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METHOD 

Rl838 

30 

The compiling of the Advertising books herein included 

was done completely through the use of the Cumulative 

Book Index of the United States found in the Milwaukee 

Public Library. This index is issued monthly and is 

bound into yearly catalogues • . The title, author, date 

and publisher of any given book is listed under the 

category of Advertising. After that subject has been 

exhausted, the user proceeds to allied Advertising 

subjects such as Commercial Art, Typography, Radio etc. 

The place of publication is to be found at the back 

of each catalogue listed alphabetically according to 

the name of the publishing house. 

This thesis was organized on white cards in alphabetical 

order according to the last names of the authors or 

the compiler-- if no author was accredited with the 

publication. After the ten years, from 1928 to 1938 

had been completely exhausted, the cards were broken 

down into subjects as found in the index of the thesis. 

PURPOSE. 
The purpose of this thesis is simply to provide the 

faculty and students of the College of Journalism 

with an easily accessible file for reference work 

in the field of Advertising. It was compiled with 

the intention that those persons especially interested 

in advertising developments, would have an index of 

all the material that has been written in the last 



ten years in that and allied fields. Since there is 

no other complete listing of Advertising books including 

such subjects as radio, typography, publicity etc. 

readily available in compact form, it is hoped that 

this thesis can be used as a convenient reference 

catalogue. 
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Washburn, R.C. Life ~nd Times of Lydia E. Pinkham. 
Putnam and Sons •• New ork. 1931. 

HOTELS 
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cox, R.H. Routine of the Advert1sinhfepartment. 
New York, Toronto, London •• Pitman Fu shing corp. 
1933. 



10. 

POSTERS 
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Smith, R.R. Publishers• Advertising. 
Constable and Company Ltd. 1930. 

London,. 

PSYCHOLOGY. 
Braddock~ A.P. A~plied Pstcholog~ tor Advertisers. 
London, Toronto •• utterwor hand ompany • . 1932. 

~sychology and d4vertising. London, 
oronto, etc. tterworth and Company, 

Ltd. 1932. 

Burtt, H.E. rsycholo~y of Advertising, Boston •• 
. Houghton Miffl n. l93 • 

Ki ology 
on •• 

Link, H.C. N!! Psycholoff of Selling and Advertising. 
New York •• V.acM 11an. 19 • 
Lucas, D.B. and Benson, C.E. Psichology for Advertisers. 
New York •• Harper and Brothers. 930. 

Poffenberger, A.T. Pstchology in Advertisifo (2nd ed.) 
New York~ Kings Square- ondon. McGraw-Hill ook Co. 
Inc. 19~0. · 

Rheinstroml c. Psyching the Ads. 
Friede. 929. 

New York •. Covici-



Ross, F.J. 
Pr~~edure. 19 • 

12. 

Some Fundament!ls of ffsociation 'ivertisipg 
New York •• Fu! er, Sm hand Ross nc. 

Scott, W.D. Pfychologa of Advertising. (rev.ed.) 
New York, Toron o ••. Do d, Mead and company. 1931. 

RIEffiH ( res) 

American Association of Advertising .Agencies. Market 
and Newspfper Statistics for 108 cities. New York •• 
The Assoc ation. 1 33. · 

Association of National Advertisers. Rate and 
Circulation. Stud~ of 2~9 Cl~s, Trade ~¥d Technical 
~blieafions for 1 29-19 3. e Xssocia on •• New 

ork. 934. 
7 

Barton~ L.M. rkets 1930-31 
and 19~1-32. ewspapers c. 
1931. 

Borden, N.H. (and others) Test of the Consumer Jury 
Method of Ran~1ng AdverMsements~ Boston •• Harvard 
University •• ureau of siness esearch. 1935. 

Caples, J. ·Testing !.ivertising Methods. New York,. 
Harper and Brothers. 932. 

Firth, T.E. Testi~ Advertisements. New York, 
London •• McGraw-Hi! Book Company Inc. 1934. 

