
Crafting ethnographic experiences : Ways of knowing 
Facebook - A practice based exploration of digital spaces - 
Digital spaces // design thinking // crafting // research 
methods // social life

STIRLING, Eve

Available from Sheffield Hallam University Research Archive (SHURA) at:

http://shura.shu.ac.uk/13688/

This document is the author deposited version.  You are advised to consult the 
publisher's version if you wish to cite from it.

Published version

STIRLING, Eve (2016). Crafting ethnographic experiences : Ways of knowing 
Facebook - A practice based exploration of digital spaces - Digital spaces // design 
thinking // crafting // research methods // social life. In: Open Design for E-very-thing, 
Hong Kong Design Institute, 21 - 27 November 2016. (Unpublished) 

Repository use policy

Copyright © and Moral Rights for the papers on this site are retained by the 
individual authors and/or other copyright owners. Users may download and/or print 
one copy of any article(s) in SHURA to facilitate their private study or for non-
commercial research. You may not engage in further distribution of the material or 
use it for any profit-making activities or any commercial gain.

Sheffield Hallam University Research Archive
http://shura.shu.ac.uk

http://shura.shu.ac.uk/


Ways of knowing Facebook - A practice based exploration of digital spaces 

Digital spaces // design thinking // crafting // research methods // social life 

Eve Stirling  

Senior Lecturer in Design 

Programme Leader MA/MFA Design 

Route specialism Interior Design 

 

Sheffield Institute of Art 

Sheffield Hallam University 

 

Art and Design Research Centre 

 

e.stirling@shu.ac.uk 

@evestirling 

 

 

         

 

Crafting Ethnographic Experiences 



Crafting ethnographic data 

Facebook efficacy and 
home learning in new build 
residential developments 

Digital Materiality 
Digital and physical space and place making practices 

 
Methodological approach  



Digital lives on  

social media 





A grammar of Facebook 

This “grammar” of Facebook is not a prescriptive set of rules which Facebook follows, but it 
is a descriptive explanatory section to aid readers’ understanding of the “architecture” and 
“language” of the website. 
 









Social science research design process 
Design thinking process 











analysis  

 

inspired by practice 

based methods 









A narrative tells a story,  

it talks of the person,  

the object or the space  

and their experiences. 
 

 

 

 

 

Interpreting interior space as a narrative adds depth and  

Breadth to the understanding of how environments are 

psychologically inhabited by the individual  

(Ganoe, 1999). 

 





















The model as an interface  (Degen et al., 2015)  

to realise my digital and physical ethnographic  

experiences 

 

 

Experiential knowledge was translated 

 

 

 

Embodied sense making (Groth, 2016)  





Facebook use shapes the social practicesof university 

students and the relationship between this engagement and 

the student experience is strong in many students lives 

Conclusions 

making of the model was a space-time for me 

to immerse myself in the experience of using 
Facebook 
 

social interactions + experiential, tacit knowledge 

be away from (and yet inhabit) the field 
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