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CONTRIEUTION OF THE TOURIST TRADE
TO THE INCOMES OF PEOPLE IN
THE OZARKS OF MISSOURL

Ronald Bird and Frank Miller®

SUMMARY AND CONCLUSIONS

The purpose of this study was to evaluate the opportuni-
ties for enlarging the economic base in the Missouri Ozarks
by the use of resources for recreation. Specific objectives
were to determine (1) the importance of the tourist trade in
contributing to the incomes of people residing in the area;
(2) the proportion of the tourist dollar that goes to rural
people; (3) the characteristics of firms that cater to the
tourist trade, whether or not they provide employment for
rural people, and opportunities for careers in this type of
work; (4) the changes in types of businesses that have occur-
red to meet the needs of tourists.

The investigation included 31 counties in the Ozark area
and encompassed all counties in Missouri that were classified
by the Department of Agriculture in 1955 as lying in the area
of substantial or serious low farm incomes except Greene and
5t. Francois Counties.

Data were obtained by interviewing about 10 percent of
all operators of retail and personal service establishments
in the area. These data were supplemented by data from re-
ports of the State Department of Health and Welfare for all
motels in the area for the last 10 years, and other secondary
sources.

The total volume of business of retail and service firms
in this area was $319,500,000 in 1959. The operators indica-
ted that $68,000,000, or more than 21 percent of this amount
was obtained from tourists.

Operators of retail and personal service firms profited
most from the tourist trade. Eighty-seven percent of these
businesses were operated by the owners. Seventy-five percent
of the operators were born in Missouri and 63 percent were
born in the Ozark area. More than 72 percent of the opera-
tors were reared on farms or had operated a farm. More of
the younger operators had farm backgrounds than did the older
proprietors, The rapid expansion of the tourist trade in
recent years, has increased the opportunities for local farm
youth to become proprietors.

*Ronald Bird, Agricultural Economist, Farm Economiecs Divi-
sion, Economic Research Service, Department of Agriculture;
Frank Miller, Professor of Agricultural Economics, University
of Missouri.
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Seventy-nine percent of the operators said they had not
been employed outside of Missouri, and 52 percent had not been
employed outside the county in which they were residing.

Most of the retail businesses were relatively small.
More than 15 percent of the operators reported gross sales of
less than $10,000, and another 15 percent reported gross sales
of $10,000 to $19,999. Of significance was .the fact that as
the age of the operator increased, gross sales decreased.
Apparently, the younger operators, who had had more formal
training than the older operators, were able to obtain manage-
ment jobs with the larger concerns, or if their own businesses
did not meet their expectations, they were more able to shift
into a better paying job.

Operators of retail and personal service firms in the
area employed 17,519 workers in 1959. About 97 percent of
these people resided in the county in which they were working
and had lived there prior to their present employment. About
82 percent of them were hired fulltime. However, about 17
percent of these persons were related to the employer and did
not receive a direct wage payment. As a result of the tourist
trade, 5,321 more employees were hired than otherwise would
have been employed.

The total payroll of retail and service firms in the
area was 527,435,000, It was estimated that about 22 percent
of this amount (é&,ll?,ﬂﬂﬂ} resulted from the tourist trade.

Usually, unskilled workers are paid a lower wage than
skilled workers. Similarly, women are paid at a lower rate
than men. This situation also exists in the Ozark area.

For workers who were employed fulltime, the average unskilled
male worker was paid $2,618 and the average unskilled female
worker, 51,715. Semiskilled workers were paid about $500
more per year than those without skills., Managerial workers
were paid about $500 more per year than semiskilled workers.

About 41 percent of the employees who were hired in 1959
had lived in a rural area prior to their present employment.
The relative numbers of rural and town workers who were hired
for semiskilled and managerial positions showed no signifi-
cant difference,

The tourist trade resulted in the employment of an esti-
mated 2,182 part or fulltime workers who resided in the rural
areas. They received $2,509,000 as wages in 1959.

In 1959, approximately éi,#ES,ﬂﬂD worth of locally pro-
duced goods was sold through retail stores to tourists.

About 60 percent of this amount was income from food items.

The tourist trade has brought about many changes in the
number and type of firms located in the Ozark area. Even
though the population has decreased about 25,000 since 1950,
the number of retail and personal service firms has increased
about 32 percent.

Approximately 38 percent of the retail and personal
service firms in the area have been established since 1930.
'The major increase has been in those that cater to the needs
of tourists. For example, the number of motels in the area
in 1960 was 143 percent greater than in 1950.
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The - recreational resources of the Ozark area have pro-
vided local people with many opportunities for new jobs. In
1959, the operators of rerail and personal service firms
estimated that about 21 percent of their business came from
tourists. The amount of income they attribute to tourists
has increased rapidly in recent years. Many new businesses
are established each year to meet the needs of a steadily
increasing number of visitors. Most of these businesses are
relatively small. More than 75 percent of them have been
organized by people who live in the area. Farm people have
found this field of new industry open to them. Almost 75
percent of the operators of businesses were born on a farm.

Additional jobs in firms catering to tourists have also
been created. Almost 97 percent of these jobs have been
filled by local people. Forty-one percent of them were from
homes outside the boundaries of incorporated towns.

INTRODUCTION

Need for Study

The Ozark Plateau of Missouri has long been recognized
as an area of low incomes. The economic resources of rural
people in the Ozarks are more limited than those in other
areas of the state. Previous studies have shown that this
limitation restricts the incomes of both farm and nonfarm
families. Many of the farms are too small to provide full
employment and desirable levels of income for the families
who operate them. Much of the land is unsuited to cultivated
crops or pasture. There are indications that it may be suited
to such uses as recreation and forestry, which can be made
complementary to each other.

The characteristics of rural people in the area, their
levels of income, the resources they command, and the possi-
bilities of raising incomes through changes in farm organiza-
tion were presented in previous studies.l These studies have
confirmed the fact that the incomes of both farm and nonfarm
rural families are low and that conditions can be improved
for a limited number through reorganization of farm busi-
nesses. However, additional opportunities to earn income are
needed to raise the general level of welfare in the area. A
solution to some of these problems may be found by making a

lRonald Bird, Frank Miller and Samuel C. Turner, Resources
and Levels of Income of Farm and Rural Nonfarm Households in
Eastern Ozarks of Missouri, Missouri Agricultural Experiment
Station Research Bulletin 661, 1958, and Ronald Bird and
Frank Miller, Profitable Adjustments on Farms in Eastern
Ozarks of Missouri, Missouri Agricultural Experiment Station
Research Bulletin 745, 1960,
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careful analysis of the underdeveloped or partially used re-
sources.

The tourist industry has been identified as having a
sizable potential for increasing the incomes of people in the
region. However, little factual data exists regarding the
contributions of this type of activity to the economy, who
receives the benefits, and what the potential income would be
if this industry were fully developed.

Because there are so many different concepts of a
"tourist', it was considered advisable to define the term as
used in this study. The term "tourist'" is generally asso-
ciated with the term '"vacation" and is related to the use of
a resource while a person is traveling for pleasure. However,
many persons who travel do so for a variety of other reasons.
Yet the impact of their visits on the local economy may be
the same. Hence a more comprehensive definition of a tourist
than a pleasure traveler or vacationist was adopted. A
tourist was defined as any person who travels away from home
and does not reside in the locaility visited. The resource
he came to enjoy or use was defined as a tourist resource.
For this resource to be considered an economic good, the
traveler would need to spend money for its use or make some
effort to gain possession of it. Therefore, the premise was
advanced that for this resource to have economic value to an
individual residing in the area visited by the traveler, the
local resident would need to profit financially from the
presence of the visitor.

Purpose of Study

The purpose of this study was to evaluate opportunities
for enlarging the economic base in the Missouri Ozarks by
intensifying the use of resources for recreation. To accom-
plish this purpose, specific objectives were instigated to
determine (1) the importance of the tourist trade in contri-
buting to the incomes of people residing in the area; (2) the
proportion of the tourist dollar that goes to rural people;
(3) the characteristics of firms that cater to the tourist
trade, whether or not they provide employment for rural
people, and opportunities for careers in this type of work;
(4) the changes in types of businesses that have occurred to
meet the needs of tourists.

Methods of Study

The investigation includes all counties in State Econ-
omic Areas 5, 7, and 8, except Greene and St. Francois
(Figure 1). Greene County was excluded because of the in-
fluence of Springfield, which is both a manufacturing and a
trade center. Many tourists stop there, but other activities
are more important than the tourist trade. 35t. Francois
County was excluded because of the dominant influence of
mining on the economy.
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Secondary data that provided information on total employ-
ment and kinds of business were assembled and analyzed. These
data were also used to determine the number of each kind of
retail establishment to be included in the sample. The secon-
dary data came from these sources:

(a) Census of the Retail and Manufacturing Trade in
the area for 1939, 1948, 1954, and 1958,

(b) Sales tax collections of 62 different kinds of
retail establishments by quarters in the year 1959
from reports to the State Department of Rewvenue.

(¢) Inspection reports on motels obtained by the De-
partment of Public Health and Welfare of the State
of Missouri.

4 random sample of retail establishments was selected
and the proprietors or managers were interviewed to obtain
information on the proportion of retail sales that was attri-
buted to tourism and the share that went to rural people
through employment and outlets for locally produced products.
Information was also obtained on the type and location of the
business, the characteristics of operators and employees, and
the wvalue of the different kinds of products and services
merchandised.

To insure that each firm had an equal chance of inelu-
sion, two steps were taken in selecting the sample.

First, the counties were stratified according to similar
economic characteristics. To reduce interview costs, one
county was selected from each stratum. To insure that the
operator of each store had equal chance of being interviewed,
the counties were %ruuped by stratum and each county was
assigned a group of numbers on the basis of the number of re-
tail establishments in that county. A number was then selec-
ted from a table of random numbers representing the number of
firms in the stratum. The county in which this number was
located was selected as the sample county.

Second, to select the particular firm to be interviewed,
the stores were grouped into 62 different types and by loca-
tion in each of the stratum. The number of stores of the
types to be interviewed was indicated and the county agent
supplied the list and location of the firms., From a list of
all firms of this type in the county, a random sample of
stores was selected for interview.

Interviews were conducted in 12 of the 31 counties. 1In
April 1960, there were 8,466 firms that reported a sales tax
to the State Department of Revenue. Plans included inter-
viewing a 10-percent sample, or 847 operators. The interviews
revealed that 32 operators were not the owners who had made
the 1959 report. Eighteen other owners had two businesses --
for instance, a tavern and a restaurant. As data were desired
on the business transacted in 1959, only 797 interviews were
completed,
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ATTRIBUTES OF A TOURIST AND RECREATIONAL AREA

A wide range in resources is necessary to make an area
successful as a tourist area. Each member of a family wvisit-
ing an area has different recreational desires. One member
1likes to dance; another wants to swim or water ski; another
prefers golf; a fourth wants to fish, and a f£ifth may want to
roam through the unspoiled forest. A study conducted by the
Resource and Development Commission shows that %eneral sight-
seeing is the most common purpose of tourists who come to
Missouri (Table 1). Visiting historic spots is the second
most common purpose, and taking photographs is third. It
appears that the recreational resources that brought these
rourists to Missouri can be grouped into the following cate-
gories: accessibility, climate, water, man-developed areas,
wildlife and vegetation, rough topography, and historical
sites.

Recreational areas are developed for people. Accessi-
bility is a large factor in determining the success of failure
of a venture. MNearness of large population centers and easy
and rapid transportation facilities from these centers to the
recreational area insure its use. Distances are measured in
time rather than in miles.

Climate is important in the use of a particular recre-
ational area. For water sports, the temperature must be mild
and even warm. Whereas those who enjoy hiking prefer a cooler
climate than those who take to the water. Other recreational
pursuits require still different climatic conditions.

Water is one of the most important items needed in a
good recreational area. It is essential to the health and
comfort of the people and contributes to several types of
sports. Among them is swimming, boating, water skiing, and
fishing. The swimming area should be equipped with good
beaches and clean water of varying depths to accommodate both
swimmers and waders. A large and moderately smooth water sur-
face, such as a lake, is needed for water skiers. The water
for these two activities needs to be fairly warm.

Man-developed facilities may exist in areas with or with-
out ideal settings. These facilities are designed and con-
structed by man primarily to satisfy the social, physical,
cult%ral, and recreational requirements of large numbers of
people.

An abundant and varying wildlife culture is an essential
part of most recreational areas. Plants and animals in their
natural setting give enjoyment to people in different ways.
Many persons like to hunt; others prefer to observe and photo-
graph the animals in their natural habitat.

Vegetation and rough topography add to the attractiveness'
of a recreational area. The rough terrain and living plants
have great scenic value for viewers. Vegetation provides
cool, pleasant surroundings for those who enjoy relaxation in
scenic spots. Vegetation also attracts, and provides refuge
for, the animal life that people enjoy watching.



TABLE 1--PERCENTAGE DISTRIBUTION OF RECREATIONAL ACTIVITY ENJOYED BY TOURISTS
VISITING MISSOURI FROM SPECIFIED STATES, 1959%

Activity First Tier¥* Second Tier® Third Tier¢¢  Average
Percent Percent Percent Percent
General Sightseeing 30.2 35.1 29.9 31.7
Picnicking 3.3 3.0 2.0 2.9
Taking Photographs 7.7 12.7 13.4 10.4
Fishing 14.3 6.7 5.2 9.9
Camping 5.6 3.7 2.1 4.3
Boating 6.6 .6 3.1 4.2
Swimming and Bathing 5.2 3.0 3.0 4.1
Visiting Historic Spots and Sights 15.6 17.3 17.5 16.5
Nature Study 1.4 .7 4.2 1.8
Dancing and Night Life 1.9 1.4 1.2 1.6
Operettas and Shows .b 1.6 0.0 7
Golf and Tennis 0.0 0.0 1.0 2
Shopping 2.4 5.9 4,0 3.8
Seeking Places to Retire 0.0 1.6 2.1 .9
Resting and Relaxation 5.2 6.7 11.3 0
Total 100.0 100.0 100.0 100.0

*From Tourist Survey for 1959, p. 18, Missouri Resource and Development Commission,
Jefferson City, Missouri.

**Missouri, Kansas, Nebraska, Iowa, Illinois, Kentucky, Tennessee, Arkansas, Okla-
homa .
¢Wisconsin, Indiana, Ohio, Colorado, Texas.

