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PHYSICS AND MATHEMATICS
LIBRARIAN. Carnegie Melion Univer-
sity Libraries seek a Physics and
Mathematics Librarian for the Engi-
neering and Science Library. Serves
as liaison to the Physics and Mathe-
matics departments and shares Hai-
son responsibiiity for the Engineering
and Pubiic Policy Dept. As the liaison,
establishes and maintains close com-
munications between the Libraries
and the departments, by building col-
lections and promoting and providing
speciatized reference and instructional
services to meet the needs of the de-
partments. As the Libraries primary
subject expert in the above disci-
plines, the liaison has the broader re-
sponsibility to provide specialized ref-
erence and instruction to aii lbrary
users seeking advanced assistance in
these subject areas, and to promote -
braty services. Is also responsible for
providing reference services in & more
generalized group of discipiines as
part of the Engineering & Science
team of librarians with rotating desk
duties, currently 15 hrs/ week includ-
ing one evening. This position also
coordinates coflection mainten
activities at the E&S Library, and ar-
ranges for the hiring, training ané su-
pervision of two pait-time informa-
tion: assistants (library school gradu-
ate students). As part of the Libraries
professional staff, the Physics and
Mathematics Librarian participates in
governance and projects through
various university or libraries com-
mittees as assigned or elected, and is

responsible for maintaining 2 current
knowiedge of librarianship and for
taking an active role in professional
associations. Reguired: MLS (ALAY;
Effective skilis in reference, comput-
ing, instruction, communication, and
working individually and on 2 feam.
Preferred: Two or more years science,
engineering or acadernic Hbrary refer-
ence experience; and coursework or
degree in physics, mathematics or
other sclentific disciplines. Detafled
job description and information about
the Libraries, available at http://
www.library.cmu.edu. For information
about Carnegie Melion, see htip://
www.criedu. Salary negotiable from
$30,000 minimum depending on
qualifications and experience. Com-
prehensive benefits package. Creden-
tiai review begins April 1, 1999. Posi-
tion begins July 1, 1999. Empioyment
eligibility verification reguired upon
hire. Send application letter referenc-
ing iob ES2-99, resume, and names
of three references to: Head, Adminis-
trative Services, Hunt Library, Carn-
egle Mellon University, Pittsburgh, PA

13 PN

15213-3890. Minorities are encour~

_aged to apply. An Affirmative Action/

Equai Opportunity Empioyer.

SR

DOCUMENT DELIVERY. World
Wide Sources. Fast, Efficlent, Inex-
pensive. Twenty-two years experi-
ence. Let us soive your research
problerns. CAROLIB. Phone (919)
929-4870. Fay (919) 933-1253, E-
maii carolib@intrex.pet.
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Value—A Matter of Perception

A priority of the SLA strategic plan is “to narrow the gap between the value of the information pro-
fessional and the perceived value of special librarians and information professionals among decision-
makers.” One of the plan’s core activities is to “promote members as valuable, proactive partners and
leaders on cross-functional teams, task forces, and committees in their crganizations.” In at ieast one
case (see the cover story of the January 1999 /nc. magazine http://www.inc.cony/incmagazine/archives/
01990421 .htmi), the gap between reality and perception has closed so successfully that the librarian is
called a “tool of extraordinary power.”

Value is so elusive because it is entirely in the eye of the recipient. Even when something tangible
such as a car or a pair of shoes is received, the perception of value can vary. Once upon a time, at a very
expensive restaurant near my home, a group of conference attendees at the next table was exclaiming
that the price of a bottle of wine was too high. I remarked to my husband that perhaps no one had
warned the out-of-town visitors that this was a high-priced establishment. But then, we were surprised
to hear that the wine they ordered was even more expensive than the first bottle they discussed. The din-
ers thought the price of that one particular bottle was too much, but the higher price of another was justi-
fied. The intangible nature of information makes its value even harder to gauge.

In the September issue of this publication, 1 told you about some of the efforts SLA is working on to
ensure it continues to be a valuable organization for all our members in the future. One effort focuses
on association-level committees. Most raembers know we have such committees, but may not know the
value of them. in keeping with my goal of making sure that members know about the inner workings
of SLA, here is a description of the work of these committees.

The purpose of the twenty-five association-level committees is to advise the board of directors.
Some of them deal with administrative functions, such as finance or headquarters cffice operations.
Some of them provide input into the state of our profession, such as copyright or cataloging. Some look
outward toward educating others about who we are and what we do, such as public relations or re-
search. Committees help the board and staff shape policy and they serve as another voice from the
membership to the leaders.

There are many benefits to be reaped by members who participate on the committees. Members
with specific expertise in certain areas can participate, and not only educate fellow members and staff,
but show to their own management thelr expertise has value outside their immediate emplicyment ven-
ue. Members can use committees to help develop their personal or professional competencies in new ar-
eas by using their participation as a hands-on training vehicle in a learning mode different from a
course or a book. Association-level committees are another opportunity for members to gain value
from belonging to SLA. (For those of you interested in participating on a committee, read the descrip-
tions of them in Who's Who and then contact the president-elect.)

While individual committee roles and composition are reviewed periodically, the board is now look-
ing at the committee structire as a whole, to make it continue as a valuabie asset for the future of SLA.
As we state in our vision, we are continuously seeking “new paradigms of information service and de-
livery and the opportunities they provide for our continued role in the information economy.” While
this statement usually is taken to mean providing value to our employers, it can also mean providing
value to ourselves, for in doing the latter, we are also doing the former. ‘

S QRN

L. Susan Hayes
President, SLA
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ty, Wichita, XS. An SLA member

since 1992, he is a member of .
the Heart of America Chapter, -
the Engineering and Metals & -
Materials Divisions, as well as
- brary Management Divisicns.

the Aerospace Section.

jokn Crosby was promoted -
to divector of SLA’'s newly creat- -
ed public cormunications pro-
gram. The new program will in- -
corporate activities of govern- .
ment relations, public refations, -

" and
- one
_ The
- will be to promote the informa- .

- OCLC web site at www.purl.org/

. tion profession, the association, . .
P _ oclc/ifi-contest/.

. Martha ]. Bailey has pub-
- lished a second book in her se- I
. ries tegarding wormen scien- -

cently appointed the engineering -
librarian at Texas AGM Univer- -
sity, College Station, TX. Prior to |
his appointment, he was em- -
ployed at Wichita State Universi-
© gineering, mathematics, and so-

tists. American  Women in
Space; 1950 to the Preseni; A
Biographical Dicticnary (ABC-
CLIO, 1998), includes more
than 300 women in science, en-

ciai and behavioral sciences.
She is a member of the Indiana

Chapter, as weli as the Food,
Agricuiture & Nutrition and Li-

marketing functions into

objective of the program

and its products and services to

all the publics with which SLA :

Msrugiared kdickmrd
S Miarviand riasion

is involved, including govern-

community.

comprehensive program. - |
y progt . tion Annual Conference.

" complete information, visit the

PO ;
R WaveH oo
Society Receives |

ments, media, the SLA mem- -

bership, and the association - ; iy
p . ety (MHS) recently received a

© $250,000 grant from the Andrew
. Mellon Foundation in order 1o .
© Zeeb Road, P.O. Box 1346, Amn

Y INDIISTIRY INEWS

The Cniine Computer Library

_ Center (OCLC) kas announced
- an InterLibrary loan essay con-
. test on the topic “What the OCLC
- InterLibrary Loan Service Means -
- to Me,” in conjunction with the -
. twentieth anniversary of the |
© OCLC InterLibrary Loan Service. -
- The 500-word essay may be .
" written from any perspective
- and must be accompanied by a
_ completed eniry form. Appi-
* cants are eligible to win a grand
- prize of $1,000 and a trip to the
. OCLC President’s Luncheon at
- the American Library Associa-
For
- $1,500 cash award from UM
. and recognition at this year's Na-
~ tional Online Meeting In New
- York. The one- or two-page es-
. say should incude the name of
- the librarian and 3 description of
. his or her achievements. Entries
" shouid be submitted to the at-
- tention of the 1599 Library
. Technology Award, UM, 300 N.

icai
"f;/"*irv:"

WAL

The Maryiand Historical Soci-

© catalog its historical photograph

- collections

that contain more

thar 300,00C images dating
- from the 1840s. MHS's photo-
. graphic collections document
" Maryland’s broad social, eco-
- nomic, and geographic spec-
Ctrum oand is considered the
- most significant and compre-
. hensive photographic coflection

i Maryiand.

ik i‘ Ay‘.'»"‘..’\i':r‘v;"ﬂ(' R(}}QQ
H H 7

HEHELUL WL S

o
[E~Talatat

et b 1 RS

The University of Microfiims
(UMD} has announced its 1999

- Library Technology Award in
_ honor of librarfans who devel-
- oped innovative information sys-
. tems that directly benefitted pa-
© trons in academic, public, or edu-
- cation {(K-12) libraries in 1998.

The winner will be eligible for a

. Arbor, MI 48106.
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* SLA Salary Surveys, 1997 and 1998; htip./rwww.sia.org/research/surveys.himi

Description 1997 1998 Percentage
Median Median increase

5 % s

SLA Members - 45,575 47,000 3.1

USA*

University 43,170 44 534 3.2

librarians+

Nonuntversity 51,150 55,055 7.6

librarians+

Sourees:




you'll
find it here.

CAS
§%§ii’2§ 15IRY

CAS Registry is the world's largest database of chemical substances, inciudin

« Nearly 19 millicn substance records for chemicals reported in
patents and chemicai literature since 1957;

« the largest collection of organic substances—mmore than 13 miltion,

drawn from both journal articles and patents;
» more than 26 million chemical and commercial substance names;
« CAS Registry Numbers®, the international standard for concise
and reiiable substznce identification.
Use CAS Registry for authoritative substance information. Call 1-800-753-4227

or 614-447-3700. Or visit our Web site at httg //WWwW.Cas.org.
nier® BTH or 8TH Es

ww. infarmationsutlock.com

=1

A division of the American
Chemical Society.
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n March 1, 1999, SLA’s Computer Services
and Technology department began the
implementation  process of the new
Association Manave*r ent System. The new
system replaces the previcus Management and Accounting
Systern, acquired by the association in 1991, Severai factors
ied to the decision of replacing that system—one that was
based on the needs of the association in 1990C. The previous
sysiem was integrated and flexible, but could not support
the constantly growing needs of the ascociation. As the
World Wide Web expanded, SLA implemen strategic
goal of becoming 2 v;rtua; association. In order to achieve
this goal, the association sought 2 new system that would
provide twenty-four access to the membership, and allow
members to purchase products, register for events, run unit
reports, and pay dues via the web. Ideaily, the new system’s
capabilities would provide better support to the membership
and provide leadership with on-the-spot access to informa-
tion about thelr units, and be fexible encugh to integrate
with the association's other suite applications.

A computer consulting firmm based in Rockville, MD, pro-
vided Comaputer Services with guidance in the sefection pro-
cess of the new system. A consuitant evaluated and dis-
cussed current and future techrology requirements for each

[aad

.\(I}

by Anthony Blue. For more information, contact Blue
(anthony@sla.org).



program  area to ensure technological
needs would be met. The program areas
provided detailed feedback to the consult-
ants that would assist them in identifying
the asscciation’s critical volumes, organiza-
tional structures, and relationships reflected
and accommodated in the database. In April
and May of 1998, several vendors demon-
sirated their association management sys-
tems and accounting systems to each de-
partment. The demonstrations consisted of
a general overview of the system and ex-
planation of the individual modules and
functions. Staff members also participated
in an evafuation and comparison exercise
for each of the different systems. After
evaluating three systems, TASS by the As-
soctation Scftware Company was chosen as
the new system and Dynamics by Great
Plains was selected as the new accounting
system. Int order to provide the ievel of flex-
ibility and integration needed, the associa-
tion acquired the clients’ server version of
both products. The new system was devel-
oped using Microsoft’s visual development
and database tools—an investment in tech-
nology that will be supperted in the future.

The new system’s capabilities wifl in-
clude: membership, dues, subscriptions,
committee (VIP), prefessional development,
trade show management, address verifica-
tion, update/view membership information,
fundraising, sales order entry, members
oaly web site authentication, Who’s Who
Online for members only, Virtual Bookstore
integration, purchasing information, inte-
gration of the database with the SLA’s web
site, and integration with SLA’s word pro-
cessing, e-mail, and fax systems. System
capabilities to be delivered in the third and
fourth quarters of 1999 will include: dues &
contribution payments via the web and
edit/view conference program planner’s
checklist via the web. With the implemen-
tation of the new system approaching, the
Computer Services and Technology depart-
ment began upgrading the operating sys-
tems of SLA staff PC's to Windows 98 in
December of last year. Membership will
only need access to a web browser to ac-
cess the system. Training for membership
will be available using current methods of
disseminating  information, including
workshops, specific mailings, and articles
in Information Cutlook.

wimw. informatisnsotisch.com

Training for
membership will
be available using
current methods of
disseminating
information,
inciuding
workshops, specific
mailings, and
articies in

information Outiook.

When the new system is completely
functional, staff members will have at their
fingertips a full-featured information man-
agement system capable of supporting a
staff of five to 60¢ and obtaining member-
ship sizes of 1,000 to five million records,
featuring forty association related modules
to choose from inciuding:

Membership

¢ Individual or company name, phone,
fax, e-mail, and URL address

¢ Multiple addresses definable by the cli-
ent, including preferred mailing address

¢ Individual demographics (title, Social
Security number, spouse, educational
and professional history, etc.)

+ Corporate demographics (products and
services for sale, subsidiary or parent
company relationships, etc.)

