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Abstract

Online shopping and social networking are two very important application of
mobile Internet era. With continuous, fast and stable development of netizen scale in
China, online purchase environment shows diversified development, and common
e-commerce has attained fast development when online purchase and social networks
seek the opportunity of continuous and fast growth. In the electronic commerce mode,
social shopping patterns are changing, the diffusion mechanism of online
word-of-mouth information are also changing, Internet users can share the product
information targeted by social networking, and affect other users of consumer
behavior. The pass along of Word-of-mouth is the intermediate links from the sender
to the audience within the word-of-mouth spread, because of the unlimited of the
network transmission capacity, Electronic word of mouth can spread as with the viral
dimension, being good for enterprise to obtain the best effect of buzz marketing in a
very short time.

Therefore, based on the background of social e-commerce, this thesis constructed
the impact model about eWOM re-diffusion intention, including the reliability,
objectivity, interesting and freshness of eWOM, the product involvement, altruistic
motives, self-improvement motivation and trust propensity of eWOM receivers, and
explain language skills to eWOM, a total of nine dimensions, and incentives is as the
moderator variable into the model for empirical analysis.

The empirical research shows that: (1) There are four dimensions of eWOM in
the model ,including the reliability, objectivity, interesting and freshness, only
freshness has a significant negative influence on eWOM re-diffusion intention; (2)
The self-improvement motivation, the product involvement, the altruistic motives and
the trust propensity of eWOM receivers have significant positive influence on eWOM
re-diffusion intention; (3) the language skills of online word of mouth has a
significant positive effect on eWOM re-diffusion intention ; (4) the incentive factors
in word of mouth spreading has a significant regulating effect between the language
skills and eWOM re-diffusion intention.

Combining the above research results, the thesis provided the constructive
guidance and help for the electric business enterprise word-of-mouth marketing and
future development. As well as the future research about social e-commerce and

ewom re-diffusion are discussed in this thesis.

Keywords: Social E-commerce; Electronic Word of Mouth; Re-diffusion;

II



BB L EE ZHIP ettt ss s sesaes st aessesassasaens 1
11 FFBEE IR N corereeeeeeeenesesessssssessessessesssssssssssssssssssessssessessessssssssssassassens 1
L L I T ettt 1
112 BIFTETE Yoottt 3
1.2 THGTEIBUTAPIZS ceoverreereereereereesssnssnssnsssssssssessesssssssssnsssssessassessensinsssassnssssniossssans 5
L2 1 BT TE H e e 5
1.2.2 FEBEFEPIZR oottt 6
1.3 FHBRTTSRTNEIIRERLE ...oovoeeeererrereeresssssssessessnssssssssessessssssssessessssssssessassasssens 7
131 BIFFEBEREE LR ..o 7
132 BT T8 e 7
1.4 FIEBR BB I coveeeeeeeereersesesessessesssssssssssesiassssssesssesssssessessessssssessessessssssessessassasssens 8
B2 EE STERLEIR.c.ooeeeeeeeeeceerecieeniaeciessessessessessessessessessessessessessessessones 9
2.1 HEAWEFEFAIRRITID ... reereereeresressesssssessessssssssessessssssssessessessasssesses 9
2.1.1 FESAE TR ST ITR oo 9
2.1.2 FEEAHE TR S HITE R oo 10
2.2 OFRB ML I RRATMIE ..o eveeereereeeseesessssnssssssnsssssssessessssssssssssssesessssssassenes 13
2.2.1 T PITER cooeeeeeeeeeeee e 13
2.2.2 LG T PIIRR . oo, 14
2.2.3 MEAEL S HEGLE T TEIT R e, 15
2.3 PR OB B BRI RIIIT et s ses s sss s sssassessesens 16
2.3.1 PLE TR FEAL BT TR oo 16
2.3.2 PR R FE AL RB I TR oo 17
2.3.3 W4 VR EAL FE RN BOMLA I AH E BRI e, 19
2.3.4 2% TR AL R BB REM R B T, 21
B 3E IR e sesssesssessssessssessssssasssssssesans 23
3.1 FTRERBY ...ttt ssssssssss s sssss s sss s sss s s s e sss s s s s s s s neses 23
3.2 THTTMRIR coveerererernrreernensssesssssssssssssssssessssnssssssssssssssssssssssssssssssessssssessssessssassses 24

