991 issue. It 

began as a bi-monthly newspaper founded by Wally Cowin, who still writes 

occasional articles for the publication (Hackney, pers. comm., 2009). Queensland 

Pride’s early stated aims included offering ―a lesbian/gay perspective on 

contemporary events, politics, arts and entertainment‖. However, support for a 

conglomeration of political struggles was also expressed, such as ending the 

oppression of women and people who identify as gay and lesbian, promoting 

women‘s right to be independent of men, and defending workers‘ rights and ―the free 

and unrestricted right to consensual sexual and affectionate expression‖ (Statement 

of principles, 1991, p. 2).  

 Robert Bradbrook took over from Cowin as owner in 2003, and in 2007 the 

publication changed hands again (Robinson, 2007, p. 61). Since June 2007, Queensland 

Pride has been one of the many Australian glossy gay magazines owned by Evolution 

Publishing. Queensland Pride has a monthly circulation of 18,000 and a readership of 

49,600. When all of Evolution Publishing‘s titles are combined, they claim ―the highest 

distribution and widest reach of any free gay publications in Australia‖ (Evolution 

Publishing, 2008, p. 2). Queensland Pride is available as a free street publication, but 

readers can also pay for a subscription to receive it by mail (E Evolution Mall, 2009). Its 

online presence at http://queenslandpride.gaynewsnetwork.com.au comprises an archive 

of digital files of the print publication and articles displayed on web pages. The online 

content, minus some material, such as time-sensitive articles, is replicated in the monthly 

print publication (Hackney, pers. comm., 2009).  

http://queenslandpride.gaynewsnetwork.com.au/
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 Evolution Publishing describes Queensland Pride’s readers as members of 

―Queensland‘s active and discerning GLBTQ community‖ (Evolution Publishing, 

2008, p. 8). The GLBTQ grouping reflects the modern trend of linking ‗gay‘ and 

‗lesbian‘ with other minority groups based on gender identity and sexuality (which 

also can include ‗I‘ for ‗intersex‘) because of commonalities, including 

discrimination, that some people in these groups may share. The term queer, 

according to Mark McLelland, is more inclusive than the others in that it ―does not 

insist on any ‗essential‘ commonality other than a sense of shared exclusion and 

marginality‖ in relation to sex and gender norms (McLelland, 2005, p. 149). It is 

important to note that this diverse target audience is not a completely harmonious 

group. Robinson provides an example of internal community conflict over increased 

inclusion of lesbians in Queensland Pride that was played out in its ‗letters to the 

editor‘ section in 2005 as evidence of this disharmony (Robinson, 2007, p. 68). 

 It is also important to highlight the fact that the target audience for the 

magazine is more difficult to quantify than is the case for some other minority 

groups. For example, because of the stigma attached to homosexual identity and 

activities, Barbara Baird writes, ―it is generally agreed that in large scale surveys 

about sexuality, homosexual experience has been under-reported‖ (Baird, 2005, p. 

74). Smith et al. undertook an Australian telephone survey of more than 10,000 men 

and more than 9000 women aged 16 to 59. It found that for men, 1.6 per cent 

identified as gay or homosexual and 0.9 per cent as bisexual, and for women, 0.8 per 

cent identified as lesbian or homosexual and 1.4 per cent as bisexual. According to 

the authors, attraction, experience and identity were not always linked; the reported 

level of ―same-sex attraction and homosexual experience‖ was ―more common than 

homosexual or bisexual identity would suggest‖ (Smith, Rissel, Richters, Grulich, & 
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de Visser, 2003, p. 138). According to Baird, this survey did not include issues such 

as the potential for a change in sexual feelings over time and other circumstances that 

affect the decision to ―adopt a non-heterosexual identity or lifestyle‖ (Baird, 2005, p. 

74).  

 Grace asserts that despite the diverse target audience, and the accepted 

equivalent male and female rates of same-sex desire (around 10 per cent of the 

population), Queensland Pride is primarily focused on gay males. Former editor, Iain 

Clacher, confirmed in 2004 that gay males comprised around three-quarters of 

Queensland Pride’s audience (Grace, 2004, p. 97). Robinson accuses the queer press 

generally of giving gay men a ―disproportionate degree of attention … to the 

detriment of lesbian, bisexual, transgender and queer readers‖ (Robinson, 2007, p. 

65).  

 Robinson refers to GLTBIQ people as the audience for the ―queer press‖. She 

argues that while representing the diversity of this broad group across Queensland is 

a difficult task, Queensland Pride has been more successful than its competitor, 

QNews, in achieving this. Robinson‘s content analysis of the Queensland Pride 

covers between 2005 and 2007 found that 41 per cent were images of males, 25 per 

cent were transgender people (male-to-female only), 16 per cent were females and 16 

per cent were mixed groups of people. Robinson noted that Queensland Pride had a 

column by Gina Mather, president of the Australian Transgender Support 

Association from 2007 and a special women‘s section from 2004 (Robinson, 2007, p. 

67). Although these sections do not exist in 2010, transgender and lesbian writers 

still contribute to Queensland Pride.           
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 The role of editor of Queensland Pride, and responsibility for representing 

the diverse target community, changed hands after long-time editor Iain Clacher died 

in January 2009. Sydney-based Evolution Publishing employee, Peter Hackney, 

returned to Queensland and took over as Queensland Pride’s part-time editor (while 

also working as news editor of Sydney‘s SX magazine and Evolution Publishing‘s 

online editor) until February 2010. As editor, Hackney referred to LGBT people as 

his target audience. Although there is not much coverage in his publication about 

transgender or intersex issues, he said he was keen to include them when stories 

arose (Hackney, pers. comm., 2009).  

 Mainstream acceptance of people in Queensland Pride’s target audience may 

have increased in recent decades, but the political struggles for social equality 

continue. A recent national survey of the health and well-being of GLBTI 

Australians, described as the largest ever done of this group (Pitts, Smith, Mitchell, 

& Patel, 2006, p. 13), reported that 67 per cent of participants ―indicated that fear of 

prejudice or discrimination caused them, at least sometimes, to modify their daily 

activities in particular environments‖ and 90 per cent ―had at some time avoided 

expressions of affection in public and disclosure of their gender identity or sexuality‖ 

(Pitts et al., 2006, p. 11). Importantly, the report also investigated the use of gay 

media in relation to community connectedness and found that it ―played a role in 

linking a significant number of survey participants to the community‖, with 42.7 per 

cent of respondents accessing gay media at least weekly (Pitts et al., 2006, p. 54). 

This finding affirms the ongoing demand for targeted gay media. 

 One of the main roles for gay print and online media is connecting readers to 

local gay-friendly venues. Sheona Thomson points out, in her article about mapping 

lesbian spaces in Brisbane, that ―how one finds this space in the first place‖ is a 
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critical issue (Thomson, 2007, p. 95; original emphasis). Thomson argues that the 

primary public mediation of Brisbane‘s lesbian space ―takes place either in queer 

community newspapers or in lesbian virtual communities‖ (Thomson, 2007, p. 95).  

 Thomson notes that the negative stigma still attached to homosexuality means 

that for some people, the exposure involved in finding a copy of a gay print 

publication and picking it up can be problematic (Thomson, 2007, p. 96). Online gay 

media, on the other hand, have increased ‗private‘ access. Thomson argues that 

lesbian-focused online communities, such as The Pink Sofa, available at 

www.thepinksofa.com.au, offer women ―the comparative anonymity and safety of 

their homes‖ as a venue for connecting with other lesbians (Thomson, 2007, p. 96). 

Thomson reported that at the time of writing her article, The Pink Sofa sponsored 

several Brisbane lesbian venues and advertised them on its website. This effectively 

expanded The Pink Sofa‘s role to one of facilitating face-to-face connections in 

specific geographic locations, such as in Brisbane (Thomson, 2007, p. 96). 

 Rob Cover interviewed 20 young male and female Australian university 

graduates who were recent members of the student association queer collective at 

Victoria‘s Monash University and found that the provision of local information in 

lesbian/gay print media was essential. He concluded that ―despite a contemporary 

surge in notions of a spaceless community or a virtual community‖, these readers 

―define the lesbian/gay public sphere in local-spatial or geographic terms, as a place 

rather than a space” (Cover, 2005, p. 129; original emphasis). Cover also argues that 

younger readers use lesbian/gay print journalism ―strategically‖ to develop a sense of 

community belonging, and that these publications ―mediate an important dynamic 

between self-identity and group or community identity‖ (Cover, 2005, p. 113).  

http://www.thepinksofa.com.au/
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 Robinson notes that, unlike many of their older counterparts, some younger 

Queenslanders do not feel affiliated with the GLTBIQ rights movement or queer 

publications. However, she maintains that as long as the publications recognise that 

―ideas about sexuality and identity politics are constantly evolving‖, younger readers 

will still read them ―to gain a sense of awareness about the GLTBIQ scene‖ 

(Robinson, 2007, p. 71). Robinson describes queer publications as ―the first point of 

reference‖ for many GLTBIQ individuals (Robinson, 2007, p. 60). Most grow up in a 

‗heterosexual‘ environment, so the publications have a vital cultural function 

(Robinson, 2007, p. 75).  

