Bui T. N. B&, Huynh Q. Huy. HCMCOUJS-Kinh t€ va Quan tri kinh doanh, 18(5), 127-140

127

Anh hwéng ciia quang cdo bat chwéce lan truyén dén y dinh chia sé quang cdo
Ién mang xa hgi: Vai tro cia cam giac phan khich va nhu cau nhan thire

Effect of viral parody on intent to share advertising on social network:
The role of excited emotions and the need for cognition

Bui Thi Ngoc Bé'", Huynh Qudc Huy?

'Truong Dai hoc Cong ngh¢ Mién Pong, Thanh phd HO Chi Minh, Viét Nam
2Cong ty C6 phan Hang khong Vietjet, Thanh pho H6 Chi Minh, Viét Nam
“Tac gia lién hé, Email: ngochebt@gmail.com

THONG TIN

TOM TAT

DOI:10.46223/HCMCOUJS.
econ.vi.18.5.2130.2023

Ngay nhéan: 29/12/2021
Ngay nhéan lai: 03/03/2022
Duyét dang: 18/04/2022

Ma phén loai JEL:
M130; M370; M390

Tur khoa:

cam giac phéan khich; nhu cau
nhan thuc; quang céo bat
chudc lan truyén; y dinh chia
sé quang cao

Keywords:

emotional appeal; the need for
cognition; viral parody; sharing
advertisement intention

Nghién ctru nay dugc thyc hién véi muc ti€u xac dinh cac
nhan t6 cung muc d6 anh huong cia timg nhan té dén y dinh chia
sé quang cdo bat chudc lan truyén 18n mang xa hoi, va dé xuat mot
s6 ham y nham gitp nhitng nguoi lam marketing x4y dung va thyc
hién chién lugc quang cdo phu hop ddi v6i timg nhém khach hang
muc ti€u. Nghién ctru dugc thuc hién qua hai giai doan la nghién
ctru dinh tinh va nghién ctru dinh lugng véi 311 nguoi c6 y dinh
chia sé quang céo bat chudc lan truyén 1én mang xa hoi sau khi
xem. Nghién ctru di st dung phan mém SPSS 25 dé kiém dinh
Cronbach’s Alpha va phan tich nhan t6 kham phé dé kiém dinh d6
tin cdy va gia tri thang do; nghién ctru ciing dd mot 1an nira danh
gia lai gié tri hoi ty, d tin cay va gid tri phan bi¢t thong qua phan
tich nhan t6 khéng dinh va cubi cung la thyc hién kiém dinh cac gia
thuyét nghién ciru trong phan mém Amos 20. Két qua c6 05 nhan
t6 anh huong dén Y dinh chia sé quang co v6i 02 nhan t6 tryc tiép
14 Cam gi4c phan khich va Nhu cau nhén thirc; 03 nhan t6 gian tiép
la Quang cdo khoi goi cam xtc, Quang cdo mang tinh thong tin va
Quéng c4o sang tao. Tir d6, nghién ciru dua ra mot s6 ham y cho
cac nha 1am marketing trong doanh nghiép vé viéc chu trong xay
dung ndi dung quang cdo mang tich thong tin, sang tao, khoi goi
cam xuc dé tao cam giac phan khich cho ngudi xem va dé ho tang
¥ dinh chia sé quang céo bt chudc lan truyén 1én mang xa hoi.

ABSTRACT

This research is conducted with the objectives to identify
factors and affecting the degree of each factor on sharing viral
parody advertisement intension on social networks, and suggesting
some managerial implications to help marketers develop and
implement appropriate advertising strategies and effective for
target customer groups. The research is conducted through two
phases: qualitative research and quantitative analysis with a sample
of 311 people who intend to share advertisements on social
networks after viewing an advertisement. The research used SPSS
25 software to test Cronbach’s Alpha and exploratory factor
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analysis to test the reliability and value of the scales, the research
also re-evaluated the convergence value, reliability, and
discriminant value through confirmatory factor analysis and finally
tested the research hypotheses in Amos 20 software. The result
shows that 02 direct factors: Excited emotions and The need for
cognition; 03 indirect factors are Emotion provoking advertising,
Informative advertising and Creative advertising. As a result, the
research propose some implications to marketers to build
informative, creative, and emotional advertising content to create
excitement for viewer and increase their intention to share Viral
parody advertisement on social networks.

1. Giéi thiéu nghién ciru

Hién nay c6 nhiéu phuong thirc quang céo khac nhau trén cic nén ting mang xa hoi, nham
muc dich tao ra ndi dung thu hat, sau d6 10ng ghép thong diép giri dén ngudi xem nhu: video
marketing, blog marketing, print marketing, seo, ... Tuy nhién, chua c6 mot phuong thirc truyén
thong nao that sy noi bat, 16i cudn nhiéu sy quan tdm hién nay nhu 14 Viral parody (quang cdo bat
chudc lan truyén). Phuong thirc quang céo niy ¢ nghia 1a thong qua mang xa hoi dé kich thich
moi ngudi ciing tham gia truyén tai thong diép. Quang Cao Bat Chudc Lan Truyén (QCBCLT)
mang dén cho ngudi xem nhitng ndi dung gan gili, vui nhon, hai hoa, dé kich thich cam xitic hodc
tao ra tiéng cuoi; khach hang s€ quan tdm dén thong di€p hodc san phém ma doanh nghi¢p mubn
gui gam. Tir d6, nguoi xem s& co nhitng hanh dong tiép theo ddi v6i quang cao da duoc xem
(Kulkarni, Kalro, & Sharma, 2020). Phan hdi tich cuc cta nguoi dung trén mang xa hoi c6 kha
ning gitp truyén ba thong diép quang cdo dén nguoi tiéu dung, gop phan nang cao nhan thic vé
thuong hiéu. Lipsman va cong sy (2012, duogc trich trong Lee & Hong, 2016) nhan théy, quang
céo khong chi tiép xuc véi nguoi ding mang x4 hoi ma ban beé cua ho dugc tim thay di chi tiéu
nhiéu hon sau khi xem quang c4o trén Facebook. C6 18, quang céo tao ra nhan thirc va phan hoi
tich cuc gifra nhitng nguoi dung mang xa hoi s€ mang lai doanh thu cao hon cho doanh nghiép.

