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PURDUE

Problem-based Learning and Learning Assessment
In Information Strategies for HTM Students (GS175)

LIBRARIES

GS 175 Information Strategies for Hospitality & Tourism Students is a required course
for all incoming students. The course is designed to increase the students' Information
Literacy skills. The desired outcome is to find quality information for papers and for
improved decision-making in business situations.

A variety of assignments are used throughout the course. The focus is on making the
assignments applicable to problems they will face in other courses and in the workplace.
Assignments are designed to be problem-based and involve learning assessment.

| Delfverables to be handed in:
1. An outline for the presentation: - 10pts
a Snmmary of the issne (2pts)
b. Possible sotions found through research (4pts)
i. Cite where vou found each possible sohition
c. Team’s recommendation to pursue based on vour findings(3pts)
d. Team members names on the outline (1pt)

Persona Assignment

The Persona Assignment is a team-

based assignment where each team is
given a specific a specific 'real world'
problem to research. The objectives

are to identify possible solutions, present
the team's findings, and to make a
recommendation on which solution the
team will pursue.

2. Include a resource list of the documents you revicwed for this assignment - 10pts
a. At least 5 resources (Spts)
b. Accurate APA format (5pts)

3. Team will present a ~5min speech on this topic - 10pts
a. Present: (5pts)
i. Introduction to the issue and vour role
i. Discuss some of the issues you found in vour research
ii. Make a reccmmendation that vour team would pursue based on vour findings
b. A minimum of 2 members of the team must speak (2pts)
c. All members will stand up in front of the class (2pts)

d All memhers of the team shonld he prepared to answer any questions (1pt)

Bonus Points: If every member of the team comes dressed in business casual or better - 10pts

The assignment involves a variety of
deliverables.

Future iterations may include more detailed persona scenarios and a more
competitive structure with teams being given the same persona scenario.

Persona Scenarios

The hotel you manage is located in a city that has been identified as having
a major bed bug infestation. Potential customers are wary of staying at any
hotel in the city that is not actively removing bed bugs.

Identify tactics you can take to remove any bed bugs that may be in your
hotel. Also identify techniques for marketing your hotel to overcome this
customer fear. Make a recommendation to upper management as to the
best options for each issue.

You are the owner of a resort that caters to a multitude of international
tourists and families. Your resort historically has not been marketed or
managed as a sustainable tourist site. However with rising costs and
pressures from environmental groups you are being prompted to look
into ways of minimizing waste and reducing environmental impact.
Create a plan of action for how you will change and market your resort.

You are hired as a consultant for new casino/hotel in Las Vegas. The
developers are interested in making their establishment stand-out from
the multitude of hotels and casinos by targeting tech-savvy travelers.
The developers desire is to be on the cutting edge of technology
throughout the hotel & casino. Create a plan of action that assesses the
current situation of technology in hotels and casinos. The client is
interested in knowing what are the potentially successful features to
add in the beginning to draw a tech-savvy customer.

You are starting your own restaurant in a smaller city residential area.
Unfortunately you are in a city/demographic market that cater to

mainly chain restaurants with affordable pricing. The plan for your
restaurant is to provide more specialized cuisine at a higher price range.
In order to survive you will need to have a niche in the market over the
chains. Create a plan of action for how you will resolve this issue. Identify
strategies that will help create and grow your potential market.

You are the director of marketing for a major cruise line company. Recent
events have negatively impacted the cruise industry, specifically numerous
terrorist events, health scares and medical emergencies. It is crucial that
you become aware of the current situation and identify possible best
practices to attract travelers back to your cruises. Create a plan of action
for how you will now market your cruises to overcome this negative

terror and health perception.

Hotels/Resorts

Hal Kirkwood, kirkwood@ purdue.edu

The Final Project consists of an individual corcre [T . 2

assignment that requires the creation of an e
information portal using the Web tool NetVibes.

Students are expected to identify quality sources
on a specific market and subtopic. The expectations

and rubric are shown below.

A key facet of the assighnment is a summary of the
challenges during the assignment and how the
earlier course sessions applied to the final project.