* Relationships between individual and
corporate tecords

* Member and Nonmember categories
and type

»  Chapter, division and section membetship

Accounts Receivable
*  Electronic credit card processing

Meetings and Events

s General meeting set up information

o Multiple registration categories, inctud-
ing spouse and guest

» Early, regular, onsite registration rates
Multiple events management
Event registration and conflict checking
CEU credit type and hours

» Hotel and meal arrangements

s No-shows, cancellations and transfers

Confirmation letters, badges and tickets

Subscriptions

¢ Multiple publications and rates
¢+ Shipment tracking

» Complimentary copies

Sales/Inventory

» Tracking of orders and back orders

e Generation of invoices and pick slips

» Inventory tracking, including vendor or
supplier information, reorder warning
point, average cost of goods sold, stock
replenishment

Special discounts and mulitiple preduct
packages

Exhibits

« Trade show site, date, and contact in-
formaticn

o Exhibitor rates for each show

* Booth assignment, including location
size and price

* Booth personnel registration, inchuding
passes and badges

¢ Non-booth promoticns (banners, spon-
sored events, etc.) and associated fees

Fund Raising

¢ Contributor database

+  Donor prospect tracking

e Member contacts and Haison
+ Pledge tracking and invoicing

Continuing Fducation
»  Course information and history
«  Continuing Education Units (CEU) earned
» Test scoring and results

Each module is automated to reflect ev-
ery way in which an individual or organiza-
tion has come in contact with the associa-
tion. The new system is flexibly designed to
extend the capabiiities of the organization
and to achieve every realistic goal of the as-
sociation in the next millennium. 2

infarmation Dutlook © March 1339 9
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For more information,
contact
Marydze Gjala,
chafr, International
Relations Committee

(marydee@mission.comj.

i it's January, it's summer in Australia. And what else
would Australian librarians do in the summer but go to
an online conference in Sydney? Ending just prior to

mation Online and On Disc Conference and Exhibition is
the biennial conference of the Information Sciences Sec-
tion of the Australian Library and Information Associa-
tion {ALIA}. Keynoted by SLA's Infernational Relations
Chair and DATABASE Editor Marydee Giala, the confer-
ence presented leading edge papers by librarians and in-
formation professionals from three continents. Most of
these can be read at the conference’s web site (http://
www.csu.edu.an/special/online99/).

In his opening remarks, the New South Wales Minister
- some of the sources cited by Sinead Wiliams when she
. talked about how information specialists work within an
" executive search firm. CD-ROMs such as Kompass Austia-
- lia, Business Who's Whe of Australia, and Directory of
_ Australian Associations are unique to the country.

for Information Technoiogy, the Honorable Kim Veadon,
proudly toid delegates how his state government ensures
all schools have Internet capabifities, provides onfine ac-
cess to government information such as land titles and en-
cumbered vehicles, and allows for online transactions such
as purchasing fishing licenses or sponsoring 2 zoe animal.
Later that morning Ken Bullock, manager, information

strategy, Office of Information Technology, NSW, gave a
- called LIDDAS that is standards based. The University of
. New South Wales is experimenting with unmediated doc-
- ument delivery using UnCover. A consortivm was estab-
- lished in Victoria between the State Library of Victoria

more detafled explaration of ConnectNSW, including its
strategies and initiatives. Objectives of ConnectNSW in-
clude an integrated government, electronic service delivery,
electronic commerce, and networked communities (see

http:/fwww.oit.nsw.gov.aw/connect.nsw for more informa-
- ing. However, there was little information on muiti-typ

: ibrary resource sharing. Consortia, in general, do not
sity and the State Library of New South Wales capitalizes
- whe works for a global consulting firm, said that docu-
. ment delivery requests for her Australian library are ac-

tion). This is 2 very interesting and innovative use of on-
line technology. A joint project between Macquarie Univer-

on the government initiative to explore ways to provide
equitable cost-effective access to lifelong learning.

How to provide information to small and medium -
sized businesses about government assistance packages -
" SLA members in Australia and Ne
- by SLA’s International Relations Committee, with the gen-
. erous financial support of LEXIS-NEXIS. With over forty

is the aim of Australia’s Department of Industry, Science
and Tourism. According to lan Macintosh, assistant man-
ager, business information services, Ausindustry, the

Business Entry Point (http://www.business.gov.au) uses
- portunities for networking were wonderful. The Austraia-
_ sian Information Online and On Disc Conference provided
* a weaith of information and the incomparable opportunity
. to network with special librarians in the region. 4
word and metadata elements assigned by computer. In-

the Australian Government Locator Service (AGLS) meta-
data standard to classify relevant government informa-
tion. Instead of using people for this indexing process,
Business Eatry Point documents are parsed word by

formation is stored cnce, but can be cutput in multiple
formats. Business Entry Point can inform people of the li-

censes and permits required to operate a business as well
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ustralasian Griline anc On Disc Lonference

- as how to keep tax reccrds, protect intellectual property,
- comply with occupational health and safety regulations,
. and manage export/import procedures.

Australia Day, January 26, the Ninth Australasian Infor-
- tion Ondine and On Disc Conference concerned government
. information. Roxanne Missingham, CSIRC Wildiife and
- Ecclogy Library, enumerated the new developments in sci-
. entific and technical online information, detailing the ad-
" vances in electronic journals and moves to the Internet by
- major sciftech publishers such as MEDLINE and Cam-
. bridge Scientific Abstracts. Her observations parallel what
 scientific and technical librarians in other countries experi-
- ence, showing the universality of interest when it comes to

Not all the presentations at the Austraiasian Informa-

tiis type of subject matter. More distinct to Australia were

Interlibrary loan and document delivery recetved a

. considerable amount of attention. The State Library of

New South Wales is implementing a statewide 1LL facility

and that state’s pubiic Hbraries to enhance resource shar-

seem to include special libraries. One special librarian,

tuatly fulfilled by her U.S. office.
Concurrert with the convention was a breakfast for
Zealand, sponsored

attendees enjoying an Australian breakfast buffet, the op-

Please note that the byline for International News
(February 1999) was incorrect. The column was written
by Marydee Ojala. We regret the error.




THE TOP 100 U.S. NEWSPAPERS (Y circuLation)

The Wail Street Journal®

USA Tocay

The New Yori Times

Los Angeles Times

The Washington Post

New York Daily News
Chicago Tribune

Newsday

Houston Chronicle

Chicago Sun-Times

San Francisco Chronicle
Dallas Morning News

Boston Globe

Arizona Republic/Phoenix Gazette
New York Post

Philadelphia inguirer

Newark Star-Ledger

Atlanta Journai & Coastitution
Minpeapolis-St. Paul Star Tribune
Detroit Fres Press

Cleveland Plain-Dealer

Sar Diego Urion-Tribune
Crange County Register
Miami Herald

Portiand Oregonian

Denver Post

St. Petersburg Times

St. Louis Post-Dispatch
Baltimore Sun

Denver Rocky Mountain News
San Jose Mercury News
Milwaukee Journal-Sentinel
Sacramento Bee

Boston Herald

Kansas City Star

Buffalo News

New Orieans Times-Picayune
Orlando Sentinel

Detroit News

Columbus Dispatch
Pittsburgh Post-Gazette, Sun-Telegraph
Fort Lauderdate Sun-Sentinel
Charlotie Observer

Investor’s Business Daily
Fort Worth Star Telegram
Louisvile Courier-Journal
Tampa Tribune

Seattle Thmes

Omaha World-Herald

Indianapolis Star

San Antonio Express-News
Hartford Courant

Richmond Times-Dispaich
Okizhoma City Okiahomen
Los Angeles Daily News

St. Paul Pioneer Press

Seatile Post-Intelligencer
Cincinnati Enquirer
Austin-American Statesman
Rochester Demccrat & Chronicle, Times-Union
Philadelphia Daily News
Memphis Commercial Appeat
Florida Times-Union
Arkansas Democrat-Gazette
Providence Journal-Builetin
Des Moines Register
Riverside Press-Enierprise
Tulsa World

Paim Beach Post {coming soon)
Dayton Daily News

Las Vegas Review-Journal
Asbury Park Press

Raleigh News & Observer
Fresno Bee

Birmingham News

Syracuse Post-Standard/Herald-Journal
Nashville Tennessean

Record

Toledo Blade

Akron Beacon journal

Grand Rapids Press

Chicago Daily Herald (Arlington Heights)
Sait Lake City Tribune

Alientown Morning Cail

‘Wilmingion News Joumal {coming soon)
Tacoma News Tribune

Cotumbia State

San Francisco Examiner

Spokane Spokesman-Review
Knoxvitle News-Sentinel

Albuguergue Journal

Lexington Herald-Leader

Worcester Telegram & Gazette
Charleston Post & Courier (coming soon)
Madison State Journal, Capital Times
Jackson Clarion-Ledger

Long Beach Press-Telegram

Honoiulu Advertiser (coming soon}
Roanoke Times & World News

Washington Times

Dow Jones interactive has more of the
top 100 newspapers than any other online service.

In fact, Dow jones Interactive™ is the only online service that offers:
® 96 of the top 100 U.S. newspapers—78 in full text
® 50 of the top 50 U.S. newspapers—s44 in full text
® 92% of the Fortune 1000’ hometown newspapers

® Searching across the full archive at one time

Plus, you can access all of this rich content from an incredibly flexible interface that’s simplie enough
for everyday business research, yet powerfui enough for even the most sophisticated searching.

Put Dow Jones Interactive to work for your company. Take a free tour or register online at
http://djinteractive.com or call 1-800-369-7466 ext.z143 for more information.

Y]
‘@'
2yt

Dow Jones Interactive”

hitp://djinteractive.com

®1598 Jow Jones & Company. Inc. All rights reserved. Dow Jones Inferactive and The Wail Street journa! are marks of Dow jores & Company, Inc. All other products mentioned are
marks of their respactive owners. Top 100 U.5. newspapers are by circulation and are accurate as of January 1, 1098 Dil-104 10 X

DOWJONES

. infarmatisnoutiosi.com
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WHAT YOU NEED . . . WHEN YOU NEED IT

SLA’s VIRTuAL BOOKSTORE

IT’S OPEN 24 HOURS A DAY, 7 DAYS A WEEK.

You can browse through our virtual shelves from anywhere
around the world at any time. With the click ofamouse, search
our extensive catalog of resources geared specifically for the
information professional.

It’s your source for the most comprehensive
and up-to-date publication information.

, T he Virtual Bookstore is updated regularly and includes the
' most recent information on publication dates and prices. Each
book entry includes a full length description, table of contents,
and book reviews {(when available}.

It’s safer to use your credit card here than it is
fo give it to a waiter at a restaurant.

S

-5, " The Virtual Bookstore utilizes the latest Internet technology
(Secure Socket Layer) to encrypt your account so you may rest
assured that all credit card transactions are private and secure,

Speciai Libraries
Asscciation
www.sia.o1g

7 It’s resources at your fingertips. Come and see for yourself.

www.slapublishing.org
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Lead the Way as a Knowledge Executive in Your Orgenization

“A terrific learning experience. SLA should do every-
thing it can to continue this Institute.” That was just one

Knowledge Executive Institute program held in last year in
conjunction with the annual conference in Indianapolis.
The Professional Development department will present
this exciting event from June 3-5, 1999, prior to the an-
nual conference in Minneapolis. The Institute, sponsored
by the Dialog Corporation and Teltech Resource Network

For more information,
contact Valerie Taylor
(valerie@sla.org).

Corporation, is designed to teach information profession-
als the executive skills they need to assume senior-level
knowledge roles within their company. ‘
This year’s program wil! feature an extensive explora-
tion of knowledge management and information technol-
ogy. Andy Michuda, president and CEO, Teltech Resource
Network Corporation and Dr. Jay Liebowitz, Robert W.
Deutsch distinguished professor of information systems,
Department of Information Systems, University of Mary-

on knowledge-based programs, including programs un-
derway, measures used, impacts experienced, lessons
learned, critical competencies, and the organizational in-
frastructure required. The hands-on approach to krowl-
edge management will have you working in case teams to
draft organizational strategies for knowledge initiatives

i informationosticol.com

" that pertain to your situation, and you will have these
- critiqued by our featured faculty members.

of the mary positive comments from attendees of the
~ derstanding of the available tcols for different applica-
- tions of knowledge-based initiatives and learn the dect-
. sion-making criteria for selecting and evaluating the
- most appropriate information technologies. Dr. Stephen T.
. Bajjaly, assistant professor, College of Library and Infor-
* mation Science, University of South Carolina, will discuss
- these issues and explore ways tc communicate with and
" infiuence information technology vendors so you can ful-
- Iy understand, manipulate, and initiate the latest knowl-
_ edge-based technologies in your organization.

By attending the Institute, you will also gain an un-

But having a solid understanding of knowledge-based

- initiatives is not the cnly component to executive-level
~ success. The Institute will also feature Dorothea Coccoli
- Palsho, president, Dow jones Interactive Publishing. “A
. gem” as many past attendees describe her, Palsho will
* talk about ways to help you develop the leadership and
- communication skills you need so your initiatives are
~ dlearly understood by top executives, appreciated, and
- able to achieve the organization-wide buy-in they need.
- To ensure you develop these skills, the Institute will fea-
" ture a personal and professional visioning process and
- the opportunity to receive input from your peers, superi-
. ots, and subordinates about how you are perceived in or-
- der to better understand your leadership style.

As the participant evatuations from last year’s program

" demonstrate, the interaction and networking senior-level
- information specialists had with others in similar circum-
. stances was one of the most important and valuable as-
~ pects of the Knowledge Executive Institute. The Institute
- has been developed for only those information profession-
~ als who manage a staff of ten or more employees, manage
- a large budget, and/or exercise high-level organization-
- wide decision-making authority for information manage-
- ment or policies. Together with the limited dlass size and
- all-star faculty, these prerequisites foster an environment
- suitable for senior-level information professionals to en-
- hance their executive leve! competencies.

land, Baitimore County, will lead an in-depth discussion .

To view a detailed curriculum outline and to register

- for the Knowledge Executive Institute, go to the SLA
- web site, http://www.sla.org/professional/kei.html. Ear-
~ ly registration is recommended since space is limited. If
- you have any questions about the Institute, please con-
. tact Director, Professional Development Valerie Taylor
" at 1-202-939-3667. 2
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Digitai M

For more information,
contact
Laura Gasaway

(laura gasmvayQunc.edy).