il



3.2.1 M OIS BN F S AR A A oo, 24

3.2.2 WL IR 2 E L S B R B R A A A o, 25
3.2.3 M4 O LIRS 5 509 5 FAE R BB A A e, 26
3.2.4 W28 VR AL FE Bl R 28 B R AR BB, e, 26
RIRILS 5040, 5) - SRR 27
331 BB TE Yoo ettt ettt 27
3.3 2 BB oottt ettt 28
3.8 JAJEETEET oottt eeesessasssssessssssasssssessssasssssssssasssssssessnsassonsassnsisssnsisss 30
R IO B 121 = OO U RTRR 30
B B U et e, 30
B A BT It oo eeeeeeeeeeeseesssssssssssssssssssssssssssssssssnssssesssssnsssssnsasns 32
A1 FEIRTEZETT oo eeeseseseesssessssssesnsssasassssssssssssassesssssssasassssssssasasnss 32
A1 FEASIT B IEFE G TR oo e 32
A1 B TR G Tt 0 T e 32
B B B D T eeeeeeeeeeeeseessesessstsssasissssssisstsssssssssssasssasassssssasasassssasasssasssssasssnsnsans 34
B3 BB 3 T oeeeeeeeeeeeseessisesestsssisnssssssssssssssssssessssssssssessssasssssssessssasssasssssasssnsasans 36
B3 BB B R e s s s 36
B3 R I R oottt ettt et ee e, 38
VR 5 (SR AT o v 38
B L B I e 38
B B 3 T e s s s s s s s naenn 39
4.5 TG BRIRIEIETE TN ovveeeeeeeerececeeecsasssssssssssssssssssssssssssssssssssssssssssssssssssssssssasssssses 41
4.6 BEBUELE o.oeoeeeeeeereeeereeeeeseseessssssssssssssssessssssssssssssssasesssssssassssssssessasessssasensasans 42
S IR T TD T R oo eeeeeeeeeereeeeesesssssssssssssssssassssssssssnsasasssssnes 43
5.1 FTFBTEETL coveeereeeeeeeceeeeeeressesssessssessssssssssssssssssssssasssessasessssossssasessssessassssssasensasns 43
5.2 JHE 2 BT TTTH cvevreeereeeeeesssssssssssssssssssssssssssssssssssssssssssssssssssssssssas 46
BB TR eeeeeereeeenesensssenssssssensssesssssssssssssssssnsessssessssssssssssessssessessnsssssans 47
BB TR eeeeeeeieeeeereenssessssssenssssssssssssssssonsesensssssensassnsassssenssssssessssssssensassnses 52
B BHeeveeereeeeerensesssenssssssssensssssssssssssssssssssssssssnssssssnssssssnsassssnssssssnssssssnsssss 57

v



Contents

Chapter 1 INtroduction.........eeeeeeecesicsnnnenccssssssnereccssssssssnecsssssssssnscsssnnses 1
1.1 Research Background and Meaning............ccceceecscneccssnnccssnncsssncssnsncsssssessssscses 1
1.2 Research Purpose and Content..........ceeieecercssnicssnrecssnnessssnessssessssnsssassosssseses 5
1.3 Research Methods and Techical Route.........ucoeennuenseeisnensennsncisncncieseencancans 7
1.4 Innovations of the Research .......ienenniennensennsnensecnsneciecisinisiisssesssessnens 8

Chapter 2 Literature ReVIeW .......cccivivvveriecisicsnnnneccisscinsenissscssnssnecsssens 10
2.1 SOCIAl COMIMEICE c.uuueerneirnecsaensnncsaensnecssnssaesssnsssasssanessasessissssessasssssssssassssessaass 10
2.2 Word of Mouth and eWOM ........uuueeiveenniecsninnsniiiiisnnnssecsssecssessssssssessssesssees 15
2.3 eWOM Re-DIffuSION....ccciueecreeiserisnenssecsiseniiisisensiesssnsssssessessssssssassssssssasssssssanss 19

Chapter 3 Research DeSi@n .....ueeeeiiocinccnnreiciiicsnnniiccssssnnnneccsscsnsseneecsnes 26
3.1 Research Model .......iieiiiiiiiniiinnnnnniinnennnnnsnenssnecssensssscssessssessssssssssssassssssssees 26
3.2 Research Hypotheses.......cccuiivniiiiisnicnsnncssnncssnicssnnicssnsissssncssssesssssssssssossssoses 27

