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͏{ųuбǼ 众̮̓͏{ơȘɂˣȘB,Ѕ久ȁʱб东举ʱ

ͣ,͏{ơ众̓é§nŅӌâ�P{ʳؓ£ȼҪŌԣб东举ʱͣ4

ƥơ̓n�ׁɮ̚ɦ̨ѐ̨ͬ4Ɏ乎ţΫɺ԰今Ż-Ńױ《Ǽ东举

ЛǼ͑ιĜ԰今1Ց仰O.,!

ŕǅ4՗Ǽ 众̓s1Oա1شҥOб东举ʱͣ4ԃɽ1Oա

1ҥOҪրʳȆ們ȋб体ĝ4ơ1OȆ們ȋȁʱ,1՝ơ�A˞Şش

æƸéաشʳաشҥմ但{ʳȆ們ȋŦѥ4͍͆΍تƿ̨æȎб4

ř�C§ЀĈƿ̨,O!
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͏{ťʦŃױ《Ǽͱ˭-nĮ{ΘÞŻƜǼ ͙®̹仰Ȇ̛ė

Ϋ.乐԰Ȅ·ФŻ«М΍Ǽ 众̓4ɎŨt҇ױוʳâˣȄ͓͠׀

uǼ 众 1̓ĥ˞ҢպϻŻПǶϻO4ÎՆǼ 众ַ̓ØŃױ《ǼƝ

hغňâ̑˭ɕԥͩ׷¾+׷,͏{ťʦŃױ《ǼȚǼ 众̓ęØ

ÙƜĳƼ+яƼǼ 众̓Þɠİ ̑˭ɕַ仰ͺҔ4ȚǼ 众̓б

 Мɲĸ+ҽĸʳӍâǾ̚ɦţВ、ċǼכŻ˼ԬΟ二úϻ4شͬ

众̓,!

͏Ǽ 众̓Ȫo8!

1O1.ҪŃױ《Ǽ·ȒǦŵ�ȈͩͰȄб·ȒǼ 众̓4o� �

ɍ� ͅ� ̡ԶȒ4ԶȒŧׁМAּ˯͕,!

1√O2.C·Ȓ4ׁМAּ˯͕,!

1՝ơ�A不ɖ˞Şæʾ“√”ʳƸA不ɖæȎ,·ȒǼ 众̓ɖ

̮ȼҪŃױ《Ǽ·ȒǦŵ�ȈȄְбǼ 众̓4͍ҪŃױ《Ǽ·Ȓ

Ǧŵ�ȈȄбǼ 众̓ƥsÛɡǼ 众̓,΍ƿ̨ͭCƸéб4ْ

ԾsÛɡǼ 众̓4ƥׁМAּ˯͕,O!
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I� !

̙Ǳ£̧�бѷ׃ιĜ4½׃{бȊ�҂ХaŎ�бŅa̚ɦ侧ŌЛj̙

ŏĦ,ơ̙Ǳ£ɌŚA4½׃{˺亲j�ҲǱ£nՄӍ+二֥+£ċ乐бȤ4؈

ř�м˲aŎ�˲Է4sӦȻŌƿ4̀ӟְׇҤAιĜҥҧĜŵ+Ĥؓѷ׃Ҫ

ր,Ŏ�Ăְׇ̙Ǳ£4Ƞâ̮јuǱ£б«М4Cè̮İŨб¸ʙ˲ŎӍ4

ӎ̮§sæȎЛvӍ+ө众ж世Ӎ+׃ʞ˴ַӍęØĊ̒£бѷ׃ιĜn,�

eУ今ƚр4{�Ȗ̙Ǳ£ơѷ׃ιĜnʹӟŌ˥̊МбԾՍ̶供̮ơ 2008

ɍбӅƜʕҲ׃Y]ŧ,ơŚϓƢĨ4ѷ׃Ȋ�nҿҰǱ�бֲМa东举Ǥo

1994ɍŚħȾ׃װY1ɒ��42007O4ӎťͯŎĊǘȽؾɲſ42009ɍɡ

Ǥ4Śϓ׃YnбҿҰ׃ʴׅϋĬқ4Ċ 2014ɍFdţ=*׃Ynͪ̓ƃȖ

̙Ǳ£б̊لćМ4֍͚֍ǆ{Ț下ÒˍŨj½׃{б̙Ǳ£҂Х4Ƞâ̮ј

uǱ£бֲМ,2016ɍŚϓ《׃ŧ4—͡{Ƽè΄ˣú4ԏӸ̓ԃӝбłƖ]

