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THE ECONOMIC REVIEW AND OUTLOOK

M. Dudley Stewart, Jr., Ph. D.

Director
and
Associate Professor of Economics and Finance

The Global Econon

An uneasiness continues to prevall over both slack and inflation in the economies
of many nations and the protectionist feelings that are beginning to emerge.

Real economic growth rates still have not recovered enough from the recession of

1974-75 that was caused by the crude oll-price quadrupling during 1973-74. And, they
appear to be easing.

Inflation is continuing at unacceptably high rates and may well accelerate as
national govermments apply policies designed to increase economic growth.

There is considerable impatience among the citizens of various nations. They want

Stable price levels and increased output and employment, even if protectionist measures
rust be irplemented—measures that would be most detrimental to all concerned.

although the situation has not reached crisis proportions, it does bear close
watching. The governments of the nations concerned should be very careful not to over-

expand the growth rates of their money supplies and apply protectionist policies in

seeking to increase econonic growth and reduce unerployment. To do otherwise would be
to set the stage for another worldwide recession within possibly a year or two.

“he United States Econﬂ

Jur SWAG forecast for the United States econory in 1978 is less ontirmistic than
most.

Real ss national product will grow at a lower average annua!l rate—annroximatelv

2 The SFA Business Review Fall, 1977




four percent. We do not at this time, however, foresee another recession, unless some
severe exogeneous shock to the econony occurs,

Inflation, as measured by the consumer price index, will accelerate and average
seven percent for the year,

The 1 t rate will continue to hover around the seven percent level. Thus,

no improvement is foreseen.

Short-term interest rates in general will probably increase by an average of 50
basis points,

The Texas Econm

The econamy of Texas has continued to perform excellently. Personal income during

the period, July, 1976 to July, 1977, increased by almost 12 percent. The industrial
production index rose slightly more than six percent, and the index of urban building
perrits issued climbed a whopping 24 percent.

As of August, the unemployment rate for Texas was 5.1 percent, down from 5.4 per-
cent a year ago. The August rates for the United States were 7.1 and 7.9 percent
respectively.

we believe that the growth of the Texas economy will continue to outoace that of
the nation.

The Deep East Texas Ecnnﬂ.

Our l6-county Deep East Texas Econamy continued to flourish during the 12-month
period ending in August, according to the limited data we have.

The unemployrent rate in August for Deep East Texas was 5.1 percent, for Texas, an
igdentical 5.1 percent, and for the United States, 7.1 percent. The nurbers for August,

1376, were, respectively, 5.1, 5.4, and 7.9 percent. Identical lows of 3.1 nercent were

reccraed for Nacogdoches and Trinity Counties, while a high of 7.4 percent was reported
in Sabine County.
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The retall food price indexes for Houston that we use as proxies for the cost of
food 1n Deep East Texas all recorded increases fraom August, 1976 to August, 1977. The
food at home index inereased 6.1 percent and that for food away from home increased 8.3
percent. The cost of food in all catepories rose 6.6 percent.

We see no reason to believe that the Deep East Texas will not continue to thrive,

Some Maxims Followed by M. Lamar Muse

Edibor's Note: M. Lamar Muse is the hard-fighting, free-wheeling entrepreneur i
who established and runs Southwest Airlines based in Dallas, Texas,
1. "If you think you're beaten, you are.,"
2. "If you think you dare not, you don't."

3. "If you'd like to win but think you can't, it's almost a
cinch you won't."

4. "Life's battles don't always go to the stronger or faster man."

5. "But soon or late the man who wins is the one who thinks
he can."

Tom Dotson, "And in this Cormer, Lamar Muse," Texas Business, July, 1976, pn. 19-21
and 63-64,

ﬂgp_hv's Law

"If anything can go wrong, it will."
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TABLE USEF=1

SIX ECONOMIC FORECASTS FOR THE UNITED STATES ECONOMY: 1978

(In billions of dollars, except as noted)

Month Price Real Unemploy-
Forecast Nominal Real Level Growth ment
Forecasting Unit Made GNPa GNPD IncreaseC Rate Rated
CONCENSUS4 . 2,089.2 1,390.0 6.2% 4,1% 6.7%
Chase Econometric Aug;.

Associates, Inc. 1977 2,019.8 1,354.9 5¢5% 1.6% 8.0%
The Conference Board do 2,086.8 1,392.5 6.1% 4,2% 6.6%
Data Resources, Inc. do 2,099.8 1,401.0 6.0% 4.9% 6.4%
Kent Econometric

Institute do Eadln: 2" MAT0LY 6.2% 5¢3% 6.37%
MAPCAST

(General Electric Co.) do 2, 110.9 1.383.3 6.97% 4,47 6.6%
Merrill Lynch

Econorices, Inc. do 2,099.4 1,394,1  6.4% 4, 3% 6.3%

Source: The Conference Board, The Conference Board Statistical Bulletin, Septerber,

1977, pp. 10-11,

dTn current dollars.

OIn constant (1972) dollars.
CThe forecasted change in the ®@/P Irplicit Price Deflator (1972 = 100).
dcalculated by the SFA REER.
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JOB REDESIGN—-CURE FOR ABSENTEEISM AND TURNOVER?

Janelle C, Ashley, Ph. D.
Professor and Acting Head of Department of Management and Marketing

Plagued by high rates of absenteeism and turnover? Many "experts" are advocating
two types of job redesign as possibilities for improving the job satisfaction of
enmployees—shorter workweeks and flexible working hours,

Research Results

Though research evidence does not show a consistent correlation between Job satis-
factlon and productivity, there i1s a surprisingly high poslitive correlation between job
satisfaction and absenteeism and turmover, 1.e., the higher the job satisfaction, the
lower the absenteeism and turnover rates. Though there is no expense item on the income
statement labeled "turnover" or "absenteeism," every business manager is well aware of
the soaring actual cost of these phenamena to the organization. With the cost of fringe
benefit programs, for example, rapidly approaching an average of 33% of the total pay
package—a cost which does not decrease when the employee is absent—it would certainly
behoove any astute businessperson to look to all possible means for Increasing worker
satisfaction. It is prudent from an economic standpoint, not to mention the human value

of such pursuits.

The first question which arises ig, "Do workers actually gain job satisfaction from
these two types of job redesign?" Though the principal impetus for shifting to the

four-day workweek has come from management, employees often prefer it. Managers seek
to reduce cost through higher productivity by reducing start-up and shut-down activities.
Employees prefer the more usable leisure with three-day weekends. They also view fewer

total cammuting hours and less time fighting traffic congestion as advantages.

Employees working under flexitime provisions find it more convenient to schedule
thelr personal activities and thus use less sick leave. Working mothers gain more
altematives for childcare arrangements.
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The Four\-@ Workweek

Labor leaders have fought for years to obtain an elght-hour day. Now many com-

panies are moving backwards in the eyes of blg labor as they institute ten-hour days
without overtime. The workweek, however, consists of only four days—-or 40 hours.

The principal impetus for shifting to the four-day workweek, as noted above, has
come from management; but employees often prefer the modification because of the three-
day weekends. The extra day enables workers to take care of personal matters, engage

in more leisure activities, make fewer weekly trips to and from work, and spend less
time fighting traffic congestion.

