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METHOD
The compiling of the Advertising books herein included

was done completely thfough the use of the Cumulative
Book Index of the United States found in the Milwsukee
Public Librsry. This index is issued monthly and is
bound into yearly catalogues. The title, author, date
and publisher of any given book is listed under the
category of Advertising. After that subject has been
exhausted, the user proceeds to gllied Advertising
subjects such as Commercial Art, Typography, Radio etc.
The place.of publication is to be found at the back

of éach catalogue listed alphabeticslly according to
the name of the publishing house. :

This thesis was organized on white cards in alphabetical
order according to the last names of the suthors or

the compiler-- if no author was accredited with the
publication. After the ten years, from 1928 to 1938
had been completely exhausted, the cards were broken
down into subjects as found in the index of the thesis.

PURPOSE.
The purpose of this thesis is simply to provide the

faculty and students of the College of Journalism
with an easily accessible file for reference work

in the field of Advertising. It was compiled with
the intention that those persons especislly interested
in advertising developments, would have an index of
ell the materisl that has been written in the last



ten years in that snd sllied fields. Since there is
no other complete listing of Advertising books including
such subjects &s radio, typography, publicity etc.
readily egvaeilable in compact form, it is hoped that
this thesis can be used as a convenient reference
catalogue.
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AD COLLECTIONS
Harvard Universitg-- Graduate School of Business
Administration, eor ker Foundation Harvard
ver ew York, London;
c Graw- oo Company nc. 1930

Hunt, Robert (editor) %hﬁ_ﬁﬂ%gzﬁl%§%sﬁfgg%ggé- an
antnology of good advertisements published 1In 1928.
New York.. Harper and Brothers. 1930

Starch, D. (compiler) Eff ve Adver ] GREl!
Cambridge, Mass.. The author. |

AGENCY
American Association of Advertising Agencies; Anglysis
angd Llcism of & Study Called Advertising Agenc
ompensation eor [aw and Practice. New York..

e Assoclation. J

Essex, Crosby A. égvertiging égencz Orga%ization : |
and Accounts. London.. Gee and Company Pu ghers. 1933

Phelps, G.H. Tomorrow's Advertisers and Their a-
encies. ew York.. Harper an rothers.

Reilly, W.J. E vert e

Commission System. ew York.. an J. Re
Company . I§§I

Reilly, W.J. What Place %gs the Anvert181g§ Agency
*n Market Reseerc stin Texas.. University o
exas. 192

Slomenson, A.J. Publication and %dvertisigg Agencg

Problems. New York.. oy shing Company. 1

g Agency Co ns

J.W.

ART
Adams, J.H. Photography In Advertising. New York,.
Photo Miniature Company. 2
Alcott, J. co or es Promotion. New York..

Metropolitan gsurance company
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ADVERTISING ART..cont'd.

Art Directors Club of New York Annusls of Advertising
Art. New York.. Book Service Co.
: Sixth to Eleventh Annual 1932

Twelfth AnnNual: ..eefsee%’s’ 1983
Thirteenth Annual....... 1934
Fourteenth Annugl....... 1935
Fifteenth Annual..eesees 1936
Sixteenth Annual........1937

4rt1%t's and Desi%ner'f Ggige To His Msrket . London..
Ar rede Press #

Ayman, G. Introduction to Advertisi lustration
New York.. Harper and Brothers.

Berri, L. Fashion Drawing. Pelham, N.Y. Bridgeman
Publishers Inc. |

Conerly,R. and Mac Donald,H. W
Drawings. Pelham,N.Y. Bridgeman shers Ine. 1935
Doust, L.A. Mgnggl on Lettering and Layout . New York..
Frederick Warne an 0.
gaggiog Illustration as an Occupation. Institute of
women's Professiona elatlions. ew York.. Federated
Council on Art Education. 1935 .
Federgted Council on Art Education ; g%0081¥§ g, %%%g
Career in Design Art . New York.. The Council.
Hseckleman, C.W. gommercl%; Eggravigg %nd Printing,
Indianapolis.. Commerciasl Engraving shing Corp. 1924
HOﬁ to Dgﬁw Fgghiog Figures that Sell. New York..

L ] L ] m . 3

Kiesler, F. L t i to th
and Its Displasy. ondon.. Haro aylor, . 1930

Knights, C.C. and Norman, F.E, gommegc;%L egt
Esgcglce. New York, London.. Industries 00 o. N6,

Knights,C.C. and Ivann, E. éa%gsng_QQMLaL
Art. London.. Butterworth and Compeny

Lemos, P.J. (comp.) Modern Art anterg . Worchester,
Mess... School Arts Mageazine.

Lemos, P.J. Modern Commercigl ggt %nd Lettering,
Worchester, Mass. School Arts Magazine. k!
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ART cont'd
Palmer, B.J. Hints and Tips for Co%mgrcigl e;tistg,
Pitman Publishing Corp.. New York, Toronto, London. 1930.
Plowman, E.G. Eaggkog, gt%;e %%d é;t Sﬁregg to Other
k;ggg of Businesg. éw York.. erican Managemen
ssoc,

Rosenberg, M. and Hartley,E.W. egt of Advertising
New York.. Harper and Brothers. 1

Turner, J.R. t th re tist oul 0

New York, Totonto, London.. man shing Corp.
1936

Twining, E.W. and Holdich, D.E.M. n Advertis

New Yorﬁ Toronto, London.. Pitman Pu shing
Corporation. 1931

Williams, L.A. Illustrative Photo%;§5%¥ in Advertising
San Francisco, Callf... mera Cr shing Co,
1929,

Wellington, D. Theory and Prgctice of Poster Art
01nc1nnat1:.. Signs of the mes shing Co. 934.
Young, F.H. %ggerg egvg;tisigg Art . New York..
00v1ci-Friede nec. b/

BANK ADVERTISING
American Bankers Association, Publicity Department.
: our ‘ New York.. The Association. 1937.

