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ABSTRACT o

-

This investigation consists of the comparison of two newspa-

]

per aqendaé with their spbsequen; readers' agendas, to as-‘
'cgré;in the existence of thé agenda-setting process. Thirc-
ﬁeen henerié néwspaper topics, rank-ordered according fo
total colunmn 1inch space, were conpared Hith the public's
:raﬁk-orderipd‘ of interest in these topics. -Spearman's

Rank-Order Correlation cCoetficlents were used to. discern the
strength of the relationshipé. 8 )
Tﬁpuqh there were no ditferences fouﬁd between the simi-
lar and cross-agenda relationships, the fact that there ex-
ists a skroung correla;ion between the media and public agen-
das generally, provides support for the functioning of the
‘process. It was alSo aiscovered that an ayenda can be de-
fined as general topic categories as opposed to specific is-

sues, when making comparisons. o

Several contingent conditions, hypotuesized to influence
thelaqgnda—settluq process, Were investigated. The results
from several tests using Sfearman's kank—-order Correlation
and Multiple hegression procedures indicate that attention
devices, geoygrapalc proximity, And the obtrusiveness of top-
ics in the media tacilitate the media-to-public transference

of unews and wLntormataion. The rreguency oL readership and



demoéraphic characteristics of the individual were found to
enhance the public's receptivity_ of the newspaper's aqenaa.

Finally, a cumulative index of the contingent conditioné to-

gether, was found to help explain the variance of the publ-

ic's interest in newspaper content.

-
-

-

it e e -
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Chapter I -

Ilrnoputmxou~
1.1 - GENERAL DESCRIPTION OF THE STUDY o ‘

Over twenty years have passed since Bernard Cohen (1963:120)
outliged the central p;émise of agenda-setting in his text,
Ihe press and Foreign Bol;éz:_

The press 1s 'significantly more than a purveyor of
-information and opinion. It may not be successful
much of the time in telling people what to think,
but it.is stunningly successful in telling its
readers what to think about. And it follows fron
“this that the world looks gifferent +to differeat
people, depending not cnly on their personal in-
terests, but also on the @map that is drawn for

them by the writers, editors and. publishers of the
paper they read. . .

Many have conducted” ‘research in this area in an attempt
to formulate an accurdte model to describe the process. Es-
L

senﬁially, the theory of aqenda-setting states that the pro-

pinence of issues or topics in  the mass media influences

their salience among amembers of the audience. The telation-

ship between the media apd the public is both causal and po-

sitive, with media priorities becoming public priorit}es'

{Weaver, dcConbs & Spellman, 1975).
Perhaps no one has contributed more to the investigation
ol agenda-setting than Maxwell McCowmbs. He succianctly out-

lines fhe nature of the process 1in a paper he co-authored

Fa Ko Dbl
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— . : _ a : ; -
entitled Measuring the Cumulative Agenda-Setting Influence

-

of the Mass Media:

The central idea of aqgenda-setting is that the
- mass media through their day to day selection and
display of news influence our perceptions of what
are the important probleus and issues of the day
(dcCombs, Becker ‘and Weaver, 1975:15).

This descriptlon‘&@ludes[@u the fact that the agenda-set-

. . o ) 3
ting process involves the direct transference of onevws and

information trom the media to the puSlic. 'Houever, aqeﬁda—’
setting is‘ more than just a siaple cauise and erfect equa-
tion. The media do not only influcnce the bubiic's notioh
or what is importaant by publishing vast quantities of infor-

matiop pertaining to a specific’ issue or topic. Thef also

determine ‘the importance or that nevs and information
throﬁqh atténtion devices such as page.placement, the use of
headlines, .aﬁd pnotographs (Weaver et al., 1975; Shaw &
McCombs, 1977). By giving certain information more atten-—
tion, the media rank-order or pfidritize their content.. The
public leapns.hou much importance” to attach to this content
by the emphasis the media place upon it. ~As McCombs sug-
gests, a contingent factor of the agenda-settiny process is

the prominence and frequency of display of specifié content
A,

N

in tne media:

The agenda~-settiony 1dea hypothesizes thdat lssues
prominently displayed and rrequently ecsophasized
will be regarded as important by the media consum-
ers. In other words, the privrities the media as-
sign to issues are learned by tne audiences. This
is more than simple avareness. Media priorities
become to a certain extent, public priorities

(Eyal, Wwinter & dcCoabs, 1983:16).




1

3

t

. ‘: 4 . . .
However, media priorities do not simply become public

priorities by virtue of their display and emphasis in the

media. The public does not _adtpmatically“accept.this iankz;— 

ordecrinqg of issues and topics. - Many other contingent fac

tors are involved in the transference of an agenda from the

media to the public. Research - indicates thaﬁ both the ob-
trusiveness and proximity of an.issue or topic infigence the :
audience's réceptivity. of media content (HcComhg,. 1981a) -
How tne members of the audience use the information.atfects
its salience' as well,  Some issues are more prone to be
transferred to the public's agenda than others, depending on
an array of audience attributes. An individual's neced for
orientation,‘ frequency of intetpersonal discussion, amognt
oL media exposure, the medium.used, demographic characte;is—
tics, and voting disposition are several audience character-
istics that hafé peen iden{ified as influencing the agenda-
setting process (McCombs, 19&1&{. .

This suggests that there are numefous factors and condi-

tions that affect the deqree to which the media influence

the public. . Kather than beinq an assertion of direct cause

.

“and éffect, agenda-setting is_recoqnized more as an onqoing *

process whereby the nedia in association with other condi-_,
tions form the public's agenda:

Neither the concept nor the theory of agenda—set- -
ting is an assertion that the mass nmedia are the
s0le source of influence on the perceived salience
or public issues...No one contends that agenda-
setting is an all powerful effect of mass communi-
cation reminiscent of the old hypodermic theory of
nass communication. Agenda-setting effects often

e



have been demonstrated but they are not of

Agenda-setting is not an isolated phenomenon.

'sinply a proposition tnat the

consistent and major magnitude in all cmrcumstanc—
es (McCombs, 19481a:18,19). '

It is not

media affect the public's sa-

lience of issues and topics. It is a process that involves

many
"

influence of the media on the publitc.

concomittant variables and factors, facilitating the

As HcConbs (1981a:22)

points out, it is more a model of tramsaction among various

conditions causing varying deqrees

ence

Irom the media to the public:

In a transactional model the outcomes of ecxXposure

to the contents of the mass media are seen as the’

" results of a bargain struck by two active partici-

fluence of several of the

. volved in the agenda-setting process.

Late

pants, the mass nmedia and the .individuals in their
audiences.. From a traansactional point of view,
influence results both frncm the content of the
mass media and from the social situation in which
tnat content is scanned by each individual in the
audience.

[

of information transfer-

It is the ©purpose of this 1nvestigation to ‘test the in-
contingent conditiouns that are in-

This study will iso-

several of these factors and measure their lmpact on

the dagenda-setting process. bEssentially, two research gques-

tions will be addressed:

1.

What message or stimulus chdracteristics of the media

influence the level of interest by tne public, and

What respondent or response characteristics of

the

individual enhance the influeace of the media on the

public.
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‘While much research has been conducted on separate compo-
nents of thg'aqenda-settinq process ' (see: 1.3: Review of

_ . < " .
the Literature), seldom have investiqators inteqrated these

variables to devise a model that helps - explain the overall
functionil®y of the process. Thié study is not only a repli-
cation of past re;earch invthé fie;d.oanéenda—settinq, but
is also an inyestidation of thé influence that many of these
variablés ana_r;ctors'havé on the process. It is hoped that
by tgét;nq thé etfeéts of these conditions, a greater under;

' st@ﬂdinq of how agenda—-settinqg functions can be manifested,

'and a clearer picture of the agenda-setting model can be

formed. It is important to discern accurately the relation-

ship and influence amony all these different rfactors in ord-
er to contribute to a wmore sound theoretical explanation of

the agenda-setting process:

The idea of an agenda-setting function of the
press 1s a macro-notion of mass communication in-
fluence. But the movement towards a real theory
of agenda-setting has advanced the farthest in its
definition of the @micro-variables which specify
the contingeant conditions for this agenda- setting

influence to appear among individual citizens
{Shaw & McCombs, 1977:152).

1.2 PABRAMETERS OF THE INVESTIGATION
Th;s investigation will compare the nevspaper medium and
public agendas of City-A, a medium—size city in the nor-
theasterﬁ United State& having a population of approximetely
50,000. Extensive analysis has already pbeen undertaken fronm

tvo confidential wmarketing reseacch reports: The City—A

i

acapin i
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Newspaper Researcsa Survey (Hinter & Zamar}a, 1982), and A

Comparison of the Content or Newspaper=-X and Newspaper—Y
= )

(Kinter & Zamaria; '1933). Both the location and the nanmes

.0f the newspapers in this invéstiéation have been kept ano-

nymous to respect the confideatiality of the marketing re-'

‘ponts.
The sqfvevs ghed some light og the readership kehavior
and preferences of the people in tﬁis tvo—-newspaper communi-

ty. The results provide a comprehénsive overview of the de-

s

mographic breakdown of thé"community, as well as valuable

consumer information on the various reader subgroups: peo~
A Lo .

ple who subscribe po eitner one of the local newspapers:

Newspaper-X or Newspaper-Y, those who subscribe to both, and
those who do not subscribe to either paper. Bvaluation has

been conducted on the readers' «content preferences, and

their relative ranking of the two nevspapers in certain ar- |

€ds5 ol perrormance (see: Appehdix gi. These results const-
itute the public agenda.

TheAsecond feport 1s an extensive content analysis of the
two nevspapers conducted in three periods; beiore, during
and atter the survey pecloq. After a random sanple of wnews-~

paper editions was cnosen, eXdaustive analysis or all the

»

articles in both newspapers was undertaken. The articles
were evaluated 1n tne followlng categories; -+ content rora,
topicality, proximity, attention devices and type ot report-

ing. Also, the nunmber of items aud the amount of space de-




7

voted to specific topics was measured ' and .compared {see:

Appendix é). These flndlfgﬁﬁ{ipresent the medla aqenda.
.This study u111 compare the results of' the 'survey Hlth

the flndlnqs Erom the content’ analYSlS, the puhllc and med;a

aqendas respectlvely, to test uhether there is evidence of

.

the aqenda-settinq process. If the content preferenbes éf_

the reader subgroups cloéély-match thé rdnk—order;nq;pf'se—
lected general to?ic céteqories'from each of the newspapérs,
this uill ‘providé evidence that the aqenda—setfinq process
is takinq place, It is then possible to look at several of
the contlnqent condltlons thf{ interact with the wmedia and

.

tne audience racilitating the transference of an ‘agenda,

from the media ﬁo the -public. A .

In terms of the audience, evaluation will be conducted on
the newspaber reader .subgroups, the demoqtaﬁhic cnaracteris-—
1ics of the audience, readership frequency,. ané}the nedium
most frequently used for specific types of content (ne!spa-
perLs versus television). The variables fFrom the media aqg&;_
da that will be evaluated include the qeéqrdphic proximity
ot the topic, the obtrusivenecs of the topic, and the amount
and‘type of attention devices_ used. Ii is the author!s con-
tention that certain characteristics oY the audience and
nevspaper content enhanceé the acceptance of the media agenda
by the public. In order to come to a clearer understanding
oL agenda-setting, it is necessary to expand the agenda-set—

ting model beyond its current boundaries, and look at how

tne various contingent conditions affect the PLocess:
y

*
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The central proposition of the aqenda-setting
hypothesis is that an audience member exposed to a
given medium agenda will adjust his or ler percep-
. tions of the importance of issues in the direction
- corresponding to the amount of attention devoted
to those issues in the 'medium used. This state-
" ment of the hypothesis however is deceptive in its
simplicity; because of the lack of specificity of
the, process involved, the hypothesis does not inp-
ply the proper lover-order concepts nor the neces-
sary controls. Due to tnis lack of specificity,
particular attention must be paid to conceptuali-
zation and measurement, identification of possible
limiting gr contributory conditions, and correct
comparison ‘criteria (McLeod, Becker & Byrnes,
1 1974:137) . '

As Erbring, Goldenberg and Niller (1980:28,45) add, it is

the relationship amonqg all these factors that leads us to
most accurate definition of the aqgenda-setting process:

The underlying substantive principle is one of in-
teraction between .issue content in the media and
issue sepsitivities among the audience... media
coverage interacts with the audience's pre-exist-
ing sensitivities to produce changes in.-issue con-
cerns.. Hedia etfects are contingent on issue-spe-
cific audience characteristics; or, in other
words, issue coverage in the media serves ®@as a
trigqger stimulus to salience perceptions.

H

qotivation for analysing these specific Eagtors comes
from an extensive review of the literature. Hany research-
ers have dttempted to unravel ‘the agenda-setting formula us-
iny4 tné atoreaentioned contingent conditions in taeir analy-
sis. This investigation is limited in pact by thé
information available from the two data se£53 the survey and
the content analysis. The author bLelieves that the intorma-
tion avallable Lrom these sources 1s sutficient to construct

a theoretical frameworx ror the purposes of tue current re-

search.



1.3 REVIEW OF THE LITERATURE

The-fbllouinq'review_oﬁ the 1iteratﬁre presents a brief ov-

\

erview of the history of aqenda-setting research, leading up

to a discussion of the 'coﬁtinqént conditions that have been
investiqatéd. ‘ReSearchgrs Havé.discovéreﬁ the existence of
various factor§ that age linked uitq the media and the audif
conditions will be reviewéd. finallv, models of. the agenda-
setpinq process, appropriate for the current research, and
the direction that fdturé"investiqationé appear to be taking

will be discussed.

1.3.1 A Brief History ,
The earliest model describing the reiationship between the
.media and the public is khown as £he Hypodérmic Needle Theo~
Ly Ooi mass communication. It specifies that medi§ coverage,
both.directly and causally, affects the public's perception
of Hpat are the importaht issues or the dav; . The notion of
this Stimulus—response relationship betuegn the media and
the public was most prevalent between the World Wars when
the erriciency and eifect of propaganda was heeﬂ investigat-
ed. Winter 51981:1-2) succinctly outlines the nafure of

this model:

mass media content is directly transmitted or in-
jected into public minds and actions. Stimuli
pcovided by the media were widely held to elicit
massive public responses, due to the perceived ag-
‘greqate nature ot audiences.

ence, enhancing the transference of .a news agenda. These

e e e e e et e
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The notiop. that the .media a{f9ct‘-public coqnitiéns to
such an extent was soon dispelled bvﬁ|further iuvestiqation
intq the_various channels of 'cém@unicatién through which
meséaqes are transmitted. Perhaps the first séudv that at-
tempted .to understand these channels, ‘ and most notalbly the
frrst aqenda—settinq study conducted,__was‘ ﬁhe 1944 Erie

County, COhio voter survey. Lazarield, Berelson and Gaudet

¢ .

(1948) attempted to evaluate the -effect of the mass media on
individual choices during the 1940-Presidential election
campai&n. Geherall?, they discovgred that informal .personal
influen;e, or the interpersonal communication netuork, was
more“effective th;n newspapers and ;adio in shaping public
‘opinion and voting behavior. Research was beyginning to re-
cogynize the potential contribution of various audience at-
tributeslaﬁd an individual's preconceptions.on the formation
of beliefs and cognitions. No lcnger ueré the media consid-
ered to be the sole source of influence on the public. As
'Lasswell-g; al. (1942) polnted out, it ig boéh one's envi;
ronment, or in tuls case, the content of the piess, as well
as one's predisposition that determine an indlvidual's‘res—
ponse to incoming stimuli.

This led to the investigation of tae process by which tae
public's beliefs, attitudes and behavior were shaped. It
was during this period tnat Klapper (1957) tormulated the

Limited Effects Model or mass communication influence. Es—

sentially, this wmodel assumes that three ditferent factors



-
-

determine an individual's political disposition. "To ‘beqin
with, 1t was discovered that potential“vqters tended to be

‘more influenced_by group'ndrms as bpposed,to“media.cojeraqe;
'‘Peer associafiqn and_prevéirinq-ccmﬁunitv salience seened to
have much amore effgct'fhan the. media om an individual's be-
liefs and attitudes.;, Secondlv, thire was evidence of the

existence of a two-step flow of communication. Individuals

tended to be influenced by interpersonal discussion with

group opinion leaders Within their community. And fimally,

_seteral psychologqical concepts were identified that appéared
té have far greater influence thah the media on an individu-
al's set of priorities. éerhaps the mést significant of
tneée was the psychological concept of selective exposure
and perception.

Selective exposure and perceptioh refers to an audience
member's desire to peruse media conteht that will reinforce
nis or her: pre—existiﬁq saliences: and set ot lpriorities
(Shaw & #McCoabs, 1977). Berelson and Steiner (1964:529-530)
define it as an individual's preference for supportive rath-
er than non:supportive material:

People tend to see ahd hear communications that
are tavourable or ccngenial to their predisposi-
tions; they are more likely to see and hear conge-
nial communications than neutral or hostile ones.

Hore receantly, McCombs (1972:174) describes it as a pat—-
tern of hgman behavior:

.

actually a series of patterns at different levels
of behavior-that results in @paximum congeniality
between aun individual's existing attitudes and the
communication allowed into nis life space.
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Klapper (1560) "believed that the hediarhgd little effect
" on the attitudes and behavior of the public. . He felt that
the media served only to'reinfo:cé existinq-breconceptions

-

of ahdience members. . In other words, the aqenda-setﬁinq in-
fluence of the nmedia was minimalized by interpersonal di;—
cussion and the ;quStep flow. of communicationf

| Houeven; ‘many chdllenae'the idea that there is a geperal
psychéloqical preferenée for support;ve informatiqn. éeafs

and Freedman {1967:213}, in thefr critical review of selec-

tive exposure, state that fhere is little evidence that in-

'L

dividuals expose tanemselves only to néus content which is in
accord with their existing attitudes. Their research de-
monstrates that indivgduals practibe selectivity of informa-
tion at thé stage of iufofma;ion evaluat33h and not at the
stage of selectively seekiuq.op avoiding information. '
Individuals also expose themselves to information that
does not support their atfitudes. dhen individuals are ex-
posed to cqntradictorv information, they “generally sedrch
for reinforcement of one fact or the other. This principle
15 known as cognitive dissonance. Originally introduced by
Festinger (1957), .chombs {1972:175) later elabprated that
this psychological concept explains why seléctive exposure
does not'entirely limit the ageudda-setting influeqce of the
press:
The concepts of selective exposure and selective
perception are subsumed by the theory of cogynitive
dissonance. This middle-range theory (Festinger,

1957) asserts that the Jjuxtaposition of two con-
tradictory cognitions-peliers, attitudes, facts or

b



whatever-creates dissonance. ‘Because dissonance-
is psychologically uncomfortable, the existence of
very much dissonance motivates ‘the individual to
reduce it, and seeking out rexnforcan cognltlons

is one way.
b

It is important at this point to refleét on the premise’

of the aqenda?settind‘*mfoées§. Researchers. who arqﬁe»

against the pefvasive-ini;ueﬁce of the media contend that it

‘is these ofher psychological varidbles, such -as‘selgctive

perception and exposure, that more greatly affect ;hé atti-

tudes and behavior of the individual:  However, agenda-set-

ting posits that the media affect an individual's avareness

‘and,coqnition of an issue, rather than cause attitude or be-
havior change. Shaw and HcComps (1977:7) accurately discern
the difference between these two factors:

Attitudes concern our feelinqg of being for or
against a political position or fiqure. Cogni-~
tions concern our knowledge and beliefs about pol-
_itical objects. ' The agenda-setting function of
mass comnupnication clearly falls in this new trad-
ition of cognitive outcomes of mass communication.

Some. researchérs arque against the limited role of aqen-

da-setting. For example, Hinter (1979) suggests that aqen—‘

da-setting Plso influences attitudeé and behavior. Houéver,
most researchers -believe that the aqenda—settinq influence
is restricted to salience and cognitions. It.is the akbility
of the press to make people aware of its priorities thgf is
of siqnificance. Media coverage intluences an individual's
belief of what issues azglimportant rather than change their
opinion or position on these issues (Glavin, 1976) . As

Weaver, Graber, McCombs and Eyal (1981:5) ﬁoint out, this is

where the importance or the ayenda-setting process lies:

.»'\

ar
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cues transmitted by the mas; media MObt directly

¢~ influence audience coqnltlcgb or pictures of the
world, not attitudes and opinions about these is-
Sues and events. . The agenda-setting role of the
press refers to theée creation of pictures and what
"is contained in these pictures, not to what people .
think- and feel about the components of these pic-
tures. Concern-with agenda-setting shifts the fo-
cus away from  opinion formation and attitude
chande to an earlier state in the public opinion
process, the initiation of attention and the crea-
tion of coqnltlons.

’

Aqenda—settinq research began to pﬁoiiferate rapidly in
the early 1970t's. These early studies focused on political
issues and how the‘public decided who to vote for. The most
conmon hypothesis was ghat the media had a lot of influence
Qn .a voterfs_disposition. Kraus (1973), for one;' suqgests
that the mass media have much to do with one's political so-
cialization, or the process by which we 1learn about poli-
tics. B . |

What is fecoqnized as the first contemporary agenda-set-
ting 'study'elabordtes on this idea. HcComhs_ and. Shaw
(1972:184) conducted an investiggTion coaparing the publié
and wpedia agendas during the ?f; Presidential campaiqn.
They foun; a strong correlation between what undecided vot-
ers thouqht were the important issues of the campaign, Iand
the media agenda. Thils provided substahtial evidence of the
influence of the Qedia on the public, or, the dqenda—settinq
effect: ' !

. - R
In saort, the political world is reproduced imper-
fectly by individual news media., Yet the evidence
in this study that voters tend to share the medi-

a's composite definition of what is important

strongly suygests an agenda-settinyg function of
the mass media. "
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Much of the 1n1t1al research in aqeada-settlnq focused on
polxtlcal issues and- found a. varzety of’ explanatlons for 1ts

existence. For example, the aforementloned stnd _'nducted

by HcQombs and Shaw (1972) revealed that the aqenda-seftind‘

influence was strengthened by freguent use of newspapers and

television for bblitical'intormation, a -high perceived need

for inforﬁation, and a logw level of ihterpersenal discus-
sion. On the other hand: HuiiinS' {1973) study of the 1972
VPre51dentLal electlons found that the aqenda~sett1nq process
vas tacxlltated DYy a high level of interpersonal discussion,
frequent newspaper exposure, low Yroup memebership, and a
strong 1nterebt Ln neus. ucCombs and Weaver (1973) found
that the aqenda—aettlnq 1nrluence was most prevalent amonyg
those Lnd1v1dualb who were hlqnly interested in the election
and uere uncertain of their voting choice.

While many of the early agenda-setting studies cﬁﬁééh—
trated on political issues, research was also being per-
tormed on the transference aof other nonpolitical media con-
tent to the, public. Williams and Lacrsen (1977) caonducted
one of the first studies of agenda~setting using nonpoliti-«
cal issues in an oiff-election Year. Their findings indicate
that the agenda-setting process functions just as effective-
ly for nonpolitical content between elections, as for poli-
tical content in an election year.

Sohn (1978) also conducted an agenda-setting study gener-

alizing the‘'content to include nonpolitical issues. Assum—

i R S e af L K S e
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ing tﬁat _the aq;ﬂdg—settinq‘process vas not restricted to
political issues, he set out to test'uhether ihe media serve -
more of an orientation functionrfoﬁ thé consumer. In other
words, does the media agenda becoﬁe part of the personal
agenda of.ipdividuals, due to'thé{r need to be familar with

their physical and*coqhitive‘environment?
i . ’

" The results of his 5tudy indicate that the influence.of

press wWas ‘minimal, in reqards to providing the consumers
¥ith a sense of participation. Iostead, he proposed that
" the ﬁédia, particularly newspapers, serve more of an infor-
mation seeking function:
afﬁer people talk about 3 topic, they may seék out
more information about that topic, by reading
about it.in the newspaper (Sohn, 1978:337).
However, need ror orieﬂtation, as the concept is general-
ly known, is supported 'by many ofﬁér researchers as being a
contingent factor .in the dqenda~setti;q péocess {HcCombs,
1981a; McCombs, 1981b; Mceulre, 1974; ShaQ & McCombs, 1977;
Heéver, 1980} Weaver gi al., 1975). It refers to the indi-
vidual's need to orde; his environment, using the media to
help set priorities in the absence of his or hér own priori-
ties (McCombs, 1981b). - Shaw and AclCombs (1977) define three
other factors as havinyg nmuch inrluence on how many and what
kind of media meésaqes an individual will attend to; inter-
est in tne conptent, the uncertainty about the subjéct, aand

the effort required to attend to the Ressaqe. But they sug-

gest that overriding all these factors is the indavidual's
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.

.need to be familar with his or her surroundiags. The more

uncertain oneé is about the information and the more relevant.

it is, the qreater wvill be.ohe's need for orientation. And
© the qreater one's need for orieantation, the more susceptible

one is to the agenda-setting influence of the press (Shaw &

-
2 .

McCombs, 1977:109). . .

In their 1975 study of Watergate and the media,- Weaver et.

al. {(1975:461) delved into the role played by this psycho-
.logical concept in the aqenda-settinq PrLocess. Their re-~-
sults confirmed that the greater the need for orientation,

or the higher the uncertainty and relevance of the informa-

tion, ‘the closer would be the match between the media and -

public agendas:
Postulating an inherent curiousity "about the sur-
roundinq environment, need for orientation is the
cognitive analoque to the ancient idea that nature
abhors a vacuuam.

' The concept of need for orientation closely resenbles the
.coynitive audience orientation of the uses and gratification
approach to mass communication (Weaver, 1980). The central
prenise of this concept is that individuals use media con-

tent to facilitate information qaih, specifically in the ar-

eas of surveillance, voting guidance and reality exploration

(Biumler, 1979). However, the uses and gratifications ap—-

proach to mass communication is quite different * to agenda-
setting research. Inquiry is based on what and why indivi-
duals use tae media rather than what the media do to

individuals (Weaver, 1980).

ekt e e Reman e
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. Criticism of the agenda-settiug influence of the press
has generally focused on this .issue. In what order do these
events take place; do the media set the aqenda that is then
transferred to the publiec, or do imdividual interests and
use of the media determine what agenda the media will have?
" NcLeod et é;; (1974:136) dispel the second proposition, and
therefore the claim that aqenda-setting research is inappro-
. priate, by suqgqgesting that nmedia producers are not very
aware of their audiences' preferences:
The content of the media may merely reflect a sen-

" sitivity to the priorities of its readers. Given
the research evidence that shows media gatekeepers
to be relatively inaccurate in their perceptions
of their audiences, this may be an unlikely expla-

nation.

The invesgithiou cf need tor orientation established the
parameters for further research of the agenda-setting pro-
cess, This concept is recaoqunized as a $ontinqent condition
that 1interacts with the public and wmedia increasing the
‘agenda-setting intluence, rather than restrict itself to
testing the siaple equation that media priorities beconme
public priorities, fesearch began to 1Locus on the various
contingent conditions; those necessary for the wriect to oc-
cur, and tnose that ennance the process. As Winter
{(1981:42) states, the agendda-setting process involves much
more than the transference of a set of priorities:

We cannot simply state that media emphasis influ-
ences public salience, but must go froam there to
describe the ccntingent conditions- the ©role
played by the various time [rLame components such

as the wmedia and public duration; the differing
roles or i1ndividual issue areas; and . the ettects




of audience charactefistics- on aqendé4s {:;:;8'
etfects. , _ ' C}j _

T

1.3.2  Contingent Conditions—-The Media
Primary evidence of the media setting the public aqenda
comes from the attention devices used by the newspapers to

give specific topics and issues prominence. In one of the

earliest studies using content analysis research technigques,

Lasswell et al. (1942) defined prominence as availability

to attention in different parts of the newspaper. Evident-

ly, these attention devices transform a set of media priori-

~
]

ties into a set of public priorities:

Newspapers clearly state their assessment of an
item through headline size and placement® in the
newspaper. The agenda-setting hypothesis asserts.
that audiences 1learn their topic saliences from
these judgments of news media, incorporating a si-
milar set of weiqhts into their personal agendas
(Weaver et al., 1975:460).

Budd (1964) devised an attention sScore; anh accumulative

measure of various attention devices associated with newspa-
per'coveraqe, to assess and compare the nature and direction
ot specific newspaper content. He hypothesized that certain
devices 1n a newspaper give an article prominence over oth-
ers, These devices include ﬁeadline size, preferential po-
sition on a haqe, page on which the story is published, the
use of accoumpanying photographs, and the length of the sto-

Ly. Scores were awarded if an article had any of these fea-

tures, which were then cumulated and compared (Budd, 1964).