¢eThe remaining contiguous states in the nation.
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Historical sites are an attraction for many tourists.
Battlefields, forts, old buildings, and other landmarks
dttract people for sentimental and other emotional reasons.

THE OZARKS AS A RECREATIONAL AREA

Location

The area selected for this study is known as the ''Ozarks
of Missouri' (Figure 1). It includes 31 counties which exten
150 miles along the border of Arkansas and thence northward
150 miles. One tier of counties separates the northern coun-
ties from the Missouri River and two tiers separate the east-
ern counties from the Mississippi River. On the west, two
tiers of counties separate the area from Kansas.

Three metropolitan areas have easy access to the Ozark
area. St. Louis is only 40 miles from the northeastern coun-
ties, and Kansas City is 50 miles from the northwestern coun-
ties. Springfield is on the west-central fringe of the area.

Transportation Facilities

The major arteries of transportation run north and south
U. S. 66, a four-lane highway from St. Louis to Springfield,
dissects the area and permits a rapid flow of travelers
through the Ozarks to the west and east coasts. On the east-
ern fringe, U. S. 67 and U. S. 61 permit rapid travel for
those going south to Memphis and New Orleans. From Kansas
City, U. S. 71 and U. S. 66 offer excellent access to the
area, Going from west to east, U. S. 60 and U. S. 32 provide
easy and rapid travel into the area. Highways 54, 63, and 6%
permit easy access from directly north or south of the area.

Climate

The Ozarks have a humid continental climate, character-
ized by warm summers, cool winters, and maximum rainfall in
early summer and winter. Rainfall and temperature are subjec
to wide daily, monthly, seasonal, and annual variations. Sum
mer precipitation is usually light, causing July and August
to be warm and dry. The average length of the growing season
varies from 169 days in the northwestern section to 205 days
in the southeastern part.

Water

A wide variety of water resources are found within the
Ozarks. There are seven lakes with more than 5,000 miles of
shoreline. Mammoth springs feed rivers that flow through
narrow valleys. These large rivers have been used exten-
sively by float fishermen. Because of their extremely cold
water, some of the springs have been used as sites for trout
fishing parks. Notable among them are Montauk in Dent count
and Bennett Springs in Laclede county. Other warmer springs
feed rivers where bass flourish.
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Man-Developed Facilities

To accomodate the needs of tourists traveling in the
area, facilities have been erected to cater to the desires of
most travelers. The area has 11 state parks, each developed
in harmony with the natural resource of the particular site.
More than 900 motels and resorts have been erected; they will
accommodate more than 7,500 families for an overnight visit.
Other facilities, such as those needed for hiking, horseback
riding, golf, tennis, dancing, boating, swimming, and fishing
are found throughout the Ozark area. Special events, such as
rodeos, boat racing, and dances are held at appropriate times
during the year.

Wildlife

The Ozark area provides a setting in which most of the
types of wildlife found in the United States can flourish.
Tge abundant water resources vary enough to satisfy most
species of aquatic game and fish. Almost 65 percent of the
total land area is in forests, which provide a suitable hab-
itat for most forest game in every county. The wild animals
prevalent around small farm woodlots find abundant cover in
undisturbed areas on most farms.

Vegetation

Oak, hickory, dogwood, willow, red cedar, walnut, pine,
elm, and many uiﬁer trees and shrubs provide a beautiful set-
ting for spring and fall travel. Intertwined in the forest
cover is the green of the native and tame grasses that are
grown for hay and pasture on the small acreages of arable
land.

Historical Sites

Several historic battlegrounds of the Civil War are
located in the Ozarks. One of the major travel routes to the
Southwest in the settlement period traversed this area.
Evidence of the early Spanish and French explorers are dis-
played in some locales. Those who seek to enrich their know-
ledge of the development of the West have found an abundant
source of data in this region.

Natural Areas

In the southeastern part of the Ozarks is an area that
has not been greatly modified by man. Clear streams fed by
huge springs flow unmolested through narrow river valleys and
rugged terrain. Woody hillsides dropping rapidly 300 to 400
feet to stream levels provide a restful setting for people
who wish to float leisurely through the area. Recently, the
riparian land along three of these streams has been recom-
mended as a national park by the Secretary of Interior.
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The variety and abundance of the various types of re-
sources needed to make an area successful as a recreational
area are found in the Ozark area of Missouri.

IMPORTANCE OF THE TOURIST TRADE
TO THE OZARK AREA

Many procedures have been used in estimating the expen-
ditures of tourists in a given area. Usually the pattern
followed has been to estimate the number of wisitors and
multiply this figure by an estimated expenditure per person
or per family. Both of these estimates are subject to consid-
erable error. The first relates to obtaining reliable data
on the number of persons visiting a given area and the second
to the expenditures per person or per family. In the latter
situation, failure to identify where these expenditures occur
as well as for what they were made has led to some rather
fantastic claims.

A reliable estimate of the contributions of the tourist
trade to a given area can be made through an analysis of the
volume of business done by retail and service establishments
in that area. Most expenditures of travelers are made at
these establishments. In some instances, receipts from
tourists can be identified. For example, most of the receipts
of motel or hotel businesses are obtained from persons who do
not live in the immediate locality. Other operators of bus-
inesses obtain a small percentage of their gross business from
nonresidents but, even for them, a fairly accurate estimate
can be derived. In the rural areas, most operators are ac-
quainted with their local customers and can estimate the
share of the business that can be attributed to them.

The number of retail businesses in a given area is not
great. Interviews with a representative number of their
operators is neither difficult nor too time consuming. After
these percentages have been obtained, a simple multiplication
of the volume of business done by certain types of firms in
the area by the applicable percentages should result in a
reliable estimate of the amount the tourist trade has con-
tributed to each type of business. Addition of the volume of
business attributable to tourists for each type of firm should
indicate the amount that the recreational resource has contri-
buted to all firms in the area. This procedure was followed
in deriving estimates of the amounts tourists spent in the
Ozark area.

The Department of Revenue of the State of Missouri pro-
vided data on sales taxes collected from the operators of 62
different types of businesses for the year 195%. A summary
of the wvolume indicated by these data for wvarious business
groups is shown in Table 2. The total was $221,256,000.
Excluded from this figure are the gasoline and automobile
sales that occurred in the area, returns to firms whose bus-
inesses were reported from a central office located outside
the area, and the reports of operators whose businesses are
of a service nature.
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TABLE 2--VOLUME OF BUSINESS OF RETAIL AND SELECTED SERVICE
FIRMS, MISSOURI OZARKS, 1959

Volume of Business

Sales Tax
Report Census Estimate
Type of Firm 1959 & 1958b/  for 1959
1,000 1,000 1,000
Dollars Dollars Dollars
Groceries 46,125 57,323 58,000
General Merchandise 27,518 30,088 31,000
Apparel and Accessories 8,182 10,798 11,000
Drugs 8,495 6,968 7,000
Taverns, Liquor Stores
and Bars 5,349 = e/ 5,500
Restaurants 12,812 18,161: £ 14,000
Furniture, Home Furnishings 11,681 8,079 10,000
Lumber, Building Materials
and Hardware 35,396 31,005 32,000
Automotive Dealers and
Garages 14,904 8/ 59 278 60,000
Gasoline Service Stations 14,010 &/ 28,045 30,000
Farm Supplies and Agricultural
Products 9,590 ol 10,000
Amusement 4,563 5,000
Other Retail 10,029 34,013 Lo/ 20.000
Motels and Hotels 12,602 il 14 UDD
Selected Service Firms £/ 23,468: 2/ 12000
TOTAL 221,256 307,226 319,500

2/pata from the Missouri Department of Revenue.

ElllrData from the Census of Business, 1958, Vol. II,
Retail Trade, BC 58-RA 25, pp. 9-17 and the Census
of Business, 1958, Veol. VI, Selected Services, BC
58-SA 25, pp. 8-12.

E"Ir[‘-‘él,\:a were not shown separately.
d/The sales tax was paid by purchase.

5!53125 tax is not paid on gasoline because of special
tax levies,.

é“rSsltlne:s tax is not paid on services.
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TAELE 3--VOLUME OF BUSINESS CONTRIBUTED TO THE OZARKS

BY TOURIST TRADE, 1959

Attributed to

From Tourist Trade
Type of Firm all
Sources Proportion* Amount
1,000 1,000
Dollars Percent Dollars
Groceries 58,000 13.8 8,000
General Merchandise 31,000 18.7 5,800
Apparel and Accessories 11,000 13.6 1,500
Drug Stores 7,000 11.4 800
Taverns, Liquor Stores and Bars 5,500 34.5 1,900
Restaurants 14,000 49.3 6,900
Furniture, Home Furnishings 10,000 13.0 1,300
Lumber, Building Materials, and
Hardware 32,000 13.1 4,200
Automotive Dealers and Garages 60,000 15.8 9,500
Gasoline Service Stations 30,000 31.7 9,500
Farm Supplies and Agricultural
Products 10,000 8.0 800
Amusements 5,000 34.0 1,700
Other Retail 20,000 12.0 2,400
Motels and Hotels 14,000 94.3 13,200
Other Service Firms 12,000 4,2 500
TOTAL 319,500 21.3 68,000

#Data obtained by interviewing the operators of 797 retail
businesses. Each reply was weighted by the volume of bus-
iness that the respondent did for the vyear.
spondent's reply had been given equal weight, the result

would have been 571,500.000.

If each re-

The Census of Retail and Service Trade was used to sup-
plement the sales tax data. For example, census data were
available for the year 1958 on the volume of business done by
all retail and service establishments in each county. These
data were used to determine the volume of business done by
firms that were excluded from the sales tax.
a total retail business of 5$307,226,000 in 1958. After making
adjustments for differences in the volume of business done in
1958 and 1959, it was estimated that the operators of all re-
tail and service firms in the Ozark area did $319,500,000
worth of business in 1959. Based on the questionnaire data,
the proportion of this total business was allocated to the

tourist trade.

Census showed

The operators of business firms in the Ozarks stated
that about 21.3 percent of their total retail business was
obtained from persons who did not live in their trading area
(Table 3). The amount of business obtained from them amounted

to $68,000,000 in 1959,
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The amount of their total trade that operators considered
to be obtained from nonresidents varied from 0 to 100 percent.
However, the operators of service firms showed the lowest per-
centage from the tourist trade (4.2 percent), and the opera-
tors of motels and hotels the highest (94.3 percent). About
7 percent of the respondents stated that they received 100
percent of their business from local residents, whereas 12
percent said they received none of their business from loecal
people. In the former situation, the operators of farm supply
and agricultural product firms were in the majority, and in
the latter the operators of hotel and motel firms were domi-
nant. Ninety-three percent of the operators said that some per-
ceritage of their business was obtained from nonresidents.

This fact indicates the broad influence of the tourist trade
on trade in the Ozark area.

Previous studies of tourist expenditures and comparisons
with the estimates made by retailers in the 1959 survey are
shown in Table 4. The tourist surveys indicated that tourists
spent about 70 percent of their trip outlay for food, lodging
and transportation, whereas the retailers' opinion in the
Ozark area indicated that tourists spent about 72 percent on
these items. However, the breakdown on the other three items
differed materially. The tourist survey showed that about 11
cents of each dollar was spent for entertainment purposes,
whereas the retailers indicated that this item amounted to
about 3 cents of each dollar. For the other two items, the
tourist surveys showed an expenditure of 5 cents for services
and 14 cents for other retail purchases, compared with the
retail survey, which showed an expenditure of 1 cent for ser-
vices and 24 cents for other retail purchases.

TABLE 4--DISTRIBUTION OF TOURIST'S DOLLAR SPENT FOR SELECTED

ITEMS, AS INDICATED BY TOURIST SURVEYS AND
RETAILERS' OPINIONS, OZARKS, 1959

Tourist Retailers'
Item Surveys® Opiniong¥#*
Percentage of Tourist's Dollar Percent Percent
Spent for --
Food 27 25
Lodging 21 19
Transportation 22 28
Other Retail Purchases 14 24
Entertainment 11 3
Services 5 1
TOTAL 100 - 100

*The 1958 Tourist Survey in Missouri, Missouri Division
of Resources and Development, p. 12.

*#*Data from 797 operators of retail firms in the Ozark
Area. Detailed data are shown in Table 3,
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These variations may be attributed to differences in
recreational facilities. In the Ozark area, many of the at-
tractions are gifts of nature and are enjoyed at small cost.
In other areas, the attractions are man-made and require pay-
ment of a fee. Also, with less elaborate facilities, the
desires of tourists for services are reduced--the "roughing
it" attitude prevails.

A generalized estimate of the relative importance of the
tourist trade to a given area could have been obtained from
any one of the first three items listed in Table 4. For exam-
ple, if only data on the expenditures for lodging were avail-
able (14 mi{lion) and it was known (as indicated% from pre-
vious surveys that this item represented about 20 percent of
the tourist's expenditure, it could be assumed that the total
outlay would be about $70,000,000. In this instance, this
estimate would have been about the same as the estimate devel-
oped after interviewing the various retailers--$68,000,000.

Expenditures of tourists in the Ozark area were more than
half as large as the total sale of all farm products
(568,000,000 from tourists compared with $121,756,000 for farm
products in 1959). This estimate places the tourist trade
second to agriculture in its relative importance to the area.

EFFECT OF TOURIST BUSINESS ON INCUMES

Probably as important as measuring the amount of tourist
expenditures is that of determining the impact on the local
population. If only a few operators receive increased returns
from the tourist trade, it has less impact on the local econ-
omy than if many people share in it. Also, if the recreation-
al resource is to be used to help raise the level of living
of local people -- the additional jobs created through expan-
sion of the tourist trade must be available to them as propri-
etors or employees or through sale of their products in retail
stores. An analysis of what has happened in this regard in
the past may give some indication of what will happen in the
future.

Therefore, an analysis of data from the survey of the
characteristics of employers and employees, and of the sources
of products they marketed in 1959 was made to indicate the
impact of expansion of tourist trade on the people in the area
and on opportunities for employment. Additional information
was obtained on the kind and dollar volume of locally-produced
products that were sold.

