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Abstract

Abstract

With the growing of investing to the Internet companies, this paper combining
with the influence factors of Internet enterprise value, put forward the improvement of
evaluation method of the Internet enterprise value.

This paper introduce the six creation source of Internet enterprise value, and
analyze value factors of affecting the Internet enterprise value from three aspects: the
business model, profit model and growth. Because of itself characteristic, value
evaluation exist difficulties and characteristics.

The core content of the article is that the improvement of market approach on
evaluation of Internet enterprise value were put forward. Improvement is in the
adjustment coefficient of value ratio. Improving approach is that the adjustment
coefficient is the ratio of factor weighting of the be evaluated enterprise and
comparable enterprise. And the weight of each influence factor is obtained from the
coefficient of the principal component regression analysis.

The empirical part combined with the analysis of influencing factors of
enterprise value. The 18 factors are selected as the regression variables, and also as
the adjustment coefficient calculation basis. Sample valid data is 326. 126 listed
Internet companies of the Shanghai and Shenzhen stock markets in 2012-2014. The
eighteen variables regression coefficient are obtained by principal component
regression.So we can calculate the ratio adjustment coefficient of value ratio.

Finally using case analysis, this paper use the proposed improved market method
to evaluate a existing public Internet enterprise value. The p/e ratio method is adopted.
Five comparable companies in the same industry are selected. Through the result of
adjustment of comparable p/e ratio, the evaluated value of the be evaluated enterprise
is obtained,and compared to the fair value of market.

Results show that the proposed improved method is effective and feasible.

The shortcomings of this study is limited to validity and accessible of variable

data.In the empirical part,this paper is without considering the external influence



Abstract

factors such as market and policy. Also, the conclusion is just based on the data

of the listed Internet companies.

Key word: Internet enterprise; Value evaluation; Market approach
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