Fitzgerald Advertising Agency. Surve1 of Southern 
~rkets. New Orleans •. The Agency. 930. 

Modern Magazines.(Market Research Dept.) Buyi~ 
Begins at $20. New York •• Modern Ma.gazines.36. 

Rudolph, H.J. 
~vertising. 

36. 

Four Million In§uirief from Ma~azine 
New York •• Colum la On versityress. 

S1mmat, R. Mar~et Research. New York, Toronto, 
London •• Pitmanubllshing corp. 1931 • . 

starch D. (compiler) ~1Ys1s of 5,000,000 
Inouirles. cambridge, ss. The Author. 1930. 

RADIO 
Advert! sing Agency Looks At ,Radio. New York, London •• 
D. Appleton Company. 



Arnold! F.A. Broadcast Advertising. New York •• 
John W ley and Sons Inc. 1933. 

Dunlap, O.E. Advertising By Radio. New York •• 
Ronald Press co. 1929. 

13. 

Ra~io 1~Advertis1r New York •• Harper 
an Bro hers. 193 

Firth, I.E. and Erskine.t G. Gateway to Radio 
New York •• Mlcauley. 19~4 

Goode, K.M. What About Radio? New York •• Harper 
and irothers. l937. 
Hettinger, H.S. Decade of Radio Advertising. Chicago •• 
University of Chicago Press. 1933 
Hettinger, H.s. and Neff, W.J. Practical Radio 
Advertising. --~-----~--------~~----~--·---- 1g3a. 
Lumley, F.H. Measurement In Radio. 
Ohio State University. 1934. 

Columbus, Ohio •• 

Metropolitan Life Insurance Company. Policy Holders 
Service Bureau. Radio as~ Advertising Medium. 
New York •• The Company. 17J. . 

National Broadcasting Company. Broadcast Advertising. 
New York •• the Company. 1929-30. 

Hnma~ 1peal in Broadcast ~vertising. 
New or •• The company. 1 1. 
Little Books on Broadcasting. New York •• 
The company. 1930. 

Spaeth, F.W. (compiler) R~d1o Brosdcastin~ Manual. 
New York •• National Reta11rygoods Assocla ion. 1935. 

survey.. British Radio Publicity, 1934. · London •• 
British Ista Service. 1935. 

REAL ESTATE, FINANCE, INSURANCE, 

DJ.rham, R.F. Financial Advertising in 1929. New York •• 
Bankers Publishlng Company. 1930 
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Financial Advertising Association-- ~rocee~ings of 
the Twe~tf-first Annu~ Convention. ashvi ie, Tenn. 
Sept. l - 6, !936.lcago •• The Association. 1937 

Financial Advertising Association-- Proceedings of 
the Twe~t!-secon~ AnnM~t Convent~on, Syracuse, N.Y. 
Sept. 1 - 6, 193 .cago •• re Association. 1938. 

Herrold, L.D. Advertisi~ Real Estate. New York, 
London •• McGraw-Rill Book o. Inc. 1931. 

Parish~ c. Advertising Real -Estate. New York •• 
Prentice-Hall. 1930. 

Parry,C.L. Insurance Tr,de Preas Advertising Columbus, 
Bhio. Ohio State Univers ty. 1 30 

SALESMANSHIP ,. 

Cas_son, H.N. Ads and sales. London •• Efficiency 
Magazine. 1929. 

Collins.,~ Kenneth. Ret!il Selling and the New Order. 
New YorK •• Greenberg. 934. 

Gauss, C.A. and Wightman, L.I. Sales and Advertising. 
Chicago, Ill. American Technological Society. 1935. 

Giles~ R. Sales Expansion Question Book. New York •• 
Harper and Brothers. 1930. 

Houghton H.W. Salesma9ship ~n% Advertising. New 
York, Chicago, Boston. .reggu Iishlng company. 1930. 

Larrabee w.H. (eds) 
· of Adve 

ew Yor _ 37. 

National Industrial Advertising Association •• Visual 
Presentation for I¥dustrial Salesman. Chicago •• 
The Association. 933. 