On October 28, 1998, President Clinton signed the
Digital Millennium Copyright Act (DMCA}. Public Law
105-304 made substantial changes to the existing cony-
right law in several areas that are important to informa-
tion professionals, The next several columns will be de-
voted to discussions of the DMCA and its impact on li-
braries. Some of these are changes in the requirements
for including notice with reproduced copies of works,
preservation and replacement of materiais; reproduction

of videotapes, copyright management information, and
online service provider liability. Database protection was
omitted from the bill in the final days, but it likely will
be reintroduced early in 1999.
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_is found in §108(a)(3)
- ies must place on works they reproduce works under the
. library exemption.

illennium Copyright Act: A Mixed Bag

Library associations, with support from the education
- community, were abie fo ensure consideration of some

_ important issues in Section 108, many of which made it

-+ into the final version of the DMCA. An interesting change
concerning the notice that Hbrar-

Notice of copyright traditionally has been important

. not cnly to copyright kolders but also to users. Under

the 1909 Act, an owner lost her
rights if she published a work and
failed to inctude notice. In the aun-
thor-friendly 1976 Copyright Act,
the automatic loss provision was
softesed, and today i bas disap-
peared altogether. Users depended
on the notice of copyright to differ-
entiate between works in which
the owner claimed rights and those
works that are in the public do-
main. Libraries that reproduce
works under the library exemption
are reguired to put a notice of
copyright on the copies they make.
The whole idea is to alert users
that just because the library was
able to make a copy of a work for
them, the work is not free of copy-
right restraints.

There are three requirements that
libraries and archives must meet in
order to qualify for the Hbrary ex-
emption to reproduce a work as de-
tafled in Section 108: (a) there may
be no direct or indirect commercial
advantage to the library; (b) the B~
brary must either be open to the
public or to researchers doing re-
search in the same or a similar fleld;
and () the reproduction must con-
- tain a notice of copyright. There continued to be debate
" pver the meaning of “a notice of copyright.” Notice of
- copyright is a term of art in copyright law, and most
' Continued, page 16



PNAS has simplified institutional access to the online journal in 1999. All
libraries subscribing to print will be entitled to activate an online
subscription to the journal af no additional charge.

f—

. In 1999, PNAS online (full text and graphics) will be included with all paid
institutional print subscriptions. PNAS will publish more than 16,000 pages of
high impact science.

2. Institutional subscription rates for 1999 are: $800 (U.S.), $995 outside the U.S.
(includes expedited air delivery).

. Your library users will have online access to:

» The 1999 volume (26 issues)—full text, graphics, and supplementary
material on the Web—with access available the same day the printissue
mails (approximately 2-3 weeks before it is available in U.S. libraries);

* Full text and graphics for 1998, 1997, 1996 (PD¥s only);

¢ Tree inter-journal citation lmkmg to the full text of referenced articles in
participating journals;

* Free access to PubMed;

+ Natural language searching,

4. If you subscribe to PNAS Online, authorized users (employees, faculty,

staff] students, library patrons) at one geographic location {e.g., a

university campus), are entitled to:

* Browse and search the journal

 Print copies of the output of any search for internal use, and

* Download those search results or specific articles.

(@}

Ordering information
Order through your subscription agent or directly from the National
Academy of Sciences. Once your serial vendor or PNAS has received
payment, you will recetve a letter with instructions for obtaining access
to the Web edition; the letter will direct you to an online form. To
activate your online subscription, you will need:

» Institution’s IP address(es)

» (Contact name, title, phone, fax, and email

o Access Code number (included with the letter).

PNAS Circulation Office
2101 Constitution Ave., NW, Washington, DC 20418 USA
Telephone: 1-202-334-2672; Fax: 1-202-334-2738,
E-mail: subspnas@nas.edu

Visit us on the Web at www.pnas.org.
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Copyright Corner, from pags 14

copyright lawyers believe that it meant the library should incude
the three traditional elements that comprise notice of copyright an-
der Section 401{b): the word “copyright,” the abbreviation “copr.,”
or the © symbol ; the name of the copyright holder and the year of
first publication. Some librarians argued that a library should be
permitted to stamp photocopies and other reproductions with the

This work may be protected by copyright.” Despite this debate, the
matter has never been litigated. Many libraries have religiously
used a stamp containing the ALA recommended wording, while
others had a stamp made with © ____ , 19_, Then library
staff members would fill in the name of the owner and the year of
publication on copies it reproduced.

I 1988, the United States joined the Berne Convention, and no-
tice of copyright became optional on the part of the copyright hold-
er. Section 108 was not amended, however, and libraries still were

under the exemption. This seemed fundamentally unfair. If the
copyright owner did not have to bother with alerting the worid to
his claim of copyright by including a notice cn the work, why
shouid libraries have the burden? The change made in the statute
by the DMCA may not be exactly what the library community in-
tended, however. Section 108(a}(3) now reads: “The reproduction
and distribution of the work contzins a notice of copyright that ap-
pears on the copy that is reproduced, or inciudes a legend stating

© that the work may be protected by copyright if no such notice ap-
- pears o the work,” Thus, there is no longer any option. The library
. must inciude the notice that appears on the work. This can be done
* by reproducing the page that contains this notice o7 by creating a
- rubber stamp with ©,
* year publisked) and fifling in the notice information as appeats on
- the work.

American Library Association recommended statement “Notice:

(for copyright owner} , {for

The only instance in which the stamp or legend; “Notice: this

* work may be protected by copyright” may be used now is when the
. copyright hoider does not place a notice on the work. Many librar-
" ies will find themselves out of compliance with this provision un-
- less they alter their current practices immediately. Libraries that
_ have an annual authorization license with the Copyright Clearance
- Center may be excused from having to place any notice of copyright
. on works they reproduce under the license. To determine if your §i-
" brary is exempt from this requirement, consult the license agree-
- ment of contact the CCC.

reguired fo place a notice of copyright on copies they reproduced
- Web. While web pages are copyrighted, often the developer does
. not include a notice of copyright. Contrary to popuiar opinion, pub-
" lishing a web page without notice does not place the page in the
- public domaln. When printing or reproducing web pages for users,
~ according to the newly revised statute, Hbrarians must either print
© the page containing the notice of copyright or stamp the reproduc-
. tion with “Notice: This work may be protected by copyright” if there
* is nio notice on the web page. 2

The new amendment 2iso has impiications for the World Wide

FOCUS ON INCREASING YOURTECH
SKII1ISFORTHENEW MILLENNIUM!

The

Special
Libraries
Association’s
Multi-Media
Distance

April 12 - May 16, 1999
Registration deadline March 1 5th!

Crearing Your Own Hovepace: HTML Essentiars
Apvances HTML

Tre Seven Kevs 16 Hicary Errscrive W Sirss
INTRODUCTION T0 PROGRAMMING IN JAvA

For additional information on format and fees, contact the
Professional Development Departmentat 1-202-234-4700,
ext. 679, 0r by e-mail at profdev@sla.org, or visitwww.sla.org/
professicnal/mmcourses. himl.

Learning
Courses

Syecial Libraries Assoeiation
www.sta.org
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You're a corporate librarian.
You can turn a nickel into g dime,

1t’s the corporate librarian’s dilemma: Budgets are being cui, yet information needs are increasing. What do they
think you are, a magician? Well maybe you are. With Northern Light, you can increase the number of full-text

sources you have access to while fowering the cost of your content usage by 70% or more. Dilemma solved.

Mosthern Light

Score one for the corporate librarian. Contact us at 800-419-4222 or visit our Web site at www.nisearch.com.

was.alsearch.oam
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Eight years ago, 1 met with an executive
of a large communications company to takk
about the impending rise of the end-user
online market. During the course of our
conversation, the executive explained his
company’s position was the market for on-
line information and services had “peaked”,
and they were not interested in channeling
more resources into this area. This was not

upusual thinking at the time. Most manag-
ers in the informetion and technology in-
dustries viewed the online market as limit-
ed toc lbrarians. The prevailing technology
environment rade it difficalt for end-users
to access online services, thereby limiting
their use to trained professionals (and a
small number of online enthusiasts). Ac-
cordingly, searching online services was al-
most the exciusive domain of lbrarians.
And, because of this, consistent pressure

Doug Church is a founding partner of the Phase 5 Consulting Group Inc., & marketing re-
search and strategy company serving the information industry. He has a M.B.A. from
Queen’s University, and has taught marketing and marketing research at the post second-
ary level Founded in 1991, his company has conducted hundreds of research and plan-
ning assignments sparning North America, the UK. and Europe. In June and july of this
year, Phase 5 conducted & landmark survey of SLA members throughout North America.
For more information, contact dougc@phase-5.com.



was placed on librarians by
end-usets to conduct research on
their behalf,

Of course, a lot has changed in
eight years. The main catalyst of
this change has been the Internet,
which effectively overcame end-user
barriers to online access and use.
By July 1998, our estimates
showed that Internet penetra-
tion among people (end-users)
at work reached mainstream
proportions. At the current rate of adop-
tion, we will be approaching full penetration
(of the achievable workforce) by the year
2001, making the Internet a ubiquitous in-
formation and communication platform.

What this means is that the barrier that
once made online information products and
services the unique domain of librarians
has been removed. This will become even
more apparent as the traditional online
players provide access to their databases
through the Internet, and as software com-
panies develop more powerful and intuitive
search tools for end-users.

So, what rcle do librarians (as they are
traditionally defined) assume in this new
environmernt?

Notwithstanding the trend toward desk-
top access to information (by end-users),
special librarians (in both Canada and the
United States) still spend close the thirty
percent of their time conducting research or
assisting end-users with research-related
tasks. Another thirty-seven percent of time
spent by special librarians is dedicated to
varicus administrative dutfes, such as doc-
ument processing, sourcing information
products and services, and organization of
the library. The remaining twenty-eight per-
cent of their time is spent on more strategic
activities, such as planning, training, and

wws. irfarmaticnoutiosk.com

product or service development (see Figure
13. Although many organizations have now
moved toward Intranets, close to one-third
of special librarians also stated they are not
involved in the electronic delivery of infor-
mation to internal users.

1t doesn’t take a mathematician to figure
out that, if special librarians are now
spending close to three-quarters of their
time on non-strategic activities and, at the
same time, many of these non-strategic ac-
tivities are being downloaded to end-users,
significant changes are about to occur {or,
in many cases, are already taking place). In
explaining the changing role of special li-
brarians, one respondent in our recent In-
formation Services Panel survey even de-
scribed the designation “librarian” as “in-
creasingly meaningless”.

When asked how their role would evolve
within the next five years, special librarians
outlined six key functions:

1. Consultant. Many respondents stated
that their role would involve less “doing”
{i.e., reference or research work on behalf
of end-users) and more consultation. This
role would require remote support to end-
users and managers within the organiza-
tion. In effect, “foot traffic” would be re-
placed by remote consultation for complex
search strategies.

2. Analyst. Some information
professionals felt that their role would
require increased value-adding in the form
of analyzing and interpreting information
that is presented to end-users.

3. Facilitator/Trainer. In an environ-
ment where research is conducted at the
end-user level, most respondents felt that
training these end-users would play a more
prominent role in their duties. In addition to
training, other activities (e.g., the develop-
ment of support tools and services) would
be incorporated to help facilitate the ease
with which end-user clients can access in-
formation.

4. Intranet Content Manager. With the
integration of external data into corporate
Intranets, a key function of the information
services professional will be to source and
manage the content that is accessible
through the system.

5, Product Planner and Marketer. Data
integration also forces information profes-
sionals to become product developers and
planners, with responsibility for packaging
informatior. and marketing products, ser-
vices, and delivery strategies to internal au-
diences. As one respondent characterized
this role: “Need those statistics in a way
you can't get them? Il create a new statis-
tical database for you. Need the news re-
leases organized bi-weekly and indexed ac-
cording to vendor? I'll create a product that
does that for you.”

6. Corporate Knowledge Manager. In-
creased recognition of knowledge as a valu-
able strategic resource could heighten the
importance of the information professional.
As a result, some SLA members foresee a
merger of afl information functions (e.g., li-
brary, database management, competitive
intelligence, marketing research, internal
knowledge sharing) into a single depart-
ment or function. As one respondent de-
scribed it, “Being the knowledge manager
just means that I create value to my firm by
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facilitating access to high quality informa-
tion and by networking people and their
ideas together using our technological in-
frastructure.”

These new responsibilities represent a
welcome change for some. In the words of
another respondent, they allow librarians to
“break free of the reference shackles”. On the
flip side, this changing role poses a threat 10
many special librarians. More than anything,
it implies a totally different skill set. The em-
phasis will shift from technical skills in the ¥-
brary to communication, facilitation, training,
and management skills (e.g., strategic and
marketing management). To interact with IT
staff and managers {e.g., in managing the In-
tranet), information professionals will also re-
quire a basic understanding of computing
and network architectures.

The transformation from Hbrarian tc
knowledge manager is clearly underway;

however, a deeper iook at the direction that
the Internet is taking business reveais the
possibility of more far-reaching changes.
As many business processes (transactions,
supplier-customer interactions} move 1o
the Internet, the use of information will
become integrated with these processes. In
this environment, information as a distinct
function or resource may no longer exist.
To adjust to these more far-reaching
changes, information professionals must
search beyond current bounds {e.g., librar-
ian, information, knowledge management)
and think in terms of benefits to their or-
ganizations. Right now, information can be
used to enhance competitiveness and pro-
ductivity. These same benefits wili remain
in the future, no matter what the role in-
volves. i standardization of access
through corporate Intranets eliminates the
need for product/interface development by
publishers, the job of bundiing and adding
vaiue to information for internal users may
shift to internal information professionals.

Figure 1

¥ equal information and technology is
available to everyone, then the focus will
furn to interpreting and applying these tocis
(perhaps resuiting in 2 merger of informa-
tion, MIS, marketing research and competi-
sive intelligence functions). And, if infor-
mation is to be seamlessly integrated with
transaction processes, then someone must
first scope out work-related behavior to en-
sure that it is done in the most efficient and
effective manner.

Clearly the impending shift to knowi-
edge management (and beyond) represents
an exciting change for special lbrarians.
However, it's an opportunity that requires a
great deal of preparation. To start with,
training and educational programs directed
at the special Hbrary community need to
capture the changing dynamics of the mar-
ket. More importantly, special lHbrarians
themselves must think beyond their current
roles and responsibilities, and develop the
necessary skills to continue adding value in
the organization of the future. R

Proportion of time spent on activities by special librarians

1% 4%

8 Assisting end-users

Training end-users

Document processing

¥ Planning

# Professional development

Sourcing

8 Organization of library

General administration
8 Products/services deveiopment
%% Research for end-users

Other activities

14%
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Researchers need
like a sailboat need
To advance. To my
To explore the u

With over 40 years
publishing research
ISI provides all the
needs to navigate thi
literature in your spe

» Coverage of over 16
& Targeted informat
for biopharmaceuts
Integrated chemical
& Web and e-mail links rs and publishers

Easy-to-use Web intetfaces for convenient sitewide
and off-site access
# Pull service document delivery
» Bibliographic management software

%

&

Sail in for more information
See how information solutions from ISI can be
seamiessly integrated into your current information stream

e A i %%j

Institute for Scientific Information®
United States » Europe »9apan «Singapore

www.isinet.com
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For powerful access to scientific/technical information

» Quality information - databases, functionality, and performance

« Currency through daily updating of CAS® databases

« Ease-of-use with sophisticated search and retrieval tools

= Expert assistance provided by staff scientists around the world
«Chemical substances (19 million — all searchable)

« Easy connections o full text documents

» Predictable pricing — and options based on user preferences

For your scientific/technical information — You Can Count On Us!