Meredith,L.D. rchendizing for s, Trust Co ie
gnd Investment Houses. :

CHURCH and CLASSIFIED

Leach, W.H. Church ggb;icitz. Nashville, Tenn...
COKesﬁury Press.

s an Indicator

Bezanson,
0 e

Mc Donald, M.J. Get.t;ing and Keeping Clagsified
égvertising. New York, Sean Francisco... Prentice-Hall
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Lockly, L.C. Vertical Cooperative Advertisging.
New York, London... McGraw- ook Compeny Inc. 1931.

COPY WRITING and LAYOUT

Badke W.H, vertisi ut( 4 volumes). M e
W dke. egg____ﬁ_as_Lﬁxg__, ilwauke
Brookers, B. cogﬁ ng%gigge in Agvegtigifg. New York,
London... Mc Graw- ook Company Inc. 31

Cline, M.A. fgg&;&lg;gg_Lgxgg&_ﬂgglsg, Newark, N.J.
The author.

Cox, R.H. ﬁgzogt g% Agvgrt%fegegtg. New York,
Toronto, London... man shing Corp. 1931
Dell, J. §%xogtg % f E%vertisigg. New York, Toronto,
London... Pitman Publishing Corporation. 1936
Dwiggins, W.A. . Layout %g Advertising. New York.. '
Herper and Brothers.:

Ellison, C. Agve;tiggge%tg §g¥gut gg% MegigT.
Scranton, Penn. nternational Textboo 0. 931.
Henderson, B.L. Eﬁgligh for e%vertislgg agd Commerce.
London.. éutterwor an O,

Russell, H.G. 101 Layouts. London.. A.G. Reynolds
and Co. 1934

Russell, G. Pligginé Advertisements. London. .
George Allen Unwin .

Ruxton Agvertisin§ Copy. Chicego, New York..
Dartneil Corporation.

Sharpe, L. Advertisement Layout in Practice. London. .
A. and C. Blac . . |

Wade, A.C. kizout. New York, Toronbo, London..
Pitman Publishing Corp. 1935.

Watkins, A.J. Advertisement Lg*out and Copywriting,
New York, Toronto, London. r IsaacC man an on.

You dvertisin out. ‘New York.. Covici-
Fringe Inc. :

Modern Laxﬁut in A%vertising. Toronto..
eorge J. MC Leo ;
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COPY-WRITING and LAYOUT cont'd
Young

F.H. Technigue of Advertisin out. New York..
Covici-Friede IEET"f935""5“""———E-Lg¥?—— ew rork

DIRECTORIES, YEARBOOKS, HANDBOOKS ETC.

Advertisers' A.B.C. (snnuel) New York, London..
T.B. Browne néa.
ngertisers' Agnua; and Convention Ye%rbook with Empire
ection. ondon, .. siness cations Ltd.
egvertigers' Guide to Concentg%ted Farm Bu11¥5 Power.
esMoines, Iowa... Mere shing Co. .
Advertising and Publishi%g zro%gctiog Yearbook.
ew York.. Colton Press Inc. :
ﬁgvertising and Pub;ish1¥g Pro%%ction Yearbook.
ew York.. Colton Press Inc. .
Ad;ertisers' Pocket Disrv(esnnusal) London..Shipping
World Ltd.
ﬁgvertisers' Rate Book.. Chesman, Nelson and Company.
€W YOrkK.. e Company.

Aspley, J.C. Dartne%l Direct Advertising Guide.. 1929 ed.
Chicego, New York.. rine orporation. o
Mailing List Handbook and Direct Advertis-
ing Guide.. 1931 ed. Chicago, New York..
Dartnell Corporation. 1931.

Collier, R. Robert Collier Letter Book. New York,
London.. McGraw-Hill Book Co. Inc. 1931.

Third Edition of Same.. 1937.

Complete Directory of Country Newspaper Rates. New York..
erican Press Association. 1936 ang 1937.
Critchfield Digest of Merchandizing and Advertisi
or on. cago.. criuvchfield and Company. 931.
Frerk, C.W. Advertisiﬁ§ Dictionary of Advertising,
t esmen erminology. ew York,

ondon, Paris.. G.E. echer 0. 9.




&

Freshwater, G.J. and Bastien, A. Pitman's Dictionary
of ggvertiging and Print%ng. New York, Toronto,
ondon.. . man shing Corp. 1930.

Hell,S.R. Agvertiﬁiﬁg ﬂgﬂ%boog (second edition)

New York, London.. raw-H ook Company Inc. 1930.

ébofﬁt Qiﬁecterz of e%eriggn Publishingland Advertising

es. ew York.. Ibora rectory Corp. .
St%ndag% égvertisinﬁ Register April %937. New York..
ational Register shing Corp.

