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Show me rate options for all
available rooms.

s SN ESTRATEGIA

The Cozy Classic is the smallest room option at | D E
the Casablanca. These eight Petite rooms do not '

offer a view, but because they face our cnm, CONTEN I Dos
they seem to be more quiet. They are not
recommended for couples on long stays although
we see younger couples who seem fine with this.
They have 1 full sized bed to accommodate 1-2

PARIDAD DE CONTENIDOS

people maximum. The "full" size mattress is HONESTIDAD DE CONTENIDOS
smaller than the Queen or King many couples may

| be used to depending where you are from. It

measures 54" x 75" (inches). This is the only room
type without a bathtub, but the shower stall is » 3
excellent. |
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Viareting
ORV-Calid

| Call Center
Atencion al Cl.
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Comercia



TODO LO QUE NO TENGA
FOCO EN EL CLIENTE

ES PORQUE HA PERDIDO
EL FOCO.

“Me gusta ver que cuando Amazon pone foco
en sus clientes
los demas ponen foco en lo que hace

Amazon™

; am azon _Jeff Bezos
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