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GRAPHIC DESIGN AS A CULTURAL ENTERPRISE IS 70
UNDERSTAND 1T AS AN EXPANDING DISCIRLINARY
FROJECT T 1S NO LONGER SIMALY A PROFESSION,
A SERVICE, A TOOL OR A MEANS 70 CREATE DESIRE.

Munro (2016)
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THE EXTENDED TERRAIN OF CONTEMPORARY
GRAPHIC DESIGN PRACTICE HAS 178 TRADITIONAL
EASECAMPS IV TVYPOGRAPHY. IMAGE MAKING.
FORM GIING. ADEPT USE OF MATERIAL CRAFT
AND SYSTEM CONSTRUYCTION LARGELY APPLIED
10 THE MESSAGES OF FAVYING CLIENTS ..

Munro (2016)




.. THESE NODES ARE MERE FOOTHOLDS IV

A NOW VERY MATURE CAMPAIGN BY GRAFPH/C
DESIGN 70 LAND UPON THE BANKS OF
ALMOST EVERY OTHER DISCIPLINE UNDER
THE SN ..

Munro (2016)




90% of designers think design education is failing
students




.. OUR HOLOINGS AND COLLABORATIONS ARE SO MASSIVE
AND MULTIPLE WE HAVE CREATED NEW DISTRICTS AT OUR
TRANSDISCIRLINARY FRINGES 7O DEAL WITH GRAPHIC
DESIGN'S EVERMORE POROUS EDGES SUYCH AS.: YSER
EXPERIENCE DESIGN, INTERACTION DESIGN. SOCIAL DESIGA,
HUMAN CENTERED DESIGN, CRITICAL DESIGN, SPECULATIVE
DESIGN, SERVICE DESIGN, AND TRANSITION DESIGA.

Munro (2016)
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FRODUCTION OF GRAPHIC
ARTEFACTS”

[ GRAPHIC DESIGN IS THE
APPLICATION OF A RANGE OF
SKILLS AND TECHMQUES IV THE
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2. GRAPHIC DESIGN /S
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3. GRAPHIC DESIGN /&
FRODUCING OUTCOMES
W RESPONSE 70 THE
NEEDS OF OTHERS
(CLIENT/AUDIENCE)
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4 GRAPHIC DESIGN (&

THE COMMUNICATION

OF CONCEFTS ON
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/ 5 GRAPHIC DESIGN OFFERS THE
P POSSIBILITY TO CHANGE
RS Banpoeneeenn * CHALLENGE, PROPOSE AND

/ L QUESTION THROUGH THE DESIEN

7 GRAPHIC DESIGN (S A OF INTERACTIONS
THE COMMUNICATION

OF CONCEFPTS O o-----------=--=~" """" '" ----------
BEHALF OF OTHERS (OR .

SOMETIMES SELF) 3. GRAPHIC DESIGN /&

......... PRODYCIVG OUTCOMES
S . W RESPONSE TO THE

N A NEEDS OF OTHERS
2. GRAPHIC DESIGN (6 e (CLUENTAVDIENCE)

3

CREATIVELY AND WP L B
PERSONALLY RESPONDING.  *
70 A PROBLEM/BRIEF W THE L .
PRODUCTION OF ‘GRAPHIC

ARTEFACTS

- "
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-
.
-
-
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s LS GRAPHIC DESIGN 1€ THE
T e APPLICATION OF A RANGE OF
S5 CRILLS AND TECHMQUES I THE
PRODUCTION OF “GRAP/C
ARTEFACTS




.

wnn®®

MEETING

SOLvG

am o,
.* Y




2074 CENTURY MODEL
DECIGNER CONCERY T
DESIGNNG FOR — or aerracTe FORFORM — ORIENTATED FRAME

DAVIS 2008 & 2012, GREFE 2007, AIGA 2008,
FRASCARA 2008, WINKLER 2009, ICOGRADA 2011,
FRIEDMAN 2012, FRASCARA AND GUILLERMINA 2012
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HOW DO WE MAKE THIS VISIBLE?







THE VISUALIZATION AND MAPPING OF PRACTICE ..
OFFER EXCTTING TOOLS TOWARDS HELPING EDUCATORS
ADDRESS THIS CHALLENGE, POTENTIALLY CREATING
KICHER AND MORE DYWAMIC DIALOGUES THAT MAY HELP
FPREFARE STUYDENTS FOR THE VAST AND COMPLEX ARENA
THAT THEY WILL ENTER'

Rigley (2014)



AND MAPEING 1S (SEFUL BECAUSE

MAKING A MAP (S A WAV 7O HOLD A DOMAN
STILL FOR LONG ENOUGH 70 BE ABLE 70 SEE
THE RELATIONSHIPS BETWEEN THE VARIOUS
APPROACHES, METHODS, AND TOOLS. MAFPS
ARE GOOD FOR VISUALIZING RELATIONSHIPS.

Sanders (2008)
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FOUR FIELD APPROACH / THARP AND THARP (2009



FOUR FIELD APPROACH / THARP AND THARP (2009

COMMERCIAL DESIGN KESPONSTELE DESIGN

The primary driver of Commercial Design The primary driver ot Responsible Design
s to make money. to provide a usetul, useable, and desirable
design to those who are largely ignored by

the market.

EXPERIMENTAL DESIGN DISCURSIVE DESIGN

The primary intent of Experimental Design Discursive Design are tools for thinking;
s exploration, experimentation, and discovery. they raise awareness and perhaps
understanding of substantive / debatable
issues of psychological, sociological, and
ideological consequence.




FOUR FIELD APPROACH / THARP AND THARP (2009

COMMERCIAL DESIGH KESPONSIBLE DESIGH



http://www.movingbrands.com/work/weare
http://www.thisgirlcan.co.uk/

Map of
Graphic Design
Practice
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CORNER SAVS MAPPING

\KENDERS VISIBLE MULTTRLE AND SOMETIMES
DISPARATE FIELD CONDITIONS”

Corner 1999:214



VEAR 2 MAPPING AS A
CLASS GROUYP PORTRAIT
WHERE YOUR DESIGN
PRACTICE (€ (POST I7) AND
WHERE VYOU WANT VOUR
DESIGN PRACTICE 70 BF
(FOLLOW THE LINVE)




MAPPING 1S A PROCESS OF UNDERSTANDING:
W ORDER 70 BE ABLE 70 ACT FULLY AND
DECISIVELY IV THE WORLD, WE MUST RENDER 17

LEGIBLE, BECAUSE OMY BY READING THE WORLD
ARE WE CARABLE OF WRITING ON 1T

Bridle (2013)
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