Also included is commentary on how
the course overall will help them in
the future.

You will select a topic/market from a list that will be provided in class.
You will then find and evaluate resources with the following
approximate expectations:

¢2-3 Scholarly journal articles

3 Trade publication articles

¢2-3 Newspaper articles

¢2-3 Market research report

¢1-3 Govt resources (national or international)

e1-2 Books

¢2-3 Trade organization web sites

Thus you will provide a MINIMUM of 12 unique sources. (Certain topics
do not lend themselves to some of the above resource types. Adjusting
for this is possible and can be handled on a topic by topic basis.) You
will include a one page summary discussing your project strategies and
any problems or frustrations you may have encountered during the
information seeking process.

This will all be compiled and submitted as a NetVibes web page.

Final Project Rubric
Total points: 50

Descriptive Paragraph(s): 10pts

1-2 paragraphs discussing your project strategies and any problems or
frustrations you may have encountered during the information seeking
process.

Resources: 25pts.
A minimum of 12 resources across the 8 resource types listed above.

Citation format: 15pts.
Accurate citation format where expected. Use APA citation format.

Quality of Resources: 10pts.
The resources should provide valid, timely, and appropriate information
on your topic/market.

Final Project Topics

Events Planning Restaurant/Bar/Casinos
Customer service issues
Economic Impact
Management Issues
Trends

Customer service issues
Economic impact
Management issues
Trends

Economic impact
Growth markets
Trends

47 (12) Today's North America Restaurant Sales and Marketing News

A Rewarding Perk: Dunkin' Donuts Launches Mational Loyalty Rewards Program
Shane 8¥s Rib Shack Launches Tender Loving Chicken' TV Ad Campaign

Arby's® Partners with Parry Gripp to Celebrate New Advertising Campaign
BradfordLawton Named Taco Cabana's Creative Agency of Record

Cellit Announces Best Practices in Mobile Marketing for Restaurants

Chipotle Launches Limited Time 'Unlimited Time Only' Marketing Program

arbylE2ls @ Launches New Advertising Campaign: Arbyl&3ls. I1tEs Good Mood Food. 53

Final Project Summary:

Researching food trends was a pretty easy topic to find good information and
resources for. I found the Management Library website very easy and helpful to find
perfect resources related to the topic. The academic journals, trade publications, and
even market research were the most common sources of information that I could
find on restaurant trends. Fortunately the most common types of sources I found older
happen to be highly credible and helpful when writing a research paper. Most of my
sources dealt with restaurant trends but had more of a focus on menu options that are
currently the trend of today’s restaurants. More trade journals where helpful in
finding menu options and looking at “what’s hot.”

Market Research Report Newspapers

(May 2010). The U.S. Foodservice Landscape 2010:
Restaurant Industry and Consumer Trends.
Momentum and Migration. Retrieved from
marketresearch com, February 25, 2011

McLaughlin, K. (2009, Food & drink -- dining: A
future with fewer reservations --—- new york
restaurateur danny meyer sees more eateries closing,
less foie gras; fasting menus under siege. Wall Street
Journal, pp. W.4. Retrieved from

http://search. proquest com/docview
399071030%accountid=13360

The most difficult area of resource to find information on restaurant trends was
government. The main websites that helped me include government sources were
individual state restaurant websites. I found that the government focused extensively
on the rules and regulations and not so much on trends, making government websites
more fact orientated. Another difficult area to find helpful research was trade
organizations directly. I had to dig teeth to find articles that included trends of
restaurants. Once again I found these organizations more of a factual basis and not as
beneficial for a research paper.