3.2.1 eWOM and eWOM Re-Diffusion Intention ...........cccecceeeveeevieeciieneenieennnnns 27
3.2.2 eWOM Receivers and eWOM Re-Diffusion Intention ...........cccoceeeeienen. 28
3.2.3 eWOM, Language Skills and eWOM Re-Diffusion Intention ................... 29
3.2.4 The Moderating Effect of Incentive Factors..........ccocevvervevieneiicniencnnene 29
3.3 Variable defination and Constuct Measures .......ccoccevveeeseecssnecsaessnecssnessnecsaees 30
3.3.1 Variable defination ..........c.cccieiiieiiienieeiiecie ettt 30
3.3.2 CONSTUCE MEASUIES ....ceeuvvieeiiieeiieeeiieeeieeesiteeeriiee ettt e st e e st e e sbeeesabeeesareeeneee 31
3.4 Questionnaires Development...........ccoveecivrrcscricssnnicssnnicssnncssssnesssnessssnesssssones 33
3.4.1 The Content of QUESIONNAITE .........c.ceeeiviieirieeeiieecie et 33
3.4.2 Data CollECHION ...eouvieiieiiieiieciie ettt ettt ettt e eseaeeneee s 33

Chapter 4 Statistic ANALYSIS ....eeeeeeeciiicvnnriiccsicssnnericcsssssnnnneccssssssssneccsens 35

4.1 General StatiStiCS ...uuiineinrernsenssennsenssrncsaenssaecssessssesssessssssssessssssssnssssssssassssessanss 35
4.1.1 Material SeleCtion ........cc.eecuiiriiiiieiieeieeee et e 35



4.1.2 General StatistiCS ANALYSIS.......cecuieriieiiieiieeiieeie ettt 35

4.2 Instrument Reliability ......cocceevveiiiivnicisnncssnncssnicssnnicssnnicssnncssssnessssnesssssesnssoses 37
4.3 Instrument ValIdity ....c..ccceeveeeivrinisnncsssnncsssnncssnicssssssssssessssnessssesssssssssssessssoses 40
4.4 Hypotheses Verification ANALYSIS .....cccceeevercssnicssnicssnricssnncssssnesssncssssnesssssones 43
4.4.1 MOdEl FItNESS....eetiiiiieiieeiieiie ettt ettt ettt et e et e seee e 43
4.4.2 Hypotheses TEStING ......ccceecvierieeiiieiiiieiieeie ettt eee s 43

4.5 Hypotheses Verification Conclude .........coeeevvueicscricssnnicssnncsssnnessssnossisioscsencsns 46
4.6 Model MOdifiCation ......coueecveeeseecseensnecsnenssnecseenssnecssessnssssessssisssesssaesssnsssssesaens 47
Chapter 5 Conclusion and Future Research .......cccococcvriiciniccunnnncccnnes 48
5.1 Research ConcluSion .......eeeeeneecniinsnensennsnecsenssniiseecsissniisssesssessssesssasssacens 48
5.2 Future ReSearch...iiiinnecniecninnsneninennneiaiinseimsimeesisscsessseesssssscess 51

| 2 (33 () 1 1 PN 52
APPENAICES.cceeriiisrirnrrricsssssssnrrecssssssssirecssssssssssssssssssssssssssssssssssssssssssssssses 58
ACKNOWIEAZEMENLS ....ccovuemirririinicnnireccsssssnnnrecsssssssssnessssssssssssssssnsssssses 64

VI



01 ik

F1E 4t

L1 IREREEX

1.1.1 fARER

2016 £ 1 Ay, (3 37 P E HEAMEE K BRI G R ) KA imos, #
%2015 4 12 A4, FE KR R C 2055 6.88 12, TEEM X% N 50.3% .
AL, AEIXAN TR A FE (R 28 20 I AR, FL IR IO 0 B 2 PO 5 ) 4 36 N 308 11
BrBto MEIXFERIRTE ST, o o R4 2 R IFF AL PO € K e, %Iy
VEN W i BN 2 —, AR R IR R [ 2 Rk e, i KiE s
o RE. WEE RSB R, REBTRS TS MDA M 2008 F
[ 2.9 JIC eI 2 2015 FH] 16.2 Jifeot, FHRKEBECEILT] 21.2%, fEXH
1, WY IIZE SRR 3.8 JiALT0, BEFRIAMK 37.2%, i BA9R
TE R, RO TR S T R R E T

