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摘要 

 

 

摘  要 

 

谈起组织氛围，每个人都不会陌生，人们在不同的环境中会体验到不同的

氛围，从这个角度看，组织氛围有其客观存在性；然而组织氛围往往要通过组

织成员的主观感受表达出来，从这个角度看，组织氛围又有其主观内在性。通

过以往的研究文献回顾，我们发现：经过将近八十年的关于组织氛围的研究，

学界依然没有就组织氛围是什么，如何形成等方面达成一致。在以往的研究过

程里始终没有把组织氛围的客观存在性和主观感受性很好地统一起来。主流认

知学派多将组织氛围当作是组织成员对客观环境的认知结果，但是没有进一步

发现组织中的统一的认知、情感和行为是如何形成的。 

本文将以德国现象学家施密茨的身体情感现象学视角来解读组织氛围的形

成和呈现过程，在呈现过程中把组织氛围分为四个层次，并阐述层次之间有着

从高到低的依次影响作用。 

本文的研究结论可以归结为以下几点：（1）我们把在特定时间，特定地点

由特定的情境作用而引发的组织成员的现象学意义上的身体共振称作现场动

力，共同的情感正是在现场动力的作用下形成的，所以现场动力是组织氛围形

成的背后的动因。（2）组织氛围的本质在于情感。（3）组织氛围呈现为现场

动力、共同情感、共同认知和共同行为四个层次，并且层次之间是有依次规定

的影响作用的。 

在理论方面本研究可以丰富组织氛围理论的研究视角，补充组织氛围研究

领域中现象学视角的空白。从理论的梳理和现象的剖析中找到组织氛围形成的

原因和组织氛围的本质，同时提出组织氛围的呈现层次之间是有着规定作用

的。在实践方面，为企业营造适合自身企业的组织氛围及创新管理方式提供建

议。 

 

关键词：组织氛围; 层次；现象学视角 
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ABSTRACT 

 

Abstract 

Study of organizational climate has a very long history in management, but what 

is organizational climate and how it forms remains unknown. As the researches in this 

field are restricted to traditional cognition psychology. The phenomenon of 

organizational climate features with dual attributes, namely internal subjectivity and 

external objectivity, and therefore can’t be thoroughly revealed in cognitive science 

which has been faced with a dilemma of dualism. In the past research process has not 

put the objective existence of the organizational climate and subjective feeling together. 

By introducing a perspective from Hermann Schmitz’s New Phenomenology, we 

interpret the formation of organizational climate, we can reveal the emotional nature of 

organization atmosphere and find the causes of formation of the organization. Finally 

we find the hierarchies of the dimension in organizational atmosphere. Organizational 

climate is divided into four layers, and these layers have influence in turn from high to 

low. 

In this paper, the research conclusion can be summed up to the following points: 

Body interaction effect which is redefined in the theory of Herman Schmitz’s body-

emotion phenomenology is the origin of emotion. Body interaction effect is before 

cognition process. We name body interaction effect that is in a specific time and specific 

location which are effected by the specific situation in the organization as on-site power. 

What’s more, on-site power is the origin of the common emotion. The nature of 

organization atmosphere is emotion. Organization atmosphere is divided into on-site 

power, common emotional, common cognitive and common behavior four layers and 

the high layer affects the low layer. 

In the aspect of theory, this paper provides a new perspective to the research of 

organizational climate. From the phenomena analysis we finally find the nature of the 

organizational climate. Also we find that the dimensions of organization climate have 

hierarchical relationships. On the practical aspect, the results can give advices to 

enterprises to build the organizational climate and innovate management.

Key words: organizational climate; hierarchical relationship; perspectives of 

phenomenology.   
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