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ABSTRACT

Increased tourism sector in some countries have also encourage the labor needs. This
keeps colleges that offer Hospitality and Tourism Management (HTM) programs also increased.
This study aimed to analyze the factors that motivate students choose HTM program. Factor
analysis was used to identify the various factors that motivate students choose HTM program.
Demographic analysis was conducted to determine the difference between motivation by gender
and generation of students. The results showed that existing seven factors could explain the
motivation of students choosing HTM programs. Difference studies show that there is 1 factor
which differs significantly by gender, and there are 2 factors that differ significantly by
generation of students.
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RESEARCH BACKGROUND

Tourism is a rapidly growing industry and a major source of employment (ILO, 2011). A
principal argument’s made for encouraging the development of tourism is that it produces a
considerable number of jobs, both directly in the sectors in which tourist expenditure occurs and
more widely via inter-industry linkages. The growth of tourism and related employment is seen
as part of the broad that shift from a manufacturing to a service economy in many developed and
developing countries around the world. However, even though development of the tourism
industry creates new employment opportunities, it is often criticized as generating low-skilled
and low-paying jobs that offer little job satisfaction. Consequently, the tourism industry has a
reputation for high staff turnover and a waste of trained Personnel (Roney & Oztin, 2007).
Although there are a lot of criticisms about low job satisfaction in the tourism sector, however a
passion for learning in the field of tourism also increased.

Shariff et al. (2014) also states that according to the World Travel and Tourism Council
(WTTC), approximately 250 million people have been employed. In order to operate
successfully, many educational in the travel and tourism industry, thus representing the
institutions currently attempt to prepare students by vital role of the industry to the world.

Many universities in the world strive to increase the number of hospitality and
tourism programs (Kim et al.,, 2008). The reasons behind this interest are related to the
growth of the tourism sector. In general, education is very important for the hospitality
and tourism industry because it provides support for undergraduates to be more knowledgeable
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and more experienced in the field (Cho & Kang, 2005; Kang et al., 2005). Most of those
undergraduate students are working with famous foundations in different sections in the
world such as travel agency, tour operator, hotels (Charles & McCleary, 1997; Mohammad &
Alsaleh, 2013).

There are many universities in various countries offering Hospitality and Tourism
Management (HTM) program, including several universities in Indonesia. This happens because
of the growth of the tourism sector are quite high in Indonesia. Conference on Tourism, Hotel
Investment and Networking in Bali, Indonesia in 2015 was attended by the decision makers and
top management in the hospitality sector and tourism, business owners, stakeholders, operators,
developers, investors, financial advisors, banks, with investment funds, hotel chains, architects,
designers, the Ministry of Tourism of Indonesia, as well as representatives from government
departments and agencies. This shows that Indonesia is an investment hub in Asia Pacific
(www.venuemagz.com). Hotel growth in Indonesia is considered the most aggressive in Asia
Pacific (sector.bisnis.com). The development of tourism (especially hospitality) has entered the
eastern part of Indonesia. The upper middle class hotel of international standard is now growing
in Indonesia (http://id.voi.co.id).

The tourism sector provides significant economic contribution to Indonesia. Indonesia is
including the 10 countries with the largest labor absorption in the field of tourism, with the
position after China, India, USA, and Japan (www.hildiktipari.org). The need for labor in the
tourism sector has also brings forth a lot of study programs at various universities in Indonesia,
especially the HTM program.

Universitas Surabaya (UBAYA) is one of the colleges that have programs HTM. Since its
founding in 2004, the program experienced a rapid increase in the number of students. During its
development, HTM program tend to be much in demand by the students are female. This high
interest is also balanced with a variety of supporting activities. Activities in the HTM program is
intended to support the teaching and learning process. It is necessary for an understanding of the
motivation of students when taking specialization in hospitality management. This becomes
important, so that various programs are prepared in accordance with the needs and interests of
students. This study aims to describe the motivation of students choosing HTM programs, and
knowing the difference motivation of students who choose the HTM program from the aspect of
gender and generation students.