Characteristics of Operators

Age and Sex

The operators of retail and service businesses usually
have had more training and are more mature than a person first
seeking a job. In the Ozark area, more than 93 percent of the
operators of retail and service firms were over 30 years of
age (Table 5). More than 95 percent were less than 65 years
of age. The most common ages were those between 45 and 64
years.
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TABLE 5 -- PERCENTAGES OF OPERATORS OF RETAIL AND SERVICE
FIRMS, BY AGE AND SEX, 1959

Sex of QOperator

Item "Male Female Total
Number of Operators 720 74 794%
Percent Percent Percent

Age of Operator -

Under 30 7.4 PR 6.7
30-44 37.4 54.1 38.9
45-64 50.8 41.9 50.0
65 and over 4.4 4.0 4.4

Total 100.0 100.0 100.0

*There were 3 of the 797 operators who did not provide
information on their ages.

Approximately 9 percent of the operators were female.
The most common types of businesses managed by women were
restaurants and apparel shops. WNone of the female operators
were under 30 years of age; the most common ages were between
30 and 44 years.

Tenure of Operators

Approximately 87 percent of the retail and service bus-
inesses were operated by their owners (Table 6). Another 2
percent, usually service stations, were operated by lessees
whose tenure was similar to that of an owmer-operator.

More of the operators who were over 30 years of age were
owners than were those who were under 30. However, there was
no significant relation between owner-operation and the wvar-
ious ages above 30 years. Apparently, ownership of a business
is gained at a rather early age and does not alter signifi-
cantly as the operators grow older.

At the time of the interview, about 45 percent of the
operators had established the businesses they were running.
Fewer of the operators who were under 30 years of age than
of those over 30 had established their own businesses. For
those over 30 years of age, there was no significant relation
between the various ages of operators and whether they had
founded the business.



TABLE 6--DISTRIBUTION OF OPERATORS OF RETAIL AND SERVICE BUSINESSES, BY AGE,
AND TENURE, OZARKS OF MISSOURI, 1959

Item Age of Operator
Under 65 and
30 30 - 44 45 - 64 over Total
Number of Operators 53 309 397 35 794
Percent Percent Percent Percent Percent

Tenure of Operator¥* -3
Owner-Operator 67.9 87.1 89.2 88.6 86.9 @
Manager 28.3 10.7 9.3 11.4 11.2 o
Lessee 3.8 2.2 1.5 1.9 &
TOTAL 100.0 100.0 100.0 100.0 100.0 EJ
Operator Established E:
Business#®#¥ =
Yes 24.5 40.4 49.6 48.6 4i 7 -]
No 75.5 59.6 50.4 51.4 55.3 -

TOTAL 100.0 100.0 100.0 100,0 100.0

*Statistical test: Age of operator under 30 years of age and 30 years and older by
owner-operator; computed chi-square 17.64, critical chi-square at .05 probability 3.84.

For difference between age intervals over 30 years and owner-operator; computed
chi-square 1.36, critical chi-square at .05 probability 3.84

**Statistical test: Age of operator under 30 years and 30 years and older by operator
established business; computed chi-square 17,64, critical chi-square at .05 probability
3.84. For difference between age intervals and 30 years and over and operator established
business; computed chi-square 5.03, ecritical chi-square at .05 probability 5.99.

61
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Place of Birth and Farm Experience

Of primary importance in gaining the support of loecal
residents for developing tourist resources is factual infor-
mation about opportunities the development will provide for
increasing incomes. About 63 percent of the operators of
retail and service establishments had been born in the area
(Table 7). Another 12 percent were born in other areas of
Missouri. Only 25 percent were born outside the state.

As more of the people are employed in agriculture than in
any other occupation and as the demand for farm workers has
been decreasing, many of those now in the area need to seek
new vocations. About 72 percent of the operators of retail
and service businesses in the area said they were reared on
farms or had farmed at one time. Sli%htly more of the younger
than of the older operators had farm backgrounds. It seems
therefore, that many local farmers who wanted to enter the re-
tail business were able to do so. Furthermore, since the
tourist trade has been expanding rapidly and a higher percen-
tage of the younger operators have farm backgrounds, these
tourists apparently have increased the opportunities for farm

outh to become proprietors and managers of retail and service
usinesses,

Places of Employment

To obtain some idea of the characteristics of the indivi-
duals who become operators of retail and service establish-
ments in the Ozark area, operators were asked about their job
experiences during the last 20 years. Seventy-nine percent
said they had not been employed outside Missouri and 52 per-
cent that they had not been employed outside their present
county (Table 8). Those operators who had been employed out-
side the county indicated that most of their previous jobs
were in Missouri but not in the Ozark area. Many of them had
worked in Kansas City and St. Louis.

Educational Background

The level of education or training may be important in
the management of some businesses. College training is often
required. However, in this area, only 22 percent of the oper-
ators had attended college, and about 8 percent had graduated
(Table 9). A college degree was most often mentioned by drug
store proprietors or managers.

Trade school training is often substituted for college
training as it may be of greater value in the operation of
some types of business. Sixteen percent of the operators had
attended trade schools. Those who were 30 to 44 years of age
were more likely to have had trade school training than those
in other age groups. This may have been a result of the
Veterans Training Program. The trade school most often men-
tioned was that %ur mechanics.



TABLE 7 -- DISTRIBUTION OF OPERATORS OF RETAIL BUSINESSES BY AGE, PLACE OF BIRTH, AND
FARM EXPERIENCE, OZARKS, 1959

Item Age of Operator
Under 65 and
30 30-44 45-64 Over Total
Number of Operators 53 309 397 35 794
Fercent Percent Percent Percent Percent
Place of Birth:
Same or Adjacent County 64 .2 58.3 50.4 42.9 54.0
Other County in Ozarks 9.4 8.7 8.6 8.6 8.7
Other County in Missouri 13.2 11.0 12.3 11.4 11.8
Outside Missouri 13.2 22.0 28.7 37.1 25.5
Total T00.0 100.0 100.0 T00.0 T00.0
Operator Reared on a Farm:
Percentage Answering -
Yes 69.8 68.0 70.3 60.0 68.9
No 30.2 32.0 29.7 40.0 31.1
Total ; ; : 100.0 :
Operator was Reared on a
Farm or Farmed:*
Percentage Answering -
Yes 73.6 71.8 72.0 60.0 71.5
No 26.4 28.2 28.0 40.0 28.5
Total 100.0 100.0 100.0 100.0 100.0

*Statistical test: Age of operator and whether operator was reared on a farm or was
a farmer; computed chi-square 2.86, critical chi-square at .05 probability 7.82.
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TABLE 8 -- PLACE OF EMPLOYMENT OF OPERATORS OF RETAIL AND SERVICE BUSINESS BY AGE OF

OPERATOR
Age of Operator
Under 65 and
30 30-44 45-64 Over Total
Mumber of Operators 53 309 397 35 794
Percent Percent Percent Percent Percent
Operator Left County for
Employment Sometime During
the Last 20 Years -
Yes 43.3 51.5 47.6 37.1 48.4
No 56.7 48.5 52.4 62.9 51.6
Total 100.0 100.0 T00.0 T100.0 100.0
Operator Had Employment in
Other Ozark Counties in
Missouri During the Last
20 Years -
Yes 9.4 12.9 13.6 2.9 12.6
No 90.6 87.1 B86.4 97.1 87.4
Total T100.0 100.0 100.0 T100.0 100.0
Operator Had Employment in
Other Than Ozark Counties in
Missouri During the Last 20
Years -
Yes 24.5 23.3 22.9 8.6 22.5
No 75.5 76.7 77.1 91.4% 77.5
Total T00.0 100.0 T00.0 100.0 .
Operator Left State for
Employment During the Last
20 Years Other Than Military -
Yes 13.2 23.0 18.9 28.6 21.0

No 86.8 77.0 81.1 71.4 79.0
Total T00.0 100.0 T00.0 100.0 100.0
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TABLE 9 -- DISTRIBUTION OF OPERATORS OF RETAIL AND SERVICE BUSINESS, BY AGE AND EDUCATION,
OZARKS OF MISSOURI, 1959

Age of Operator

I Under 65 and
tem 30 30-44 45-64 Over Total
Number of Operators 53 309 397 35 794
Percent Percent Percent Percent Percent
Percentage of Operators
Answering -
Attended High School
Yes 96.2 82.2 67.8 57.1 74.8
Years Attended
1 3.8 4.2 3.0 8.6 3.8
2 1.9 7.1 12.1 11.4 9.4
3 1.9 4.5 3.3 — 3.5
4 88.6 66 .4 49.4 37.1 58.1
No* 3.8 17.8 32.2 42.9 25.2
Total T00.0 100.0 . " T100.0
Attended Trade School:
Yes 15.1 21, 7% 12.3 14.3 16.2
No 84.9 78.3 87.7 85.7 83.8
Total 100.0 T100.0 T00.0 100.0 T00.0
Attended College:
Yes 43.4 21.0 20.7 8.6 21.8
No 56.6 79.0 79.3 9l.4 78.2
Total T00.0 T00.0 T00.0 100.0 T00.0
Graduated From College:
Yes 22.6 7.1 7.6 2.9 8.2
No 77.4 92.9 92.4 97.1 91.8
Total T00.0 T00.0 T00.0 T00.0 T00.0

* Statistical test: Between age of operator and whether attended high school computed
chi-square 37.27, critical chi-square at .05 probability 7.82,

#% Statistical test: Operators who were 30 to 44 years of age and who were other than
this age by operators who attended trade school; computed chi-square 11.27, critiecal
chi-square at .05 probability 3.84.
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About 25 percent of the operators had not attended high
school. High school attendance was indirectly related to age.
Forty-three percent of the Eenple who were 65 years of age or
older had had no high school training compared with only 4 per-
cent of the operators under 30 years of age.

In general, operators of retail establishments had had
more years of schooling than others living in the rural areas
of the Ozarks. For example, only 34 percent of the rural
people living in the eastern Ozark area in 1956 had attended
high school, whereas the study indicated that about 75 percent
of the operators of retail and service businesses in 1960 had
attended high school. Apparently the workers who have left
rural pursuits to become operators of retail businesses have
had considerably more formal schooling than those who have
remained in old jobs.

Business Ladder

Individuals have followed wvarious procedures in estab-
lishing themselves as operators of business firms. Among them
have been higher levels of education, special courses such as
those offered in trade schools, job experience, and on-the-job
training. To determine whether on-the-job training programs
had been substituted for formal educational training, the
operators were grouped into four age brackets (under 30 years,
30 to 44 years, 45 to b4 years and 65 years and over). About
7 percent of the operators who were interviewed were under 30
years of age. Thirty-six percent indicated that they had held
no other ;ob before becoming an operator of a business firm
(Table 10). Sixty-three percent of these operators had col-
lege training and another 16 percent had had trade school
training. All of the operators with management experience
only had attended high school,

About 24 percent of the operators who were under 30 years
of age had received apprenticeship training in jobs related to
their present occupations.3 All of them had finished high
school and 39 percent had attended a trade school or college.

Another 40 percent of the operators who were under 30
years of age had had experience in jobs unrelated to their
present occupations. Nearly 10 percent had had no high school
training.

For the under 30 years age group, a significant differ-
ence was noted between the percentage of operators who had had
some college training and had become operators with no other
experience (63.1 percent) and the percentage of operators who
had had no college training and had become operators with no

2Ronald Bird, Frank Miller, and Samuel G. Turner, Resources
and Levels of Income of Farm and Rural Nonfarm Households in
Eastern Ozarks of Missouri, Missouri Agricultural Experiment
Station Research Bulletin 661, 1958,

3ﬁpprenticeship was defined as experience gained as an em-
ployee of a similar or the same retail or service establish-
ment,
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TABLE 10--AGE DISTRIBUTION OF OPERATORS OF RETAIL AND SERVICE
BUSINESSES BY TYPE OF EXPERIENCE
AND EDUCATIONAL TRAINING

Age and Previous Experience of Operator¥*
Education Operator Apprenticed Unrelated to
only Present Job** Present Job
Number of Operators 19 13 21
Fercent Percent Percent

Age of Operator:
Less than 30 years old

College 63.1 30.8 33.3
Trade School+ 15.8 7.7 19.1
High School 21.1 61.5 38.1
No High School e . nns 9.5
Total 100.0 T00.0 T00.0
Number of Operators 89 77 143
Percent Percent Percent
30 to 44 years old
College 28.0 11.7 21.7
Trade Schooly 13.5 23.4 20.3
High School 46.1 54,5 44 .8
No High School 12.4 10.4 13.2
Total T00.0 100.0 T00.0
Number of Operators 199 __52 _146
Percent Percent Percent
45 to 64 years old
College 25.8 23.1 13.0
Trade School+ 9.1 13.5 13.0
High School 40.4 26.9 38.4
No High School 24.7 36.5 35.6
Total 100.0 100.0 100.0
Number of Operators 17 2 16
Percent Percent Percent
65 years old or older
College 17.6 senn e
Trade School+ 5.9 50.0 18.7
High School 47.1 - 31.3
No High School 29.4 50.0 50.0
Total T00.0 T00.0 T00.0

*In most instances, the data included was the employ-
ment experience of the operator for the last 20 years.

#%'"Apprenticed" was defined as experience gained as an
employee of a similar or the same retail or service
establishment.

tMost of the operators had attended high school.
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other experience (36.9 percent). Apparently formal education
was substituted for time spent in gaining experience in wvar-
ious other lines of work. Also, more of those who had been
apprenticed in jobs similar to their present occupations had
finished high school than those who had gained experience in
fields unrelated to their present positions.

About 39 percent of the operators were 30 to 44 years of
age. Twenty-nine percent had become operators with no other
experience; another 25 percent had had apprenticeship training
Forty-six percent of the operators had held jobs that were un-
related to their present occupations. The percentage of oper-
ators who had attended college and had had no apprenticeship
training (28.0 percent) was significantly larger than the pro-
portion who had attended college and alsoc had had apprentice-
ship training (11.7 percent). Fewer of the operators with
management experience only than of those with a wider range of
experience had attended trade school. There was no signifi-
cant relation between the number of operators who had only
grade or high school training and their previous background of
experience. )

For the 30 to 44 year age group, very few operators who
had been apprenticed in their current jobs had attended col-
lege. Yet operators who had worked at unrelated jobs had had
?sbmuch college training as those who had held only operator

obs.

The information on job experience covered only the last
20 years; the background of operators who were over 44 years
of age may be incomplete. Because of the changing nature of
the retail business, it is believed that this omission does
not destroy the significance of the findings. For this reason,
the data are presented.