A general overriding goal of management has been to Improve profits and produe-
tivity. This they hope to accomplish through reducing the percentage of total working
time devoted to start-up and shut-down activities. In the case of certain retall and
service establishments, ten-hour workdays fit well the pattermn of workload demand., Of
course, the objective of reducing absenteelsm and turnover fits well the profit objectives,

As of 1970, about 36 companies in the United States had instituted a l~day, U40-hour
workweek. Riva Poor's 1970 publication of the book 4 Days, 40 Hours, however, brought

about a surge of interest in the matter; and by 1972, 1,000 organizations had adopted
the four-day workweek.

Employer reactions to this workweek modification have been mixed. As might be
expected, some firms moved too quickly to the new pattern without careful planning of
work schedules  to synchronize with the business needs. Many of these have either changed
back to the traditional schedule or consider the retentlon of the four-day week to be
a mixed blessing. Some firms reported Improvements in productivity along with reductions
in absenteeism as results of their early experiences with the change. In some instances
these gains were reported lost after the novelty of the new system had worn off.

Fatigue is cited by employees as the principal disadvantage of compressing the schedule
into four days. Despite these unsatis factory experiences, the fact that many organiza-
Cions are still quite satisfied with the four—-day workweek would indicate that it can
offer advantages when it is geared to the unigue needs of the organization.

Flexible Wo@g Hours

Whereas the four-day week has been primarily an American innovation, flexible
working hours or "Flexitime" grew fram an effort in Munich, Germany in 1968 to end
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traffic congestion when shifts changed at an aircraft plant. This approach more than
the four-day workweek permlits adaptation to individual differences.

Within 1limits, flexitime allows employees to work the hours they find most con-
venlent. Though individual companies vary in thelr specific procedures, a general pattern
1s somewhat like this. Employees must complete a required number of hours durdng a
glven period, usually a month, But wlthin a prescribed period of time in both the mom-
ing and the aftermoon, workers can begin am end work at their own discretion as long as
they complete their required hours, There 1s generally a "core" period of time during
midday when all workers must be present. Not only can the workday vary from day to day
in 1its length, therefore, but also the time at which it begins and ends can vary,

Between 7 and 10 a.m. are the normal starting hours. Usual ending hours are between 2
and 6 p.m, Some may, for example, choose to work from 10 a.m, to 6 p.m. while others

arrive at 7 a.m. in order to leave at 3 p.m.,

Paul Dickson reports in his book, The Future of the Workplace, that nearly 2,000
West German firms switched to flexitime after newspapers reported that it not only speeded

the traffic flow but saved the aircraft company $40,000 a month. As of 1972, 30 percent
of the labor force in Switzerland were on flexible hours while five percent of the
German workforce was setting its own hours. The concept has now spread to corporations
in Britain, France, the Netherlands, the Scandinavian countries and Japan, In one
West German firm, flexitime encompasses twenty-four hours per day, as all employees are

given keys to the plant.

Hewlett-Packard was one of the first U.S. firmms to move to floating work hours., By
1973, it had 15,000 employees in the program. In October of 1976 the United States
Geological Survey instituted flexitime as a permanent feature for some 10,000 employees
at its headquarters in Reston, Virginia as well as 400 fleld offices throughout the
nation. A Geologlical Survey spokesman reported the trial period with employees setting
their own hours resulted in less overtime meaning considerable savings in the agency's

budget.

Another notable U.S. experience with the innovative concept began in 1974 when the

Social Security Adrinistration pioneered the plan with 350 clerks in Baltimore. Among
these clerks were many working mothers who often arrived late to work or missed completely
due to childcare problems and bus schedules. The additional latitude in work hours
allowed the erployees to overcome their difficulties. Today, as a result, more than 4,500
Social Security erployees are on flexitime. The procedure is such that erployees can

occasionally work extra hours to gain a four-day workweek.

Executives at Social Security were concerned with extra cost due to bulldings remain-
ing open longer hcurs. Those at locations where the plan has been tested, however, report

benefits outweigh the cost. Since buildings were usually lighted and heated or cmled
longer than regular working hours to accaomodate cleaning crews, the costs were viewed as

only ndnor.
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e West German airline, Lufthansa, has now taken the idea even further. Many em-

ployees are given 10 percent leeway in hours they work per month. Hours less than stan-
dard in the month can be made up in later months, while excess hours per month can be
banked as credit for the following month.

Though all jobs do not lend themselves to a flexitime arrangement, many can be
adapted to fit the procedure, Foundry crews, for example, must work together, It would
not be feasible for workers to arrive at different times. One foundry, however, had
modified the flexitime approach by letting teams of employees decide among themselves at
the end of each shift when they want to begln the next day's work. Productivity 1s en-
hanced as individuals can arrange to work during their peak activity periods.

Potential and actual problems with the use of flexitime lie in the areas of record-

ing time, legislation governing overtime hours, supervision, and contacts with outsiders
who are not accustomed to the flexible-hours approach.

Flexitime and shorter workweeks evidence revolutionary changes in managerial at-
titudes. With advocates pointing to reduced absenteelsm and tardiness, boosts in morale
and output plus easing traffic congestion, the U.S. econory is likely to see more of
these workday innovations. Of course, like other popular innovations, they rust fit
the needs and operating problems of a particular organization. Support has come from
President Carter in the form of proposed legislation. He advocates extending flexitime
tc more organizations and amending overtime rules so employees could choose to work
more than eight hours a day to accamplish 40 hours in four days. If such legislation

becomes a reality, the projection of more workweek modification would gain additional
credibility.

General community profiles on approximately 500 Texas cltles are avallable from the
Texas Industrial Commission in Austin at a cost of $15.00 each plus five per cent sales
tax and postage. To purchase one or rore, contact:

Mr. Don Rossberg

Texas Industrial Commission
P.0. Box 12728

Austin, Texas T8711

Telephone: 512/475-5561
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ASSESSING THE FEASIBILITY OF MAKING A FOREIGN INVESTMENT

John D. Whitt, Ph. D., C.P.A.

Professor of Accounting and Acting Head of Department

The Internationalization of business and the emergence of the multinational company
have been major trends in recent years. We read and hear much sbout the awesome size

and strength of several large firms with holdings throughout the world for conducting
manufacturing and sales activities. In addition, there are thousands of small and mod-
erate size United States firms with modest manufacturing and sales investment in one or
more forelgn countries. It has been shown that relatively small investments have proven
Lo be manageable and profitable., In developing countries, business firms are generally
smaller than the same types of firms in the United States s and one can choose an industry
in which competition is not keen as that generally experienced in the United States.

What is the reason that firms, large and small, carry out these business activities?
lo obtain mew markets. It i1s just that simple.

Since the beginning of this nation, its businessmen have sought foreign markets for
thelr products. The trade pattern characterized international business until about 1950 .
when an hlstoric shift of major proportions occurred. International production by
Unlted States firms then began to assume substantial dimensions. Today, the output asso-
clated with U.S. production abroad is five times the dollar amount of U.S. exports.
Several factors have caused thls shift of emphasis in manner of marketing of U.S. products,
same of the principal ones being (1) foreign goverrnmental restrictions on imports, (2)
foreign markets preferring products manufactured within their national boundaries s and

(3) lower transportation and production costs for producing in the country where the
goods are marketed,

ScoEe

This study will focus on foreign investment decisions made by small to medium size
Unlted States firms. Some larger firms follow the same general practices. DBelow are

presented some of the vital strategles which are generally conslidered by a firfm in making
a foreign investment decision. They are not necessarlly followed in the order glven
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since they are all interdependent. Yet, it would seem to be wise to study the market
potential rather thoroughly before proceeding to any great length to the other strategles.

