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ABSTRACT

This thesisexamines the everyday activitieslatlian youth on the MTV India Facebook fan
page.The two phase research design inclddeperiod of participant observation, combined
with conducting online interviews, and a visit to New Delhi, India to condfiline

interviews. The thesianalyzeseveral aspects of identity performance (egline identity
performance, relation between online and offline identity, ideal presentatamasfline
identity) in relation to Goffman’s (1959) presentation of self in everyday life, and atigates

the MTV India Facebookan pae has become a site for identity performance

Since such identity performance is bounded by participants’ evead®jties,the fan page
can also be identified as a particular ‘pladelse Tuan’s (1977) idea gflacemaking’ard
illustrate how the MTV IndidcacebooKan page habecome a meaningful and familiar
‘place’ overtime through performance of routine activities and everydsgtipes (Seamon
1979).These activities can be identified as articulating ‘Youngistan’ (vditedian youth)
and performing Indian-ness, suggesting that fans have appropriated the fan page for

performing specific activities that are particular to them.

In addition, the thesitkes the locagjlobal character into consideration and argues that
localglobal combine together to form separate, unique cultures such as MTV India, which

safeguard ‘localitywithin the global product and help in ‘placgking’ activities.
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Introduction

In 2009, | moved to the United Kingdom for my PhD studies. Moving to the United
Kingdom and living here was equivalent to my dreams come true. | had a faemly, fwho
introduced me to the city- Sunderland and its people. In the beginning, | only knew him, but
later | made friends and becapueat of a social circle. But | missed honmey family, my

friends and relatives.

Mobile phones were not so cost efficient, so it was suggested that | use Skggeloydk. |
made an account on Skype and added family and other relatives. | had an account on
Facebook, but | never used it much. | sent requests to all my friends and usedirn to get

touch with my friends in New Delhi and other places.

While Skype helped me to stay in touch with family, Facebook offered an opportunity to
interact with my school/college friends. | also joined different Facebaookdges
representing various brands such as MTV India, New Look, Fabindia (an Indiagngarm
brand) etc. The MTV India Facebook fan pagek my attention on the first visit as most of
my Facebook friends were already participants on it. The fan page featuagsuapics on
MTYV India’s reality shows, sports activities, Bollywood etc. | was paldrly interested in

Bollywood and MTV India’s shows, so | started following the fan page on a routsie ba

It is through the fan page, | m&itesh a 20 year old boy from New Delhi. We started
interacting on the fan page about one of the reality shows on MTV India and got to know
each other. He told me that he loves FacebesfeciallyMTV India’s Facebook fan
page,and logs irateverypossible opportunity. He routinely participates on MTV India's fan
page by posting comments, aa#tesparticularpride in the way hexpressesis ideas on
various topics posted on the fan page. Through this activity hietmasdallegiances with

other like-minded people, arieels he has become part of@line community.

My online association with Gitesind his online allegiances with other people @fém
page suggest that the fan page is used as a platform to create new connectioesgthdrstr



existing ones. Launched in 2008, MTV India’s Facebook fan page has evolved

to support avide range of everyday youth practices and activities. It has beazonagor site

for young people’s opinions and ideas on social reform, politics, sports and issues of nationa
importance, and has constituted a space to perform what Baym (2000) terms Hessidli

based on common interests.

The phenomenon of such online groups/communities is not new and has already formed the
object of a number of studies. As early as 1996, Ananda Mitra studied a newsgroup
‘soc.cult.Indian’, and examined the traditional national identities that have tsaptdd by
the process of migration and immigration. In his study, he identified the diasporic
communities that have embraced the Internet to produce a new sense of community by
textually creating images of their own national and tribal issues. The textgasssa
exchanged on the inteet were artifacts that bound the community together. The identities
within the community were produced primarily by the way in which participasest
themselves into the discourses. More recently, Nancy Baym (2000), in hef oekn,

Log on: Soaps, Fandom, and Online Commutoiyked at an online fan community of
geographically dispersed individuals, who formed allegiances on the basis of common
interests and practices. Her object of study rmewsgroup, rec.arts.tv.soaps (abbreviated by
its membes to r.a.t.s), whose members have willingly agreed upon a similar purpose and
protocol in an effort to connect with other kindred fans in a social environment. The
studyidentified the online community &a site for interactions and shared practices that

utilize technology and th&tructure of anewsgroup tdacilitate activities of everyday life.

Building on the work of Mitra, Baym and others (e.g. Kendall, 2002; Boyd, 2004), | examine
the everyday activities of Indian youth on the MTV India fan page, and identifytHese
activities shape certain aspects of sociality and friendliness. The pari$scipgage in

everyday activities by posting textual snippets (postings), either in resfmas existing
discussion thread or to create a new thr&he< discussiothreadscan be viewed as a

form of interactive'text talk'thatallow participants tawoice opinions -particularly about
important cultural and national issueanrdcreate a group identity for people, who use the

site for a specific purpos#ly first research questionaims to examine the activities of



participants and organization of the ‘text talk’ that takes pladd®v India's Facebook fan
page in order to illustrate how identities are performed, especially in relattbe theme of

‘Indian-ness’.

Since identity performance on the fan page is bounded by everyday activities) jage
can also be identified as a ‘pla@eaticulating ‘Youngistan’. Drawing on the other name for
India (Hindustan), Young+i+stan refers to young Hindustan, which represeio#aer
youth culture in India. The term was first introduced by Pepsi in an Indian athgprtis
campaign and was quickly adopted by MTV India to represent the broader youtbk.daltur
Hindi language, the word ‘stan’ refers to ‘place’ and its use in the term ‘Yoangist
highlights how the MTV India Facebook fan page has transformed into a placediyd
research questionrexamines how the fan page has transformed into a meaningful ‘place’

(Tuan, 1977) through routine activities anetgyday practices.

Besides this, mywo implicit research questions examine the relation between online
offline life and how the MTV India Facebook fan page has become lacdbproduct.

Dissertation organization

The thesis is organized around teare topics identity performance of Youngistanis (Indian
youth) on the MTV India Facebook fan page and the fan page becoming a particuir ‘plac

Chapter 1 gathers literature on social networking sites, centers on the newly emeaigd s
networking site ‘Facebook’, and explains how the site has become a space for identit
creation. 1 introduces the object of the study. It then discusses the MTV India Facebook fan
page and explains how the fan page has become a site for everyday activiresgudry

Indian youth.

! The focus of this study is to examine identity performance and pladegmaiocess on the MTV India’s
Facebookan page, but to find out how the fan page has become a particular placepiitaithto understand
the localglobal character of MTV India and connection between their online and difén&herefore, these
are questions are listed as impliciteasch questions in my thesis.



Chapter 2 sets out the conceptual framework and explains the key concepts structuring the
study.l explain the localjlobal character of the MTV India Facebook fan page and locate
MTYV India and the fan page as a particular hybrid cultarened through indigenization and
localization.l argue that the fan page has create@wn identity and has been transformed
into a particular place through participants’ routine practices and eveagtiaities. | take
Goffman’s (1959) work on ‘presentation of self in everyday life’ and ‘role of stignto

account and argue how the fan page has become a site for identity performance.

Chapter 3 details the ethnographic approach employed in the study. | use qualitative
methods such as participant observation and online and offlineoare interviews to
studyparticipants’ mediated performanaas the fan page. In addition to these qualitative
methods, | use language methods (Hanks, 1996) to make sense of ‘text-talk’ posted on the
fan page and illstrate identity performance on the platform. Like others (Williams & Copes,
2005; Farquhar, 2009), | have created a researcher Facebook profile separate from my
personal Facebook account that clearly states my research interests, objedtaiassant

the study. It is through the researcher’'s Facebook profile | paregipbserve, collect online

data and create connections with potential subjects for offline interviews.

Chapter 4 sets out the analytical framework for the study; | select a range o$ topsted
on the fan page based on fan activities (like, share and comment) received by each topi
These topics will be used to study identity performance on the platform. | keigdflgin fan

activities (like, share and comments) on the fan page astrdta how they are performed.

Chapter 5 analyzes the liking, sharing and commenting activities and explains identity
performance in relation to Goffman’s (1959) concept of stigma and presentatihiof s
everyday life. | study liking and sharing activity on the fan page and illadiaw people
communicate their interests and tastes in public, and how psychological traits such a
sociability are associated with Facebook fan pages. To demonstrate thg jgeEmditmance,
| analyze comments (textualippets) through language methods and detail on a set of

gualities that have emerged from the fan page and its participants.

10



Chapter 6 details the placenaking activities and highlights how the fan page has been
transformed into a particular ‘place’. lbwtains fans portraits and inputs from online and
offline interviews, which illustrate thTV India’s fan pagegarticipants’ onlindives, are
informed by their offline lives. Moreover, the chapter also gives an accoumt tfeénse of
place’ created ttough routine activities (Tuan, 1977) and a lived-in environment (Seamon,
1979).

Chapter 7 discusses my findings in relation to the literature reviewed in previous chapter

It states my original contribution tcowledge, discusses useful findings amdicates areas

of future research.
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Chapter 1: Defining the object of study

1.1 Social network sites (SNSs)

Social network sites (SNSs) such as Facebook are web based social netaemkives that

fall under the umbrellaf ‘social media’. The term ‘social media’ refers to a set of tools,
services and applications that allow people to interact and form allegiaynossg network
technologies. Social media includes an array of services such as instaaginggddogging,
forums, and emailstg which support one-to one, ot@many and manyo-many

interactions. Social network sites (SNSs) incorporate a wide range otmatiteof social
media (such as online gaming, online forums and online newsgroups), and form a unique

mix of social media services that support a wide range of activities.

Launched in 1997, the first recognizable social networking website was Sed3egpm. It
allowed users to create profiles, list friends and surf friends lists. Thete/elas fir$ to
combine these features and allowed users to send and receive messages. Mach later
number of community tools such as AsianAvenue and BlackPlanet were introduced that
allowed users to connect with people from their own linguistic and cultural cortiesuni
Users created multiple profiles for personal, professional and dating purposes. R0D899-
networking sites such as Cyworld and LunarStorm added features like gfteotng, guest
book and diary fan pages (Ellison & Boyd, 2013). The next waveadlsnetwork sites
(SNSs) was the ‘service specific’ social network websites, such as Ryz&itbemet,
LinkedIn, Friendster, which promoted the creation of specific online communities of
particular interests and activities. LinkedIn became the mageibol business networking
site and Friendster the most significant social ggmvebsite (Ellison & Boyd, 20)30ther
networking sites such as MySpace, Orkut and Facebook were launched during the same

period, but rose to prominence after 2004.

Ellisonand Boyd (201Bdefine social networking sites as web based services “that allow
individuals to (a) construct a public or semi-public profile within a bounded system, (b)
articulate a list of other users with whom they share a connection, and (c) vie¢sa\arde

their list of connections and those made by others within the system” (Ellison sdd Bo

12



2007). The profile of an individual on a social network site (SNS) often presents an
individual’'s interest, activities and other details such as gender, locatiogeudisplayed
by birth-dates), which one might or might not offer for public display. After joining a social
networking service, users are prompted to find ‘friends’ or people with whom theyahar
relation or acquaintance through common activities or interests or previous o#tine t
(Ellison, 2006). The term ‘friends’ is confusing in this context, as the associatisedre
two people does not necessarily indicate friendship, but a real or virtual connecédrobas
common interests and activities (Boyd, 2006a). On Facebook, users can access the
information of others, if they are added to the same network, i.e. a profile of cansenly
be viewed if the other user is a ‘friend’ or has an acquaintance or connectionm/itiehi
based on similar activities or interests. The information on a Facebook profileidyubl
available, unless a profile owner has restricted access to his or her (Ebtifden and Boyd,
2007). Structural variations in access and visibility may occur at differesis e different

social networking websites.

Another important component of social networking sites is the public display of camsect
which is popularly known as a ‘friends list’. It contains links to other friendsilpf
enabling users to navigate friends across the same and other networks. SNSs asa@provi

mechanism for chat, photo-sharing, video-sharing, discussion forums and blogging.

While most of the social networking sites (SNS) are designed to be vaidedgsible, many
attract differemt homogenous populations and linguistic groups. For instance, Orkut became
the most significant social networking site in Brazil before developingdian user base
(Madhvan, 2007; Ellison and Boyd, 2007). In 2007, Orkut was awarded MTV India’s youth
icon title. For a majority of Indian youth, Orkut was the first social networkingsite that
offered an option of ‘online friendliness’. It was soon joined by other global and tmzal s
networking services such as Facebook, Bharatstudent.com, hi5.com and ibibo.com. The
Indian look and feel of Orkut (such as the use of tricolors of the Indian national flratheit

logo of Orkut); andts integration with Gmail accourft§Google contacts) made the use of

2 According to an article in hindustantimes.com (July 27, 2011), Inditheasighest number of Gmail users;
and possibly, it could be one of the major factors behind the early suée@dsiband other Google

13



‘Orkut’ simpler, as people could connect to Orkut through their Gmail accounts or vice
versa. Similar to Facebook, users of Orkut could make particular or any amount of
information (including photo-sharing) available for public viewing. Orkut usetisied
messaging through scraps (textual postings)wioaked in a similar way to ‘short ails’

posted on a friend’s profile, and turned out to be the easiest and most effective way of
connecting friends and peers. But, after some time, Orkut failed to meet thedseanal
expectations of ‘technsavvy’ Indan youth. Unlike Facebook and Twitter, Orkut never
offered any social sharing pkigs/modules (interactive buttons) such as the ‘like’ feature,
friend recommendations, activity feed, etc. Similar to Google Earth and GGbgiene,

Orkut turned out to be a Google application that connected people with no real timesfeature

and applications (such as group chats, public profiles, celebrity fan pages, farfzage

As a result, early adopters of Orkut migrated to Facebook. Facebook not only allowed users
to share and connect with each other, but offered an opportunity to explore real time
applications such as virtual gaming, active fan and celebrity fan pagesit@tetion of
Farmville (farming simulation social networking game) and Mafia Wars (asgangnultt
player, social networking game) etc., into Facebook grabbed the attention af sellege-
going groups and youngsters. Other applications such as virtual quizzes and birthday
calendars allowed Facebookers to personalize profiles; and perform tasles summparing
movies and charting travel histories (Ellison and Boyd, 2007). Users began sending and
posting messages on people’s walls (profile), and such messages or ‘péstmgd the
major bulk of the ‘newdeeds’. A newdeed is a summarnyf a user’s activity that shows the
recent interactions with friends, profile changes, upcoming events, birthacygpdates

from friends. Unlike Orkut, Facebook allowed maoymnany interactions, and through
Facebook’s ‘newseed’ feature, people begameracting through posting replies to existing

comments or by creating new textual threads.

applicationdn India. Retrieved fronhttp://www.hindustantimes.com/technology/Markétdates/Indighas
highestnumberof-Gmailusers/®-Article1-725966.aspx

% Orkut had limited features such as scraps(messages to be posted os Wihcind photo albums, where as
Facebook and Twitter have a lot more features like status updatet® ({ma@y communication), photo
albums and othenteractive applications (Facebook’s ‘like’ and ‘share’ button).

14
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More recently, Facebook has become an effective way of sharing informataghhhe
‘newsfeed’ feature, thereby becoming a platform for social interactionkaoledge

sharing (Pew Research Centre, 2008; Greenhow, 2008). In India, Facebook fan pages have
become a site for routine activities and youthful practices. Facebook fas ggageublic

profiles created by organization/companies with the intention of networking vafiiegye

who are interested in learning about their activities and campaigns througtethetint
Facebookers can become “fans” by clicking the ‘like’ button and form part of areonli

network that specifically promotes an organization, pcbdu service. The MTV India

Facebook fan page is one such fan page that has a massive fan following (around 3 million

fans) and ranks as the second most popular fan page in India.

In April 2011, the MTV India’s Facebook fan page supported social actidisa Hazzare’s
crusade for the antiorruption law. Hazzare started a hunger strike in New Delhi to get the
anticorruption law passed to create an independent body to register and ingestiga
complaints against corruption. The campaign received online support in the form of letter
signing petitions and posting fan activities (posting videos, liking and shartng sfadates
etc) to support the cause. Such activities on the fan page suggest that the fan page has
become a site for users to perform paitae activities that display their interests
(social/national issues such as corruption) and project an identity (a perferofaac

identity through posting textual snippets, liking and sharing status updates).

Identity performance on such Facebook pages is a relatively new phenomenon; few
studies have been conducted to examine identity construction on Facebook (Ellison et al.,
2006; Faquhar, 2009). In his study of Facebook, Farquhar (2009) identified the common
characteristics of Facebook profilesid examined how dynamic components of Facebook
profiles such as status updates, tagging pictures, use of bumper stickers, videfimignd g
support social interactions among participants can construct an online idetigyarp
identity. The study suggested that identity performance on Facebook is priamacilyated

via the newsfeed feature, through which people send and receive feedback (postings) on

“* A law to be introduced in the Indian parliament to ensure transparertoy government system and fight
against corruption.
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their performances. Another study conducted by Zhao, Grasmuck & Martin (2008), noted
that listing one’s affiliations with certain groups, musical bands and other activities or
hobbies constructs an implicit identity performance in public. Facebook enablesusers t
present themselves in ways that can reasonably bypass physical obstéctesgemder,

race or even body type to some extent, and can create afoopedsible self which one is

unable to do in the offline world.

More recent research suggests Facebook has also become a particular spaderishigsat
kinships and friendships that are continuously developed and reinforced (Miller, 2011). In
his latest bookTales of Faceboo{011), Miller studied the impact of Facebook in

everyday life, and narrated stories of 12 different people, who use the platforpeddics
needs. These stes were based on Trinindadians, and contain case studies of, for instance,
an ageing but formerly active man who uses the platform to overcome his lonedifiess;
music star, who faced the online and the offline aftermath of a leaked intimateasde;
church member who uses Facebook to promote church activities and connect with other
church members. The use and adoption of Facebook by Trinidadians demonstrates how the
global platform has become a site to perform ‘Trininess’. For example, MX@ains how
Facebook features such as status updates and Facebook chat, communicate Tpiffbness (
These features (status updates and chat) allow people to post light topicsjrgntai
elements of humor/fun activities that goes in accordance with thectittare. Such

activities allow Trinidadians to perform Trininess and allow people to interactferett

ways (chat, status updates, likes, shares etc). At the same time, Miller@Eoexkthe
negative impact of Facebook on the Trinidadian culture through the Trini concept of
‘bacchanal’ (the idea of scandal and controversy) and illustrated how Faceimeldstion

can impact negatively and create tensions in public and private spaces. Heeebiblizin
through “Fasbook” and “Macobook” — the two Trinidadian concepts, which imply the
nosiness of the people to peek into others’ lives and acts, (p101) causing tension and
controversies among family and friends. For example, photos taken at a private part
uploaded by friends on Facebook profiles magate ‘bacchanal’ making people frightened

of the consequences of being exposed via their online friends’ network.
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1.2 Social networking sites: a way to connect online and offline life

An online world ranges from the World Wide Web (WWW) to specifitrensocial

communities such as newsgroups, fan pages and MUDs, and may give rise to new forms of
identity formation. This suggests that the internet is not only a carrier of iafimmand

symbolic content, but is also a site where individuals perfoenip actions, interactions

and social relationships. It can be described both as a culture and a cultaet @iife,
2000:14-28), which is shaped by the social context (e.g. expectations of the medium and use
of the medium by its intended audiencB)e internet as a culture refers to a social space of

its own, that allows different forms of social interactions, content production and
consumption, identity formation and patterns of online communication within a digital

space. As a unigue space, the online activities are considered different aneparates

from one’s offline activities that have a life of their own. However, this approach ha
methodological implication. Conceiving internet culture as an object of study involves
studying only the online communications or interactions, and online social normstteique
and rules, without considering how these may draw on established offline social ndrms a

values.

Alternatively, the internet can be seen as a cultural artifact because its makemnsahos

use technology to communicate, express and produce content in everyday life. Thishapproa
rejects the perspective of looking at the Internet as a culture, and subgesigital spaces

are socially embedded which allow users to create, share and exchange ideas and lived
experiences. These digital spaces can be visualized as imagined communitiesh in

participants cultivate relations with each other, and produce a group identity.

Communities can be imagined in several different way® garticularly useful way to
conceptualize ‘communities’ is to imagine them around shared cultural preatides
activities; Anderson (1983&rgues that communities can be structurally and symbolically
‘imagined’, where participants share a common conaeptontext, belongingness or
feeling without any personal connections. For instance, in a nation staenssizare an
embodied political system, that creates a common sense of belongingsnetepke, who

do not meet, but feel connected, and form a common basis for ‘nationalism’ througgh sha
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experiences (Anderson, 1983:6). For example, the sense of belongingnessnidéenan
share for my nation cannot be personally experienced, it needs to be filtengghtlar
common context and experience of being an ‘Indian’; the feeling, being very much
intangible and abstract, requires ‘imagining’ and has to be represented $aijoNhere
everyone (including me) expresses love and patriotism in their own way (ol plabliR

day of India, I in the UK milgt put a patriotic status update on Facebook, whereas others
may sing the national anthem at their house in Delhi or elsewhere in Indiayise, MTV
India’s Facebook fan page can be conceptualized as an ‘imagined community’ that has
formed through specific routine activities and everyday practices, and is uaiisi@in

set of members (Indian youth), who share the same sense of belongingresestikre of

knowing each other personally.

Baym’s (2000) online study on soaps (rec.arts.tv.soaps) and Mitra’s (1996) study on
diasporagSoc.cultindian) illustrated how the internet has emerged as a site for group
interactions. Conceptualizing the place of the internet in the lives of partgipaotves
recognizing the social embeddedness of technology and its variable outcomes (such a
developing and creating technology applications and tools to simplify the routineduse a
activities). As such, technologies are developed by large companies; thadifasiia
usefulness are determined by the consumers who use such technologies in theiliveat

An engagement with a certain kind of technology not only demonstrates how technology
shapes our understanding, but also how technology is shaped by those who create and use it,
and the society in which it is embedded (Bijker et al. 1987). Miller (2011) illusttiaite
through a case study of a young college student Arvind, who devised methods of online
farming on FarmVille. FarmVilles a social networking farming game and is available as
anAdobe Flash application on Facebook. Arvind, a resident of Trinidad, used Facebook’s
game FarmVille a) to raise crops’ through the assistance of his fellow HegmVi
neighborhood; based on reciprocity and routine interaction, and b) to create and establish
new relationsips (Miller 2011,b:52). Mostly described as “quiet”, “good hearted”, “kind”,
Arvind lacked any kind of foundational self-confidence and hence found it difficult to make
friends in his offline life. However, through FarmVille, Arvind discovered aesysbf

socializing that allowed him to interact with peers and friends from the offéhe and
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devise methods of digital farming along with his neighborhood that consisted of people f
both his online (people whom he met through FarmVille) and offline life (people whom who
knew beforehand). Hisocializingon FarmVille can be understood througitheide’s

(1999) ‘technological seam’, which explains how the use and placement of technology is
continuously re-fitted and negotiated in dayday life. Arvind’s use of technology allowed
him to fulfill his desires by creating the best methods of online cultivation and thus
connecting people from the offline environment (with whom he already shares a
connection). This suggests that an online self is not ‘distinct’ but a part of an ongoldg wor
of relationships, dialogue formation and identity performance (Boyd, 2004; L.dttisen,

& Steinfeld, 2006). In addition to this, in her stuafya MUD-BlueSky, Kendall (2000)

found that participants’ online selves incorpedapractices from their offline social reality
and argued that in order to understand a range of online idpatityrmancesthe researcher
needs access to offline worlds to create the holistic character of a pe&bn A, she
explains ‘nobody lives only in cyberspace’ (p.70), and as offline experiences andggract
are reflected in an online persona or self, these lives are often connectedse.ikeler

latest bookPersonal Connections in the Digital Adggaym (2010) suggests that an online
sef is created through online identity cues such as screen names, pictures ancthse of
applications such as polls, quizzes, etc. She notes that an online self is a complex web of
offline and online social interactions that do not divorce people from physical contact, but
allow them to go continuously back and forth between the online and offline worlds.
Therefore, in this study, | use offline interviews as a mechanism to discotieipaauts’

online everyday routines and practices.

1.3 MTV India’s Facebok fan page

Facebook has become one of the fastest growing social networking sites oertiet.Iftue

to its increasing popularity, Facebook fan pages have formed an interéstifog sutine
interactions and community formation. The Facebook fan page feature was intdraduce
November 2007. Facebook fan pages are public profiles created by organization/esmpani
with the intention of networking with people, who are interested in learning about their
activities and campaigns. Facebookers can bectans™by clicking the ‘like’ button and
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form part of an online network that specifically promotes an organization, a prodact or
service. A fan page includes fans, wall posts (textual snippets posted by thegempa
moderator or a fan), comments (textoassages posted to the wall posts), a message box to
send messages to the company’s administrator; and discussion boards, inforbmation a
events, photos and videos posted by companies and fans on their profile fan page. The MTV
India Facebook fan page one such fan page that has built a user base of 3 million fans and

ranks the second most popular fan page in India.

After establishing the brardTV Indiaon television, MTV India began connecting its

audience through SNSs like Orkut, Facebook and Twitter. In 2007, MTV India created the
first fan page profile on Orkut. The Orkut fan page’s participants described livagya
community (Ramkrishnan, 2007) that connected MTV India with their fans via the interne
Fans utilized this space to send personal messages, discuss and debate throughycommunit
forums and maintain and create new connections through profiles and photo albums. The
space was also used to connect to their favoritej@gseand participate in a variety of

online contests and reality shows. But in 2010, Facebook became more popular than Orkut;
Orkut's failure to innovate in line with users' expectations created an oppoftarnity

Facebook to step in. Compared to Orkut, Facebook offered social sharing plug-ins/modules,
interactive buttos such as the ‘like’ and ‘share’ features, friend recommendations, activity
feed etc, which allowed users to interact in a number of ways. Moreover, Facebooésfeat
such as fan pages, games and the ability to connect people from around the world with one
another made Facebook popular amongst young people. According to India Sqoaat’s re
(2011), Facebook had 7,809,800 users in 2010, as compared to 1,561,000 users in 2009 (an
increase of 400% in 12 months). By 2011, the user base has risen to a phenomenal 24
million people (a further increase of almost 300 % in 12 months), and constituted 85% of the

users from the age group of 16-34.

MTYV India joined Facebook in May 2009; the fan page rose to prominence in 2010, when
existing users of Orkut and new users began using Facebook to socialize wiiitig exis
friends and initiate new contacts. A recent study conducted on social media wesatge, tr

and applications confirmed that Facebook leads amongst the top SNSs (LinkedIn, Orkut,
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Ibibo and BharatStudent) in India (Digital Strategy Consulting, 2012). The sugiested

that people use Facebook to share moments (by sharing pictures and videos), as g&nowled
bank (news, fan pages and searching for information), for entertainment purpedéadc

and playing games), and to strengthen existing and new social ties. Thanstudgd

78.5% males and 21.5% females from the age group of 13 to 34. In spite of the slight
variation in the age-groups in the two studies (India Social’s report, 2011 and Digita
MarketingConsulting, 2012), both the studies suggested that young people are heavy users

of Facebook.

A study conducted by Preeti Anand (2010) on the "Impact of Social Media on Consumer
Behavior" suggested that the use of social networking sites is driven by tleetddsiild
relationshipa. A survey by the US-based Nielsen Company found that 70% of social media
users in India access a social networking site every day. It was toan89% of users
between the ages of &) years access a social networking sitery day and 60% of them
spend an average of half an hour on a routine basis. It was also found that 37% of heavy
social media users in India (who use SNSs multiple times a day) fall in tlgecageof 21-

30 year§. According to ViziSense report in 201the age group 285 increases its usage of
social networking sites around 3 p.m., suggesting that working professionals begie to ea
out at their workplace at this time. Users in the age group 16-24 are most activenbétoaee
9 pm, which suggests that they are using home computers more than mobile devices and
could fall in the category of students. The study also stated that more than 5096 oese

social networking sites more than once a day and spend an average of 14.38 minutes per

day’.

Alongside, my thesis analys@ssubset of Indian youth that are heavy users of Facebook and
are aware of Facebook’s social sharing phgfmodules and interactive buttafssich as the

like button and the share buttoithey are reasonably well educatiek in urban India and

Sc

® Nielson, J. 70% of Social Networking Users in Indiac@ss a Social
Networking Site Everyday . September 15, 2010. http://www.alooteohie.c
" Swetha,S . 60% of Social Media Users Belong to Non Metros
Vizisense Media ReportOctober 7, 2010. http:// www.indiasocial.in.
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have access to the Internet. The age range of such userdnands3-34; these people use

Facebook:

a) To share ideas/opinions in the form of likes/shares and comments;
b) To gain and share information with others;

c) To strengthen offline tiesna create new connections.

While the use of th#1TV India’s Facebookan page varies fronmdividual to individual,

the above studies (study by Preeti Anand on SNSs, 2011 and ViziSense, 2010) show an
interesting pattern afocial networking sites usage of those who are in education or an
occupation. For instance, students use such networking sites in the late morningss where
the young working population uses these networking sites iiathafternoond. study this

subset of Indian youth and find out the kinds of activities and practices performed on the fan

page.

In addition to above studies, Savodnik’s (2012) article in BloomBasnessweeklso

suggested that mobile phones are the 3rd most popular means through which people access
social networking sites, but argued that people access SNSs from a carnbih&tvo,

broadband (i.e. from home) and mobile phones. The data showed different patterns of SNS
use by different groups (professionals, students, entrepreneurs, etc.) tatSNibs for

various purposés

Facebook fan pages look and behave much like a user's personal profile and can have an
unlimited number of "likers" (fans). A Facebook fan page can be customized Ing acav

tabs that can bring additional functionality to a fan page as@mail collection,

specialized content, or a platform for sales activity. The fan page wkeks blog, where
control is managed by an individual or a set of moderators. The space is often used as a
forum and allows people to share a single platfarmiscuss common topics that interest

them.

8 Savodnik, P. The future of Facehols in India.BloomBerg BusinessWeek. May 31,
201 ttp://www.businessweek.com/articles/2002 31/thefuture-of-facebookis-in-india
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The MTV India Facebook fan page is one such space through which MTV India’s
moderators connect to their fans. The fan page’s original function was to ifsiosnabout

MTYV India programs and provide them with information about MTV India’s redtions’
audition dates and procedures. In 2010, however the platform also became a major site for
the expression of young people’s opinions and ideas on social reform, politics, sports and
issues of national importance (Radioandmusic.com, 20a0) constituted a space to create
many to many connectiorfMTV India to fans and fans to fans) instead of one to many
connections (MTV India to fans). The fan page added 3846.80 fans per day and produced an
average of 35.0 posts per month (i.e. an average of 1.2 posts per day) and an average of
62554.0+ comments per month (i.e. an average of 2085.0 comments per day) (Ranjan,
2010)°.

By 2011, the popularity of MTV India’s Facebook fan page had increased and the fan page
added 11538.00 fans per day and produced an average of 100-120 posts per month (i.e. an
average of 3.0-4.0 posts per day) and an average of 187662.0+ comments per month (i.e. an
average of 6255.0 comments per day). The increase in the number of wall posts and
comments show that the fan page has becomajer platform for young people’s activities

that allow them to express their opinions and perform everyday practices. Mofdawér

India’s reality shows such 48TV RoadiesMTV Splitsvillaand MTV VJ Hunt have

directly involved young people in production, thereby maintaining a direct contcitsvi

fan base. More recent shows suchRep'si MTV Wassup: The Voice of Youngistard

‘MTV Style ChecKeature fans’ views and opinions making the content moreactiee and
useful for the fans.

MTYV India began the MTV India Facebook fan page in an effort to connect with fans

throughout the nation and to communicate program updates and information. But, with the

? IndianTelevisionBeta.an.. MTV India’s Facebook fan page crosses 1 Million fans!. November 18, 20
http://www.indiantelevision.com/release/y2k10/nov/novrel33.php

®Ranjan, P. Facebook: An Effectiddarketing Too! Indian Industry Trends. September 20, 2010. Slideshare.
http://www.slideshare.net/prakashranjansingh/facekmeéffective-marketingtool-india-industrytrends

5239304
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increasing popularity of Facebook and MTV India, the MTV India Facebook fan page ha
become a separate online entity through which people exchange their idaa&syoday

(social and national) issues, and feel that they are a part of a specific caynmoaiMTV

India admin/moderators post a range of thegopics, from major events taking place across
India to celebrities’ birthdays, from updates on MTV India’s programs to baiggpaigns
organized by MTV India for their fans, from sport to book launch events, as well as idsue
public concern, such as posts condemning terrorist activities and supporting antii@orrupt
practices and activities etc. Every wall post specifies a topic that generaitsearitls of
comments/ text talk. The topics posted by the MTV moderators are issues/elating to
everyday activities (including posts on MTV India programs, law and order, Bollywoaod etc
that encourage people to react in specific ways, such as clicking the ‘liken botike the

wall post, sharing the wall post on his/her or friend’s profile or pggertual comments in

the form of comments. | detail these fan activities in Chapter4.
Hence defined the object of study, my next chapter maps out the conceptual friamiewo

the study and discusses literature on lggabal nature of MTV India, placermation,

identity creation and management and relation between online and offline life.
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Chapter 2: Conceptual framework: locality, place and identity

creation

This chapter explainthe study’s key concepts and maps out the relevant literatuzdodél
element within the locajlobal MTV India and the MTV India Facebook fan page has a
direct relation to place making. Therefore, firstly | explain the lgbatbal character of the
MTYV India Facebook fan page and argue that MTV India and the fanqaagbe
understood as particular hybrid cultures formed through indigenization and IticaliZighe
first sectionhighlights the arrival of MTV in India, locates the glolbatal debate in a wider
cultural perspective and argues that the glébed! conbines together to form separate

cultures that have their own unique identity.

Second, | argue that the fan page has created its own unique identity and has been
transformed into a particular ‘place’ through participants’ routine pres@nd everyday
adivities. The second section borrows from Tuan’s (1977) idea of place making and
illustrates how places are formed through dwelling and habitation and environmental
experiencdSeamon1979).

Lastly, 1 use Goffman’s (1959) work on ‘presentation of sedvaryday life’ and ‘role of
stigma’ to argue how the fan page has become a site for identity performaaéeal’h
section also argues that online identities are informed by offline livesxg®tiences and

are not separate.

2.1 The locaglobal MTV India

In India, television was introduced in 1959. It was primarily used as a medium for the
education and development of rural and urban India. Doordarshan, the public television
broadcaster had a monopoly over the Indian television industry until the 1990s. In 1991,
satellite television was introduced, and launched Star TV, which offered progrgmm
content from five transnational channels including MTV Asia. Owned by Viacom, MBY wa

first launched in 1981, in the United States, as a twenty-four hosicrolmannel featuring
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pop and rock music (Banks 1996; Cullity, 2000). The channel targeted youth in an
unconventional style (e.g. poor lighting, messy sets and odd language style) and a casua

attitude that immediately grabbed the attention of young people (Banks 1996, 20l0).

MTV started in India as MTV Asia, launched by Star*f\in 1994, it broke from Star TV,
launching independently as MTV India (Cullity, 2000). When MTYV first arrived inalnidli
recycled western content (particularly the Estgymusic) in the Indian market. As a result, it
lost a major share of the Indian audience due to an ‘unconvincing’ style of programming
content and the foreigness of the English language. Moreover, the content was seen as a
cultural invasion of Indian values and ethos, and the small audience of western music
listeners did not provide a sufficient market for MTV global products, and MTV Aag&a w

forced to shut down.

In 1996, MTYV re-initiated programming as MTV India and adopted an indigenization policy
The new MTV (MTV India) kept its western format intact, but indigenizeda(ined) the
programming to suit the Indian market (Cullity, 2000). A study conducted by Jocellty Cul
on MTV India, offers an understanding of the indigenization process of MTV India and
explains how local-global, cosmopolitan- traditional and modetraiyition combine to

form different kinds of ‘hybrid cultures’. Here | focus on the hybrid culture oMMdia,

and argue that such transltures can be understood in a broader context of cultural
transformations, where global facts take local form through the process anmdijon and
localization. | employ Arjun Appadurai’s anthropological framework of caltsystems,

through which the larger outcomes of globalization can be understood; Ronald Robertson’s
universalism-particularism continuum through which the formation and existertcanst
cultures’ can be understood; and John Tomlinson’s work on cultural systems and identities. |
synthesize their work and discussa@cdlglobal world’, where ‘global’ unites with ‘local’ to

produce ‘glolocal (localized) cultures’ and gllocal products.

M Star TV was a joint venture betweklntchison Whampoa and Li K8hing. Itwas launcheih 1991. The
venture brought English language entertainment content into the Indikatmar
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In his bookModernity At Large: Cultural Dimension of Globalizatiolppadurai (1996:5)
focuses on globalization’s cultural dimension and looks into the sameness and d@ifferenc
caused by mass migration and electronic mediation. He argues that migratileggrebp
electronic media, particularly television, produce new cultural resources eate cr
regularities and irregularities inghmodern social world. He studies these regularities and
irregularities in a particular way that explains the dialectical relation betwelendegy and
culture and helps people create and interpret meanings in everyday life.géstsuan
adjectival approach to the cultural systems at work, and stresses the coraedtual
comparative dimension of culture to understand the difference in group identities and
cultures that have been created as a result of the globalizing process. Appeglwes that
this globalizing process is supported by electronic media and, due to globalizatias:;
become increasingly possible for media to transcend national boundariestenttaliealize
cultural experiences and social interactions. The increased use of electronobogietsn

such as satellitdV and the internet, and a growing market for global products in local
markets have broadened human experiences out to a globalized context (Tomlinson, 1999).
It is now possible to interact beyond boundaries and cultadiérs, and create a

globalized experience of cultural products.

Appadurai’s analysis of contemporary ethnography focuses on how ‘detahstion’

(migration) of people can affect the positive possibilities offered by talti@n. Stressing

the paramount context of “Here and Now”, he explains the rationale behind the coneglexiti

of everyday experiences and interactions that continually form and reformlightef

cultural changes. According to Appadurai, the global movement of media tegiasalo

everyday life and the mass movement of people across territories empowaeratmation’

to associate with the transported ‘aspirations’ of the foreign land. The canmbetiveen

mass migration and transported images helps to understand that the movement of people to
different locations is connected to their understanding of mediated sound and images that
distributed globally. For instance, Turkish guest workers in Germany watchshdilkns in

their German flats, and Pakistani cabdriver€hicago listen to cassettes of sermons

recorded in mosques in Pakistan or Iran (Appadurai, 1996:4). Together, media and migration

provide vast instability in the creation of identities and selves; instabilitghwhtcording
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to Appadurai is positive and productive, and defines the core link between globalization and
modernity, on the basis of which he argues that if modernity is “at large”, itabe it has

now surpassed the boundaries of the nasiae.

In some way, electronic media technolodiese allowed us to imagine independently and
flexibly, allowing the juxtaposition of media and migratiavhich is no longer an ‘imagined
community’ of the nation state, but several “diasporic public spheres” (66-85)ahgport
local products and create a hybrid of Holly-Bollywood movies, Desi-rap musig;British
food, Westernized- Indian clothes etc, which in turn produce new styles, symbols,
expressions, meanings and fashions. For instance, the filmic genius of theh Hirgli
Slumdog Millionaie (directed by Danny Boyle in 2008) lies in the hybridity of language and
the local (British)-global (Indian) have combined to suit the ‘viewing tastes and linguistic
preferences’ of people situated crésgitorially (Pandey, 2010). Set and filmed in India, the
film narrates a story of a teenager from the slums of Mumbai, who appearsiodidme
version of ‘Who Wants to Be a Millionaire’? (Kaun Banea crorepati in Hindi versiah) a
exceeds people’s expectations thereby arousing the suspicions of thehgawigost and

law enforcement agencies. The film illustrates how visual Englfsinctions in an aesthetic
space of filmmaking and works as a ‘cinematic device’ that communicates ‘tokenized
Hindi’ (Pandey, 2010) to the audience. The use of the special camera work, vibrant and
different styles of subtitles and the use of ‘visual English’ help locate éstem movie in a
globalized context, thereby accomplishing a hybrid of local linguistic conteint a
linguistically dominant global interests. The useéhe visual English (technology)
determines the ways through which communication technologies produce a théahate

of proximity and intimacy in everyday life, and facilitate mutual support, urateistg and

a sense of responsibility for distant others (Tomlinson, 1999). Such glo-local products and
experiences can be seen as cosmopolitan forms of life and identities, which iaitsogpor

wider cultural context and recognition of local-global. For instance, Appadi986j

12visual Englishis a cinematic strategy that utilizes the aural and visual spectacle wighipace of the film;
in Slumdog Millionaire the strategy consistently dominates the screen space and is especially dbsigigéd
particular computer tools and software toeggavvisual dimension to the English language.

28



explains the discursive ‘domesation’ that takes place within general cultural forms,
including sports. He illustrates, how the Indian population has ‘vernacularizekBtgiow
cricket has become one of the typical British cultural forms through electreed@; and
how the game has been inscribed with an indigenized style by the local/nationed faye
form ‘an emblem of Indian nationhood’ (p103-112). He notes that the notion of ‘glocality’
transcends the binary opposition between global and local, and provides a linguistit con
for understanding the blending of global-local that takes place in various fBohertson,

1992).

The interplay between local and global cultures can be best conceptualized througtkthe
of Robertson (1992). Aceding to him, globalization ighe interpenetration of the
universalization of particularism, and thergpeularization of universalism’His analysis is
based on the theory of “glocalization”, which on one hand explains how global culture tends
to incorporate elements of every localtate through global media (satellite television), and
on the other, how local cultures actively negotiate with the global culture in an ongoing
process. The universalization of particularism can be understood through thedorafat
world or global culture, where the global culture is formed through the polgtmaiomy of
capitalism and the outcomes of the technological and electronic communicatignl@90:
409). New and advanced technologies have resulted in the production of cultural products
suchas films, television programs and music, and the commercialization policy hasdllow
the transportation of these cultural products across territories. Such tranghatovements

of cultural products have interconnected societies and cultures across the mbHdya
produced a global culture which is actually an assimilation of elements ofallcldtures.
Alternatively, the particularization of universalism involves the indigeronadind

localization of global culture. Local people negotiate glabdture- corresponding to their
local taste, traditions, cultural values and norms, and evolve, develop and supplement their
own ‘local’ cultures. Appadurai (1996: 18) explains the same phenomenon through
‘indigenization’ or ‘localization’, where ‘local’ unites with ‘global’ andqatuces a ‘hybrid’

of two or more cultures. These ‘thiadtures’ safeguard the local element within the global,
and function as specific, unique cultures that produce contemporary styles and siimbols

the case of MTV Indiahe MTV brand was kept intact, and the focus on the youth culture
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was maintained with western formats refitted to suit Indian tastes presentetidy
players (Cullity, 2002). Moreover, VJs and anchors use Efindith English in
conversation with the audience in ‘phone-ins’ and other program formats to dispfay the
association with the ‘local’ language and connect with young people acraas Indi

While there is a global rise in the degree to which people’s lives are ntethiedegh the
media, the homagnizing effects of globalization are much less clear. Some scholars have
argued (e.g. Steger, 2003) that a global flow of cultural products has resultatiuraic
homogenization’. The idea of ‘cultural homogenization’ highlights the worldwialehref
capitalist consumerism and the growth of sameness and repetition, which hasl iesihie
loss of local cultures and cultural values. In a broader context, cultural homdigeniza
refers to the idea of ‘cultural imperialism’ that explains the dominati@me culture over
another (connectedness to the ‘western’ or the foreign culture), which in one a@gytioer
influences people’s local identities and cultural forms. However, in my view, pebple w
hold such perspectives have failed to understand hewvdhld-wide cultural context has
evolved in recent years, and how global flows of convergence and homogenization work
together to produce glo-local products and services that are simultaneouslyatolca
‘global’ in nature. For instance, the popularai@ntikka curry in the UK, or the
hamburgers (without beef) in India, or Japan’s adoption of the western style ofsidgerti
highlight the fact that the local cultures and identities are never completalyglenized but
indigenized and localized to specific and individual needs and purposes. People of local
cultures find useful bits in global culture and adapt them to their cultural taste and
preferences without losing the local character/taste of the cultural ydérdgitexample,
McDonald’s in India has adapted food to the Indian taste, and included vegetarian and
chicken versions of hamburgers, as well as Indian versions of special meals quicit as s
McChiken, Cottage cheese wrap, Egg muffins etc. Likewise, in the case ofidid/ the
transition fran western content to locally produced content, the use of HindHenggdlish
language, Bollywood Hindi music and other ‘Indi music’( Indian pop) can be intedpset
global{ocal content (glocalation), where youth position their ‘local’ experiences and

traditions within the context of ‘global’ MTV formats.

13 Hindi is the primary official language of republic of India.
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Thus, globalization is an important concept and helps understand the current culteral sys
that brings local-global together. Like other cultural theorists (Appadurai,rfRobeand
Tomlinson), largue that globalization can be understood as a hybrid of ‘multiple
globalizations’ or a ‘collision of globalizations’ that synthesizes a hugef$etal and

global elements. The question of how to interpret and govern the process of glmeigzat

adually the key for understanding and analyzing the possibilities and outcomesl bijate

2.2 A familiar sense of ‘place’

Globalization has not only produced cultural transformations and glo-local ¢yltaducts,
but has also induced changes in our immediate sense of place, particularly widltaega
how a familiar sense of place is created. Combining her personal observations and
theoretical framework, Doreen Massey (1994) explores the issues surrouratiatizgition,
and explains how a famili@ense of place is restored in the era of a changing world. She
notes that globalization has resulted in a speedy movement of culture and people
(deterritorialization), and has marked a new phase in the sector of irdeaiatapital
finance. People areow travelling to distant continents in less time with better
communication systems; good quality ‘home’ food and local neighborhoods in global spaces
have made the global experience on a par with the local experience. Massey rslates thi
phenomenon to ‘thpower geomey of time-space compressionodfiginally taken from

David Harvey’s (1990; 24()erspective on global social changad explains how time-
space compression regulates movement, communication, and cultural goodshacross t

globe, and contributes to the changing experiences of people in everyday life.

Massey (1994) agrees with Harvey’s notion of time-space compression, but Aajues t
different people experience this ‘tinspace compression’ in different ways based on where
they are located antbw they relate to their neighborhood. She argues that places are open
and permeable and are driven by many factors such as race, gender and ecooesic fo
which might contribute to a feeling of being ‘out of place’. The flow and intercdiomeaf

time and place vary according to certain parameters such as social class, ecosuataicl st

education and profession, and might affect how people experience a place. “Tieatikife
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access to control over events within the process” (Tomlinson1991:132) may exclude and
exempt people from many activities, as different social groups share diiffelationships
based on differentiated mobility, which distributes people on the basis of power, i.e. people
who initiate flow and movement have more control than those who are controlled and
affected by the flow. She argues that the world is structured by hierandiataédns

between territorial regions; and a globalized system would “not show a totally
interconnected system”, since “there would be both long-stamadisgnces and the
systematic production of new disconnections” (Massey 2005:100). The issue ofls@sial ¢
must be added to the asymmetries of global power geometry; for example, a Chinese
businessman travelling first class for a meeting in a third wanlohtty would experience
‘time-space compression’ differently to a lavage worker who has come to a foreign land
to earn a livelihood. The difference in social class reflects asymmetriésbom gower
geometry, which explains the irregularities in ‘deterritorialization’ and ftiybation’ as a

cultural experience (Tomlinson 1999:130-137), and hetrogenizes the experience of places.

She argues that the concept of ‘place’ is infused with cultural practices @hects that

may have different geographiaaligins are consumed worldwide through cultural fusions.
For instance, the meat cultwretating roast (originated in Persia and later adopted in the
Middle-East) is now at home throughout the world, and is accepted by people from London
to Bangkok, and Beijing to New York. The cultural products are ‘localized’ and atlispte
local forms by different social groups, and can be understood as an interconnection,
reproduction, extension and tinsgace contingent occurrences that create ‘a familiar sense
of local’ or ‘familiar local’ within a globalized place. Massey explains fpienomenon

further through an example of a local shopping center located on the Kilburn High Road in
London that interconnects with and links many local and global experiences.Wsgaper
stand that sells Asian newspapers from India, Pakistan and Bangladesh; adidrasdri

shop that displays a poster on its door about a forthcoming concert at Wembley Arena
presenting Indian Bollywood actors such as Rekha, with Aamir Khan, Salman Khan, Juhi
Chawla and Raveena Tandon. Its proximity to Heathrow airport combines the sight of
continuous airplanes and traffic on the streets, which positions London not only as a world

city, but a spatial place that engages and recognizes ‘others’ iMa66&). She notes that
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such an engagement with ‘elsewhere’ locates ‘Kilburn’ as a dynamic ‘placeetuagnizes
the local and global social, economic, and communication dynamics of the ‘essdy,

1994:24-29), and intensifies a familiar sensdafal’ within a global space.

