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Abstract

With the popularity of group-buying sites, taxi-hailing applications and
take-away platforms, business opportunities and segments of O20 e-commerce has
been deeply explored in recent years. This thesis focuses on take-away platforms. On
the one hand, the biggest difference between take-away 020 e-commerce and other
020 e-commerce models is that take-away platforms/sellers deliver food to users
while users go to sellers' shop to enjoy themselves in other models. Therefore,
delivery quality is a key element in take-away O20 e-commerce. However, previous
research either ignored delivery quality or just considered it as one of certain
variable's measurement items, which couldn't comprehensively reflect the effect of
delivery quality on users' satisfaction and repeat ordering intention. On the other hand,
take-away platforms has offered some price subsidy policies to attract users to make
orders in the past two years, like 10 yuan off for a 20 yuan payment. Whether these
price subsidy policies actually affect users’ repeat ordering intention needs in-depth
study.

After analyzing take-away platforms' characteristics and ordering process, this
thesis builds a model of take-away platform users' repeat ordering intention from the
perspective of perceived price and service quality(i.e. ease of use, information quality,
security, delivery timeliness and delivery accuracy). This thesis conducts a
questionnaire survey among respondents who at least made an order on a take-away
platform in the past 3 months. Based on the 226 valid questionnaires, this thesis uses
SPSS 22 and Amos 21 to conduct descriptive statistics, reliability and validity
analysis, and structural equation model testing.

This thesis finds that, (1) in all independent variables, ease of use has the greatest
influence on take-away platform users’ repeat ordering intention and is the only
independent variable that both has a direct and indirect effect. (2) Among perceived
price, delivery timeliness and delivery accuracy, the descending sequence of influent

degree is delivery accuracy, perceived price and delivery timeliness. Perceived price



has a direct negative effect while the other two have an indirect positive effect.
Therefore, it means that price subsidy policies take effect to some extent, but users
value delivery accuracy over perceived price. (3) As two key properties of take-away
platforms, both information quality and security have an indirect effect on users’
repeat ordering intention through users’ satisfaction. Finally, this thesis employs these
findings to make suggestions for take-away platforms and sellers, and then points out

research limitations and further directions.

Key Words: Take-away Platform; Repeat Ordering Intention; Perceived Price;

Service Quality



B LB BB D oo, 1
I 71— OO 1
AR Xy =1 0 = A 4
IR v k=7, [T 5
g0 = vl 2 v, U URT USSR 7
2.0 IDSETEELEIR oot s s e 7
2.2 BB B B IEIL oo e oo st 10
2.3 B I oot eeeeen, 18
PRIy 1) L TSN 19
BIE IIEFEARPESITEEEEBEMBIZ. ..o, 25
31l AEFERARESITEEEER e, 25
32 EFEEARAPEE I BB B BRI oo, 26
g = TS 29
AL BEBBTEN oot s oo s es e neens 29
A2 TEBETUEE oo e e e 29
B3 FBUBEE ..o et e e e e 30
A4 TB)BIE T SUBTEE ..o eesenns 33
=R G0 X ; LA 35
ST 37X 1< o3 2 OO 35
YA -2 2 - (OO OO 38
TR 05 X 1RO 39
WO Ay gy i o OO 43
SRR T <R 51 b OO OO 44
B OEE R TR oo 47
B. L BT T oottt ettt ettt et ee e aeen 47
6.2 IPSETEEFIRTIRIEIM ..ot se e se e 49
IR 525 N =10 = B OO 51
" TSRS 53
B -SSRSO 59



