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The most recent numbers
released from the U.S. Fish and
Wildlife Service show an
increase in the total quantity of
hunting licenses, permits and
stamps of 1.4% over the last
year’s numbers.

While the data shows the
total number of certified paid
license holders has remained
steady at just under 15 million;
hunters spent 3.2% more, a total
of $679.8 million, on licenses,
permits and stamps.

This increase in dollars is
coming from fewer hunters
meaning sportsmen are spend-
ing more per hunter than ever
before. In fact, their contributions
have considerably outpaced the
rate of inflation.

This edition condenses the
findings of the latest studies
examining hunters and hunting
in America. It examines the
social, political and economic
necessity of hunting in today’s
world.

• The average annual expenditure by
hunters has increased by 11% over
the last 10 years. The average
expenditure per hunter is $1,638.

• Purchases made by hunters create a
ripple effect benefiting many layers
of the economy – with a total
multiplier effect adding up to
$67.5 billion.

•  The latest numbers indicate that 14.7
million hunters purchased over
34 million licenses, tags, permits and
stamps, generating nearly $680 million. 

• According to the Consumer Price
Index, contributions from hunters
have outpaced the rate of inflation
by 38%.

• A survey of state wildlife agencies
shows that some states are
implementing programs and actions
that increase hunting license sales.
These include expanding youth
hunting opportunities, access
programs and marketing efforts.

• Purchases of non-resident hunting
licenses, tags, permits and stamps
grew 41% over the last 10 years
indicating greater mobility of hunters. 

• An invitation from a friend would
persuade nearly three-fourths of 
hunters to hunt/shoot more often.

• More than half of all active hunters
also target shoot; while four in 10
hunt with their handgun. 

• Nearly eight in 10 hunters always vote
in presidential elections while 6 in
ten always vote in non-presidential
elections. 

• The average age of hunters in the U.S.
is 41.5 with an average household
income of $53,542 

• Non-traditional groups, such as
females, African Americans and
Hispanics, provide the hunting
industry with an untapped resource
of new hunters.

Editor’s Note:  The Statistics presented in this issue are based on a compilation of research sources.  For more information on these sources please see back cover.

A Profile of Today’s Hunter

Social and Economic Highlights
Produced by the NSSF Research & Information Services

Hunters Continue to
Spend More in Pursuit

of their Sport

KEY FINDINGS
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The Economics of Hunting
ANNUAL EXPENDITURES

TOTAL MULTIPLIER EFFECT OF HUNTING $67.5 BILLION

1: LICENSE FEES
Licenses, Tags, Permits & Stamps = $679.8 Million

These fees represent the largest portion of the
sportsman’s contribution to conservation.

2: EXCISE TAX COLLECTION
Excise taxes are paid by the manufacturers of

guns and ammunition and other hunting products. 
After these taxes are collected, they are

apportioned to the states by the Federal Aid
Program governed by the Pittman-Robertson
Wildlife Restoration Act.

State agencies gain access to these funds
through grants that help restore wildlife and the
habitat, acquire land and educate hunters. In 2004
the following amounts were paid in each category:

$103.7 Million = long guns
$68.8 Million = ammunition
$45.9 Million = hand guns

3: EQUIPMENT EXPENDITURES
$21 Billion in retail sales annually (excluding
license fees, land expenses and payments).

Average Annual Expenditures Per Hunter: (U.S. Total):
Big Game: $1,360.24
Small Game: $611.20
Migratory Birds: $982.73

Average Annual Equipment Expenditures Per Hunter:
Big Game: $249.51
Small Game: $198.55
Migratory Birds: $327.63

Percentages of Total Hunting Expenditures:
Equipment: 50%
Trip-related: 26%

- Transportation (14%)
- Food (10%)
- Lodging (2%)

Other: 24%

4: TRIP-RELATED EXPENDITURES:
$5.4 Billion

Food and Lodging: $2.4 Billion
Transportation: $1.8 Billion

Other (guidefees, land use, rentals): $1.2 Billion
Average annual expenditures per hunter have
increased by 11% over the last 10 years:

5: TAXES
$4.2 Billion

Federal Income Taxes: $2.9 Billion
State Income Taxes: $267.6 Million
Sales and Motor Fuel Taxes: $955.4 Million