191'
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The results of his study indicate that a high correlation .

exists between the space ameasurement of an article in column

inches, and the atteﬁtidﬁ_sco:e. Howewer, not surprisingly,

the attention score--the sum of the attention devices used
for specific content—--was found to be muchrﬁore discriminat-
inq (Buad, 1964) . |

It 'is i1ndeed apparent that evaluation of attention devic-
es can greatly improve one's aweasure of the p;iorities'set
by the media aqendé. Attention devices used by neusp;pers,
sﬁch as page placement, headline sizéf story length, and the
use of photoyraphs are examples of conditions thnat enhance
the agenda-setting pLaocess.

ucCombs and Mauro (1977) éonducted a study -to find out.
why 1individuals read certain stories in a nEeWSpapenR as op-
posed to o fers. ,Their'resgarcb focused on the cnaracteris-—
tics or the news story itself, to determine what most influ-

-

enced the level of ceadersnlp. A stimulus-oriented
perspective approach rrom the stimulus—respﬁnse model of
mass communication, was used in thelr study. This mcdel po-
sits‘thdt the structural and coutent attributes in newspa-
pers will directly increase interest 1in the content, and
therefore increase readercship. These attributes daclude
neadlines, page position, form and source of the stdrv; size
of the text, topic and qeographic siqnitlcanée, and the use
or photogqraphs. Atter performing a series of comparative

statistical tests, they discovered that page location aand
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size of the text were the - key overall predictors'of ‘newspa-

per readership (McCombs & Mauro, 1977).

MKany others have devoted their efforts to find out what

types‘of attention devices most attract readership of news-—

paper content. Results and conclusions have varied. Stanm

and Jacoubovitch f1980} discoveréd that individuals are mofe

prone to attend to attention devices than they are to read-

actual news sSwories. The results of their .study suggest-

.

that 1n general, the qudlences read twice as many.headlines

and view pany more photographs than they do uritteh captent.

Bain and Weaver (1979) conducted . a study toc determine

readers' reactions to the layout design of a newspaper.

Their analysis prowides the following results:

1.

All

Iﬂdividuals nore closely follow an ;rticle that is on
one page -as opposed to coutinuinq or 'jumping' to
another page;

Headline size and placement qreatly atfect the audi-
ence's attention;

Larger 'pictures as opposed to smaller ones are mnost
successful 1in attrabtinq readers to an accompanvinq
story; and |

front paqge stories receive the most attention from

'the audience. -

these factors and others trom the aforementioned stu-—

dies atffect the individual's interest in and readership of a

newspaper. It can be surmized that they also have an effect
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on the public's - attention to and salience of this content.
It-is evident that the media, through various attention dev-

igces, have a very powerful role in determininh what content

the public will peruse. 'Thouqh differences exist as to

which devices are most eifective, there is no doubt that at-

“tention devices generally do affect the public?!s intefest

and readership. Consequently, tney have much input in shap-
inq'media priorities, which in turn become the public agen- '

da.

Another component of newspaper content that has been

_identified as a contingent conditicn of the agenda—-setting

process is the obtrusiveness of an issue. Obtrusiveness is
defined-as the relative importance and proximity that infor-
mation has to the public. McCombs (1981a:8-9), referring to
definitions provided by Eyal,' describes obptrusive issues as

"...those with wnich people have personal contact," and

unobtrusive issues as "...the remote concerns of public
opinicn for whicn the media are the primary, often only
sources, "

Zucker (1978:227) further elaborates by stating how the
obtrusiveness of an issue atrects its transference in the

agenda-setting process:
the less direct experience tihe people have with a
given lssue areat the more they rely on the nevs
media tor inforwation and interpretation in that
area. .

Unobtrusive content, or, in other words, issues or events

that do not take place 1n the individual's realm of experi-
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ence of_immediate environment, are more likely to be prone

'to £he aqenda—séttinq iﬁfiuence-due to the simple fact that

the news media are the only sources of»informatiéh.' Many

researchers have ianvestigated public issue saliénce of media

content én the basis of obtrusiveﬁe;s'and\ha&e provided re-

sults supportinqlth}s view (Erbring et'al., 1980; McCombs,
1981a; Williams & Larsen, 1977; Zucker, 1978).

The publicts dependepce on the media for information con-

\

cerning unobtrusive issues and events seeBs to closely re-

semble the '"uncertainty'. criteria of thé need £for orienta-

tion. Individuals, having no other source to verify or

interpret this information, accept the pedia's version. To

imply that the media have‘the abili#v to dete;mineAthe pro-
minence of this content simply by display seewms to be an ac-
curate assumptiop..'Theref%;e,rit dpPpears reasonable to con-
" tend that the ohtrusivqness of an isswue 1is a contingent
condition of the aqenda—éettinq process. Winter (1981:110)
discusses the varying elfect that the obtrusiveness of an
issue has on the dajenda-setting process:

For fully obtrusive issues such as the BEconomy, we
do not' need the wuedia to tell us how important
they are, e can see for ourselves every day and
hence there is no agenda-setting effect. For par-
tially obtrusive issues such as Civil Bights, we
rely on the media to 'cue' us to their importance,
but ve provide interpretation, and hence there is
a moderate agenda-setting influence. For the ful-
ly unobtrusive issues such as Foreiqn Affairs, the
media serve poth cueinq and interpretative roles-
telling us first to think, and then what to think
about,
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The qeoqrabhic proiimity of newspaper content is another
continqént.factor in tue-qqenda-settinq PLOCESS. Studies.
haée revealed that people are more dependent on the ﬁedia
for news pertaining to internationél and national as ofpposed*
Eo leocal ;ssues and.évenfs (Eyal, Winter & McCombs, 1983).
Results from manv'ceadér interest surveys also indicate that
the audience is mofe'interestqd in international and nation-
al news. An individual can learn much more from his or her
immediate environmeht,_the local eqvirohment, through vari-
-0OuS channels oL communication suc& as interpetsonai discus-

. ‘ Co ) <
si0n. -

Iﬁ terms of the dqenda-setting process, the qeoqraphic
proximity of the news seewms.very closely related to the ob-
trusiveness of “Redia content. The more distant the event or
issue 1s from the individual's environment, tae moré uncer-
tain one is and therefore more susceptible to the influence
of the press. This reinforces the notion that proximity is
a contigent condition ot the daqgenda~setting process.

balmqreen and Clarke (19f91 specifically studied the in-
fluence of qeoqgraphic proximity oL an event or issué on the
agendda-setting process. They hypothesized that the aqenda-
setting influancé would be weaker for‘local 1ss5ues due to'an
individual's apility to observe local events, the existence
of local ingefpgrsonal communication netwofks, and heavier

media coveraqe of national and international issues. The

results of their study revealed that individuals do indeed
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rely‘mo;e -on the media for .pnational and international is-.

sues. Individuals have qreater access to local issues

‘through interpersonal discussion and direct observatiqg,

Though the news media may help one to knpow and understand

the world beyond his or her irmediate environment, the pqu

)
v

ture presented is not necessiarily accurate or complete. The

media provide only So-'much space and a limited amcunt of at-
tention to any one ;ubjeﬁt. As. Cohen (1963:98,100) states,
distortion of the significaﬁce of issues and events may be
an Lnherent componént of the press: .

One could arque, for example,$hat heavy concentra-
tion oh a few news items 1s undesirable precisely
because it pushes other items out of the readers!
sight and thus creates a 'distorted' environment
of articulated interest and opinion...Por those
hany people who depend substantially on the mass
media for their basic and continuing picture of
the international environment of foreiqn policy,
even a carefulEEeadinq of foreigqn policy news may
convey an image of an endless succession of prob-

lems having little SyYsStematic relationship to each
other.

Several contingent conditions that are specifically asso-

"cirated with the media in the agenda-setting Process have

been identified. Attention devices used in newspaper cover-—
age, and the obtfusiveness and qeodraphic proximity ?f an
event or issﬁe all help tc explain the nature and deqree to
which the media inrluence public priorities. It is now ap-
propriate to assess the various conditions that interact

with the audience to facilitate fhe agenda—-setting process.
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‘1.3.3 Qogtiggent goggitiogs—;gbg Audiepce

Traditiondily. aqenda-settiﬁq research has focused on the
'mirror—imaqé' model of media effects. This consis;s of
comparindhthe rank ordering of issues‘ in the”me@ia ‘to the
public andqd attenpting to evaluate the deqree'to*uhich media
emphasis aifects the public¢ salience of these i§sués (Ecbr~-
ing g; al., JQdO). However, mwany have begun to characéerize
the agqenda-setting process as more than simply a stimulus-—
résponse rodel. Many contingent ccnditions of the audience

have been identified which are linked to the process. These

include individual motivation for -readership, frequency of

v

. A
readership, the medium used, and various demographic charac-

teristics associated with the reader.’ However, utefore these
conditions can pe discussed, it is important to understand

exactly what the audience agenda is.

Heasuring the audience agenda is a complex proceduyre. .It
qeherally involves questions such as8; "what is tfhe pmost im-
portant issue of the day" (Eyal et al., 1333:218). This
question can pe addressed at different levels of an indivi-

v

dual's awareness. ' McLeod et al. (1974) propose that public
salience of issues functicn on thre; distinct levéls; the
intrapersonal agenda--the individual's personal set of cou-
cerns and priorities, the interpersonal agenda--what the inp-
dividual cohsiders his friends and dacquaintances regard as

important, and tne perceived community agenda--wnat the in-

dividual thinks tane caomaunity regards as important. The pe-
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dia affeétrpuhlic salience of issues in varying.deéréé# de-
‘pending at Hhich‘ level the question is beiﬁg asked. Eyai.
(1979:5-2) contends that the %gendafséttian'proéess func-;
tions most efﬁectively at the intrapersonal and interperson-
al levels: | |

' According to the aqenda;setting fbrmuldiion; both
intrapersonal and interpersonal perceptions are
initiated by media stimuli, although it is plausi-
ble that other factors in one's social and infor-
mational environment could affgpt' perceptions of
what is important.

genton‘aud Frazier (1976) State that the audience retains
infﬁrmapion at three different ;evelg. The individual aé;
quires either a g¢general awareness of isSues; awareness of
' subissues, or anhunderStand}nq or specif;c informatioﬁ about
subissues from perusing media content. Their findings indi-
cate that the media have ﬁhe. most pronounced effect at lev-
els two and three of inrformation retention. This appears to
suqgest that the media nct only transfer an aqenda,.but al$§
the meaning Of 1ssues within that agenda to thg puhlié.

DeGeorge (1981) outlines three difterent models that are
commonly used to describe ghe relationship between the media
and public agendas. . Bach model is thought to explain the
aqenda—settinq_process when certain audience conditions are
met. The awareness model exigts when the individual is pri-
marily aware ot those issues and topics which are reported
by'the media. It best explains the aqenda-setting‘ﬁrocess

when there is low media exposure and not a great deal of in-

fluence from intervening variables. The pricrities mcdel is
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- --said to exist'-uheh‘theré'is evidence of a direct transfer—

2

ence of tOplCS trom‘the media to -the. publlc aqenda. It hest '

explalns the aqenda—settlnq process when there is. a hlqh de—‘
gree of medla emphasis and public exposuré, and a'great deal
of influence from intervening variébles. The salience nodel
exists when thé péblic assigns a set of weights, similar to
the media, to certain topiés. It best explains the agenda-
setting Process when there is either a high~low or low-high
level of influené? beéween the ﬁedia and intervening varia-
bles,

As the aforementiohed mcdelsﬂsudqest, thereAis much diﬁ—
ferehce oflopinion as to uhat-constitﬁtes the public éqenda{
and‘ho€7it is ﬁéfined; .Havever, ; coumon thenpe thrbuqhout

all these models is the notion that’ lntervenlnq variables,

or contlnqent COﬂdlthDS of the dudlence, have an effect on

" the degree to wWhich tue agenda-setting process fuactions.

Consequently certain attributes of thégagdience; their media
behavior, or way they read lewsSpapers, and their demoqrapiaic
breakdown, are worthy of Ceview. ' .
Hany have investigated why reople read the nevspaper.
For exaaple, BeCombs and Einsiedel (1980:106), discovered
that readership behavior is based on an rndividual’s notiva-

tion, attitudes and ccntent preferences:

In sua, the act of newspaper reading is npot an
isolated act but a behavior that has to be vieved
in the context of an 1nd1v1dual' motivation for

reading a hewspaper, nis or her attitudes toward a
particular newspaper, and the individualt's inter-
est in reading specific types of information. Aall
three stages help explain why a person reads a
newspaper.



Their results:reveal that two of the most common reasons
given for reading a nevwspaper are to keép,up with the latest
events and ‘to find'Eut_ what is important. Individuals who

ﬁvgaveﬂthgse responses tended to read £he newspaper more often

' than others. fﬁdi?idﬁélS“iho*responde&i_@ha; they read the

.ﬁeuspaper for specific contents, comic strips for examﬁié,
read less frequently. . '‘Bvidently, individwals who read more

are most influenced by what the newspaper decides is a "la-

test event" and what it deterwines is important. These in—

'diyiduals are most affected by the media agenda ard most

.a’.\.‘ .

prone to the agenda-settiang inflﬁence of the press (McCombs
‘and Einsiedel, 1980).

McCombs {1981a) suggests’ that it ‘ié interest in what is
happening in the iorld as well as need for information use-
ftul for your daily~iite that detérmines the quality and
quantity of newspaper readership. Burqdon, Burqoon arnd Hii-
kinson (:;81) further elabbra?e this ;pﬁiﬁt by stating that
interest in topics and the E}gquency of readership appear to
be synéhymous. The level of readership, and therefore sus-
ceptibility to the agenda-setting influence, is equal to the
level of interest in specific newspaper content. ' In othgr
words, evaluating level of interestﬁin nd&spaper content in-
dicates the public's salience of the media agenda.

Lyon and Bennett (1980}, in their siudv\of newspaper

readership patterns in non-metropolitan communities, review

several recognized theories of readership behavior that help

kg
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£o explain an individuwal's motivatiou for réadiana.ﬂewspa;
per.’ éhese theories include: market seqmentation o# deﬁO*
.graphics; the-media'enviroﬁment or media giposure:\ the so-
cial structure of one's envi;onmént or comnunity qriénta;
tion; uées and dratificatioqs or motivation and n;ed
tulfillment; ‘aqd content:p:éferences or readership of spe-
‘cific ﬁeﬁspape;_;temst lThe theocies most 6ften corroborated
by other researchers ;s.béinq cdntinqent-conditions of the
agenda-setting process are: the level of nedia exposure and‘
the demoqraﬁnic characteristics of the individual.

Glavin {1976), for one, states that the frequency of
readership bontributes‘ to t;e agenda-setting process. He
discovered that a per'son uh& reads more often is most likely
to adopt the agenda of the press. Shaw and 3cCombs {1977)
alsb support the idea that individuals who are more fre-
quenély exposed to media content are most influe?ced ky the
agenda-setting process.

Evyal (1979) 1s ©perhags one of the few who debates this
proposition. 1In his ;tudv comparing the ditferences between
bign and low @medla users, hce discovered that the level of
media exposure did not influence the public's perception ot
what was important. Instead, the éqenda—settinq influence
¥as more cbntinqent on the tyhe of 1ssue. houever, thouth
there 1s evidence that suppérts his view that the influence
of ghe press is contingent on the type of issue/f this does

not fnegate the possibility that the level of media exposure
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also contributés to the puhlic's‘saliénce of the media agen-
‘da. A great %splhmore research, as has been noted, seems to

support this view.

FPinally, various demographic characteristics have been

found to haﬁe an effect on the agenda-setting process. Bur-~-

goon and Burgoon (1980) ‘discovered that age, incoze, and to

a lesser extent, education, bore a siqnificant relationship

to readership of a n@uspapér. The relationship  between

reade;ship‘énd these three demographic variables is direct

and linear: 'thé‘oidef; vealthier and more educated one is,

the more he or she reads. Wright (1975) also contends that

demographic characteristics such as sex, age, education and

income help explain neusp;per readership.

Though many researcher§ have supported the view Ehaf the
demoqraphic characteristics of the audience contribute to
the agenda-setting process, some have qualified this propo-

“sition. For examplg, Genova and.Greenberq (1979) sugqest
that it is erroneous to assume that the interest and reader-
ship levels among high or low-educated groups of people is
the sane. There are many individual differences of media
consunption within these tuol YLoups. Gollin_and Salisbury
(1980) state. that demographic characteristics of the audi-
ence only explain a relatively swall proportion of the total
variance in newspaper readership frequency.

These arquments suggesting th&t the infiuence of demo-

yraphic characteristics on the " agenda-setting process is

e e

et ekt
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limited are justified to-a certain extent. However, they '
tend to beqgin with the premise that it is &emoqraphic char~
acferistics alone that determine the reCeptiveﬂéss -of the
indiQiduél t& the‘press.- As-other :esearch‘has pointed.out,
these are just one cf many. factors that contribute to the
agenda-setting process. Demographic characferistics of the
audieqce are just one of'severdl other contingent conditions
that enhancé the transference of a media aqehda to the pqpl-
ic. Bpth an indlvidual's.motivation fdr perusing the media
and an individual's frequency of exposure to the media are
‘alsquudience attributes that appear‘ to reinforce the agen-

da-setting process.

1.3.4 Hodels of the Agenda-Setting Esgggéé

Several models that ﬁescribe the agenda-setting process have
been formulated that include the aforementioned ccntingent
conditions in their design. Other models have been con-
structed to investigate alternate nedia and audience attri-
butes 0of the agenda-settiogy process. For eiample, the queé—
tion of what medium to use in evaluating the agenda-setting
process has often been raised. Glavin (1975:53) points out

that there appears to be greater evidence of aqéifa trans-
ference from newspapers as opposed to television:
some of the characteristics of television neus
make it less etficient as a teacher of the rela-
tive lmportance of issues. While a newspaper
‘reader can proceed atnhis own pace, rereadiang and
thinking again 4about ‘inrorpation 1f he desires;
the television viewer must rollow a series of sto-
ries presented in rarid succession.
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'HCLgod et al. = (1974) conducted a study to- a=sess the
influence of aqenda sett;nq from specxflc media. - The re-
sults from their study indicate that the medium Uhlch res-
pondents cons;dered to be their most important source of in-~
formation was the medium that most influenced their salience
of issues. Newspapers hy far wvere found'to have the most
ﬁcominent agenda~setting influence. McCombs (1981a;12), el-
aborating on Glavin's idea, suggests that khis is due to the

fact that newspapers provide more and better coverage of is-

sues than does ﬁelevision:

Aith their larger neushole, newspapers can feature

articles in the back pages early in an issuels

life cycle. Television coveraqe is more like the

front pagqes. Over time the newspaper reader is

likely to be exposed to wmentions of nmost issues

- ‘many more times. than is his counteérparct in the TV
news audience. . o
Many studies also have compared the agenda of tub newspa-—
b

pPers to their corresponding reader subqroups. Tradi tional-
ly, results have shown that the content of newspapers com-
peting in the same market arca, does hot vary'siqnificantly.
One of the first studies to compare the content of tvo rival
newspapers revealed a similarity of content devoted to spe-
cific subject areas (Bigsan, 1944) . Weaver and Mullins
(1975) é&scov;red few dirterences in content, but many dif-
ferences in newspaper format and attention devices existed
between competing daily neEwspapers. Hicks and Feathersons'
{(1974) study of competing daily newspapers found similar

Lesults to Weaver and Mullins: no differences in content,

but differences in format amnd 1angp/65/:§e nevspapers.
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Clearly, one‘expécis'to find a diversitﬁ of‘nevs content .
in ajtuo newspaper cdmhﬁnity. It seens reasonable to assume
that competition would exist to scoop one's rivai in such a
competitive market. Hovwever, media abundance does not ne-
cessarily imply media diversity. As Doﬁohhe and Glasser
(1978:596) discovered 1n their study of two competing nevs-
papers, ‘standardxzaﬁion and homoqenity of news content is a

current reality:

We have uncovered ccnsolidation in news sources,
the demise of independent newus sources, and an in-
creasing standardizaticn in story orientation. If
one of the major functions of‘a newspaper is to
interpret distant events in a local context, then
the evidence we nave put forth suggests that there
is little chance rfor this function to survive in
smaller newspaper markets.

’

However, it is possible to f£ind varyingy media agendas in

a competing heuspaper coniunity, thougn most research has

provided evidence to tne contrary. Newspapers fuﬂction on
various critical dimensions. Burgoon and Burgoon {198 1)
outline these as beiny; icmediacy and thorouyhness, local

awareness, redundancy and entertainment, and social exten-
sion and gossip. A study they conducted found immediacy and
thoroughpess, and local awareness to be the most important
functions for a Quccessrul néuspaper, iu terms ot readership
levels. They suygest that Lf each of these tunctions 1s
performed by a ditferent newspaper in the sSame community,
there will be a substantial diirference in the nedia aqéndas
ot both newspapers. In other words, if two nevspapers in

the same coammunity each satisty a separate tunction, ® they
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vill be fournd to have different agendas. This would result -

in a segmented audience; individuals who read one newspaper
“ N . L :

vould be to compare the gedia agendas of each newspaper to

the public agendas of each respective reader subgroup.

Tipton, Haney and Baseheart (1975) were perhaps the first

to test this cross laq media-public relationship. .Essen-
tially, evaluation consists cf comparing the relétionship
hetueéh Media-1 and Public-1, and Media-2 and Public-2. If
the results show stronqer agenda relationships than hetueén
uedia-lland Public-2, and.Media-2 and Public-1, then there
is gubstantial evidence that the aqenda—settinq.process does
exist. In order to obtain successful reéults, the two media
agendas mnust be diésiﬁilar (Micleod et g;;, 1974) . | As Bur-
goon ?nd Burqoon (1981:37) point out, media agenda differ-

ences can exist:

- -

In nmultiple newspaper markets, - one may find that
the various papers can and have segpented their
audiences by each focusing on a different func-
tion...one may satisfy the need for thoroughness
while another may satiate the public's appetite
rtor local awareness..

Qther aqenda—settinq models have been constructed combin-
ing some of ‘the contiangent conditions previously discussed.
For example, Erbriag et al. '(1980) propose a model linking

the audience's pre-existing sensitivities with media cover-

age, to cause agenda-setting influence. - They hypothesize

that the audience would react differently to media content,

depending upon changes in the amount of coverage, their ex-

as opposed to the other. A test of aqenda-settihg influence

D e st A a i ek =
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poesure to the covérage, and the degree to which they were

dependent on news media 'coverage for information. Their
findings indicate that these conditions do enhance the in-
"fluence of the'aqenda—settinq process:

Our results indicate Walter Lippman's. point that
+the media help shape cur notions of what is most
important beyond the reach of our direct experi-
ence. But the effect 1is not automatic. People

_have different notions of what 'is importaant to
them, and ' they tune ir and out according-
ly...Exposure to media content is a necessary but
not a sufficient condition.. Nor are the audience
effects limited to individual mechanisms of selec-
tive perception. EKather, social processes of sec-
ondary diffusion and reality testing wultimately
control the impact of the media (Erbring et al.,
1980:46) .

Zucker (19?8:1) proposes an aqendé—Settinq mbdel based on
the obtrusiveness of issues, and the duration that those is-
sues are exposed to the public.‘ The Vari&ble News Media In-
fluence model posits:

the less obtrusive an issue is, and the less time
the issue nas been prcminent in the media, the
greater 1s tae news media's intluence oOn opinion
about that issue. :

The condition og ob£rusiVeness has alrecady been defined;
The concept of duration 1f also regarded as a conginqeht
condirtion of the agenda-setting process. Brietly, to di-
gress, this element has a great deual of significance for the
aqenda-setting procdess. " Lirited resear;h-has been conducted
on the time frame compoﬂent or agenda—settinq. It refers to
tne duration of the media aqenda, the duration of the public

agenda, and the time lay between the last day of the medieg

agendd and the first day of the public agenda. It 1is by
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measuring the effect span af publlc sallence of . 1ssues that
onhe deteranes the temporal effect of agenda-setting. The
question asked is uhether the agenda-setting procéss is lim- .
ited to short-ternm effects, or does it have long-term cumu-
lative influence?

4cCombs et ai. - {1975) suqqest that the optimum tlme 1aq |
is a _two to 51x ‘month perlod " Winter. and Eyal (1981) found
that the aqenda-settlnq process was more evident uhen: a
shorter time lag of gpproxiametly“ Eour to six weeks Qas
- used. The most rgpent tindings indicate that the ideal tinme
lag period is betveen one to three month# depending on the
issue (Eyal et g;,, 1983; Winter, 1981); h This supporgg_phe."
notion that the nmedia havelmpre influence in a shorter time
fraoe. o
Zucker's study speéifically evaluated the duration of the
i;;ijfgggia aqenda, or, the lenqth of time the issue received cov-
= erfage in the newspaper. His resulfslshou that both the du-
ration oi media coverage and the obtrusiveness of an issue
have some bearing on the extent of public salience of issues
in the nedia agenda. The nodel oi Varlable News Intluence
that he proposé; appears tq have ome%«valldlty. Zucker's
agenda-setting model sSubstantiates the clainm that coniinqent
conditions do exlst, wvhich enhance the influence of the
press: y
An individual who pays little attention to the me-
dia ‘world is nonetheless affected by it, because
the ouly information he has about the uorld bevyond

his small, direct experience, 'real world is
through people who do pay attention to the media
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‘Wworld. The direct influence of the mass media on
public opinion is not the properly discredited
"injectiny" or ideas into each individual @mind,

but

is 1instead the creation of the pedia world.

The inclusion or exclusion, ' prominence or incon-
spicuousness,  and favourable or unfavourable
. slants of items cf ianformation in that wvorld: form

d

large part of the information environment on

which the public bases its opinions and attitudes.
{Zucker, 1978:239).

As these aforementioned studies indicate, research has

bequn to expand beyond the .notion of agenda-setting as sim-

ply a process by which media priorities become public prior-

ities.,

Models have begun ‘to incorporate other ‘tactors into

their desigqa. --The role played by various contingent condi-

tions has been investiqated. It is now appropriate to con-

struct a

limit or.

model that addresses how these variables either

reinforce the agenda-setting process.  The current

investigation proposes to begin to do just that.



Chapter II

THEORBTICAL FRAMEWOEE AND RESEARCH HYPOTHESES

A qreaL  deal‘of review has beén presented on thé varipus
concgptualizations of'thé'aqenda—settinq process. It is now
. appropriate to des¢ribe the desiqn of the aqenda?settinq mo-
del to be used in the current research.

This study consists oflthe éompariSon of selected‘géneral
topic categories from the media and public aqendés‘in a
‘tuo-ﬁeuspaper cémmunify, as outlined ‘in the Intrcduction
(see 1.2: Parameters of the ;nﬁesgiggtigg). . The éata eol—
lected from- the éurvéy and subéequegt content analysis pro-
vide ample information to evaluaté the effect of various
contingent conditions on the aqenda—settinq‘process.

The current investigation intends- to assess what charac-
teristics of the media influence the lével cf 1interest by
the public, and wnat characteristics of the individual en-
hance the influence of the media on the public. It is the
author's contention that several ccntingent conditions will
be found which enhance the influence of the madia on public
salience of news and information.. The comparison of two
differenf newspapers' agendas and their respective reader
subgroup aqendas will be used to test the agenda-setting

premise. The use of attention devices, the obtrusiveness of

1
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the topiq, and the geoquéﬁic proximity of newvspaper contént
are hypothesizeé ;d be conditions that facilitate the traﬁs-'
fer of the aqendé from the.media to the public. fhe fre-
quency of exposure, ' the ﬁedium preferred, ;nd demoqréﬁhié
chaféctécistics are ﬁvpdthesized“to‘be‘conditions_ that are
linked with the audience t§ determine their.salience and ac-
ceptance of the media agenda.

The authof also contends that hou'brpadlv the media agemn-—
da is defipéd has much Ebearing on uhaf agenda-setting ef-
fects.will be tdund. It is hypothesized that aqeﬁda-settinq
transference will also téke place when newspaper content is
broken down ianto Jeneral éopic categories.’ Ih.sym, it 1is
agqued that the agenda-setting model is pest described as aﬁb

interactive process rather than a function or an erfect,

‘limited by the time element.

AS the literature review inﬂicateéi nost of tﬁe'previous‘
research nas consfructed an agqenda for analysis that coa-
sists of specific issues 6: event;related content. An agen-
da also can be constructed using general content and broad
topic categories. The evaluation of such an agenda would
allow more qéneral conparcison of news and ianformation trans-
ference between the media and puplic.

. oy

Generally, newspapers estaplish a phkilosophy or a set of

quidieg principles ftor their operation (Dononew, 1967; Si-

gelman, 1973). This implies that they will have a specific

formula or gquota for coveraqe oL general topic dareas. For
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example,-Asope néﬁspapérs tend to concentrate on local af-

fairs' while others tend to focus on national and interna-

- a9,

two such examples. ;“:he:efore;'théfé-should be a great deal

|

-of consistency'in teras of the amocunt of coverage devoted to.

general topic categories, ovefftime. - 0f couéée, éxéeptions
.do occur, pdrticﬁiarlv_‘ hen specific event-related news
comes to the forefront of the media agenda. - .However, news-—
pﬁpers in general, over time, will be consistent with their

format and provide more coverage of certain broad topics as

opposed to others.

Consequently, in this regqard, the :qenda—setting progess
can be gonsidered.tp function when the ;qenda is.defingd as
broad topic cateqories. Since coverage of general topic ar-
eas in a newspaper should qenerally be consistent over time,
it is hypothesized that ;heré will be no difference in the
amount of coverage over the.three'éoptent analysis periods
in this Studv; before, during and after the survey: -
t. The newspaper agenda, whep defined as general toﬁic
categories, will be found to be consistent over time.

