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ABSTRACT

Abstract

The World News is the Philippines’ largest Chinese-language newspaper in terms
of circulation in recent years. It has an important position in the local Chinese
community and also plays an important role in spreading traditional Chinese culture.
The World News of advertising of particular features. Non-commercial advertising has
more direct reflection on culture issues. A non-commercial advertising on the world
news covers many elements of traditional Chinese cultural heritage.

This study is going to analyses the non-commercial advertising of Philippines’
World News, using document analysis method and content analysis method. The
analysis will cover its ad type, content, form, purpose, social function, advertisers and
other aspects. This paper will discuss use and characteristics of traditional Chinese
cultural elements, and form a historical perspective on the development of advertising.
To provide a typical example Chinese media can carry forward traditional Chinese
culture.

The author found that Chinese newspapers are an important of moral vessel for
overseas Chinese to exchange information and build friendship. It plays an important
social function in the local Chinese community. As cultural heritage ads are
spontaneous, the World News’ non-commercials advertising have an obvious
traditional Chinese culture. For instance: wedding and funeral advertising to the
ancient etiquette, association’s advertising to the patriarchal culture, celebrations and
acknowledgements to the tradition holiday heritage. Many non-commercial
advertising are spreading and carrying on the Chinese culture in their own
characteristic ways. The study also found that "World News" has nothing to do
non-commercial quantity and date, and is closely related to the number specific events;
in language and behavior of the World News, good at using idioms and forms of
classical Chinese, most fixed text format on format, inherited the expression of

Chinese traditional culture.

Key words: Non-Commercial Advertising, Chinese Culture, Cultural Inheritance
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