Gan day c6 mot s nghién ciru vé QCBCLT, nhung da phan chi xem xét chung chung,
chwa xem xét trén nén tang truyén thong xa hoi cu thé nao nhu: Nghién ciru ciia Lee va Hong
(2016); Nikolinakou va King (2018); Kulkarni va cong sy (2020); Huang, Su, Zhou, va Liu (2013,
duoc trich din trong Kulkarni & ctg., 2019); Shehu, Bijmolt, va Clement (2016), ... Theo tim hiéu
clia tac gia, co rat it cong bd & Viét Nam (Vu, Nguyen, Nguyen, & Pham, 2020) vé ¥ dinh chia sé
c4c video bit chudc lan truyén, mic du Viét Nam 1a mot trong nhimg qudc gia dang bung nd vé
s6 lwong ngudi str dung Internet va mang xa hoi. Xuat phat tir thuc té cac doanh nghiép mong
mudn quang céo dén dugc cang nhiéu khach hang trén mang xa hoi cang tot va mong mudn nhan
dugc su cha y, yéu thuong dbi v6i thuong hiéu cta doanh nghiép ho, nén tac gia da thyc hién
nghién ctru nay. Nghién ctru nay c6 muc tiéu xac dinh cac nhan t6 cing mirc d6 anh huong dén y
dinh chia sé¢ quang cao bat chudc lan truyén 1én mang xi hoi Facebook va Zalo ciia ngudi dung tai
Thanh phé HO Chi Minh. Tir d6, nghién ciru dua ra cac ham ¥ quan tri ¢ thé giup nhiing nguoi
lam marketing x4y dung va thyc hién chién luoc quang cdo phit hop va hiéu qua ddi voi timg nhém
khach hang muc tiéu.

2. Co s6'ly luan

Ly thuyét vi md vé truyén thong (Macro theory of communication) dé xut mé hinh truyén
thong gom 09 phan tir. Hai phan tir thé hién cac bén chu yéu tham gia vao truyén thong la nguoi
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giri va ngudi nhan. Hai phan tir khac dai dién cho cac cong cu truyén thong 1a thong diép va kénh
truyén thong. Bon yéu t6 khac tiéu biéu cho chtc ning truyén thong tin 13 ma hod, giai ma, phan
g dép lai va thong tin phan hoi. Phan tir cudi cung 13 sy tap nhidu. Phan hoi hay hoi dap 1a mot
phan sy phan tng ciia ngudi nhan dugce truyén thong tré lai cho chu thé. Thong tin phan hdi c6 thé
1a tich cuc hodc tiéu cuc. Mot chuong trinh truyén théng hiéu qua thudng cé nhirng théng tin phan
hoi t6t lai cho chu thé.

M6 hinh cac xu thé chi tiét trong xir Iy thong tin Elaboration Likehood Model (ELM) la
mdt 1y thuyét kép mo ta sy thay ddi cua thai d, dugc phat trién boi Cacioppo va Petty (1982). M6
hinh nhim muc dich giai thich cac cach xtr 1y kich thich khac nhau, két qua nhan dugc voi su thay
d6i thai 6 khi nhan duoc thong tin. M6 hinh ELM d¢ xuét hai tuyén dudng chinh dé thuyét phuc
dbi tuong truyén thong. Thr nhat 13 hudng trung tdm va thir hai 1a huéng ngoai vi. C6 nhiéu tac
gia dd tmg dung 1y thuyét ELM vao nghién ctru thyc nghiém trén mang xa hoi Word of Mouth
(WOM - tinh truyén miéng), thay rang ndi dung thong diép ham chira cam xic trong quang céo,
tao ra nhiéu WOM hon hay 161 kéu goi tinh cdm manh mé dugc tim théy ¢ nhiéu kha nang dugc
chia sé truc tuyén hon, ...

Quang cdo bit chudc lan truyén (goi tit 1a “Quang c40”) 1a phuong thirc quang cdo nhai
lai tir mot video gbc nao d6 va théng qua mang xa hoi dé kich thich moi ngudi cung tham gia
truyén tai thong diép. Quang céo bat chudc lan truyén mang dén cho ngudi xem nhitng ndi dung
gén giii, vui nhon, hai hoa dé kich thich cam xuc hodc tao ra tiéng cuoi; tir do khach hang sé quan
tam dén thong diép hodc san pham ma doanh nghiép mudn giri gdm va ho s& c6 nhiing hanh dong
tiép theo d6i vdi quang céo da duoc xem (Lee & Hong, 2016).

Y dinh chia sé quang cdo trén mang xa hdi dugc dinh nghia la sy hiéu nhau cta cac ca nhan
d6i voi cac tac nhan ¢ chu y twong tac xa hoi (Searle, 1995, duoc trich dan trong Kulkarni, Kalro,
& Sharma, 2019). Chia sé quang cdo 1én mang x4 hoi cung cp cho cac nha quang céo co hoi khic
phuc hanh dong tranh quang cao cua ngu’ol tiéu dung. Nguoi tiéu dung ¢6 xu hudng cha y dén cac
quéang céo dugc chia sé boi cac ngudn giita cic ca nhan than thiét: ban bé hodc thanh vién trong
gia dinh. VA, ho coi nhitng ngudi nay 1a c6 nhiéu thong tin hon, thi vi hon va it gdy kho chiu hon
ciing boi vi nhitng nguoi trong mdi quan hé than thiét duoc coi la ¢6 muc dich thuan tay chia sé
thong tin hiru ich hodc thu vi, khong phéi muc dich thu 1¢i c4 nhan (Choi, 2020). Tt do, y dinh
chia sé quang céo 1én mang xi hdi ¢ thé duoc dinh nghla la y dinh cuia nguoi tiéu dung ty nguyén
chuyen qua mot quang céo video truc tuyén hodc néi vé né véi nhitng ngudi truc tuyén hay ngoai
tuyén khéc.