If the findings support tiais hypothesis, .it is then pos-
sible to combine the data from the three periqu to form one
aggregate measure of the media aé%nda. Otﬁeruise, only the

periods. before and during the survey can be used to repre-

sent the media agenda, for the rest of this investigation.

- 41

tional issues. - The Torontg Syn and the Globe and M3il are’

o s,
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This study invoﬁyes Ehe qomparisonloﬁljégzécged genefal_
topic 6ategoriés from tuc'ﬁeuspaper agendas with their':e—
spective :eader subgroup éqénda$, in oﬁe community. In.gen-—.
.eral, the .aqenda-sé&tinq medel.pﬁsits that thefe- uillibe

muqh similarity ‘bet;eeg‘thelmédig_ and thé_.public;agendas,\

_ By comparinq'the--aééﬁméﬂ”aqgnda transference between tu6 '
d;ﬁféfent heuspapéré and their respective readers, one i§
iable,té. make a stronger éfqumeﬁt for the existence ‘df the

aqenda-settipd process. | ;

There will be substantial ' sugport for the agenda-setting
influence if the relationship betueen Media-1 and Public-1,
and Media-2 and Public-2, is found to be stronger than the
relgtionéhip between ueaia-1 and Public-2, and-ﬁedia-z and

public-1.

MEDIA~1 (A)=——=—-——~oome --2> PUBLIC-1

MEDIA-2 PUBLIC-2

Belatiocuship of "A" and "pv will be stronger than "C" and vwpw,

Fiqure 1: Cross Media-Public Relationship

Since a reader of ohe newspaper is éubiected more.to its
content tham to _ the content‘of the other newspaper, ;t is
hypotﬁesized'tﬁat there will be qreater similarity between ~
the newspapers and their  respective reader subgroup agendas

than in the cross newspaper-reader subqroup relationships:

L
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‘2« The adenda'of each neﬂsp&per will more closely resem-
-ble tﬁe publicr aqendé o£ its respective headef Sub-
‘qroup, than the public éqenda'of the combetiné'néws—
paper's reader subqroﬁp,
AFtentidn devices such as the use of headlines and photo-
' zrapbs; page placement and the use of colour, direct a ;eadé
ec's attention to specific topics. in hahnewspaper. They
function to give prominence to. certa;n//content that the
ﬂewsp&per deens worthy of emphasis. Along with accumilative
_Space, attention "dgvices'afe asmeasure 'oﬁ how the media
prioritizes its agenda. Together, tney represen£ a contin—
qen£ condition of the aﬁenda—settinq procesé.'
__Aqenda-settinq asserts that_the public learns these pri-
orities from the amdunt and prominence or coveraqge -in'the
média.‘ The audience establishes a similar set of Qeiqhts as
thé media .reqérdinq the igportance of topics. Evidently,
‘attention dev;ces in newspapers éssist'iu transforhinq the
media agenda into ‘the public agenda.

Since attention devices give prominence to specific con-
tent which establishes - the priorities of the media agenda,
and agenda-setting posits that the bublic incorporates a si-
milar set of weights to content és the nredia, it is hypoth-
esized that there will be more atténtion devices used for
the topics that the readers are most interested in:

3. The rank-ordering of qeneral topics in the public

agenda will cldsely resemble. the rank-ordering of

-
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dén?ral tépics-in thé neuépaﬁer géenda;. ;ank4crdered
- by the amount Qf_atténtion devices used. o

The qbtrusivehes§3and geographic proximity of a topic aré

svndnynous contingent copditions of the agenda-setting pro-

cess, Since the public has ,direct exposure to their local .

.environment, local topics are considered to be obtrusive in-

. formation. . Since generally, the'publié does not have first

hand_knouledqe of national and interational topics, ;hev afe
iconsidered to be unobtrusive information.' Therefore, news-— .
papér coﬁtgnt that is iocal is more obt;usiye and newspaper
content that is national ¢r international is less obtrusive.

The obtrusiveness and geoqraphic proximity of 3 toric are
related to one's need ifor o:ientatioh. The more distant and
unobtrusive the topic is, the more uncertalin about the topic
tng individual is,.andAthé more 1n need of cues to help ord-
er his or her enviroﬂment. - It 1is the news media that pro-
vide these cues; cues that establish the importance of in-
ﬁdrmation coming rrom beyond the individual's ‘immediate
environment. |

Since the news media are the c¢nly source of the puklic's
knowledge about information that is unobtrusive and beyond
his or her immédiate envirohment,$ it is hypothesized.that
the public will eXpress greatest interest in national and
international topics, as opgposad to local topics, in the me-
dia agenda. It also will be found that coverage of these

topics as opposed to local topics will be nmore gqreatly em-

phasized, enhanced by the use of atténéion devices:
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4. Unobtrusive contént such as national and internation-
‘al news as opposed to obtrusive content such as local

news will receive more prominent display in the news-

papers. Suﬁsequently, the public will express the.

most interest in thesé topics.

As the geviéw of the JLiterature indicates (see: Chapter
1.3), frequency of exposure to the media is generally re-
Aqarded as a contingent condition of the agenda-setting pro-
‘cess. Thé mére one :éads a newspaper, the more likely one
is to incorporate the set of priorities established by the
media, into his or her ‘awn personal agenda. The agenda-set-
ting idfluence is qreatest for those who are most frequentiv
exposed to mass communicétion. -

Asiiﬁg individuals who are more exposed to the mass media
are Yést likely to be influenced by the mediais set of pri-
orities, if is hygothesized that there will be greater simpi-
larity between the public and media agendas of thosa who
read the néuspaper more often than between the public and
média agendas or those who read tﬁe newspaper less often:

5. The public aqenda of frequent Dewspaper users will

mére closely resemhle their medium's agenda than‘the
public agenda of less frequent users, supporting the

proposition that the agenda-setting influence is

strongest for those who are most exposed to a medium.-

The literature review alsoc indicates that demoqraphic

characteristics of the audience bear a significant relation-
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ship -to the frequeacy.of readership of a newspaper ‘(sée

1.3.3: Contingent Conditions——The Audjence). It has been

shown that an individual's age, amount of income,  and level

of education help to explain- hov often newspaper content is’

1

perused. If Hypothesis 5 is supported%l'that the frequency

of readership contributes to public salien&e ocf the media .

agenda, it can pbe proposed that demoq:aphic chﬁracteristiés.
which ;ffect the le;el of readership, also enhanquEIE\gqen-
da-setting infiuence. Cénsequently, the dewmographic cﬁarac—
‘teristics of the audience can be.interpreted as a contingent
condition rfor the aqgenda-setting process.

Since the demographic characteristics 'of the addience;
age, income and education,  bear a siqnificant relationship
with newspaper readership, it is.hypotheSized that these de-
nographic cnaracteristics also help to explain the public's
rank-ordering of newspaper topics, according to their level
of interest in toe topics:

6. Aaqe, lncome and Education will bear a sigrificaant re-
lationship with -the public agenda; the public's
rank-ordering of their interest in newspaper content.
The higher one's sccloeconomic status, the more one
will be interested in the newspaper agenda. “

The sougrce of the publfc's news and inéormatidﬁff whether
it be from teievisxoh or newspapers, affects the individu-

al's salience of issues and content. A newspaper is thought

to be a much more efficlent afid eftective teacher of the im-
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E portance of certain topics. It 'provides a far greater am-

ount of coverage as well ‘as opportunity for the individual

to go over the content'as'many tines as he or she wishes.

Television is restricted by tine. Once the news has been
-]

broadcabt it departs from the public's frame of reference.

Newspapers remain in the public's frame of reference over

<

. . & . . . .
time, reinforcing salience of the cgntent it presents.

The medium of mass communication used is a contingent

-

condition of the agenda-setting process. Individuals who

claim to rely on one medium as orposed to another for their

main source of news are likely to poSsess an agenda more
closely approximating the aqenda of that medium. This is
particularly true tor national and international ne;s, since
‘the media are the public's only sources of information. One
may sSpeculate that since the newspaper agenda bhas more
depth, 1t is more likely to influencg peblic salience of
content than is taoe television agenda. However, for the
purposes of the current lnvesthatlon, it is more important
. to dlstlnqulsh betueen ‘the 1nd1v1dual's perceived dependence
for news and information from one medium, as opposed to the
other.

Since'aé individual who claims to depend on NeWwSpapers as
opposad to television ror -‘National and Internatiopal news
and information is moré likely to be inf;uenced by the neus-
bager's content, it is hypothesized that the public agenda

of these individuals will more closely resemble the media
. R
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- agenda of the neuspapers,: than the public aqenda of iﬁdivi—

duals who claig to rely-on television for National and In-
térga;ipnal neus:

7. Tﬁe publie aqenda of individuals who claim to rely on

the newspaper ;s oprosed fo television for National

and Inte;#ational news, 'Hill‘he more.siﬁilar to the

-

- newspaper ageanda.

v
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METBODOLOGY - = v

\

The'data_fgé. this investigation come from two confidential
markeﬁinh researéh\reports (Winter & Zamaria, 1982; Hinté; &
Zamaria; 1983) . The studies were commissioned by the Neus-
. paper-X Neuspaper Company of City-A, in an attempt to dis-
cern its market penetration and. potentiai for growth in a
tvo-newspaper, conpetitive market. The survey report pro-
vides substantial informaticn on the readership behavior and
content preferences of the_peop}e in the community. The re-
sults also provide a comprehensive overview of the demo-
graphic breakdown of the c;mmunity,‘as well as valuable con-
sumer information on the ﬁarious readef subdroupsﬁ thdée who
read Newspaper—X as opposed to those who -read its competi-

-

tor, Newspaper-Y. Essépntially, the survey report evaluates

readers' content preferences, and their relative rankinq of
the two newspapers in certain areas of performance.

The content analysis was conducted to ascertain whether
! 3

the public's perception of the newspapers! performance was

correct., The réﬁbrt extensively compared format and content
differences between the two newspapers in such areas as the
nunber of items and space devoted to particular topics, the

use of attention devices, and the source and type of report-

- 49 -
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ing. Comparison of the ;eéults f:oﬁ thg survey to the con-
tent analysis enabled the author to suggest ﬁossible alter-
nati?eé of preséntation and coveraqge in Newspaper-X, to in-
crease readership and improve its parket penethation in ihe
cogqgniiy.'

v

The sucvey was designed and executed by the statff of

Newspaper—X, undec the\direc;ion of the Research Centrgﬁin
the S.1. Neﬁhouse School of Public Communications at Syra-
cuse University. This author cénduéted'secondarv aiélvsis
on the results from the survey. ‘Houevér, this'author had
fuli conérol of the desiyn, impleméntation and reporting of
the results rrom the content analysis. |
The studies uére conducted for the pﬁrpose of marketinql
research, and are theréfore limited in d;ptu and scope.
However, the researéh was periormed with exacting academic
scéutiny rendering sufficient and appropirate data for the
current investiqation. it is indeed'ﬁossible to construct a
media and public agenda, as well as compare other variables

as specified 1n the Theoretical Framework and Research Hy-

potheses, from the information that is available,

#hat follows 1is 4 brief description ot the methodoloyy
employed in both studies, as well as an overview of the
idiosyncrasies aad proolems 1inheremnt in the research ~de-
signs, due to thelr original intent. For more thorough de-

tails on the methodology, consult Appendix A and Appendix B,

which exhaustively describe the research procedures.
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3.1 THE SURVEY | ' |
The: survey was conducted by the staff of Newspaper-X, over a

four week period; from May 10 to June 5, 1982. A stratified

randon sample of telephone numbers - was selected to‘aSsuce'

proper qeoqraphic-reptesentation-of -all potential newspaper

readers in ahd around Citv-ﬁ. Telephone interviews for each

qroup of three-digit prefixes vere proportioned to the nunm-

ber of households in six geagraphic areas. The results con-

sist of 1,950 telephone intervieué, which cohstitutes a res-—,

ponse rate of 68 percent."

In total, there were more than.seventv questions posed to
the cdnsumer,'rénqinq from what were the_ét:enqths and weak-
nésseé of both newspapers, to how much more one ucuid pay
for delivery of a nevwspaper. Appendix A repfesents a con-
densed version of the survey, consisting of éixteen ques—
-tiéns tﬁat are used 1n to the.currenﬁ invesﬁiqation. Brief-
Ly, £hesé include; readership subgqroups, level of
readership, readers' interest in certaiﬂ-neuspaper_content,
the medium preferred by readers for particularc content, and
readers? démoqraphic characteristics. .

Bea@ership subqroups refers to which newspaper(s) the ip-
dividual reads. The survey distinguishes amonq four diffe-
rent groups of the sample population, pertaining to newspa-

per subscription behavior. Of the total 1,950 respondents

in the survey, 723 or 37 percent subscribed to HNewspaper-Y

only, 502 or 26 percent subscribed to geusggger—k only, 133

[ e et it e et i
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or 7 percent  suBscribed £$ bé;h neuspabers, ané 586 or 30“
percent are non-subscribers or pon—readeré. A different
version of the survey vas used 'fdf individuals in each of
these subgroups. However, simi;a: questiﬁns that are perti- .
nent to this study were asked of members of all four sub-
qroﬁps. It is bossible.tc compare these data acrass the
various subqroups. |
However, the purpose of this investigation is not to con-
pare subscriber subgroups, but rather _tﬁose who feéd one .
nevspaper as opposed to»the other. . Only through th%s is it
possible to test the dqenda—se}tinq efrect as formuiated in
Research vaotheSié 2. Therefééé, a newv dichotomohs varia-
" ble was coanstructed trom the data, consisting of those indi-
viduals who only read Newspaper-X, and fh;se iudividuals‘uho
only read Newspaper-Y. BResponses fron the rest of £he indi~-
tiduals, those who read becth or neﬁthe; of the newsfgapers,
weCe not used in this study. . The find} saﬁple used in this
investigation consists ot a total of 1,191 individuals; 433
or 36 percent who reéd Newspaper-X, and 758. or 64 percent

who read Newspaper-Y.

Readership level is an indication of the amount of time
individuals spend readiny e¢ach newspaper. The survey spe-—
ciifically asks the SuUCvey respondents in Question 2,

"...please tell me how many times ia the past seven days you

read or looked into eacnh... Newspaper-X and Newspaper—y?"

The results constitute a scale of readership that allows
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comparlsons between those who read a lot with those uho read
'iess. These data.are. of part;cularrlmportance to Research
Hypothesis 5, which prOpose= to test the varylnq aqenda—set—
ting lnfluence between frequent and 1ess—fcequent Teaders.

The topic and Rewspaper content ratings are. perhaps the

most important source of information from the survey, - for

the current investigation. It is a -Reasure bf'the'readers'_‘

level of interest in specific newspaper topics. It repre-

sents the public agenda. Individuals were asked to rate

their interest in twenty-eight different types of informa-
tion and nevs found in the hewspapers, .on a scale of one to

five; with one:signifying, "not at all interested® and five

siqnifying, "very interested." They were also asked to ass-

ess the performance of Newspaper—-% and Newspaper—-Y iﬁ each

of these _topigs, by indicatinqg which newspaper ithey felt
provided better coverage. ‘.

As Burqbon,‘Burqoon and Wilkinson {(1981) point out, in-
terest in and readership of newspaper content are stfoqqu

correlated, It 1is possible to equate interest in topics

with readership othhQSe tapics. Therefcre, it is possible

to use these idtérest ratings as a measure of attentiveness
and salience of tbpics by the puﬁlic. They represent the
public agenda, in the current investigation.

'gome'of the topic cateqories constructed for the market-
ing study are superfluous for the current study. The .pur-

pose of this investigation is to compare general topic areas

B bl 2T
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of news  dnd infofmation, 'rather than consumer infbrnatién
such és‘ﬂelp Hantéd-Clasgified iAds bﬁ Keal BEstate Listings.
_Therefore,‘ in order to cdmpare the nmedia and public ;qendas
of nevs and infocmaﬁion ohly, the original list of twenty-
éiqht topics has been reduced to 15 cateqories- This will
facilitate the evaluation of the aqgnda-séttinq prdceés; .af -
-neus.and infoﬁmation-only. |

The list of the original ﬁuehty-eiqht tépig.cateqories
uséd in the survey is fcund-in Question 4 of Agpggﬁi; A.
The qenerql topic cateqories to be used in this study aré
topics tha£ are expected to be prbne .to the aqenda-setpinq
influence. - Other.CQntent, such as Cbmics, TV Listings aad
Crossword Puzzles are of particular interest to the reader,
regardless of the ‘aqount of space  they occupy or their
placement in the newspaper. The-following list represents
the topic cateyories that will be compared between the publ-
ic and media aqéndas, in the current research:

1. Local Sports News

2. National Sports HNews

3. HNational dﬁd'uorld News

4. Coverage of Borough and Township Meetings and Activi-

ties
~ 5. Local Schooli Board News
6. Obituaries and Puneral News and Announcements
7. National Opinion Columnisps

8. Letters to the Editor -
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9. Editorials
10. Finahcial.aﬁd-Business‘News'

11. Food Articles, News and Reciﬁes_ Co
12 Paéhibn Afticles and News | |

'_13.;Entertaidnen£ News

14. Local Poiitical Newus

15. Héddinqs, Bngaqemenis, Bifths and Gréduatidn News:

The medium:bfeferred ‘for patﬁicular 'contént reférs to

wvhat medium, televisiép_h:\neuébapers, /;hé respoﬁdents use
for—speqific.types Of news gnd infcrmaiion. ) This informa-
tion is of particular importgnée to Research Hypothésis 7,
which proposes to te;t‘uhether. there exists véryinq agenda--
setting influence for thosq'ipdividuqls _iho reiy‘on neuspa—'
pers as opposed to telévisioﬁffor national and international
news and information.' Thg da;a to support 6c f;il to suﬁ-
port this hypothesis come from Question 1 of the Survey, ‘in
gpgendix A. -_ |

Two separate public agendas uill'ﬁe conétruqted cansist-
ing of those individuals who hrely on televisiqn and those
uho'rely Oon newsapers as their souﬁce of national and inter-
national neus; These twWo public-aqqnaas will be compared fo

‘see which one more closely approximates the media aqgenda

found in the newspapers. -

Finally, the sufvev results proiide information on thé.
demoqraphic;characteristics of the readers, wvwhich are cdm;

piled from responses to Questions 6 ﬁo 16 in Appendix A.

]
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Tnesefresu;ts Treoreseni_the inecessary informaﬁion to test .
Research Hypothesis 6; whether Age, rncome .end_Educition
_will‘ﬁear a 51qn1r1cant relatlonshlp vith the puolic's in—-
terest 1n nevspaper content and help to explarn the publlc's‘
rank-orderlnq of their 1nterest in nenspaper content. .
However, the‘response rate;ror these categories differed
siQniricantlyi ﬂeny individuals are predisposed to keep in-
formation pertaining to their demograplii¢ backdround confi-
dential. For'example, ‘:nereas‘ 1,788_individuals reported

their Age, and'1,891 individuals reported their level of

Educatlon, only 928 of a total of 1,950 respondents revealed .

thelr level of Incone. This sort of discrepancy is to be
expected in survev research, since' pany individuals do not

wish to disclose pergonal data.

e ’

It does represent a problem for tne current investiga-
tion. Tnere are not'enouqh 1nd1v1duals who reported their
‘'Income to enploy valid statistical tests far Research Hy-
pothesis 6. Therefore;‘0ccupatioh; also an ordina;fvaria—‘
ble, will be substituted éor level of Income in this study.

‘_Ihe number of responses to Occupation vas hiqn enough,
{1,374 respondents) end its similarity to level of Income
strong enough, to include it in the analysis. |

Bevieuinq the " demographic characteristics of the public
also provides some indicaticn of how valid or representative

is. By <comparing the démoqraphic

the sample populatio

characteristics or / the sample population to the population

-
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in general, ,oﬁe is ablé-io Zdiséern‘any saﬁbling error $r~‘ |

-probléns tha£ cduld exist. Tabie 1 illuét;étés.such dis&re—
pancies, by Compariqq the demqqraphié‘qhafdcteristics'pf the

'sample.population‘to the resﬁ;ts of the 1980 COuﬁty—G Cen- "~
cus: ‘ . : _ | :

| There are five demoqraphiqA variab&gﬁ\uhere.discrépaﬁcies

between the results rfrom the sanmple population and the Cepn- -

sus ‘information are apparent. These~include; . Town or Citv
lived .in, Persons per Household, Mean Aqe, Marital Status,
and the Gender of the individual.

fq For qeoqraphic area of the'resboﬁdenté, ltﬁe only oblen .
exists in the Be&ion—F area, ﬁhich is underf-represented; ;

difference of 1.7 percentage points, 'betuéen-the survey re-

' sulﬁs and the Census information. However, the actuai quota

for teiéphqﬁe calls to this area was exceeded. There was

also a a total of 91 individuals who reported the City or

Town lived in as Mother" or was listed by.the coders as

T me———

"missing." Therefore, , this discrepancy is more likely ‘at-
tributed to respondent and interview errors, rather than a.
problenm nith“the samplé.

Other winor discrepancies are apparent between the surﬁeyﬂ
results and the Ceﬁsus information in Persons per Hcusehold
(-49 'person’ difference),.ﬁead Age (3.7 t'year! difference),

and Marital Status (Single; 6.6 percentage point differénce;

Married; 11 percentage point difference). This indicates

that not enouqh single, younger individuals were included in

T B A b s 8L WS 2



TABLE 1

Demoqraphlc Characteristics Ccmparison Betueen The Census
: And The Survey

VARIABLE  CENSUS  SURVEY . DIFFERENCE
-Town or Clty Lived In
Beqlon-a..................33 6%  33.9% +0.3
ReglOn-B..-.----.......-.-18 5 17-9 “'0.6
ReinDPC---J-.......a.....19.9 19-7- —OQZ
RQQiOD-D..--...-.......... 8.6 ' 8-8 —0.8
REQiDn—E---,p.--.--..ﬁ.Q-. 8-2 ) 7-b "_006
TOTAL: ' . 100 ** 96.4
. k%
Persons per Householdee...... 2.68 3.17 -0.49
Mean Aqe: 18 and Over-...--..QT.Q u3-7 . -3-7
Marital Status ‘
* SiDQle.-----..,-};...----.26-6% 20% -6.6-7
* Harriéd...--..............56.0 H'67 +11.0
Separated-i---\-.......... 1-7 . NB i -
. DiVOECEd..............-...73.8 ‘3. ’ --0.8
TOTAL: ‘ 100 100
Gender {
¥ FPeldleciasececcraccnceeaaasaad3R 64% +16.0
* ﬂale-.....-16.3---.,...-..u7 . 31 ”16-0
. TOTAL: ' 100 - 100
mkn  Indicates problematic differences
Nx&n There were 91 people, or 4.b percent or the survey

sample population, whose geographic area was
reported as "other" or "missing"M.

n&xkt  Does not equal 100 due to rounding.
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" - the survey. This ~is understandable since it is much more

difficult to reéach single youny people-by telephore, even - .

..uith numerous céllbacks.

' fHowéver, fhis discrep%ncv is.not very iﬁpbbtant when one
.compares.ﬂéritai status across the subscrihef‘sdbd:oup cate-
gories originally used iﬂ fhé rmafketing survey. As can be
seen in-Iablé 2, there is a fairly even distribution of sin-
gle and married people across the four subscriber type cate-
gories. This suqqests that single and marcied people do nof

tend towards ome sinqle subscriber group.

TABLE 2
- ' Marital Status Distributiocn
SUBSCRIBER- SUBGROUO® - MARITAL STATUOS
‘ SINGLE MARRIED
Newspaper—X ORlY¥eeceeeaes..18% 63 %
Newspaper—Y ODlYeeceeaaneas20 66
Both NeWSpPApeLSceeeacseass .23 65
Neither NeWSPapPeLews=sseeasll 64
OVERALL BREAKDOWN: 20% 67%

Thouqh there exist diiferences between the saﬁple population
and the actual population ;n these three demoqraphic catego-
ries; when compared across the subscriber subqroups, the
dirferences are not that important. In other words, these
discrepancies will nof be problematic for the current.-inves-
tigation; that is for comparing readers of one newspaper to

the other, It is possiktle to leave the survey results as

-

,
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thej are; uithout applying nuﬁericgl-ueiqhts to méke the re-
sults more closgl% ﬁarallgi tne,Céngus'informétion.

Hbﬁe#ec, there exis}é a -seriods‘discrépancy between the
suftey reshlts,and the Cénéus intopm#tiou ﬁith'reqard to the
Gender represéntdtion. As Table 1 indicates,.thére are mofé

Females in the sample population as opposed to the actual -

- -

population (Sufvey; 69 percent; Census; 53 perceht). Thefé—
fore, males are natdraliy uqder4represented (Shrvév; 31 per-
-cent, Cenéus; 47 percent) . : f
The shr?ey questionairé spe¢ifically aéks to speak to
n_,.the'persod.,.réspoqsrhle foﬁ selecting the newvspapers,
if,ény, Hbichjare'read.“ Random sdmpiinq of individualﬁ ac-

L]

"cording to their Gender‘was not undertaken. Houevef} it is
very unlikely that so mdny Homén hake this decision.by‘them-
selQes. it is prdbablv more correct to assume tﬁat the de-
crsion of what newspaper ta read is made 4jointly between a
busband and wife. |
Uhfortunately it seems‘not enough males ueré.intervieued
in this survey. This can te problematic, particulafly when
constructing the public aqenda frow the interest topic rat-
ings. One is likely to rind substantial ditferences in con-
tent preferences between npales aﬁd females. Theretore, it
15 necessary to correct the data numerically according tg
Gender, by using a weighting factor in the analysis. The'

welghting factors of 1.504 apd .701 have peen used for males

and remales, respectively, to ensure the survey results more
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closely reflect the Census igformation. All amnalysis and -

T

evaluation of ' the, survey results will use -this’correction

weighting factor.

3.2 THE CONTENT ANALISIS
\ = =

‘As’ previously mentioned, ccntent analysis research was un-

dertaken to compare the coverage of news and information in

Newspaper—X to §e§sgagerﬁ . as uélllas to. compare bbth to
the publiq'é pércept;on of each newspaper's Performahce;L‘In
order to provide tﬁe appropriate data and to facilitate the
process of coding contenf; \thqre are .several idiaSyncrasies
inherent in this research design, which also reflect the or-
iginal intent of the project; a marketinq-sfqdj. To evalu-~
ate the results properly, it is essential td understand-hou
the content was codéd and analysed. For an elahorﬁtion of
the research techniques emploved, consult with Appegdix B:
Coding Sheet and initjons. -

The coding 'sheet and defintions were created after a tHo—

rough review of the literature, and on the basis of both the

requirements of marketing research. and preliminary hypothes-

es created for the current study. The original coding sheet

consists of forty-five different categories, as well as num-

erous other variables constructed fronm thé data. Not all

are of use in the current study. What follows is a brief

overview Oof the research procedures and information of use

to the curreut investigation.
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The ﬁpépulationﬁ;fbr this study represents all -the issues
of Newspaper—x and-ﬂeuspager-i' over a five month period.
The sample frane dohsis;s of three separaté: periods: the
perisd of gime'dufinq ﬁhich :thé Telephonre Survey took plaée
(day 10 to Junme 5, 1932), and two periods of randomly con-
structed weegs; _from a one month period preceedinﬁ the sur%
vey (April 1 to Hay 8, 1982), and a three month.period after
the survey {(June 7 to Auqust .31, i982); Neuspaper covetaqe
befqre, during and aft?r the survey period was selected for
analysis due to the'inﬁetest of the employver, Newvspaper—X,
in comparing pewspaper content ovef time. The threelperiods
also were hsed_to address the idea proposed in Réseafdh Hy-
pothesis 1; .that thefe will be na dirference in newvspaper
coverage of-qeneral topic categories, over time. . The total
periodlbf- time covered by this study, then, is the five
months from April. 1 to August 31%1,. 1982,

—

The sample 1s a four week period, or tventy-four publica—
tion days. It 1s composed of a constructed two week period
during the survey and a constructed two week period from the
otnher four mogths. The'end Tesult: . twenty-four issues o£

both Newspaper-X and Newspaper-Y were extenéivelv coded.

The individual Ltem; story, picture, caption, headline or
combinatiom thereof was deemed to be the most appropriate
unit oL 4nalysis for comparison purposes in the marketing

—~— '

study. --It facilitates the analysis and compariseon of the

content between each newspaper, and petween the neuspaper'
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and public agendas. However, for the currenmt lnvesthatlon,'

the newspapef'issue is being used as the unit of analysis.

24 issues of both euspager—; and“y gggeg—x :uill hé_useq

" for comparison purpObes.

The sampling of storles follous the sdme principles as

samplihQ‘people for the survey. = The final content analysis

sample size of 6,449 items is ldrqe enonqh to make one very
confident in making. general statements about the media agen-

. da over this five month period.

It is-important to note that some of the topics original-

ly used in the-marketinq research project afe not -of use to
the current 1nvest1qatlon.‘ As menf}oned earller, fifteen of
the or1q1nal tuentyﬂglqht toplcs will be isolated for the
current study._ Therefore, the total number of itemé used
for analysis consists of 4,834, not 6,449.