Ramsay, R•E. Simplified Selling. 
Author. 1931. 

New York. • the 

Wilson, S.K. Winni~ and Hold~ in 'ivertislng 
and Selling. New Yor •• Devin. Ir. 930. 
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SCHOOLS and COLLEGES. 
American College Publicity Association. 

Proceedings ··i1xteenth Annual 
Convention.vanston !11. Northwestern 
Onlversi£y. The Association. 1935 

Proceedings •• ~eventeenth ffgual 
Conventton. ittsburgh, enn. 
univers ty of Pittsburgh. The 
Association. 1936. 

Pubt1c1t{ Problems. Evanston, Ill. 
Nor hwes ern university. The 
Association. 1937. 

Farley, B.M. School Publ1c1t!. Palo Alto, California •• 
Starulsrd University Press. 19 4. 

Ga.Flin, R.E. Stu~v of Educatio~l Publicit! in Texas 
N§wspapers. Aust n, Texas •• Onverslty ofexas. 1930. 

Hoff1Dan1 U .. N. Student Newf~a.per ~vertising. Tacoma, 
Washing~on •• Laural Bookcra • 19 • 

Hyde, M.W. Standards for Pubfic1ty Programs in state 
Supported Colleges and Unlvers ties. New York .• 
Teachers Colleges, Columbus University. 1931. 

Kluckholm, H.N. and Peterson, E.T. News~aper Publicity 
for the Public Schools of Iowa. Iowa ci y, Iowa •• 
University of Iowa. l93~. 

SchnellerL F.A. and Hamilton, R.V. ~vertising for 
the High ~~hool Journalist. Iowa ty, Iowa •• Clio 
Press. 19 8. 

stark, s.E. How School' Use Advertisinf Material. 
New York •• Association o National Adver isers Inc. 1930. 

Woodward, H. Thro~gh tf:n.v Windowfi to Schools aid 
Colleges. New ?or •• a.rper aria ro£here. 193. 

SHOW CARD, DEALER, WINDOW DISPLAY. 
Bell, s. Mo~ern T~c~et and srfR Writi~. 
William Foulsam anompany.. l93~ 

London •• 

Atkinson, G.H. Sign P81nt1ng ¥n to 'o!. Chicago, Ill. 
Frederick J. Drake andompanync. ~ 7. 

Blair, L.E. Pr1nc1ptes and P~ctiee of Show Card 
Wr1 ting. New York, ondon. • cGraw Hill Book company 
Inc. 1937 
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Blend!ord Press L.td, London. 1931. 

Window Display for: Outfitters and 
Tailors Drapery Trades, Footwear, 
Furnishing Trade, Grocery, Hardware. 

Bond, E. Showcard L~yout and Be sign • London •• 
Blandford Press. 193 • 

Casson, H.N~ rye1ve Ti~s on Window Display. London •• 
Efficiency Magaz ne. 19 1. 

W1~~ow Displfi Above All •• London •• 
Er cisneygazlne. 1934. 

Down, H.A.- Art of Window Display. New York, Toronto, 
London •• Pitman Piibiishlng corp. 1931. 

Ellison, c. Fundam~ntals of WBndow Bisp½e~· Scranton, 
Penn. Interna.tlona Textbooic ompany.1. 

,. 
Farrar, G.P. Advertising Displar• Scranton, Penn. 
International Textbook Company. 937. 

Gibbings, A.H. and Bailey, R.L. ~how Card Writing 
!11}.d Design. London •• c.crosby Loe wood and company. · 1931 • .. .. 
Gross, M. ngaler Dispf&~Advertising. 
Ronald Press · ompany. 6. 

New York •• 

Harman, R. How to Jtke tour Windows Sell More Goods, 
London •• Efficiency gaz ne. l93l. 

Hunter, A.H. Profession~l Ticket Writing, 
Blandford Press Ltd. l93. 

London •• 

Kelley, T. ~implified Show Card Writing for Beginners. 
·.Cincinnati. • lgns of the Times Publishing corp. 1934. 