oo ] DR 23 D WD Ll An K BN K AR AR SRR EAL L R R NESEE
TR 4 B (RO A B, V8 e et e A B, T L, AERAME R
BRIERIRAR,  ELIC S BRI = & VRt = 75 S 4T 23 1 A
Yoo [FIES, TERRATL, SEAR HaME, Toib A G iAad /& I 25 A F 1)
A RHAE AT, HH Gk SE LR, R DU R Sk 1 8
ROV LEBRBRAK . SR, JT-H4Esk, o W RIS EARTEFF ARG K,
(H TRk S, WA 3K Al BB T %, ARSI EE I N B K 1
(PR RS I AR BARAE — e R LRI R o BRI, R R 55 3 —
P R T EARSEFZ IR AT B ELIBE I 0 9838 0, it — B 1 BRI (S AT
PRI



AT 55T SR AR IS 2 AR R R R R BT T

2005-20154F o 5 7 R HUHL K e

80000 60.0%

68826
70000

50.0%
60000
40.0%

50000

40000 30.0%

30000
20.0%
20000

10.0%
10000

0 0.0%

2005% 2006% 20074 20084 2009% 2010% 20114 20124 20134 20144 2015%

- R (TN ==l

& 1-1 2005-2015 5+ H W RAK KR
PRI o E RS B A0 (CNNIC). %5 37 vk [ HIBE M 48 & SRR L e 1 4 5 [EB/OL].
http://www.cnnic.net.cn/hlwfzyj/hlwxzbg/hlwtjbg/201601/P020160122444930951954.pdf,2016-01-22.

RIS, FifioE LI R A — 2D 3R T, ORI W B FH A 2 A2 X 2%
A2 LT 55 BULE R 4 T AN A A2 W 4% 3 R S BRI K T R ALIE P A5 2
WG LT T 55 IE ) R R AR M T 3 Ceailn se s se 4, AT R 9%
H ISR, AERIG N 1 W A R A, S 1 I AR, i
BAGEARE BB, WA LR 7o FTBL, 8 T R R A, A
S TR EGA NI, I B EE S SR E W, DR
BAEAL S TR 25 OB S aZ i . 0. el T AN TE s e & 34k
A PSS T Y- DN D Pt SRS Ol oL = ST = P A DA D M EE 0= 8 AT i =
BRI CE B, T RBRIE R LR 5 8, A b Ay
Pk, L E B TR G R . BT MBL T, ROy 2k
TAHXIHBR TS B8R “HatlTEs” . B8, S Fe 56
FEMEEEI, W iEEE” . efEE X R, M B at T —
BN DR S HET 6, EEEETEAR RS R A X A4S T3 K
2R P IR A F TR ST ET, B AR A5 I H be it B AR SRR
d e 2, R RS HAl ™ BV BRAT O o ORI 2 NN BRI L 2 S
37 it (P A1 25 AN S B PRI AN T X B 2R AR 115 ok, R R 32
SRS (A5 BORIE . ORI 1031 228 T IR R R R B R AR IR A 7,

2



01E i

5 NAE LI _E I3 AR s B 55 A Al A5 S o IXRR RV R B e X 2%
KWK, TR T S O, T BIRRE SRS AR, DR B R %
A LUK R 2% IR AR S e 4%, AR IR A AL SR 0L RE, 1R 2 N Jnhg. J8id
AT, AP R LR ORI S AE . ARk, AT e B RRAE AR SRR B AR IR
fill, FEARKREEE B3 KT HMRZEAE R BVEE .

M 2010 FJTG, AN EERRIZETER ATHIARE, MFONREaI B R 5 K
i, FHLRBL T EHIRE], o8 72 M W EIRE-Tr G . 2015 4,
T ERZ B g T T 7 AR RF S K, S IBGA R 1 2.1 T NIRRT, HE
) 55.0%, AL 123.2%, HEH [ W 25 W VPR AR RL, BON T 48 I
WA TR