Market Strate

The marketing strategy involves ldentification of the company's market opportunities
in a particular country; the allocation of its marketing resources and expertise; and
determination of 1ts programs to achleve 1ts sales, market penetration, and profitability
goals., Identification of market opportunities, or potential whlile belng all irportant,
can prove to be a most elusive task. This mvolves an ana_'lysis of future demand by
country or region, by major products. The marketing research can be undertaken by
utilizing secondary sources, such as statistics published by agencles of the U.S. govern-
ment and the foreign govermment, the United Nations, and the U.S, Embassy and the Amer-
ican Chamber of Commerce in the foreign country. It can also involve various types of
surveys and fleld studles. The investing firm can often obtain research performed by
a local research agency at a cost lower than that which 1t would incur using its own

research forces.

Market Entry. Usually a company enters a new market through exports. A flrm can
minimize risk by limiting the expendltures on research, engaging in test marketing in
one or two areas, and using independent distributors. It should pay attention to feed-
back or reaction to the first sales of its products, and should be prepared to establish
its own sales office at the opportune time.

Production Strategy

After developing its marketing strategy, the investing firm has to plan the most
efficient means of supplying the market, glving consideration to production and trans-
portation costs, econamies of scale, costs of entry into the forelgn country, and other
factors. It has to determine where it should establlish plants and how 1t can achlewe
rational production and supply system to foster growth of sales and profitabllity, deal
with competition, and operate in a changing environment.

Then there is the all important decision of whether to acquire an established busi-
ness or to bulld a new one. Acquisition carries with it the advantage of an established
marke. and a labor force intact. Among the potentlial disadvantages are (1) the acquiring
of an obsolete plant, and (2) the acquiring of an inefficient management groun. Many
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acquisitions are obtained under the condition that the acquirer will accept the manapge-
ment group of the acquired business.

Production planners should consider capital-intensive versus labor-intensive process-
es, especlally in developing countries that have a relatively abundant supply of lowly
pald workers and where cost of machinery is extremely high.

Many firms have made their trial entry into a foreign country through practices which
permit postponement of the decision to invest in plant and equipment. We are acquainted
with several small, moderate size, and large firms which have made entry following some
or all of the following steps.

Licensing. A firm with a good patent, trademark, and/or process may find a foreign
manufacturing and sales firm which will pay a royalty for permission to produce the proéd-
uct .or products. Mennen products, French's mustard, Lifesavers, and many patent nedicines
obtained entry in this manner. Usually, the licensor (1) provides technical advisory
service on an on-going basls, and (2) some exports of raw materials or semiprocessed
goods to the licensee,

Jobbing. In this manner, the U.S. firm contracts a foreign firm to manufacture and/or
sell 1ts products. The U.S. firm may provide some of the machinery, which can be ex-
ported to many countries, particularly the developing ones, at little or no import duty
charge. Developling countries favor the importation of industrial machinery.

Full %ratiom. While functloning under the above two situations, the U,S, firm usually
nas o a of personnel located in the forelgn country to handle its financial

affairs and a law firm to handle irmport permits and legal matters. We know of one
11quid detergent firm which operated without any of its own personnel in the forelgn
country.

When a U.S. firm feels confident of its prospectc for success in a foreign country,
1t may establish a plant, yet some firms prefer to set up and operate a sales organiza-
tlon for a time before investing in a manufacturing plant. Prior to establishing the
manufacturing operation, the products would be imported or be produced by a jobber,

Financial Strategy

Capltal sources. Private sources of financing in emerging nations are limlted and costly,

because the banklng system and capltal markets are less developed. Intermational organi-
zations, especlally the International Bank for Reconstruction and Development (the World
Bank), the Intermational Finance Corporation, the Intermational Development Association,

and the Inter-American Development Bank are major sources of development financing.
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Financial Ple r and Control (Budgeting). While an effective financial planning and
control process 1s important gomestlc operations, 1t is an absolute necessity for a
forelgn operation of a U.S. firm. Problems of coordination and cammunication are mag-
nified by distance, national boundaries, and language. Management of a U,S. firm with
forelgn operations 1s often frustrated with uncertainty as to what is happening in the
forelgn affiliate. One of the best means for dispelling the uncertainty is the finan-
cial planning and control system. The forelgn subsidiary can prepare periodic and
project plans of activities and then submit periodic performance reports of actual re-
sults. 'hen, in the headquarters office, camparisons are made between planned and actual
“esults to determine where, and in what manner, corrective action should be taken.

Conclusion

We often hear the remark that there is no longer the opportunity in this country
for a small businessman to achieve success such as was possible a generation or so ago,
because of the large amount of capital mequired to establish most types of businesses.
HHowever, in many developling countries, business is still in the pioneering stage. Small
size business operations are workable and profitable, including the manufacture of new

products. Many countries provide tax and other incentives to encourage entry into
certain types of industry and camerce.

Footnotes

L_]:‘JE Multinational Corporation., U.S. Department of Cormerce Studies in U.S. Forelgn
Investment, March, 1972.
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PRODUCING INTERESTING BUSINESS CORRESPONDENCE

Marlin C. Young, Ed.D.
Assoclate Professor of Administrative Services

Business and industry are deeply involved in the art of cammnicating facts and
ldeas. There 1s no reason why their facts and l1deas found in business correspondence
should read like a school essay in which the student writes down a toplic and then grasps
to find something to develop it. It 1s imperative to write business correspondence
which interests readers, captures thelr attention, wins their approval, and gets desired
action,

The intellectual task for the correspondent does not need depth of learning, but
the abillity to correlate and co-ordinate facts and present them in attractive form. In
other words, choose the significant, the interesting, the appealing, and thus give the
reader an intelligible representative of your discussed topic.

Not every business topic will lend itself to have attractive qualities. However,
a skillful writer will find much Joy in taking a dull topic and glving it lively interest
for the pleasure of the curious reader.

Guidelines

To succeed in acconmplishing the previously discussed task, it is necessary to answer
these questlons: What kind of perstnam I writing to? What is my attitude toward that
person? What does that person want to know? What kind of firm do I wish mine to appear?
What response do I wish this reader to make to what I write on this special subject?

In any business correspondence, it is well to remember that you are dealing not only
with a situation but with a person. Interpret your correspondence to a reader who views
the world not only in terms of facts but of personalities and emotions.

There 1s no business reason why business correspondence should be depressingly trite
or formal, Admittedly, there are limlitations of matter, of style and of language, but
a writer can be human while teing also conclse, exact, and clear.

Talent in business writing is a matter of caring: caring about the accuracy of
what 1s written, caring about being of service, caring about the esteem in which our
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firm is held, caring about our personal reputation, and caring about the satisfaction in
dolng a job well,

Business correspondence needs more than a proficient secretary who can repair
grammatical errors. Because this secretary cannot supply facts, add color, replace

muddled language, or write in language that is more likely to appeal to the interest of
the reader.