(April 2009). Restaurant Beverage Trends - US -

April 2009. Retrieved from academic.mintel com,
February 25, 2011

Adamy_ J. (2007, Table talk: A shift in dining scene
nicks a once-hot chain; applebee's retained
bar-and-grill formula as tastes moved on. Wall Street
Journal, pp. A.1. Retrieved from

http://search. proquest com/docview

/399074133 %accountid=13360

(March 2010). Fine Dining - US - March 2010.
Overall I have learned much from doing this final project. Before stepping into GS Retrieved from academic mintel com. February 25,
175 1 had not an idea the difference between trade articles, scholarly journals, and 2011
market research reports. Doing this final project has alreadv helped mv research in
my HTM 212 class. I now know the importance of finding credible sources and what
a difference it can make to a research paper. After writing my HTM 212 research
brief I felt more confident in my work and know my own report is more credible.
Using netvibes was new for me as well and I found it useful in organizing all my
references and getting them in order. Overall I am a huge fan of this GS 175 class
and over the semester and through this final project I have become a “research snob.”
I feel that with my new understanding of credible research I will be more successful
in the field of Hospitality.

Scholarly Journals Sokolov, R. (2006, PURSUITS: eating out: The best

food in america -- plus slots; las vegas sets a new
culinary standard. Wall Street Journal, pp. P.1.
Retrieved from http.//search.proquest.com/docview
399023931%accountid=13360

Carlbick, M. (2008). Are the chain operations
simply with it?: Five aspects meal model as a
development tool for chain operations/franchise
organizations. Journal of Foodservice, 19(1). 74-79.
dot:10.1111/4.1745-4506.2007.00083 x

Trade Publications

Kim, J. & Boo, S. (2011). Influencing Factors on
Customers' Intention to Complain in a Franchise
Restaurant. Journal of Hospitality Marketine &

Tlapa, C. A_, Miller, R. K_, & Washington, K.
(2010). RESTAURANT & HOTEL FOOD
TRENDS. Restaurant, Food & Beverage Market
Research Handbook, 37-41. Retrieved from
EBSCOhost, February 25, 2011

v T
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4 o NE | | Brandau, M. (2011). CONSUMER TRENDS.
[Article]. Nation's Restaurant News, 45(1), 14-16.
Retrieved from EBSCOhost, February 25, 2011

Cobe, P. (2010). A taste of tomorrow's trends.
[Article]. FoodService Director, 23(12),
FSB2-FSBO. Retrieved from EBSCOhost, February
25, 2011
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4R Scholarly Journal Articles

Dowling, R. (2008). The Emergence of Geotourism and Geoparks.
Journal of Tourism, 2(2), 227-236. Retrieved from EBSCOhost on
February 25, 2011.

Farsani, N., Coelho, C., & Costa, C. (2011). Geotourism and
geoparks as novel strategies for socio-economic development in
rural areas. International Journal of Tourism Research, 13(1),

68-81. doi:10.1002/jtr.800

Books

Scanlon, L. N. (1999). Marketing by Menu. New
The practical application of sustainable tourism development York: John Wiley
principles: A case study of creating innovative place-making
tourism strategies, 8, 37-43, Tourism & Hospitality Research
(Palgrave Macmillan Ltd. 2008).

Tourism that sustains
or enhances the

‘ Government Resources

e rarsBsiess
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linkld=1062 on February 25, 2011.

Geological Survey of India.(n/d). Geo-Tourism Home. Government
of India. Retrieved from http://www.portal.gsi.gov.in/portal o
/page?_pageid=127,529542&_dad=portal&_schema=PORTAL&

CNN.com - Travel

- 8 hours ago

character of a place -
Arizona Office of Tourism. (2011). The Potential Power of

- 9 hours ago

IS environment
h ! ; . O 16 howrs ago
Geotourists — Their Interests and Attitudes. Retrieved from -

culture, aesthetics,
www.azot.gov/documents/geoctourism_2b.pdf on February 25,

heritage, and the 2011,
“"- = | | - t*, f=' '] |’] ( ‘,f t < California State Parks. (2009). Regional Geotourism as an
- i -~ - Economic Stimulus. Retrieved from www.parks.ca.gov/pages
=Y~ "1 SHIre /.../conf09%20coastal%20trail%20plenary%203.pdf on March 1,
resiaents 2011.

‘ Summary

Miller, R. K., & Washington, K. (2009). CHAPTER 22: GEOTOURISM.
In, Travel & Tourism Market Research Handbook (pp. 170-172).
Richard K. Miller & Associates. Retrieved from EBSCOhost on
February 25, 2011.

