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Management and Improvement of Urban Grassroots
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Abstract

Culture is an accumulation of social history, but also an innovation. With the
expansion of social division of labor, production of private ownership, the emergence
of barter, gradually the cultural market has been formed. Cultural market is an
important component of the socialist economy market. It has developed into one of
the pillar industries in Xiamen City economy. Positive cultural market environment
and the cultural market-oriented policies, are necessary conditions for cultural
development and prosperity of the market. The developed countries attach great
importance to the cultural market management and the development of culture
industry. After the reform and opening up, cultural industry has developed very
rapidly in China. Adapt to the development of the cultural market, the reform of
cultural system has been proposed from the national level. After the 16™ Party
Congress in 2002, cultural reform is speed up, and the legislation in the field of
culture has been improved. To achieve a "separation of management," an independent
cultural market comprehensive law enforcement agency has been formed. And
gradually the law enforcement mode has shift from commissioned law enforcement to
authorized law enforcement. In Xiamen daily supervision are becoming increasingly
sophisticated. A regulatory system has been formed, combined of routine inspections,
special inspections supervision by the masses. With the development of information
technology, information technology has been used in regulatory culture market.
However, with the growing diversity of the cultural market and our increasingly
scientific and democratic policy environment, the cultural market management is still
lagging behind, There are some problems to be solved. Questionnaire and case
analysis has been used in this paper, analyzing cultural market enforcement problems
and the causes of Xiamen mainly Siming The results are as follow. First, the timeout
operation of entertainment in Siming can’t be banned. Second, the legislation was
incomplete, the internet cafes and entertainment is hard to ban under current law.

Third the information construction of cultural market management is imperfect.



Fourth, the system and way of cultural market management is not adapt to the pace of
reform. Fifth, the professional level of cultural market enforcement officers is low.
Accordingly, countermeasures are given out in this paper. First, to improve the quality
of law enforcement officers, enhance learning is necessary. Second the construction of
legal system should be improved. Third, through strict examination and selection,
select high quality talents to add the appropriate staffing. The fourth strengthening the
supervision system construction of cultural market of Xiamen. We should intensify
the law, public opinion and supervision by the masses. Fifth, strengthen information

technology.

Key words: cultural marketing, grass-roots units ,management, legal construction,

information construction
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