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The analogy is apt
Just as our universe of information is growing, so
is the need to find specific information within it.
Westlaw® is continually developing new technology,
services and products to help you find that certain star
faster and more easily than you ever thought

ht possible.
ith advances like westlaw.com™ which gives you the full power of th

Westlaw legal and business research service on the Web. Whether you're at
the office, home or on the road, convenient access is at your fingertips.

Or with other exciting new services that et you package the precise

© 1998 West Group 9-9414-6/3-98 1839705

Boncrof-Whitney « Clark Boardman Callaghan » Lawyers Cooperative Publishing » Westlaw
The trademarks shown within are used under ficense.

1-573-330-6

1-800-757-WEST (1-800-757-9378).

information you need by topic, practice area or jurisdiction. All impeccal
organized and finked to related information, where West Group’s trusted
analysis puts if into context.

When your destination is lega!l or business information, turn to Westlaw
With 2 vast universe of content

1t to draw upon, frailblazing technology to
deliver what you want, and 24-hour support from West Group Reference
Attorneys, vou'li spend less time hunting for information.

And more time putting it to work for you.

To learn more, request a FREE copy of the Westlaw Strategic Report a

West Publishing




You're a corporate librarian.
You can turn a nicke!l into a dime.

Ii’s the corporate librarian’s dilemma: Budgets are being cut, yet information needs are increasing. What do they
think you are, a magician? Weil maybe you are. With Northern Light, you can increase the number of fuii-text

sources you have access to while jowering the cost of your content usage by 70% or more. Dilemma solved.

Score cne for the corporate librarian. Contact us at 800-419-4222 or visit our Web site at www.nisearch.com.

www.nisearch.oom
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Now the information you're looking for
is looking for you.

Introducing InSite 2, for Business and Information Professionals

Suddenly, things are looking up when it comes to delivers timely, relevant information in easy-to-use
helping business professionals find the answers reports. InSite 2 for Business Professionals is an
they need. Because with InSite 2] the answers effective tool everybody can use right now. Which
come looking for them. Its user-friendly frees you to spend more time on sophisticated

- research. And if vou subscribe to InSite 2 for
nformation Professionals, you'll have just the
tool for that. We've put a solution in your hands - and

ALERTS are included in the budget-friendly 3 @y
true flat-fee pricing. In an exciting departure En5¥$

from basic database presentation, we've organized ,
content around popular business issues: companies, the rest of your company as well. Try out InSite 2
industries, and people. This solutions approach today, cali 1-800-419-0313 exz. 2830

Tho ok e i
ine s LISUG
362 Lakeside Drive, Foster City, CA 94404 U.S.A.© 1998 Information Access Company. : N:;mmwf&f:éfﬁff:j

All rights reserved. All other trademarks are the property of their respeciive owners. PRINARY SOURCE MEDIA
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The information in the Who's Who in Special Libraries 1998-99 regarding the
Legal Division Officers is incorrect. Please refer to the following list to contact
members of the executive board.

1998/99 Legai Division Executive Board

CHAIR

Cassandra Morrow

American International Group
Legal Information Center

70 Pine Street, 27th Floor
New York, NY 10270

Tel 1-212-770-5158

Fax 1-212-509-0639
cassandra.morrow@aig.com

CHAIR-ELECT

Larry Guthrie

Covington & Butling

1201 Pennsylvania Ave., NW
Washington, DC 20004

Tel 1-202-662-6158

Fax 1-202-778-6658
[guthrie@cov.com

DIRECTOR

Thomas B. Fleming
Piper & Marbury LLP
36 Charles Street
Baltimore, MD 21201
Tel 1-410-576-1617
Fax 1-410-576-1135
tfleming@pipermar.com

SECRETARY

Hellen M. Kerr
PricewaterhouseCoopers
5700 Yonge Street

Toronto, ON CAN MZM 4X7
Tel 1-416-365-2756

Fax 1-416-218-1499%

hellen.m.kerr@ca.pweglobal.com

For the most up-to-date information on SLA unit leaders, please visit the web site

TREASURER

Mary Lynn Wagne

Keating, Muething & Kiekamp
1800 Provident Tower

One E. Fourth Street
Cincinnpati, OH 45202-3717
Tel 1-513-579-6902

Fax 1-613-579-6457
wagnerm@kmklaw.com

BULLETIN EDITOR
Barbara W. Silbersack
Thompson Hine & Fiory LLP
312 Wainut Street

Suite 1400

Cincinnati, OH 45202

Tel 1-513-352-6528

Fax 1-513-241-4771
bsilbersack@thf.com

MEMBERSHIP
Carolyn £. Korkmas
Tax Librarian

Shell 0ii Co.

4353 One Shell Plaza
Houston, TX 77252
Tel 1-713-241-2155
Fax 1-713-241-7029
ckorkmas@shell.com

PUBLIC RELATIONS

Cindy Spohr

Lexis-Nexis

P.0. Box 933

Daytorn, OH 45401

Tel 1-513-865-7883
cindy.spohr@lexis-nexis.com

at www.sla.org/membership/leader/index. htmi.
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IS Time to Exercise Your Resources

The physical fitness craze has been with us for years. We all have experienced a desire to ook and
feel better through hard work, determination, careful consumption of the right foods, and patience.
With the right attitude and a commitment to achieve a set goal, we can all meet with success. Shouldn’t
these same principies apply to our professionat lives, too?

In the working world, information flows in astonishing patterns, at staggering rates, and from a
breathtaking variety of sources. We, as information professionals, must take great care to capture it
in a timely manner, control the flow to our colleagues so as not to overwhelm them, and ensure the
accuracy and usefulness of it for the benefit of the user. It would seem appropriate that we should
apply the principles of “information fitness” to the work we produce. In the development of our ca-
reers, we should also seek to make ourselves as fit as possible for the benefit of our organizations
and our future. After all, a competent and competitive librarian will not only survive such things as
downsizing, but will blossom.

It is for this reason that you and all other SLA members will celebrate International Special Librari-
ans Day, which occurs on Thursday, April 15, 1999. The theme for this year is “Exercise Your Resourc-
es,” which explains my rantings about information fitness. This wonderful day will help us to focus
our coflective thoughts and actions on the mastery of managing the information that drives our respec-
tive organizations. How do we do this?

We must define the goals for our future today. This should begin with our own acknowledgment of
the true information needs of our organizations. Such an affirmation is the first step toward building
services that actually exceed the needs of our clients and/or colleagues. If you think you've already ac-
complished this, don't assume it’s time to rest! Now is the time to develop new strategies and set new
goals. Ultimately, your vatue—and that of your services—should become apparent to your organiza-
tion’s leaders. And if you still have to market your competencies to your organization, you should have
the results to back it up!

The December 1998 issue of Knowledge Management says that “Once considered merely reference
librarians, the new breed of {sic] information specialists provide value to the information they manage
by authenticating, synthesizing, and distributing it to employees across the hall, across applications,
and across the world.” Does this sound familiar to you? It should, but now the whole world is starting
to see and hear it!

The January 1999 issue of /nc. Magazine suggests “technology and librarians are the yin and
yang of information management.” We are now seeing the words we have preached for years on
the pages read by leading executives and managers around the globe. The world is waking up to
our special talents. Are you? Remember that our profession has a long history of success and a
tradition of innovation.

This issue of Information Outlook features several articles that lend to maximizing our potential for
the benefit of our organizations and our careers. From developing tools for delivering web-based docu-
ments to understanding new laws that may save litigation costs for your organization, this issue can
help you to prepare for ISLD '99. And be sure to check out the Conference Countdown report on side
trips around the Twin Cities area. Now is the time to prepare for SLA’s 1999 Annual Conference!

David R. Bender, Ph.D.
Executive Director
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Check out the cover story for

the January 1999 issue of Jac

Magazine. Okay, maybe you .
' their lbrarians more, and if
they don't have librarians, they
- Chapter as well as the
. cal & Life _
© Technology, and Science & Tech- -
- nology Divisions. Smith '
. presented the award at the con-
- ference and award ceremony in
: Philadelphia in Januvary.

don’t recognize the woman grac-

ing the cover, but she's making -

Best busmar, i
toots for 1968

¢ alf the rules

your profession famous. She's

fibrary supplier.
Buchanan penned a wonderful
plece that highlights Highsmith's

they have: their library staff,
headed by Guedea Carrefto.

When asked about the three .
month process for developing

O information Outioak « Fehraarg 1998

" the article,
- said,
~ time,
1 hope the pro-librarian mes- -
sage of the story will help con- -
* vince executives and business |

Guedea (arrefio
it was a lot of work and
but well worth the effort.

owners that they need t¢ use

PROFITING I TURBULENT TIMES |

- need to hire them. We couldn’t -
Lisa Guedea Carrefo, an SLA '
member employed by Wisconsin- -
based Highsmith, Incorporated, .
inc.’s Leigh -
- www.inc.com/incmagazine/at-
- chives/01990421 himl.

commitment to knowiedge man- -
agement through the best tocls -

agree morel

You can read the article by -

visiting the fnc. Magazine ar-

chives on the web at htip//
- cently voted to create an offi-
. clal professional organization
casual gathering of -
. professionals, who met to dis-
" cuss law and library reiated is-

Linda Smxth assoc'ate dean -
and professor at the University
" tion is to articulate the value of -

of Hlinois—Urbana, Graduate

- Legisiative Library
© Francis }. Buckiey, i, su- -
- perintendent of documents for .
the Government Printing Office
in Washington, DC, recently vis- -
ited Tokyo, Japasn, as a featured
* speaker during & symposium at
- the National Diet Lib'ary (NDL}.

. The symposium, b
- of the fiftieth anniversary of the -
. NDL branch tibraries system, fo-
- cused on planning for the digiti-
- zation of information by the Jap-

" presentation was on the
- semination of U.S. Government
Information in

" School of Information Science
- was
. meeting of the Association for

honored at the annuzl

Library and Information Science

fibrary and information science.
Smith is a member
Biomedi-
Sciences, Information

was

o s

eld in honor

Buckiey’s
& Di G-

iese  government.

:
- community and
- large, while advancing the pro-
. fession of law librarfanship
- and providing leadership in the
. field of legal information, and
- fostering a spirit of cooperation

Vermont Law Li brana"xs 1e-
from a

sues. The mission of the Ver-
mont Law Librarians organiza-

" learning  resources,
- Management College, Berkham-
. sted, England, was awarded the
* first apnual European Business
- Librarian of the Year Award.
_ Sponscred by information Ac-

Tangible and

" Electronic Formats.” He alse
- reviewed the U.5. gystem for
. printing and distributing tan-
- gible publications and provid-
Education (ALISE), The award -
is giver: in recognition for dedi-
* cafion and excellence in teaching -
. land and Michigan Chapters as
of the Hlinois
- nology Division.

ing public access to electronic
federal information. Buckley is
an active member of the Cleve-

well as the Information Tech-

: 7ol
RAAY NI A IRV,

™~ : A
For Rarahioc S
\,526; RECENES AWG

Andrew Ettinger, director of
Ashridge

cess Company {now the Gale
Group), the award recognizes
excelience and innovation with-
in the profession during 1998.
Ettinger was named this year’s

- winner based on his vision and
. innovation in developing the
. Leamning Resource Center con-

cept and implementation. The

. award was presented at Online
* Information ‘98 in London, En-
- gland this past December. Et-
_ tinger is an active member of the
- European Chapter as well as the
. Business & Finance and Infor-

mation Technolegy Divisions.

law libraries tc both the ‘iegai

the public

among the merbers of the pro-
fession. SLA members Kimber-

- ly Gazzo and Trina Stephen-
. son are the newly elected pres-
" ident and president-elect for

1998-1999.
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Bernice M, Hetzner

Bernice M. Hetzner died -
- Association named her a distin-
guished member of the Acade-

October 9, 1998, in Omaha, NE.

She was 89. Hetzner graduated |
with a Bachelor’s degree in so- -
cial sciences and French from .
Creighton University in 1933,
- Omaha Area Chapter.

gree in library science from the

- Joseph M. Simmons

She received her master’s de-

University of Denver in 1934

and a Master's degree in educa- -
tion from Colorade State Uni-
versity in 1935. Hetzner served -
as director of the University of .

Nebraska Medical Center Li-

gan Library of Medicine, which
opeped in 1970. Hetzner was

Regional Library Program from
197¢ until 1973, In 1974, she
received the

P . 5o s LS
aivatas -y HE 5 Fa Y
information Cutiook®,
LA R ey
SEAND Refeie
S

HE 1 i

Informaticr.  Outlook®, the :

monthly magazine of the Spe-
cial Libraries Association, re-
ceived frademark recognition by

Office and the Canadian Intel-
lectual Property Office. SLA's

motto, Putting Knowledge to

wiw. infermatienouticok.com

Distinguished

" Service to Medicine award. The
- Medical Center established an
. endowment in her honor in
1986. In 1990, Medical Library

my of Health Information Pro-
fessionals. She was instrumen-
tal in establishing the SLA

Joseph M. Simmons, retired
director of Information at Tow-
ers, Perrin, Forrester and Cros-
by, New York, NY, died on Ccte-

* ber 16, 1998, in Bridgeport, CT.
brary from 1948 to 1973. Dur- -
ing her thirty-five year career
as a librarian, she helped raise -
funds for the Leon S. McGoo- .
" Army Intelligence Service dur-
- ing World War 1L After the war,
aiso head of the Midecontinental .

Simmons was born and raised
in Fairfield, CT, where he grad-

School. He later served the U.S.

he attended Georgetown Ugni-

 Work® also received trademark
* recognition from the U.S. Patent
. and Trademark Office.

- Broussard to Head
- Leadership Development
" Linda N. Broussard was se-
- lected to serve as senior director -
. for leadership development for .
~ SLA. She will be responsible for -
. the education and communica- -
~tion of activities relating to
- SLA’s volunteer leadership, ex-
. cluding the Board of Directors. .
* Prior to joining SLA, Broussard -
- served as director of funding, -
_ development and training for .
~ local units of the American So- -
ciety of Civil Engineers. She .
" also served similar roles with
- the Young President’s Organiza- -
. tion and Meeting Professionals
the U.S. Patent & Trademark - _
- reached by calling 1-202-939- -
. 3682, or via
- linda@sla.org.

International. She may be

e-mail at |

School. During his career, Sim-

- mons was employed with the -
_ Chicago Sun Times and the Dai-
ly News. He also lectured at
- Southern Connecticut State Uni- -
versity and was a reference -
- brarian at Fairfield University. -
. A longtime active member of -
" the association, he served as
- the [linois Chapter president
~ and chair of the Placement Poli-
~ ¢y Committee in 1964. In 1969, -
- he served as the chair of the
" Chapter Relations Committee.
- He was also a member of the -
. Cornecticut Valley and Fairfield
* County Chapters, Retired Mem-
- bers Caucus, and the Business -
- & Finance Division.

uated from Roger Ludlowe High -

. Francis Verble

Francis Verble, bibliograph-

- ic control librarian at the Health -
. Sciences Center, University of -
* versity's School of Foreign Ser- -
- vice in Washington, DC, and -
Columbia Univessity Graduate

" Tennessee, Memphis, TN, died

on November 12, 1998. Born in

_ Memphis, Verble began work-

ing at the University of Tennes-
see in 1971. As a member of
SLA, she held several positions
in the MidSouth Chapter, serv-
ing as secreiary, {reasurer, ar-
chivist, chapter president, and

- most recently as chair of the

Government Relations Commit-
tee. Verble also served as bib-

- liographic editor of the Tennes-
~ see Health Sciences Library As-

sociation Union’s list of serials.

