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Rising power firms – the
developmental promises and
challenges: an introduction

1. The promise and challenge of rising power firms
The notion of “Rising Powers” has recently become a popular topic of research and
debate in various discourses in political economy. The rise of China, India and Brazil
as economic and political “drivers” of the global economy has generated substantial
interest, both in policy circles and in academic research. China is now the
world’s second biggest economy and, despite recent dampening forecasts, promises
to grow at a significant pace (Henderson and Nadvi, 2011). Together, these
economies and associated firms have managed to sustain growth despite the
economic downturn, captured headlines in business magazines such as
BusinessWeek and The Economist, seized interest from consulting firms such as
McKinsey & Co and the Boston Consulting Group and ignited recent scholarly
interest on the internationalization of emerging country firms and international
business (Sinkovics et al., 2014a, 2014b). The notion of “Rising Powers” (RPs)
alludes to the proposition that the emerging countries with the largest economies are
increasingly having greater geo-political impact and challenging the global
hegemony of “advanced” economies (Hart and Jones, 2010; Sinkovics et al., 2014a,
2014b).

Firms from “Rising Power” economies[1] have increased their international
presence significantly both in “advanced” and developing countries. The
international business literature has paid growing attention to the emergence and to
the rapid growth of RP multinational enterprises (EMNEs), notably from the
“BRICS” (Ramamurti and Singh, 2009; Williamson et al., 2013). Much of this
discussion focuses on whether EMNCs are really “different” from advanced country
MNEs (AMNEs) and thus whether new theories or concepts are needed to
understand them. Two somewhat different perspectives have been articulated by
international business (IB) scholars. One perspective, largely based on the
application of the dominant OLI (ownership, location, internalization) framework
(Dunning, 1988; Narula, 2006) sees RP MNEs as a manifestation of catch-up efforts
by firms from emerging economies but with essentially imitative strategies vis-à-vis
incumbent advanced MNEs (AMNEs) (Guillén and García-Canal, 2009; Luo et al.,
2011) and thus as “copycats” (Luo et al., 2011). Thus, not only do they imitate, i.e.
clone, product and technologies of their AMNEs rivals in the initial stages of their
emergence, but they also follow essentially the same “recipes” or business models
for eventual global success (Ramamurti, 2012).

The other perspective sees RP firms as MNEs that compete with distinct
capabilities and business models. In particular some EMNEs, far from being
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“copycats”, have forced AMNEs to partly revise their dominant (and hitherto
successful) strategies with respect to product development. To this end, there is now
an increasing attention paid to reverse innovation and market focus (shifting effort
to the “fight for the middle”) (Brandt and Thun, 2010). Such EMNEs can arguably be
regarded as RP MNEs, as they can potentially significantly challenge the “rules of
the competitive game” and thus challenge the “hegemony” of AMNEs in global
markets.

The latter view also sees RP MNEs as having characteristics and strategies that
are potentially more developmentally friendly as compared with AMNEs.
Nevertheless, the development impact has not been a focal part of these discussions.
In fact, the discussion has hitherto been (at least implicitly) more interested in RP
operations in and interactions with advanced country economies. However, it is
noteworthy that RP firms have extensive and growing operations in developing
countries. For example “south-south” foreign direct investment (FDI) flows
have increased at a rapid pace over the past two decades, now accounting for 45 per
cent of all FDI inflows into developing countries (Inter-American Development Bank
(IDB), 2014). For the BRICS (Brazil, Russia, India, China and South Africa) the
percentage of FDI flows to less-developed countries (LDCs) is 50 per cent
(UNCTAD, 2013, p. 5). Also, there is evidence that firms from RPs are very active in
global value chains (GVCs) and global production networks (GPNs) (Azmeh and
Nadvi, 2014).

This special issue aims to redress the balance by specifically focusing on the
development implications of RP firms and MNEs. The perspective that underpins
the contributions in this issue is that even though RP MNEs may have capabilities
and strategies that are potentially development friendly, the realization of this
potential is quite challenging. The challenge can be manifested in possible
unequal distribution of benefits when RP MNEs engage in developing countries and,
perhaps more fundamentally, when attention is focused on broader non-economic
impacts in terms of social value creation and upgrading (Sinkovics et al., 2014a,
2014b).