 In addition to fostering a sense of belonging to the community and connecting 

readers to gay-friendly people, organisations and venues, gay publications assist the 

community in other ways, for example, by publishing relevant health campaign 

advertisements (Robinson, 2007, p. 73) and promoting fundraising and charity events 

that benefit the target community (Robinson, 2007, p. 75). Robinson also sees the 

queer press as an essential alternative source of information to the mainstream media. 

She argues that although Queensland‘s mainstream press, such as The Courier-Mail, 

have increased the levels of queer content, the information is often ―not accurate or 

can appear homophobic‖. She provides an example in which a Sunday Mail report 

from October 9, 2006, falsely claimed that a high school student had failed a subject 

for refusing to write about what it would be like to be heterosexual in a homosexual 

colony on the moon. Robinson explains that the exercise was ―designed to help 

students think critically and empathetically about the impact of homophobia and the 

position of minorities in society‖ and was not part of the student‘s final assessment. 

Then editor of Queensland Pride, Iain Clacher, addressed the report‘s inaccuracies in 

the next issue of his publication (Robinson, 2007, pp. 72-73). Robinson concludes 
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that while inequality and prejudice against the GLTBIQ community remains, the 

publications representing it will continue to have an audience and a meaningful 

function (Robinson, 2007, p. 76).   

3.3 Editorial and advertising content, staff and networks 

Queensland Pride’s content mainly consists of news (local, national and 

international), reviews, columns, feature articles, a community contacts list, 

photographs of people at gay/lesbian venues, and advertising. Much of the 

advertising is explicitly LGBT-related, but many mainstream businesses also try to 

reach LGBT readers through the magazine. Much of the editorial is written by the 

editor and freelance writers, but also includes articles contributed by connected 

organisations, such as the National Association of People Living with HIV/AIDS 

(NAPWA) and the Queensland Association for Healthy Communities (QAHC), 

which sometimes place advertisements as well.  

 Robinson notes her impression that Queensland Pride generally ―takes a 

‗highbrow‘ or serious journalistic approach to issues, and tends to examine issues in 

more depth than QNews‖ (Robinson, 2007, pp. 61-62). During his year as editor, 

Hackney wrote most of the magazine‘s articles. He continued his predecessor‘s 

tradition of advocacy journalism with the news section in particular, often actively 

campaigning for progressive social change and addressing examples of 

discrimination.  

 Hackney‘s content was supplemented with material published in other 

Evolution magazines and articles from around a dozen regular Queensland-based 

freelancers, several of whom have requested to write under pseudonyms, and all of 

whom ―identify as queer in some way‖ (Hackney, pers. comm., 2009).  
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 One of the freelancers uses the pen name ‗Alistair Sutton‘ to separate his 

professional work as a librarian from his freelance writing. He cites several reasons 

for this, including being a ―fairly private‖ person who values anonymity, especially 

within the small local gay community. Also, while the management of the library 

Sutton works for supports his writing for the gay press, he prefers not to have his 

name appearing in these publications because library clients sometimes complain 

about gay and lesbian magazines being available on the shelves. Although his 

freelance work is not highly paid, Sutton sees it as a hobby and a way to build his 

credentials as a writer, so he is happy to receive enough money to cover the costs he 

incurs (Sutton, pers. comm., 2009).  

 The Sydney-based NAPWA provides content to Queensland Pride, as well as 

other titles printed by Evolution Publishing. Queensland Pride currently includes 

NAPWA‘s quarterly national HIV/AIDS publication, Positive Living, inside the 

magazine as a supplement. (At other times, Positive Living has been distributed in 

Queensland inside QNews.) NAPWA pays a discounted rate for Positive Living to 

appear in Evolution‘s magazines, and Positive Living editor, Adrian Ogier, explained 

that cost was a significant factor in switching to Evolution in recent years. Ogier said 

that his publication primarily discusses treatments, and aims to educate and empower 

people with HIV. He confirmed that ―roughly around 85 per cent of those with HIV 

in Australia are men who have sex with men or gay men‖. Therefore, although 

Positive Living is distributed in several ways, including by direct mail and on the 

NAPWA website, the connection with the gay press—and by extension, the gay 

community—is still very relevant. Ogier said that the stigma and the discrimination 

experienced by many people with HIV means that they are more comfortable picking 

up a gay magazine with a HIV supplement, rather than a HIV-labelled publication 
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(Ogier, pers. comm., 2009). Hackney said he was ―very happy‖ to have Positive 

Living included as part of Queensland Pride because his writers did not have the 

knowledge and expertise that Positive Living’s writers have to discuss HIV/AIDS 

issues (Hackney, pers. comm., 2009).  

 The Brisbane-based QAHC, previously the Queensland AIDS Council, is an 

important advertiser in Queensland Pride. QAHC broadened its charter in 2004 to 

serve LGBT people rather than focusing on gay men, but many of its Queensland 

Pride ads target gay men with safe sex and HIV prevention information. QAHC‘s 

campaigns co-ordinator, Craig Lewis, said that publications such as Queensland 

Pride are essential for reaching a large proportion of QAHC‘s target audience. He 

pointed out that in addition to the advertising content, QAHC places importance on 

connecting with readers through the editorial content, and he believes that QAHC‘s 

support for Queensland Pride makes this easier. QAHC has a monthly column and 

other stories are sometimes produced by Queensland Pride as a result of QAHC 

press releases or after interviewing QAHC staff (Lewis, pers. comm., 2009).  

 Queensland Pride is solely funded by advertising. Grace noted that the gay 

press, which ―emerged largely from a tradition of gay rights flyers and newsletters‖, 

has, over time, become more commercialised and improved its production values. In 

Brisbane, most advertising income for these publications has traditionally come from 

personal advertisements, ads for gay venues, events, and other gay owned and 

operated small businesses (Grace, 2004, p. 92). However, it is important to note that 

Queensland Pride also managed to attract some mainstream and government 

advertisers not long after it was established, when the publication‘s production was 

less ‗professional‘ than it is today. In its second issue, it reported that the ―response 

from advertisers has been very good‖ and included advanced bookings from Jim 
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Beam, the State Health Department (Special Clinic) and the Queensland AIDS 

Council [now QAHC] (Pick me up…Take me home, 1991, p. 1). 

 The advertising content of Queensland Pride can be considered to be as 

significant as the editorial content. It is instructive to consider the American context, 

in which the ―mainstreaming of gay and lesbian media and the courting of corporate 

advertisers‖ has led to subdued representations of gay and lesbian sexuality (Grace, 

2004, p. 101). Bob Ostertag echoes this concern with the extreme example of The 

Advocate, an American gay magazine that was established as a ―community-based 

journal to track police violence against homosexuals‖, which later became a ―slick 

‗lifestyle‘ magazine‖. Although it successfully survived ―the decline of gay 

radicalism‖ and ―attained a commercial success unparalleled in the history of social 

movement journalism‖, Ostertag reports that its social justice advocacy diminished 

as its profitability increased (Ostertag, 2006, pp. 6-7).  

 Writing in 2004, Grace argued that a similar transformation had not yet 

occurred in Brisbane (Grace, 2004, p. 101). Hackney confirmed that he did not feel 

pressured by mainstream advertisers to tone down representations of sexuality and 

maintained that advertisers ―don‘t have any place trying to get our business if they 

want us to change‖ (Hackney, pers. comm., 2009).  

 Grace argues that advertising has some negative consequences for women. It 

appears to have ―created—or at least exacerbated—a problem of lesbian invisibility 

in the gay press‖, partly because ―lesbians are harder for advertisers to identify, 

understand and target‖ (Grace, 2004, p. 98). Additionally, she notes that some 

lesbians ―can‘t stand the highly sexualised and explicit nature of some of the gay and 

lesbian presses … [and] some gay males are a little tired of it too‖ (2004, p. 103).  
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 Despite these limitations, Grace emphasises the political value of such 

advertising: 

Demanding political rights, equal citizenship, and effective anti-

discrimination laws, which include sexual orientation, remains an outstanding 

issue in Australia. In response, I am also arguing that it is more important 

than ever to defend self-representations of same-sex desire in local gay and 

lesbian presses. In particular, I would defend the sleaze in gay and lesbian 

advertising that is sexually explicit, precisely because it so actively resists 

any automatic reference to hetero-normativity. (Grace, 2004, pp. 102-103) 

 

 In Evolution Publishing‘s media kit, readers (or ―gay and lesbian consumers‖) 

are described to prospective advertisers as being ―well-educated‖ with ―high 

disposable incomes‖, and ―very loyal‖ to companies that target them (Evolution 

Publishing, 2008, p. 3). Robinson wrote in 2007 that while GLTBIQ businesses 

continue to advertise in Queensland Pride and QNews, these publications have also 

been successful in attracting mainstream sources of advertising, which is essential to 

their continued existence (Robinson, 2007, p. 62). Robinson did not draw any 

conclusions about whether the representations of sexuality were more subdued as a 

result of increased advertising from mainstream businesses and services. She did 

note, however, that there is some tension between the dependency on advertising 

revenue and providing ―independent advocacy or representation‖ for the community 

(Robinson, 2007, p. 59).   