The topic that I was interested in doing research on was
the subject of geotourism. Geotourism is becoming
increasingly popular and is a subject that would be crucial
to understand if going into the hospitality and tourism
industry.

Most of the information that I found was relatively recent
with the latest dating back to 2002. Since then, it
appears that geotourism is becoming more widely sought
after. It seems to be that it is taking off in many places
that have struggling economic conditions. Geotourism is
directed at a specific target market so if a place has a
geotourism program it attracts that market segment who
is passionate and willing to go. Many of the scholarly
journal articles that I found such as "The Emergence of
Geotourism and Geoparks” and "Geotourism and
geoparks as novel strategies for socio-economic
development in rural areas”, show how this section of
ecotourism is gaining momentum and popularity. It
appears to be popular with travelers but also with
governments as a way of improving their communities.

i Trade Publication Articles

Study reveals geotourism as new niche in the market. (2002).
Travel wWeekly, 61(12), 23. Retrieved from EBSCOhost on February
27,2011 BB Netvibes - Ilana Eisler
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Schiller, K. (2002). Geotourism Takes Off. Travel Agent, 309(6), 40.
Retrieved from EBSCOhost on February 27, 2011.

National geographic society's center for sustainable destinations;
national geographic partners with oregon and washington to
launch geotourism project for central cascades. (2009). Leisure &
Travel Week, , 24. Retrieved from http://search.proguest.com
/docview/201745255?accountid=13360 on February 25, 2011

I was surprised at how much government information I
was able to find regarding geotourism. I expected that
government resources would be an unlikely source but I
was pleasantly surprised at how much useful data I was
able to find. Many countries, like India, are implementing
ways to incorporate geotourism into their tourism
industry. I found an interesting resource from the
government of India which had various geotourist

‘ Newspaper Articles

n.a. (2009). InterContinental Hotels & Resorts and national
geographic extend partnership to include global geotourism
initiatives. Al Bawaba. Retrieved from http://search.proguest.com
Jdocview/194868362/abstract/12DC3C5B6E7128B96D7
/1?accountid=13360

locations throughout the country along with geotourism
maps and tips. Within the United States, the Arizona
state government and California state government both
had specific documents regarding the use of geotourism
as a supplement to their already thriving tourism
markets.

Smith, Michelle. (2007, July 23). Geotourism is one step above
ecotourism. Manila Bulletin. Retrieved from http://mb.com.ph
/node/24422 on February 25, 2011.

I was able to find some market research resources for
geotourism but they were only a small portion of a larger
market research project. In regards to finding
associations I used the resources of UNWTO (World 4 Trade Organization Websites
Tourism Qrganization) and the California Travel an
Tourism Commission. Both of these associations a
specifically for geotourism but both are general tov
associations. It is important to gain resources from
tourism associations because geotourism is a subs Jaf
the large industry of tourism. I ‘
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In conclusion, I felt that this project helped me to f General  HewTab 1 it/ v, X \
develop my knowledge of geotourism. I was able t
more about a growing industry. I was also able to
into a topic that was of genuine interest to me anc
helped me to better understand the direction that
would like to follow within the hospitality and touri

h - h ~ Freitas, C. R. D. (2002). Tourism climatology. Bulletin of the American
industry. Working on this project helped me to

Final Project Summary:
Meteorological Sodety, 83(12), 1754. Retrieved from

View hongli's profile Sign Up ign In
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Website: World Tourism Organization
from http: /fiwww.unwto.org/dimate findex.php

understand reliable resources and become better )
acquainted with the most effective way of findingt | Recently climate change has become a popular phrase

found it extremely helpful and useful to learn abou | widely discussed on the E-media, tv programs and many

http: /fsearch.proguest.com/docview /23261981 1?accountid=13360

Pulwarty, R. S., Nurse, L. A., &Trotz, U. O. (2010). Caribbean islands in a

Website : .5, Travel Assodation
from http: /iwww.ustravel.org/government-affairs /[domestic-policy issues

databases and the differences between the differe journal articles. While people's quality of lives reach changing dimate. Environment, 52(6), 16. Retrieved from

[dimate-change

types of resources that can be found. Ifeel that a
the information that I learned through this project
useful in my educational and professional future.