DIRECT
Hiihton, A.H. Direct é%vertising and the Printer.
Chlcago.. Graphic Aris shing Corp. .
Hogle, " P A Direct egvertisinﬁ. Scranton, Penn.
International Textboo o. . :
Mac Farlsne,C.A. Principles and Practice of Direct
Advertising. HamiIton, 8510.. Beckett Paper Co.
Ramsay, R.E. Effective Direct Q%vertisigg. New York,
London.. D.Appleton Company.

ECONOMICS
Carpenter, C.E. Dollers and Sense. Garden City,
New York.. Doubleday,Doran and Company Inc. 1928.
Carr, L. ggegonggicg of Advertising. London..
Wishart and Company. ¥
Falk, A.T. Dogg Advertising %gz Its Own Bills .
New York.. Advertis ederation of America.. Bureau
of Resgearch and Education. 1931.
Gerdner, E.H. Economics o% Advertising. Madison,
Wis. The Author. niversity o sconsin. 1927.
Haase, A.E. e%vertigigg Approprigtion. New York,
Harper and Brothers. .
Lyon, L.S. %W%;M. Washington, D.C.
Brookings Institute.
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Rosewater, V. Economics of ve ing. New York..
Avondale Press.

Slomanson, A.J. Se%%iﬁ§ agg ngigg Advertising Spsce,
New York.. Lloyd Publishing Co.

Taylor, F.W. EcogomicE of A%vert;sing. London..
George Allen an nwin u .

vaughn, F.L. Market vertising-- Economic
pgn;glgg} Princeton, rinceton Unlversity
ress. 928.
FOREIGN

Eldrige

F.R. Advertisi%ﬁ and Seéligg Abrosd.
New Ybrﬁ.. Hagrper and Brothers. 5
Hart, C.S. Foreign égvertigigg Methods . New York..
De_Bower Publishing Co,. . ‘

HISTORY
Presbreg F.S. H16t0§¥ ggg Deve;ogmegt of Advertising.
Gerden Ity, N.Y. oubleday, ran an ompany Ine.
1929. ,
Rivers, H.W. cient Adverti nd licity.
Chicago, Ill. . Kroch and Company. .

Washburn, R.C. ife Time of dig E. Pinkham.
Putnam snd Sons.. New York.

HOTELS

Dahl, J.0O. Selling Public Hospitality. New York..
Harper and Brothers. *

Madden, C. Advertising Hotels Chicago.. Hotel
Monthly; John y Inc. .

Lindemgn, S.0. Genera;s Go To War ( refrigeration)
Greensboro, N.C. usiness Publications Co. 1930

Lockwood, R.B. %%dgstria% Advertising 00§¥. New York,
London.. McGraw- ook Company Inc.
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Remsay, R.E. Effective House Or s. New York,
London.. D. Appleton Co.

Rucker, A.W. ggnteg-- A ﬁgrggtick for %%dgstr1§1

fgve:tislng ambr e ,Mass. niverslity Staifl.

Webster, F.U. Trends in Industrisl Saieg Promotion

%gg ﬁgvertisinﬁ. ew York.. American nagemen
gssoclation. 9

30

LAW and ETHICS
Abbott, J.S. False Agvert%si%g. Weshington, D.C.
Institute of Margarine ufacturers. 1928
Adams, J.R. More Power to Advertising. New York..
Harper and Brothers.

Chepmen, C. o) vert . New York.. Harper
and Brothers.

Harding, T.S. Populsr Prectice of Fraud. New York,
Boston, London etc. ongmans, Green and Company. 19§5.
Kenner, H.J. Fight for Truth in Advertising. New York
Round Table Press Cs .

Ling-Mgllison, E. Law Be;gtigg to e%vertisigé.

New York, Toronto, London.. man shing Corp.

1931.

Moore, F.S. Legal Erotgction of Goodwill. New York..
Ronald Press Company. .

Northwestern University, School of Commerce.. William
A. Vawter Foundation on Business Ethics. Ethical

Problems of Modern %dvertig;gg. New York.. Ronsld
ress company. : :

LIBRARY

Coons, M.N. (ed.) 124 Succe%sful Ide%s for Library
Publicity. Chicago.. Folle shing Company.
1936.

Lyle, G.R. College Libggrz Publicity. Boston..

F.W. Faxton Company. s

Werd, G.O. Publicity for Public ibraries. New York..
H.W. Wilson Company. . :
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MAIL

Baerslag, Karl. %obbesg by Meil. New York..
Farrar and Rhinhart. '
- Bartholomew, R. Short Qou§sg 08 Direct M%il.

New York.. Publishers rinting Company. 8
Crippen, J.K. Successful Direct %gil Methods.
New York, London..NMc Graw- ook Compeny Inc. 1936.
Dennett, H, nixﬁg&Tmallfaa_en&énlns_gfﬁ_xng_ﬂgﬁall
%%%%%Iﬁ New York, Toronto, London.. men

v
shing Corpor&tion. 1952.

MEDIA
Agnew, H.E, egvertigi%g Medi%-- How to Weigh and
Meagure. New York..D. Van Nosgtrand gompany. 1932.
Eley, H.W. Agvertlgigg Media. London, Toronto, etc.
Butterworth and Company . 1938,

Hedges, J.E. Advertising oﬁ E@bricgted gartg N
ﬁogagmer %&gi&. wrence, sas. niversity of
sas.