Call STN international

In USA
Phone: 800-753-4227, E-mail: help@cas.org,
URL: www.cas.org/stn.himl

in Europe
Phone: (+49) 7247/808-555, E-mail: hipdeskk @fiz-karisruhe.de,
URL: www.fiz-karisruhe.de

in Japan
Phone: (+81) 3-5214-8413, E-mail: helpdesk@mr.jst.go.jp,

URL: www.jst.go.jp/JICST/
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pecial Hbrarians have their
work cut out for them in
preparing for the millenninm.

; The wotld is changing
Changing drastically! But is our profession
keeping pace? Ves, I know many of us are
running leading-edge information depart-
ments in our organizations, are setting

" trends, are “pushing the envelope” each
- and every day. But if that is so, why is our
_ profession as an entity ofter perceived in
- antiguated terms?

There are a number of reasons. One is

- that, at least in the United States, our ef-
- forts to recruit and frain new professionals
" are not Keeping pace with the realities of

Lugy Lettis is director of business information services at Arthur Andersen LLP in New York.
She is chair gof the steering committee for SLA's Global 2000 conference being held in Brighton,
England in October, 2000, She can be reached at Lucy.Lettis@us. ArihurAndersen.com.



society as a whole. Data from the National
Center for Education Statistics show that of
the roughly 5,000 library school graduates
in 1993-94, only eleven percent were
Asian, Hispanic, or Black. However, the
Census Bureau projects that by the year
2030, these groups wili comprise around
forty percent of the populaticn. Why the
disparity? It seems certain that the numbers
have less to do with affirmative action than
they do with the simple fact that minorities
are not choosing to go to library school. In

ww infermatisnoutiook.cam

. addition to our need to better reflect demo-
* graphics, we need to learn how to compete
- with other professions for members. What
“can we do to attract “the best and the
- brightest” when they are on the cusp of
. making career choices? Might not some
- young people be equally, or even more, at-
 tracted to undergraduate or graduate pro-
- grams in information services as they are
. to information technology or business ad-
" ministration programs if they were aware
- of the dynamic and stimulating career

" paths available in our profession? Good
- ideas for ways to address these challenges
" have been articulated. There are also pro-
- grams in place at the SLA chapter level
~ which speak to these issues. For example,
- in New York we have an ad hoc committee

known as the Outreach Committee which
organizes speaking engagements at lo-
cal area high schools. A group of
chapter members talks to the stu-
dents about career options in

the information services field.
Would more people be
rawn to our profession if
we called ourselves some-
thing other than librari-
ans, and our association
something other than
the Special Libraries
Association? Does the
fibrarian fabel accurate-

ly reflect the many roles

we play, want to play,
and should be playing in
today’s knowledge econo-
my? Shakespeare’s Juliet
would have had Romeo
change his surname, for their
families hated each other. “What's

in a name, anyway?” she asked (1
update the English a tad). “Call a rose
something else and it stifl smells pretty

. nice.” Juliet had a point. But I've always liked
* the aphorism: “Whenever you hear a truth,
- search for the countervailing truth.” And the
- countertruth to juliet’s is that names can
- make a difference: parents do not name their
- children Adolph or Judas, and we don't feel
* the same about a dog that's cailed a cur as we
- do about one that's designated man’s best
" friend. Well, then: which of these two
- truths—“names don’t matter, names do mat-
. ter"—applies to our name, the Special Librar-
© ies Association? Some years ago,  decided
- that the second truth does. In fact, as long
~ ago as the early 1970s, it was publicly pro-
- posed that the name of our association be
- amended. Perhaps eatly proponents were pre-
- mature, trying to affect change before the
- time was right. The words “library” and “Yi-
" brarian” are beautiful words! When I entered
- library school in the early 1980s, I was as
. proud as anyone to tell people that I was
* studying to become a librarian. And when 1
- held my first management position in the
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mid-80s 1 took pleasure in having “Manag-
er of Library Services” printed on my busi-
ness cards. But since the late 1980s, 1 hiave
felt increasingly estranged from the “L
word,” and annoyed by the indisputable
fact that it carries with it connotations that
re restrictive and lmiting to all of us. In
my present workpiace, for instance, not
only would using the term “library” not ad-
vance my career, the careers of my staff, or
bring recognition and reward to my depari-
ment, ! believe using the word would
hinder us considerably, often in subtle yet
very damaging ways. Qur positions in the
rganization, our ability to rise through the
ranks of internal management levels, de-
pend Iargely on peopie’s perception of our
profession as we characterize it.
Throughout eleven months of the year 1
hold open houses, vendor fairs, training
seminars, and contests. I publisk brochures,
posters, flyers, and do direct hardcopy and
electronic mailings. Each April, 1 am tempted
0 order signage or bookmarks commemo-
rating National Library Week and Interna-
tional Special Librarians Day. And each
April, 1 remind myself that the use of such
ftems in my workplace would—fairly or un-
fairly—threaten to undermine some of the
hard-won victories my department has
achieved during the rest of the year. Victo-
ries such as my Office Managing Partner
publicly cafling our Business Information
Center (BIC) a “leading edge practice,” a
“best practice,” and the BIC team “technolo-
gy innovators” and “change agents” in the
organization. Of course, the fundamenta] cri-
terion for our career success is our ability to
do first-rate work., No matter what we call
ourselves, we're not going fo attain the
highest ranks if we do not provide the high-
est caliber contribution to the erganization.
There is aise truth, however, to the state-
ment, “perception is reality.” Why make
things any tougher on ourseives than they
need to be by unnecessarily carrying with us
the baggage attached to the name “librari-
an”? There is a large—and growing—contin-
gent in our profession whe feel that the
word “lbrary” is not descriptive of their
place of employment. Most of those same
people cannoct remember the iast time they
felt that “iibrarian” accurately refiected
their day-to-day lives. To my mind the
best argument against a name change
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- would be to assert that our ef-
- forts might be better spent in re-
- engineering our image, re-edu-
_ cating the public about the multi-
* faceted roles we all play—the
- roles of consultant, strategist,
. trainer, content evaluator, and 50
- forth. To those of you who assert
. this 1 ask, “How much time have
" we got?” How long have we been
- frying o instill new perceptions
- of the lbrarian with at best very
 limited success? How much fong-
- er do we continue? Step back and
. take a cold, objective ook at your
- place in the knowledge econonyy.
_ Are you “at the table”? Aze infor-
" mation professionals proportion-
- ately well represented at the ta-
. ble? Or did a much larger proportion: of seats -
- go to information technologists, systems ex-
: perts, and other folks whose roles are indis- -
" putably critical, but not more so than our
- own? Is the CIO of your organization a con-
_ tent expext of a conduit expert? § submit to -
* you the possibility that the “L word” could |
- have something to do with the ali oo fre- -
- guent stories we hear of Hbrarians being
- marginalized in their organizations. ¥ we
. choose to hold on proudiy but a lifle grimly -
" io the name, we ought to do so with a full
- awareness of what i may be costing us.

. 1hopelam not misunderstood here: I .
* have real sympathy for ail who may re-
- spond to me by saying we should not con-
~ cern ourselves with being fashionable, but
- must hold to what we are and make our-
. selves indispensable by the quality of our -
~ work. But I must alsc say that if an execu-
- tive fails to see what I am—or what you -
. are—because of my—and your—title, then .
~ we need most carefully to consider not only
. what our name signifies o curselves, but -

what it signifies to those who influence our
tves. In his president’s address at the 1992
SLA Annual Conference in San Francisco,
Guy St. Clair observed the characteristic
that most distinguishes special librarians
from others in the Hbrary profession is that
special librarians “work on somebody else’s
turf.” It is turf that, except for special sub-

. ject areas of public or academic institutions,

is not a traditional Library or an educational
institution. ¥t is the ouf owners to whom

. we must market curseives. And marketing
- indludes our “brand,” our name.

1 ask pardon of those who will be un-

" happy with me for stirring up controversy.

But those whe know me well know there’s
a Latin adage U've always admired: venien-

-4 occurrite morbo—run to meet frouble.

Friends, we've got trouble, right here in
our profession. 1 hope you will join with
me, not necessarily agreeing with every-
thing 1 argue, but by thrashing out with
me and all our colleagues the troubles we
should run to meet. 2
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inmagic DB/ Text Works:
Conforming to your information
needs - 1ot the other way
ayound!

You are your organization’s undisputed infor-
mation management expert. Your information
is specific 1o your industr}/, unigue to your
company — it's extensive, and stored in many
different forms. We know that. Inmagic's been
leading the field for almost 20 years; growing,
adapting to meet your changing needs. That's
why we developed a state-of-the-art system
to absorb all of your information with
unprecedented speed and ease of use. And
now, Inmagic presents DB/Text WebPublisher
— a program that lets you instantly mount
your DB/TextWorks databases, on-line cata-
logs, research reports, and image archives, etc.

on your Intranet or the Internet.

WEB Publishing with Mo
Frograrmming?

That's right. No CGl programming, No PERL
programming. impressed? There’s more.
DB/ Text WebPublisher is based on open stan-
dards, runs on NT servers, and works with any
standard HTTP server — making DB/Text
WebPublisher a preferred choice among MiS
managers as well. it's never been simpler to
publish your critical information on the WEB.

Let inmagic Help You Harness

the Power of Your Information
Trust the #1 provider of flexible, ready-to-
use automation solutions for special libraries
and corporate information centers to help
you move your company to the new WEB
environment. Let us show you how easily
DB/TextWorks and DB/Text WebPublisher let
you harness the collective knowledge within
your company and maximize its power
by bringing it to every desitop enterprise-
wide, or world-wide. Visit our website
(www.inmagic.com) and view iive on-ine
bibliographic databases, text and image direc-
tories, research knowledgebases and others
mounted with DB/ Text WebPublisher.

Contact an inmagic dealer
{800 22%-B3%8 for 2

arrange for an on-line demao,
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computer communications
infrastructure that reaches

and carries information on

Internet has quickly be-
come a phenomenon accessed by myriad us-

ers at all hours, There are a variety of user =~

services available on the Internet—some in-
ternet-wide and some within a specific user

community. Popular services are electronic -

mail, mailing iists, file transfers, remote

computing, and multimedia services. For the
- creased explosively since then. There are
- updated statistical data which were investi-
* gated by the National Internet Information

first time, the Internet has managed the
seemingly impossible task of breaking down
barriers between countries and people.

S an open, non-proprietary

every comer of the globe

possibly every topic, the

The Internet has existed in China since
1987. What follows is information about

~ the Internet service providers and informa-

tion infrastructure in China, including its

- achievements and problems, as well as pre-
dictions on its future development.

The Intetnet has only recentiy come mto

. developing countries—the first usage in

China was in 1987. But users were few un-
til the four major ISPs were successfully
built in 1996. The amount of users has in-

Dr. Wenbo Kuang is doctor of manggement, School of library and information science, Wuhan
University, Wuhan Hubei, China, He may be reached via e-mail at whkuang@hotmail.com.
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Centre of China since June 1998. From the =
data, results show there are 542,000 com- -
puters connected the Internet in China. .
There are 1,175,000 users who often surf = |

the Net in China.

Currently, there are 3,700 Chinese web
sites. Some of them are very popular and -
others carry important information. Exam- .

ples include:
«  Skynet Search Engine
http://pcems.pku.edu.cn:8000/

gbindex.htm

+ Nease Search Engine
http://www.nease.net

e China Economic Information Center
http://www.cei.gov.cn/

» Beijing Library
(Natfonal library of China)
http://www.nlc.gov.cn/

s Peking University
http://www.pku.edu.cn

+ Tsinghua University
http://www.tsinghua.edu.cn

»  Wuhan University
http://whu.edu.cn

«  Zhongshan University
http://www.zsu.edu.cn

« Shanghai Welcomes You
http://www.online.sh.cn/

s Nanjing Welcomes You
http://www.nj.js.cn/

o (hina Guide
http://www.chinavista.com/
chhome.html

+ China Navigator
hitp://www.chinavigator.com.cn/

Nonetheless, the Internet market is still
in the embryonic stage—but not for long! It
is growing at the rate of more than one- -

hundred percent per year in the country.

The early networks in China were -
mainly based on terrestrial lines compared :
to the recent ones which are in satellite
mode. The major Internet Service Providers -

in China are:

e China Science and Technological Net
(CSTNET): The ISP is based on terres- -
trial and VSATs, and serves mainiy the
science research and technological de- -

velopment. Its capacity is 2.128 Mbps

+ Chinanet: This ISP is based on tetres-
trial lines and satellite. it serves mainly -
the public people. lts capacity is .

78Mbps.

o China Education and Research Net -
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" net in China promises to be fast. The IDC

{CERNET): Also based on terestriaf and
sateflite, ¥t serves mainly the users in
universities. Its capacity is 2.256Mbps.

" s China Gold Bridge Net {Chinagbn):

This ISP is mainly satellite based and
serves mainly to provide information
on economic development of China. ¥
alsc serves the public, but its capacity
is smaller than the Chinanet &t
2.256Mbps.

=

There are still some ISPs that are being

* buiit in China. They are part of what is
- called the “Goid Project.” Some of them
" include:

- » China Gold Customs Project: mainly

serves the information requirement of
China Customs and trade department.

-« China Gold Card Project: mainly

serves banks and faciiitates the use of
credit cards in China.

.+ China Gold Tax Project: mainly serves

as an information source for tax servic-
es and tax management.

. = China Gold Enterprise Project: pro-

vides information on a great number of
economic datebases, including Chinese
product databases, Chinese enterprises,
and company databases etc. ¥ also
forms national economic information
Yesources retworks.