=ȡ̮Ȗ̙Ǳ£б«М҂Х�oȖʻ4Ĵ¢jҿҰȊ׿�Ƣ,̮Ŭǜ΍:͏̓

ԏӸ̓+͒久�б˝׃ Facebook§s—͡Ȗհ4ְׇæȎ—͡ň=Ғ“бȆ

Ջ̑˭4ųЏ 2016ɍŚϓ《׃nM{б Facebookѷ׃Ȋ�҂Х4ȖΖânб

ɢť9—͡ҿŉ�бßήϯϬ4ˆúơ½׃{б Facebook̓Ȋn4举么¤ѡ

Ȋ�̚ɦŻȊ�æȎ̀ӟɧ佛ҿΘбßήaqĜ9�F½5}׃Ǳ�5׃Θ*

бԵɛúŌ4—̙͡Ǳ£4Ƞâ̮јuǱ£б�Ø4Ȗ�Ҳ΂ɦɅ͚j¤ѡî

û9Ɏ˱Կ½׃{ȚјuǱ£§sȊ�ȶã4׃ΘȚјuǱ£§sqĜȶã4

來nӍ״бßҒ,东举ŌЏ4ơ %��� Śϓ《׃б �3574��9 Ȋ�ʴn4ԏӸ̓

бȊ�҂Хбѐ�o͒久�4�јuǱ£§sqĜɌŚбĘӟȆ؄A作ְ§s

Ȋ�Ǳ£бĘӟ4ɬĦjҿΘł͆б̈Ωʌɛa久ƣ,!
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Abstract!

! II!

Abstract!

Candidate’s!propaganda!strategies!and!audience’s!participation!way!have!

been!changed!in!new!media!era.!In!new!media!platforms,!the!candidates!get!rid!

of! the! reporters,! editors,! and! system’s! limitation! of! traditional!media,! so! that!

they!can!directly!contact!with!netizens!and!speak!for!themselves.!In!addition4

through!online!activities4organizing!and!raising!campaign!funds!can!be!achieve.!

On! the!other!hand,!audiences! through!new!media,! especially! the!use!of! social!

media,!they!are!not!just!the!recipient,!also!to!be!a!content!producer,!supervisor,!

and!propellant!join!the!campaign.!Around!the!world,!people!generally!began!to!

understand!the!utility!of!new!media!using!in!election!campaign!were!after!2008,!

the! U.S.! presidential! election.! In! Taiwan,! the! use! of! and! research! about! the!

network! media! in! the! campaign! began! in! the! 1994! Taipei! mayoral! election!

(Bozhong!Zhuang,!2007),!also!be!affected!by!Obama!2008!and!began! in!2009,!

the!election!campaign!in!the!network!gradually!upgrade,!after!Taipei’s!mayoral!

election!in!2014,!Ko!WenWje’s!efficient!use!of!new!media!have!taken!more!and!

more! people! pay! their! attentions! to! the! candidate's! new!media! strategies! in!

election!campaign.!After!2016!Taiwan!election,!analysts!again!pointed!out!that!

one! of! the! reasons! that! Tsai! IngWWen! be! elected! is! that! her! new! media!

strategies!excel! in!her!opponents,!and!then!occupied!the!network!propaganda!

position.! If! so?! This! article! chooses! Tsai! IngWwen! and! Eric! Chu’s! Facebook! as!

analysis! object,! through! content! analysis! and! a! series! of! empirical! data! to!

present! their!campaign!strategies!of!Facebook! in!this!election,!and!comparing!

the!similarities!and!differences!between!them.!Analyzing!netizens'!attention!to!

find! out! exactly!what! kind! of! propaganda!way! and! propaganda! contents! can!

attract! the! attention! of! netizens! and! cause! of! their! interaction.! From! the!

perspective!of!"candidate!W!medium!W!voters"!to!analyze!new!media,!especially!

the! intervention! of! social!media! gave!what! changes! to! that! traditional!mode.!