This special issue takes a more focused view based on conceptual and empirical
thinking relating to RP firms within a development context. The papers in the
special issue constitute two broad themes: the first four papers look at the
capabilities and strategies of RP firms and MNEs, while the last three papers focus
on developmental issues, specifically in terms of linking to and insertions in GVCs
with emphasis on social value creation.

2. The changing face of international business: Novel capabilities of
rising power firms
The four papers grouped under this heading consider the capabilities of RP firms
shaped broadly by the broad economic and socio political features of their home
countries. Peter J. Williamson reiterates that the competitive advantage of EMNEs is
underpinned by distinctive innovation and reconfiguration capabilities. The second
paper by Jaya Prakash Pradhan and Keshab Das focuses on RP SMEs but adopts a
national perspective. RP economies are invariably large and somewhat
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differentiated territories in terms of social and economic development. This paper
links export success to “Rising regions” within large emerging economies such as
India. The paper by Peter Konijn and Rob van Tulder explores a distinctive market
entry and development strategy adopted by Chinese firms in Africa, namely
“Resources-for-infrastructure (R4I) Swaps”. The authors argue that this sort of
market entry strategy is unlikely to be followed by AMNEs. As infrastructure
development is severely constrained by inadequate resources in many African
economies, the R4I has potential promise in terms of beneficial developmental
outcomes for host countries. However, as the authors explain many factors could
undermine this promise. The final paper in this section is by Rory Horner and
focuses on the pharmaceutical sector. The paper explores how established MNEs
have responded to the perceived threat from RP firms by seeking to alter the
intellectual property institutional environment in key emerging markets. It
highlights the differences between India and South Africa. In India, most MNE
pressure has been in response to the emergence of an active domestic industry and
a patent law oriented towards generic entry, while the MNE priority in South Africa
has been geared towards maintaining MNE dominance and a system which leads to
generous granting of patents.

3. IB and GVCs
The three papers clustered under the above heading have a GVC dimension, in as
much as they highlight failures in upgrading, flag the disconnect between economic
and social upgrading and provide a novel conceptualisation of social value creation.
The paper by Zaheer Khan, Yong Kyu Lew and Rudolf R. Sinkovics explores
inter-organizational linkages and the extent of technology transfer and develops
propositions related to the linkages, technology transfer and upgrading of local
suppliers in developing economies. The paper finds that even though Pakistani auto
supply manufacturers have formed apparently strong linkages (in the form of
[international joint ventures] IJVs) with auto multinationals, advanced high-level
technology transfer has not actually taken place, due in part to the reluctance of the
of the IJV partners to engage in knowledge transfer. The second paper is by Joonkoo
Lee and Gary Gereffi. This paper illuminates how GVCs can advance our
understanding about MNEs and RP firms and their impact on economic and social
upgrading in fragmented and dispersed global production systems. The paper
underscores the complicated role of GVCs in shaping economic and social upgrading
for emerging economies, RP firms and developing country firms in general. Shifting
end markets and the regionalisation of value chains can benefit RP firms by
presenting alternative markets for upgrading. Yet, without further upgrading, such
benefits may be achieved at the expense of social downgrading. Finally, the
ineffectiveness of private standards to achieve social upgrading has led to calls for
synergistic governance through the cooperation of private, public and social actors,
both global and local. The final paper by Noemi Sinkovics, Rudolf R. Sinkovics,
Samia Ferdous Hoque and Laszlo Czaban provides a re-conceptualization of social
value creation in terms of the alleviation of social constraints. The
re-conceptualization clarifies the notion social value creation in terms of alleviating
the “root causes” (and not only the symptoms) of constraints that undermine or
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prevent social value creation. This clarification is critically important in evaluating
the notion of social upgrading in GVC/GPN contexts.
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Note
1. We use the “rising power” terminology rather than the popular “emerging market” and

“EMNE” terminology in IB, to connect to the broader political economy discourse (Nadvi,
2014) that is also concerned with developmental outcomes of economic activity.

References
Azmeh, S. and Nadvi, K. (2014), “Asian firms and the restructuring of global value chains”,

International Business Review, Vol. 23 No. 4, pp. 708-717.
Brandt, L. and Thun, E. (2010), “The fight for the middle: upgrading, competition, and industrial

development in China”, World Development, Vol. 38 No. 11, pp. 1555-1574.