LITERATURE REVIEW

Number of higher education with HTM programs around the world is increasing. This is an
interesting phenomenon. In fact, it could increase the interest of students from different countries
to adhere HTM program in other countries. However, very few studies related to the motivations
of students to study tourism hospitality program (Kim et al., 2007). Kim, et al. (2007) conducted
a study of the motivations and preferences to follow the HTM program by a student from various
countries in Asia, namely: China, Taiwan and Korea. The results indicate that there were five
motivational factors Among HTM program students: self-actualization, job opportunity, field
attractiveness, ease of study, and scholastic achievement.

Theresa (2013) has conducted research on motivation and preferences following the HTM
program at Ho Polytechnic, Ghana. The study is based on conditions that occur in Ghana,
namely an increase in tourism and hospitality. This makes the government needs to prepare the
resources to meet the needs of the sector by establishing HTM program in college. The results
showed that, there were four motivational factors influencing the choice of HTM programs as
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follows: job opportunities at the government sector, parental influences, other factors and ease of
studying the program.

Research on the motivation of students in HTM program, Department of Management,
Faculty of Business and Economics (JMFBE), UBAYA refers to the study of hospitality and
tourism student's motivation that was held in Jordan by Mohammad & Alsaleh (2013). The study
was conducted by the distinction of gender and generation students. Student motivation is based
on a factor analysis was measured on seven factors: (1) social status, (2) job opportunities, (3)
the modern major, (4) special interest, (5) attractive major, (6) ease in studying, and ( 7) fulfill
dreams. Studies in Jordan concluded that there are three significant motivating factors that differs
between the male and female gender: the job opportunities, modern major, and ease in studying.

Assessing the influence of demographic factors such as gender, race, and ethnic background
was another concern for some researchers (Giacomino & Akcrs, 1998; Gist, et al., 1996; Kim, et
al., 2007; Malgwi, Howe, & Burnaby, 2005; Staniec, 2004). In particular, gender difference in
motives for choosing college majors was significant. Malgwi, et al. (2005) found that for male
students the choice of college major was influenced by the major’s potential for career
advancement, job opportunities and the level of compensation in the field. However, female
students were more influenced by aptitude in the subject.

Schmidt (2002) also pointed out that the decision to study HTM can be significantly affected
by demographic factors. Introducing the concept of gender differences in the hospitality and
tourism field, Aitchison (2003) asserted that HTM study motivations were different across the
gender, social and cultural nexus. She concluded that such demographic differences in HTM
study motivations should be taken into account in the development of HTM curricula and
administrative support.

In Hjalager’s (2003) study, male HTM students were more highly motivated by previous
experience in the industry than female students. In the same study, opportunities to work with
people were more important for female than male students. In addition, Hjalager found that male
students showed a higher level of motivation for opportunities for international careers than
female students, whereas the female group had a higher level of motivation for a good salary
than the male group. These results are similar to those of other studies that used different ethnic
groups, including Australian, US, Korean, Taiwanese and Greek students (Airey & Frontistis,
1997; Clark, 1993; Kim, et al., 2007; Ross, 1994; Szivas & Riley, 1999; Tepeci & Bartlett, 2002;
Lee, et al., 2008).

RESEARCH METHOD

This research represent descriptive study aims to conduct a factor analysis to identify factors
that motivate students to choose courses in HTM program of JMFBE UBAY A. Additionally, this
study will also examine the differences in student motivation in choosing HTM programs based
on gender and generation students.

Instrument in this study is a 25 item questionnaire that measured using a Likert scale of 1 - 5.
Respondents in this study were students in HTM program of JMFBE UBAYA, both male and
female of the class of 2009 - 2013. The data analysis was performed by descriptive statistics,
factor analysis and difference studies.



RESULT AND DISCUSSION
Demographic Characteristic

Respondents in this study were students at HTM program of IMFBE UBAYA. Respondents
consisted of 36.8% male and 63.2% female. Based on the numbers, female students who choose
HTM in JMFBE UBAYA are more numerous than male students. Respondents came from a
different generation, namely 2009 - 2013. Forces of the students were divided into two groups:
the old generation (2009-2011) of 37.7% and a new generation (2012 and 2013) as much as
62.3%. Number of old generations is less than the new generation, because most of the old
generation students have graduated. Respondents who called the new generation are students
who choose HTM since entering the course, although most of them just take one or two courses
in HTM program.