There vere three people employed to undertake the actual

coding of tne newspapers. Out of a total of 6,449 individu-

al items codeﬁ, Coder 1 completed 3,543, Coder 2 cdnpleted
1,374, and Coder 3 conmpleted 1,532. Hslsti'slintercoder-re-
liability test was employed to determine hou.consistently
"the content was coded. Fifty-two items, representing the
diversity of newspaper content, vere randomly selected and
coded by each coder. ‘The results indicate %hat hetuegg Co—
der 1 and Coder 2, there was a 97-percent rate of agfeement.
befueen Coder 1 ahd Coder 3, there ués a 91 percent rate of

aﬁreement,' and betveen Coder 2 and Coder 3, there was a 90
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percent rate of aqreement. overall, among all three coders,

the reliabiliﬁy coefffé%gut is 92 percent, a very acceptable
level bflcdncurrgnce. K _ | | |

Conceptually, two levels of anagﬁéis‘ue:e~u5ed. in this
study. Tﬁe primary intent ¥as -“to éompare'exﬁéustivéiy the
' coveraqe.and presentation 6@ content between the two newspa-
pers. ~ This inc;udes the eQaluation bf coveraqe in teras of
quéntity, prominence, popicalit? and neuéfdrm, uithin both
newsﬁapers. The secoand level 6f analysis is'a comparison of
tﬁe Media Aqenga, rehreseﬂted by the actual conteht:ih each .
of the newspapers, to the Public Agenda, 'éomposed of the
readers' content preferences; linformation provided from the
survey. Thé data from tﬁe contenf;andlvsis provides the
re;evant_information reddiréd to test the Besgareh ijothes—
es. However, it is importanf to describe Sriefly how the
four elemeﬁts-of conient;' quantity,.promineﬂée, £bpicality
and newsform, were compared. |

Quantity rerers to the amount of content actually pre-
sented, iﬁ teres of the number‘ of itenms and'space reasured
in column inches. Heasurement of content in both nevspapers
was based on a six- columd page format. There is an abvious
difference in the total size of the pages of each newspaper;
ﬂ§3§éager—g uses a broadsheet format whereas gg!sgagér—Y
uses a tabloid format. The broadsheet format allows for

more space per page.

s e
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Houever, comparlson of the tYPESEttqu qenerally used for“

news content in.the two neucpapers demonstrates that Newspa-

e

Eer-X' typeface is actually smaller than the tvpeface in

Neuspggeg-Y.. ‘There is more news . 1n a column inch of content

in}Heusgng;—x'than in a column inch of content in Neuspgé

per—Y.
Affbr a series qf tests-uéing Ne!sgapég—xlé facilities to

‘tranépose Newspaper-Y content into their‘broadsheet format,

it was determined that a cofrection factor of .9 should be

applied to the content in the Newspaper-Y, to make it equal

in size to the content  in News Q per—-X. Therefore, it was

necessacy to multlply all the news content in Heusgager-! by

a factor of .9 to make one column inch of news in each news-.

paper the same. With this correction factor in place, it is

.possible to compare news content directly between the two
newspaper.

These calculations provide a measure of the newsgace in

Newspaper-Y, . relative to the newspace in Newspaper-X.

Though these figqures do not represent the actual amount of

space used by certain content in ﬁéusgaper*x, they dc accu-

—_—

rately reflect relative space measurements in order to make

direct comparisons to Newspaper—X. In other words, these

measurements illustrate how much newspace Newspaper—-Y would

occupy if it had the same broadsheet format as Newspaper—X.

It i1s therefore possible to accurately compare the relative

Space measurements of one newspaper to the other.

65 -
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| érominence refers to_ﬁhe eﬁphasis in .présentation gifenlf“
tdrthe various types of cbntént. "These include éitention
Qevices uéed‘bv‘a'neQSpaper; the stylistic fariaticns_that
attract the readerts! attentiqq and subsed&ent interest in
the content. The nmeasuces employed iﬁ this study include
the use of headlines, picthres and colour. Another promi-
nence indicaior i1s whether the content appearé on the'front.
page of the néwépapér. 'Genefally, attention devices provide.
one iith:a :mucﬁ mofe qualitative.- assessment of the newspa-

pers as opposed to simply measuring the fspace and counting-

the items of particular content.

Certain limitations Hére imposed on the coding of promi-
nénce indicators,‘ due to the original intent or this study.
For example, the condition cf mutual exclusivity vas not sa- .
tisfied'fg},the coding of headlines. Some tdpics wére mea-
sured tor their £otal space ohly, and ﬁof bfoken down into
éepacate,article and headline @measurements. This uasldone
to facilitate the coding or the cqntgnt and becduse such ex-
tensive analysis was nof regquired 1in the original mérketinq
study. However; since topics that were aggregately measured
are pot used © ftor all the test; of . the Research Hypotheses,
this ldiésynérasy,uill not interfere with the current inves-
tigation, Analysis aﬁd evaluation of attention devices will
be used only in Kesearch Hypothesis 3 and 4. This problem
will result in the topic cateqories; Editorials, Letters to

the Editor, and Natiomal Columnists, being "excluded when

testing Hypothesis 3.
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Topioaiity refers to uhatﬁ.type“of- content is actually

heinq_pfeéented in- each of the nevspapers. : Comparinq;the

-

diffetences in 'coveraqe betﬁeen the two newspapers to the -

readers' topic ioterest ratings froo'thé sutvey will allow
the evaluation of tﬁe'aqenda-settinq influenceé-tte questioo
addressed in Research Hypothe51s 2.

‘In the orlqlnal marketlnq study, SlItY dlfferent cateqo—
ries comprlbed the TOplC variable (see: 5Epen X B). These
have been re—cateqorlzed into 15 distinct qrouplnqs to match
as closely as possible, 'thé Public Agenda constructed fromf
the survey results. The other general topic cateqories will
not Le used in-the current investigation. From-thié it is
possible to compare the public!s~interest With the agocunt of
aqtuol content of news ando,infornation in the newspapers:
ar, ih othet words, compare the Media Aqenda'to the Puhlic
Aqendo. It is through this procedure that it is possible to‘
ascertoin gte existence of tqe agenda-setting process.

Finally, nevsrorm refers to the various news attributes
of the article being coded. These 1nclude comparisons of:

1. Proximity; whether the content is local, national or

vorld news,

2. Newstype; whether the néws is hard, interpretive,

soft, editorial or a general listing, such as Adver- -

tisement, and

3. Source; who supplied the content. —_

-
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~ For the current investigation, only the proxinmity of ‘the
content will be conpared. This aspect of the A-re'search is o
.addressed in Res.earch Hypothesis 4.



Chapter IV

RESULTS AND DISCUSSION

-

After the data from the-survey and the coatent analysis were

entered into a computer and appropriate statistical proce-
dures performed, the ansvers to the research ‘questions of

this inveéiigation vere ohtained,- This Chapper apﬁlies the

results to tests of the seven hypotheses presented in Chap-

ter Two-— Theoretical Frameswork and Besearch Hypotheses.

4.1  HIPOTHRSIS QNE : . B -

The first research hypothesis addresses the notion that the
aqenda?settinq process functions when the a&eﬁdé is defiﬁed
" as hfoad topic -cateqories as well as uhen'it ;is.definedfas
specific issues. It vas proposed that there is not likely

to be any siqgnificant variance in neWspaper content through-

out the three periods of apalysis, vhen the content is de-

fined as qgeneral topic categories. The three periods are
represented by issues of both.peuspapers coded before (N=3),
¢

during (N=12) and after (N=9) ﬁh? time when the survey was

conducted. Fifteen qeneral_top'b cateqories were used in.

this analysis.
A statistical procedure known as Oneway Analysis of vari-

-

ance vas used to compare the mean total Space of the fifteen
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1 - - .
tOﬁFc cateqorxes across the three perlods. 'Oneuay‘AnalySis'

of/Varlance is an extenSLQn .of the dlfference—of—neans test

— »

ag&ropriaﬁely used when testlnq the relatlonshlp between .a -
c?ntinuohs deﬁéndent varlable, the total space,, -and a nomi—
nal iondependent varlable, the'thfee'periods. The 81qn1f1-3
cant level uas set at .05 u51hq the - queffe Ranqe Test,'

_uhlch is con51dered to 'he a more conservatlve test of signi-

ficance. The breakdown of the mean total space'of the fif-.
teen topic cateqories in Neuspaper-X and_ﬂgusggget—x can be
-w 'L
: seen{in Tables 3 and 4, respectively. oL

The-Tdbles show that'there are -no significant aifferences
for fourteen of"fhe fifteen topic cateqories aCross ;he
fﬁree pgriods 0f content analysié, The'”fiqures présented.
are hésed:on- the average column‘inch épace .that‘the topics
occupy.in a - newspaper ;ssue from each of+- the three peridds
ot analysis. "For example, in an average edition’ of News pg—.

ﬁgg;;;, Local Sports News occupies 160 column inches ip Per-
!;od One, 185 colamn inches in Period Two, and 186 column
inches in Period Three. There are'no:siqnifiCdnt differenc-
es that exist in the mean' total space of topics amongq the
three periods. -For cqmparison purpases, it sbould.be noted
that-lzo column inches equéls one full® page of‘theuné;spa-'
Ser. - o
'jThe.;nly siqhiticant mean difference at tﬁé -05 ievel oc-

curs in National and World News ir both newspapers. As Ta-

ble 3 ‘indicates, thére is, a sigpnificant differeice Lketween




Period One (before the survey) and. Period Three (after. the

éprvey) in Hewsggpek—x; 227 yersus"wza cdiumn ‘inches of

space, respectively. As'?able 4 indicates, there is a sig-
nificant_diffecénce for National and Eorld'ueué'lin ;Qs -

er-y, betueen éeriod_.Tuﬁ (during the sucvey) laud Pe:iod
Three {after the survey); iau‘€e£shs-235r coluan inches of
space;jrespéétively. f;r both ﬁénspapers; thefe is mﬁte Na-
tional and world News in éeriodfhihree (after 'fhe survey)

than in the other two geriods.

What this seems to sugqgest is that there'yas an abundance

of Natiomal and World News in both newspapers in Period.

‘Three, After pegusinq the nineffissues of -egch neisgaﬁer
coded during this period, i; beccmes clear why this israppa—
rent. During Period Three; June 7 — Anqust 31, 1982,'£hree
major fnternational eveufs were taking ﬁlace. International
atténtion focused on the catasfrophy of war pﬁ'threelfronts;
~Israel's invasion of Lebanon, the Iran-Irqﬁ'serqgle, and
the Falklands Island. crisis. |

It is oot surprising that there would be a great deﬁl
more news c;veraqe of these events, hence inflating the mea-
sucrement of National and World News in Period Threé, This
explains why there exists significantly nore Nationai ahd
World News in.this period ccmpared to the other pe;idds, in

£

both newspapers.

As was pointed out .in the Theoretical Framework (see:

Chaptgr 2) . it can ke expected that specific events will

LR I PRrey




TABLE_3

Period Space Coaparison Of Topics In Newspaper—X
Fad - . .

- -
T e

AVERAGE SPACE PER NEHSPAPER ISSUE

TOoPIC : : ] ' EERIOD 1 PERIOD 2 PERIOD 3 TOTAL
‘ {(Before) {During) . (After) SAMPLE -
m=3) T (N=12) © (N=9) (N=24)
‘Local Sports Neus.v..........160 ' 185 186 182
National Sports NeWwSeeeeaeea<e377 442 - 355 = 401
‘National and World NewS......227% 348 428% 363
Coverage of Borough/Township , o ' ‘
Meetings and Activities....376 415 - 399 404
Local School Board NeWSe.e<.. 13 .19 17 C17
Obituaries and Puneral’ - T
News and AnnouncemnentSesee.152 110 110 . 115
National Opipion Columnists.. 60 76 66 70
Letters to the EditOLeassee=. &2 22 22 _ 25
EditorialSecececcecccanccnaass 23 - 30 . 23 26
Financial and Business Neus..308 . L1 409y 362
Food Articles, News, Becipes. 51 49 . 48 49
Pashion NeWS.elaeeaacsesseceswse——" 22 -——- 11
Entertainment NeWS.ecaecaews=e=e204 255 251 247
Local Political NHeWSeeeceaena 22 92 51 68
Weddings, Enqagemeats, Birth o
and Graduation NVNewWwS.eceeas..108 141 118 129
TOTAL: 2,123 -+ 2,541 2,483 2,469

-—-Figures are based on column inci measurement; 120 column
inches per newspaper pagqe.

;"*“Indlcates signiricant mean ditference betueen groups
{Periods) at the -5 level.

—--=-No two groups (Periods) are significantly different at
the .01 level.

cause an abundance of news coverdqe for any topic at a given
- point in tinme. " Such is the case for National and World News
in Period Three. However, the fact that there are no signi-

ficant dirferences for the other fourteen topic categories
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TABLE 4

Period Space Comparison 0f Topics In HeUSpaper—!."

AVERAGE SPACE PER NEWSPAPER ISSUE

- TOPIC . PERIOCD 1 PERIOD 2 PERIOD 3 TOTAL
) . : {Before) (During) (After) SAMPLE
(N=3) (N=12) (N=3) (N=24)
Local SpOrtS NeWS.eeseeeeeeee317 . 288 . 195 257
National SpoOrts NeWS.eceeeceanse262 246 . 257 252
National and World NewS......230 164%* 236% - 199
Coverage of Borough/Township : o . .
Meetings and Activities....432 361 - 367 372
Local School Board NewSesee-. 16 22 29 24
Obituaries and Funeral . .
News and AnnouncementS.....158 120 113 o 122
National Opinion Columnpists..108 53 " 60 63
(itters to the EditOleceeeee. 29 52 57 51
BTitOrialSescecccecsssceanaaaa 4 0 24 19 21
Financial and Business HNews..110 107 150 124
Food Articles, News, Recipes.113 61 42 61
Fashion NeWS..ucedsssmcanancea 7 11 4 -~ . 8B
Entertainment NeWSesecocaaseaee209 ‘ 140 - 172 161
Local Political NeWwSe=eaeeaa.. 23 90 95 . 83
Weddings, Engaqements, Birth . '
and Graduation NeWsS..eceewae.107 140 L 145 138
FOTAL: 2,135 1,879 1,941 1,936

---Flqures are based on column inch measurement; 120 column
inches per nevwspaper paqe.

"¥tTndicates sanlflcant mean dltference hetween groups
{Periods) at the .05 level.

! %
across the three .periods in both newspapers, supports the

contention that a newspaper's-adenda, when defined as qener;
al top;c Cateqbrieé, cemaiﬁs consistent over time. Regard-
less of when one might peruse an issue of a nevwspaper, he or
she would bhe influenced‘by the proportion of general news

topics in that newspaper, over tinme.




-
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_Thereiohe, it would: éppear tﬁat the' aqenﬁa-settinq
' process is likely to be found.'whether the qqendaﬂiS'défined
as broad_tdpic categories or as épecifié. iésueé. “Hhether
ﬁne énalyzes _nevspaper content from one period ot énothgr
has no bearing on the esghasis or prominepcé the'neuspapér
consistently granﬁs certain topics over tiae. Though dif-
ferences may occur due to.the importance of specific events,
as is the case with National and World News in this study,
generally speaking, 'thé ftormula the ,newspaper uses with re-
_qdrd to space dévoted to topic afe&s will remain consistent.
As aqgnda—settinq theory rosits, one would expect to find a
strong correlagion betveen the newspaper's emphasis sf cer-
tain topics and the public's interest in-these £opics. It
is clear from the results just presented that this relatiou—
ship_should be apparent for broad topic cafeqories, over
time. \ | |
Sincelthe average space measurements in Equ:teep Qf the
fifteen categories are not siqnificantly ditferent across_
the three periods and since the signiticant difference of
sSpdce 1n £uo of the three .periods rfor National and Horl&
News can be explained by an abundance of event-related news
coveraqe.in Period Three, there is'qéneral support for Hy-
pothesls One, Tﬁecetore, it is possib;e to accﬁmulate the
data from the three periods during which content analvéis
was conducted{ to represent the media aqendavfor the rest of

this investigation.




3.2 EYPOTHESIS THO

This study ués conducted- to compare tuo_diiferqnt subgroups

of 'the sample population: ﬂewsgaper4§ readers and Ngusgggé;-

X readers, with the media aqenda-of both‘neHSpapers. A pri-
mary test of the aqenda—settlnq process is to.evaldite the
relationship between the medla and publlc akhfdas. {f thé
telatlonshlp bears a stroqq correlation,; there is support
for the aqenda-setting hypothesis. .

mhe'secohd‘hxpdihesis of this study takes this test one

step further and pProposes that -‘there should be a stronger-

correlation between the media-public agenda relationship of
each newspaper and its respectiée reader subqroup, than bet-
veen omne newspaper and the reader subgroup of fhe other
neusﬁdper. If this hypothesis can be supported, it will
provide substantial evidencé for the @exis'tence of the agen-
da~setting process. If it is' found that a reiatibnship does
exist between the media and public agenda qeﬁerally, there
uill:klso be support for the aqenda-setting process, albeit
at less a conclusive level.

The statistical procedurerused‘ to test this hypothesis

was Spearman's Bank-Order Correlation. | Rank-order correla-

tion coefricieints express the extent to which the rank-ord- °

ering of one variable is related to another. This investi-
gation "intends to compare the rank-ordering of topics
according to newspace in the newspdpers to-the rank-ordering

of topics according to the interest ratings of the public.

.,
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In ordér_ to make this éompa:iédp, it was ﬁeceésarv to
rank~order the }ifteen_tobicﬁ acqp;dinq .to thé'totél coluan
‘inch spacé-tpev occupied iqi@ﬂ dyeréée issué'of_each neﬁqu- )
ber.“ Table 5 provides these res&lfs. - At the same time, it:-
Was necessary-to rank-order tﬁe‘sahe7tqpics according to the
mean 1hterest rgtinqs fion the survey, for each tehderigub—
grbup; Table 6 reveals this infotmation. As can bemésgp in

a

Table 6, the mean interest rat;nqs were éonverted'tq a_gen-
eral "ratinq" figure;_baéed on é SCdré.out_pf 106,1uto f&ci-
- litate comparison between the topic cateqgories.

Preliminary compaﬁisons of the media and puﬁlic aqendas
using Spearman's Rank—Ordgr Cprtelat;on Coefficients fprovid-
ed insiqﬁificant results at the .05 level. Extreme varia-
tion of rank existed for two specific topic cateqories, the
total space and the-lnteces;- ratiogs were compared. These
topics are Local.Sports‘Né;s and.National Sporcts News.

As can be seen in Table S, these topics ranked hiqhiv in
each newspaper; sixth and second respectively in gggsggper—g
and second and third respectively in Newspaper-Y. However,

1

as can be seen in Table 6, these topics were ranked extreme-

ly low by each reader subgroup; foyrteenth and thirteenth

* s

respectively by QNewspaper-X reader and twelfth and thir-

teenth respectively by Newspaper—Y readers. - This variation
uas'enouqh to cause the correlation results to be insiqgnifi-

cant.
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TABLE 5
Rank—-Ordering Of Topics According To Column Inch Space
NEWSPARER-X . -NEWSPAPER-Y
TOPIC : ‘AVERAGE RANK ., AVERAGE .- RANK
Ly - SPACE. ORDER - SPACE ORDER .
. . (B=24) . (1-15) (N=24) (1-15)
Local Sports NeWNS.seeawacesss=s 182 6 . .- 257 -2
National Sports NeWSeceeaeeseaU401 2 252 3
National and World NewS......363 = 3 199 4
- Coverage of Borough/Towaship - ‘

Meetings and Activities....404’ ) & S 372 1
Local School Board NewS..eee. 17 14 ‘ 24 13
Obituaries and Funeral : S S

News and AnnouncementS.....115 8 ‘ . 122 8
National Opinion Columnists.. 70 9 - 63 10
Letters to the EditOFeeceeae. 25 . 13 51 12
BditorialSceceeaceccsassnsceaas 26 12 ~ 21 14
Financial and Business News..362 4 124 7
Food Articles, News, BRecipes. 49 11 _ 61 11
Pashion NeWS..sescevesnccacss 11 ' 15 ' 8 15
Entertainment NewS.eceseseee-a247 5 161 5
Local Political NeWwS..ceewws. 68 10 83 9
Weddinqgs, Engaqements, Birth

and Graduation NewS........129 .7 - 138 b

TOTAL: S 2,469 . 1,936

——-Fiqures are based on mean column 'inch measurement per.
issue; 120 coluamn inches per newspaper page.

The interest ratings of both Local and HNational Sports

-~ -

e

News also were considered problematic in the original mark-
. A - .

eting studf. It 1is qeﬁe:ally recagnized by fhe;neuébaper:
indust;y'that Sports Newus is‘rated hith} in terns of inter-
est by the public. It was.félt.that the'inﬁerént sawple er—
‘ror of the survey, the oversampling ofl females, ~wouwld he

]

suLficient to .cause Sports News .to be underrated by the

-
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TABLE 6
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Rank—Orderlng Of Twpics Accordlnq To The Publlc Inte:est

Ratings

NEWSPAPER-X

---Mean scores based on a one to five scale with one
and five siqnifying

Signifying "not at-all interestedn
"very interested®. :

NEWSPABER-Y

READEKS READEES
{N=433) (N=758)_
TOPIC . - . RAT- RANK EAT- HANK
‘ MEAN ING ORDER MEAN ING ORDER
Local Sports Heus.........-..z TR——54 14 2.754-55 12
National Sports NeWS.eeeeeees2. WI——55 13 2.751-55 - 13
National and World NewWwS-eeeavl. -83 1 3.93--79 1
Coverage of Borougqh/Township . _

Meetings and Activities....3.13--63 3 3.27--65 2
Local School Board NeWS......2.82--56 9 2.90--58 10
Obituaries and Funeral : .

News and AnnouncerentS.....2.94--59 7 3. 16—-63 4
National Opinion Columnists..2.76--55 12 2.78~--56 11
Letters to the EditOLecacc.s.2.79--56 11 . 3.00~--60 9
EditorialSeeuessecsaccaacnnaa2 85--57 8 3.05--61 7
Financial and Business News..2.80--56 10 C 2.46--49 15 -
Food Articles, News, Recipes.3.03--61 5 3.03--61 8
FAaShion NeWS.eeeivwececeecsseaealaH58--52 15 :2-49--50- 14

"Entertainment NeWSeeeceeowanes3.17--63 2 3.13--63 9
Local Political NeVS.ceeaseee3.06——61 4 3.12--862 6
Weddings, Engagements, Birth .

and Graduation Huus........B 02--60 6 3.23--65 23

—--Mean fiqures are' rounded to two decimal places, except

where there is a "tiem",
three decimal places.

Then,

---Hgating"
scale to 100.

they are rounded to

*

tigqures are based cn the mean Scores on a
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public. ' Unfortunately, even after'oorrecting“for this sam-

plé'error, the results indicate low interest ‘ratinqs for 

-

both topics. |

| ‘Another possible explaoation for this difference is'thai
Sports;geos.qenerolly ;stthe tﬁoe of toplc that is- noo’foh—
.ject to the aqenda—setting'opocess., Ind1v1duals elther ‘have
'a high or lou7iptereot in Spofts-eventS' and activities re-
qardlesé of how much attentlon they receive in ‘the media.
‘ Perceptlon of the 1mportance of Sports News 1s based more on
interest in Sports than_on‘hou -mach Sports content ;he;e is

in a newspaper.

Since the topics Local and Natlonal Sports News tend to

be outlier. topic cateqorles, and 51nco there are"reasonablel

arquménts for the  exclusion o these topics from the study

of the agenda-settingq process, théy will. not bhe used for the

remainder of this investigation. Rank-ordering of topics

‘and correlation coefticients in this_‘studv‘have been' calcu-
lated iqnorinq Both Local_ahd Nationpal Sports ﬁeis: Hoﬁev—P
er, the averaqe interest scores and space meaburements will
he Clted in the Taoles to fcllow, for the reader's interest
. only. | Hhere appropriate, the rank—ofdecioq of.topios has
been adjusted. o

once the topics Local andg National Sports News wuere re-
moved from the study, wmanpny of the results necame 51gn1f1cant

at the .05 level- This is vparticularly true for the media

and public agenda relationships. As can be seen in Table 7,

-—r

i M T it
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a hiqh éd:relation-exisfs.hetueeﬁ both Beﬂiarl ahd Pﬁblic§1
1r=.6429f aﬁdﬁﬂedia~2.and éublic—é (r=;5879). " Though 1t Ls
not poss;ble to- 1nfer causation 1n thls relatlonshlp, these
flpdlnqs_provxqe étronq gv1dence that‘ a similar set afhpri—
orities exists among the media and pﬁblic‘ﬁqendés.

When conparing each newspaper's agenda &3 the cross-read-

-.er subqroup's aqenda, the correlaticn coeft1c1ents of these

relatlonshlps is also high.. As Table # lndlcates, the coef-
f;clent between. Nedia-1 and Public-2 is .5879. The Media-2
and Publxc—1 relatlonshlp is also stronqg (r—.7308)..

TABLE 7

Belatlonshlp Bet#een uedla And Public Aqendas Accordlnq To
Total Space

hY

RELATIONSHIP . N n*

HEdia‘1 Uith Public;'1...A..---'------.---13 .6“29
Hedia“l Hﬁith PUbliC‘Z..------------:.‘13 -5879
“edia—z Hith Public"z.'--o-.----.c--c- 1__3___;_ *‘ -6868
Hedia-z Uitn Pﬁblic—1-.o--o.-..-----. 13 =~ ™ -7308
Hédi&-‘l "ith Media-znco.-‘.-.c--u.--co13 19615 Y
Public—1 withl PUBLiC=2.....- ceeeazea 13 -8407 3 \

——=-Aall results are siqgnificant at the .05 level.

"k*"Represents Spearman's Bank-Order Correlation

Coefticients.
Media-1 = Newspaper-X Mdedia MAgenda
Media-2 = Newspaper—Y Media Agenda
Public-1= Newspaper—-X Readers Agenda

Public-2= Newspaper-Y Readers Aqenda



._'Unfértunately,'=due'to-thé fact that onif“13 caSés (topic .
cateqorles) have been used in thls analysxs,,lt is d;fflcult
to compare 'coefflcxents thaf are S50 close to one another.
The only conclu51son that can he made froa these tlndlnqs is_
. that - there -is a strong - relatxonshlp between the medla and
"public agendas, vhich is borne out hy the‘étrong correlati&ni
coefficents in al@ four\media-qulig agenda ré;ationships.

berhapslihe reason th.a mo;é canclusive distinctiqn can-
© not be"made;betueen.the similér—agenda and-c;oss‘agenda fe—
lationships, ?s becquse of the high correlaiions that exist
in the media and ﬁ@blic relationships thenselves. . As'Tahle
7 shows, the relationship between both Media-1 and Media-2
and Public-1 and Public-2 is gxtremélv—hiqh {correlation
coefficients of .9615 and -8407 respectively). There ap-
bears to be little difference betigen the two média and
public aﬁendas. -Since-both media and public agendas are so
'siﬁilar, it is ditficult to distinquish betueén the similar-
agenda and-cross-aqenda'relationships.

Theretore, it is nct pcssible to support the original th
'pothesis; tﬁat the agenda of each neuspa%ec will mo:e.clbse-
ly resemble the public agenda "of its respect;ve reader sub-
group, than the public aqenda of the competlnq newspaper' K
réader subqroup; ' Houeve;,.as‘these‘results ;ndicate, there
ig eviﬁence to support the notion that generally, thq_aqén—'
da}éettinq process does e;ist. This 1is borne\ouf‘ by the

high correlation coefficients in all four media-public agen-

da relationshisz_
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fhe third researéh hypothesis posits‘-thﬁt'thefe;shdqld;bg'a
stfonq relationship betuweén the medialaqeﬁdaliheﬁ thé tﬁpics
are rank-brdg;gd according toivaiioﬁs'aftention‘deiiéeé, and
" the public éqenda: topics rank-ordered hy_the ;éader's in-
téfést. - In any newspaper, lthéfel_axe certaip féatures'and
.devices uhich give a cértain Frominence to ,thé information
being presented. ° As pointed out iﬁ both the gevieu of ;hg-f'
.Literafure and the Thgo:gtiggl‘zggmgwogk {see: Chapters 1.3
and-ﬁ), these devicés_ have a lot tO'dol uith-maintaiﬁinq
readers' interest and preferencé for spécific content in the

media.

Subsgquently, it 1is hypothesized tﬁat these attention
devices, along with fhe total space of newspapérftopics;
hélp to establish the puhlig's agenda. They function as
contingent conditions in the agenda-setting process, ephanc--
ing .ihe média-to—public transference of.neus priorities.
The.gttenfion devfces that have been analvzed in this inves-—
tigation inciude: .Use of Cclour, Front Page Content, Head-
liﬂe Space, Headlihe Proninence and Picture Spaée.

vepfortunately, athete Were not .enouqh articles in either
néuspaper that used colour, to make ialid cdmparisons. Only
61 of a total of_4,83u items coded had. either coiour head-
.lines or photoﬁraphs. Since this figure ié so small, it is
difficult to discuss with any confidence the use of dolour.

in giving certain topics emphasis or proninence.