Theo Alhabash va cong su (2013), su hép dan vé mat cam xuc lién quan dén cac cach thuc
ma cac phan ing cam xuc dugc kich hoat nhu 12 mét chirc nang cta thong diép c6 lién quan dén
dong luc ddi véi cac ca nhan nhan thong diép. Quang cao khoi goi cam xuc la quang cao dugc
thiét ké ra c6 su hép dan vé mat cam xuc, quang cao duogc tao ra dé dap lai cac tin hi€u mang tinh
cam xuc béng cach st dung ndi dung cam xtc nhu: phim kinh di, truyén budn, nhac chién théng,

.. Cam giac phéan khich dugc hiéu 1 sy non nao, kich thich va phan khich (Nikolinakou & King,
2018). Céc trang thai kich thich nhu vay dic trung cho tat ca cdc cam xuc quan trong, va cac trang
thai cép tinh nay 1a mot phan cia tit ca cdc cam xuc manh mé. Ciing theo Nikolinakou va King
(2018), cam giac phan khich 1a két qua vé nhitng trai nghiém nhu 13 niém vui hay sy bat man, ndi
budn, hanh phtc, tinh yéu va ghét, tuyét vong va phén khé1, vui tuoi va chan nan, gian dir va phén
khich, hd héi va dau budn, that vong va chién thing, so hii, gian dir va vui sudng, ... Guzel, Sahin,
va Ryan (2020) b sung rang cam giac phan khich dén tir hai chiéu doc 14p: niém vui thich va kich
thich. Niém vui thich dé cap dén cam giac tt, hanh phuc hodc vui vé. Phan khich dé cap dén mirc
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d6 bi kich thich. Vi vay, cam giac phan khich 13 cuong d6 hodc mirc d6 ma niém vui thich d6 duoc
trai nghiém, 1a khac nhau d6i voi mdi ca nhén.

MGéi lién hé gitta nhitng nodi dung quang cdo ham chira cam xuc c6 thé gay kich thich cam
giac phan khich cta ngudi xem hay khong di dugc Alhabash va cong su (2013, tr. 177) 1am séng
t6 va két luan rang: “Sy hap din vé mit cam xtc & ndi dung thong diép s& dua dén cc phan tmg
cam xuc dugc kich hoat”. Ngoai ra, Alhabash va cong sy (2013) cling n6i thém réng, su hép dan
vé cam xtic dé cap dén nhitng cach thirc ma trong d6 nhan thirc va phan tmg cam xic duogc kich
hoat nhu mdt chtre ning lién quan dén dong co cua thong diép ddi vai cac ca nhan, né kich thich
cam xuc cua ho, 1am cho ho tré nén phan khich hon. Do d6, thong diép quang cao khoi goi cam
xuc c6 anh hudng dén cam giac cua nguoi nhan va cé thé dan dén thai do tiép theo cua ho.

H1: Qudng cdo khoi goi cam XUc dnh hwong tich cue dén cam giac phan khich

Tinh thong tin dé cap dén kha ning cung cdp thong tin lién quan mot cach hiéu qua. Noi
dung quang cdo mang tinh thong tin 1a quan trong ddi v4i hiéu qua ciia quang cao va né cho thay
mot anh hudng tryc tiép dya trén nhan thirc cia khach hang vé san pham cua cong ty (Blanco,
Blasco, & Azorin, 2010). Resnik va Bruce (1977, dugc trich trong Lee & Hong, 2016) tuyén bd
rang mot quang cao mang tinh thong tin cho phép ngudi tiéu dung dua ra quyét dinh mua hang
thong minh hon. Cung quan diém, Rotzoll va cong su (1990, dugc trich trong Lee & Hong, 2016),
quang cao mang tinh théng tin 1a quang cao c6 kha ning thong bao cho ngudi dung vé cc thong
tin cu thé vé dic tinh san pham va gitp ho dua ra Iya chon mang lai gia tri cao nhat. Thong tin
quang cdo s& thu hut su chi ¥ cta ngudi ding va thic dy ho lién két quang cdo vdi cac hinh anh
tich cuc. Theo 1y thuyét cac xu thé chi tiét trong xir Iy thong tin (ELM), thi cach thuyét phuc theo
huéng trung tam s& st dung cac 1y 1&, thong tin va dic tinh san pham dé thuyét phuc cac ddi tuong
xem. VAay nén, thong tin c6 y nghia rit quan trong trong ndi dung quang cao, 1a mot cach dé thuyét
phuc ngudi xem va din dén hanh vi tiép theo. Nghién ciru ciia Gao va Koufaris (2006) nhan thiy
tinh thong tin rt quan trong trong viéc hinh thanh cam giac phan khich ctia ngudi tiéu dung ddi
vai cac trang website thuong mai dién tir, cu thé, ho s& mua sdm nhiéu hon néu san phém co dﬁy
du thong tin ho can. Nghién ctru ctia Taylor va cong su (2011, dugc trich trong Lee & Hong, 2016)
da bo sung thém rang quang cao mang tinh thong tin trén mang xa hdi ciing anh hudng rat 16n dén
cam giac phan khich ciia nguoi tiéu ding. Mat khac, Blanco va cong sy (2010) ciing nhin manh:
thong diép quang cdo mang tinh thong tin trén mang xa hoi s€ thu hit sy chil y ciia nguoi tiéu
duing, thuc day ho lién két quang cao v6i hinh anh tich cuc, va doi khi thuc day ho truyén bé thong
diép toi ban bé qua mang xa hoi. Nhin chung, cac bén lién quan dong ¥ rang quang co chtra nhiéu
thong tin cung cip cho ngudi ding kha nang dwa ra phan quyét sang sudt cho giao dich mua trong
tuong lai, tinh thong tin tdt s& tao dugc thién cam cho nguoi xem va kich thich cam xtic cua ho.