6: EMPLOYMENT
575,000 jobs - supported by the expenditures
and activities of hunters throughout all types of
industries.
Salaries & Wages: $16.8 Billion

Hunters have an enormous impact on state and
national economies. Each purchase made by a
hunter sets off a chain reaction of economic benefits
that ripple through many layers and industries.
From manufacturers and suppliers to retailers,
ranges, gunsmiths, firearm trainers, outfitters and
gun clubs to countless non-industry related products
and services; the total multiplier effect of hunting on
the U.S. economy $67.5 Billion.
Source: Economic Importance of Hunting in America (IAFWA / Southwick Associates)

2001
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1991

$1,638

$1,482*

Average Hunter Annual Expenditure (10 Year Trend)

*Adjusted for inflation

                                 



Source: U.S. Fish & Wildlife Service - National Hunting License Report
* A paid License holder is one individual regardless of the number of Licenses purchased. ** Persons who hunted in more than one state are counted in each state where they hunted.
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State-Level Data: Hunting License Holders

State Licenses Sales

Year-Over-Year

Certified Paid Hunting License Holders 14,966,406 14,740,188 -1.5%

Resident Licenses, Tags, Permits & Stamps 31,340,988 31,813,810 +1.5%

Non-resident License, Tags,
Permits & Stamps 2,846,854 2,859,612 +0.4%

Total Licenses, Tags, Permits & Stamps 34,187,842 34,673,422 +1.4%

Gross Cost Contributed by Hunters $658,993,797 $679,824,466 +3.2%

2002 2003 VARIANCE

                  



Industry Intelligence REPORTS
H E L P I N G    O U R    M E M B E R S    M A K E    I N F O R M E D    D E C I S I O N S

®

BIG GAME HUNTING

Vol. 1 No. 8 / 2005

Page 4

Average Annual Expenditures Per Hunter
(By Game/Region)
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Source: Today’s Hunter – A Statistical Profile of America’s Hunter
“Hunting equipment” above is comprised of rifles, shotguns,

muzzleloaders, pistols, archery equipment, scopes, decoys, dogs and other
equipment.
*Data based on small sample size and should be used with caution.
**Sample size is too small for reliable results.

TODAY’S HUNTER – the most comprehensive overview of hunting in America.
Order your full copy for itemized expenditures and a complete set of data and
statistics on participation and demographics! (470 pages). Call (203) 426-1320.

TODAY’S
HUNTER

Average Annual Expenditure Per Hunter, by Region -
All Big Game Hunting

Average Annual Hunting Equipment Expenditure Per Hunter,
by Region - All Big Game Hunting

Average Annual Expenditure Per Hunter, by Region -
All Small Game Hunting

Average Annual Hunting Equipment Expenditure Per Hunter,
by Region - All Small Game Hunting

Average Annual
Expenditure Per

Hunter, by Region - 
All Migratory Bird

Hunting

Average Annual Hunting Equipment
Expenditure Per Hunter, by Region -

All Migratory Bird Hunting
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Over the past two
decades, the gross
cost to hunters for
licenses has out-
paced the rate of
inflation.

According to the
Consumer Price
Index (CPI)
Calculator, what
cost $259 million
in 1982 would cost
$493 million in
2003. Yet hunters
paid a total of
$679 million out-
pacing the rate of
inflation by 38%.

During the same
period, the
number of license
sales has declined
by 10%.

This means
sportsmen are
spending more per
hunter in pursuit
of their sport.

More than ever
before – greater
dollars are being
spent from fewer
hunters who
remain a social
and economic
necessity. 

Paid Hunting Increase/ Total Gross
Year License Holders Decrease % Change Cost to Hunters % Change