Another important ISP is cafled China

© City Net, which is currently under construc-
- tion. &t is a totally Chinese ISP and its
. charges are very low. There were 1,020 In-
" ternet Content Providers (ICPs) in October
- 1998. The number is increasing quickly.

The future development of the Inter-




(International Data Corporation) predicts |
that there will be 9,400,000 Internet users -
. ternet use is most popular. The number of
* Internet users reflects the economic, scien-
- tific, educational development level of the -
5 _ particular region. '

The existing information infrastructure -
in China is poor in comparison with devel- .
oped countries, but will advance fast. There
were more than 10,000,000 PCs and more -
than ©.1 billion telephones in China by
1998. And the numbers are increasing -
guickly at & staggering rate of more than
66% per year! The electronics industry—in- -
cluding the computer industry, television -
industry, telephone industry, and microelec-
tropic industry—is growing at a rate of -
25%-32% per year. However, the software
industry is growing slowly refative to the -

in China before the year 2000.

2 T R e v
reoin L hina

hardware industry.

The China National Internet Informa- -
tion. Center published an investigation on ~
the Internet in June 1998. The resuits -

www informatisnoutiook.com

show there are 1,175,000 Internet users in
- by young people. The investigation also

China. Figure 1 shows in what regions In-

Cand Hon

It is found that Internet is used mainly

discovers that 92.8% Internet users in Chi-
na are men {see Figure 2 and Figure 3).

Limitations
The Internet, though very common in

. the West, has to clear quite a few hurdles
~ before more Chinese will be using it. Exist-
- -ing limitations include:

~ » Cost: The cost for Internet usage is rel-

atively expensive for common Chinese.

.+ Information Sources: The Chinese in-

formation resources are very scarce in
comparison with English information
TESOULCES.

-+ Speed: Information transfer speed is

too slow to bear.

o Service Providers: ISP service needs

improved before the majority will log on
to the Internet. ‘

iisers in Taiwan

The Chinese of Hong Kong and Taiwan
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enjoy a more advanced ecopomic life.
Therefore, the Internet is used more exten-
sively here than on the China mainland.
There are fifty-one main ISPs and iCPs in
Hong Kong. Some include: AT&T AsialPa-
cific LTD, Internet Access Provider, Arto-
gram System LTD, Asia internet LTD, Asia
on line LD, Asia Pacific CompuNet LID,
AsiaCom, AsiaNet (HK) LTD, Chevalier {In-
ternet) LTD, CompuServe Hong Kong, Cyber

Express Communications LTD, Data Internet
LTD, Galaxy Link LYD, Gateway internet
LTD, Global Information Networks LID,
Giobal Link Information Services LTD, Hong
Kong ABC Net, Hong Kong Internet & Com-
munication LTD, Hong Kong Internet LID,
Hong Kong SPARKnet, etc.

The Internet in China is making news in
terms of its potential rather than actual us-
age. The only 1,175,000 Internet users in
China pales in comparison with 34.6 million
users worldwide. The pattern of usage re-
veals that 59.1% of the users access the

Net for less than ten hours 2 week; many
of them are using low-end applications
ke e-mail or are just casually browsing
the web. Economic development has also
fed to a surge of interest in the Net ameng
Chinese businessmen, academics, govern-
ment officials, students, and the general
public. However, the usage may increase
depending on several factors: the growth
of Chinese companies web sites and appli-
cations like newsgroups and Usenet, the
decrease in price among telecommunica-
tion services, the increase in PC penefra-
tion and developing PC industry, and the
increase in Chinese information resources

{see Figure 4).

i. China National Internet information
Center: An Updated investigation of
China Internet Usage Conditions, 1998.

2. Guo Wei: On Internet market of China,
Economic Datly, 1998/11 /2.

3. Zhang Yu: On Chinese Information

Resources in Internet, Bright Daily,
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o
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john Latham {j

is the online version of the CONSULT database, formerly
a directory of SLA members who are fibrary consultants.

{iohn@sla.org) or Colieen Keiler



Take Charge of Your Future!
The Special Libraries Association (SLA)
can help you to:

. Keep abreast of technological innovations

. Meet the information management needs
‘of your organization

- Enhance your career

' As avalued member of the association, you will benefit from a broad range of |
products, programs, and services especially designed to meet the needs of |
' special librarians.

 Visit SLA’s World Wide Web site at http://www.sla.org today for complete
information on the member benefits you can’t afford to be without! Or contact the |
- membership staff at 1-202-234-4700, ext. 671 or at membership@sla.org for a
- complete membership packet.

Don't let your future be a matter of chance.
Make it a matter of choice!

Join the Special Libraries Association!! .~

www.sla.org
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SLAS General and Subsidiary Funds: Did

For more information,
contact
Richard Wallace,
SLA Treasurer
(rewallace@aestaley.com)

The association maintains nine separate funds in car-
rying out the policies and practices of the association.

accounting and classification standards are determined
by the Financial Accounting Standards Board (FASB).
The purpose of the FASB standards is to provide a com-
parable reporting and regulation of all not-for-profit orga-

nizations. Funds are classified by FASB as restricted or
- scholarship awards to candidates who gualify for accred-
- ited library schoois. Total awards of five scholarships

unrestricted. Restricted funds are those for which there is
a specific purpose and/or use. Transfers in and out of re-

stricted funds are limited to the specific purpose or use.
In SLA's situation, all fund transfers require approval of -
© $6,000 each are issued. Scholarskips are to be paid from
* earnings on the principal balance.

the board of directors.
Of the nine funds cugrently in place, the General Fund

is the largest and most active. The General Fund includes -
the activities of the association to develop and deliver the
- gustaining fund based on the sales of the books produced.

programs and services to the membership: membership

development; serial publications; exhibits and advertising; :
* and services which will further the scientific, literary, and
- educational purposes for which SLA is organized and op-

conferences and meetings; professional deveiopment; ca-
reer services; public relations; government relations; fund

development; leadership services; research; information re-
- research projects, study grants, continuing education pro-
. grams, public awareness activities, special studies, and
" information dissemination activitles. Grants are made

sources; financial services; administrative services; and
computer services. The current budget of the General Fund
exceeds $6 million and is growing consistently each year.

The subsidiary funds are reserve and endowment -
funds established by the board of directors for more spe-
© Serves to support the projects which address the goals as
. identified in the association’s Research program, as ap-

cific purposes. There are currently eight subsidiary funds:
General Reserve; Information Technologies; Bullding Re-

serve; SLA Scholarship; Non-Serial Publications; Special -
- made by Disclosure, Inc. and any subsequent coniribu-
. tions shall remain intact.

Libraries Association Endowment; Steven I Goldspiel
Memorial Research; and Coplen.

General Reserve Fund: Serves fo augment reguiar -
. Ron Coplen Leadership Address at the Winter Education

operating funds sc essential assoclation activities and fi-

nancial commitments can be sustained during unanticl-
- interest on principal earnings only shall be expended.

pated periods of low income or increased expense due to

economic, legal, or regulatory problems. The goat of the
 typicaily realize a net income at the end of the fiscal year:
- membership development, conferences ang meetings,
bution ($25,000) is made from the General Fund o en-
- ments. These revenue-producers fund the remaining pro-

fund, as set by board action, is to maintain reserves
equal to one year's operating expenses. An annual confri-

sure its growth for future needs.

Information Technologies Fund: Serves as a souice .
© sources of revenue are realized from investment income
- and contributions. Fach member of the association has

of revenue for the purchase of technology, inciuding com-
puter software and hardware; telecommunications eguip-

ment; and other critical systems. An annual contribution
($20,000 is made from the General Fund to ensure its -
. prepared annually by an independent accounting firm as

growth for future needs.

Building Reserve: Serves as a source of revenue for
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You Know That .

_ the unexpected, and not for day-to-day operational ex-
- penses. An annual contribution (currently $10,000) i
Since SLA is incorporated in the United States, the fund
* ture needs. An amount not to exceed $30,000 may be
- spent by the executive director in the event of an emergen-
_ ¢y, without prior board approval. A fund balance cap of
- $500,000 has been established by the board of directors.

made from the General Fund to ensure #s growth for fu-

SLA Scholarship Fund: Serves fo support annual

(three SLA Scholarships, cne Affirmative Action Scholar-
ship, and one Mary Adeline Conner Scholarship) at

Non-Serial Publications (NSP) Fund: Used for pro-
ducing non-serial publications. i is intended to be 3 seif-

SLA Endowment Fund: Serves o provide programs

erated. Such programs and services include publications,

from ninety percent of the prior year’s principal earnings.

Steven 1 Goldspiel Memorial Research Fund:

proved by the board. The principal investment of $75,000

Coplen Fund: Serves as & source of revenue for the
Conference or other appropriate meeting. The prior year's

In the General Fund, several programs and activities

professional development; fund development, and invest-

grams and services. in the subsidiary funds, the main

the opportunity to make a contribution to the funds.
Audited financial statements of each specific fung are

approved by the Beard of Directors. %



A couple of
Outstanding Authors

Choice Magazine’s Academic Book Award Winning
Major Aunthors on CD-ROM :

Miguel de Cervantes . Roberto Gonzalez Echevarria, General Editor
Walt Whitman . Ed Foisom and Kenneth M. Price, General Editors

Are Now Online.

Primary Source Media’s Major Authors

Walt Whitman and Miguel de Cervantes, two of the tifles in a five title series,
have been chosen for Choice Magazine’s 1998 Outstanding Academic Book
award. Now this criticafly acclaimed series is available via convenient web access.

Major Aushors Online: Walt Whitman presents all of Whitman's published
works in the only scholarly edition available, New York University Press's The
Collecied Writings of Wait Whitman. Supporting materials include hundreds
of manusciipt images from both the New York Public Library and the Library
of Congress. All the editions of Leaves of Grass published during Whitman's
Eifetime, as well as Two Rivulets, Drum-Tops, and Sequel i Drum-Taps are
included as digital facsimiles. In addition, the full text of every page in these
editions appears as an image caption, enabling rescarchers to examine the
criginat editions and refrieve langnage, imagery and theines.

Major Authors Online: Miguel de Cervantes is a complete resource for
smdying the greatest writer in the Spanish language in both English and
Spanish. It contains keyed text of all Cervantes’s works in their first editions

www.majorauthors.psmedia.com

i informationspticok.com

= PRIMARY SOURCE MEDIA . The Future of Research
1 8006 444 0799 . www.psmedia.com . sales@psmedia.com

iinked, page by page, to facsimile images which can be printed or download-
ed. Spanish critical editions of all of Cervantes’s works are offered with the
most widely-used English translations and Covarrubias’s classic 1611 refer-
ence work Tesoro de la lengua castellana in fully searchable e-text and fac-
simile, A visually dazzling gallery of over 100 images of Don Quixote, from a
vatiety of cultures including Europe, the U.S., and Asia, is aiso included.

Major Authors Online is flexibly structured 1o fit your Horary's specific needs:
choose one, severat or all authors, including Virginia Woolf, The Brontés,
Samuel Johnson and James Boswell. Special buyer-tailored pricing is available
to promote the broadest possible accessibility of these research tools. Access
to all Primary Source Media online databases is obtainable through either
password or IP address authorization.

Contact us today for information about a no-obligation: 30-day trial and charter
subscription.

Join the future of research!

The Gale Group

GALE RESEARCH.
INFORMATION ACCESS COMPANY
PRIMARY SOURCE MEDIA
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The Management Documents Coilection Needs You!

For more information,

contact John Latham
(john@sla.org).

One of the popular resources borrowed from the In-

Documents Collection (MDC). Currently, this collection
consists of thirteen different folders of example docu-
ments dedicated to a specific subject. The examples have
been donated over the years by SLA members. Members

and non-members use them as aids o pref‘are similar -

documents for their own organization. One of the prob-
lems is that many of the MDCs include some very old
documents. But with your help, we can keep the collec-
tion: as current as possible. In many cases, however, the
documents have to be adapted to cover your specific or-
ganization’s requirements, so even the old documents
can be helpful.

Acguisitions & Coliection Development
This includes about & dozen differ

it is in serious need of updating.
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formation Resources Center (IRC) is the Management -

- vast selection of iibrary brochure
. libraries.
- ing the sample brochures displayed at the Swap & Shop
. at SLA’s Annuai Conference, as weli as the winging en-
' tries of the LEXIS-NEXIS awards. (The anntal Swap &
- Shop provides attendees at SLA'S annual conference op-
_ portunities fo share marketing tactics and learn about

erent policies, from -
chemical corporations to & jewish Community Library, but

b
\ET}GT’w

This folder inciudes examples of library annual re-

- ports as well as articles on their preparation. The exam-
" vles are from the early 1990s, so the IRC is looking for
- more recent additions.

: .-(ar‘/“ﬁm—wr hC

The documem., included in this MDC are copies of ar-

- ticdes on benchmarking, and a current bibliography of ar-

_ ticles, books, web sites and Hstservs, see alse Atip/
- www.sia.org/membership/irc/ga.htmi. & would be a
. valuable addition if we could obtain copies of example
" benchmarking criteria
: f‘n'\‘\b f/._/V<O

or evaiuation formats.
Surveys
Over irty examples of surveys from SLA chapters

- and divisions are included in this MBC.

Fees for Service
There are examples in this MDC of brochures or flyers

- that show fees charged for varions services. In addition,
~ there are also coples of articles describing how to start
- charging for services and a bibliography of books and ar-
- ticles on the subject, See also http.//www.sla.org/mem-
© bership/irc/fecbased. html.

b o
- FiQOT Figns

Over thirty coples of floor plans of varying degrees of

- detaf, some of which are not particularly up-to-date, are
. included here. This MDC needs more examples of floor
" plans encompassing the latest technology equipment.

- General Library Poiicies

This MPC now inciudes electronic information policies

~ as well as a list of Internet use policies available on the
- web and articles on the same subject. The examples of
" traditional library policies need updating, but are still
- helpfil guidelines.

T iray Drenmim: 1o
Library Brochures

This is one of the most popular MDCs. It includes a
from several fypes of
This coliection is expanded each year by add-

The IRC i sponsored by LEXIS-NEXIS. |

P 1 EX'SNEXS

£ A member of the Reed Bisavier

pie group




other libraries’ home pages, newsletters, and brochures.} New
samples are always more than welcome as sadly not all the bro-
chures in the folders are returned after being borrowed by patrons
through interiibrary loan.