Kirsch, c.w. How to Drape Your Windows. Milwaukee .• 
Caspar, Krieger, Dory Company. 1930. 

Knights, C.C. Moae Sal~f Thro~h the Windows. New 
York, Toronto, Lon on..trnanb!isfiing corp. 1931. 

Leahy, W.H. Window DisElaY for Profit. New York •• 
Harper and Brothers. 19 1. 
Lewis, N. Samples, Demonstrations and Packaging. 
New York •• Ronald Press. 1928. 

Percy, o. Window Dis~laY ffvert1sing. John Day 
company, Inc. New Yor. 1 a. 
Window Displt~ for the Chemi st. London •• Blandford 
Press Ltd. 35. 
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SLOGANS 
Close, K.R. How to Write Pr1ze-W1nn1re Contest Slogans. 
Coral Ge.bles, Florida •• Close contest ervice. 1935. 

Dutcher, L. Compiled 5!555 Reffult Producing Ai;ert1s1gg 
and Selling Phrases. Ph Iadelp ia •• Dewey ana kins. 
Spofforth, w. Slogans. St.Paul, Minn. Slogans 1928. 

Todoroff, A. 5booo Food Selling Phrases. Chicago •• 
Grocery Trade Pu lishing House. l937. 

TYPOGRAPHY 
Arnold, A.C. and Powers, R.H. ~vert1s1n~ Type 
Combination§. Detroit •• Dragon ress. 1 31. 
DeLopateckt, Advertising ~out and TyPography. 
New York •• Ronald Press. 1 . · 

Ehrlich, F. New T,vgography and Modern Layout. 
Frederick A. Stokes ompany. 1934. 

New York •• 

Farmer, C.D. Pract1c~l Typo~raphy an% Co£rnrit1ng. 
New York, Toronto, Lon on.. itman Pu ifs ng corp. 
1931. . 

Goudy, F.W. 1vals With 
A Few Wor yracuse, • • 
yracuse 

Hardin, H.L. Advert1s1ru Typogr!Bh~ and Modern 
Layouts. New York •• The uthor. 2. 

Jackson, H.E. · 26 Le'd Soldier~. Palo Alto, Calif. 
·standford University ress. 19 7. 

Longyear, w. Dictionary of Modern T~pe Faces and 
Lettering, Toronto •• Bridgeman andcteod Inc. 1937. 

Ludlow Typograph Company. News~aper Experience W1~4 
Ludlow. Chicago •• Ludlow. 192. 

McMurtrie, D.C. Advertisi~ May Be· Modern-- And Still 
Be Readable. Chicago •• Lu ow. 1928. · 

Future of Advert1s1~ Composition. 
Eyncourt Press. 19 . 

Chicago •• 

Modern T~pography eRd Layout. 
Library ress. 1 9. 

London •• 
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Mc Mlrtrie, D.C. Selectiruc the Right Type .For Your 
Advertising. Chicago,. Eyncourt Press. 1928 · 

Meynell, F. Ty~ografha of Newspaper Advertisements. 
London •• Ernest enn t . 1931. . · 

New York Times. ~dvertising Department Type Book. 
New York •• New Yor Times Company. 1930. 

Siegfried, L.B. Ty¥ogra¥h1c Defign in Advertisin~. 
Washington,D.C. Un ted ypotfie. ae of America. l 30. 

Stanley. T.B. Manual of Advertising Typography. 
New York •• Prentice-Rall. 1935. 

VOCATION 
(B~Ography, Careers etc.) 

g~~~;~~~!t:nsPres~~wcI8.sui§~5~ in Advertis1:gg. 

Frederick, J.G. (ed.) Masters of Advertising. 
New York •• Business Bourse. 1938. 

London •. 

Hopkins, Claude c. ~ Life In Advertising. 
Harper and Brothers. 936 (rev. Md.) 