NEWSPAPER
ADVERTISING

Barnhart, T.F. w§ek%¥ News er ement.
New York: London. .EﬁpIe%on Company. 1936.

Holland, G.V. Selli News er vertising.

Los Angeles.. The Author, #
Thompson, W.A. king Millions Buy. New York..
Welter Drey Publishers. 4

IZATIO G
Associstion of Netional Advertisers... Qrg%nization
end eration of the vertisi Department.
New gorE.. The IssocIa%Ion. - O
cox, R.H. Routine of the égvertlsini Eepggtment.
New York, Toronto, London.. man Fu shing Corp.

1933,
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POSTERS
Jenson, E.M. Show Car d Poster Tec e. Provo,
Utah... Brigham Young University Press. ¢
- Ksuffer, E.M. eum of Mode t. London.. George
Allen and Unwin. . :

Mercer, F.A. and Gaunt, W. Posters and Publicity.
New York.. W.E. Rudge. 1929.

New York Museum of Modern Art. Posters by Cassandre.
London.. George Allen and Unwin. 1833.

Raffe, W.G. zogte§ Design Pelham, N.Y. Bridgeman
Publishers Inc. : \

Richmond, L.(ed.) Technicue of the,PoEter. New York,
Toronto, Kings Square,London.. man ishing
Corp. 1933,

Rogers, W.S:« Poster Designing.  New York, Toronto,
London.. Pitman gﬁBIIsﬁIng %orp. 1934.

PRESS AGENTS and PUBLICITY
Jones, J.P. §¥g}%e Ee;ﬁt;ong. Pub%ic zoiicf, and
C erc Public ew York.. Commercisa ews
orporstion. v

Loizegux, M.D. Publicity Primer New York.. H.W.
Wilson Co. 1937.

Mayer, R.C. How_to blicit New York..
Harper and Brothers. s

Modern Publicit% xpgﬁbook
ew York.. W.E. Rudge.

1930«31 New York.. W.E. Rudge

1933-34 and 1934-35 London, New York..
Studio Publications.

1935-36 London, New York.. Studio Publicetions
1936-37 London, New York.. Studio Publications
1937-38 London, New York.. Studio Publications

Washburn, c. gfggg_ggggggg. New York.. Netional
Library Press. .

Wright, M. How to Get Pub}écitx. New York, London..
McGraw-Hill Boo ompany . .
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PRODUCTION

Aumueller, F.A. Mechanics of Advertising. Milwaukee. .
Cramere Krasselt Company .

- Dippy, A.W. Agvertiﬁiné Production Methods. New York,
London.. McGraw- 00 ompany .

Greer, C.R. vertisi Its Mechanical Production.
New York.. T.Y. Crowe ompany. o

PROMOTION
Alderson, W. ve t for Communit romotion.
Washington, D.C. e ates Government Printing
Office. 1928.

Mowry, D.E. Qutdoor Community Agvert%s%ng. Madison,
Wisconsin. Assoclation of Commerce. .

Smith, R.R. Publlgher%' Agvgrtisigg, London, .
Consteble and Company . P

- PSYCHOLOGY .
Braddock, A.P. lied Psycholo r Advertisers.
London, foronto.. utterworth an ompany. 5
ggzchologz and e%vertigigs .d éondon,
oronto, €etcC. erwor an ompany,
Ltd, 1932. |
Burtt, H.E. §§zcno&o§g of Advertising. Boston..
Houghton Mifflin. .
Kitson, H.D. ) of the Psychology
tp S s z onaon. .

PPiNnco! ompany.'--—

Link, H.C. Qgg szcholo§§ of Selling and Advertising.
New York.. MacMlllan. p

Lucas, D.B. and Benson, C.E. Psychology for Advertisers.
New York.. Harper and Brothers. *930. RAG it

Poffenberger, A.T. chology in Advertisi (2nd ed.)
?gw Yorké Kings Square-London. cGraw- ook Co.
c.

Rheinstrom, C. Psychi the 8. New York..Covici-
Friede . 1929. : ;
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" Ross, F.J. Some zgndament%;s of f%sociation 5%vertisigg |
%sggggn:g& ew York.. er, Sm an oss Inc.

Scott, W.D. ngcholﬁgﬁ of #gvert%ging, (rev.ed.)

‘New York, Toronto... Dodd, Mead and Company. 1931.

Ry

rkets

American Associstion of Advertisin Agencies. Market

%ﬁd Newgp%per Stgtistécs for 108 cit;eg. New York..
e soclation. 3

Association of National Advertisers. Rate and
st f 229 Class, Tre

Circulation.
Pub ations f

Bérton L.M. St erice rkets, 1930-31

in% 1951-3g. Cﬁfcago., ﬁ%jor EErﬁeE %ewspapers Inc.

Borden, N.H. (and others) Test of ghe Consumer Jury
thod of vert ment oston.. Harvar

niversity.. Bureau o siness Research. 1935.

Caples, J. 'Tegtlgg Agvestisigg Methods. New York,.
Herper and Brothers. :

Pirth, T.E. Test%%g Advertisements. New York,
London.. McGraw- 00 ompany Inc. 1934.
Fitzgerald Advertising Agency. Sgrve¥ 05 Southern
Markets. New Orleans.. The Agency. .

Modern Magazines.(Market Research Dept.)