 Hackney has questioned the connection between Evolution Publishing and its 

partners and advertisers. In February 2010, after he was no longer employed by 

Evolution Publishing, he wrote an article called ‗The corporatisation of Mardi Gras 

and queer media censorship‘ that was published in The Scavenger. In it, Hackney 

said that he had written an article as SX news editor that criticised activities of New 

Mardi Gras (NMG), uploaded it to the SX website and that it was removed the next 
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day ―by order of the publisher‖. Although it was online for only a short time, the 

story was also picked up by many gay and mainstream media outlets (Hackney, 

2010, February 11).  

 Hackney suggested a possible reason for what he sees as an example of 

censorship in the queer media:   

Exactly why the story was scuppered by SX is unclear—there‘s no doubting 

its newsworthiness, as its viral spread through other media showed. Could it 

be anything to do with the fact that Evolution Publishing (publishers of SX) is 

the official media partner for NMG? (Hackney, 2010, February 11) 

 

3.4 Conclusion  

Grace and Robinson both viewed Queensland Pride as having a legitimate role to 

play in the local community, and their studies emphasised that the publication is a 

site for self-representation and for contesting mainstream images and information. 

Although some media outlets that are focused on a particular community may reject 

commercialism for the sake of perceived independence, Queensland Pride has 

negotiated a path as a free magazine with a significant online presence and extensive 

gay and mainstream advertising. Queensland Pride’s commercial nature and its 

interest in the political aims and well-being of the local community remain integral, 

but tension exists between these sometimes competing elements. Information 

presented in this chapter that was gained from the interviewees has provided some 

important additional perspectives to the academic research already available about 

Queensland Pride. For example, Peter Hackney confirmed that the mainstream 

advertisers were not pressuring him as editor to tone down sexualised representations 

in the magazine; Alistair Sutton explained the impact of homophobia on his decision 
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to write under a pseudonym; and spokesmen from QAHC and NAPWA provided 

information about the types of relationships they have with Queensland Pride. 

 Using the four approaches of Bailey et al. (2008), the data presented in this 

chapter suggests that in addition to entertaining its readers, Queensland Pride is 

important in serving and connecting LGBT people. It acts as a focal point for 

information relevant to its audience (albeit focused on gay males) and offers limited 

opportunities for some to contribute content. These contributions include letters to 

the editor, advertisements and articles, which may function as self-representation and 

discuss issues that affect the target groups. The magazine‘s organisational model, 

based purely on advertising funding, relies on a significant amount of content from 

the paid part-time editor and freelance writers who are paid a very small sum for 

their work. Hackney said that some readers and contributors drop in to Queensland 

Pride’s office for a chat or to pick up a copy of the publication (Hackney, pers. 

comm., 2009). The website and print publication could also be described as 

―crossroads‖ at which readers, writers, advertisers, community organisations and 

others can connect. The magazine includes content that helps to emphasise some of 

the shared struggles for those in the LGBT communities and those who are HIV-

positive.  

 Five practical ways that Queensland Pride is promoting social inclusion for 

people who identify as LGBT have been highlighted in this research. These activities 

are further illustrated in the creative work that accompanies this exegesis.  

 Queensland Pride publishes articles, advertisements and photographs to 

create a forum that normalises LGBT identities. In addition to advertisers 

from LGBT-related organisations, mainstream advertisers elect to be included 

as part of this forum, which displays broader support for these 

representations. 
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 It helps to connect LGBT people with each other and with organisations or 

venues that welcome them and serve their needs. This includes organisations 

that provide specialist LGBT health and welfare services.  

 

 It raises awareness of, and takes action to address, discrimination against 

LGBT people, particularly through the news content. 

 

 It distributes targeted health and welfare information to LGBT people in its 

editorial content and advertising. This includes information provided by 

organisations such as the National Association of People Living with 

HIV/AIDS (NAPWA) and the Queensland Association for Healthy 

Communities (QAHC).  

 

 It acts as an alternative to the mainstream media by representing issues from 

LGBT perspectives and by including a more diverse range of LGBT stories 

and voices.  

 

 In late 2009, Hackney did not foresee any major challenges for Queensland 

Pride, except for one issue that comes as a consequence of the magazine‘s reliance 

on advertisers. He said that, as with other free street press, keeping the volume of 

advertorial content (unpaid promotional articles that some advertisers want) in 

balance with the editorial content was an ongoing issue to manage. Despite this, he 

had a positive view of the future and maintained that even if one day there are no 

more political struggles for LGBT people to fight for, the gay press will still have a 

role in representing gay culture. Hackney prefers the print publication to the website 

and one possible change that he lamented was a decline in the importance of the print 

publication in favour of the online content:  

I think there will always be a print version though because there‘s always 

going to be people who want to sit down with a beer in the Sporties 

[Sportsman Hotel] or wherever or take a copy home. I hope there will always 

be anyway. (Hackney, pers. comm., 2009) 
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Chapter 4:  98.9FM case study 

4.1 Introduction  

 One particular bloke … said [to me], you would have considered me quite racist 
and discriminatory before I started listening to your program [Let’s Talk] … But 
I’ve been listening to you for about three or four years, your program … and that 
has changed me. (Bayles, pers. comm., 2009) 

 

Chapter 4 aims to present an overview of key information about 98.9FM (formerly 

4AAA), which serves to demonstrate its value in the local mediascape and how it 

promotes social inclusion for members of its target audience. 98.9FM is a community 

radio station based at Yeerongpilly, which is part of the Brisbane Indigenous Media 

Association (BIMA). Several researchers have studied the station and its predecessor 

programming on community radio station 4ZZZ. In Pig City (2004), Andrew Stafford 

discussed the beginnings of Indigenous radio in Brisbane on 4ZZZ and the political 

climate in which it was established. Michael Meadows and Kitty van Vuuren (1998) 

undertook a detailed audience study of 4AAA, and the station has more recently been a 

part of two broader community media audience studies by Forde, Meadows and Foxwell 

(2002), and Meadows, Forde, Ewart and Foxwell (2007). These studies produced 

information about how the station is perceived, mainly by its Indigenous listeners, and 

the reasons for its success. Additional material in this chapter comes from 98.9FM‘s 

website and interviews with three BIMA staff members, Tiga Bayles, Hayley Scott and 

Archie Hamilton, as well as Chris Graham from the National Indigenous Times and 

Matthew Leonard from the National Indigenous Radio Service. 

 This discussion starts by examining the establishment of Indigenous radio on 

4ZZZ, and the subsequent development of 4AAA/98.9FM, including its role in the 
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community and its diverse audience. Second, it investigates the station‘s content and 

the relationships it has with two other media organisations. Third, it looks at the 

station‘s paid staff and BIMA‘s Triple A Training facility. Finally, this chapter 

highlights several ways that 98.9FM promotes positive social inclusion for 

Aboriginal and Torres Strait Islander peoples. 

4.2 Origins, role and audience 

There has been a long history of printed media produced by Aboriginal peoples 

containing ―the views of Aborigines on their social and political situation‖, which 

Marcia Langton and Brownlee Kirkpatrick traced back to at least 1836, when a 

publication called The Aboriginal or Flinders Island Chronicle was first published 

(Langton & Kirkpatrick, 1979, pp. 120-121). Indigenous-controlled radio 

broadcasting has been a more recent development. Helen Molnar and Michael 

Meadows argue that it took ―the social justice battles of the 1960s and 1970s for 

policymakers to acknowledge the need for Indigenous access to the airwaves through 

community radio‖ (Molnar & Meadows, 2001, pp. 3-4). 

 Australian community radio began in 1974, and the first separate Indigenous 

‗special interest‘ community radio licence was granted to the Central Australian 

Aboriginal Media Association (CAAMA) in Alice Springs in 1985 (Forde et al., 

2002, pp. 49-50). In the early 1980s, CAAMA was broadcasting its programs 

through the ABC and an Alice Springs community radio station (Molnar & 

Meadows, 2001, p. 32). Tiga Bayles, 98.9FM‘s station manager, said that after 

visiting CAAMA in these early days, his mother, Maureen Watson, was inspired to 

get involved in community radio in Sydney around 1980/1981 with him. Their 

Indigenous-focused programs in Sydney, on 2SER and later Radio Skid Row, 
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subsequently helped to inspire Maureen Watson‘s brother, Ross Watson, to get 

involved with broadcasting through 4ZZZ in Brisbane (Bayles, pers. comm., 2009). 

 Despite the political gains made during the 1960s and 70s, there was still a 

great deal of social injustice and discrimination facing Indigenous peoples across 

Australia in the 1980s. Stafford argues that the Bjelke-Petersen government‘s 

rejection of self-determination for Aboriginal and Torres Strait Islander peoples, 

hostility towards land rights and sometimes overt racism made Queensland one of 

Australia‘s worst states in its Indigenous relations at this time (Stafford, 2004, p. 

155).  

 To coincide with the Brisbane Commonwealth Games in 1982, hundreds of 

Aboriginal people came to protest and a tent city developed in Musgrave Park at 

South Brisbane, which also ―facilitated an unprecedented degree of contact and 

collaboration between blacks and whites in Brisbane‖ (Stafford, 2004, pp. 157-158). 