Content présented .on the - front page of a neaspaper Lsf-nih

.
AL

llke a spec1a1 showcase of the entire puhlxcatxon. ' Eruntjfj
' ;Page Contept represents cne of the most imporﬁant féﬁtufeég
thaf a reader evaiuates ‘hisAinterest -in theﬂhgést of ‘the
new#paper by. It is h}ﬁofhésized that there should be a
'stfonq cortelation between Front Pagé Content and the read-
" er's iqterest in these topics. |
Table 8 outlines the tctal sp;ce 6f the topics on the
f;oﬁt-paqg of both-neuspapers, - as uéli as their suhsequent
?énk—orderinq. The tgatal space of the sample as vell . as. the';
average space‘per Lssue is frrovided due to the small averege j#i;::'
amount of Front Page Content. Several toplcs did not appeaf
on the front page of either neﬁspaper durinq the time.uhiéh
content analysis was perfcrumed.
Comparinqrfhe rank-ordering of topics im Table 8 with Ta-
ble 6 (rank-ordering of torpics accoédinq to the reader in-
tecesf ratings), the correlation coefficients in Table 9
were obtained. Unfortunately, as can be seen-in Table 9, .
.all but one of the relationsﬁips is not significant. at the
~..05 level.‘ The only relationship that is significantly cor-
' related is between Newspaper-X Front Page Content agenda and

the Newspaper-X media adenda {(E=.6167) . This suqggests thap

" there is a simila;ity between what Negggage;—x;'displays on

its front page and the the content in the rest of the news-—"

paper.
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\ TABLE 8
Bank-Ordering 0f Topics According Ed Front Page Content

-3

- NEWSPAPER-X = NEWSPAPER-Y

TOPIC L TOTAL/AV. RANK . TOTAL/A¥. RANK
- : R ' SPACE . ORDER SPACE ORDER -

(¥=1/24) (1-11) (N=1/34) (1-8)

Local Sports News.........--.149/ 6.2 y 270/11.3 . 3

National Sports NeWwS.c.eee... 58/ 2.4% 9 137/ 5.7 4
- National and world News....1,384/57.7 - 1 1,040,/43.3 -t~

Coverage of Borough/Township .

Meetings and ActivitieS.... 88/ 3.7 5 ‘ S/ .4 8
Local School Board NewS..oa... 58/ 2 4* 8 49/ 2.0 7
Obituaries and Funeral '

News and ApnouncementS.....---/-——-  -- e fm——
National Opinion Columnists. .--—/——-=  —— LT m——— -
"Letters to the EQitOlesacacas—==fmma— -— ———fm———— o~
Edltorlals.....-..........-.. 6/ 3 11 ——f——— -
Financial and Business News..528/22.0 2 747 3.1 " 6
. Pood Articles, Hews, Recipesi——=/——~ - e --
Fashion HeWSeceeccancacacanea 73/-3.0 7 ———fm———— -
 Entertainment NewSe.c.aeaee.. 20/ .ﬁ' 10 T4/ 3.1% 5
Local Political NeWSea.eaee... 81/ 3.4 6 —————— -

Weddings, Enqagements, Birth
and Graduation NewS........419/17.5 3 310/12.9 2
TOTAL: 2,864,/119.1 1,963/81.8

"*"Indicates "tied" rank. BRanked on basis on average length
ot_article.

—-—-Filqures are based on column inch measurement; 120 column
"inches per newspaper page. '

>

However, thlS revealb nothing apout the relatlonshlp bet-
ween the medla and the public. Since the rest of the re-
Sults are not significant, it appears that the attention
device, Fropt Page Content, has no influence in setting the
public's agenda. .The results indicate that Front Page Con-

tent does not racilitate the agenda-setting process.

~

_ e famt s one
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.. .~ ., .. TABLE 9
“Belataonshlp Betueen The Media And Publlc Agendas According
- ;g Front Paqe Content - - '
oo ﬁ) : )
_ L L . o .
RELATIONSHIP L ‘\,.~ N B*
Frout—1 “ith Publ\}c_1....-....-.ﬁ-.--. g ) ' .2000-* -A-‘
Pront—1 'ith Publi?'z..--;---r.--,p?._9 -3187*
Pront"ZHith Pu...b].j..c"ZO_nc.oo-o---__-ncn‘-.-"6. .371“*
Front-z 'ith Public—1-----¢----..oo-o:61 ..4_857*
Pront-1 With FLODt=2ceecececcececenne b L4857%
Front"’1 ‘ith HEdia—'l..---..-...-.-'-.. 9 -6167
Front—1 Hith Heaia-zoc---.------.---_ 9 -5333* K
Front-2 with Media-Zececcceccncanaas 6 .0857%
‘Front-2 with Media-lieicececcccaeae, &

-.0857%
wknIndicates not significant at the .05 level.

UR*tgepresents Spearman's Eank-0Order Correlatlon
Coefficients. s :

Media-1 = Nesspaper-X Media Agenda
Media~2 = Newvspaper-Y Media Agqenda

Public-1= Newspaper-X Readers Agenda . .

Public-2= Newspaper—Y Readers Agenda o R
Froant-1 Newspaper—X Front Page Agenda

'Front-2 = Newspaper—-Y Front Page Agenda

tHeadlines are another very siqguificant attention device.
Their uée in a newspaper can attribute much importance and
prominence to the content presented. Table 10 ' shpws the
breakdown of total Headline Space used by thé various top-
ics, for both newspapers. . They nhave been rank-ordered ac-
Eordinqu. Again, several.of the topics! headlines were not

coded. The rationale ror this is explained in the Hethodol-

ogy (see: Chapter 3).

\

e

e




TABLE ‘10 .

Rank-Orderinq Of Topics Accordiﬂg To Total Headline SpéCé

» L 4

. .

NEWSPAPER-X . NEWSPAPER-Y
TOPiC — : " 'TOTAL/AV. BRANK . TOTAL/AV. "BANK

. . SPACE _ORDER SPACE  'ORDER
. - (N=1/24) 1-12) (N=1/24) (1-12)

>
Local SpOrts NeWwSeceeeasee-a-.281/11.7 . 6 317/13.2 3.
National SpPOLtsS NeWSeeeaeee-.586/24.4 2 609/25.4 2
National and World News....1,032/43.0 1 860,35.8 - 1
Coverage of Borough/Township ‘
* Meetings and Activities.... 95/ 4.0 8 242/10.1 6
Local School Board NewS...-.- 56/ 2.3 10 84, 3.5 10
Obituaries and Funeral , ' :

News and AnnouncementS..... 16/ ..7 12 S/ 4 .12
'National Opinion Columnists..———/—-——— -= . mm=fe—— e
Letters t0 the EditOleeecieee——— /=== -~ ———fm——— ==
EditOrialSeaeesecccaccnanceanae—=—/——=— -7 ———fm———— -

Financial and Business News..#35/18.1 3 250210, 4 5
Food 'Articles, News, Recipes. 79/ 3.3 9, 1347 5.6 9
Fabhlon NEHS------o-----..--.191/. '.8 1'1 12/ -5 11
Entertainment NewS.eeew<eees-.289/12.0 5 208/ 8.7 7
Local Political Heus.........IOS/ 4.4 7 142/ 5.9. 8
Heddlnqs, BEngagements, Birth ‘

and braduatlon Heus........421/17 5 4 437,18.2 3

TOTAL: . 3, 414142.2 3,304/137.7

' F
—-—--Figqures are based an column 1nch-measurement 120 column
1ncheﬁ\£:r newsparer paqge.

El

\

Table 11 presents the relationships bétueen_the rank-ord-
ering of topié; according to Headline Spage Tfﬁble 16) and
the rank-ordering of topics according to the public interest
Eatinqs (Table 6). Here again, as with Table.9 (med{é—publ—
ic relationship according tc Front Page Conéent); tﬁere'are
no significant relationships at the .05 févél between the

Headline Space agendas, topics rapk-ordered by headline

o d o i 2m
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" space, and the public agendas, topics rank4ordereqzh{_readgr
~interest.  The mediéfaqéﬁda; vhen - defined in terms‘of the

.. -total Headllne Space of t0p1cs, is not related tb the publrc

agenda. There lS no support for the clalm that total Head-

3 »
line Spice, as an attention deV1ce, contr;butes-to the agen-

[

dé-setting process.

TABiE 11

Relationship’ Betueen The Media And Publlc Agendas Accordlnq
To Total Headline Space F
RELATIONSHIP | N~ R*
Hea.d-.1 uith Public—1‘.-‘4....‘I‘-.I..-. 10 -u?es*
l'wad-“ Hit? PUbliC"z-------.----..--. 10 -28"8*
Head—2 with PUBliC-2eeeeccecseccacaasD . .4545%
Hedd-z witn Public—II....-..-...-I...10 -5152*
.aead—I uith Head-ZQ-boo--ﬁ-n-t-;-q---10 -9515
“Head-1 with Nedia—Tleeeeaeenans ceeeeaa10 .6727
'HEad“1 uith Hegid-znn-...-. ------ --.-10 .636“
HEad—z with Media—zﬂﬂ...O‘-...I-.‘.--q10 O . .7455
‘Hedd—z Uith Hedia-lnoq---... ------- 0-10 -7576
Head—1 with Front=leeaeeeecsee PR, 8 <7143
Hedd=1 Wwith FroDt—lecececmsveonneans s b <7714
Head—2 with Front-Z2eeeceecsscccasasanas . b - A14 3%
Hegd—Z with Front—laeac... eassmsmanas B 095

“"sxIndicates not significant at the .05 level.

NMRxMyepresents Spearman's Rank-Qrder Correlation
Coefficients.

Media-1
Hedia-2
Public-1
Public-2

Newspaper—-X Media Agenda
Newspaper-Y Media Agenda
Newspaper-X feaders Aqgenda
Newspaper—-Y Readers Agenda
Newspaper—X Front Paqe Agenda
Newspaper-Y Front Page Agenda
Newspaper-X Headline Space Ayenda
Newspaper-Y Headline Space Agenda

o]
]
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. Su;prisinqu;.as the results in.TabIe i indicate. there

' At Y. ._ . : - .
exist stronqg relationships betweern the rank-ordering of top-

ics accordihq to total Headline Space aad hoth'neuspaperS'_‘

L - o © 88’

“~media " agendas, based * on. stotal space (I .range=.6364 to

«1576) . nAS'Hell. there appear to be: strong correlatibns

betveen most of the Headline Space aand. Front Paqge Content

agenda relationships (r rangé=.7143. to .8095). This is in- -

teresting due to the fact that a strong correlation exists

beiween the media agendas and publié adendas-(§ée Table 7),

yet no significant relationships exisﬁlpetugep~thé Headline

Ttueas, 4 -

Space or Front Page Content abengasﬂand'the public. agendas.

-

anortﬁnately, the use of a maximum of only 13 cases in *

‘the rank-ordering comparisons may indeeg cause certain rela-

tionskips that wiGht have been significant, to not be signi-

)

ficant.  If mi?psj;casesﬂ or topic cateqories  were used in.

this i1nvestiqation,/ it is probable that more results would
be siqnificant,. apd that‘ more distiﬂqtions reqaiding the
primary hypqthesis: ditfé:ences betueén similar and cross-a-
genda relat@onships,'could have been made. ‘ -

As pointed out by Wionter and Eyal '(1581), this rproblem
appedrs to be éeneéic in most agenda-setting studies. = The
lewer cases fﬁa£ are used requirés_a very h;qh correla£i6n
coefticient . to obtain statistically siqgificant results.
Perhaps it is time _that agenda-setting research begamn to
concentf&té oh"improvinq i1ts methodology, to increase its

. - _ . L. . e e
sample size in order to increase statistical significance.




Hovever, ihe limitations of this study did not permit more

extensive analysis oaneusﬁépér content and the public agen-

. : e
da- . - * o
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The resuits from this study wust be reported consistent-

1y; albeit with gqualified explapation for not qettinq the

findings that were éxggcted. Therefore, in terms; of th¢

rolé'Headline Space plays as an attention device, there ié

1o support for the claim that it facilitates the-adenda—sét-

ting process. It ig interesting to note that_the Headline
Space .agenda of both newspapers is highly correlated
(r=.95{5). This seens fo indicate further the strong simi-
laritcy b§£ueen'the media aqgendas of:both neaspapérs.

The Headliﬁé Prominence Rating is another device that can

. also be used to assess the ability of headlines in a newspa-—

ﬁer to attract readers® attention. This rating was part of

the newspaper codemtds assessment of ‘the strength and empha-

s3is of 4 given headline on a particular paqe (see: AFErendix

B). Each headline of an article was rated as being either;

"Strongest", "Hedium—-Strenqth" or. "Weakest" for its relative

strenyth on 4 given page. Only one "Strongest" and one

- Wigeakest" rating could be given on each page of the newspa-

per, thougqa one of these ratings did not have to necessarily

be given.
Thefefore, compariny the breakdown of topics with the
"Strongest" ueadline rating will reveal Wwhich topics re-

ceived ‘more emphasis tnan others, 1in ap average page of tue

s
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neuSpape:,' 'For this prccegure}-lit is necessary to change

' temporarily the unit ot analysis back to the one used in the

original study; the individual érticle. . This makes it pos-

sible to compére the topics on thie basis of the number of

‘articles with the "Strongest" headline rating. . These re-

‘sultsMre apparent in Table 12 .

'+ As was the case with: the Heédline S pace domparison (see:

Table 10), not all the topics were coded for the appearance )

of a headline. As well, not all topic cateqorieé, for exam-

- -

Ple Obituaries and Funeral News and {nnoqcemeﬁis in Newspa-
er- ;\ had an article with a ﬁeadline rated ;s "Stfonqést".

‘ , -
Houevef, for those‘topics With headlines rated as "Strong-
estn, $ahle 12 reveals the numeric and pezcentage breakdown,
as well as the rank-orderinq of togics, ;ccordinﬁ to Head-

line Prominence for each newspaper.

Table 13 provides the correlation coefficients for the

varipus relationships between the public and media agendas,

when the topics are rank-ordered according to Headline Pro-

minence. :The relationship between Newspaper—-X's Headline
Prominence agenda and its respective reader subqroup's agen-

Sa is strong and significant at the .05 level (r=.§000).
s .
"However, this same relationship ior Newspaper-y's agendas is
not significant. |

There is also a .wery stronq correlation that exists bet-

veen both newspaper's Headline Prominence agendas (r=.9000).

As well, all the relationships between the mnmedia agendas

[P SV pa

e ey o VDSl b .



IABLE 12

Bank-Ordeanq Of TOPLCS Acccrdlnq To Articles Witk STBONGEST o
Headllne PrOmlnence Ratings - ‘

NEWSPAPER-X NEWSPAPEERE-Y
TOPIC TOT AL -RANK TOTAL RANK
: ARTICLES . ORDEH ARTICLES £ OEDER
(N=342) (1-11) (H=603) "(1-12)

. - . / »

- Local SPOLtS NeWS.ueeeeaaweeee 22— 6% 6 64———11% " 4
Mational Sports HewWSe.eeeaeses 26=-—=16 2 114=~-19 - 2
National and World NewS......113-—--33 a 128-—-21 1
Coverage of Borough/Township :

Meetings and ActivitieS.... 11-—— 3% 7 39——- 7 7
Local School Board NewS.eeeeo 3=—— 1 11 17--—— 3 10
Obituaries and Funeral . )

~ News and AnnouncepentSq.... ——  —--—-  —— §m=- 1 11
Nationdl Opinion Columnists.. -- - ~-- ] - -
Letters to the EditOCeeceeenes —=— —- —_ - e
EditOrialSeeceaceanncncaccanas == == -- e -—
Financial and Business News.. 37-—--11 4 56-—--"9 5
Food Articles, News, Recipes. 11-——- 3% 8 o 23=-- 4 9%
Fashion NEHSo---ta ----- s mawee L'_'-'- 1 10 1—-_ _ 12
Entertainment NewS....eeeenss. d4---13 3 52-=~ 9 6
Local Political NeWS.eeeeeaao 10-—- 3 9 23--- 4 . 8%
Weddings, Engaqements, Birth " : .

and Graduation NeWwS.eeceas. 31——-10 5 81---13 ° 3

TOTAL: 342--100% 603--101% **
-—--Piqures are based on the number of Headlines rated as
n3-stronqest" for the Headline Promlnence Score.

st Indicates tie. Ednkinq based .on number of articles
with "2-Medium Strength® rating score.

wsx"poes not equal 100 due to roupnding.

(based on total space, see: Table 5) and the Headline Promi-
nence agendas are strongly correlated and siqnificant at tae
.05 level (r range=.7697 to .HB33). This indicates a high
deqgyree ot sflilarity betsween the total space of toplics and

the emphasis_they receive fron promineht headlines.
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e TABLE 13

N\
. Relatxonsh;p Betwe'en The Media And Public. Aqendas Accordlnq
To The Headl;ne Prominence Ratings

 RELATIONSHIP ' A ' B*
PrOm=-1 With PUBLiG=Teeseeseeecenieces 9 - 6000
'PEOH-T uith Puhlic‘z---;-...f'------q 9 _. -.5167*
PfOI-Z Hith Publlc_Z----no.---.-0404410 .4788*
Promp-2 'ith Publlc 1-0--..--3.-----..10 .5636
Prom-1 uith PIOD‘Z-..-..-;-..;.-m-..- 9 ' ‘ .-9000
Prom_1 Hith.Hedia—1,.-..-.......-..-. 9 ' -7833
PIOE-1 uith Hedia—z---...-.-...--.... 9- - -7833
Prom—2 Hith Hedla-Z--—.-.-c.-o..--.-.10 .7697
PEOQ*Z 'ith uedla-1.---.-----n..t-.--10 - f7697
Prbm‘1 Hith.FEODt—1..;-..¢...----.-..-B .5000*
Prom-1 Uith‘Front-z----..-...-.---... 6 -7714‘
Prom—1 “ith Head ]-.-a--....------.-o 9 08833
PEOm-T 'ith Head‘2..---..oq-o.---;io' 9 08500
PLOM-2 With ProBt=2eeeeesa®uieeceeess 6 - .8857
PEOE—Z Hith FEODt—l.--....-.--....-.. B .71“3
Prom-2 Hith'Head—zo-.--..-.....--;---10 .9758
Prom_z Uith HEad*1.t---.-o--\-----1o.10 -9636

---Headline Prominence Rank-Order béséd ol the number
of Headlines rated as "3-Strongest" for the
Headline Prominence Score.

"*nIndicates not significaht at the .05 level. -

"i*"kepresents Spearman's Rank-Order Correlation
Coefficients.

Media-1 Newspaper-X Media Agenda

Media-2 = Newspaper-Y Media Agenda

Public-1= Newspaper—-X Readers Agenda

Public-2= Newspaper-Y Headers Agenda

Front-1 = Newspaper-X Front Page Agenda

Front-2 = Newspaper-Y Front Page Agenda

lfiead-1 = Newspaper-X deadline Space Agenda

‘Head-2 = Newspaper-Y Headline Space Agenda’

Prom-1 = Newspaper-X Headline Prowinence Rating Agenda
Prom—-2 = Newspaper-Y Headline Prominence Rating Agenda

'
a— a—ra,
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- siqnificant correlations that exist between topics rank-ord-

. - 93
An interesting serendipitous finding is the strong and

.

ered according to the Headline Prominence Rating and topic§

~

. rank-ordered by the other attention deviceS{ Front Paqe Con-

-~ tent and Headline Space (r range=.7143 to .9636) .- Ihe“onlv

relationship amonqg the attention devices that is not siqni-

. ‘ @ .
ficant at the .05 level is between Newspaper-X's Headline

L4 .-

;Prominehce.aqendd_an&iiys Froﬂt Page Coﬁtent agenda. Ove-
rgll, these £findings indic&te that when a qiven _tépic is
qranted prominhence, it is emphasized gqﬁallylby the various
atténtién devices. | | '

Ihege results cbhbined with the similarity Eeéuéeq the
dedia_aqendas and tne Headline Prominence agendas suqdest
that there is a great deal -of éonsistehcy in teras of'those
toplcs emphasized in the media. whether or not the media-—.
to-public aqenda tragsference is takinq_place, the.media are
iqued setting priorities consistently.

In terms of the attention given to topics via the use of
prominent headlines, and.thls. agendas subsequent transfer-—

ence to the public, the results provide pactial Ssugport.

This relationship 1n one ot the twoc newspapers is strongly

" correlated and significant. Though the Celationsnip ketween

tue public and Headlioe Propinence agendas in Newspaper-Y is

not significant, this relationship in Newspaper—-i is strong-

. ’
ly correlated. Therefore, it '1s possible to support the no-
tion that prominent neadlines facilitate the agenda-setting

process.
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_ .The .final attention -~ device - evaluated in :thisx
investigation is ~ Pigjture Space. Pictpres in a neuépaper
have an obvious ability to enmphasize content.- Their use

gives certain topilcs prominence over others, and establishes
a set of priorities which is subsequently picied up by_the
reader. ‘Table 14 provides a breakdown of the Picture Space

for the various 'topics,in both newSpqpets, as “well as~iye

rank~ordering of the topics according to the use of this at- -

tention device.

A

Table 15 provides the results of the correlations that .

exist amongy the various relationships. The Piq;#ﬁe‘Space

agenda and public agenda relationships are similar +to what

was found for the Headline Prominence-public agenda compari-
. ‘ >

sons (see: ~Table 12). A moderately-strong cbrrelation ex-

ists between the rank~ordetinq of topics according to Pic-

ture Spage and tae public's interest ratings in Newspaper-X:

(c=.5879). Houevér, there is not a'siqhificant relationship
between the same agendas in Newspaper-Y. “.Aqéin; ;this ap-
pears to indicate partial support for.the hvpothesisi At-
tention devices used in the media facilitate the transfer-
ence of agendas, and aid the aqenda—settiﬁq prLocess. .

As can be seen by the rest.bdfithg results in Table 14,

there is a strong difference between the relationships in

Newspaper-X and the relationships in NeWspaper—-Y. Most of

the comparisons using the rank-ordering of Picture Space
. _ -~ 4
from Newspaper—X are significant (r range=.7%39 to .8667),




TABLE 14
. o . ¢ : ’ . )
'Bank-Ordering Of Topics According To Total Picture Space

NEUSPAPER-X ~  NEWSPAPER-Y

TOPIC : -  TOTAL/AV. RANK. TOTAL/AV. RANK
: . . SPACE ORDER SPACE ORDER
(N=1724) . (1-12) (¥=1/24) (1-12)

. LoCal SPOrtS NEWSeeeeeeaea--1,4807 61.7 3 1,148/ 47.9

2
National Sports Neqs--.....],&ﬂ?/ 5.3 2 811/ 33.8 3
National and World NewsS.:...1,262/ 52.6 4 - 460/ 19.2 7

Coverage 0oL Borough/Township .
Meetings and Activities..2,803/116. 8 1 2,400,100.0 1

Local School Board NewWS...... 684/ 2.7 11 - 93/ 3.9 11
‘Obituaries and Funeral : ) " |
News and Announcements..... 387 1.6 12 19/ .8 12
National Opinion Columnists..---/--——= ~—= —-——f———— -
" Letters to the EditOLececensa—==—f=———=— == ———fm——— ——
EAitoridlSciecceccseacncscansane——— /=== - —————— -
Pinancial and Business News..77</ 32.2 5 419, 17.5 8
Pood Articles, News, Recipes.280/ 11.7 9 505/ 21.0 6
FAaShion NeWSeisassuvanseeasnsaall1ly/ 4.6 10 987 4.1 10
Entertainment NewSeecaeeee=---085/ 28.5 6 5467 22.8 5
Local Political NeWSeeesauwea-4317 18.0 8 710/ 29.6 4
Weddings, Engagements,’ Birth .
and Graduation NevsS........459/ 19.1 7 275/ 11.4 g
TOTAL: 10,131,/424.8 7,484/312.0

\‘«‘ .
---Figures are based on column inch measurement; 120 .column
inches per newspaper page.

©

vhereas the opposite 1s true for these relationships in

Newspaper—Y. This seems to indicate that in general, jews—

paper—X is more consistent 1in pfiorltizinq its content. ,
Most of its media agendas, rank-aordered according to total
space and the attention devices, are strongly related in-
Newspaper—X. The opposite Ls the case for ;he relationships

in Newpaper—Y.
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. -TABLE 15.

"VFReIAtlonsth Between The uedxa And Public Agendas Accordlnq
: ‘ . To Total Picture Space

RELATIONSHIP - ' S
Pix=1 with PubliG-leececesssceceacaeaad0 . .5879
Pix_1 Hith PuhliC‘z-.--..--..-'.--.‘-.. 10 .430-3*
Pix—-2 with PUblic-Z---..-;....f.-..-.10 ' «2970%*
Pi*t""‘l 'ith ﬂedla‘1..-.....-..........10 N .8667
Pi!-:.’ Uith HEdla_zouuc-.-------..-Q-.10 .5152*
Pix-'i uith F_ront—‘].-‘--.---.---'-----q.-c 8 . -5952*
Pix-1 with .E'I.‘Ollt-l..--.'.--..--------. b = 0857% -
Pix-1 with Head-2ieeeueiceciacnnnnasea10 . -B667
Pix=1 With PrOB=Zeceececeancccaasesa10 iB061
Pix-z ‘suith Front"Z---.-.-..-...,..”..-.. 6‘ --.1‘*29*
PiX"‘Z Hith Front-1-.....---.--------. B -1“29*

st Tndicates not significant at the .05 level.

"RkNEepresents Spearman'!s Rank-Order Correlation
Coetficients.

Media-1 Newspaper-X Media Agenda

Media-2 = Newspaper-Y Media Agenda

Public~-1= Newspaper—-X Readers Agenda

Public-2= Newspaper—Y Readers Agenda

Front—1 = Newspaper—-X Frant Page Agenda

Front-2 = Newspaper-Y Front Page Agenda

Head—-1 = Newspaper-X Headline-Space Agenda

Head-2 = Newspaper-Y Headline Space Agenda

Prom-1 = Newspaper—-X Headline prominence Rating Agenda
Prom—2 = Newspaper-Y Headline Prominence Rating Agenda
Pix-1 = Newspaper-% Picture Space Agenda

Pix-2 = Newspaper—Y Picture Space Agenda




97
InAsuh, .théte appears fq_exist'qualified-suppqrt'for'the
"premise of ﬁypothesis'Three. For some of the atiéhticn dev- A 
ices such as.Headline-BgoniqenCE and Picture Spacé;'theré“is
' some evidence of a strong relationshig existing betueeﬁ thé,‘
media 'and public aqeqéas. However, for ProntiPaqe and ﬁead-
line Spdce prominenée i&dicator;, most reiationéhips are
weak, albeit not even siqnificanf at the .05 level. |

Attentidn.devices are a'meaéure of how,the-media rriori-
tize their cpgtént. - ToO S0me deqree, in some instaﬁcea,Jthg
public appears to establish a similar seé of ueiqhté as do
the media regarding the importance of topics.’

In qeﬁetal, the results seen to indicate concurrence with
Budd's (1964) contengion, that there eiists a h;qh correl§—‘
tion between the use of attention devices and the media
agenda measured by fotal space. Though this investigation:
does not h;ve an adequate case nunber nor the'felevant déta‘
to qb beyond this asserticn, the nction that atténtion dev-

ices do enhance the agenda-setting process can be parctially

supported.

4.4  HYPOTHESIS FOUR '

Hypothesis FPour asserts that one should find a definite em-
 phasis on National and World News as opposed to Local News
in the media agenda. Subsequently, the public will react to

these cues and rank their interest in National and World

> b4
News the highest.




The contention is not that there will be more space in a-

newspaper devotéd_to this topic. This arqunent has been re-

futed many times in prior research. -.Essentially, newspapers

LY

serve a local audiénde and are innundaied with local con-
tent; ‘ﬁh tnﬂypdthesis Four posits is that since the media
are the pu llC'S only source of National and Horld Rews,” the
/geuspmﬁgéﬁ Hlll draw attentlon to ‘hevws and events cconcerning
\fhgs topig, by the uég of attention’ dev1ces, Since the
pub%;c relies on the media for information 6ufside their im-
mediaté environment, they will be proné to the influence of
the\medie and reqard Natiomal and .Horld Nevws as very iampor-
tant. /Sironqer interest ratings by the publi; for this top=-

ic as hpposed‘to locgl nesws topics sqould bear this out.

A

Table 16 shoGS the breakdown of attention. devices used

for both National-World News and Local News in Newspaper—-X

..
L]

and Nevspaper-Y. In all cases except for Headline Promi-

nente, T-tests were performed_to compare the ditference of’

means between the two groups. Chi-square was used to cohf
vpare thé difterences in the number of articles rated
"Strongest" in the Headline Prowminence rating between thé
two groups. As the results indicate, all differences are
significant at the .05 level of significance.

The results for Neusggper;k tend to support the hypothe-
sis. For three of the four attention ‘devices, there are
more used for National and yorld News as opposed to Local

News. These include Front Page Content (75 versus 36 column

98
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- Comparison Of National-World And Local News Topics:
" Attention Device Breakdown From The Media Agendas
o . - NATIONAL- = LOCAL
AT ION DEVICE . WOBRLD NENS NEWS

NEWSPAPER-X

Front Page Content-...-....%B\ ' 3E/

Headline SpaCeeececascceeeeabb 41

Picture SpacCeeecceeccccces.91 .198
** Headline Prominencesw.....173 86

NEHSPAPER—Y

Front Page Content.........46 19 -

Headline SpPaCE.eactvceveace.l3 56
Picture SpPac@ec.caeacacs-...28 ) 200
** Headline PrOBRIiNENCEe.cen.e.167 235

-7-All fiqures except for Headline Prominence {see Mkxn)
based on mean coluamn 1lach space measurements, of
13 topic cateqories (excludinq National and Local Sports).