AT, BEE M B IR AREIR, - n] DARE I it b 2 1 i 45 b ELIER R 45
B PR TR BB R L A iE . AERIEIR T SR . R T RIS E
BIRT A5 B ALRRHLE AR T & 2L 2 A0 77 55 A R R AR T
AT, MR IETE R AR o RS B B SR I 5 3 O R A
Ve, SZAR AR, BN ARSI U A, (A5 M4 DR AL R IE TCvE T,
PRI 2N DVRBRTGE EEAUL R o T VRS FR) P 48 0 M I R I8 35 38T K T A
SEARI U IR, A 2 AL AR 2 B A TR P, W48 RS (4 FiA% 4k ) LA 29
FEQ Y BN, 5 B Al ZE AR T TR SR A5 B ) R B R ™

Zr b, xR 5% 5 2 5 AR AR DAL R B i AR IR 22 0T FU AR A A L B
B, ALE B RAA AR TR S5 5 B RIETE 9% 8 2 R AT RS
SRR, BARTR ORME B o Sk i B U AR . AEVR AT LI
P RS S AR RE AN B LR, BRI A ROy DR s 8 AT D S
BRSBTS N 3R - Ay B A 8 RS R 2 1 A B R 2 25 k8
PAVEN A — NAST TR S AR S AR O [, B AN S g A5 T
B DU TR BIR L, IR A SR LW TO N BRI TS5 K

1.1.2 AREX
TR 36— B 75 B RN VH 9l 3 47 o A0 28 B (A AP 0 TR, L o X 4% T A
TR AN FAL IR BT ST AE T JLAE A 4D, BT 0 I 52 A 73 1) 1 B8 AL 4R 0T 90 58 JE AR



AT 55T SR AR IS 2 AR R R R R BT T

KR Z o To1e NIRRT 7L R B A fR ek b, AR EEARORM T M E. A&
W F 1A R SCRT LAMEE VR FH B ST 8 7 T DA ) 3

1. HigE X

(1) TERLIRANME 7 1R, 21 HRadFFaE, [ 6T I Y 2R AT 9 A 10 A% 4 5
T FRAE 78 L A — E R, (E 72 B e 1E R i ) SRR AT FUI A 1 i — 28 58
o MRS TE 2005 SE A4 $2, £ 2007 FA Gl N2AR G, TiHE
WHEF D CAIRA AL S 7 i 45 s U R R s i o W Fial 451t
LR S AT 5, AT LAE R A Al TR S A DGR T, O A B R 45 U TH
PRALHTRI AT ST ). TERTIAERTY S, TEZR UL R AH DGR R 3R 2 P AR AR
b, TXT O 1 DAL T SOV E AR G I BRR AN 78 o ASCHEILVE 2 iRt e 2 57
Ay R B 2R AT

(2) FIB AL 382 VR S AT 1 3% 35 10 B 22 B S ARST B Hh TR AT, A
W 7T I 54 52 38 (1 — AR R LG T AR AR B B oL B = 2 e A
67 AREMR LSRR ELE T REACERIOTTT, AREH%. A%,
OHEEEP R SCR, EShis HT HRY ONE S e, Jrai ettt d
TS HHKEL, PHAELDHHEREENEWER, FAREH. HAM
KA R FRRE = PR AN 1 AT A T 18, BT DA B R 7 5
IR A6 K] 3 A TR 1A K A PR bk AR I R R I 238, I0AIE T VR R B LRI
R AR AR, W VAL 3R R IR AL BT DS i A R R A B K=
Mo

(3) FETLIRMIEL T, 38 KRS ) SR A e B 1 R 2% 7 i b 18 X 2 7
SRR 5, BF 5 0 266 PR R IERT N 25 IR B LA S B SRR HE R R A%
FEEEM W, AT LN ECAT AAEZR T AR Bt 7 b 458, 325 M58 E M2 N
B AR RE RN RS B U FL, 0 5 B 2 A S AT R S S5 A DR AU K
JEAE AU TRk

2. TR

AL ERE R INR, Dy B R 55 RO R AR BE TR 1. — U7 T, B
FURRAL R 7E WX 268 75 4 QU B ok an iz, PERT R A 12484, A STt B I
REEFHTIEYE; 57—, fE DR % Lrdlk, X, Dz 5%, W



01E i

iz A AL A S R R S A &, W AEF EERE L. KK B /£
35 I A A St ) 2% 11 87 s P T o i — 7 A AL

(1) FE B MLAE X 28 A 858 RUp DV AR SR 5 I Sh LA AR IR, AL T
iR URBAE 1 v (D3 0 FAR R 4 (0O BB P AN AR D) 350t L3t — 20 ke
RO R S AR AL o

(2) FEh A HE B N SR T RARR I () R RENE R 2 AR BT Z,  DAEX
PR O FEBEAT A il o B, BRAT TR R AL 0 i D9 A R RERT P 2y
fiE, DLSKAIE FLIBC P REE T RS KT AR IR0 52 A%t — 25 A% 1k ) S B vk e
PERIPER .

