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Abstract

Abstract

Research demand for credit cooperatives customer management system, the
content of the research mainly includes the target for credit customer management
system construction, the construction of the current situation, system architecture
and technical characteristics, on the basis of the demand analysis, including credit
cooperatives customer management system functional requirements analysis,
performance requirement analysis, system use case analysis, and analyzes the credit
cooperatives customer management system of Query flow; Credit cooperatives
customer management system management system overall design and detailed
design. Is firesultsett and credit the customer management system management
system overall design, the main contents including the system's overall architecture
design, level division, network structure, etc. Next is the credit customer
management system design in detail, on the basis of demand analysis, to business
credit cooperatives customer management system function module, process, using
the UML modeling design sequence diagram and state diagram. Finally the system
Querybase design, firesultsett has carried on the Querybase logic structure design,
mainly is the design of the E - R, then the Querybase physical structure design,
mainly credit customer management system design of each Querybase table; Credit
cooperatives customer management system implementation and testing.

The development of this system closely around the basic theories of customer
management, follow the basic development approach of software engineering,
combining the actual business of commercial Banks, credit cooperatives customer
management requirements, expect to customer management in commercial Banks,

credit cooperatives of informatization construction aspects play a role.

Key Words: Commercial banks; Customer relationship management; Value

management.
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