. Verble was very actively in-
© volved in library issues, rallying

colieagues to speak out to their

- elected officials and providing
“round table
- young librarians as a forum for
_ leadership training. She was
- also actively involved in local

discussions for

and state library associations.
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P A T ¢ Ciicram Arsieo Diad
SLA Enhances Customer Service Pledge
T e R T F Ty A Tlarm see
Wi DIrect 181 and Fax on Uamang

SLA recently implemented a2 customer service pledge acknowl-

superior customer service. Signed by each association staff mem-
ber, the customer service pledge is published in the January 1999
issue of Information Cutlook. Within the framework of the commit-
ment, the new direct dial numbers and Fax on Demand will en-
hance communication and customer service between members and

members and customers 1o comumunicate with the staff through the
direct dial system. Now members and customers will be able to
reach the appropriate staff member directly, without having to dial

 Ottega via phone

~ the main number, walt for the recording, and then dial the exten-
- sion. The new system will decrease the time it takes for someone to
. reach a staff member. Howevey, the main number will remain in-
edging a commitment to the membership, with a goal of providing -

tact, stifl requiring callers to dial the correct three digit extensions.

- All updated phone extensions are in the Where to Tum to Guide,
- which can be downloaded from the SLA web site. Last year the Fax
- on Demand system was established to provide members and non-
. members with 24 hour access to association information seven
* days a week by dialing a toli-free number (1-888-411-2836) U.S.
staff. Administrative services decided to implement easier ways for -

only. ¥f you are cailing internationaily contact SLA’s concierge Helen
(1-202-234-4700, ext. 660) or e-mail
(belen@slia.org) with the document number you wish to receive, as

- weli as a fax number to where it can be sent. The system aliows

H o tavte il ;
Demand Menu

s fata Afam:s
Lompigie Menu
1

Complete list of available documents

Membership

100 Membership application
101 Change of address form
102 Scholarship application
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706  Dow Jones Leadership award application
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708  SLA Public Relations awards and honors nominating form
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al Libraries Association Recognizes Contributions
Made to Profession (#1)

711 1/21/98 SLA and LEXIS-NEXIS Go the Distance io Buiid Sirategic
Allfances (#2)

712 2/3/98 SLA Honers Contributions Made to information Profession (#3)

713 2/6/98 Davis to Speak to information Professionals at SLA 89tk An-
nual Conference in indianapolis, IN (#4)

714 2/6/98 SLA 89th Anpual Conference in indianapolis, IV “Leader-
ship, Performance, Excefience: information Professionals in The
Driver’s Seat” (#5)

715 2/9/98 US Patent and Trademark Office Declares Information Profes-
sionals —Putting Knowledge to Work ® (#6)

716 2/19/98 School's in Session for Knowiedge Executives (#7)
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callers to request membership information, publication order forms,
bibliographies, professional development registration forms, press
releases, and so forth. In order to reach the system, the caller must
have & touch tonie phone and access to a fax machine. Once the
caller has entered the system, they are asked to enter either a one
(for a list of available documents) or a two (if they know the three
digit document number). To select a document, enter the number
followed by the pound key. The caller can request as many docu-

ments as needed. Finally, enter the fax number including the area

code and the document will be faxed to the calier. The complete

menu of available decuments will be avaifable via the SLA web site.
Six easy ways to communicate electronically with SLA:

e SLA on the World Wide Web: Visit SLA’s home page by going to

www.sla.org for access to information and commerce.

E-mail: Send us e-mail by using the staff member’s first name
followed by @sla.org.

Fax: Send us a fax at 1-202-265- 9317, Fax us yout book or-
der, dues renewal, or registration form at 1-202-234-2442.

Fax on Demand: Order all sorts of information at no cost; re-
quest the index to see all that is avaifable. Call us at 1-888-
411-2856.

SLA Listservs: Many listservs are available to SLA members. In
fact, each of SLA’s units has its own listserv. To learn more,
contact maurice@sla.org

Voice Mail: Communicate with staff directly or use our 24-hour
voice mail system and informational boxes.

717 2/23/98 Digital Information Protection Proposal Unsound (#8)

718  3/5/98 Blection of Dimattia, New SLA Board Members to Renew Im-
portance of Advocacy for the Information Profession (#9)

719 3/17/98 BW. Wilson Honors “Informating” Article by SLA Author (#10)

720 4/1/98 Blume Named SLA Director, Fund Development (#11)

721 4/1/98 SLA Annual Conference Sponsors Arnounced (#12)

722 4/17/98 SLA Legai Division Shows Incremental Growth Since 1993
(#13)

723 5/1/98 More SLA Annual Conference Sponsors Announced (#14)

724 5/4/98 SLA Asserts Librarians’ Professional Judgement in Lawsuit
(#15)
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726 6/3/98 SLA and Western Canada Chapter - A Virtual Success (#17)

727 6/3/98 Librarians Recognized for Promoting Profession - 1998 ISLD
Award (#18)

728  7/10/98 SLA Information Outook Wing APEX ‘98 (#19)

729 7/10/98 Digital Genre influence Study Wins 1998 Goidspiel Grant
(#20)

73C  8/7/98 SLA, Bialog Corporation Explore Intranets (#21)

731 8/10/98 Content Management Focus at “SOTA” — November 5-6,
1998 (#22)

732 9/14/98 Giobal 2000 World Wide Conference on Special Librarian-
ship— October 16-19, 2000 Brighton, England (#23)

733 9/28/98 5LA Now Accepting Applications for 1999 Goldspiel Memo-
rial Research Fung (#24)

734 9/28/98 SLA's 1999 Awards and Honors Program Now Accepting
Nominations (#25)

735 10/21/98 SLA's Winter Education Conference and the New Millenni-
um ($26)

736 11/30/98 SLA Mediterranean Conference Highlights Management in
Electronic Era (#27)

737  11/30/98 SLA, ARL Examine Electronic Resource Licensing in Glo-
bal Distance Learning Event (#28)

737 12/1/98 Special Librarians Are Resource Full (#29)
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1111 A99-40-Open Session Minutes of the 1998 Fall Board Meeting
1112 A99-41-Financial Assumptions for 2000

1113 A99-42-IFLA Representation

1114 B99-10-1998 Professional Development Focus Groups

1115  B99-11-Membership Focus Groups Information

1116 B99-12-Membership Recruitment and Retention Update

1117 B99-13-Scuthwest Regionai Conference 2 Organizationa! Progress
1118 B99-14-2000 Conference Program Committee Status Report
1119 B99-15-Committee on Cataloging Report

Research - Goldspiel

1401  SLA Research agenda

1402  Steven L. Goldspiel Memoriai Research fund
1403 1998 Goldspiel recipient

1404  Previous Goldspiel projects

1405  Goldspiel application guidelines

1406  Goldspiel application form

Financial Services

1305 W-9 (Federal Employer Identification Number)
1310 Chapter/Division mid-year report & instructions
1315 Chapter/Division year end report & instructions
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1325  (redif references

1350 DC sales tax exemption
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1355  New York sales tax exemption
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swedish Corporations Vaiue information

Concerned about the future of special Hbrarians? Wor-
ried about the roles that information professionals will -
play? If you need reassurance, a recent study by Swedish
librarian Margareta Nelke should make you feel comfort-
able. Published by Tekniska Litteratursdliskapet (The -
Swedish Society for Technical Documentation, P.O. Box |
55580, 102 04 Stockhclm, Sweden, httpJ//fwww.tls.se), -
Knowledge Management in Swedish Corporations: The .
Value of Information and Information Services details -
how important information management is in the corpo- -
_ tion they received and cut down on paper storage. Encour-

rate world.

Neike'’s objectives in conducting the study were to &y -
to quantify the value of information and lock into the .
management of information, to show the role of the cor-
porate library in the information management process, -
and to classify what will be important in the future for
knowledge management. As part of her job as manager -
of the Research Intelligence Library at Tetra Pak Research -
& Development AB, Lund, Sweden, Neike surveyed nine
corporations, five of which had an established corporate -
library. The corporations covered a wide range of indus-
* structures of the companies with which they are affiliat-
- ed. The future tasks of the corporate Hbrary include en-

tries, including medical, food, chemicals, tobacco, energy,
and automotive.

Nelke’s guestionnaire went to 239 people in market-
ing and research and development departments within -
the nine companies, With a respectable response rate of .
45 percent, she was able to quantify the value of external -
information within a range of 20,000 to 120,000 Swedish -
. goals is important as well.

kroner ($2,500 to $15,000) per used document.

Significantly, end-user researchers identified two ma- -
jor areas in which the use of information generates direct -
revenues. New product ideas develop and new markets
open up. More specifically, Nelke’s respondents told her -
that information is valuable when it provides the answers
that would otherwise be gained through extensive experi- -
mentation, when it prevents patent infringement, and
when it facilitates investigations into the business envi-
ronment, markets, competitors, and customers. Most SLA
members know this instinctively, but Nelke puts the .
* excelient benchmarking examples for special libraries

numbers to our intuition.

Nelke found the time devoted to handling and -

assimilating information to be guite high. The reading
time cost far exceeds the handling cost for ail document
types, with the exception of electronic documents. Her
figures include an average reading cost of 500 Swedish
kroner ($62.50) for a journal article and 5,000 kroner
($625) for a book.

Foliow-up interviews ‘o the guestionnaire revealed a
strong interest in desktop deiivery of information. Inter-
viewees, however, wanted this information to be selective
and relevant in order to decrease the amount of informa-

e

agingly, almost every person Nelke contacted affirmed the
importance of having a formal corporate lbrary. Advaniag-
es include money saved by not duplicating work, by mak-
ing data available in a structured, retrievable masnner, and
by offering help in accessing relevant information.

The arrival of Intranets has made feasible the virtyal
Hbrary. Gradually, Swedish libraries can minimize their
purchasing, circulating, and collection maintenance activ-
ities. In Neike's view, the virtual corporate library must be
proactively engaged in the information strategies and

gaging in the development and use of corporate infranets,
acting as consultants in developing business intellisence
gystems, ané following the progress of automated tools
for the retrieval and handling of information. Working
cooperatively with the corporate IT department to achieve

Nelke concludes by saying, “I am strongly convinced
that one of the most important tasks a corporate Hbrary
can undertake to motivate ifs existence in the future s to
make selected, relevant, and reliable information and in-
formation scurces available at the deskiops as well as
making good tools availabie and train the dients in using
them. The path shead is narrow, winding, and thorny,
but the reward will be that the library at last can play the
strategic role it aims to piay in the company.”

Although the study was limited to Sweden, it provides

worldwide. 2

by Margareta Nelke, Nelke is chigf Tetra Pak Research & Development AB Research Intelligence Library, Lund,
Sweden. She may be reached via e-mail at margareta.nelke@tetrapak.com. For more information on International
News or to contribute to the column, please contact Mayydee Jiala (marydee@xmission.com).
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selection of women’s journals, newspapers
and magazines from Primary Source Media’s
istory of Wormen microfim collection, s now
avalable onlfine!  Scholars and researchers on of
fevels can achieve foster, ecsier and more flexible
access fo o world closs resource in women's
studies.  Search, cecess ond evaluate women's
issues through first hand accounts in the most sig-
nificant periodical datohase of ifs kind.

Written primarily for women by both men and
women during the mid 1800s through 1920s,
these periodicals deliver diverse opinions about
the roles of women in society and business.
Suffrage and antisuffrage writing, domesticity
columns, ond literary genres from poetry fo
sericlized novels are included in these periodicals.

Interpret social, political, economic, and fiterary
matters, internationally, through history. Assess
the connotuations of the advertisements, letters
to the editors, arficles, stories and poems.
7 . . - Study the definifions, roles, and perceptions of
s : 1 §  ond about women, culture, and polifics.
PRIMARY '
Ffficient Access
The full text of every periodical has been keyed,
allowing specific word, phrase, name or dote
searchebility.  Special search figlds provide
more forgeted document refrieval options.
Easily accessible digital facsimiles can be down-
loaded and printed as required. Both IP address
verification and password protection registration
options are available.
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For more information,

contact
Valerie Taylor
(valerie@sla.org).
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A Key Resource 1o Deveiop
ana Personal Compet

The changes and challenges of the information envi-
ronment call for ongoing assessment of skifls, career
goals, and direction by today’s information professional.
As detailed in Competencies for Special Librarians of the
21st Century, extensive knowledge, skilis, and attitudes

careers. Mentoring is a tool for evaluating your current
competencies, identifying competency gaps, and develop-
ing strategies to acquire new and reguired competencies.

Whet is & menior?

The word “mentor” originates from the book The Od-
_yssey. The character Odysseus had a close friend named
Mentor who cared for his son for ten years while he trav-
eled. Mentor embodied male and female qualities such as
being nurturing, supportive, protective, as well as aggres-
sive and risk taking. Mentor acted in the role of parent,
teacher, friend, guide, and protector to Odysseus’s son.}
Typically, 2 mentoring relationship is developed between
someone who is new to the profession and a more expe-
rienced person in the field. However, mentoring relation-
ships can involve somecne who has been in the field for
awhile but is changing career paths, or someone who is
just looking for guidance and support.

\A/ov,d make an effective mentor?

nce the mentee has chosen to find & mentor, this
pe{son is most likely looking for a role model, a leader to -
- personal contact of an in-person relationship, mentoring

look up to who has what he/she wants. As a mentor, you

can convey your aspirations and goals and share with the
- This is especially convenient for members who are look-
" ing for mentor with & specific subject specialty but dis-
- cover that someone meeting this
. his/her area.

mentee the knowledge, skills, and attitudes (competen-
cies) necessary to get where you are. in furn, you can as-
sist the mentee in assessing his/her strengths and weak-
nesses and determine which competencies need to be de-
veloped.
skiils, especially the ability to be an active listener and to
provide feedback in an effective manner.

What type of com
inveived with serving as a mentor?
This really depends. Thongn you must be willing to

invest some time and energy, how much is up to you, itis .
* Shapiro. New York: Jawcett Columbine, 1992. 2

essential that you are up front with your mentee as to

12 information Dutiook © Fetruary 1393

encies

- do | know if t would 1

- How do i go about fincing a m

It is important to have good communication
- sion establish a mentorship program, be sure to go to our

" what your expectations are from the relationship inclad-
- ing how much contact vou wiil have and how you will be
_ in touch with one another. A mentoring relationship cer-
* tainly does not have to be an all encompassing one. May-
- be it means just talking on the phone once a month.

are needed for information professionals to thrive in their

. + * iy 3 b
i am interested in bein

[ [
H ~
1A QUIG S

Your most important atmbute is you* desire ©

- grow. Just the fact that you want someone o assist you
. with assessing your competencies shows you have po-
* tential as 2 mentee. Being open to feedback and advice
. is also necessary.

