
12/13/23, 4:54 PM Scopus - Print Document

https://www.scopus.com/citation/print.uri?origin=recordpage&sid=&src=s&stateKey=OFD_1723681661&eid=2-s2.0-85175868895&sort=&clicked… 1/1

Documents

Haque, A.a , Tarofder, A.K.b , Shamsuddoha, M.c , Nuruzzaman, M.d , Rahman, M.M.a , Abusharar, M.M.M.a , Tor-Kadıoglu,
C.e

Integrated Effects of Marketing Stimuli on Customer Loyalty in Palestine Grocery Supply-Chain: Does Satisfaction
Perform Mediating Role?
(2023) Springer Proceedings in Business and Economics, pp. 95-120. 

DOI: 10.1007/978-981-99-5118-5_7

a Department of Business Administration, International Islamic University Malaysia, P.O Box No. 10, Kuala Lumpur, Gazipur,
50728, Malaysia
b Faculty of Business and Professional Studies, Management and Science University Malaysia, Shah Alam, Malaysia
c Western Illinois University, Macomb, United States
d Department of Marketing, Faculty of Business Studies, University of Rajshahi, Rajshahi, Bangladesh
e University of Turkey, Istanbul, Turkey

Correspondence Address
Haque A.; Department of Business Administration, P.O Box No. 10, Malaysia; email: ahasanul@iium.edu.my

Editors: Ramadani V., Alserhan B., Dana L., Dana L., Zeqiri J., Terzi H., Bayirli M.
Publisher: Springer Nature

ISSN: 21987246
ISBN: 9789819951178
Language of Original Document: English
Abbreviated Source Title: Springer Proc. Bus. Econ.
2-s2.0-85175868895
Document Type: Conference Paper
Publication Stage: Final
Source: Scopus

Copyright © 2023 Elsevier B.V. All rights reserved. Scopus® is a registered
trademark of Elsevier B.V.