Fifty percent of the operators of retail and service
businesses were 45 to 64 years of age. Twenty-one percent of
these people had attended college. Fewer of those who had
held jobs unrelated to their current occupations had had some
college training than of those who had had experience in dif-
ferent jobs. However, there was no significant difference
between those who had held management jobs only and those who
had been apprenticed with regard to amount of college training
Nor was there any significant relation between the number
having high school training and their experience background.

About & percent of the operators of retail businesses in
the Ozark area in 1960 were 65 years of age and older. More
-than 40 percent of these operators had had only a high school
education.

For the younger operators, high school and college train-
ing has been a requirement for management jobs, However,
some individuals have substituted apprenticeship training for
formal education. The fact that many operators had gained
owvnership with little formal education and were lacking in
apprenticeship training shows that these aids to ascent of the
business ladder are not essential to owner-operatorship., How-
ever, they seem to be helpful.

The data enumerated previously indicated that 87 percent
of the operators of retall and service businesses were owners;
75 percent were born in Missouri; 72 percent were reared on
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farms; more than 50 percent had not been employed outside the
county in which they were born; about 45 percent had estab-
lished the businesses they were currently operating, and more
of the younger operators than of the older people claimed the
Ozark area as their place of birth. Since the tourist trade
has increased rapidly in recent years, it is concluded that
its impact on this area has been to offer many local residents
an opportunity to become owners of retail and service estab-
lishments. For the most part, operators who had been farmers
have become owners or managers of these businesses.

Characteristics of Businesses

Methods of Operation and Hours of Labor

To the patrons, especially farmers, the occupation of
retailer may seem to be a glamorous and relatively easy way
of making a living. In the Ozark area, this concept is not
correct. The operators of these businesses probably work more
hours per year, per week, and per day than any other workers
in the area. Ninety-four percent of the respondents stated
that they were open for business every month during the year,
and about 43 percent were open 7 days a week. Less than 2
percent were open 5 days or less, and 55 percent were open for
business 6 days of the week. BSeventeen percent of the opera-
tors said they catered to trade 24 hours a day, and less than
2 percent were open for business less than 10 hours a day.
Since most of these establishments were operated by the owner
or his wife, time for other activities was limited.

Gross Sales

For these long hours of labor, the operators of retail
stores and service businesses in the Ozark area have received
modest returns. Although no data on net incomes were obtained
an indication of their levels can be obtained from gross sales
Many items of merchandise are sold with a markup of less than
25 percent of the original cost. From this amount, the oper-
ator pays wages to hired labor and interest on capital, as
well as returns to himself and his family.

About 15 percent of the operators reported gross sales of
less than $10,000 (Table 11). An equal number reported gross
incomes between $10,000 and $19,999. Less than 14 percent
reported gross incomes ranging from $20,000 to $29,999. More
than 44 percent of the operators reported sales of less than
$30,000, whereas less than 13 percent had sales of more than
$100,000, Of significance was the fact that as the age of
the operator increased, the gross sales decreased.

Number of Emplovees

Most of the retail and service establishments in the
Ozark area are small in terms of number of employees. About
15 percent of the businesses employed only the operator.
Another 33 percent.had only one additional worker. In many
instances, this worker was the operator's wife or a member of



TABLE 11 -- GROSS SALES OF RETAIL AND SERVICE BUSINESSES BY AGE OF OPERATOR

Age of Operator®

Under 65 and
Gross Sales 30 30-44 45-64 ___ Over Total
Number of Operators 53 309 397 35 794
Percent Percent Percent Percent Percent
Gross Sales Were —
Less than 510,000 7.5 11.7 16.9 i7.1 15.1
$ 10,000 to $ 19,999 1.9 18.4 14.9 17.1. 15.5
$ 20,000 to $ 29,999 24,5 13.6 12.8 2.9 13.5
2 30,000 to 5 39,999 17.0 7.8 7.8 11.4 8.5
40,000 to 5 49,999 3.8 7.1 7.5 5.7 7.1
S5 50,000 to 59,999 28.4 19.1 20.4 20.0 20.4
5100,000 to $199,999 7.5 12.6 11.1 2.9 11.1
$200,000 and Over 9.4 9.7 8.6 2.9 8.8
Total 100.00 100.00 100.00 100.00 100.00

*Statistical test: Age of operator and gross sales; computed chi-square 42.78,
critical chi-square at .01 probability 38.93.

8¢
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his immediate family (Table 12). Fifty-two percent of the
businesses employed more than two workers but only slightly
over 4 percent had more than nine workers. There was no sig-
nificant difference between number of employees hired and age
of operator.

Younger operators transacted more business than the older
men but employed no more workers. About 36 percent of the
operators employed part-time workers. In 56 percent of these
situations, only one person was hired. It is concluded, there-
fore, that in most instances, retail and personal service
firms in this area offer employment mainly to full-time work-
ers. Hence, they provide employment opportunity to the type
of worker who wants a permanent job.

Conditions of Employment and Characteristics of Workers

Number Employed and Wages Paid

Data were obtained on 2,756 employees who were hired by
the operators of retail and personal service establishments in
1959. Some of these workers were the wives or children of the
operators and received no direct wages. The fact that their
services were available made it unnecessary for the operator
to hire additional help. From the standpoint of the employer,
however, the availability of these workers saved a direct out-
lay of cash to obtain their services.

To expand the 2,756-worker sample in the survey to the
total number in the 3l-county area, the following assumption
was made that the number of employees hired by the various
types of firms for which data were obtained would bear the
same ratio to their wolume of business as the number of employ-
ees bore to the total volume of business done by that type of
firm in the area. The firms whose operators were interviewed
had about 16 percent of the volume of business done by all
similar establishments in the area in 1959. Therefore, it was
assumed that information was gathered on about 16 percent of
the employees. The resulting multiplier to expand the sample
to represent the universe was 6.357. The total number em-
ployed, therefore, was 17,519.

e census of retail business shows that in 1958 there
were 12,012 employees. The following facts may explain all or
a considerable part of the difference. First, the census data
were obtained for the week of November 15. This procedure ex-
cluded most if not all of the part-time workers who were in-
cluded in the survey. These part-time workers represented
about 18.4 percent of the total number. If these workers were
included in the census data, the number would be expanded from
12,012 to 14,721, Second, the census shows the number of paid
workers. More than one-sixth (16.9 percent) of the workers
enumerated in the survey were members of the operator's family,
who, in most instances, were not paid salaries. If these
people were included, the census data would expand from
14,721 to 17,715 workers, which is close to the 17,519 workers
estimated from the survey data,



TABLE 12 -- NUMBERS OF FULL-TIME AND PART-TIME WORKERS EMPLOYED IN RETAIL AND SERVICE
BUSINESSES, CLASSIFIED BY AGE OF OFERATOR

413

Age of Operator¥®

Under 65 and
i 30 30-44 45-64 __ Over Total
Number of Operators 53 309 397 35 794
Percent Percent Percent Percent Percent
Percentage of Operators
Reporting —

Full-time Employees:%#%

hmpl Y 13.2 13.0 14.6 28.6 14.5

2 28.3 29.4 36.3 45.6 33.5

3 18.9 19.7 16.1 8.6 17.4

4 11.3 14.6 12.1 5.7 12.7

5 11.3 4.5 5.3 5.7 5.4

6 to 9 13.2 13.6 12.1 2.9 12.3

10 and Over 3.8 5.2 3.5 2.9 4,2

Total 100.0 T100.0 T100.0 T00.0 T00.0

Part-time Employees:

None 60.4 62.8 64.5 74.3 64.0

1 22.6 19.4 20.9 17.1 20.3

2 13.2 8.1 9.3 5.7 8.9

3 3.8 5.2 2.3 ceaa 3.4

4 and Over i 4.5 3.0 2.9 3.4

;
:
g,
]
g

Total

uone)g juswuadxy [RININOULY UNOSSI

*Statistical test: Age of operator and whether operator employed more full-time
workers; computed chi-square 28.06, critical chi-square at .05 probability 28.87.

**Includes the operator.
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In estimating wages paid to employees in the area, it was
assumed that payments by all firms had the same relationship
to total sales that wages bore to the total sales of the sam-
ple firms. The resulting multiplier was the same as that used
in determining the total number of employees (6.357). By this

rocedure, the wages paid to all employees in 1959 were
27,435,000.

The census data showed a total payroll of $24,849,000 for
1958, Since the total retail sales were estimated to be about
3 percent greater in 1959 than in 1958, and more workers were
required to take care of the increased volume, the estimate of
$27,435,000 in 1959 was considered to be closely comparable to
the figure reported in the census.

The estimated total number of employees hired by wvarious
types of firms in the Ozark area varied from 190 for the farm
supply and agricultural firms to 2,372 for restaurants (Table
13?. Three of the four types of firms that hired the most
employees in relation to their total volume of business also
derived the largest share of their business from nonresidents
(tourists). It was concluded, therefore, that an increase in
the tourist trade would provide more jobs in retail and per-
sonal service firms than would be made available if business
activity were increased through expansion of purchases by
such local residents as farmers. For example, one worker was
hired for each $52,632 of business done by operators selling
farm supplies and agricultural products, whereas almost 9
workers were hired by the operators of restaurants to handle
the same wvolume of business.

Number Employed to Cater to Tourists

The number of employees hired as a result of the tourist
trade can only be approximated, because workers are not hired
to serve specific groups. However, if it is assumed that an
employee is hired to sell merchandise or to provide services
that result in profits, it is logical to conclude that without
the extra business fostered by the tourist trade some of the
employees would not be needed. Furthermore, there is a rela-
tionship between the number of employees and the volume of
business each can handle efficiently for different types of
business activities. If this relationship is fairly constant,
the number of employees hired as a result of increases in the
tourist trade will be approximately proportional to the wvolume
of business per worker. Based on this premise, an estimated
5,321 employees were hired as a result of the tourist trade
(Table 14). Although tourists contributed about 21 percent
of all the business done in the area, it was estimated that
over 30 percent of the employees owed their jobs to this
activity. More than 53 percent of the workers who were hired
as a result of the tourist trade were employed by operators of
restaurants, motels, or hotels., Because most of the employees
of these firms are women (65.7 percent), it is presumed that
the tourist trade provides jobs for members of families who
might otherwise be unemployed.



TABLE 13 -- NUMBER OF EMPLOYEES, VALUE OF RETAIL SALES, AND WAGES PAID BY TYPES

OF RETAIL FIERMS

Value
Number of Retail

Type of Firm Employees® Sales Wages Paid
1,000 1,000
Dollars Percent Dollars
Groceries 1,829 58,000 4.9 2,861
General Merchandise 1,711 31,000 6.3 1,947
Apparel and Accessories 578 11,000 6.2 684
Drugs 395 7,000 10.4 728
Taverns, Liquor Stores and Bars 425 5,500 9.1 502
Restaurants 2,372 14,000 23.0 3,222
Furniture and Home Furnishings 372 10,000 7.7 766
Lumber, Building Materials and Hardware 1,105 32,000 8.3 2,648
Automotive Dealers and Garages 1,775 60,000 9.1 5,487
Gasoline Service Stations 1,295 30,000 7.0 2,108
Farm Supplies and Agricultural Products 190 10,000 4.2 415
Amusements 887 5,000 10.5 526
Other Retail Stores 1,475 20,000 11.8 2,360
Motels and Hotels 1,785 14,000 6.7 931
Personal Service 1,325 12,000 18.8 2,250
Total 17,519 319,500 8.6 27,435

*These data were derived by expanding the information obtained by interviewing
representative operators to represent the entire retail and service trade in
the area. The sampling rate was 1 to 6.357. The number of employees hired

includes part-time help as well as relatives who were not paid a wage.

A
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TABLE 14 -- ESTIMATED NUMBER OF EMPLOYEES HIRED BY VARTIOUS TYPES OF RETAIL AND PERSONAL SERVICE
FIRMS TO SERVICE RESIDENT AND NON-RESIDENT CUSTOMERS

Total
Number of Employed by Operators to Provide Service to -
Type of Firm Emplovyeesg¥® Fesidents Non-residents
Percent Percent
Number of Total Number of Total
Groceries 1,829 1,577 86.2 252 13.8
General Merchandise 1,711 1,393 Bl.4 318 18.6
Apparel and Accessories 578 499 86.4 79 13.6
Drugs 395 350 88.6 45 11.4
Taverns, Liquor Stores and Bars 425 277 65.2 148 34.8
Restaurants 2,372 1,224 51.6 1,148 48.4
Furniture, Home Furnishings 372 325 87.4 47 12.6
Lumber, Building Materials and
Hardware 1,105 960 86.9 145 13.1
Automotive Dealers and Garages 1,775 1,495 84.2 280 15.8
Gasoline Service Stations 1,295 887 68.5 408 31.5
Farm Supplies and Agricultural
Products 190 174 91.5 16 B.4
Amusements BB7 593 66.9 294 33.1
Other Retail Stores 1,475 1,099 74.5 376 25.5
Motels and Hotels 1,785 80 4.5 1,705 95.5
Personal Service 1,325 1,265 95.5 60 4.5
Total 17,519 12,198 69.6 5,321 *% 30.4

*These estimates were made by expanding the sample to the volume of business of the entire
retail and service trade in the area and calculating the number of employees required to
take care of that volume. The sampling rate was 1 to 6.357. The number of employees
includes part-time help as well as relatives who were not paid a wage.

*%34 .3 percent were males and 65.7 percent females.
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Wages paid to employees who cater to tourists. - The
same assumptions that were used in estimating the number of
employees hired as a result of the tourist trade were used in
estimating the wages paid to these workers. The amount was
$6,119,000 (Table 15). It was approximately 22 percent of all
wages paid by operators of retail and personal service estab-
lishments in the area. This figure (22 percent of wages) is
less than the 30 percent estimated for the number of workers
hired (Table 14). However, the estimate of wages may be con-
siderably lower than the actual compensation c% employees,
Wages paid to some such employees as waitresses were included,
but no value was added for tips. Sewveral operators of restau-
rants indicated that tips amounted to as much as the wages
paid. Since payments to restaurant employees represented more
than 25 percent of all wages growing out of the tourist trade,
a doubling of the payments to waitresses would raise the in-
come of workers derived from the tourist trade to more than 25
percent of the total. Because no firm figure was available on
the actual value of tips, it was considered inadvisable to
accept the 25 percent figure. The $6,119,000 estimate in
Table 15 probably is appreciably below the actual return.