New York •• 

James, A. (ed.) Careers in Advertising. 
Macmillan. 1934 (reissue) 

New Yor·k •• 

Woolley, E.M. Writing for Real Mone~ •• Adventures of fo fithor in 6dvertisin~. . Passlac, .J. Edward M. · 
oo ey Associates. 19 8. 

MISCELLANEOUS 
Advertising Federation of America •• Bureau of Research 
and Education. Little Chapters on Advertising. 
New York •• The Federation. 1932. 

Agnew, H.E. and Anderson, F.H.(compilers) Books 
rtisi 1 h, 
ng. e on of 

-==-ea::..:c~e~r=s~of°'1Karket1ng and Advertising. 1930. 

hgnew, H.E. and Hotchkiss., G.B. Advertising Princi-oles. 
(Modern Business Text •• Vol. 7) New York •• ~Alexander 
Hamilton Institute. 1937. 

Agnew, H.E. (and others) Outline§ of Marketing. 
New York, London. McGraw-Hill Book Company Inc. 1~56. 
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Allison, J.M. Second Essays on Advertising. London •• 
Ernest Benn Ltd. 1929. 
Audit Bureau of Circulation. Scientific Space 
Selection. Chicago •• The Bureau. 1937. 

Ayer, N.W. In Behalf of Advertising. Philadelphia •. 
N.W. Ayer and Son. 1929. 
Azoy, A.C. A Primer of ~dvertising. New York, London •• 
Harper and Brothers . 193. 

' ' 

Ballyhoo(periodical) Book o·f Ballyhoo. New York •• 
Simon ·and Schuster Inc. l93l. 

Baster, A.S. Advertising Reconsidered. New York •• 
Alfred H. King. 1935. 

Borden, N.H. Problems in Advertising. New York, 
London •• McGraw-Hill Book Company Irie. 1932. 

Bosschart, A.A. Theorr of Advertising. 
Van Riemsdyck Book Serv ce. 1934. 

New York • .-

Bowman, N.B. Advertising Pr1nc1£les. 
Temple University •. The Author. 931. 

Philadelphia .. 

Bfewster, .A.J. and Palmer, H.H . Introduction To 
~vertising. New York, London •• McGraw-Hill Book 

ompany Inc. • 1935. 

Bruno, H.A. and Blythe, R.R. Modern Torchbearers. 
New York •• H.A. Bruno(privately printed) 1928 
Buck, G. Cost of Confusion. Chicago •• Glen Buck 
Company. 1929. 

What's the Matter W1th!fdvert1s1ng? Chicago •• 
Glen Buck Company. I9 • 

Calkins, E.E. Advertising Chicago •• American Library 
Association. 1929. 

Business the Civilizer. Boston •• Little, 
Brown and Company. 1928. 

Caples, John. Advertising for Immediate S~les. 
York and London •• Harper and ~rothers. l93. 

Advert1s1~ Ideas. London, New York •• 
McGraw-HI Book Company Iac. 1938. 

New 
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Casson. H.N. Better ~vert1s1ng. Cambridge, Mass. 
University Start. 192. 

Complete Advertising Course. London •• Efficiency 
Magazine. l936. 
How To MakeJtdvertis1ng Pa.v. London •• 
Efficiency gazine. 

Chapman, c. How Advertisements Defeat Their Own Ends. 
Ne,w York •• Prentice.Hall. l93l. 

Cher1ngton, P.T. The Co~sumer Looks At Advertising. 
New York •• Harper and Bro7iers. 1928. 

Chicago Tribune. 
1930. 

Book of Facts. The Tribune .. Chicago. 

Classes o~ Advert1s1n§. Scranton, Penn. In~ernationa.l 
Textbook ompany. 19 4. 

Cole, G.D. (and others) Is Advertisin~ Today A Burden 
or a_Boon? London •• New Advertisers• ress. 1930. 

Collins, K. Road to Good Advertising. 
Greenberg. 1932. 

New York •• 

Confessions of a CopYWriter. Chicago •• IBrtnell Corp. 

Crow, c. Four Hundred Million Customers • New York •• 
Harper and Brothers. 1937. 

