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PILLARS 1&2
W&M LIBRARIES PRIORITIES
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THREE FUNDING CATEGORIES
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UNIVERSITY CASE STATEMENT DRAFT



CASE STATEMENT REVISED 





HOW TO COMMUNICATE
CAMPAIGN GOALS



CAMPAIGN BROCHURE





CAMPAIGN MATERIALS



CREATING LIBRARY 
AMBASSADORS 



COMMUNICATION TO INTERNAL AND 
EXTERNAL AUDIENCES



HOMECOMING 2015 CAMPAIGN KICK-OFF 
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ONE TRIBE ONE DAY 2016
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THANK YOU