And! discuss! what! the! relationship! between! the! candidate’s! propaganda! and!

netizen’s! interaction! in! Facebook.! The! study! found! that! Tsai! IngWwen’s!
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Abstract!

! III!

Facebook!propaganda!is!indeed!better!than!Eric!Chu’s!in!2016!Taiwan!election,!

but!the!function!of!social!media!as!a!interactive!platform,!in!fact,!more!than!the!

function!as!a!propaganda!tool.!Netizens’!original!political!attitude!and!position!

to!be!strengthen!in!their!interaction.! !

!

Key!Words:!2016!Taiwan!Election9Facebook!9Propaganda!Strategy!
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v�u ! =� !

v�� ! or�S !

ÛÞө众11$485�0 8�8��O̮FјĨn不ɮו—бʱŵףȖͧPЀȄՂش

ʹŌԣбрΫ+ʌɛ+�ň¸ʉбӕؓ*1.�5B5�� 7683�-!8#3��853 �%���O,

§sΘʦбÛÞө众4ɈɈԥрÅ̮ơ不ɖÛÞՂشA§ú׃˝б°˭,《�

Ǳ�伤Л]ŧ4保ĺԥȑɃ͊oâ�̀̊ͣӟǈɲſΘ�брΫ+ʌɛŻ¸ʉ4

�ӎԥɑάƢɖМoɧȘө众,̈Ω׃Y̮Θʦԣ֭äΩ׃˝бäƯذƲ4

APeҜ�͚ȡȼҪʱsjǼӍ仿Ȕ《�Ǳ��̀aÛÞө众qĜßҒбҪ們

ƣƲ,�

1884ɍбӅƜʕҲ׃Yn4̶ć҂1J.!PulitzerOćМ�б-eУˑ.ɇ

ĝңҚȵȵװ+ΘtÖ½׃{ÓćǌÝ1Stephen!Grover!ClevelandOɮ׃sӅ

Ɯ乏22�ʕҲ,1933ɍ4ΌǁoӅƜҪν《ԇ̧͙͌4Ӏ̘中1F.!D.!RooseveltO

ְׇɑ̀Ũ{ΘȊ��бј�̅أtɩ1¶ѥ“̙̈”4! New!DealO4ٓӭjΘ

�4余ɽj{ΘбВԶãˡ,Ӏ̘中ְׇПŚɑ̀ʕÞÅj 30΄Fϫ֫伴

Փ*4ԥѥsFɑ̀ʕҲ*,1960ɍ4П企֩众ؼ΄ַØӅƜʕҲ《4׃ӚȢֺ

1John!F.!KenedyO�âП企֩众nбԣЏʴӝȖʻȢÓ͝ӎʱĘɮ4׃ԥѥs

FП企ʕҲ*,1980ɍ�͎ӧ 1990ɍ�ą4ҿҰɡǤúЏơӅƜ̈Ω{Ͼб

ѷ׃ιĜn1ɻcӆ420109Bimber & Davis, 2003O,2008ɍ4ǘȽ1ؾB.!ObamaO

؊jֲМȼҪ̶ňбѷ׃ҿѶǅ4ֵĄ̙ʓƢֲМјuǱ£ӣh

1Facebook.comOŻ˴Ѐ1Twitter.comOa׃ΘŊŨqĜ,ɮ׃]ŧ4ǘȽؾ

ԥ-Ӆθ.͔ʃ1AmericaOѥsF̙Ǳ£ʕҲ*,!