Contents

Chapter 1 INtrodUCTION..........cooiiieiic e e 1
1.1 Research BaCKgrOUNd..........coooiieiieiecee e 1
1.2 Research Purpose and SignifiCanCe. ..o, 4
1.3 Research FrameWO K ... e 5
Chapter 2 Literature REVIEW .........cccvciieiieiie e, 7
2.1 Take-away Platform REVIEW ...t 7
2.2 SErVICE QUANITY ... 10
2.3 PEICEIVEU PIICE.....ooeieieeceeee ettt 18
2.4 Satisfaction and Repeat Purchase Intention.............cccccoviinnioneniessennes 19
Chapter 3 Research Model and Hypotheses............ccccoeoiviiiiiiiinenn, 25
3.1 RESEAICN MOUEN ...t 25
3.2 ReSEAIrCN HYPOTNESES ...t 26
Chapter 4 Research DeSIgN .......cccvovveiiiiiieiiiiie e 29
4.1 ConStruct DEFINITION.........cocoiviveieiceeeecee et 29
4.2 ConStruCt MeasSUIrEMEBNT ......cccvevveieiiieeeeeeeeeee et 29
4.3 PHIOT SUNVEY ..ottt 30
4.4 Questionnaire Design and Data ColleCtion ............ccoevevierieniersesienes 33
Chapter 5 Data ANalYSIS.......cooiiiiiiieiic e 35
5.1 DeSCHIPTIVE STALISTICS ..o 35
5.2 Relability ANGIYSIS ..ot 38
5.3 Validity ANGIYSIS ..ottt 39
5.4 Structural Equation Model TeSING .......ccoveieieiieeeee s 43
5.5 RESUIT DISCUSSION ...ttt ssennes 44
Chapter 6 Conclusions and Future Research..............ccccoceeveiiiiinenn, 47
6.1 ReSearch CONCIUSIONS ..o s 47
6.2 Advice for Take-away Platforms and Sellers...........ccocoovieencenccncciennn 49
6.3 FULUIE RESEAICI ...t 51
RETEIEINCE. ... .o 53
N o] 0] o | TSRS 59

ACKNOWIEAGEMENTS ... 63






F1E %L

PL1IE &g

11 #IRER

B THRALBOR . HER I DA RS BB E SR By sEnd A e, 3 TR 55 I K
JERIFERSR . WG EE, IxiiE 2k (Business to Consumer, B2C). H
% X6 9% (Consumer to Consumer, C2C) %5 HL F7 45 1 3 £ 28 R R AR B«
LR, 28 EFZEF (Online to Offline, 020) HL- 17 45 It & Bz i 4= . 020
L7781 55 /& | Trialpay HUEI46E A Alex Rampell £ 2010 4F 8 H i1, f8HI2H
JUFELR RS EN B AR 55 24T SOI, B2 M AL, 020 BT EAL L TA
HAL BT 55, RO RS, TR T2 N A2 AT & o H E IR R 2%
{5 E.#.0y (China Internet Network Information Center, CNNIC) %4 &.7~, 2015
A [ A B RSS2 6.88 A2, LR A2 Bl M Ry 6.20 12, T i L 451 A 2014
SFr) 85.8%1 N F] 90.19%M . At A R AR, Sy E 020 470k K B85
TE KRR LR, BT, UG HIEE R, 2014 4 FH 020 17k
BAKBIE RN 4.5%, X ULHEEA 020 17 A KT R B BT TP, M
2008 4F 11 H, Groupon #EA4E, BIMuEME; 2] 2010 4 6 H Uber #EH iR %,
] R R o PRI ST R R R AR AP ST BT 6 WBE, LiE T
Ja— 2 B4R X 020 b AU AN BT #R 8, AR BeAK L IX R s 2 o 7 B A
FAILAE Y, 020 A7 MY %A Ao ATLAM 248 73 Q0T LA AN WAl £ MU AT R 22 BT 472 3l AR
Mo %% 1-1 /& Talking Data % Zh % #a i 7t Hh.0 G v 2015 4 020 #%3h 3 FH 4855
R R, ATLLER, ERb. g, AT FEMRE 020 B3R K o
AR L

R 1-1: 2015 £F 020 BN A A T A H RS

MWAT # PR . X RE
W S| B | BT | BE | REE | AKX Py HE | 2% | BT
ToP1 AT | KR | T - AWF | 58 [F | | 2= | MR | PRl
® | B | TE | T L W s | s ¥ E4L
BEZ | 355% | 19.9% | 10.3% | 10.1% | 9.7% | 7% | 2.9% | 25% | 1.6% | 1.2%

%okl RV . Talking Data 8 2 £ 45 #F 75 b 2 2015 4 020 B M H TN A K B,
http://debug.talkingdata.com/index/files/2015-11/1448605074614.pdf, 2015 4F 12 H .