1982 16,748,541 $259,184,730 

1983 16,372,904 (375,637) -2.3% $276,605,841 6.3%

1984 16,257,678 (115,226) -0.7% $292,354,271 5.4%

1985 15,879,572 (378,106) -2.4% $300,766,328 2.8%

1986 15,773,190 (106,382) -0.7% $323,595,095 7.1%

1987 15,812,528 39,338  0.2% $345,022,827 6.2%

1988 15,918,522 105,994  0.7% $380,747,726 9.4%

1989 15,960,808 42,286  0.3% $389,464,856 2.2%

1990 15,797,290 (163,518) -1.0% $422,074,445 7.7%

1991 15,718,845 (78,445) -0.5% $438,411,287 3.7%

1992 15,746,706 27,861  0.2% $481,043,950 8.9%

1993 15,627,763 (118,943) -0.8% $501,487,869 4.1%

1994 15,343,300 (284,463) -1.9% $502,453,491 0.2%

1995 15,232,793 (110,507) -0.7% $532,580,412 5.7%

1996 15,144,303 (88,490) -0.6% $542,752,199 1.9%

1997 14,906,826 (237,477) -1.6% $565,213,741 4.0%

1998 14,888,663 (18,163) -0.1% $561,844,286 -0.6%

1999 15,144,608 255,945  1.7% $688,018,976 18.3%

2000 15,044,324 (100,284) -0.7% $612,698,063 -12.3%

2001 14,990,570 (53,754) -0.4% $642,069,055 4.6%

2002 14,966,406 (24,164) -0.2% $658,993,797 2.6%

2003 14,740,188 (226,218) -1.5% $679,824,466 3.1%

20 Year Trends

$10.4 Billion

Gross cost to Hunters
for Licenses Outpaces
Rate of Inflation

from Fewer Hunters
Greater Dollars<<< $$

$679.8 m - 2003

$658.9 m - 2002

$642.1 m - 2001

$612.7 m - 2000

$688.0 m - 1999

$561.8 m - 1998

$565.2 m - 1997

$542.7 m - 1996

$532.6 m - 1995

$502.4 m - 1994

$501.5 m - 1993

$481.0 m - 1992

$438.4 m - 1991

$422.1 m - 1990

$389.5 m - 1989

$380.7 m - 1988

$345.0 m - 1987

$323.6 m - 1986

$300.8 m - 1985

$292.3 m - 1984

$276.6 m - 1983

                        



Industry Intelligence REPORTS
H E L P I N G    O U R    M E M B E R S    M A K E    I N F O R M E D    D E C I S I O N S

®

Cert i f ied  Pa id  Hunt ing  L icense  

Vol. 1 No. 8 / 2005

Page 6

       



Industry Intelligence REPORTS
H E L P I N G    O U R    M E M B E R S    M A K E    I N F O R M E D    D E C I S I O N S

®

Vol. 1 No. 8 / 2005

Page 7

Holders  By  State  (20 -Years )

       



Percent of All Hunting – in
State of Residence and

Other States

Percent of Hunting on Public
and Private Lands
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Resident versus Non-Resident Trends
Non-resident Purchases Five Times Greater

in the Last 10 Years

urchases of non-resident hunting licenses, tags,
permits and stamps grew 41% over the last
decade indicating the mobility of hunters. The
chart below highlights the quantity of resident
and non-resident purchases of licenses, tags, permits

and stamps by state.
In 1993, non-resident purchases made up approximately 7%
of total purchases while in 2003, non-resident purchases
accounted for 9% of total sales activity.
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P Hunt in Resident State
and Other States – 11%

Hunt in State
of Residence
Only – 84%

Hunt in Non-
resident States
Only – 5%

Hunt on Private and
Public Land – 25%

Hunt on
Private Land
Only – 57%

Hunt on Public Land
Only – 14%

Unspecified – 4%

Source: USFWS
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Agency Survey Explores Growth
Opportunities for States

Highlights Programs & Actions to
Increase Hunting Participation

t the start of 2005, the National Shooting Sports Foundation
conducted a survey of several state wildlife agencies whose
state had shown a significant increase (15% or higher) in the
number of hunting licenses sold during the past decade
(1993-2003).
In some cases the state’s data collection process may have
changed during this time along with a natural increase in
local game population. However, the survey also highlighted several programs and

actions these agencies have been implementing also attributing to the increase.

Among the findings were...

Expanded education and “how-to” programs in schools and camps. Programs emphasize the benefits of hunting and safety.

Established special seasons for youth hunters and newcomers to attract young people and families. Hosted special hunts for
targeted audiences. 

Implemented an automated licensing system whereby license sales are recorded in a database. Installed an online application
/credit card process for both residents and non-residents.

Eased complicated (deer & turkey) hunting regulations, making it easier for more hunters to participate.