213

Guest editorial



Dunning, J.H. (1988), “The eclectic paradigm of international production: a restatement and
some possible extensions”, Journal of International Business Studies, Vol. 19 No. 1,
pp. 1-31.

Guillén, M.F. and García-Canal, E. (2009), “The American model of the multinational firm and the
‘new’ multinationals from emerging economies”, The Academy of Management
Perspectives, Vol. 23 No. 2, pp. 23-35.

Hart, A.F. and Jones, B.D. (2010), “How do rising powers rise?”, Survival: Global Politics and
Strategy, Vol. 52 No. 6, pp. 63-88.

Henderson, J. and Nadvi, K. (2011), “Greater China, the challenges of global production
networks and the dynamics of transformation”, Global Networks, Vol. 11 No. 3,
pp. 285-297.

Inter-American Development Bank (IDB) (2014), Inter-American Development Bank Annual
Report 2013: The Year in Review, Inter-American Development Bank (IDB), available at:
http://publications.iadb.org/handle/11319/6422 (20 April 2015).

Luo, Y., Sun, J. and Wang, S.L. (2011), “Emerging economy copycats: capability, environment, and
strategy”, The Academy of Management Perspectives, Vol. 25 No. 2, pp. 37-56.

Nadvi, K. (2014), “‘Rising powers’ and labour and environmental standards”, Oxford Development
Studies, Vol. 42 No. 2, pp. 137-150.

Narula, R. (2006), “Globalization, new ecologies, new zoologies, and the purported death of the
eclectic paradigm”, Asia Pacific Journal of Management, Vol. 23 No. 2, pp. 143-143.

Ramamurti, R. (2012), “What is really different about emerging market multinationals?”, Global
Strategy Journal, Vol. 2 No. 1, pp. 41-47.

Ramamurti, R. and Singh, J.V. (Eds) (2009), Emerging Multinationals in Emerging Markets,
Cambridge University Press, Cambridge.

Sinkovics, N., Sinkovics, R.R. and Yamin, M. (2014a), “The role of social value creation in business
model formulation at the bottom of the pyramid – implications for MNEs?”, International
Business Review, Vol. 23 No. 4, pp. 692-707.

Sinkovics, R.R., Yamin, M., Nadvi, K. and Zhang, Y.Z. (2014), “Rising powers from emerging
markets – the changing face of international business”, International Business Review,
Vol. 23 No. 4, pp. 675-679.

UNCTAD (2013), World Investment Report 2013 – Global Value Chains and Development:
Investment and Value Added Trade in the Global Economy, United Nations, New York,
NY.

Williamson, P.J., Ramamurti, R., Fleury, A.C.C. and Fleury, M.T.L. (2013), The Competitive
Advantage of Emerging Market Multinationals, Cambridge University Press,
Cambridge.

About the guest editors
Mo Yamin is Professor of International Business at the Manchester Business School. He was
previously Lecturer in Economics, University of Manchester (1977-1980); Lecturer II/Senior
Lecturer in Business Studies, Lancashire Polytechnic (1980-1985); Senior Lecturer in
Economics, Nottingham Polytechnic (1985-1991); and Hallsworth Research Fellow,
University of Manchester (1990-1991). His current teaching interests are theoretical and
empirical aspects of the multinational enterprise. Mo Yamin’s research interests are: the
organisational nature of the multinational company; the role of subsidiaries in technological
innovation; and subsidiary autonomy and the advantage of multinationality. Mo Yamin is a
member of the Academy of International Business and the European International Business
Academy. www.manchester.ac.uk/research/mo.yamin

CPOIB
11,3/4

214



Rudolf R. Sinkovics is Professor of International Business at Manchester Business School,
UK, where he is Director of CIBER (Comparative and International Business Research Centre)
and MBS Director of Research. He previously held a number of visiting scholar positions,
including Michigan State University, University of Oklahoma, USA, and at the University of
Otago at Dunedin, New Zealand. His research interests are on inter-organisational
governance, the role of ICT and research methods in international business. Recent work is
geared at rising powers (RPs), emerging markets and drivers of economic change. www.
manchester.ac.uk/research/rudolf.sinkovics Rudolf R. Sinkovics is the corresponding author
and can be contacted at: rudolf.sinkovics@manchester.ac.uk