Requlrement
wWhat 1s required is the personal interest of the writer in what he 1is doing.

A writer should read attentively and thoughtfully the incoming correspondence to
anticipate what a reader wishes to hear about. From this reading, the writer can con-
sider the things that concern the reader: his level of comprehension, his present

\nderstanding of the subject, any prejudices he may have, any blind spots which may make
1t difficult for him to accept what you wish to say, and the kind of language he will
conslider approp:date.

Some techniques that may prove helpful in answerdng annoying correspondence include

changing the shape or glving a new twist to the subject matter, or shifting the direction
of emphasls; a writer can help lessen the welght of what 1s saild by streamlining it, or
splitting 1t up into easlly understood sections, or removing some problems by explaining
them more fully; the writer may present his ideas from the reader's viewpolnt or blend
them with those of the reader so as to give a new arrangement.

A less superior and all-knowing writing style is one way of influencing your
reader. Relate the new knowledge to something that is familiar to the reader as to
give him a sense of rediscovering something forgotten in his mind. Place him in a

position to see what you see and allow him to believe that he chose the seat for him-
self'y, This will help make your business correspondence soothing and convincing.

Facts and Information

Facts and information are necessary to help avoid dullness in correspondence. No
one person can write interestingly without first having dug up information. This person
canr.ot hope to be belleved in until he has the factual knowledge.

A writer of buslness correspondence should have numerous contacts with well-informed

and peisonally interested people within the organization as well as outside the organiza-
tion. These people should be located ahead of time to avoid the rush search when needed,
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Writers who have the assurance of conveying an interesting and captivating message
are those who have seen and felt considerably more than the average human being. We
should constantly be on the alert for information, ideas, Incldents, events, and thoughts

that occur in our environment that can be stored for use in our writings. Many of these
are oftentimes considered by writers to be trivial.

From all indications, those who write must be interested in people and things,
curious about heppenings, and sensitive to significant events and possibilities.

Ll terary Aspects

Literary aspects to the writer means the abllity to present a subject as accurately
and vividly as possible. Present the most common matters picturesquely by freshness

of writing, not by dragging out old well-worn phrases and Inserting; them wherever
possible,

Besldes belng graceful, the writer's phrase should be suitable to the occasion and
purpose. lLeave the reader believing that this is just the way he would have said it
himself, without reminding him that he did not.

A campetent writer can liven up flat correspondence to have a tremendous appeal,

Vividness will make the picture clear, activeness will make it llvely, and pleasantness
wlll make it easy to look at.

Competence in writing requires skill in adapting an argument to the recentive sys-
tenl of your reacer so that he will have maxirum help against confusion, and against
mistakdng wnat i1s incidental for what is fundamental, and will easily follow not merely
the facts but your estimate of their relative weights.

Bri ght, Clear, S;r_rgle

A writer will add brightness by selecting his words and phrases to sound like music
when that is appropriate, Words are placed so that they are agreeable to the eve and
ear; vary the sentences so that light follows heavy; change the terpo occasionally , but
be sure not to impaire the harmony.

Bear in rind an old forrula: be clear on each point before going on to the next.
Do not ju around too much. Bind an idea to the one before it and the one that follows.
A few suggested signals such as: "In addition," "On the other hand," and "Nevertheless"

wlll show the reader that you are moving on to another lane and they will help achieve
cohesicor,
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10 wrave clearly and simply means to guard against the use of blg words., Deliberate
use of bDig words 1s sald to be one technique of soclal clirbers.,

But zui blg words should not be avolded., Vhen we have a cholce of expression, the

shorter, s.mpler words usually serves our purpose better, Dut sometimes the longer,
anusual word is essential,

Be biriefl by eliminating extraneous and superfluous and distracting facts and opinions.
Writing should be conclse and to the point, using enough words to convey the subject
convineingly but not wandering away from the polnt. Enough words should be used to

Assure courteousy and to avold a distracting style, and to omit platitudes and off-the-
..2ct statements,

~rganization

After collecting the facts that are needed, your thoughts must turn to devising the
most effective way to comunicate them.

All mood writing implies selection and organization. You must decide how to relate
your message In a reallstic and conversational manner to the reader's recelving system.

This i1s why every writer should have some knowledge of the motivation and probable
reactions of people in various circumstances. Some acquaintance with the principles of

practical psychology will enable a person to get along better professionally and socially
w1lth otherr people and to be successful in comunicating ideas.

Iry and interest your reader by erploying human interest. Tind out your reader's
likes and dislikes and respond with the best solution in a lively writing style.

Qualities

There are three qualitles that a business correspondent should cultivate: sincertty,
a positive approach, and iraginative treatment of the matter.

If your correspondence is to be effective, people rust believe you. You rust con-
vince then that you mean what you say and that your efforts to be courteous and friendly
are Jell intended. That is, your correspondence rust have the quality of sincerity.

Your correspondence has greater prospects for success 1f you focus on positive ideas

about 1 zuple—rnost of them, at any rate—respond rore favorably to a positive prospect
than to a negative one,
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Imagination consists of presenting the common and routine in such a way that it will
appear new and interesting.

P_u.mase and Result

The power of cormunicating ldeas creatively so as to rove peonle to action, or to
add to their happiness is what makes writing business correspondence a happy Job. The
proficient business correspondent touches life at many polnts, and O express his
thoughts about life ard affairs he writes with freshness, originality, and imagination.

Good business correspondence does not reauire faking of color and interest, but
demands that the writer be conscious of the color in life and alive to the need for say-
ing what he has to say in an interesting way.

Oftentimes, interesting business correspondence will result from much revision. A
writer should not feel frustrated or defeated because of constant revision for few
writers are entirely satisfied with their finished wvork.

The first writing efforts at achieving clarity, conciseness, persuasiveness, and
natural English of a business writer may appear rough , but these initial efforts can
be a great improvement over the reliance on old stereotype correspondence. The person
who wishes to write well should write often, for it is practice that makes for good
performance.

B Rl FAN LR

British Prime Minister James Callaghan on Kemesian Econorics

"We used to think that vou could spend your way out of a recession and increase
erployment by cutting taxes and boosting government spending. I tell you, in all candor,
that that option no longer exists, and that insofar as it ever did exist, it only worked
by injecting bigger doses of inflation into the econory followed by higher levels of
unerployvment as the next step. That 1s the history of the past twenty years."

—— Prime Minister James Czllaghan of Great Britain and leader of the Labor
Party govermment.
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BEGIN 1977 TAX PLANNING HOW

Ralph White, Ed.D., C.P.A.

Professor and Head of Department of Administrative Services

1There have been many changes in tax repulations for 1977 and there are a number of
"-eforms" for 1978 being considered by the present Congress. Some tax changes taking
effect thls year present new opportunities for individual tax savings. Some present
potential tax problems for the individual taxpayer.

Among the rules enacted in 1976 and 1977 which need to be considered by individuals
in 1977 year-end tax planning are:

1. Standard deductions. The standard deduction for taxpavers who do not itemize
personal deductlons has been sipgnificantly increased over the 1976 allowance——
new terminology is "zero-bracket amount." For the 1977 tax returns, the "zero-
bracket amount" for married couples filing joint returns is $3,200; f‘or single
taxpayers and heads of households, the amount is $2,200; for rm'r'ied persons
filing separately, the amount is $1 600, For exarrple, a married counle filing
a joint returm will receive a $3 ,200 deduction in lieu of itemizing deductions

for nedical expenses, taxes, interest, contributions, and other legitimate tax
deductions.

os ALIED Payments for alirony are deductible from gross income. This deduction
1s allm:ed in addition to the above-mentioned "zero-bracket armount" and should
be taken whether or not a taxpayer itemizes his deductions.