Darwin, B.R. Dickens Advertiser. New York •. 
Macmillan. 1930. 

Detroit University •• Bureau of Business Research. 
tavertising Man of Detroit. New York •• The Bureau. 

. 30. 

Dickinson,H.W. C~yt, Our Wares. 
John Day Company Inc. 929. 

New York •• H 

~rimer of Promotion. New York •• John !By 
ompany Inc. 1928 

Durstine. R.S· This Advertising Business. New York •• 
c. Scribner and Sons. 7.928. 
Dygert, W.B. Advertising Principles and Practice. 
New York, Boston, London etc. Longrnans, Green:.s.nd 
Company. 1936 

Palk, A.T. Short Talks on Advertisin~. New York •• 
Advertising FedePation of America. 19 3-34. 
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Fraey, I.T. Museum Membership and Publicity. 
Washington, D.c. American Association or Museums. 
1935. 

Goode, K.M. How To Write Advertising, New York, 
Boston, London etc. Longmans, Green and Company 1936. 

Modern ~dvert1s1ng (revised ed) New 
York •• 7.ue Ribbon Books Inc. 1937. 

ffodern Advertising Makes Monex. New York •• 
arper and Brothers. 1934. 

Go·o.de, K.M• and Kaufman, M.L. Showmanship in Business. 
New York •• Harper and Brothers. l936. 
Goode, K.M. and Powel, H.W. What ~bout Advertising? 
New York •• Harper and Brothers. 19 5. 
Goode K.M. and Rhe1nstrom, c. More Profits From 
Adveri1s1ng. New York •• Harper and Brothers. 1931. 

Greer, C.R. H~oo~ of Advertising ~d Printing. 
New York •• Tudor 61 shlng Company. 31. 

Gundlach, E.T. Facts and Feti!heg in t4vert1s1ng. · 
Chicago •• Consolidated Book Pub rs ers nc. 1931. 

Hall, S.R. It 1s To Laugh. Easton, Penn. The Author. 
1934. 

~gagement of General Cam~aigns. 
eranton, Penn. Internat ona! Textbook 

Company. 1929. 

Hanlon, w. Breaking Into Advertising. New York •• 
National Library Press. 1935. 

· HardinginT.s. joy of Ignorance. 
Godwin c. 193 • -

New York •• William 

Hanford, Mabel P. .Advertisin~ ~d Selling Through 
B~s1ness Publica.tions, Newor .. Harper and Brothers. 
1 38. 
Hawley, R. and Zabin, J.B. Understandi~ Advertising. 
New York, Chicago, Boston. Gregg Publls ng company. 
1931. 

Hendr1cks1 B.L. and Wau , H. c%![tef Chick Lewis 
Presents~ lo ton. New York •• 

owman s 



Hotchkiss·, G.B. Advertising Cop1(rev1sed ed.) 
New York •• Harper and Brothers. 936. 

22. 

outline of Advertisipg. 
MacMillan. 1933. 

New York •• 

Howard, K.S. Row To Write Advertisements. New York, 
London •• McGraw-Hill Book Company Inc. 1937. 

Hubbard, E. Advertising and Advertisements. Ea.st 
Aurora, N.Y. Roy-crofters. 1929. _ 

Hughes, E.O. Outline of Advertising. London •• 
Chapman and Hall Ltd. 1929. . 

Journal of Commerce of New York. Accomplishments 
of Advertising. New York •• The Journal. 1935. 

Kallet, A. Counterfeit-- Not Your Money, But What 
It Buys. New York •. Vanguard Press Inc. 1935. 

King! H.F. Practical Advertising-- Its Principles 
and ts Function in the Sales Plan. New York, London •• 
D.Appleton .Company. 1933. 
Ki tsonJ.. H.D. Scientific Advertising. New York •• · . 
Codex ~ook Company. 1926. 

Kleppner, o. · fivertising Procedure. (rev. Ed.) 
New York •• Pren ce-Hall. 1933. 

Knight, A.A. Common Sense Advertisiru2:. 
T. Werner Laurie Ltd. 1929. 