Ǳ�，͑бŌȩʕ̮使׈ƢԥֲМơ̈Ω׃YȊ�n4ŢPCťƜȍŻƢ

Ĩ侧̮ǜ΍,2009ɍ4ŚϓƢ̚׃YnɖМjӣխ1FacebookO+Ƒπ

1Plurk.comO+�Õ1YouTube.comO乐јuǱ£,ΘַÖКӧcױʱ久jFҿ

Ұ4*ו˙ĤcI{ʼҥɠ̙Ǳ£׼�ɎȖÖæ{Ƽַ仰ҿҰ׃ʴб，͑ƳՁ4

â下бơo˶لaɍ̝֟ӆŻҿҰ̝ӆqĜбӟĕ,%��, ɍ̮ҿҰ׃ʴơŚϓ

ƢĨŌȩnб=P̧״Aб—УϬ,%��, ɍ�ŧ4јuǱ�ΌɦЮAѷ׃Ȋ�
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ѷ׃Ȋ�nбјuǱ£ɖМaŎ�qĜ!

! 2!

бӭŚ,ơ %��
 ɍFŚϓƢ̚Ûӓ{ŵ׃Y*1ĺFdţ=*׃YO]ŧ4Ն

ǆ{Ծsͪ̓ƃơŚħȾȾװѷ׃nӝ׃бłƖ]=ȡ̮̙Ǳ£Ȋ�҂ХΖȖ

ʻֹӝ̓̀ӝ=҃,ͪ̓ƃƗֲ׼МјuǱ£ɡȩȊ׉�ġ4ɰʱǆ̚qĜ4

Οӕ《נ{Ι4͆̊：？jɍ֟e�бʀ4ÊЛújՆǆɍ֟׃ќ,ֹӝ̓Ɨ

O���o΍4ǼӍ¤ϕՒ1%ע͆,*ô؝oԥĜ4=м依ŎҿҰө众бF؋Ă׼

�促8̙e־ֲМ̙Ǳ£ʹɰʱб׃Y̙Ưʌ4來举么̮½׃{Ѐպ+ѷ׃҂

Х+̙Ǳ£，͑乐Ɩғ׉ȡб=΄ʓ׃ΘҬ͠מҥäÖŏ֮б̧̹Џհ4ֵ

̮ˡҵʓб̈Ω͞ƨ ѦŶ:�

v�� ! or��-!F
 !

͏东举̤ơ˱ԿȚјuǱ£§sѷ׃Ȋ�бȶã4ƂtȊ�æȎŻȊ�̚

ɦ̀ӟɧ佛Ŏ�бßήŻƕɖ4�ň來tßήŻƕɖ京ŧȆ؄б§М͓ċǜ¤:

јuǱ£=̚آ§s½׃{бȊ�ȶã4ŕ=̚آņ§sŎ�бјuȶã4â

n举么̮½׃{бȊ�҂ХŌ˥jȆֵ̮̊јuҿҰnб{؄ßҒŻӆ£qĜ

vЛjɲſ:�ňȊ�҂Хʳ{؄qĜ̮̅ŏֵ̮ɬĦҿŉȼ͆бʌɛ:

2016ɍ 1ͅ 16̡Y仰бŚϓƢĨذȘ{׃Y4ԏӸ̓+͒久��ňȀ;Е乐

@̚Ņ׃Ӎ侧《נƢ«МјuǱ£Åѷ׃Ȋ�4Кӧ͆东举Ӎ．ƜΘÖ͒久�

бѷ׃ǏćɭƖo̙Ǳ£Ȋ�҂ХCǜΘַÖ,s΍42016ɍŚϓƢĨذȘ{

б׃YȊ�4ʱsjʲ�ӌȔјuǱ£Ȋ�б=PäƯ͵®,!

ơŚϓƢĨذȘ{׃Yб͵®n4ʲ�ȚמϬ—͡�Bã£促8ش!

1+ԏӸ̓Ż͒久�乐ѷ̚׃ơӣhҿAбȊ�҂ХŢӦã͆|[Ѐɶ:!