H2: Qudang c&o mang tinh thong tin danh hweng tich ciee dén cam gidc phan khich

Theo Blasko va Mokwa (1986), quang c&o sang tao gidng nhu mot sy twong tac gitta hai
banh xe. Mot banh xe bao gdm tat ca thong tin rang quang céo biét vé khach hang tiém ning. Va
banh xe kia dai dién cho moi tha ma mot quang céo biét vé san pham hoic dich vu. Sy séng tao
trong quang cao thuong dugc dinh nghia c6 hai dic diém: sy khac nhau va mtc do phi hop. Quang
c4o sang tao khi ma né ¢d ndi dung méi la va thich hop, hitu ich, dung din hoic c6 gia tri. MJi
quang céo déu c6 muc tiéu cu thé, maic do sang tao & mot mic do nao do dya trén kha ning dat
duoc muc tiéu d6. Nhitng ly luan trén dan dén két luan rang, quang céo sang tao duoc coi 1a khéac
nhau va cé lién quan véi nhau (Smith & Yang, 2004). Quang cao sang tao con la mic ¢ ma mét
quang cao dugc cho 1a nguyén ban va bat ngd (Haberland & Dacin, 1992, duoc trich trong Lee &
Hong, 2016). Hon thé nita, sy khac biét va lién quan duoc biét dén 12 nhitng dic diém hang dau
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cuia sng tao quang céo. Nghién ctiru ciia Reinartz va Saffert (2013) chi ra rang thdng diép sang tao
thu hat sy chd y nhiéu hon va dan dén cam giéc tich cuc vé cac san pham hon 13 mét noi dung
binh thudng vo vi. Nghién ctu nay con dé cap dén thong ké trung binh mot Euro duge dau tu vao
mét chién dich quang céo c6 tinh sang tao cao s& cd tac dong gip doi dén yéu té ban hang so voi
mét Euro chi cho mét chién dich khdng mang lai loi ich. D& dang thiy rang quang cdo sang tao
thiic ddy hanh vi tiép theo cia khach hang, tao cho ho cam giac khac la hon binh thudng, va co thé
thac day hanh vi tiép theo nhu mua hang hay chi don gian 1 gioi thiéu dén ban bé vé san pham.

H3: Qudng cdo sdng tao hudng tich cuc dén cam gide phén khich

Céc nghién ctru trude ddy da phat hién ra rang su phan khich v& mat cam xuc rit quan trong
dé cac video quang cao duoc chia sé. Cac nha tiép thi kham phé ra ring dé tang hiéu qua lan truyén
trén phuong tién truyén thdng xa hoi thi nén cung cap cac huéng dan vé cach khoi goi sy gan két
cam xuc dé cd thé kich hoat tinh lan truyén cua quang cdo. Cam giac phan khich khi xem quang
c4o c0 thé anh huong dén quyét dinh mua hang va hanh vi ciia nguoi tiéu ding. Nguoi tiéu ding
¢6 xu huéng chia sé nhitng quang cao ma ho cam thay phan khich 1én mang x& hoi dé tao ra nhiing
an tuong tich cuc vé ban than (Nikolinakou & King, 2018). Bén canh d6, cac cong ty ciing thuong
Xem quang co lan truyén nhu mét co hoi dé c6 duoc sy yéu thich va nhan thirc vé thuong hiéu
cua ho; vi theo ho video quang céo lan truyén thanh cong cé tac dung kich thich cam xdc, tao cam
giac phan khich manh mé ¢ noi ngudi xem. Chinh vi thé, ho ¢6 thé tiép can va thu hat mét luong
I6n khan gia hon so véi quang cao thong thuong. Shiota (2014, dugc trich trong Nikolinakou &
King, 2018) chi ra rang su gan két vé mat cam xuc I chia khoa cua truyén thong xa hoi, va quang
c4o lan truyén c6 kha ning tao ra sy két ndi cam xdc manh mé véi khan gia muyc tiéu. Theo danh
gia trong nghién cuu cua Guzel va cong su (2020) thi quang céo cua Super A Better Super Bowl
la mot trong nhitng quang c4o lan truyén thanh céng nhét caa Super Bowl 2017; vi nd d tao ra
mét phan Gng cam xic manh mé, kich thich cam giac phan khich bang cach goi Ién cam xdc tu
hao dan toc & muc do cao cua ngudi xem. Mirc d6 kich thich cam xic anh hudng téi hanh vi cia
con nguoi. Cam xiic phan khich xay ra c6 stc manh dé tac dong dén hanh vi sau d6 nhu y dinh
chia sé, gidi thiéu cho ngudi khac (Guzel & ctg., 2020).

H4: Cam giac phdan khich dnh huwéng tich cuee dén y dinh chia sé qudang co 1én mang xa héi

Nhu cu nhan thirc 1a mét cau tric 1y thuyét duoc gisi thidu bai Cacioppo va Petty (1982)
nhu mot dong luc c6 muc dich dé tim kiém thach thirc vé mat tri tué. N6 dugc coi nhu 1a mot yéu
t6 thuc day. Trong nghién ctru ciia Petty va Cacioppo (1986, dugc trich trong Lee & Hong, 2016),
nhu cau nhan thirc duge dua ra dé phan anh sy khac biét giira cac ca nhan khi tham gia vao mot
véan dé cu thé nao d6 va tdn huong két qua cta nhimg nd luc nhan thire d6. Nhitng c4 nhan c6 muic
d6 nhu cau nhan thic cao st dung con duong thuyét phuc cta 1y tri va ho bi mé hodc bai tinh hop
ly va tinh x4c thuc cua ndi dung quang cdo (Kaynar & Amichai, 2009, dugc trich dan trong
Kulkarni & ctg., 2020). Nguoc lai, nhitng ngudi binh thudng ¢6 nhu cau nhan thirc thap thi co xu
hudng bi anh hudng boi nhitng suy nghi don gian, tim trang va cam xuc. Diéu nay ching t6, cac
c4 nhan c6 nhu cau nhan thirc cao xir 1y thong tin quang céo k¥ ludng hon so véi cac ca nhan co
nhu cau nhan thirc thap. Va, nhitng c4 nhin c6 nhu cdu nhan thirc cao nay bi anh hudng boi nhiing
suy nghi lién quan dén thong diép thay vi nhiing tin hi¢u phu ciia quang céo (Cacioppo & Petty,
1982; Kulkarni & ctg., 2020). Két qua nghién ctru cua Huang va cong su (2013, dugc trich din
trong Kulkarni & ctg., 2019) vé quang c4o lan truyén da nhan thiy rang, nhan thirc ciia ngudi tiéu
ding d6i v6i ndi dung quang cdo ciing nhu thuong hiéu s& thuc day hanh vi tiép theo ddi véi
thuong hiéu. Khao sat thyuc tién ctia Petty va Cacioppo (1982, dugc trich trong Lee & Hong, 2016)
dua trén 1y thuyét ELM con cho thay: nhimg ngudi ¢6 nhu ciu nhan thirc cao thuong sir dung con
duong theo hudng trung tdm va ho bi tac dong boi nhitng quang cao mang tinh thong tin. Va chinh
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didu d6 da thuc ddy nhu ciu tiép theo cua ho 14 tham gia sdu hon vao ndi dung quang céo; thuc
day cac hanh dong nhu: ké cho ngudi khac nghe, binh luan va c6 thé 1a chia sé thong tin d6 dén
cong dong. Nguoc lai, ddi v6i nhitg nguoi o nhu cau nhan thic thip, ho chi quan tim hoi hot
mdt van dé, ho bi anh hudng boi cac tin hiéu don gian trong théng diép nhu quang cao nhu hai
hudc. Véi tAm trang tich cuc va dé bi anh huong béi nhing suy nghi don gian, ho thuong khong
c6 dong lyc dé tham gia sau vao nghién ciru quang cdo. Y dinh chia sé quang cdo lan truyén cia
ngudi tidu dung di duoc nghién ctru lién quan t6i nhiéu yéu t6 nhu dic diém thuong hiéu, noi
dung quang c4o va nhu cau nhan thire (Kulkarni & ctg., 2019).