London •• 

Landry, s.o. Harnessing the Power of the Press. 
New Orleans ... E.S. Upton Printing Company. 1934. 

Lane, F.B. Advertising Administrations. 
Butterworth and Company. 1931. _ 

London •• 

Leav1s, F.A. and Thompson, D. Culture and Environment. 
London.. Chatto and Windus. 193 ,. 

Lucas, M.J. Advertis1~g Methods for~ou~ Peo~le. 
Ph1ladelphia1 Boston e c. American ~ptst PU 1ication 
Society. 19j0. · 

Michigan University •• School of Business -Administration. 
Problems 1n Advertising. ArmArbor ,Mich. The University. 
1931. 
Miller, c.E. · How To Write Advertisements. London •• 
Hutchinson and company. Ltd. 1930. 
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Miller, G.L. tesop Glim, fdvertising Fundamentalist. 
New York •. Pren ice-Hall. 7130. 
Naether, C.A. ffvertising To Women. New York •• 
Prentice-Hall. 28. · 
Nixon, H.K. Princi~les of ~dvertising. London, 

·New York •• McGraw-Hi 1 Book ompany Inc. 1937. 

O'Dea, M. Prefftce to Advertising. New York, 
Lo~don •• McGraw- 111 Book Company Inc. 1937. · 

Page-Davis School of Advertising. How To Win Success 
In Advertising. Chicago •. The School. 1931. 

Palmer, R. and Alpher, I.M. 40tooo,ooo Guinea Pig 
Children. New York .. Vanguard ress. 1937. . 

Palmer, B.B. Paying Through the Teeth. New York •• 
Vanguard Press Inc.. 1935. 

Phillips, M.C. and Schlink, F.J. Discovering 
Consumers New York •• John tey Company Inc. 1934. 

Riegel, E.C. Main Street Follies. 
Corp. · 1928. 

New York •• Ri~gel 

Rorty, J. our W!ster•s Voice. New York •• John Day 
Company Inc. 19'. 

Rosenbloom, J. B~l!hool Bargains and B~nrters. 
New York •• Empire b ish 'ng Company. 19 4. 

Ross, M. Medical &1vertising. Julius Rosenwald Fund. 
1932. 

Rowse, E.J. and Fish, L.J. Fundamentals of Advertising. 
Cincinnati, New York, Chicago •• south Western Piiblishing 
Company. 1937. (third ed.) 

Royds, G.s. Br~ss Tacks. London •• Ivor Nicholson and 
Watson Ltd. 193. 
Ruthrauff and Ryan(agency) 18 Shorts on Advertising. 
New York •• The Agency. 1931. 

Sandaget C.H. Advertising. Chicago •• Business 
Publica ions Inc. 1936. 
Simmat, R. Principles and Prictice of fdvertising. 
New York, Toronto, London •• l'tma.n Publ shing Corporation. 
1935. 

steel, T.C. (ed) Prose of Persuasion. -----------1931. 



24. 

•ARQUETTE UNIVERSITY 
LIBRARY 

Stoddart, A. Great ~kers ot America. New York •• 
General outdoor Adver sing company-. 1929. T')..,,6'0 'AJ 

Sullivan, J. Truth About tdvert1s1n~. New York •• 
American Management Assocla ion. 192. · 

Tinsman, R. tdvert~sing Peo~le and Copy Slants. 
New York •• Bus ness ourse. 936. 

Tinkham J.R. Debunkmen~ ot Advertisement and 
Prosperity, New York •• Prosper Book company. 1930 

Tovey, P. and Smith, H.L. ~r-ospectuses. (second ed.) 
New York, Toronto·; London.. ttman Pii61ish1ng Corp. 
1931. · 

Trimble, W.E. Introduction to fflvert1s1ng. New York, 
Toronto, London •• Pitman Atman bllshing Corp. 1932. 

Updegraff, R.R. · Little Librar~ of Self-Starters. 
New York, London •• McGraw-Ri11ook Company Inc. 1929. 
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