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Abstracts

With Chinas sustained economic growth, silver precious meta plays
increasingly important role in the national economy, even plays an irreplaceable role,
but silver precious metal is flexible and rare productive, and its market environment is
complex, with a huge amount of the transaction, price intense fluctuations , quicker
decision making strongly required , higher grade counterpart y qualification needed ,
so how to deal with and effectively manage business up and running, the operatorsis
a huge challenge, the traditional transaction model of the silver metal has been unable
to meet future domestic demand growing internal and external market and
competition intensified gradually changes, how to scientifically identify and form an
effective business model , which is a important subject to be deeply discussed for the
all the market players,

This thesis will focus on the study of the precious metals silver spot trading
and external environment on the basis of using analysis of 2004 “Mesoscopic”
business model theory by Professor Weng Junyi, including the value analysis of the
entire trading links through customer interface, internal structure, and other basic
business partner interface, and finally propose suitable business model of silver
spot trading ,which means to open a path of sustainability to create a new vaue
through high efficient turnover and more different circumstances point to create
profits by an effective risk control conditions .

By using the theory of "Mesoscopic” business model innovation to build
business models ,which is suitable for the China's modern bulk trade transactions, and
propose the implementation of ideas and suggestions business model according to the
various stage of business development, provide a new choice through the strategy

formulation and solution implementation of the business model of the bridge.

Keywords: Silver spot trading; BusinessModels;  Innovation
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