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RESUMEN

En las ultimas décadas se ha desarrollado la economia digital y, mas recientemente, la economia
colaborativa. En este trabajo se describe, basandose en la literatura, la evolucién de la economia
digital en los ultimos afios y el reciente desarrollo de la economia colaborativa, aportando un analisis
exploratorio de algunos casos relevantes (Airbnb, Amovens, Crosslend, Jobmapp, Koiki, Suop y
Glovo). Ademas, a partir del anélisis de los ultimos datos estadisticos disponibles a nivel europeo, se
describe la situacion por paises, planteando las diferencias. Como conclusiones, la economia digital
estad generando amenazas y oportunidades para las empresas, siendo el consumo colaborativo un
fendmeno adn incipiente y desigual en Europa. Ademas, los modelos de negocio de la economia
colaborativa en Europa se caracterizan por desarrollar un emprendimiento colaborativo, en ocasiones
de carécter social, estan centrados en el sector servicios, y se centran en la identificacién de una
ineficiencia en la relacion proveedor-cliente.
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ABSTRACT

In the last decades the digital economy has developed and, more recently, the collaborative economy.
Based on the literature, in this paper it is described the evolution of the digital economy and the
recent development of the collaborative economy, providing an exploratory analysis of some relevant
cases (Airbnb, Amovens, Crosslend, Jobmapp, Koiki, Suop, and Glovo). In addition, based on the
analysis of the latest statistical data available at European level, the country situation is described,
raising the differences. As conclusions, the digital economy is generating threats and opportunities
for companies, with collaborative consumption being a still incipient and unequal phenomenon in
Europe. In addition, the business models of the collaborative economy in Europe are characterized
by developing a collaborative enterprise, sometimes of a social nature, are concentrated on the
services sector, and focus on identifying an inefficiency in the supplier-client relationship.
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