2+јuǱ£б�Øał͆F½5}׃Ǳ�5׃Θ*͓ċ͆¤CťЀϬ:�

	+јuǱ£бѷ׃Ȋ�aјuǱ£AбÛÞө众ųЏújʍͯбqĜ:�

ƚҭAּ促شȖ %��� ɍŚϓƢĨذȘ{׃Yַ仰͵®—͡4âʦy͆ǜB

MP̚8آ�

1�OȆ֙ʦy8ßo %��
 ɍŚϓƢ̚Ûӓ{ŵ׃YŻ %��� ɍŚϓƢĨذ

Ș{׃Y4ȖƜΘÖơMƣ׃YnǏćłƖбԶלɵɵĥ˞̙Ǳ£Ȋ�҂Х4

ĺƜΘÖ½׃{бѷ׃Ɨ׼Φ͆כōׁɮб̙Ǳ£Ȋ�҂Х4Ө«̓ȊæȎ͍

ӟ͆̊Ċ֭ɍ֟=�б׃Θ,保且ăă֭Ċ׃Θɍٔбɍ֟{ęØ׃Θ仰“4

ř֭бŎ�ӆ£б͠ʱŌЛjŏĦ4o̮ƜΘÖaΘַÖŊ̚бɽќЋųЏú
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乏=义! !ȘԸ!

! 3!

j̨̯бςװ,ϰӎ4=t̀sƴ͏б促4ش®ǜŅaѷ׃бŢ̚举么侧כМ

jʍͯб̙Ǳ£Ȋ�҂Х+âȺɢ£ЏơƂt̚آ+來t̮̚آŬ你�͠ʱ׃

ʞбȺɢ:̠͆Կ众͆نԷň來t促شбã£ƕҁ4�ȆՋ体̖—͡ͺԿѷ׃

Ţ̙̚Ǳ£Ȋ�бǼ͑东举�ϰ�՞׻ǜ,�

12OВ众ʦy8Śϓ׃Y͵®âȆŖ̮仿ȔȊ�ɋدaÛÞө众]״、

͔uq§Мб=PѲŒ4â京ŧϡԖб̮̀sœ些б�̀Ǽ促ش,ĺ以О�̀

Ǳ׆��¸ʙȖ¸ʙ˲̄Ӎбɋد举么ř�֭Ċʍͯбɲſ:ְׇǱ��̮̀

Ŭ�ňǜ¤ř�ɲſÛÞө众бɰʱŻ֝Ũ:јuǱ£aП企ŻˑҢ乐�Ҳ《

�Ǳ£ʹ佛б§М̮ŬҎ�:ԥјuǱ£քӟбҿΘqĜ§s�ҲǱ£ʹCã

ǂбƖғơ伍͓҆Ǳ�бјuqĜѯם״бө众ɰʱŻŌȩ̮Ŭ佛Ċj�Đʲ

�C͂仿ȔĊб§М:來t促شбԿ众ßσĊ̙̀�׶ǼՆǆҪäВ众б̙מ

Ȉ企4͏东举̤ơsַ̀=ΎбВ众˱Կ˶¯͚ӦȆՋ͵®бҪ們ƴю,!

v�� ! 	�#;2wuyZ !

͏众̓tԬĥ 5P4—וâtԬæȎŻ义ӳҬ͠ǜB8!

乏=义4ȘԸ,ơ̈Ωѷ׃nCťǱ�ɰʌŏ֮бľś京̷B4ɧúơŚ

ϓƢĨ׃Y͵®nųЏú͚бјuǱ£Ȋ�҂Х促ش,՜̨Կ众՗促شбЏȆ

ʦyŻВ众ʦy,!

乏n义4̓Љҷּ,ȖƜæŻƜǅǼУ͆ß�̀a՜͈+Ȋ�aÛÞө众

ɰʱ+ѷ׃Ȋ�nб«МaϚ你+ɮĐ̙Ǳ£׃ʴ东举乐̚آб̠͆̓Љַ仰

͹В4ȟՑŁϊ不ß东举бϝַӠҰ,ơ΍ƴюAַ=ΎҦĦ͏̓б东举促4ش

ɎȖ͏东举ʹσňбͿʉַ仰УȄ,!

乏@义4!东举̚Ϋ,Ȗ͏东举ʹכМбӣh̑˭ŻæȎ—̚͡Ϋַ仰՜̨,!

乏Ɣ义4—͡ҬͣŻtԬŌЏ,ƴoȖӣh̑˭б—͡4ʕҬ÷ϬŌЏ,!

乏r义4Ҭ众a不ßԿ众,ɽú东举Ҭ众4Ɏ՜̨东举бյЉŻȤ؈,!
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ѷ׃Ȋ�nбјuǱ£ɖМaŎ�qĜ!

