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The objective of this proposal is to 2) (
devise and develop the  optima )
production/inventory, marketing and pricing
policies in a channel distribution system with
one-manufacturer and multi-retailer. From Weng[1l] Choi[4]
the development of our model and the results
of this project, several decision-making rules, Kim and Leg[5].
managerial insghts, and  economic 4 ) ( / /
implications are expected to be obtained.
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