There are a variety of ways to find a

* cellent resource is your chapter or division. Many of
- them already have mentorship programs in place. SLA
- recently distributed 2 mentorship handbook to the chap-
- ter and division leadership to help them establish men-
. torship programs. Another resource is your professional
" network. Let people know that you are locking for a
- mentor. Someone in your network may know of an ex-
. cellent match for you.

nic iocation as my mentor?/
This is not ReCcessary. Ti‘oug‘fx many people like the

1)
£

can be done through telephone contact and via e-mail.

criteria lives outside of
if you are interested in helping your chapter or divi-

web site www.sla.org to read The Mentorship Handbook:

" A Guide for SLA Chapters and Divisions to Establish
- Mentorship Program or call the Professionat Development
" department at 1-202-939-3627 for your copy.

t Women, Mentors, and Success. Joan jeruchim and Pat



WHAT YOU NEED . . . WHEN YOU NEED IT

............... g

................

You can browse through our virtual shelves from anywhere
around the world at any time. With the click ofamouse, search
our extensive catalog of resources geared specifically for the
information professional.

It’s your source for the most comprehensive
and up~-to-date publication information.

» The Virtual Bookstore is updated regularly and includes the
most recent information on publication dates and prices. Each
book entry includes a full length description, table of contents,
and book reviews (when available).

It’s safer to use your credit card here than it is
to give it to a waiter at a restaurant.
- The Virtual Bookstore utilizes the latest Internet technology
(Secure Socket Layer) to encrypt your account so you may rest
assured that all credit card transactions are private and secure.

7 It’s resources at your fingertips. Come and see for yourself.

Link to “Publications’” at www.sla.org
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internet Resources on

E-Money ang Smart Cards

The money in your wallet..the change in your
relics of a past where 2 person had to actually hold tangi-
ble currency that equaled a specific value set by a govern-
ment. The iar of coins you now have in your home will
become a collector’s item or a conversation piece; much
tike stone beads or gold doubloons are now.

Some outrageous statemenis? Perhaps. Impossible
you say? Perhiaps not.

" creation of the debit/credit
pocket...they are all on the verge of becoming obsolete—

card? Several European coun-
tries are using smart cards on a regular basis. Companies

~ such as Quicken and CheckFree that ailow you to pay
- bills and conduct other fransactions electronically are be-
- coming increasingly avaiiable. I could go on and on.

The Internet is pushing this need/demand for elec-

. tronic paymenis. The desire is to have the safe, secure,
- and anonymous ability to make purchases online
. real store as if you were using hard currency. Some fac-

orina

tors to consider: credit cards leave
2 paper rafl for marketers to fol-
iow (not to mention the interest

rates), currency can be stolen and
used by amyone, and paper

checks are inefficient.

My personal experience with
this phenomenon was at the At-
fanta Ciympics where MasterCard
was festing a smart cash card. ¥
was very convenient. Every re-
. tailer participating in the test had
a small reader, similar to a credit
card scanner, threugh which ycm
ran your smart card. It would
show vour total and how much
the item cost. You would then
agree o disagree to purchase the
item and the remaining balance
wouid be showr. Easy.

How can you be prepared for
this paperless future? First, ¥ is
ise :'3 find out about the systems

G opt

g

tions that will be available.

Smart cards and electronic cash are the future whether -
we are ready for it or not. Some proof? How about the in-

-(wori ing together to set thv standards), Bull, IBM, and
Schlumberger.
Schluymberger (b

offers a whole set of options and

creasing use of credit cards for purchasing goods and ser-
vices, the increasing availability and use of long-distance :
phone cards that hold a specific value {money and timej, =
the increasing use of student IDs on campuses for pur- -
chasing everything from books to Junch to beer, and the

ttp:/iwww.sib.com/smartcards/)
features within
Confinued, page 16

by Hal P. Kirkwood Jr. Kirkwood is assistant manqgement & economics librarian, Purdue Unidversity, West Lafayette,
IN. He can be reached via e-mail at Kirkwood@purdue.edu or hitp://vwww.geocities.com/CollegePark/Union/7290/. For
more information on Or the Net, contact Shazyn Ladner (Stadner@migmi.edu).
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1999 Goldspiel Gra®

Application materials for the 1999 Steven I. Goldspiel
Memorial Research Grant, a grant of approximately $20,000,
are NOW AVAILABLE! Applications are evaluated based on the
purpose and objectives of the proposed project, the significance of the
topic to the profession, the project’s methodology, qualifications of staff,
and the appropriateness of the project’s budget and timetable. According
to SLA’s Research Agenda, the following topics are of particular interest:

Futures; Current/User lIssues; Measures of Productivity and Value;
Client/User Satisfaction Measures; Staffing.

The postmark deadline for submission of proposals is
February 28, 1999. International applications accepted.

For further information, utilize SLA’s Fax on Demand Service (1-888-411-
2856, items #1401-1406) or website (www.sla.org/research/
index.html), or contact Director, Research Ruth M. Arnold, Ph.D. at:
1-516-679-3746; fax: 1-202-265-9317; e-mail: ruth@sla.org.

Special Libraries
Association
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On the Net, from page 14

their “Smart Village” concept of smart card use. They provide -
an abundance of information on smart cards ang the variety of
areas that could be influenced by smart card development in-

cluding payphones, parking, banking, and electronic purses.
o Bull (http://www.cp8.bulinet/}, a company based in Paris,

France, is leading the development of smart card systems -
throughout Europe and the world. They focus primarily o thelr
preducts and services with only a small amount of information
- while sites to visit for more information.
» IBM {(http://www.chipcard.ibm.com/) is one of several com-

on what a smart card is and on standardization developments.

panies linking smart cards to the java programming language.

They provide a selection of brochures on smart card usage and
development including & Smart Card Redbook avafiable full-text

onfine. An abundance of other information is avatlable as well,
Of particuiar interest is a section on current smart card uses.

¢ Visa (http://www.visa.com/cgi-bin/vee/nt/chip/mainhtmi -
?2+0) provides answers to several standard questions regard- -
ing smart cards. The site also provides information on VISA |

Cash, a stored value card system.

»  Mastercard (http://www.mastercard.com/smartcard/} and ifs

electronic cash subsidiary Mondex {http://www.mondex.com/)

provide a plethora of information on their products. An extensive -
FAQ list, & newswire section, and a multimedia tour of a smart

card in action are just scme of the resources available here.

Along with this concept of the smart card for transactions is also
the burgeoning field of electronic cash. The impact on the Internet -
could be great if these systems succeed. The most interesting con-
cept being discussed is the concept of micropayments where your
browser or computer is loaded with a certaln amount of electronic -
cash. As you surf the Net, sites that require payment will automati- :
cally deduct the amount from your electronic cash purse. The pay-

ments would be incredibly small—perhaps a few pennies or less.

This creates a situation where the user does not perceive a signifi-
cant cost, but the web site owner sees a significant inflow of money -
from the gross number of visitors, Would you be willing to pay 2 -
few pennies per page to view certain sites? Many companies are |

banking on it.

e
Flectronic Casnh

In addition to Mondex (mentioned above) there are several -

players in the electronic cash industry.
e (Cybercash (http:/fwww.cybercash.com/} offers an array of

payment options including CyberCoin, SET, credit card, and oth-
ers. Especially useful is the Micropayments 101 for a simple

explanation of what micropayments actually are.

« Digicash (hitp://www.digicash.com/} has the e-cash product
being used in Europe and Australia. An abundance of informa-
tion is available for users and merchants as well as on the issu- .

" wouid be best for special Hprarians to research this future now so

s Millicent {http://www.millicent.digital.com/} is the Digital -

ers of the e-cash currency.
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(ncw Compagq) product for micropayments over the internet. i
is currently in beta testing, so this site aliows a visitor to down-
load the waliet and obtain $10.00 of free ‘scrip’ to test the new
system. Take the fature for 2 test drive by visiting & variety of
vendors involved in the test.

More info
If the gbove sites on electronic commerce, electronic cash, and
smart cards has piqued your interest, then there are severa! worth-

s leo Van Hove has compiied {with a little help from fiiends) a
massive biblicgraphy of e-wallet and e-cash sources in print
and electronic format. This bibliography has been growing
since june 1996. The URL is hitp//cfecvub.ache/cler/
purses.him. Internal links are available to resources on specific
‘purses’ and to couniry-specific information.

¢ Abrac@dabra (htip://www.netlink.co.uk/users/abracad/emoney.
htmi} is & UK-based site that provides a guick overview to e-
money and a selection of relevant links. The most useful part of
this site are the selections of links on the topics of Skeptics, Tax
Dodging, and ey Essays and Asticles.

¢ The National Technological University of Singapore (http://
www.ntu.edu.sg/tibrary/advriise htm)  has compiled another
massive ist of web-based resources. The focus of the Hist is
much broader and encompasses advertising, marketing, and
electronic commerce as a whole. Numerous links to veadors
and fuli-text articles are provided within this list.

s (NET conducted 2 comparison of the available e-cash options
back in 1996. This article (hitp://www.cnet.comy/Content/Re-
views/Compare/Ecash/index.htmi} is still available and can
provide a solid foundation for research into this developing
area. Items that are especially useful are the “How E-cash
Works” and “Future Watch.”

s The magazine Wired siso focused on e-cash in mid-1996 in
there article “The Buck Starts Here: Wil Nanobucks be the Next
Big Thing, or are We just Talking Pocket Change?” (htip://
www.wired.cor/wired/archive/4.08/nanobucks itmi) This is a
very interesting and perhaps sobering article explaining there are
still many bugs to be worked out if this concept of micropay-
ments is to succeed. While it is a bit dated, it provides a good
foundation for where this industry has deveioped from in the
past. Several related articles are aisc available with Wired's usual
cynical focus on the reality beyond the hype.

Electronic payments and electronic cash are the future. Corpora-
tions with visions cf big money and constant, invisible charges for
everything on the web will see to ¥ that the security and stability
issues are overcome. Electronic payment schemes such as these can
be used in many library functions: acquisitions, serials payments,
overdue fines, imternal corporate billing, just to name a few. It

we can make informed decisions later. 2



You won't have to wind your way through a jungle of systems to find the full text of journal
articles anymore. EBSCO is bringing it all to your computer. Through integration of EBSCO’s
Web-based information management services, you'll only need one system to ook for the full
text of articles in electronic journals and databases. When the article you’re searching for isn't
available electronically, you'll be advised if it's available in your print collection. All at your
desktop. All from one system.

No more going to the ends of the earth EBSCO

for the information you want. INFORMATION SERVICES

P.O. Box 1943 e Birmingham, AL 35201-1943 * {205) 991-6600 * Fax (203) 995-1636 ¢ htip:/ / www.chsco.com




y associate Gerald Edgar and I have spent countless hours downing innumerabl
Seattie espressos during lengthy discussions over the issues of Knowledge
Management, Meta Data Insertion Tools, and the use of Controfled Vocabularies
in the assignation of human intelligence to web resources.

Since the spring of 1996, we had been looking for a smail-scale, subject specific
venue to apply our ideas about Java-based, medium-neutral, and platform-independent
tools and methodologies to the organization of information in the web environment. We
sought to provide a means of assigning subjective human intelligence to that organization,
and a vehicle to store and disseminate such information in compliance with emerging data

Michael Nanfito is electronic services librarian at the University of Puget Sound, and
owner of Bridge Information Services (www.bridgeinfo.com), an information manggement
consulting company. He can be reached by e-mail at mnanfito@ups.edy and
michaeln@bridgeinfo.com.
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definition and exchange standards such as XML {eXtensible Mark-
up Language) and RDF (Resource Definition Format),
in June of 1997, the Law Library Resource Xchange (LLRX)

approached us with a request to install a keyword search epgine -
on their web site (www.llrx.com). We could easily provide such a -
service {and did in fact). We also spoke about the viability of |

creating tools that would enable the use of controlled vocabular-

ies when subject indexing their web resources, and cataloging .

software and search interfaces. These tools would allow users to
browse subiect headings and authors while searching for rele-
vant documents.

This article describes the development of Java-based software to

use controlied vocabularies and subject headings in the cataloging :

of web-based articles on a subject-specific legal resources web site.

The goals of that project, the tools that came out of it, and the next -

steps in the development process are described here.

First Principles:
The Internet is not seif-organizing; Internet users are.
¢ Solutions to the problems of organizing, storing, and dissemi-

nating Internet resources include subjective human analysis of .
information, not merely cobjective technological intervention in -

the form of filters and agents.

FIGURE 1

Authoerized
Subject
Headings
File

Cataloging
Tool

o] Vecabulary

i Meta Data
Editing i Records Insertion
Tool | Meta Data Tool
! Descriptive
7 Info
+11 Bikilographic
: info
- i Subject
Caﬁa\_!og Subscription
Editing Dalivery

Tool Service

Usear
Search Tool

__ Existing Tool Set

o Librarians will re-assert their role in engineering the tools ané .

methodologies enabling the organization and dissemination of
information in this Internet-enabled world.

¢ Solutions based on principles rather than transient technoiogies
succeed.

The Law Library Resource Xchange is an Internet resource for
the legal and law library community, LLRX was founded by two law
fibrartans, Sabrina Pacifici (Washington, DC) and Cindy Chick (Los
Angeles, CA). It is a valuable compendium of articles and columns
contributed by authors from the legal information community. It is
updated twice monthly and includes a library of published articles
and cofumns. The success of LLRX and the growth of that library of
articles prompted the need for organization beyond web navigation
and some sott of search capability.

Pacifici approached us in June 1997 to consider installing and
configuring a keyword search for the LLRX web site. LLRX origi-
nally asked for a simpie relevance ranking search tool. While we
might easily install and configure a keyword search engine, this
didn’t sound particularly interesting. However, it did sound like
an opportunity for a practical application of some of the first

~ afforded a good test bed for our ideas. LLRX agreed to our pro-
- posal, so we began in earnest to outline the goals, methods, and
_ structure of the project.

- We sought to demonstrate the use and viability of the Java pro-
- gramming language in the development of portable, medium-neu-
~ trel, and platform-independent software applications that afford a
- great deal of user input and interactivity, We wanted to engineer a
- unified set of tools, with the needs of informatior. managers and li-
" brarians in mind, that can be used across platforms and are not re-
- liant on vendors. Looking to the future, we wanted to build a foun-
- dation from which to design and implement tools to insert meta
* data into web-based documents and provide for user subject sub-
- scription to relevant articles, based on embedded meta data and
_ user profiles.

In outlining the project we documented specific development
. goals: ‘
e Cataloging Tool

- o User Search Tool

_ = Controlled Vocabulary Management Tool

principles roted above, namely, the use of human intelligence in -

the analysis and organization of web resources using controlled -

vocabularies and subject headings and creating a searchable cat-

alog of the subsequesnt records. If also presented an opportunity

to test Java as the programming language of choice in the devel-

opment of unified interactive software. We offered to go beyond

her request and create the tools te subject index and catalog tar-
geted resources, with the down stream goal of creating an orga-
nizational, storage, and dissemination environment. The small

scale of the site (200+ articles), as well as the subject specificity :

www.infermatignouticsk.com
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FIGURE 2
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¢ Record Editing Tool
¢ Subject Subscription
s Meta Data Insertion Too!