In 1983, Sydney community station Radio Skid Row was licensed and offered the 

Aboriginal community six hours each week on air. Bayles, an Aboriginal man, was 

responsible for programming this airtime, which increased to 30 hours not long after. 

According to Stafford, a number of factors, including the Skid Row example and the 

aftermath of the Commonwealth Games protests, contributed to 4ZZZ contacting 

Ross Watson about starting a program. In mid-1984, the first pre-recorded Murri 

Hour was broadcast on 4ZZZ (Stafford, 2004, pp. 160-161).   

 Ross Watson, a ―charismatic and outspoken‖ activist, had ―put together two 

issues of an independent newspaper, Black Nation”, but he also recognised the 

potential of radio as an immediate, oral medium that  ―allowed Aboriginal people the 

opportunity to speak for themselves‖ (Stafford, 2004, p. 161). After 12 months, the 
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Murri Hour, ―the first program in which indigenous music and perspectives were 

broadcast regularly in Brisbane by the community‖, had increased its broadcast time 

from one hour a week to eight hours, and continued to grow (Watson, 2007, p. 49). 

Despite its popularity with Indigenous listeners, the ―confrontational politics‖ and the 

choice of music were not appreciated by many other 4ZZZ listeners and staff, and 

Watson set out to gain a separate radio licence (Stafford, 2004, pp. 165-166).  

 In 1988, the year of Australia‘s controversial bicentenary celebrations, Ross 

Watson described the need for a Brisbane Indigenous radio (and television) licence, 

―not as a good idea but as a necessity and ours by right as the sovereign people of 

this country‖ (Peel, 1988, September, p. 9). A radio licence was granted in 1991, the 

same year as the national Aboriginal-owned Koori Mail newspaper began publishing 

from Lismore (Koori Mail, 2009). This success came for BIMA six months after the 

release of the Royal Commission into Aboriginal Deaths in Custody report and 

Meadows argued that the Australian Broadcasting Tribunal‘s decision to grant the 

licence was connected to the report‘s recommendations. These included the need to 

provide adequate funding for Aboriginal-controlled media, which would be 

important in informing Aboriginal and non-Aboriginal audiences, and countering the 

mainstream media‘s negative representations of Indigenous people (Meadows, 1991, 

p. 40). The new Brisbane station began broadcasting in 1993 from ―well-resourced 

studios‖ as ‗4AAA Murri Country‘ (Stafford, 2004, p. 166).  

 The station aims to provide ―an appropriate media service for the cultural and 

economic independence of Indigenous people‖ (98.9FM, no date-b), who, in 

Brisbane, comprise less than 2 per cent of the population (Australian Bureau of 

Statistics, 2007, 25 October). Indigenous Australians face disadvantage and 

discrimination, evident in the higher incidence of unemployment, disproportionate 
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presence in the criminal justice system and lower life expectancies (Australian 

Human Rights Commission, 2008, October, pp. 4-8). 98.9FM has recognised that 

improving the lives of Indigenous peoples requires the collaboration of the broader 

society. 

 One of 98.9FM‘s primary roles is to enable Indigenous people to represent 

themselves and to provide their perspective on Indigenous issues, which creates an 

alternative to the mainstream media. An audience study undertaken four years after 

4AAA began broadcasting found that the station, which ―incorporated Murri culture 

into its unique broadcasting approach‖, was important in filling ―a vital information 

gap left by mainstream media‖ and ―putting the record straight on Indigenous issues‖ 

(Meadows & van Vuuren, 1998, pp. 104-105). In a more recent community media 

audience study, the feeling that ―mainstream media in Australia have failed 

Indigenous people‖ was voiced unanimously by respondents (who were mainly 

Indigenous people) (Meadows et al., 2007, p. 70). Let’s Talk, a key 98.9FM program 

for furthering public debate on Indigenous issues, usually presented by Bayles, was 

commended by a focus group participant in the study as being ―a credible alternative 

to mainstream media news‖ that is more balanced and provides ―the truth‖ 

(Meadows et al., 2007, p. 64).  

 Facilitating community connectedness is another function of the station. 

Connections within the Indigenous population locally and across the country are 

emphasised by the nationally broadcast Shout Out Show presented by Peter Hill on 

Sunday nights, which originally began as a request show for people in prison to 

connect with their families (98.9FM, no date-e). However, the station also aims to 

bring together Indigenous and non-Indigenous people, and develop mutual respect 

between the two groups.  
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 After 4AAA began, the desire to make changes in society and reach out to a 

broader audience led to a softening of the antagonistic broadcasting approach used 

on 4ZZZ (Stafford, 2004, p. 167). Today, the overall style of the 98.9FM broadcasts 

is not antagonistic, but specific programs such as Let’s Talk often depart from this 

trend. Let’s Talk addresses serious problems facing Aboriginal and Torres Strait 

Islander peoples in Australia, actively criticises the mainstream media for failures in 

reporting issues and demonstrates opposition to those in power perceived to be 

responsible. Bayles admitted that he is ―a little negative sometimes … and a little 

critical‖ on Let’s Talk, but added that he felt he has personally ―earned the right to do 

that‖. For around four decades he has been actively involved in working towards 

social change, including protesting for the rights of Indigenous peoples and being 

involved in establishing Indigenous organisations, but he is frustrated with the lack 

of progress in many areas (Bayles, pers. comm., 2009). Many of Bayles‘ guests on 

the one-hour Let’s Talk program each week day are also advocates for social change, 

and speak frankly about the problems facing Indigenous peoples and their own 

frustrations with the slow pace of finding solutions and seeing change.  

 One of the regular Let’s Talk guests in 2009 was Chris Graham, who was then 

the managing editor of the Canberra-based publication, National Indigenous Times. 

He featured on the program fortnightly, coinciding with the latest issue of his 

newspaper. Graham is a non-Indigenous man who has spent many years standing up 

for Indigenous human rights through his work. He said that he can be completely 

honest about what he thinks on Let’s Talk, and it appears that this style was not a 

problem with the Indigenous audience in particular. Graham emphasised that in 

Brisbane he is ―most warmly received by Aboriginal people‖, for which he credited 

Bayles and Let’s Talk. In addition, Graham was often rewarded for his Let’s Talk 
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appearances with one or two subscriptions for NIT (Graham, pers. comm., 2009). 

Interestingly, the antagonistic style on Let’s Talk has attracted rather than alienated 

some non-Indigenous listeners. Bayles recounted meeting many non-Indigenous 

people who have confirmed the positive impact of Let’s Talk on their lives (Bayles, 

pers. comm., 2009).   

 The 4AAA audience study published more than a decade ago quantified the 

audience as 100,000 listeners each week in the greater Brisbane area, making it 

Brisbane‘s most popular community radio station after four years on air (Meadows & 

van Vuuren, 1998, p. 103). In 2009, 98.9FM‘s audience was estimated to have grown 

to 130,000 people (Bayles, pers. comm., 16 December, 2009). At the time of the 

Meadows and van Vuuren study, around 60 per cent of Brisbane‘s Indigenous 

community regularly listened to the station, and these listeners used it as ―their 

primary media source of information about Indigenous affairs‖. Indigenous listeners 

appreciated the station‘s ―community information orientation, its use of Murri 

voices, and its high level of Murri music and culture‖ (Meadows & van Vuuren, 

1998, p. 103).  

 Meadows and van Vuuren highlighted the difference between community-

based and mainstream media in the ability to ‗know‘ their audiences, and argued that 

community-based media (such as 4AAA) ―have the potential to serve multifarious 

audiences as citizens, rather than as consumers‖ (Meadows & van Vuuren, 1998, p. 

98). Their conclusions reflected the sophisticated approach of 4AAA as a 

community-focused media outlet: 

The research suggests that a combination of country music and the provision 

of information on Indigenous affairs has contributed largely to 4AAA‘s 

success in identifying its audience—Indigenous and non-Indigenous—and 

meeting their needs. It is seen by its Indigenous audience as offering a first 
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level of service in providing information of particular interest to these 

listeners—a key community cultural resource. There is a clear sense that the 

audience feels some kind of ―ownership‖ of 4AAA. (Meadows & van 

Vuuren, 1998, p. 104; original emphasis) 

 

 Most of 98.9FM‘s programming reaches local audiences, but this extends to 

Indigenous radio audiences across Australia through content-sharing network, the 

National Indigenous Radio Service (NIRS) (98.9FM, no date-b). Global audiences 

are potentially connected through live online streaming, and podcasts of the national-

focused Indigenous issues program Let’s Talk (98.9FM, no date-c). To maintain its 

local Indigenous audience 98.9FM must serve these listeners in a culturally 

appropriate manner, and operate within the Indigenous community. As Meadows et 

al. explain, an Indigenous focus group participant in their study ―acknowledged that 

‗pretty much all the elders in Inala listen to 98.9‘, confirming its ‗authorisation‘, like 

other Indigenous stations, by key community figures‖ (2007, p. 54). The view of 

98.9FM as a place to contact for local community information was evident in the 

comments of an interviewee who said that she telephones the station ―to find out 

times for funerals and all that kind of stuff‖ (Meadows et al., 2007, p. 55).  