Conditions of Emplovment

Residence of employees: About 97 percent of the employ-
ees lived in the county in which they worked and had resided
there prior to the date they were hired. Expansion in the
volume of retail and service business has provided additional
jobs to local people. It is concluded, therefore, that a
further increase in trade resulting from additional tourists
would provide comparable job opportunities to the local resi-
dents.

Length of employment: The operators who were interviewed
indicated that almost 82 percent of their hired workers were
employed full time (Table 16). The proportion varied from 59
percent for amusement firms to 97 percent for farm supply and
agrieultural product firms, Part time help was usually for
less than 200 days a year. The most frequent employers of
part time help were the operators of amusement firms. The
relatively high percentage of workers kept full time (59.3
percent) was not expected because of the seasonality of the
tourist business. Employment of relatives or members of
families may explain this tendency to keep workers full time.
The savin% from disaharging this type of help is not great.

The fact that almost 82 percent of the employvees of retail
and personal service firms were hired full time indicates that
these operators have provided considerable employment stabil-
ity in the local economy.

Unfortunately, the tourist business is seasonal. Nor-
mally it is associated with considerable seasonal variation in
employment., Yet, in this area, employment has not varied
nearly as much as has the number of visitors. For example,
nearly 65 percent of the employees of motel and hotel opera-
tors were hired full time, whereas the volume of business of
these firms was more than four times greater in the summer
months than in the winter quarter of 1959,




TABLE 15 -- VALUE.OF WAGES PAID TO EMPLOYEES WHO SERVICED RESIDENTS AND NON-RESIDENTS, BY TYPES

OF FIRMS
Total
Wages Wages Paid by Operators to Provide Service to -
Type of Firm Paid* Fesidents Non-residents
1,000 1,000 Percent 1,000 Percent
Dollars Dollars of Total Dollars of Total
Groceries 2,861 2,466 86.2 395 13.8
General Merchandise 1,947 1,585 81l.4 362 18.6
Apparel and Accessories 684 591 86.4 93 13.6
Drugs 728 645 88.6 83 11.4
Taverns, Liquor Stores and Bars 502 327 65.2 175 34.8
Restaurants 3,222 1,663 51.6 1,559 48.4
Furniture, Home Furnishings 766 669 87.3 97 12.7
Lumber, Building Materials and
Hardware 2,648 2,301 86.9 347 13.1
Automotive Dealers and Garages 5,487 4,620 84.2 867 15.8
Gasoline Service Stations 2,108 1,444 68.5 664 31.5
Farm Supplies and Agricultural
Products 415 380 91.6 35 8.4
Amusements 526 352 66.9 174 33.1
Other Retail Stores 2,360 2.072 87.8 288 12.2
Motels and Hotels 931 52 5.6 879 94 .4
Personal Service 2,250 2,149 95.5 101 4.5
Total 27,435 21,316 77.7 6,119 22.3

*Data derived by expanding the information obtained by interviewing representative operators
to represent the entire retail and service trade in the area. The sampling rate was 1 to
6.357. Includes wages paid to full- and part-time workers.
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TABLE 16--DISTRIBUTION OF EMPLOYEES BY DAYS EMPLOYED IN 1959 AND BY TYPE OF FIRM

Employee Who Worked

Number of Less Than 200 to Full-
Type of Firm Employees®* 200 Days 299 Days Time Total
Percent Percent Percent Percent
Groceries 1,829 14.5 4.0 81.5 100.0
General Merchandise 1,711 17.6 2.5 79.9 100.0
Apparel and Accessories 578 10.0 “ous 90.0 100.0
Drug Stores 395 5.6 14.4 80.0 100.0
Taverns, Liquor Stores and Bars 425 12.7 1.8 85.5 100.0
Restaurants 2,372 14.5 1.1 84.4 100.0
Furniture, Home Furnishings 372 5.6 2.2 92.2 100.0
Lumber, Building Materials
and Hardware 1,105 6.6 1.0 92.4 100.0
Automotive Dealers and Garages 1,775 3.7 1.0 95.3 100.0
Gasoline Service Stations 1,295 14.8 .9 84.3 100.0
Farm Supplies and Agricultural
Products 190 2.8 .6 96.6 100.0
Amusements 887 40.7 cene 59.3 100.0
Other Retail Stores 1,475 22.2 6.7 71.1 100.0
Motels and Hotels 1,785 24 .4 11.0 64.6 100.0
Personal Service 1,325 9.4 1.2 89.4 100.0
Total 17,519 15.2 3.2 81.6 100.0

*Data derived by expanding the information obtained from the sample of operators of retail
and personal service firms. The expansion factor was 6.357.

9¢
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Characteristics of Employees

Sex: The economic growth of any area depends upon job
opportunities and how fully the labor and other resources are
employed. Recently, women have entered the labor market in
increasing numbers, To fully utilize the labor force in any
area job opportunities should be provided for both sexes. 1In
the Ozark area, retail and personal service firms have pro-
vided opportunities equally to both. In 1959, only slightly
more than 50 percent of the employees were male (Table 17).

Certain types of firms employ many more men than women,
but the converse is true in other firms. For example, 90 per-
cent of the employees of automotive dealers and garages were
males, whereas less than 5 percent of the employees of rest-
aurants were males. Women were hired more often than men to

TABLE 17 -- DISTRIBUTION OF EMPLOYEES BY SEX AND BY TYPE OF
EMPLOYING FIRM, OZARKS OF MISSOURI, 1959

Total Employees*®

~ Percentage of Total
Type of Firm Both Sexes Male Female

Number Percent Percent
Groceries 1,829 51.7 48.3
General Marchandise 1,711 33.9 66.1
Apparel and Accessories 578 33.3 66.7
Drug Stores 395 25.8 74,2
Taverns, Liquor Stores and
Bars 425 42.5 57.5
Restaurants 2,372 4.8 95.2
Furniture, Home Furnishings 372 13,7 26.3
Lumber, Building Materials,
Hardware 1,105 84.1 15.9
Automotive Dealers and
Garages 1,775 90.0 10.0
Gasoline Service Stations 1,295 87.4 12.6
Farm Supplies and 4gri-
cultural Products 190 82.4 17.6
Amusements 887 53.5 46.5
Other Retail Stores 1,475 70.8 29.2
Motels and Hotels 1,785 20.2 79.8
Personal Service 1,325 57.8 42,2
Total 17,519 50.5 49.5

*Data derived by expanding the information obtained by
interviewing representative operators to represent all
of the retail and service firms. The sampling rate
was 1 to 6.357.
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work in restaurants, general merchandise, apparel, accessory,
and drug stores, taverns, liquor stores, bars, and motels and
hotels. Men were hired more often than women to work in fur-
niture and grocery stores, lumber yards, hardware stores,
garages, gasoline service stations, farm supply stores, agri-
cultural product receiving and processing plants, amusement
places, and other types u% retall businesses.

Ape of employees. - The employees of retail and personal
service firms were considerably younger than the operators of
these establishments. About 15 percent of the hired workers
were under 20 years of age (Table 18). None of the operators
of these firms were as young as this. Forty-one percent of
the employees of all types of businesses were from 20 to 39
years of age and almost 40 percent were between 40 and 59.
Lﬁss than % percent of the employees were more than 60 years
of age.

Usually, retailing is believed to require less physical
effort than other lines of work. Yet job opportunities for
people past 60 years of age seem to be limited in this area.
Only amusement places hired a considerable number of people
who were past 60 years of age. Most of these elderly people
were employed as part time workers. A previous study made in
the eastern Ozark area in 1956 showed that nearly 32 percent
of the households having incomes of less than 52,000 also had
male heads who were over 64 years of age. It is doubtful
whether the tourist trade in the area will expand sufficently
to permit employment of a substantial number of this age group.

The operators of drug stores and gasoline service sta-
tions most often hired workers who were under 20 years of age.
Drug stores usually hired girls, while gasoline service sta-
tions hired boys.

Work Assignments. - Employers were asked to indicate the
job performed by each employee and to rate the degree of train-
ing he considered desirable for each to handle the position
efficiently. Some of the assignments required either formal
education, trade school training, or several years of appren-
ticeship. Other positions were filled without even asking
the educational background or experience of the worker. The
positions were separated into three groups that corresponded
rather closely to the operators' ratings. These were desig-
nated as nonskilled, semiskilled, and managerial positions.
The major assignments in the nonskilled group included tasks
performed by maids, waitresses, clerks, and gasoline station
attendants. Those classified as semiskilled included tasks
performed by bookkeepers, cashiers, mechanics, plumbers, but-
chers, cooks, and various types of repair men. Jobs classi-
fied as managerial were those assigned to assistant managers,
sales managers, and department managers.

“Bird, Miller and Turner, op. cit., pp. 42-43.



TABLE 18 -- DISTRIBUTION OF EMPLOYEES BY AGE AND BY TYPE OF EMPLOYING FIRM

Are of Emplovees

All Under 65 and
Type of Firm Employees * 20 20-39 40-59 Dver Total
Number Percent Percent Percent Percent Percent
Groceries 1,829 21.2 37.4 37.1 4.3 100.0
General Merchandise 1,711 19.4 31.9 44,2 4.5 100.0
Apparel and Accessories 578 8.8 33.3 56.1 1.8 100.0
Drug Stores 395 46,2 28.8 23.1 1.9 100.0
Taverns, Liquor Stores and Bars 425 11.1 50.8 34.9 3.2 100.0
Restaurants 2,372 20.1 31.7 43.8 4.4 100.0
Furniture, Home Furnishings 372 4,2 48.4 42.1. 5.3 100.0
Lumber, Building Materials
and Hardware 1,105 8.3 43.3 40.5 7.9 100.0
Automotive Dealers and Garages 1,775 4.7 53.2 37.8 4.3 100.0
Gasoline Service Stations 1,295 22.6 52.6 23.3 1.5 100.0
Farm 3upplies and Agricultural
Broducts 190 8.0 45.7 43.1 3.2 100.0
Amusements 887 14.3 34.3 37.1 14.3 100.0
Other Ratail Stores 1,475 2,2 40.0 55.6 2.2 100.0
Motels and Hotels 1,785 10.4 30.2 53.3 6.1 100.0
Personal Service 1,325 6.7 48.9 38.8 5.6 100.0
Total 17,519 14.6 41.0 39.9 4.5 100.0

*Data derived by expanding the information obtained by interviewing representative
operators to represent all of the retail and service firms in the area. The
sampling rate was 1 to 6.357.

66L UHe[[ng Yyoressay

6E



40 Missouri Agricultural Experiment Station

Approximately 62 percent of the jobs performed by employ-
ees of retail and personal service firms in the Ozark area
were classified as nonskilled and 21 percent as semiskilled
(Table 19). Only 17 percent were classified as managerial.

More than 52 percent of the nonskilled employees were
listed as clerks, and more than 33 percent of the semiskilled
workers were listed as mechanics.

The fact that many of the jobs in retail and personal
service firms require very little training means that an ex-
pansion in these fields would provide job opportunities that
could be filled by local people.

Employvee's kinship to operator. - Seventy-eight percent
of the employees of firms where interviews were made were not
related to the operator; twenty-two percent were related
(Table 19). Most of the employees who were related were ei-
ther the husbands or wives of the operators.

Amount Paid to Full Time Workers

Also important, along with new jobs that will exist if
tourist expenditures are increased in the area, are the wage
rates that will be paid. Usually, wages are quoted in terms
of rate per hour, per day, per week, per month, or per year.
From the standpoint of the worker, the annual rate was con-
sidered most significant. At the time of the survey, each
employer was asked how much he was paying his workers and what
task each performed. The employees were grouped by sex, type
and duration of job, and amount paid during the year. Because
the wage rate paid for sales and personal service employees
is about the same in each establishment, no attempt was made
to separate the firms according to the effect of the tourist
trade on wage rates. All types of firms were included in the
income calculatiom.

Usually, unskilled workers are paid a lower rate than
those with skills. Similarly, women are paid at a lower rate
than men. This situation also exists in the Ozark area. The
average payment per male worker per year was $2,928; the
average per female worker was $1,840 (Table 20). Semiskilled
workers were paid about $500 more per year than those without
skills. Managerial workers were paid about $500 more per year
than semiskilled workers.

The average amount paid per year for a nonskilled male
worker was $2,618, but the range was from $600 to $6,000.
However, it should be kept in mind that these people perform
a wide variety of tasks. The average wage paid for a partic-
ular type of job varied less than $50 a year.

* Nonskilled female workers received about $900 less
(51,715) than male workers ($2,618). Their payments ranged
from $390 per year to $3,700, a wider range than for male
workers. Part of this difference may have been due to non-
reporting of benefits that certain female workers received.
For example, the tips received by waitresses were not reported
Also, many of the maids were provided transportation to and
from their jobs.