3. Capital Gains. The holding period to qualify for the "long-term " capital
gains, which qualify for favorable tax treatment, is nine months. Assets pur-
chased after !larch 25, 1977, will not qualify as "long—tem" gains on 1977 tax
retums. For 1978 this holding period will be twelve months. "Short-term

capltal gains on items held less than nine months in 1977 and less than twelve
months in 1978 are taxed as ordinarv income.

"Long-tem" capital losses should be used to offset "short-term" capital gzins.
ihis technique enables the taxpayer to offset a loss, which is not fully deduc-
tible, against a gain that is fully taxable as ordinary income.

The SFA Business Review Fall, 1977 19




Careful records should be kept of capital transactions over the vears. A de-
talled listing of a taxpayver's investment portfolio and other capital assets
should be kept up-to-date and periodically reviewed for the gain and/or loss
possibilities and potential tax consequences of capital sales.

TAX PLANNING CONSIDERATIONS

For all practical purposes there are two major steps a taxpayer can take to alter
his federal income tax liability. The first is shifting incame——postponing or hastening—

between two taxable years. The second is tirming deductions which may be itermized
petween two taxable years.

ohifting income. In certain situations 1t 1s possible to delay the collection of
income——other than W-2 incame. Rents, fees, and commissions, can be postponed by delaying

sending bills to clients or custamers until after the close of the tax year. Closing

of sales on property can be delayed until after January 1 of the next year. Two points
to remember when attempting to shift income are:

1. Income 1s not considered taxable until it has been received by the taxpayer.

2. Income 1s taxable when available to the taxpayer. Failure to deposit checks

In the taxpayer's possession on Decerber 31 does not delay the recording of
income until the next year.

iming deductions. There are some deductions that a taxpayer can manipulate between
two consecutive tax years. Included among the deductions which may be itemized that can
be crowaced into one year or another are:

1. Contributions. A taxpayer can double his contributions, for example, by delay-
ing 1977 contributions until January, 1978, and paying 1978 contributions
before December 31, 1978. For the next two vears—1979 and 1980—he could
delay 1979 contributions until January 1980 and pay 1980 eontributions before

Decerber 31, 1960. This provides double deductions for contributions everv
other year,

2. liedical Expenses. While medical expenses cannot be "prepaid" before the expenses
have been incurred, certain "timing" practices can be practiced. Medical
procedures, such as rinor operations, eye examinations, etc., can be scheduled
at almost anytime. Payment for mediccl expenses due late in the year can be
aelayed until after January 1 of the next year. The three percent of adjusted
gross incore reduction in deductible redical expenses rakes this approach
beneficial to the taxpayer with unusual medical exrpenditures.
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3.

4,

Real estate taxes. Most real estate taxes are due in October or lloverber each
year but can be postponed until early the next year with a very small increase
in the tax. To pay real estate taxes for the previous years in Januarv and
the current year's taxes before Decerber 31 and to skip the next year tax nay-
ment wlll provide double deductions every other year.

Interest., It 1s no longer possible to prepay interest and claim a deduction for
the full amount the year of payment. Deductions for prepald interest nust be
spread over the life of the loan. It is possible, however, to delay pavments

due late in one year next year and effectively increase interest deductions
in the year paid.

The increase in the "zero-bracket amount" will make timing deductions an imrortant
conslderation for taxpayers. For example, a married couple filing jointly could take

the $3,200 deduction one year and by concentrating their deductions which may be itemized
~“he next year, accomplish considerable tax savings over the two-year period.

TAX RisFORMS BEING CONSIDERED FOR 1978

The chances are good that Congress will enact major "tax reforms" again for 1978.
This new tax legislation being considered is not likely to affect 1977 tax returns but
some of the 1tems may have considerable influence on 1977 tax planning. Armong the
iterss being considered by Congress are:

1,

2.

Lowering rates—where possible income should be recorded in 1978 and deductions
crowded into 1977 to take advantage of potential lower tax rates in 1978,

Removing the state sales tax deduction—If a new car purchase is planned for
the near future, it might be advantageous to buy the car in 1977 while the
sales tax deduction is still pemissible.

Making long-term caplital losses fully deductible up to $10,000—onlv half of
net long-term losses is presently deductible. This change could be an irportant
consideration in deciding the date of sale of items incurring a long-term loss.

Reducing the tax on the profit derived from the sale of a personal residence—

the famlly planning to sell its home should consider delaying the closing of
the sale until 1978.

Ending or partially eliminating the double tax on dividend income—this change

could play a key role in deciding between the purchase of growth or income
producling stocls.
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SUMMARY

The polnts mentioned in this short article only partially cover the changes that
nave occurred in tax law over the past year. The potential changes mentioned are only
a few of the items that Congress is presently considering. There are many angles each
taxpayer must consider to reduce his tax liability to a minimum. It is important that
tax planning for 1977 tax returns begin now. A delay in good tax planning until the
end of the year could seriously limit the options available to a taxpayer.

The First Law of Wing Walking: "Never leave hold of what you've got until you've
got hold of samething else."

One of Adler's Laws: "Insurance policies never cover what happens." Corollary:
"Warranties cover things which don't break down."

Adler's Law of Budgeting: "Most budgets run low by 20 percen:, excepnt renovation
and vacatlon budgets, which run low by 50 percent."

Issawl's Law on The Path of Progress: "A shortcut is the longest distance between
two points."

Fledler's First Law of Forecasting: "Forecasting is very difficult—especially if
it's about the future."

The Polnt of No Returm Law: "The light at the end of the tunnel could turm out to
pe the headlight of an oncoming train.”

The Bureau of Business and Econamic Research, in seeking to become self-sufficient,
1s offering on an at fee or contract basis s such services as special executive briefings,

researcn studies, problem solving, and special projects. Do contact the Director if
interested,
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SMALL BUSINESS INSTITUTE UP-DATE

Janelle C, Ashley, Ph. D,

Director of the Small Business Institute
and
Professor and Acting Head, Department of Management and Marketing

As Stephen F, Austin enters its fifth year of participation in the Small Business
Institute (SBI) program, student involvement is at an all-time high. Over 600 students
have beneflted from the opportunity to test their knowledge and thelr ability to use
problem-solving tools 1n management assistance to the small business community in and
around Nacogdoches, Over 200 business clients have benefited from this nractical
assistance.