Cataloging Tool. The most immediate goal was to demonstrate
the use of Subject Headings drawn from & simple controlled vocab-
ulary in the use of cataloging web resources aliowing the subject
speciatist to subject index and catalog articles, capturing biblie-
graphic data and saving these to a text file.

Search Tool. The user search is the public face of the whole
project. We wanted the interface to allow both subject and author
search and provide the user the option of jumping right to the arti-
cle or viewing a catalog record {since removed).

Controlled Vocabulary Management Tool. The core of the

20 information Dutiook e Febroary 1993

: Below is the fist of subjects in edit

" 3Alabama
| jhlaske
T Anzona

_ project is the ability to define, edit, and store a controlled vocabu-
- lary that may be used as subject headings. These headings must be
. accessibie to the cataloger via the cataloging tool.

Record Editing Tool. Cataloged records must be editabie in the

- event of update or discovery of errors,

Subject Subscription Service. We wanteg to lay the foundation

- for a subject subscription service in which users could “subscribe”

Ed

. to selected subiects and receive e-mail notifications of new records.

Meta Data Insertion Tool. In addition, we wanted to build to-

- ward emerging data definition standards such as XML (eXtensible
. Markup Language) and RDF (Resource Definition Format), focus-
" ing on developing a Meta Data Insertion Tool which will modify
: existing web documents, inserting Meta Data into existing docu-
" ments themselves.

in conversations with LLRX, we cutlined the specification of the

- project including cataloging needs, hardware and software require-
- ments, programming languages, and data structures (Figure 1.

LLRX does not have root control of the Internet-connected com-

. puter the web site lives on and there is no refational database avail-
" able to the clients of that machine. As 3 result, we were unable ©
- construct a suite of tools that are driven by a relational database.
. Nevertheless, the relatively small size of the dataset enabled us to
- develop a simple text file as database.

<+ Ability to view the resource being cataloged in a web browser

. onthe computer screex,

= (ataloging tool must take up as little screen “real estate” as
possible.

Bdukensas

AAltomays
AAttomeys—-compstence
‘#Background investigation
$Backgiound vestication-rasearch techniquss
$Books

{Business Wesk Unline [Pubiicalion]
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Doubleclick on anentry to show
its descripton it another frame

w2 Web: 10 Mofe Rsference Sources to Bookmark! {hitpe 4/
t-Finding on the Web: & Look at Some Powerful Reference Touols thitp: 72
Finding and investigating Expert Witnesses [hitp: //wwnw. s, com/columns /i
inding Information an the Faderal Communications Commission Web Site {ht
inSearch of ' Emo ' Law on the Net {hitp: /v lis.com/eolumns/fedsral b
i y i Vaur Future" Fart 1 (hitp: Mwew . com/features/inbianet b
7 : Pt nnxng Yuur Law Flrm or L.EQBI Depa

Edit will il the main form

»  Ability to enter the URL and other data describing the resource.
»  Ability fo select subject headings from an authorized list.

»  Ability to save new records.

»  Ability t¢ update vocabulary list with new subjects.

»  Ability to view catalog and select a record for editing.

¢ Users need to be able to browse subjects and authors.

s Users need the ability to select subjects or authors and view a
Hist of titles attributed to these.

o They must be able to jump to an article based on the titles dis-
played.

» They must have the option of viewing the catalog record if de- .

sired (since removed).

Prograpuning Languages. The software tools are written in the :
Java programming language. The degree of interactivity and user
input are well served by Java. Perl 5.0 is used to extract data from

the catalog text file during user searches.

Data Structure: The project schema required twe text files:
e (atalog Records File
» Authorized Subject Headings File

Catalog Records File: Generated by entries made using the Cat- -
aloging Tocl. & includes the bibliographic data collected by the cata- - =

loger, noted in following records fields:

Authorized Subject Headings File: It is a simple text file and is :
accessible from the Cataloging Tool by dlicking on the “New Sub- . .

ject” button.

Software Required: The suite of Java-based scftware tools re-

quired includes four modules:
o (Catalog tool {Cataloger use only)
»  Vocabulary Editing Tool (Cataloger use only)

wiw infarmationoutiosh.com

j Tybu:sk: Gense "
- { Tyburski, Genie
© i {wallace, Maiie

- {Mew Legal Technology Arena (hitp://www.firs com//fe atues/igtmess. i)

" e Record Editing Tool {Cataloger use only)
- o Search Tool (Public use)

Cataloging. The various comporents and modules are tied to the

* Cataloging Tool (Figure 2). This software tool provides the ability to
- enter the bibliographic data noted above. It is also the control from
- which the Vocabulary Control and Records Editing tools are accessible.
- As a result it was important to create point and click access to both the
. Authorized Subject Headings and the Record Editing tools on the Cata-
* loging Tool. There are two buttons on this tool, “Show Catalog,” and
- “New Subject” that enable the cataloger access to these modules.
. From these modules, new subject headings can be entered, saved, and
* made available and existing records can be selected, edited, and saved.
- After entry of the bibliographic data is made to the cataloger’s satisfac-
© tion, the record is saved by clicking the “Save Entry” button. The data
- is then cleared and a blank form is presented to the cataloger. If it is
. necessary to view the record, the cataloger may click on Show Catalog
o see a listing of records which may be sorted by title or URL.

Vocabulary Control. Catalogers require access o the Autho-

_ rized Subject Headings as they catalog the articles. They need to be
: able to add Subject Headings to the Controlled Vocabulary from the

FIGURE 5
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FIGURE 6

httpf/nww IM coma*coh;mnslfactz him i S TR

htio !J’www firw comxcokmwsﬁfaﬂtz him

j<meta names= DL, xdenttfia. cavitent="hitg: / fwves. ik, comfoclamnsfaci2 htm

<meta names’ DC subject” cnntar*“ﬂefs rerce rescuices [Dnine-aiicism and evaisatio:

Jxmeta name="D0 descripiion” content=" 11 Interne! rescisoss ate reviewed: Mermk Mam
i§<meta name="DC cortribuior .,c*pe"x{a“ > :
d<meta neme="DC Publisher” content="Law Libraty Resource Xohangs >

‘g<meta names"GL, cz,ganzza.t.gﬁ ﬂczment= ‘Baflard bpmw’brdrsws & ingersol’»

<meta name="DC author” content=""Tybuski, Genig™

<mets hame="TIC.tle” content="Fact rxrdmg o the Wab: 10 More Flaferences Sownss io

<meta name="DatsEntered’ comtent="Thu Dec 31 102211 PST 19387 :
<meta name="DC. dale" contert="Tasember 31, 1838

<meta name="DC.source” contente"">

<mets name="DC language” content=">

{mets name="DC.ngnts content=""

{mets rarra""DC o’ content="nfarmation’ >
<meta name< DT format”’ content="HTML

Catalog Tool. Cataiogers access the file from the catalog tool by
clicking the New Subject button (Figure 2). The cataloger may -
. en include:
Send
List to Server button (Figure 3}. The new headings are available -

type directly into the interactive Java interface,
from another list. The updated file is saved by dicking on the

or cut and paste

in the catalog tool at this time.

Records Editing. Catalogers must be able to view, select, and edit -
ing on the Show Catalog button from the .
Catalog Tool catalogers are presented with the Records Editing mod-

existing records. By dic

ule (Figure 4). This is a scrollable window of catalog records which

may be sorted by title or URL. To edit a record the cataloger clicks on
a title to highiight and select it. Clicking on the “Edit” button popu-
- caching and displaying old and inaccurate data. Catalogers
. ing to view newly edited records were presented with old data in

Iates the cataloging tool with the current bibliographic data. AH of
this data is editable at this time and is saved in the normal fashion,

User Search. Users may search by Subject or Author (Figure -

5. Activating the search tool presents the user with the Subject
Search by defauit:

The author search is accessible by dlicking on the Author -
. application of human intelligence to the organization of web-based

1. The user scroils the Sub-
desired record.

Search button at the bottom of the too
jects or Authors and highlights the

clicking the appropriate button. The user then highlights the de-
sired #itle and may jump to the article by clicking “Show Docu-

ment,” or see the catalog record by clicking “Show Document De- — im

scription.” A new browser window is generated at that point with
the desired article or the catalog record of that article.

The next step in engincering the tools is the development of &

Meta Data Insertion Tool, upgrade to Dublin Core corpliance (com-
plete as of 1/4/99), Maintenance Robots, and building a foundation
for Subject Subscription services (Figure 6}.

Meta Data Insertion Tool. In operatior, i will not be visible to the -

cataloging staff. It is a procedure that is called when a catalog record is
saved. The record saving action will simultaneously open the article
referenced in the URL of the Meta Data, and insert

22 Informatior Butioed © Fedruan; 1938

_ Dafz into the actual HTML document (e.g.,
- jects, and Data Type). I a record is edited later these modifications

- ings ook
- are of interest and subscribe to these
" maii with embedded UR

- jects they have specified.

Clicking
“Search” presents the relevant titles in the window. Users may sort -

the records returned by Title or URL, or display the entire catalog by  proprietors of LLRX, both

ppropriate Meta -

URL, Author and Sub-

wili also update the embedded Meta Data (Figure 6.
Maintenance Robots. Software robots are necessary to update

- embedded Meta Data in the event of global modification of the Con-
. trolled Vocabulary. There are several modules and objects in the ar-
© chitecture that are not static. These include the Controlled Vocabu-
. lary, Catalog Records, and Meta Data in documents. The Maint
j nance Robot software will monttor the status of each of these. Error
- control wiil alert the administrator by e-mail of errors.

Subject Subscription. Users wili have access to a Subject Head-
From this module they wiil be able to select subjects that
Users will be notified by e-
s of new records cataloged using the Sub-

These tools were originally envisioned for use in an Intranet en-
vironment using relational database schema, rather than a publicly
accessible web site and text files. Some of the issues that have aris-

Firewalls and accessibiliy. Java (and other) components are not
aliowed at some corporate sites.

Browser software. Lack of control over what version of what
browser a user has.

Speed. java applications are challenging to deliver over analog
phorne lines via modems.

Muitipie users and simultaneous logins. Need an application that
deals with simultanecus login of multiple catalogers.

Error Control We experienced many problems with browsers
attempt-

the catalog, even though the new data was in the text file itself.
This created a large problem which is being solved by re-writing

- the code to be more browser-independent.

Committment gof human resources. This solution requires the

information. This in twrn demands the committment of real peo-
ple’s time, and time is a commodity few of us have to spare. The
of whom have full-time ‘:ibrary iobs, dis-

covered the challenge of finding time to compiete the task of order-

- ing their documents! This is one of the single biggest hurdles in

plementing new technologies—supporfing them. To preview the

- LLRX project go to  http://www.bridgeinfo.com. You must have a
. web browser version 4.0 or higher. ]
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00 often, special libraries don’t get the respect they deserve. This
unfortunate fact has a long history. Nowadays, the web, the Internet
and Intranets, and computer-based toois make it easy for any unit of
an organization, such as a team within a company or research
. institute, or a department within a university, to offer the reports and
other documents they produce online in a form of electronic “Hbrary.” This practice has be-

come quite widespread, and constitutes yet another threat to the general perception of the
itbrary’s and the librarian’s relevance and necessity.

Usually the impetus to do this comes from within the unit, and reflects 2 desire {o make
their work known and accessible to the organization or to the world. It is really a natural
and seemingly constructive thing to do. It leaves the control of the document within the
unit, where, it might seem to those who have not thought deeply on the matter, it should
belong. Who needs the lbrary? Why take the extra step to invoive the library in the keep-
ing and dissemination of these documents when i is clearly not necessary, now that infor-
mation technology is so advanced and easy to use?

Charles Phelps is a technical librarian at the jet Propulsion Laboratory, California Institute
of Technology. He can be reached by e-mail at cphelps@pop, jpl.nasa.gov.
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I is imperative that
Hibrarians within the
organization make
cogent, well-reasoned
arguments, based on
their best
professional
knowledae, on the
best ways to handle
the organizations

publications.
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Where does this attitude leave the -
brary? Not in the loop, cerfainly. And why
should it be? Why de we librarians think
that we have a better way?

What foliows are information and argu-
ments with which you are probably already
familiar, and my effort may be deemed
preaching o the choir. What I have tried to
do is sum up the librarian’s point of view
from my personal perspective, and provide
a catchy mnemonic device that can be called
upon in times of need, such as when you
are making your case to management.

First off, I don’t claim that we have all

the answers. We don't. But I do claim that
we have a professional approach and vision
that makes it beneficial for organizations to
involve the Ybrary if they care about the fu-

ture of their publications. I sum thisupina .
* Someone might download a document from
- an onlive site, and moments later, it is re-

word that could very well be the credo of ki
brazians, or even a rallying cry: FIFL

FiFT =
Forevermore
ldentitied

Findable

instantiable

s

Let me expiain what I mean by these
words.

“Forevermore” appiies to all the other ei-
ements in the mnemonic, and means that

we have an eye on the long-term future of
- specifying versions, and adding version
~ identification to the document.) The old ver-
* sion may be withdrawn if that is deemed fo
- be appropriate.

documents in our care. Web sites put up by
organizations, divisions, and individuals
tend to have a here-today-gone-tomorrow
guality. Even if they are around a long time,

" often they cease to be maintained after
- awhile. The person or persons charged with
. maintaining the web site and the docu-
- ments attached thereto may leave the orga-
- nization or be given other assignments, The
_ priovities within the unit might change. Af-
- ter the initiel flurry of activity involved in
: creating the site, its existence may guickly
© fade into the shadows of the organizational
- consciousness. By contrast, the Hbrary is an
. established part of the organization, whose
- outlook is toward the long-term preserva-
- tion and accessibility of the documents of
- which i is in charge, in whatever electronic
- ot physica! form those documents exist,

“identified” means that each item in the

- library's charge has an established unigue
. identity. oo often in seftings outside the H-
" brary, different versions of a document ap-
- pear, perhaps in the same electronic loca-

tion as the original, and create mix-ups.

1e00

" placed with & different version that may
- have the same name; there may or may not
_ be an indication that it is a new version. In
" other cases, a new version mi
- completely new title, with no indication of
_ its relation to the previous version.

it have z
£

Puiting the document in the care of the

. library means that there will benceforth be a
. one-to-one correspondence between the con-
- tents of the document and its identifying in-
~ formation (e.g., title, document number, ver-
- sion number, date, efc.). When someone re-
- trieves this document from the library, phys-
~ically or electronically as the case may be, &
- will be exactly the same document that it
- was at the time that ¥ was entrusted to the
* library—and it will be exactly the same doc-
- ument if it is retrieved one vear later or ten

ears later. if an updated version is submit-

" ted to the library, the update nformation wil
- be inchuded in the catalog record, thus en-
" suring that the new version is distinguish-
- able from the oid. (Probably the act of sub-
_ mitting it to the library would prompt the

producers of the document to be diligent in



No library or other work unit can guar-

antee against the deliberate clandestine al-
teration of a document, should that be
someone’s intention. However, if a docu-
ment is in the cate of the library, altering it

becomes a trickier and riskier business, and |
less likely to be undertaken, than if it were -

-stored within the boundaries of the depart-
ment that created it.