However, in my view, a familiar sense of ‘local’ (place) is not @dgtredon the

globalization process; there are other important factors such as dwellingtibatdnd
environmental experiences (Tuan, 1977), which doutie to one’s familiar sense of ‘local’
(place). While Massey’s approach centoesthe kind of association formed with a place

based on how an individual relates to locality in a global world; Tuan’s perspectisefoc

on the relation formed to a place based on routine environmental experience and routine
activities.The two perspectives differ in their approach (and are offered by researcloers wh
define places in very different ways: Massey focuses on power relatioaseaghluan

focuses on humanistic geography) but the comparison between them contributes to an
understanding of a creation of a place that is based on how an individual experiences a plac

through routine activities and associates with the surrounding (local) leme

According to Tuana ‘place’ is constituted through repetitive habitual practices that give rise
to ‘affective’ attachments in which ‘people are emotionally bourtieéo material

environment’ [Tuan, 1996a (1974): 451-Ple visualizes ‘place’ as a dynamic space, which
is constructed througtepetitive habitual practices amgleryday experiences. For him,

‘places’ are not only regions or nations bounded in the territories, but an array of living
experiences that come about as ghyduct of the people and their associations. He notes
when a space feels thoroughly familiar, it becomes a ‘place’, and ‘plaeesdmastituted

when locations (spaces) are routinely livedp73).

In his book,Space and Placd,uan distinguishes the term space from ‘place’, and notes that
there is a relational difference between the two, as space can be empty, but anplagesi

the use of space by its inhabitants for routine activities. A ‘place’ carebsured in terms

of people’s beliefs, feelings, values and perception. His notiotaoé jis concerned with an
individual's attachment to and ‘knotwew’ of a particular place that makes one ‘feel at

home’ in everyday environments. For him, ‘places’ are emotionally bounded areas,rand ‘ca
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be as small as the corner of a room’ (Tuan, 1996a [1974]:455), or ‘a favorite armchair’
(Tuan, 1977:149). He argues that places ‘exist at different scales’ (Tuan, 1977:1493, such a
a house as ‘home’ is ‘full of ordinary objects’ and the connection to each object isldafine

its daily usage. An individddorms an intimate and emotional attachment with objects
through routine usage. For instance, the habitual use of domestic furniture such asa desk,
armchair and the kitchen sink; or the daily use of the same route between wosgkplace

home can constitute our day to day relation to a particular place. Even in evdigdaién

we visit and revisit the photographs of our friends and family, we tend to form an agtatchm
and ‘develop a habit of dwelling imaginatively’ (Tuan, 2004:50) in them, or an individual

may repeatedly watch a movie because it has formed a ‘place’ for his/heeXipedence.

However, in his discussion of photography, cinema and music, Tuan employs a different
ranking for media settings, and equates them to ‘surrogate places’ (Tuan, 2004:49% or m
‘cousins to places’ (Tuan, 2004:52). But | argue, if ‘places’ are to be conceptlialierms

of social interactions (Massey, 1995), and the information and communication flow
construct the relation to a particular ‘place’; then the use of electronic medihysiag
settingor mediated settingMUD’s and newsgroupsjan be conceptualized as specific
‘places’ that are formed by daily interactions and routine activities ofatieipants over a
period of time. Digital spacesch as Kendall’'s (2000) ‘Blugky’, Mitra’s (1996)
‘Soc.cult.Indian’ andBaym’s (2000) ‘rec.arts.tv.soaps’ became familiar enough to be ranked
as ‘places’. Digital places like these may require people to occupy moren@apace (an
individual's physical location and mediated location rddier) at one single time, btite
mediated surroundings (the electronic location) are only ‘mere’ settingalhatpeople to
interact electronically; it does not affect the intimacy or nearness shareciah s

interactions, as the interactions are based on emotional attachment and familiarity o
‘place’ (Tuan, 1977). Nevertheless, it may be true, that the duality of placeresyg a

double sense of place (Meyrowitz, 1985); or according to Tuan, a surrogate place, but only
derivatively (for example, the intimacy shared between two friends on Skippsasl on

social interactions; the physical setting does not add any significance tastsubigests

that a ‘sense of place’ is connected to its character, whewmitpgeness of the place is

continuously reproduced in the process of social interactions (Massey, Li8@4vise,
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through my own study, I illustrate how MTV India’s Facebook fan page has formed a
‘familiar particular place’ for its participants throughesyday practices and routine

activities.

Theroutine use and everyday activities of the participants of MTV India’sliesuk fan
pagehave given rise to ‘imaginative’ dwelling and habitation, and can also be etttpr
through David Seamon’s work ¢everyday environmental experience’ (Seamon, 1979:15).
In his study, he provides valuable empirical findings on the significance af/tase
movements’, and explains how even routine activities such as walking and driving can
contribute to a process of place making. In his bdoteography of the Lifeworltie uses

the concept of ‘bodgubject’, and integrates the habitual routine activities into the wider
‘time-space routines’, to explain the emotional contact with environments thatgpue &
condition of ‘homeness’ (Seamon, 1979:70). He offers an explanation of the ‘morning
routine’ of a participant who wakes up, dresses and leaves the house at 8 am, goks to a ca
picks up a newspaper, orders a portion of scrambled eggs and coffee and leave$oat 9 am
the office, and repeats the same activities every day. The bodily mobithiy and between
thoroughly familiar spaces, and repetition of and return to the same activitie=ryday life

in a range of social settings, create a strong ‘sense @& flacan, 1977), and form an
association with a particular ‘place’. In her study of the MUD Blue&lendall (2002) too
found that participants had developed a level of trust and warmth as an outcome of everyday
interactions. The virtual space, BlueSky, was inhabited by several ‘reguao routinely
interacted in a ‘synchronous’ media setting (Kendall, 2002:6), and their routiié e
contributed to a process of place making. Although Kendall uses the term ‘place’
interchangeably with space, her understanding of ‘place’ moves closer to @ndn’s
Seamon’s definition of ‘place’, as she acknowledges the fact that ‘pleesiutinely lived

in, and an emotional engagement with a ‘familiar’ place contributes to a prd@egdare

making’.

However,according to a few researchers (Relph, 1976; Meyrowitz, 1985), shifts in the
concept and experience of place in the technological era have located place arydndentit

crisis. Using terms, such as ‘no sense of place’ (Meyrowitz, 1985) and ‘pEuedss
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(Relph, 1976), Meyrowitz and Relph argue that electronic media have weakened the
authentic sense of place (Relph, 1976, p. 64), undermining the distinct experiences and
identities associated with particular places, causing them to be the samealilHepfor
instance, according to them, people would experience Heathrow and airports in other big
cities in the same way. This might be true, as it is getting difficult to define or taassoc
them with a particular place; in the age of electronic media, identities are chaextteyi
several places (physical and mediated), and it is possible to experiencallgutiverse

places in a single location (Becks, 2000:73-74). However, for each individual, the notion of
place carries a different meaning as people experience ‘place’ based on expenerees t
often mediated through human relationships that take place in differentcsitcica!

contexts. By locating MTV India Facebook fan page as a particular *platestrate how

an association with a ma is based on individualized experiences and activities that create a

unique sense of place, which differs from individual to individual.

By considering Tuan’s and Seamon’s argument that places are formed through routine
activities and emotional engagent, | argue that places are not only mere locations
[demarcated areas] (Massey, 1994), but a site for imagination, emotiongéereyd,
habitual practices, routine activities, perception and previous experienage@et chapter
6) and can transcend physical boundaries (geographical locations) virtualhtanstausly,
creating a strong sense of place and contributing to the process of place making.

2.3 Situational geography

When people establish ‘familiar places’ through routine practices amgdeyeactivities,
identities are produced and reproduced; and to understand identity manageraeaicial
networking site such as Facebook, | employ Meyrowitz’s (1985) work on situational
geography. The theoretical framework employed by Meyrowitz, is a siatbktwo
seemingly incompatible perspectivesituational geography and medium theory.
Meyrowitz focuses on the work of Marshall McLuhan and Erving Goffman, and finds a
useful connection between interactions that take place in a mediated settinghgeda p
location (faceto-face).
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In medium theory, McLuhan focuses on ‘medium-technology’, and states that ‘thenmedi

is the message’ (McLuhan, 1964:5), by which he meant the capability of a new medium or
type of media to alter ‘the scale and foofrhuman association and action’(McLuhan,
1964:5). He argues that the media of communication provides an ‘extension’ to the body and
senses, transforming the temporal and spatial arrangements of soci/ [é&tension’, |

mean the power of media torstilate social changes, such as web pages connecting one
space to another in seconds, or missiles communicating hatred in a minute. Meyrowit
(1985) welcomes such concerns, but at the same time notes that McLuhan’s appoazh fail
see wider timespace redtions in everyday social interactions. At the same time, he finds
useful concerns in relation to social role playing and situations in which we atartbns
occupied with ‘impression management’ (Goffman, 1959). Again, he welcomes Gadfman’
focus on the organization of ‘social encounters’, but notes that there is a significant
limitation to the approach, as it is assumed that there is a necessary link betgvalen s

situations and physical locations.

Meyrowitz combines the strengths of each approadreamploys a theoretical framework to
analyze the social situationshe social environments (not only the physical
locations/boundaries) such as home, workplace, and public gatherings, in which certain
types of behavior are created and exhibited. According to Meyrowitzothe aspect of a
situation is created by the communication and information flow through which we
understand and interpret the behaviors and actions of ourselves and others (Meg$Bwitz
38). He notes that physical boundaries sudwafs or walls do affect or shape the social
gatherings that take place within them, but only derivatively, i.e., the phgsjacts such
as roofs and boundaries are dependent on the communication and information flows
(although, such boundaries are often taken for granted, for example when we relyezh cl
rooms or houses for privacy). Therefore, Meyrowitz believes that sociali@its&ian be
best thought of as ‘information systems’ that can create new pattezomafiunication: if

we agree that sodiaituations need not be associated with limited physical boundaries, then
technologies such as the telephone, may give rise to new social situations, wininoh in t
produces changes in behavior. For instance, when two friends communicate over the

telephone, they are occupied in more than one kind of social situation; and despite the
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physical distance, the ‘shared mediasedial situation’ brings them closer. Likewise,
talking heads on television, such as TV anchors and popular celebrities develgnisra-
interactions’ by looking straight into the camera and talking to viewers, ay itvére

communicating with acquaintances or friends (Horton & Wohl, 1956).

Thus, by taking Goffman’s idea forward, Meyrowitz explains the ways intwinéev media
have ©ianged society by creating new situations, and thereby affecting owidreFar
instance, when a reporter interviews a celebrity in front of the cameraspiies an
intimate social meeting between two people, and also a public performanceo@dth s
situations are distinct, and each calls for its characteristic mannehafibeand speech.
The celebrity can neither act as if he/she is alone with the reporter, nor dae det/d
he/she is addressing the crowd. The introduction of new patterns of information flow (the
use of electronic media) has given rise to new social situations, whiclocalsw actions
and social meanings. Another useful example offered by Meyrowitz’s amalygie effects
of new media (particularly television) are tHeages introduced in the front/ back stage
divisions. The front/ back stage division is one of the significant elements of &ofm
notion of social behavior, where he argues that participants in order to produce good
performances on a certain ‘stageé(ithe front stage), need a corresponding backstage to
practice front stage performances and resolve problems relating tonthstége. (For
example, the kitchen is notoriously the back stage of a restaurant dining ataight, in a
house, a kitchen is often the backstage, where parents put an agreed framework or a
coordinated show in place for the children). According to Meyrowitz (1386)edium like
television, which has a high level of accessibility across the globe, may hekeundary
between front and back stage (front and backstage information systems): quite often
television exposes children to adult content (front stage audiences) thatlig kespizaway
from their eyes; or let us imagine how a situation would change if by mistakedhmom is
left turned on in the kitchen and guests may overhear the ‘backstage’ gossip osatoiwver
of the waiters. The introduction of electronic media such as the television gritbtedehas
produced changes in the front and backstage situations, altering behaviorsarsl abe
front stage performances are governed by social environments and thus tend hdybe hig

restricted; whereas the back stage performances take place in relaxed sociahemniso
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with fewer restrictions, where people have greater freedom to be themsetv&acebook,
it would appear that people are always performing on the front stage, unless oy

settings are adjusted to hide particular web pages (Farquhar, 2009).

If Facebook is the front stage, then it's polesibb argue that offline life is the ‘backstage’,
where people prepare and practice thetstage performances. Since each individual is
different; the range of frorgtage and backstage performances would vary depending upon
peoples’ (self) attributes, social affiliations, ethnic origin, etc. Tlkdtage performances
allow people to practice offline selves and represent them in a desired vaayonline

world, suggesting that the online selves are a derivation of offline identities vidigwe

people may choose to behave in a desired way suggesting that an online self maymvolve
ideal representation.

In his book,The Presentation Of Self In Everyday |LEevin Goffman (1959) suggests that

the presentation of self is continuously adjusted and is based on social environments such as
the workplace, home, temples, etc.; and the actions and reactions people often getifrom thei
family, friends and work colleagues in the form of love, praise and care. Hesdhgiievhen
interactions take place betweerotpeople, the information exchanged between them is both
presented and absorbed (Goffman, 1990a:13), i.e. people assess each other through the
effectiveness of their actions and guide their future performances badwesl @res received

from others (Goffma, 1969). The performer gives cues to the audience; the cues given by
the performer are the information or cues given (Goffman, 1959). Cues which are
unintended or unconsciously given are called given off cues. Given cues are abntrolle
messages, whereawen off cues are nonverbal gestures, body movements, such as gestures,
nodding, frowning, etc. Online, cues that are ‘given off’ are generally notigalie

(except on video), but cues which are given are subject to people’s manipulation. Self-
manipulation of these ‘given’ cues or messages (including fake or fabricateddrhai

viewed to be very prevalent over the internet (Donath, 1998). Although the area of self-
disclosure has been researched widely in compuagstiated communication (CMC)

(Joinson & Paine, 2009), how online users manage and connect with others in light of a

manufacturedelf (selfmanipulatedhave been researched in only a few specific contexts,
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such as dating websites (Ellison, 2006), where people subconsciously descrilideheir

selves” (i.e., who they would like to be), in a way which is more aspirational andtprese

In general, people tend to desire social acceptance; and in order to facilitatenaiogn
performance, they maintain a consistency in their appeaearttenannerisms. But, Goffman
(1990a:40-42) argues that this can be difficult, as performing an identity is dapendae
role the individual is playing and what is visible to others. He explains this through an
example of a hospital, where the actestiof surgical nurses are much more visible and
clearer than those of regular medical nurses (19904:4Me performance of medical and
surgical nurses is perceived by the roles they play, and it is very likelydireg elements of
the activities of medil nurses that have helped medical nurses create a performance are
kept hidden because such activities are socially unaccepogideform. Activities that
involve any ‘dirty work’, such as criminal activities or physical abusecareealed, but
neverthelessontribute to the performance that helps create an impression. For instance,
people do not tell their spouses everything: opinions and views about one’s family and
relatives may be kept hidden or left unspoken. Therefore, the presentation chgelf m
involve a constructed performance (performetseen elements) in which all elements
(performedunseen elements and perforrrsskn elements) combine together to form an

impression for others.

On Facebook, complete messages in textual form are exchanged between the psyticipan
which mean cues are given, and not given off. In his study of Facebook, Farquhar (2009)
examines how “cues given” i.e. information given in the form of status updatesepjctur
associated with certain groups etc, validate a ptasen of self in an online environment.

He argues that the ‘performing’ aspect of Facebook relies heavily on dditydpegs”
(Farquhar, 2009; Geidner, Flook, & Bell, 2007) that people give out through written textual
snippets in the form of status updates and ‘comments’ posted on their wall and friends’
profiles. For instance, profiles on Facebook consist of a diverse mixture of biogtaphica

4 Medical nurses look after patients that are suffering from chronic donslisuch as electrolyte imbalances,
low/high blood pressure etdat require routine medications. On the contrary, surgical nurses dealonie
patients that require surgeries or diagnosis of serious diseasassoahcer.
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information, personal preferences, pictures, weblogs and other miscellaeeoinsat in turn
builds the online personas of people. An identity peg is an impression given through
‘performance’ that generally reflects the attitude and activities of an indiv{Goffman,
1959); on Facebook, it's the personal information, birth-dates, names, educational and
professonal information, and interests that serve as the standard means of tiéfergn

people.

Additionally, people carry a personal front (Goffman, 1990a:34), which informs their
appearance and mannerisms. An appearance gives away the physical signkesf peop
occupation and social status in society, whereas mannerisms explain how we imimac
environment and are judged as active or passive communicators. Online, a persbnal f
(appearance and mannerism) is perceived through identity markersetihatsaed on one’s
previous experiences, opinions and ways of thinking (Murphy, 2010). For instance,
extensive specialized knowledge is, arguably, a reliable indication that sernsegither an
academician or a subject expert. ‘Assessment signals’ such as appropriategnatevant
knowledge, argumentative ability and writing style define the personal front of thaase

mediated environment and allow him/her to perform an identity.

Other than identity markers, a performance is also influenced tsrqathgettings, and

verbal and norverbalelements of communication such as gestures, words and body
language (Goffman, 1982:5), which suggests that it is solely the individual thtdscre
meaning for his/her actions. However, when people present themselves befgetiotire
performance tends to incorporate and exemplify the officially accreditedssafithe

society (Goffman, 1990a:45). Thus, a presentation is not a construction of an individual's
ideas and opinions, but a combined performance of an individual’s actions and reactions,

appearance and mannerisms and their society, which has a profound effect on the individual.

Managing selves online

In India, Facebook users spend an average of an hour per day online (Soni & Kamboj, 2010),
and the growing number of activities such as fan pages, blogging, forums etc, ligve ma

Facebook an important site of identity construction. The presentation of self on Facebook
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incorporates extensive discourses of identity production, where people prdetity i
through status updates, postings, pictures, associations with bands and other particular
groups. On social networking sites, people affirm their identities by choasleyd

member of a social group or page (such as MTV India’s Facebook page), atulaégd
with particular groups while trying to avoid identification with oth@®chran, Beeghley &
Bock, 1988).

People choose groups on the basis of common needs and interests, or what Farquhar (2009)
describes as ontological security which is gaiwben people interact in a desired way,

knowing who they are, what they like and how they should interact with other online users.
He suggests that categorizing oneself on Facebook is about ‘uncertaintyoredtitigg &

Reid, 2006) where everyone wants everyone to know, how they would like to be treated and

how they should treat others.

It's been argued that identity performance tends to be exaggerated, ipteipgroups try
to fabricate their identities and over exaggerate performance (Campbell, 200@vet, at
the individual level, people construct their own guidelines for behavior and represent the
individual identities in a mediated social world. People make choices about howdhlely w
like to be viewed, how they project themselves and what projection would be mosveffe
to achieve a desired identity amongst people. Compugeliated communication (CMC) is
a constricted medium in the sense that participants are required to useestrauiebias
linguistic styles, politeness tacticsqcial cuesetc, convey information that influence
impressions (Becker & Stamp, 2005). The constrictions of mediated channesdgeehat,
instant messaging) offer great control over performances as interactasnpiake in a more
flexible and forgiving environment (Boyd, 2002). Cues are given in the form of photq share
videos, written text and emoticons and are completely controlled by particifrantstance
an emoticon such a€” (I'm happy) or “®” (I'm sad) allows users to perform an action

and‘give’ an impression to the receiver.

People can purport to be anything or anyone, or practice multiple selves (TL@%& on

computermediated communicatiefCMCs); and, therefore, it may happen that
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participants’ online selves aren’t the same digefpersonas, or there might be the
possibility of exaggeration or misrepresentation. But, this is not necegzatilematic, as
representations are a part of social life, not just the part of the online wortdr(805). A
study conducted by Boyd (2008) on Facebook agrees with earlier research whicthédund t
the ability to completely fake an identity is not so important on Facebook, as previous
research has shown that most SNSs users perform a continuous version of thesettres”
online andbffline- with key interactions conducted with people with whom they have offline
pre-existing social ties (Ellison et al, 2007). Unlike chat rooms or MUD settingshveine
anonymous in nature, social networking services such as Facebook is more ‘ndr{jymous
the sense that people get a rough idea of a person through their profile that indtwdes,pi
continuous status updates and association with particular groups) and are designed to
perform ‘online friendliness’ through exchanging information in the fornexf, tpictures,
audio and video (Farquhar, 2009). The ‘nonymity’ of the environment narrows the
discrepancy between ‘actual’ and ‘ideal’ self, and offers a more ‘realstihonest’
representation of a true ‘offline’ self (Ellison et al., 20d8pwever, there remains a
possibility of fake identity and exaggerated presentation that may |lesdeaggerated

group norm (Campbell, 2006).

Recent research has shown that computediated communication (CMC) patterns have
engendered a deeper leeéltrust and warmth witkelf-disclosurethan faceto-face
interactions (Ellison et al., 2006). Arguably, Facebook has induced changes in theaways, i
which people perform online friendliness and sociality; the skeptics’ percejpiian a

higher level of deception or exaggerated identity online is contesteddarebesupporting
how deception (lying) is just as common in everyday taeface interactions (Ellison et al.,
2006). Additionally, real time applications on Facebook, such as fan pages, forum
discussions, and association with certain bands and groups build a relational coatext of
identity performance, and indicate appropriate behavior and identity management for
participants in everyday life. | examine various aspects of identity pesforegas

discussed above) in chapter 5 and find out how online identities are created anddgmactic
the MTV India Facebook fan page. | detail identity performance on the farapdgiiscuss

the various attributes that form an online identity of an indizidu
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2.4 Online self & the offline world

It has been presumed that computer mediated communication (GM@&)ns weaker ties
than traditional ‘offline’ social relationships, and is no way comparable totteizese
communication. But, the internet hascbme so powerful and almost necessary that it has
not only allowed users to interact digitally, but to use the space as a channsslifioie’r
socializing.According to Haythornthwaite (2007), the online world bears close resemblance
to the offline world, as people display similar kinds of characteristics, suzlc@®mon
language, support systems during crises and rules of behavior and their enfibresnieey
do in the offline world. However, some researchers oppose the idea of comediieted
communication (CMC) as “real” in comparison to faodace interaction, and conceive the
internet as a less specific space which is used by widely dispersed indivaduals
communicate with one another (Gochenour, 2006: 34).

The question of the relation tweeen “online selves” and “offline identities” and
corresponding social ties, remains open to debate, as different studies havedoroduce
different results and interpretations. As noted by Cavanagh (2007), the resedecitevias
more or less produced split results between two opposing points of view: prirtfeeily
internet and mass media have resulted in weakening of social ties versus tiet thidrhas
enhanced offline social life (p11). Undoubtedly, the use of the internet in day to day
activitieshas lessened face to face communications (due to busy lifestyle including
professional and family life), resulting in weakening of offline social tidie— Erbring,
2002: 283); but with the advent of social media such as social networking sites, chat groups,
forums, blogging etc, the medium has become a channel for online interaction and has
resulted in an expansion of online social networks that have created multiple online

friendships, associations and kinships (Matei — BallRokeach, 2001: 553).

An individual's online self reflects an individual attributes, such as previous erpes,
social affiliations, psychological attitudes, nationality and religion. Rep@iform online
identities n relation to their individual attributes, which they carry in their offline lj\wes

even if someone deliberately tries to exaggerate a performance or an ideatiglettant
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knowledge and other ‘individualized’ attributes of an online user would restrict such
performances. For instance, the relationship between an online self and déhitieyican

be best understood through role playing environments, such asWéeitibungeons

(MUDSs), where players create characters to interact in a mediated world.DAvbiks in a
controlled setting, and allows participarmschoose any ‘avatar’ corresponding to their taste
and choice. They might choose to idealize their avatars by emphasizinglpagelf

attributes such as stylized writing, colorful backgrounds etc. (Vasalou & Paine, 2009
Schrock, 2012). For instance, social roles such as that of a son, daughter or even a lover, can
be determined in particular ways (Goffman, 1959), such as for an impending romaatic dat
a user would choose an attractive avatar and a background depicting romantatidasti

and heartsAn ideal self may prevail in an online identity, but the personalizectelfutes
and appearance of an individual would communitadraits of an ‘offlineidentity. For
instance, in an interview with a MUD patrticipant, Turkle (1996) encountered a plager
played ‘Archilles’, a poetic character, as his ‘ideal self'. The virtueschadacteristics that

he holds in his ‘ideaself reveal the aspirations and experiences derived from his offline
life, which in turn show that an online persona is a construction of a more or less social
‘offline’ self that people carry in offline life. While studying the BlueSWYD, Kendall

(2002) found that participants created ‘online’ selves that reflected themeoidlentities,

and developed a level of warmth and trust that enabled them to hang out digitally with a
group of friends and acquaintances. Her study noted that people do not necessaolgplay r

all the time, and expect others will represent themselves much as they apjpear offl

Likewise, user®f other forms of computer mediated communications (CMC) such as social
networking sites like Facebook, MySpace and Orkut intertwine offline idestitto online
personas (Boyd, 2008). Boyd’s (2008) study on Facebook suggests that people use such
platforms to intensify social ties that are characterized by some form of offlineciom
(Ellison et al., 2007). She notes that online social ties do not necessarily take pegple aw
from their offline world, but connect the offline identities and onlinequgais in a way that
communicates behaviors or selves that bear a close resemblance to offline social
experiences. Such behaviors or selves in turn shape ‘offline world’ personagithétea

potential to place cyberspace as a new frontier in the mapping of one’s clemétlyi
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(Simpson, 2005). In my own study, | establish a connection between online self and offline
life (detailed in chapter 6) anliustrate howFacebook allows Fan page’s participants to link
performances on the internet (online) to their performances in the offline wortijragng
them to view the internet not as secondary, but as an extension of their offline worlel, wher

social interactions take place in a mediated space and are considered ‘equivalent’.
To study the identity pesfmance of participants, | take an ethnographic approach (detailed

in the next chapter) combined with language methods (Hanks, 1996) and illustrate how the

MTYV India Facebook fan page has become a site for identity creation.
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Chapter 3: Methodology

3.1 My ethnographic approach

| take an ethnographic approach to study identity performance on the fan pagehdpter
details this approach, including a discussion of ethnographic methods taken to conduct this
study and an introduction to a type of ethnography, which is called ‘Netnograwhy’-
ethnographic approach to studying activities on the Internet (Kozinets, 2010).

An ethnographic approach involves the ‘qualitative’ study of human social phenomena and
communities, through the means of fieldwork. The use of the term ‘qualitativeaist ce
distinguish ethnography from other ‘quantitative’ methods that are statistcadhjtated. A
more precise definition of ethnography is rooted in ethnography's disciplinary home of
anthropology; it is defined as the research method through which a researcipegtsiter

‘webs of meanings’ (Geertz, 1973) and details experiences of the cultural chostinic

which participants live. Geertz (1973) believes that culture does not occur imntthe oh
humans, “Culture is public, because meaning is” (p12). He argues that people useethe sam
mental processes to perform social actions, such as understanding languag-dec

making and solving problems, but different symbols (such as languaggresex

themselves and understand others. To Geertz, these symbols are carriers ofioxforma
through which people construct meanings and interpret each other. However, ROyl (
argues that it is not necessary that people construct meanings out of such symbatiseibut r
that they reconstruct an understanding of a culture by engaging witlkedifldements of a
culture in dayto-day life. He believes that human relations in an environment do not
necessarily require ‘significant symbols’, and it maghabe the case that ‘we think before
we act’ (Inglod, 2000.97in routine living. Rather, a meaningful engagement is established
through a ‘practical engagement’ in lived-in environments. In other words, people make
sense of each other or a culture by engaging and associating themsedutisienpractices,
constructing a specific sense of place (or what geographleu Yuan [1977] identifies as

‘environmental experience’) for individuals. Therefore, it is imperativeafoethnographer
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to engage with the dayp-day activities of the participants and understand them through an

emicperspective or what might be described as the “insider's point of view".

Wolcott (1995) defines ethnography as a form of inquiry that requires reseabers
immersed penally in the ongoing social and cultural activities of a group of individuals
that they are intending to study. In this way, researchers not only becontiarfantih the
spatial dimensions of the research setting, but also the soitimal dynamics thanfluence
routine activities and everyday practices. An ethnographic approach also sntiedec
perspective through which a non-member (outsider) perceives and interpret®behavi
associated with a particular culture and collects information/dathé analysis. Agar
(1982) has argued that the very name for “doing ethnography” is fieldwork. It can be
described by the intellectual enterprise and the requirement for seritatsiosf, as much as
by the practical preparation involved and the skill of an ethnographer. Fieldworls alew
researcher to observe and examine all aspects of a cultural system, espesaltiiah
cannot be addressed through laboratory or survey research alone. Spending long periods of
time in the field is considered t@la crucial aspect of an ethnographer’s ability to
comprehensively describe components of a cultural system as accurately as iitile bias

as possible.

Epistemologically, an ethnographer can gain a native’s point of view by spendenptihe
field and by “participating in activities, asking questions, eating strange foodsngpa

new language, watching ceremonies, taking fredtks, washing clothes, writing letters
home, tracing out genealogies, observing play, interviewing informants, and désiodire
other things” (Spradley, 1980). Indeed, one of the primary methods used in ethnography is
participant observation, which implies that the ethnographer not only observeseaciiviti
the field setting, but also participates in them wherever possible. Ethnogréyalverto be
continuously immersed in the field and investigate a unique situated realitypéegmaries
of events that occurs in a totally unique contetitne, place, participants, etc. They always
work in a series of conditions theannever be repeated, even if rituals such as religious
services are repeated, they cannot be the same because they are new eveptadaking

different time and under different conditions. This allows the researclobstyve and
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examine all asgcts of a cultural system that increases the ability to comprehend the elements
of a cultural system that he/she is intending to study. This defines ethnogsapbiy &
method of data collection and a kind of data or information.

This duality has creat confusion, as Atkinson and Hammersley (1998) have rightly pointed
out; for some, an ethnographic approach is a commitment to study a social of cultura
phenomenon (through means of fieldwork), whereas for others it is a method thathesearc
use as ashwhen required. As a method, ethnography is used to study a culture by utilizing
its techniques, such as participant observation, structured/unstructured intenviemsali
surveys, case studies, analysis of text, etc., to detail the investigatidteaipaf social
behaviour and elicit cultural knowledge, thus further allowing an investigatiorttefps of
socialbehaviour and an analysis of societies (Atkinson and Hammersley, 1998). Given this,
it can be argued that ethnography is essentially a social research method that helps
extracting information from a wide range of sources. For example, by patitigijpa

people’s routine lives and by speaking the local language for a period of timeaeches

can collect much information about thetawhl practices and activities of the people being
studied.

In his account of the life of the Trobriand Islanders, the anthropologist Bronislaw
Malinowski (author ofArgonauts of the Western Pacjffpublished in 1922) stated that
ethnographic writing i& means of expressing a shared interest in narrating stories about
everyday practices and routine activities of a group of people. He emphasiregdnance
of detailed participant observation and argued that an ethnographer must be in routine
contactwith their participants if he/she is to understanditmgonderabiliaof their everyday
life. He stated that the goal of an ethnographer is "to grasp the native'sfpoaw, his
relation to life, to realizéis vision of his world" (Malinowski, 1922:25). His ethnographic
account of the Trobriand Islands in Papua New Guinea and the study of the Kdfa Ring
gave an account of the cultural practices of a specific group of people that anelguaidi

them.

!> Thekula exchanger kula ring, is a ceremonial exchange system that takes placéons@rovinces of
Papua New Guinea. People travel hundreds of miles by canoe to exchange Kallesalu
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Malinowski carried out his fieldwork among the Trobriand Islanders of New Guinea
between 1915 and 1918 and looked at social interactions such as their annual Kula Ring
Exchangeceremonies, which he found to be associated with magic and religion, but also
with kinship and trade. He developed a theorgafial interaction, which he named
“functionalism”. Particularly interested in the islanders’ Kula Ring Exgeaa systematic
exchange of priced Kula shells across the islands, Malinowski argued that treh&liga

were not nearly as valuable to the mglars as the Kula partnerships which they developed
through the exchange of Kula shells. The development of these partnerships ensured
peaceful contact and communication between the people living in the islands andedinforc
status distinctions, as traidibal chiefs controlled the most valuable shell resources and
organized the islantb-island expeditions. Drawing on the Kula exchange ceremonies,
Malinowski argued that ethnographic research can act as both a method fas aralyes

kind of information. Through his ethnographic inquiry, he found that each aspect of a culture
plays an important role in fulfilling the psychological needs of a group of peoplewher
social institutions along with social relations assume particular functions faiola and

enduring system.

Observing ethnography as both a method for analysis and a kind of information,
Hammersley suggested that ethnography is currently in a "crisis ofiéragtion”

(1998:18), but this is less important for researchers who wish to use an ethnographic
approach to study a social/cultural construction. The nature of ethnography ibauch t
researchers can use it as a research method (participant observation) andfacezde a
document, an end product (a kind of information), through data collection and analysis.

Methods of ethnography

Ethnography may take a variety of written forms, based on a range afcresssthods
(participant observation, interviews, surveys, etc.). An ethnographer closeliorsdhe
peoples’ practices and colleatata to understand a cultural frame of analysis. A lemng
engagement in the field setting where the ethnography takes place is adilegant

observation. It is one of the primary sources of ethnographic data. The term detwibe
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dual role of theesearcher to develop an understanding of what it is like to live in a setting.
The researcher must becompaaticipantin the life of the setting, while also maintaining the
stance of ambserver. As an observer, an ethnographer must describe thieezes and
activities performed by participants in routine life. Interviews areroftsed as another

source of information. The “targeted” data is collected by asking spdmniti@pen/closed
guestions. A closed question can be answered with either ‘yes’ or ‘no’, whereas an open
guestion can be answered with either a single word or a short phrase. | used both open/closed
guestions while conducting interviews. An ethnographic interview is more like ardayery
conversation in which researchers targetrm@tion on specific topics. The interviewer goes
to participants and interviews them at the place where the user uses the pndthrai@es

the work under study. The idea is to interview users in their natural setting, thwyl are
performing culturatasks and activities, asking them questions about what they are doing
and why (when necessary) along the way. The purpose of conducting interviews is
generate new insights and concepts; to expand understanding of the betwadriactivities

of participants; to document historical idiosyncratic cases and personaliteefo validate

findings.

Different kinds of interviews are conducted for various kinds of studies; the follawng

some examples:

e Topical interviews are conducted to know the facts and sequence of an event. Such
interviews give information about the participant’'s experiences of dagly lif

e Life history interviews deal with individual personal experiences or ritgasfage
that result in narratives and stories that interpret the past

e Evaluation interviews are conducted to examine new programs and suggest
improvements; for example, interviews can be conducted with school staff members
to improve curriculum activities for the students.

e Focus group interviews are conducted to share impressions and to see how a group of

strangers react to an idea/information in a given situation.

Spradley (1979) argues that ethnographic interviews serve the same purposetsvdescr

observations; such interviews are conducted to generate information from tbipaais
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that include descriptions of their everyday activities and routine practitiesn O

ethnographic interviews are described as a grand tour and a mini tour of gpartci
everyday activity. Descriptive questions are asked to genhtbenation from the

participants (p25); these are generally of two types: experienceangeand native

language questions. Experience questions are asked to find out about a participant’s
particular experience or things of interest that are partitaltdre study; native language
guestions involve asking questions in the native language using particular terms aes phras
from the sociceultural setting being studied. Interviews can be s&nuictured or structured.
Bernard describes them as having thwf the freewheeling quality of unstructured
interviewing, but are based on the use of an interview guide... a written list diomqsesnd
topics that need to be covered in a particular order” (Bernard 2002:205). In serhisi
interviews, an interviewer has a written list of basic questions and followsieuarbrder

such as name, age, sex, etc. Such interviews are conducted to gain a better undeostandin
the cultural context in which the activities are performed. Structured iates\are

corducted to get specific responses from participants. Such interviews are teahidweto-
face, by telephone, or may be satiministered by the study participant. Participant
observation and interviews are used in combination with other research mathods o

guantitative research methods to ensure the reliability and validity of thlésrpsoduced.

The validity and meaningfulness of an ethnographic approach depend directly on the skill of
the ethnographer. As writing an ethnographic report is a sulggatocess, it may contain a
researcher’s biases or personal beliefs; however, the level of subjeabivityle

diminished by using technical devices (such as ataparder) to accurately register the
words of the participants. Although the term ethiaptwy has been referred to as a method
and a type of information in the above discussion, | see ethnography as the product of a
research effort that helps analyseultural context or a cultural scene (Spradley &
McCurdy, 1972). The main objective of an ethnographic approach is to build a holistic
reconstruction of the culture or phenomena investigated. Given this, an ethnographer’s
primary concern is to produce faithful and accurate representations of #pattecway of
life. An ethnographic study magvolve collecting subjective and objective data or it may

employ dataanalysis strategies that range from interviews to discourse anallgsisalidity
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and reliability of the results are dependent on the strategies employed hyribgrapher.

For exampe, sampling techniques are often viewed as merely a function of the

standardization of instruments and procedures. They must be addressed through various
strategies in relation to the research problem. A researcher may emplapemrannon

random sampling technique, depending on the sample size and research methodology he/she
is using. Attaining absolute validity and reliability is an impossible goal in a®areh.
Nevertheless, investigators may approach these objectives by conscientmesaofthe

various factors enhancing credibility within the context of their particelsearch problems

and goals.

3.2 Online ethnography

Online ethnography refers to the online research methods that intend to study the
communities and cultures created through compuiediated social interaction. Prominent
among these ethnographic approaches are "netnography"” (Kozinets, 2010) and “virtual
ethnography” (Hine, 2000).

In conventional ethnography, as Hammersley and Atkinson (1983: 105) have put it, “itis a
distinctive feature of social research that the ‘objects’ it studies are ifstdgects’, and
themselves produce accounts of their world”. Virtual ethnography (2000) explains how
cultures/worlds produced by technology can be interpreted and studied. It includag movi
back and forth between conventional and virtual ethnography and employing various
methods (such as participant observation, conducting fieldwork, etc.) to study an
online/mediated world. Virtual ethnography is a process of intermittent engag that
allows a researcher to study accourdsed on strategic relevance to particular research
guestions rather than faithful representations of objective realites kind of ethnography
is performedof, in andthroughthe virtual— a researchdearns through immersing
himself/herself in the study, talking to people, watching them use it and makswg cie

practices/cultures that are particular to them.

On the other hand, Kozinets (20Hd)ggestshe use of specific procedures and standands fo

conducting online studies and argues for considering particular consensuadig-ago
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techniques, justifying the use of ‘virtual ethnography’ and ‘netnographygadssf a
modification to the ternethnography. He argues trsiidying online practicesvolve

particular methodological and ethical procedures that could be different frditnoinal
ethnographies. For example, factors such as entering the field,ak#itheof participants

and observing participants can mean different things in mediated ani fiaoe-

interaction. He suggests that research methods should always be driven tohes'sea
objective and research questions. The collected data should match the type ofs|tiesti
researcher is trying to answer; a researcher should dragttzodological approach best

fitted to the level of analysis, constructs and type of data. For insenesgarcher may use

a combination of netnography and other methods, such as surveys, interviews, focus groups,
etc., to examine different aspectsoofine communities and cultures. Studying online
practices and experiences involves particular procedures and a researchecusushftwo
important areas prior to conducting his/her research: first, a reseahncid sinderstand

when and how to combine different methods with netnography and collecting datadyathere
through online interactions. Second, the researcher needs to understand the differences
between traditional fae®-face interactions and those in an online social environment, in
order to appropriately and consistently guide the adaptation of ethnographicjtesor
example, data collection strategies, such as field notes; ¢atae stored and analysed —

and ethical procedures to be followed in an online research can also contifies¢acks.

In addition to this, the internet being a public space may present a number afigrartic
ethical issues in terms of privacy, anonymity, confidentiality, consent and jpbtearin or
intrusion. The distinction between public and private isatearly defined on the internet.
Therefore, it is important to consider participants’ expectations of whatftrenation

might be used for, as well as their perceptions of whether it is public or private.
Anonymizing information or quotes obtained from the internet could be another way to
protect the identity of an individual. However, this does not guarantee of anongshgy
may be recognizable by their pseudonym by others in a web community in which they
participate. Therefore it is imperative ¢onsider whether there are any implications of using

direct quotations from web postings, and if so how identities might be disguised.
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In an online study, obtaining consent can be difficult as the researcher is utdikedet the
participants in person. In such a case, it could be helpful to seek advice from the
owner/administrator of the web site as to how best to obtain consent from parsicipasn

if consent can be obtained, the degree to which it is informed is questionable. Tharefore, i
conducting online/offline interviews, consent forms should be filled and signed by the
participantgsee Appendices E)In addition to this, a researcher shall also consider the
potential risks of vulnerable people inadvertently becoming involved in a researatt proje
because of the difficulty of verifying the identity of participants (sppehdices D).

Therefore, research involving sensitive issues, or any information caussg &ir

participants or researcher should be avoided. Consideration therefore also needgeio be g

to issues of researcher safety.

Studying online fan activities

In his book,Fan Cultures Matt Hill (2002) offers a systematic approachhe

understanihg of ‘media fandom’. He does not focus fams that follow a particular media

text, but rather on the “transmedia and multimedia consumption of media fans” (2). In doing
so, he demonstrates multiple directions in which such studies could be pushed for more
fruitful scholarship. Emphasizing the contradictions inherent in fandom, inNistigates

the presumed separation between the fan and the academic, arguing tigatrtis division
between the two is enacted not just from one, but both sides of the debate, and further that
“such mutual marginalization would suggest that fandathacademia are garoduced as
exclusive social and cultural positions” (2). Here, the imagined subjectivibe@dademic
as“good subject” (i.e. rational) is dependent on the image of the fan for its cultural
affirmation and institutional validation. Hills consider that it is not the actual behdvior o

fans and/or ackemics that is measured in ttiehotomy, but rather a ‘subjectivity’, which is
imagined and held in place through various operations of naturalization, includingoapeti
and faith. However, in my opinion, such a moral dualism devalues the work of existing
scholars (Baym, 2000; Mitra, 1996; Kendall, 2000), who have already established ‘fandom’
as a field of study and have shown howtisikted ethnography can be used to aralyz

differentactivitiestaking place in an online environment. | argue that specific kinds of
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fandom have practices of their own, whadparate them from other cultures and create
cultures of their own. For instandepctor VAho’s fan activities could be very differetu

what people do on the MTV India’s Facebook fan page. Hence, such online studies are
dependent on the nature of participation, the routine activities and peoplelfnspate
fan culture. On the MTV India’s Facebook fan page, fans’ actiyiggermed on the fan
page signal their asciation with the fan pagadinvite discussion®f many academic
discourses (such as place making, local-global, identity creation, connecti@ebeinline
and offline activities)suggesting that fandom activsiare widely related to academics and
may produce findings that could be helpful to understand howadawities vary from one to

another.

Studying online cultures

All ethnographies of online cultures and communities extend the notion of traditeldal f

and ethnographic cultural analysis and representation. Some ethnograjiciiesl save

been conducted on online groups (Turkle, 1995; Mitra, 1996; Kendall, 2000; Boyd, 2004),
but only a few have contributed to the ethnographic study of SNSs (Boyd, 2008; Farquhar,
2009). These studies serve as a reference to how offline experiences can éeddattsf

online environments (Miller & Slater, 2000) and how online identities are managed in
everyday activities (Baym, 2000; Farquhar, 2009). My study builds on prior ethnographic
work (Baym, 2000; Farquhar, 2009), specifically addressing how online identities are
performed on the MTV India Facebook fan page, how online performances can contribute to
the process of plaemaking and how online performances arf®rmed by offline selves

(both discussed in detail in chapter 6).

The origin of “internet ethnographies” can be traced back to BBSs (bulletin board
systems)’, role-playing games (e.g. MUDs) and newsgroups (Baym, 1992; Mitra, 1996) that

brought people tagther in one space on the basis of shared intereststiastand cultural

18 Bulletin Board System dBBS is computer software that allows users to login to the systenpéoatiy
download, read bulletins and news, and exgeamessages with other users through email and public message
boards.
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tasteor example, the fan culture studied by Jenkins, 1692rhese online communities
were textbased communities and invoked Goffman’s theory of “symbolic interaction” and
allowed users to interact in a social setting and interpret each othéossattirough

mediated symbols and texts.

In 2004, Boyd conducted the first ethnography on a social networking site calleud'ster’
(Boyd, 2004), which allowed users to contaittes members, maintain a friends list and
share multimedia messages with friends. Its members used the space ta disaoeeents,
bands, and hobbies. The study focused on users’ profiles and highlighted the ways in which
members used the space to diggleeir ideas and creative abilities. Users created a group
activity by introducing an art forum, where users contributed by creatkeggdrofiles and
representing themselves as iconic fictional characters such as Superman, Batniyn
connecting people based on shared interests or affiliations, the group aciytyted
networking between like-minded individuals (Fakesters) and created a network stfefsake
However, the activity was not supported by the company and it began deletingdfilles.pr
The deletion of profiles resulted in a rupture of trust between users and thpesaéors
(Boyd, 2006b) and the downfall of Friendster.

While the study addressed friendship and connections on SNSs, the ethnographic approach
taken by Boyd helped to understand how the site and the relationship they shared with their
users complicated the scenario and resulted in the decline of Friendster’'s uskldijhe
illustrated how people use such platforms for various kinds of activities and @nject

onlinesef based on fake/real profiles.

While most of the social networking sites encourage users to build an accuresemggtion

of their online selves, users do this to varying degrees. Some studies suggestedsthat user
follow different strategies to negotiate online identities in their routine life (M&n2i@08).
Boyd’s study on the “Fakesters” phenomenon and Skog’s (2005) study on the use of

17 Jenkins in his booKextual Poachersffers anethnographic account of fan communities (fandorStaf
Trek, Blake's 7, The Professionals, Beauty and the Beast, Starsky and HutchaAdanTwin Peaksand
other popular programmes), which use Internet spaces for fan actfsitieies, songs, videos, and social
interactions).
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LunarStorm’s applications and features by its users suggested that people chiangarpa
elements of their iddity (such as pictures, personal information, etc.) and use SNSs and its
applications for creative activities and practices. The extent to which ondingtiels are
authentic or playful varies across SNSs; both social (popularity and demogaaghy
technological forces (applications and features) shape user’s practicesstadiy of a SNS
LunarStorm, Skog (2005) found that LunarStorm’s applications such as status updates,
informed users’ tastes and preferences, while profile pictures indicateditienticity of

users (e.g., using a "real" photo instead of a drawing). Facebook applications theh a
‘poke’ and the ‘like’ features made interactions socially meaningful by niesiess

reciprocity or feedback. My personal experiences with Faceboaestithat the vast

majority of interactions takes place in the form of wadkts (textual snippets posted on the
users’ profiles and fan pages) and comments posted to the posts, suggesting that
Facebookers are comfortable in displaying interactions in public (Farquhar, 2008)e8is
draws on an ethnographic approach to studying the posts and a comment posted to the fan

page and analysé®w identities are performed through social acts and interactions.

Drawing from online and offline worlds

Early etmographers bounded cultures by geography and identity (Boyd, 2008), whereas
current ethnographers argue that global systems are at play (Appadurai, 1996)t eneintha
supposedly remote cultures are shaped by larger global-local interestd 99D).