Promoted state’s plentiful wildlife populations, thus increasing both resident and non-resident hunting as well as inter-state
traffic.  Developed marketing programs to increase participation.

Developed hunting access programs. Worked with both public and private land owners to provide more access and expand
commercial hunting operations.

Created a program whereby private land is leased (long-term) by the agency for public hunting access. This program
expanded the number of acres available for public hunting and increased sales.

Tourism and visitor industry aggressively promoted hunting and fishing, increasing both resident and non-resident activity. 

Implemented a bonus system whereby unsuccessful deer and big-game tag applicants kept their license in order to get
bonus point for the year. 

Implemented efforts to maintain healthy wildlife populations, resulting in higher numbers of hunters.
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Hunting Trends Summary
Survey Provides Updated Look at Hunter’s Participation & Attitude Trends

elow is a summary of the results of a 2005 nationwide survey of hunters. To qualify for
the survey, a respondent had to have hunted in 2004 as well as one additional year
between 2000-2003. This survey is conducted every five years by the National Shooting
Sports Foundation® to monitor hunters’ participation and constraints to their hunting
experience as well as to determine hunters’ opinion and attitudes toward hunting and
shooting sports.
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B

40 60 80 100

In terms of the number of days, did you hunt
more, about the same or less in 2004 than you
did in the previous years?

More

About the same

Less

13%

61%

26%

Lack of time/
get out less

32%

Health / Age 24%

Work obligations 16%

Other reason 12%

Family obligations 8%

Weather 4%

Hard to find a
place to hunt

4%

Using other
equipment

3%

Less game
to hunt

3%

No one to
go with

1%

Why hunters may have
hunted less in 2004

Which of the
following species
have you hunted in
the past 5 years?

Deer 91%

Turkey 42%

Pheasant 34%

Rabbit 33%

Ducks 31%

Squirrel 31%

Dove 27%

Coyote 25%

Quail 25%

Grouse 25%

Geese 23%

Elk 19%

Bear 14%

Crow 11%

Woodchuck 8%

Moose 4%

Yes
38%

Do you
currently
hunt with
a bow?

(n=1,012)  Multiple responses allowed

(n=1,012)

(n=1,012)

CONSTRAINTS TOCONSTRAINTS TO
HUNTING PHUNTING PARARTICIPTICIPAATIONTION

0% 50% 100%

 ACCESS TO HUNTING LAND

LESS LANDOWNER COOPERATION

CROWDED HUNTING AREAS

56%

46%

41%

What would persuade
you to go hunting or
shooting more often? (n=1,012)

A call from a friend/invitation to go...................73%

Invitation for a free shooting 
clinic at a nearby club.........................................35%

A chance to try a new shooting event ...............31%

TV programs about hunting/shooting................29%

Chance to win a prize in a shooting event.........24%

Reading articles related to
hunting or shooting ............................................20%

GENERAL PGENERAL PARARTICIPTICIPAATIONTION
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TTARGET SHOOTINGARGET SHOOTING

FIREARMS USED & PURCHASEDFIREARMS USED & PURCHASED

Yes
52%

(n=1,012)

Other than for hunting,
do you currently do any
shotgun, rifle or hand-
gun target shooting?

40 60 80 100

Types of target shooting they participate in...

Target Rifle

Target Handgun

Trapshooting

Sporting Clays

Skeet

55%

52%

47%

42%

34%

Over half of
all active

hunters also
participate

in target
shooting.

5 10

Rifle (any type)

Centerfire rifles

Shotguns

Handgun (any type)

Rimfire rifles

Centerfire handguns

Black powder rifles

Rimfire handgun

Black powder handgun

7.4

4.5

4.4

2.8

2.2

1.9

.96

.76

.12

(n=1,012)

Mean number of firearms
owned of the following types:

Percent who purchased the following
firearm in the past 5 years:

0% 50% 100%

SHOTGUN

RIFLE

HANDGUN

50%

48%

29%

Half of all
active

hunters
surveyed

purchased a
shotgun in
the past 5
years. The
average

number of
shotguns

owned is 4.4.

Do you use your
handgun for...