(3) TEAL AL MR 5515 5t R 7C I FAR 38 A ALk, FEBh Al
G 1t STt A £ RS B SRS, s S DA A vy e 17 4 U 55 | 3 L i A
o ) i R A

1.2 fIRBNFAR

1.2.1 #iEN

FER N BB, F P Hefil SREUE BB, SR B H. AT
NI, DU P = A gm0 2, #E R AR A TR Z R 0E o XM B
(P BB BRI . B, BB 2 A RE R R E RS, A
F]BE BT B AT LR, R E 2 N T RRNZ™ i AR
X7 R AR, SRR & RN RS 2 IR S B E, RS, B
AR EGE R & EIRBCE 2 1= B R, — L7 E Bk o = %
W WAL E AT, JEREAT R oy AL R . [FR, RO DL k2
ROAERE G NI IR G, BT DAL R (AR AL AT A 2 2 B S R 3 (5
Wi, AH AR G VAL 3R, T 9 AT 7E 208 1A 476 T 19X 286 ki DA DXORI R 55
MRS, RIATEMAE TR %, — P PR, bR
B, MBAEGRE S, PR INFE o AR TS0 7 7 55 IR R 5
T, FEREEHT NG TAELR DS BALRRAT 9 DA S AL REN L (AR GBI 78 (1 =il |,
BT ity G 52 38 EAT AR 3R AT IR s DR 3%« 3o g g B O AT AR
SN VR AL R R SR R I R, P SERIE A AT VA SR AR SR AR 1 IE AR M, AT



AT 55T SR AR IS 2 AR R R R R BT T

FHBOAR A SR, FEITFRE, NS R 7R 55 DL g i gk — 2
R EFRBEEL
1.2.2 FERRAR

ARSCAENT [ Y AME AL 240 L7 75 25 RIAE 28 D REAE 3 1Y SOk T EL S, 43
FRARRIBTFMELE, EEN O H A, N — T LA TT RIS
TRSE AN N2 E N B RERER R (D @i HE
e i, WU FHME R SRS R 3R, IR, (2) EE AT
Seat b, RAERERSGE N IERAEE L I AR R EIS B, (3) B4R
WHARISEE, TR S50 AR ARG 10 7E B IR 3, et X 1 5 SR B A
AR BT, [F R B AR OR AT LA — BB AR T 1]

i, RATCEWE T A A FZEANE, LU, RO ARSI S5 %
HEAE H PRSI UE A -

W 0. BN VAT S SRR L, AL BRI A
SCHFEEREFLH BRI ZS, BRSO AR N 2R, B, N T RSt
FITVE, FFULEH T IR S HME s AR T

B SCIRGER . ERAA T O, M DS, R ERKR TA T O
o W 2 AL R 7 X LI Ze S o 20, RATIEAGE TR 5T R HBORT A% 7R
ARG E IR A 7T, 2 SR 1 AL A H 1 R 5 3R 8 T HL 1 RO IO P A% 48 10
AR, HERMBESSCEM AN E R, NOBEENE . BT DU D
5 35 W) VRS — A A ) AR BE B IR T N S B RN B2 3 =7 THI R DR 300 D % 1
TP A% 1 R B TR 5D

W= WA IR ORI B SRS, AR R B R AEAGNTEL ™
P R R o 2 BE R R 3R — XA R R e R R, Rt SR SR A
HICAR, S AR TR BRI N B AR UL . AFLIEX I T i S B i) AR B kAT
TN, TERT NI it T AR S 5, R T AT R R A 1R
SV E N e NI LTE =3 e n i L e

BT Giitorbr. AT EELIEH SPSS it T A, Xl R ERI
HARHAT G0t EEOREREARG T A5 BRI 73 b Y [R5 53
B, ARBARIG AT, X =R ER I RE MR FH HEAT 1 — B IeE . JRJE, BEAT

6



Degree papers are in the “Xiamen University Electronic Theses and
Dissertations Database”.

Fulltexts are available in the following ways:

1. If your library is a CALIS member libraries, please log on
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary
loan department in your library.

2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn

for delivery details.