This is probably the issue that comes up -
the most when departments keep their own
documents on thelr own web pages. How - .
does one know where to find these docu- .
ments? Does everyone know where the web -
site in question is? Does everyone know -
that it exists? Among those who do, do |
they know that that is where the publica- -

tions are kept?

People outside the unit, or outside the
organization may come across a reference -
to the document and want to see it. Where .
is the first place they usually turn when
they don’t know where to find it? You know -
the answer—the Jibrary. The fact that a - =~
brary is a librery makes it a natural place
for people to start their search when they
den’t know where else to look. Librarians -
do their best tc keep track of where various -

. the latter problem has generally been the
* more pressing one, as software becomes -
. obsolete much faster than the physical for- .
- mat deteriorates.
Librarians have been among the first -
. to recognize the seriousness and perva-
main objectives of librarians, and in fact -

types of information are kept, but if units
just put their works up on their web pages
without involving the library, it's notatall a
sure thing that the lHbrarians know about it
and wili be able to help people who inquire.

Making things findable is one of the

has been one of our paramount profession-
al concerns since at least 1876, when
Charles Cutter's Rules for a Dictionary Cat-
alog was published. As much as possible,
we try to unify the means of finding items
by providing access to them via the catalog.
In the case of some items or resources that,
given their nature or the infrastructure in
which the fibrary operates, may not be
practical to enter into the catalog, we still do
cur best to be sure they can be easily locat-
ed, perhaps via & presentation of informa-
tion resources on the library’s web site.

Maybe you can find a document, but can

wiw.infarmatisnovtipsl.com

you actually see it? This question is not to
- be taken lightly in the case of digital docu- -
" ments. There has been a growing aware-
* ness in this decade of the problems associ- -
- ated with the impermanence of many digi- -
tal media, and the impermanence of the
software needed to present the digital ob- -
. ject in a readable format. In recent times, .
© digital longevity problems, but the profes-
- sional awareness and attitude with which
. we approach our work can go a long way
© toward seeing to it that items in the digital
- collection remain instantiable, using what-
" ever techniques we have at our disposal.
- These techniques may include those of
- record-keeping, human management, and
-~ simply being the ones who make it their
- business to keep an eye on the situation
~and alert the appropriate parties and mar-
- shal the necessary resources when action
. {e.g., converting documents to a different
~ format) is needed.

siveness of this problem, which threatens

ervation and Access has been actively
studying the probiem, &s has the Associa-
tion of Research Libraries, which recently
published a report titled Zssues and Innova-
tions in Preserving Digital Information. The
issue is a frequent topic of discussion at
professional meetings. We may not be able
to provide a quick fix to our organization's

The ease with which units within an or-

" ganization can make their own publica-
- tions available on a web site can make do-
. ing so irresistible. This is not only bad for
* the library, it is bad for the organization. It
- is imperative that librarians or other infor-
. mation workers within the organization

make cogent, well-reasoned arguments,
based on their best professional knowl-

© edge, on the best ways to handle the orga-

nization’s publications. Above all, we want

. people in cur organizations to know that
* we want to work with them to provide the
- the whole gamut of digital information -
~ sources, from companies’ internal records
- to documents of great historical value in -
. the National Archives. Librarians have a .
- long history of being attuned to the issue
- of preserving items in their collections,
. since paper manufactured since the latter
- part of the nineteenth century has con- -
- tained acid, which causes it to deteriorate -
" over time. Preservatien of digital items
- follows naturally from this longstanding -
. professional concern. '
- Obviously, librarfans do not have a -
- perfect solution, but the profession, via its -
. professional organizations, has responded
- vigorously. The Ccuncil on Library and In- -
- formation Resources’ Commission on Pres- .

best means of handling their documents.

. For example, we could offer to help work

units set up their own web sites, with links
to their publications that are given a home
on a library site. The best we can do is to

- keep presenting our case with profession-
. alism and clear arguments. FIFI can be

your guide to explaining the better way
that we offer.

The work presented in this paper was
carried out by the Jet Propulsion Laborato-
. 1y, California Institute of Technology, under

a contract with the National Aeronautics
and Space Administration. R
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hroughout the process of development, debate, and enactment of
he Digital Millenntum Copyright Act (DMCA) in the United States,
silver finings were not always visible within the clouds. The end
result of the legisiation certainly poses some chaflenges for
information professionais in the coming years. However, upon further
review, there are a number of positives that special librarians can take from the legisiation.
Most are merely opportunities to aiter the direction cf the law through the regulatory pro-
cess. But one possibility involves that portion which offers & limitation on Hability for on-
iine service providers {OSPs).

Title 1 of the DMCA limits an OSP’s Hability for copyright infringement in several key sce-
narios. The term “service provider” is defined very broadly in some instances {“a provider of
online services or network access, or the operator of facilities therefor”).! Many entities that
are not in the business of providing online services may nonetheless take advantage of Tite
iP’s protection.? The ensuing article will detail the somewhat perplexing and definitely compli-
cated new provisions of the law. No matter how confusing they are, special librarians shouid
consider that the alternative of full exposure to Hability would be far worse.

The exemptions from liability created by the DMCA are additional to any defense that an
OSP might have under copyright or any other law.® In essence, the Act creates certain “safe
harbors” for specified OSP activity. ¥ an activity falls within the safe harbor, then the 08P
qualifies for the exemption from Hability; if the activity does not come within the safe har-
bor, then the qaes::ons of whether the activity in fact constitutes infringement and whether
the OSP has any defense are to be decided under traditional copyright analysis. Qualifica-
tion for any exemption is determined independently; a service provider may or may not
qualify for some or all of the exemptions.*
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Termination Policy. To be eligible for any
of the exemptions, an OSP must adopt, rea-
sonably implement, and inform its sub-
scribers and account holders (its “users”)
of, a policy providing for termination of us-
ers who are repeat infringers.®

Accommodation of Technical Measures.
In addition, an OSP must accomumodate and
not interfere with “standard” technical
measures used by copyright owners to

wi informatisnsuticsk.cam

" identify and protect copyrighted works.
- Such technical measures might include, for
~ example, digital watermarks or technologi-
- cal means for preventing copying of a work.
In order to quaiify as “standard,” such a
" measure must have been developed by a
- broad consensus of copyright owners and
" 0SPs in a fair multi-industry process, must
- be available to anyone on reasonable and
. nondiscriminatory terms, and must not im-
- pose substantial costs on OSP’s or substan-
 tial burdens on OSP systems.*

No requirement to Monitor or Access. The

- Act clearly states that, in order to qualify for
~ the exemptions, an OSP does not need to
- monitor its service or affirmatively seek out
. information about copyright infringement on
" its service {except as part of the standard
- technical measures discussed above). In ad-
* dition, the Act states that an OSP does not
- have to access, remove, or block material in
- order to qualify for its exemptions if such ac-
- tion is prohibited by law (for example, the
. Electronic Communications Privacy Act).”
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If an OSP’s
activity
qualifies for
any of the safe
harbors in the
Act, then the
0SP is not
liable to be
sued for claims
of copyright.
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How to Register your Organization’s
interim Agent Designation with the

Copyright Office

» Send notice of your organization’s name and ad-

dress

» Send notice of the agent’s name, phone number,
fax number and e-mail address

Have an officer or other representative of the

organization sign the notice.

Copyright GC/I&R
PO Box 70400
Southwest Station

Washington, D.C. 20024

Baie Herbors For
Bygrew Biorage and
forsengioy Locating
Fhois

The most explicit exemptions in the
Act cover two common OSP activities: (1}
storing material (such as a web page or
chat room, for exampie) on an OSP’s sys-
tem at the request of a user and (2) refer-
ring users to material at other online loca-

s

tions by means of, for example, a search
- that is originally placed online by someone
. other than the OSP (the “originator”) and
" (b} that is wansmitted from the originator,
- through the 0SP’s system, to a third party at

engine, a list of recommended sites, or
hypertext link.®

The Act limits an OSP’s lability for
copyright infringement based on the mate-

rial stored or cited to if the OSP meets cer- .
© exeraption from lability for the intermediate
- and temporary storage of such material, the
- OSP must meet the following conditions:

- {1} the OSP's storage of the cached mate-

tain conditions:
(1} the OSP has no actual knowledge that
the material is infringing;

{2) the OSP isn't aware of information from

~—

which the infringing nature of the ma- .

terial can be discerned;
(3

T

move or block access to the material;
(4

s

ability to control the material; and

(8) the OSP complies with the “notice and

take down” provisions of the Act.®

if the OSP acquires such knowledge or -
awareness, the OSP acts quickly to re- |

the OSP doesn'’t get a financial benefit .
directly attributable to the infringing
material while having the right and -

Send with a $20 check to:

. S RS S NN S

C Bafr Harders Fos
[ e et o
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A third safe harbor in the Act limits an

© 08P’s Hability for system caching, in which
- an OSP makes a temporary copy of popular
. Internet material requested by a user so
- that the OSP can deltver that copy to subse-
. quent users, which can be dome more
" quickly and efficlently than obtaining the
- original materiat for each subseguent user.

This exemption applies to material {a)

that third party’s request. To qualify for the

rial must be made through an auto-
matic technical process and must be
for the purpose of providing the mate-
rial to subsequent users who reguest
the material;
(2) the OSP must {ransmit the cached ma-
terial to subsequent users without mod-
ifying its content;
the OSP must comply with any rules
on updating the cached material that
are specified by the originator using 2

o
L]
.



generally accepted industry standard
protocol, as jong as such rules are not -
. (5) the OSP must not modify the content of
- must be necessary to prevent infringement
. of specified material at a particular online
* Jocation and must be the least burdensome
. to the OSP among comparably effective
* forms of relief. With respect to transmission
- and routing, a court can also issue an in-
" junction ordering an OSP to take specific
- reasonable steps to block access to an iden-
. tified online iocation outside the U.S.%?

used by the originator to prevent or un-
reasonably impair system caching;
(4) the OSP must not interfere with tech-

nology associated with the cached

material that returns certain informa-

tion to the originator, as long as such .

technclogy doesn’t significantly inter-
fere with the performance of the OSP’s

system and is consistent with generally
© copyright infringement.

accepted industry standard protocols;

(5} if the originator has placed conditions
(fees or a password} on access to the
cached material, the OSP must allow ac-
cess to the cached material only to sub-
sequent users who have met stch con-
ditions; and

if the original material from which the
cached copy was made has been re-
moved or biocked and a copyright own-

—
()
.

er provides notice to the OSP {pursuant

to certain “notice and take-down” pro-

visions discussed fater), the OSP must

act expeditiousty to remove or block ac-
cess to the cached material the copy-
right owner alleges is infringing.!!

Baje FHarbors for
Frommemismiosy ans
Rowtinyg

A final safe harbor in the Act covers an |
OSP's transmission, routing, or providing -

connections for material through the OSP’s

system and for intermediate and transient

storage of materid] in the course of such ac-
tivity. This safe harbor essentially covers an

OSP’s actjvities in acting as a conduit for -

material traveling between other parties.

To qualify for this exemption, several
conditions must be mef:
(1) the transmission of the material must

someone other than the OSP;

must be carried out through an auto-
matic techrical process and not by any
selection of material by the OSP;

(3) the OSP must not select the recipients
of the material except as an automatic
response to another person’s request;

(4) the OSP must not make any copy of -

the material ordinarily accessible to
anyone other than intended recipients
and must not keep any copy for longer

W informatisnouticsk.com

than reasonably necessary for the OSP's
transmission, routing, or connection; and

the materfal as it transmits it through
its system.®

EELOPE
Fromse Liabil
The safe harbors

¥
of the Act provide

: somewhat different limitations on different

types of remedies usually available for

Monetary Religf. If an OSP’s activity qual-

" ifies for any of the safe harbors in the Act,

_ then the OSP is not liable for any monetary .
- relief for claims of copyright infringement -
. based on that activity. Monetary relief in- -
have been initiated or directed by

cludes damages, court costs, attorney’s fees,

- and any other forms of monetary payment.
(2) the activities covered by the exemption .

* from providing access to infringing material
- residing at a particular online site on the

OSP’s system. Any other infunctive relief

The Act aiso sets forth several additional

_ considerations, including the burden on an

OSP’s system, the technical feasibility, and
the interference with non-infringing materi-
al, that a court must consider in the case of

. all the safe harbors in deciding whether to
- grant injunctive relief. The DMCA further
Injunctions. If an OSP qualifies for a .
* safe harbor under the Act, then the possible
- injunctive relief against the OSP is limited.
~ Under any safe harbor, a court may issue
* an injunction restraining an OSP from pro- -
. viding access to an identified user engaging .
" in infringement by terminating the user's '
specified accounts. With respect to the safe -
. harbors for system caching, system storage,
+ and information location tools, a court can -
- also issue an injunction restraining an OSP .

limits the liability of nonprofit institutions

- of higher education that act as OSPs for the
- infringing acts of their faculty and graduate
~ students when performing teaching or re-

search functions.

Motive ays fare-Dows
FPravigions
Certain exemptions apply only if an OSP
complies with the notice and take-down pro-
visions of the Act. These provisions aliow
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copyright owners to notify an OSP of alleg-
edly infringing material on the 0SP’s sys-
tern and require the OSP to remove of
block access to such material after receiv-
ing such notice.

Designated Agent of OSP. An OSP must
designate, both to the Copyright Office and -

on its service, the contact information for
an agent that will receive such notices."

Form and Content ¢f Notice. A notice -
from a copyright owner must be in writing
and must be signed by such copyright own- -
er or his or her agent and must include cer- -
tain specified information, including an
identification of the ailegedly infringing
material and information reasonably suffi-
cient for the OSP to locate the material or
the reference or link to it i the OSP re- .
ceives a notice that substantially complies
with the Act’s requirements, then the OSP -
must act expediticusly to remove or block .
access to the material that is alleged to be
infringing in order to remain eligible for the -

exemption from liability.

Misrepresentations. The Act provides
that anyone who knowingly materially mis-
represents under the Act that material is in-
fringing is Hable for any damages incurred -
by an OSP or a user as a result of the OSP

_ owner alleging infringement, the OSP must
- take additional steps designed to protect the -
. user’s rights, and which may lead to putting |
* the material back on the system.
- {1} The OSP must take reasonable steps to -
promptly notify the user that the OSP

has removed or biocked the material.

~ (2) The user may then send a “counter no- .
' tification” to the OSP stating that the
removal or blocking was a result of 3 -
mistake or a misidentification of the
material. (The Act provides for Hability -
o the OSP and the copyright owner for
knowing material misrepresentation in

such counter notification.’s

-
(]
-

owner that sent the original notice.

S
e\
~e

the counter notification.’s

if the counter notification complies with
the statutory requirements, then the
OSP, to remain exempt from Hability for -
the take-down, must provide a copy of |
the counter notification to the copyright -

Unless such copyright owner then noti-
fies the OSP that the owner has filed 3 -
court action seeking to restrain the al- |
leged infringement, the OSP must re- -
place or unblock the material within ten . 7 17 US.C. § 512{m) (1998).
to fourteen business days of receiving = 8 17 U.8.C. § 512(c), (6) (1998).