TABLE 19--DISTRIBUTION OF EMPLOYEES BY RELATIONSHIP TO OPERATORS OF BUSINESSES AND BY TYPE OF
JOBE PERFORMED

Relationship to Operator®¥®

All Husband Other Not
Type of Job Employees¥® or Wife Children Relative Related Total
Number Percent Percent Percent Percent FPercent
Unskilled:
Maid 534 3.6 13.1 3.6 79.7 100.0
Waitress 1,297 2.0 4.4 1.0 92.6 100.0
Clerk 5,690 10,2 5.8 5.4 78.6 100.0
Gasoline Station
A ttendant 1,392 .9 5.9 9.6 83.6 100.0
Others 1,907 .7 1.0 1.0 97.3 100.0
Total 10,820 6.0 5.2 4.5 84.3 100.0
Semi-skilled:
Bookkeeper 572 17.8 4.4 2.2 75.6 100.0
Cashier 235 10.8 ce s 5.4 83.8 100.0
Mechanic 1,233 1.0 1.0 1.0 97.0 100.0
Plumber 223 . P S 100.0 100.0
Butcher 146 — 13.0 . 87.0 100.0
Cook 528 1.2 3.6 95.2 100.0
Repair Work 140 R 4.5 e 95.5 100.0
Others 565 aaas 1.1 6.7 92.2 100.0
Total 3,642 4.0 2.4 2.1 91.5 100.0
Managerial:
Assistant Manager 2,173 53.5 11.4 14.6 20.5 100.0
Sales Manager 814 .8 8.6 .8 89.8 100.0
Department Manager 70 S 9.1 9.1 81.8 100.0
Total 3,057 38.3 10.6 10.8 40.3 100.0
GRAND TOTAL 17,519 11.2 5.6 5.1 78.1 100.0

#Data derived by expanding the information obtained by interviewing representative operators
angﬁpresent the entire retail and service trade in the area. The sampling rate was 1 to
**5tatistical tests: Employee related to operator by 3 major type of workers; computed
chi-square 504,240, eritical chi-square at .05 probability 5.991; employee related to
operator {excluding wife or husband) by 3 major type of workers; computed chi-square
197.629, eritical chi-square at .05 probability 9.448,
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TABLE 20--RANGE AND AVERAGE WAGES PAID FULL-TIME WORKERS PER YEAR BY SEX AND BY TYPE
OF JOB IN RETAIL AND SERVICE FIRMS

Amount Paid a Full-Time Worker Per Year

Male Female
Type of Job Range Average Range Average
Dollars Dollars Dollars Dollars
Unskilled:
Maid * * 750 to 2,400 1,360
Waitress * * 390 to 2,800 1,545
Clerk 1,000 to 6,000 2,594 900 to 3,000 1,872
Gasoline Station
Attendent 1,500 to 4,000 2,641 2,200 to 2,600 2,450
Others 600 to 6,000 2,637 700 to 3,700 1,582
Average #00 to 6,000 2,618 390 teo 3,700 1,715
Semi-skilled:
Bookkeeper 1,800 to 4,200 2,735 800 to 4,000 2,540
Cashier 1,875 to 6,000 3,146 * *
Mechanic 1,875 to 6,000 3,146 & *
Plumber 1,800 to 7,000 3,252 * *
Butcher 2,200 to 4,250 3,158 * *
Cook * * 900 to 3,500 1,993
Repair Work 2,100 to 4,250 3,216 * *
Other 2,200 to 10,000 3,366 600 to 4,200 2,250
Average [,800 to 10,000 3,181 600 to 4,200 2,239
Managerial:
Assistant Manager 1,000 to 6,000 3,765 * *
Sales Manager 2,000 to 6,000 3,567 * &
Department Manager 3,000 to 6,000 4,720 * *
Average 1,000 to 6,000 3,607 = kS
Average All Employees 1,000 to 10,000 2,928 600 to 4,200 1,840

#Data not available
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The average wage paid female gasoline station attendants
was larger than that paid to other nonskilled female workers.
This situation may have existed because of dual work assign-
ments, such as tending the pumps and keeping the books.

In the semiskilled category, the average wage paid to
male workers was $3,181 a year. The average for female work-
ers was $2,239. The wages paid by type of job in this group
varied more than in the nonskilled category.

A1l those managerial jobs listed were held by men. The
average salary paid per year was $3,657. Although many women
in the survey were holding managerial positions, each was re-
lated to the operator of the firm or was operating the busi-
ness.

Employees' Prior Residence -- Rural or Nonrural

To determine whether opportunities were awvallable to
rural residents in skilled, semiskilled or managerial jobs,
each employer was asked to indicate whether his employees'
residences were rural or nonrural prior to employment. About
97 percent were local residents.

About 41 percent of the emplugges who were hired in 1959
resided in a rural area prior to their current employment
(Table 21). There was no significant difference between the
percentages of employees who had had a rural residénce and
were hired for unskilled (41.9 percent) and semiskilled work
(44.1 percent). However, there was a significant difference
in the proportion hired for managerial jobs (34.2 percent) and
those hired for either nonskilled or semiskilled work (42.5
percent). This difference is probably accounted for by the
fact that many relatives of operators attained managerial
positions. Since the operator usually lived in town, his chil-
dren were classed as town residents. When this fact is con-
sidered, it is concluded that rural people have not been at a
disadvantage as compared with town residents in obtaining the
better paying jobs with retail and personal service firms in
the area. Since 41 percent of the employees were from the
open country, rural people apparently profited considerably
from expansion of the tourist trade and will probably con-
tinue to do so. Im 1959, in the Ozark area, about $6,119,000
in wage payments resulted from the tourist trade. If it is
assumed that 41 percent of this amount went to workers who
were previous residents of the open country, the rural popu-
lation profited by $2,509,000 in the form of wages. This
represents more than 3.7 percent of the total amount of money
spent by tourists in 1959.

Source of Goods Merchandised

Most retailers do not know the exact origin of the goods
they sell. However, many of those interviewed were acquainted
with the wholesalers who served them and knew whether the ar-
ticles they purchased were produced in the Ozark area. For
example, the operators of restaurants and food stores knew the
source of many of their food items, such as dairy, poultry,
and other meat products. Each operator was asked to name the
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TABLE 21--NUMBER AND PERCENTAGE OF EMPLOYEES OF RETAIL AND
SERVICE FIRMS, BY RESIDENCE PRIOR TO
PRESENT EMPLOYMENT, 1959

Employees Residence
Before Present

All Employment
Item Employees® Rural** Nonrural Total
Humberxr Percent Percent Percent
Unskilled
Maid 534 40.8 59.2 100.0
Waitress 1,297 32.8 67.2 100.0
Clerk 5,690 39.4 60.6 100.0
Gasoline
Station
Attendant 1,392 42.2 57.8 100.0
Other
Occupations 1,907 55.5 44 .5 100.0
Total or
Averaget 10,820 41.9 58.1 100.0
Semiskilled
Bookkeeper 572 29.9 70.1 100.0
Cashier 235 30.6 69.4 100.0
Mechanic 1,233 54.3 45.7 100.0
Plumber 233 44.1 35.9 100.0
Butcher 146 59.1 40.9 100.0
Cook 528 37.0 63.0 100.0
Repair Work 140 28.6 71.4 100.0
Other
Ocecupations 5635 48.3 51.7 100.0
Total or
Averaget 3,642 44,1 55.9 100.0
Managerial
Assistant
Manager 2,173 34.0 66.0 100.0
Sales
Manager Bl4 33.9 66.1 100.0
Department
Manager 70 45.5 54.5 100.0
Total or
Average 3,057 34.2 65.8 100.0
Grand Total
or Average 17,519 41.0 59.0 100.0

#Data derived by expanding the information obtained b
interviewing representative operators to represent the
entire area, retail and service trade. The sampling rate
was 1 to 6.357.

*%Fural residence is located outside an incorporated city
or town or unincorporated place with a population of 100
OT mMOre PErsons.

+Statistical tests: Between three major occupations and
employees' residence; computed chi-square 12.095, criti-
cal chi-square at .05 probability 5.99. Between two
groups, non-skilled, and employees' residence; computed
chi-square .851 critical chi-square at .05 probability
3.841.
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items he sold which he thought were produced in the Ozark area
and the cost to him of each of these items, The replies indi-
cated that in 1959, about 4.9 percent, or $15,686,000, of the
products were produced locally (Table 22). More than 60 per-
cent of this amount was for food items.

About 14 percent of the products marketed through food
stores were produced in the Ozark area and 86 percent else-
where. Although the 14 percent figure may be considered rel-
atively low, it shows the high degree of interdependence of
the people in our society. Foods that are grown and processed
throughout the world are marketed in almost Everg store in the
Ozarks. Even though more than $121,756,000 worth of farm pro-
ducts were produced and sold by farmers in this area in 1959,
retailers considered that less than $10,000,000 of their total
sales represented locally grown products.

To determine how much of the total value of locally pro-
duced goods was sold to tourists, the percentage of sales that
retailers attributed to the nonresident trade was applied to
the estimated value of locally produced goods, by type of

TABLE 22--VALUE OF RETAIL SALES AND PERCENTAGE THAT LOCALLY
PRODUCED GOODS REFRESENTED OF TOTAL SALES,
BY TYFE OF FIRM

All Retail Goods Produced in

Type of Firm Sales the Ozarks
1,000 1,000
Dollars Dollars Percent

Groceries 58,000 8,062 13.9
General Merchandise 31,000 2,635 8.5
Apparel and Accessories 11,000 330 3.0
Drug Stores 7,000 ceaas -
Taverns, Liquor Stores,

and Bars 5,500 28 i
Restaurants 14,000 1,544 11.0
Furniture, Home Furnishings 10,000 200 2.0
Lumber, Building Materials,

and Hardware 32,000 B96 2.8
Automotive Dealers and

Garages 60,000 37 “ous
Gasoline Service Stations 30,000 450 1.5
Farm Supplies and Agricultural

Products 10,000 370 Sl
Amusements 5,000 30 .6
Other Retail Stores 20,000 120 .6
Motels and Hotels 14,000 84 .6
Personal Service 12,000 900 7.5

TOTAL 319,500 15,686 4.9
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store noted in Table 22. The resulting computations indicated
that about $2,485,000 worth of locally produced goods were
sold to tourists in 1959 (Table 23),

The analysis presented in this section shows that local
residents have profited considerably from the tourist trade.
The expenditures of wvisitors have given them opportunities to
become proprietors of retail firms, to find jobs with firms
that cater to tourists, and to sell many of the locally pro-
duced products. The data show that 75 percent of the owners
of businesses were born in Missouri, most of them in the lo-
cality in which they were living at the time of the interview;
72 percent were reared on farms. The additional business that
was created thrnu%h expansion of the tourist trade provided
an estimated 5,000 jobs in retail and service firms. These
workers were paid over $6,000,000 in wages. About 97 percent
of these employees were recruited locally, and 41 percent
lived in the open country. Almost $2,SUg,DDD worth of loecally
produced goods were sold to tourists.

TABLE 23--VALUE OF ALL GOODS PRODUCED IN OZARKS AND PERCENTAGE
OF LOCALLY PRODUCED GOODS SOLD TO
NON-RESIDENTS BY TYPE OF FIRM

All Goods
Produced Goods Sold
Type of Firm in Ozarks to Non-Residents
1,000 1,000
Dollars Dollars Percent
Groceries 8,062 8a5 11.1
General Merchandise 2,635 366 13.9
Apparel and Accessories 330 22 6.8
Drug Stores = seeas ‘o e
Taverns, Liquor Stores, and
Bars 28 11 39.3
Restaurants 1,544 848 54.9
Furniture, Home Furnishings 200 80 40.0
Lumber, Building Materials,
and Hardware 896 109 12.2
Automotive Dealers and
Garages 37 8 21.6
Gasoline Service Stations 450 108 24.1
Farm Supplies and Agricultural
Products 370 8 2.2
Amisements 30 2 6.7
Other Retail Stores 120 13 10.8
Motels and Hotels 84 4 4.8
Personal Service S00 11 1.2
TOTAL 15,686 2,485 15.8
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BUSINESS CHANGES TO MEET THE
NEEDS OF TOURISTS

The businesses that react most quickly to consumer de-
mand are those that sell goods and services. Keeping ahead
of the crowd in meeting the wants of consumers is a must, if
a retailer is to remain in business. The merchant who best
guesses the wants of the consumer is best able to fulfill
these wants. New consumers and their buying habits, as well
as changes in the habits of established consumers, need to be
recognized and dealt with quickly. An influx of tourists into
an area leads to entry of firms that differ from those pre-
viously in existence. How well the merchants are able to
adapt their facilities to the needs of tourists helps to de-
termine whether they will continue to visit the area,

Tourism is not a new industry in the Ozark area, but its
increased size is new. The long depression and World War II
held down the number of visitors. After the war, the rapid
rise in income, the increase in number of paid vacations, and
expansion in the use of automobiles brought many new visitors
to the area. One indication of the magnitude of the change
is the number of visitors to state parks. In 1950, there were
564,114 visitors, whereas in 1960, 3,053,112 people stopped
at these parks (Table 24). This is almost a sixfold increase
in the ll-year period. Most of the increase has occurred in
the last 3 years.

Not only has the number of tourists increased but so have
their demands for more and different services. Old-timers
in the resort business speak ruefully of the days in the past
when visitors were willing to rough it in a cabin equipped
with a minimum of facilities. Today, the visitor demands a
cabin that is air conditioned, has television, and affords not
only the luxuries of his home but many that he may not have.
For example, a motel owner said that one day in late June he
closed his swimming pool for repairs and discovered that he
was able to rent only half of his motel units that evening.

TABLE 24--NUMBER OF VISITORS AT STATE PARKS IN THE OZARKS
OF MISSOURI, 1950-60%

Year Visitors Year Visitors

Mumber Number
1950 564,114 1956 1,173,041
1951 549,234 1957 1,177,906
1952 869,389 1958 1,285,807
1953 960,452 1959 2,450,844
1954 1,292,900 1960 3,053,112
1955 1,170,091

*Derived from unpublished data furnished by the
Missouri State Park Board.
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The following day he completed the repairs and all units were
rented, as they had been on the days prior to closing the pool,
His 34-unit motel was on a federal highway only 50 yards from
a public beach on Lake Taneycomo. Apparently, tourists came
to the lake to swim, but not in the lake.

Number and Types of Retailers

Both number and type of retail and service firms in the
Ozark area have changed significantly in recent years. One
difference is the rapid rise in number and quality of firms
that cater to the tourist trade. The 1948 census reported
that there were 6,559 retail and service firms in the area.
About 52 percent were classified as automotive dealers, gaso-
line service stations, restaurants, motels, hotels, liquor
stores or taverns, and other types of selected service firms.
Most of these firms received a large percentage of their bus-
iness from travelers and their volume of business has been
affected by changes in the number of tourists visiting the
area. In 1958, the census showed that there were 7,292 re-
tail and selected service firms in the area. About 59 per-
cent of these businesses were classified as indicated above.
Since 1958, the number of firms has increased rapidly. The
Department of Revenue of the State of Missouri reported sales
tax returns from 8,466 operators in 1960. Part of the in-
crease may be attributable to the seasonal nature of many bus-
iness operations. Sales tax data indicate that about 4 percent
of all businesses were open durin% the summer but closed in
winter. Most of these firms are largely dependent upon the
tourist trade.

To provide a better indication of the changes that have
occurred than could be obtained through an analysis of census
data, each operator in the 1960 survey was asked to indicate
the year in which his present business was established. The
answers were tabulated by the year of organization into 10 -
year intervals starting with 1910. To see whether certain
types of businesses were of more recent date than others,
they were grouped further into the 15 types used in an gearlier
ana{ysis of the contribution of the tourist trade to the area.