Appadurai (1996) argues that the term ‘culture’, when used as a noun, representoa range
cultural practices that exist in a culture or cultures in the modern world. Ndesghmany
aspects of ethnography, its use and referents are contested; the method of llogusry a
researchers to make sense of the cultural practices in the context of evdeyday &

method, ethnography produces a topological map of a set of cultural practices arishtielps
out about the complexity and interconnectedness of culturally driven practices arsd norm
My interest lies in mapping out the everyday practices and activities ahlyduth on the
MTYV India fan page; | focus on studies and debates that specificallyrgaecaunt of
ethnographic studies of interneabled practices and activities that are shaped by both

online and offline activities.
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As ethnographies of mediated practices emerged, scholars began strugditigewit

guestion of the relationship between the online and offline world; some viewed timetinter
as a space away from the real world, a third place that has its own cultuaadidgn

(Soukup, 2005), whereas others saw the internet as a tool of everyday life thatlinfecte
everyday life in interesting ways (Haythornthwaite and Wellman 2002). Mushaifthese
ethnographers were concerned with was the idea of whether the Internet caredeaseat
separate space with a culture of its own or the ways in which the ‘online liveslikeeos

unlike the offline lives. While the latter has value, therttle discussion of how mediated
and unmediated interactions are often seamless. As a consequence, some ethsographer
began studying both online and offline practices (Kendall, 2002) and followed the
participants’ activities and practices as they mdvetsveen mediated and unmediated
environments (Kelty, 2008; Miller and Slater, 2000). For instance, both Wakeford’s (2003)
study of London cafes and Miller and Slater’s (2000) study on Trinidadians use andradopt
of Facebook involved a mix of online and offline interviews, which helped to understand
how online lives are often connected to offline lives. Wakeford’s (2003) study ilectrat
how local cultural dynamics are embedded in global communication technolugiegh
London cafes. Likewise, Miller and Slater’s study on Trinidadians demasdtnatv

Facebook plays a crucial role in their cultural activities and practices.

In their book,The Internet: An Ethnographic Approadfiiller and Slater (2003) argue that
the Internet can be understood as angmenon that comprises “different social relations”
rather than “a single 'object’ with inherent properties” (p52). Accordingeim tthe Internet
can be located as a material culture through which people perform routine praotices
everyday activitiesnd feel at home (Miller& Slater 2000: 1). In his recent bdates of
Facebook Miller (2011), through his ethnographic case studies, explains how “Facebook”
in Trinidad has become ‘Fasbook’. He argues that Fasbook is a Trinidadian conception,
“ratherthan an imported facility”; and the use of Facebook in Trinidad is influenced by a
specific set of activities and practices that are particular to Trinidadiansfdhe reflecting
their unique usage of ‘Fasbook’ (p.159). Therefdrean be argued th&acebook
complements offline identities, internationalizes local events and shrinks sodids$wand

can be seen as a space that reconstructs connections between people who are connected
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through a network or have previous offline ties. .

But, according to a different set of scholars (e.g. Boellstoroff, 2008), online worlds
(communities and groups) are separate entities because such groups/comareratiesy
from offline life. As researchers began to employ msiliéd and social approaches to the
Internet, the claim that the Internet is a culture began to fade and a few startéahingegs
disappearance. For instance, Tom Boellstoroff (2008) located his fieldwdr& mediated
world and argued that it is important to study virtual worlds astarewvithin their own
context. He further argued that ethnography involves studying participants inube ac
world, so if a researcher intends to study an online world, he/she should take into account the
participants’ activities in the mediated worldiypriWhile he acknowledges that some studies
require multisited ethnography, he challenges the assumption that the online and offline
worlds are connected. His later argument forced me to ponder on one of my implicit
research questions, which argued thatiated interactions are informed by the offline

world.

Boellstoroff's decision to locate his fieldwork in SecondLife was informyelidassumption
that most SecondLife participants do not interact with one another outside of tiaé virt
environment. However, by taking into account the work of scholars like Baym (2000),
Kendall (2002) and Mitra (1996), it is possible to question his assumptions. In many online
environments, participants connect with people they meet across a varietynefrativorks
(Taylor, 2006), and more commonly, people interact online with people with whom they
share a previous offline connection (Ellison et al. 2007). Thus, his idea of Secondd.ife as
selfcontained culture, which is entirely separate fropagicipant’s ‘firstlife’, does not

match other researcherfindings regarding mediated environment and practices.

In more recent times, ethnographers studying unmediated practices htacetstahift away
from bounding projects by regional or geographical proximity, emphasizingldtobas
shaping the local cultural dynamics (Appadurai, 1996) and have argued that ethnography
must adapt to the ways in which mediated and unmediated practiceastodct the cultural
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landscape. Henceforth, it is important to take into account both the ‘first’ and ‘ses@sd’ |

of people to fully understand their activities and practices in the online world.

While | agree with Boellstoroff that mediated practices inform how onlingiitess behave

in a mediated world and how such practices shape the cultural context, | oppose
Boellstoroff’s idea of online worlds as separate entities and also #rgui is important to
study offline worlds, since online selves are to a greater or less exfrmbéd by offline
selves and experienc@sendall 2002). In my study, | use offline fieldwork as a mechanism
to probe peoples’ mediated representations and find out how participants of MTV India’s

Facebook fan page perform an online identity in relation to their offline selves.

An ethnographic approach, of course, offers both advantages and disadvantages. First,
among the advantages, when studying an online group, it is logical to use methods that place
the researcher in the actual environment. | work both as a participant angbaattic
observer to keep a record of the deyday activities of participants. Second, participants in
an online environment are usually interactive (Waskul, 2002) and enjoy a higher level of
comfort (safety, perhaps) in such interactions (Miller & Slater, 2000). | coalioe
interviews to gain information from the participants and also to recruit partisifaminy
offline study. The benefit here was that participants who have already intevatitezlare
more comfortable with offline interactions, and hence more likely to give productive
responses/information. Third, online interactions are based on the charastefisligital

data; activities such as coding, archiving, sorting by topics and pregelatia have become
easier with digital data (Thomsen et H998). | conducted a pilot study to identify trends of
topics to beanalysedn the study, in which | used Microsoft Office applications, such as
Microsoft Word and Microsoft Excel, to sort the data. Fourth, it saves time and money for
both the researcher and the participants. Fifth, being an Indian national and a oésident

New Delhi, | understand the cultural context of the study and engage with thm eas

There are, of course, disadvantages to online ethnographies. First, the onlictontera
lack non-verbal cues, which in turn affect the information flow, increasing thépibgof

misinterpreting the other’s intent. Furthermore, an ethnographer magraggerate with
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little information, which may lead to wrong interpretations of the information; famgte

the ethnographer might miss a user’s intended identity. But, such problems can batlklealt
via the use of a multi-method approach that may include offlind@mnae interviews or
discourse analysis. Another characteristic of onfia& is the lack of cues in the
asynchronous nature of computeediated interactions (CMC) which allow a much more
controlled presentation of the participants to the researcher, or vice vemsadgdn et al.,
1998). In some cases, the performance camlmer performance or under performance
(Goffman, 1959); but the same can be dealt with by taking into account their paréasn

in online and offline environments separately. | examine participants’ online aime offl
activities separately and establslztonnection between their mediated and unmediated lives
(detailed in Chapter 6).

Other methods used in my ethnographic approach

Ethnography is a logical method of inquiring into social acts and interactidraetinge
meaning from symbolic interaciis (Goffman, 1959). The study involves observing the fan
page’s participants' online performances and how they move between their onlin#lia@d of
lives. Like Baym, | use an ethnographic approach, which is grounded in a setedf relat
theories that areermed dpractice approach’ (Baym, 2000; Hanks, 1996). The ‘practice
approach’ locates language in the situated process of verbal communicatioplantsex
how verbal communication (speech) is related to other aspects of the socialhraks (
1996). When people engage in ordinary activities intdagay life, they become part of an
activity system, through which they understand and interpret meanings ofl@ydifg.
Theseactivitiesthen become a part of everyday life and determine the courseaft aatil
construct communities in practice (Lave & Wenger, 1991:98). For example, & famil
constructs a community of practice through their engagement in routineiestantd
everyday practices. By community of practice, | mean a group or comynwhiich through
the pursuit of a joint enterprise develops shared practices and common perspéttivgsr
(1998) explains that communities of practice are formed through three majorsitims
mutual engagement, a joint practice and a shared repertoire (é3ndtual engagement

between the members of a group connotes deep involvement in everyday activities, whic
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then form a part of our daily routine life. Joint practice brings the members ofrawaitg
together, where people respond and negotiate with each other in a shared situation and
develop a shared repertoire — the everyday routines, rituals and traditions, algrartic
concepts or ways of thinking.

Language activities have been given particular attention in practice tloedhngir
communityinstantiating process. They work as a microcosm in a community and help
understand the social meaning invoked by language in the situational structuresland goa
and the frame and genre of events (Baym, 2000). Through language activitieageng
methods), rotine interactions and everyday practices can be studied, as it helps create a
common context through which people create interpretations (Gumperz, 1982). For example,
in addition to human communication, verbal communication invdtiressicsand

paralingustic elements (meteommunicative signals such as letters, algorithm signs, and
paralinguistic signs) which help in the interpretation of messages. Meaningstalways
dependent on solely verbal communication, but are codetermined in a crucial way with other
non-verbal elements like intensity, the inflection of voice, facial expressimgmpanying
gestures and secondary signals sent to bystanders. The same verbal meassabeyfr

different metacommunication can mean something entirely different, including its opposite.

Language methods are best suited to study an online community as it exygaiesesis,
reproduction, change of form and meaning of a social/cultural community (Ortner
1984:1490). Most communities use a structured set of distinctismmunication practices
through which culturally conventionalized and cultgpecific cues are communicated, and
by studying such cases, an analysis of a community can be accomplishedabethé c
MTYV India’s Facebook fan page, participants approach the fan page to engpgeifit
practices and activities and combine these activities with other resousieaddresses,
pictures and videos) in unpredictable yet patterned ways, construcegificssocial space
for a group of participants thatdlks like a community.

| began patrticipating in MTV India’s Facebook page in 2010, a year before | lmegfaly
it andhave continued to participate actively thereafter. MTV India’s Facebook émipa
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written in both Hindi and English and has its own style (use of poetic language and mther fa
activities) and referents (use of smileys and other internet abbrevidiaires¢ common to
the page, for example: PSPost script, LOL +augh Out Loud, etc.). As a participant
observer, | sought to remainrsgtive to how my status as a researcher can influence the
patterns of interactions that take place on the Facebook fan page. | plannedrtdrozfrai
any evaluation or beliefs about the behaviour of the MTV India Facebook fan page
participants on the fapage. Also, as several practice theoristg.Baym 2000) have
pointed out, there are two major flaws in cultural studies: first, the closesenafyfanguage
may generate incorrect interpretations of the details as it may reflect thehessapoin of
view. Second, data samples or case studies selected by the researcher mayh@nfirm t
researcher’s beliefs creating a reflection of his/her assumptions tiaéimethe actual
findings of the community. In order to overcome such problems, along witleatata

analysis, | use online/offline interviews to understand the terminology sperifie fan

page.

| use a combination of qualitative methods, including online data analysis and conducting
online/offline interviews that help me understand terminology specific to theage. Also,
when selecting participants for online/offline research, | use a randewtisalof people,
which ensures an equal probability of each participant being selected fog/offline
interviews. The other two methodsatH use in this study are participant observasind
language methodscbllectedonline and offline data based on a statistical analysis of wall

posts and comments for a set period of time.

The study is also shaped by other important aspects of Facebook, such as privécy, whic
occupies the forefront of computer-mediated communication (CMC). On Facebook, people
share most of their information with friends and are generally comforthateng their

identities in public (Gross and Acquisti, 2005). MTV India’s Facebook fan page is a public
fan page and fans’ profile names and profile pictures are visible with compuostéesl by

them. To view a user’s profile, a fan may click on the profile name, which direuts tos

the profile owner’s information. Many studies (Boyd, 2004), including Gross and Acquisti

suggest that Facebookers are less comfortable in sharing information aidpess and
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usually give access to information (such as age or workplace) to people whbeare eit
connected to them through a network or have an offline association. In the case of the fan
page, fans interact on the basis of common interests and create connections. This sugges
that friending on the fan page is based on previous interactions/connections, sgdbesti
people are aware of privacy threats online and carefully control and managssiopsen

everyday life.

While my study supports Boyd (2004) and Gross and Acquisti’s (2005) basic framework
(such as my status as a researcher and dealing with privacy) of cogductnline
ethnography, it expands to examine how people, through MTV India’s Facebook fan page,
create connections on the basis of routine interactions and everyday practices dred fe
page has become a specific place for particular kinds of adivilehough the research
relating to the ‘placenaking’ process in CMC has not been dealt with directly, a few
researchers, through their studies, have demonstrated that Internet spaoekave like
particular places for certain activities. Much of therk on online communities such as
Mitra (1996), Baym (2000) Miller & Slater (2000) and Kendall (2002) focuses on how
online spaces have formed specific sites for routine interactions and &yativities.

These studies suggest that the Internet is not a world apart, but a part of elitryddnych

is constituted through everyday activities and routine activities. My studyshbanthe

above studies and shows how the interactive and experiential attributes of the eaium
create an association aattachment to a space, which then forms a particular ‘place’

through routine activities.

3.3 ResearcPlan

| employedWilliam and Copes’ (2005) building approach to phay data management. The
building approach allows researchers to make conneatithgheir potential subjects in the
participant observation stage and find interviewees who could give information about the
internal workings of the community. Like others (Williams & Copes, 2005; Fargadan),

| have made a researcher profile separate from my personal Facebook accouet(agach
an annexure at the end of the thesis); my researcher profile clearly stategangires

interests, objectives and aims of the study. It is through the researchezisoek profile
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that | participate, obseevand create connections with potential subjects for offline
interviews. My objective is to identify a set of participants who are willing tetfaeeto-

face in a public area and give guided tours of their “average” daily onlingtiaston MTV
India’s Facebook page, including their views on their own performance of self. Aidng w
guided tours, | conduct interviews both online and dfflithe interviews are largely semi
structured, with a small set of guiding questions in the beginning (Waskul,. 2@@R2yess a
few topics such as the medium used to access the Facebook fan page, age groupnprofess
reasons for joining the page, frequency and duration of visit, information about thee of
and online lives and friends, relationships between online network and offline lives,
interpretation of others’ online identity and identity management in theitaddsy life.

Beyond these elements, questions are asked depending on the interests and entipbasis of

participants.

In both semistructuredonline and offline interviews, | addressed the following topics: (1)
name, age, occupation and membership history, (2) reasons for joining, (3) &nequen
duration of site visits, (4vith whom they interagt5) connection between online and offline
lives, if any (6) presentations of self, and (7) interpretations of others’ presestétirough

performing fan activities (detailed in Chapter 5).

Beyond these elements, each online and offline interview evolved further, depending on
participants’ interestsral preferences. | used the observation period to view the fan page’s

dynamics, to begin to discern topics and to understand participants’ online activitie

| chose New Delhiand one of the union territories of India, to conduct offline interviews f

a number of reasons. First, New Delhi, being the capital of India, has people fiousva
ethnic origins, castes and cultures. Linguistic groups from all over &mdiavell represented

in the city; amongst them are Punjabi, Urdu, Bihari, Kannada, Tamil, Telgu,, Giiywati,
Sindhi, and Bengali, etc. Apart from the major population of Hindus (14,541,807.98), there
are large communities of Muslims,(55,453.80), Sikhs (469,090.58), Jains (184,285.58)
and Christians (15,077.91). While Hindi is the principal spoken language, English is the

official written language of the city. Second, the vast Indian bureauchectwbd houses of
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parliament (the Council of States and the House of the People) and the judngary (t
Supreme Court and the High Court) &yeated in New Diai. Most of the major events

(MTV Roadies audition$, Bollywood events, cricket matches) take place in the capital city
and are shared on the fan page. Third, amongst 31 states, Delhi ranks fifth with 1,774, 220
Facebook users in the age group between 18 and 34 years. This could give diverse
perspectives on the range of activities and practices of Indian youth on the fahqatfe.

being a Delhite, | understand the cultural context of the capital city. It is easy to locate
youth and faces where they congregate. | can easily travel to interview potentialpzarts

around the city and get information about their activities on the fan page.

Initially, my focus was broadly on Indian “youth”. But the term ‘youth’ lackeditglaas |

was identifying a category of Indian youth who are from urban India and areafspacific

age range, stage in life (unmarried or married with no children) and a rangeugfations. |
chose not to include those under 16 in my study, as participants in this age group may have
less Internet access and are more likelige under parental controhtérviewing young

people under 16 would also require parental permission. | decided to focus my attention on
those who can legitimately participate with thepuband knowledge without any

influencing factors. Age tended to play a significant role in the choices mauteldgye

students, school students and young professionals. Older youth appeared to be maoe likel
leave home and have flexibility in theirutine life. Narrowing my focus to a particular age
group, stage in life, profession and lifestyle helped me to reconsider whadtlyexean by

youth. | struggled to define the term; I rejected terms like students, chdddeteenagers.

Not all collegeage people are students and not everyone in the age group 16—-30 is a student.
The term ‘children’ was problematic as the term puts young people in relatidalts, a

failing to describe the exact population. | also decided against the term teesaye the

age group 16-30 includes people from different professional backgrounds, who might be
married and cannot be categorized as ‘teenagers’. | finally decide toeuserthyouth, and
address them as ‘young people’, ‘participants’, ‘users’ and ‘famgedhe term defined the

idea behind a set of people that have their own set of practices and activities.

B MTV Roadies is a popular reality show, which features bikes and conteatahts aired on MTV Indi
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3.4 Conducting Interviews

Having my researcher’s Facebook profile, I initiated contact with polgratricipants

through common membership within the Facebook fan page. | began contacting fans, by
commenting on the posts/topics posted by the fan page moderators and later, approaching
them through text-talk or sending personalized messages to their profiles from my
researcher’s profile. | introded myself stated the objectives of my study and asked if they
wished to continue the interaction. Online interviews were relatively ungtaac{see
Appendix A) and are more or less equivalent to guided conversations. In the process, |
worked as a partipant—observer and recorded field notes as | observed participants and
their activities on the fan page. At times, | identified participants who woulll askey
informants and provide information on culture and other participants that are willihgro s
their everyday experiences anddmhation about the culture being studiétiis allowed me

to observe behaviour, note interactions, and create field notes for in-depth aiadirsists

of online/offline interviews are included in Chapters 5 and @ustrate identity

performance and plageaking activities.

The recruitment of participants from the large group (the fan page’sipartis) began

through searching the fan list based on two randomly selected letters. The sardpla
ensured that picipants were arbitrarily selectedach potential participant was sent a
“friendship request” from my researcher profile. Participants who aedepe friendship
requests were contacted for online and offline interviews (see Appendix B).rionhiee
interviews, fans suggested other fellow fans for recruitment. The followirtgpage with

Arjun is an example of this snowball recruitment:

4:17pm Me: How often do you come on Facebook and MTV India’s fan page.
4:17pm Arjun: | check my Facebook pro&l&-6 times a day, but | come on the fan page to
talk to friends whom | know through the fan page. Hiral, Sulabh and Ashish join the same

time, when | come online.
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4:18pm Me: huh... maybe | should recruit Hiral, Sulabh and Ashish for the study.... What do
you think...

4:18pm Arjun: | will ask themif you wantdon’t really know how they will react, but | can
always say that | am chatting to you.

4:19pm Me: Thanks, that would help Arjun.

4:19pm Arjun: cool

4:19pm Me: great... thanks for the tip

Each of tle interviews began with a discussion of how the participant got started with the
Facebook fan page. This was intended to both elicit background information and put the
participants at ease by having them answer an “easy” question (not haretolrenor
difficult to talk about). The intention here was to have the participants talk aboutswhat i
most important to their Facebook fan page activities (liking, sharing or comnaedtsyith
what aspects they spent most of their time. In online interviewsedtdre interview by
exchanging the customary greeting ‘Namaste’ and then focusing on kbsirihiterests and
preferences. | used ‘Namaste’ to greet fans, as the customary gisetiten exchanged on
the fan page before the start of an interaction. Moreover, it signals culturaanubtdgfers

an opportunity for people to connect. This starting point guided my interactions. As a
participant, | was already familiar with most aspects of the Facebook fanlpadearing
each participandiscusse# in his or her terms informed my overall understanding of each
component. The responses to these questions helped me shape my initial impression of
participants’ routine activities and practices. It also helped me in develapagport with

participants | approached these participants for offline interviews.

| selected 20 participants for offline interviews, out of which 14 responded. Térey w

contacted for offline interviews in January—February 2013 in New Delhi. | @sed s

structured interviews for offline on@-one interviews. Senstructured interviews are often

the sole data source for a qualitative research project and are often scheduleghice at a
specific time and location outside of everyday events. Such interviews werealje

organized around a set of predetermined open-ended questions (see Appendix B), with other

guestions emerging from the dialogue betweenrttezviewer and the interviewselt also
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offers several advantages: for instance, it allows the interviewer to dehreadgeply into
social and personal matters, whereas the group interview allows interyieaget a wider
range of experiences. | organized my offline interviews in cafes, putariks and
colleges. Out of 14 offline ont-one interviews, | conducted 12 oteeene and a group
involving two participants at the same time. This allowed me to record multiple pirepec

varied knowledge and various interpretations of a specific culture.

Spradley (1979) notes different stages of building a rapport betiveenterviewer and the
interviewee, which generally include apprehension, exploration, cooperation and
participation. The first stage is characterized by uncertainty stemnaingtfre strangeness

in which the interviewer and interviewee are thrown iffim.ease this, | began interviews
with open-ended, non-threatening questions asked in a friendly tone and explaining the
nature of the study. For instance, during the interview, | often repeated mipgsegiving

the interviewee time to hear what is lgeasked and to think about how to respond. This led
me to the stage of exploring various issues and exchanging details with patticgsallting

in the givingof trust and confidence. In the process, participants co-operated by providing
their interpretéions/observations of various things and participated by giving their input on
various elements (such as the “like” button or the “share” button). All interviededewith

an exchange of email addresses and phone numbers. Additionally, at the end of each
interview, | asked participants for any suggestions or information they matytovahare

later.

Difference between Online and Offline Interviews

Offline interviews were shorter and more to the point than online interviewpetienced

online interviews to be a bit longer duentecessary turtaking (time delay involved), but
interviewees opened up a lot in online chats, gave elaborate answers and @xpéine
relations with other participants whom they have met online. Additionally, sitesniet
connections and power cuts in India caused technical delays in the interaction. However, a
review of both online and offline interviews made me come to the conclusion that
participants opened up more in online interviews than offline interviews. The seeasoid

be their anxiety in meeting fat¢e-face and sharinmformation with an individual who is

70



not well known to them. To overcome this, | tried creating a friendly environmeni;jregmns

that the information exchanged would be kept confidential.

Online chats helped me to gain most of the information, as interviewees provided more
elaborate answers and explained how tiapses between twtiaking performed by me and
him/her gave time to reflect and exchange their Facebook experiences. Moreaner, onl
interviews were easy and convenient and made scheduling easier by decrestsing th
between recruitment and the actual interview. Additionally, online intervidowsed the
interviewing of young Indian fans across the world, who contributed to the studyhhroug

their input.

Scheduhg faceto-face interviews waa little problematic, as the interviewer often has to
settle on a suitable time and place for the interviewee. Online interviewsdoftiexiility in
timing and allowed me to chat withntiaipants for most of the day. Participants, who were
willing to meet for faceo-face interviews were askedteeet in publicor semipublic areas

such as universities, colleges and companies. Some participants met in theagmofige
break, some ainiversity libraries and others at coffee shops, youth clubs, community parks,

etc.

My observation stage began in August 2011 and continued until March 2013. During the
winters of 2013, | travelled to New Delhi for two months and conductedftiiree

interviews with participants. Appendixes A and B detail participants’ biographic
information and extracts fromheir offline interviews. Etracts from online and offline
interviews are extensively used in chapten#oduction to fun activities, chaptg- identity

performance and chapter 6 place creation.

In my next chapter, | introduce fan activities (like, share, comment) and slisousthese

fan activities help creatan individual's identity.
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Chapter 4: Establishing the framework for analygsid

introducing fan activities

4.1 Topics posted on MTV India’s Facebook fan page

During my observation period (2011), | noted that a range of topics are postedh\the

India Facebookan page by itadministrators. Below is a table that lists thtuzg@cs and the
number of fan activities (comments, likes and shares — per wall post) receigadibtopic.

| counted the number of times each topic was posted on the fan page between July 2011 to
December 2011 and the table stavith those that were nsb posted by MTV India and ends
with those that were least discussed.

The table is divided into two major sections: posts by MTV India (posts posted by MTV
administrators) and fan activities (performed by the participants). ‘PpdE W India’ is
subdivided into two columns, which show the range of topics and the number of times these
topics were posted on the fan page in the six month period. Fan activities are subdivided into
three columns: the number of comments, likes and shares (average perstyakeperated

by each topic.

Through this table, &nalyse compare and select topics, which will illustrate how the fan

page has become a site for identity performance.

Table 4.1 Identifiable Trends in Fan Activities

Posts by MTV India Fan activities

Topics Wall posts Comments per | Number of likes | Number of shares
(July 2011 to | wall post (Average) (Average)
December (Average)
2011)

Quotations 110 1200-1300 3000-4000 400-500

MTV programs’ 70 1800-2000 4000-4200 400-600

updates and

information on

audition dates/MTV

Veejays
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Posts by MTV India Fan activities

Bollywood 50 2500-3000 6000-7000 550-650
Fun videos/photos | 40 600-1500 3000-3200 200-300
Sports 30 2500-3500 12000-14000 600-700
Campaigns (AIDS | 30 2200-3000 3000-3200 500-550
awareness)

Law and order 30 4500-5500 5000-6000 890-1000
situations in cities

(including

Hazzare’s anti

corruption

campaign)

Birthdays 30 2500-3700 3000-3500 400-500
Events/festivals 20 1500-2200 3500-4300 400-500
National festivals | 20 1000-1200 4000-4200 250-300
Updates 15 4000-4500 7600-7800 750-800
condemning

terrorist activities

Government 12 2800-3200 1400-1500 150-200
activities

Celebrities 10 1900-2300 2000-3000 200-400
National holidays | 7 1600—2000 3000-3500 150-200
Foreign affairs 6 2000-2200 2000-5000 0-50
Delhi/Bombay 6 2000-2500 2000-3000 200-300
news

Hollywood 3 1500-1700 3000-3500 300-320
Tributes 3 400-500 2500-3000 300—-400
Book launch 2 300-400 500-600 0-50

A post can be liked by clicking the ‘like’ button. Liking a status update, picture, video or a
web link is a unique activity that can only be performed once. During online interviews,
participants explained that they like a status update because they have ezgoymglit and
want to leave positive feedback in the form of ‘liking’. According to the table (4tjts

which include cricket are the most liked, attracting around twice as many $ikesxamost

liked topics such as Bollywood and updates on terrorism activities. Other than thissupdate

on law and order and commonwealth games are the next most liked topics after sports,

73



Bollywood and updates on terrorist activities, and garner less than half theetkeéged by

sports.

A post can be shared by clicking the ‘share’ button and choosing to post toigodisfor
own profile. Users may share similar content, multiple times on their own or d’§ieall.
Sharing the fan page’s post in this way involves showing an association with alpartic
idea or belief and creating awareness about an issue ormprdbbe instance, posts relating
to condemning terrorist activities and to law and order generate the top mest chaine

fan page because people are motivated to share social messages to increase society’s
awareness of particular issues. The table laiigblights that the number of shares are fewer
than the number of likes suggesting that fans may not feel comfortable shariewt eath
others that are either included or are outside of their network. This also applesneots,
where people expresiseir opinions and views publicly. Commenting or sharing content
within Facebook involves displaying or endorsing a set of opinions to others and may
involve concealing information/opinions that may offend people or may not comply with
generally held viewsThis gives rise to online identity performance and will be discussed in
detail in Chapter 5.

Fanactivities;involve time, especially where fans communicate their viewpoints through
‘comments’ posted on the posts. A ‘comment’ can be posted by adding a word or a phrase to
a wall post. A user may post multiple comments to a status update. By commenting on a
post, people show a need to respond to issues/ideas posted by the moderators on the fan
page. For example, posts relating to law and order andigt@otivities generate the top

number of comments because by commenting on such posts, fans demonstrate their
informed selves and a willingness to exchange opinions with others who may or may not

have a similar view.
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Selecting topics for the analgs

Based on the above overview of fan activities (table 4.1), | chose four topics forhin dept
analysis and to illustrate identity performance on the fan page. Firstlgct #&e sub-group

of MTV programs ; most people connect and become fans to receive updates on the
channel’s activities. This association and familiarity are informedh&ygdnnection they

share with the ‘MTV India’ brand in their offline lives, suggesting that thenives of fan
page’s participants are informed by their offline interests and choices.

Although the fan activities received by such updates are less than a quartetegsact
received by some other topics; such topics are the most posted topics (other tharagdotes)
highlights the core business of MTV India asagional channel that promotes their

programs and activities on the fan page.

Quotations 110 1200-1300 3000-4000 400-500
MTV programs’ 70 1800-2000 4000-4200 400-600
updates and
information on
audition
dates/MTV Vee
jays

The sub-group includes updates on MTV India programs, updates gaygeectivities,

web episodes, etc. The liking/sharing/commenting on such topics stems front thatfac
MTV programs, such aglTV Roadiesetc., are popular amongst Indian youth and any
update/information regarding auditions for various reality shows, information on new
programs etc. is shared through the fan page to reach the maximum number of fans. For
instanceMTV Roadieds one of the oldest youttased realityshows in India and features
contestants that aszlected through a process of group discussion and personal interviews,
who then perform tasks and travel on pre-determined routes on their Hero Karizma bikes.
Each episode features a watat performed by its participants, and one contessant
eliminated thereby decreasing the numbercohtestantgarrying on with the journey. Each
episode consists of a number of tasks/challenges, whitestantperform to win

immunity/cash (money tasks). The immunity safeguards a roadie from the voteeaiasks
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are performed by an individual or a team. The one who survives till the end is declared the

winner and walks away with the total cash accumulated by performing the rtaskey

Along with the full-length television episodes, MTRbadies’sveb episodes afeequently
posted on the fan page, which give extra information about its contestants and their lives.
The show has successfully finished eight seasons and is currently airsan Se®ften,

MTYV India’s moderators use the fan page to inform fans ab@wutdevelopments in the

show and any controversies arising. In response, fans suppofatimiritecontestants by
adding comments in their favour and try to predict the current week’s vote out in advanc
The sub-group can nalysedo find out how, by engaging in fan activities on such topics,
fans perform knowledge sharing and perform an online identity that is closaiyd ¢b

Indian-ness.

Secondly, | chose tanalysestatus updates relating Bwollywood as such topics are the most

posted topics other than topics relating to MTV programs and quotes posted on the fan page.

| Bollywood | 50 | 2500-3000 | 6000-7000 | 550—650 |

As representative of the youth music television channel of India, the fan paggesators
post posts relating to actresses/actimdi-pop albums, Bollywood songs, actor/actress
controversies and gossip. In response, participants perform fan actikiesgmment and
share) and show an association in the form of aggression, happiness, excitemennt, etc. a

create an identity on ¢hplatform.

Posts/updates relating to Bollywood display a certain amount of connectivityriattbeal
culture, which in turn illustrates Indian nationalism and a sense of belongingoess.
example, most of the recent films with expatriate charachers shat being a part of the
national ethos is no longer determined by nationality or place of residence lidobhbyties
and morality (Deprez 2010: 145). For instance, the rich American Indian played lishAmr
Puri in Subhash Gai'Bardessings ‘I Love My India’ and recitesKkaram Mera India,
Dharam Mera India, Vatan Mera India, Sajan Mera Indi#dia is my destiny, India is my
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religion, India is my motherland, India is my beloved’]. The fact that he belongs to the

nation is constantly underlined through the use of the possessive pronoun before the words
‘country’, ‘India’ or ‘Hindustan’ and, despite going through all types of oldat ‘Indian-

ness’ is always reaffirmed at the end of the Bollywood filamdlyseposts and fan activities
relating toBollywood and show how these posts and fan activities represent Indian-ness and

a common culture shared by all.

Thirdly, | chose tanalysesports activities; topics related to sports that include a wide range
of games, such as cricket, Badminton, Tennis, Kab&dde. Such topics generate the
maximum number of likes on the fan page and are the most shared topics other than law and

order and updates condemning terrorist activities.

| Sports | 30 | 2500-3500 | 12000-14000 | 600-700 |

Although Hockey is the oftial national sport of India, cricket matches are regarded as the
most popular sporting events in the country. During the 2011 Cricket World Cup, the fan

page became a space where people exchanged and shared information on the daily matches,
updated scores and celebrated the success of the Indian team in the World Cup.

In India, cricket has united Indians, regardless of caste, class, religiam,reglanguage.

When the Indian cricket team won the World Cup, for once ‘being Indian’ waster roft

collective pride. In more recent times, cricket has become a symbol of natiomiztyided

has represented India in a global context. On the fan page, updates relatinkgtaaodc

cricketers are posted on a routine basis. Such updates can be analysed to demonstrate how
the fan page has become a site for performing national identity that repleskamsess.

9 Kabaddi is a SoutAsian game and is derived from the Tamil word "kai" (hand), "gictitch), which could
be translated into "Holding Hands". People are divided into two groupsdbapy opposite halves of a field
and take turns sending a "raider" into the other half thlen win points by tackling members of the opposing
team.
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Although, topics such as Bollywood and cricket are in the wider interest of the
cultural/national population, the fan page has formed a site tosdisacial/national issues

which generate the most number of comments.

Law and 30 4500-5500 5000-6000 890-1000
order
situations in
cities
(including
Hazzare’s
antr
corruption
campaign)

Updates 15 4000-4500 7600-7800 750-800
condemning
terrorist
activities

Government 12 2800-3200 1400-1500 150-200
activities

Campaigns | 30 2200-3000 3000-3200 500-550
(AIDS
awareness)

In fact, these tend to be topics that are not so frequently posted on the fan page raig gene
either the most or a high number of comments and shares, suggesting that fans have
appropriated the fan page for their own interests/concerns that include simaring a
expressing an opinion/viewpoint. The sub-division of social issues includes topicgyratati
law and order situations, updates condemning terrorist activities, governmeitiescaind
other national events like Hazzare’s campaign, and awareness campaignsrddseahfan
activities around such issues suggest peoples’ awareness of and concern aboigtyhe soc
they live in. This suggests that the fan page hasrhea specific site to performarious fan
activities that are particular to Indian youth. | analyse topics relatisgdial/national issues
in detail in chapter 5 and illustrate how performing fan &gt on such topics gives rise to

identity performance.
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4.2 Discussing fan activities

Fan activities involve posting wall posts, likes, shares and comments on the fan page. On
MTYV India’s Facebook fan page, fans select topics based on their ineandgtseferences

and post a like, share or comment. In an offline intervi@iteshexplained that he likes a

wall post, when he agrees or appreciates it; for instance, he routinely likbegriiiat has
grabbed his attention, and he shares pictures/videos on his profile to support a cause/issue
Alternatively, he shares funny pictures/videos with his Facebook ass6ttatshow an
association. He comments on topics relating to his interests and preferencegtafare, he

often comments on topics réleg toMTV Roadiesand cricket, displaying his individual
interests and preferences. This suggests that fans like, share and commdmi&)ao s

shared interest or preference, and b) to show an association with someone with whom they
share a connection, but in different ways that communicate various aspects oflineir
identity. | detail this identity performance in chapter 5. Below, | introdliesd fan activities

and explain how they are different from each other.

4.2.1 Wall Posts

A wall post alows users to post a text snippet on his/her or a friend’s profile. Wall posts are
also called status updates that are updated by profile owners on a routine basis.tThe mos
recent posts appear at the top of the profile wall and are placed under the yrepdated”
section of a user's profile. By posting updates, users can share an idea, feblbuglot t

with their Facebook associates.

This feature first became available on December 13, 2007. In 2009, Facebook added a “ta

feature” through which a user can tag certain friends (or groups, etioi) &istatus update

Boyd (2008) is critical of the term ‘Facebook friends’, as the connectioi®N&s are not only created to
perform friending, but to ‘keep in touch’ with people with whom onehnigpt share anoffline association.
Hence the term ‘friends’ is confusing. In the case of the fan page, fans craaetmrs on the basis of shared
interests with people with whom they have no previous connectiterece | used the term ‘associates’ (fans
that associate on the basis of common interests), instead of ‘friesdstoalld be misleading.
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by adding &@” character before their name, turning the friend's name into a link and
posting the update to the user’'s and a friend’s profile. Posts posted to one’s praofitelzec
partof the news feed. In the case of a fan page, like MTV India’s Facebook fanhmage, t
news feed consists of wall posts posted by the fan page administrators, wall pestdpos
fans, fan activities such as comments likes and shares posted to such wall pdsts, prof
changes, such as the changing of a profile picture by the administratbmsfamation on

upcoming events.

A wall post is usually accompanied by a picture, video/audio track and web addresses,
posted on the fan page’s wall. MTV India’s Facebook fan page also allows fans wafos
posts, video/audio track and web addresses that may generate comments/texétalk. T
default setting of the fan page shows only the wall posts posted by MTV India’satuose
However, fans can select a tab (button available on the right side of the fampagek the

wall posts posted by everyone (including fans, as well as MTV India’s etodey. Due to

the increase in the number of wall posts posted by fans and MTV India moderatogagac

the fan pagean be adjusted via a tab that allows fans to move between the pages and view
each page separately (the page that shows posts posted by MTV India’stons@dera the

page that shows posts posted by fans).

Fans’ wall posts generally contain textual snippets (mostly greesngk as hi/hello), video
tracks, pictures, web addresses and creative fan activities likeoseffosed songs and video
tracks. Compared to wall posts posted by fans, MTV India’s wall posts genésataae
comments, shares and likes, because such wall posts appear on the profile page of MTV
India’s Facebook fan page and the fan page is subscribed to by more than a million people.
The activities (wall posts by MTV India) of the fan page get posted to varins'swalls,

which thengarner responses in the form of comments, shares and likes. Fan actieities ar
routinely promoted by MTV India’s moderators by sharing or liking a fan video,henthh

page also contains links to MTV videos, photos and list of events.

During my observation stage, and while gathering input from online and offline intepMiew

discovered that wall posts posted on the fan page can be categorized as:
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Direct marketing oproducts or services (e.4TV Roadie}

Promotion of events that interest youth (e.g., husgée or cricket tournaments)
Surveys (e.g., polls and quizzes for the viewers)

Information announcements (e.g., launch of new programs, Bollywood movies,
cricket matches)

“Entertaining” posts, relating to recent or upcoming events

These topicsre posted on the fan page with the intention of creating awareness and sharing

information. | found the following qualities in wall posts that attract participamsorm

fan activities on the fan page:

Showing disagreement with an ideavall postsposted to show a negative view on a
topic. For example, ‘Is India is ever going to be safe? India Shining? We think not.
Read on to know more about our nation’.

Information posts — posts that inform people about specific events or particular news.
For exanple, “The parliament house is being prepared to welcome the 13th president
of India, a choice of 713937 politicians; Mr. Pranab Mukherjee will be tadartiy at

11:30 am on Wednesday!”

Ironic posts ‘Posts that are written in a style that has a sharptbnguemark,

usually conveyed through irony or understatement. For example, “It's the match da
and our team is not playing well. Dear Indian cricket fans, Stop praying for Sachin's
100th 100. Start praying that we can put up a total score of 100! Syncene’re

faithful fans and the Indian test cricket team”.

Humour — posts that can be described as funny and humémusxample, "There

are three kinds of men who do not understand women: Young, old, and middle-
aged”.

Sociapolitical awareness postghat relate to the social/national issues of the

country. For example, “65 years until Independence, the colonial powers looted our
country. 65 years after the corruption is looting our country. Freedom is nothing but a
chance to be better. Let’s fighttwake India better! HAPPY INDEPENDENCE

DAY!”
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e Good wishes wishing birthday greetings or celebrating victories. For example,
“BREAKING: It's a DJOCKO VICTORY in the Wimbledon Final! At the age2df{
Novak Djokovic wins his 1st Wimbledon title against Reifidadal! ngrats to the
WORLD NUMBER 1!

e Quizzes- Asking questions and getting votes on the choices given. For example,
“How many GOLD medals do you think India will win in the Olympics? a) 1, b) 2,
c) 3,d) 4, e) 5, f) More than 5”.

e Tributes —Posts tht pay tribute tavell-known people and personalities. For
example, “On this day, 2 years ago, a legend died. It didn’t matter whetheshe wa
Black or White, or whether some thought he wad. Just Remember the Time when
he Beat it and The Way he Made E=el Dangerous! Today, we look at the Man In
the Mirror and tell him, ‘Michael Jackson, you Healed the World with your music.’
RIP MJ KING OF POP”.

Fan activities such as likes, shares and comments are then posted to thpestsvall

4.2.2 The ‘like’'Button

On Facebook, the ‘like’ button is presented through a thuison accompanied by the
word ‘Like’. As described by Facebook, the ‘like’ button is a way to "give posidgdldack
and connect with things you care about" (Facebook Help Centre,. 2086y can ‘like’
status updates, comments, photos, and links posted by their friends, as well as
advertisements, by clicking the ‘like’ button at the bottom of the content. This makes the
content appear in their profile and also in friends' Newsfeed.

In general, a participant of a fan page can perform likes, shares and commtrgsdse of

MTYV India’s Facebook fan page, a non-participant may also perform likessshraie

comments on the posts posted by the MTV moderators, but such activities do not get posted
on his/her profile since he/she has not joined the fan page.
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A ‘like’ button allows profile owners to see how many friends have liked theusstagure
4.1). The ‘like’ button was introduced in February 2009 and quickly became a widely

popular way for users to express positive opinions about shared content.

Facebook’s own description of how this feature works is as follows:

We've just introduced an easy way to tell friends that you like what they’re sharing on
Facebook with one easy click. Wherever you can add a comment on your friends’ content,

you’ll also have the option to click "Like" to tell your friends exactly that: “I like.th

Leah Pearlman, The Facebook Blog, 2009.
Retrieved from littps://blog.facebook.com/blog.php?blog id=company&blogger=1002102

'G_-J Facebhook flashmob shuts down station - CNM.com

Comment - Unlike - Share

) You, Ep Caithn OFarrell, Maureen O'Hara and 3
‘ Anmie Ta
Ll Can't believe they pulled this off

Figure 4.1 Screenshot of the nefged that shows the number of likes received by a wall post.

On the fan page, fans like a status update when they want to show agreement witloan idea
give positive feedback. Below, | take a few illustrations of wall posts fromathpdge and

demonstrate how liking activity is performed on the fan page:

Example 1
BREAKING: Virender Sehwag just became the seamitketer in history, after Sachin Tendulkar, to
score 200 runs in a oAy match!

Posted on November 8, 2011. The post generated 10,311 likes.
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Example 2
10,820 runs in 343 ODIs. Not bad for a ‘test specialist’ right!?
Wishing the irreplaceable Rahut&id good luck for his last orgiay match today!

We will miss this true gentleman in the gentleman’s game.
Posted on September 16, 2011. The post generated 11,287 likes.

Example 3
Guys, with great regret we inform you that the Metallidave in Indiaconcert to be aired on MTV at

7.30 pm today has been postponed... come back to this space for updates.

Posted on September 11, 2011. The post generated 2926 likes.

Example 4
Today is the 76th birthday of the Dalai Larthae spiritual leader of the Tibet&uddhists. This Nobel
Peace Prize winning monk has been exiled from his own country foohigiolent crusade to free

Tibet from China. He is one of the most influential advocates of weddetoday.

Here are 5 of his simple, yet strong teachings:

1) Be kind whenever possible. It is always possible

2) If you can, help others; if you cannot do that, at least do not harm them.

3) We can live without religion and meditation, but we cannot survitleowt human affection.
4) Happiness is not somethin@dsrmade. It comes from your own actions.

5) Remember that not getting what you want is sometimes a wahsedke of luck.

Posted on July 6, 2011. The post generated 3227 likes.
Example 5

She aimed for the moon and reached the stars. Today we renen@pana Chawla, India’s first
woman to fly in space, on her 50th birth anniversary.

Here are 5 facts about this inspirational woman:

1) Kalpana was born in the small town of Karnal in Haryana. Her pet naméiwag)'.

2) She became the 2nd Indian pertofly in space with NASA.

3) Her first words in space were: “You are just your intelligence.”

4) She had traveled 10.4 million km, as many as 252 times around the Earth.

5) She passed away in 2003 during her 2nd space mission when her shatdgrlied on returning to

earth.
Posted on August 6, 2011. The post generated 2967 likes.



All examples state the number of likes posted to each wall post. In Example 1,ltheswal

on cricket generated 10,311 likes and was posted to congratulate VirendeigSehhis

double century in the test match. This suggests that likes to a post are often posted to sha
the pleasure of success. In another wall post (Example 2), 11,287 likes were posted in
relation to wishing success to Rahul Dravid, in his lastnbegth. Rahul Dravid is the third
Indian cricketer to cross the 10,000 runs in both Test matches and ODIs (One Day
Internationals). Both the wall posts garnered more than 10,000 likes indicatingckett isr

the most appreciated topic amongst the exasple

Likewise, In Example 3, the administrators posted an apology regarding théiddetalve

in India concert, which was scheduled to happen on September 12, 2011. The event was
postponed for security reasons. The wall post generated 2962 likesvdartthan cricket),
suggesting that the information proved useful for fans and the likes were postedessexpr
gratitude. The smaller number of likes suggests events such as Metallica aomoert as

popular as cricket.

In Example 4, likes are not only posted to wish happy birthday to the internationally
renowned, Dalai Lama, but to share his views and teachings and learn from tindarlySi

in the next example, likes are posted in relation to paying tribute to Dr KalpandaCtireav

first IndianAmerican, who travelled into space and made India proud. The post generated
2967 likes, suggesting that people responded to the post to acknowledge her achievements
and contribution to mankind. But again their achievements do not generate as maay likes

cricket.

Although, in the above examples, fans have used the like feature to pay tribute, to
acknowledge peoples’ achievements, to show support and to wish happy birthday to people,
it is foremost used to appreciate/agree with the views/opinions discussed irl thestga

Also, likes generated by the two posts about cricket are around three or morbighess

than the other topics that are featured in the above set of examples, suggestincktias

more central to peoples’ lives.
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| analysehe liking activity in detail in chapter 5 and illustrate how liking a post
communicates an individual’s taste and interests and creates an online image oficumaindi
on the fan page. Besides this, | also discuss the factors that motivate a usea tmBken

Facebook or Facebook fan pages.

4.2.3 The ‘Share’ Button

The ‘share’ button allows users to share a text snippet, web link, photo, video, etc. within
Facebook. To share content within Facebook, a user can use the ‘share’ button (figore 4.2) t
shae resources from the Internet, or, alternatively, a user can simply typd&Rihento the

“share a link” box under the ‘my shares section’ (figure 4.3).
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Figure 4.2 Screenshot of the news feed that features a shared link
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Figure 4.3 Screenshot ofsaction of a page showing automatic attribution of a status message ondkacebo

Recent shares feature in a user’s activity stream and automatically speciftyisvirom.

The share button has been tweaked to include “via [friend]”, which providesatitom
attribution to the post; for example, in figure 4.2 the shared post shows the source (MTV
India’s photo) through which it has been shared. In figure 4.3 the post shows the user's name
(as a link), to indicate where the information has originally cboma. When a user clicks

on a share button, the users are usually confronted with a pop-up window that displays a
description of the post and a link to the post. The post shared on the user’s profile allows the
re-poster to add her own comment about the posting (see Figure 4.3). However, tings feat
does not retain the original poster of the status update; users only get to sama¢deie
re-poster. The original source of the content gets lost in subsequent re-posggestisig

that the share button is often used to display an individual’s interests and prefergioces

support another user’s interests and preferences by including their names in.the post

A ‘shared’ link is only visible within Facebook, which means that a user has to be logged

into Facebook to see shared links and other updates. The share button allows a user to share
any internet content. Social plugins, such as Facebook, Twitter, Google plus;atabla

on various websites, such as YouTube, Google, etc., allow users to share information on
their SNS profiles (figure 4.4). Depending on the platform, users can add informatoa bef
sharing the post on their profiles. The share application allows users to shargsyeldb

applications, articles, videos, etc. by using social plugin buttons.
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Flgure 4 4 Screenshot shows how a link can be shared anywhere from tl“etlntern

Fan pages use the ‘share’ button as a mechanism to distribute content to differeitesabsc
and create awareness for a product, an issue or a problsraldb used by the fan page to
inform and entertain people. Below, | give a few illustrations of wall posts thenfan page
and demonstrate how sharing activities are performed on the fan page:

Example 6
On Sunday, LAKHS of Indians across the counid/not sit down and relax. They STOOD UP and

FOUGHT with one man and his dream to make India corrugtis
Everyone is doing ANNAGIRI...are you?
Pledge your support to Annagiri enwvw.annagiri.in Satvik_kuknomaihan and67 othershared it.