S 17USLC §512(0)(1), (6) {1998).

- the price and complexity of this matter

could get worse. To find cut more, visit the
Government Relations section of the SLA

~ web site [www.sia.org/govt/current. htmi],

or the U.S. Copyright Office’s OSP Page
{http://leweb.ioc.gov/copyright/ontinesp/].

17 US.C.§ 512(K){1) (1998).

2 The House judiciary Commiftee Report
explains that the definition includes
“services suck as providing Internet ac-
cess, e-mail, chat room and web page
hosting...” Thus, a company which
maintains an Intranet for its employees
may be a service provider under the
statute. Similarly, a company which
maintains 2 bulletin board where cus-
tomers can post comuments concerning
the company’s products may cualify as
a service provider.

5 17T.S.C§512() (1998).

¢ 17USC §512(n) (1998).

5 17 US.C § 1203()(1)(A) (1998).

S 17US.C §512()(2) (1998).

0 17USL § 512(b) (1998).

relying on such misrepresentation in re- = ZegAE

moving or blocking material.’s

Subpoenas. The Act alsc provides a pro-
cedure by which a copyright owner can ob-
tain from a court a subpeena directing an
OSP to disclose to the copyright owner in-
formation sufficient to identify an alleged
infringer of material as to which the owner
has sent a notice to the OSF.1

F

E £
Exemption _from Lighility. If an OSP in

request, or referred users to, either because
the OSP has received notice from a copy-

right owner or because the OSP has become - '
aware of information from which the in-
fringing nature of the material is apparent,
the Act exempts the OSP from any Hability

for such removal or blocking. ™

Notice and Put-back. In the case where
tocks material stored - -
on the OSP's system at the user’s reguest
(such as the user’s web site) because the -

an OSP removes or

Sounds confusing? It certainly is, but -
_ the alternative (legal exposure without
- @y Hmitations or exemptions) is far -
- worse. The U.S. Copyright Office is cur- .
. rently accepting submissions of “designat-
- ed agents” from OSPs for their database, -
_ The cost is $20, although final regulations |
* have not been issued—which means that -

right infringement.

1 17USC § 512(b) (1998},

2 17 U.S.C § 512(a) (1998).
517 U.S.C.§ 512() (1998).

“ 17 U.5.C. 8§ 512(c)(2) (1998).

517 U.S.C§512(0)(3) (1998).

617 US.C § 512(f) (1998).

7 17U.S.C. § 512(h) (1998),

17 US.C 8§ 512{g) (1998).

s 17USC §512(g) (1998), %

~ What’s in It for Your Organization?
good faith removes or blocks access to ma- .

terial that it has cached, stored ata user's . yp gour oreanization qualifies for any of the safe har-

g bors, it will be allowed certain limitations:
¢ Exemption from monetary relief for claims of copy-

¢ Exemption from injunctions requiring you to block

access to allegedly infringing material online OR to
refuse access to an identified infringer.

¢ No need to monitor its service or seek out information

about copyright infringement on its service.

OSP has received a notice from a copyright -
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THE TOP 100 U.S. NFWSPAPERS (Y cimcuranion)

The Wall Street Journal”
USA Today

The New York Times

Los Angeles
The Washingion Post
New York Daily News
Chicago Trivune
Newsday

Houston Chronicle

Chicago Sun-Times

San Francisco Chronicie
Dallas Morning News

Boston Giobe

Arizona Repubiic/Phoenix Gazette

New York Post
Pailadelphia Inquirer

Newark Star-Ledger

Atlanta Journal & Constitution

Minreapolis-St.
Detroit Free Press
Cleveland Plain-Deater
San Diego Union-Tribune

range Counly Register
Miami Herald

Portland Oregonian

Paul Star Tribune

Denver Post

St. Petersburg Times

St. Louis Post-Dispatch
Baltimore Sun

Denver Rocky Mountain News
San Jose Mercury News
Milwaukee Journal-Sentinc!
Sacramento Bee

Boston Herald

Kansas City Star

Buffalo News

New Orteans Times-Picayune
Orlando Sentirel

Detroit News

Celumbus Dispaich
Pittsburgh Posi-Gazette, Sun-Telegraph
Fort Lauderdale Sun-Sentine}
Charlotte Observer

Invester’s Business Daily
Fort Worth Star Telegram
Louisville Courier-Journai
Tampa Tribune

Seattie Times

Omaha World-Herald

indianapolis Star

San Antonio Express-News
Hartford Courant

Rickmond Times-Dispatch
Oklahoma City Oklahoman
Los Angeles Daily News

St. Paul Pioneer Press

Seattie Post-Inteiiigencer
Cincinnati Enquirer
Austin-American Statcsman
Rochester Democrat & Chronicle, Times-Union
Phitadetphia Daily News
Memphis Commercial Appeal
Fiorida Times-Union
Arkansas Democrai-Gazelte
Providence journal-Bulletin
Des Moines Register
Riverside Press-Enterprise
Tulsa World

Pnim Beach Post {coming soon)
Dayton Daily News

Las Vegas Review-journal
Asbury Park Press

Raleigh News & Observer
Fresno Bee

Birmingbam News

Syracuse Post-Standard/Heratd-Journal
Nashville Tennessean

Record

Toledo Blade

Akron Beacon Journal

Grand Rapids Press

Chicago Daily Heraid (Astington Heights)
Satt Lake City Tribune

Allentown Morning Cail

Wilmington News Journal (coming soon)
Tacora News Tribune

Columbia State

San Francisco Examiner

Spokane Spokesman-Review
Knoxville News-Sentine}

Atbuguerque Journal

Lexington Herald-Leader

Worcester Telegram & Guazette
Charlesion Post & Courier {coming soon)
Madison Stale Journal, Capital Times
Jacksen Clarjon-Ledger

Long Beach Press-Telegram

Honolulu Advertiser (coming soon}

Roanoke Times & World News

ington Times

Dow Jones Interactive has more of the
top 100 newspapers than any other online service.

In fact, Dow jones Interactive™ is the only online service that offers:

oy

* 96 of the fop 100 U.S. newspapers—78 in full text
® 50 of the top 50 U.S. newspapers—s44 in full text
® 92% of the Fortune 1000’s hometown newspapers

e Searching across the full archive at one time

Plus, you can access ali of this rich content from an incredibly flexible interface that’s simple enough
for everyday business research, yet powerful enough for even the most sophisticated searching.

Put Dow Jones Interactive to work for your company. Take a free tour or register online at
http://djinteractive.com or call 1-800-369-7466 ext.4143 for more information.

http://djinteractive.com

@1598 Daw Jones & Company, inc. All rights teserved. Dow jones Interactive ard The Wall Streer Journal are marks of Dow Jones & Company, inc. All cther producis mentioned are
arks of their respective owrers. Top 100 U.5. newspzpers are by circulation and are accurate as of januaty 1, 1698 D:l-104 10 X
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For more information
on iRC Notes, contact
John Latham
(John@sla.org).

In the first IRC Notes, issued one year ago, I intro-
duced the IRC’s Electronic Information Packets (EIPs).
htip://www,sia.org/membership/irc/eip.html. | am glad
to report that the EiPs have been well received and com-
plimented. Since last year, we have added more than ten
subjects and have split the Internet EIP into Internet Is-
sues and Internet Research. Take a look at the latest
one on Salary Surveys at Aup./www.sla.org/mem-
bershipfirc/salary.html. Over 500 rescurces of one sort

or another have been included during the year with an
- htip/www. contractiobs.com/tel/ Telephone directories
. of the Americas, Burope, Africa, and Asia Pacific

- Martindale-Hubbell Lawyer Locator

- http//lawyers. martindale.com/marhub Worldwide direc-
" tory which can be searched by country as well as firm or
- individual. Some strange omissions.

. CorpTech Database

- http//eorptech.com/ Detatied
- costs, but useful general directory of over 50,000 High-

emphasis on adding web based sources such as fuil-text
articles and web sites. We strive to keep the web links up
to date on these ever increasing resources, and with the
newly acquired web software that seeks out dead Hnks,
we hope to be able to reduce this inconvenience to a min-
imum. I am grateful to those of you who have notified us
of broken links, and made suggestions for improvements.

We are currently composing new EIPs on Infernational
Topics, Records Management, Metadata, and Mentoring,

and we will be considering splitting some of the very
- Phonebook Gateway
_ http./fwww. uiuc.edus/cgi-bin/ ph/lockup ?Query =
* for finding academics.

large ones info more manageable sizes. Any suggestions
for topics or additional resources are truly welcome. Our
new LEXIS-NEXIS Universe subscription will alsc help us
to keep the EIPs current and relevant.

1 am now including links to my bookmarks, which are
web sites that have come to my notice, but have not been

separately included in an EIP. Below are some of them .

which may be of interest.
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- Bio Type info

- Sources and Experts

. htep://metalab.unc.edu/slanews/internet/experts. html
" Divided into sites that are useful for one-stop shopping
- for experis on a wide variety of topics; good places to
" look for authors and editors; and organizations arvanged
- by specialty area.

_ Biography.com

- haap. v Biography. comyfind/find. html - Over 20,000
- mainly historical “greats”
_ Biographical Dictionary
- hitp/rwww. s9.com/biographyl Mote than 25,000 nota-
. ble men and women who have shaped our world from
© ancient times fo the present day. More search options
- than the above.

1

but also covers the living.

- Directory Type Sources

. Grantmaker Info

" hitpfincenter. org/grantmaker/index. htmi Links to more
- than 600 grantmaking foundations and institutions.

_ U.S. Zip Codes

- Ry usps.govsneselockups/lockuy zip+4. himi

. Canadian Postal Codes
Chitp:/fwww.canadapost.ca/CPC2/addrm/pricokup/
- pclockup.htmi

. UK Postal Codes

© http /. gfd co.uk/PCSearch.hitm  Much easier than
 the Royal Mail site

Telephone Directories on the Web

corporate  information
Tech companies.

Useful

The IRC is sponsored by LEXIS-NEXIS.

P LEXSNEXIS

L2 A member of she Reed Blsexier ple group




Tabie of Contents Services
CISTI’s Electronic Table of Contents Service
hitp://www.rie.ca/cisti/eps/alert/alert. html

UnCover Reveal

http.//uncweb.carl.org/reveal/index. html These are just two exam-

ples and of course are not free.

Guides

A Guide for Proposal Writing
http./swww.nsf,gov/pubs/1998/nsf0891/ngf9891. htm
Style Guide for Online Hypertext
http.//www.w3.org/Provider/Style/Overview. htmi
Library of Congress World Wide Web Style Guide
htip.//leweb. loc gov/loc/ webstyle/

Guide to Web Style
http./rwww.sun.com/styleguide/

Composing Good HFML

htw:/rwww.cs.cmit. edu/~alt/cgh/

Web Cita
Web Extension to Amencan Psychological Association Style
(WEAPAS)

http./rwww. beadsland.com/weapas/ Proposed standard for refer-
encing online documents in scientific publications.

Karla’s Guide to Citation Style Guides

Cinternet/WWW Train
" Make the Link Workshop (Wond wide Web for Everyone)
. htwp:/rwww. bearfountain.com/arlington/links. kitml

" Learn the Net

© http.//bailiwick.fib.uiowa.edu/fournalism/cite. himl

ng Guides

hitp./rwww.learnthenet.com/english/index.himl

. Internet Tutorials

- http/rwww.albany.edw/library/internet/

- 'The Best Information on the Net (BIOTN)

" http:rwww.say.edu/cwis/internet/wild/Internet/Training/
- trindex.htm

. Search Engine Watch

* http.//searchenginewatch.com/

- HTML Beginner Tutorial

" hetp:srwww. publib.nf.ca/CAP/west/CornerBrook/tutorial/ Pretty ba-
- sic, but it is free.

The Internet Research and Internet Issues EIPs have many

* more web site links like the above at Attp.//www.sla.org/member-
- ship/irc/internet2. heml and  hetp./rwww.sla.org/membership/ire
_internet!.html

On a lighter note, for these who love to shop online, have a

. look at the Fortnum & Mason web site at hp./secure.
- fortnumandmason. com/giftservicei. Even if you cannot afford to
- order anything, it will make your mouth water. 2

a )
ARE YOU LOOKING FOR A WAY T0 BRUSH UP ON YOUR SKILLS
IN A FLEXIBLE, AFFORDABLE, AND CONVENIENT FORMAT?

& 0 to the SLA Web site
hitp://www.sla.org/professional/self. html

to access the newest
distance learning
program—ithe self-Paced
Online Courses.

All classes are available 24 houys a day—you choose the time when you want to participate!

For move information on the Self-Paced Online Courses, contact the
L Professional Development Depariment at 1-202-234-4700 x679 or email profdeyv.sia.org.

7

wwiy. infermationcutisel.com
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Pricing Strat

&y Richard Wallace,
SLA Treasurer.
For more information
contact Wallace

(rewallace@aestaley.com).

D

A member recently asked me about how the prices for
SLA’s products and services are deterrmined. As might be
expected, price is one of the most effective marketing
tools an organization has to promote a product ot service.

mand, and can be a tool for competitive and target mar-

enables an organization to respond to business condi-
tions and opportunities.

How are SLA prod-
ucts and  services
priced? The staff uses

strategy for each of it
products and services.

incorporates the no-
be based on the value
of the product or ser-

vice to the customer.

in line with the associ-
ation’s overall goals as

Board of Directors and
management.

ate the desired or nec-
essary profits, then

or the product Hne discontinued.

The first step in selecting the proper pricing strategy is
to determine the objectives(s) for the product or service.
An individual preduct or service may have more than one
objective and the objective(s) will most likely change over
time depending on the product life cycle. For example, the -

objective of a new product may be to build market share
or to provide a member service. As the product matures,
the objective may change to use the product or service to
attract new members.

The next step is to choose the appropriate pricing -
- model and is a gritic

strategy. Pricing strategies generally take on three forms:

profit margin {a specific net profit percentage or profit |
- sist in providing cost-effective products, services, and
. membership dues, and in providing superior service to
* the member base. 154

maximization); sales oriented (a specific doiar or unit
sales growth, regardless of profit percentage or value); or
status quo {match the competition and not “rock the
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_ boat”}. There are alsc numerous pricing considerations in
- addition to the basic price of the product or service: mem-
. ber versus non-member pricing, group discounts, volume
- discounts, the competition, and cost afiocations.

Price conveys an image of the organization, affects de- .

The staff also considers the product Hife cycle and the

1

. target market. There are four stages of the product life
ket segmentation. A carefully designed pricing strategy -

cie: (1} Introductory: due fo the high cost of research

. and development, initial prices are usually high. This is
* consistent with the consumer who is typically willing to
- spend more for something new and innovative. The op-
. posite approach may be considered by pricing the product
- 3t break-even or at a loss to build market share; (2)
a stractured pricing
* often dictated by the competition; (3) Maturity: the price
- is usually well established and will remain constant; and
The pricing strategy
- of the product soid as possibie.
tion that price should

Growth: the competition enters the market and price is

(4} Decline: the price is set below market to get as much .