Library Newsletters

Approximately thirty examples of library newsletters of varying

MDC. It is also updated where possible from Swap & Shop entries
but additions to this useful resource are accepted at any time.
Library Web Sites

This new MDC is made up of examples from the 1998 Swap &
Shop and includes some very interesting and detailed web sites.
Scme are print versions of intranets and not available via the Inter-
net, which makes them all the more useful.
Mission Statements/Strategic Plans

Now including the new strategic planning bibliography of arti- -

cles, books, and web sites, this MDC has a number of sample mis-
sion statements, strategic plans, and copies of articles on the sub-
ject, see also hutp/www.sla.org/membership/irc/libstrat. hem.

useful checklist of points which should be covered by your specif-
ic organization.
Marketing Materiais

This is 2 new MDC made from the library marketing materiais

. received from the 1998 Swap & Shop. As well as a bibliography of
- articles, monographs, and videos on marketing your library servic-
. es, this indudes many other examples of marketing materials from
" library quizzes to mouse pads, see also http.//www.sla.org/mem-
- bership/irc/market. html.

- User Surveys

lengths and from all sorts of special libraries are included in this -

This MDC is borrowed more often than any other, which sug-

~ gests the importance given to providing quality library services rel-
* evant to the users’ needs. The foider includes SLA’s 1996 Super
- Membership Survey instrument and the IRC's 1997 staff user sur-
© vey. This folder does not include copies of surveys conducted via e-
- mail or using a web site. I'm sure that many surveys using these
. formats have been carzied out, cogies of which would be a very
~ popular and helpful addition to the MDC.

MDCs are available for loan for three weeks from the IRC at a

- charge $10 for two items ($15 for nonmembers) with pre-payment re-
- quited. Please either call IRC staff at 1-202-234-4700, ext. 639 with a
- credit card number or request an ILL invoice prior to sending a check.

Though limited in its number of examples, this MDC provides a .

In order to remain useful, MDCs need to be as up-to-date and

* current as possible. That’s where you come in! If you have exam-
- ples of any of the MDC subjects that you would like to share,
- please send a copy to John Latham, Special Libraries Association
- 1700 18th Street NW, Washington, DC 20009-2514. %

Try our magic...

see how fast we can make articles appear

Say vou receive a request for an articie on survival rates for four
forms of cancer in the USA and it's in the July issue of American
Journal of Public Health. Chances are it's on our shelves and we

can have a copy of it delivered to you immediately.

The rmagic is in our on-site collection of medical serials — over 17,000 titles
and 350,000 items spanning more than 100 years — and in the friendly, personal

response o all requests.

Our goal is simple: to help you respond to your patrons — quickly and efficiently in a
varigty of formats. And your first journal articie is free! Try our magic.

The Medical Library
Center of New York

www. informationostiook.com

Phone: {212) 427-1630 « Fax: {212} 876-5697
email: mlcny5@metgate.metro.org or

micny/@metgate.metro.org
DOCLINE code: MLC o OCLC code: VVZ

Special Information...Special Delivery...Since 1958

information Dutiook » March 1993 37



On Track: Kaii

The transcontinental railrcad is a corperstone of Cana-

ross-border trade.

North America.

(Canacda
Transport Canada
(hitpsf fwww.ic.ge.ca)

Transport Canada is the department of the federal :
government that develops and administers all policies re-
Canada. While this site con- -
tains news releases, a phone directory, and general land

lating to transportation in

transportaticn information, its salient feature is the “T-

Facts” page. Specifically, Rail Sratistics from T-Facis pro- :
vides great information on Infrastructure, Output, Ton-

nage, Financial, Commodity Traffic, Labour, Forecasts,

and U.S. Comparisons. This is a great place fo start re- :
searching and a nice value-added service they provide is

to have made the statistics viewable in HTML or down-
loadable into Excel files.

Canadian Trapsportation Agency
{http/www.ctg-olc.go.cal)

if you are looking for Canadian government frans- -
portation legisiation and policies, this is the place to vis-
i#t! The Canadian Tran spsvtatiﬂq Agency is the body that -
egislation and policies. This .
site. is loaded with fuli-text information including CTA

administers government !

decisions and orders, the Canada Transportation A,

. rallway service providers,

Transportation on the Web

" press releases, and other publications and reporis. In
dian history dating back to confederation. For many -
provinces, its construction was a condition for their entry
into confederation. Aside from the railroad’s romantic
history and associated nostalgia, it is not just a relic of -
the gilded age. The medern Canadian tail network contin-
ves to play & significant role in North American trade. -
With the signature of the North American Free Trade .
Agreement (NAFTA}, our borders have ceased to be bar-
riers to business opportunities (or American competition) -
and our mighty raflrcads have become major players in
- tions, Rail Infrastructure Directorate, Rall Complaints,

For those requiring information to keep abreast of :
the latest trends {n this dynamic industry, the Internet
hosts a multitude of useful sites. While the list of sites -
below is by no means comprehensive, it is a good start-
ing point for anyone seeking rafi-related information for -

particular, the Raii and Marine Branch of the CTA has
far reaching authority being responsible for legislative
matters concerning rail and marine transportation under
the Canada Transportation Act, the Railway Safety Act,
the Coasting Trade Act, the Shipping Conferences Ex-
emption Act, 1987, the Pilotage Act, and the St
Lawrence Seaway Authority Act. Contact information
and descriptions are provided for departments of the
Rail and Marine Branch, there are also links to 1998-99
Maximum Weight Scale, Railway Interswitching Regula-

and Determining Net Salvage Value.

Strategis: Baitway Industries
(uttp://strategisjc.go.ca/B8G/H00145¢ htn])

Industry Canada provides exceilent information on
eguipment manufacturing,
frade, and much more. By following the railway service

: providers’ link you have full-text access to the Raifwqy

ATTENTION INTERNET
NTHUSIASTS !

AAre you looking for ways to get in-
volved in SLA and information Out-
look?

IDPo you have an insatiable interest §
in the Internei, intranets, or other |
important technologies?

Become the column coordinator for
The Cutting Edge, a new column {re-
placing On the Net) that will showcase
the latest technologies, fools, and
techniques that will lead us into the
new millennium!

For more information on how to get
involved, send an e-mail to Susan
Broughton {susan@sla.org).

by Janet Sears. Sears is head of her own company, Info-Vision, and is currently working as a consultant at Cana-
dian National Raitways in Montredl, Quebec. She can be reached via e-mail at jsears@total.net. For move information
on On the Net, contact Sharyn Ladner at stadner@miami.edit.
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tion for Selected Industries in Canada. This is a great place to begin
your search because apart from the above full-text documents,
Strategis also provides a lot of great links.

Transportation Safety Board
{(hitp://bst-tsh.go.cald)

The Transportation Safety Board (TSB) is an independent agen-

cy that serves o promote and investigate safety in all forms of
transportation in Canada. This site provides access to occurrence

the TSB Act is also available.
USA
Department of Transportation

{http/rwww.dot.gov/)

access to & host of its departments, each with its own web site.
Onee nice feature is that if you don’t know what department of DOT

Wi infarmalisacutiook. com

_ including all related offices. You can also browse the National
- Transportation Library catalog.

" Bureau of Transportation Statistics
- {http:/fwww.bts.gov/index htmi)

As its name implies, the Bureau of Transportation Statistics is

- the place to go to for transportation statistics. You can download
. the Transportation Statistics Annual Report going back to 1994.
* Ore particularly useful item on this site is the Trans-border Surface
- Freight Database. This provides statistics on U.S. exports to and
. imports from Canada and Mexico by rail as well as other means of
* surface transportation (pipeline, truck, or mail), making it great for
- compatative studies. If you require information on freight transpor-
- tation for a particular state then select State Freight Transportation
- Profiles. This site is an excellent source for information.

© Federal Ratlroad Administration
- (hitp/fwww.fra.dot.gov/sitesindex hitm)

The Federal Railroad Administration (FRA) is an agency of the

- DOT. This site contains regulatory information such as notices from
- the Federal Register, recent accident/incident data, reports, and full-
© text technical papers from Research and Development.

. Surface Transportation Board
© {http:/fwww.stb.dot.gov/)

This is one of the most important organizations for railroad-

- ers. The Surface Transportation Board (STB) is an independent
- regulatory arm of the Department of Transportation. The STB,
. with regard to railroads, is responsible for the issues such as
" rate reasonableness, car service and interchange, mergers and
- line acquisitions, line constructions and abandonments within
. the United States but has far reaching implications for railroads
- across North America. This is due to alliances, mergers, and the
. fact that several non-U.S. railroads cross an American border at
* one point or another. The STB wekb site contains: speeches, testi-
Industry Profile and The Economic Importance of Rail Transporta- -
. publications you can download or view full-text; as well as eco-
" nomic data for the Class 1 railroads including earnings, wages,
- employment, and price indexes.

monies, statements and news releases, decisions filings, and

- Mexico

Finding information on railroads in Mexico is somewhat more
challenging than for Canada and the U.S. (especially for non-Span-

- ish speakers); however, more information is beginning to become
. available. Fortunately, much of the information on commodity trade
reports (listed by year) and statistics (monthly) for rail. Full-text of -

(see Trade Statistics) includes comparisons between Canada - Mexi-

: co, Canada - ©.S., and Mexico - U.S.

- Mexican Institute of Transportation /
. Institutc Mexicano del Transporte

© {httpe/fwww. it mx/

The U.S. Department of Transportation (DOT) provides links and -

The Mexican Institute of Transportation is a research center

_ under the under the Mexican Secretariat of Communications and
* Transport. Sources of information on this site include a list of
has the information you need, you can search across the entire site -

current projects, publications and the full-text of their bulletin.
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All information is in Spanish, however an English site is under

construction (bttp://www.imt.mx/English/index html).

Secretariat of Communications and Transport /
Secretaria de Comunicaciones y Transportes
{http/ fwww.sct.gob.rx/}

This is the Mexican governmental department regulating trans-

portation (all information is in Spanish).

National Statistics, Geography and iInformatics Institute /
nstitato Nacional de Estadistica Geografia e Informética {(INEGE)
(httpe/fwww.inegl.gob.mx/homeing/homeinegi/homeing html}

This is a useful source for preliminary statistics and general in- -
formation on Mexico. Under the Iyfrastructure heading of Statistical
information, there are some general statistics on Transportation in -
Mexico, including railroads. This site also describes the North i
America Industry Classification System (NAICS), the new system
that will replace the current classification systems used by each -
country in NAFTA. It does provide a categorical breakdown of the .

system. The Spanish version of the site contains more information.

Associations
Association of American Railroads
{http://www.aar.org/}

The Association of American Railroads is an association repre-
senting the major freight rafircads of North America (inciuding -
Canada, the U.S., and Mexico) and Amtrak. This is the major asso- .
ciation of the railroad industry in North America. Their site lets you -
search the publication catalog, as well as read position papers and -

has some statistics and facts about the industry.

Ratiway Association of Canada
{hitp://www.raiican.ca/)

The Railway Association of Canada (RAC) is the industry-based -
association of railways in Canada. It includes freight, passenger, .
and commuter systems. From this site you have access fo Canadian -
Raitways, an overview of the state of the raitway industry in Cana- : :
da and Railway Trends, an annual publication providing basis sta-
tistics for Canada’s railways. Raifiway Trends 1997 covers opera- -

tions and financial statistics going back from 1988 - 1996.

Transportation Association of Canada
{hitp:/ rwww.tac-aic.ca)
The Transportation Association of Canada (TAC) is made up of

both government and industry members. Essentially, it serves as a :
" e U.S. Census Bureay, Foreign Trade Statistics

forum to facilitate discussion on transportation policy and innova-

tion. While access to seme information is restricted to members, it -
s Industry Canada, Trade Datz Cnline

does aliow you to search the Canadian Surface Transportation Data-

base containing descriptions of ongoing and completed research -

projects. it also permits searching of the library catalog.

Tracde Statistics
For freight railroads, it is important to foliow the trade of raajor

commodities such as coal, grain, or forest preducts. The foliowing
- you on the right track toward the information you need! %

sites listed below are all excellent sources for this type of data:
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s Center for the Study of Western Hewmispheric Trade

(http:/iwww lanic utexas.edu/cswht/)
(nttp://www.census.gov/itp/pub/foreign-trade/www/)
(http://strategis.ic.gc.ca/sc_mrktiftdst/engdoc/tr_homep. htmi)

To this day and for vears to come, the railroad has a significant

- role to play in transportation and trade across North America. ¥f
. you ever need rail-related information or are a railfan at heart, start

your search by using some of these sites. They are bound o put



Held annually on the Thursday of National Library Week,
marks the occasion when information professionals
around the world will celebrate the contributions of the pro-
fession. It offers SLA members the opportunity to promote
the value of special Ubraries and information centers, their
services, and zccomplishments within their organizations.

i

The theme for this year’s —— “Exercise Your Resourc-
es” — prociaims the dual message that a} existing/potential
users of your services should learn more about the services
you provide; and b} that you should seek to maximize your
potential through the use of your own resources.

SLA, with support from * partner LEXIS-NEXIS, of-
fers a promoticnal kit for your use in celebrating this very
special day. As active participants, you and other SLA mem-
bers should coordinate events such as educational seminars,
contests, and open houses, showcasing the services and
contribution of the lbrary. Many Association chapters will
also hoid special events, such as social receptions, mini-con-
ferences, and community outreach activities,

The public communications department hopes you will help
promote and celebrate our profession’s “special” day. Here
are a few ways you can demonstrate your commitment to
the information profession during National Library Week,
beginning April 12:
+  Wear an pin during the week.
Include International Special Librarians Day on your voice
mail gresting, announcing this event to your callers, and
wishing members a happy t on April 15.
Tag your signature line of all outgoing email: “Exercise
Your Rescurces: Celebrate International Special Librar-
ians Day -—— April 15, 1999”7 in honor of the valuable
coniributicns made by information professionals around
the world every day.
Place a similar statement on the bottom of your fax cover
sheets: Celebrate International Special Librarians Day
and the contributions of information professionals world-
wide — April 15, 1999 — “Exercise Your Resources.”
Send a notice to your non-library colleagues regarding

Write a letter to the editor of your local newspaper, an-

nouncing this special day.

