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Abstract

Abstract

Nowadays with the rapid development of Internet technology to change
people's shopping habits and electronic shopping platform has become another
important channel for consumers to shop. With the emergence of a variety of
e-commerce platform, merchants settled increased, how to get more traffic to
become a headache for so many small sellers a big problem, the seller paid traffic
become more and more choices, and therefore pay independent Mall research and
promotion of the system becomes very meaningful. And now the most widespread
and sophisticated network advertising Pay Per Click (PPC) search engine search
ads, paper-based PPC search, set up a simple online mall CPC systems.

This system is based on online store to PPC search is based, according to the
internal CPC search extension systems, docking Mall station and outside the station
advertising resource position, by searching and accurate population targeted for
online store sellers to provide accurate quality traffic. Meanwhile, the promotion of
the system as a background of managers and business users to promote the system of
promotion offers a series of detailed data report, the user can visually see their every
promotion, and the effects of each product and feedback.

The system is based on JAVA encoding, using ORACLE database is divided
into user management, recharge system management, audit management, marketing
program management, promotion unit management, marketing management
positions, promotion report management, property management and rule
management of several modules. From requirements analysis, system design, system
implementation, system testing four complete an online mall PPC search extension
systems.

The main feature of this paper is based on a powerful online store user
browsing data and user registration data for each visitor is more user-selected set of
labels can be used for the promotion of the system, allowing users to quickly and
accurately find their own goals customer base, reduce the waste of resources waste

and promote user funds. At the same paper extends keyword quality score, ranking



Abstract

rules and chargeback rules are breaking the traditional framework of search engine

promotion, we built a new, more rational PPC and chargeback mechanisms.

Keywords: Online Store; CPC; Advertising System
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