The target market is the group of members or custom-

* ers that have a demand for the product or service. In de-
- fining the market, consideration is given to who actually
. makes the purchase decision, who will have an influence
Pricing follows directly -
. buy the product or service (initially and on a repeat basis,
* if applicable}.

established by the -
_ ines the pricing strategy within the following parameters:
¥ the
price does not gener- -
" cal enviromment within the association? (3) Is the ap-
- praisal of the competition open-minded and honest? (4)
changes must be made

on that decision, and who will decide when and where to

Once the pricing strategy is defermined, staff exam-
(1) Does the strategy define means for achieving the ob-

iectives set? {2) Is the strategy consistent with the politi-

Have alternative strategies been thoroughly examined?
Once the pricing strategy is validated, staff uses pricing

- spreadsheets and templates to assist in predicting the effects
~ of changes in costs and sales levels. One of the keys to suc-
- cessful pricing is knowing what you want o do, accurately
_ estimating the costs to do it, and determining how it will be

paid for and how much revenue it will generate. By consis-

- tently reviewing results, interim pricing adjustments can be
- more easily determined. The staff incorporates both direct
- and indirect costs into the pricing structure of each product
. and service to accurately reflect the “bottom fine” of each.

The pricing strategy at SLA is based on the corporate
component of the long-term finan-
cial health of the association. Accurately based prices as-



CONSULT Online s row zvaiabie on the SLA website at htip/
www.sia.org/consult/index.ntmi :

For SLA members this is a free Way to adveriise your services. Compiete the
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CONSULTY Online is free and is available to an yone interested in locating a
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ant and Government Libraries

Libraries operated by federal and state entities such as
administrative agencies and research groups must adiere
to the copyright laws just as do corporate and educational
libraries. Government libraries face similar problems
when their uses of copyrighted works are not exempted
by the Copyright Act or if their uses exceed fair use. One
particular question is how these laws apply to various
practices of the government libraries such as screening
documentaries and showing films in staff meetings.

Many exemptions from protected uses are for educational
purposes, but they are Hmited to nonprofit educational
institutions, and a government library Ekely does not fall
within this definition.

- ber of persons outside the normai circle of
* friends might be gathered. Thus, when a patron checks
- out a videotape and watches it on her own, the perfor-
_ mance is private and there is no infringement. However,
- as the group viewing the tape becomes larger, the chance
- of copyright infringement increases.

Government libraries may face problems in complying

- with copyright laws when they show copyrighted works
_such as & documentary to in-house personnel. Section
© 106(5) of the Copyright Act grants to an owner of a copy-
- righted work the exclusive right to control any public per-
- formance (or showing) of his work. On Is face, Section
- 106 grants to owners total and complete control of the
. public dissemination of their works. These rights are bal-
" anced against the public’s right to use the work under
- Hmited circumstances for socially beneficial purposes and
. for personal non-commercial use of works that fall under
 the protection of the copyright taw.

frrrsmrac
ormanies

2

Generally, wher a Hbrary purchases a copyrighted mo-

 tion picture, it does not obtain a performance right uniess
 the right is purchased separately. Is the showing of 2 doc-
- wmentary for staff functions is a public performance? A
~ public performance is defined as a performance at & place
- open to the public or at a place where & substantial num-

o
£

family or

The House Report that accompanied the 1976 Act,

- H.R. 94-1476, gives as an example of a limited use (nota
. public performance} a closed audience such as z board of
 directors. Arguably, a showing to a small closed audience
- of eight to ten people is not a public performance. Thus,
. the showing of a documentary o a very smail group in a
- staff meeting may be permissible. Section 110 of the Act
. exempts certain performances of copyright works if the
" copy has been lawfully obtained and will be shown in the
- regular course of instruction in & nonproff
_ institution providing several reguirements are met.

educational

When the Act first became law, many people believed

- nonprofit libraries were nonprofit education institutions;
" however, since the 1984 Amendments 1o the Copyright
- Act, it is clear they are not. Thus, government and agency
. libraries may not rely on the exemptions in Section
" 110(1) to perform videos without obtaining permission
- andfor paying royalties. Section 110(2) dees allow the

by Sarak XK. Wiant. Wiant is director of the law Ebrary & professor of law, Washington & Lee University, Lexington,
VA. For more information on Copyright Corner, contact Laura Gasawgqy (laura_gasaway@unc.edi).
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We're Financial Information Services (FIS), pubiisher of Moody’s business
and financial information. Now you can look fo us for a world of information

solutions with comprehensive public company information on CD-ROM,
online and in print. Covering more than 10,000 U.S. corporations,
10,000 non-U.S. companies, and 16,500 municipal entities, FIS also

orovides reai-time SEC (EDGAR®) filings.

212-413-7601 Fax: 212-413-7777
E-mail: fis@fisonline.com
Visit our website at: http://www.fisonline.com

1-800-342-5647 ext. 7601
Financial Information Services

Publisher of Moody’s Business and Financial information

FiS is a division of Financial Communications Company, Inc., (FCC). FCC is a broadly based global provider of decision-oriented,
valus-added content and analytic services for both individual and institutional investors in fixed income, equily and fuiures markets.

performance of a non-dramatic literary or musical work (but not a
film or other audiovisual work) if it is part of the systematic activi-

ties of a government body and if employees are required to view it .
' single copy will not be circufated, it is arguable the recording is a
- fair use copy. Nonetheless, it is recommended that the library check

as a part of their employment.
If the public performance does not fall within the Section 110

exemptions, the government library or agency library might argue
- at a reasonable price, but some stations do not sell copies of broad-
- cast programs. Thus, libraries that wish to maintain some type of
use; nature of the work; the amount of the work used; and the ef- -
- make and use the copies.

that the use is exempted nonetheless as a fair use, provided the
showing meets the factors set out in Section 107: purpose of the

fect on the market. Fair use is difficult to claim when the showing is

of an entire audiovisual work and when more people are present |
- record purely news broadcasts off the air. This exception is limited to
. the real news broadcasts and does not include news magazine pro-
* grams such as “20/20”, “Dateline”, or “60 Minutes.” The library may
- make and distribute “a limited number of copies” of news programs.

work. Only then can the library be positive that it is not infringing

than meets the small group requirement. Thus, without exemptions,
in order for a government library to show performances of copy-
righted works to anyone besides single users, or a very small closed
group, the Hibrary must purchase a performance right along with the

on the rights of the copyright owner.

Recording Performances
The off-air recording of copyrighted programs from television
and subsequent performance of the show presents another impor-

have the right to copy programs off the air at will. Under the Guide-
lines for Off-Air Recordings of Broadcast Programming for Educa-

record copyrighted programs and can show them under limited cir-
cumstances without seeking 2 license. Any off-air recording and

Wy informationsutioch.com

" subsequent use by government libraries must fall within fair use or
- the library should seek permission from the owner. If taping solely

for a small closed audience, no other copies will be made, and the

first to determine whether the work is easily availabie for purchase

film archive must negotiate with the broadcaster for permission to

An exception permitted under Section 108 allows libraries to

In order for a government or agency library to qualify for the Sec-

* tion 108 exemptions, it must meet the three statutory requirements
- of Section 108(a). First, the reproduction must be made without di-
" rect or indirect commercial advantage. Second, the library must be
- open to the public or to researchers doing research in the same or a
. similar field; and third, the reproduction must contain either the no-
tant issue for many government libraries. Libraries generally do not

tice of copyright contained on the work or, if there is no such notice,

- it must contain a legend that the work may be protected by copy-
_ right. A government library likely meets these requirements.
tional Purposes, libraries in nonprofit educational institutions may -

Thus, government and agency lbraries may qualify for some of

. the exemptions provided in the Copyright Act relating to showing
* and reproducing documentaries and films, but not all of them. &3
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Weill, Peter; Broadbent, Marianne, Leveraging the New

tion Technology. Boston, MA: Harvard Business Schooi
Press., 1998. 320 p. ISBN: 0-87584-830-3

Based on the premise that information technology in-
vestments are quite possibly the most important deci-
sions that can be made within an organization, Leverag-
ing the New Infrastructure is a guide that provides a
framework for managers and technology decision-makers

to further business operations and processes. Although
this work is primarily geared toward functional depart-
ments traditionally ousside the library reaim (e.g., seaior
executives, financial managers or IT directors), it is by ali
means appropriate for Hbrary managers and any informa-
tion professional personnel who affect and influence
iong-term decisions relating to information technology
implementation and acquisttion. As information resourc-
es produced within and acquired by organizations are
made available and increasingly accessed in electronic
formats, a book Hke Leveraging the New Infrastructure
becomes more and more neCessary.

In this work, Weill and Broadbent have based their
assessments and observations on close to one hundred
companies, including hundreds of managers and execu-
tives within those firms. This broad-based sample af-
fords them the opportunity fo recognize strategies and
trends that have worked to varying degrees for partici-
pating companies, while not getting bogged down with
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_ specifics of operating systerss, network architectures, or
Infrastructure: How Market Leaders Capitalize on Informa- -

any exact enumeration of brands or products. In consid-

 ering various situations, the authors identify and devel-
~ op specific criteria for assessment and measurement of
- success. They recognize thet there can be no absciutes
" in terms of strategy for investment or competitive devel-
- opment. Instead, the work is interspersed with concise
_ diagrams and matrices within which to consider the ca-
~ veats of different approaches and nuances of diverse
- business situations.

to collectively better understand the role that IT can play
- is that information technology investments are made to
. achieve four distinct management objectives. The authors
~ identify these as transactional, infrastructure, informa-
- tional, and strategic. In this section, the authors aiso
_ present the idea of managing an information technology
- portfolio, in muck the same manner that other business
_ assets and investments are handled. From there, the au-
* thors build on these to depict specific examples of suc-
- cesses and failures in case studies that they have com-
~ pleted. The subseguent section deals with ways in which
- organizations can te thelr infrastructure with strategy
- and business processes. The final portion of the work
" presents methods for managing technology investments
- to maximize valae. The work i8 then well suromarized
- with a succingt list of “Top Ten Leadership Principles”,
- that relate back to the specific chapters within which each

A fundamental principle set out early on in this work

principle is considered.
The coverage of this work is very contemporary and

- appropriate for the rapidly changing worid of information
_access and delivery. While many situations presented
~ here refate largely t¢ company-wide processes that are of
. interest to executives and managers, iibrarians and infor-
" mation professionals will benefit from the treatment of
- specific topics. In particular, these can be found in the au-
~thors’ consideration of electronic commerce, knowledge
- management, information technology appraisal and justi-
- fication, as well as crganizational information politics. In
" addition, this work serves well to provide theoretical

guidance and real life examples of ways in which compa-

. nies have and are deveioping their business focus and
 practices ir light of developments and planning for infor-
- mation technology.

- By Roger Vicarius Skalbeck, Skalbeck: is electronic ser-
. vices iibrarian at Williams & Connolly, Washingten, DC.
" He mqy be reached via e-mail at rvicarius@erols.com.



INDEXING
AND ABSTRACTING

IN THEORY AND PRACTICE

2nd edition

By E W. Lancaster

“This new edition of a standard text is an important contribution to the field from an author
who has influenced the field for decades.” —Kathleen |. M. Haynes, University of Oklahoma

“Lancaster’s second edition brings the high quality of the first edition up to date and
should serve as an excellent introductory textbook.” —Harold Borko, UCLA

SECOND EDITION FEATURES
MULTIMEDIA SOURCES AND THE INTERNET
Award-winning author EW. Lancaster has revised his widely used text
to address growing complexities in the field. Featured in the second
edition of Indexing and Abstracting in Theory and Practice:
¢ New multimedia sources chapter
e New indexing within the Internet chapter
» Updated chapters on text searching,
automatic processing methods, and the
future of indexing and abstracting
' Nine updated chapters on basic principles
and theories
* Modified practical exercises
Inaddition to use as a text, Indexing and Abstracting in Theory and Practice
holds value for managers of information services and others concerned

with indexing, abstracting, and all related issues of content analysis.

itions Office

ool of

Information Science
f lllinois

t Daniel

ign, IL 61820 ISBN 0-87845-102-1
33-1359 426 pages
44.7329 fax cloth
@atexia.lis.uiuc.edu $47.50 plusshipping

Orders must be prepaid to
The University of Ilinois
Major credit cards and checks
accepted
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The Annual Special Librarians Association/Arabian |
Gulf Chapter Workshop and Conference was heid in Man- -
ama, the capital of the State of Bahrain on 22-27 Novem-
ber 1998. The event was an unqualified success. The -
workshep and conference had a regional flavor with good -
attendance from all of the Gulf Cooperation Council coun-
tries for both events. Attendees praised the organizing -
committee of the workshop and conference for smooth .
execution and innovation. The accompanying conference
exiibit attracted a large crowd of information profes- -

ionals and Ubrarians from the Gulf region.

3

fessionals attended the workshop.

The Diplomat Hotel in the middie of Manama Commer-
cial Center was the venue of the main conference that took -
place between 25-27 November. The theme of the confer-

™.

ence was “Achieving Excellence in Information Organiza- -
tion Delivery Strategies for the 21st Century.” This years .
conference concentrated on the challenges facing the infor-
mation professional and lbrarian in the era of electronic in- -
formation that requires they be well-prepared, up to date, .
and weli-informed in the field of information gathering and
dissemination. The conference focused on the skills needed

to carry libraries into the twenty-first century.

A panel of international speakers specializing in infor- -
mation and library science delivered a number of papers.
The conference was attended by 220 information profes-
sionals, librarians, and exhibitors from the Arabian Guif -
Region and Europe. The SLA-AGC Annual Banguet was
held at the Arabian Guif University honoring individuals -
who have contributed to the success of the SLA-AGC. The .
SLA-AGC Business Meeting and Elections concluded the
conference on Friday 27 November. The ceptral attraction -
of the conference this year was the SLA-AGC Booth (see
photo). The booth became the focus point for attendees to -
meet, register for membership, and purchase the SLA -

Ay i {2 if Cimaniar b Imiry Frr o irracef
Arabian Guif Chapter Members Join for a Success!

The pre-conference workshop was held at the Arabian -
Gulf University on 22-24 November 1998. The main -
theme of the workshop was “Use of Electronic Utilities for
Knowledge Organization.” The workshop concentrated on -
the latest advances in information technology for use in .
organizing, cataloging, and indexing to improve library -
- management. The use of CD-ROM based tools as replace- -

ment of the printed page was emphasized as well as the |
use of the Internet. Thirty-five information and Hbrary pro- -

L N S
ul Meeting
R~

L)

books that were displayed. The Membership/PR Chair,
Kawther Dashti, who also supervised and staffed the
booth, used it to update members’ information. Bock
sales at the booth surpassed all expectations. The concept
for the booth was appreciated so much that it was recom-

mended by the board and other members to make a per-
manent feature in all future Annual Conferences.

The accompanying exhibition was also 2 good chance
for compandes to dispiay their latest products and innova-
tions in the fleld of information and Hbrary science—from
CD-ROM’s to library systems to subscription agencies to
ibrary security systems. Attendees had their chance to
get acquainted with latest products in thelr field.