The cammendable job SFA students are doing in working with small businesses in the
area is evidenced by the fact that SFA was responsible for 34.5% of the cases allotted
to the DAllas District of the SBA during the school year 1976-77. Thirteen colleges
and universities comprise the district including such schools as North Texas State
University, Denton; East Texas State University, Commerce; The University of Texas,
Arlington; Baylor University, Waco; and The University of Dallas. For school year 1977-
78, SFA has a ccntract for 27.8% of the district allotment despite the fact that new
SB1 schools have been added to the dlstrict. For the past three years, SFA has received
contract additions for the sumer terms. If this occurs again in the summer of 1978,
the percentage would probably again rmove above the 30 percent mark,

One of the key factors in the success of the SBI program has been the untiring assis-
tance of a member of another of the SBA ranagement assistance programs, B, M. Raborn, a
SCORE volunteer. SCORE (Service Corps of Retired Executives), and ACE, its complementary
Corps of Active Lxecutives have long been valued and important extensions of the SBA's
management assistance programs. In order to further augment the counseling assistance
they offer, Raborn 1s now enlisting additional recruits with the ultimate objective of
forming a SCORE chapter in the Nacogdoches/Lufkin area.

All indications continue to point to further expansion of the SBI program at SFA,
Mary feel the small business community will be particularly fortunate under the present
adninistration in Washington. DBoth President Carter and the new SBA administrator, A.
Vernon Weaver, have had extensive experience in small business and seem to share a sincere
sensi“ivity to its needs. In hils initial staterent before the Senate Small Business
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Commlttee on March 31, 1977, Weaver declared, "I want SBA to be the charpion and the
volce of small business, not only in VWashington, but throughout the country." He cited
as his goal, " . . . to administer an agency that is effective and efficient—an agency
that as an advocate aggressively champlons the cause of small business with other Federal
departments and agenciles—an agency that strives to protect the interests of small
business 1n leglslation under consideration by cormittees of the Congress."

One such plece of leglslation now under consideratior. is the bill which would
authorize the SBA to make grants to support the development and operation of Small Business
Development Centers (SBDC). As described in the Spring, 1977, SFA Business Review, the
UBDC (University Business Development Center now termed SBDC) concept 1s broader in
scope than the SBI program. A scope which reaches into all academic disciplines with
specific expertise beneficial to small business is envisioned. The SBDC would provide
a comprehensive program for the expansion of exlsting businesses and the establishment
of new enterprises.

Senator Gaylord Nelson of Wisconsin was the sponsor of Senate Bill 972 which has
now been passed by the Senate. As approved by the committee the bill would authorize
$8 million for fiscal year 1979 and $15 million for each of fiscal years 1980 through
1982. Also, the bill includes an additional $5 million for research programs for each
of flscal years 1979 through 1982. The Bill is now in the process of roving through
the House cf Representatives (Baldus Bill), and its support will depend to a large de-
gree on House members being convinced that university communities can and will develop
meaningful programs for the needs of small business.

The SBDC pllot programs now underway at eight universities across the country and
scheduled to end in September, 1978, will be thoroughly evaluated. Legislators will
scrutinize the accamplishments of the universities in their roles of assisting small

ousinesses and then make the decision as to the possible expansion of the program to
other qualified colleges and universities.

Anyone interested in learning more about the SBI program or participating as a |
SCORE or ACE volunteer should write or call:

Dr, Janelle C., Ashley, Director

Small Business Institute

P.O, Box 9070; SFA Station

Nacogdoches, Texas 75962

Telephone: 713/569-3102
713/569-4301
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TABLE DET=-1

VALUE OF BUILDING PERMITS FOR SIXTEEN COUNTIES IN DEEP EAST TEXAS:

BY COUNTY SEAT AND LARGEST CITY
(In dollars)
County Seat
and July July 1976

Largest City 1977 1976
Anderson

Palestine 374,900 281,250 2,679,991
Angellina

Lufkin 1,407,902 906,984 13,250,937
Cherokee

Rusk 493,000 nil 867,900

Jacksonville 25172,935 283,052 2,977,302
Houston

Crockett 229,270 50,000 I},368,569
Jasper

Jasper 49,000 575,823 na
Nacogdoches

Nacogdoches L29.800 687,804 9,904,880
Newton

Hewton na na na
Panola

Carthage 128,000 127,300 1,577,850
Polk

Livingston 70,150 16,500 4,575,831

Source: Bureau of Susiness Research. The University of Texas at Austin, Bullding
Construction in Texas, Various issues.

Neflot available.
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TABLE DET-1 (continued)

County Seat
and July July 1976

Largest Clty 91T 1976
Rusk

l'enderson T171s99% 309,193 5,715,543
Sabline

Hemphill na na na

Pineland na na na
San "ugustine

oan Augustine 25,000 nil LU0,600
San Jacinto

Coldspring na na na

shepherd na na na
She 1by

Center nil 80,000 na
Trinity

Groveton na na na

Minity na na na
Ty ler

woodville na na na

See source and footnote
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at the beginning of' the table.

T™e SFA Business Review

Fall, 1977




TABLE DET-2

LABOR FORCE AND EMPLOYMENT ESTIMATES FOR SIXTEEN COUNTIES IN DEEP EAST TEXAS

(In persons)

Aug, Aug,
1977 1976 1976 1975
Labor ~ Employ- Labor  Employ- Labor  Employ- Labor  Employ-
County Force ment Force ment Force ment Force ment

Anderson 11,1004 30,373 “=11,331 10,623 11.22) 10 412 11.938 10,279
Angelina 22,204 21,339 22,423 21,428 22,413 21,320 21,630 20,609
Cherokee 14,070+ 13,520 . 13,730 ~-13,122 14,174 213,454 13,557 12,798
Houston 6,028 6,521 6,500 6,369 .6:787 6,515 '-§,39) 6,079
Jasper 9,918 9,368 9,858 9,242 10,162 9,509 9,883 9,228
Nlacogdoches 15,654 15,079 15,135 14,555 16,052 15,646 15,554 14,851
Newton 3,748 3,495 3,793 3,551 3,771 35919 3yl 3,435
Panola 6,919 © 6,578 6,757 6,419 6,996 6,620 6,758 6,26
Polk 5,911 5,596 5,849 5,539 6,041 5,682 5,826 55517
Rusk 16,123 15,426 16,869 16,132 16,465 15,691 15,946 15,037
Sabine 2,427 2,248 2,435 2,246 2, u87 2,201 2. 879 2,224
San Augustine 249997 24,412 2,486 2,318 as532 2,349 2,528 2,333
San Jacinto 2,328 2,223 2,185 2,081 2,256 2,130 2,189 2,049
Shelby 8,038 7,599 "“7,5h2 ‘-'7,385 8,179 @ ‘7,733 . 7,722 75259
Trinity 2,805 < 2,789 2,583 1. 3,MN3 w9 8RY- - 20725 ‘oNte - -2:3M1
Tyler 4,927  h4,705 4,977 4,742 5,058 4,794 4,79l 4,530
Sources: Texas Erployment Commission, "Special Monthly Labor Market Information—Annual,"

n.d., various pages, U.S. Department of Labor, Bureau of Labor Statistics,
Reglon Six, "Historical Report on Labor Force and Bmployment: Texas,"Febru-

ary 17, 1977, n. pp., and Texas Employment Commission, "Labor Force Estimates
for Texas Counties", various issues.
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TALBLE DET-3

UNEMPLOYMENT ESTIMATES FOR SIXTEEN COUNTIES IN DEEP EAST TEXAS

(In persons, except as noted)

Aug, Aug,
1977 1976 1976 1975

Unerploy- Unenploy- Unermloy- Unerploy- Unemploy- Unemploy- Unemploy- Unernloy-
County ment ment rate ment ment rate nrment ment rate ment ment rate

N o e R S O .