Posted on August 12, 2011. The post generated 554 shares.

Example 7
BREAKING: Bomb blast outside the Delhi High Court. Hope everyone iniedK.

And what is happening to our security!?

A place that represents law and order has been attacked to create disorder!

Posted on August 24, 2011. The post generated 514 shares.
Example 8

The city of London is burning since 4 days as gangs of youths are riottiggland burning shops all
over. Police are finding it hatd control them.
But in the suburb of Southall, hundreds of Sikhs stood guard outside theie tenmobtect all the area’s
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residents from the rioters.

This is what you call true courage! We salute the Sikhs!

Posted on August 10, 2011. The post generated 526 shares.

Example 9
BREAKING: India’s former cricket captain Mohammad Azharuddin’syg@rold son- Ayazuddin-

passed away today, 6 days after he was critically injured in a speeditgjtsge accident.

RIP Ayaz. Sadly, death is the fastesttfozse who love speed. Guys, please be safe on the road to

prevent such tragedies.

Posted on October 12, 2011. The post generated 276 shares.

Example 10

Love songs are in the air. We like this one.
Tell us which one you like or share the song which wettdnosen for your beloved.
http://www.youtube.com/watch?v=_1i KMI9w3M

Posted on December 19, 2011. The post generated 212 shares.

The number of shares received by each wall post varies from 212 to 554 sharesinguggest
that the wall posts generate a substantially smaller number (about 10 %esftblaa likes.

This results from the fact that people have to invest more time in sharing statiesupdat
pictures, videos, etc. than in liking wall p®sas it involves directing messages to specific
people and exchanging views with people who are included in or outside of their network
(with respect to privacy settings). For instance, in Example 6, the post watedlite 167

people, including Satvikkul, Noamikhan and others, and received 554 shares, suggesting that
fans, including people to whom the message was directed, shared the post to support

Hazzare’s campaign.

On Sunday, LAKHS of Indians across the country did not sit down and relex.STCDOD UP and FOUGHT
with one man and his dream to make India corrupfiea.
Everyone is doing ANNAGIRI...are you?

Pledge your support to Annagiri onvw.annagiri.in Satvik_kuknomaihan and67 othersharedit.

The post is referring to a campaign headed by anti-corruption activist Annarelaaz
introduce an anti-corruption bill in parliament. The post narrated a scene on Ind&ts,str

where Indian youth across the country stood together and campaigned against comdption a
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demanded transparency in the system. The campaign was called ‘India @gaingtion’
and people who contributed through online and offline (field) campaigns were called

Annagirians performing Annagiri.

In Example 7, the post coechned the terrorist activity that took place in New Delhi. The
post generated 514 shares, suggesting that people shared the wall post a) dacerpezs
for their friends and peers and b) to express anger about the miserable stateityf | the

captal city.

Likewise, in Example 8, London suffered huge losses in terms of money and people. Hindu
Punjabis staying in Southall, London, were petrified at the thought that theietangl
community might be harmed. As an outcome, most of the Sikhs (Hindu Punjabis) stood
outside guarding the temple to protect their community and religious place. Thgostal
generated 526 shares to salute and respect the bravery, courage and wisdomnalthe Hi
Punjabis. These examples suggest that sharing a status opdatiso include the desire to
raise an issue for discussion (in the case of the bomb blast in New Delhi) and to show

respect (in the case of the London riots) for people and/or a community.

In Example 9, the wall post paid tribute to the 19 year old-Ayaz, son of India’s former
cricket team captain Mohammad Azharuddin, who lost his life in a sports bike accident
Given the popularity of cricket in India, the post generated 276 shares, to share lyis famil
sorrow/grief and to make people aware of thesemuences of high speed sports

In Example 10, the administrator shared tf@nouritelove song. The wall post received
212 shares, suggesting that fans shared the video with their friends/loved ohisscase,

the sharing of the video was influenced by the emotion of love.

Although, in the above examples, fans have used the share button to raise an issug, share a
emotion, or show respect, it is foremost used to support and create awareness amongst
people. For instance, the number of shares gertelat Hazzare’s campaign and terrorist
activities are far higher than those sharing emotions, because such issuesiaely posted

to garner support from people.
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MTYV India’s Facebook fan page uses the share button to share routine social andl nationa
issues and create awareness amongst people. For example, topics or wsefatior on

law and order situations, social campaigns, updates condemning terrorist acetitieare
routinely shared on the fan page. The purpose is to inform fans abmarite@wrents, creating
awareness amongst people and getting feedback through comments posted oretha ‘shar

via further shares.

While the number of likes to a post shows the level of agreement received by & gostjf
the number of shares to a pekbws the level of concern/awareness a social/national issue
has received. In Chapter 5, | detail how sharing activities are perfornee ¢an page and
how such activities display the online persona of an individual.

4.2.4 Comments

The comment bois a social plugin that enables users to comment on the posts that are
posted on a user’s profile. The comment box shows comments made by different users about
a particular piece of content and a comment box for more comments to be posted on the
post. When a user posts a comment, a story appears on his/her friends’ Newsfeedgndicati
that she/he has made a comment on your fan page/profile and will also link back to the user
who has actually commented on the post. The Facebook comment plugin is popular and

offers some advantages to users:

Accountability — Facebook’s comment plugin does not allow anonymous comments.
Because users contribute comments from their real names (or profile)narsiggificantly
reduces the number of posts received from spammers and increases the crefiibdity

discussion taking place through comments.

Familiarity/Ease of use Comment feature is easy to use as the ‘comment box’ allows

people to post comments to a topic and interact with others.
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In online interviews, users often referred to the social pleasure and informatied ga

during interactions with others through comments posted on various topics. Networks of
people interacting in this way are often referred to as virtual communitieg@®ley 1994),
which inform people’s social relationships and their interactions. In Faceboetaatibns

are made possible through the ‘wall’, a component of the Facebook page available to every
registered individual and organization. A company’s administrators and people post on the
wall and interact via posting comments. They take turns and create a threadisgidisc

which carries views/perspectives of fans who participate in the discussion. Belaw

example showing turn-taking and an exchange of various perspectigagstmarticipants.

Example 11

Virat Kohli —an awesome performance. Applauds!
India wins against Srilanka!

Comments 2037
Posted on 29 October, 2011.

Shubham MittalVirat Kholi made his 9th hundred.... Proud of you.

Kalyani Yeotikar | wish | couldhave seen this live, you played simply awesome Virat.

Manav Sharmathey have'nt scored 300+ runs in the entire CB series but when it madkienedst they
played out of their skins to pull this one up, well played guyzz ..

Sandeep Chowdhary-or some eason, | cannot help bregmember this game.

India was on the verge of losing another final, was banished for 314owed8in the days when
chasing down 300 was not a common phenomenon. They started off welhtArendulkar, and the
momentum continuethrough Robin Singh, who was promoted to the number three
position.Interestingly, there was a light problem there-ttimat of the natural light. The game went right
to the wire and with the sun setting and the game carrying on for way Jdénkggst beoming difficult

for the batsmen. In the end, India won off the penultimate ball. 10 likes

Manav Sharma@ sandeep, how can you forget Kohli's batting in your comment. Hmissamention.
Sandeep Chowdhar@ manav, without a doubt, he played well. Kohli is the man of thehmasc

expected, he gives the entire team, credit for the performance. In his speecerat ti the match, he
told that he would not repeat the mistakes from the previous gahee tve had tried to hit everything
off the middle.This game, he says, he tried to play on despite not getting it in the middle.

Aman Tribedi True, Sandeep it's a team work, Vicgnnottake the credit alone, but what is the scene

like. How we are placed in the series. 5 likes
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Sandeep Chowdharyndia now awaits the winner of the game between Australia and Sri Lanka to

understand their fate. If Sri Lanka win, they will still go througlthi® final, but if Australia can put it
across Sri Lanka (to whom they have lost two in a row), then India wéltfae home team in the final.
A tie will also see Australia and Sri Lanka through.

Rajkiya Sehrat Not to forget, Sehwag's five boundaries and a six off just 16 balls. Marvelous.
Gambhir and Kohli added 115 runs for the third wicket. Tendulkar hitforedaries during his 30all
stay, scoring 39. Kohli clobbered 16 boundaries and two sixes during his stunningpkd@&knot out.
PX21- | am sure Malinga’s night dreams will be filled with Kohli’s battixg8 likes

The discussion above feature fans’ names, comments posted by each fan, and the number of
likes received by a fan’s the comment. freames appear as a link, the link can be clicked to

reach the profile of an individual.

A user can choose to view the posts posted by the most recent useespatiaély a user
can click the option of “view previous comments”. To see a discussion thread from the
beginning, a user may have to click “view previous comments” several timese/skieh

reaches the first comment on the post (see figure 4.5).

Mi MTV India
SN 0L esleraay

You can't put a limit on anything. The more you dream, the
farther you get.

Like - Comment * Share 29
e 1,072 people fike this,

L View previous comments 50 of 331

e =irtng mei kaha tha:F mei kbhi b kisi ka dil nhi dukha skta:-):-)
Yesterday at 21:36 via Mobile - Like « ¢h 2

' Sweendeep Singh Master ji just jokn nt serious meine aapko
L]

m Rohit Agarwal Gud NYT butits not fair

Yesterday at 21136 via Mobile - Like

BNl 1av Solankiok bye or kab 230 ge Heena
g festerday at 21:37 via Mobie « Like * «5 2

Sweendeep Singh Gud nyt heena mam god ne chaha to dobara
mulakat hogi:-) eweet dream
esterday at 2137 via Mobile - Like - £h1

2L pPS is an internet abbreviation and is used to highlight something impdtrstands for post script.
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Figure 4.5 Screenshot of the MTV India Facebook fan page showing the “viewyse@omments” tab.

Comments posted by fans are often informative and suggest that fans like thsinadeas

and views with other like-minded people. The process allows pamplew messages

posted by other fans and post their opinions in the form of comments. Each set of comments
is a discussion thread (figure 4.5) and may include multiple comments from one person.
Other fans may post a comment to respond to another fan or like his comment to show an
agreement with his/her idea. Thember of likes received by each comment shihes

extent to which fans appreciate show a positive feedback to a topic discussigphalling

that a topic is most liked on the fan patieking a comment” shows agreement with a fan’s
idea or alternatively fans write comments to disagree with a certain ideex&ople, when
Sandeep briefly explained the highlights of the match and forgot to mention Kohtiirggbat
that made India win, Manav, another fan, intervened in the interaction and prompted
Sandeep to acknowledge Kohli’s batting and his performance. In his next comaretgef
addressed Manav and then acknowledged Kohli's role and provided input on what Kohli

thought of his own performance.

Views/opinions posted in the form of comments create an individual’s online identity and
suggest that the fan page is used as a site for identity creation. My next chigilter de
commenting activity and illustrates how online identities are createdgh posting textual

snippets on wall posts posted by MTV administrators.
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Chapter 5: Identity performance on the MTV India Facebook
fan page

My last chapter gave an account of fan activities and explained the functainimglike
button, share button and comments. This chapter details liking, sharing and commenting
activity and illustrates how identities are performed via these activities. Alongdeitkity
performance, | also demonstrate how performing swtivities relatego theidea of national
identity and performing Indian-ness, amalvein turn created a familiar sense of space.

The study involves examining ‘textual snippets’, i.e. comments posted in relation to the
selected topics (see chapter 4), but | also intend to study how liking and shévitiggaon
the MTV India Facebook fan page relate to participants’ routine and eyeagtaities. |
study the ‘liking’ activity on the fan page, and illustrate how, by liking posts, people
communicate their interests and tastepublic, and how psychological traits such as
sociability andsignallingare associated with Facebook fan pages. By studying sharing
activity, | illustrate how fans become the brand advocates of the shatedtc@amd show

how fans’ sharing their prok and fan pages helps create awareness around a topic.

| use Goffman’s concept of cue management, performance of self in evergdaydif

identity management in day to day life. According to Goffman, performancé théa

activity of a given partiggant on a given occasion which serves to influence in any way any
of the other participants” (Goffman, 1959, p15). In other words, an individual’s identity is
created by a performance, rather than being a result of arexjateng or claimed identity.

He argues that performances are continually molded and modified to suit the social
expectations of the society in which they take place (p35). However, these social
expectations, incorporated in performances, are an idealized version of socadigs

(p35). Therefore, Facebook users may avoid or conceal actions that are incondistent w

societal standards.

On a platform like Facebook, where identities are performed in front of ae aetivork

(friends’ network) or group of people (audience), users create consistetstige

95



performances that may involve constructing a performance. For example,\aduablimay
like/share/comment on a status update/comment so as to please another indixeduél, e
he/she does not actually appreciate/supportcéartbe argued that identities are constructed
and reconstructed in particular ways, such as ‘reflexively constructedighrinteractions in

the social world. | study these social interactions by analyzing howeipartts construct

online identities thwugh the use of specific language and style, and how these identities are
created and rereated in different social situations and performed on the MTV India

Facebook fan page.

5.1 The ‘liking’ activity

Social buttons such as the ‘like’ button allow users to like a wall post on a Facebook fan
page or personal profile. Liking content on a fan page leads to sharing information on the
user’s profile, i.e. when a user likes specific content, the activity getisdotmshis/her news
feed and the fan page @rhich the user has liked the content. O& BTV India Facebook

fan page, topics such as Bollywood, cricket, city news and social/polgstads are posted.
Fans perform the liking activity in response to such topics, i.e. they press thetliée and

show their appreciation or give positive feedback.

Helmond and Gerlitz (2012) argue that Facebook’s like button is similar to the &uirlie
button, which allowed users to express agreement with an idea or perspectivanipteex
early websites cded messages like ‘Hit the button above if you agree’. Every hit or click
represented a visitor to a web site. Soon, the *hit’ economy was replaced bgkhe ‘li
economy, where the information was presented through a web of ‘hyperlinks’. Aouser c
acess a web of data by clicking on the hyperlinks available on the web page or web site.
Currently, the link economy has been replaced by the like economy, where informsati
experienced as a social activity. For instance, likes/comments posted tettbhgs and/or
on Facebook fan pages are always more than one because the posts cater to and reflect

peoples’ common interests and preferences.
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Helmond and Gerlitz (2012) argue that Facebook’s like and share buttons allow users to
perform routine activitis more socially. Users can like, share and comment on the fan

page’s wall post, and use the space for group activity. Visitors to the fan patee like

button to give positive feedback, indicating that they have enjoyed readingsalgidate or
viewing a picture. In an online interview, Saloni, stated that she likes it when aigtdiate
acknowledges or appreciates a shared idea or perspective (online interview cownithcted
Saloni on August 23, 2012). Saloni said, “I like a wall post when | ttisworth liking!

Not just anything, but posts that relate to pop albums, bands, Sufi music”. She added that by
subscribing to the MTV India Facebook fan page updates, she gets information on the events
and bands playing in each city. Her liking activity on the fan page suggests henpassi

music, and constructs her online identity as someone who appreciates musicse,ikévan
people ‘like’ cricket updates or post on cricketers, they construct theirtidastcricket

lovers, or as someone who supports cricket.

On the fan page, users create connections on the basis of similar interestseaardqaef
Therefore, wall posts posted on a fan pageivemany more likes than wall posts posted to
a profile. In their study of Facebook, Egebark andtigm (2011) argue that liking a wall
post on a fan page is either informed bgighalling b) genuine interests c) social

proximity. In the fan page’s contexignallingtakes place through a dual process of
‘knowing something new’ and ‘agreeing to others’. Egebark and Ekstrom (2011) argue tha
when a wall post has already received more than one like, the same wall post nvay recei
many more likes, because it signals people to like a post that has been #texhdyhley

note that such behavior is informed by an intrinsic inclination towards following pthers
which is driven by factors such as popularity, esteem and respect (Bernheim, 1994). For
instance, a user browsing a specific fan page may come across specifithafpnight not
relate to his/heinterests, but motivates him/her to like something because it's known to
others. In her interview, Saloni said, “sometimes | like things that are ctatyphew to me,
liking a topic is not only agreeing with an idea/belief, but appreciating a wieslset of

ideas that are fresh and are unknown”.
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Liking as an activity includes showing positive feedback and appreciating/ogazaons

that are new to an individual. Important factors, such as high visibility — users olgservi

each other’s actions at agwen time— allow signalling in which people continuously

express their beliefs and attitudes through Facebook features such as gasting li

comments and shares. Such an environment allows people to share their ideas/opimions wit
others who may hold a different set of ideas/opinions. This suggests that Facebmolocater
individuals’ interests and allows users to discover new things and increadentheledge

which may in turn inform their online/offline interactions.

The following example illusates what can motivate/influence fans to like a topic discussed
in the form of wall post. For instance, the administrators of a fanipageshare a status on
reality program, set up a competition, show a contestant’s picture and asksforiéavs.

The following wall post garnered 4001 likes.

Wall post— Do you think Roopa from MT\&plitsvillais intelligent and happening? See her
exclusive pictures here: http://mtv.tl/ki

e

Posted on August 24, 2011.

Fans that follonMTV Splitsvillawould know Roopand will be aware of her qualities, such

as beauty, intelligence, etc. They might like the wall post because of theing@merest in

the show. Alternatively, fans who do not follow the show, or who do not know Roopa, might
like the wall post becaudkey think Roopa is beautiful (i.e. they have started developing an
interest in something they were unaware of), or there is a willingnesswaimout Roopa

and the show through people that are already aware of her and are betteednfardesire

to create a connection).
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Egebark and Ekstrom (2011) list three possible reasons for such behavior: a) dhe to hig
visibility on Facebook fan pages, people express themselves and observe each other,
allowing signalling(suggesting to people what to like); ijem, such activities project an
online image of an individual in the form of representing his/her tastes andepiederin
public; hence users are guided by factors such as popularity, respect ang esfEople
follow those who they believe to be better informed, i.e. a user would follow a fan page or
wall post according to the amount of fan activities generated by them, assbatiagigh

level of activity indicates that those following are better informed.

Whilst there are strong reasons to believe that people signal on Facebookslutess
argue that factors like social proximity can influence people to like apoati(Boyd, 2008).
In his online interview (September 2, 2012), Satyajeet stated that “sometimas mg a
school friends like the same wall post or the same fan page. It's not somethpigmred
or intentional, but our association and familiarity with specific topics suchaaiséil,
cricket, car racing etc. result in liking the same content on Facebook”. Himstat showed
that offline experiences inform online selves, which may then influence a decisiba &

wall post posted by friends or peers.

Satyajeet illustrated this through a picture posted by his friend on Facebook. fline pic

was taken in his school, anetured him, his headmaster and his classmates. The picture
generated 40 likes, and the likers included people who were in the picture and people who
were associated with the picture (other school mates, Satyajeet’s friendsralyyl ih some

way or other. This suggests that people’s motivation for liking a status update is not only
determined by their tastes and preferences, but also by offline life andesxgstii.e.

offline interactions influence online behavior.

Furthermore, social proximity magyay an important role isignallingpractices. Research

on peer effects have found that peers may play an important role in affectisg soc
preferences (Bandiera et al., 2005). For example, when a peer likes a status ufstiete, he
signals affiliation taan individual, a fan page or an idea by expressing similar preferences. A

social networking site like Facebook is built around the concept of friendship, whicis mea
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that people follow or like a post because it has been liked by his/her peer or fieadine

a user scrolling through a news feed and finding a status update liked by four krens fri
or users. It is very likely that the user will read the status update and respbedorm of
liking, sharing and commenting. In her online interviddacky said that the news feed on
her profile contains updates from her friends and administrators of fan pages whikédyve |
shared and commented on other friends’ and fan page wall posts (conducted on April 2,
2012), She explained that most of the tinine $ends to follows something which is liked by
her friends because they share similar tastes and interests. For example] sifew of her
Facebook friends like the same rock band; any new song by them is either sharedrby her

another friend, and igked by the rest.

Salabh, another interviewee, illustrated this through a wall post. He providedvaty &,
including his and his offline friends’ activities, which shows how offline assoaiatinay

influence the liking activity on the fan page. An excerpt from the log follows.

December 26, 2011: 2:15 PMSalabh likes a wall post created on the MTV India Facebook
fan page. His activities are posted to his friend’s profile and news feed., KakBhcebook
friend, finds the update in his news feed and chooses to like the status update. Nakul's news

feed reported:

You and Salabh like MTV India’s Facebook status update

Guess who's back... back again... ZAK IS BACK...

2 wickets bacito-back and Zaheer Khan is on fire in the epic India-Australia Boxing
Day Test match!

Let's hope Zak KNOCKS OUT the opposition!

You, Salabh and 10,159 others like this.

Nakul likes the wall post because 1) of his interest in cricket; 2) to showfihagiah with

Salabh, who has already liked it; 3) it has already beed bkanany others (10,159),

signallinghim to like the post.
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December 26, 2011: 2:20 PM — Shail, Nakul's Facebook friend, finds the liking update

posted to his news feed, and chooses to like the status update. Shail's news feed reported:

You and Nakul like a post on MTV India’s fan page.

Guess who's back... back again... ZAK IS BACK...

2 wickets bacito-back and Zaheer Khan is on fire in the epic India-Australia Boxing
Day Test match!

Let's hope Zak KNOCKS OUT the opposition!

You, Nakul and 10,160 others like this.

Shalil likes the wall post because 1) of his interest in cricket; 2) to show affiltatidakul,
who has already liked it; 3) it has already been liked by many others (10,160,ngcludi
Salabh)signallinghim to like the post.

The activity log sggests that the motivation to like a post is driven by peer behavior and
social proximity. The post was initially created on the MTV India Facebog& pad was

liked by Salabh, followed by Nakul and Shail. Interestingly, this behavior deratesstr
sharednterest and group membership amongst friends, where the motivation to likesa stat
update is derived from social proximity and signallprgctices.

When content is liked or shared on a user’s profile, a user publicly agrees withiategrec
an idea/vewpoint. However, this involves risk, as the user may feel that he/she will be the
only one to endorse it; the presence of a large and unfamiliar crowd (frierrdsndgj could
therefore lead to selfensoring, and may influence him/her to act in a certain way. For
example, a user may not like a fan page, photo or video directed against a religion or
ethnicity (even if she/he agrees with it), as people may think of him/hemaeose who is
intolerant of other peoples’ thoughts and beliefs. This suggests that people ar&irire
stage performances by keeping in mind how such performances are inteljyrethers.

For instance, Facebookers may limit certain information, or make it only avaitatéetain

people by using the privacy settings. Participants may use differentypsgtimgs for
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different groups of friends, and choose to conceal fan activities such as likes, amer
comments performed by them. This suggests that an online identity may involve a
constructed performance, which woulchumunicate users’ interests and tastes, but with a
certain amount of exaggeration. But this could be equally possible in offlineoféaee
interactions, where people may ceattheir inhibitions or ideagss it may impact peoples’

sentiments and ideas.

Liking as an activity involves cueing. The number of likes generated by ths sfadates
work in a similar way to ‘unintentional cues’ passed by a few fans to otherrfifingnicing
them to like the same status update. The praistioéen referred to asignalling, and
encourages users to like the same idea that has been previously liked. It ikehpthdt
people will like content that has already received many likes because a) thdyp wi@ate
connections with fans that may have commadaarasts/preferences; b) they want to
demonstrate awareness and gain respect within the group; and c) they want wesadli
interact with offline friends by agreeing with and appreciating commenedsis and shared
knowledge. But the examples abovendastrate that users may like a wall post for many
reasons, foremost of which are to endorse and appreciate it. On the fan page, pgople m
signal because they want to know something new or to create connections with lpatople t
are better informed, but s@l proximity remains an important factor for liking a wall post,
as it allows them to associate and interact with others by liking/sharing similar taktes an

preferences.

5.2 The sharing activity

The ‘share’ button allows users to share information on their profile or friendis. wal
Facebookers can share information in the form of textual snippets, web links, phitos, vi

etc. To share content via Facebook, a user can use the ‘share’ button; and, to shars resource
from the internet, a user can g/p web link into the ‘Share a Link’ box under ‘My Shares’
section, or use the social plugins available on websites like YouTubeMI® India’s

official website etc such as Facebook, Twitter, Google + etc (figure 5.1). By clicking on the

desired socigplugin, a user can share content on his/her SNS profile.
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Figure 5.1- Screenshot showing social plugins (Facebook, Twitter and Google +) éaital¥ouTube, and a
pop-up window of the Facebook page showing the information to be shared anditaesomething’ box.

The ‘write something’ box allows users to add his/her views in the form otw@atesnippet,
which is also called a ‘comment’. Users can add comments in the ‘write sogidtbk

before they post content to their own or their friends’ profiles. The content tisgi@sed to

a user’s activity stream automatically specifies who it is from. The sharenbsitiweaked

to include ‘via’, which provides an attribution of the shared content, i.e. it states through
whom (i.e. the source, which could be a friend/website/blog) the content has been shared.
However, the original source of the content gets lost in subsequent re-postingss aslys

get to see the immediate poster. For example, if a user shares contenbfrdob¥, which

has already been shared by a friend, the user’s activity feed would reflectdr’s friend’s

name instead of the original YouTube link.

Users who willingly subscribe to companies’ Facebook fan pages (such as Ma\¢ hadi
page, Primark’s fan page, etc.) also subscribe to their updates and performviiasastich
as liking, sharing and commenting on such fan pages, becoming ‘brand advocates’ in the

process. For instance, by sharing the MTV India Facebook fan page’s statesupdat
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pictures, videos, etc., users advocate the ‘MTV India’ brand, and propagate their topics

amongst people added to their friends list.

The share button is often used as a mechanism to share and exchange content witth fans, a
to create awareness of a product, issue or problem. For example, on the fan pagajtbpics
as Hazzare’s antiorruption bill, and wall posts directed against terrorist activities, genera
the largest number of shares (an average of 750-1000 per g@sichapter 3), suggesting

that fans use the share button to garner/show support for an idea/view posted throlgh a wal

post/status update.

Unlike the like button, which allows users to agree with or appreciate an idea peqimes

with others, the sharing activity allows fans to express and comnbe@igeerspective to

others. It is a purposeful activity that allows users to add text in the watdox and tag
friends in the shared content. The ‘write me’ box allows users to add his/her opinion on the
shared content, and the ‘tag’ feature allows users to tag friends (or groupwjtaio a

status update, picture, video etc by adding the ‘@’ character before theirtnammey the
friend’s name into a link and posting the update to the user’'s and friend’s priafile —
example, if a user postshis is funny @Aman Khan, you must see the video”, followed by
the video. The user’s profile and friend’s profile will display “this is funngpnah Khan”

(the name would appear as a linkjou must see the video”. The tagging feature allows

users to direcspecific messages to particular people in public, e.g. when a user is tagged in
a wall post, picture or video, the entire network or the friends network (accoading t

privacy settings) can see the update on the user’s profile. Users caendg &dded to their
network, and fan pages can tag people who have liked the fan page and who are fans of the

fan page.

On the fan page, the MTV India’s administrators tag fans in their shared postsohline
interview, one administrator stated that he and other administrators tagcspeacyle on
various topics. He said that “if we know that a fan or a group of fans are activefan the
page and routinely update status relating to specific topics and tag us in thposts|

shares and comments; intum, we tag them in topics relating to their interest” (online
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interview with Akhilesh, one of the administrators, conducted on August 21, 2012). He

added that during Hazzare’s campaign, fans who actively participatedne oampaigns

on the fan page were mostly tagged in Hazzare’s campaign pictures, videos oF post

then share these pictures, videos and wall posts amongst their friends via links, URLs
weblogs and other mediums in order to create awareness and garner support for the event
Although no research has argued that tagging leads to sharing activity, a minmeatinse
conducted on the fan page suggests that people often share updates/pictures/web pages that
they are tagged in. For example, the following wall-post and pictures tagged 8%dans a

received 559 shares (including 54 shares from the people who were tagged in it).

Post — The very talented Rabbi sings the beautiful song ‘Tere Bin’ (‘Withou) ¥au’
MTV Unplugged (India). The song is dedicated to the thousands of people who lost
their lives in 9/11. May their souls rest in peace. Share the link and spread the

message.

With Ashutosh Singh Sengar, Zinnan Akhtar Xenon, Sudarshan Slamd84 others

[fans who were tagged in the pictures and the link].

The post generatetll65 likes, 559 shares and 1906 comments.
(September, 2011)
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In online interviews, fans stated that they tagged others on pictures/posts thattinar
entertaining or informative; or they shared a post to support a cause. In the abopkeexam
fans shared information to show support for Rabbi and MTV India’s initiative and hard work
for a good cause. This suggests that tagging may play an important role iatiggner

support from people by sharing the message across the networks.

Also, the tagging feaare in the sharing activity allows people to direct messages to specific
people by mentioning their name, but, since such activities get posted publicly érdira
network is able to see it) on fan pages and tagged profiles, other people may respaid thr
shares, likes and comments. This suggests that the number of shares recemwedl pgst
prompts people to perform the sharing activity.

Users can also personalize shared content by adding textual snippets to iex8uadh t
snippets are alscalled textual messages that are posted in the wwréebox. By adding
personalized messages, a user can reflect on new ideas/opinions, which maitg gever

insights/ideas from others, in the form of fan activities.

In another example, a fan, Nina, shared a photo of Psy, the South Korean singerptaken fr
his video album, ‘Gangnam Style’. She added a comment to the picture and tagged Tom, her

Facebook and fan page friend. Nina's news feed reported:

Nina has shared Psy picture.

It started with thdlash mob at CST, progressed to Kolaveri, and now we're addicted

to GangnamStyle. 2011 has been the year where viral videos have taken over our lives,

Felix Baumgartner to Psy — they are our everyday heroes! @Tom | know you love

Gangnam Style, | dedicate this picture to you and all Gangnam lovers.
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Tom liked Nina’s post, and decided to share the picture along with his own comment. Tom’s

news feed reported:

Tom shared Nina’s (appears as a link) picture
Essentially, it is just an ovehe-top video where a fat man does a comical dance and

sings repetitive lyrics that don’t make sense to most of us. | like the video because

1. He is cute not fat, especially by Indian standards.

2. The colors are super-saturated, like most of the crap you watch on TV — your brain
is addicted to bright colors.

3. What is over-the-top about it? Entertaining, especially the dance steps...

4. It's awesome.

(Comment added by Tom)
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The shared content on Tom’s profile reflected Nina’s attribution. Tom receivkels4 11

comments and 2 shares on the shared picture.

The example above suggests that people use tagging and sharing activitiesteo initi
interactions and strengthen connections with existing contacts. Nina’s sbatentc
signakd/suggested Tom &hare the same wall post. Thaeggnallingactivities work in a

similar way to the unintended cues communicated by people to others that they should like,
share and comment on shared content. Alternatively, Tom shared Nina'’s picture tamashow a
affiliation with an offline contact, suggesting that social proximity may influence p¢ople

share a status update/picture/video on their profile.

Nina’'s and Tom’s personalized comments reveal individual perspectives antyittaits

that are specific to therfror instance, by posting a status update on a viral video, Nina
demonstrated her awareness of music videos, and used the opportunity to createonsnnect
with others. At the same time, Tom portrayed an online image of a music album idtic, a
used wordsuch as ‘cute’, ‘fat’, ‘comical dance’, ‘repetitive lyrics’ and ‘entantag’ to

describe Psy’s performance in the video.

By sharing the MTV India Facebook fan page’s status updates, pictures and videos, people
show an affiliation to the fan page and its activities. Through everyday shadrniggging
activities, people exchange their views and ideas with others, create corsyextitn

strengthen previous offline contacts. During Hazzare’s campaign, treetsitéon allowed

users to perform the shagrctivity within networks. The fan page’s activity associated with

Hazzare’s campaign involved having more Facebook friends, having more friefrasid$
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who were interested in the same activity, sending personal messagesngestaitis
updates on news feeds, tagging more friends in pictures, and being tagged themselves in

pictures so that the shared content is reflected on friends’ news feeds.

Similar to liking, sharing activities may suggest what people like or are interestad in,
liking focuses on positive social interactions and could be interpreted as a\vglytéo
express a positive sentiment. By contrast, sharing focuses on both negative and positive
social interactions and allows users to show an agreement or disagreemeitingyirw

‘write me’ box. Factorsuch as social proximitgignallingbehavior and individuals’
interests and preferences may play an important role in sharing wall pogisggiweb

links, etc. The examples above demonstrate that users may share a wall pastyfor
reasons, of which foremost are to show support, initiate an interaction and create

connections.

Although research on specific social plugins, features and applications of SING®vging

line of inquiry, and further examinations and studies are required to understanddre fac
involved in liking and sharing status updates, pictures, videos etc; my observations suggest
that liking and sharing activities communicate individuals’ interests andrprefes, and

construct partial online identity sugsfing their likes and dislikes in public.

5.3 The commenting activity

Facebook’s comments box is a social plugin that enables ugsrstta comment to a wall
post on users’ profile and fan pages. It is placed next to the ‘like’ and ‘shat@\&uand
also features comments on the wall post made by different users. When a tssar pos
comment, the story appears on his/her news feed, indicating that she/he hasteashome

fan page or a user’s profile.

The comments posted to a specific post aesgnted in a single thread; i.e. all comments to
a particular wall post can be viewed as a separate set of interactions (discassion
specific topic) created by a group of people, either on a fan page or on a user’s profile.

Comments carry users’ pitef pictures and profile names, and include textual snippets
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posted by them. In both online and offline interviews, people explained that they use their
real names and pictures to increase the credibility of the discussion takoegimough

comments. Sakshi, a fan on the fan page, asserted that, “I wanted to add a friend from school
time, | typed his name in the search box and | got him; it was easy to locate hoouid

recognize him through his profile picture. Likewise, he accepted my friendsdmue

recognizing me though my profile name, picture and other details like my schbege,

location, et (online interview conducted on September 21, 2012). This suggests that people
use real names and profile pictures in their online profiles irr todacrease their visibility
amongst friends and reassure them that the available informagioch-as their name,

education, birth date, pictures, occupation etc. — belong to people who exist in the offline

world.

| analyze textual snippets creatbdough texttalk and illustrate how online identities are
created via performing commenting activity on the fan page. The fan pageténwriboth
Hindi and English, has its own style (uddanguage) and referentsse of smileys and

other intenet aloreviations, such as ps (post script), lol (laugh out loud) &tedrefore, |

use a ‘practice approach’ (Baym, 2002; Hanks, 1996) to find out how the use of a specific
language (which includes Hin-glish), particular styles, vocabulary andysnand dier fan
activities, such as likes, shares and comments, all of which are unique to thentHa'V |
Facebook fan page, lead to the performance of an identity.

A performance may involve some hidden elements. In online interviews, people explaine
that they & often cautious when commenting on the fan page, as the activities performed on
Facebook are available for public display, so that others might judge his/loeisdzdised on

the comments posted by him/her (online interviews conducted with Saunkta and Rashi in
December, 2012). For example, fans may not like/share an idea/opinion in a forrh of wal
post as it may shape their online identity in a manner that is not appreciatedéadsept
everyone inside or outside his/her network. This has been descsitsatemlstigma’

(Goffman, 1959), which allows people to conceal actions that may form an imporntamit pa

an identity performance. | use Goffman’s notion of social stigma to explain how
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disagreements (polite disagreement or disagreeing through pemsessdges) are managed

on the fan page (section 5.3.2)

These identities are performed in mediated environments, and are often capgabédiog

new patterns of communication that may give rise to new social situations (Miyro

1985). For exampleutn-taking on the fan page may give rise to new social situations as
fans respond to others after those others have interpreted their comments elyuseitd's

work on situational geography to explain how turn taking can be understood as ‘information
sydems’ that connect people on the fan page and create a sense of community and

belongingness amongst fans through continuous social interactions.

In order to analyze comments (textual snippets) posted to wall posts, bfoeuset of

gualities that wl demonstrate the range of activities practiced on the fan page. These
gualities have emerged from the sense of the group that | gained from my role as a
participant and a participant observer. Information gained through online ame offli
interviews alsdhelped me to select the qualities that were particular to the fan page and its
participants. The qualities/characteristics of the fan page are: a) acdongpfigendliness;

b) managing disagreements via turn taking; c) space for knowledge slzanihg;

performing national identity through text talk. | use extracts of commentstine fan page
and inputs from online and offline interviews to demonstrate how these qualities have

transformed the fan page into a specific space via routine activitievarydl@y practices.

5.3.1 Accomplishing friendliness

By posting a comment to a wall post or to a previous comment made by a fan, a fan
expresses his/her interests and a need to respond to or exchange his/her views on the topic
By posting a commenbta wall post, a fan becomes a participant in the process and takes
his/her turn to show agreement or disagreement with a topic. While sharing alteae fa

share posts, videos and pictures with their Facebook friends, commenting involves
participation (dfline interviews with Rita on January 13, 2013), where fans discuss topics
with people with whom they might or might not have a previous connection.
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On the fan page, it is very likely that fans may stzre anyrevious connection; hence,

fans lookingto initiate connections/interactions will perforfian activities on the basis of

their individual interests and preferences. For example, a fan may chooseotodrés a

wall post or a comment because he/she finds it interesting. In hig amténview, Ratnesh
saidthat people greet, introduce and interact with others through continuous turn taking.
This helps them in knowledge sharing and in creating connections with others based on
common interests. He stated that the bonds/friendships between fans are developlkd throug
this continuous turn taking and interaction. For instance, a fan may like a comment on a
topic and choose to like the post or send the poster an appreciation message. Alternatively
fans might show disagreement with an existing commgsthding the poster a personal
message or responding to his/her comment.

On the fan page,gople exchange greetings with each other, exchange their views, and
introducethem People take turns and create connections on the basis of shared interests,

communicating in ways that can be informative and entertaining.

Customary greetings

In offline interviews, people referred to the fan page as the ‘views’ page.ekipiained that
they joined the fan page to express and exchange opinions/ideas on MT¥ pnaiggams,

and on everyday issues, including social and political issues and other topics. In the
beginning, the fan page was used as a channel of communication between the fan page’s
administrators and fans, but more recently it has been used as a site to pautoren r

activities and everyday practices.

Fans post comments in relation to a wall post or a previous comment, and also initiate
interactions with others. At first, a fan initiates a discussion by greetingyole, followed

by sharing his/her opinions on the topic. The following extracts of text talk anme frake

the fan page, and show some of the different ways people greet each other. Thekexkt mar

in bold illustrates how customary greetings are used on the fan page. In other online
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postings, | use underline text for participants’ names and bold font to highlightyeart&

particular use of language and indicate an online identity.

lllustration 1
1Smriti Irani— Namaskaarfriends.
2Sandeep ChowdharyHello everyone
3Manav Sharm— @ Hi

4Aman Tribedi— Namaste..how's everyone!

5Sandeep ChowdharyWho is planning to go tRoadiesaudition? The post says the first audition is in

6Delhi. | am going for sure. 10 likes

7Raj Sehrat- Good evenind What's up.

8Aman Tribedi- It's the Roadiesfever again Raj.

9Smriti Irani— @ | am good manav. Thank you. @ Hi sandeep, is it reallelhi[as last time it
10held inChandigarh.

(August, 2011)

lllustration 2
1Rahul Lakra- Namaskaar! How's everyone. There is a cricket test nhaitt Feoz Shah Kotla
2StadiumAnyone going?
3Adarsh Bhandar Hello Rahul.

4Ashish Bardhar NamasteRahul. It's a Sunday, | am going to rest.

5Rahul Lakra-1 am good. Seems everyone is in Sunday’s ma&hish watch it on TV.

(September, 2011)

In the first illustration, Smriti greeted the group with “NamasKgénel); Sandeep said
“Hello” (line 2) to everyone; Manav said “Hi” (line 3); AmanigddNamaste” (line4) and

Raj said “Good evening!lice 7). Similarly, in the second illustration, Rahul gregthe
group with ‘Namaskaar(line 1), and was responded to by “Hello” and “Namaste” (lines 3-
4).
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Namaste (or Namaskaar) is the Indian way of greeting people, and is uskeddwy groups.

In India, when people greet one another with Namaste, it means ‘may our mingsanteet

is often indicated by folding the palms in front of the chest. The bowing down of the head is
a gracious form of extending friendship in love, respect and humility. On the fan page, the
expression is often used as a greetindnisroffline interview, Lalit stated that people greet

others with Namaste to initiate interactions.

Talking on the fan page...is Facebooking...we do it day and night, say like when | get online, |
post a comment, ‘available for Facebooking’, someone waelet gne with

Hello/Namaste...and we go on and on.

(Offline interview with Lalit conducted on January 25, 2013)

By sayingNamaste or Namaskaar, fans practicgpecific kind of Indiamessthat reflect

their offline culture of greeting and so create a fengpace for routine interactions online.
For example, in her offline interview, Rita stated that she likes to grekidiaa way,

which is Namaskaar. Ramesh commented that fans usectediffvays of saying Namaste
(similar to ‘Hi" and ‘Hiya’ in the K), such as Namaskaar, Namaskaram and Namastey (the
same word but with different spellings) to greet fans and initiatetaraction ¢ffline

interview with Rita Malik and Ramesh Sharma conducted on January 18, 2018naraaly

21, 2013.

A few fans comime Namaste with English words, such as ‘Namaskaar friends’, ‘Namaste,
how's everyone’ or ‘Namaskaar, how’'s everyone’, to créhtg-lish phrases, and use them
on the fan page to interact with others. The use of these hybrid forms highlights ti@use
specific language derived from Hindi and English, and is particular to the dgenapa its
participants.
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Forming connections

On the fan page, fans routinely interact and post their views and opinions on topics posted by
the fan page’s administrators. During my online observation, | found that people create
connections on the basis of turn taking, where fans initiate and participate inssinaof

their shared interests.

[llustration 3

1Shashank Jadhavadventurous match.

2Manu Ramachandn—didn’t expect India would wil®.

3Anuj Pratap- @ shashank | loved every bit of itBetween, when is Indian team playing

4again. | hopel am not going to college that day. | can’t afford to miss when India isnglay
5Mainka jain—Hello manu. Wl did you think so? @Shashank would rather say adventuroyst
Ginteresting.

7Shashank Jadha@ Anuj, the next match is on Sunday. No office. | am going to see it withym
8brother. @ Mainka...totally.

9Anuj Pratap- Defo! Lucky us, | would finish upollege work on Saturday, few assignments laguah
10done.

(November, 2011)

In the third illustration, a group of active fans discussed a cricket matchatiaiready

taken place. The comments were posted in response to the status update on theiMTV Ind
Facebook fan page, which discussed the success of the Indian team. Anuj agreed with
Shashank, and initiated an interaction thinking that Shashank would have information about
the next match (Between, when is Indian team playing atistration 3,lines 34).

Mainka also initiated an interaction with Manu and Shashank by discussimgttie. The
exchange resulted) turn taking and continuous interaction between people, creating

connections between them.

lllustration 4
1Adarsh Bhandarlovely post. | am a diehard fan of cricket. But | likéher things too...love
2listeningto music, going for long drives and having Chinese food. Currently iagmlk anyone like

3me here!
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4Ashish Bardhanr- @ Adarsh, | love Chinese food too, its yumm ahcricket...when India plays
5and wins®©.

6Adarsh Bhandar © nice to see you Ashish. Same here.

(August, 2011)

In the above illustration, Adarsh is responding to a wall post that mentioned a quote by
Sachin Tendulkar. Adarsh expresses his appreciation on the post and introduced himself as a
cricket fan, but also as someone who has other likes and dislikes. The comment was

responded to by Ashish, who expressed having the same interests as Adarsh.

Both of these latter illustrations show that participants initrgeractions in order to share

their interests and preferences in public. This highlights the fact that individuals
continuously take turns and create connections with each other based on a shared interest
These interactions are filled with warmth, comtfand personalized touches that help people
create bonds with one another. The use of phrases such as “Between, when is imdian tea
playing again@(lllustration 3, lise3- 4) and “is anyone like me here” (lllustration 4, lines

2-3) show how an interaction is started on the basis of common interest.

Likewise, responses to such comments, such as “@ Anuj, the next match is on Sunday. No
office. | am going to see it with my brother” (lllustration 3, lin@)7and “@ Adarsh, | love
Chinese food too, its yumm and cricket...when India plays and@tififustration 4, line

4-5) highlight the beginning of new connections through which people exchange their

interests and preferences.

5.3.2 Managing disagreements via turn taking

Text talk involves turn taking. It is through turn taking that people express theioogiand
develop their ongoing interactions. Some fans might post a word or a sentence; others mig

use a smiley or long description to express their opinions on the issue discussed.

A thread of comments posted on a particular topic is available for public view. In bath onli
and offline interviews, people stated that comments are filled with agreements a
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disagreements (offline interviews with Nitin and Ratnesh conducted on Felrd@013).
While agreements are posted in the form of likes and comments, disagreements dre poste
through counter comments and personal messaging (offline interview with Safehicted

on February 3, 2013).

By using extracts of textalk from the fan page, | now explain the phenomenon of turn
taking, and demonstrate how people manage disagreements and use it as a tool to build
friendship on the fan page.

Turn taking

The phenomenon of turn taking involves expressing an idea on the topic/issue discussed. On
the fanpage, turn taking takes place in different ways. For example, a particiggrttsaif-

select another fan and initiate an interaction, which would mean that the sedectealid

take the next turn and respond to the fan who initiated the interactiennatively, a fan

page’s administrator might choose to respond to a wall post/comment that is posted in
connection to them, which would mean the fan would take the next turn and respond to the

administrators’ comment.

lllustration 5

1Sumitra RaheThesecond trailer of the film is out. Saif and Katrina Katrina sizzle togetHikex
3Mahita Naave- which one Sumitra. | haven't seen any. Send me the link.

4Sumitra Raha- Sure, Mahita...do you want me to inbox or send you the link here.

5Mabhita Naave- here. Let’s all of us see it. | am sure everyone likes Séifikes

6Navya Sharma- Share the video hef@. | like Saif too.

7Sumitra Raha yeah @Navya only for you. Check the wall. 1 like

(October, 2011)

The interactions above suggest that fans takenttative and select people to interact with.
For example, in this exchange Mahita took the lead and asked Sumitra about the film’s
trailer. Sumitra responded to her comment and directed a message to her. Mahita took he

turn and requested a response from Sumitra, and invited everyone to look at the video. She

117



also initiated a different topic about liking Saif (a Bollywood actor), which latas
responded to by Navya.

Likes received in response to a comment display agreement with that comment. 4 likes

received by Mahita’s comment indicate that other fans agreed with her idea.

The interaction above implies that turn taking is a cooperative process in whimipaog
people initiate interactions with each other, with the intention of creating coome Fans
take the speaker and listener roles, where listeners often ‘like’ in ordeowotbe speaker
that they are interested in, agree or disagree with, or are simply pagntian to the
message. For instance, agreeing with an idea is usually dhoiusertirg words such as
“sure” (line 4) and'yeah” (line 7).