Begins at $20. New York.. Modern Magazines. 36 .
Rudolph, H.J. F lion uirie rom ine

f%vertigigg, ew York.. Columbla Unlversity Press.
Simmat, R. Mar%et Research., New York, Toronto,
London.. Pitman Pu shing Corp. 1931.

Starch, D. (compiler) lysis of 5,000,000
Inquiries. Cambridge, g8. e or. 1930,

RADIO

vert enc 00K t io. New York,London..
D. Appleton Company.
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Arnold, F.A. Broagcggt Advertising. New York..
John Wiley and Sons lInc. .
P i Campaign of Broadcast
vertis ew York.. National
roadcas ystem.

Brogdcasting and Broadcast Advertisin ;.1937 earbook.
ngton, D.C. roadcasting Pu shers e

Dunlep, O.E. Advertising By Radio . New York..
Ronald Press Co. .

o 1 dvertisi New York.. Harper
an ro ers.

Firth, I.E. and Erskine
New York.. Macauley. é4

Goode, K.M., What About Redio? New York.. Harper

and Brothers. .

Hettinger, H.S. Decade of Radio Advertising. Chicago..

University of Chicago Press.

Hett1n§er, H.S. and Neff, W.J. Practical Redio
Advertising. bty o e i s A o8 .

Lumley, F.H. Measurement In Redio. Columbus, Ohio..
Chio State University. 1934. :

Metropolitan Life Insurance COmp . Policy Holders
Service Bureau. Radio as e§ Advertising Mhdium.
New York.. The Company. v

National Broadcasting Company. Broadcast Advertising.
New York.. the Company. 1929-30.

eal Broadcast vertisi
ew YOrkK.. e Company. :

Little Books on Broadcasting. New York..
The Company. 1935.
Spaeth, F.W. (compiler) Eﬁg;o Broadcagtig% Mgnua%.
New York.. National Retail Drygoods Assoclatlion. K3 ]
Survey. . gitish %gdio Publicity, 1934. London..
British Da ervice. p

ESTATE, F E CE

Durham, R.F. [Financial Advertising in 1929. New York..
Bankers Publishing Company.

Gateway to Radio
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Financial Advertising Association-- Ezgcg§%%ggs of
the Twenty-first ual Convention. Nashv e, lenn.
Sept. Iﬂ-¥3, 1936. %ﬁIcago.. The Association. 1937

Financisl Advertising Associstion-- Proceedings of
e enty-seco Conventio yracuse, N.Y.
Sept. 13-16, 1937. cago.. e Associstion. 1938.

Herrold, L.D. Advertisigé Real Esteate. New York,
London.. McGraw- 00 gL Inci i ;

Parish, C. vertisi Re Estate. New York..
Parry,C.L. Insurﬁnce Tg%%e Press Advertising Columbus,
Bhio. Ohio S e Unlversity.

¢ SALESMANSHIP

Casson, H.N, Ads and Sales. London.. Efficiency
Megezine. 1929.

Collins, Kenneth. Retiil Sellinz and the New Order.
New YOrﬁ.. Greenberg. p

Gauss, C.A. and Wightman, L.I. §%les and Advertising,
Chicago, Ill. American Technologica oclety. .
Giles, R. Sasles Expansion Question Book. New York..
Harper and Brothers. i

Ho ton, H.W. 3 shi Advertisin New
York, Chicago, Boston.. Gregg shing Company. 1930,

Larrabee, C.B. and Mark, W.H. (eds) Check Lists
0 dverﬁ si Selli Merchandizi gsentials.
ew York, London.. McGraw- 00 ompany Inc. o1 a

National Industrial Advertising Association.. Visusl

;Eegenggtio% for I%dustrial Sglesmgn. Chicago..
e soclation. g

Ramsay, R*E. Simplified Selling. New York.. the
Author. 1931.

Wilson, S.K. Winnigﬁ and Holdiﬁg in A%Vertising
and Selling., New York.. Devine £ .
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CH : co ES.
American College Publicity Association.
Proceedings ..glgtgenth Annugl
Convention. venston . orthwestern
niversity. The Association. 1935
Proceedings.. Seventeenth ug
Convegt% on. sbur, enn,
nivers of Pittsburgh. The
Associabion. 1936.
Pub%icit* Problems . Evanston, Ill.
orthwestern University. The

Association. 1937.

Parley, B.M. = School Publiclty. Palo Alto, California..
stanford University Press. I§§4.

Ggrlin, R.E. Stu of Educatio Publicity in Texas
Newspapers. Austin, Texas.. University oI Texas. 0.

Hoffman

U.N. Student Neg;ggger egvertisigg, Tacoma,
washingﬁon.. Laural Bookcraft. . :

Hyde, M.W. Standards for blicity Pro ms in State
Supported Colleges niversities ew York..
eachers Colleges, Columbus Unlversity. 1931.

Kluckholm, H.N. and Peterson, E.T. Newsgaper Publicity
fo§ the Public Schools of Iowa. Iowa y, lowa..
niversity of lowa. .

Schneller, F.A. and Hamilton, R. V. é%vertisigg
the High &chool Jour Iowa y, lowa..
ress. .

Stark, S.E. How Schools Use Advertising Material.
New York.. Assoclatlon o atliona vertlisers c. 1930,

Woodward, H. Thro Wi to Schools a
Colleges. New York.. Harper and Brothers. p

SHOW C ISP >
Bell, S. Modern Ticket and S riting. London..
William Foulsham an ompany. . 4
Atkinson, G.H. ﬂm_&g}g_ﬂg&_%_t_&%g. Chicago, Ill.
Frederick J. Drake and Company 1
Blair, L.E. Princ es Practice of Show Car
Writing. New York, London.. McGraw ook Company

Inc. 1937
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B] ord Pre t London. 1931.