 98.9FM has been successful in focusing on its Indigenous audience while 

appealing to sponsors and mainstream listeners; however, it must be said that these 

types of media models do not always succeed under commercial pressures. Atton and 

Hamilton highlight the example of commercial television station, Imparja, in central 

Australia, which was forced financially to purchase ―cheap international 

programming‖. The Indigenous content and its relevance to Indigenous audiences 

was reduced ―in the wake of attracting advertisers eager to buy subsidized slots to 

reach what soon became a white-dominated audience, drawn to the channel by its 

non-native content‖ (Atton & Hamilton, 2008, p. 113). 
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4.3 Funding, content and networks 

‗98.9FM For The Best Country‘ is predominantly a broadcaster of country music. In 

addition to being part of its mainstream appeal, Forde et al. report that the country 

format has been critical in attracting significant sponsors to the station (Forde et al., 

2002, p. 49). Although there are still some Indigenous-focused 98.9FM programs, 

such as Let’s Talk and the Shout Out Show, which do not sound like standard 

commercial radio, 98.9FM‘s overall style has many similarities with the 

professionalised community radio model that attracts more sponsorship, as described 

by Moran. This includes the trend of ‗disguising‘ community radio status ―by 

adopting their frequency or the company name as the station call sign‖ (Moran, 1995, 

p. 155). 

 98.9FM has three key streams of income. One is BIMA‘s Triple A Training 

facility (Bayles, pers. comm., 2009). Another is the federal government support 

through the Indigenous Broadcasting Program of the Department of Environment, 

Water, Heritage and the Arts (98.9FM, no date-d). Bayles confirmed that this 

funding has not been jeopardised by his critical views of state and federal 

governments. He said that the station‘s economic success is evidenced by its ability 

to raise money through a third income source, community sponsorship. This 

sponsorship generates two or three times the funding that the government provides 

(Bayles, pers. comm., 2009). The station is subject to Australian community 

broadcasting regulations that allow it to air ‗sponsorship announcements‘.  

Announcements from government and Indigenous organisations often include 

important information for Indigenous people, while announcements from mainstream 

businesses are usually promotional and can often sound much like commercial 

advertising. However, both types of announcements are audibly different from 
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commercial advertising because they include explicit wording identifying the 

organisation as a sponsor of the station or a particular program. 

 In terms of content, country music was a feature of the 4ZZZ Murri Hour 

programs (Stafford, 2004, p. 161), and this theme continued after 4AAA gained its 

licence. It was fortuitous that local commercial station 4KQ had vacated the country 

music format several years before, leaving that niche available for 4AAA (Meadows, 

1991, p. 41). Robin Ryan argues that Indigenous musical tastes are moulded, in part, 

by Koori (Aboriginal) radio, and are divided by generation: elders ―enjoy Country 

and Western music‖, while teenagers ―prefer rock, reggae and rap‖ (Ryan, 1998, p. 

64). This is a generalisation; however, it could suggest that 98.9FM‘s country music 

focus could fragment the potential Indigenous audience. Non-Indigenous radio 

presenter, Hayley Scott, host of 98.9FM‘s All Australian Top 20 Country 

Countdown, said that a lot of people listen to the station, who are, like herself, under 

the age of 25. She proposed that this broadening of appeal for younger people 

generally may be a result of the country genre getting closer and sometimes merging 

with rock and pop, and the trend for some rock and pop artists to sing country songs 

(Scott, pers. comm., 2009). 98.9FM also engages with young Indigenous and non-

Indigenous people through Triple A Training, and Triple A students produce The 

Youth Show, which NIRS broadcasts (NIRS, no date).  

 It is important to point out that while the station‘s brand is ‗country‘, it does 

also play other styles, including rock music, and showcases a wide range of songs 

produced by Indigenous musicians. Chris Gibson and Peter Dunbar-Hall (2004) 

argue that in Australia there are many barriers (including racism, and the tastes of 

recording company and radio station gatekeepers) to the broadcast of contemporary 

Aboriginal music. 98.9FM‘s support for local Indigenous musicians was highlighted 
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by Meadows et al. in the response of a focus group participant who knew the 

members of the Brisbane band Indigenous Intrudaz at school and spoke about how 

the band got its ―first big break‖ on 98.9FM (Meadows et al., 2007, p. 67). Bayles 

agreed that his station plays a significant role in promoting Aboriginal and Torres 

Strait Islander recording artists, who, he emphasised, are not broadcast anywhere 

else. He added, however, that his station provides significant support for appreciative 

non-Indigenous Australian country artists by playing their music as well (Bayles, 

pers. comm., 2009).  

 Not all of the Indigenous-produced music played on 98.9FM discusses 

Indigenous issues, but much of it does. Ryan‘s research on Koori bands in 

Melbourne (1998, p. 69) found that they all had one or more of these four aims:  

 to express and reforge Koori identity 

 to challenge and disturb white Australia 

 to strengthen, broaden and deepen the national concept of Aboriginal cultural 

heritage 

 

 to promote harmonious cross-cultural interaction.  

 

I would argue that these also overlap with 98.9FM‘s goals and activities. 

 Other Indigenous-specific content on 98.9FM includes the NIRS news 

broadcasts and targeted community service information, including the health and 

welfare promotion messages produced as part of the BIMA Projects (Brisbane 

Indigenous Media Association, no date). Projects officer and BIMA‘s first non-

Indigenous trainee, Archie Hamilton, worked during 2009 with a team of Indigenous 

staff to produce these messages, which address issues such as healthy eating, and 

preventing young people from ending up in detention. The short segments often take 

the form of interviews with related organisations, or Aboriginal and Torres Strait 
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Islander role models and elders. The segments are broadcast locally on 98.9FM and 

nationally through NIRS (Hamilton, pers. comm., 2009).  

 NIRS provides news and other content to Indigenous broadcasters around 

Australia via satellite from its office in Brisbane‘s Fortitude Valley. Matthew 

Leonard, a non-Indigenous media professional, was the manager of NIRS and news 

director of NINS (National Indigenous News Service), until mid-2010. Leonard said 

that Bayles was chairman of NIRS, in addition to managing 98.9FM, and the two 

organisations have a very close relationship that includes the sharing of staff and 

other resources, and the regular broadcasting of each other‘s content. For example, 

the AFL game coverage that is broadcast on 98.9FM is provided through NIRS with 

the assistance of 98.9FM staff members. The two media outlets may also share 

premises at West End in the near future, which could lead to even greater 

collaboration (Leonard, pers. comm., 2009).  

 There are many people interviewed on 98.9FM‘s programs, including 

musicians, activists, academics, and Indigenous community members or leaders, and 

Let’s Talk encourages listeners to call in during the program if they have anything to 

say. Bayles said that he interviews a range of people ―at the heart of the issue‖ on 

Let’s Talk, whether it is a member from the remote Ampilawatja community between 

Tennant Creek and Alice Springs who staged a walk-off, or the Social Justice 

Commissioner talking about his recommendations for setting up a replacement for 

the former Aboriginal and Torres Strait Islander Commission. Bayles reported a lot 

of personal contact with listeners, by mail, email, phone and in person when he‘s at 

the shops or broadcasting from public events. He travels frequently and does outside 

broadcasts of Let’s Talk, for example, from Indigenous communities in north 
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Queensland (Bayles, pers. comm., 2009), where he often interviews people from 

those communities about local issues.  

4.4 Staff and training 

The existence of the Indigenous media sector creates a career path for young 

Indigenous people. Meadows et al. (2007, p. 52) reported that the importance of this 

employment avenue was mentioned by many of their study participants across 

Australia. Bayles said that BIMA is one of the larger employers of Aboriginal and 

Torres Strait Islander people in south-east Queensland (Bayles, pers. comm., 2009). 

Five male program presenters (including Bayles) are featured on the 98.9FM website 

(98.9FM, no date-a), however, Scott confirmed that there is now a greater gender 

balance among the station‘s staff than there has been in the past, when it was more 

male-dominated (Scott, pers. comm., 2009).  

 Bayles said that many of his staff are musicians or people who have a strong 

interest in music, and of BIMA‘s 30 staff members, four are non-Indigenous (Bayles, 

pers. comm., 2009). Hamilton reported that through his work he has learnt a great 

deal about Indigenous people and the difficulties they face in our society, which he 

hoped to put into practice if he pursues a career in journalism in the future 

(Hamilton, pers. comm., 2009). Both of Scott‘s parents have worked at BIMA for 

many years and she felt ―lucky‖ to have had a long association with Indigenous 

people. She found it ―heart-warming‖ that she can help to make a difference simply 

by doing her job at BIMA as a radio announcer and administrative assistant (Scott, 

pers. comm., 2009). According to Ellie Rennie, there are also benefits for the 

Indigenous staff members. She has observed that her cousins, Dan and Mike Rennie, 
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have developed through their work at the station ―a deep connection to Indigenous 

culture and politics which they might otherwise have missed‖ (Rennie, 2008, p. 10).  

