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Abstract

With the improvement of the national economic income and the change of
national life habit, tourism has become a part of people life, then bring an
opportunities for tourism industry, including the development of tourist souvenirs.
Xiamen city has become one of the major tourist cities in our country, base on its
beautiful natural environment, abundant tourism resources and convenient
transportation, it's coastal tourism also develop top of the list. But its tourist
souvenirs

development also has predicament similar to other cities, and far lags behind the
overall development of tourism.

Firstly, this paper made the brief analysis on the concept, classification,
characteristics of tourist souvenirs,also analyzed the consumer psychology and
consumer behavior theory. Then through fieldwork, questionnaire survey, and
refer to

a lot of data, the article analyzed the status quo of tourism environment in Xiamen
City,such as the ecological environment and tourism location , and then analyzes
the

tourism resources and the government behavior which support the development
of the

tourist souvenirs in Xiamen City.

Secondly, the article made a detailed analysis the present situation and
development problems which exist in the tourism souvenirs development of
Xiamen

City, and then analyzes the tourist souvenirs in regional development, supply
scale,

tourist group characteristics, consumer psychology and behavior performance,

etc.



through supply and demand two aspects. Meanwhile we made predictions on the
development of tourist souvenirs in Xiamen city. Then point out that tourist
souvenir

of Xiamen city has some problems such as the overall development is
unsatisfactory,

poor market integrity, the lack of local characteristics and the low independent
innovation achievements.

Finally, according to the current situation and problems which existing in Xiamen
city tourist souvenirs, the article put forward some countermeasures such as
improving market segmentation method, perfect a good faith management,
reshape

the local characteristics, and promote industrial innovation to resolve the
development

bottleneck of tourist souvenirs in Xiamen city
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