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Abstract

Abstract

Statistics show that in 2013, the number of infants and young children aged 0 ~
6 years in China is about 140 million, and the average consumption has occupied
30%, or even higher, of the total household expenses. Meanwhile, coupled with
the two-child policy liberalized, maternal and infant market ushered in the
unprecedented boom. In 2015, the size of children industry market is expected to
exceed 2 trillion yuan, accounting for 6.8% of the total retail sales of social
consumer goods. Many new mothers are sorely lacking in basic shopping knowledge
of baby products, and some key points is also not clear. But so far, the vertical
maternal and infant market sites, both comprehensive and electricity, many are still
stalled.

The task of this subject, based on such a background, is to design and
implement a newborn guide system ( hereafter called Baby Registry) for those
mothers by providing a platform for sharing parenting products required and help
mothers to create product list and then share to friends or family through a series of
features. Paper first analyzes the current status of development at home and abroad,
briefly illustrates the paper's research content. Second, the technology of the system
development is introduced, mainly MVC mode and Mercado tools. Again, the
system functional requirements analysis are described in detail, including the system
account creation, the navigation of required list, hot product list, product
management, friends order sharing and promotion feedback. Finally, it also
describes in detail the system database design, system overall design, system

detailed design, and a related description of the system test.

Keywor ds. Baby Shopping Guide Industry; E-commerce; MVC
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