H5: Nhu cau nhén thire anh hwong tich cuee d@én y dinh chia sé quang co 18n mang xa hgi

Quaéng céo khoti
go1 cam xuc

Y dinh chia sé
quang cdo lén
mang xa hdi

Cam giac

Quang cao ;
= phan khich

mang tinh
thong tin

Quang cao
sang tao

Hinh 1. M6 hinh nghién ctru dé xuat

3. Phwong phap nghién ciru

Bang cau hoi chinh thac (c6 gui kém link cia 04 doan quang céo bat chudc lan truyén)
duoc guri dén cac di twong khao sat dé thu thap di liéu dinh luong. Sb luong mau thu vé 1a 311
thong qua cong cu khao sat Google Forms. K§ thuat khao sat gian tiép bang cach gui bang cau hoi
online qua Email, Zalo va mang xa hoi Facebook dén ban bé, dong nghiép cua tac gia - nhiing
ngudi ¢ ¥ dinh chia sé quang cao bét chudc lan truyén 1én mang x& hoi Facebook va Zalo sau khi
xem doan quang cao do.

Trong nghién ciru ndy tac gia chon mau theo phuong phap phi xac suat, tic 1 tac gia tiép
can véi cac d6i twong khao sat bang phuong phap thuén tién, chon nhitng d6i twong nao ma tac
gia co thé tiep can duoc.

Thang do ctia nghién ctru ndy dugc duwa trén co s6 Iy thuyét cac nghién ciru trude ma tac
gia da dé cap ¢ trudc do: Lee va Hong (2016) dua trén thang do gbc ciia céc nghién ctru: Davis
(1983), Escalas va Stern (1993), Logan va cong su (2012), Paylou va cong su (2007), Haberland
va Dacin (1992); Nikolinakou va King (2018) dra trén thang do gbc ctia cac nghién ciru: Bradley
va Lang (1994), Berger (2011); Kulkarni va cong su (2020) dya trén thang do gbc ciia cac nghién
ctru: Batra va Stayman (1990), Kulkarni va cong su (2019); dong thoi thong qua viéc phong van
va hoi y kién chuyén gia, cac dap vién, thang do dugc diéu chinh cho phu hop véi suy nghi va
cach hanh van cua dbi twong nghién ctru. Tat ca thang do dugc do luong trén thang do Likert 5
mtc d6 tir 1 (hoan toan khong ddng y) dén 5 (hoan toan dong v).
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4. Két qua nghién ciru

Trong 311 nguoi tham gia khao sat thi nam va nit tuong ddi déu nhau, 159 phiéu (51.1%)
va 152 phiéu (48.9%). V& nghé nghiép, s6 lugng 16n nhat 13 nhan vién van phong véi 85 phiéu,
chiém 27.3% mau khao sat; ké dén cong nhan v6i 63 phiéu, chiém 20.3% mau khao sat. Nhitng
ngudi hanh nghé ty do chiém it nhét trong mau khao sat, 13 phiéu véi 4.2%. V& do tudi, nhiéu
nhét 13 d6 tudi tir 26 dén 35 tudi, voi 113 phiéu, chiém 36.3% mau khao sat. Theo sau d6 1 do tudi
tir 36 dén 45 tudi, voi 100 phiéu, chiém 32.2% mau khao sat. Do tudi trén 60 chiém it nhat, 06
phiéu v6i 1.9% méu khao sat. V& thu nhap, nhiéu nhat 1a thu nhép tir 10 triéu dén dudi 20 triéu,
174 phiéu v6i 55.9% méu khao sat. ft nhat 1a thu nhap tir 30 triéu tro 1én, voi 13 phiéu va chiém
4.2% mau khao sat. Vé trinh do hoc van, nhimng nguoi thude trinh d trung cap nghé/cao dang
tham gia tra 10i khao sat nhiéu nhat, 127 phiéu va chiém 40.8% mau khao sat. Ké dén 1 trinh d6
dai hoc, 119 phiéu voi 38.3% mau khao sat. Va thép nhat, trinh do phé thong trung hoc hay thép
hon, 27 phiéu, chiém 8.7% mau khao sat.

Két qua thong ké 29 bién quan sat do luong bang thang do khoang 5 diém cho thay: cac
bién quan sat dugc danh gid pham vi rong tir mtc 1 dén muc 5, gia tri thap nhat cta cac bién quan
sat 1a 3.62. Piéu nay c6 nghia 13 cac dap an vién dong y véi cac quan diém duoc dua ra & cac bién,
d6 1éch chuan cua cac bién déu nho hon 1, phu hop véi thang do Likert 5 murc d6 (d6 1éch chuan
thang do Likert 5 mirc d6 < =1), cac dap vién chon cac muc xoay quanh gan v4i nhau nén d6 léch
it, dAn dén do léch chuén thép. Riéng nhan t6 cam giac phén khich duoc do bﬁ“mg thang do semantic
tir 1 - 5, phan 16n dap vién tra 16i nghién vé phan tich cuc va phan chan hon 1a tiéu cyc.

