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Abstract

Abstract

Since 2006 year, the Chinese cultural industry has being develop quickly, its
economic value added growth rate is higher than GDP’s growth rate. A large number
of cultural enterprises have been growing up quickly, into the development stage of
high growth, high income. Huayi Brothers Company is one of the outstanding
enterprises, is an engaged in movie content creation and production of cultural
entertainment leading enterprises. This paper takes Huayi Brothers Company as the
research object. Research on the investment value of it. On the one hand to help
readers understand Huayi Brothers Company’s value. On the other hand, show the
industry status, characteristics, market space and development trend of the related
cultural industry segments.

This paper is based on the top-down, macro to micro logic sequence to write.

First, we will analyse the impact of the macro environment factors to the
company. Including four aspects: politics, economy, society, technology and so on.

Then, we will analyse the industry factors related to the company. Including
movie entertainment (film, TV series, artists brokerage services), real entertainment,
internet entertainment.

Finally, we will analyse the company's basic situation, past financial
performance, competitiveness. To track the company's current action, and forecast
its future performance. To analyse its main risk, and judge the possibility of the
occurrence of risk. Estimate the intrinsic value of the company's stock by using
absolute valuation method and relative valuation method. Judging from the data on
the value of its investment.

In this paper's opinion, the development of Chinese cultural industry market
is huge, the industry is still in high growth period. Huayi Brothers Company is an
outstanding cultural and entertainment leading enterprise, is in the development
stage of high growth and high income. Its stock market price of the premium is

higher, we can be concerned about it.

Key Words: culture industry; Huayi Brothers; the theory of investment value
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