Window Display for: Outfitters and
Tailors, Drapery Trades, Footwear,
Furnishing Trade, Grocery, Hardware.

Bond, E. Showcard %gxout and Pesign . = London..
Blandford Press. 4
Casson, H.N. T¥e;ve Tigs on Window Displgy. London..
Efficiency Magazine. 2

Wi%gow Qisglﬂg'gpove Al). . Londen..

clency gazine. #

Down, H.A. Art of Wigdow gisglaz. New York, Toronto,
London.. Pitman shing Corp. 931.
Ellison, C. z%¥ggm§gtg;% of !égdog 5132%8§. Scranton,
Penn. Internationa extboo ompany . .
Faf}ar, G.P. Advertising Digg;a¥.' Scranton, Penn.
International Textboo ompany. 937.
Gibbings, A.H. and Bailey, R.L. Ehog Card Writing -
and Design. London.. C.Crosby Lockwood an ompany. 1931.
Gross, M. g%a;er Disg%8§ Advertising.  New York.. '
Ronald Press Company. 5
Harman, R. How to Hgke }pur Wingows Sell More Goods,
London.. Efficliency gazine. .
Hunter, A.H. Professioggl Ticket Writinm. London. .
Blandford Press . .

Kelley, T. implified Show Cerd Writing for Beginners.
" Cincinnati.. gns o e Times shing Corp. o
Kirsch, C.W. How to Drape Your Windows. Milwaukee..
Caspar, Krieger, ry Company. .

Knights, C.C. M Through the Windows. New
York, Toronto, London.. man shing Corp. 1931.
Leahy, W.H. Window Display for Profit. New York..
Harper and Brothers. L

Lewis, N. Samples, Demonstrations and Packaging.
New York.. Ronald Press. 1928.

Percy, €. Window Dis : vertis . John Day
Company, Inc. ew YOorke. .

Window Disp;gg for the Chemist. London.. Blandford
Press i Oe
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Close, K.R. How to Write Prize-Wiggigg Contest Slogans.
Coral Gables, orida.. ose Contes ervice. Do
Dutcher, L. Compiled 5!555 Regult Producing Aﬁvertisigg
and Selling Phrgses. adelphila.. wey an ns.
Spofforth, W. Slogans. St.Paul, Minn. Slogans 1928.
Todoroff, A. 5EOOO Food Selling Phrases. Chicago..
Grocery Trade Pu shing House. .

TYPOGRAPHY
Arnold, A.C. and Powers, R.H. vertising Type
Combinstions. Detroit.. Dragon Press. .
DelLopatecki, %dvertisigg 8§§out and Typography.
New York.. Rons ress. M
Ehrlich, F. New Typography and Modern Lavout. New York..
Frederick A. Stokes Company. . ; i
Fgrmer, C.D. Practical Typography a Co riting.
New York, Toronto, London.. man Pu shing Corp.

1931.

Goudy, F.W. es of the Past, Type Revivals, With

A Few Words on e Deslgn 1n General. yracuse, N.Y.

yracuse University. 3

Hardin , H.L. Advertisi Typography and Modern

Leyouts. New York.. The %ufﬁor. ESE%.

Jackson, H.E. 26 Legg Solgierg. Palo Alto, Calif.

Standford University Press. Te

Longyear, W. Dictionary gf Modern Tﬁpe Faces and

Lettering, Toronto.. Bridgemen an cLeo Ce 937.

Ludlow Tygoiraph Company. News er Experience With

Ludlow. hicago.. Ludlow. %928. g

McMurtrie, D.C. vertisi May Be Modern-- d Still

Be Readgbie. Chicago.. Ludlow. i ‘
Future of Advertising Composition. Chicago..
yncourt Press.

Modern Typograph out. London..
rary Press. .
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Mc Murtrie, D.C. Se;ectégg the Right Type For Your
Advertising. Chicago,. Eyncourt Press.

Meynell, F, ngog;gghi of Newspaper Advertisements.
London.. Ernest Benn Ltd. .

New York Timeé. egvertigigg Qgggrg%egt Type Book.
New York.. New Yor mes Company. .

Siegfried, L.B. Typographic D i vertising.
Washington,D.C. Ungﬁea 8§pofﬁe%ae of Kﬁerica. %550.
Stanley, T.B. ¥ggua1 of A%vertising Typography.

New York.. Prentice- . .

VOCATION
(Biography, Careers etc.)

Crgwford, W.S. How To Succeed in Advertising. London..
Cosmopol{tan Press. Ltd. . ,

Frederick, J.G. (ed.) Mgsters of Advertising.

New York.. Business Bourse. h , :
Hopkins, Claude C. M¥ %1fe In Advertising. New York..
Harper and Brothers. rev. ‘

James, A. (ed.) Careers in Advertising. New York..
Macmillan. 1934 (reissue) ‘

Woolley, E.M. VWriting for ?eg; Mogeﬁ.. Adventures o

%g e%t or in nger S 85@ asslac, N.J. war ¢

oolley Associates. .