 Bayles strongly believes that Indigenous broadcasting ―does not have to 

sound amateur‖ and should appeal to a wide audience, and as Rennie writes, he sees 

training as ―essential to that mission‖ (Rennie, 2008, p. 9). BIMA‘s Triple A 

Training facility, a Registered Training Organisation housed in the same building as 

the radio station, has trained most of the station‘s staff, and Scott said it continues to 

be a key source of new recruits when positions become available (Scott, pers. comm., 

2009). The training facility offers paid courses and also allows BIMA to reach out to 

the community, especially to local high school students or students in places such as 

Cape York who complete the Certificate II or III (Bayles, pers. comm., 2009). In 

addition to training high school students, the station has been involved in the training 

of non-Indigenous journalism students from Griffith University (Forde et al., 2002, p. 

72). Students from various backgrounds and ages are trained through Triple A, but 

there is a focus on young Indigenous people. Some Indigenous graduates pursue a 

media career, but Bayles asserted that the real aim of the courses is creating a ―sense 

of pride‖ and higher self-esteem through graduating and developing the confidence 

to interview people (Bayles, pers. comm., 2009).  

4.5 Conclusion  

98.9FM has been the subject of several audience studies, which each support the 

notion that the station has a successful model that appeals to sponsors and Indigenous 

listeners. Unlike many minority group media outlets that are concerned with social 

injustices affecting the group they serve, 98.9FM broadcasts a lot of content that 

appeals to mainstream audiences, such as country music and AFL matches, and has 
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attracted a large mainstream, non-Indigenous audience. This connection with 

mainstream society positions the station to promote social change on a broad scale. 

Other information presented in this chapter has provided important additional 

perspectives to the primarily audience-based academic research already available 

about 98.9FM. This includes the personal perspectives of the three BIMA 

interviewees about their motivations and the impact their work has on them, and 

details about relationships 98.9FM has with connected organisations, NIRS and NIT. 

 Using the four approaches of Bailey et al. (2008), I conclude that as well as 

broadcasting predominantly music-based programming for entertainment, 98.9FM 

has a strong role in serving, validating and strengthening Aboriginal and Torres Strait 

Islander communities. 98.9FM also adds diversity to the range of Indigenous voices 

and discussions broadcast in the local and national mediascape. The station acts as a 

focal point for targeted news and other information relevant to its Indigenous 

audience. Those both inside and outside the minority group have the opportunity to 

be interviewed, to request songs, to advertise, or to learn radio skills through Triple 

A. Broadcasts bring together Indigenous and non-Indigenous listeners, sponsors, and 

community and other organisations, and the station‘s staff members frequently 

connect with audience members when they attend events or do outside broadcasts. 

Other minority groups such as refugees are mentioned sometimes on Let’s Talk by 

Bayles in the context of their shared struggles against racism and demonisation in the 

mainstream media. 

 Eight practical ways that 98.9FM promotes social inclusion and positive 

social change for Aboriginal and Torres Strait Islander peoples have been identified 

in this research. These activities are further illustrated in journalistic style in the 

accompanying creative work.  
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 98.9FM provides positive representations of Indigenous peoples and their 

culture through music, talkback and other programs, creating a forum in 

which they are validated and respected. This forum is also supported in effect 

by the station‘s mainstream, government and Indigenous sponsors. 

 

 It helps to create connections among Indigenous people, and with 

organisations that serve their needs, locally and nationally. This includes 

organisations that provide specialist Indigenous health, welfare and legal 

services.  

 

 It raises awareness of, and takes action to address, discrimination against 

Indigenous people. This is particularly evident in the station‘s key Indigenous 

affairs program Let’s Talk. 

 

 It distributes information on issues, events and organisations relevant to 

Aboriginal and Torres Strait Islander people through program content, 

announcements and broadcasts such as health and welfare promotion 

messages. 

 

 It predominantly employs Indigenous people, but also integrates non-

Indigenous staff.  

 

 It provides an alternative to the mainstream media by representing issues 

from Indigenous perspectives and including a broader range of Indigenous 

stories and voices. 

 

 It connects with national media organisations, such as the National 

Indigenous Radio Service (NIRS) and the National Indigenous Times (NIT), 

and supports smaller Indigenous radio stations across the country by 

providing content to them via NIRS.  

 

 It provides a model of economic empowerment, which is particularly 

important to this group as it has a high unemployment rate and prevalence of 

people living in poverty.  

 

 Although Bayles is concerned that the introduction of digital radio will mean 

a reduced quality of broadcasting compared with the CD-quality sound they currently 

broadcast on FM, overall, he is very optimistic about the future of 98.9FM. He 

proudly states that the station‘s wages have reached an important landmark at just 

more than $1 million in the 2008–09 financial year, most of which ends up in the 

hands of local Aboriginal and Torres Strait Islander families (Bayles, pers. comm., 

2009). 
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Chapter 5: Research and practice 

5.1 Introduction 

It is this loyalty, this concern with citizens, and especially with making the voices 
of those citizens heard, that drives much alternative journalism and has resulted 
in a particular ethics of representation. (Atton & Hamilton, 2008, p. 87)  

 

In part, this research aims to investigate practices, and in this chapter, I will reflect 

on the role of journalistic practices in this study and how they have combined with 

the underlying research theory and methods. Findings from the journalism-style 

creative work will also be introduced, which focus on common alternative media 

practices and the characteristics of some of the people who work in the organisations 

at the centre of this study. 

5.2 Review of theoretical framework and methodology 

The four-role framework from Bailey et al. (2008) provided the basis for the 

planning, data collection, synthesis of information and presentation of my research, 

and it proved useful as a central organising principle and a tool for studying social 

change. Importantly, this framework emphasises that alternative media organisations 

function both as media and as a part of society. In addition, the focus Bailey et al. 

place on the value of creating supportive networks meant that my research captured 

and considered valuable data from some organisations connected with the three case 

study media outlets.  

 Two main approaches affected the genesis of this project‘s creative 

component: a desire to employ journalistic methods and a commitment to ensuring 
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the accessibility of this research, both in its non-academic style and multi-format 

production.  

 It is important to note that aspects of the journalistic methods used in this 

research differed from those I would have used as a journalist because they had to 

satisfy academic requirements and gain approval by an ethics committee. Differences 

included a more restricted way of approaching potential interviewees and a more 

formal method of gaining consent. These practices were designed to protect the 

privacy of those involved and ensure that they did not feel compelled to participate, 

or to keep participating if they changed their mind. These considerations were not 

absent from the print journalism I practised outside of an academic context, much of 

which involved dealing respectfully with people who were not used to being 

interviewed and represented in the media. Gaining consent and ensuring that 

interviewees were comfortable with what would happen to their words or images of 

them was particularly important in these situations; however, these issues were 

usually negotiated in less formal ways that did not involve external review.   

 Decisions about the text platforms used to distribute the creative work were 

based on the skills that the author could acquire (such as photographic skills, and 

design and layout skills), the available time and resources, and the ease and cost-

effectiveness with which these digital documents could ultimately be transmitted. On 

the other hand, producing the audio platforms will rely heavily on the co-operation of 

volunteers and the Queensland Narrating Service, and will involve much larger 

computer files that are more difficult to distribute. The availability of audio formats, 

however, is important for reaching people who would find it difficult to access the 

material in print. 
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 Most of the primary data for this project was collected through one-to-one 

interviews, and images that I photographed or sourced. This material was 

predominantly used to produce the collection of journalism-style feature articles in a 

magazine format that accompanies this exegesis. Interviewees were encouraged to 

answer only those questions they felt comfortable and knowledgeable enough to 

answer, in an effort to avoid the collection of problematic data. Despite the expected 

pressure for interviewees to offer only positive comments about their workplace, at 

times some of them candidly discussed the problems and difficulties they face. I 

clarified information with some of the interviewees after the interviews were 

transcribed, and in some cases, requested additional information by email. I also sent 

a draft copy of my creative work to the interviewees for comment, but no changes 

were requested as a result. 

 The number of people interviewed for each case study was partly a result of 

the scope of the Master of Arts (Research) degree, but also reflects the numbers of 

people who came forward to be interviewed; that is, no-one who showed interest was 

excluded from the process. Of course, a much larger number of interviewees would 

have provided a richer source of data and deeper conclusions to be drawn. However, 

social change starts with individuals, and in this study—as with much journalism—a 

small sample of personal stories is used to illustrate broader experiences and provide 

a sense of the diversity within such a group.  

 In addition to the limitations of sample size, and of relying heavily on one 

data collection method (as discussed in Chapter 1), one of the main drawbacks of the 

magazine as ‗journalism‘ is the delay in reaching its audience. A year passed 

between finishing the interviews and submitting the work for marking, and even 

more time will pass before it is distributed. It may have been better to include a 
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procedure for releasing material earlier, especially because some of the information 

did not remain current. For example, some people left the job that they were doing 

when they were interviewed. However, foregoing the reliance on ‗immediacy‘ meant 

that I could focus more on telling stories that did not require a particular moment to 

make them relevant or newsworthy; the stories can convey the meaning at any time. 

Another limitation was the small amount of information drawn directly from the 

audience perspective in the data. Information about audiences was predominantly 

gained from media content, from the interviewees, or from official information 

produced by the media organisations.   