Be creative! Develop your own ideas for celebrating.
If you have any questions, comments, or suggestions, con-
tact SLAs public communications department by calling
1-202-939-3629, or send e-mail tc john-c@sla.org.

wgi infarmatisnantigok.com

To crder promctional kits for vour staff, complete the order
form below and fax back to SLA at 1-202-265-9317.

Name

Organization

E-mail address

Phcne

Ship to:

Street address

City, ST

ZIP/Postal Code

Country

Quartity
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For more information,
contact
Jerry Baldwin

(jerry baldwin@dot. state.

mnus)

&1 Hevisited and &

Wine? Minnescta? Some of the best! The founder of
Minnesota's first bon
best wines come from areas with marginal growing con-
ditions. And, since Minnesota is on the same latitude as
Bordeaux, he set out fo produce wines to rival the
world’s best right here in Minnesota, “Where the Grapes
Can Suffer,” as his Iabel boasted. Not many have fol-
lowed his lead, but enough have to provide interesting
tops for visiting cenophiles.
Twenty-five miles east of Minneapolis, on Highway

" Knowiedge Leaders for the New millennium:
Creators of the information Future
H0an snnuel Conference

Minneapolis, Mt
Juyne 5-10, 199%

36, is the latest addition to Minnescta’s wine communi-

ty, St. Crolx Vineyards. The Aamodt family, proprietors
of a successful apple orchard, founded the winery. Every -
_ grapes. Be sure to try the Hastings Reservel

autumn, their orchard draws thousands of Twin Citizens

eager to sample the harvest i its raw state, squeezed -
. boots, pottery, and a
" mocntight. To appreciate the song, take a drive up to th

- city park on Skyline Drive for the view of Barn Bluff and
~ the river below. There are a number of good restaurants
* in Red Wing, including the Port of Red Wing in the St.
- James Hotel, Stag’s Head Cafe, Biue Plate Cafe, and the
e Lavender Rose, across the river in Hager City, Wisconsin.

into cider, baked in pies, dipped in caramel, and in
seemingly endiess other variations. A winery and tast-
ing room seemed like just the ticket to expand on the or-
chard’s success, as did hot air balioon rides over the St.
Croix National Scenic Riverway, which lies just a few
miles further east.

The spectacaiar St. Croix River valley, from Intersta
Park at Taylors Falls, fifty mifes north of the Twin Cmes,
to Prescott (Wisconsin), thirty miles south, provides
some of the best scenic and recreational opportunities in
the Midwest. At the heart of the valley is the town of
Stillwater, site of the 1848 Minnesota Territorial Conven-
ticn, which gives rise tc the city’s claim as “Minnesota’s
Birthplace”. Promoters proclaim Stiltwater to be “less
than an hour’s drive, and z century away.”

While retaining many historic buildings along Main -
. tion Cutlock to &ll there is 16 do and see while yow're In
- Minnesota. But, thar's what our web site is for. Check i out

_ at http://sla99.westgroup.con/, or visit the state’s Office of

Street, the city has thrown off its ninecteenth-century,
rough and tumble, river port and Jumber fown ways.
With #ts dozens of B&Bs, fine restaurants, and antique

shops, Stillwater is a popular weekend getaway for locals
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. beautifi, historic City of Fron
" park, Lake
- turn anywhere and youw'll head west into the biuffs and
- valieys that lead to ¢
- Lanesboro on the Rush Rivey, New Ui
 ta and dozens
* and the world famous Mayo Clinic and Kahler Hotel,

P

YV o ey
5"».’ ’Iggﬁ‘ \“‘\a \j?«u ‘S‘

- needing 3 quick respite from urban life. A favorite place
ed winery noted that the world’s -
. best country inns in the United States. Other attractions
' include riverboat and dinn
. WIm an
" stop on Minnesota’s wine tour. The city is
- for tust a day’s visit or as a base of operations for explor-
_ ing the entire valley.

to stay is the Lowell Inn, consistently noted as one of the
ner train rides, the Depot Muse-

the tasting room of Northern Vineyards, another
a great place

Minnesotz has many other invifing river towns. Marine

- and Afton, two small villages o1 the St. Croix, are a few
- miles north and south, respectively, of Stillwater. Each has
- & quaint, almost Victorian charm and a small ice cream
. parior, perfect for a stop during & Grive in the country.

Highway 61, south of the Twin Cities leads to even

- more towns and villages aleng another river which, since
- its confiuence with the Minnesota River at Fort Snelling,
- is indeed the Mighty Mississippi. Twenty-five miles south
. of Saint Paul, Hastings, like Stiiwater, celebrates its his-
" tory and its well-preserved Main Street, In &
- shops and gaileries on Main Street, recommended stops
- include the RipRap Cafe and the lovely little park at the
- falls on the Vermillion River. just south of town {s the last
. stop on the wine tour. At the Alexis Bailey Vineyards,

ddition to the

Nan Bailey, daughter of the earlier-mentioned founder,
pours samples of wines made from those iong-suffering

Further scuth Hes the City of Red Wing, faraous for
song extoliing its Deauty in the

Further down the Mississippi and Highway 61 le the
nienac, Fronienac State
Pepin, Wabasha, and Winona. Take a right

ther lovely river towns including
Ulm, on the Minneso-

of others, including, of course, Rochester

's & shame we can’t devote this entire issue of Myforma-

Tourism site at http://www.exploreminnescta.com/, %



Special Libraries
Association:
www.sla.org

Attending the General Session with speaker
Laurence Prusak, managing principal, IBM
{Consulting Group, co-author of Information
Ecology and Working Knowledge, who heads up
the knowledge consulting activities in the IBM
Consulting Group

Building your personal and professional
competencies with more than 30 different
continuous education courses at varying levels

Joining your chapter and division peers for
roundtable discussions, leading thinker
presentations, and exciting networking events
all designed to expand your professional circle
and help you learn, collaborate, and innovate
back at your office

Register early to reserve your place in Minneapolrs/
Early-bird registration deadline is April 15th/




Creators of t4

Special Libraries
Association
www.sla.org

SLAs Virtual Annual Conference Web page:

Coto
, to register online!

Available on our web site in sarly March!

THE PERSONALSCHEDULER

Get up-to-date information on the 1999 Annual Con-

ference with our new online user-friendly database!
You can use this scheduier to select the events you'd like to at-

tend, schedule your personal time at the conference, and print out

an itinerary to take with you to Minneapolis.

: ¥ the online conference database: (http://www.sia.org)

Confere*xces and Meetings section

s By event — Enter keywords or use an alphabetical iist
» By track — Search by the suggested audience for each event
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June 5-10, 1999
Minneapolis, MN, USA
Special Libraries Association

90th Annual Conference

P Knowledge Leagees for the New M.Remi;nr
Creators of the Imommation Fute;

« By times — Select times and choose from a grid of times and
dates

» By keyword — Search by topical area of each event

o By type — Search by type of program/course

s Or, select “all” to display a Hst of all events

Other features will indi
Creating a personai ftinerary
- Adding and removing events
- Choosing from events with “con
- Scheduling personal time
- Printing your schedule

3 G S o y pegs S 5
NEW TRACKSYSTED

Helps you to plan a irack of relevant courses

flicting times”

This year, we are very pleased to announce that the program
material will be presented in a new and easier to use “track” for-
mat. The web site and printed conference program will have four
general tracks that cutline program sessions:

» Leadership - Who we ate

« Evolving Roles- Where are we going

» Knowledge Management - What we do

s Practitioner’s Toolkit - The nuts and boits.

Look for the printed program
in your mail later this month.




Conference Theme

Knowliedge Leaders for the New Millennium: Creators
of the Information Future

The theme of this conference both anticipates and celebrates
the information professional’s roles as leaders of the information
future. As active participants, we have and always will be infor-
mation professionals, committed to providing excefience in infor-
maticn delivery and retrieval. As members of knowledge teams,
and now leaders of knowledge capital, we, as information profes-
sionals, have the skills, the expertise, the creativity and the savvy
to assume true leadership roles in the creation, organization, dis-
semination, and management of knowledge. We are the new
knowledge leaders for the next millennium. Join us as we embrace
our new future.

Put Your Career on the Fast Track!

Here is a sneak preview of selected educational offerings:

Division Conference Sessions

» Bytes to Bocks: Computer Assisted Coflection Development

o Competitive intelligence as a Core Strategy

¢  Electronic Journals: Where Are We Going?

» Lead Strategies for Aligning with Business Core

¢ Preserving the Corporate Memory

¢ Merger Mania and Resource Management/Outsourcing

¢ Solos Use the Internet: Reference, Acquisitions, and Marketing

CE Courses

CE opporturities are sponsored by

LEXIS-NEXIS and West Group

e Strategically Planning Your Internef Presence

»  Copyright in the Electronic Age

o Exceptional information Delivery:
Using the TCM/QIM/SLA Competencies Connection

s Knowledge Management: Cases, Complexities, and
Competencies

*  Understanding Metadata: A Workshop

¢ Second Generation Intranet Development

Knowledge Executive Institute
{june 3 - 5, 1999}

Sponsored by The Diglog Corporation

and Teltech Resource Network Corporation

Management Competencies Institute
{June 5- &, 1999)

Sponsored By West Group

¢ Management Skills

« Financial Concepts and Strategies

Career and Employment Services

Career Advisory Service sponsored by C. Berger & Co.
Employment Clearinghouse sponsored by Telesec/CORESTAFF
Career workshops by Advanced Information Management
Register early to reserve your space in Minneapolis!

Prepare for Your Trip!

Check out the Minnesota Chap-
ter Conference Program Page at
http://sla.99.westgroup.com for in-
formation that includes:

- A Guide to Minneapolis: dining
out, landmarks, tours, museums,
nightlife, sports, universities

« Information about SLA’s Minne-
apolis Conference: member infor-
mation, meetings, news
Events of the 1999 Conference in-
cluding those sponsored by SLA
and the Minnesota Chapter

Questions about Minneapolis?
Visit the SLA web site at www.sla.org,
Conferences and Meetings, in early
March for up-to-date information on
Minneapolis hotels, housing costs,
registration, etc. If you have any
other questions, or if you are not an
SLA member and wish to receive
the Preliminary Conference Program
later this month, please fax your re-
quest to Conferences & Meetings at
1-202-265-9317 or by e-mail at
meetings@sla.org.

. infarmatiensutiosk.com
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Chemical Abstract

SEIVICES w.ovvvivvcvrvarsennnn 7, 22-23
WWW.C3S.018

The Dialog Corporation .... cover 4
www.dialog.com

DOW JORES «ovecrrvenercsmmrsnissnine 11
http://bis.dowjones.com

Information ACCESS ..evereeerrenn, 1

www.informaticnaccess.com

HMAZIC . cvovvnvrmrinsscsiriirnne 28
www.inmagic.com

Institute for

Scientific Information............. 21
www.isinet.com

LEXIS NEXIS ..ocovnvviverene cover 3

www.lexis-nexis.com

Medical Library Center

Of New YOIK ...voovoererrivnnenecenens 37

Northern Light ...vovvevcerovecrns 17
www.nisearch.com

Primary Source Media ............ 35
www.psmedia.com

Proceedings of the National
Acadeny of Sciences ............. 15
WWW.D1as.01g

Securities Data/Investext/CDA ... 2
www.securitiesdata.com

WeSE GIOUD veccrrrverirnrnins cover 2
www.westgroup.com

46 information Outiook wMarch 1993

‘;Bethesda MD

March

€ Demystifying the Licensing
of Electronic Regpurces
http://www.sla.org/professional/
index.htmi

SLA/ARL Videoconference

March 4, 1999

Any location in the U.S., Canada,
and Furope

FORG &~

http:/ fwww.mxl.cetys.mx/foro
March 4-6

Ensenada, Mexico

Computers §y Libraries 9%°
information Today
htp:/rwww.iafotoday.com/
conferences htm

March 7-11, 1999

Arlington, VA

€ Networking 2000
http:/fwww.sla.org/professional/
index.htmd

South Atlantic Regional Conference
(GA, FL/Carib, SC, NC, VA
Chapters)

March 11-13, 1999

Charleston, 5C

Art Libraries Society

of North America
http:/Awww lib.duke edu/tilly/astis/
index.htmid

ARLIS-NA

March 25-31, 1999

Yancouver, BC, Canada

LIBTECH 99
hitps/fwww libtech-
international.com
Information Today
March 29-31, 1999
Olympia, Londen, UK

Roril
| {EEE MetaData 99 S
htep:fwww il gew‘!w wmp,, i

‘meza&awméegxmm himl o

Ap67, 1999

199% Washingion

Web Design {onference
bt/ fwww.natsem.com
National Seminars Group
April 7-8, 1999
Ariington, VA

ACRL 9th Annual Conferange
ACRL

http/ fwww.ala.org/acry/
prendex.htmi

Aprit 8-11, 1999

Detroit, M1

€ Multimedia Distance
Learning Cowrses
http:/Fwww.sla.orgfprofessional/
index.htmi

April 12 - May 16, 1999

Any location in the worid

Fourth Search Engine {onferante
http:/fwwyw.infonortics.com/
searchengines/

Infonertics

April 16-20

Boston, MA

Assotistion of Independent
information Professionals
hittp:/faiip.org/atipeonf himi
AP

April 22-25, 1999

Berkeley, CA

intranets 39

Bttp//www intranetse9.com/
Online '

April 26-28, 1999

" San Francisco, CA

3?9? informaﬁm ﬁemmes
?ﬁaﬁagemem Association

httpy/iwww irma- m{emaaonal arg/ Lo

1rma1999 html

May 1619, 1 99

Looking Ahead
o sias st

| Anoual Confarence

- htprwww.sta org/professional/
cocindexhtmt

o June 10-15,

| Phifade ?ﬁza, PA

ASES Midvear
hitp:/fwww.asis.org/Conferences/

i my99cailhtmi

ASIS
May 24-26, 1999
Pasadeng, T,

{anadian Assgelation
of Law Libraries
http:/fwww. kingstor.net/{kpet/call/

i news.html

CALL
May 30-june 2, 1999
Banff, AL Canada

June
& SLA Knowledge

. Exseptive Institute

https/ fwww.sla.org/professional/
index htmd

June 3-5, 1999

Minneapolis, MN

£ SLA 90tk Annual Conference

bt/ iwww,sia.org/professional/

index. hirgd
Ture 5-10; 1999
Minmeapolis, MN

Canadian Library Assosiation
htipy//www.da.amlibs.ca/conf him
LA

June 16-20,1999

Toronto, ON Canada

2000
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cf the xefﬁ””m Shackles

Eight years ago, I met with an executive of
a large communications company to talk about
the impe“ding rise of the end-user online
market. At that time, managers in the infor-
mation and technology industries viewed the
online market as lmited to librarians. The
prevailing technology environment made it
difficuit for end-users to access online servic-
es, thereby limiting their use to trained profes-
sionals. Accordingly, searching online services
was almost the exclusive domain of librarians.
Of course, a lof has changed. The barrier that
once made online information products and
services the unigue domain of librarians has
been removed. This will become even more
apparent as the traditional online players pro-
vide access to their databases through the In-
ternet, and as software companies develop
more powerful and intuitive search fools for
end-users.