Anderson 727 6.5 708 6.2 809 T.2 759 6.9
Angelina 9L5 4,2 995 4.4 1,093 4,9 1,021 I, 7
Cherokee 550 3.9 608 4. n 720 Bel 759 5.6
liouston 303 4,4 211 2.2 272 4.0 315 4.9
Jasper 550 5.5 616 6.2 653 6.4 655 6.6
Wacogdoches 575 3T 580 3.8 501 M | 703 4,5
Newton 253 6.8 242 6.4 2h2 6.7 286 Lol
Panola 341 4,9 338 5.0 376 5.4 332 4.9
Polk 315 e 3 310 De 3 359 5.9 309 53
Rusk 697 4,3 737 4.4 774 4.7 909 SR |
sSabline 179 T.4 189 7.0 226 9.1 2U6 10,0
San Augustinel85 ] 168 6.8 183 7.2 195 2.3
San Jacinto 109 4.5 104 4,8 126 5.6 140 6.4
shelby 439 Bad 357 4,7 446 55 463 6.0
Trinity 106 3.7 89 3.5 112 3.9 101 4,1
Tyler 222 4.5 235 4,7 264 5e2 264 55

Sources: Texas Liployrent Commission, "Special Monthly Labor Market Information-—Annual,"
n.d., various pages, U.S. Departrent of Labor, Bureau of Labor Statistics,
Region Six, "Historical Report on Labor Force and Employment: Texas," February

17, 1977, n. pp., and Texas Ermployrent Commission, "Labor Force Estimates for
Texas Counties", various issues.
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TABLE DET-4

RETAIL FOOD PRICE INDEX FOR HOUSTON: AUGUST, 19772

(1967 = 100)

Index Percent to A t from:
Aug. JEE ?ﬁ Kus.

Source: Bureau of Labor Statistics, Region Six, "Consumer Prices:

The SFA Business Review

Fall, 1977

Used as a proxy for the cost of food in Deep East Texas.

Category 1977 1977 19%§ 1976

FOOD 202.2 0.6 1.9 6.6
‘Food at hame 195.4 0.7 1.5 6.1
Cereal and bakery products 180,3 -0.8 0.1 " By
Meats, poultry, and fish 192.3 0.6 2.5 1.6
Dairy products 183.3 -0,2 0.1 1.4
Fruits and vegetables 199.3 4.6 8- 10.7
Other food at home 213.9 -0.3 2l 14,6
Food away from home 225.9 0.1 3.0 8.3

August, 1977", p. 1.
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TABLL DET=-5

BUSINESS LOANS APPROVED WDER ALL PROGRAMS, IIXCEPT DISASTER, BY TiHLE
U.S. SMALL BUSINESS ADMINISTRATION I'OR SIXTELEN COUNTIES IN DEEP

EAST TEXAS, BY COUNTY SEAT AND LARGLOT CITY: FISCAL YEAR 1976

(In thousands of dollars, except as noted)
County Seat
and
Largest City Number Total Highest Lowest Averaged
TOTALP 70 5,439 375 5 =T
Anderson
Palestine 3 103 €5 13 34,3
Angelina
Lufkin 24 1,527 350 T 63.6
Cherokee
Rusk 1 f b - — 130
Jacksonville 1 76 S — 7€.0
llouston
Crockett T 723 250 13 103.3
Jasper
Jasper 6 581 325 18 96.8
Nacogdoches
Nacogdoches 8 722 251 13 Q0.3
| Newton
| Newton Il et S —— —_—
r Panola
Carthage 2 360 310 50 180.0

Source: U.S. Small Business Administration, 1976 Annual Report, Vol., II: (Washington,
D, C.: Govermment Printing Office, 1977), various nages.

I dRounded to the nearest $100. Calculated by the SFA BBER.

OCalculated by the SFA BEER.
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TABLE DET-5(continued)

County Seat
and
Largest City Number Total Highest Lowest Average?

Polk

[ivingston 2 245 175 70 122.5
Rusk

Henderson 7 480 375 5 68,6
Sabine

Hemphill 4 290 110 30 2.5

Pineland 1 40 — — 40,0
sSan Augustine

San Augustine 1 30 e R 30.0
san Jacinto

Coldspring nil R —— - e

Snepherd 3 % —_— - 3940
sShelby

Center 1 82 —— — 2.0
Trinity

Groveton nil e ——— —- e

Trinity 1 70 —— - 70.0
lyler

Woodville nil e —— o e

See source and footnote at the beginning of the table.
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TABLE T-1

SELECTED INDICATORS OF TEXAS BUSINESS ACTIVITY

(Seasonally adjusted, 1967 = 100)

July June July Year-to-Date Average
Index 1977 1977 1976 1977 1976

Industrial

Production 139,68 139.4P 131,57 137.4 131.5
klectric

Power Use 203.0P 200, 3P 1822 205.0 183.0
Urban Bullding

Permits Issued 295.3P 376.9P 230,67 293.6 231.5
Commerclial Bank

Loans Outstanding 202.5 206,2 183.9 201.1 184,3
Nonagricultural

Employment 148, 6P 148.,6P 144,47 148.1 143.0
Average Weekly

Hours - Mfg. 98,3 98, 8P 97.8F 96.5 98,7
Average Weekly

Earnings - Mfg. 200, 6P 200, 8P 183.6% 192.3 180.9

Source: DBureau of Business Research, The University of Texas at Austin, Texas Business
Review, September, 1977, p. 217.

PPreliminary.
I'Revised.
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TABLE T2

EMPLOYMENT ESTIMATES FOR TEXAS

(In persons, except as noted)

Aug;, Aug,
Item 1977 1976 1976 1975
Labor Force 5,728,700 5,406,500 5,535,000 5,280,000
Employed 5,438,200 5,114,300 5,217,000 4,986,000
Unemployed 290,500 292,200 318,000 294,000
Unemployment Rate 5.1% 5. U 5.T% 5.6%

Sources: Texas lrployment Commission, "Special Monthly Labor Market Information——Annual,"
n.d., p. 1, U.S. Department of Labor, Bureau of Labor Statistics, Reglon 5ix,
"Historical Report on Labor Force and Employment: Texas," February 17, 1977,

n. pp., and Texas Employment Cormission, "Labor Force Estimates for Texas
Counties", various lssues.

TABLE T=3

PERSONAL INCOME IN TEXAS AND THE UNITED STATES: JULY; 1976-77

(In millions of dollars, except as noted)

July July Percent Year Percent

Entity 1977P 1976 Change To-Date Change

e S —— T ———————————— e —
Texas 7,249 6,481 11.9 48,525 9.9
The United States 127,868 114,706 11.5 866,425 11,0

Source: Business Week, October 24, 1977, p. 132.

PPreliminary.
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TABLE USD=-1

AGGREGATE DEMAND AND SUPPLY

(In billions of dollars)
e e e e D OF QO BYS ) e

Item 1976 1975 1974

Gross National Product
In Current Dollars 1,706,.5 1,528.8 1,412.9

Gross National Product
In Constant (1972) Dollars 1,.2%4.7 1.202,] 1,274.7

e

Source: The Federal Reserve Board of Governors » Federal Reserve Bulletin, Septerber,
1977, p. A52,

TABLE USD=2

INDUSTRIAL PRODUCTION

(Monthly data seasonally adjusted, 1967 = 100)

Aug, Aug,
Ttemn 1977 1976 1976 1975 1974

B e S S L

Federal Reserve Board
Index of Industrial Production 138.2 131,73 129,.8 117..8 129, 3

e

source: The Federal Reserve Board of Governors, Federal Reserve Bulletin, Senterber,
1977, Do AlB,

PPreliminary
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TABLE USD-3

MONISTARY AGGREGATLS

(Seasonally adjusted, in billions of dollars)

July July Dec. Dec, Dec.