5.3 Additional findings from the creative work 

As explained in Chapter 1, the two parts of this project had slightly different aims 

and methods. This exegesis employed an academic approach to find and present 

evidence of some of the practical ways that the three case study media outlets and 

their networks foster social inclusion and progressive change for the relevant 

minority groups. The creative work, a collection of feature articles and images in 

magazine style, was produced using this knowledge as a foundation, but applied a 

journalistic practice-based approach to reveal more information about alternative 

media practices and to illuminate the stories of individuals.  

 Atton and Hamilton assert that alternative media practitioners are not all ―cut 

from the same cloth‖; they do not all ―share the same aims‖, ―work in similar ways‖, 

and ―come from similar backgrounds‖ (2008, p. 42). In my creative work, a small 

sample of interviewees who were involved in alternative media displayed great 

diversity in backgrounds, motivations, training and pathways to alternative media. 

The interviewees included a recent school leaver undertaking a traineeship at the 
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very start of his media career and a retiree who already had a long media career 

behind him who was using his skills to serve the community as a volunteer. Some 

interviewees had only worked in alternative media, while others had a previous 

career in mainstream media organisations. Most interviewees had learnt their skills 

‗on the job‘ in either mainstream or alternative media, but some had gained formal 

qualifications as well. One interviewee was a freelance writer who undertook this 

work in his spare time in addition to maintaining another professional career. Most of 

the interviewees had a commitment to serving the relevant minority group prior to 

working or volunteering in this field, while some, interestingly, developed this 

commitment because of what they learnt after becoming involved. Only some of the 

interviewees who worked in alternative media identified as part of the relevant 

minority groups.   

 The interviewees from the three case study media outlets and the other 

alternative media organisations were overwhelmingly male, as were all of the station 

managers and editors. However, this small sample does not accurately reflect the 

representation of women in these organisations. For example, 4RPH has local 

women in positions of authority, as the office manager and president of the station‘s 

board, local women‘s voices are often heard on the broadcasts as announcers, 

program presenters and readers, and through the reading of writing that features, or 

was written by, local women. In addition, through the station‘s airing of programs 

from international broadcasters, the voices of women from all around the world are 

represented.   

 The creative work also provided further insights into alternative media 

practices. Not all aspects of the three case study media outlets differ from the 

common practices of the mainstream media, but I focused on 4RPH‘s disability 
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issues program Access All Areas, the news section of Queensland Pride and 

98.9FM‘s Let’s Talk program to illustrate some of the key points of active 

opposition. The three people responsible for this content all identify as part of the 

relevant minority group.  

 In the 4RPH case study, I wrote about Access All Areas presenter Steve 

Richardson‘s criticism of the mainstream media‘s treatment of people with 

disabilities, which he aims to provide an alternative to:  

They [mainstream media] often produce stories with a ―patronising‖ tone that 

seems to be saying ―look at what the little disabled person has managed to 

do‖, he complains […] Although he doesn‘t think that the mainstream media 

―have the time to devote to the real issues of disability‖, Steve maintains that 

the people who produce the disability programs broadcast on 4RPH, do. 

 

 Atton and Hamilton point out that many different practices are used in 

alternative media, but there are common oppositional themes; for example, the open 

use of bias and the selection of non-elite sources.  

 There was evidence in the creative work of the tendency to produce media 

with self-proclaimed bias towards the relevant minority group, which Atton and 

Hamilton argue is usually done to ―counter what alternative journalists consider an 

already biased set of reports‖ from the mainstream media (2008, p. 86). For example, 

I wrote in the Queensland Pride case study about the feelings of editor Peter 

Hackney on this topic:  

As a niche publication that represents LGBT people, Queensland Pride has 

―an activism role to some extent‖, in addition to its reporting role, Peter says. 

It covers stories in a different way to the mainstream media, usually siding 

with the LGBT group or individual concerned.  

Peter tries ―to be impartial as a journalist‖, but points out that the mainstream 

journalistic concept of ‗balance‘ in reporting doesn‘t always apply when 

standing up for members of the minority group he represents. ―I don‘t 
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necessarily think it‘s a bad thing to have those biases come through in an 

activism sense if you‘re lobbying for something,‖ he adds. 

 

 Atton and Hamilton argue that in alternative journalism priority is often 

placed on ―voices ‗from below‘‖ in a way that ―acknowledges ordinary people as 

experts in their own lives and experiences‖ (2008, pp. 90-1). The inclusion of voices 

‗from below‘ was illustrated in the creative work, but not to the exclusion of ‗elite‘ 

voices, such as official spokespeople, politicians and academics. For example, in the 

98.9FM case study I wrote about the Let’s Talk program presented by Tiga Bayles 

and its sources: 

One of Tiga‘s main aims with Let’s Talk is to ―give our people a voice‖. Most 

of the guests are Aborigines and Torres Strait Islanders who talk about their 

lives, their work, and problems that affect their people, but the program also 

broadcasts the voices of impromptu callers.  

Some of the official interviewees are highly educated people, such as lawyers 

and academics, Tiga says. Others have no awards or extensive education, but 

their voices are valued because they live in Indigenous communities.  

Sometimes Tiga takes the production of Let’s Talk beyond the 98.9FM studio 

to remote areas with the aid of a suitcase-sized broadcasting kit. This allows 

him to share the making of the live broadcast, while capturing stories, ideas 

and opinions first-hand from these locations. 

 

5.4 The creative work as alternative media 

Underlying the creative work produced as part of this research is a commitment that 

resonates with Atton‘s words (2002, p. 12): 

[A]lternative media provide information about and interpretations of the 

world which we might not otherwise see and information about the world that 

we simply will not find anywhere else. Alternative publications are at bottom 

more interested in the free flow of ideas than in profit. 

 

The four roles from Bailey et al. (2008, p. 156) were fulfilled to some extent 

through the digital magazine (to serve a community; act as an alternative to 
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mainstream media discourses; promote and advocate democratisation in the media 

and through the media in society; and function as a crossroads in civil society). The 

publication also fulfils the definition of alternative media used by Bailey et al. (2008, 

p. 18) because it shows one or more differences in these areas that characterise 

mainstream media:  

 

 large-scale and geared towards large, homogeneous (segments of) audiences 

 

 state-owned organisations or commercial companies 

 

 vertically (or hierarchically) structured organisations staffed by professionals 

 

 carriers of dominant discourses and representations. 

 

 

 The creation of the magazine bears some resemblance to the ―do-it-yourself 

ethic of alternative media production‖ (Atton, 2002, p. 4). Alternative media practice 

is sometimes ―a solitary act‖ that simply involves a person and a computer (Coyer, 

Dowmunt & Fountain, 2007, p. 259), and that description characterises the bulk of 

the production work for the magazine. However, several journalism and design 

professionals provided me with guidance, and volunteers will be recruited to help 

with the audio magazine. The focus on ‗access‘ in relation to my magazine was not 

on including other people in the media production, but on ensuring that as many 

people as possible could access the information. 

 Because this was a one-off, largely individual project that did not require an 

ongoing source of financial support, or to maintain any organisational structure, there 

was more freedom possible in its production. The magazine was created in an 

‗independent‘ way that was free from advertising, and the associated impact on the 

content, but it was produced as part of a university course and, therefore, permission 

from this institution was required to undertake my activities. As a result of the non-
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commercial nature of the publication, it could be produced for an audience viewed 

―not as consumers but as publics‖ (Coyer et al., 2007, p. 260).  

 One key aim was to serve a specific audience—a broad collection of people 

and organisations that have an interest in aspects of the relationship between 

alternative media, minority groups and social change. I wanted to encourage 

‗connections‘ of some kind among the members of this audience and provide useful 

information about some of the different ways that media organisations can promote 

positive change, which ultimately, I hope will encourage action. In the conclusion to 

my magazine, I mention one of the findings from my research that I would like 

readers to discuss. I argue that minority group media organisations must ―reach out 

and connect with both the minority community and the broader society if attitudes 

are to be changed‖: 

 

Those in the minority group can be encouraged to be proud of who they are 

and to challenge discrimination. In addition, awareness about the minority 

group can be raised among members of the broader society, thus reducing the 

likelihood of discriminatory behaviour.  

 

 Criticism of the mainstream media is explicit in the reporting of some of the 

interviewees‘ words, but this was not the main concern of the magazine; it is 

concerned with the activities of some alternative media organisations, and the 

diversity within and among them. Although some interviewees were official 

spokespeople for their organisations, which may, in some sense, grant them the status 

of ‗elite‘ sources, their voices and concerns are not necessarily reported with any 

regularity in the mainstream media.  