Descriptive Statistics

Table 1 indicates that overall, the motivation of students choosing HTM is due in accordance
by interests of students. HTM considered as areas that match their interests. On the other hand,
the lowest motivation is to fulfill a dream in terms of being a lecturer or for a high salary.
Motivation is low because most students are less interested in becoming a lecturer. The interest
in the field of HTM also is higher motivation than just salary.

Based on gender and generation, the highest mean is that HTM is a field that is in accordance
with the interests of students and the lowest mean is the desire to fulfill a dream. This shows that
students choosing majors based on their interests. However, the choice of fields is not solely
because of craving for become a lecturer or find a job with a high salary. Many students who
study HTM due to various factors related to interest, among others: family background or hope
in the future to build a business related to hospitality and tourism such as building a hotel,
restaurant or travel agency.

Based on gender, the mean for the male gender is higher in factors: job opportunities, major
modern, attractive major, and fulfill dreams. Male gender is generally logical thinking when
making a choice. Their choice is based on employment opportunities, modern and attractive
fields and fields that are able to fulfill his dream in the future. On the flip side, the female gender
choosing HTM program is more due to social status, a field that is easy to learn and attractive
field.

Table 1
Descriptive Statistics
Gender Generation
No Statement Mean | SD Male Female old New

Mean | SD [ Mean | SD | Mean | SD | Mean [ SD

Factor 1: Social status

1 | Ilike to build relationships with | 4,00 | 0,96 | 3,87 | 1,13 | 4,07 |[0,84 | 4,18 |0.68 | 3,89 | 1,08
foreign friends

2 I want to get more knowledge in | 4,25 | 0,92 | 4,00 | 1,12 | 4,40 | 0,74 450 |0,60|4,11 |1,04
this area compared to other
areas

3 I would like to know more 429 1083|415 |1,11 (4,37 |060]| 445 |0,64| 4,20 | 0,92
about different cultures

4 | This program is more attractive | 4,39 | 091 | 421 |1,13 4,49 |0,75|450 |0,72]|4,32 | 1,01
than other programs

5 | I believe that the field is a lot 434 1089|410 |1,02|448 |0,77|440 |090|4,30 |0,88
more practice

6 I believe that I have the 427 1089[431 |100|425 [082]430 |079]|426 |09




opportunity to travel abroad

7 | This field is growing very fast 428 |090|418 |00 434 |085]|4,12 |1,07|438 |0,78

8 I want to show my social status | 3,13 | 1,25 | 3,00 | 1,40 | 3,21 | 1,16 3,42 |132|295 |1,18
Total 4,12 10591398 |0,73|420 |048|423 |047 405 |0,65
Factor 2: Job opportunities

9 I do believe that this field 389 |081|400 |076|382 |083]|4,05 |068]|379 |0,87
makes me very easy to get a job
after graduation

10 | Expected salary after graduation | 4,23 | 0,84 | 4,15 | 0,93 | 4,27 | 0,79 | 4,35 | 0,62 4,15 | 0,95
is high

11 | This field offers a wide variety | 4,11 | 0,75 | 4,15 | 0,67 | 409 | 0,79 |4,05 | 0,64 | 415 |0,81
employment opportunities

12 | Employment in this sector is 459 |066|459 |068|460 |065]|458 |068|461 |0,65
attractive
Total 421 1059422 |056]419 |[061]425 |046]|417 | 0,66
Factor 3: Modern Major

13 | Quality programs in this field is | 4,22 | 0,81 | 4,18 | 0,76 | 4,24 | 0,84 | 4,30 | 0,76 | 417 | 0,83
getting updated

14 | I want to study this field in 3,97 | 106|426 |0,79|381L (109|423 |095(382 |111
English

15 | Qualified teaching staff 415 | 0,77 | 4,26 |0,79|4,09 |[0,75|430 |0,79 4,06 |0,74
Total 411 1063|423 |062]404 [062]428 |060]|402 |0,63
Factor 4: Special interest

16 | This field is accordance with 4,48 | 068|433 |066|457 |068]|450 |060|447 |0,63
my interests