Are We Keeping Pa

by Lucy Lettis
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Special librarians have their work cut out
for them in preparing for the millennium. The
world s changing, Changing drastically! But is
our profession keeping pace? Yes, I know
many of us are running leading-edge informa-
tions departments in our organizations, are set-
ting trends, are “pushing the envelope” each
and every day. But if that is so, why is our
profession as an entity often perceived in anti-
quated terms? Lucy Lettis offers some sugges-
tions on bow information professionals can
thrive in the future.

The

by Dr. Wenibo Kuimg

As an opern, non-proprietary computer
communications infrastructure that reaches
every corner of the globe and carzies informa-
tion on possibly every topic, the Internet has
quickly become a phenomenon accessed by
myriad users at ali hours. The Internet has

breaking down barriers between countries and
people. The Internet has existed in China since
1987. Ar: attempt has been made here to give
information about the Internet service provid-
ers and information infrastructure in China,
including its achievements and problems, as
weli as predictions on its future development,

i infarmatisnoutisok.com

~ par Doug Church

1 v 2 huit ans, j’ai rencontré un responsable

- d’une grande société de communication pour dis-
- cuter de 1a croissance imminente du marché des
- utilisateurs finals en ligne. A cette épogue, la di-
* rection des industries de I'information et de la
. technologie estimait que le marché en ligne était
. Hmité aux bibliothécaires. Dans le cadre tech-
- nologique de époque, i était difficile aux utili-
- sateurs finals d'accéder aux services de bases de
~ données en ligne et en conséquence, seuls les
. professionnels qualifiés pouvaient y accéder.
. Dong, interroger ces bases de données-en ligne
- était du ressort presque exclusif des biblio-
- thécaires. Bien entendu, de nombreux change-
" ments sont survenus. La barriére qui maintenait
~ ¢es produits et services de téléconsultation dans
. le seui domaine des bibilothécaires n’existe plus.
. Cela deviendra de plus en plus évident an fur et &
- mesure que les acteurs en ligne traditionnels
* fourniront 1'accés 4 leurs bases de données par le
" biais d'Internet et au fur et & mesure que les so-
. ciétés de logiciels développerent des outils de re-
. cherche plus puissants et plus intuitifs a
- Tintention des utilisateuss finals.

~ Est-ce gue nous marchons
- de pair aved jes changemenis ?
. par Lugy Lettis

Les bibliothécaires spécialisés ont du pain sur

- la planche car il leur faut s préparer pour le
* millénaire. Le monde change. Change radicalement

! Mais est-ce que notre profession marche de pair ?

. Ouj, je sais que chaque jour beaucoup d’entre nous
- gerent des services d'information dernier cri dans
- nos établissements, déterminent I'orientation, ac-
* crofssent le potentiel ¢'exploitation. Mais s'il en est

ainsi, pourquoi notre profession est-efle une entjté

. souvent percue sur la base de critéres surannés ?
. Lucy Lettis fait quelques suggestions qui per-
- mettront aux professionnels de Pinformation
* d'avoir un avenir florissant.

Internet en Chine

* par le Dr. Wenbo Kuang

Dans le cadre d’une infrastructure de tléma-
tique ouverte et non exclusive qui atteint les qua-

* {re coins du monde et qui transporte les informa-
" tions sur quasiment n'importe quelle matiére, In-
managed the seemingly impossible task of ) ternet est rapi@emfsnt devenu un phénoméne ay-
. quei accédent a n’importe quelle heure des myri-
- ades d'utilisateurs. Internet a
- la tache apparemment impossible de faire tombey
* les barriéres entre les pays et les individus. Inter-
" net existe en Chine depuis 1987. Cet article cher-
. che & donner des renseignements sur les fournis-
. seurs d'accés Internet et sur Vinfrastructure de
- P'infonmation en Chine, ¥ compris ses réussites et
* ses prodiémes, ainsi qwa prédire son futur devel—
- oppement.

réussi a8 accomplir

Hace ocho afios me reuni con un ejecutivo de

- una comparifa de comunicaciones para hablar so-

bre el desarrollc inminente del mercado del

* usuario final en linea. En aquél entonces, los ad-
" ministradores en las industrias de informacién y
. tecnologfa miraban al mercado en lnea como uno
. restringido a solo bibliotecarios. El ambiente tec-
- notdgico hacia dificultoso que los usuarios fina-
* les tuvieran acceso a los servicios en linea, re-

stringiendo su usc a solo profesionales entrena-
dos. Igualmente, la bisqueda de servicios en

. linea era casi del dominio exclusivo de bibliote-
- carios, Claro, muchas cosas han cambiado. Se

ha caido la barrera que hace tiempo hacia pro-
ductos de servicios de informacion er: linea del

" dominio exclusive de bibliotecarios. Esto se con-
. vertird atin mas evidente a medida que los juga-

dores tradicionaies en Ynea proporcionen acceso

- a sus bases de datos através del Internet, y a me-
- dida que las compafifas de programdtica desar-

rollen instrumentos de blisqueda poderosos € in-

. tuitivos para Ios usuarios finales.

) por Lucy Lems

Los bibliotecarios especiales tienen un trabajo
tremendo para prepararse para el milenio, El
mundo estd cambiando. ;Cambiando drastica-
mente! ;Perc se mantiene nuestra profesion al

" corriente? Si, ya sé que muchos de nosotros ad-

ministramos departamentos en nuestras orga-
nizaciones adelantados en informacion, estin en

- Jo fiitimo, con ideas originales cada dia. Pero si

es asf, ;porqué se percibe nuestra profesion en

© términos antictados? Lucy Lettis nos offece al-
. gunas sugerencias sobre como podrian los profe-

stonales de la informacion prosperar en el futuro.

internet en o China:

H
H LT (SRRt wl

actughizacion,
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A por Dr. Wenbo Kuang

Como una infraestructura de comunicacion

" por computadora, abierta, sin patente, que al-

canza todas las esquinas del mundo y Heva la

. informacién posiblemente sobre todos los te-

mas, el Internet se ha convertido rapidamente
en un fendmenc asequible por numerosos

" usuarios a toda hora. El Internet ha dirigido la
. tarea imposible de romper las barreras entre
. paises y personas.

El Internet ha existido en la

China desde 1987. En este, se ha intentado

- repartir informacién sobre el servicio de prov-
- eedores del Internet y la infraestructura de in-
" formacién en ia China, inciuso sus progresos y
. problemas, tanto como prondsticos sobre su
. desarroflo en el futuro.
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RANCHO SANTIAGD COM-
MUNITY COLLEGE DISTRICT
in Sants Ana, California has an
opening for System Cataloger/
Library Services, temure frack
position; salary is $34,817-
$57,798/yr. Screening Commit-
tee will begin reviewing appli-
cations March 8, 1999. Please
contact 714-480-7489 for ap-
oiications & job announce-
ments. EOE

MINNESOTA HISTORICAL
SOCIETY, Reference Depari-
ment, Position. Opening. The
Minnescta  Historfcal  Society
seeks professional Hbrarian/ar-
chivist for two full-time open-
ings on #ts Reference Services
staff. These positions are part of
a team that provides direct as-
sistance to the Society’s rich i-
brary, archives, and museum
coliections through its Library in
response fo written inquiries.
The Society serves a broad cien-
tele, inchuding genealogists, aca-
demics, and students from ele-
mentary through graduate level,
iawyers, journalists and other
professionals, government offi-
cials and the general public.
Minimum Qualifications: Mas-
ters in Hbrary science, archival
studies or equivalent; 2-4 yeas
experience providing reference
assistance in a lbbrary or ar-
chives setting; strong commif-
ment o working with the public
and contributing fo a customer
service team as well as the abifi-
ty to work effectively in & de-
manding , high volume refer-
ence setting; experience using
automated catalogs and the In-
ternet for reference work; wek
deveioped oral and written com-
munication  skills. Desirable
Qualifications: Masters degree in

48 irformation Juilssk  Harch 1395

the social sclence or humanities,
preferably history; experience
designing and presemting I
brarvfarchival instructional ma-
teriale and classes; experience

a Hbrary or archives; active in-
volvensent in a Hbrary or ar
chives professional association.
Salary commensurate with gual-

‘ifications and experfence. Please

es t0: Denise E. Carlson, Head of

Reference, ‘Minaesofa Historical

Society, 345 Keflogg Blvd. W,
St Paul, MN, 55102-1906,
{651} 297-3874. Deadline for

7

with outreach and promotion for

s Astra Pharmaceuticals mme

P
Formerly @ ASTaA MERCK
-

in support of various departments, we
seek three experienced, motivated
information rescarch professionals to jain
a culting-gdge information Resources
ieam providing medical, business,
reguiatory and generai research services
as weff as client-responsive information
solutions which meet sxpeciations and
deliver valve. Successful candidates wiff
develop and implement tactical approaches
fc providing information services to an
assigned clicnt base {see below) in g
dynamic, multifunctivnal team snvironment.

General reguirements are MLS or cther
graduate-fevel raining. 3+ years of sofid
industry experience is desired. You must
Be famifiar with information technelogies
and commercial databases (DIALOG,
DataStar, LEXIS-NEXIS, Westiaw, Dow
Janes, Profound} and internet sites that
support pharmaceutical research.
Familiarity with Lotus Nefes and core
Hibrary provesses are & pius. A strong
customer and team focus, excellent
communipation skills and the ahility io
handie muitiple projecis, as weil 8s
superior PG skilis are required.

Information Integrator -
Business & Healthcare

Join 2 team that supports headquarisrs-based
departments as weil a5 2 geograp YV
dispersed Saies Leadership Team. You will

be celled upon 1o apnly knowiedge of
ative and regulstory information
o @ variety of project

the heshhcare ind

business, marketin sther
reigvant giscipiine. macsutical
or cther reguiated industry
experience preferred. Legal
ar corperate library
experience is highly
desired. Job Cods: 18-1

send resume and three referenc-

INFORMATION SPECIALISTS

applications is March 31, 1929,

0 that markets
s {0 managed care

information Integrator ~
Licensing & Business
Development
Suppert 2 cilent base speci g
pharmaceitical business development. You
wiit be calisd upon to apply your knowledg
business and ph

maceuticel industry information
resources io a variety of projects in an

nce, Life Sciences or othe
ical or other bloscionce
i of corporate library

information integrator -
Medical & Product Support

Ba the information Rescurces specieliston a

muit-functional taa:
products, both on the
in & spesific therapeutic aree. You will be cafied
upon to apply your knowledge of medicat
susiness and pharmaceutical industry
ation rescurcas, both pr

gactively, and to bulld a strong
sort with your & i

it suppcrts pharmaceutical
ket and in dg

ienca industry
v clinical {israry experience

ode: 13-3

sempetitive salary and
ive henefits. Send rasume
irements to:

nrees Jdob Dode: ,
anticals, LB, 725

¢ Blvgd., Wayne, PA 19587
4450, E-maik
stramerck.com.

¥ Empioyer.




’s most comprebensive

ligence resource

These days, it’s not enough to have a world of
information at your fingertips.

Of course, LEXIS®-NEXIS® gives you that with 1.4
billion documents, 8,652 databases and 4.6 million
documents added each wesk.

But LEXIS-NEXIS, with 25 years experience as an
information industry leader, understands that you
need more than 2 mountain of data. You need to cut
through to the right data. You need that data to be
reliable. And you need unconditional support.

LEXIS-NEXIS offers the tools 1o help you find and
manage information—fast. Web-based search tools as
well as our Y2K-compliant dial-up software. Features
that let you focus on key terms, modify your search,
target specific search terms. Flexible options for
saving, printing, e-mailing or faxing your results.

And LEXIS-NEXIS information is reliable. Our data
suppliers must pass rigorous testing before their data
goes online with LEXIS-NEXIS. Plus, our fast, reliable
search engine makes our services available 99.9%

of the time.

When you do have questions, you can turn to our
premier Customer Service team—available 24 bours
a day, seven days 2 week. And should you need
comprehensive, in-cepth support, we offer the
Information Professicnal Consultant team.

Want to know more sbout the comprehensiveness,
eliability and support we offer? Contact your
LEXIS-NEXIS account representative or call
LEXIS-NEXIS at 1-800-227-4908. We’re eager to
show you how we can exceed your expectations.

LEXISNEXIS

»&A member of the Reed Elsevier ple group

LEXIS and NEXJS are registered frademarks and the INFORMATION ARRAY
logo is a trademark of Reed Elsevier Properties Inc., used under license.

©1999 LEXIS-NEXIS, a divisicn of Reed Elsevier inc. -
All rights reserved. NX412-0




Like all our information,
we like to get straight to the point.

relevant

it's all about relevance. Being on target

Getting right tc the point. Finding the relevant
information you need is not a hit or miss affair
With our unigue indexing and search
technology, we can get you the facts you need
from over & billion pages of text and 3 million
images with absolute precision. We provide you
with data from the leading sources so that you
can do your job. That’s what we're ali sbout.

in tomorrow’s knowledge-driven cuiture, The
Dialog Corporation is the biggest advantage
you could have. Let us guide you in your search
for pertinent information. Call us or visit our
website at hito//Avww.diaiog.com

THE DIALOG CORPORATION.,

KEEPING THE WORLD BETTER INFORMED

United States
1-800-3-DIALOG/1-919-462-8600
CnDisc: 1-800-326-9103

©1958, The Dialog Corporation. All rights reserved. DIALGG and The Dialog Corporation logo are trademarks of The Diaiog Corporation and its subsidiaries.
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