Item 1977 1976 1976 1975 1974

Money Stock (M,)& 326.8 305.0 312.4 294,8 283.1
Money Stock (M)P 783.5 705.2 740. 3 664.3 612.1
Monetary Base C»d 120.5 - 102.4 115.5 108.5 104, 4

source: The Federal Reserve Board of Governors, Federal Reserve Bulletin, September,
1977, pp. Al4 and AlS5.

9Demand deposits, plus currency and coin in circulation.

bl‘dl plus savings and time deposits in commercial banks other than negotiable
CDs of $100,000 and larger.

CTotal reserves of member banks plus currency and coin in circulation.

dCalculated by the SFA BEER.

TABLE USD-4

STOCK MARKETS

Aug;, Aug,
Item 1977 1976 1976 1975 1974

lNew York Stock Ex

Index (Dec. 31, 1965 = 50) 53:51 55.06 54,45 45.73 43,84
Average Daily Volume

(Thousands of shares) 18,831 15,758 21,189 18,568 13,883
American Stock Exchange

Index (Aug. 31, 1973 = 100) 119.33 ., 102,79+ 101.63 83.15 79.97
Average Daily Volume

(Thousands of shares) 2,140 1,605 2,565 2,150 1,908

Standard & Poor's Corp. Composite
Index of 500 Stocks (1941-43 = 10) 97.75 103.29 102,01 85.17 82.85

source: The Federal Reserve Board of Governors, Federal Reserve Bulletin, September,

e LD
1977, p. A28,

Q
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TABLE USD=5

EMPLOYIMENT

(In thousands of persons, except as noted)

Aug. Aug,
Item 19774 19762 1976 1975 1974
Civilian Labor Force 97,697 95,351 ol,773 92,613 91,011
Employed 90,771 87,834 87,485 84,783 85,935
Unerployed 6,926 7,517 7,288 7,830 5,076
Unerployment Rate Todk T.9% T.T% 8.5% 5.6%

Source: The F'F_w:ier':-aiLi Reserve Board of Governors, Federal Reserve Bulletin, Februarv,
1977, p. A47,

ASeasonally adjusted.
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TABLE USD=6

PRICE INDICATORS

(1967 = 100)

Aug. Aug.
Index 1977 1976 1976 1975 1974
Consumer Price Index 183.3 171.9 170.5 161.2 147.7
Wholesale Price Index 194.6 183.7 182.9 174 .2 160, 1

Sources: DBoard of Governors of the Federal Reserve System, Federal Reserve Bulletin,
September, 1977, p. A46,

PPreliminary.
TABLE USD-7
PURCHASTIIG POWER OF THE DOLLAR
(Values rounded to nearest cent)
Aug, Aug,
Index 1977 1976 1976 1975 1974

Consumer Price Index (1967 = $1.00) $0.55 $0.58 30.59 $0.62 $0.68

—_— -

Calcurlated by the SFA BHER frorm Board of Governors, of the Federal Reserve Systeri,
Federal Reserve Bulletin, Septerber, 1977, p. AL6,
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TABLE USD-8

INTEREST RATES AND YTELDS

-

Aug. Aug,

Iten 1977 1976 1976 1975 1974
Federal Funds Rate 5.90 5.29 5.05 5.82 10491
U.S. Treasury Bills (3-ros.) 5449 5.14 4,98 5.80 7.84
U.S. Govermment Bonds (10-yrs.) 7.40 6.79 7.61 7.99 7.56
Corporate Bonds 3. 34 8.85 9.01 927 9.03

Conventional New Homes

Mortgages

Contract Rate 8.792 8.79 8.76 8.75 8.71
Fees and Charges .= 1.38 1,44 1.50 1,30

Sources: The Federal Reserve Board of Governors, Federal Reserve Bulletin, Senterber,
1977, pp. A27 and ALO. T R Ty

AJuly, 1977.
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TABLE USI-1

U.S. INTERNATIONAL TRANSACTIONS

(In millions of dollars)

Item 1976 1975 1974
N e R
Merchandise Exports 114,700 107,088 98,306
Merchandise Imports 123,917 98,043 103,673
Merchandise Trade Balance -9,217 9,045 -5,367
U.S. Direct

Investments Abroad (net) -4 ,596 -6,264 -1,368
roreign Direct Investments
in the United States (net) 2,176 1,414 3,695

ARS8 - T wot e e S O ST i

Source: The Federal Reserve Board of Govermors, Federal Reserve Bulletlin, Septerber,
1977y p. ASH,

TABLE US: =2

FOREICG EXCHANGE RATES

(In dollars per unit of forelpn exchange rounded to nearest cent or fraction thereof)

Aug, Aug

Currency Unit 1977 1976 1976 1975 1974
e i TSNS LU () S R
critish Pound e TH ) 4 1.€0 2.22 2,34
vanagdian Dollar 0.93 0.99 1.0 0.98 1.02
Frencnh Franc 0.20 0,20 0.21 0.23 0.21
Gerran Deutsche Mani: 0.43 0,42 0.40 0.41 0.39
Jazpanese Yen 0.004 0.003 0.003 0.003 0.003
X can Peso 0.04 0.05 0.07 0.08 n.08
Swiss Franc 0.42 0.40 0.40 0.39 0.34

B e

Source: The Federal Reserve board of Governors, Federal Reserve Bulletin, Senterber
—_——— . Tidenin
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WANTED

1,000 GOOD FRIENDS
OF
THE BUREAU OF BUSINESS AND
ECONOMIC RESEARCH
TO MAKE
ON AN ANNUAL BASIS
CONTRIBUTIONS OF WHATEVER KIND
FOR THE PURPOSE OF
ASSISTING US TO BECOME
LARGELY SELF-SUPPORTING
IN ORDER TO ACHIEVE OUR MANY

SERVICE OBJECTIVES.

PLEASE SEND YOUR CONTRIBUTIONS

TO:

FRIENDS OF THE SFA BBER
SCHOOL OF BUSINESS
P.0. BOX 3009
STEPHEN F., AUSTIN STATE UNIVERSITY

NACOGDOCHES, TEXAS 75962
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The SFA Business Review l

Bureau of Business and E@onomic Research
School of Business
P.0. Box 3009
Stephen F. Austin State University
Nacogdoches, Texas 75962

— 1 Enclosed is my check for $2.00" for an annual subscription to The SFA Business
Review.,
Llame

“osition '
“-—__-'—-___—-—_m“_
Company

—-—____"_—_____'__——_——-—-_—_——-—_——__——___-_1
[Please send 1y subscription to: home, office.

Address

ity State Zip

Texas resldents add five per cent sales tax.

| Please renew nmy subscription.
— ] Please change ny address as indicated #bove.
(Place address label below.)

SR MEE B ATt L L R ST
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