Unlike oral communication, which involves the use of verbal andvweobal cues, CMCs
rely on textual, non-verbal cues to trigger interaction between participantex&mple, on
the fan @ge fans initiate interactions with others based on shared interests, paxs this
are informative, entertaining or interactive, take turns, post agreements agedsents,
and/or use a particular style of language and customary greeting tanstatgraction with
others. The following is a discussion on whether the role of Indian Censor Boardfisdusti

in Indian cinema.

lllustration 6
1Komal Nahata- Hummm...| strongly agreewith Anchal. The deletio of vulgarity is NOTthe sole
2purpose bthe censor boardRather, it is to supervise cinema content as be3agpropriate and
3inappropriate to its viewing population. 2 likes
4Rajeev SachdevaYay...censorship is must, but not to an extent that it should interfere in
Screativity/thoughts/ideasf film makers.
6Anchal Arora— Thanks for the support Komal ©. Censorship is also about finding appropreatel
Tmisappropriate for its public. Films like Parzania wasn't released @ imcensor boakthew that
8somesegments may hurt people’s semnts in Gujrat. @ Rajeev, films are a public meditivare
9is a strongprobability that messages sent to public through the movie may mdroeived from a
10filmmaker’s point of view. Censor board is like a watch dog; they justify creatfigi#gs offilm
11lmakers. llike
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12Rajeev Sachdevaahhhan, you make a pointAnchal©. However, films are also a mediuto
13showthings, situations, people and individuals as they ought to be. Agaiatter of perception,

14but censoring may lead to unseen readititkes

(November, 2011)

The illustration above highlights how disagreements result in turn taking and comtimgnica
perspectives/ideas. In their report, the Pew Research Centre (2008) uses the te
‘perspective taking’. According to the research, pecsipe taking is the ability to adopt the
viewpoint of another person or to consider ‘both sides of an issue’. However, in the case of
the fan page, fans may or may not consider other’s perspectives/opinions and may post a
comment/wall post that completdiycuses on their ideas/opinions. Henceforth, they may

take turns other than always posting a perspective in terms of likes/shdresnaments.

On the fan page, an individual may show agreement/partial agreement with a pr@&&us i
or may show disagement by completely rejecting it. For example, in the above illustration,
fans used phrases like “strongly agree” (line 1), “thanks for the support” (line 6pwr “y
make a point” (line 12) to acknowledge another individual's idea or perspective. Tok use
smileys and ‘baclchannel’ vocalizations such as “Hmmiffihe 1), “Ahhhan” (line 12) and

“Yay” (line 4), show partial agreement with a previously discussed idea.

In contrast, words and phrases such as “however” (line 12), “but” (linéd atter 6
perception” (lines 13-14), “there is a strong probabil{tiies 8 9) and “Rather, it is{line

2) were used to show disagreement with a previously discussed idea.

While agreements are often responses characterized by the likes and shaeht(egn
smileys, backchannel vocalization etc), disagreements often elaborate on and explain a
viewpoint/idea that takes the discussion ahead and results in turn taking. Belalyzea
texttalk taken from the fan page, and explain how fans manage disagtesmdeuse it as a

tool to perform friendliness on the fan page.
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Dealing with disagreements

Disagreements are reactions posted to previous messages. Pomerantz (1831) defi
disagreement as an unpreferred segoaid part that can be marked by a paoisdelay
markers (“uh”, “well” etc), partial repeats, requests for clarification, agreement tokens o
gualifiers (Pomerantz, 1984, p70-73). A strong disagreement contains a contrastiagtel
in relation to the previous preposition, whereas a weak disagreement contairts’za posi

evaluation (partial disagreement) and qualification (ip@d4-75).

Muntigl and Turnbull (1998: 242) argue that strong disagreement results in a fierce
argument. A strong disagreement builds up into a fierce argument oveulse of several
turns taken by the speaker and the receiver. In such cases, a researcher cathaptwfy
data are collected from people who have a positive and close relationship (ibid., p248), so
that the responses (disagreements) that individuaddecare in defense of their own ideas,
rather than as a form of attack on their interlocutors. In other words, when an atdakes
place through positive association, people tend to protect their own views rathetdabkn at

others, whereas an attaghkght damage/unpair the connection (ibid., p249).

On the fan page, disagreements are either posted in the form of comments or via personal
messages (offline interviews with Lalita and Salabh conducted on February 10, 26i8). W
posting disagreements asmments on the fan page makes the comments available for
public view, messages inboxed to fans’ profiles are only available for an inditodsee.
Disagreements posted through messages are part of an unseen identity perftratance
people may hide due to the ‘dirty work’ (Goffman, 1956) involved in it; this part of identity

performance will be explained in the next section of the chapter, under sagrak’st

In her study of a Usenet group, Baym (1996) found that mitigating potential ®tieds
elaborating on arguments (Baym, 1996, p328) are shared characteristicgadatisant and
agreement. The strategy of mitigating offense and using elaboratiorumemts
demonstrates the positive association of the community, which uses agreemagnetdesnt

to create connections on the basis of shared interests. In this section, thepxtridte
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from the fan page to demonstrate how participants take turns, agree, disagredéoand per

friendliness on the fan page.

The first illustration discussebé Indian cricketer Rahul Dravid.

The second illustration discusses the fillm One Killed Jessica.

The third illustration discusses Hazzare’s hunger strike.

| examine the turn taking and points of disagreements through three illustrations, and find
mitigating devices in the text talk.

lllustration 7
1 Charan Rae-true cricketer...hats off!
2 Hardikh Mehta—He is the wall of Indian cricket team.
3 Charan Rae- The strongest and the toughest wall...Hardik
4 Taran Wadhwa- nobody in the world can dbthis abilities. When | remember him, all | can
5imagire him defending a cricket ball all day and each ball, he defends makes me afdnigoiis
6batting...Genius! Simply Genius.
7 Ritesh Davak-Is he really genius?= =.1 mean he is not badputhe cant beat Sachin. Beingn
8ardentSachin Tendulkar fan, Rahul Dravid has always featured at the nurapet for me. No, | have
9never ratedhim above Tendulkar, and much to the dismay of the Dravid fans, will develowever,
10to pleasdheir aleady bruised ego, | would say that although he doesn’t top the charysfavorite
11cricketersprobably | will call him GREAT.
12 Charan Rae- @Riteshl see what you are sayingnd you mentioned th&ie can’t be Sachitrue he
13cannot be. And he is only ‘great’. But yes he is an individual, his speci&®js/ou will not find any
14other who will be willing to grind it out in difficult times, to stand tall in adversiti® be ever
15ready tado anything for the team, he is rare! He is amazing.
16 Ritesh Davak-hum...charan may be wrong, | used ‘great’ to describe him as it is used too
17frivolously and every new kid on the block is tagged as a future greagr&aihess is only
18achievedver a period of time and it's stupid to gauge greatoabsthrough tle kaleidoscopef

19numbers andtats. In my limited experience of watching aedearchingn Indian cricket, |
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20associate the label of Greatness to only five Indian cricke@ashin Tendulkar, Sunil Gaskar,
21Rahul Dravid, Kapil Deand Anil Kumblel would hesitateto say that he is my favourite;
22actually he is someone who is ‘great’.

23Taran wadhwa-.....(pause)it seems like you are not so diehard cridiet ritesh. That's what all |
24have to say. From diehard DRAVIDfan!

25Charan Rae-1 go with Taran

26Ritesh Davak- Taran, you may not like it. But this is true. Although a lot has been spoieout his
27flawless technique and impeccable defense but the most starttiggatiout RahuDravid was his
28unquenchable thirsbf improvement and his unflappable attitude. He was perbae of the few
2%atsmen who evolved with every series and rarely looked flustéred faced with a tough
30situation. Aliving example of the phrase “practice makes a man perfect”, Rahul Dsdadt trait
31was that he knewwow to improve. He started off being a good player but elevated hitngbE
32category of ‘great’ by sheer practice and patience. He was by no means a tatkegdlayerbut
33he molded himself into shield that allowed the strokenakers around him to make merry. He
34playedin a team loaded witktrokeplayers, yet he didn't replicate any of them and stuck to his
350wn game. 6 likes

36 Charan Rae-for your information...Dravid was and always will be a better Tesketer than
37SachinTendulkar will ever hopes to be. Get your facts right, when you @rhon a space that are
38full of cricket and Dravid lovers.

(October, 2011)

lllustration 8
39Natasha Singh Movies based on actual events are made less in Budigas compared to
40Hollywood.Jessica Lal's case was quite wialiown and was appropriate as a m&vgubject.
41Rajkumar Santoshiptly used the case as a s@i#ject in his movie Halla Bol. HoweyéRNo One
42illed Jessica’ hagessica Lal case as itaim subject. Unfortunately, the movie isn’t up to the
43mark. The story sounds good paper, but the pathetic execution makes the storyline
44worse.
45Chitrangna Seikh-® Natasha, how come you didn't like the moviePfound it good and |
46believe itis much better than any traditional hdreroine films dancing around treéshink that the
47movie hadexcellent narration and electrifying performances. Apart from lame jhkegoul
48anguage (which wadefinitely not required), the movie was a gadertainment
49package.
50 Natasha Singhk Chitrangna, somehow, the movie didn't turned aditay to my expectations
51T _T. Probably, Rani Mukherji's over acting, and Vidya Balan’s exaggeraedormancekilled the
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52movie.And, yes, cussing more thaaquired also served a drawback. May be i lifsg people
53cuss, but hereussing is used quite often needlessly and mostly to glorify a cehtaiacter.
(November, 2011)

lllustration 9

54 Harshita Kaje People do not follow anyone like that. h&ant results. They want to bring
55changes tour system and when it is for good then why not. And yes when youtevahangehe
56system you have to start yourself. Think about ifiisobody gives bribe, these corrupt people will
57become helpless! Everyone has the right to adopt fair means; huniges stuld be a posde way
580f telling governmenoff!

59Loveleena Lal Harshita, social movements (hunger strikes) can be a good way of bringing
60awareness, but what would happen to the systemahwe should be or ought to follow?
61systemapproved by us; a democracy that has representatives chosen by usyeackifiot
62satisfied withtheir policies then we have an alternative, we can always change them. Pagding
63through hunger skesis just not done, this means if next time the society wants a changé& peop
64would go for hunger strike®Ve are an educated society. We can challenge the bill constitutionally
65by ajudicial review and make thehanges. What | am trying to say thdl these strikes are
66unnecessary. lthough | believe in Anna andespect his work.. (pausé | do not support his

67Blackmailing ty any meanshunger strike isn’t required.
(August, 2011)

Techniques used to manage disagreements

Use of hedges and do-graders

Hedges are linguistic means through which the illocutionary force of the
propositional content can be modified (Brown and Levinson, 1987, p146). They
soften the impact of negative comments and attach an element of ambiguity, which
means that #h speaker does not take full responsibility for his/her own words
(Tannen, 1993, p28). Hedges and down-graders are used to scale down the

disagreement. For instance, tse of phrases such as “I think”, “just”, “maybe”,
“actually” and “probably” shows howeople lessen the effect of disagreements and

so defendsheir statements. For exarepthe phrase “I think” (line 4@s called a
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‘quality hedge’ (Brown and Levinson, 1987, p164), and is used to avoid any open
imposition on the addressee(s). When Chgrenargued that the film had excellent
narration and electrifyig performances (lllustration 8), she did not demonstrate
direct disagreement with Natasha. Furthermore, Ritesh’s atasha’s (lllustrations

7 and 8) choice of words, such as ‘probably’ (ling, Sctually (line 2)’ and ‘may

be’ (line 16), also indicate partial agreement with the post and the ideas disoussed i
the text talk.

Asking questions

Questions can serve different functions. According to Verschueren (2003, p157),
guestions have the function of mitigating assertiveness. He also sees questions as
way of expressing relational work, even if they lack “the quality of challefiging

(p133). From a conversational perspective, questions, as a first pair/part of an
adjacency pair, invite thaddressee to respond. On the fan page, questions are used in
a way that can be seen as an invitation to show agreementtrathelisagreement.

For examplejn his comment, Ritesh questioned Taran (“Is he really genuine? =

=...I mean he is not really bad"line 7), asking in an assertive tone if Rahul Dravid
really is a genius. Furthermore, in her comment, Lovleena did not reallgpall
Harshita’s point of view, but toned down her direct assertion by asking a question
that indirectly réated to the previous argumenbdrshita: “social movements

(hunger strikes) can be a good way of bringing awareness, but what would happen to

the system that we should be or ought to follow?” (lines 59-60).

On the fan page, fans use questions to mitigate an offense, and to show a polite and

humble attitude by minimizing the discrepashbetween the participants.

Partial agreement

Pomerantz (1984, p745) argues that partial disagreements are weaker forms of
disagreements, used in response to the arguments made by the previoais speak
Brown and Levinson (1987, p112-114) consider a partial agreement to be a sub-
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strategy of the super strategy of avoiding disagreement. In other wordgl, part
disagreements are a way of showing the harmony (Baym, 1996, p335). For example,
the use of phrases such as “I see what you are saying” (line 12) and “I may be
wrong” (line 16) suggest that partial disagreements are used to lessepaice o
negative comments. In line 12, Charan showed an empathetic understanding of
Ritesh’s satiment and gave reasons behind his thinking and analysis, preserving the
relational face (difference of opinions) between them. In line 16, Ritesh migimize

his disagreement by stating his individual perspective and providing an explanation

of the idea/setiment he expressed.

Likewise, in line 26 Ritesh lessened the level ofalyseement by sympathizing with
Taran’s idea/viewTaran, you may not like it), and supported his own opinion by

writing his ideas/thoughts.

Elaboration

Although using briefvords and phrases such as “no” and “I would hesitate” are a
common way of disagreeing with a topic, most fans attached elaborate statement
outlining their disagreement. Offering reasons in support of an argument are a
common practice on the fan page. Both reasoning and elaboration involve
speculation and personalization, which often move the topic on to new ground. For
example, this can be seen in lllustration 9, lines 12-15, where Charan moves from the
original topic, which initially discussed Sachin Tendulkar v/s Rahul Dravid, to

explain how Rahul Dravid has learned through practice and patience.

The use of fans’ names in the comments can also be seen as an effective strategy in
disagreements, where a fan specifically directs a comment to anothdrdamg an

association (agreement/disagreement) with his/her ideas.

Charan Rae- @Riteshl see what you are sayingnd you mentioned thae can’'t be Sachin,

true he cannot be. And he is only ‘great’. But yes he is an individual, ddsesps rare, yowill
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not find anyother who will be willing to grind it out in difficult times, to stand tall in adsities,

to be ever ready to do anything for the team, he is rare! He is amazing.

Use of emoticons

In CMCs, paralinguistic cues such as stress, pause and happiness are expressed
through emoticons, punctuation and other symbols (Golato and Taleghani-Nikazm,
2006; Baym, 1996). Emoticons, pauses and repetition of punctuation are used in text
talk to perform a disagreement. Three emoticons are found in the above illustrations:
==,®and T_T. The first, composed of two equating marks, represents eyes, and is
used to show doubt. After expressing doubt about Taran’s comment, Ritesh gave this
doubtful ‘look’ (line 7). Chitrangna used the second, an unhappy face, to show
disapproval of Harshita’s comment about the movie (line 45). Natasha used T_T, a
sad/unimpressed emaoticon, in order to show disagreement with Chitrangan’s

comment (line 51

In the above context, emoticons were used to express disagreemeatyrcasual

manner, so as to reduce the seriousness of the situation.

Use of pauses

In the above illustrations, the use of dots represents pauses &udaT aleghani

Nikazm (2006, p315-316) found that pauses are used in online interactions to scale
down disagreements. A pause can be at the beginning of a reply, in the middle or at
the end. While their appearance at the beginning or in the middle expresses silence
dots at the end represent a ‘fading away voice’. In the beginning, Taran used a pause
to express a disagreemdtine 23). The pause here highlighted that he heard/partially
agreed with Ritesh’s comment. Likewise, in her comment, Loveleena used apause a
a sandwich between agreement and disagreement, scaling daavguhreent (lines

66-67).

The tendency to explain friendliness in terms of disagreement shows thasy is ea

create connections between fans who share similar interests; it is at the point of
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disagreement that friendliness is most challenged. But the disagreemestsiled

down and managed through techniques likéiglaagreement and elaboration.

The illustrations above suggest that disagreements contribute to the ethic of
friendliness that builds social alignment between people and provides a platform for
pooling knowledge from various sources (such as information from admin, fans, fan
pages etc.). As well as providing a platform to perform friendliness, the farajfsage
acts as a space to exchange, compare and analyze facts/information. In my next
section, | analyze texali snippets from the fan page, and demonstrate how the

platform is used to create collective opinions on shared interests and preferences.

5.3.3 Space for knowledge sharing

Consumption has become a collective, process — and that’s what this book means by
collective intelligence, a term coined by French cybertheorist Pierre Lévy. Nose o

can know everything; each of us knows something; and we can put the pieces together
if we pool our resources and combine our skills. Collective intelligence can be seen as
an alternative source of media power. We are learning how to use that power through
our dayto-day interactions within convergence culture. Right now, we are mostly

using this collective power through our recreational life, but soon we will be deploying

those skills for more “serious” purposes.

Henry Jenkins. (2008Convergence Culture: Where Old and New Media Collide
(Kindle Locations 198-203). NYU Press. Kindle Edition.

Jenkins (2008) explains the notion of ‘collective intelligence’, and demonstrates how
experiencing various forms of media is no longer considered to be an activigkibst t

place in the home or at a cinema, but is an active initiative taken by consumeysdple

who consume media), who use different forms of media to fulfil various needs and.desires

For example, viewing television shows can primarily be done alone or with peers, éut onc
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the show is finished, fans gather on message boards, websites, fan pages etc. in order to
analyze, discuss and dissect an episode. Jenkins’ first case study focuseSummivbes

‘spoiler’ forum— a site where fans gather to discuss and dissect the popular CBS reality
seriesSurvivors The forum works as an online knowledge bank, where people speculate
about events and share undisclosed information — such as the locations that will be used in

the next season by hacking the email accounts of CBS employees.

Such ‘shared knowledge’ communities form a site to perform collective intelegeriere
people share ‘what they know’ (Jenkins, 2008). Such collaborative tactics form derexcel
way to pool people’s perspectives, allowing knowledge transmission and active
participation. For example, Wikipedia can be seen as a collaborative probesshan a
final product, where participants add smaller portions of contehgr#ttan lengthy articles
(Shirky, 2009). Likewise, on Facebook fan pages, fans practice a collaborativespsbce
exchanging, comparing and analyzing information to reach collective opicomcsisions.
Below, | take a few extracts from the tetdlk, andillustrate to what extent fans exchange,
compare and analyze information on the fan page and use it as dospameviedge

sharing.

Sharing facts/information

The MTV India Facebook fan page is often used as a site for knowledge shanmgviea

are interested in various topics, share their perspectives/ ideas and @fiedrgout with

the intention to create new connections and strengthen existing ones (Boyd, 2008). In thei
offline interviews, fans desdred the fan page as a site for knowledge sharing that allows
people to exchange views on a range of topics. In her offline interview, Raed thiat she

and her fan page associates perform a Sunday ritual on the fan page, which includes text
talking about théITV Roadiesepisode after the show is aired at 7 pm. Likewise, in his
offline interview, Salabh, a cricket fan, explained that they use the fartgpagst activities

relating tocricket matches and often use as a site to share information.
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Before any important match, say like the India-Pakistan, India-England, the
administrators and fans start updating any gnent activities(such as if we are

planning to go to watch the cricket match live if it's taking place in Delhi/Bombay). On
the match day, each of us would take turns and post scores, run rate, left out overs etc.

(Offline interview with Salabh Singh conducted February, 2013)

In his bookConvergence Cultur@008), Jenkins argues that pooling perspectives has given
rise to a new ‘participatory culture’ in which people exchange ideas/persgseatid create

a collective opinion in the form of textual snippets.

Gee (2004) refers to such informatisharing platforms as ‘affinity spaces’, and explains
how such platforms have becomtesifor active participation and deeper engagement. He
argues that they are sustained by shared interests and practices, and aentlepehe
knowledge/information shared by the participants. For instance, Black (2005a) found that
editorial feedback (@&ta reading) provided by online fan communities helped participants to
grow as writers. In the beta-reading process, participants posted anedefeeidback on

their articles, creating on®-one connections. | observe a simipattern of communication

on the MTV India Facebook fan page, where fans engage in routine topics and exchange

useful/entertaining information with one another as demonstrated by the fajlexiracts.

The first illustration features comments on terrorism and terrorist attatke gountry.

The second illustration discusses measures to eradicate corruption pradincks.

The third discusses the advantages @0Tcricket matches.

lllustration 10
1Naval Shahk- My friend...I want to tell you that mostof the terrorists bthe Mumbai attackvere
2youngpeople in the age group of 2%. Most of these terrorists worked died amongcommon
3people fomonths together before the attacks; terrorists at the Taj hotel hatrdieedas chefs for
410 monthdefore the attack. e pilots of the 9/11 (World Trade Center, USA) had attended flying
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5school kefore the attack. Well, knowingly or unknowingly routine spaces have leeaqat of these
Bactivities...we needb be vigilant and take care of our safety and security.

7Pritam Rndey- Bilkul ...terrorism is a very big problem. Since, 200Llwould like to update
8everyone herethat we had a total of 63 major attacks in different cities. It isiausethreat antias

9spread itgentacles all over the world.

(August, 2011)

lllustration 11
10 Rajat Pandey Let me inform you that corruption in real sense is ohefd as “the misuse @ublic
11power for private gain”. It takes the form of bribery when public offictake anythingn cash/kind
12to do governmental favourénd why is the country corrupt?...most of us know this...or if nét
13would like to tell you, corruption is caused by the maldistribution of wealttprirctical terms, some
1490% ofthe country’s resources are owned by 10% of the country’s population arertaimg 10%

150f country's resources are distributed among 90% of the population.

(November, 2011)

lllustration 12
16 Keerat KapoorT-20 is not a killer, it's a good launching pad, a short term entertainkverdre
17talking about sachin and sourav but wlahout the domestic players those are not gettingash
18to perform even they are more talented and skillful even, so it's a ptatflhereyoung generation
19gettingchance with veterans clash. Money, glamour these are now the part ofeweyso thre
20is noproblem of commercialization, this is modern twenty fist cricket, it notndaiing the
21gentlemergame,it uplifting the tasktell me one honest answer? Did anyone knosbout suresh
22tiwari and sikhar dhawan? Because of IPL we saw such talented faces...ddfiaftlg not a
23murderer.

(July, 2011)

e A genuine need to share
On the fan page, information is exchanged between fans with the intention to
communicate geaspective. In Illustration 1,(Naval shared his thoughts on the
recent terrorist attacks. The comment was responded to by Pritam, who showed his

agreement with Naval by using the Hindi wdwitkul, which means ‘for sure’, and
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shared another piece of information (line 7). The use of phrases such as ‘Il want to tel
you’ (line 1) and ‘I would like to update everyone here’ (line®) lemonstrates the

urge to communicate with others. Likewise, phrases used in lllustrations 11 and 12
such as ‘let me inform you’ (line 10), ‘I would like to tell yalihes 12-13) and ‘we

are talking’ (lines 16-17) also demonstrate a genuine need to initiate an interaction.

e Posing and answering questions is another way of sharing information
Answering a seftreated questiooan be another way of sharing information/facts on
the fan page. Most of the fans use this method to share information, and support their
facts/information using his reasonirigpr example, in illustration 1Rajat explained
the reason for the corruption and maldistribution of wealth in the Indian economy by
answering his own question. Likewise, in illustration K2erat argued that the20
format hasn't killed the game, but has given a platform to young cricket skers. T
use of questioning, and the inclusion of phrases such as ‘tell me one honest ans
‘did anyone know’ (line 21) and ‘why is the country corrupt’ (line 12), demonstrate
the desire to share one’s perspectives with others.

Voicing opinions through comparing and analyzing topics/issues

The fan page is often used as a platform to discuss and dissect topics. People quinpare a
analyze various topics posted on the fan page. | now examine text talk on the fan page to
demonstrate how fans compare and analyze topics/situations based on their undgrstandi

and so reach a conclusion/create a public opinion. In the following example, comaents

posted in relation to terrorism.

lllustration 13

1 Imran Kaur—Terrorism is a serious problem. The basic target of terrorism is to istiedte

2democracy oé nation. Therefore, any such deviations on the part of the Governmeidtrerader
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3terrorism’s purpos#o be served. Now, since the Indian constitution has special legisléliéovs
4such as TADA, POTAMUAPA, NIA) to deal with suclextraordinary circumstances dealing with
Sterrorigan establishment of military courts will not be of much use. This is becanlike the US,
6where the terrorists are not even guaranteed habeas corpus writ, India has monacivilised
7crimind justice systm which must bepheld. 2 likes

8 Rajat Shahk- National Investigation Agency can definitely help Simran, but | thinkritawiilitary
9courts(other than the normal ones) to deal with terrorist cases like that of US wihiehgful. The
10commoncourts (tte supreme and the high court) normally take a lot of time for results te com
11up...like the casefdasab (it took three years to hang him, if military courts woulcheen
12there, the decision woulthve been taken then and there and an outcome Wwauédcome the
13same time). Also, this longntie gives the terrorists a chance to hijack some aircraft and blackmail
14the governrant to release the terrorist. A military court will decide the problem on thieirsfis
15own “inhuman” way. If the court wats tocomes out on anydgmentit will; if it finds the accused
16quilty, they will shoot him... These courtdoesn't work under any minister. It only kn@ane thing

17- Army and nation.15likes
(December, 2011)

In her comment, Simran compared the Indiahciary with the US military courts. In the
above context, the use of the word ‘unlike’ (linesbiggests a contrast between the two
systems, which are shown to work in entirely different ways. Likewise, iodmsnent,

Rajat used the phrase ‘other themshow the dissimilarity between the two systems (lines
9).

Moreover, the number of likes received by a comment is an indirect way of
supporting/appreciating/ agreeing with an idea discussed in it. For examible,above
extract, 8 likes received yajat suggest that fans favor military courts more than the Indian

criminal justice system.

Often, fans share their interpretations based on their own understanding. Tlyeg &macs
and suggest measures to correct/rectify the problem. For examghe, following extract,
Kaval posted a comment on a discussion of the increasing number of rape cases in the

capital city of India.

Illustration 14
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1 Kaval Kapoor- Rape existbecauseof a patriarchal, misogynistic dure that condones ityhether
2tacitly or explicitly; andbecauseof widespread lawlessness that encourag®ghat we need to do
3andurgently, is twepronged: systemic social change and legal refove.musteducate people,
4starting athe school level, about respect for women, for personal spaces ahd fafe of lawWe
5need tointrospect, all of us, on how we contribute to the objectification of warfeom the popular
6culture weconsume to the way we bring up our childreinom where it's a slipperglope to a
Ttwisted and njustunderstanding of sexual assault in legal terms. In terms of thevlawrgently
8needa morecomprehensive and inclusive definition of sexual violence, critical dments to the
9Code of CriminaProcedure that will reduce the time taken for trials, fast track courtefoal
10assault cases, harsipmishments and a serious program of police reform and sensitisation. All of
11these are doable, and all are equally crueiabt just for better implementation, but also to signal

12the seriousnessith which suchcrimes will be viewed.

(October, 2011)

In the above example, Kaval used ‘because’ (lines 1 and 2) to give reasons fotiag exis
situation. In lines 2, 3,4, 5,7 and 8, he used phrases such as “what we need to do”, “we
must”, “what we ne@ to” and “we urgently need” to suggest solutions to existing problems.
Moreover, the use of “we” in the above phrases denotes the need for collective action; for
instance, he used “what we need to do” to suggest measures he believed were needed to
rectify the existing issues (line 2); he used “we must” to express a strong obligation to
educate people (line 3); he used “we need to introspect” to express the need for careful
thought abotithe current situation (liree4-5); and he used the phrase “we urgented” to

express the seusness of the matter (lieg-8).

In another example, Kritika initiated a discussion by sharing her thoughts oartbet state
of corruption in Indian society. She began her comment by discussing the cuatef she

common man in India.

lllustration 15
1 Kritika Malhotra—Whenever | think of our developing India, a question that haunts fiélld be
2able to visualize a vivid, corruptionfree and selfreliable INDIA.?” ...and the answer isnay be’
3or‘may be not'......... as said by a scholar, money is the root cause of all kitidgibfes and sins.
4it's notan exaggeration to say that it's being worshiped as God and has been gnonedghly

5swaying itswings to all departments to be taken as, what wehpitble. If you want to studin a
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6famous college, yoneed to pay bribdf you want to settle in a good job, you have to pay some
7money.If you have to registgrour land or building, bribe. To get food (for poor), pay bribe.

8 Are we not aware of 2Gectrum scam, mining scandal in karnataka and “cash for sob®mes?
9lt’s only our pride to say that we are placed 2nd in world population records. But ittbhesking
10for usto agree that more than half of the people are crying and begging anjusadbr their food.
11Thenwhatabout their daily needs? Why to go so far beyond our age®@&e many children are
12beingmalnourished every day in our village and observe their routine for ona dlagii slum. |
13do not reallyunderstand why thisituation has raised in spité havinga welldefined constitution
14and highlyeducated economists as our finance ministers.

15What needs to be doreWNe should inculcate responsible nature from now itself and keep
16ourselvesaway from this evil pragte. We should play a pious role in molding this couninto a

17PRISTINEworld that's free from all kinds of discriminations aswtruption harassments.

(November, 2011)

Kritika’s self-questioning “Will | be able to visualize a vivid, corruptitree and self-

reliable INDIA?” (lines 12) followed by her own answer, demonstrates the fact that posing
and answering a question is one way of sharing information on the fan page. In her
comment, Kritika explained the prevalent system of bribery in all seatdnslian society.

She used the conjunction ‘if’ to describe different situations that influence pequy

bribes (lines 5-6-)

If you want to study in famous college, you need to pay bribe. If you want to settle in a
good job, you have to pay some money. If you have to register your land or building,

bribe. To get food (for poor), pay bribe.

Thereafter, she stressed a picture of a corrupt society, and suggessedesgacombat this
existing problem. Moreover, the use of “us”, “our” (I;n@10) and “we” (lines 815-16 in
the above illustration indicate the shared responsibility of Indian citizens. lioaddie use
of “should” (lines 15-1pimplies expectations from the society to fight against the evil

practices in society.
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The discussions on illustrations above suggest thgidbkng perspectives are used as an
efficient tool to discuss and dissect topics, where fans share, compare and emaiye
topics and form a cldctive intelligence; the fan pageused as a specific space to perform
shared knowledge on some topicacket,MTV Roadies Bollywood and social/ national

issues. As discussed in chapter 4, these topics receive the most fan activiieefaompiage.

In my next section, | analyze textual snippets on these four topics, and demdstrate
shared knowledge leads to performing Indian-ness on the fan page.

5.3.4 Performing national identithrough text talk

According to Anderson (1991), nations can be understoodnagined communities’. He
arguesthat a nation is aocially constructedommunity imagined by th@eople who
perceivethemselves aa part of group. To understand nation as an imagined community, it
is important to understand thkerms ‘nation’ and ‘natiorstate’. A nation becomes a state
when boundaries are constructed to establish territory and protect one’s suyereitp the
term ‘ndion state’ indicatinghatnations of people hawechievedan independentate of

their own. Alongside, both the concepts ‘nation’ and ‘nation state’ are bounded with
perception and feelingsf identity. It may be difficult todifferentiate an ethnic group from a
nation, because the moment when an ethnic group begins to view itself as a nation, it
becomes one. Hence, the feeling of nationhoodreascendjeographical boundaries and
can differ from nation to nation depending upon the identity one associatespaitincalar
nation. These feelings of natiordtbcan be expressed by a range of practices and activities
that are common to a communitg.the Indian context, the feeling of nationhood is
demonstrated through various practices. On the fan pagkpractices aregperformed

through the discussion aficket, Bollywood MTV Roadiesnd social/national issues.
Moreover, activities performed througfmeseroutine practiceslisplaya form oftogether-

ness that is unique to Indian youtliis ‘togethemess’ is verysimilarto the ideas discussed
by Trish Winter and Simon Keegan -Phipps (2013), in their b&eakforming Englishness:

Identity and politics in a contemporary folk resurgengbere they examinkbBow popular
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music might engage with and be a representative of national id&ftitter and Keegan
Phipps argué¢hat the resurgence in Engliness across contemporary folk music and dance
culture is in line with broader cultural and social concerns over national identttyeit

case studieghey investigate folk as a part of ‘wider cultural interest in Englishnp2%)(
andemphasizéha the choice ofmusical styleand melodic structures in folk and dance
cultures display ‘Englishness’. In Chapter 6, they concentrate on Engksaméposition it

as anational imaginary that focason locality, i.e. local music and argue that locaktyar
more significant thanation and is characterized by both rootedness and diversity, marked
by inherent complexities and heterogeneities that herald ‘multiple ErsjlgpiB0). Similar

to the concept of ‘multiple Englands’ residinglatal folk and dance culturedianness is
performed througlvarious‘local’ activities that involve discussing their art and culture
Bollywood, popular sportericket, social/national issues and reality shows sudTas
RoadiesBelow, | analyze comments relatitggtheseour topics, and demonstrate how

Indiannesss performed on the MTV India Facebook Fan page.

PerformedhroughCricket

Gitesh a 26yearold software engineer, explained that cricket is his favorite sport, and

described it as a sport assadeawith victory and national pride.

It's a beautiful feeling to win a match and when you love cricket, India’s success is
your personal success and vice versa. | have cried when my team was betrayed in
Sydney, | rejoiced the 20-20 victoryh@vi its criclet, India is one.

(Offline interview with Gitesh Dasonducted on January 7, 2013).

Likewise, another fan, Manisha, described cricket as an entertaining spgoiricdogether

people from various cultures/castes/religions.

We appreciate cricket thmost more than anywhere in the world, even though it's not
our national sport, we love talking and playing the game. | would say Cricket and

India cannot be separated, it ties people together.
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(Offline interview with Mainsha Shah conducted on February 2, 2013).

In India, cricket is treated as “no less than a religion” (offline interviemdacted with
Salabh Singh on February 12, 2013). The popular sport has gone beyond the domain of
entertainment and the spirit of sportsmanship, and now embodies a sense of national pride

and Indiamness.

Its role as a unifying agent was witnessed during the International Cgokmcil (ICC)
Cricket World Cup in 2011, when Team India played and won against the fourteen best

cricket teams in the world.

| now examinehe text talk posted on the pre-activities of the ICC World Cup 2011, and

demonstrate how Indian-ness was performed through cricket text talking.

The following comments were posted to a wall-post that discussed India’$itglod
winning the World Cup 2011.

lllustration 16
1Ayesha Sheikk Even a 300+ score on a battifrgendly pitch is not enough against higboring
2opponents. India may just succumb to England, New Zealand and West Wdiasedo strategies
3andwork on our weaknesses. It'singoing to be easy for sure. We have some tough competition
4ahead.
5Salabh Singhk- True Ayesha, team India is under immense pressure. Opponent teams wgorehl|
6the chances to win matches against strong opponents like AustraliaZéiand are 5360. The
7team has tplay well and keepthe cool to survive in the tournament. Meanwhalémy wishes and
8luck to meri team India. Go my Indian team get us the trophy...
9Sidh Basu- Ayesha you make a point, but we have several advantages this timaés Ind
10performance at South Africa series was excellent; and since mostadititiees are schedulesl
11take place in Sri Lankand Bangladesh, the team would be friendly with the pitch conditforts.
12don’t forgetour Indian heroes.. best batsmans Sadin Tendulkar, Sehwag and bowlers like
13Sreesanth and others.
14Ayesha Sheikh-fingers crossed. We have advantages and we have the best players, but | want
15them tabe in the form throughout. The team has to perform well to win theytrdgite teanhasto

16perform wellto show the world thawe are the cricket championsThe last time we won the
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17World Cup,our national flag was placed ahead amongst all the country’s flagvas such a
18proud moment®. | want the Indian team to repeat history dnithg the cup back to their

19motherland. My wishes are witlyou. Jai Ho.

(September, 2011)

In the illustration, Ayesha posts her concerns and raises her doubt about theciawizn t
victory in the World Cup. The comment was responded to by Salabh, who @press
agreement with Ayesha’s comment, but wished victory for the team. The use okEuelse
as “all my wishes anditk to meri Indian team” (lines 7-&nd “Go my Indianteam gets us
the trophy” (line 8) show the eagerness and enthusiasm amongst Indkat fems for their
team to win the tournament. Also, the use of “meri” (which means ‘my’) indicates
expectations from the team and a sense of pride they associate with theytsagn(gp meri

Indian team).

In his comment, Sidh identified cricketexs“Indian heroes” (lines 12), who have achieved
titles such as best batsman/bowlers and have placed India at an internevielina |

response, Ayesha showed a partial agreement to Sidh by agreeing on theotpidiygrs

and their playing skills, dispying her affection and praise to the Indian cricket team. The
use of the phrases such as “our national flag was placed ahead amahgst@lintry’s

flag” (line 17), “proud moment” (line 18) and “bring the cup back to their motherland” (lines
18-19 show her connection to the idea of national identity, patriotism and Indian-ness. She
chose to close her comment by saying-tjai (which means ‘may there be victory’), an

Indian way of showing faith and wishing sess to the Indian team (line)19

The use of such phrases and use of glish suggest that the fan page is used by cricket fans
to perform national identity that imitates their love and respect for tedia. IThis kind of
Indian-nesss filled with patriotism (‘our national flag was placed ahead amongst all the
country’s flag’) and displays pride (proud moments when the Indian team wins agginst a
other national cricket team), which suggests that the victory of the Indian teaecitydi

related to India’s image at the national and inteamti level.

Performed through MT\Roadies
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MTV Roadiess an ongoing reality television show on MTV India, which began in 2003.
MTV Roadiedeatures contestants who travel to various locations and perform rbaseg-
tasks to survive in the game. The popularity of the show can be gauged from the fact that it
has successfully completed eight seasons. Since its inceptiadieshas been a mix of

various discourses; it includes performance, sports and consumer culturatds @esense

of danger, endurance and adventure amongst viewers (offlinei@vtemith Gitesh

conducted on February 1, 2013), and has fostered a young, Indian, sporty generation.

A generation of people has been influenced by MTV and its by-products, such as changing
fashion trends, use of hing-lish, remix music, etc. In this section of the chaptgre Ithat

by adapting such products, fans have developed new forms of interaction and terminology
that are unique to them. | examine téadk posted on MTV updates to illustrate how thes

new forms of terminology/ phrases have led people to perform an identity thatsreflec

Indian-ness.

The following is a discussion posted to a topic on the ‘MRdadiesshow.

lllustration 17
1Sabhil SinghHi Shweta— | have been watchingoadieson and off since season lithink you might
2not haveclearly understood the essence of the show. It is an adrenaline pumpingyented show
3with aggression and lots of physical tasks involved. Be it pushing a perstamtbup against
4bullying or imbibing respect for women Roadieddoes all. India is a young country asttbws like
5this helps irshowcasingvho we are and what we can déor surrounding issues and people.
6Shweta Salve-Really Sahil...so do we behave like how people behaiRoadies...by usingslangs
7andabusive language. | wonder if it serves any purpose.
8Sahil Singh-it does... it's a reality show. | think most of us like Pdtakher hardcore Punjabi
9style and slangsit's part of her personality ....It's her style. | know many peplewho follow her
10and try tosound like her. | love when she saykin tah Roadiesbanagi, mein sab kar
11sakdiya’....Anyway that’snot the point here; | would say that you haven't understood the

12treatment yet, MT\Roadieds aboutmuch more-it's aboutfreedom to express, to perform and to
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13win. It is a stipping down ofa persoruntil you take thembeyond the comfort zone. It is not
14mindless anger. It's atill -showthem’ focused aggression.

15Shweta Salve-hummm...but...ls abusing necessary?

16Sahil Singh-Not really Shweta, but the program needs TRP’s. And in a larger pititsrabout
17Roadiesit’s aboutindian youth, it's aboutus, and it's aboubur passion.Unlike thesocietal
18system, ithas no class and caste system, it's an edatibpm foranyone who believes in oneself.

19Nastasha Ahluwalia Hello Shweta, | am sure you are awafeéABB’. If not it means add

20'beep-beep’. These beeps are added whenever foul language is exchanged on the [Bogram.
21don't get tohear them. and if you watch the show like me and Sahil you will definitely gatiyn
22interestingreasons to watch the show. See the handsome Ranvijay, brave contestamsaltio

23win the game, tasks, their journey, hardships and most imperthatmind gane. It's fun...

(August, 2011)

In the above illustration, Sahil politely responded to Shweta’'s comment byrerglabout

the show “I think you might not havelirfes 12) and said thaRoadieds ayouth oriented

show that defines and identifies them. He argued that the show gives a platfaundo y
people to express themselves and show their skills/talent in public. The use of such phrase
such as “Indian youth”, “us”, “our passiofiine 17), “who we are and what we can ddihe

5) and “anyone Wwo beleves in oneself”’ (ling 18) show youth empowerment and their unity

to fight against social odds. The identities represented through these text¢padisent a

form of Indian-ness, which is about “stand against bullying and imbibing respect for

womeri , and include a set of activities that involve helping others and solving issues.

Moreover, such identities are characterized by new forms of interactiomt¢hade the use

of mixed Indian languages, terminology and phrases that are unique to the fafgpage.
example, in his next comment, Sahil argued that the reason for Palak’s popsilaeity i

versatile use of language. Her combination of Punjabi, Hindi and English makesder sta

out. Punjabi is a language spoken by a pat an ethnic group that belongs to northern India.
They speak Punjabi, which often includes Punjabi slang and other terms that may sound
alarming to people from other ethnic groups (including the pitch and tempo used to speak the
language, which is unusually high). Others may or may pyategiate the slang, tempo or

pitch used in the spoken language. In the above instance, the use of phrases sudteas “it's
style”, “it's part of her personality” and “her hardcore Punjabi style and slangs” (lir®s 8-
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show that people like her and hesewof language. As an example, Sahil wrote Palak’s most
famous statement: “Mein tah Roadies banagiin sab kar sak diya” (lines 10-11), which
means that she wants to bR@adiebecause she believes that girls can be equally daring and
adventurous. Thisnitates a particular kind of national identity that is specific to Indian
youth, especially girls, who represent themselves as brave, bold, fedadsetting

Indian women.

Furthermore, the participants’ use of sel&deabbreviations (lines 19-20) such as, ‘ABB’

(an abbreviation which means ‘adds béeep’) and specific language (a mix of Punjabi and
English) demonstrate that the fan page has become a specific space to penfires adti

their interests. These new/unique forms of phrases,syeyanbols etc are much practiced

on the fan page and will be discussed in Chapter 6.

This form of online identities (Indian-ness performed through MRIOAdiess different

from the national identity performed by cricket fans, as in the lattequgp@f fans use the
platform to show their love and respect to cricket and country, whereas, in the, fitrayer
use it as a site to represent a youthful identity that has freedom to ekemaseltves. This
suggests that the fan page has been appropriatddféoent activities performed by

different setof people, who not only use the site to perform specific activities, but also to
show unity and practice nationhood through different means.

Performed through Bollywood films

Scholars have argued that Indian cinema is an important and visible componerarof Indi
culture and identity (Therwhat, 2010). In India, films are often based on soc@ialati
problems such as corruption in politics and games, brain drain etc.

Popular Indian cinema in Hindi (Bollywood) constitutes an interesting area gflstaduse
of its key role in the creation of national identity and performing Indiess (Therwhat,
2010). In her offline interview, Rita explained that she connected to the Indian @dvie
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(Chak De India- Come on Indigbecause it had elements of sports, patriotism, oneness, etc.
Chak De Indiag(CDI, which means ‘Come on India’) is a non-fiction film based on the
national sport — hockey. The film’'s lead is SRK (Sharukh Khan), who heads the India
women'’s national field hockey team and wins the title of ‘International Hockey

Tournament'.

For a country like India with its national game as hockey, this movie was long due. |
have never played or watched or been interested in hockey! But this movie does not
need tlat to touch your heart. All it needs is some patriotism, humility and goodness in
your heart.

(Offline interview wih Ritaconducted on January 4, 2013)

Like Rita, fans support, criticize and communicate their viewpoints on movies. By
examining examplesf text talk on films, | now examine how fans perform Indiess by

commenting on films on the fan page.

Below are comments posted to the filBlumdog Millionaire The film features a Mumbai
teenager whdnas grown up in the slums, but who manages to win twenty million rupees on

Kaun Banega Crorepatthe Indian version afvho Wants to Be a Millionaire?

lllustration 18
1Sameer Singk- Criticism aside, Slumdog Millionaire is a hahdting film for an average Indiarwe
2always knew the truth, but gtain’t care less. Danny Boyle has just shown us the mirror.y&sdve
3areembarrassed. The movie is important for the people of India. It nyakefeel sorryffor yourself,
4for thefeeling of helplessnesg/e are proud to be Indiansbut don’'t know howd help other
5Indians strugglingvith everyday problems. Each one of us has been blessed with abilitiesost
60f us tend to leave itnexploredAll that we need is th&VILL to SHARE'. So the next timgou
7see street children, doriit yourselfto that leftover food or cold drink. Perhaps small,
8neighborhod groups for a start...Let’s trgetting them to schools, RWAs can create small shelters
9and fund their fod. Individuals can contributdothes. Let’s start from somewherghey are our

10own people, they are our future.
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11Kirti Seth— Sameeryou make a pointand we should help others to create a stronger fuBurte.
12deepinside,| feel terribly hurt after watching the film. A foreigfilm maker should be sensitive
12not toproject the negate aspect of the country he does not belong to. Will Dgiantp the
l4queen’s palace to make a movie on unethical and immoral lifestyle of the royalsa Siwoie
15would probably bring thosmore awards. But, will he get himself do it, and will his mioymen
16and establishment allow?

17India has rich cultures, it's a unity in diversity, it has so many ethnic groupsand there are so
18many festivals...I don’t understand why slums?

19Sameer Singh Relax Kirti...did you by any chance see Boyle's filmifispotting? It wadased
20ondrug scene in Edinburgh, Scotland? No need to be defensive. Boyle igimgptdipaint all of
21india onecolour. He has an artistic interest in telling the stories of those livingeoadge of
22society, whatevetountrythey are from.

23Pallavi Rathi- Interesting discussion...Kirti/Sameer...Kirti...I'd like to note that though filiis
24thefilmmaker has shown poverty and painted a picture of India which is @jabte toyou and
25my otherfriends. But | don’t see anythgnwrong here, it's another commercial film with a basic
26plot line, and the truth is, this is what makes the film mainstream andéxnscaround theorld.
27The impact of this ifluge— people from all over the world can see the underbelly of Munibiai s
28life, and this will allow aspace for the unheard voicdsdia is not only about successful people
29ike Ambani's, Birlas, it is also about the middle class and people living irhe slums tooEven
30if the film was not your cup déa, it highlighed various aspect of the society that are existent and
31needsattention. And coming to thertistic side, movie did wonders...it won 8 Oscars award...and

32those awards were for the bestection,best screenplay and best acting.
(November, 2011)

Posted omments discussed whether the film portrayed India in a negative light. Whie a f
supported the film and discussed its artistic style, Oscar nominations, ets. feththat the
movie painted India as an ill-trodden country (slums, poor people etcgover, Kirti's
disappointment with the film shows her concern about the awkward projeétiodia’s

image abroadHer partial agreement, ‘you make a point’ (line 11) and disagreemtsd]|
terribly hurt’ (line 12)indicate her possessiveness towgmasiting India in a negative film

in an international film. Shargued that India has a lot jpbsitive sidessuch avarious

cultures, ethnic groups, festivadsc, whichcould have displayed India in a much better way.

Her disagreement stems from the fact that there is a larger picture than thatirstiogv

film. For example, in her comment she highlighted the diversity of Indian culide has
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rich cultures, it's a unity in diversity, it has so many ethnic groupslare are so many

festivals (lines17-18); and her defensiveness against the negative aspect of the film shows
that she is not open to dispute. This kind of performance imitates an association and a sense
of belongingness for her country.

On the fan page, fans share their views and discuss how they can makebetie nation,
for example Sameer redefined the idea of national identity and explained that it is through
helping “our own people” that the country can progress. His use of wordastek are
proud to be Indians,ut don’tknow how to help other Indians’ (line 4), ‘WILL to SHARE’
(line 6), ‘they are our own people, they are our future’ (lindPshows connections to his
national identity and a sense of oneness and equality with his fellow Indians.dekawi
her comment, Pallavi affirmed that oneness and equality are important waysgto br
stability to the country. Her statemeindia is not only about successful people like
Ambani’s, Birlas, it is also about the middle class and people living in the slun{tiries’
28-29 displays a sense of inclusiveness (as they are all Indian and a part paimdragst
people, suggesting that this formloflianism imitategquality and demands unity amongst

the Indans to solve social problems.

Performed though social/national issuddazzare’s campaign

Similar to Bollywood films, social/national issues are routinely posted on the denapal
generate the most number of comments (table 4.1 in chapter 4). People discuss and dissec
topics of social/national importaa, and express their opinions and ideas. | argue that such
opinions/views expressed in the form of comments voice Indian-ness and a connehtion wi
a national identity. | now examine text talk on Hazzare’s campaign, and deateihstw

fans perform Indian-ness by posting comments on social/national issues.