! 4!

v�u ! Mhz� !

Ԯ+Ÿל׹+Ōԣϝ՜ְׇ}׃½YnбȊ�ԥ企s=ѡ�ְ̀Ѩ4׃

ėιĜ乐̚ɦ͚ɰʱÛÞө众ɎŲɧ׃Θַ仰ˍќ,ǼӍ�Ծs4：！̘ԄȞ

ɿ1LazarsfeldO乐{o 1948ɍúϻб-{Θб׃˝.=hF̮ؼ΄Ȗ《��

̀ơѷ׃ιĜnб̊ͣʹ§бkȒ东举*1Denis!McQuail!,!Svcb!Windahl,1981O,

ӎơ-{Θб׃˝.úϻ�Đ4：！̘ԄȞɿňâťm̥ȼÅjՆǆ不ß东举4

來t东举Þť͠ʱj來וҪäԉ§бƴю4ânFRadio!and!the!Printed!Page!as!

Factors!in!Political!Opinion!and!Voting*=̓來ͯ˵ּѷ׃Ȋ�4FA!presidential!

election!means!a!presidential!campaign,!and!that!means!a!floodWtide!of!political!

propaganda*1Paul!F.!Lazasfeld,!Bernard!Berelson!and!Hazel!Gaudet,!1944O4：

！̘ԄȞɿ乐{Ծs4=ƣʕҲѷ׃ȡʦŸ且=ƣ̈ΩȊ�бηΛ4͏东举n

ʹ՜бѷ׃Ȋ�ĺ̈ΩȊ�1PropagandaO4̮̈Ω�̀1Political!

CommunicationO來=《ʹͥBȖo׃YιĜnȊ�ְѨб东举,!

ȄÿΩȊ�͏֛ȡ̮=P、͔б促4شͱ˭ǼӍ Garth!JowettŻ Victoria!

O'DonnellơFPropaganda!and!Persuasion*=hnʹ՜б4F̈ΩȊ�̮=ѡ

͆ʦs]+ҒҲʓб仰s4ՑƝɰʱ仿ʉ+̂ҠԾщ+ɧȘ仰s4�ȆЏ̈Ω

Ȋ�Ӎʹ͌دбƕɖ*4aã£бFʀВʴ*1PsychwarO+Fγӡ*1BrainwashingO+

FɑŴ*1AdvertisingO+FÛÞßҒ*1Public!RelationsO4�ňFȊ�*1PublicityO

̠͆ĨĈe͆交Ғ,mȆA4ѷ׃Ȋ�nו—，ȸaʀВʴ+γӡ+ɑŴ+Û

ÞßҒ乐nб，ȸ=ͯ4ʀВʴ+γӡ̀ǆбúЏơʴlŻǪ͕ҲΩn4ӎɑ

Ŵ+ÛÞßҒĂ̮ƉIذƲnбȊ�,ŧ͚бǼӍȖ̈ΩȊ�§új̀ę̨ѐ

бȄy4ǾF̮=ѡҒҲʓб+͆ʦƝбĖ՜ɰɦ4sjͧѡʦՍɰʌ+̈Ω

ʳƉI下б4ְׇ《԰΂+м˲ʓǱ£̀�׌سİ̚آбŎ˳ċςʙ1丑Ãв

͆řӟO4ՑƝɲſͧ=ЀȄ下ͬȖհбʞʨ+ʌɛ+仿ʉ+仰s,̈ΩȊ�ҥ

ҧřӟ�ؔ©̈ΩȊ�ŵ4О��ȁʱ̈ΩȊ�ιĜ*1Richard!Alan!Nelson4

1996O,ơ來=Ȅyn4̨ѐˣúj4Ȋ�Ӎ1м˲ʳְׇ�В{O4ְׇǱ�

Ȋ�¸ʙ1ʳ丑ʳÃO4�͌ɲſ下ͬȖհ1׃ΘO,!

ѷ׃ιĜnбͰʀԵӲĺ½׃{+Ǳ�a׃Θ4@̚ơɴ΍бuλqĜn
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