SR E R ERIT R BRI — R TR AR S &

REAVERR, BYGRATHEAEFRPRNIEER R, 2R 020 1Tll2n Tk
020 47k IR R IATIR 2 — . B 1-1 2R S 2015 4 2 &K 020 &
N EBE L, ATRABE S, 7EBIK 020 %28 kbt bz &
ik, R BIWASEEN, Wk 1-2 fiR, 2014 ERESNSE 020 i
N 95.1 147G, AR 020 LN 9.7%, 2017 4EFREFPSE 020 iz 1tk
¥kt 400 1270, BT 20%(@. T CNNIC i BoR, 2015 3 FH M - 4hsz
P RIBOE S 114 1N, 5 A R 16.5% M . 3x LA #8157 R [ 1) 41
% 020 Misgfasht+ A2, BEEVIREEAWEE . itk SH B BoR it
AERR MG, KIESMSE 020 TR F UL 24 T 5 1k . 50
BRI AR SR, BUEZE 2015 4E 12 A, R T 4 FERISNRRIE AR
G & L3N 34.7%. 32.8%F1 18.7%, FLit 85.6%0), X = FAL &
T F Y N B o A b AR 32 P ) 83.4%U8, W) 4RSS BT % R EAR T AR«
B HET HPL 020 TR HLRIE /7, 5 R ELECW E Sk Sy gphf 432 T G #EAT BT .
LA T 4 91, #RibZ 2015 4F 8 H, Wk A C&3RSH FRerss, it 6312
FIC. MRS, T 4G {EE 30 143 0.

2% 2.3%

9 31.8%
6.8% 4.5% %
= [0

11.4%
SR
Kla

TisE
» AR
= niPF
15.9% n FIRSS

25.0%" 1

B 1-1: 2015 4E 2 AR 020 B3RS S
BORLKVE: TalkingData # ) B 7L 0. (2015 #1K 020 ¥ 3 R AT AR ),
http://debug.talkingdata.com/index/files/2015-04/1428562016741.pdf, 201543 H.


http://debug.talkingdata.com/index/files/2015-04/1428562016741.pdf

F1E ik

9% 19.2%
500 1.7% 2.2% 3.5% 6.7% 9.7% 12.8% 16.3% °

34% 50% 84%  10.7% 12 MJ

03% 0.6% 1.5%
400

295.1
300

200 182.3
100 /
423 0‘
1.5 4.6 14.4 .
0 [ |

2010 2011 2012 2013 2014 2015e 2016e 2017e
SN SE020 IR (f2T0) —=@=iBiEH (%) L0200 (%)

& 1-2: 2010-2017 £ EHAPSE 020 ﬁi%ﬂmgﬁgm

BORBRIR: 33 (2015 A E AbS2 020 17K ek ), http:/fwww.iresearch.com.cn/report/2370.html,
2015 45 H.

'

FER R ILIR M Alb b 588 5 Er il B i /b5 020 Ty X Ah3T- 6 #EAT KM
BB EIIN, AhSE 020 T 37 B A i j e H ™ i oK . AR 5 — IR E,
BRI GG AT B 7 U LT AN R A | 8302 H ™ SE it
P I IR 00 DR S AEGR,  DAORSE I R A S B
i, Rt P AEZAT BRI S . S, AhSZIRE R SN AAER . 7
Foe B G RAIE . B i BSOS B RO SR I BE T ARE S AT 488 I S A
NV BEAT e AL HERE, HE AT PSP S VR E . R ailxt T | ohst,
H R 7 FH ) M O 8] i B o] 5, P B 0 S8R Y RIS I 8] LB PR, e
2 RIS PEATERA VESF BCIE PR ZORE o FIE RIS AMNY, A2 R B n DL
PP YA ST B BEATAT 4, (BN SR 7 AE RS T4 A P A 6 14
an AR 55 AN e SR B R, B4, AUOGEE MRS AN 2 AR XEORIE 7 S AE SR SE
TEERERSIER. B, KPP ST ANIEESR, XS aokit, 2
TRMESRATALIE . SKBLEA . I, A ANEBCRAE — M RAZ .