Hazzare’'s campaign was launched to pass thecamtiption bill in the House of
Parliament, and introduce a more flexible and transparent system for kee@pg an
public money. The campaign was led by Anna Hazzare, a social activist, who went on
hunger strike to influence the government to pass the bill and create a new law. The
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movement was supported by thousands of people, who protested through online and offline

campaigs (offline interview wih RamSharma conducted on February 1, 2013).

Below are comments posted to the topic that discussed whether Hazzareasycangs

really required to pass the awctrruption bill in the Indiamparliament?

In her comment, Natasha initiated the dismrssand showed her discontent with the current
situation and belief that campaigns aren’t the right way to get the bill passed.

Illustration 19

1Natasha KhuranaYou know Saransh...l don’t know if this helps...| mgaople on the streets

2against corruptin...revolution...is it practical. In a country where corruption has become a way of
3life and 3source of livelihood for people from all walks of life, thinkingtffust a billwould
4dmagically cure all ills is just ridiculous. Somehow | don'’t think that witlrk. We need something
5that could be more transparent and flexible.

6Ritesh Khan- Well Nataslayou need to look at the larger picture. Pegpieing their voices to
7Anna’scall don't belong to one caste or class. They are all lmdlians today, rising together
8against corruption, as they once did against slavery. It's heartening to see thgitetdtlndian

Qunity in diversity is still alive It may not be visible all the time. But thankfullyyé@vives and gets
10charged upevery time there is néel am also delighted to sé&lian youth being concerned
1lenough for their country to even pull themselves away from their laptops and mobiles to really
12come up on the streets.

13Akash TusiTeam Anna deserves a saluteot just for their victory, but also for the way they
14managedsuch huge crowd. I'm glad that finally Government has done what they shoelddrze
15several dayago...Let’s just hope the Government would behave more sensibly man. #so
16hopethat the fervour of unity and pattism that this Aandolan hasvived won'tslip back into
17slumber again. Long live our unity!

(November, 2011)

In his comment, Ritesh makes a reference to slavery and explains the impoitance o
campaigning. The use of phrasegh as ‘Indians today, rising together against corruption’
(lines 7-8) ‘great Indian unity{(lines 89) and ‘Indian youth being concerned enough for

their country’(lines 10-11) show a sense of unity and oneness — of people standing up for a
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good cause. Moreover, phrases suclpasple on streetglines 12) and ‘revolution’(line

2) show the momentum of the movement in support of Hazzare’s campaign.

In response, Akash congratulated taenpaigner®n the success of Hazzare’'s campaign.
“Team Anna deserves a salute” (line 133 gmnaised Indians for their unity and patriotism

shown during théandolan(revolution).

Similar to cricket and Bollywood, this form of Indiaress imitates unity, patriotism and
oneness. This form of identity performance suggests participants’ connedinaliaitism
that is performed throughandolan where people unite to fight against society's ills like

corruption.

The above illustrations suggest that the fan page is used as a platform to pesefwltiméss
through creating connections and pemiarg disagreements. It is also used as a site for
knowledge sharing and performing national identity in various forms. For exathelmst
section demonstrates how the idea of national identity is redefined as per vigueldand
people around. In thease of cricket, films and social/national issues, the identity
performance centers on oneness, unity and patriotism, where as in the cadé¢ Rb&ties
the performance of identity is youthful and claims equality in gender. Thi#seent kinds
of identity formation on the fan page have transformed the site into a space féc speci
activities that are particular to Indian youth. However, these various foridsrity
formation do not suggest that the identities produced on the fan page are ideal or a
performed in relation to offline self. Therefore, my next section discilssasle of
‘stigma’ (Goffman, 1959in performing identities and explains how performed identities

may result from a combination of ideal and offline self.

5.4 The role oktigma

In offline social situations, people tend to know who is present to witness a socidliacs
not often the case in mediated environments, where users are invisible andsaccess i

asynchronous. In such environments, people often want to appear more competent in what
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they do and how they present themselves to others. For instance, in an offline interview,
Salabh stated that fans might use private messaging rather than comméeting w
communicating an opinion/idea so as to hide a disagreement or an unpopular view from

public scrutiny (offline interview with Salabh conducted on February 4, 2013).

On public sites, we tend to constrain the “kinds of images we claim and [...] regutate
impressions to compensate for our current social image” (L&88g, p135). People tend to
conceal their performances because they either want to avoid awkwardnemsdssment

in public spheres, or to create an impression that does not contradict previous perfermance
Therefore, selpresentation is affected by moavoidance of embarrassment, i.e. an
embarrassing incident that might be connected to social stigma, and that might paint an
individual’'s identity in a specific manner (Goffman, 1959). For example, in onlircespa
people tend to avoid commenting on someone’s religion/ethnic values, as doing so may

suggest they are intolerant of others’ cultures/ethnic values.

Goffman defines stigma as the devaluation of an individual based on societal norms that
govern what is acceptable or not acceptable, the dditgrof those who are different or
perceived not to reflect the values of the particular society in which they litteose who
encounter difficulties in obtaining a respected status amongst a group of people.iStigm
clearly a ‘gap’ between how otlslook and behave, and how we think they should look and
behave. It is created when people fail to meet stereotyped expectations $etrrby ot
According to Goffman, there are three types of stigma. The first typegoiais
‘abominations of the body’, ich refers to ‘physical deformities’. This type of stigma is
visible. Secondly, there are ‘blemishes of individual character’; these cath&af@m
dishonesty, unemployment and addiction. Finally, there is tribal stigma — of réioe, arad
religion (Goffman, 1963, p10).

On the fan page, identities are performed in an online space, where fans pnadase two
types of stigma. These stigmas are also called discreditable stigmagy, iasohee people
concealing/hiding information so that their stigma remains undiscovered.Hrssecarios,

fans choose to ‘blend in’ rather than disclose such information and thus be exposed to

147



possible stigmatization. However, on the fan page, the ‘blending in’ processois e f
differently. Fans post partial disagreements in the form of comments, angkosenal
message’ applications to post severe disagreements (offline intervidwSadaioh, Lalit and
Rita conducted on February 4 and 12, 2013).

In his offline interview, Salabh explained that he oftenixexsepartial/polite disagreements
through the comments, and serious disagreements through inbox messages. For instance,
Salabh posted the following comment on the fan page and was responded with a partial

agreement through a public comment and total desagent through a personal message.

Salabh Singh Virendra Sehwag is my favorite. He is an absolute genius, his two-
hundred runs in 20-20ty, century in ODI against England has made him stand out.
(November, 2011)

His comment was responded by another comment.

Kabir Singh | may be wrong, but | have found his performance inconsistent. He was
a good player and is trying hard to perform well in the coming matches.
(November, 2011)

He also received a response in his profile’s inbox, i.e. personal neessag

You arecompletely wrong Salabh:He is good’ (= =)- that isa complete bullshit |

had to write you to inform you about his performance in last few matches. Since

2003, his form has been inconsistent. He only has one century and 3 fifties that too
against minnows — Bangladesh and Zimbabwe and one against Pakistan in 22 matches.
He never secured any century in ODI's and couldn’t participate in ODI tour in

Pakistan in early 2006 because of his shoulder injury.lAlmh’t hesitate to say he

was one bthose players who are known for his long span of poor performance.
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| don’t want to sound rude and oddby mentioning that he is arrogant and lazy. He
was a good batsman, but not anymore. His current performance sucks and he is not

good at batting or ¢e versa.

| couldn’t write it there, but | wanted to tell you that cricket is played more in mind
than in the field, in hisase;he neither plays in mind nor in the field.
(Via personal message to Salabh’s profile on November, 2012)

The message recad in his inbox shows a complete disagreement; the respondent used his
name ‘you are completely wrong Salabh’ and expresses his discontent with’Salaw.
He raised his concern through stating ‘he is good’ and using an emoticon (= =), svhich i

often used on the fan page to show or raise a doubt.

The use of phrases such as “completely wrong”, “complete bullshit” and “I don‘ategsit

show a strong disagreement with the existing view. Moreover, the use of the ptivaded

write you” shows urgency on the part of poster in responding to the user. His use of the
phrases “I don’t want to sound rude and odd” and “I couldn’t write it there, but | wanted to
tell you” show serious disagreement with a popularly held view, as the respondewntdeli

that other fans, who could be Sehwag supporters (including Salabh), might feel offended by

his opinion.

This suggests that the management of information (posting profound disagreement in
messages and agreements/partial disagreements as comments) can lealdl¢olifedas in

the above case. To specific people such as Salabh, the stigma would be known, and the
responder would be able to share his dislikes/disagreements with the posteasviiné@nt

of others he could hide his stigma and perform an ideal self. For example, publicly, the
responder posted a comment in a more polite/partial disagreement with the viexdsipyos
Salabh. He posted the phrase “I may be wrong”, which suggests that he does not want to
give, but wants teharehis views with others. Ae change in how he expresses his visws

due to the performance created on a public platform, which is open to public view. This
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suggests that performing selves in front of public involve a combination of ideal ané offl

identity as per the norms/stards set up by society.

In general, it can be assumed that public displagnhahpreferred (unwanted) identity are
avoided on Facebook because it may damage an individual’s identity. Fans perférm idea
selves to create sgfiresentations, and by doing so they represent themselves as being part of

a group that share more or less the same perspective/opinion.

On the fan page, fans try to act out an identity that is close to others’ expectatibns the
social standards set up a group/society. However, the performance is not g ttem

an ideal self in order to please others, but also from the individual's perspgeicteasand
opinions. An individual might conceal/hide some important elements of their identity, but
that could be equally possible in unmediated environments, where people try to perform
ideal selves to be on a par with societal standards/norms. Therefore, it candukthag the
online self contains a partial ideal self, which is influenced both by society/ sowa

grouwp, and by offline activities that embody his/her personalized opinions.

5.5 Performing identities in day to day life on the MTV India
Facebook fan page

Facebook performances are given, not given off; i.e. offline gestures sucisiass)leye
twitches or even emotions, which form an impression of an individual, are not available in
online spaces. The creator of the message has both time and the tools to cresiecthe d
impression and use the right techniques, such as providing accurate information and
appropriate length, pacing and tone to create the desired impact on others or groups of
people. However, identityelated texts, images, videos, etc. serve as important cues to
identity formation on the fan page. For instance, liking and sharing a pictuebade

inform others of an individual’s likes and dislikes. Likewise, tagging an indivisluaine in

a video, using status updates and posting comments suggest that the preserngechigttivi

interest the individual, thereby informing his likéislikes.
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The performative aspect of Facebook relies on the use of identity pegs (GEldokrand

Bell, 2007). Statements given in the form of comments/status updates/likinggsharin
activities inform about peoples’ interests and preferences aateoonline personas on the

fan page. Status updates and comments posted on topics often encourage the individual to
adopt an identity (friendly, humorous, kind, sympathetic etc.). These activibieisi@ra

relational context, indicate appropriate behaviand set the space for identity creation.

Identity creation on the fan page can be best understood through Meyrowitz’s (1985)
theoretical framework, which analyses interactions that take place in mediateyaitdip
settings. He combines situatiomgography and medium theory to explain how identities are
influenced by social situations (physical settings) and are created asateelcin a mediated
setting. He argues that these social situations can be best understoantmasitioh

systems’, whicltreate new patterns of communication through mediated settings. For
example, when two friends communicate over the telephone, they are occupied in more tha
one kind of social situation and, despite the physisthncethe ‘shared mediatesbcial
situdion’ brings them closer. Likewise, on the fan page, each like, share, comment and
status update gives rise to a new situation and influences people to reactamanagrt A
comment posted on a specific topic might move the discussion on to a different topic from
the one previously discussed in the wall post, suggesting that the introduction of new
patterns of information flow (the use of electronic media) gives rise tsneial situations,

which call for new actions and social meanings.

In routineactivities, fans create an identity by acting according to different sociatisis
and creating and recreating social meanings. For example, in the followiaigces

identities are created and recreated through interaction between two people.
1Ram $gh: Golmal was super hilarious. | loved every bit of the movie. It was so

2entertaining.

3Raj ChauharnReally? | though you liked sensible movies.
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4Ram Singh: No. | like all kind of movies.

5Raj ChauhanGreat, that you liked the movie Everyone likes entertaining movies.

6Ram Singh: Yes, | liked the movie. But | amvals on for sensible stuff too.
(August, 2011)

In the above instance, Ram commented that he Badchal (an Indian film directed by

Rohit Shetty in 2008) because it was entertaining. Raj responded gquitina‘Really?’(line

3), as he assumed that Ram likes sensible movies. In his next comment, Ram explained tha
he likes all kind of movies. Finally, Raj acknowledged his comment by sayingt, Brata

you liked the movie’ (line 5). This illustration suggests respondents introduce o@l so

situations and call for new actions and interpretation of social meanings.

In an effort to create a good impression, people tend to look around, see how others are
acting in that context, and choose their performance accordingly. Depending on hanethey
received, people alter their behavior to increase the likelihood of being peresivkeey

intend. Goffman (1959) calls this behavior ‘impression management’, and explains how
‘presentation of selfivorks in everyday life. He argues that people ritually seek to manage
the impressions they give by negotiating, expressing and adjusting this shgitdhey

explicitly and implicitly present. Goffman (1959) explains the ways throughhngeople

act andreact in social situations, and how they use body language, speech and other people
to convey an impression. However, in online spaces such as on Facebook fan pages there are
no bodies; people engage in explicit acts to express their liking/dislikingibg,Isharing

and commenting on topics discussed on a fan page and create an identity thatheiflect

interests and preferences.

Similar to previous studies (such as Jenny Sunden’s, 2003- online game playiray), the f
page involves active participatiof fans, who, by posting comments/status updates, reflect
an identity that is communicated as a preference/interest. Sunden’s (2@@33mescused

on multiplayer online role-playing games, known as MUDs (a.k.a. Multi-user Dayna

Multi-User Dungeon), and she argued that the online identity of an individual is produced
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merely through text. From the chairs and tables in a room to the fashion acsgssorie

participants textually produce every aspect of the imagined world.

In unmediated/offline environments, it is easy to interact with bodies, and théheygslay

are often taken for granted. By locating an individual in time and space, the biodlg sig
cues, including a person’s identity, gender, race and age. Through attitudes and manneris
bodies convey a wide variety of attitudes, emotions, affiliations and identitynafam. But

this is not the case in mediated settings; bodies do not exist in the traditional getissr b
representations, mannerisms and attitudes are fundamentally agtlby their embodied
experience. In her study, Sunden found that participants had ntoftaxe interactions with
one another, and that the norms in MUDs did not require participants to model their online
presentations as an accurate recreation of dfitine selves. As such, performed bodies in
MUDs might not represent or define the exact offline persona of an individual, but such
deviations are not considered deceptive in MUDs since these environments encourage
identity play, and participants do redsume that the performed identities are a sincere

representation of the individual’'s unmediated body.

In contrast, for Indian youths, SNSs are not distinct online spaces in which pedplen

role play/imaginative play. The performances, interactioasnections and context of social
network sites are tightly intertwined with other aspects of participants’ likies (ikes,

interests and preferences), which suggest that most of their online performandesely
connected to their offline selvdsdetail offline interactions with participants in Chapter 6

and demonstrate how fans move between online and offline worlds and participate through
fan activities that are often influenced by or linked to unmediated encounters. The
performances that tal@ace on the fan page are not isolated, but are conscious acts that rely
on their offline experiences/online activities involving people with whom thehinoig

might not share a connection.

Although sane scholars suggest that identities created thrduginternet tend to involve
the creation of fictional characters unconnected to embodied reality (irkle, 1995), this

was not something evident in my study. Some participants depicted an idealizbdtdeliv
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generated selfepresentations that wecempletely disconnected from their everyday lived
experiences (for instance, one offline interviewee narrated an incident wiegnadto act

as though she knew a particular famous foreigner rock star, about whom she had no
information). More often, thesparticipants seek to represent themselves in the most positive

light, showing and assuring their association with a group/standard set up by d¢hey. so

At this stage, it can be argued that fans use technological tools to articuladatity that
shows them in a positive light. On the fan page, this identity creation is based on the
individual's personality and self-reflexive identity production (i.e. an identixated by
performing activities based on shared preferences/interests), whiches@uwbmbination

of ideal/lembodied experiences that help them to create connections and form a ¢gnmmuni
which to exchange ideas/opinions on shared interests/preferences and perforfofthimene

friending.

5.6Creation of an online community

The notion of ‘community’ has often been caught between concrete social offline
connections and imagined groups of people that are perceived to be similar. Thet hdsrn

allowed people to know each other and create contacts without meeting in person.

Boaseand Wellman (2006) argue that online and offline contacts extend and enhance each
other, rather than replace each other. This has been the case in most modern forms of
electronic media (such asnail or instant messages), including social media, whichwall
people to stay in touch with existing or newly formed connections.

Facebook fan pages allow people to interact, iobemect and exchange
likes/preferences/interests with others (Facebook friends) in the foram aictivities (like,
share and commén Facebook interactions enable people to form close connections and
perform a sense of solidarity, leading to the formation of imagined communaiesn#y
share preferences/interests. The term ‘imagined community’ was cojrigehiedict
Anderson (1989), who proposes that shared practices provide a common context within
which communities could be imagined. He explains that a community is a conssedtdm
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the ways through which the members of community imagine their relation to é&chaotd
provide a face to the community that explains their internal workings. He foonses
developing societies, such as Indonesia, and explained how a common identity is built and
communities are constructed around ethnic groups. Likewise, the MTV Inckdd@k fan

page can be perceived as an imagined community created by its participants with an

intention of exchanging views/opinions on shared interests and forming connections.

Moreover, MTV fan page’s imagined community has a few things certain to rntdes

the fan page different from other fan pages. The qualities are summarized as.follow

e Specific language and styles

In general, Facebook propagates the use-tifeatate (@) to tag friends in pictures,

videos and weblogs. Thus, if one is interested in sharing content with speaifasfrie

one can tag friends in the shared content and so communicate the message. Anderson
(1983) argues that a key element of community formation is the development of a
common language. For example, every country has developed protocols for

answering phone calls, such as ‘Hello/Goodbye’ in North America, ‘Moshi Moshi’ in
Japan, etc-on the fan page there is ‘Namaste’, the term used by participants to greet

one another when starting an interaction.

On the fan page, fans use a mix of Hindi and English. For example, opening phrases
such as ‘Namaste friends’ and ‘Hello mitro’ (friends) are routinely usddrs/to

greet one another. Fans also use specific symbols to communicate with thaMTV f
page’s community, such as happyileys ©)/sad smileys®) are used to

communicate a victory/failure in a cricket match. Often four smil&©©®©) and

six smileys @OOOOO) are posted to communicate sixes (six runs at a time) and
fours (four runs at a time) in a cricket match. In addition, back-channel vacaiza

such as ‘Hmmm’, ‘Ahhhan’ and ‘Yay’, are commonly used by fans as ‘listening’ or

‘non-interrupting’ signals.
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In addition to language conventions, fans also use the tag feature to communicate
their viewpoints/opinions of specific users. For instance, when a user responds to
another fan’s message , he/she often uses first names of the previous poster (e.g
‘Harish’) followed by the comment. For instance, in the following illustrationik&ar

responds to a previous poster udiigname:

“@harish you are right. The movie was released yesterday”.

Harish then responds back to Sarika

“@sarika, | thought so, since most of them release on Fridays”.

The use of hashtagdjng-lish and emoticons (used to perform text talk) ssgtiet
participants have adopted and extended their own unique linguistic conventions,
facilitating productive conversations, allowing an individual to identify hiséiéas

part of the fan page’s community.

Temporality

Temporality is defined as the presence of ‘homogenous’ time in which a community
exists, i.e. a consciousness of a shared temporal dimension that allows people to
exchange ideas that are very much related to the current topics. The MTV India
Facebook fan page can be argued as a diiehvghares/discusses current topics such
as social/national issues that allow people to exchange ideas and raise public
awareness. For example, Hazzare's campaign (discussed in the commentityy activ
and wallposts condemning terrorism or corruptidastratethat the fan page has

been appropriated as a site to perform activities relating tacdimpics that help

raise a voice against the ills of the society. In addition to this, entertaining topic
relating to cricket, Bollywood and MTV programs etc, are routinely posted onrthe fa
page, which suggest that the fan page caters to Indian youths’ activities and
preferences.
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Privacy

Facebook fan pages grablic spaces. Til means that any informatiowdll posts,
comments, etc) on a fan page is a\déddor a public view. On the MTV India
Facebook fan page, participants create connections on the basis of shareg interes
which suggest that angteractioriconnection is based on a common preference. This
implies that any associations on the fan page are informed by a common link,
reducing the chances of any potential threats posed by others. Alternativegmby
Facebook privacy settings, fan page’s administrators may delete any camment
containing abusive language and block users to ensure that the site is used for
interactions, discussions and creating connections. In addition to this, a fan may
choose to block (using his/her profile’s privacy settings) another fan basedtar his

activities or possible threats posed by him/her.

This suggests thahe fan page and its users are aware of online threats and privacy

settings, thereby creating a commurbgsed on association and connection.

Generating a sense of online community

A wall post/comment posted on the fan page is available for publig which

means everyone can choose to connect to everyone else based on their shared
interests. Also, individuals who are interested in one area are also likely to be
interested in another, creating a space for many intergroup conne8iigmallingis

a common practice in SNSs, which influence users to like/share/comment on topics
that are liked/shared/commented on by othersdigsussecatarlier, Egbark and
Ekstrom (2011) lists two possible reasons for such behavior: a) people express and
observe eacbther —allowing signalling(suggesting people what to like); b) often,
people like/share/comment on topics liked, shared and commented by others to

project an online identity that is driven by factors like respect, popularity aeehes
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In previous research on online communities (e.g. Wellman et al., 1996), scholars
argue that people join and continue to participate in online communities to access the
information on various issues/topics. In his online interview, Niketan said thatthe fa
page works as a knowledge bank for its participants, allowing continuous exchange
of information/facts between people. For example, during a cricket match, fans

exchange information and provide input as per their knowledge/experience.

In addition to offering information, online communities provide emotional

connections between the participants. According to McMillan and Chavis (1986),
having shared emotional connections relates to sharing common spaces (such as the
fan page), spending time together and having sirakperiences. For example, in

her offline interview, Rita, a housewife, explained how she connected to Seema -
another housewife, because they share similar offline lives. They ietg@cthe

fan page and developed a friendship on the basis of commtesasts and practices.
During the study, | found that humorous exchanges (more than 5% of all messages)
are also important in developing social connections between the participants. For
instance, Baym (1995) illustrates how humor creates group identity and solidarity.

Below is an example of humorous comment, posted by Raj:

Raj Sharma: | might be a victim soon. Getting marrigdAnyway, someone has
said that a successful man is one who makes more money than his wife can
spend. A successful woman is one who can find such a man.

(July, 2011)

The example above illustrates that the fan page can be seen as an imagined
community that is both collective and personal. It is collective in the sensdl that a
posts/comments belong to the fan page and are possathiigistrators/participants,

who understand the fan page’s norms, language, techniques and governing structures,
creating a particular ‘community of practice’ (Lave & Wenger, 1991:98); a

community of practice that has developed through engagement iimerawtivities

and everyday practices. Moreover, all comments/posts are available far publi
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viewing —except for a small number of spam messages that are deleted by admin.
Yet the community on the fan page is also personal, because participants imagine th

they are posting to specific individuals on particular topics.

Therefore, the fan page can be argued to be an ‘omtragined’ community that

allows participants to interact and perform group communication and are based on
sociable and mutually supportive relations created through interaction based on
common interests and practices. My next chapter paints a number of portraits drawn
from offline interviews and argues that along with an ‘onimegined’ community,

the fan page can be seen as acgldor particular activities that are specific to

Indian youth.
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Chapter 6: Participants and their use of space

The aim of this chapter is to explore the deyday activities and routine practices of
participants to find out a) how the fan page has become a space for variougschyitiow
the space has become a particular place over time, and c) howna&irey has created a
sense of place. Furthermore, | argue and illustrate that an online identdgak/connected
to people’s offline life and experiences. To do this, | will draw extensivelgffline

interviews conducted as part of my study.

| conducted 14 interviews (12 ob@-one and one group of two). While | draw on all 14
interviewees, four have been selectedietepth discussion and analysis (Salabh, Raina,
Rita and Ram) to illustrate particular kinds of practices that take place on thegiauamd
one for ethnographic thick description (Rita) to clearly illustrate the reldiphetween

online and offline lives.
| chose to create portraits of these four fans because:

a) They agreed to both online/offline interview&Vhile | interviewed most of the
participants online, few were selected for offline interviews. These are th
participants who agreed for both online and offline interviews. Offline interviews

were held in public places in New Delhi.

b) These participantaere active on the fan page throughout 2011, which is when |
conducted my observation on thE'V India Facebookan page. During this period,
the almve participants performed routine activities on the fan page, either by

commenting or sharing a status update, as illustrated in the text talk extract below:

1Salabh | am amazed by the score rate. India played well. @Riyeshasked me last weelf
2India would win and | said yes. India won.

3Ritesh: @Salabh, yes we won. | wasn't to sure about the victory. Butywase right.

(November, 2011)
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4Rita: Where is everyone, | could only see Rajat and Parul , we are waiting fas.other
5Parul | am here.

6Rajat | am here, Seema got latéhe was late yesterday too

7Parul:Her son is not well.

8Rita:ls it

(August, 2011)

In the above illustration, the use of phrases such as ‘you asked me last week’ (ide 1) a
‘Shewas late yesterday todirfe 6) show that these participants routinely participated on

the fan page.

c)Performed fan activities relating to their interests and created connestionislly, when |
started interacting with the participants, | met Salabh. Salabh, a cricketrfad the fan
page to meet likeninded people and create connections. His interests and willingness to
connect with people led me to interview him in offline life. Likewise, Raina, th¥ M
Roadies fan joined the fan page to interact with existing offliméacts. Information
gainedthrough Raina provideihsights about how similar /dsmilar online and offline
lives are. Rita, the house maker, was particularly interested in disgassinities relating
to Bollywood. Her practices on the fan pag#éecthow the fan page has become a space
for particular acttities that are particular to hédRam, an NGO worker uses the fan page as
a platform to support a social crusade. Gaining information from the gaotreipants

helped understanding the kinds of users and their activities on the fan page.

d) Provided useful insights about the fan page and others that they have befriended
through the fan page — These four participants used thgafgto perform activities
relatingto their interests and to createnoections with others #t are interested in
their kind of activities. For instance, Raina uses the fan page to perform activities
relating to the reality show TV RoadiesThrough the fan pagshe interacts with
and connects to people who are interested in topics siMfidsRoadiecontestants,

eliminationsetc. Likewise, Ram, the NGO worker uses the fan page to connect to
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people who are interested in voicing opinions on social/national igdstescting

with them helped understanding the kinds association formed through the fan page.

In addition, these participants represented the sampladatiom as itincluded people from
a range of castes, creeds and cultures who worked in different occupationednd li

different social settings.

Below, lintroduce these interviewees and detail their relation and associati@afémth
page.

The commentary guySalabh Singh

Salabh is pursuing a Commerce degree at Hindu College, Delhi Universityartéel st
studying when he was precisely 3.5 years old and remembers most thingssfrom hi
childhood. For instance, he remembers missing mathematics classes to pleky a bl
tournament (a cricket match played between kids from neighbouring communities) w
his childhood friends, missing evening tuition to viatcicket matches at his friend’s

place, and spending his pocket money on an Indian cricket team t-shirt.

Salabh has always been a huge fan of Indian cricket. He currently plays fordkis
college team, and has been involved in many small interstate cricket tourndmérgs
spare time, he either likes to read his course books or watch matches on televigibrinen
records and keep in an archive of his favourite matches. But he considers televiman t

passive, sit-back medium that only allows you to receive information. He stated:

Watching a repeat telecast or highlight is fine, but watching a live cricket match on
television can be boring. You need people around to cheer, to tell who performed well

and how the team played.

People may gather in groups in clubs/pubs and cheer on the team and communicate

viewpoints, but this may not always be possible as they might be busy or physid¢ahy. dis
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In such situations, fan pages may serve as a platform to bring people to one space and

perform socality through Facebook liking, sharing and commenting activity.

Salabh stated that he was introduced to the fan page through his profile’s suggéshan lis
showed 88 friends from his friend list were following the MTV India’s Facebankphge.
He joined the fan page and became a fan; but it was his journey from being just a fan to

becoming a participant that is of particular interest.

| joined the fan page as a routine reader, but initiated commenting after watching
someuseful content. Initiallyl interacted with strangers, but later | made some friends

who wereregular on the fan page and discussed cricket.

Salabh started interacting with people based on his interest, and began developing
connections with them. His posted comments are amongst the most liked/commented upon
on the fan page, and he is popularly called the ‘commentary guy’ on the fan page. For
example, the following comment was posted in response to a previous comment posted by
Rahul.

Sehwag was good, but wasn’t in form. We won, but we could have done better. Thanks

to Salabh for descriptive updates, | could figure out what’'s happening without seeing

it.

(Posted by Rahul, September, 2011)

Salabh takes pride in his commentary-guy tag, and interacts with othergaents through

turn-taking.

Whenever you post a comment, there is always a curiosity to go back and see how

many have responded back to your comment, or how many have liked it.

Fans post responses to comments with an expectation of feedback from the original
contributor. In the case of serious disagreements, fans continue or end aniomtéi@sd

on the behaviour and language adopted by the other individual, which is often termed as
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‘face-value’ on the fan page. Face value can be defined as a construct through which
participants represent their online personas to others. In his interview, Saltgthtlsat fans
earn face value through the kinds of comments and responses they post on the fan page.
Comments that contain information, humour, facts etc build up the face value of an
individual, whereas the use of abusive language or intolerance of other idégrttigs can

erode an individual's face value.

Face value is also determined through the construction of comments that incluie speci
styles and particular tguage. For instance, Salabh builds his face value on the fan page
through exploiting his expertise in cricket. His posts/comments enififaylish language

and emoticons that are specific to the fan page and its users. For examplepwiadoll
comment @ken from the fan page highlights how ‘face value’ is built through the use of fan

page’ssymbols and language

Despite the bad weather, both teams played well. Dhoni’s three chakkas (3X
©OOOOE) and Kohli's century were the highlight. Australians weréarm, but
luck favouredus. Nevemind, next match would be exciting. Stay tubed
(Posted by Salabh, December 2011)

Emoticons are used to present scoresgd@©©©WE) and the use of Hintish —three

chakkas (3 times 6 runs) indicageslesire to inform/entertain other lieinded peopleThe

fan page’s symbols and language are often used to perform textual conym@ntthe fan
page, éxtual commentary is performed at various stages, which can be categomzed as
match, during-match and pasiatch actrities. In the prematch activities, administrators

and fans post updates on @neent activities likgractice matches, any important
information related to the match and players, etc. On the match day, fans gatheaon the f
page and perform ‘textu@lommentary’ by posting recent updates such as scores, run rate

etc. As Salabh explains:
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Latika posts, ‘Warney runs out’, | post ‘commercial break — Ablgagbe back)’,
Hitakhsiposts, ‘match shuru (begins)’, Raman pp%$t®k at the look of the new
batsman, he thinks he is going to mak&lithappy smiley) Bhaji is bowling.... He
will be soon off the pitch’ and then Raman postg(sad smiley).... (pause)
here is the firstour by the new batsman. Bhaji isn’t in form today, Srinath ko bowl

karvao (‘we needrinath to bowl’).

Emoticons are often used to represent sixes/fours or an emotion, such as sadness or
happiness. For instance, the boundaries (four runs/six runs) are written as hagpy sm
(©OOOOO for a six orOO©OO for a four); when an Indian player is out, fans post a sad

smiley ®), and when an opponent is out, fans use a happy smiley with a heart®he)e (

This suggests that face value on the fan page is created by adding usefulsskrokeras

using the fan pagelanguage and style andasling serious disagreements, use of foul
language etc. Salabh’s use of the fan page, his efforts in building face valuéingcthe

use of a familiar language/style, highlight different ways through whifelkr@urable image

or a standard face valuedseated on the fan page. This suggests that online presentations
are managed, negotiated and adjusted to match the standard set up on the fan page by its
participants. However, on a platform like Facebook, peepmge in explicit acts to express
their liking/disliking by liking, sharing and commenting on topics, which reflect their
interests and preferences. Such performances (creating face value) arerfomigex to

create connections, to perform friendliness and to create a value system onphe fay

adhering to specific do and don’ts that are accepted in public sites such as Facebook.

Performing the Sunday rituadRaina Khan
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Raina is a fashiodesign student. In 2011, she finished her BA in Arts and joined the

Appejay Institute of Fasbn Designing to study for a master’s. Her interest lies in fine art.

She often attends design workshops, and enjoys meeting new people. She uses SNSs such as
Twitter and Facebook to connect to new people she meets to-day-life.

Beside her studieshe enjoys spending time with relatives and family, and likes to be
connected to her friends 24/7 through her android phone and broadband connection. Her
android phone has Facebook and Twitter applications that allow her to stay connected to her
friends day and night. For example, she and her best friend Rajan exchange messages on a

daily basis and chat about their favourite television programs, social tifees| food etc.

An entrepreneur by profession, Rajan is Raina’s childhood friend. He Rnagges and
follows the MTV India Facebook fan page and Readiesfan page on Facebook. He
introduced Raina to the fan page, and they both became fans. In the interview, Raina

explained how the fan page has become a part of her routine activities.

It's 7:30am, my phone alarm wakes me and | notice the notifications from Facebook,

Gmail and Twitter.

| need to get up and take a shower, but without thinking about it, | can see that Neeraj
and other four fans have liked my comment on the MTV fan page. Tina has responded

to one of my comments and has tagged my name.

At the same time, | am alerted that my friend has checkethmtmllege ‘canteen’;

she has shared her location on her profile and | worry that | am already late. Without
wasting any time, | notice that a few friends have responded to a wall-post shared by
me. Some haviked/shared it, others have commented on it. There are few messages
in my inbox too....Drawn in, | slide my finger along a Facebook notification and |
am taken to theNewsfeed. i8ce yesterday night, the MTV India Facebook fan page
has posted two new status updates, my friend, Latika has put up her engagement

picture and most of my friends havdiked it. Someone | don’t even remember (I'm
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sure | know her through the fan page, imgt aren’t online at the same time or she is
not online often) has given birth to a baby boy, and me and my friends are tagged in a

picture featuring the new season of Roadies.

| put the phone down and it's almost 8 am, | need to buck up and leave for college, as |

will miss the class which is at 9.

Raina’s Android phone lets her connect to her Facebook profile, and allows her to view
activities performed by her Facebook friends and fan page associatesighltiner Android
phone is capable of perforng fan activities similar to a computer/laptop, the cost of using
the Internet over the phone is almost four times that of the broadband connection. Raina
favours the laptop/computer for longer chats and fan page text talk, but uses the mobile
phone to pdorm activities like chechns to various food joints/friends’ places, posting short

wall posts/comments etc.

The above interview excerpt highlighting her routine shows an interestindatiome
between the fan page and her offline life. The fan pdge/siher to connect to people and
develop connections by responding to fan activities that may interest her. Faiexanthe
above context, she may post a response to Tina or share a picture featuring Roades

season.

Raina uses the fan page to connect with her fan page associates and didaussiiter
show,Roadies She and her fan page associates use the platform to vote fdavoeiite
Roadiesand to discuss the twists and turns of the show.

Raina likes Nauman, a strong contenideithe favourite Roadie’ title, and performs fan
activities supporting him and the tasks he performs. However, her offline friena Raja
supports another contender, Palak, and posts fan activities supporting her strong personali
and witty nature. Raina’s and Rajan’s fan page associates Raghav, Smrityanddiathe
discussion and post textual snippets in support of theirffawourites, creating a thread of

discussion that contains minor disagreements based on individual perspectives and ideas.
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Such minor disagreements are either patched up or re-established through thg rBuslta
that is performed after the episode is aired on Sunday at 7 pm. For instancdotiadol

comment was posted as a response to Raina’s comment on the fan page.

| can’t disagree anymorgNauman is good. But, Raina, the point | am trying to make
that he hasn’'t won a task yet. Although, his performance is always consistent, but his
team is loosing task every week and is voting against him. I think the neaySund
episale will only decide ihe is still in the game or voted out. The possibility is that he

might be voted out.
(Posted as a comment by Deepak on the MTV India’s Facebook on August 12, 2011)

In the above comment, Deepak, a participant on the fan page showsralisagreement
(can’t disagree anymore) and concludes his comment by saying that heng eaithe
nextRoadiedo see if one of the participants is voted out suggesting that he might come back

to the fan page to discuss whether his predictiorecane.

While Raina and her fan page associates participate in the ‘Sunday ritual’ and sugipor
favouriteRoadiedby discussing performances and tasks, a few of them communicate their
viewpoints in creative and/or artistic ways. For instance, RagtaSourabh, a writer,

through the fan page and formed a connection based on their common interest:

Sourabh shares his opinion through his writings. His writings usually narrate the
catfight on Roadies or the performances of their favourite Roadiesaklyvasks.
Like, Shambhavi would be paired with Neeraj, whom she hates, the most; ¢cemmen

would be made on palak, her ugly lipstick and macho look...

Raina’s use of the fan page displays how the MTV India’s Facebook fan pagehasiall
her to perform frending with her existing (offline) ties and create new connections through
the fan page based on common interests. Moreover, in the case of Raina, the combined use

of her mobile phone and broadband connection highlights different ways through which
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people access SNSs in India and associate themselves with the fan page through vari

media.

Furthermore, the Sunday ritual performed at 8 pm (as the show is telecasi@u aind the
ritual is performed afterwards) also highlights the ways in which brotdwdia and new
media have combined together, and have offered fans the opportunity to perform ammew fo
of sociality. InConvergence CultureJenkins (2000) explains that when old media such as
television (with limited interactive features such as espgihone-in programs, etc) and new
media such as the web (allowing interactivity and participation) meet togtther,
convergence results in ‘water cooler conversations’ that allow individuglarticipate and
synthesize knowledge through the ‘collective sharing of information’. Howevengedian

page, these ‘water cooler conversations’ are not limited to exchanging ationybut are

used as a starting point to initiate an interaction and create connections basednomn com
interests and preferencégoreover, the use of television to see broadcast programs on a
specific day of week and at a specific time suggests fans’ habit (Tuan, 197 fpahpey
routine activities that explain how people are often habituated to a process orde. drpla

the case oMTV Roadieggiven thatRoadiess running its 8 season), fans wat®TV
Roadiesas a part of their routine activity (every Sunday at 7 pm) and engage in ‘wat&r cool

conversations’ via the fan page, after the show is finished.

In her study oBlueSky an interactive, text only forum- Kendall (2000) discovered
increased activity during the shared lunchtime period, Pacific Standag] Winen several
regulars working in the computer industry in California chatted in their lunch hduss. T
suggests that online forums/Facebook fan pages work like a community, wherpgatdi
are aware of routine activities and might connect on particular days aadietilar times
depending upon the nature of the activities performed in an online spacestaoce) the
fan page not only bringRoadies’dans to one space at a particular time (8pm, after the
show), but gives them a chance to perform water cooler conversations and knowledge

sharing.
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The 2 o'clockaffair -Rita Malik

| met Rita through th fan page. During the observation period, | foundghatactively
participated on the fan page at a particular time. Moreover, her personaltéfests and

fan page associations could show a unique pattern of routine activities and ledra@ante
her online and offline. Although the information gained from the online interview informed
her everyday practices, tastes and connections formed through the fan page ntne offli

interview revealed an interesting but complex mix of her online and offfae |

Rita was born and brought up in Delhi. Belonging to a conservative Muslim family, she got
married at the early age of 19, and had to opt for household work and family life. Althoug
found her family to be supportive and caring, she said that her husband never allowed her to
go out and work with men. In conservative Muslim families, women are supposed to live in
the house and take care of the household activities. Like Rita, her mother and mothier in la
also lived in the house and took care of tfemilies;hence Rita never disagreed with this

setup as she believes that is how women live in a Muslim society. On the other hasd, Rit
family favoured education for girls and taught her until high school. Rita also didioandi

course in computers that introduced her to the internet and gave her basic iniownati
computers. It is through this diploma course that Rita joined a few social netwsitiesg

and created a basic profile that mentioned her interests and activities.

Rita’s routine activies involved taking care of the family and their needs and spending time
with her computer, which was gifted to her by her parents. She told me that her appbintme
with the computer on weekdays is special to her, as it allows her to stay in touchrwith he
family and friends.

Rita has a Facebook and Twitter profile, but she uses Facebook more than Tweéttesebe

she has more connections (friends) on Facebook than on Twitter. She has 768 connections
on Facebook, as compared to 219 followers (friends) on Twitter, suggesting that her use of
social networking sites is primarily based on connections that are eithenaufdy offline

lives or is interaction based on common interests and practices. Her Facebhenls lfst
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includes family and school friends and people added through the MTV India Facebook fan

page. When asked how she began text-talking on the fan page, she responded:

When | read posts/discussiorsomments- it felt familiar; it was my kind of people
exchanging their ideas and gectives. At first, it felt scary as you are talking to
complete strangers, but interacting on Facebook is different from Yahoo chat or any
other chatting sites; people know your name, the way you look and other details, like

where you work or study.

Rita joined the fan page after watching an episodd©f Style Chedk that mentioned the
MTYV India’s Facebook fan page, wishing to participate in the featured coBtest

participated in the contest with other fans and won a voucher for a movie. This led to
continuous patrticipation on the fan page, which then created connections with other
Facebook associates. These connections then turned into routine interactions, addmesulte

an everyday 2 o’clock appointment.

| finish kitchen work, give food to nmy-laws, send my daughter to tuition and get
ready for the fan page at 2. It's the time when Seema, Neerja and Daksha are online.
We talk about movies, Roadies, Splitsvilla ... (pause) almost everything and anything

we like.

Despite her busy schedule ainhe, Rita fulfils her duties as a mother. She dresses her
daughter, takes her to school, finishes her kitchen work, brings the daughter back and sends
her for tuition. Afterwards (about 2’0 clock), she logs in to the fan page anthliextwith

others uiil the time her daughter returns from the studies. This routine activity (i.e. gomin

to the fan page at the same time) highlights how the fan page caters to indivddilgls’
schedules in a way that allow them to connect to participants at a spea#fiarid perform
friendliness based on shared interests and practices. Not only this, Rita foura Seatmer
housewife/mother through the fan page, who also logs in to the fan page after 2.

ZMTV Style Check is an Indian entertainment show, which features yadtfaahion. The show is popular
amongst the young people.
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Seema and | met through the fan page on a discussion of a Hollywood movie. She

was witty and was quick to pick up my sarcasm.

Rita chose the fan page with the intention of creating connections and exchanging
views/opinions. Although connections on the fan page are primarily created on the basis of
common interests a@npreferences, Rita’s interaction highlights that connections on the fan
page can also be formed on the basis of similar offline lives shared by theopatscFor

instance, in the excerpt below Rita shares her experiences:

She has two cute twin daughters and is an extrovert like me. We could talk almost
about everything. We have a lot in common: sweet daughters, complaining husbands
and a lot of free time. Moreover, she likes Roadies and the American mystery show

Dexter. She follows it every day and updates me if | miss an episode.

Rita connected to Seema as they shared common online interests and offlinenkenes

offline lives and common interests form the heart of their routine interactions aofethne

online space ideal for orte-one interagbns. Furthermore, in her offline interview, Rita
added that the fan page allows her to use personalized styles of communication and Hing-
lish while performing textalk that eases the interaction and let her communicate in a way
that is similar to her offline forms of communication. For instance, Rita participates in
‘Bollywood Thursdays’ and posts comments on her favourite movies. ‘Bollywood
Thursdays’ is a custom performed by administrators/fans to discuss nagesglbox office
performances/ review dlmovies, etc. Bollywood fans use this as an opportunity to connect
to like-minded people and strengthen connections with existing contacts. For instance, the

following wall-posts were posted by Rita to create a connectionlglth fans.
For a country like India with its popular game as cricket, this movie was long due.

Heck, even if you take Shreyas Talpade out of it, | would still love it! Would you....
(August, 2011)
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This movie was about a man trying to prove his dedication and love for his sport, hi
people, and his country. Like if you agree, share if you remember the movie, comment
if you know the name

(September, 2011)

@Manya and @karan... | am sitting in a horse shelter and remembering Igbal’s
journey from a villager to a cricketer.
(September, 2011)

The movie [gbal-directed by Nagesh Kuknoor in 2005) follows a cricket-obsessed boy from
a remote Indian village. He aims to overcome any difficulties, becamekaterand fulfill

his dream of playing for thimdian national cricket teamThe aboe posts were specifically
designed (via the use of signalling and tagging) to generate responsgetpla that either

like or associate with the movie. These practices highlight different kirativities that

are performed on the fan page and suggest how the fan page has become a site to perform

specific activities that are particular to its participants.

Rita’s routine activities and everyday activities highlight the individual useedbtin page

and demonstrate how the fan page not only caters to the young college or working Indian
population, but young home makers who have similar interests/tastes anaignedh to

share their views through the fan page. In Rita’s case, the fan page has providitd tier
freedom to expresand connect irrespective of geographical boundaries. Through the
Internet and the fan page she has formed connections with like-minded people, who not only
have common interests and preferences, but also similar offline lives, suggedtiagsha
online lives are informed by their offline self, whereby they try to contoepeople who

have common interests and may share similar offline experiences (e.ghbagayvives).

Her participation in different activities on the fan page also demonstrateshieavgeas her
creatve abilities and skills to participate in different activities such as Bollywoodstays,
polls/contests organized by the fan page’s administrators etc, to createmesctions and
strengthen the existing ones. Furthermore, Rita’s availability at a partica&a(2’'o clock)

and her active participation suggest that the fan page can be used by differen{gyrops
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as students, working people) for particular activities at specific times. iBguthys may
produce interesting findings on how Indiaruyto schedule their time to perform activities

that are particular to them.

Offline friending-Ram Sharma

Ram Sharma is 28 years old. He finished his education in a small town close tondelhi a

has been involved in social work from college days.

After finishing college, Ram joined a NGO (N@overnmental Organization), and has been
involved in street campaigns, candle marches against social/national issudsyetc

recently, he has been involved in Hazzare’'s campaign, and has been managing tlaadnline
offline campaign to support the Jan Lokpal bill (Ombudsman Bill) designed to ensure a

corruption free governmental system.

While the offline campaigns, such as candle marches, hunger strikes, etc.;gaeizeal in
major locations in New Delhthe online campaigns were promoted through SNSs such as
Twitter, Facebook and Orkut. The MTV India Facebook fan page supported Ram NGO'’s

campaign and began promoting Hazzare and his campaign against corruption.

Ram’s offline life included managing caaigns and informing the fan page’s administrators
about recent updates and everyday activities. These updates/activitiehemepested by
administrators to garner public response (in the form of likes, shares and ots)yraed to
encourage people to support the campaign by participating in offline/online signature
campaigns. In his free time, he prefers to spend his time on the fan page antitierac

people about any new campaigns and activities started by his NGO.

By looking at his activities ionline and offline life, it can be argued that Ram’s online and
offline life complement each other, as on one hand, the offline settings allow biganize
events such as hunger strikes, campaigns, candle march, etc, and on the other, the online

settings allow him to combine experiences from the offline activities and
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communicate/promote events and activities on the fan page. For instancdpthiadpol
comment taken from the fan page illustrates how people combine experiemaxffme

life and prespts an online self.

@Snehill, we need to fight for corruption. In the past, Gandhi has marched to Dandi to
gain our independence. It's time again to march against corrulttigad system.

Troops, we are all set for the candle march tonight. Hazzare sir and mamy othe
celebrities would be joining us to fight against corruption. Let’'s have one aim — to
make India CORRUPTION FREE. Jaiis on the MTV India fan page or Hazzare’s

blog http://www.annélazzarélog.com/and become a part of the campaign.

(August, 2011)

For instance, in the above illustration, Ram shares information about an event frorst the pa
that reflects his knowledge and interests in history and political activities suggests that

an online self is informed by offline life and experiendes true, however, that one may
purport to be anyone in an online life, but fan activities on the fanifpasfeate that fans
perform online selves close to their offline identities, as it atleam to initiate interactions

and perform textalk.