Két qua phén tich Cronbach’s Alpha cho thang do cic khai niém trong mo hinh cho thiy
tat ca cac khai niém nghién ctru déu c6 hé sé Cronbach’s Alpha 16n hon 0.8. Hé s6 Cronbach’s
Alpha cua timg quan sat dat tir 0.663 dén 0.894 va hé s6 twong quan bién tong déu 16n hon 0.4 nén
dat yéu cau vé do tin cay cia thang do. Trudc d6, bién quan sat EC4 c¢6 hé sé Cronbach’s Alpha
0.896 16n hon hé s6 Cronbach’s Alpha ciia nhém EC va hé s6 twong quan bién tong 0.320 nho hon
0.4 nén bi loai va tién hanh chay lai Cronbach’s Alpha. D@)ng thoi; bién quan sat SI4 va FD6 co
h¢ s6 Cronbach’s Alpha lan lugt 12 0.822 va 0.832 16n hon h¢ s6 Cronbach’s Alpha ciia nhém SI
(0.796), nhém FD (0.787) va hé sb tuong quan bién tong 14 0.270 va 0.157 nho hon 0.4 nén ciing
bi loai va tién hanh chay lai Cronbach’s Alpha. Nhu vay, 06 khai niém véi 29 bién quan sat; sau
khi phan tich d¢ tin ciy thang do thi 03 bién quan sat da bi loai chi con 26 bién quan sat.

Gia tri trung binh cuia cac nhan to rat trich sé dugc dung lam co s¢ @€ danh gia mac do
quan trong cua cac yéu to anh hudng dén y dinh chia sé ndi dung quang céo cia ngudoi xem.

Bang 1
Mirc d6 quan trong caa cac nhan t6
Nhén to Trung binh Do léch chuin Xép hang

Quang céo khoi ggi cam xuc 4.02 0.71 1
Quang cdo mang tinh thong tin 4.02 0.79 1
Quang céo sang tao 3.86 0.62 4
Cam giac phan khich 4.01 0.57 2
Nhu ciu nhan thtrc 3.88 0.47 3

Ngudn: Két qua nghién ciru dinh luong
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Két qua Bang 1 cho thiy, Quang cao khoi goi cam xuc va Quang céo mang tinh thong tin
13 hai nhan t6 duoc danh gia quan trong nhat (4.02). Theo lién sau 1a cic nhan t6: Cam giac phén
khich (4.01), Nhu cdu nhén thirc (3.88) va Quang céo sang tao (3. 86). Diéu nay cho thay, nhiing
ngudi tham gia khao sat kha dong ¥ véi cac quan diém duoc dwa ra dé danh gia vé nhan to.

Két qua kiém dinh t-test cho gi6i tinh nam va nir c6 két qua: khong co su khac biét ¢ y
nghia thdng ké vé danh gia cac nhan t6 Quang cio mang tinh thong tin, Nhu cau nhan thic va Y
dinh chia s¢ quang cdo trén mang xa hoi. Co6 su khac bi¢t gitra nam va nir trong viéc danh gia muc
dd quan trong cua ba nhan t6 Quang cao khoi goi cam xtic, Quang cdo sang tao va Cam giac phan
khich. Kiém dinh One way Anova c6 két qua: hau nhu khong c6 su khac biét trong viéc danh gia
murc d quan trong cua cac nhan t gitra nhig ngudi c6 gidi tinh, d6 tudi, thu nhap, nghé nghiép
va trinh d¢ hoc van khac nhau. Va, c¢6 su khac bit gitra nhimg nguoi ¢6 do tudi khac nhau trong
viéc danh gia nhan td Y dinh chia sé quang c4o trén mang xa hoi.

Két qua téng hop va sap xep lai thang do theo cling nhém nhan té véi thir ty mirc do quan
trong giam dan va sau khi dé loai bién quan sat khong dat do tin cay duogc thé hién trong Bang 2.

Bang 2
Téng hop thang do theo nhom nhén t6
Trung binh i . Trung
TT | hhan t6 Tieu chi binh
Chinh khia canh cam xuc ctia doan quang co bit chudc nay lam
EA3 i thich qua L 4.07
Quing cio |01 thich quang cdo nay.
khoi goi T6i d3 bi thu hut vé mat cam xac boi thong diép chinh ma doan
EA2 | . . \ A o . 4.06
cam xuc quang cdo bat chudc nady mang lai.
EAL (4.02) Sau khi xem doan quang cao bit chudc nay, toi c6 cam xtc that 305
manh liét. '
T61 nghi rang thong tin thu dugc tir doan quang cio bét chudc lan
EB3 4.09
truyén rat gitp ich cho toi.
Quang cao \ . 1L . A
EB2 |mang tinh T\Ol hoc duoc rat nhiéu thir tir doan quang céo bat chudc lan truyén 403
N nay.
thong tin ’ ‘
(4.02) Thong tin nhan dugc tr doan quang cao bat chudc lan truyén nay
EB1 |\* e m 3.94
that hiru dung.
EC3 Quing cdo Poan quang céo bit chudc nay rat doc dao. 4.02
EC2 |sang tao Poan quang c4o bat chudc nay that khac la. 3.94
Ecy [(3:94) Doan quang c4o bat chudc nay tao sy bat ngo. 3.87
FD3 T6i cam thay tich cuc sau khi xem doan quang céo bat chuée nay.| 4.14
FD4 Doan quang c4o bat chudc nay la dang dé thich. 411
FD1 Tf)l cam thay phan chan sau khi xem doan quang céo bat chudc 409
Cam giac nay.
phan khich At A A A : . . I .
FD2 (4.03) ;]l“;;/ cam thay phan khich sau khi xem doan quang cao bat chudc 304
FD5 Doan quang céo bt chudc nay 1a khdn khéo. 3.90
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Trung binh i . Trung
T nhan tb Tieu chi binh
ED1 T6i thich van dé phirc tap hon 1a don gian. 4.08
ED2 X T6i thich dam trach nhimg van dé doi hoi nhiéu tu duy. 3.96
Nhu cau
nhan thiee | TO1 thich lam mot cai gi d6 it phai suy nghi hon 1a céi thu thach
ED3 : < R 3.88
(3.94) nang luc tu duy ctia minh.
D6i voi t6i hoan thanh cong viée 1a du; toi khong quan tim 14 1am
EDG6 I . n At A 1A 3.84
thé nao hodc tai sao cong viéc do hoan thi¢n.