FREANSI SRl AR, RS RS AR, IR A S 08 3 it 5 A
Iz, DAL, kT AR S R A, MFrE, szl Sk 4
Iz, IRMEHR”, XLEOSAE—ERE BB T &AL S B H AR ER G, TR
BUAE B JFUNT VAR o 1T it SRR R JEE L itV A T b AR 55 o B B, VRO L

3


http://www.iresearch.com.cn/report/2370.html

SR E R ERIT R BRI — R TR AR S &

MR EEAT R O E . Fh52 020 BFUE— DA, WH P AES 1
B LA SN IR R MR G S, R T30, BlER)E R AR
B P, FERA M EITERRE T, g a2 P E M E IR,
B SEY- 5 AR 2 10 A 55 T R LB i€ it Jo Bt W] RS R M P P i A R R AT AR
I EZER . Bk, WERZXUE, ROZMRE MR 6 A SRS i &
L P A AR AL I EE A o P ) PR RN TR 78 P AR A1 521 & EERATRAT N
PR, A SCIE S VR AR RS i b, B P e M E R R E R L, [
N 2% RN RS AR 55 o B (S P R R, & th. Mot e Ik meikuE
B, WEFCANSET G PR ES IR EE, KREEREET G ERAZ
P TT,  BARASIE T A R AE

12 HiRERNEEX

ARSI FT A B2 RN AR AR 55 i (5 FE . R R . Zeasth. i
BRI BOEHERTE) ik, TRABRITANSE TG P i R A E 2T & R IE AR
M PR 2, NI AH ST 6 (K5 R A S AR At BE AT B Xk (R 8o AR P £ 2R Ak
F G X R IGH IR WA k. AL AR AMIECR, 5NN
AR AR s ARAE AN ST X B SURT PR S 1 DL K b 321 & 1T B ISR AN 13
FEATER ] N AN OGS BE Al B, SINARSS &, R AR 55 o B o G R o AT
gk i, HLhdiErEsE Dy Atk BEREM e 3 MR, 4
R RE— Ay BCIE S PRI R 2 AN AR &, (A I AT 50 R A A A IR
55 R AT 2 A ST B F P R R DL R AT R R

AL ER R OE T TN S AL A TR KM Xohse -6 AT
NI FEARXT D, T BB BERE AR B R MRS RA 1 i AN AR 55 52 B 25 F F A0 S
& P A E R TR R SR, ASCIRAh TS A .

AL AT H BRI G MR AMEECR, SINERHE, 518
PSSP G X i JFORT VR SR R b SIS AE IR S5 R b, s VR A P T
AMEEITREE B B, ASCWEREARIENL, 780 %8 121 & FIUIR.
AR o WA SCIBTIL, Eoe, 3T & n LA E BB BOR P SeA4T 4
AN S 50 P i R A T R R B TAERT K, B TR ISR



F1E %L

A& AL, HRSET- 5 LR R S04 BT LT fiff 1 Al 55 o B (1 WA e 4 R R 17 FH i i AT
HA AT RS, AT DA A R S5 R, R S AR L SR

1.3 BEY5H

ARSI NN EN, BARMEAT WA 1-3 Fror.

BoomA%R, B, B SRNRE, 9l HASCRIE TR AL K,
RIMASCB B SR &, MRS SUTE S EOR L

BRREREGRE, B, WA G B IR SRR AT, K
MR E HR, R RS TR BN RS T RURTE R SR IR A
ST ST B . BEBRANPEIA,  DAAR A SO AL S 7 (1 B B i o

9 = BRI U R, LA SR BRI ——S e B P AT
R, IR AR SR B AR

HVUE B TR, AR BIR IR, X A SCH AR B BT 8 SO 5
FLR, WA R UHEAT WOR B AME R b e, BT IHE RGBT
EELIE

BHFERAG T, OISR TESTH O S RZ g ek s, JIF
Xk e 45 R AT IT R

FNFERM AR S RS, SRS L8, AL G ASSE R K g
BRI, IR A SRS N — B0 ST )

g

J



SR E R ERIT R BRI — R TR AR S &

%

yild

@ik

WL 5

VA ERIES)= 'S

SCHRZRIR

A 4

IWIWaRFS

PR 2

HhSET- 6 SRk

k%% o1

WA S5 s

SR A%

ik A A R A S

TR

oL

v

AR

AR E X

AR

K 73w

i &

S5 oTIE S

gt

15 BEFIRLEE 53 M

Wit 5

A 4

A 4

L AR e A

£ A R

Wt ehig

& 1-3: EWEEE

T

WA S 7S




Degree papers are in the “Xiamen University Electronic Theses and
Dissertations Database”.

Fulltexts are available in the following ways:

1. If your library is a CALIS member libraries, please log on
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary
loan department in your library.

2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn

for delivery details.