Apart from his activities in online and offline life, Ram also likes to reathgazines,-e
newspapers and perform text talk on the fan page. He said that the fan page contains
comments that are filled with various ideas/perspectives, and allow participaxgress,
formulate, raise and support an issue discussed through wall-posts. For examplezére Ha
campaign was heavily promoted through SNSs to garner support from the public for
eradicating corruption from the Indian governmental system. Durengdampaign, Ram
created connections with people — connections that turned into continuous work-
related/personal offline meetings. For instance, Ram met Satya thraufgimtpage and
developed a friendship on the basis of similar interests/activities.mbefor workrelated
reasons, then, but their connection turned into offline personal meetings,geeationger

bond of friendship. Ram discovered Satya’s hidden talents (such as technical sikigs, fi
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laptops etc) through continuous offline meetings; he used this as an opportunity to create

connections outside his work life.

Ram’s use of the fan page highlights the dynamics of Facebook fan pages, which allow
people to air an opinion publicly through continuous interactions/text-talkingolshtw/s
how online selves are often informed by offline experiences/activities, whash pdople to
share useful information and create connections that may turn into offline

meetings/strengthened connections.

The above, four portraits of fan page participants suggest that the fan page hdsafsitee
to perform various fan activities. However, the medium they access the fan qaganfl
their online activities vary. Below, | draw a table which compares thefesatit activities

and argue that the fan page has become a space to perform such activities.

How MTV India’s fan page has become a routine space for ymtivities
(Facebook fan page to be operated via mobile phones/laptops)
Meet the participants.
Participants Salabh (18rear | Raina (24 Rita (24year | Ram (28yearold

old student; uses| yearold old housewife; | social activist; uses
laptop) student; uses auses computer) laptq)

laptop/mobile

phone

connection)
Was introduced t¢ Was Willingly Was introduced to the
the fan page introduced to | became a fan page through his
through the fan page | participant. organization.
‘suggestion list'’. | by an offline

friend.
Uses the fan pagq Uses the fan | Performs fan | Performs fan activities
to perform fan page to activities relating to
activities relating | perform relating to social/natiomal issues.
to cricket. routine Bollywood and

activities such| connects to fan

as page associates.

commenting

on her favorite

show —-MTV

Roadies
His offline Her offline Her interview | His interview
interview interview highlights the | highlights how online
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highlights how highlights use of the fan | selves are often
practices such as| how the fan | page by a informed by offline
turn taking, page is used | young life/experiences.
managing as a platform | housewife who
disagreements | to perform uses the
through friendliness | platform to
elaboration/partial with her perform fan
disagreements, | offline and activities
and appropriate | online relating to her
face valuelding- | contacts. interests, and
lish/specific connect with
styles) are used to people whom
perform texttalk she befriended
and to form through
connections on common
the fan page. interests/similat
offline lives.

Use of specific | Allows Prefers Appropriates the spac
styles andHing- | signalling i.e. | Facebook to | to raise a public
lish. influencing Twitter. opinion.

people to

perform likes,

shares and

comments.

Defining face
value.

Sunday ritual

The everyday
2 o’clock affair

Highlights her

Participating in

Online connections
turning into offline

meetings/strengthening

use of mobile | Bollywood connections.
phone/laptop | Thursdays to
to perform strengthen
different kinds| connections.
of activities.
Fan Shared interest. | Routine Routine Shared interest.
activities activity/shared activity/shared
are based interest. interest.
on
Uses the | Create Create Create Create connections
fan page to| connections connections | connections
Has led to | Developing Devdoping Developing Developing
friendships friendships friendships friendships

Table 6.1: Table showing fan activities of Salabh, Raina, Rita and Ram

The table above highlights fan activities of four participants, who use the fangag

perform fan ativities that are particular to therRor instance, Salabh started using the fan




page to perform fan activities relating to cricket and became the commentarg theyfan
page. In his interview, he explained how by using fan practices such as use 6$iangd
scaling disagreements throughriial agreements helped create an appropriate face value on
the fan page that helped him in creating connections. Likewise, Raina, who dtbeSsa

page from her android phone and broadband, uses the fatogagéorm activities relating

to her favorite program RoadiesThrough the fan page, she maintained existing
connections (from offline life) and created new connections. She participatedSariiay

ritual and performed friending on the fan page, ®stjgg that the fan page became a
particular site for her activities. Similarly, Rita, theuse maker used the fan page to connect
to the outside world and create connections on the basis of her interests. She pdriitipat
many group activities such &8dllywood Thursdays and the 2’0 clock affair and created
connections on the fan page. Ram, another offline interviewee used the fan page to perform
fan activities relating to social/national issues. His online friending resuliftime

associations ggesting that the fan page is also used as a site to create offline connections.

This suggests that the fan page has formed a space to create connections and perfor
friendliness. In my discussion below, | use extracts from offline intervigas boththe
portraits above and other offline interviewees) and online interviews taatagtow the fan

page has become a space that caters to individuals’ interests and experiences.

6.1 The MTV India Facebook fan page as a space

According to Tuan (1977), spe can be understood as a distinct, physical, real or empirical
entity. He refers to several definitions of space, such as absolute spane splace and
relational space. Out of these, his idea of relational space is particulaily lusre.

Relatimal space refers to the idea of spatace as intrinsic to our being in the world,
measured and defined through the degree and nature of people’s value, feelingtppsyce
or ideas about locations, cities, regions etc. Consciously or unconsciousglateeo other
people and partly interpret them through their environment/location. Thus, relatiocalispa

embedded in our intentions and actions.
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| use his idea of relational space to illustrate how the fan page has become a ppdoeno
fan acivities that are specific to the participants. | use extracts from online/offline
interviews, and demonstrate the MTV India Facebook’s fan page is a spacdamere
perform routine activities and use online practices particular to fan palgesuc
disagrements and creating face value, activities relating to shared interests, and

online/offline friending.

6.1.1 Fan page a space to perform routine activities

It is possible to argue that the fan page is a space to perform routineesctRainaan
offline interviewee and student, uses the fan page to perform fan activities ito tetach
with existing contacts, and to create new connections with people wieossimaar interests
(Table 6.1). Like Rain&ditya, an MBA graduate, explains higutine activities as follows:

For me, logging in to the fan page is equivalent to any daily habit, such as brushing
teeth,flossing, showering, etc. | go to the fan page almost twice-thrice a day.

(Offline interview conducted witAditya, February 14, 2083)

Like his other routine activities, theAditya’'s logging on to the fan page is a daily activity
that involves checking updates and responding to comments directed at him. He éxplaine
that the fan page caters to his interests, and allows him to carry out routinéegabivit
various topicsAditya gains a sense of his belongingness to the fan page by performing
friendliness with his fan page associates. He performs particulaitiastrelating to cricket
with specific people, who in turn like to share their experiences/knowledge wittahan

together they perform a group activity that is enjoyable or entertaining.

Lalita, another offline interviewee, likes music. In her interview, shedthat she can't live
without her guitar, her iTunes, her iPod, her MTV and the MTV fan page. She uses the fan
page to get updates on the latest music albums and remixes, and she talks todser frie
whom she has befriended through the fan page. She explains her use of the fan page:
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Talking on the fan page... is Facebooking... we do it day and, seplike when | get
online, | post a comment, ‘available for Facebooking’, someone would greet me with
Hello/Namaste... and we go on and on.

(Offline interview conducted with Lalita, January 13, 2013)

She describethe fan page as an everyday activity and even insisted that if one \@digmth
page regularly, it becomes an addiction. Being atpag-DJ, Lalita enjoys textalking with
people who like music and hip-hop, and they routinely share useful information about

concerts, events etc.

While a few participants, such as Raina, Lalita Addya, performed fan activities relating

to their interests, others used it as a platform to market products and sermne¢$éeta, a

public relations practitioner, vehbecame a participant on the fan page while promoting the
brands she publicizes. She found the fan page interesting, and began commenting on various
topics such as Bollywood actors, healthy lifestyle, etc. She explained thaecdsnmosted

by other partipants felt ‘familiar’, signallinghat that they were posted by participants who
talked and spoke like her.

Geeta, along with Rita (another offline interviewee), participates ilyBobd Thursdays,

and has created connections with people who are either interested in buying hesmoduct
learning about the lifestyle products that she sells. Her regular visitsssulygethe fan

page has become an integral part of her life, and helps her to perform friendingraad ea

livelihood.

Raima a dateaentry operator, uses the fan page as an escape from her office work. Her work
includes spending long hours on computers and websites. She often browses the fan page
during her break or free time. She was introduced to the fan page by her offieguede

who spent their free time on the fan page talking to people about their work, interests and

activities.
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Initially, she was hesitant to talk to strangers, and commented only in respoosaterds
that were posted by her office colleagues. But laterbsigan interacting with others
(outside her office), who responded to her posts, and who were interested in exchanging

information.

Her interests include the MTV India reality showRceadiesandSplitsvilla. She routinely
participates in discussions and topics relating to these shows during her offiseamalr
makes herself available on Sunday evenings to perform the Sunday affair witbupe g

The above examples demonstrate that the fan page has become a space teperiticm
activities tha are particulato fans. Furthermorgerformingtheseroutine activities bring

like-minded people together who share common interests and preferences.

| am a cricket fan. | understand jargons of the game and the way it's played and | like
to share how | feel for the game on the fan page.
(Offline interview conducted with Salabh on February 2, 2013)

The topics posted on the fan page are very muchdujate’, something | always
related to, like the post on Rabbi’'s performance, Indian teams matchafal/anite
Roadies.

(Offline interview comlucted with Lalita, January, 13 2013)

Consequently, these continuous fan activities, interactions and connections hagd nesul

the fan page becoming a routine space for active participation and everydaepract

6.1.2 The fan pagea space to perform fans practices for online performance

In everyday activities, participants use a number of online practices torpédrfendliness
on the fan page: turn taking, managing disagreements, building face valudungptigh
and Internet terminology and managing privacy controls are major piacsee by

participants to perform the ethic of friendliness on the fan page.
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Turn taking involves taking turns and posting messages in the form of commentstécacre
dialogue between participants. In his offline interview, Nitin, a former intepfaged that
turn taking is one of the important reasons people return to the fan page. HeeliLigtisit
through an example, in which two imaginary participants, Tom and Harry, visited fan pag

to perform activities on topics relating to their interests and preferences.

‘Tom’ and ‘Harry’ like cricket and often post comments on this topic. The comments they
post contain information, questions, disagreements, elaborations etc., which lead tp furthe
continuous posting of messages, resulting in turn taking. Nitin explained that Facebook
works through a notification system: for every fan activity performed aticgl to an

individual, Facebook notifies that individual. Each notification helps an individual to keep a
track of his/her activities and respond to any queries/questions/disagteeatinecied at

him/her in the form of comments.

On the fan page, participants use turn taking to communicate their agreements and
disagreements with people. While agreements are usually posted in the fdwes aihid
comments, disagreements are posted through comments and personal messaljes. In off
interviews, participants stated that a disagreement posted through a cqrensent|

message might contain the use of foul language or serious arguments.

According to my findings (Chapter 5), comments that contain foul language/serious
argument are scaled down through partial disagreements and elaboration. Hpeepkr
manage diagreements in various ways, which can involve elements of partial disagteeme
elaboration, use of questions, etc. (see Chapter 5). For example, in his offliviewter
Salabh stated that he always responds to a comment directed to him, but if a comment
contains abusive language or a very individual perspective, he either responds through a
polite message containing elaboration or ignores the message completely.

In contrast, Rita and Lalita prefer to respond to such comments by providing factua

information in support of the argument they have made earlier. Lalita arguedsihandeng
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to a comment is important on the fan page, as others might think that you have ignored them
or disrespected their views. She added that one may choose to ignore a tdiatners
considered no less than an offence, as others will publicly mention one’s name in comment
and might rate one’s behaviour as rude or arrogant for no response. It may alsberode

‘face value’ of an individual.

In some situations, participants may choose to ignore foul language/seriousrasjdane
instance, in his offline interview, Salabh explained that he often scaled down eimagts
through continuous turn-taking, resulting in online friending. In this way, fans not only
discover or exchange information/facts that are new to them, but create commectithe

basis of newly formulated interests and preferences.

In a scenario where disagreements/serious arguments are posted thragiokac

personal messaging (PM), the intention is to hide such things from public view. Inlihis off
interview, Salabh explained that people often posted a disagreement through the personal
message application, which allowed them to hide their opinions and posted a partial
agreement in the form of @mment to show an agreement to a publicly held view, thereby
creating an online image, which is on a par with the society or peoples’ views. taoce)s

Aditya, an offline interviewee, explained:

You may write anything what you like. But, there are people with whom you already
share a connection and others who may judge you by what you post. For instance, |
avoid posing on anything | dislike.

(Offline interview onducted withAditya on February 14, 2013)

Fans stated that they avoid commenting on etid@ntities, castes and creeds (even if they
have an opinion on/idea about such things), as it may put them in a bad light. In an offline
interview, Lalita, said, “On the fan page, constructing face value is imporsapeople may
choose to interact with a fan on the basis of it”. For example, fans may candrand an

interaction based on the behaviour and language adopted by another individual.
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Additionally, face value is also constructed through the adoption of fan page language

(Hing-lish) and privacy control settings.

Other fan practices such as fan page greetings, such as ‘Namaste fridelits'Mitro’
(friends), ‘Namaskaar friends’ etc. are usually a combination of HmdlEaglish, and
illustrate howHing-lish infuses the fan page’s vocahny. Fans also use specific
words/phrases such as ‘kewl’ instead of ‘cool’ and “I am from the MTV/Facebgoki
generation”, which were used to show belongingness to the fan page (offlineshvtentin
Rita, February 10, 2013).

Likewise, people also use/employ privacy control settings to createdage For instance,
Raina, an offline participant prefers hiding her personal details (such laslhi€, place of
education, location etc.) and only shares that information with particular peoyseyivési
her freedom to interact with fans with whom she might be only interested in exafpangin

views, but not any other information other than her name.

Manisha, another participant said that the fan page allows her to connect with offli

contacts without ‘being close’.

| don't prefer adding people to my friends list if I don’t like them. On fan pages, you
can interact with such people without being ‘Facebook friends’ with them. There is
Rahul, Raghu and Smita, we are friends and we know each other from school, but |
prefer saying ‘hi’ or ‘Namaste’ from a distance (Facebook greeting), not adding them
to my Facebook profile, which tells what time | am waking up or where | am going for
the party.

(Offline interview with Manisha, February 12, 2013)

She explaned that she prefers text talking rather than using a PM application or adding
people to her Facebook profile, suggesting thattedktenables fans to interact via the fan
page, without adding them in their friend list, allowing them to set variouaqyisettings

for different people (including Facebook associates and Facebook friends), an@ create
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particular impression and exercise control in order to manage any threatstordiaylife.
This suggests thalhe fan page is usexd a space to perfordifferentkinds of presentation
(controlled or flexible) depending upon the kind of connection they want to create with other

fans.

6.1.3 Fan page a space to perform fan activities on shared interests/to meet
like-minded people

Being the most welliked and wellaccepted SNS in India, Facebook has become a site for
keeping in touch with existing contacts. More recently, with the advent of fan palyes, i
also become a site for creating new connections based on common interests amacpefer
For example, participants on the fan page creates connections on the basis of common

interests, which could bRoadies Bollywood movies etc (detailed in chapter 5).

On the fan page, fans interact and create connections with other participanth textug
talking. The points of connection are often topics discussed on the fan page, which allows
people to post comments and familiarize themselves with each other. For exaenple, th
following extract, taken from the fan page, highlights how turn taking on shdaezdsts

leads to formation of connections.

Mili Sen: Oh Mehak, do your best. | am with you. We want a girl to Rdadieghis time.

Shaliani RahiOh Mili, do you like Mehak. I like her too.

Kirti Nahata She is strong and bold.

Rahul Khel Smart and sey too...

Mili : Yes Shalini, | like her, she is the best. @kirti...strong and smart bhydsi g¢he is strong and

smart).@yes...boy she is smart and sexy.
(September, 2011)

The above extract shows how turn taking can result in interaction between likedminde
people (in the above exampRoadiedans) and the creian of online connections. Sakshi,
an offline interviewee, stated thstte found similar people on the fan page that spoke like
her, liked the same topics and reeavailable to interact with. She tr@hitrangna, another

participant, who hails from Dehradun (a small town near New Delhi) and works inla smal
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production house. Like him, she wants to make a career in the movies and become an
actress. Their interaction began through a movie update posted by the admisjsdrator
turned into online friending within a few days. Both share similar taste in,fdnsshare

information on film releases, events and screenings in the city.

Likewise, Rita, the housewife, uses the fan page to create comsewiib likeminded

people. She described her connection with Seema, her fan page friend, and explained how
their interaction started with common interests and a similar social life. Their siniiiae of

lives and common interests formed the heart of their routine interactions and magadbe

appropriate for onée-one interactions.

Aditya, the MBA student, uses the fan page to create connections with people who
specifically likeRoadies In her offline interview, she stated that fans use differdrstiar
styles to communicate their viewpoint and to catch the attention of others whoistkae s

interests/preferenceAditya showed Vijay's cartoons and said:

We have a cartoonist in our group; he shares his opinion through his work. His
cartoons are usually a depiction of one of the characters from the show. He created
this comic strip of Nauman, the ideal roadie, who couldn’t lift 10kgs of weight and lost
the task. People liked him for what he is...but his reality came out soon and he turned
out to be a loser. Ha-ha... (laughs). He was dumb.

(Offline interview conducted witiAditya, Febrary 14 2013)
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Figure 6.1-Snapshot showing Nauman (Roadie, Season 6, one of the strong contdralecsilan’t
perform the task in Episode 4.

While cartoons arene way of sharing ideas/opinions and creating new connections with
people, others use the status update/comment application to share an emotion attached to a
movies or actors that acted in a movie. For instance, Rita, a participant on the farkpage, li
the film ‘Cheeni Kurh(means ‘Less Sugar’, directed by R. Balki in 2007), and often post
comments and wall posts on the fan page relating @h#eni Kums a Bollywood ‘rom-

com’ which shows a 64 year old man romancing a thirty four year old woman. The movie

earned applause for best storyline and great performances by its actors.
Below are a few illustrations of commemmssted on the fan page by Rita:

11 don't think light romantic comedy is easy to dat all- and this movie does it very well
2according to me there's not a sloppy or wince-inducing monfuagyst, 2011)

3Tabu emanates the kind of intelligent, self-confident, unsentimentalsgdung woman
4who often is happiest with an older matike Jo in Little WomenThe movie has her best
5performance. Name the movie{September, 2011)

6@Manya and @karan.. it's very well scripted, and even more wonderfully enacted.
(September2011)
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Rita’s use of the fan page demonstrates that she uses the fan page to memdsZeaven

the films byposting fan activities, and she strengthens connections with people who have a
similar interest. For example, lines 4 andrbg movie has her best performance. Name 5the
movie? )show comments created in a question format to generate fan activitieamrthof
comments and likes. In line 6, Rita has tagged her friends (@Manya and @karalm), whic
suggests that she has directed the message at specific people (with whonadiieshies

a connection) with the intention of getting feedback.

Both the examples above illustrate that the fan page and participants support vamasus for
of online activities such as cartoons, Bollywood quizzes, etc. with the intention afgshari

common interest/preference.

Furthermore, the fan page also supports discusdieacial/national issues that receive the
most fan activities, suggesting that the fans have appropriated the site fomtheset of
interests. For instance, Hazzare’s campaign was widely promoted on the fao peaght
thousands of people online. The MTV India Facebook fan page was used to garner support
for the anti-corruption bill intended to introduce transparency in the system. Mang onl
campaigns, as well as the offline candle march at Ramlila Maidan, were promadkedfan

page and receivethe highest number of shares and comments (as compared to other popular
topics on the fan page such as cricket, Bollywood, etc) suggesting that people pleetem
activities to exhibit a shared interest, and also to support a cause through dilitiesadn

his offline interview, Ram said that the fan page’s administrators posted stattessupda
relating to Hazzare’s moment and likes, shares and comments were posigabit the

campaign and raise public awareness.

Other social/national issuesich as terrorism etc, are routinely shared with the intention of
serving the shared interests of participants on the fan page.
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6.1.4 Fan page a space for online and offline friending

Ram'’s online interaction (table 6.1) suggests that the fan padeelbame a space to

perform online friendliness that can turn into offline friendships. Ram met Saty dant
page, and they developed a friendship on the basis of similar interests/actihigeonline
connection turned into offline work meetings, and then, finally, turned into offline pérsona
meetings based on mutual understandings/activities (e.g. Satya helping Rdms with

computer/laptop and going for tea/coffee).

This suggests that the fan page can be used as a space to create onlin@csiihactnay

turn into a series of offline meetings, depending on the willingness of thegants

Aditya, an MBA student, explained that online friending leads to an exchange of information
and Facebook friendships, which may in teeault in offlinemeetings. He narrated hssory

of meeting Ankur, the rapper:

| met him through the fan page. We started interacting on a video posted on the fan
page, he looked interesting, plus the knowledge and experience he had in rapping
amazed me. His talks looked genuine and matched his profile details (such as his
profile showed that he has liked famous rappers from US and India, his pictures with
DJs and rappers and his profile name ‘The rapper Ankur’). We have been friends for
more than a year, and | have invited him to perform at my annual function in college.

(Offline interview conducted witAditya, January 6, 2013)

Although Aditya and Ankur met through the fan page, their online relationship turned into
an offline association because of their similar &s&he explained the phenomenon as being
like the first day at school, where people introduce each other, exchange informdtion a
become friends based on similar interests, such as movies, sports, realgy fsisbvon
statements, etc. Likewise, the faage allows participants to post their views/ideas on topics
and create and +ereate connections with existing contacts in order to develop a bond of
connection between the participants. For instance, Rita explained how continuous

interactions may resulin close friendships:
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| am tagged in different posts and comments; it feels good to be connected to so many
people. Arun wants to know if Parul’s dress during the task in Roadies was
appropriate; Seema is tagging me in most of the comments on the movie she just saw;
Kirti wants to know how to make okra curry. It feels good to talk to people, who
understand that | like Roadies, love movies and | know how to cook okra.

(Offline interview conducted with Rita, February 4, 2013)

Being a housewife and moth&ita comes online at a specific time, when her Facebook
mates are available to chat. In her interview, she stated that she shares gectarswith

most of her Facebook associates, but coafsmme to the online space of the fan page, and
takes othes to offline connections. Her phrase “it feels good to be connected with so many
people” suggests bonding, association and a sense of community. She explains her
connection with Seema, whom she befriended through the fan page and connected with her
on the basis of common interests and similar offline lives. Since they had a lot in common,
their friendship moved to the next stage, of exchanging personal informationsspicbree
numbers, which allowed them to connect outside their usual 2 o’clock affair.

Likewise, Geeta, the public relations practitioner met Sakhi, Rathi and Stroutgh the fan
page, and their interest in contemporary Indian cinema led to them creatihgrdaatpage
controlled by the four of them as administrators. Geeta stateththaewly formed fan page
focuses on films that belong to the genre of contemporary Indian cinema, andrhas bee

created to appeal to cinema lovers.

The new fan page created by them is managed through online group chats and offline
meetings, which hasifther resulted in close friendships, suggesting that the fan page has
become a space to create online connections that may turn into offline Gesskreetings

depending upon the closeness/intimacy shared by the participants.

The examples above illustrate that the fan page has formed a space to perfodayevery
practices such as turn taking, expressing agreements/disagreements, faeatuadue,

sharing collective knowledge and controlling privacy settings, through whiclcfaate
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connections resulting in online/offline friending. It also demonstrates thédrihgage has

become a space to perform various activities (such as Hazzare’'s campaign, thek? o’cl

affair, Bollywood Thursdays, the Sunday ritual) that are particular terdifit groups who

are interested in different topics/issues of everyday life. But with theefoon of such a

space, the fan page has also become a place, which has created an association and
belongingness to the fan page. In my next section, | explain how spacaeadliffer, how

a sense of place is created within a space and how the fan page can be argued to be a specifi
‘place’ for everyday activities and routine practices of Indian youth.

6.2 The MTV India Facebook fan pagéow space becomes a place

Although, the discussion above highlights how the fan page has become a useful space for
various activities, it has equally transformed into a ‘place’ to perform pkatiaativities

that are specific to Indian youth. Yi-Fu Tuan (1974, 1977) explains how petitgdd

meaning to a place and argues that what begin as spaces evolve into places as we come to

know spaces better and endow them with value.

Places acquire a deeper meaning through the “steady accretion of sentimenfjexrehe
(Tuan 1974, p. 33). A variety of concepts and models have been developed to explore
people’s connection with place, most importantly ‘place attachment’ éhltamd Low

1992) and ‘place identity’ (Proshansky, 1978). Also, the notion of belongingness
(rootedness) has also been given importance in the attempt to understand people’s

involvement in a culture or a community.

Altman and Low (1992) define place attachment as an affective bond between people and
places that involve people, social relationships and locations (places). For exsonmene

who has lived in New Delhi throughout their childhood and teenage years would be attached
to the city because it is where they had their formative experiences. Place attathnsen
specifically refers to the routine activities aevkryday experiences through which people

attach to a place.
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Place identity can be defined as a dynamic phenomenon that grows and isrtradsfor
through lived experience (Proshansky, 1978). Place identity consists of thoseianmsens
‘self’ which deelop in relation to the physical environment by means of a pattern of beliefs,

preferences, feelings, likes/dislikes etc.

Drawing on the work of the above theorists, place is formed through routine asfiviti
everyday practices and the experience or connection one shares with the placease thf
the MTV India Facebook fan page, the fan page transforms into a meaningtel ‘pla
through the performance of routine practices and everyday activities of lymiidh,
suggesting that places are not meations/boundaries, or a geographical territory
(Massey1994), but are meaningful constructs that are created through liveeiieeses by
its participants. The notion of ‘place’ is central to my thesis and | combinsayi§$994),
Seamon (1997) and Tuan’s (1977) work on ‘place’ and devise a unique approach to
understand the fan page as a ‘place’, which involves participants’iivexiperiences that
create familiarity with a space, turning into a particular ‘place’ (Seanf8v)1 performing
routine ativities and engagement in everyday activitielsvelling and habitation (Tuan,
1977) and creating a progressive sense of place that tie people together orstbeduasl
interactions (Massey, 1994). Although the fan page bears no relation to aappisie, it
possesses similar characteristics to a physical place such as, coordinate @gas8ngson
Facebook fan pages, text-talking on the fan page) and the places within them (veeérpage
located within a domain, personal profiles, pictures etc) that allow people tonperfor
friending and create connections in spite of being physically distant. Thissssi¢jugt
virtual ‘places’ such as Facebook fan pages are informed by social procesdsas buedin
experiences, routine activities, etc. anash act like offline ‘places’ that allow people to form
associations with one-another and became attached to the ‘place’ by engagingne
activities (Tuan, 1977).

6.3 Placeas a ‘meaningful’ construct

Place can be conceptualized as a particular location/space that has acquired a set of meanings
and attachmenthrough routine activities (Tuan, 197PJlace is a meaningful space, which

combines locale, location and sense of place. Location refers to an absolute gaaoein s
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that has a specific sef coordinates and measurable distance from one point to another.
Locales includaeighbourhoods, consisting of streets, parks, and other visible and tangible
aspects of a place. Sense of place refers to the feelings and attachments linkadeo a pl
The meanings that are attached to a particular ‘place’ can be individual, and so based on
personal experiences, or can be shared. Shared senses of place are based on amediati
representation. For example, when we write ‘New Delhi’ or ‘Maharashtra’, ifven

haven’t been to these places we still attach some sense of place to them through movies
literature, advertising and other forms of mediation.

Location in absolute space situates the citlminedabadn Gujrat. While its location tells

us whereAhmedabads and enables us to locate it on a global map, this does not really tell
us muchAhmedabads also a locale. It has supermarkets, green zones, mosques, etc. And
finally, it has a sense of plaea sense of attachment/belongifigsGujratis andts

residents.

In any given location, we encounter a combination of meaning, materiality Bwitesc

Most obviously, some places have material structures (monuments). New Ddldinas

Gate; Paris has the Eiffel Tower. Locales all across the waxid their material forms:
libraries, shops, places of worship, parks, rivers, etc. In addition, places havialrttateys

that pass through them, such as vehicles, people, commodities etc. The sense ofyimaginar
evoked by novels usually involves description of material environments. This suggeats tha

location becomes a place when it becomes meaningful.

Meanings can be personal and may connect to individuals — places that remind us of our
childhood, our teenage activities, etc. For instance, whenever | go to Indiay$ afsia the
same shopping mall because it has an ice cpeataurthat sells myavouriteice-cream.

Every time | visit the shop the ice cream man greets me with a smile and asks aftelf-my
being. Although our interaction is limdeo exchanging ‘Namaste’ afkhse hai aap’

(asking how you apethe familiarity with the ice cream man, with his ice crdawours,

and the chaitable | always sat in, informs my association with the place.
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Alternatively, meanings can be shared] aould be social. For instance, the British-Indian
film Slumdog Millionaire(January 22, 2009), filmed in India, had many shared meanings-
most people criticized the film for portraying the negative side of India idghting
social/political problemsgconomic instability, unemployment, etc., whereas others, who
have been raised in the slums of Bombay/Delhi, enjoyed the movie as it portrayed their
lifestyle and routine activities, suggesting that the meanings of a plade@moastructed

through peoples’ interpretation of a ‘place’ and how they connect with it.

Finally, it can be argued that places are created through the meanings weodtiaoh t
Places are continuously enacted as people perform routine activities, suahnga® gaork,
shopphng and going to religious places. The sense of place we derive from thesaglaces
dependent on practice and routine. Space becomes a place when it’s routinely Ineéd-in a

experienced.

While most of us think that places are of the kind mentioned soNaxDelhi,

Maharashtra ete: places can exist in many degrees of magnitude. A busy street in London
might become &vouriteplace for an individual who likes to shop and eat specific food
available only on that street. Alternativelysingle room cdd be a place created through

memorable objects and routine activities.

Seamon argues that places are made and rooted in specific local settings, sutletss m
cafés, etc (Seamon, 1979). He adds that a sense of place is created throughtianaix of
space routines and ‘body ballets’, which effectively transform spacedgniGcant places.
According to Seamon (1979, p. 25), “When humans ... become attached to ... a portion of
space”, it becomes a place. He illustrates this through an example of agnoutine,

where local inhabitants visit a coffee shop in the morning and create an gveryda

environmental experience (Seamon, 1979) that is familiar to those involved.

Several ‘regulars’ come in during that period ... the undertakers across the #ieeet,
telephone repairman and several elderly people, including one woman named Claire,

whom | know and say ‘Good morning’ to each day. ... Many of these people know
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each other. The owner of the place knows every one of the regulars and what they will
usually order. This situation of knowing other people — of knowing who's there at the
time, recognizing faces that you can say hello $omehow makes the place warmer.
(Seamon 1979, p. 171)

Semaon (1979) provides a humanistic account of place and usesritigody-ballet’ to

refer to how the body moves habitually as it is performing some tasks suctiiag, dri
typing, or cooking. When these ‘body-ballets’ are strung together through dedugy, t
produce what Seamon called a tispace routine. He argued thatlividuals follow time
space routines’ throughout the day. Often these routines become habitual. We tvalk t
grocery store, drive the car to work or go running on an almost routine basis. The above
illustration suggests a similar pattern where visitéslings of attachment to the café have
transformed it in a specific place. While the café experience highlights how patiings

can be used as sites to create warmth amongst a group of people, a specific Bpace in t
corner of a room or a house magmMe the same pladixe feeling. Seamon narrates personal
stories of interviewees, and suggests that domestic spaces may form imgperteesbf

everyday activity, suggesting that their routine use can convert spaces infic getes.

Likewise, on the MTV India Facebook fan page, fans have transformed the fan page into a
specific place througperformance of ‘body-ballets’ that include moving between the fan
pages and discussing topics relating to their interests and actikibegside, in her siy,

of a MUD called, ‘BlueSky’, Kendall (2002) discovered that it had its own senseroitiva

and friendliness developed by a group of ‘regulars’ who were recognizable to bkach ot
Kendall argues that a ‘synchronous’ online forum suclBasSky, which allows people

to gather at a site and interact with each other (even if they are physistdiytjican

provide a strong sense of place, suggesting that spaces in cyberspace majdsmadn

into places through routine activities and shared envirotahexperiencegained through

routine activities

Kendall (2002) also proposes that participants in online settings are doublgdituating

that, while the MUD patrticipants’ routine activities suggest BlaeSkyis a particular
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place, users ardsm located in a physical environment. For instance, Kendall’s routine
interactions in the MUD depended on hand movements across the computer keyboard, and
her attention could be distracted by something/someone physically (Kendall 2002, p. 7).
Therefore, pople who engage in online interactions are present in “two experiential worlds”
(Kendall 2002, pp. 7-8), each of which may influence the other: online activities may
influence the offline environment, or vice versa. Kendall notes that “onlineoredadio not

occur in a cultural vacuum” (2002, p. 225), and that the activities in the online and offline

environments are interwoven.

Indeed, one of the findings of Kendall's ethnography is that ‘offline meetingspiace as
a result of online connections, which suggests that online activities and offlinare/es
interconnected. Likewise, on the fan page, online activities may turn into offliegngs as
demonstrated by some of my interviewees, suggesting that people assdbiatievs

through the fan page and the fan page has betmaoe’ overtime.
6.4 The MTV India Facebook fan page as a specific ‘place’

Hay (1998) suggests that “sense of place studies ... can be broader than those on place
attachment by assessing ... subjective qualities (the sensing of place to ersatalp
meaning) and social context in a geographic region, as well as community asttanc
connections to place” (p. 7). His conceptualization of ‘sense of place’ and his eamphas
‘personal meaning’ and ‘social context’ focus on participants’ relations witlespad the
process of forming these relations. This suggests that, rather than bergya collection

of universally defined attributes, places can also be social constructs imlihedeanings.
These meanings emergad evolve through ongoing interactions with other participants and
the environment, and so creatdeeling of local’ or‘familiar’ place for an individual.

This process of place-formation also enables the creation of individual and gellecti
identities. Through place affiliation, each group of people distinguishes themselves from
others. For example, online groups such as KendzlllisSky Baym'’s rec.arts.tv.soaps

and Mitra’s'soc.cult.Indian’illustrate how affiliations amongst members creatssang

sense of place, which is later reflected in community practices and activitiaastance, in
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the case of the MTV India fan page, weekly rituals such as Bollywood Thursdays and the
Sunday ritual demonstrate each community’s activity and exhibit their groujityd€ther
factors, such as emotional attachment, routine activities and familiar spateds@

contribute to place-making.

In their study of teen clubs, Henderson and King (1999) found that teens associatebdshe
with safety, frendship and freedom. Teens had reconfigured these spaces as places where
they felt free to talk to each other without any parental control; and so they déknacka

as their own. For example, as part of place creation, teens painted the wallsywitbdelic
colours and placed chairs all over the club, suggesting that the teens creatdrihei

‘place’ within the wider ‘space’ to perform activities that they liked.rnther study,
Stedman et al. (2004) examined the plaeaning process of residetitsng within and
around a Canadian national park. They found that the meanings these residentedssocia
with these communities were driven by past life experiences. Below|llustetions from
online/offline interviews and illustrate how the fargpehas become a specific ‘place’
through everyday engagement, famitiaand community activities.

e Engagement through everyday activities

During my observation period in New Delhi, | conducted offline interviews and met
people of different caste, culture and occupation. | met Manisha, who was dyiginal
from Gujrat, India, but who was studying in New Delhi, and lived with her aunt. Her
wall-posts/comments posted on Facebook communicated her interest in cricket and
cricketers. Moreover, her time spent on the fan page in the form of fan actiuitles s

as posting comments, pictures, videos etc suggested that the fan page had become a

space in which to perform activities relating to her interests and preferences
The space had been converted into a specific place through online friendships and

routine activities performed by her and her Facebook associates. Indmreient

Manisha said:
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| have been a participant on the fan page for two years. | visit the fan page to
update myself on various events. And when Sunny, Geeta and Shweta are online
at the same time, we talk about cricket, and other people join in when they come
online.

(Offline interview canducted with Manisha, February 12, 2013)

According to Seamon (1979), the experiences of daily life casteat a sense of

place. In the case of the fan page, participants’ routine activities, such tskiex),

and fan activities, such as liking, sharing and commenting, etc, transformed the space
into a particular place. For example, Manisha used Facebook to talk about cricket and
related activities, share her everyday activities, and connect with similglepeo

(Sunny, Geeta and Shweta) and familiar environments (the fan page), so trargsform

the space into a particular place.

In another example, lita explained that she engaged with the fan page through the
‘comment’ feature, which included sharing experiences and ideas with various peopl

whom she hadn’t met previously. She said:

There is everything on the fan page one could relate to — music, Bollywood, the
maddening cricket and my favourite Roadies. The posts often discuss music
related shows — MTV India unplugged and nonstop hits, which are particularly
myfavourite, and the number of likes, comments and shares these posts receive
shows they ar liked by many.

(Offline interviewconducted with Lalita, January 13, 2013)

Lalita, an offline interviewee, studied at university, and works as dipstbJ in a
club. Her interests included Western and European music; she had been a viewer of
MTV India since childhood, and believed that the channel serves various

expectations and needs of Indian audiences in the form of Indian-global music.
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She explained that she used the fan page to find information on international music
albums and concerts, @often met likeminded people who were interested in what
she liked. Continually sharing views with different participants led to plad¢enga
allowing her to create new connections based on common tastes and preferences.
Aditya, another offline interviewee, also friended Ankur through the fan page, and

formed online and offline connections.

This suggests that the place-making process on the fan page is based on routine
experiences and everyday activities, irrespective of previous onlineéoffli
connedbons. Place-making is constructed through routine activities and the

associations created through the fan page.

Familiar environment

When | read posts/discussionsemments- it felt familiar; it was my kind of
people exchanging their ideas andgpectives. At first, it felt scary as you are
talking to complete strangers, but interacting on Facebook is different from
Yahoo chat or any other chatting sites; people know your name, the way you
look and other details, like where you work or study.

(Offline interviewconducted with Geeta, February 9, 2013)

In her interview, Geetaaid that she fefamiliar with the fan page, as she found

others that had similar interests and preferences and interacted in a stye that i
common to Indian youth. For instance, on the fan page, people interattiedHn

lish, a common language used by young people in India to communicate tio- day-
day life. Moreover, fans, personalized the use of emoticons and used them to
communicate an idea or emotions, for instance, during cricket matches, fans often
posted six/four happy smileys to communicate if an Indian batsman has scored a
boundary. Alternatively, sad smileys are used, if the batsman of opponent team has
scored a boundary.
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Moreover, the brand ‘MTV India’ is known to Indian youth. In their offline
interviews, most of the fans explained that they have grown up watching MTV
programs, and joining the fan page was replicating the experiences on another
medium that allowed them to initiate interactions and partieipaongoing
discussions with people that had similar tastes and preferences. For instdnge, i
offline interview, Ramand Satya started tetdlking about a post that related to
Hazzare's campaign and became fan page’s associates before formifigpan of
association. This suggests that familiarity on the fan page is not only informed by
common practices such as uséHaig-lish, emoticons, but also by engaging in
routine activities such as text talking through which the space transforms into a
meanimgful place for them.

Group activities

By group activities, | mean activities that are particular to the fan paparan
performed by its participantbat create an attachment to the fan page and its users,
and contribute to the process of plamaking. For instance, Raina, an offline
interviewee explained the Sunday ritual, which is performed by its paritsipa

every Sunday at 8pm, after the telecas¥idv Roadiest 7pm. It can be argued that
MTV Roadiesvorks like ‘fodder’ for water cooler conversations that bring people to
one space and allow them to exchange information and perform sociality. For

instance, Raina said:

| am on the fan page by 8 and others join too. By the time, administrators have
already posted some updates about the show. | start posting our views and
respond to any comments directed to me.

(Online interview conducted with Raindanuaryl2, 2011)

MTV Roadiedegan in 2003. MTV India broadca#t3V Roadie®n Sunday at 7pm.
The program was broadcast during prime timesch the maximum number of
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viewers across India. In his offline interview, Ratnesh said that he has betimgat
MTV Roadiegrom Season 1 and is usually glued to the television set by 6:50pm. He
added that when he joins the fan page’s Sunday ritua diantext talking about the
same episode suggesting that others have watched the same episode on their
television sets. This explains people habituation of performing routine adtivitie
(waiting for the broadcast every week) through a medium (in this itaselevision

set) and illustrates the importance of ‘scheduling’ television programs in pnrae

It also adds to the debates of old media v/s new media, where old media does not
necessarily die, but are dependent on the habituation of an indifi@adbr many
people, reading a newspaper with the morning tea is more a ritual than a medium

through which people keep themselves informed).

The Sunday ritual involves posting comments and wall posts, discussing tasks,
evaluatingRoadiesperformancesand posting their predictions about the next
episode, suggesting that participants and administrators actively pagtitipahe
ritual, making it one of the unique activities performed by participants asua.gr

In another interview, Rita explainé8ollywood Thursdays’ another custom

performed by administrators/fans to discuss new releases/box officesreport
Bollywood movies and review old movies. The weekly custom allows fans to
perform activities relating to Bollywood and exchange information on Indian pop
albums, discussing the personal lives of actors and posting biographical information
about actors. In her online interview, Sharda explained that often fan page
administrator's post biographical information relating to actors, which ame ofte
responded to with comments that contain information on their personal and ‘reel’
lives. Likewise, the 2 o’clock affair is another time based routine actieitfippned

by a group of young house wives, who often use the space to discuss their favourite
programs and offline lives. As the name suggests, 2 o’clock refers to mid-afternoon,
when young housewives such as Rita, Seema and others finish their housework and
come online at a particular time. They then greet each other by saying ‘Haarmabt

performactivities on different topics of their interests and activities.
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These activities suggest that fans have appropriated the fan page for theit ofvn se
activities and have transformed the fan page into a particular place througie routi
activities that may be timkased like the one above, practised by Rita and Seema.

6.5 Developing a sense of belongingness

The activities discussed above suggest that the fan page has become a ‘faatkanvhich
allows people to connect and perform group activities. Additionally, the fan page cdreals
argued as a place formed through people’s attachment to other participatits pltate

itself.

While scholars have researched and distinguished between geographicadyg dedbups
(Miller and Slater 2000) and spatial communities of interests (Kendall 2000; Bagd), |

am particularly interested to know how communities are formed through a sense of
belongingness created through routine interactions and everyday activilidiesSt
conducted by Mitra (1996) and Baym (2000) have shown how online spaces can act as
places for specific activities. For instance, Mitra studied a newsgroagtdt.Indian’, and
examined the traditional national identities that have been disrupted by thespsooks
migration and immigration. He found that diasporic communities have embraced thetinte
to produce a new sense of community by textually creating images obwemational and
tribal issues. Likewise, Baym looked at a newsgroup: an online fan community of
geographically dispersed individuals, where people form allegiances on thefuasismon
interests and practices. She found that people use the newsgroup as a site dbonmgenad
shared practices, andilizestechnology andhe structure of anewsgroup

to facilitateeveryday activities. Combining pertinent elements of both the studies, i.e. how
people create a sense of belongingness to a particular place, | argue that thedM TV
Facebook fan page fosters a strong sense of belongingness and has beeaifie plape

for Indian youth’s everyday activities.

On the fan page, the sense of belongingness is built via engaging in group activities and
everyday interactions, but the greatest commonality revolves around the fd#eling
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belongingness to a group, including attachments based on shared interests and.gtastice
important to understand that an emotional connection or attachment to a place is & the cor
of a sense of community. An emotional connection to a place can create a sense of
belongingnesssince it motivates people to participate in everyday activities and practices.
For example, on the fan page, participants have developed attachment to the plabe throug
particular activities performed by specific people. For instance, for Ifadadtuder) the

space has transformed into a place through his routine activities that include pasting
cricket and interacting with others that have a common interest or preferédmeise, for

Rita, the housewife, the fan page has transformed into a placgkheveryday activities

that involve creating connections and performing online friending.

Moreover, placeattachment is manifested through participation, creating a feeling of mutual
trust, social connection, shared concerns and group values amongst the participtgs. O
fan page, these qualities are put into practice. For instance, feelingsuzi tnust are
developed through text-talk on the fan page. Participants interact with one anotheyaaed c
connections. These connections then result in Facebook friending or the exchange of
information, such as emails, phone numbers, etc. For example, in her online intervieav, Gee
explained that her online friending with participants has resulted in offlinéngseand also
connecting through other internet applications such as emails, Gtalk etc. Worlipgilalsc
relations executive, Geeta joined the fan page to promote a range of lifgstlets on the

fan page and interact with people that are either interested in knowing abouwdbetpior
buying them. But, along with these ‘purposeful connections’, Geeta has also foefhdd us
connections based on her interests and preferences that have resulted in offlinegfaad

in exchanging emails and phone numbers, suggesting that feelings of truguare

informed by previous interactions that are performed throughtadit-

Social connections are built through sharing and commenting activities pesfomthe fan
page. Participants share their opinions and ideas about a picture/video/\wwebtpagth
other people through the ‘write me’ box. These activities allovgifgmalling i.e.
encouraging other people to write their views on a picture/video and share it witbvinei

friends, or to post feedback through a comment. While fans do post their opinions and views
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in the form of sharing activities, posting comments is one of the more popular ways of
responding to/expressing a view on a topic. The interaction results in text-tatdrtge
formation of social connections between people, which in turn leads to online aesgciati

and offline ties.

Topics that are posted on a daily basis form the common ground for shared iatedests
preferences. For instance, on the fan page, participants have formed niche groups based on
particular intersts and preferences, such as Bollywood Thursdays, the Sunday ritual and the
2 o’clock affair, which bring people of similar interests together. People #tatraege their

views, create connections and form a place for shared concerns. For exaradieyidit

Seema on the fan page; they share similar interests and, moreover, havarafimé life

in common, playing different roles such as the combined role of housewife, mother etc,
which has given them an opportunity to interact and perform friendliness. This sutdpgest
everyday topics posted in the form of status updates bring participants togetherhehich t

develops into a sense of belongingness.

Group values are also one of the important traits of a group, as they define
communities/groups arskparate them from each other. The elements of the fan page, such
as a) posting feedback to a previous comment; b) sharing customary grestpasing a
comment in response to a previous comment; and d) creating face value through fan
activities and us of the fan page’s style ahting-lish language, all create a strong sense of
belongingness amongst people and create stronger online/offline frienddpstiéem.
Moreover, these qualities also help understand how the space is transformed intfica spec
place for particular activities by creating a sense of belongingness to thapthaesense of

place within it.

In my next section, | explain how this sense of place is fostered amongst indiaddals
how it varies from participant to participant
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6.6 Creating an individualized sense of place

A place comes into existence, when humans give meaning to a larger, entidted space
(Tuan, 1977). Places that we associate with or have a sense of place have desitiiyng i

and character whichre deeply felt by local inhabitants. Being a social phenomenon, sense
of place may mean something different to each individual, and is dependent on one’s
experiences of and association with a place. It can be argued that there isensesiaglof

place; instead, people bring a whole set of cultural perceptions to a space, which then shape

their individual relation to the place (Massey, 1994).

During the course of my analysis, | discovered that participants relategl fiantipage based
on their individual experiences, thereby creating an individual connection to theapthee
unique sense of it. | found that a ‘sense of place’ is composed of the relationship with the
place, the ways in which people relate to a place, or the kind of bond they ghateew

place.

The fan page’s participants described different types of connectionsladty prhich | have
categorized into four kinds of bonds: moral or social; based on desirability; based en desir
based on interests. Below, | detail a typology that includes participamg’, ilae kind of

bond they share with the fan page and various uses of the fan page. | draw a table that
illustrates how the fan page is capable of creating individual places withineagaltering to

participants that carry vaius interests and preferences.