 The digital magazine also included some direct expression of my personal 

views and advocating for what I believe in. However, these expressions were 
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predominantly kept to the introductory and concluding pages, rather than being part 

of the articles themselves. It was not my aim to speak ‗for‘ the interviewees, but to 

share the stories they told me. My goal was to provide ‗factual‘ information, but my 

own biases would come through in the selection and organisation of the words and 

images to some extent. The magazine‘s introduction alerts the reader to the fact that 

the project ―was motivated by a conviction that diversity in the media and in society 

is valuable and necessary‖. The magazine also ends with another personal statement:  

Above all, I hope that this research will help to articulate the value of 

alternative media, and that such organisations will find ways to continue their 

meaningful role in the mediascape and pursuing social equality through their 

work.  
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Chapter 6:  Conclusion  

6.1 Introduction 

The key to the future of Aboriginal progression lies, ironically enough, mostly 
with white Australia. Aboriginal Australia needs allies—it needs ordinary people 
to take an interest and to demand from governments a better deal. (Graham, 
2005, p. 12)  

 

This exegesis has presented three case studies that were informed by the alternative 

media research of Bailey, Cammaerts and Carpentier (2008). It focused on finding 

out how the three case study organisations serve their communities; act as an 

alternative to mainstream media and its discourses; promote and advocate 

democratisation in the media and through the media; and function as a crossroads in 

civil society (Bailey et al., 2008, p. 156). The three preceding chapters provided 

evidence of the contribution that Radio 4RPH, Queensland Pride and 98.9FM make 

to educating, empowering and strengthening the minority groups they serve. These 

chapters also discussed some of the ways that these organisations connect with the 

broader society, which is critical for achieving social change and social inclusion for 

those in disadvantaged and stigmatised minority groups. This chapter summarises 

these findings and considers the future of the three case study organisations.  

6.2 Minority group media and social change 

This research began by affirming the value of a diverse media landscape that has room 

for media organisations that operate in some ‗alternative‘ ways to the mainstream media. 

It also drew a connection between minority group media organisations and the ability to 

encourage social change that improves the lives of those in the related minority groups. 
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Graham (2005, p. 13) makes plain the lack of power that people in minority groups hold 

in society:  

 

Aboriginal people make up two per cent of this nation‘s population—in most 

cases, they can‘t even realistically expect to vote out a single government 

member, let alone change a government. 

 

 

Bailey et al. (2008, p. 88) question the impact of minority (ethnic-religious) media on 

society: 

 

Without denying the value of minority media, it remains questionable whether 

the struggles for social and political recognition have even influenced the 

inclusion and/or exclusion of minorities in society. 

 

So how can media organisations such as Radio 4RPH, Queensland Pride and 98.9FM 

change attitudes and effect social change? My data suggests that there are two key 

mechanisms, which both need to be employed. 

 

1. Strengthening the minority community and serving its needs. This includes: 

 providing relevant news, information and advertising 

 acting as a focal point for members of the minority community and assisting 

them in making connections with each other 

 building networks and collaborative relationships with organisations that 

serve the needs of the minority community 

 directly addressing the minority group‘s struggles and how they can be 

overcome 

 offering opportunities for meaningful self-representation and participation in 

media production. 

 

2.  Fostering connections with the broader society. This includes: 

 disseminating information to this audience that is produced by the minority 

community about its struggles and how they can be overcome 

 fostering public debate and encouraging those outside the minority group to 

become involved in changing society for the better  
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 creating ‗shared‘ workplaces that foster personal relationships between those 

inside and outside the minority group 

 establishing and maintaining collaborative networks of mainstream 

organisations that are supportive or are pursuing aligned goals. 

 

Most writing on alternative media focuses on aspects of the first point, 

strengthening the minority community and serving its needs. The second point, 

fostering connections with the broader society, is not often addressed, particularly the 

benefits of shared workplaces. Yet connection and collaboration with members of the 

broader society is essential for change to occur in the society at large. As Graham 

says, people in minority groups need ―allies‖ in the broader society (2005, p. 12).   

As discussed in Chapter 2, through his work at 4RPH, Brian Paterson has 

gained first-hand experience of the capabilities of his workmates who are blind or 

have low vision, and he feels compelled to tell other people about this. In Chapter 4, 

Archie Hamilton reported his experience of developing a familiarity with Indigenous 

people and the problems they face through his work at BIMA, a perspective that he 

would take with him if he pursues a career in journalism. Both Paterson and 

Hamilton have become allies. 

This critical topic was also covered in the creative work. For example, in this 

quote from my magazine, Tiga Bayles explains the role of the non-Indigenous allies 

that help Indigenous people:  

Tiga believes that change needs to be led by Indigenous people. However, 

they must ―link up and engage‖ with non-Indigenous people who ―are 

sensitive to the injustice and the oppression‖. 

 

One such person is Chris Graham, who, as managing editor of the National 

Indigenous Times, was a regular Let’s Talk guest during 2009. Tiga describes 

Chris as a close friend, but emphasises that ―he‘s on air because he‘s doing 

what we‘re doing‖. ―He‘s trying to inform, he‘s trying to educate, he‘s trying 

to show the government up for what it is.‖ 
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The discussions between Tiga and Chris are usually characterised by mutual 

outrage at the large number of instances of discrimination against Indigenous 

people there are to talk about. Although Chris‘s antagonistic style and 

criticism of the mainstream media upsets some listeners, Tiga believes that 

―it‘s got to be done, it‘s got to be said‖. 

 

Despite his ongoing criticism of the mainstream media, Graham also 

highlights the fact that the mainstream media cannot be left out of the quest to reach 

and inform the broader society. Graham writes that the National Indigenous Times 

had a deliberate policy since it began in 2002 ―to get the stories we break picked up 

by mainstream media‖ (2005, p. 13): 

There‘s a simple reason for that. Indigenous media can bang away all year 

about the horrible statistics besetting Aboriginal Australia, about government 

dishonesty and social injustice, but we‘re already preaching to the converted. 

Readers of NIT, and consumers of other Indigenous media, already take an 

active interest in Aboriginal affairs. 

 

 

In my magazine, Graham describes his strategy to connect with readers of the 

mainstream media, and the difficulty in doing this while trying to maintain his 

antagonistic stance: 

 

Like Tiga, Chris is aware that an essential part of achieving positive change 

for Indigenous people comes from reaching mainstream society. To this end, 

Chris engages with the mainstream media in several ways, including 

contributing articles as editor-at-large of NIT to The Sunday Telegraph in 

Sydney, ―which is Australia‘s largest circulating newspaper‖, he points out. ―I 

only write on Indigenous issues and I only write comment or analysis, so I‘m 

using it to accuse 600-odd thousand people of racism every couple of weeks.‖ 

 

Although Chris is grateful for the opportunity to do this, it surprised him to be 

―tolerated in that kind of forum‖. He struggles to ―tone the writing down‖ and 

―be more diplomatic‖ with his Sunday Telegraph columns, but says he still 

manages to ―upset the rednecks‖. This includes his ―redneck aunty‖, who 

called his father to complain after reading his first piece. ―Imagine if she‘d 

heard what I say on any given week on 98.9. She‘d have a heart attack and 

keel over.‖ 
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6.3 The future 

In the final section of the creative work, called ‗The challenges: 2010 + beyond‘, the 

case studies are brought to a conclusion by directing the largely non-academic 

audience to reflect on the implications of the various stories presented in the 

publication, and some of the issues that the industry needs to address in the future. 

That conclusion is echoed here, for a largely academic audience. 

 Bailey et al. conclude that alternative media organisations can be supported in 

several ways. This includes the provision of financial assistance and effective 

regulation—which falls mainly in the realm of government; and the creation of 

strong collaborative networks with media and non-media organisations—which is 

mainly in the hands of the alternative media organisations themselves (Bailey et al., 

2008, pp. 155-6). The three case study organisations have relationships with 

governments, audiences, businesses, media producers, and others with common 

goals. Connections with the mainstream society are exemplified most obviously 

through the large participation of sighted volunteers at 4RPH, the mainstream 

advertisers in Queensland Pride, and the predominantly non-Indigenous audience of 

98.9FM.  

 Ensuring the future capacity and relevance of the case study organisations 

also includes the challenge of providing well-produced, appropriate content for the 

audience, while appealing to advertisers, sponsors and other funding bodies, and this 

is central to the survival of most media organisations. Successfully negotiating the 

transition from traditional media to online and digital media will encompass various 

elements, beyond distribution. For instance, there is a need to develop better 

connections and interactions between audiences and content producers, to maintain 
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significance in an environment in which there are many competing sources of 

information, and to adhere to copyright and other regulations affecting online 

content.  

 There are many avenues for future research into 4RPH, Queensland Pride 

and 98.9FM that could follow this study, which has focused on media workers. The 

little-discussed topic of connecting with the broader society should be addressed, as 

should the lack of information from the perspective of audiences. As Jennifer Rauch 

(2007, p. 995) argues, ―studying the intentions of producers has not necessarily 

clarified the role that their newspapers, programs or websites play in the lives of 

readers, listeners and viewers‖. She suggests that what is lacking is a closer look ―at 

the place of alternative news sources in audience members‘ lives‖ (Rauch, 2007, p. 

995). Surveys that elicit the experiences of audience members (particularly those of 

4RPH and Queensland Pride), larger numbers of media workers, and those in the 

broader networks around each media organisation could be the focus of new 

research, as could the analysis of media content. Investigations could also be 

launched into the best ways for government to support this sector, and internal 

strategies that could help such organisations make the transition to the new media 

world and survive, or even thrive, within it. 
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