Ngudn: Két qua nghién ctru dinh luong

Vi 29 bién quan sat, qua kiém dinh Cronbach’s Alpha da loai cac bién EC4, FD6, SI4 va
con lai 26 bién quan sat. Két qua phan tich EFA cho 06 khai niém vé6i 26 bién quan sat (da loai
bién ED5, ED4 va ED7 vi ¢6 hé s tai nho hon 0.5), phép trich Principal Axis Factoring (PAF) ¢6
hé s6 KMO = 0.842 (> 0.5), Chi-square = 3.546, df = 253, kiém dinh Bartlett c6 y nghia thong ké
(Sig < 0.05) va phuong sai trich gan 60% (59.716). Do d0, phan tich EFA 14 phu hop. Két qua
xoay ma tran trong d6 23 bién quan sat dugc chia thanh 06 nhém. Gia trj tong phuong sai trich =
59.71% > 50%: dat yéu cau; khi d6 ¢ thé noi rang 06 nhén t6 nay giai thich 59.71% bién thién
ctia dir liéu. Gia tri hé sd Eigenvalues cta cac nhan té déu cao (> 1), nhan td thir 10 c6 Eigenvalues
thép nhét 14 1.069 > 1. Cac hé s tai nhan t6 déu 16n hon 0.5 va khong co truong hop bién nao
cung luc tai Ién cé hai nhan t v6i hé so tai g:?ln nhau. Vi thé, cac nhan t6 dam bao duoc gia tri hoi
tu va phan biét khi phan tich EFA. Ngoai ra, khong c6 su x4o tron cc nhén td, nghia 13 cau hoi
ctia nhan t6 nay khong bi ndm 13n 16n v6i cau hoi cta nhan t6 kia. Nén sau khi phan tich nhan tb
thi cdc nhan té nay dugc giit nguyén, khong bi ting thém hodc giam di nhén t6.

Bang 3
Ma tran xoay nhan t6
. Nhén to
Nhom Bién quan sat
1 2 3 5 6
FD2 0.711
Cam giac phéan khich FD1 0.696
(FD) FD5 0.681
FD3 0.672
SI3 0.836
, S12 0.749
Y dinh chia sé quang cao
1én mang xa hoi (SI) SI5 0.567
SI1 0.552
SI6 0.537
EA2 0.952
Quang céo khoi goi cam
xac (EA) EAl 0.875
EA3 0.800
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) Nhén t6
Nhom Bién quan sat
1 2 3 4 5 6
EC3 0.882
Quang cdo sang tao (EC) EC1 0.871
EC2 0.829
ED2 0.857
. ED3 0.760
Nhu cau nhan thtrc (ED)
ED1 0.681
ED6 0.598
EB2 0.893
Quéng cdo mang tinh
thong tin (EB) EBS3 0.774
EB1 0.639

Nguon: Két qua nghién ciru dinh luong

Céc thang do cho 06 nhan t6 trén dugc kiém dinh lai thong qua phan tich nhan t khang
dinh CFA. Két qua phan tich CFA cho 23 bién quan sat con lai cho thiy hé sé Chi-square/df =
1.588 nho hon 2, tot. Hé s6 GFI tét (0.914); AGFI (0.89) khong 16n hon 0.9 nhung 16n hon 0.8,
khong tot nhung van chip nhan duoc. Hé sé TLI (0.956), CFI (0.963) déu 16n hon mtc 0.9; déu
t6t. Sai s6 Rmsea = 0.044 nhé hon 0.05 nén ciing duoc xem 1a tot. Vi vay md hinh dé xuét 1a hop
1y ¢ thé dwa vao phan tich SEM ¢ budc ké tiép.

Bang 4
Két qua do tin cay tong hop va phuong sai trich cta cac nhan t6
CR AVE
Quang cédo khoi goi cam xuc (EA) 0.910 0.772
Quang cdo mang tinh thong tin (EB) 0.815 0.598
Quang céo sang tao (EC) 0.898 0.745
Cam giac phan khich (FD) 0.833 0.502
Nhu ciu nhén thtrc (ED) 0.816 0.531
Y dinh chia sé quang cao 1én mang xa hoi (SI) 0.825 0.511

Ngudn: Két qua nghién ciru dinh luong
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1.704 chisquare/df
.048 rmsea

.955 cfi

.907 dfi

.94 7 tli

.883 agfi

.000p

219 df

T7 33 54 52 73
[ED6||ED1||ED3||ED2|

70§ 73 Y .88 43

TI32| 88

B8 /71 ) a0 BEN, B 75 /80 f 59 &M 59

|FD2||FD1 |FD3||FD5||FD4| [ s13 || si2 | | SI5 || S || SI6 |

$68ds bdddd

Hinh 2. M6 hinh ciu tric voi trong s6 hdi qui da duoc chuan hoa

Ngudn: Két qua nghién ctru dinh lwong
Két qua kiém dinh mo hinh cho thay: Chi - square/df = 1.704 (< 3); CFI = 0.955; GFI =
0.907; TLI = 0.947 tat ca déu 16n hon 0.9; RMSEA = 0.048 (< 0.05) nén mo hinh nghién ctru la

phu hop voi dir liéu khao sat. Bang 5 cho thiy, két qua udc luong cac tham s6 cho thay ring cac
mdi quan hé déu c6 ¥ nghia thong ké (p < 5%).

Bang 5
Uéc luong tham sd

Moéi quan h¢ [TSCCH | TSCH| S.E.| CR. P| R? |Giathuyét| K&étqua
FD |<-- [EA 0.269| 0.329| 0.054| 5.025| *** H1 Chip nhan
FD |<--- |EB 0.098| 0.13| 0.047| 2.084| 0.037 H2 Chip nhan
FD |<— |EC 0.131| 0.165| 0.051| 2.503] 0.01]0-19° H3  [Chép nhan
SI |<- |FD 0.727| 0.725| 0.078| 9.331| ***(0.603 H4 Chép nhin
SI |<-- |ED 0.213| 0.23| 0.049| 4.325| *** H5 Chép nhén

V6i TSCCH: Trong s6 hoi qui chua chudn hoa
TSCH: Trong so hoi qui da chuan hoa
Nguon: Két qua nghién ctru dinh lugng