SCE S
Advertising Federation of America.. Bureau of Research
and Education. Little ngpterg on Advertising.
New York.. The Federation. :
Agnew, H.E. and Anderson, F.H.(compilers) Books

vertising, Business and Commercial E 4
e i ew York.. Natlional Assoclation of

eachers o éketing and Advertising. -1930.

new, H.E. and Hotchkiss, G.B. dvertising Principles.
(Modern Business Text..Vol. 7) New York.. %Iexanaer

Hamilton Institute. 1937.

new, H.E. (and others) OQutlines of Marketing.
ﬁ%w York, London. McGraw-HIIT Booﬁ Company Inc. 1936.



29

Allison, J.M. Second Essays on Advertising. London..
Ernest Benn Ltd. . '

Audit Bureau of Circulastion. Scientific Space
Selection. Chicago.. The Bureau. o

Ayer, N.W. . In Behg%f of Advertising. Philadelphia..
N.W. Ayer and Son. .

Azoy, A.C. A Primer of edvertisigg. New York, London..
Harper and Brothers. . :
Ballyhoo(periodical) Book of Bsllyhoo. New York..
Simon and Schuster Inc. ‘

Baster, A.S. Advertising Reconsidered. New York..
Alfred H. King. - :

Batte
of &

Borden, N.H. Problems in Advertising. New York,
London.. McGraw- ook Company Inc. 1932.
Bosschart, A.A. Theory of Advertising. New York..
Van Riemsdyck Book Serv¥ce. 1934,

Bowman, N.B. Advertising Principles. Philadelphis..
Temple University.. The Author. EgZI.

Brewster, A.J. and Palmer, H.H. Introduction To
égvertigigg. New York, London.. McGraw-Hill Book
ompany Inc. - 1935.

Bruno, H.A. and Blythe, R.R. Modern Torchbearers.
New York.. H.A. Bruno(privately printe

Buck, G. Cost of Confusion. Chicago.. Glen Buck
Company. 1929.

g%gt's t%e Matter With %dvertisigg? Chicago..
en Buck Company. .

Calkins, E.E. Advertisin Chicago.. American Library
Association. 1929. :

Business the Civilizer. Boston.. Little,
rown an ompany. 28.
Caples, John. Advertising for Immediate s%leg. New
York and London.. Harper an rothers. <
Advertisi Ideas. London, New York..
McGraw-HI%% Book Company Imc. 1938.

n, H.A.(and others)
: of Writing wit




20.

Casson, H.N. Better égvertigggg. Cambridge, Mass.
University Staff. . '

Complete Advertising Course. London.. Efficiency

gazline. g
How To Maske ggvertigigg Pgy. London..
clency Magazine.

Chapman, C. Ho¥ Advertisements Defeat Their Own Ends.
New York.. Prentices < R
Cherington, P.T. The CO%Bumer Looks At Advertising.
New York.. Harper an rothers. y’

Cllgégago Tribune. Book of Facts. The Tribune.. Chicago.

clggses og Agvertiginé. Scranton, Penn. International
extbook Company. :

Cole, G.D. (and others) 1Is Agv%rtisigﬁ Today % Burden
Or g Boon? London.. New Advertisers' Press. .
Collins, K. Road to Gobd Advertising. New York..
Greenberg. 1932. :

Confessions of a Copywriter. Chicago.. Dartnell Corp.

Crow, C. Four Hundred Million Customers . New York..
Harper and Brothers. j

Darwin, B.R. Dickens Advertiser. New York..
Macmillan. 1930,
Detroit University.. Bureau of Business Research.

%Svertisigg Mgn of Detroit. New York.. The Bureau.
Dickinson,H.W. Crying Our Wares. New York.. H
John Day Company In€. %929.
g:imer of Promotion. New York.. John Day
ompany lnc.
Durstine, R.S* This A%vertisigg Business. New York..
C. Scribner and Sons. . |
Dygert, W.B. verti Principles and Practice.
New York, Boston, London etc. ongmans, Green:

Company. 1936

Falk, A.T. Short Talks on ;gvertising. New York..
Advertising Federatlon 0 erica. 3-34,
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Frary, I.T. Muse%m lMeuberehip and Publicity.
Washington, D.C. erican Assocliation o seums.
1935.
Goode, K.M. How To Write Advertising, New York,
Boston, London etc. ongmans, Green and Company 1936.
Modern ﬁdvertisigg (revised ed) New
ork.. Blue on Books Inc. 1937. ‘
%odern Advertising Mgkes Money. New York..
rper and Brothers. .
Goode, K.M. and Ksufman, M.L. Showmanship in Business.
New York.. Harper and Brothers. ¥ :

Goode, K.M. and Powel, H.W. bout vertising?
New York.. Harper and Brothers. ¢

Goode, K.M. and Rheinstrom, C. More Profits Fro
Agverﬁising. New York.. Harper and Brothers. Iggl.

Greer, C.R. ﬂgagboa% of Advertising fgg Printing.
New York.. Tudor shing Company. .
Gundlach, E.T. Factg %ng Fet%§§eg in edvertising.'
Chicago.. Consoli € 00 u shers Inc. p

Hall, S.R. It is To Laugh, Easton, Penn. The Author.

1934. |
gagggement of Gegeg%l Cg%¥gign§.
crenton, Penn. nternationa extbook

Company. 1929.

Hanlon, W. Breaki Into Advertising. New York..
National Library Press. 1940.