17 | This field is suitable for me 437 (081|431 |0,77 440 084|450 |0,60]|429 |0,89
Total 442 10,70 432 |066]|449 [0,71]450 |058]438 |0,76
Factor 5: Attractive major

18 | My friends recommended this 363 | 105|379 |113|354 |101|39 |096|344 |1,07
field

19 | This field is desirable in my 391 |083|403 |087|384 |081]|4,02 |083|383 |0,83
country

20 | This sector is more my talents 416 |082|4,13 |086|4,18 |080|437 |0,71]|4,03 | 0,86
Total 39 |067]398 |076|38 |061]411 |060]|376 |0,68
Factor 6: Ease in studying

21 | This field is available in various | 3,57 | 090 | 3,72 |0,97|348 |0,84 380 |082]342 |0,91
universities in my country

22 | This field is easier to learn than | 4,09 | 0,76 | 4,03 | 0,78 | 413 | 0,76 | 4,12 | 0,72 | 4,08 | 0,79
other fields

23 | Studying this field abroad is 369 |091|351 |094|379 |088]368 |0,76|3,70 | 0,99
highly valued in my country
Total 3,78 |065|375 |067|380 |065]|387 |055]|373 |0,70
Factor 7: Fulfill dreams

24 | | prefer to be a very good 2,78 1109|313 |115|258 |1,00 (3,05 |1,13|262 | 1,03
lecturer

25 | Salaries in this field is quite 358 |094|367 |098|352 (091|340 |1,11 368 |0,81
good compared with in other
fields
Total 318 1082|340 |09 ]305 [075]322 |010]315 |0,70

Based on the student generation, old generation (2009-2011) had a higher mean value for all

of the factors, namely: social status, job opportunities, modern majors, special interest, attractive
major, ease in studying, and fulfill dreams. Old generation is students who have taken courses




more specialization to the HTM. Whereas new generation is students who still take one or two
courses in HTM. This makes the mean of all factors on old generation is higher than the new
generation (2012-2013). Besides old generation have taken many courses HTM also follow some
practical lectures and various activities related to hospitality and tourism industry.

Factor Analysis of Student Motivation

The purpose of this study was to identify the factors of student motivation in choosing HTM

programs JMFBE UBAYA. Factor analysis was carried out to identify the main motivation of
students choosing HTM programs. The results of the processing of the data show that the value
of Kaiser-Meyer-Olkin (KMO) is greater than 0.5. Interpretation of factor analysis is based on
the provisions of the above loading factor of 0.4 and eigenvalue above 1 (Kim et al., 2007; Kim
et al., 2008; Mohammad & Mat Som, 2010; Mohammad & Alsaleh, 2013).

Table 2
Factor Analysis of Student's Motivation to Study HTM
No | Items Factor | Factor | Factor Factor | Factor | Factor 6: | Factor
1 2: Job | 3: 4: 5: Ease in | 7:
Social | opport | Modern | Special | Attract | studying | Fulfill
status unities | Major interest | ive dreams
major
1 I like to build relationships with 0,721
foreign friends
2 I want to get more knowledge in 0,793
this area compared to other areas
3 I would like to know more about 0,785
different cultures
4 This program is more attractive 0,759
than other programs
5 I believe that the field is a lot more | 0,449
practice
6 | believe that | have the 0,640
opportunity to travel abroad
7 This field is growing very fast 0,422
8 I want to show my social status 0,434
Factor 2: Job opportunities
9 I do believe that this field makes 0,784
me very easy to get a job after
graduation
10 | Expected salary after graduation is 0,760
high
11 | This field offers a wide variety 0,805
employment opportunities
12 | Employment in this sector is 0,728
attractive
Factor 3: Modern Major
13 | Quality programs in this field is 0,794
getting updated
14 | 1 want to study this field in 0,558
English
15 | Qualified teaching staff 0,778
Factor 4: Special interest
16 | This field is accordance with my 0,935