138 Bui T. N. B&, Huynh Q. Huy. HCMCOUJS-Kinh t€ va Quan tri kinh doanh, 18(5), 127-140

Két qua cho thay cac gia thuyét H1, H2, H3, H4, H5 dua ra trong mo hinh nghién ctru déu
duoc chap nhan. Trong sb chuin hoa cua cac gia thuyét déu mang dau dwong, ching t6 cac bién
tac dong cung chiéu, dung véi cac nghién ciru trude va nghién cliru nay cia tac gia. Trong cac nhan
t6 tac dong toi Cam giac phan khich thi Quang co khoi goi cam xuc tac dong manh nhat (0.329),
ké d6 1a Quang cao mang tinh thong tin (0.165) va nhén t6 tac dong yéu nhat 1a Quang co sang
tao (0.13). Cac nhén té nay giai thich 19.5% su bién thién cua bién Cam giac phan khich (R? =
0.195). C6 02 nhan t6 tac dong truc tiép dén Y dinh chia sé 13 Cam giac phan khich va Nhu cau
nhan thuc, trong d6 Cam gidc phin khich tic dong rat manh (0.725) va 02 bién nay giai thich
60.3% sy bién thién cta bién y dinh (R? = 0.603).

5. Két luan va ham y quan tri

Pé thuan tién cho viéc dé xuit ham ¥ quan tri, tac gia da sép Xép lai cac ti€u chi theo mitrc
d6 quan trong: 11 tiéu chi phan thanh 10 muc quan trong nhat, cac tiéu chi c¢6 cliing gia tri trung
binh dugc xép clung hang. Nhan xét tong quat, tiéu chi quan trong nhat 13 “Tinh tdo”, tirc sau khi
xem quang c4o bit chude lan truyén, ngudi xem s& cam thiy tinh tao hon. Ké dén 1a tiéu chi “B;
xdo dong” Va “Phdn chan”. Ca ba tiéu chi nay déu thudc nhan t6 Cam giac phan khich. Tiéu chi
cung quan trong thit 03 1 “Téi nghi rang théng tin thu dwoc tir doan qudng cdo bat chwde lan
truyén rat givip ich cho t6i” thudc nhan t6 Quang cao mang tinh théng tin. Ciing cing nhén t6
Quang c4o mang tinh thong tin, tiéu chi “Téi hoc dwoc rat nhiéu thik tir doan qudng cdo bt chude
lan truyén nay” dugc xép vao quan trong thir 07. C6 02 tiéu chi ciia Quang cdo khoi goi cam xiic
13 “Chinh khia canh cam xiic cia doan qudng cdo bat chwée nay lam téi thich qudng cdo nay” va
“T6i dd bi thu hiit vé mdt cam xiic béi théng diép chinh ma doan quang cdo bt chide ndy mang
lai” duge danh gia 1a quan trong thir 05 va 06. Céc tiéu chi quan trong con lai thudc vé nhén t6
Nhu céu nhén thue.

5.1. Qudng cdo tgo cim gidc phén khich

Nghién ctru khing dinh dugc cam gidc phan khich 13 nhan t6 tic dong manh nhat dén y
dinh chia sé quang cdo trén mang x4 hoi. Hiéu duoc diéu nay, cac nha lam marketing trong doanh
nghiép cang c6 thém co s¢ dé xay dung ndi dung quang céo c6 nhing tinh tiét lam cho nguoi xem
cam thay tinh tdo, bi xdo dong VA phan chdn. Ngoai ra, viéc chii trong x4y dung ndi dung quang
c4o tich cuc, nhiéu nang luong s& gop phan kich thich ¥ dinh chia sé hon 13 cac ndi dung quang
c40 nham chan, thiéu nang luong.

5.2. Quang cdo chira dung thong tin

Quéng c4o mang tich thong tin ciing c¢6 anh huong dén cam giac phan khich cta nguoi
nhan. Tuy khong anh huéng nhiéu bang quang céo khoi goi cam xtic, nhung doanh nghiép ciing
khong thé xem nhe nhitng ndi dung quang céo nay. Noi dung quang cio mang tinh thong tin thuong
it gy kich thich cam xtic nguoi xem nhat. Khi khan gia bi nhoi nhét qua nhidu thong tin quang
c40, ho s& né tranh quang cao d6. Véan dé quan trong 1a 1am thé nao dé khan gia don nhan noi dung
quang cao vai su thich tha va coi quang cao 1a kénh thong tin hiru ich d6i voi ho. Qua do, yéu cau
cac nha 1am quang cdo phai d6i méi manh mé tu duy sang tao, tir d6 16ng ghép thong tin khéo 1éo
dé tranh gay ra sy nham chén, né tranh ctia khan gia d6i voi thong tin dwa vao quang cao. Vay nén,
viéc viéc 16ng ghép thong tin tw nhién nhit, ndi dung “gidp ich” duoc cho ngudi xem va nguoi
xem “hoc dwoc nhiéu thiy” khi xem quang céo sé giup khan gia dé nhé va sin sang c6 nhitng hanh
dong tiép theo nhu chia sé hodc gidi thiéu cho ngudi khac quang cao duoc nhan.
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5.3. Qudng cdo sang tao va khoi goi dwgc cam xiic

Quang cdo khoi goi cam xuc ciing 13 nhan t6 quan trong giy kich thich cam giac phan
khich ctia nguoi xem. Viée xay dung ndi dung quang cdo mang nhiéu cam xtc s& d& gdy thién cam
véi nguoi xem hon nhitng ndi dung nhiing chura thong tin théng thuong. Viée xay dung ndi dung
quang c4o sang tao pht hop c6 thé gay kich thich manh mé& dén cam xuc ngu:(n xem. Tuy nhién,
néu ndi dung sang tao di qua da, ti€u cuc, phan cam hay anh hu:ong dén thuan phong my¥ tuc, van
hod thi s& d& bi tiy chay va hau qua ndy déi véi thuong hiéu 1a rat 16n.

Cudi cing, nghién ciru phat hién ra ring nhimng d6i twong voi nhitng dac diém tinh cach
khac nhau c6 y dinh chia sé quang cao theo cach khac nhau. Do d6, nguoi lam marketing cling
khong thé xem nhe nhitng déc diém tinh cach cta c4 nhan trong viéc chia s¢ quang cédo, va vi¢c
xay dung noi dung phut hop d6i véi timg ddi tuong phit hop s& gop phan ting cuong chia sé quang
céo cuia doi twong nhan.
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