0 20 40 60 80 100

Personal protection

Target shooting

Hunting

70%

69%

44%

Different
Handguns – 51%

One Handgun – 42%

Today’s hunter is
equipped with several
types of firearms. This

cross-correlation is
important to the growth

of all industry
shooting

disciplines.

Do you have one handgun for all
types of activities or a different
handgun for different activities?

In addition to personal protection and target shooting nearly
half of all active hunters surveyed use their handgun to hunt.

(n=719)

(n=719)

(n=1,012)

No Response - 7%
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28%
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VOTING BEHAVOTING BEHAVIOR &VIOR &
VOTING ISSUESVOTING ISSUES
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0 25 50

Economical

More accuracy

Fun/Hobby

Able to load to
own specifications

Other

44%

41%

35%

14%

3%

(n=278)

Mean number of shotshells
reloaded annually

2,487
(of those reloading shotshells)

Mean number of centerfire rifle
cartridges reloaded annually

1,042
(of those reloading centerfire rifle cartridge)

During election years, would you say you vote...

0 20 40 60 80 100

Always

Usually

Sometimes

Rarely

Never

Refused

77%

6%

7%

3%

5%

2%

0 20 40 60 80 100

Always

Usually

Sometimes

Rarely

Never

Refused

63%

14%

10%

5%

7%

2%

During presidential election years:

How much of an influence do hunter’s rights
issues have on your voting behavior?

Major Influence – 59%

During non-presidential election years:
Minor Influence – 31%

No Influence – 8% Refused – 2%

(n=1,012)

(n=298)

(n=298)

Ensuring gun rights/2nd Amendment  . . . . . . .55%

Improving hunting access to public land . . . .26%

Ensuring hunter’s rights . . . . . . . . . . . . . . . . .24%

Improving hunting access to private land  . . .20%

Limiting habitat loss  . . . . . . . . . . . . . . . . . . . .6%

Passing on the heritage . . . . . . . . . . . . . . . . . .4%

Anti-hunting sentiment  . . . . . . . . . . . . . . . . . .3%

Protecting wetlands  . . . . . . . . . . . . . . . . . . . .3%

Other  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8%

In your opinion, what are the most
important sportsmen’s issues?While nearly two-thirds always vote

during non-presidential elections.

Hunters – A Motivating Political Force
Three quarters of active hunters
surveyed stated that they ALWAYS vote
during presidential elections...

If yes, why do you reload your
own ammunition?

Order your full copy of the 2005 Edition
Hunting Participation and Attitude Trends
Study (370 pages!). Call (203) 426-1320

HUNTING
STUDY

(n=1,012)

Do you currently reload
your own ammunition?
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Hunting Participation Trends
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203.3M
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6.0%

7.0%

8.0%
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7.8% 7.7%
7.2%

6.4%

5.3% 5.1%

Hunting License Holders in
relation to U.S. Population Trends

Hunting License Holders as a
Percentage of the U.S. Population

State-by-State Participation

Source: American Sports Data, SUPERSTUDY (2004).
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According to U.S. Census projections,
Hispanic and African American
populations are growing at a faster

rate than the rest of America. These two
groups, along with females, are under-
represented in the sport of hunting.

The participation rates of African-
Americans, Hispanics and females are
much lower than the total population.
Currently 5% of the total U.S. population
hunt, while only 2% of Hispanics, 1% of
African-Americans, and 1% of females
hunt.

Programs, like STEP OUTSIDE® and
the NRA’s Women on Target Program®

provide opportunities for these groups
to try hunting and other shooting sports.
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Source: Participation and Expenditure
Patterns of African-American, Hispanic
and Female Hunters & Anglers.

Hunter Demographics

* Data are based on a small sample
size/use with caution (n=30-39).

** Sample size is too small to be reliable.

0

5

10

15

20

25

30

35

18-24 25-34 35-44 45-54 55-64 65+ Refused

2%
5%

23%

31%

23%

12%

5%
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5%

35%

18%

10%

19%

5%

3%

4%

Not High School Graduate

High School Graduate (equiv.)

Some College (no degree)

Associate Degree

Bachelor's Degree

Master's Degree

Doctorate

Refused

(n=1,009)

(n=1,012)

Age Group Breakout:

Education Breakout:

GROWTH OPPORTUNITIES
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Hunter Demographics (by Species)
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