interests

17 | This field is suitable for me 0,935
Factor 5: Attractive major

18 | My friends recommended this 0,724
field

19 | This field is desirable in my 0,817
country

20 | This sector is more my talents 0,680
Factor 6: Ease in studying

21 | This field is available in various 0,681
universities in my country

22 | This field is easier to learn than 0,807
other fields

23 | Studying this field abroad is 0,799

highly valued in my country

Factor 7: Fulfill dreams

24 | | prefer to be a very good lecturer 0,813

25 | Salaries in this field is quite good 0,813
compared with in other fields
Eigenvalues 3,32 2,37 1,55 1,75 1,75 1,66 1,32
Variance explained 29,21 10,45 | 7,00 6,72 5,23 4,97 3,71
Cumulative variance 29,21 | 39,70 | 46,66 53,38 | 58,61 | 63,58 67,29
Cronbach’s a 0,78 0,77 0,49 0,85 0,58 0,64 0,48
Average mean score 4,12 4,20 4,11 4,42 3,90 3,78 3,18

Table 2 indicates that the 25 factors of students choosing HTM program in JMFBE UBAYA
has a variance equal to the value of 67.29%. The factors groupings were social status, job
opportunities, modern major, special interest, attractive major, ease in studying, and fulfill
dreams. Based on the results, social status was the most important factor that drives students to
study HTM Program. It explained 29.21% of variance, with scored eigenvalue 3,32.
Furthermore, the factors of social status, successively followed by the factors: job opportunities,
modern majors, special interest, attractive major, ease in studying, and fulfill dreams. Fulfill
dreams is the factor with the lowest variance, which amounted to 3.71 with eigenvalue 1.32.

Gender and Student Class Differences of Motivational Factors

In order to determine differences in motivation when choosing HTM programs between male
and female was conducted by t test. Table 1 indicates that, based on gender, significant
differences were found only in dreams fulfill factor. This is indicated by the p-value of 0.04.
Students of the male gender are less as compared to females. However, when they choose,
generally already have a strong desire to HTM. The cause is fulfilling a dream to work in the
tourism and hospitality industry.

Table 3
Independent Sample t-Test of Motivational Factors versus Gender
No | Variables Male Students | Female Students | t-value | p-value
1 | Social status 3,98 4,20 0,04 0,09
2 | Job opportunities | 4,22 4,19 0,64 0,80
3 | Modern major 4,23 4,04 0,78 0,14
4 | Special interest | 4,32 4,49 0,64 0,24
5 | Attractive major | 3,98 3,85 0,21 0,33




6 | Ease instudying | 3,75 3,80 0,89 0,71
7 | Fulfill dreams | 3,40 3,05 0,20 0,04

Table 4 shows that by the generation of students, there are significant differences in the two
major factors which are modern and attractive major. This is indicated by a p-value of 0.04 and
0.01. This is because old generation already understands a lot of lecture material through the
learning process and has already participated in various activities and practices related to the
lecture material compared with the new generation of students.

Table 4
Independent Sample t-Test of Motivational Factors versus Student Generation
No | Variables Old Students | New Students | t-value | p-value
1 | Social status 3,98 4,20 0,34 0,12
2 | Job opportunities | 4,22 4,19 0,02 0,45
3 | Modern major | 4,23 4,04 0,84 0,04
4 | Special interest 4,32 4,49 0,10 0,39
5 | Attractive major | 3,98 3,85 0,52 0,01
6 | Easeinstudying | 3,75 3,80 0,24 0,31
7 | Fulfill dreams 3,40 3,05 0,01 0,69
CONCLUSION

Overall, the highest motivation of students choosing HTM program is interest in this field.
While the lowest motivation was fulfill dreams. Based on gender, male college students were
choosing HTM because of employment opportunities, areas of interest, and to fulfill the dream of
the future. Whereas female students choose HTM for social status, field of interest, and easy to
learn.

Based on the generation, male students have a higher mean in all factor compared to female
students. This suggests that the motivation of male students is higher, because they have a better
understanding of HTM field through lectures, practices, and various activities related to the field
of HTM.

The results of factor analysis indicates that the factor of social status have the highest
variance value compared to the other factor is 29.21%. Whereas different studies indicate
significant differences based on gender in dreams fulfill factor. Based on the generation, there
are significant differences in the two major factors that is modern and attractive major.
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