—~—-Number of cases in all comparisons except for Headline
Prominence (Seec "**n) jg 24,

.‘ ‘--_-._-—- 4
---All differences between groups {National-World and
- Local News) are significant at the .05 level.

"**"Headline Prominence based on the number of articles

rated as "3-Strongest" for the Headline Prominence
rating. .

inches), Headline Space {66 versus 41 column inches), and

Headline Prominence .(173 vVersus _86 articles rated as

"Strongesth") . The only attention dev;ce that 1s used more

for Local Neﬁﬁ 15 Pichre Space {198 versus 41 column inch-

©€s5). This is unaerstandable dué to the difficulties and ex-
N .

pense involved in prccuring pictures from national Wire ser-—

vices. It 1s much easier to gacnish one's newspaper with

S +



100
local paotographs. Considering that_Picture Spﬁce is fhe
‘only outlier, there is inﬁéed support for the assertion fhat’.
the gedia,emphasizqs National’&nd World Neus,lin thégcase qf'

Newspaper-¥.

However, the results of this breakdown for jg!spagég-x
are quité different. Only one_'of the atéention deéices.
Front ?aqe'céhteht, favours Natiomal and World Neug és ob-
posed tﬁ Local News (46 versus 19 column inches fespective;
ly). -All other attention devices; Headline Space (56 vérsus
43 qolumn:inches),.Pictnre Space (200 versus 28 colupn inch-
es) , and_Headline Prcminence {235 versus 167 articles rated

as "Strongest") are used mere for Local News. This appears

to indicate that Newspaper-Y tends to focus its attention on
locai news and events as Orrosed to national and worlgd nevs
and events. These results cantradict the hypothesis.

It is not SO0 surprising that one of the newspapers emphg-
sizes National and Rorld News and the other does not. Much
research has been conducted in compegigive newspaper ma:ketS
that suqdests:that polarization of these two types of news

is likélyﬁ to occur (see 1.3: Review éi'“the'Litergture).

One newspaper is likely to he a “National—oriented" publica-
tion while the other becaomes a "Local-oriented™ tabloid.
This seenms éo be the case regarding Newspaper-X and Newsp -
per~y. In order to suppcrt or nullify the test of this hy-
pothesis, n;t 1s necessary to go on to the next step ﬁf ana-
lysis; to compare the publicts interest ratings of national

versus local topics.
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 This next step ihvolves'gﬁe qoqparisonlrof the nean
iniérest.ratinq from the reader 'subgqroups, of National and
World Hews, to sSeveral extensivelj.local topic'catgqories,
T—tgsts uefe performed to ascertain significant diffefences
existed betuéenl the mean scores ‘;f the seven_comparisong.
As Tablé.17 indicates, all fhe mean coﬁparisdﬁs between HNa-
‘tional and World News and the local topics are sidnificantly
different at thé «05 level.
As can be seén in Table 17, Lor both reader subqroups;

‘National and World News was ranked the highest (mean ratingz:

Newspaper-X. reader subgqroup=4.13, Neuégage :g reader sub-

group=3.93). For Newspaper—X, the local topic mean interest
ratings range Lrom 2182-£or Local School Board News to 3.13

for Coverage of Borouya/Tc¥nship Heetinqgs and Activities.

In Mewspaper-Y, the local topic mean interest ratings range
froq 2.90 for Local School Board Neus,. to 3.27 for CoYeraqe
of Borough/Township Heetings agd AEtivities. All local mean
interest rdatings for the laocal topics‘are siqnificantly less
than those for National and MWorld News ( Newspaper—X= 4.13,

Newspaper—Y= 3.93). This appears to support the conteéntion

that the public is ‘most interested -1n National and World
News as opposaed to loca; news topics.

One might d4argue that the high interest rating given to
Hational and World News is due to the social desirability of
being concerned with this topic area, by the public. Howev-

er, the consistency of a higqh interest rating tor this topic



TABLE 17- M
Comparison Of Natlonal-uorld And local ¥News Top;cs- Interest
Rating Bceakaoun Fron The Publié Agendas

NEWSPAPER-X
(N=433)
: - . : : .
LOCAL TOPIC ‘ MEAN = | NATIONAL-WGRLD
. .. _ BATING NERS MEAN RATING
Coveraqe of Borouqh/Townshlp - ' .
Meetings and ActivitieScec.weawseo. 3.13° 4.13
Local SChoOl BOArd NeWSeeseveaeeoasan 2,82 4.13
Obituaries and Funeral :
News and AnnouncementSeeeecece cnaee 294 4.13
" Letters to the BditOlaiicececnceacaaes 2.79 T 4.13
Editor.ia-lSoo‘-‘---a-o-----..n---o.-.o-. 2-85 4-13
Local Political NeWSaeeeeeweeceeceascaee 3.06 4.13
" Weddings, Enqgagements, Birth .
" and Graduation NeWS.oeeeeeececeeanes 3.02 . 4.13

NEWSPAPER-Y

(N=759)

Coverage of Borough/Township

Meetings and ACtivVitieS.eecceeeccnee 3.27 3493
Local School Board NeWS.cecewacececcaas 2.90 3.93
Obituaries and Funeral

News and ARNOUNCEeNenNtS.eceavecascae 3. 16 3.93
Letters to the EditOCeeeeccanceaceee. 3.00 3.93
Ed1tOrialSececececcscncacuwanannacaaee 305 3.93
Local Political NeWSeeweececewaemecnase 312 3.93
Reddings, Engagements, Birth )

and Graduation Neus--.-......-;.... 3.23. 3.93

---T-test procedure was performed on all qroups (Local
versus National and Horld News) .-

---All qroups (Local versus National and World News) are
siqoiricantly different at the .05 level.

by the reader subqgroups of both newspapers, -seems to reject
this notion. The public does appear to be genuinely more
interested im National and World News as opposed to loéal

news and information from the media.

102
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The results lndlcate, -in the case of Heusgage =X 4 that

the promlnence qlven Natlonal and Horld Neus 1s beingq passed
on to the DUbllc- Houever, in the case of Newspaper-Y, the
publlc's lnterest lS stronqest for -Natlonal and Horld News,
cont;arv to the - newspaper's emphasis df local news topics.

Perhaps this lattér anomaly can be e;plained by the fact

that regqardless ox ‘khe empha51s .qlvetho this topic, the

N by : :
public is still dependent on the medidgfor information ocut-

‘- side their immediate environment; the "world outside and the
vpictures inside tneir heads". Since there is some -evidence
that the newvspaper media emphasize natiopal and world coan-

tent, and there is conclusive evidence that the puklic is

‘most interested in this content, the .assertion of this hy~

pothesis'can be supported. The obtrusiveness and geogqraphic

proximity of a topic are ccntingent conditions of the agen-

da-setting process.

4.5 HYPOTHESIS PIVE

The contention of Hypothesis Five 1s that the ftequency of
newspaper readershlip is a4 contingent condition in the agen-
da—settihq PLOCESS. It 1s proposed that people who read the
newspapers more trequently, uiil be more exposed to the me-
dia's set of priorities. Therefore, these individuals will

have an agenda more closely reseamblaing the media agenda than

less-frequent readers.
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In order to make this comparison it  was necessary to

distinquish between frequent and less-frequent readerss A

‘method of doing this that is ﬁ?;EEised_in much = survey re-

search is to use the mean of -readership as the c:iterigh

that distihquishes the two qroups. This was deemed tc be an

.appropriate measure for the current investigation.

Readership in this study vas measured on a scale of one

to-sixr As can be seen in Tables 18 and 19 ({the rapk—orderél

ing of fopics by frequent.and less—frequent readers in Hewvws-
paper—-X and ueusggger;lll the mean of readership is 5.5 and
5.7 respectively. | |

This is an.exfremely high mean. As the number of cases
indicates, there ACe\not many individuals or much variation
.uithin the less-frequent reader cateqory. The majority of
readers of‘both'hewspaﬁe:s, 368 compared to‘65 of Newspapep—
X readers, and 666 compared to 92 of Newspaper-Y readers,
re#d‘their newspéper six days of the week. Still, ‘these
differences do.a}lou the ccmparison of those individuais who
are constantly exposed .to the media to those who are less
exposed to‘the media, albeit ¥ith not & great deal of dif-
ference between tﬂe two categories.

~

Table . 20 saows the correlation coefficients among the

various relationships waoen the readers are divided into fre-

quent and, less-frequent cateqories. As the results indi-

cate, a strong correlation exists between trequent readers

of Newspaper—X and 1ts media agenda (r=.7473). The rela-
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TABLE- 18

'Rank-Ordering Of Topics According To The Public Interest-
- Ratings--Frequent Versus Less-Frequent Beaders

NEWSPAPER~X READERS

: - PREQUENT . LESS-FREQUENT
. _ (6/Week) ‘ (1-5/¥eek)
. (N=368) (N=65)
TOPIC B © BAT- RANK BAT- RANK
. ;: JMEAN 'ING ORDER MEAN ING ORDER
- -— \ - : .
Local SpOEtS Neus-.-;--.--@--z-TB--ss 1“ 2-18"-“,4‘ 12
Hational SpPOrtsS NeWSeaseaeseas=2.82--56 13 . 2.30--46 8
National and World NewS.ceceo.84.20--84 ) 1 3.T72-=-T4 1

Coverage of Borough/Township

Heetings and ActivitieSeeeda3.20-—-64 2 2.711-=-54 4
Local School Board NewS.eaee.e2.905-58 10 2.33--47 7
Obituaries and Funeral ¢

News and AnnouncementS.....3.085-62 6 2.08--42 15
Natiocnal -Opinion ColumnistsS..2.85--57 12 2.21--4y4 10
Letters to the Bditor........2.89--58 11 2.25--45 9
EditorialSeuaceeecaccnaeeasaa2ad7--59 8 2.10--42 14
"Financial and Business News..2.914-58 9 2.12--42 13
Food Articles, News, BRecipes.3.08--62 7 2.77--55 3
Fashion NeWS.esassresanssanaslab5--53 15 2.20-—-uy 1
Entertainment NeWSicesecemeas 3.19--0b4 3 3.10--62 2
Local Political NeWSeeweecesaesd.13—-63 4 2.64--53 5
deddings, Enqagements, Birth “

dnd Graduation NewS........3.087-62 S

2.62--52 b

--—Mean of newspapers read per week = 5,.5.
' .

—~-Mean scores based cn a one to five scale with one
signifying "not at all interested” and five signifying
"gery iriuterested".

~-=-Mean figures are rounded to two decimal places, e€eXcept
where there 1s 4 "tie", Tanen, they are rounded to
three decimal places. )

—--=MRating" figures are based on the mean scores on a
scale to 100. ) !



TABLE 19

Rank-Ordering Of Topigcs According To The Public Interest
. Ratings--Frequent P%ersus Less-Frequent Readers

NEWSPAPEB-Y READERS

. 106

---Mean scores based on a one to five scale with one
s1gnifying “"not at all interested" and flve signifying

"yery interested".

~--~Mean figures are rounded to two decimal places,

where there is a “tie",
three decimal places.

===WRating" fiqures are based on the mean scores on a

scale to 100.

EﬁEQUEHT B LESS-FREQUENT

{6/ Week) (1-5/ueek)

(N=666) (N=92)
.TOPIC - e BRAT- RANK " - EAT- %ﬁ‘u\
' o : MEAN ING OBRDER MNEAN ING ORDER
Local Sports Hews.....eecee-.2.75--55 13 2.77--55 5
National SpPOLtS NHeWSeaaswwweele76==55 12 2.69--54 6
National and World NewS.....-3.96--79 1 3.68--74 1
Coverage of Borough/Tcwnship :

Meetings and Activities....3.33--67 .2 2.90--58 3
Local School Board NewS.veee-2. 96~-59 10 2.48--50 1
Obituaries and Funeral : -

News and AnnouncelenNtSecese3.28-—66 4 2.26—=-U5 14
National Opinion Colusnists..2.84--57 11 2-.39--48 12
letters to the Bditolieeceee-3.07--61 9 - 2.52—-50 9
EditorialsScieveeasccsnccnccnsaad12-—-62 7 2.49--50 10
Financial and Business News..2.48--50 15 2. 30--46 13

~ Food Articles, News, Recipes.3.08--62 8 2.68--54 7
Fashion NeWSasssseeencnmaneasnala96--51T" 14 1.57--39 15
Entertainment NewS..iesee..--3.13--63 6 3.12--62 2
Local Political NeWS.eeeeeeead.20--64 5 2.60--52 8
Weddings, Engagements, Birth '

and Graduation NewS....e...3.29--66 = 3 2.79--5¢6 4
—-——Mean of newspapers read per week = 5.7.

except
Then, they are rounded to
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tionship between less-frequent readers of Newspaper—X and

its media agenda is not even significant.. These results ap- .’

pear to support the hypothesis that differeucés exist bet-

veen these two subgroups. : . -

However, both the frequent and less-frequent reader cate-

‘qofies‘of"ﬁeuspape;—Y are siqﬁificantly correlated tp its
mediﬁ agenda (r=.6648 and .6484 respectiyeli). Hheﬁ level
of réadership 1s used to distinguish . Newspaper-Y readers,
there éppéars to be.no difference in how they are influenééd

by the newspaper media.

The - agendas of both reader subqroup cateqories are

strongly related to the gedia aqgenda. This 1is alsc borune

)

out by the fact that a strong correlation exists betueéﬁ*

frequent and less-itrequent readers of Newspaper—Y (r=.7143).

ThLks also exists tor the tvwo reader subgroups of Newspaper—-X

(r=.6484). However, the fact that there is a stronq rela-
tionship between frequent readers of Newspaper—-X and its me-
dia agenda provides pactial support for this hypothesis.
" The notion that level o: readership increases the media-to-
public agenda transference, can ue supported. .

The cross—-aqenda relatibhships also are siqnificangiy
correlated. The correlaticn coefficients ranye from .5330

for the frequeﬁt readers of QNewspaper—X agendada with the me-

dia agenda of Newspaper-Y¥, to r=.8137 for the less—frequent

readers of Newspaper-X agenda with the media agyenda of News-

paper—Y. In all cases the relationships among the media

1
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' j' : TABLE 20

Eelatlonshlp Betwveen The Media And Public Agendas: P:equent
Versus Less-Frequent Beaders..

RELATIONSHIP : . N .- _ R#’
. J '

Freq—1 with Media-leccueccaanccoccncaal3 74173
LessFreq-1 with Media~l.ceeccccencecea 13 . «3846%
Freq-1 with Media- 2..;..}............13 8187
LessFreq—-1 with Hedia—2.eccceccnnnasa 13 -5330
Preq-1 with LesSSPreg—leceececsassesas 13 ) .6484
Freq-2 with Media—2i.eeeeccsceasacens 13 ;6648
LessFreq-2 vith Media-2..ccecccccceeel3 6484
© $req-2 with ued1a41..................13 «-5659
LessFreq—2 with Media- 1..............13 ' -5385
Preq-2 with LessPreq- 2...............13 _ .« 7143
Freq—-1 with Freq—2.¢..........-......13 .8846
LessFreq-1 with LessFreq- 2eceocenaeeall -8846
Preq-1 with LeSSFreq—-2ceeececemscccacs13 .8022
LessFreg—-1 with Freq—2.........-.....13‘ .5000
Freq-1 with Public=Teeeececaceancneas 13 .9725
LessFreq—-1 with Public-Teceeccaasesealld - W.1527
Freq-1 with Public—2cacececccccnaceas13 - .8901
LessFreq—1 with Public-2..cecceceaneas 13 -5165
Preq-2 with PubliC-2icceccecccccnaneal3 <9945 | .o
LessFreq=2 with Public-2.icecceccceanaa 13 .7363
Freq-2 with Public-leceniccaccncccceaas 13 .8297 -
LessFreq 2 with PublicTeeeweecaceaaa13 -8516

"s«"Indicates not significant at the .05 level.

"R*"Represents Spearman's Rank-Order Correlation
Coefficients.

Media-1 = Newspaper-X Media Agenda
Media-2 = Newspaper-Y Media Aqenda
Public—1= Newspaper-X Beaders Agenda
Public-2= Newspaper-Y Readers Agenda
Freq-1 = Newspaper-X Prequent keaders Agenda
Freq-2 = Newspaper—-Y Frequent Readers Agenda
LessFreq-1-Newspaper—-X Less-Frequent Readers Agenda
LessFreq-2=Newspaper-Y Less-Frequent Readers Agenda

>
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agenda o£ Héwsgqgei:! ;ith the pdblic adendéé of gghégageg;x
is:sironée;‘than the'opposite gngséfaqenda telat;bnshiés;

The significant r§5u1t§ of the other relationshibs seens
to suggest that fhere is not a great deal of difference
.amond all the reader subgroup- agendas fr ranqge=.5000 " to
',99&5).* _

Aqaiﬁ!' as is the case with most of the findings in this
investigabion, theré_ace pct enough cases (topic cateqories)
to accurately compare and distiaquish the various regng an
media agendas. However, the results showvw partial suﬁpor‘
for Hypothesis Five. The &ifferences between frequent and
lessLE;equent readefs' agenda with the media agenda of News—-
paper-X, supports the idea,ghaf'thé'level of readership en-
hances the aqenda—settinq'process. Houever,\\ghere wvere no

differences rfound in the same relationships for geusggger-‘.

-

Thereforek, it is only possible to offer qualified support -

for the amount of readership being a contingent gondition in
the agenda-setting process. Much mcre research, particular-
ly with improved methodolcgical practises, must be done be-

fore this contention can be conclusively supported.

4.6  HYPOTHRSIS SIX

The premise of Hypothesis Six is thnat a person's sccioeco-
nomic disposition wi1ill acccunt tor hlis or her interest in
the newspaper agehda. It 1s hypothesized that the clder,

pore educated and wealthier one is, the more one will be in-
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terested in media content.  In .other uprds;‘demdérébhic:va4ﬁﬂ

riables will help ‘to explain the 'levél of interest,in'neis—-
. ) . o . . =

' . . . .

paper topics.

‘Tq test this hypothesis, a statistical procedure known as

Multiple Regfession vas used? The use of this procedure is

——

appropriate when testing the relationship betweemr a continu-

ous level ~dependent variable with several continuous level

independent variables. In the /./ase of .this investigation,

.~ '

the accunmulative puhlic interest ratinqsifron all the reader

subqroups, are the derendent variables. ) As.previously men-

tioned, the fifteen topic categories were measured on a ?ca-

le of one torfive in Ehe survey, with one Siqnifyinq-“no£ at

all interested" and five signifying "very interestedﬁ.
The'demoqraphic variables; Age (18 to 82'scale), Educa-

tion (1 to 6 scale) and Occupation (1 to 7 scale) are the

——

independent variables. Multiple Regression procedures pro-

vides statistical measures of how accurately the independent
variables predict the dependent variables, ihe interest rat-
ings. It also expresses how much of the variation in the
interest ratings is accounted for by the joint influenmces of

Age, BEducation and Occupation.

Two important measures that will be provided in the re-

sults to follow includedk@e "R-square" and the "F-value".

The Kk-square refers to the proportion of variance in the de-

pendent variable that is explained by the ipdependent varia-
o

ble(s) . The F-value 1s a measure of the statistical signi-

te

a0
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ficance and relative strenqth }f the féiafi&héhip. _ These
'measures Hlll be used to ascectaln uhether relatlonshlps ex- .
ist betueen the demoqraphlc varzables and the 1nterest rat-

ings.

4

‘A'éaription of Multiple Reqression known ;s stepuise Hul-
tlple Reqressxon vas perfcrmed to see how much the three de-
'moqraphlc variables tqqether account for tne variation of
the interest ratindgs. Sﬁepuise uultipie Réqressipn takes
each of the independent variables sepafateLY-(Aqe, Education ..
and Occupation), and enters'them.into ailinear eqhafion with
the ﬁependent variable ;interest-ratinqs of the topics).
The indepeudent variables a:e'ente;ed.into the equation on
‘the basis of the strength of their rélationship‘uith‘the de—
pendent variabie. Iﬁ dthef gords, each of the three inde-
pendent varlables 15 entered in such_an order as to okttain
the best explanatxon for thé variance in the dependent-vari-§

able.

Table 21 provides the results to ?;;s. héocedure. | This
includes the .total R-square, or proportion of variancé ei;
plained by whatever comkination . of the three'demodraﬁhic va-
riables contribute tc an overall siqnificant_relationship.
It also includes the P-value of‘-éach ot the demographic %a-
riables, or there relative contribution ﬁo the entire linear
equation. ' v X

As can be seen iﬁ Table 21; great differences exist in

how much the demographic variables toqether, explain the in-
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CoL TABLE 21

The Degree To thch The Conblnatlon Of ——-AGE, EDUCATION And
OCCUPATION-—— Predlcts The Public's Interest Ratings Of
.Nevspaper Topics

TOPIC - o ' TOTAL TOTAL - AGE EDOC OCCUP
: ‘ I

Local SPOrtS NeWSe..ccaesces 013 3.03. —1,03*. 6.68 =-0.52%
National Sports NewS.e...... -023 -5.47 -1.80*% 11.77 ~0.81%
. National and World Ne¥S.... 048 11.64 20.60 15.35 0.96%

Coveraqge of Borouqgh/Township ‘ - ) :
. Meetings and Activities.. .009 3.21. 4,78 -0.61% ——
Local School Board News.... .005 3.67 ===+  ~——= -=3,67%
‘Obituaries and Funeral ' L

News and Announcements... .126_ 33.54 70.36 -12.67*% 1.23%
National Opinion Columnists .000 0.40% 0.40% =—=—=  ———=.
Letters to the Editor...... .002 1.49%  1.49% ————-  —-
EditOrialSeeeeesmcsinncnnas 022 3. 14, 14.56 0.02% -0,27*
Financial and Business News .028  6.59 0.01* 12,91 1.36%

Food Articles, News, Recipes.015 3.57 1.47% -4, 88 -0.64%

Fashion NevSsaeececeaeecaas 012 2.69 -0.32% -1.37% —-4.17
Entertainmept NewS..o...... 053 13.08 ~34.75  0.41% —1.45%
Local Political NewSe...... 009 3.04 3.18% ————  3_.12%
Wweddings, Engagements, Birth

and Graduation NeWSeeeee. 017 3.99 -0.00% -8.38 —-0.49%

———WN" ranges from 701 -- 7(3 cases.
"-"Indicates an inverse relationship.
"*“Indlcates not 51qn1f1cant at the «05 level.

"TOTAL R—SQ.“~Reters to the proportlon of varliance explained
by Age, Education and Oc¢cupation.

terest ratings .of the various topics. It is apparent fronm
the results that only one or two of the demoqraphic varia-
.bles have a significant relationship with the interest rat-

1ngs. In most cases, the linear equétion that is used to

predict the interest ratings only has one or two demcqraphic

characteristics that are siqnificant at the .05 level.

- ‘_'%’/
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. Por example, fthe_ hiahesf proportion of.variancé in.the
interest ratiggs_‘explai;ed 5y the demoqraphics is for the
topic Obituaries and Funenai'ﬂeus énd ‘Announcementé {R-
square=12;6); In this equation, Age is the q?ly significant
variable (F-value=70.36) to explain changes in the interest
.fatinq'of this fopiq,“ 39tp Education and Occupation are not
siqniﬁicant at the .05 level. This indicates that the older
;hé_is, tne_ﬁdre ;nterested he or she will be in this;tqpfé
‘afea.'.Aqe exﬁiains 13 percent of the variance.in the_inter4
eSt“r;tinqs for Obifuhries énd Funeral News and Anngunce-
menfs.._ X
Independent;v; Aqe;also explains over five percent of the
variance of interest-in Entertainment News, two .perceat of
the variance ot interegt in &ditorials, and one'ﬁeycent of
-the'fariane of interest in,queraqe of Borough and Township
Heetinq; and Activities. For all these relatiénships, ex-
cept fof,Eptertainment News, the direction of the relation-
ships are positive. Par bEntertainment News, tae results in-
dicate that the older.one ig, the less likely he or she is
interested in this topic.- )
Independently, Education appears to-iuflqence interest in
three of the topic cateqgories.. It alone explains three per-
~cent of the variaunce or interest in Financial and Business
News, two percent of the variance of interest in Weddings,
Enqadémedts,' éirth and Graduation News, and two .percent gf

the variance of interest in Food Articles, News and Recipes.

3
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These tﬁp latter'reiation$hips arerboth'in'an inverse direc-—
tion.  In other words, the moréieducated;one is, the less
iﬁterested'he or she-islin these topics; ;f ‘ l_ )
oébupation by iﬁself only explaiﬁs_the_variance of iﬁter—
est in one of the topics, Fashion ﬁeus. 'The Bjsduare of
.012 indicates £hat Occupation accahpts for just over one
percent of the vatian&e qf interest iﬁ this topic. The re-
- lationship is in an inverse direction suqqestind that JAe

better one's. economic disposition, the less likely one is to

be interested in Fashion News.

The only case where more than one demographic variable

explains the variance of interest in a topic is for Nationmal
and Korld Nevs. Both Age and Education together explain
five percent of “the wvariance of interest in this tapic (R-

square=.048) . The results indicate that Age, moreso than

Education, stronqly explains the variﬁnce cf 1interest in .

this topit (F-value=20.08 and 15.35, respectively). The re-

lationship is positive, iwoplying that the older and more’

educated one is, the more interested one is in National and

World News.

In sum, there appears to be some evidence to support the

notion that one's demographic disposition helps to explain -

interest in nevspaper content. The total R-square ranges

ffom less than one percent for Coverage of Borouqh and Town-—

ship Meetings and Activities to over 13 percent for Obituar-
- ‘

ies and Funeral Announceuments.

. 11y

£l
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Hovevgr, ﬁost Qf these relationships consist of one sig-— -
nificant‘demoqraphic predictor. There is only one relatioh—
:ship uhere.morel_than one demographic variable exﬁiqinS‘the
variance of interest in a topic. ' This is. the case for Na-
tional and World ﬁews. Both Age and Education predigﬁ ih— .
terest in this topic. Together; Aqe, Edu;ation and QOccupa-—
tion do not appear to explain much of the variancé that
. exists in the interest'ratinqé of the topics.
| Nevertheless, ther%,is evidence that the demographic vé-
‘riables by themselves, siquificantly predict the variance of
intergsf in many.of the topics. Age appears to be the
strongest predictor.of interest in fhe topic céteqories.
Thérefore, the results praovide partiail suﬁport for the hy-
pothesis that' soclio~economic status helps to determine in-
terest in newspaper ccntant. To sone extent, dqmodraphic
variables appéar to be céntinqent conditions in the aqenda-

setting process.

4.7 HYPOTHESIS SEVEN

The central premise of Hypothesis Seven is tihat {hdividuals
vho claim to tely.on the nevspaper as opposed to television
"for National and International News, are more likely to have
a set of news priorities more akiq to the newspaper nedium.
In other words, individuals who are more dependent onh one
mediuem as opposed to the other for specific' content, dre

more likely to accept the agenda of that medium, and be more
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prone” to the adeﬁdaFSetting.infiuence. - 1f the findings in
this investigation support’ this hypothesis, there will exist
substantial suﬁbort forrthe_ﬂotion that the medium used is a
coﬁtingent condition in the _agenda-setting process.'

As can be seen in Tables 22 and 23, the reader subqroups
of Neusgage;*x and Neusgaper~g respectlvely, have been-bro-
ken down Lnto two qroups, those uho rely on telev1510n ver—_
sus neuspapers for Natlonal and International News. ' The
.mean interest ratinqﬁ and gubseduent ranking of_‘fhe topics.
are proiideﬁ for each of the two sﬁbqrpups for each'néwspa—
per's readers. | .

Unfortunﬁtely, the qumher of individuals whp comprise ghe

"Newspaper" dateqory tor bcth newspaper reader sugroups is

very small. There are only 99 as opposed to 315 Newspaper-X
readers who clainm to rely on . the newspaper for National and

International News.. Only 27 as ofposed to 582 Newspaper—Y

readéﬁs claim to rely on the newspape; for Nat10na1 and In-.
ternaiional ‘Neus.- A surprisingly large majorlty of the
newspaper readers do indeed depend on television for Natipn~
al and International News.

As can be seen in Table_zu, which shows the relationships‘
among the variqus subqroup agendas, there is no qreat dif-
ference between the "Newspaper® and “Television" reader sub-

group agendas for both newuspapers ( Newspaper-X r=.5750,

Newspaper—Y r=.5110). As well, all of the public sukgroup

agendas are correlated with their respective wmedia agqendas
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TABLE 22 .
Rank-Orderlnq 0f Topics Accordan To Thée Public Interest

Batlnqs-—TeleV151on Versus -Newspapers. As The Main Source
Natlonal ‘And Internatxonal NEws

NEWSPAPE#-X READERS

TELEVISION * NEWSPAPERS

(N=315) _ - {N=99) .