215

Guest editorial


	q9400315000209
	q9400315000210
	Rising power firms – the developmental promises and challenges: an introduction
	1. The promise and challenge of rising power firms
	2. The changing face of international business: Novel capabilities of rising power firms
	3. IB and GVCs
	Acknowledgement

	References

	q9400315000216
	The competitive advantages of emerging market multinationals: a re-assessment
	Introduction
	A framework for analysing the sources of EMNEs’ competitive advantages
	Research design
	Results
	Innovation as a source of competitive advantage for EMNEs
	International VCC as a source of EMNEs’ competitive advantage
	Offshore M&A as a source of competitive advantage for EMNEs

	Implications for theory and practice
	Implications for theory building
	Managerial and policy implications

	Shaping the future research agenda
	References
	Appendix 1: List of commissioned research papers included in the study (Each of the research pap ...)
	Appendix 2


	q9400315000236
	Regional export advantage of rising power SMEs
	1. Introduction
	2. Developing an analytical framework on subnational REA
	3. Inter-regional differences in Indian SME manufacturing exports
	4. Estimation issues, methods and data sources
	4.1 Fractional logit model
	4.2 Data source

	5. Empirical results and inferences
	5.1 Regional advantages in SME exports

	6. Conclusions
	References


	q9400315000259
	Resources-for-infrastructure (R4I) swaps
	1. Introduction
	2. Propositions for a resource bundling perspective
	2.1 A new approach to entry decisions
	2.2 The nature of the contract
	2.3 Resource bundling and the integration of non-market actors

	3. R4I swap as a particular mode of entry
	3.1 Historical roots
	3.2 China’s expanding engagement in Africa
	3.3 Preference of host countries for R4I-swaps
	3.4 Bargaining dynamics

	4. The contractual nature of a R4I swap
	4.1 Lack of transparency
	4.2 Doubts if it is a fair deal
	4.3 Potential conflict of interest
	4.4 Concerns about fraud and corruption
	4.5 Weak links with local economy

	5. R4I swap as a resource bundling strategy
	5.1 Infrastructure development is top priority
	5.2 Access to external finance is limited
	5.3 Strained relations with international financial institutions
	5.4 Key element in political strategy
	5.5 Opportunity for rent-seeking behaviour

	6. Conclusions
	7. Limitations and further research
	References


	q9400315000285
	Responding to the rising power “threat”
	Introduction: out of, and into, the “institutional void” – firms in emergin ...
	Emerging economies and IP
	Pharmaceutical patents and MNEs in India and South Africa
	India: MNEs’ struggle for institutional change
	South Africa: MNEs’ efforts to maintain broad patentability

	Conclusion: beyond the IP “Institutional void”
	References


	q9400315000301
	The mirage of upgrading local automotive parts suppliers through the creation of vertical linkag ...
	Introduction
	Conceptual background
	Linkages and technology knowledge transfer
	GVC and upgrading

	Research methods
	Illustration: automotive industry in Pakistan
	Brief industry background
	Created linkages, but limited upgrading

	Discussion
	Contributions
	Limitations and recommendations

	Conclusion
	References


	q9400315000319
	Global value chains, rising power firms and economic and social upgrading
	Introduction
	Governance and upgrading: complementary perspectives on the global economy
	GVC governance: driving, coordinating and normalizing
	Upgrading: economic and social dimensions

	Changing GVC dynamics and the impacts on emerging economies and RP firms
	The geographic and organizational concentration of GVCs
	Shifting end markets and regionalized value chains
	From private standards to synergistic governance

	Conclusion
	References


	q9400315000340
	A reconceptualisation of social value creation as social constraint alleviation
	1. Introduction
	2. Literature review
	2.1 International business
	2.2 Global value chain/global production networks literature and social upgrading
	2.3 The business solutions at the BOP and the mutual value creation approach
	2.4 Corporate social responsibility and the business and human rights debate

	3. Social value creation as social constraint alleviation
	3.1 A review of the concept of social value creation
	3.2 Reconceptualisation of social value creation as social constraint alleviation

	4. Conclusions and future research
	References


	CPOIB_11,3-4_Text_V01 156