Table 6.2 kinds of bonds developed on the fan page over time

Participants Kinds of bond Uses of the fan page

Ram Moral or social Guidelines for human
responsibilities
towards a nation or a

place
Raina Based on chioe and | Choosing a place
desirability based a list

of desirable traits and
lifestyle preferences;
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comparison of actual
places
with ideal

Rita

Based on desire A desire/need to
create social bonding

Salabh Based on interests Hobbies, interests ani

preferences

Moral or social

The first type of bond is moral/social. On the fan page, fans discuss socialhationa
issues, and create awareness by performing sharing and commentirtg. Adtval

or social relationships are founded on the conscious values and beliefs of individuals,
who use the fan page to communicate their viewpoints and suggest corrective
measures for any unresolved issues and problems. The defining charaaiéristi

moral or social bonds is a well-articulated ideology about how better surroundings
can contribute to an improved sense of a place. Fans use the fan page to discuss
matters of social/national importance and form an opinion by supporting a
cause/concern. For instance, Ram, an NGO support worker, used the platform to
support Hazzare’s campaign and garnered support for the anti-corruption bill.
Likewise, other topics, such as scams involved in the Commonwealth Games held in

2011, are widely discussed on the fan page.

In her interview, Lalita said:

There are issues that concern youth and need to be redressed. Being an Indian, |
strongly feel that terrorism is a psychological disorder in a democratic
establishment. This is the futile concept of killing innocents. The need of the hour
is to think about our posterity and development, and bringing youth collectively

at one space on the fan page is one such initiation — a start for revolution.
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(Offline interview conducted with Lalita, January 13, 2013)

The extract portrays her individual perspectives that are posted in thefform
comments and wall posts; it also highlights her association with the place and her
sense of place, formed through meeting like-minded people who raise issues of social

and/or moral responsibility through the platform.

Based on choice and desirability

Although my analysis suggests that an online identity ‘reflects’ offlinealiid
experiences, it may contain an ideal performance. The fan page may work as an apt
place to perform ideal selves that are based on the choice and desirability of an
individual. The defining characteristic of such kinds of bond is choice: i.e. the ability
to choose a place with the best possible combination of desirable features.
Participants with this approach join the fan page to gain popularity, esteem and
respect, and to eate connections with likeninded people. Because such kinds of
bonds are founded on choice and a list of desirable traits, they may result in the
dissatisfaction with one community and the quest to find a more desirableRmace.
instance, the fan pagetame a place for Antorigroutine activities because it

helped him to portray a self that may not closely connect to his offline life.

| am on the fan page most of the time; | think | just love telling people what | do.
And often | met people whom | leent met at all in life. We would interact and

at times if | like someone and | know it's a girl, | would talk about my work and
say that | have travelled to different cities and have worked on many big and
interesting projects, whereas in my real lifedvel to a few cities in a year and
work on 2-3 projects.

(Offline interview conducted with Antonio, January 31, 2013)

The extract suggests that some participants use the fan page to perform routine
activities, which involve portraying an ideal self to match the norms set by the othe

participants on the fan page. The portrayal of such selves is informed by a
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combination of desirable features (such as popularity, esteem and respect) a
choice, in the case of Antonian ideal self is created to make mpression on

others and create an interaction with other participants. But, in the long run, such
participants may not create an online/offline connections or perform friensllines
because connections on Facebook are often based on previous online aadiedfli

(Boyd, 2008), which confirms credibility or the genuineness of an individual.

In the case of Ramesh, the fan page allows him to portray an ideal self, or a
combination of both, forming an apt place to perform activities that are central to

him.

Based on desire

The third type of bond is based on a desire to create social connections online. For
instance, Rita, the housewife chose Facebook to meet people that may have similar

interests and activities.

It is different to be young, a housewife and a mother. Married at an early age, |
never had the opportunity to go out and make friends like other people. So, |
started spending time on the internet, and there | found the MTV India Facebook

fan page(Offline interview conducted with Rita, February 4, 2013)

In the case of Rita, the fan page became the first choice, as she was aware of the
‘MTV India’ brand and wanted to connect with people who are more like her and

may have common interests and preferences.

Rita represents a category of Indian §ygwho is married at the young age of 20-22
and are forced to live their life with minimal freedom. In the case of Rita, her
husband loved and supported her, but never allowed her to work outside the home.
Clearly, she never had the option to go outside of her house and perform sociality
like others do. As a result, her computer became a medium through which she

connected to the outside world. The computer lets her open websites, gain

208



information, access knowledge, but it was the MTV India Facebook fa) pagre

she could find people that shared similar interests and preferences or imidra si

offline life. In this context, it is interesting to understand how the fan page has

formed a place for a group of people who are socially restricted and fortreel t

within four walls and use the fan page to express her desires and create connections
Even if external features such as her culture and family restricted heornee go

outside, the fan page provided an opportunity to perform interactions, tdikeeet
minded-people and to create online friending. Her routine interactions with dved fri
Seema (who is also a young housewife) and the other Facebook fan page associates
suggest that the site has created a unique indivedunesle of place for her

individualized activities and experiences.

Based on interests

Finally, as described by interviewees, the fan page is a space to discusssatd
topics related to Indian youth activities and practices. Many join the fan@age t
receive updates on dayday happenings, whereas others use the platform to create
connections on the basis of common interests and activities. For instance, Salabh
joined the fan page because there he found a group of active participants who were
interested in cricket. The group gradually got to know each other and started
performing activities relating to their interests; for example, the group deatlo

symbolic terminology to represent various scorecards on the fan page.

Likewise, others found like-minded people on the fan page, i.e. people who share
similar interests and preferences. Their individual activities and interaetitims
specific people who share similar preferences highlight how the space has been
transformed into a particular place for their routine activitiesreby creating

multiple ‘sense of place’, which is personalized to each individual.

In separating these kinds of bonds and the processes involved in forming a ‘place’
and creating an individual’ sense of place, my intention is to highlight that the

comgexities involved in this process re not same for everyone and differ from
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individual to individual, resulting in the creation of a specific sense of place for ever
individual, based on past and present offline experiences and cultural elements. These
conplexities also caelate to the concept of ‘imaged communities’ (Anderson,

1983), which highlight the ways through which individual’'s connection are formed

with the specific ‘place’ and a unique sense of belongingness and attachment are

created by partipants and place.

At this point, | can argue that the MTV India Facebook fan page has been
transformed into a place, where people perform routine activities relating/herh
interests and preferences and, create an individualized sense of place based on their

routine activities on the fan page.
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Chapter 7 Discussion and conclusions

Concluding discussions

In this conclusion, | return tmy two explicit and two implicit research questions and
illustrate how the fan page hascome a ‘place’ to perform sociality, friendliness and
enhanced citizenry. | review my findings in relation to relevant literatodede@monstrate

how the MTV India Facebook fan page has become a site for identity performance. In thi
study, | argue that the fan page has transformed into a particular meanptayel through
routine and everyday activities. This ‘place’ formation has further resultafiagonnecting
participants’ online-offline lives, suggesting that online lives are informeaffbige lives

and experiences; b) mixing the loggbbal (MTV India and Facebook) elements to
understand how locality is created through glocalisation. Below, | discusstipgsein

detail and identify how my findings are useful to understand the concg@aoéctreation’.

Finally, | state the original contribution to knowledge and flag up areas of fsearch.

My first explicit research questionexamined the activities of participants and organization
of the ‘text talk’ that takes place &TV India's Facebook fan page and studied how
identities are performed, especially in relation to the theme of ‘Inakms’. | found that
participants use the Facebook fan page to create connections on the basis of shestd inter

and activities and to perform friendliness.

While social networking sites such as Facebook have brought the potential for new
configurations of friendliness and online/offline friending (Boyd, 2008), participants
engagement with MTV India’s Facebook fan page reveals an interesting yeegmapbf
practices inflected in new ways. Participants vidgening fan activities such diing,
sharing and commenting communicate their interests/preferences in pubbtaat an

interaction with others. For example, a comment posted by an individual may mwitesic
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comments from other participants. Thaseractionghen communicate participants’ view

points and present the online identity of an individual.

On a platform like Facebook, where identities are likely to be performedrindt an entire
network (friends’ network) or group of people (audience), users create cohfigid-stage
performances that might involve performing ideal selves as per the staiséarg the
society. Howeveras evidenag by my findings, participants may choose to perform
identities away from their offline self, but, in reality they perform a self thaiLish closer

to their offline self thamay have a few elements of an ‘ideal spdtformed at various
stages of a given social situation. For instg an individual may partially agree to a
commonly held view in public, even if he/she strongly disagrees with it. This
behaviour/phenomenon can be understood through Goffman’s (1959) ‘role of stigma’,
wherein people willingly hide or conceal informatiand present ideal selves that are
consistent with the society’s choices and preferences. For instance, ilihéioférview,
Salabh explained how he received strong disagreements through a PM applicabotythat
were seen and responded to by him (hiding his/her performance) and partial agseeme
through comments (showing an acceptance to an idea discussed). This sociah situati
explains the kinds of danger/security issues available in an online setup, where people
incorporate an ideal self to fit a social situation or show an agreement to be on a par with
others. This is also suggestive of how fans use various techniques such as peeméagr
skilful use of Facebook’s applicatio(BM and commenting) to create connections and use

the fan pge as a space for friending.

As the purpose of performing interactions on the fan page is to perform soadlity a
friendliness, disagreements (if posted as a comment) are either respondest olaw

with a polite explanation or are ignored/deleted by fan page’s administratbfares.

Another important finding of my project is that such identities are performedaitioreko
national identity and communicate Indiaass(see chapter 5Fan activities such as liking,
sharing and commenting arsad to appreciate, support and communicate viewpoints

relating to topics that concern India as a nation and its citizen. For instxtemlk posted
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to the MTV progranRoadiesshows a form of Indian-ness, which is defined by youth

actions that are infamed by activities like imbibing respect for women and helping others.

In the case of cricket, Indiamess is performed via fan activities, which shows support/faith
in the team and their game. The kind of Indian-ness performed shows connections to
patriaism, a sense of national pride, eagerness and enthusiasm amongst fans fantheir te
to win a tournament. This form of Indian-ness is slightly different from the kimaldodin-

ness performed through MTV programs as it shows association with yowthiestand
involves campaigning against issues/problems that are prevalent in the sduesudgests
that the fan page has been appropriated for differetintities;most of the practices
demonstrate Indianess performed by various meanstiAtes it isthrough showing faith

and support in their Indian cricket team, at other times it involves performing artyideat

shows a connection to local cultures and languaggesllinga sense of unity in diversity.

Likewise, fanpage participantperform Irdiantness through an engagement with Indian
cinema and topics relating to Bollywood actors. For instance, many Indipressad
disappointment about India’s projection in the flBlumdog Millionaire(featuring India and
Indian actors) and argued that the film represented the nation in a negativEdiggsit
comments showing possessiveness and defensiveness show their respect amaf a sense
belonging-ness to the nation. Similarly, discussion on social/national issues amow
awakening, a healthy spiribd a revolution that has introduced a new form of Indian-ness in
youth. It is also suggestive of communicating a national identity, whidnisected to the
idea of ‘belonging’being part of a community that takes pride in associating themselves
with youth activities (such as Hazzare’s campaign) and recognizes its cultudat{so

(MTV India, Indian cricket team, Indian cinema) as part and parcel of Ind@etsg.

Such identity performance on the fan page also suggests that these ideatii@sctaated
in isolation, but are connecteddtline selves. It tends to answer one of my implicit
research questions, which was directed at finding out how online and offline liveftegre

related.
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On Facebook, it would appear that people are always performing on the front stage
(Farquhar, 2009); but an online performance is not only derived from an ideal sedisib i
influenced by an individual’s offline life. For instance, on the fan page, participeazse
connections on the basis of shared interests and practices, suggesting thatcuairglivi
online self may reflect an individual’s attributes, such as previous expesjeumzal
affiliations, psychological attitudes, etc. In one of the offline intervievesracipant
explained that even if a participant on the fan page deliberately tries to eatagger
performance or an identity, the relevant knowledge and other ‘individualisedugds of an
individual would restrict such performances. For instance, in an online interviewgyera
cdl centreemployee explained how she interacted with few people that had profile names
such as ‘cool dude’, ‘handsome boy’ and ‘Delhi Maverick’, but couldn’t create any
online/offline connections as these Facebookers didn’t come across as ‘cool’, ‘dude’,
‘handsome’ or ‘maverick’ (as suggested by their profile names) duratekttalk. This
suggests that Facebookers gauge the genuineness/credibility of othegh tredous

means in the above case using ideal names such as ‘dude’, ‘handsome’, tharery

create an initiafavourable impression on others, but may not result in friending as
connections on Facebook are either informed by common interests, or previous ameracti
(Boyd, 2008).

In the study, | found that a SNS such as Facebook ig distinct online space that allows
people to perform role-play/imaginative play; the performances, inienaciconnections
and context of social network sites are tightly intertwined with other aspegéstaiipants’
lives (their likes, interests arpdeferences), which implies that most of their online
performances are closely connected to their offline selves. This suggesislthe identity
performances that take place on the fan page are not isolated, but are conscibatratys t
on individuals’ offline experiences/online activities involving people with whom thigitm

or might not share a connection.

Researchers such as Haythornthwaite (2007) argue that the online world Heses a c
resemblance to the offline world, as people displaylairkinds of characteristics, such as a

common language, support systemingicrisis, etc. For instancthe combination of two
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languages, Hindi and English, on the fan page suggests that ‘Hing-lish’ could betthe r
language of Indian youth. This suggests that such forms of compeatiated

communications (CMCs) intertwine with offline identities (Boyd, 2008) and a¢ as a

space to intensify social ties that are characterized by some form of offfineatmns

(Ellison et al., 2007). Hence, amé social ties do not necessarily take people away from
their offline world, but connect the offline identities and online personas in a way that
communicatebehaviouror selves that bear a close resemblance to offline social
experiences. Therefore, tbhaline world and the activities within are not a separate entity,
but are an extension of the offline world. However, as argued before, people may urport t
be anyone in an online setup, but in the case of the fan page, | observed that participants
perfam an ideal self or construct a performarso that a) it might not husther peoples’
sentiments and, b) will not show a wider disagreement to a popularly held view. This
suggests that users on the fan page care about others’ opinions/ideas andcanseathe s

a space to perform sociality and friendliness rather than showing hostility to a
caste/creed/culture. Additionally, it can be assumed that public display of an umpopula
identity is avoided on Facebook because it may damage an individual's fac
value/reputation. Therefore, an ideal self may prevail in an online identity, but the
personalized sefttributes and appearance (such as profile names, use of language in text

talk) of an individual would communicate traits and characteristics offlim&) identity.

Moreover, these online activities (often informed by offline life) perfornmeevierydaylife
have resulted in ‘place’ creatiomy second research questioaxamines how the MTV
India Facebook fan page has become a meaningful ‘place’ overtime. | fourteetheat t
page has become a meaningdfliace’ through a creation @ progressive sense of place
(Massey, 1994), routine activities and everyday practices (Tuan, 1977) and emvitahm

experience (Seamon, 1979).

Massey (1994) argues that a productive sense of place is built through an engaggment
‘elsewhere’, i.e. recognizing and intensifying a familiar sense ofl'lagthin a global
space. One of my research questions also addressed how local-global elememts anchbi

createa hybrid culture, such as MTV India; | found that these cultures are formedglthrou
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“glocalization” (Appadurai, 1996), which on the one hand explains how global culture tends
to incorporate elements of every local culture through global media @suathpting

foreign reality shows formats and remaking it to the suit an Indian audiende)nahe

other, how local cultures actively negotiate with the global culture and inedegorcal in

the global. For instance, MTV India and the MTV India Facebaakpfige-the official
Facebook fan page of MTV India -incorporated locality and were continuously eviolve

suit the Indian audienc&hebrand MTV was kept intact, and the focus on the youth culture
was maintained, with western formats refitted to budtan tastes presented by Indian

players (Cullity, 2002).

On the MTV India Facebook fan page, locality has been incorporated through posting
everyday topics (such as MTV programs, Bollywood, cricket, social/natissias) that
relate to Indian youth @ahMTV programs. Fans respond to such topics through liking,
sharing and commenting and exchange their ideas with MTV administratbcgleers. For
instance, Lalitaa parttime Disc Jockey from New Delhi, India explains how the fan page
serves a group déns that are interested in world music:

| listen to Rihana on MTV Late Night show, dance to Michael Jackson’s song that
features in Non-stop Hits and sing to Indian Sikh-Rabbi’s performance in MTV
Unplugged.

(Offline interview conducted withalita Yadav, January 13, 2013)

She argues that MTV tha- the glocalised product has-opened up a flow of global content,
which is remade to suit Indian audience, thereby creating a demand for such products
amongst the local audience. Both the chanvdlV India- and the fan page- the MTV India
Facebook -serve the local-global needs of Indian youth and provide a mix oflgkzdal-
content to fit to the Indian television audience. Earlier, when | mapped literaturé\sn M
India (see chapter 2), | explained how MTglebal strategy has always been to reinvent
itself in every market; for example, in Italy, the channel airs what Italiaesdikd in India,
the programming caters to what Indians like. | argued that MTV India can be wodeasta

hybrid culture that has formed through a combination of western formats and te Indi
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look. For example, Indians, by nature, are bilingual and by adopting iisimgn most of
the programs, MTV directly connects to the Indian culture of speaking Hing-lish. MTV
shows such aBITV Fully Faltoo(Totally Useless) anMTV Bakra(MTV Fool), are
creatively named (mix of Hindi and English) to connect to the masses. This suggdast
India and the MTV India Facebook fan page have adopted locality through a process

indigenizationand Iaalization and has created a familiar ‘local’ within a global space.

Furthermore] argue that damiliar sense of ‘local’ (place) is not ontgntredon the
globalization process; there are other important factors such as dwellingtibatdnd
environmental experiences (Tuan, 1977), which contribute to one’s familiar senseadf ‘|
(place). Tuan (1977) argues that a specific space can be transformed intoaa faliande’
through routine activities and everyday practices. Furthermore, the ‘plddag’ process is
informed byparticipants’ livedin experiences that create familiarity with a space, turning

into a ‘place’ (Seamon, 1997) for particular activities that are specific to them.

For instance, the following routine activities have transformed the fan page inticalpa

‘place’.

Firstly, the fan page allows fans to participate in various topics such ast,cBokgwood,;
social/national issues etc and has formed a particular ‘place’ to perforamimebs.

Secondly, the fan page hascome glace forgroup activities Samegroup activities that

are particular to Indian youth, such as Sunday Ritual, Bollywood Thursdays etc, are
performed on the fan page. For example, Sunday rikli@V Roadie®pisode’s discussion
performed every Sundajtghlights how the fan page has become a specific place for
Roadiedans who are interested in evaluating the tasks and participants of the show.
Furthermore, the ritual performed at 8 pm (at a specific time) also highlightsatfsein

which broadcast media and new media have combined together, and have allowed fans to
perform a new form of sociality. Likewise, Bollywood Thursdays are performesdhange

news relating to Bollywood movies, actors, their lives, etc.
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Thirdly, the fan page has becomplace byengaging ireveryday activities. In her

interview, Lalita explained how the fan page has become a specific site foriieactt is
through the fan page that she finds information on international music alboums and concerts,
and meets likeninded people who are interested in what she likes. Her routine experiences

have created an individual sense of place that has led to the creation of place.

Fourthly, the fan page has become a familiar ‘place’ through routine adip#irformed in
everydy life. In offline interviews, people explained how the fan page has incorporated
MTYV India’s local-global elenent and has offered a platfora),to provide feedback on

MTV programs, and b) exchange ideas and voice opinions on variozsliog

social/naibnal issues. Moreover, the use of Hing-lish andarastry greetings such as
Namastéhelps people to familiarize themselves with each other and initiate an interaction.

Fifth, the fan page has also formed a place through the sense of belonging-me#aseand
attachment gained through participation in routine activities through which fans have
developed mutual trust and created social connections and have promoted community
values. For instance, on the fan page, community values such as respondingtoeatco
directed to a particular fan is important (even if & sninor/major disagreement) because the
poster (individual who posted the comment) may feel ignored or other posters posting on the
wall post may feel that the responder is either inactive es dot care to respond to a

view/opinion exchanged in the form of a comment.

Sixth, the fan page has become a place for online/offline social bonding, which is built
through sharing and commenting activities. Participants share and exchandeoitieas
offline life and strengthetheir online connections, creating online associations that

sometimes result in offline meetings.

Just as the MTV India’s Facebook fan page has formed a particular plalce &ave
activities, it has also contributed to adiwvidual sense of place, providing a personalized
‘place’ for everyone’s routine activities and everyday practices. Thigestg that a

connection/sense of a place is formed through individualized routine activities atidgxa
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and may differ from individual to individual based jpast/present offline experiences and
cultural elements. Coming back to Massey’s (1994) concept of place, it can be conclude
that peoples’ connection to a place is informed by various elements such agldbaél
products (MTV), power geometry (in the case of the MTV India Facebook fan page, only
fans who an access the internet throudgioadband or smart phones can become familiar
with the fan page and create connections) and a personalized connection or sense’ of ‘pla
is developed through how an individual relates to a ‘place’ and his/her experiences are
formed through the performance of routine activities in a place. For instansehfat access
the fan page from a mobile phone will experience the fan page much differently thén peop
who access the fan page from the broadband. This could be an area of future research to
identify how a sense of place may differ, if people access online environmenight

various means such as mobile phonelfars that are portable.

The MTV India Facebook fan page place to perform sociality and enhanced

citizenry

Although Goffman’s (1959) cue management and identity presentation provides the basi
underpinning for my study and the framework &malysingthe results, my findigs are also
suggestive in various ways with respect to how people connect online and perforitysocial

In considering fans’ strategic interaction patterns with others, my studydes some useful
insights into the idea of an individual connecting to hundreds or thousands of weak ties (with
whom they do not share any connection) to fulfil their needs as compared to a handful of
strong ties. In the case of MTV India’s Facebook fan page, fans connected osishaf ba
shared interests and preferences amdl tise site to initiate, restore and maintain

connections through online/offline friending.

In response to scholars who suggest that the Internet has created isftatitsy
(Bakardjieva, 2004), and is a complete world in itself (Boellstorff, 2005%agdee with
their views and argue that online lives are more or less a reflection of peafflias selves

that may involve elements of s@énsorship or ideal presentation. During the analysis, |
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found that much of the fan page’s activity focuses on planning and discussing the
experiences of offline life. The kinds of activities performed on the fan pagswagest

that participants often draw from their offline activities. For instance, a &ticipants
explained how fans connect through a caguaéting— usually Namaste or hi/hello — and

take a conversation ahead, which is very similar to how people perform friendingrin thei
offline lives. On the fan page, fans strive to perform a self that is closelyatedrte their
offline self, however fas may take greater control of their presentation and represent an
ideal self as per the group norms or the standard set up by society. Boyd (2002, 2004) cal
this a‘collapse of context an opposite setting from the offline environment where users try
to influence others through online performance. In such situations, Facebookers age unabl
to act simply in the context of connections that one creates on the fan page, but also for the
public (fans and administrators) that exist on the fan page. But, on the fan page, people
perform an ‘ideal selfto offline identities to hide a stigma obahaviourthat may not be

apt in public or may hurt people’s feelings, suggesting that the site is used tcbdosib
interaction and perform online/offline friendliness through various online technigaes
instancejn his offline interview, Antonio, an aspiring model, explained how sometimes he
introduced himself as an experienced television artist to begin an interadtioanether

fan. However, later he told that he created useful/friendly connections badezl on t

information that representdds offline life.

Apart from this, there was an evidence of enhanced citizenry. The fan pageusedsas a
site to discuss social / national issues and raise an opinion in a public forum.nia offli
interviews, fans told that they joined the fan page because it provided informationows var
social/national issuemnd encouraged them to routinely participate by liking, sharing and
commenting. For instance, activitiedating to law and order, etc., were the most discussed
topics during the period of the study. In his offline interview, Ramactivist in Hazzare’s

campaign said:

When a protest is done electronically, it invites discussions and participation. And the
dynamics of Facebook fan pages are such that one cannot simply ignore what others

are doing. And as a result, there was a continuous sharing and liking of videos, posts
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and pictures, etc. on the fan page and profiles that helped the campaign to reach the
target people.

(Offline interview with Ramconducted on February 14, 2013)

Links to Hazzare’s campaign and online petition signing were widelylatezlion the fan
page and created the maximum number of fan activities in comparison to cricket and
Bollywood on the fan page, suggesting that fans used the site to maximize its reach and

increase awareness amongst peoplaniither online interview, Sakssaid:

| personally think that the Indian youth isn’t a homogenous group. Everyone has got
different denards, ideas and perspectives. | want a more stable and less corrupt
government, whereas others want a better education system and more college and
universities. want government policies that should bring about more job
opportunities and others want the freedom to enjoy life.

(Offline interview conducteavith Sakshi on January 2, 2013)

Sakshi explained how the fan page helps her express herself and share her Yigpesplé
that are unknown to her. This suggests that fans, including Sakshi and Ram, ha
appropriated the site to perform a unique set of activities that display theizareness and

active participation in dayo-day activities.

The norms and the culture of MTV India’s Facebook fan page can be summarized gs havin
a focus on issues thimterest youthThere is a preoccupation with posting topics, resulting

in turn-taking, which allows people to voice an opinion while creating connections with
people that they have found through the fan page, suggesting that the MTV India Facebook
fan page is not only used to perform sociality, but also as a site for society ctinstara

civic engagement.

Undoubtedly, Facebook and Facebook fan pages are becoming socially driven. This has

offered an opportunity to people to use the site for various kinds of activities, but in light of
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constant changes and the repeated introduction of new elements, Facebookdrgiase

elements for civic engagement and society construction needs to be studied further.

Significance of my findings to the broaxdacademic field

Drawing on previous fan studies (Baym, 2000; Jenkins, 2006), it can be argued that
‘fandom’ has been established as a field of study. Jenkins (2006) argues thdiadatfam

with fandom may provide an understanding of new forms of cultural production and
participation. Furthermore, Baym’s (2000) work on soaps and fandorthadtmediated
communication is not a space, it is an additional tool people use to connect, one which can
only be understood as deeply embedded in and influenctet lwhaily realities of embodied

life" (152). She argues that in studying fan cultures, a contextual appsoageziuired for the
study of the online communication used by a group of people in some circumstances for
particular activities. Returning to theaal shaping of technology perspective (discussed in
chapter 2), it can be argued that both the nature of media and the needs and desires of it
users shape the meanings and utility of a medium at a given time. Thus, drawirgpth
studies, it can be argued that digital communication technology provides a spaderio pe
new forms of fandom activities that augments social relationships and rediésdreation

of friendliness, new associations/connections and production of cultural artfdbtsugh

my study is in line with the findings of the above researchers, it combines fanatigs st

with placemaking activities (Tuan, 1977; Seamon, 1979; Massey, 1994) to explore how an
online ‘space’ created by such fandom activities becomes a ‘place’ thfaogharity’,

‘lived-in experiences’ and ‘localityMy study locates the MTV India Facebook fan page as
a meaningful online ‘place’, which is created through a) the performancergtiaye

activities; b) livedin experience created through routine activities; and c) a progressive sense
of place created through the familiarity with the elements of the placedgawee time. By
combining the work of Tuan’s human geography (1977), Seamon’s work on environmental
experience (1979) and Massey’s work on progressive sense of place (1994) thargue
online spaces such as MTV India Facebook fan page can function in a similar waynéo offl

geographical places and provide a space to connect with like-minded people based on
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common interests and preferences. Rstance, according to Tuan (1977), a place becomes
meaningful through routine activities. On the fan page, participants performtfatieson

a routine basis and have formed an association with the fan page and its elemenss (such a
the comment featuretc.), transforming it into a particular meaningful place. Likewise,
Seamon’s (1979) environmental experience, such as performing particiddreactin my
study, the Sunday ritual, Bollywood Thursdays, the 2’0 clock affair, bove transformed

the MTV India’s Facebook fan page into a routine ‘place’. Alongside, the usestdrwe
literature (Seamon, 1979; Tuan, 1977; Massey, 1994) in this study highlights how global
literature can be used to stuthcal elements that may contribute to the undaditay of

universal concepts such as plawaking.

Similarly, the fan page has become a place through the incorporation of |gekggey,

1994). By using Hing-lish language and posting updates relating to Indian ywukhTa/

India programs, the fargge has transformed into a place for specific activities that are
particular tofan page’s participantsi-urthermore, the use of the fan page to perform
activities relating to Indiaimess also suggests that the fan page has been transformed into a

particular place.

This unique ‘place’ creation suggests that a) fans have appropriated the faforpage
particular activities such as performing friendliness; b) the fan page easraasformed

into a particular ‘place’ over time through the performance ofine activities; c) and it is
formed through a mix of elements, which are necessary to create a famdarifrgful’
environment. In the case of the MTV India Facebook fan page, the elements sagalitys |
within the MTV India Facebook fan page helpedatefamiliarity with the fan page. The
familiarity has brought people together who then cre&teshnections on the basis of
common interests. These connections have resulted in routine interactions andyeveryda
activities, which transformed the fan gagto ameaningful place. Since these connections
were maintained through routine activities performed on the fan page, sucheactivit

continuously producelived-in experiences which are capable of creating a unique sense of

% Lived-in experiences are produced through performing routine activities atragjaee.
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place that is individual teach participant, suggesting that people’s attachment to a place is

informed by routine activities and relation shared with a particular place.

| argue that this particular ‘place’ can be identified as ‘Youngistaria@emhere Indian
youth draw on experiences from the offline world and perform activities onlinewdite
'stan’ means place and its usage in the above context illustrates how the farspage ha
transformed into a place over time through everyday practices such as paktiowledge-
sharing, performing friending and managing disagreements.

In addition, my study also highlights how CMCs sas Facebook interactions aaeate a
sense of belongingness to a site and may transform the site to a partecgap\y@r time.

This suggests thalaces are not mere physical territories (Massey, 1994), but can be a
complex mix of various elements such as local culture, routine activitiesnlesgeriences,
which can create a sense of place for a space/site, transforming it into a suaplace.

Hence, new media, especially Facebook fan pages such as the MTV India Facelpagle fan
can act like a ‘place’, created through routine activities and-iveckperiences.

The study also serves as an extension to Baym’s (2000), Mitra’s (1996 raddlks

(2000) findings, whose work illustrated how routine interactions and everydajyiesti
constituted community formation processes over the internet. | argue treasthEsmed

unique online communities are not only the result of like-minded people coming together on
a common platform and performing friendliness (Baym, 2000; Kendall, 2000) or displaying
a national identity; but are the outcome of plataking activities created through repetitive
routine activities (such as performing the Sunday ritual every Sunday or perdottmai 2’0

clock affair every afternoon), liveth experiences created through the performance of
everyday practices and a sense of belongingness to the place created oveittimg,a

‘stan’ for various online communés.

224



Reflections from the study

The value of this research is generated through my interpretation of thendataptoration
of ‘the dynamics of the researchesearched relationship, which is seen to fundamentally
shape research results’ (Finl&p02b, 534). Finlay notes that the reflexive analysis could
come into play] to ‘examine the impact of the research and the participantshostlearcand
on the research’ (p535). However, there are concerns, first is the reflerivéispect to the
resarcher’s social position; and second is the ‘interpretation and representation efgeopl
lives from the analytical foreground’ (p537). To respémthis, when writing this section, |
adapted Mauthner and Doucet’s (1998: 126-8) voamred relational ethod that allows a
reflexive account of the study, which, on the one hand, reveal my constructivist driven
ontological and epistemological perspective, and on the other, is concerned with the
correlation and asymmetry between my experiences as an ovsiisegaist and those of my

participants.

While researching the MTV India’s Facebook fan page has been a time takingeexbecis
difficult part was to study this local phenomenon from a distance. This gave statie of

a diasporic IndianAs an outsier (living abroad foalmostsix year$, | found that Indian

youth isactive andareinformed citizens of our nation, who use various sources such as fan
pagedo express opinions/ideas in a puldrena Although interacting with them online
provided useful information about the fan page and its uses, interviewing some of them in
offline life gave an insight about their association with the fan page and the connections they
formed through it. For a few, the fan page has become a site for friendlinessasvioer
others, the fan page is used as a platform to perform routine activitiesetisgieaific to

them. Through this study | found that the theme of Indiess has been redefined to an
extent where it represents unity and harmony amongst péapléstance, discussion on
social/national issues on the fan page highlights a public opinion and a social awakening
gained through the comments on the fan page. As an ethnographer, | distioaehed
activities performed m routine basis highlightf@rm of Indian-ness that has a sense of
‘belonging’ to the community of which they are part. Furthermore, it is throughttidyg,d
found how global products such as MTV and Facebook hybridise with local elgiidits
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India) to produce a localobal cuture (Appadurai, 1996), such as the MTV India Facebook

fan page that may haygacticesof theirown

In addition to this, the fan page turned out to be a home away from home. | could find
Facebook associates and other fans that wrote the same language and disesssed t
topics | was interested in. My journey as a particigastannsider)helped me to redefine
my own sense of Indianess thaallowedme to express opinions and shaeas from a
distance. It is through the performance of routine aaan the fan page, | understood that
performinganational identity is not limited to celebrating natiodalys,events or festivals,
but showcasing a feeling of ity via its favourite sports such as cricket, Indian cinema,

i.e. Bollywood, MTV prograns such aMTV Roadiesand social/national issues.

Moreover, this study helped me to regain the sense of place that | thought | iestrsiago
when | left India. Through the study | discovered thateaningful ‘place’ is created through
a progressig sense of place (Massey, 1994), routine activities and everyday prattiaas (
1977) and environmental experience (Seamon, 1979). Each faphalcar carries a unique
sense of place. In fact a relation to a place is built through routine astaitdeveryday
practices performed over a period of time. A strange space may become a ‘fanatiar’ pl
over time. For instance, the chair and table | have used for writing this, tthesscosy bed |
have slept in, and television as my only source of entertainment have contributed to a unique
sense of plagavhich | have gained over a period of time. In addition to this, | argue ideas
such as ‘no sense of place’ (Meyrowitz, 1985), ‘placelessness’ (Relph, 1956) maisnot e
because a ‘sense of place’ is conaddb its character, where the uniqueness of the place is
continuously reproduced in the process of social interactions (Massey, 1994jdIbe true
thatthe presence of mediated surroundings in a physical environment may ca@tbla’*
sense of place, but only derivatively, as such surroundirggenly ‘mere’ settings that allow
people to interact electronically; it does not affect the intimacy or neashassd in social

interactions.
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Areas of future research

As a practical (and method@ical) matter, &NS such as Facebook turns out to be
especially productive terrain for researching impression management, awg tie

researcher to examine online identity performance and find out how online activitnes of
online world are relatetb participants’ offline practices. Usirgoffman’s (1979)

techniques, such as impression management, cue management and the role,adtstigma
future research may be conducted to find out how various Facebook applications/features
(such as the sharaitbon, uploading pictures/videos) are used to create an individual’s online
identity. For instance, on the MTV India Facebook fan page, fans create anidatitity

by building appropriate face value by performing fan activities (like,esaad comment)

and adhering to accepted norms/values (such as responding to a comment, using
explanations and partial agreements to scale down disagreements).

My findingsillustrate that online identity constrien may incorporate an ideal performance
subject to thestandards set up by the society/participants. An area of future researtiveoul
the forms of identities displayed in regardteincorporation of ideal selves in online
performances that may be subject to different social situations such as tleedmgsy of

an identity within a specific group. For instance, on the fan page, fans acknowledpeyhat t
express/present themselves in a way that relates to their offline self, butyagtieed with
others, even if they strongly disagree with the idea/view posted by othersugbests that

the incorporation oénideal self into an online identity is informed by a) care and concern,
andb) friendliness developed through routine activities and everyday practicesvétpine
other online environments, an online self may be influenced by several factors (mg. off

identities) and need to be studied separately.

Moreover, Facebook underwent two major format changes after | completstuthys New
features, such as the timeline and security crengee added to fan pages and profiles; the
timeline is the new profile page design that includes a list of most recent updatdsianad
to a complete summary (photos, videos, status updates) of activities that have been

performed on one’s profile orrigpage. The new timeline only changed the way the news
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feed look on a user’s profile, hence didn’t really affect any area of my stumhgo\er, the
recent security changes in Facebook only allow members to send friend reqpestslée

who are either camected by a common network or are in the friend’s friend list (people may
send a friend request or a message outside of their networks, but it's usatdly &=

‘spam’, unless the user wants to see his/her spam messages or friend reggegssing

that Facebook promotes connections that have common links (such as common friends or
friends’ friends that have attended similar educational institutions etc). Marges could
occur on the site, and researching this @h&mnging scene must be an on-going process.

Furthermore, th findings of the study suggedbkat online activities are informed by offline
lives and the MTV India Facebook fan page has become a place for sucheadtmatinot

only allows people to create connections, but to perform online/offline finding based on
common interests that are discussed in the form of wall posts/comments on the fan page
Facebookers from other nations would likely have different sets of norms/pgactic
depending on the platform (for instance, in this study it is MTV India’s Faceboolag),p
theymaychoose to perform activities relating to their social/national issues [in the case of
Trinidadians, the social medium was ‘Fasbook’ (Miller, 2000) which allowed them to
perform activities that were central teein and their culture]. Moreover, the age range (16—
29) studiedn this thesisallowed the analysis of a range of practices that are specific to
Indian youth; studying a younger or older population may require other resegiiohds

and collecting data thanay have different outcomes. Furthermore, the norms of youth shift
over time; for instance, on the fan page, cricket is the most liked topic on the fan page
(Chapter 4); this may change over timAdditionally, the practices/norms practiced ba t

fan page may also chandeor instance, the norm of ‘coming back’ (re-logging on tofdime
page) may change as people may increasingly access the fan page from maajlsunkd

as smart phones/iPads, which allow them to be logged in 24/7. This may afifect the

immediate sense of place and will hence need further studying.

Perhaps the greatest strengthiref study is to understand the relationships we carry on in
digital forms, while providing a clear focus on how complex social and technological

dynamicsnteracts on SNSs and contribute to ‘plasaking’ activities. Yet this study

228



remains fairly firmly in an Indian, and largely urban Indian, perspective otadigi
communications. Though there are issues suaheggialities of accesdjgital divides, and
global differences in use of technology, these are not central to my stuabdition to this,
privacy has attained new prominence with the rise of SNSs such as Facebook and
GooglePlus, but is only mentioned in the passing. This does not detract, however, from the
value of this study for a researcher who is interested in establishing how spdices can

act similar to offline ‘places’ through placeaking processes.
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Appendix A- Quegionnaire for online interviews

Gender Male/Female
Occupation

Age

Place

Do you use broadband/mobile to access MTV India’s Facebook

Frequency and duration of visits on the fan page?

What time do you come online. Is there a specific time?

What topics do you like? What kind of topics you like, share and comment?

Ever had any issues with fan’s comments on the fan page? If so, how did you resolve them?

Have you befriended anyone through the fan page? Have you met those people outside the

fan page?

Would you like to add me in your friend list and meet for feeéace interviews?

Appendix B- Questionnairdor offline interviews
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Name

Gender Male/Female
Agerange 129

Profession

Connection Broadband/Mobile

Ethnic origin

Reasons for joining the page. What got you started?

Tell me about your overall experience.

Frequency and duration of visits. What do you typically spend your time doing?

What topics do you like, comment and share the most? Are theispacific topics?

Tell me about your discussions with other fans... who are these people, what do you talk

about?

How do you rate other fan’s comments? Are they friendly, sarcastic or rude?

Do you think by posting fan activities on the fan page, antity is reflected?

Do you see any relation in your online activities and offline life?

Have you set any particular privacy setting on your profile. If yes, whdtdd privacy

setting and why?
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Do you think MTV India is playing a unified role by providing a common platform for

Indian youth?
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Appendix C- Facebook Research Profile

About Neha

| am a PHD student at the University of Sunderland, UK. | am currently exapthre MTV
India Facebook fan page to find out what exactly people do online. | study variouseactivi
that take place on the fan page and illustrate how the fan page has become a sitéyof identi
performance (usually performed by showing interest, preferencesnagres and
disagreements in the fornfor the purpose of this study, | collect data ( wall posts and

comments available on the fan page) and monitor fans’ ayay activities.

Please note that | am ACTIVELY OBSERVING the publicly available pagesiyor
research. However, | am NOT collexg, identifying information (names, D.O.B.s, courses,
addresses). | am observing these pages in an effort to understand how thesevpages ha
contributed to the larger role of online community formation. Further, | am looking for
people who would be intested in talking to me igreater detail about their Facebook
experiences. Your participation would be strictly confidential and | am usinglpsgms

for everyone involved. No identifying

Information will be used.

If you are interested in being a part of my research, please contact me asibgvb
information.
Contact Information

Email: sunderlandresearch@gmail.com

Places Lived

Newcastle upon Tyne

Current location
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https://www.facebook.com/pages/Newcastle-upon-Tyne/113194725360629

New Delhi, India

Home town

Basic Information

Gender Female
Interested in Men and women

Languages British EnglishHindi, PunjabiandArabic

247


https://www.facebook.com/pages/New-Delhi-India/106517799384578
https://www.facebook.com/pages/British-English/105699189463486
https://www.facebook.com/pages/Hindi/112969428713061
https://www.facebook.com/pages/Punjabi/105606752807048
https://www.facebook.com/pages/Arabic/102745919768946

Appendix D- Ethical Gnsiderations

For entirely practical reasons, | decided to focus on young people who spokshEHgidi

or a combination of both. | also plan to conduct all my interviews in both the languages.
Prior to contacting any participant’s, | created a researcher profile wigkided a
description of me, my objectives, my intentions; my larger research intarestay contact
information (see Appendix C). The research profile also included atreenti statement
asking for wiling participants to contact me on the Facebook profile or the email given.

| also took into account some ethical considerations such as what is public and private
behavior and what needs consent and what doesn’t (Cavanaugh, 1999), and tried
incorporating these in my study plan. | adopted the following ethical guede(Mann &
Stewart, 200D

a. Data to be collected for a specific purpose.

b. Participants should have access to the information collected about them.

c. My profile stating information explicitly identifying me as a researcher witninto

monitor actions within the site.

d. Informed Consent —Since the MTV India’s Facebook fan page is a public fan page,
analyzing data available on the fan page does not need consent. However, data
collected througlonline and offline onée-one interviews needed consents of
participants who participated in the study. Inlo® data collection, it is critical that
the consent form uses clear, simple language as it may be awkward-or time
consuming for potential pacipants to obtain clarification. | used clear and simple
English to avoid any confusion and mentioned my email address/phone number on

top of the consent form for any clarifications. Finally, it is important that partitspa
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have the opportunity to say that they want to or do not want to participate in the
study. In my opinion, consent forms should provide two choices: one that indicates
consent and one that does not, | provided both. Following information were included
in the consent form: apformationabout the nature and purpose of the research; b) a
statement that participation is voluntary, including the choice to opt out of the
research at any time; c) information about the data collection method and the option
to agree/refuse to being recordedafuiplicable); d) a description of the extent to

which confidentiality will be maintained and an option to choose anonymity; €) a
description of any possible risks or discomforts to the participant; f) a psorof

any possible benefits to participamtathers; g) contact addresses and/or telephone
numbers for any questions about the research; h) an option to agree or refuse to
participate (signature of participant, date, signature of witness/researther
description of the intended uses, and disposal/storage and documentation procedures

for data including an option to agree/disagree with these procedures.

People who gave their consent to use their names and information, their offline
names are published along with the information provided, whereas people who ticked
the option of publishing information, but not names, changed names have been used
throughout the thesis. In addition to this, consent forms were uploaded in my
researcher’s profile under ‘notes’, which can be accessed by all the @antscip

Also, the consent forms were sent through Facebook chat option or were mailed
directly to online interviewees. Alternatively, the hard copies were haodgftlihe
interviewees before the commencement of offline interviews. Most of the consent
formswere either received through Facebook’s chat option /mails or were handed
back after the offline interviews, whereas a few of them were not receiled. T
possible reasons of this could be that participants found filling consent forms a time
consuming activity. They either forgot to return the consent forms or intentionally
ignored it. In such scenarios, reminder emails were sent to selected padicfpan

few of them responded back with messages such as ‘they are currently husy wit
college projects’ and ‘office projects’ and would respond later. In such cases,

changed names are used to protect the identity of participants, as verbal consents
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were obtained at the beginning of the interview and participants were informed about
the possible risks/benefits resulting from the research and how data would be used in

the study.

e. Debriefing although my researcher’s profile clearly mentions aims and objectives
the study, | debriefed all the participating fans in the beginning of an onfimedof
interview. This gives scope to the participants to discuss the nature of study and
raise any doubts/confusions they may have in regard to their role in the study.

f. The Right to Withdrawat all times, participants were given freedom to withdraw
from the study or destroy any information given any prior. If any of thevieisee
raised any ethical issues (such as the confidentiality of information) nsaitars
were dealt immediately to the satisfaction of the interviewee and records of any
information was destroyed. In online interviews, disruptions were involved due to the
slow connection or time zone’s difference, in such situations | always asked
participants’ consent to move ahead and continue the interview. The information
gained was either recorded on my researchers’ Facebook profile or tapkereito
was then transcribed wotd-word in Englisii* and the copy of the same was kept
safe in the locker. A few illustrations of online interviews and offline inesvgare
included in the Appendices.

g. Confidentialty — Researchers have a primary obligation to secure the information
obtained through participants. | used an audio recorder to record all my interview
and played the information only on my personal and work laptops.

h. Other safety precautions such as timggin public places, etc. were taken into

consideration to ensure my safety and comfort of both interviewer and interviewee

% The information gained from participants contained Hindi and English.
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Appendix E— Copy of Consentérm

RESEARCH ETHICS: SAMPLE CONSENT FORM

Identity Performance on the MTV India Facebook Fan Page
Articulating Youngistan, Performing Indian -ness

Neha Gera, Phd Student, University of Sunderland

UK Address- Faculty of Arts, Design and Mediahe David Puttham Media Centre, St
Peter's Way, Sunderland, SR6 0DD

Please Initial
Box
1. | confirm that | have read and understand the informa
sheet for the above study and have had the opportunity to ask
guestions.
2. | understand that my participation is voluntary and that |

am free to withdraw at any time, without gigi reason.

3. | agree to take part in the above study.

4. | agree to the interview / focus group /
consultation being audio recorded
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5. | agree to the use of anonymised quotes in

publications
Name of Participant Date Signature
Name of Researcher Date Signature
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a)

b)

9)

h)

Appendix FGlossary

Social networking sites (SNS): are sgoaiblic networks based on profiles with
articulated lists of friends and an array of hyperlinks, which serve totfogm

web of users. Example — Orkut, Facebook etc.

Facebook fan pages: public profiles created by organization/companies with the
intention of connecting people who are interested in knowing their information
and routine activities and campaigns. Facebso&an become “fans” by clicking

the ‘like’ button and form a part of an online network that specifically talks about
an organization, product or service. Fans post status updates (textual snippets
posted by the company’s moderator or fan); post likesestend comments

(textual snippets posted to the wall posts) to status updates; send messages to the
status updates and send individualized messages via message box.

Wall posts: textual snippets posted on people’s profile or a fan page by the
profile/page owner.

Facebook’s Like button : allows users to like status updates, comments, photos,
and links posted by friends/fans on the fan page or personal profiles.

Facebook’s Share button: allows users to share status updates, photos, and links
posted by friends on their wall, friend’s wall or on fan pages.

Comments: Textual snippets posted in response to wall-posts that usually form a
thread of discussion containing agreements and disagreements on various topics.
Face value: An individual’s reputation or esteem with others, created by using
online techniques by adding useful elements (such as using the fan page’s
language and style) and ommiting elements (such as serious disagreesents

of foul language etc).

Namaste: (or Namaskaar): A customary Indian wlgreeting people, meaning

‘may our minds meet’, and often indicated on fézéace meetings by folding

the palms in front of the chest. On the fan page, participants often use this

customary greeting at the beginning of an interaction.
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)

)

K)

Suggestion listOn Facebook, when friends are added to an individual’'s network,
their preferences/interests are shown in the form of likes, which then pop up in a
suggestion list placed on the right of the screen and invite people to like the fan
pages that have alreatdgen liked by his/her friend.

Hing-lish: A language that blends Hindi and English words and phrases, and is
generally used as a ‘conversation language’ in the urban and semi urban centers
of India.

Turn taking - The art of taking turns during an inte@ctithat allows each

member of a group of speakers to put forward an idea/opinion on the topic/issue

being discussed.
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