The operators indicated that about 38 percent of their
businesses had been established since the year 1949 (Table
25). Twenty-seven percent were established between 1940 and
1949 and about 16 percent between 1930 and 1939. Only 19 per-
cent of the businesses were established prior to 1930.

Relatively more of the businesses that cater to tourists
had been started in recent years than of those whose major
customers were local residents. For example, more than 50

SUnited States Census of Business, 1948, Retail Trade, Vol.
III, pp. 24.08-24.13 and United States Census of Business,
1948, Selective Service Trade, Vol. VI, Part 2, pp. 25(7-11).

6United States Census of Business, 1958, Retail Trade, Vol.
II, BC 58-RA 25, pp. 9-17 and United States Census of Busi-
ness, 1958, Selective Service, Vol. VI, BC 58-3A, pp. 25(8-12).



TABLE 25--DISTRIBUTION OF BUSINESS FIRMS BY PERIOD WHEN THEY WERE ESTABLISHED, OZARKS OF MISSOURI

Period Business Established

Prior 1910 1920 1930 1940 1950
. Operators to to to to to to
Type of Business Interviewed 1910 1919 1929 1939 1949 1960%*
Number Percent Percent Percent Percent Percent Percent
Groceries 115 2.6 7.0 11.3 14.8 27.0 37.3
General Merchandise 88 10.2 9.1 9.1 18.2 26.1 27.3
Apparel and Accessories 23 8.7 4.3 B.7 17.4 21.8 39.1
Drug Stores 18 16.7 16,7 22.2 11.1 11.1 22.2
Taverns, Liquor Stores and
Bars 27 P e 14.8 3.7 33.3 48.2
Restaurants 57 1.8 3.5 s 21.1 28.1 45.5
Furniture, Home Furnishings 3iB 2.6 2.6 2.6 15.8 28.9 47.5
Lumber, Building Materials
and Hardware 60 13.3 10.0 5.0 11.7 36.7 23.3
Automotive Dealers and
Garages 60 weaa 3.3 16.7 8.3 31.7 40.0
Gasoline Service Stations 126 2.4 .8 8.7 19.8 23.0 45.3
Farm Supplies and Agricultural
Products 19 5.3 eeas 31.5 5.3 21.1 36.8
Amuisements 17 R 5.9 17.6 29.5 23.5 23.5
Other Retail Stores 22 S i 4.5 18.2 45.5 31.8
Motels and Hotels 104 2.0 3.0 2.0 14.9 27.6 50.5
Other Service Firms _23 34.9 4,3 13.0 17.4 13.0 17.4
TOTAL 797 5.2 4.7 8.9 15.6 27.2 38.4

*For 1960, includes only those firms that existed on May 1, 1960.

6/ une(ng yoieasay
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percent of the motels and hotels had been built since 1949, as
compared with only 22 percent of the drug stores.

To a certain extent, the large percentage of new busines-
ses established in recent years indicates the impact of tour-
ists on the local economy. Since 1950, there has been no
major change in the business activity of the area that has not
been assuc%ated with tourists., The income of local people
from farming, forestry, mining, and manufacturing has not in-
creased appreciably, and the population has decreased 7 per-
cent. Yet the number of retail and personal service estab-
lishments was about 32 percent greater in 1960 than in 1950.

To portray the effect of the tourist trade on local
institutions, two types of retail firms were selected for de-
tailed analysis. These were motels and restaurants.

Motels

Data were obtained from the inspection reports submitted
by every motel operator in the Ozark area to the Department
of Public Health and Welfare of the State of Missouri for the
years 1951 to June 30, 1960, The information included the
size and number of rental units that were added or subtracted
each year. Ownership of many of the units had been transfer-
red six or seven times during the period.

Size of Unit

In 1951, there were 380 motels, tourist courts and camps
in the Ozark area. On June 1, 1960, there were 925 (Table
26). The growth has been almost constant with a slight in-
crease in the rate in recent years. About 53 percent of the
firms had less than 7 rental units in 1960. This percentage
has not varied appreciably in the last 10 wyears. Thirty-four
percent and 9 percent had from 7 to 12 and 13 to 21 rental
units respectively in 1960. During this 1l0-year period, 375
operators added an average of four units to the capacity that
existed in 1951 or added to units that were put into operation
after 1951,

The smaller the initial operation, the less likelihood
there was for an increase in its size. For example, the
average number of rental units added by operators who have
inereased the size of their initial business in the last 10
years has been three for those who had 1 to 6 rental units,
five for those with 7 to 12, seven for firms with 13 to 21
rental units and sixteen for those with more than 21 units
(Table 27). These relationships indicate that an operator
who had desired to increase the size of his operations, has a
better chance to do so if he bought a relatively large bus-
iness than if he started with a small one.

Only 75 operators decreased the size of their businesses
during the 10 year period. The average decrease was one ren-
tal unit. In several instances, the decrease was associated
with chanﬁe in ownership. The new owner selected one of the
units as his living quarters, whereas the previous owner had
other quarters.



TABLE 26--NUMBER AND PERCENTAGE OF MOTELS, TOURIST COURTS AND CAMPS BY NUMBER OF RENTAL UNITS*

Rental Units

Year 1 to 6 7 to 12 13 to 20 21 and Over Total
Number Percent Number Percent Number Percent Number Percent Number Percent
1951 202 53.2 129 33.9 36 9.5 13 3.4 380 100.0
1952 225 54.9 133 32.4 36 8.8 16 3.9 410 100.0
1953 256 55.1 147 31.6 42 9.0 20 4.3 465 100.0
1954 294 55.0 174 32.5 44 8.2 23 4.3 535 100.0
1955 325 54.4 197 33.0 50 B.4 25 4.2 597 100.0
1956 357 53.6 218 32.7 61 9.2 30 4.5 666 100.0
1957 375 52.2 256 35.6 60 8.3 28 3.9 719 100.0
1958 407 52.9 266 34.5 65 8.4 32 4.2 770 100.0
1959 458 52.8 298 34.3 77 8.9 35 4.0 868 100.0
1960%* 491 53.1 314 33.9 B4 9.1 36 3.9 925 100.0

%#Data obtained from inspection reports of the Missouri Department of Public Health and Welfare.
#**Includes only those structures that were completed on May 1, 1960, :
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The number of rental units increased from 2,844 in 1951
to 7,383 in 1960 (Table 28). The rate of increase has slowed
dovn in recent years. For the period 1951-56, the average
annual increase was 13 percent; for the period 1956-60, the
avera%e was 8 percent. It is assumed that the change in num-
ber of rental units is fairly indicative of the inecrease in
number of tourists staying in the area overnight. This assump-
tion is based on the premise that about the same percentage of
tourists stayed at motels in 1960 as in 1951,

Types of Facilities

Because motels are used by most of the tourists who stay
overnight in the area, it was assumed that a detailed analysis
of current facilities would provide some indication of what
visitors of this type desire. Consequently, each motel opera-
tor was asked to provide more specific information about his
business than was asked of the operators of other businesses.
Data were obtained on number and type of rental units, facili-
ties available, the percentage occupancy per month, and the
amount charged each overnight guest. The purpose was to gain
insight into the influence of such facilities as swimming
pools, cooking facilities, boats for rent, and playgrounds in
attracting tourists.

To determine whether the larger motels provided more
service than did the smaller businesses, answers to each of
the questions on facilities were grouped by the number of ren-
tal units. The results indicatéd that the larger motels were

TABLE 28--NUMBER OF COMMERCIAL CABINS OR MOTEL ESTABLISHMENTS
IN FOUR RECREATIONAL AREAS, 1951 TO 1960%*

Increase From

Year Number Previous Year
Percent

1951 2,844

1952 3,118 9.6
1953 3,587 15.0
14954 4,170 16.3
1855 4,684 12.3
1956 5,338 14.0
1957 5,695 6.7
1958 6,207 5.0
1959 6,852 10.4
1960 7,383 7.7

*Data obtained from reports of the Missouri De%artment of
Public Health and Welfare. For 1960, includes regnrts of
all motels that were open for business on May 1, 1960.
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more likely to have swimming pools and seasonal rates than
were the smaller businesses (Table 29). However, the smaller
motels were more likely to have boating facilities than were
the larger firms. This situation existed because motels on
lake frontage had fewer rental units than did those away from
the lake and on highways. There was no significant relation
between number of units and whether the motel had cooking fa-
cilities, children's playgrounds, babysitting or guide service,
conference or display rooms, a restaurant in or near the unit,
or the operator's plans to add facilities in 1960.

Percentage Occupancy

One of the major ecriteria for measuring the success of
any rental business is the gropnrtinn of time all facilities
available are rented. Motel operators in the Ozark area have
not been highly successful in maintaining full use of their
facilities, as only 45 percent of their motel units were
occupied during the year 1959 (Table 30). However, because
of the seasonal nature of the tourist trade, this problem can-
not be resolved easily. For example, only 20 percent of the
units were rented in January, while 80 percent were rented
during July and August. Many of the motel operators rented
all of their units during the peak season, but were lucky to
rent half of them during the winter period. The operators of
large motels were more successful than were the operators with
fewer units to rent.

To determine whether certain facilities were preferred by
the tourist, the motels were grouped by accommodations and
percentage occupancy for the months of January, May, July, and
October (Appendix Tables 1 to 4). Each of these months were
selected for detailed analysis to represent the seasons of the
tourist trade.

For January, motels located on a transcontinental highway
had a higher percentage occupancy than those on interconnect-
ing roads. Those on interconnecting roads had a higher per-
centage of occupancy than those on lakes. There was no
significant relationship between the percentage occupancy and
type of facilities furnished. However, operators who had the
lowest percentage of occupancy were those who most often said"
they planned to increase the size of their units or add new
facilities,

For May, motels that had the highest percentage of occu-
pancy were those with restaurants near their units and boating
facilities available. No other facilities had a significant
effect on the percentage of occupancy.

Most of the motels had a higher percentage of occupancy
in July than in any other month. Only when a restaurant was
closer to one motel than to another was there any significant
difference in occupancy because of facilities. However, the
operators who had the highest percentage of occupancy in July
also had seasonal rates.



TABLE 29--PERCENTAGE

OF MOTELS WITH SELECTED FACILITIES BY NUMBER OF RENTAL UNITS

Rental Units per Motel

21 &

Facility 1l to 6 7 to 12 13 to 20 Over Total

MNumber of Motels 26 41 22 15 104
Percent Percent Percent Percent Percent

Percentage of Motels
with -

No Cooking Facilities 42.3 26.8 45.5 40.0 36.5
Cooking Facilities 42.3 39.0 45.5 7.0 36.5
Combination 15.4 34.2 9.0 53.0 27.0
Total T00.0 . . T00.0 T00.0

No Swimming Pool 96.2 87.8 77.3 66.7 84.6
Swimming Pool 3.8 12.2 22.7 33.3 15.4
Total T00.0 T100.0 T00.0 T00.0 T00.0

No Childrens' Playground 61.5 58.5 31.8 80.0 56.8
Childrens' Playground 38.5 41.5 68.2 20.0 43.2
Total T00.0 . T00.0 T00.0 T00.0

No Babysitting Service 96.2 87.8 81.8 100.0 90.4
Babysitting Service 3.8 12,2 18.2 S 9.6
Total T00.0 T00.0 T00.0 T00.0 T00.0

No Beating Facilities 65.4 48.8 72.7 100.0 65.4
Boating Facilities 34.6 51.2 27.3 ca s 34.6
Total . T00.0 T00.0 T00.0 100.0

No Gride Service 92.3 80.5 80.8 92.9 85.6
Guide Service 1.7 19.6 19.2 7.1 14.4
lotal 100.0 T00.0 T00.0 T00.0 T00.0

66L unelmg yorewesey
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TABLE 29--Continued

Mo Conference Room
Conference Room
Total

No Display Room
Display Room
Total

Seasonal Rates
No Seasonal Rates
Total

No Restaurant
Restaurant
Total

Distance to Mearest Restaurant:

Less than 0.6 Mile

0.6 to 1 Mile

More than 1 Mile
Total

Plans for This Year
No chidnge
Add Facilities
Total

80.0
20.0
T00.0
86.7
13.3

60.0
40.0

80.0
20.0

33.3
13.3
33.4

86.7
13.3

48.1
15.4
36.5
T00.0

80.8
19.2

9<
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TABLE 30--PERCENTAGE OCCUPANCY OF MOTELS OF SPECIFIED SIZES

BY MONTHS
Rental Units Per Motel¥®
2L & 411
Month 1l to & 7 to 12 13 to 20 Owver Motels
Number of Motel 25 40 22 13 100
Percent Percent Percent Percent Percent
Percentage
Occupied in
January 10 16 26 42 20
February 12 17 26 444 21
March 21 21 31 50 27
April 25 32 46 60 40
May 33 53 63 64 51
June 53 71 78 79 69
July 67 82 87 91 80
August 68 80 88 99 80
September 42 55 66 69 56
October 31 43 52 68 45
November 17 26 37 53 29
December 14 19 29 48 23
Average 33 43 52 64 45

*4 of 104 operators interviewed were unable to furnish a
breakdown on occupancy by months.

During October, motels with swimming pools had higher
percentages of cccupancy than those without. In this instance,
location was the important factor rather than the swimming
pool as motels with swimming pools were more likely to be lo-
cated on transcontinental highways. They also had seasonal
rates. No other facilities seemed to alter the percentage of
occupancy.

In general, it appears that in the Ozark area in 1959,
the type of facilities enumerated in Appendix Tables 1 to &
had little influence on the percentage of occupancy of motel
units. No facility materially affected occupancy during all
seasons of the year. In the first quarter, nearness to a
restaurant was important in determining how many of the units
were rented. During the spring quarter, nearness to a rest-
aurant and avilability of boating facilities were important
factors. 1In summer, nearness to a restaurant had a significant
effect on occupancy.

The motels with seasonal rates in spring, summer, and
fall had higher percentages of occupancy than did those with-
out seasonal rates,
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During the winter guarter, however, operators who had
seasonal rates had lower percentages of occupancy than opera-
tors who did not have them. Apparently businessmen patronized
motels with constant rates more than they did those with wvar-
ied rates.