TOPIC RAT- RANK o RAT- BANK
' BEAH ING ORDER HMEAN ING ORDER

Local Sports ueus....-.......z 72u -55 i1 2.68--54 15

National SpOrts NewSeece.eee..2.76——55 9 2.69--54 14

National and World NeWS......%.09--82 1 4.20--84" 1
Coveraqe of Borough/Township - .

deetings and Activities....3.08--62 4 3.40--68 2

Local s hool .Board News......2.7%--56 8 3.08--62 9

uneral

Obituaries and

News an uncements.-...2.98——60 7 S 3.04--61 11
National Opimion Columnists,.2.64--53 13 3.09--62 8
-Letters to the Editoresaee.e..2.717-54 12 - 3.06--61 10
BEditoridlSeccicveasccenceacnsncanala?3I-=55 10 3.228-65 6
Financial and Business New€wS..2.68--54 ~ 14 3. 13--€3 7
Food Articles, News, Recipes.3.02--60 5 - 3.235-65 5
Fashion News..... cesvescansnealenF—=-52 15 2.77--55 13
Entertainment NewS.eeceoweevaavo.3.18-—64 2 3.26—-65 4
Local Politicdl NOWS.eweeeeeold. 00--60 6 3.33——67 3
Weddings, Engqagements, Birth

and Graduation NeWS.s...eeeeld.10--62 3 2.91--58 12

-——Mean scores based on a one to five scale with one

signifying "not at all interested" and five signifying
"very interested".

-==-—Mean figures' are rounded to two decimal places, except
where tnere is a "tiev, Then, they are rounded to
three decimal places.

——=M"gating"® rlqureb are based on the mean scores on a
bcale to 100.
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TABLE 23
”Rank—Ordérinq of Téplcs According To The Public Intérést

Batlnqs——TeleV131on Versus Newspapers As The Main Socurce 0Of
National And Internatzonai News

NENSPAPER-Y READERS

-=—-Mean' scores based on a one to five scale with one

51qn1fy1nq "not at all interested" and five signifying

"very lnterested"-

—-=-—Mean figures are rounded to two decimal places, except-
Then, they are rounded to

where there is a "Ytievw,

three decimal places.
1

-—-—Wgating" riqures are based on the mean scores oD a

scale to 100.

—y,

TELEVISION NENSBAPERS
(N=582) (N=27) .
TOPIC . . BAT-'RANK } RAT- BANR
' : MEAN ING ORDER MEAN 'ING QORDER
" Local SPOLtS NeWSgeeeeeceaeea2a79--56 11 2.70--54 13
National Sports uZis.........z 758-55 13 3.02--60 . ]
National and World NeWS..eeee3. 91--78 1 4.16——83 1
Coveraqe of Borough/Township o :

Neetings and ActivitiesS....3.31--66 2 3.25~-65" 2
Local school Board NewS..i...2.91--58 10 2.90--58 7
Obituaries and Funeral .

News and Announcenents.....3.21--64 y C 2. 44--49 1?
National . Opinion Columnists..2.760~55 12 "2.73--55 1
Letters to the BditOreeaseese2.97--59 9 2.98--60 6
EditOrialSacaccacnancccsceasned020-60 B8 3.11——-62 Y
Pinancial and Business News..2.38--48 15 2.84--57 9
Food . Articles, News, Recipes.3.022-60 7 2.823-57 10
FAaShion NeWSeeeceaasacesaaavea2e50~=50 14 2.18--44 15
Entertainment NeWSeseweeeieea3.16-=63 5 3.22--64 3
Local Political NeWwS..e.oeeee3.09—-62 6 2.820-56 11
Heddings, Engagements, Birth . .

and Graduation NewS........3.26--65 3 2.85--57 8

e PV L SIS Lol
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{r ranqe=.u835.to -.7033). As a ﬁqtter-of faét, the "Televi-

‘;Sion" public agenda of ueysgageg?x readers is more strongly

correlated with its-media'aqendé‘than thé'“uevSpaperﬂ public
adéﬁda tr=;7033 versus .4835-respe¢tively). This finding
does rnot supp;:t Hypothesis Seven.

- All the cross-aqenda rglationships, except f&r ‘Heué—Z
with Media-1, dre also siqnificantly correlated at the .05
lefel (r range=.5309 to .7088). i This would appear to indi-
cate gﬁat ihere is little difference"in the ccoés—aqenda
comparisons. This is borne out by the remainder of the re-
sults which iu most casés .Shov relatively strong correla-’
tions between thé reader subgqroups and the nmedia agendas,
reqardless'of'the medium relied on for National and Interna-
tiona{.ﬂeus.

Therefore,.the premise, of Hypothesis Seven, that indivi-
duals uhb depend on oue mediubh as opposed to another for
specific content should have a set of news priorities simi-
lar to that pediuam, cannct be supported.- The results indi-
cate no real difference between the.reader subgrougp agendas
of those who rely on television as opposed tc newspapers as
their sourge of Natiopal and Lnternational News. Both sub-
Jgroup agendas are moderate¢ly correlated with the média agea-
das. Perhaps problemé _with the method o comﬁarison, in
that éo few individuals comprised the “Newspaper" reader

subgroups, may have distorted any dirferences. However,

-~

from the results thaé‘were ohtained, it is not possitle to
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Relationship Between The Media And Public Agendas:

120

Television Versus uewspapers As The Mainp Source Cf Natiomnal

And International Nels

BELATIONSHIP : ' N

NEH5—1 ulth HEdlﬁ—1-.--...----------.13
TV-1 Hlth Hedla 1..---------------...13
News—-1 with Media—2ecccccncscsnceneas 13
V=1 Hith Hedia—znnn---..-..-..--oo.o13
News—=1 with TV-lecceccrecncoanvcanaes 13

News-2 with Media—2ccceccccacnccasaceas13
TV-2 with Media—2..scveccascvacacasan 13
News—-2 with Media—lecencsscsascusanas 13
TV*Z Hith Hedia_1.o.o------.-----.--o13
News—2 With IV-2eccccccccncnannaaanes 13

News-1 with NewsS—Zecceeereacecscansanald
TV-1 with TV-2.ccecenncsssasssmananse 13
Hews—-1 With TV-2eeuecanncacaccnsansas il
TV-1 with Neus-z..-,.....--.........,13'

News~1 with Public-l.iaceiuneccavenanes 13
TV-1 with PublicC-lecececennnccacaanas 13
News—1 with Public-2..cuivccaacacansaacall
TV-1 with Public-2.ccccecacoccanccaaa 13

News=2 with Public—2eicevcncacacnesewe 13
TV-2 Hith Public—Z..--.e.-.-.....--..13
News-2 with Public—leccicceccuncannaas 13
TV—2 Hith Public_119¢--¢-------.-----’3

nxiIndicates ﬂot significant at the .05 level.

R*

5475

-5769
5309
.7088
5750

- 4835
.7033
~H4615%

5493

.5110

.6300
.9066
~4649%
<5934

-76175
.9396
S4594*

-8846 -

<5385
-9945
.5989
-8571

"' epresents Speatman's Rank-0rder Correlation

Coefficients.

Media-1 Newspaper—-i Media Agenda

Nedia-2 = Newspaper-Y Media Agenda
Public—-1= Newspaper-X Readers Agenda
Public—-2= Newspaper-Y Readers Agenda
- News—1 = Newspaper-X (Newspaper Dependence) Agenda
News—-2 = Neuwspaper-Y (Newspaper Dependenceg) Agenda
V-1 = Newspaper-X (Television Dependence) Agenda
V-2 = Newspaper-Y (Television Dependence) Agenda

w

T e e e o il e e P b = T
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support the notion that the medium relied upon nost is a
contingent condition in the agenda-setting process. Hy-

pothesis Seven is not supported. .

———

4.8 A CONULATIVE INDBX OF IBE COBTINGENT CONDITIONS

Aside from the tests' of the hypotheses Just discussed,

‘another statistical procedure was performed to further ela-

borate on the contingent conditions in the agyenda-setting

pPrLocess. It was proposed in the begiponing of this investi-

gation ‘that the various contingent conditions function to-

gether, enhancing or improving on the ‘agenda-setting pra-‘
cess. "It was found th;t several oﬁ‘rthel conditions
iuvestiqated. independently, aid the fdnctioninq of the pro-
cess. The duestion ncw fosed is whether the Combination of
these conditions, nfluence tae agenda-~setting procegs?

Clearly, thé results frcm this gtudv sugport the notion
that the aqenda—settinqlprocess exists, and that various
codditipns ennance the etfect. It has been shown that the-
public's interest in newspaper. content is partially due to
their demographic disposition, fheir frequency of readér-
ship, and their preiefreé fedium rfor National and Interna-
tional News. However, do these factors together help ex-
plain one's interest in fhe newspaper agenda?

To tést ;his, an index was constructed using these three

conditions. A single variable was created coumprised of the

sum of Age (re-coded tc represent a one to six. scale), Edu-
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cation'fone to six scalé), Occupation-(fe4coded'to rep;ésénﬁ-
a one to six'scale),d amcunt of £Eadership (oﬁé to six sca-
le),:aqd the medium preferred for National and Inteknational
Neusu(neﬁspaper=one; televisﬁon=zefo). Consequently; a new.
measure of the contingent ccnditions was createad, usinq'alll
the variables together. This index ranges from zeré to 25.
It is hypothesiéed that this index of the contingent condi-

.tions will help Fo explain the public's'intereSt in newspa—-
per content. it
The Multiple Regression procedure used in testing Hy-
pothesis Six was dseﬁ to feét this‘hvpotheéis.' It uili pro-
.vide informatidg.on the degqree to which thg index variable
predicts the public's interest in the topic cateqofies. As
‘“can be seen in Table 25, great diffe:ences‘exist‘in the re-
sults. | ‘ |
The index appears to best predict thé variance in the
topic; National and World News (R-Square=.034). The index
explains approximately three percent of the public's inter-

"

est in two other topics; Editprials and Obituaries and Fun-
erdal News and Announcements. Two percent 6f the variance of
the interest in Financial and Business News and Local Poli-
tical News is accounted for by the cumulative measure of the
contingent conditions. The index also accounts for tuc per-
cent of the variance of interest in Entertainment Neus, but

in ap inverse direction. For the four remainiag topics that

have a siqnificant relationship with the index; Letters to
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'TABLE 25 -
The Degree To Hhich.The Coﬁbination Of The Contingent

Conditions Predict The Public's Interest Ratings Of
Newspaper Topics

TOPIC - E-SQUARE 'P-VALUE

Local SpPOLtS NeWSececsseweseonases «001% 0.70
National SpPOXtS NeWS.eceaccemeneeo, -002% 2.46
National and World NewS.eeeeeeaew.. o034 42,03
Coverage of Borouqh/Tawnship . CE
' Meetings aad ActivitieS......... .008 9.68
Local School Board NeWSeeeeceeceeee. <006 6.97
Obituaries and Funeral '

News and AnnouncementS.eevancees <027 32.37
National Opinion ColumniStSeecee.. .010 11.54
Letters to the EditOlee.ccameenaaae 013 15.72
Ed1tOrialSeevecacsnceannsenccaacne 029 34.97
Financial and Business NeWS.eeeaoa. 019 22.45
Food Articles, NewsS, ReCLipPE€Seecece  .000% 0.17
Pashion NewWwS.eeiceceeecacancenneee .000% 0.00
Entertainment NewWSeeaeeoeaeecanaaee 013 15.45 (=)
Local Political NeWS.ceeeeneanease 019 22.45
Weddings, Enqagements, Birth

~and Graduation NeWwSe..eeeeeeea.. .000* 0.19 (=)
———"N" ranges from 1,185 -- 1,191 cases.

k*)Iﬂdiqates-dn inverse relationship.
"*"Indicates not siqnificanf dt the .05 level.

"E-SQUARE"-Refers to the proportion of variance explained
by Aqe. .

the. Editor, National Qpinion Celumnists, Coverage of Borough
and Townéhip Meetings and Activities, and Local School Board
News, the index of the cumulatiie contingent conditions ex-
plains approximately one fpercent of the public's interest in
these‘topics.

A prediction factor ranqing irom one to £our percent is

not very high. However, the fact that most of the topics
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are.siqnificantly explained by the index, albeit; at a low
level, ié encouraqlnq. fhis implies that the cunulative,
measure of the contlnqent conditions does play a role in the.
aqenda—sett;ng proqess. Perhap; one oﬁ thg, reasons that
their abilit? to predict the public's interest in_ newspaper
tOplCS is so low, is due to the fact that the nedia'’s ablll—
ty to set the publlc's priorities is so great. Stlll, there

uould appear to be . sugﬁgz?\iqﬁ\\Jﬁé contentlon that they do,

indeed, aid the media-to-gublic agenda transference.

-~
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chapter'v

. CONCLUSIONS AND RECOMMEEDATIONS FOR FURTHER
. AR RESEARCH

The abundancerf information that is apparent from the tests
of the seven hypotheseé is ovéruhelminq} to.say the least.s
The guestion now posed is what can be said about the under-

. ) : . [ S

lying ﬁremiée bf‘this,investiQation; about the contingent

conditions. oi the agenda-setting -process? Perhaps a brief
sunmary of the results alcng with a discussioh of their im-—
plications will ennance an understandinq of what was found. .

To beqin'uith, it was found that an agenda can be defined

as broad topic categories when testing the agenda-setting

process. Withy the exception or National and World News,

newspaper coverage of generic topics Has(fodﬁd to be consis-
-

tent over the taree periods during which coqtent analvéis,
was conducted. It does nct appear to matter when the média
are analyzeqd, when comparing the rank-ordering ot general
topic areas in tne media wWith the subsequent rankdordér;nq
of public'interest. The set o1 priorities established by
both newspapers was found to be consis£ent over time.

‘.Tne findings of this investigation support the idea that
Ehe media establish a consistent set of weights for their
coveraqe of general topic areas; It appears that the only

time the media stray irom their established order is_when

- 125 -
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Specifié évent-geiated news becomes prevalent. Such is the

case for National and World News in this analysis. Still,

‘how broadly the media'agenda is défined haé.much bearirg on

-ahoquqquEhe topics will :eceive'publiC"'attention.'. Since

the amount of 'covef&dé’ﬁ%vcfednto‘qeneﬁﬁl"tdpic cateqories

is comsistent over time, it is reasonable to assume that the

public will establish a similar set of priorities, over
timé.

These findings have imﬁlications for future aqgenda-set-

~ting studies. Researchers must ask themselves what is the

-

appropriate level of analysis for their investigation? Is

) O 2 . . . ' .
it the 1individual issue, as is the case in nmost previous

Much would appear to derend on what assumptions are made
- about - the agenda-setting grocess, and the purpose of the in-

quiry.

r

This_iuveszlqation 1s based on the,pse@ise ‘that agenda-

¢ - ’ '
It is \he author's con-
A

setting functions at a macro level.
tention that thé media-to-public transference of a set of
priorities takes place " for more general éateqories of nevs
and information, just as it does-for-individual issues. The
public attends to thq overall “menu® of the media, just as
nuch as they do to t;é iud;vidual ianedients that comprise
the "meal." The fact that the agenda—-setting process func—

tions when broad topic categories as opposed to specific is-

sues are used, provides sugport tor this contention.

\*/gludies,- or is it the gemneral topic breakdown of the nedia?

L Cral deamlim A e R
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Aqenda-setting on a macro level implies that the'public

uill.béhqreatly influenced by the overall - structure of the

;médiun. -Por'example; . if the medium has a format that

-

stronqly emphasizes national as opposed 'tq'local,neus, the
importance of mational neus iill be passed on to the public.-

The public will incorporate a similar set -of news priorities:

“and 'conceras as the media that they peruse.

Consequently, a divergent press system-- diverse in the-
attention granted to general topic areas-- creates a diver-
gent public--subgroups of the population”uith varying sensi-

bilities and sets of priorities. These saliences vary ac-

"cording to the reliability of thglhedia source. ' The media .

-

create the general framewsrk-of fbe public's aqenda.,“There-
fore, it is possible to assert that the ability of fhe pedia -
to shapé public awareneés and coqunitions, perhapsﬁeven gen-—
eral beliefs and attitudes, is insurmountable!

This investigation has provided amplé evidence to support
%he existence of the aqenda—settinq process. Stronqrcorre—
lations were found to exist for nost of the media-public
dagenda felationsﬁipsh The rank-ordering ot topic'snpromi—
nence in;:the nedlia d4ppears to be passed cn to .the public.
The similarity between what the media'and public rqurd as
the most important topics 1s beyond mnere coincidénce. There
does appear to be a definite transterence of agendas. Hedia

—
priorities do indeed becowme public priorities.

-

Y
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However, the inteﬁt of this investigatioh‘was'to go one-

step fﬁrther. Two newspapers and their éespective readerts
agendas uefe compared in this sEudy. It .was hyﬁothesized
that - there would be d stronéegz rel;tioﬁship between one
newspaper and 'its respective readerfS‘aqenda thén in the
cross-agenda Telationship. Unfortunately, this ccntention
vas not borme out by the findinqs. Theré;appears to ke just
as sttonﬁ cortelations fgi the cross-aqgenda relationships,
as for the similar-agenda relationships.

There are a numbérrof'possiblefexp;anations -for why the
results do not supporf this hypothesis. .First éf éil,_ the
most imbortagt. rule for cross media—qul;c comparisons was
not respected. As wvas pointed ouf in the Review of the Lit-
gggég;g {see; Chapter 1.3), 1in order tg.make this £ype of
comparison it is first necessary to ascertain that differ~
ences eiist between the twuwo media-aqendas. Otherwise, dif-
ferences in media aqenda tcagsference io the public are dif-
ficult fofobserve. ‘

Unfortunately, the results indicate that there exists an
extremely high correlation between both wmedia agendas.
Therefore, it is not surprising that‘there.are no_ﬁifférenc-
es among tﬁe simildf-aqenda and cross-aqénda relationships;

Perhaps an improved methodology could have produCeé sup-—
portive findings. As was discussed in Chapter'd, the  limit-
ed number . of topics or ‘“cases" that comprise the agendas,

and are used in statistical analysis is . very proklematic.

i e ¢ b L R
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It becomes difficult .to discern any differences in the agen~-

das 'due to the high correlatioﬁ or differences betveen cor-

"

relations, that are required for a feiationship to be sta-
tistically significant. .

Ihié'investiqation ased only 13 topic categories to con-
struct the-media and public aqgendas. This limits the abili-
ty of the comparisoﬁ—tests to provide results that supﬁo:t
the h&pothesas'made. The suall -number of cases means that
any extreme outlie;'reiationships, such as'uaé the case for
National and-Local Sports News, . will precludé the discovery
of any probable relationships.

-Tﬁé-féAson foft kuSinq so-féu cases in this investigation
is partialiy dﬁe to the problems inherent in tranéposinq
data sets.oridiﬁhllv desiqned for ﬁarketinq research into an
acceptable academic fcrmat. Many topics or “cases" had Eo
be iqnored sinée tﬁey were inappropriate for the current in-
vestigation. However, this methqdoloqical problém is preva-
lent in many other aqenda—settipq studies. Generally, an
insutficient number of cases is being used to make valid
agenda comparisons. AsS has been suqqested in previous ré—
search (Winter et al., 1981), perhaps it is time that agen-
da-setting research rocus on improving the manner by which
media and public agendas are construé\ed and compared. It
is stronqly recommended that réﬁeﬁfch continues to be per-

formed in this area.
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"In“suu, thouqh difierences-hetween the éinilar' a&d‘
'bross—agenda relatlonchlps were not found, the rcesults shov
.stronq support. for the aqenda*settlnq process in qeneral._

It is p0551b1e thqt the lack of dlﬁference between the aqen-'
das ¥as due.to_ the poor uethodoloqxcal practices of some -
aqenda-setting reséarch,‘ not anroved upon 1in the'ptesent
study. However; 1t is just as poss;hle thqt there is.a :
trend tovérds media consolidation vhich makes .it'difficu}t
to find two wedia agendas that are different enough tc make
fhese,compafisons. Perbaps it is only the 1arqef cities
that can support diffepent nedia. It would appear to he
economically unfeasible for a gmallér communitv to have var-
ious_media sSources. Whatever the case may he,_ furtﬁér re-
search sﬁould concentrdte an improvinq the methodcloqv for
agenda-settiny research, and determining uhether media con-
solidation is incréasinq.

The central premise of this investigation is thét there
are certain charaéteristics of the media ‘and the public that
enhgnce and/or facilitate the agenda 'setting process. A
nﬁmber ot these contingent conditions were investigated to
determine whether they iwmproved the media-to-public trans-
ferencé of &riorities. The results varied substantially.

The use ot attention.devi&e§\i§/the media does assiét the
media in setting their priorities. The results indicate
that two orf the four attention devices, Headline Prominence:

and Picture Space, possess stroag ;E}a'ion hips with the
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pﬁblic's.aqendas; As ;eil,zﬁ the-stronq relationships that
exist betueen‘ topics;rank—ordeféd according to total spacg
and. the usé of attention ﬂeviceé‘indicates-that the media
dénsiséentiy use .all their resources to emphasize'cértain
topics as opposed to others. The p:ominehqe that the media-
qi?e to certain content does appear to ‘iﬁfluence the publ--
ic's notion of what is important.

However, tue rfindings of this investiqation cannot sup-
port the assertion that attentioq devices are necescary for
the adenda—settinq process to occur.  Again, unfortdﬁétely,
the methodoloqy_ waé problematig.in Ehat it did not permit’

the testing of the public's dépendence on these features in
4 newspaper. fhouqh the ppominence the media grant certa?n
topics by the usé of attenticn devices certainly.énhances
\_;hglaqend§ transference, thers is no evidence to guqqest
th&t these.characteristics are necessary Eor the process to
cécur; However, due to the strong relationships that do ex-
ist Letween total space and atgéntion devices used for cer-
tain topics, it would ap pear that it 1s probable that they
perform an importast role in setting tne public's agenda.
"The findinds indicaté éﬁpport for the hypothesis that the
geoqraphic proximity anﬁ obtrusiveness of topics afe contin-
gent éonditions in the agenda-setting process. While oniy
one of the two media aqendas gives more prominence to Na-
tional and World MHews, the findinqs‘from botk reader sub-
group's interest ratings indicate that the public is most

g '.-'l -
interested ian this topic. ’



i

~‘Theré is partiél: support for  the contention ‘that th

nedia are more likely to -émphgsize'this'cohtent than news

and information for which the public is less ' dependent on
the media. Houever, the fact that the. public is more -inter-
ésted in this topic aé'opposed to'anyl dther topic supporté
the nﬁtién that "the public is inflﬁenced by what the media
present; Since, in many bases t he mediq represent the publ-
ic'sJonlv‘source‘éf National and International News, it is
understandable that théy claim to be so interested in‘this
topic. |

| Tﬁe comparison of frequent and less-frequent re§ders'
agendas is Problematic because 0of the small number of indi—
viduais who comprise the "less~frequent" . cateqory, and the
‘high Qedian used to distingquish between the two groups.

Even so, for one of the nevspapers,  there is evidence to

suppért the hypothesis that' the level  -of ceadership is a -

-

contingent condition in the'aqeqda-setting process. It ap-
W& pears that the more the public is exposed to the ccntent,
the more likely they are to establish a similar set of pri-

orities.

Aqain, shortcominys in the data interfered with oktaining

conclusively supportive results, The small number of cases

.that vwere used to construct the separate "agendas", as well’

a5 the small numper of "less-frequent" readers, most cer-
tainly had some influence on the lack of difference between

the these two agendas. This author cannot emphasize enough

132
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the'need to investidate ways to improve the practices of
aéénda-éettinq research. Further research ihto'the rdle
that the level of readership &aas on the aqenda—éettinq'pro-
cess must ensure that sufficient distinctions éxist before
comparisons are‘m;dé.' o
The role that deﬁoqraphic characteristics have on the
Eublic's susceptibilify té media influence is variable. The
findings provide_paftial gupport for the hypothesis that so-
'cioeéonomic_status is a contingent ‘condition in thé'aqenda—
setting process. Tagether, Agqe, Educétion, .and Occupation
do not qreatly predict inierest in broad topic cateqories.
uoueﬁer, -independently, thése three demoq#aphic:variab%es
exblain'a sigqnificant propecrtion ot an individual's interest
in.newspaper éontent.
ﬁheﬁher one depends on television or . the " newspaper for '
'Nationql and International - News aprears to have little'in-
ifluence on the agenda-setting process.- There wWere no dig-
ferences found between the agendas of individuals who relied
on the newspaper as opposed to television for news and in-
formation of this topic. There is no support for the idea
that the transierence of Bedla priorities is «contingent on
me@ia pfeference. The influence of the wmedia in setting the
public's priorities das iouhd'to be the sameé reyardless of
the medium preferred. -
Fiﬁéllv; the index constructed representing the éum of

several contingent conditions, has a role in predictiog the:



public's interest in newéﬁaper topics, alﬁeit ét a:iou:ley4
el, The[ppoﬁortion of variance in the interest‘ratinqs,ex—
plained by the Cumalétive measure of the contingent condi-
tioné ranges from four to less than one percent. Thougqh the
ability of the index to predict the public's interest in
néHSpaper captent is not that substantial, it is still ims
porfant.t ate that it ;s a siqnificant'factor. There ex=-
isﬁs supfrt for ~ the contention that the ‘continqent condi- -
tions toqether, aid tae aqendé—setting process. .

To‘sum up, this investiqat;Pn provides sgpport for the
ability of the media fo set the public's priorities. The

adqenda-setting process functlons to various deqrees, depend~

ing on certain condltlons. Attention devices that are used

to emphasize media'ccntent'intluénce the public's perceptign
”bttwhat.islimportant. Evidence has been provided to support
the hypothesis that the geoqraphic proximity and obtru51ve~
ness of neusbaper coverage aifects the public salience ef
its content. The less direct experiqnce tha£ the Eﬁhlic has
with an issue or topic, tpe wmore the pukblic relies on the
nedia torrinformation. Subsequent&y, the media have much
responsibilitv_in determining vhat the pua}ic considers to

be important. It alsc was tound that the level of media ex-

posure has some bedring on the media~to-public agenda trans—

.prov;;;h;:Bbqrt/ for the contention
—

that agenda—-setting is a

ference.
The above fin

ocess enhanced by several condi-
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“tions. Further research should  conceFtra£e aon attenmpts to'
evalﬁate conqqrréhtly the different influence these condi-
‘tions have on‘the aqenda—séitinq-proceéé. While it is valu-
ble to assess their independent contributions to the qqenda-
setting process, future investigations should take a look at,
the total functioning of the procéss.A The timeé is at hand
to construct a compléte énd accurate model thét;describes
the process.

The results indicate that the#e exists very _little dif-
ference between tae aqendas'of-the two newspapers under stu-
dy. This could bé-the~-result of inadequate techniques for
éfaiuatinq the ayenda-setting process or a qenéral trend to-
u&cds media consolidation. Whatever the case may be, furth-
er research should concentrate su both these areas.  First,
it is important to detefmine whether media diversity still
exists. Second, research and further investiqatioﬁs must
focus on tindinq. Ways tc imrrove agenda-setting research
techniques.

It also is recommended that research in the future con-
centrate on viewing agenda-setting more as a pProcess as op-
posed to a cause-gffect equation. It is important, to 1nves-

tigate ﬁot only what the media set as their agenda, but why

o

it is counprised of such taopics. Futther research should fo-
cus on whether the media are correctly mirroring reality, or

only providing a vague impression of reality to the public.
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And finally, future investigations of the agenda-setting -

process must look more closely at-prg-existing audience semn-
. ) . o at L EX LSt 5 ! _ .

sitivities. It is recommended that research assess the var-

ious audience attributes that .contribunte to the public's re-

ceptivity of media priorit;es; The.psychbioqical dimensions

of information gain should be investigated. More studies .

. .f .. X .
. must bhe conducped to deternine not only what the public's

interests are, or, What they attend to in the nedia, hut

also why the public behaves this way.

oty E—
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NEWSPAPER BESBARCH SURVEY

The following is a condensed version of the mnewspraper re-
search survey. The gquestions listed‘_aré those that are>of

e,
use to the current research: .

Hello. My name is - | and I'nm _cailiﬁq tronm
Company-X Research Assbciates; a marketing research fircn.
WNe're condqucting é survey in this area on where pecgle qét
their news and infprmdtidn aﬁd- yoﬁr?phone humber has been
_ sélected at random for inclusion in_rour study. We are not
selling anything and all of your answers would be completelf
confidential. | ' '

Actually, the person in your household that we need to
speak with .is the one whe is reépdnsible'for choasing the
news you read in your household--that 1s, the person in your .
‘home resgponsible ror selecting the pevwspapers, if any, which
are read. (LF NO.NEWSPAEEB IN HOME, ADD): Heil, then I
woula like to speak with the perscn who would decide.

(IF PERSON ON .PHONE IS RIGHT PERSON, CONTINUE WITH
INTRCDUCTION BELOW. IF KCI, ASK TO0 SPEAK WITH THIS PERSON
AND, WHEN ON THE PHQNE, BE-READ INTRODUCTION AND CONTINUE
BELOW. IF PERSON NOT AVAILABLE, FIND OQUT BEST TIME TG CALL

BACK AND RECORD THIS ON DISPOSITIOCN SHEET.)
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Ndy I am "qéinq'to read you a list of types éf_neus'
'you may read -or see or hear. As I read each .type,
i‘pleasﬁ tell me if you rely mainly on televisiqn,i‘ra-

dio, ‘nevspapers (NEWSPAPER-X, NEWSPAPER-Y, OTHER -

hS

PAPER) or some other source for each type of news.

