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onsumer preference is a subjective 
criteria influenced by a combination of 

three factors viz., marketing (price, brand, 
supply, demand), psychology (social and 
cultural aspects) and senses (tastes, 
hygiene, safety etc.). Consumers are the last 
node in the supply chain and are today 
increasingly aware about hygiene, safety and 
nutrition of food, including fish. In the present 
study, the determinants of consumer 
preference on fish purchasing behavior were 
assessed using conjoint analysis in selected 
coastal and land locked regions in Kerala. 
From the study, it was found that more than 
70% of the fish eating respondents 
consumed fresh fish on a daily basis. Based 
on the part-worth utilities, the relative 
importance of fish purchasing behavior was 
determined using conjoint analysis. Results 
revealed that, in coastal districts, the type of 
fish species, form, appearance, convenience 
and size were the determinants of consumer 
preference. While, the same in land locked 
regions were availability, form (fresh or 
others), income and appearance.  
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