Rates Per Night

The amount charged for two people staying overnight in a
motel in the Ozark area is probably as low as anywhere in the
United States. The average fee for two persons in the summer
of 1959 was 55.84 for a motel unit with no cooking facilities
(Table 31). If cooking facilities were desired, the charge
was 13 cents more a night. The price varied from $2.50 to
$8.50, depending upon location and accommodations. Winter
rates averaged about 33 cents less a night than did the summer
rates. The rate was $1.00 for each additional member in the
party above two. It was considerably less for one person than
for two. Apparently, a higher proportion of the one-party
guests were business travelers who receive special considera-
tion in this area.

Volume of Business

More than half of the motels in the Ozark area in 1959
had less than seven rental units (Table 26). HNone of the
operators of these size businesses who were interviewed

TABLE 31--RATES PER NIGHT PER RENTAL UNIT WITH SPECIFIED
FACILITIES, SUMMER AND WINTER SEASON,
BY SIZE OF RENTING PARTY

Facility and

Size of Renting Summer Winter
Party Range Average Range Average
Dollars Dollars Dollars Dollars

Rental Units with -
No Cooking Facilities:
Rental Party:

1 person 1.50 to 7.00 4.64 1.50 to 7.00 4.35
2 persons 2.50 to 8.50 5.84 2.50 to 8.00 5.51
3 persons 3.00 te 10.00 7.60 3.00 te 9.00 7.03
4 persons 3.00 to 12.00 8.84 3.00 to 11.00 8.22
5 and over 4.50 to 24.00 11.12 4.50 to 24.00 10.37
Cooking Facilities:
Rental Party:
1 person 2.50 to 8.50 4.81 2.50 to 7.50 4.69
2 persons 3.50 to 9.00 5.97 2.50 to 10.00 5.67
3 persons 3.50 to 12,00 7.41 3.50 to 11.00 7.14
4 persons 4,50 to 14.00 8.53 4.00 to 13.00 8.086
5 and over 5.00 to 18.00 11.36 5.00 to 15.00 10.81
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reported gross sales greater than $10,000 (Table 32). As the
number of rental units increased, gross sales increased.

About 90 percent of the motel operators who had more than 20
units had gross sales greater than $20,000. Only 4 percent of
all businesses in the Ozark area had this large a volume of
sales in 1959. Why this condition existed was not ascertained
Since most of the units are owned by local residents, initial
capital may have been limited.

Restaurants

The restaurant business is closely related to the motel
business in catering to the needs of tourists. Fifty-seven
restaurant operators were interviewed in the survey. About 30

ercent of them said they had gross sales of less than

20,000 in 1959. Another 38 percent had gross sales from
$20,000 to $49,999 and 32 percent had gross sales in excess of
$50,000.

" To indicate what effect the tourist business may have had
on the restaurant trade in the area, data were obtained as to
the average number of guests served per restaurant in January
and July. It was assumed that the number served in January
would be indicative of the local trade throughout the year,
while the number served in July would include both the local
and the tourist business. The average number of guests served
breakfast per restaurant in January was 20; the July average
was 29 (Table 33). This was only a 45-percent increase, where-
as the number served lunch was 77 percent greater in July than
in January and the number served dinner was 152 percent great-
er in July than in January. Apparently, many of the people
traveling in this area either skipped breakfast and lunch or
ate in their rooms or at roadside parks.

TABLE 32--VOLUME OF BUSINESS BY WUMBER PER MOTEL OR RENTAL
UNITS

Number of Rental Units#*

Volume of 21 &
Business 1l to & 7 to 12 13 to 20 Over  Motels
Number Number Number Number Number
Less than § 5,000 22 11 0 1 34
$ 5,000 to $ 9,999 4 16 3 0 23
510,000 to $19,999 0 12 9 i} 21
$20,000 & Over 0 2 10 14 26
Total 26 41 22 15 104

*Statistical test: Volume of Business by size of motel;
computed chi-square 95.773, critical chi-square at .01
probability 23.209.
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TAELE 33--NUMBER OF GUESTS SEATED PER DAY FOR SPECIFIED MEALS
BY VOLUME OF BUSINESS OF RESTURANTS

Volume of Business

Month Less 520,000
and than to 550,000
Meal 520,000 549,999 & Qver Average

Number Number Number Number

Number Seated

Per Day in

January for-
Breakfast 13 20 23 20
Lunch 28 46 55 43
Dinner 17 27 42 29

Mumber Seated

Per Day in

July for-
Breakfast 18 37 25 29
Lunch 39 72 115 76
Dinner 35 54 131 73

The restaurant operators who had the smallest wvolume of
business had the least seasonal variation in trade. Apparent-
ly they catered to their local customers.

The average price charged for meals in the Ozark area was
only 2 to 5 cents greater in summer than in winter (Table 34).
There was no relation in wvolume of business done by the rest-
aurant operators and prices charged per meal except for din-
ners., The restaurant operators with the largest volume of
business received about 40 cents more for their dinners. How-
ever, even these prices were reasonable; they amounted to only
51.34 per person.

It has been shown that the retail trade has adjusted
rapidly to an increase in the tourist trade. This adjustment
has brought forth an increase in the number of small busines-
ses in the area. It is concluded, therefore, that the impact
of an increase in the tourist trade has been to foster the
growth of many small businesses throughout the area rather
than the growth of a few large concerms. Apparently, the ser-
vices demanded by tourists can be provided successfully by
small businesses.

Many different types of facilities have been provided by
motel operators. However, no single facility seemed to alter
the percentage of occupancy of the motel appreciably. The
fees charged for staying overnight are reasonable (less than
$6 for two persons) and the prices charged for meals are modest
(70 cents for breakfast, 90 cents for lunch, and $1.35 for
dinner) .
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TABLE 34 -- PRICES PAID PER GUEST FOR SPECIFIED MEALS, BY

VOLUME OF BUSINESS OF RESTAURANTS

Volume of Business

Less $20,000 $50,000
than to and
Month and Meal 520,000 $49,999 Over
Prices Paid in - Dollars Dollars Dollars
January:
Breakfast 0.67 0.70 0.67
Lunch 81 .76 .90
Dinner .86 .88 1.30
July:
Breakfast .71 .72 .71
Lunch .84 .78 .93
Dinner .98 .89 _ 1.34




APPENDIX TABLE 1--PERCENTAGE OF MOTELS WITH SPECIFIED FACILITIES

BY PERCENTAGE OF RENTAL UNITS OCCUPIED IN JANUARY 1959

Percentage of Units Occupied Per Motel

Less 50 and All
Type of Facility than 20 20 to 49 Over Motels
Number of Motels 59 25 16 100
Percent Percent Percent Percent
Percentage of Motels With:
Seasonal Rates 18.6 44.0 31.3 27.0
No Seasonal Rates 8l.4 56.0 68.7 73.0
Total 100.0 100.0 100.0 100.0
Location on Lakes 76.3 20.0 50.0
Location on Transcontinental
Highway 8.5 36.0 56.3 23.0
Location on Interconnecting
Highway 15.2 44.0 43.7 27.0
Total 100.0 100.0 100.0 100.0
Restaurant 18.6 80.0 18.8 16.0
No Restaurant 81.4 20.0 81.2 84.0
Total 100.0 100.0 100.0 100.0
Restaurant Within 0.1 Mile 35.6 52.0 68.8 45.0
Restaurant Within 0.2 to
0.9 Mile 18.6 28.0 12.5 20.0
Restaurant 1 Mile or Over 45.8 20.0 18.7 35.0
Total 100.0 100.0 100.0 100.0
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APPENDIX TABLE l--continued.

Swimming Pool
No Swimming Pool

Total

Childrens' Play%rnund

No Childrens' Playground
Total

Babysitting Service

No Babysitting Service
Total

Plans for This Year:

Add Facilities
No Change

Total

18.6

100.0

59.3

40.7

100.0

15.3
84.7

100.0

16.0
84.0

100.0
45.0
55.0

100.0
10.0

—20.0

100.0

10.0

100.0
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APPENDIX TABLE 2--PERCENTAGE OF MOTELS WITH SPECIFIED FACILITIES

BY PERCENTAGE OF RENTAL UNITS OCCUPIED IN MAY 1959

Percentage of Units Oceupied Fer Motel

Less than 80 and All
Type of Facility 20 20 to 49 50 to 79 Over Motels
WNumber of Motels 14 23 46 17 100
Percent Percent Fercent Percent Percent
Percentage of Motels With:
Seasonal Rates ses 17.4 30.4 52.9 27.0
No Seasonal Rates 100.,0 82.6 69.6 47.1 73.0
Total 100.0 100.0 100.0 100.0 100.0
Location on Lake 57.1 60.9 39.1 58.8 50.0
Location on Transcontinental
Highway 28.6 13.0 23.9 29.4 23.0
Location on Interconnecting
Highway 14.3 26,1 37.0 11.8 27.0
Total 100.0 100.0 100.0 100.0 100.0
Restaurant 28.6 17.4 10.9 29.4 16.0
No Restaurant 71.4 82.6 89.1 70.6 84.0
Total 100.0 100.0 100.0 100.0 100.0
Bestaurant Within 0.1 Mile 28.6 26.1 60.9 41.2 45.0
Restaurant Within 0.2 to
0.9 Mile 21.7 23.9 23.5 20.0
Restaurant Within 1 Mile
or Over 71.4 52.2 15.2 35.3 35.0
Total 100.0 100.0 100.0 100.0 100.0

79
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APPENDIX TABLE 2Z--continued.

Childrens' Playground 28.6 65.2 37.0
No Childrens' Playground 71.4 34.8 63.0
Total 100.0 100.0 100.0
Babysitting Service cas 17.4 6.5
No Babysitting Service 100.0 82.6 93.5
Total 100.C 100.0 100.0
Beach Bathing Facilities 57.1 47.8 28.3
No Beach Bathing Facilities 42.9 52.2 71.7
Total 100.0 100.0 100.0
Guide Service ‘o 17.4 21.0
No Guide Service 100.0 82.6 79.0
Total 100.0 100.0 100.0
Plans For This Year:
Add Facilities 28.6 13.0 19.6
No Change 71.4 87.0 80.4
Total 100.0 100.0 100.0
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APPENDIX TABLE 3--PERCENTAGE OF MOTELS WITH SPECIFIED FACILITIES
BY PERCENTAGE OF RENTAL UNITS OCCUPIED IN JULY 1959

Percentage of Units Occupied Per Motel

Less 90 and All
Type of Facility than 50 50 to 89 Over Motels
Number of Motels 13 28 59 100

Percent Percent Percent Percent

Percentage of Motels With:

Seasonal Rates 7.7 10.7 39.0 27.0
No Seasonal Rates 92.3 89.3 61.0 73.0
Total 100.0 100.0 100.0 100.0
Location on Lakes 38.5 46 .4 54.2 50.0
Location on Transcontinental
Highway 23.0 10.7 28.8 23.0
Loecation on Interconnecting
Highway 38.5 42.9 17.0 27.0
Total 100.0 100.0 100.0 100.0
Restaurant 23.1 14.3 18.0 16.0
No Restaurant 76.9 85,7 82.0 84,0
Total 100.0 100.0 100.0 100.0
Restaurant Within 0.1 Mile 15.4 32.1 57.6 45.0
Restaurant Within 0.2 to
0.9 Mile 23.1 39.3 10.2 20.0
Restaurant Within 1 Mile
or Over bl.5 28.6 32.2 35.0

Total 100.0 100.0 100.0 100.0

99
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APPENDIX TABLE 3--continued.

Swimming Pool 23.1 7.1 22.9 16.0
No Swimming Pool 76.9 92.9 77.1 84.0
Total 100.0 100.0 100.0 100.0
Childrens' Playground 38.5 42.8 47.5 45.0
No Childrens' Playground 61.5 57.2 52.5 55.0
Total 100.0 100.0 100.0 100.0
Babysitting Service 7.7 7.1 11.9 10.0
No Babysitting Service 92.3 92.9 88.1 90.0
Total 100.0 100.0 100.0 100.0
Boating Facilities 38.5 39.3 39.0 39.0
No Boating Facilities 61.5 60.7 61.0 61.0
Total 100.0 100.0 100.0 100.0
Beach Bathing Facilities 30.8 39.3 35.6 36.0
No Beach Bathing Facilities 69.2 60.7 b4 .4 64.0
Total 100.0 100.0 100.0 100.0
Guide Service Gn e 14.3 18.6 15.0
No Guide Service 100.0 85.7 81.4 85.0
Total 100.0 100.0 100.0 100.0
Plans For This Year:
Add Facilities 15.4 17.9 22.0 20.0
No Change 84.6 82.1 78.0 80.0
Total 100,0 100.0 100.0 100.0
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APPENDIX TABLE 4--PERCENTAGE OF MOTELS WITH SPECIFIED FACILITIES
BY PERCENTAGE OF RENTAL UNITS OCCUPIED IN OCTOBER 1959

Percentage of Units Occupied Per Motel

Less than 80 and All
. _Type of Facility 20 20 to 49 50 to 79 over Motels
__Number of Motels 24 24 37 15 100
Percent Percent Percent Percent Percent
Percentage of Motels With:
Seasonal Rates 16.7 8.3 35.1 53.3 27.0
No Seasonal Rates 83.3 91.7 64.9 46.7 73.0
Total 100.0 100.0 100.0 100.0 100.0
Location on Lake 70.8 50.0 37.8 46,7 50.0
Location on Transcontinental
Highway 16.7 12.5 29.7 33.3 23.0
Location on Interconnecting
Highway 12.5 37.5 32.5 20.0 27.0
Total 100.0 100.0 100.0 100.0 100.0
Restaurant 20.8 20.8 8.1 20.0 16.0
No Restaurant 79.2 79,2 91,9 80.0 84.0
Total 100.0 100.0 100.0 100.0 100.0
Restaurant Within 0.1 Mile 37.5 41.7 54.1 40.0 45.0
Restaurant Within 0.2 to
0.9 mile 12.5 16.6 27.0 20.0 20.0
Restaurant WYithin 1 Mile
or Qver 50.0 41.7 18.9 40.0 35.0
Total 100.0 100.0 100.0 100.0 100.0

89
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APPENDIX TABLE 4 (CONTINUED)

Swimming Pool
No Swimming Pool

Total

Childrens' Playground

No Ghildrens' Playground
Total

Babysitting Service

No babysitting Service
Total

Plans for This Year:

Add Facilities
No Change

Total

16.7

100.0
33.3
66.7

100.0
12.5
87.5

100.0
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