Harding, T.S. oy of Igno Ce. Néw York.. William
Godwin Inc. 1932.

Hanford, Mabel P. Agvertisig§ gﬁg Selling Through
nginess Publicgtions, ew YOrkK.. rper an rothers.

Hawley, R. and Zabin, J.B. Understandigg Advertising.
New York, Chicago, Boston. Gregg shing Company.
1931. » ‘
Hendricks, B.L. and Waugh, H. Cg%r%ef Chick Lewis
Presents Ehe Encyclopedia of Explo on. ew York..
Showman's Trade ﬁevIew. 1937 TR

Hess, H.W. Advertising--Its Economics, Philoso
T cago.. J.B. pprincott

and echni%ue. adelpnla, w
ompany. 1.
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Hotchkiss, G.B. Advertising Cop*(revised ed.)
New York.. Harper an rothers. 936.

Qutline of Advertising. New York..

c an. %

Howard, K.S. How To Write Advertisements. New York,
London.. McGraw- 00 ompany lInc. .
Hubbard, E. gdvertisigg and %dvertisementg. Egst
Aurora, N.Y. oycroiters. .

Hughes, E.OQ. Qutline of Advertisimg. London..
Chapman and Hgl . .

Journgl of Commerce of New York. Accomplishment
of Advertising. New York.. The Journal. 1930.
Kallet, A. Counterfeit-- Not Your Mone But What
It Buys. New York.. Vanguard Press Inc. 1940.

King, H.F. Practicel vertising-- Its Principles
‘its Function in the _ ondon. .

Kitson, H.D. Scientific Advertising. New York..
Codex Book Company. .

Kleppner, O. vertising Procedure. (rev. Ed.)
New York.. Prentice-Hall. .

Knight, A.A. Common Sense Advertising. London..
T. Werner Laurie E%H. 1929.

Landry, S.0. ﬂgrnessing the Power of the Press.

New Orleans.. E.S. Upton nting Company. .

Lene, F.B. A%vertigigg Administrations. London..
Butterworth and Company. . A

Leavis, F.A. and Thompson, D. Culture and Environment.
London.. Chatto and Windus. 1935.

Lucas, M.J. Advertisigg Methods for gou¥g Peogle.
Philaedelphia, Boston etc. American Dapuls cation
Society. 19%0.

Michigan University.. School of Business Administration,

Problems_in Advertising. AnnArbor ,Mich. The University.
Miller, C.E. How To Write Advertisements. London..
Hutchinson and Company. . .



23.

Miller, G.L. eeSOQ Glim, e%vertising Fundeamentalist.
New York.. Prentice- . ¢

Ngether, C.A. fgvegtlsigg To _Women. New York..
Prentice-Hall. &

Nixon, H.K. ciples of Advertising. London,
‘New York.. McGraw- ook Company Inc. 1937.

O'Dea, M. Prefﬁce to A%vertisigg. New York,

London.. McGraw- 00K Company Inc. 1937.

Page =-Davis School of Advertising How To Win Succes
n Advertising. Chicago.. Th chool, 1931.

Pelmer, R. and Alpher, I.M. ﬁogooo,ooo Guineg Pig

Children. New York.. Vanguar ress. i

Palmer, B.B. Paying Through the Teeth. New York..

Vanguard Press nc. .

Phillips, M.C. and Schlink, F.J. nlggg¥gglggl

Consumers New York.. John Day Company Inc. 934.

Riegel, E.C. Main Street Follies. New York.. Riegel -
Corp. 1928.

Rorty, J. our %ﬁster's Voice. New York.. John Day
Company Inc. .

Rosenbloom, J. Ballyhoo, Bargeins and Bsnners.

New York.. Empire gﬁﬁ%IsHing Company. Iggl.

?8%3’ M, Medical Advertising. Julius Rosenwald PFund.

Rowse, E.J. and Fish, L.J. Fundamentals of Advertising.
Cincinnati, New York Chicago.. South Western Publishing
Compeny. 1937. (third ed.)

{ds, G.S. Br ss Tacks. London.. Ivor Nicholson and
son Ltd.

Ruthrauff and Ryan(agenci 18 Shorts on Advertising.
New York.. The Agency. 1931.

Sandage, C.H. Advertising. Chicago.. Business
Publicaiions Inc. .

Simmat, R. Principles end Prectice of Advertis
New York Toronto, London.. man shing Corporation.

1935. |
Steel, T.C. (ed) Prose of Persugsion. -----====<- 1931.
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MARQUETTE UNIVERSITY
LIBRARY

Stoddart Giegt %?kerg of America. New York..
General 6utdoor vertising Company. 1929. TL60N
Sullivan, J. Truth About %%vertising. New York..
American Mansgement Association. . ;

Tinsman, R. vertisi eople and Copy Slsnts.
New York.. Buslness Bourse. .

Tinkheam, J.R. bunkment of Advertisement and
rgsperitg, New York.. Prosper Book Compeany. 1930

Tovey, P. and Smith, H.L. grbsgegt%%ei. (second ed.)
?gleork Toronto, iondon.. man shing Corp.

Trimble, W.E. Introduction to ﬁ%vertising. New York,
Toronto, London.. man Pitman shing Corp. 1932.
Updegraff, R.R. géttle Libr%rﬁ of Self-Starters.

New York, London.. McGraw- 00 ompany Inc, 1929.
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