Tourism

Economic impact
International issues
Trends

Climate Impact

certain amount of level, we eventually realize the
importance of the substainciality. Before I combined
the tourism and the climate change on the searching
engines, I simply browsed each individual terms.
Surprisingly, the negative impacts of climate change
are much worse than I imagined, especially because of
globel warming. Globel warming currently does not just
affect on the temperature; profoundly, it will hurt the
entire ecosystem in a long run. And it will decrease the
tourists who like to do snow-related activities.
However, by combining the tourism and the climate
change, I am glad to find some good outcomes which
overthrow my previous ideas, for instance the rised
temperature extends the warm period and benefits
beach tourism.

During my final project searching, I found out there is
an attractive job called tourism climateologist. Their job
is to find out the climate impact to tourism and
translate the technical work into easy language for
other people to understand. I never knew there is a
certain job for tourism.

After searching these resources I figured the only way
to keep the balance between climate and tourism is to
protect the environment. We can not control the
climate but we can contribute to this world by going
green. After all, tourists tend to choose a nice weather
place than a bad one.

Overall, I found the databases are really good because
I can get a lot of articles for free and they are useful.
And I learned how to choose the best resource among
different kinds of resources. Also this Netvibes is
pretty awesome and it can save all this stuff
automatically which I like it a lot. Before I took this
class I only use google for resource and powerpoint for
presentation and now I can search resource through
different databases and use wix. These will all help me
for hospitatility and tourism study.

http: /fsearch.proguest. com/docview /851270036

Kirschner, L. A., &Keller, A. M. {2007). Ski industry response to global
warming. Natural Resources & Environment, 22(1), 53. Retrieved from
http: /fsearch.proguest.com/docview /2076648 24?accountid =13360

Mulligan, Mark. "Climate Change Fears Cloud Tourism Outlook.™ Climate
Change Fears Cloud Tourism Outlook. The Financial Times, 28 Apr. 2010,
Web. 03 Mar. 2011, <http:ffwww. ft.com/cms/s/0/f0a27af8-52de-
11df-813e-00144feab49a,s01=1.himlZaxzz IFbOwb16Q >;

Marszalek, Jessica. "Climate Change will Impact Tourism.” Climate Change
will Impact Tourism. The Sydney Morning Herald, 17 Aug. 2009, Web. 03
Mar. 2011. <http://news.smh.com.au/breaking-news-national /dimate-
change-willimpact-tourism-200908 17-en 18. html =,

Duc, Pham, Simmons David Gerard, and Spurr Ray. "Climate Change-
induced Economic Impacts on Tourism Destinations: the Case of Australia.”
Journal of Sustainable Tourism 18.3 (2010): 443-73. Print

Paul, Peeters, and Dubois Ghislain. "Tourism Travel under Climate Change
Mitigation Constraints.” Journal of Transport Geography 18.3 (2010):
447-57. Print

Berrittella, Maria, Andrea Bigano, Roberto Roson, and Richard 5.1 Tol. "A
General Equilibrium Analysis of Climate Change Impacts on Tourism.”™
Tourism Management 27.5 (2006): 913-24. Print.

"Climate Change. " The Tourism Strategy Group Policy Website. Sept. 2008.
Web. 03 Mar. 2011, <htip://www.tourism.qovt.nz/Our-Work/Our-Waork-
Summary-page/Climate-Change/>;

Tourism and Climate Change - International - February 2007, Mintel.
Green Innovations in Tourism - International - February 2011, Mintel.

Becken, Susanne, and John E. Hay. Tourism and Climate Change: Risks
and Opportunities.
Clevedon, UK: Channel View Publications, 2007. Print.

Climate Change and Tourism: Responding to Global Challenges. Madrid:
World Tourism Organization, 2008. Print.
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