- Overall, this SLA-AGC Conference will be a mile-
stone for many years to come. The preparation, the ef-
fort, and the organization paid their dividends in mak-
ing it 2 big atfraction. 124

by Eawther Dashti. Dashti is membership/public relations chair for the Arabian Guif Chapter. She mqy be reached at

kawther dashti@bapco.net.
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LOOKING FOR A CATALOGING PARTNER?

Partner with the OCLC TechPro Service

Since 1985, the OCLC TechPro service has heiped hundreds of libraries eliminate their cataloging
backiogs and keep pace with ongoing cataloging, giving patrons prompt access to materials.

TechPro offers:

» Customized cataloging and physical processing to
match your exact specifications

« Cataloging of materials in all bibliographic formats
and in many languages

* Quality cataloging at prices that can reduce your overall
cataloging costs

If vou need help getting recently published English language books,
serials and videos cataloged, but do not need complex editing or exten-
sive local information added to records, ask about the TechPro Basic
Price Option. This option offers a set price per titie cataloged assuming
your project is straightforward and meets certain criteria. IU's one more
way to stretch your cataloging dollars even further.

Looking for a partner to keep your cataloging up-to-date? Contact the OCLC TechPro service today.

OC {  1-800-848-5878, ext. 4386
i e-mail: marcia_stout@oclc.org
L C i www.oclc.org

\X/gxc;? do fo&a\;’s icp—mnk'mq execulives say were ﬂ\e Leq componenfs o’{’ ’f;}eir success?

ear. The skills Thot got them to the top {and heep Them there) ars their abiiity to
DERSHIP and COMMUNICATION BKILLS, as well a5 stoying ahuod of the
RAMATION TECHNOLOGY and KMNOWLEDGE MAMNAGEMENT,

H@w can you master ﬂ\ese sLi“s to increase success in your career?

KNOWLEDGE EXECUTIVE INSTITUTE

THE THALGE CORSGRATION AMD TELTEDMH
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Qur state’s Office of Tourism promotes Minpescta as a

vacation wonderland with “thousands of places to stay
and things to do.” But, ask any Minnesotan where
they're headed on vacation or just a weekend ar-d you'll
usually get one of only two destinations, “To the lake!” or
“Up north!” For outsiders, given our 15,000 lakes, the
first destination may seera 2 little vague, and the second,
considering our latitude, ironic,

To understand the answers, one needs o appreciate that
“to the lake” and “up north” describe not so much destina-
tions, but a state of being. While
more than half of Minnesota’s pop-
ulation lives in urban areas, most of
us consider it an unnatural exist-
ence, endured only for purposes of
cormerce. Any and every excuse is
taker: to escape, if even only for
natural state, in both senses of the phrase.

As a result, we reaily de have thousands of places to
stay, but most of them are really the same place. I's &
place with a smail cabin, or maybe a tent, perched on the
edge of a clear, blue lake or shimmering stream, surround-
ed by tall, green pines filled with twittering and chirping
birds, and with small, cute, frry critters skittering to and
fro in the nearby underbrush. There’s not a concrete tower,
asphalt parking lot, or smoke-belching diesel for miles.

flienniom:

s

The only thing disturbing the tranquility is the occasional
- sades are a favorite stops for photographers.

sharp slap of a fish jumping in the water or the call of 2
loon on the opposite shore at dawn and sunset.

There are dozens of state parks, and hundreds of pri-
vate resorts and catrpgrowdc within a few hours drive of
Minneapolis that meet the description. They ail provide ex-
cellent places for introverted Ibrarians to prepare for, or
wind down from, the intense mingling at SLA’s conference.

Of course, we aren't all introverts, and the conference
may serve to whet our appetite for new vistas and experi-
ences. In that case, there’s no beiter experience than
heading north on Minnesota’s Highway 61, made famous
by cur own Bob Dylen’s revisitation.

Leaving the Twin Cities, short side trips from Highway -

1 iead to some of the state’s best scenery. State parks,

mc:udmg Interstate, Wild River, St. Croix, Jay Cooke and
- Country. For more ideas, check the Hnks available from
. htip://s1a99. westgroup.com/. 2

several others are popular destinations. Al offer camp-
grounds and hiking trails and include a mix of other ser-

Up North’

a short weekend, to our -

" opportunities by heading inland
- Charles Kuranit's “perfect places,
. Wolf Center. Nearby, Soudan Underground Mine State

vices including bike and canoe rentals, nature programs,

- interpretive exhibits, etc. Minnesota's state parks are very
- popular, so if you plan on camping you'll want tc make
" reservations a couple months ahead of your trip.
- vations can be made by calling 1-800-246-CAMP,

Reser-

Three hours north of the Twin Citles, approaching Du-

- futh, the first glimpses of Minnescta's most spectacular
. scenery, the North Shore of Lake Superior, come into
* view. Duluth itself is a worthy destination. The city s of-
- ten Hkened to 2 small San Francisco
_ harbor, hills an
* harbor and its famous §ift bridge can be seen from Sky-
- line Drive. The city takes pride in its history as a center of
* transportation. The local raiiroad and maritime museums
- are worth & visi, as is the public library, d
_ semble the ore boats that sail Superior.

because of its scpnic
steep streets. Spectacular views of the

iesigned 1o re-

From Duluth, for nearly 150 miles to the Canadian bor-
der, Highway 61 hugs Superior’s North Shore. Small towns

" dot the route and thelr names reveal much about the area.
- Castle Danger, Beaver Bay, French River, Lutsen, Grand
. Marais—ezach has its

own his-*ory and atiractions. It's near-
iy tmpossibie to drive this route without stopping to ex-

- plore the towns and state paxks along the highway. Water-
" falls at Gooseberry Falls, Tettegouche, Temperance Rivey,
- and Cascade River state parks are right on the highway
. and make great stops for  little leg stretching. Split Rock

Lighthouse, with its shear, rock cliffs along with The Pali-

Near the border, Grand Portage National Monument is

- an excellent site to learn about Minnesota's early fur
~ trade and the area’s Native Americans. And, right at the
" border, les Grand Portage State Park, with an easy trail
- leading to Minnescta’s highest waterfall and views of
- Canada on the opposite side of the river.

Heading back to the Twin Cities, especially if you're
traveling with kids, yow'll want to take in other learning
to Ely, MN, one of
* and its International

Park and Iron World Discovery Center in Chishoim, MN
xplain our rich mining heritage. Or, you might want to
do any of thousands of cther things in our glorious North

by Jerry Baldwin. Baldwin is a 1999 Conference Local Arrangements Committee member. For more information, con-

tact Baldwin at jerry.baldwin@dot state. mn. us.
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hy Michael Nanfito

In jure of 1997, the Law Library Resource
Xchange approached us with a request to install a
fairly standard search engine on their web site.
We could castly provide such a service (and did in
fact) but convinced them of the viability of creat-
ing tools that would enable the use of controlled
vocabularies in the act of subject indexing their
web rescurces, and cataloging software and
search interfaces that would allow users to browse
subect headings and authors while searching for
relevant documents. This articie describes the de-
velopment of Jave-based software to use con-
trofled vocabularies and subject headings in the
cataloging of HTML articles on a subject-specific
legal resources web site. The goals of that project,
the tools that came out of it, and the next steps in
the development process are described here.

it Befongs in the Library
ps
by Charles V. Phelps

Too often, special Hbraries don’t get the respect
they deserve. This unfortunate fact bas a long his-
tory. Nowadays, the wep, the Internet and Infra-
nets, and computer-based tools make it easy for
any unit of an organization, such as a team within
a company or research institute, or a department
within a university, to offer the reports and other
documents they produce online in a form of elec-
tronic “library.” This practice has become quite
widespread, and constitutes yet another threat to
the perception of the brarian’s relevance and ne-
cessity. Howevey, librarians have a professional
approach and visicn that makes it beneficial for
organizations t¢ involve the library if they care
about the foture of their publications.

« Ly L ey i~ O £, H H
~afit irfeveenationsy Brvfaccinnad
NEHL IOMMaYon rrofessiona:s

by John Crosby

Throughout the process of development, de-
bate, and enactiment of the Digital Millennium
Copyright Act in the United States, siltver linings
were not always visible within the clouds. How-
ever, upon further review, there are a number of
positives that special librarians can take from the
legislation. Most are merely opportunities to alter
the direction: of the law through the regulatory
process. But one possibility involves the portion
that offers a limitation on liability for online ser-
vice providers (OSPs). This article details the
somewhat perpiexing and definitely complicated
new provisions of the law. No matter how con-
fusing they are, special librarians should consid-
er that the alternative of full exposure to liability
would be far worse.

it nformationsutiosh.com

- laires contrdlés

- Sapigceestdiab

. par Charles V. Phelps

. Intranets et avec

* intitulée Digita
© pri¢té intellectuelle dans le
© numérigues, i wétrit pas tonjours facile de voir qwa -
" quelque chose matheur est bon. Toutefols, aprés un -
" examen pfus approfoadi, les bibliothécaires peuvent
* dégager de ces lois plusieurs aspects positifs. Pour la
" plus grande partie, ce n’est qu'une occasion de
‘ chan§er la direction: de a loi par le biais du proces-

e la réglementation. Mais il v a une possibilité -
* dans la section qui limite a responsabilité des pr-
" estataires de services en ligne (Online Service Pro-
* viders - OSP). Larticle décrit en détail les nouvelles -
- dispesitions de la lof gui sont définitivement comphi-
' quées et nous laissent quelgue pew perplexes. -
* Quelles que déroutantes que soient ces dispositions, -
" les bibliothécaires spécialisés devraient considérer
" que lalternative — se trouver complétement exposé -
* au risque &étre %oursuivi pour non-respect du droit
* d'auteur - serait

© sus

i T
: . 1y rrimin e
Hiogage, farch
A

ccuments sur

: par Michael Nanfito

: En juin 1997, le bureat de la bibliothéque de -
- droit Resource Xchange nous a a%prochés pour nous -
- demander d'installer un moteur

- standard sur leur site web. Nous aurions pu aisément -
- fournir ce service (et I'avons effectivement fait), mais -
- nous les avons convaincus de Ia viabilité de créer des -
- outils qui nous permettraient d'utiliser des vocabu- -
ns Pindexation de leur documenta- -
- tion web par matiére et de cataloguer les interfaces de -
- logiciel et de recherche qui permettraient aux utili- -
- sateurs de naviguer sur le répertoire thématique par -
- titre et par awteur tandis qu'ils recherchent les docu- -
- mens pertinents. Cet article décrit Yélaboration d'un
- logiciel basé sur Java visant a Pemploi de vocabu- -
- laires contrdlés et d’en-tétes des matieres dans le cat- -
- alogage des articles en langage HTML sur un site web -
- de documentation juridique spécifique & une certaine -
- matiére. I discute également des objectifs de ces pro- -
- jets, des outils qui en sont issus et des prochaines -

* étapes dans fe processus de P'élaboration.

: Trop souvent, les bibliothéques spécialisées ne -
. sont pas tenues dans la haute estime qwefles -

- méritent. De nos jours, avec le web, Internet et les -
fes outils informatigues, il est plus -
. facile & n'importe quelle unité d’une organisation ~ -
- équipe au sein d'une société ou d'un institut de re- -
. cherche ou département d'une université - de .
. fournir en ligne sous forme de « bibliothéque » élec- .
. tronique les rapports et autres documents gu'elle -
. produit. C’est une pratigue devenue trés répandue -
- qui constitue une auire menace 4 Ia perception de fa -
. pertinence et de la nécessité des bibliothécaires.
- Toutefois, étant donné I'approche professionnelle et .
- la grande perspicacité des g
. isations se rendront compte que, si elles tiennent 3 .
. T'avenir de leurs publications, il leur sera profitable .
. d'inclure ta participation de a bibliothéque.

- par John Crosby

: Tout au long du processus de V'élaboration, des -
" débatsetdela lpromu gation aux Etats-Unis de Ia loi -
Millennium Copyright Act sur ia pro~
omaine des ceuvres

ien pire.

e recherche assez -

ibliothécaires, les organ- -

incdavardn in
GeXaGll N

i por Michae! Nanfito

En junio de 1997, el Intercambio de recursos de
bibliotecas de ley Hamado Law Library Resource
Xchange nos dirigié una solicitud para instalar una
maquina de biisqueda o ‘search engine’ en su ‘Web
site’. Podrfamos facilmente proporcionar tal servicio
(v en hecho Io hicimos) pero ios convencimos de la
viabilidad de crear instrumentos que facilitasen el uso
de vocabularios controlados durante fa indexacién de
temas de sus recursos de ‘Web', y de catalogar 1a pro-
gramatica y los interfaces de bisqueda que per
mitirfan a los usuarios a ojear s titulos de los temas

.y autores mientras buscan documentos pertinentes.

Este articulo describe el desarrolio de Ia programatica
basada en ‘Java’ para usar vocabularios controlados y
titulos de temas al catalogar articulos en el lenguage
de texto ‘HTML en un ‘Web site’ de recursos legales
especificos. Los objetivos de ese proyecto, los instru-
mentos que salieron de &, y los siguientes pasos en el

* proceso de desarroilo estdn descritos agul.

“ P N O N e par
Pertenece en ia biblioteca

‘- por Charles V. Phelps

Demasiado a menudo, las bibliotecas especiales
no se respetan como se lo merecen. Este hecho de-
safortunado tiene un historial largo. Hoy en dia, ¢l
Web, el Internet y ios Intranets e instrumentos basa-
dos en computadoras facilitan que cualquier unidad
de una organizacidn, como un equipo dentro de una
compaifia, o instituto de investigacion o un departa-
mento dentro de una universidad, ofrezca los in-
formes y otros documentos que producen en linea en
forma de “biblioteca” electrénica. Esta préactica se ha
convertido bastante corriente-y constituye afin otra
amenaza mas @ la apreciacién del significado y la
pecesidad del bibliotecario. Sin embargo, los biblio-
tecarios tienen un concepto y una visidn que hace
beneficioso que ias organizaciones utflizen a la bib-

- Hoteca si les importa el futuro de sus publicaciones.

GUIGS

o}

responsatiiidades eniin

. Cirme TN ACIFi
Recursos seguros: Disposicior

Durante el proceso de desarrollo, discusién, y
promulgacion dei decreto de registro de derechos de
propiedad literaria Hamado Digital Miflennium Copy-
right Act en los Estados Unidos, las esperanzas no
eran siempre evidentes. Sin embargo, con una ex-
aminacién més profunda, hay un ntimero de conclu-
siones positivas que los bibiiotecarios especiales

- pueden sacar de esa legisiacién. La mayorfa son
- oportunidades meramente para alterar la direccion

de la ley através def proceso regulatorio. Pero una

* posibilidad implica ia porcién que ofrece una himit~

acién sobre el riesgo de responsabilidad para los
proveedores de servicios en linea (OSPs). Este
artfculo detalla las nuevas dispocisiones, algo confu-
sas o definitivamente complicadas, de la ley. No im-
porta lo confusas que sean, los bibliotecarios espe-
ciales deben considerar que el aiternativo de estar
expuesto por completo al riesgo de responsabilidad

. seria mucho peor.
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