The first type of information is...

World and National newvs

State neds

-

- News of your community ({(LOCAL)

Information on local stores and_sdles
- Local sports news. .
As I read you a list of daily newspapers available in

your area, !please tell me how many times in the past

_seven .davs fou read or looked - into .each, Nonday

through Saturday only. The pépeg iSa..
- Newspaper—-X

-'Newspaper—l.

{({FOR EACH REAL 1 ©CAY OR MORE 1IN QdeTION 2 ABOVE,

ASK): And_hou do you receive the copies of the (NAME
THE PAPER) you usually read--do you pay to have -them
deiivered to your home, do you buy them at a newstand
or coinbox, are they delivered to your home for free,
or do you porIOU"them or get ‘them from scme other
source?

Bethod of RBReceipt:

- Home delivered/paid

R P UL I VIS
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5--Neustand/c01nhoxi
- Dellvered/free
'l— Borroued/other
4. Changing the subject a bit, I'm going to read you a
" list of some things which you might finﬁ in a daily
neuspaper. Please tell me hou interested you are in
each ot these types of .news or lntormatlon. replv us-
ing a scale from t tc 5, with 1 mean;nq you are noti
-at all interested.in it and SImeaninq you are iérf
interested in reading each type of information. The
3fi;st item i1S... (READ LISI; ROTATE STABTING POINT
BUT CONTINUE UNTIL ALL iTEﬁs ASKED; IF BRESPONDENT NOT
SURE, BECORD &S DON'T KNOW.) '
- Locél sports news
— National sports neis
~ National & world news
- Coverage of ,borouqh and township meetings & ac-
tivities |
- Local schoal bcarﬁ DEeWsS
- Help-~wanted classified ads
- Obituaries & funeral annduncements
- National opinion columnists
- Local shopping or store ads
—;Letters to tne editor
- Bditorials |

- Political cartooans



5.

_ : . S ['T:!

~ Conmic sfrips 

- Crossword‘puzzles or word games
-.A%vice columns such as Dear Abby ér.Ann Landers
.- Financial.and husiness.neus-w .
~-.Food coupons | |

= Real estate listings

- Food articles & recipes

-lFashion articles & news

- Special.sections or Suppieménts‘
-'kutomotive,articles & news.
;.Entertainqent ne¥s & movie listings’

- TV listinq$

- Radio'listinqs

-APhotos of local people & events

- Local bqlitical nevws

- Heddinqs, enqagements, bicths & qraduation'neus

(FOR EACH ITEM SCORED 3, 4, OR 5 IN QUESTION 4 ABQOVE,
WASK): Which of the two local newspapers—- Newsgéger—
X or Héuspaper—!-~ do vyou think provides the best
coveraﬁe of (NAME OF ITEM RATED 3, 4, OR 5) 2
Now, Jjust la few ‘questions so that we can compare
" qroups of people. First, what town or city da'you
live in?
- Region-A
- Region—-3B8
- Réqion—c ' ' : '

,
?
|
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12.

ple

How
and

Do

149
"quionjn o
‘Reqion-B

Reqion—P h L

Other (SPECIFY)

7. What was the last grade or Yyear of schdol you cgm;

ted? -

Grade School orn 1es§

-Some'Hiqh School

High School Grad

Some College/Tecianical tra;ninq

College Grad - ' ‘ _ ' L
Some Grad Schoél Flus

Refdséd

many people are there livinq in yvour household?
hov 'many of these people are uhdéf‘18; if ahi?
you owWn or rént your house or apartment?

Oun -

Rent

Refused

is that a house or apartment or what?

House

Apartment

Other (SPECIFY)

would you describe your marital status?
Single |

Married
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- Widoved - '
— Divorced
'~ Other (SPEciF!f
13. What yeaf ﬁeré you born?
4. Hﬁ&t ﬁdgiﬁ ybu deséribe your occupafion ag?- (NOTE::
IF HOUSEWIFE, ASK WHAT HOSEAND DOES, IF RETIRED, . ASK
FHAT THEY USE TO DO. TRY TO GEI‘A SPECIFIC ANSWER fO
THE QUESTIONS.) | |
15. And finally, in which of the folloiinq.categories-is
‘“your total family income before taxes? |
- $10,000 or less
- $11 to 15,000
- $56‘to 20,009
~ $21 to 25,000
- 525 to 30,000
L $31 to 35,000
- $36 to 40,000
- 541 to 50,000
- $51,000 or more
;#Don't know, refused
16.'(INTERVIEHER£ CIRCLE fHE AFEROPRIATE SEX):

- pale

- femalé




Appendix B

NEWSPAPER CODIRG SHEET AND DEFINITIONS

: .The following are the general instructions of coding proce-

dures provided to . the codetrs. The NeﬁSpaperj_Coqinq Sﬂeet

-:follous-these definitionsﬁ

1.

2.

Coder Number— ‘Each cbder has an identificaticn num-

ber. Every Newspaper Codjnq Sheet should be coded

with your nuamber.

Sample MNumber~ This 1is the specific issue of  the

newspaper being éoded. There are a total'of forty-

eight different publications; ~24 editions of each

~

Newspaper-X and Heuéggper*Y. Each issue has a num-

"ber. Code all items in each newspaper Wwith the sane

saople number.

Iten Numbef- This refers to the number you will qite

; . r—
each item ‘You code. Code consecutively and beqin
with *'001' ror each publication. For example, tgg

first item you code in your first newspaper ailI be'
'001', then '002' for the next iten, anﬁ S0 on. HWhen
You beqin the second newspaper, begin again at '001'.
Section; What section of the newspaper is the itenm
found in? By Section we méan a detachable single

part of the newsparper, not a generic content division
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fnithin the paper. j'jgéspggerég uéually ﬂas'fbﬁr sec-
tions; .'A';. *BY, ;éf-and"'ni uhich_uould be cbdeé
rtqe, '2', '3; and "4 resﬁectivély}i Newspaper-Y qen- -
eraily.ﬁas only ocne Séc£ion, thézméin.tébioid,‘_ How=
e}ér, every Tuesday there-:is'an' additionél_}fqod'
' Seétionﬁ_this would be coded as '2}; : ‘
5. Seg;%#n'gggg Number- Pleaée; code fhel'sec;ioﬁ Ppage,
- not ;he cumulgtive page of consecutive'pﬁge céﬁnt
that the itenm is fcund on. A sectigﬂ.'pagg number
could pave an alphahétié character. For‘.exagple,

:?2"ﬁi§h£ refer to the'second  paqe iﬁ ;the second

section. -éleaSe ensure that only numbers are coded.

In this case, 'B2? uou;d‘eéual 02r. !

6. Source ggt'an;ent— The byline df a small insert in
the item; for exémple APQ;UPI, éici,, uéually indi-
cates Hhérg the item camé'from. If thé source is not -
indicated ol the 'first:paqe cﬁntent appearé and Ehe
item Jumps to another page (see no. 8 for defini-
tion), make sure you check the jump page for the
‘sourée first, befare codinq the source as ‘'Unknown’.

The follouind represents” all Source categories:

1. Unknown- If no source is qivén.j
2. Staff Corresgohdenﬁ

3.° sStaff WNriter or Staff Columnist- A writer for the

newspaper, excluding the Editor. This is hsuallvf

indicated by a byline like;  'By Writer—X, Sta

Wpiter!'.
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4. ﬂg 1ong or Sznd;cgted ' gitegggglumgist-'Usually.
_Lndlcated by. the byllne. . Include éll‘”uriters'“
" from other neuspapers. - o o

-

5. Ag; Assoc1ated Pre53°-a wire servxce..-.

6 UPI— Unxted Press Internatlonal; a vire serv;ce._

Ta 'Reutgrs- A wire se:v1ce..

-

G. : eve;gl ; Sgrv;cgs— Hhen the item comes from

several dlfferent wire services. .

9. Editoriil, Letter—to-the—Edltor, advertisement,

’ Llstlng* Anv of the above content. . For exanple,

-

deertisement refers to Food Coupons arnd Classi-

fieds, Llstlnqs refers to Sport Scores and Stocg_

Harket Quotatlcn .

10. Knlght Ridder gg!§ Service

Content Form- This is the form that the content

takes, on the first paye that the content appears.

There 15 a Separate category you will come to for.

podinq the form the 'Hjump' part of the item takes.

There are several lleSYnCE&SleS that you will be-
come aware of Jafter reading all‘of _the definitions.
Some of these will affect the 'Cqﬁteut Form! éateqorv
that you code the item in. Some of these idiosyncra-
sies are as follous:

a) If the item has a Headline and it is less than

/10/16 of an inch high or less than two cclumns

wide in Newspaper-X, and less than 7,16 of an



inch high' cf less -than two columns wide in

Newspaper-Y, cddé the item as "01-g;tic1e7

T

0nly' or the equivalent. In cther words, a

' headliné that takes up less space thahithese

b)

c)

d)

e)

.criteria should be édgregéted in the 'Article?

measurement, and not be measured separately. .

All Editorials,: Letfegs—io-thg:ﬁdito; and EQ;
lumnists should be coded -as '01-Article Only"

.reqatdleSS of how large a headline these itens
might have.

Make sure that all Advertiseument and Listinqé,

are coddd.as '13-pdvertisement and Listing'.

Comfiunjity News 'Section-A' in Newspaper—X, and

'Section-B' in Newspaper-Y, should be coded as

f114Afticlé,_ Headline, _P;ctu;ef‘_gg Caption?

eién though you .will not be measuring the
—

Headline or Caption space sephratelv.

An 1ten that1 1s in the form of a Picture and

Caption with a small Headline between the two

should still be coded .as '07—gictu£§ and Cap-

ltionl. Only code _'08~Headline, Picture and

Caption' if the Headline meets the space mea-
surement critgria for being a Headline, and it
is located above the Picture in a Headline,

Picture and Caption format.
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.f) 2 Tegseg‘(lg}; refers to little hoxes of in-
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formit;on, ﬁsual%yron the front page of a séq;.
£i9n,. which indicate what is ¢omin§ ué iﬂ the
newspaper. uéke sure éhat'you distinquish
£his from a 'junp'létory, uhibh-is‘ ahnitem
that begins cnr‘one.paqe, aﬁd.continues on

another.

The following reépresent all Content Form cateqories:

10.
11,
12.

13.

" Article Q!ii

Headline Only
Picture Only
artiéle and Headline

Article and Picture

Headline and Picture

Picture and Caption .

- Headline, Picture and Caption

Article, Picture and Capti

E

Article,:Headligg and
Article, Headline, Pict r apd Cagtioﬁ
Teaser

Advertisement aor Listing

8. Contepnt Location- This refers to where the item is

located. Code the following:

1.

b

- All on the same page- If the item is all on the

same page and dces not 1hmp to another paqe, and
is not considered to be Agqregate Contept (List-

1ngs or Advertisement).



-

0.

2. gggg§i£9-ggothe; ggﬁgiilf ‘tﬂe iteh_héqi@slon o%F.
| page and an‘indi@ation is | given that " the.story
' _continues cn ancther page: Bxblude.gegég;; and
Aggregate goﬁtent bﬁt inciude ditens wﬁére-only a
Heégliné.miépt appeaf on‘ihe first hade'.of the;'
éonteﬁt,.and an”ihdicatiohsis given that the.sto?
ry pontinues on another page.
3. 'Aggregate.Content— If the gontént is measured as
| an agqregate whole, for example; Listings and - Ad-
vertise;ent, code”itr as spch, ‘and as ane itgm

even though it may actually stretch over a number

of paqes,

Use of Colour- This refers _to the appearance of col-=

our in an item, whether it be in a picture, headline,

or simply used in the frame-line: any use of it to

emphasize the'content should be coded '1-Yes'. Code.

all else as 1'0~Not .

Strike Attitude- Code as 1-Unfavourable, 2;Neutrgl.or

3-Favourable for the overall attitude of the contedt
regarding 'Strikes'. Make sure that there is a defi-
nite b%as in favour of either '1' or '3' before cod-
inq one of these. Your code should be based on your
overall impression of the item. If the content ‘is
balanced with both Unfavourable and Favourable infor—

mation, code it as 2-Neutral. If there is no mention

or inference about *Strikes' in the item, code it as

O-Not Applicable.
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12,

newspaper.
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Union gttltude- same as ahove but look for a ‘U g;gn.
'-gttltuge Lnstead of a 'St;lge Attlggde' in. the item.

Type of News- The seven cateqbrles ,provided distin-

v

quish various types of pews that are. found in'neuspa-'

per content " Both 1h— Cont;nu;ng Serles' and
'7-Letter-to-tge—Ed1tor' are exceptlons to the qener—
al,types_of news in cateqorles 1—5.‘ Code‘thgse puo

types' of content as such when they appear in the

»

"

1. Hard ggus-' Contgntrthat wve qgenerally regard as-

“tHews'. ‘Any item that consists of the rerorting
\ ' - . . "
of a recent event or cccurence would be comsid-
ered Hard News. Michael Ryan (1979:499), d4n au-
thor wao has dcne much research on newspaper con-
tent, defines hard news as event-oriented
stories: .
{Hard News) articles must take as their
starting points  timely events-definite
happenings pinpointed in  space and
time-and they nust convey important de-
tails about those events. ‘
Note that Sports content could also be consid-
ered to be 'Hard News' if the item consists of
reporting of a Sgorts aétivity that happened the
day before.

2. Interpretive, Backgrounder— Content that consists

mainly of the discussion or analysis of an event

or ,an'occurence that has already taken place.

-
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" 50

7.
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The majbr:focus of this type of.neis:is-thg ana-:.

lisis of the event or occurence, rather than a

description or report of what hapbened; ; .Ryan

(1979:499) defines ;nie;g:etivé News as issue=o~- .

riented stories:

Articles must provide an overview of ar
backqround for a timeless social prok- .
lem or issue, or one aspect of a larger
social prchlem or issue. The issue is
the starting point of the article; not
a specific event pinpointed in time and
space. : Co

Soft News- Content .that does not really have

'News Value' in the sense 6f being an event or

occurence, but rather, a story or feature provid--

ing general information. For examﬁle; Community

News wWould be classified as Soft News ( Newspa-

"per-X ='Section—A', Newspaper-Y ='Section-B').

Editorial, QOpinion- Content that is in the fo;ﬁ

of an Editorial or Qpinién Columnisg. '
Advertisement, lListing- Mostly all agqgreqate con-
tent.

Contjnujing Series— Any item that indicates that

it is *1 of a series of 7 articles', for example.

Letter—to-the~Editor

13. Proximitw- This refers to where the event, occurence

or whatever information is 4in the itenm, . takes place.

Code in one of the following five categories:

1.

E

~

World

— Bl et D sl =
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2. Hotldirand Natiogal- -Confent-_that-dqncerns ‘the

Uni;ed,states and another country.,

3. MNational
4. State

Ju..ToEic— This is perh@ps the moét impégtaﬁt cateqory to
be coded. If is essential that 'Topic! be coded ac~
curately and exhaustively with due consideration of
the sixty dirferenf_éateqories. Soﬁe of the‘items
may have content that couia—ﬁelbnq to* more than one
cateéory.. 'Hbuever, only codé'the item in the.most
appropriate Topic category.

Host catéqories are se;f4erpanatory. If yoﬁ are
confused;. do not hesitate tolconsult fith Mr. Zama-
ria. The sixty ére as follows:

1. PolitLCdl-ﬂeetinqs

2. Polifical4PinanCial

3. Political-Legislation

4. -Political-Election

5. Political-Cartcons

6. Political-General
7. Authorities (Cozmissioners, etc;)
8. Hilitary.

9. International Relations

104 Wt

11. Terrcorisn



12,
'_'1"3-.
14.
15.
. 16.

o

18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.
3.

32.

160
Racism I /

inflagion, Unemployment

Business, Industry L

Labour Unions
Helfare‘
Ecdnomy—G;nerql
Crime-Police
Courtstéqal

Accident, Disaster (Man-Made)
[

Accident, Disaster (Natural) ' ' ’\)

Communication

Al

-

Transportation
Enerqy o
¥
Environment (weather, pollution, etc.)
Health, Science, Medicine
Agriculture

Religion

Education—-General

Education-School Board

EducatioP-Graduation

Sdcialfﬁeetinqs and Activities
Lifesgéle |

Consu;er Information R r
Huﬁan Interest

Personal %rofile

Food “-

e e e e U i e S PO

Caran - P —



38.
39.
40.
1.
42.

u3.

by,
45;
46.
47,
. 48.
49.
s0.
51.
52,
53.
54.
55.
56.
57.
58.
59.

60.

‘ Ce T 161.

‘Travel

Fashion

-

Kutqmotive

dbituérieSrFqnergl Anhoﬁncemégts.
Heddinqs,'thaqgnenig,_ﬂirthsL o
Commpﬁiiy‘ﬂéus (_Neuspagef-x_=4Sectionfn'. ;!2!_‘
paper-¥ ='Sectiodfﬂ;) | '
Food CouSons
Entertainment-advice
Entertainment-Humour
Entertainaent-Movies -
Enter;ainment—Tele}ision
Entehtainment—ﬁusic
Entertainmenf—ﬁédio
Entertainment—ﬂooks
Entertainment-Ccrics -
Entertainment-Crossword Puzzles, Word Games

Entertainment-Horoscopes

Ehtertpinment—seneral-

Sports-General
Sports—Bbx‘Scores
Entertainment-Theatre
Classifieds

Stock Market Quotations

LS

There are a rew general criteria to be aware of betfore cod-

ing the space measurements:
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‘ a) Everv page in the nquspaper should be equated

to a 515—9 ;ggg ggrng o That LS. before mea-

© suring’ the cclumn 1nChes of an ltem, be aware
of what column-format is belnq used‘dn the
‘Page. -You must multiply the column inch'fotal

of an item by a correctibn factor if there are

not six columps on the page.

‘ For.example, if there are.only two columns

on a page, you would multiply the'totai'coluhn'

inches ‘of the iteh‘by a factor of .3. This

would equate the actual content to a six-co-

lunn page format; you would record this-fidure'

in the appropriate space measurement cateqory.

Some * pages in the newspapers have a variety of

widths of colukns. ° Before calculating what

column format the page is, make sure all co-
lunns are equal. 'If they are nbot, vyou will

have to weigh and correct the different co-

" lumns to make up a six—-column standard page.

This goes ror Headlines, Pictures, Captions
and Liétinqs as well as Articles. .

As uwentioned earlier, Headlines are coded se-

.parately if they are not less than 10/16 of an

inch high ¢r two columns wide in Newspaper-X,

and not less than 7/16 of an inch or 2 columns

wide in Newspaper-Y. Do not measure Headline




15.

16.

163

space. if the iteam is an EQL_QI_ﬂl Ls_ssxqig_

| ge—gdltor, Co;umnlst or Llstlgg
c).Pollt;cal Cartocons should he coded as a Pic-

‘ture. |
d) Commupity  Newus écntent‘ o Newspaper—)

='Section-A"', Newspaper—-Y ='Section~-B') is

coded by first counting and measuring the pic—

‘tures ;and placing the total in the Pictu o-
tal VSpace space @easurement cateqory, then

meashrinq-the rest of the space placing the

totallih the Article or Listing space measure-
ment category. = Do not measure headlines or

captions separately for this content.
€} When hecordinq the space ‘meésurement rOund-
oxf the column 1nches to the nearest inch, ex—

'cept when otherulse SpEleLEd. .

Article or Listicpgq- Measured from the tor of .the

first line of content to the last,'founded—off to the
nearest inch. Don't forqet to mﬁltiply the total by
a correction ractor to equal a six-coeclumn paqge for-

mat, if necessary.

geadliné, Cumulative Height- The total height of the

headline in 1/1b inch units; measured from the fpp of
the first line Jf headline to the bottom or last
line. This includes all the different Xinds of head-

line that go along with an item. Report the total im

T

o



. '42' on the codlng Sheet.

17.

18.

19..

20.

Headllne, grxmgrg Helght- This is a measure of the

R T T
1716 inch’ units. For exanple, if the cunulative

height measures.42 1/16 lnch unlgs.f you would enlen .

P

most prominent headline, if there .is more than one,

in /16 inch units.  If tbere-is only one line, this
measure would be the same as in Headl1ne, Cunu;ative'
ﬁelght. However, if there is onlv one type of head-
11ne that extends for more than one line,. thlS mea-
sure would be from the top to the bottonm of Qng‘df
these lines only. : . |
Hégd;ine, Number of Lines- This measure is the-total
number of lines of headllne, ceqardless of the type.
Headllne, Number of Columns- ThlS is a measure of how
nany columns the headline stretches across, based on
the six-column paqge format. vafhere Are a pumber of
different headline lengths in an item, use the leaqth
of the headline that;ié”the'lonqut- If the headline
is only two or 'thﬁeé columns in 4ctual length but
there is nothiBQsdirectl} beside - it, " record this as
lbl. .

Headline, " Prominence Rating- This has you judge the

streﬁqth'or weakness of the headline, relative to all

the other headlines an the same baqe; Note that you

L4

can only code one ‘'l-Weakest! and only one.

"3—Strongest' code for alluthe items on one page of
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. .

. the neuspaper;- Reqardless of hOw hany'headiines nay -

be on a given page, only -one can be the weakest. and

.. only one thé strohgest. However,  this does not mean

21.
22.

23.

2“-

25.

26.

3yon-nust-cbde a 'Weakest' and fstronqést' headline on

‘each pade.- If there are no headlines that are parti-

chlarly weak ar strénq on a given bage; doﬁ't code

‘any.as such. - Code all other headlines as !24nedium

"Streggtb'.-

Headline, Different Kinds— Enter the differemt number

of types of-headline used, for'a-ﬁiven itean.

Nunbper of Pictures- Bnter the' total number of pic-

tures included in the item.

‘Pictures, Total Space- Measure the total column inch-

es, 5ased on a six-column page format, of picture
space in-the iten, Measure from the top to theﬁbdt—‘
tdm; agqregate tne amount if 'there ié-ﬁore thanione
picture. _ _

yse of gggph;g: Indicate if the picture in the item °

is a qraphic; ‘0'—-Ng, '1'-“Yes.

Caption, Cumulative Héigb&: Measure the caption, fronm
the top of the caption headline (Lf one exists) to
the bottom of the-last,iine, and report in 1/16 inch

units.

Caption, Number of ‘Lines- Count the total number of
linpes of content in the caption, excluding the cap-~

tion headline, it one exists. If the caption is bro-



(T [ 1

‘ken Lnto two or more separate colunns of 1nfornat10nxl

beneath a plcture, count enly - the numher of captlon.“

lines in the first column of content.

27. Cagtio geadllne- Indicate uhether there is a hea -

'llne betueen the -picture and the caption; '0'—&0,

"'1"‘!25. ‘ . '; ) s . -

28 Qgp_;_g Number o _ﬁ 91 nns— Heasure the nuuber of co-.

lumns, based on a szx,column page fornat, that the

caption_stretches heross. |
'The rest of the cateqories}l 129, Junmp kéﬁg tcggtion' to
iﬁé-. Jump Rage, -fﬂumber of coiumhe}-ete'haeed on the;same
‘criteria as the cateqories .aiready mentioned; exeept these
categories ane fer 511 caontent in an iten that 'jnggs' to
another page. Measure and code the' iteas that jump in the

appropriate cateqories using the same criteria already pro-

vided,

S

PR O
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" NEWSPAPER CODING.-SHEET

- C

CODER NUHB.BR-...-.. -..--l- ceeascsasesvaas -o-o.--'oc- .

A

ITEH “UHBEBH--.-;---.;..-.:-,..;;;.....C.z‘

SECTION--.. L - - a .';--.".:. s w ‘..‘:‘-,-..-'_..{. u.-..- csemuw -
SBCTIONA PAGE u‘UHBEB-... ....‘..... - ..-....:‘E. '
SOURCE OF CONTENT

1=Unknown

, 2=5taff Correspondent

3=Staff_Hriter ¢r Columdist
- ¢ 4=National or Syndicated Columnist

¥ 6=0PI
7=Reuters
+ 8=Several Wire Services
9=Editorial/Letter-to-the-Bditory
Advertisement/Listing’ .
10=Knight Ridder NewWspapelececeecaceacae__ _ ____ .

' CONTENT FORM
‘1=Article only
2=Headline only

3=Picture only ' L

4=Article and Headline B ' ‘ .
5=Article and Picture : -
6=Headline and Picture

7=Picture and Caption

8=Headline, Picture an Captiocn

9=aYticle, Picture and Caption

10=Article, Headline and Picture .
11=Article, Headline, Picture and Caption '
A2=Teaser

13=Advertisement or LiStiNGecseescaeaesa :

CONTENT LOCATION
1=Al1 on same page
2=Jumps td another page
3=Aggregate contentecceecciaaccencnanaa__

Q

9. COLOUE USED?

0=No

1=Yes-.o.'.---.----;-ioaooﬁco ----- - as

10. STRIKE ATTITUDE .

O0=Not Applicasle
1=Unfavourable
2=Neutral-

e




11.

12.

13.

TS

15.
16.
17.

18.
19.

20-

" 21-

22.
23.

24.

'HEADLIHE, CUMULATIVE HEIGHT

HEADLINE, PRIMARY HEIGHT

168

3=Favourable.-.-..---- -..-‘t...l.'--..‘..'- M
{JNION ATTITODE :
(sane scale as .in number 10).-........

TYPE OF NENS
1=Hard News - . -
2—Interpretlve/Bacquounder T : I {

© 3=50ft News- o ’ L
4=pditorialyOpinion - - .: o !
S—Advertlsenent/Llstlnq ' : : s
6=Continuing Series o

C 1= Letter—to—the_Bdltor.-.-.....-......

PROXIMITY ‘ . ,
1=World S -
2=World and Hatlonal ‘
3=National K
Y=State ' _ : ‘ *

5=LOCal....QQ-.;--..--.-..-.‘---..-.-O.

TOPIC . _
{see; Newspaper Caoding Sheet T o
DeIlnltJ.OIIS) .--.-.-n----.---..---.-.‘ iy

SPACE MEASUREMENT

ARTICLE OR LISTING .
(column lnCheS) tSeT semsesarssesssvesssamnes -

{1716 inch unlts)........--.ﬂ...-.;...

-4

.
e e e e 2] o Sl b e e 2

{1/16 inch unlts}............;........

A ——

“ :
HEADLINE, NUMBER CF COLUMNS.veeecoowaanas

HEADLINE, PROMINENCE RATING
0=No Headline
1=Weakest
2=Medium~Strengths/Averaqge .
3;Strdnqest..........-..ﬂgQ-...;;.;-.;;_

HEADLINES, DIFFERENT KINDSoseewoeoneannn.
NUMBER OF PICTURESaaaaeccacsennoannnonn.

PICTURES, TOTAL SPACEe«ee  neccccccooncnn

USE OF ﬁRAPHIC K . 3
O0=MNo :




25 -
26.
. 27
28.

29.

30.

31.

32,

33,
3“-
35.

36.
37.

38.

39.

40.

ARTICLE OR LISTING

L

1=Y.es.._--.l‘..'..--.---.-..6‘-’-.‘..‘-‘.-.- -

CAPTION, CUMULATIVE EEIGHT
{1716 inch units, including
CAPTION, NUMBER OF LINES _
. {excluding headline)..,...-...,..,..,

——

CAPTION HEADLINE ’ . ' ;

O=¥No

1=Yes---0...-,.¢.¢-.¢. - - --‘-.;..‘--.--‘-.

B CAPTIOH' NUHBER OF CCLUHNS-.---.-.-----. .

JUMP PAGE

JUMP PAGE LOCATION e oo aeoccaonenanononen
JUMP PAGE SECTION ceecicencananassonannn

CONTENT FORMN ,
(code according to cateqories _
i[l numbEr 7,-q.-..-....-l.-....-‘.-.‘

USE OF COLOUR
"Q=No

‘1=YES.-----..-.-----.-;.---.-..-----.

JUBP PAGE SPACE MEASUBREMENT

(COlulN INCheS) ceuicenanncancetncacnnce

169

HEADLINE, CUMULATIVE HEEIGHT
(1/10 inCh UDitS) ecevecccencanconanns

HEADLINE, PRIMARY HEIGHT
(1/16 lI.lCh uDitS}-..---.--..-.-'-..;.-

\

HEADLINE, NUMBER OF LINES.auuueueeecaann.
HEADLINE, NUMBER OF COLUMNSaaouoceecan..

HEADLINE, PREROMINENCE RATING
J=No Headline
1=Weakest .
2=Medium~Strenqth/Averaqge
3= tIONgeStaceeccccecccenacmmconneonen

—

HEADLINE, DIFFERENT KINDSocewoeeocenonn.

NUMBER OF PICTURES+ e cuv ccaconoccmennn .

. (
£
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u1o PICTURES' TOTLL _SPACEQQ‘QQ -_-o--.o;'-...- i .

42, CAPTIONS, CUMULATIVE BEIGHT
‘ (1716 inch units, including- _ .

 43. CAPTION, NUMBER OF LINESeceuceceacezeess

©  44. CAPTION, HEADLINE
' 0=No — -

1=Ies....-0.--..--'-----.---....-.-0...

45. CI\.PTION, NUMBER OF CCLUMNS :.avaccesnaaas__"

o
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