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Abstract

Abstract

In the times of informatization, people’s life depends more and more on the
internet. With the development of internet, E-Commerce has infiltrated into all aspects
of people’s life. In recent years, E-Commerce has developed very rapidly while the
competition between E-Commerce enterprises tends to be more intense. Many
enterprises maintain the traditional sales channel and at the meantime they will also
develop the new E-Commerce market so as to directly sell products or services to the
consumers. The E-Commerce mode of B2C has been adopted by more enterprises.
Therefore, how to win the advantage in competition and develop the multi-channel
marketing system of B2C has quite realistic significance.

In the dissertation, based on the theories and methods of software engineering,
the system is firstly analyzed, mainly including demand analysis, feasibility analysis,
target analysis, function demand analysis and safety risk analysis, and then the general
design idea is concluded. Secondly, the systematic design is mainly based on the
construction principle of Internet/Intranet and the system is constructed by means of
the B/S structure. The distributor system is mainly divided into five modules,
including store front stage exhibition module, store backstage management module,
distributor module, systematic management module and financial management
module. Those five modules are closely interlinked, forming an organic system.
Finally, through the comprehensive test on the system, the distribution platform based
on B2C can effectively manage the information of agents and members and accurately
provides the searching function, which conforms to the requirements of systematic
design.

The distribution platform based on B2C has the following advantages:

(1)Adopt the Web technology to integrate stores with distribution system and
provide unified, regular and convenient services.

(2)The integration of multi-customers, multi-distributors and multi-platforms can
make the enterprise, distributor and customer closely interlinked, providing customers
with multiple stores and multiple product categories. The enterprise makes a uniform

management of merchandises. The distributors help enterprise sell products as
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exclusive sellers. They individualize their online stores, which form a marketing
network.

(3)The marketing network is constructed by the uniform sale, classified
customization and multi-customer management of merchandises. The sales structure

of enterprise is optimized.
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